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UNITED AIR LINES EXTRA CARE 
SERVES SALES MANAGEMENT 


United Air Lines can help you ship goods, 
expand territories and work to develop a more 
efficient selling operation. You and your per- 
sonnel gain speed and time on United Air 
Lines, the Business Route of the Nation. 


You get the help of United extra care serv- 
ice in planning ... and you enjoy the comfort 
of extra care service when you travel. United 
Air Lines can help you to: 


1 create new selling enthusiasm through 
travel incentives 


2 expand salesmen’s territories by taking ad- 
vantage of the speed of modern jet travel 


move your products faster, improve deliv- 
ery, cut costs through regular use of United 
Air Freight 


save selling time by speeding personnel 
to sales meetings and conventions via 
United Air Lines 


5 increase the use of sales training and mer- 
chandising materials by shipping via 
United Air Lines 


Get the complete story of how United Air 
Lines can help you improve every phase of 
your selling effort. Call or write United Air 
Lines, 5959 S. Cicero Ave., Chicago 38, IIL. 


THE BEST OF THE JETS 


...PLUS UNITED'S EXTRA CARE 


JET MAINLINER, BY DOUGLAS 


The roomy comfort and quiet of United's DC-8 Jet Mainliner® 


gets you to your destination relaxed and fresh 


REACHING OVER 


| ft 


PEOPLE EVERY DAY 
IN THE NATION'S 
GREAT MARKETS 


STORER STATIONS 


Quality in sound and substance developed through 


33 years of experience in responsible broadcasting. 


Radio Television 


Detroit — wuBK Detroit — WuBK-TV (CBS) 
Cleveland — wuw 
Toledo —wspPp 
Wheeling —wwva 
Philadelphia — wi8G 


Miami—wc6Gss 


Cleveland — wuw-Tv (CBS) 
Milwaukee — wiTi-Tv (CBS) 
Atlanta — WAGA-TV (CBS) 


Los Angeles — KPoPp Toledo —WSPD-TV (ABS- NBC) 


STORER BROADCASTING COMPANY 


33 YEARS OF COMMUNITY SERVICE 


National Sales Offices: 625 Madison Ave., New York 22 + 230 N. Michigan Ave., Chicago 1 
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Sales Management 


MAGAZINE OF MARKETI 


To Help You Find the Data You Need—Quickly 


The organization of data in this year's Survey several sections and a description of the contents 
of Buying Power is comple tely different from any of each. 
plan we have followed in the past. As a further aid, we have marked the opening 
The book is laid out in 5 main sections. To of each section with a title page on which the 
help you familiarize yourself quickly with the section is immediately identified in giant head- 
various data locations, we have provided a direc- lines while a cross reference points out the loca- 
tory on Page 17 giving the page numbers of the tions of the other data sections. 


SEE PAGE 17 


CONTENTS 
SECTION 1. Introduction; How the Sur- SECTION 4. U.S. Retail Sales Tables for 
vey Is Used to Determine Sales, Adver- States, Counties and Cities 463-710 
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Population-Income data for Alabama through Wyoming Per Capita Income, 
alphabetically, including Alaska, D. C., and Hawaii) Per Household Income, 
Income Per Consumer Spending Unit, 

See Special Index on page 11 for page numbers of the Cash Income Per Household 

various state tables Income Breakdown of Households, showing Per Cent 
of Households and of Income in these groups: 
$0-$2,499; $2,500-$3,999; $4,000-$6,999; $7,000- 
$9,999; $10,000 & over: 
Summary of Population—Income Definitions 5 State Metropolitan Area Summary of Population and 

Effective Buying Income Data 


Population-Income Introduction—Sources, Estimating 
rechniques, Definitions of Terms 


Tables contain these data: 


Total Population, FARM DATA 

“ r we * U. S. Population, Number of Farms, 600 Leading Counties 381-394 
PLOUSsSenOIS, ° . . ~ a 
Tineunest tending Gila, Vales of pees ts Sold, 600 Leading Counties 381-394 
Urbanized Population, Number of Farms, by States and Sections 394 
Total Effective Buying Income, Value of Products Sold, by States and Sections 394 
Per Cent of U.S. Income, (Continued on page 6) 
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How to watch a (39S-KING 
MERCHANDISING CIRCUS 


and never miss a thing! 


ff your product is sold through retail 
stores the bulk of its sales must neces- 
sarily be in the 1,393 cities in which daily 
newspapers are published 

There is ide variation im the merchan- 


dising situation in many of these cities... 


different merchants with different compet- 
itive attitudes.. varying advertising intensity 
in behalf of other hrands.. variable consumer 
demand and variable brand acceptance in 


trade areas. 


ACB Research Reports enable a mer- 
chandiser to 


sriables in each market—to exploit the 


determine many of the 
strength and bolster the weakness that 
his brand may have. All or any part of 
the l, 


market can then be given the individual 


393 cities can be covered and each 


attention necessary to best results 


ACB Research Reports are always made 
to the users own specifications as to 
territory covered — data contained — fre- 
juency, etc. They tell what advertising 
s running in each city on your brand or 
competitive brands. From this informa- 
tion important decisions can be made on 
sales and advertising strategy. 

Still other ACB Services are available 
to give visual sales tools to salesmen... . 


to scout new developments . . . advertised 


4 


special auditing and 
certifying services on cooperative adver- 


pri e reports 


tising campaigns and many others. 


Send for ACB’s Big 
Tell-All Catalog... 


Worth reading from cover to cover 

and as complete as we could 
make it. Describes fully each of the }4 
ACB services 


Gives cost of each service 


18 pages 


Gives many case histories. 

or method of | 
estimating same. Has complete directory 
of all daily and Sunday newspapers. The 
state breakdown of 1,769,540 retail stores 
is reprinted from a LU. S, trade census. 


Send for your tree copy today! 
CB reads every advertisement in every daily newspaper 
ACB SERVICE OFFICES 
353 Fourth Ave. « New York 10 
8S. Michigan Ave. « Chicago 3 
20 South Third St. « Columbus 15 


161 Jefferson Ave. « Memphis 3 


51 First St. « San Francisco 5 


Sales ilanagement 


EXECUTIVE OFFICES, 630 Third Avenue 
New York 17, N. Y. — YUkon 6-4800 


EDITORIAL AND 
PRODUCTION STAFF FOR THE 
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MANAGING EDITOR Christopher A. Anderson 
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ASSOC. DIR. OF RESEARCH Alfred Hong 
READER'S SERVICE BUREAU H. M. Howard 
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Martenc Shephard 
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Barnard, inc., and the Service Bureau 
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ASSISTANT DIRECTOR John S$. Fragale 
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U.S. and Canada, $10.00 a year; Foreign $15.00 
Industrial Survey only, $2.00 


SALES MEETINGS 


Part tl of SALES MANAGEMENT issued 
wx times a year——January, March, May 
July, September and November’ 
Editorial and Production Office 
1212 Chestnut St. Philadelphia 7, P 


OFFICERS 


CHAIRMAN OF THE BOARD Philip Salisbury 
PRESIDENT John W. Hartman 
TREASURER Raiph L. Wilson 
VICE PRESIDENT, SALES Rondy Brown, Jr 
SENIOR VICE PRESIDENTS C. E. Lovejoy, Jr 
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Bill Brothers Publica- 
tions in MARKETING 

= 2 in addition to Sales 

= a Management Sales 
Sueweariene Meetings, Premium Prac 
tice. INDUSTRIAL: Rub 
ber World, Plastics Technology, MERCHAN 
DISING: Fast Food. Floor Covering Profits 
and Modern Tire Dealer 


ADVERTISING SALES 
Offices and personnel listed in 
Advertisers’ Index 


SALES MANAGEMENT, with which is incorporated 
PROGRESS, is published semi-monthly on the first 
and third Friday of every month except in May, 
July, September ond November, when oa third 
issue is published on the tenth of the month 
Affiliated with Bill Brothers Publishing Corp 
Publication (printing) offices, 3rd St. and Hunti 
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1942 at the Post Office, Philadeiphia, Pa. under 
the act of March 3, 1879. Copyright July 10, 1960 
by Sales Management, Inc 
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SALES MANAGEMENT 


“We'll have a complete sales analysis for the two o’clock meeting— 
| just called the Univac service center.’’ 


Univac data processing brings to sales management executives new 
insight into the operations of their organization—the how, what, where and why needed for enlightened decision making. 
Countless facts, analyzed at electronic speeds, give you an accurate picture of current conditions... tell you what you can 
expect in the future 
From the same source data used in your own office, a UNIVAC® System can give you any type of report you might need... 
sales analyses, sales forecasts, market or statistical analyses. 

Ask the Univac Service Center consultant in your area to show you the savings on any type of job. There’s no obligation. 
Hemington. Fland Wnivac. 
DIVISION OF SPERRY RAND CORPORATION 
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(Continued from page 3) 
Introduction 


Population-Income Summary of SM Metropolitan Areas 
Retail Sales Summary of SM Metropolitan Areas 


Rankings of SM Metropolitan Areas 


SECTION 3 


CANADIAN DATA 


Page 
396 
104 
106 


108 


Population, Income, Sales Summaries of DBS Metropolitan 


Areas 


Summary of All Population-Income Data by Provinces 
Province County-City Population-Income Tables, Including 
Total Population 

r Cent of Canada Population, 
Households 
Per Cent French-Speaking, 
Total Effective Buving Income 
Per Cent of Canada Income 
Per Household Income 
Income Per Consumer Spe nding 


| 


Unit 


Estimating 


163-4658 


vary of Retail Sales 

il Sales T ible 
rotal Retail Sales 
Per Cent of U.S. Retail Sales 
Per Household Re tail Sales 
Buying Power Index, 


Definitions 


include these data 


LEADING COUNTIES AND CITIES 


200 Cour 


itomotive Store Sale 
vasoline Service Station Sale 
mber-Building Materials-Hardware Store Sale 
1g Store Sale 


200 Cities Leading in 
; 


t pulatior 
Effective Buying In 
ital Retail Sale 


METROPOLITAN COUNTY AREAS 
Introduction 
Delineation of 


Areas by County Make-up 


6 


410 
412 


Cash Income Per House hold and 

Income Breakdown of Households, showing Per Cent 
of Households and of Income in these groups: 
$0-$2,499: $2,500-$3,999; $4,000-$6,999; $7,000- 
$9,999; $10,000 & Over 


Province County-City Retail Sales Tables, Inc luding 

Total Retail Sales, 

Per Cent of Canada Retail Sales 

Per Household Retail Sales 

Buying Power Index, 

Quality Index, 

Sales Activity Index, 

Nine Store Group Sales (Food, Eating & Drinking 
General Merchandise, Apparel, Furniture-House- 
hold-Appliance, Automotive, Gasoline Service Sta- 
tion, Lumber-Building Materials-Hardware, Drug), 
and 

Nine Store Group Per Capita and Per Household 


Sales 438-454 


SECTION 4 


COUNTY-CITY RETAIL SALES TABLES, FOR EACH STATE 


169 


Quality Index 
Sales Activits 
Nine Store i-roup Sales Food 
General Merchandise, Apparel, Furniture-House 
hold- Applian e, Automotive, Gasoline Service Sta 
tion, Lumber-Building Materials-Hardware, Drug 


Index 
Eating & Drinking 


arm 
State Metropolitan 
Data 


Retail Sales 


Area Summary of 


SECTION 5 


RANKINGS AND SUMMARIES—COUNTIES, CITIES, METROPOLITAN AREAS, REGIONS, STATES 


Summary of Population and Effective Buyi: 
Data—Including 

Population 

Per Cent of U.S Pop lati ! 

H nuusehold 

Consumer Spending Units 

Urbanized Pop ilation 

Total Effective Buying Income 

Per Cent of U.S. Effective Buying Inconm 
Per Capita Income 


Per Household Income 


Population and Effective Buying Income Totals for 
All Standard Areas, 
All Potential Areas, 
All Metropolitan Areas, 
United States 


‘ 751-761 


Summary of Retail Sales Data 

Total Retail Sales, 

Per Cent of U.S. Retail Sales 

Per Household Retail Sales 

4uying Power Index, 

Quality of Market Index 

Index of Sales Activity, 

Total Retail Sales and Nine Store Group Sales 
(Food, Eating & Drinking, General Mer Pe wy 
Apparel, Furniture-Household-Appliance, Auto- 
motive, Gasoline Service Station, Lumber-Build 
ing Materials-Hardware, Drug )—for each area 


Total Retail Sales Nine Store 


Including 


762-771 


and 


Group Sales 
(Food, Eating & Drinking, General Meret 


andise, 
Auto 
Lumber-Build 


Apparel, Furniture-Household-Appliance, 

motive, Gasoline Service Station 

ing Materials-Hardware, Drug )—for 
All Standard Areas, 


(Continued on page 10) 
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Railway Express 
lowers 
rates 


when you combine weight 


Here’s an easy way to save up to 50%, on shipments of certain commodities. 
For a total of 1000 lbs. (only 300 lbs. for some commodities) in any single 
pickup, we'll aggregate the weights of individual small shipments to help you 
qualify for our new lowered rates. And it doesn’t matter how many consignees 
or destinations you may name! 


Railway Express gives you service no other organization can match. Look! 
e Nationwide coverage to 23,000 communities in the U. S. 
e International service to and from almost anywhere in the world 
e Unified, one-carrier responsibility all the way 
e Door-to-door delivery at no extra charge (within authorized limits) 
e Special low rates on many commodities 
¢ The kind of transportation that best suits your particular needs 
We're busy as beavers putting into effect new incentive rates to solve your “small 
shipment problems.” Next time you order or ship, specify Railway Express. 
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How 
Chilton’s M-A-P 
can help you 
establish 


MARKET 
POTENTIALS 


Keeping up with changing marketing conditions is seldom 
an easy job. Today you will find that Chilton has moved for- 
ward in this area with more complete marketing counsel and 
research facilities than ever before. They are embodied in 
M-A-P, a penetrating Marketing Assistance Program. 


Chilton’s M-A-P offers the services of a fully staffed re- 
search department that draws upon the professional skills 
of psychologists, statisticians, survey technicians and econ- 
omists. It makes available timely data on buying influence; 
developments in new products; fast-moving marketing 
trends; information gathered at great cost to give better 
direction to your selling and advertising. 


Chilton’s 17 business publications add to the depth and 
breadth of M-A-P. Each has a wealth of timely information 
acquired through years of experience. Chilton’s standards 
of editorial excellence are now linked with stronger and 
more complete marketing tools for advertisers. A Chilton 
representative will be glad to confer with you. 


(hilton 
COMPANY 
Chestnut and 56th Streets - Philadelphia 39, Pa. 


Publisher of: Department Store Economist » The Iron Age » Hardware Age » The Spectator 
Automotive Industries « Boot and Shoe Recorder « Gas « Commercial Car Journal » Motor Age 
Butane-Propane News » Electronic Industries » Jewelers’ Circular-Keystone - Optical Journal 
Hardware World + Aircraft & Missiles - Distribution Age « Product Design & Development 
Chilton Research Services + Business, Technical and Educational Books 


ASSISTANCE PROGRAM 
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SECTION 5 (Continued) 


(Continued from page 6) 


All Potential Areas, 
All Metropolitan Areas, 
United States 

Metropolitan County Area Rankings—in 
Population 
Households 
Per Household Retail Sales 
Total Retail Sales 
Food Store Sales 
General Merchandise Store Sales 
Apparel Store Sales 
Furniture-Household-Appliance Store Sales 
Automotive Dealer and Store Sales 
Gasoline Service Station Sales 
Drug Store Sales 
Eating & Drinking Places Sales 
Lumber-Building Materials-Hardware Store Sales 
otal Effective Buying Income 
Per Household Income 


STATES AND GEOGRAPHIC REGIONS 
Summary of Population and Effective Buying Income 


Data 
Population, 


Per Cent of U. S. Population, 

Households, Pee 

Consumer Spending Units, 

Urbanized Population, 

Total Effective Buying Income, 

Per Cent of U.S. Effective Buying Income, 

Per Capita Income 

Per Household Income 

Income per Consumer Spending Unit 

Cash Income Per Household 

Income Breakdown of Households 
Summary of Retail Data— 

Total Retail Sales, 

Per Cent of U.S. Retail Sales, 

Per Household Sales, 

Buying Power Index, 

Quality Index, 

Sales Activity Index, 

Nine Store Group Totals 806 
Per Capita and Per Household Sales—Total Retail and Nine 

Store Groups ( Food, Eating & Drinking Places, General 

Merchandise, Apparel, Furniture-Household-Appliance, 

Automotive, Gasoline Service Station, Lumber-Building 

Materials-Hardware, Drug) 


Alphabetical Index to the Various Data 


FARM DATA 


Farms, Number of by States and Counties 
Crops Sold in 1959, Value of 
Livestock Sold in 1959, Value of 


INCOME, NET EFFECTIVE BUYING 


Breakdown by Households 69-379 
Breakdown by Income Groups 69-379 
Cash Income per Household 69-379 
Per Capita 69-379 
Per Capita Rankings 

Per Consumer Spending Unit 

Per Household 

Per Household Rankings 

lotal Income 

lotal Income Per Cent of National Income 
Total Income Rankings 


69-379 
69-379 


69-379 
69-379 


INDEXES 


Buying Power Index 
Quality Index 
Sales Activity Index 


| 470-710 
470-710 
470-710 


POPULATION 


Consumer Spending Units, Number of 
Households, Number of 

Households Rankings 

Per Cent French-Speaking 

Total Population 

Total Population Per Cent of National Total 
Total Population Rankings 

Urbanized Population 

Urbanized Population Rankings 


69-379 
69-379 


69-379 
69-379 


69-379 


SALES 
Apparel 
Per Capita 
Per Household 


Total 470-710 
Total Ranked 


and Rankings | 


} 
i 
i 


Geographic 

Regions 
Stotes 
ies 


Leading | Leading 
Counties | Cities | Farm 
Rantings Rankings Tables 


i 


Page Poge | Poge 


| 3 381-394 
4 | 381-394 
| 39 381-394 
ee | 381-394 


412-436 
751-761 


751-761 
751-761 

800 
751-761 404-436 
751-761 | 404-436 
798 | 408 


404-436 
408 


438-454 

| 488-454 

| 438-454 

408 

(Continued on page 12) 
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What Family 


activism means to 
advertisers 


Activism is a new concept of total magazine performance. 
With editorial pages that stimulate action, Family Circle 
selects an active-buying audience in markets where sales 
activity is greatest. 


This editorial 
program 


Breakdown of Family Circle editorial content, 1959 
Food 21.8% 
Home Furnishing Recreation, Travel 
Building, General Interest 
Gardening 12.7 Cultural Interest 

Health, Beauty Miscellaneous 

& Grooming 9.8 Fiction 

Children 9.6 

Fashions 5.5 Total 100.0% 
Source: Lloyd H. Hall Co. Magazine Editorial Reports 


selects this 
audience 


percentage 
HOUSEWIVES 92.3% 
FAMILIES 
WITH 
CHILDREN 60.7 
WOMEN 
READERS 
AGE 18-45 65.0 3,542,500 


Source: Starch 1959 Consumer Magazine Reports 


in this mass 
market 


The nation’s 176 metropolitan county market areas account 
for 68.8% of Family Circle’s circulation. Family Circle 
covers the 2,722 U. S. counties that account for 99% of all 
U.S. retail sales 


Amusements, 


cost per thousand 
b&w pg. 4/cpg 
4,615,000 $3.79 $5.04 


number 


3,035,000 


Almost 70% of U. S. chain-grocery sales are made in the 
110 food chains that sell Family Circle. Their annual volume 
exceeds $13 billion. Over 12,000 independent supermarkets 
that sell Family Circle do $8 billion a year. 

Source: Sales Management, May 10, 1959 


5,000,000 RATE BASE— 


ALL SINGLE-COPY SALES 
7 SECTIONAL EDITIONS 


available for regional advertising. 


Among the grocery chains which sell 
Family Circle 


Number of 
Chain Stores 


Latest Available 
Sales Figures 
$2,225,352,461 
1,776,175,147 

874,766,716 
794,162,135 
733,960,099 
666,370,231 
531,521,108 
503,712,887 
443,813,024 
437,132,213 
363,124,343 
284,853,062 
194,003,143 
165,661,828 
161,404,495 
Lucky pee 141,512,741 
Weingarten 125,085,714 
Mayfair .. 117,016,406 
108,877,853 
102,178,195 
100,443,891 


Safeway 2,141 
Kroger 1,424 
American 827 
National Tea 931 
Food Fair . 388 
Winn-Dixie 493 
First National 542 
Grand Union 438 
Jewel Tea 258 
Colonial 472 
ACF-Wrigley 109 
Loblaw 

Stop & Shop 

Red Owl 

Bouhack 


Thorofare . 
Fisher Bros. 


Source: Moody's Industrials 1959 and 1960 


Everywoman’s FAMILY CIRCLE 25 West 45th Street, New York 36, N.Y. ¢ JU 2-1900 


‘@: Chicago 


Los Angeles ¢ San Francisco ¢ Toronto 


Alphabetical Index to the Various Data—(Continued) 


Metro Geographic 
i Area Regions leading | leading 
| 


Summeories [ond Stetes Coumtios | Cities 
and Rankings | $ jes | Ranki Ranki 


Continued from page IU | Tables 9) 


Page Page Page 


Automotive 


Per ( ipita SOS 
Fer Household 808 
Total |} 470-710 | 762-77 806 
Total Ranked | 


Drug 


Per Capita 
Per Household 
lot 
Total Ranked 


Eating & Drinking Places 


Per Capita 
Per Household 


Total 


Capita 
uusehold 
Total 
Total Ranked 


_ 
pHuance 


Gener il Merchandise 


Per ( apita 
Per Household 
Total 


Total Ranked 


Lumber-Building Materials-Hardware 


Per ( ipita 
Per Household 
\Total 


( ipita 
Per Household 
Per Household Ranked 
Total 
Total Retail Sales Per Cent of National Total 
Total Ranked 


( 


STORES, NUMBER OF 


Apparel, by Citic 170-709 | 
Automotive by Cities | 4170-709 
Drug. by Cities 170-709 
Eating & Drinking, by Citic 4170-709 
Food, by Cities 470-709 | 
Furniture-Household-Appliance, by Cities 170-709 
Gasoline Service Station, by Cities 470-709 | 
Ceneral Mere handis« by Cities 4170-709 
Lumber-Building Materials, Hardware, by Cities 470-709 
Total, by Cities 170-709 
(Continued on page 14) 
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It adds up to the only women’s magazine in 
America with twenty issues a year. It adds 
up to more advertising pages, year after 
vear, than any other women’s magazine in 
America. It adds up to this: the best way 
to sell women is any (or all) of the twenty 


VOGUES 


each and every year 


Page Numbers of County-City Data 


Cities, Pop. & E. 8. Income Income Retail Seles 
Mop Outlets County-City Metro. Aree Breakdown County-City Metre. Aree 


Alabama 69 470 69 ses b% 
Alaska 72 : ; 473 
Arizona 473 72 sue .. 473... 
Arkansas 5 474 75 i al 474 
California 96, 477 79 
Colorado a 487 100 ele ? . .487 
Connecticut G 103 
Delaware C 110 
District of Columbia : 112 
Florida 113 
Georgia : 120 
Hawaii 126 
Idaho , 126 
Illinois 34, 129 
Indiana 

lowa 

Kansas 

Kentucky 

Louisiana 

Maine 

Maryland 

Massachusetts 

Michigan 

Minnesota 

Mississi pp 

Missouri 

Montana 

Nebraska 

Nevada 

New Hampshire 

New Jersey 

New Mexico 

New York 

North Carolina 

North Dakota 

Onio 

Oklahoma 

Oregon 

Pennsylvania 

Rhode Island 

South Carolina 

South Dakota 

Tennessee 

Texas 

Utat 

Vermont 

V rginia 

Washington 

West Virginia 

Wisconsin 

Wyoming 


CANADA 


Alberta 

British Columbiz 
Manitoba 
Newfoundland 
New Brunswick 
Nova Scotia 
Ontario 

Prince Edward Island 
Quebec 
Saskatchewan 
Yukon Northwest 
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Good salesmen love to sell. Especially when you back them up with 
the shelf-clearing power of Spot Radio, through the Blair Group 
Plan. 

Total Reach, 142,592,300—Over 40 radio stations in major 
markets are represented by Blair, the most important group of 
stations and markets served by one representative firm. Devel- 
oped in cooperation with these stations, the Blair Group Plan cov- 
ers 80.35% of the national market — or any parts of it you select. 

Pick Your Markets—The Blair Group Plan is NOT a network, 
although in spot on Blair Stations alone, advertisers invest far 
more dollars than on the largest radio network. You allocate 
dollars market-by-market, achieving close control with complete 
flexibility. Plus exclusive merchandising advantages that excite 
the trade, and inspire your sales force. 

A Plan for You—About results: ask Dash, or Marlboro, or 
M-G-M, or Mennen, or Odorono, or Parker Games, or Philip 
Morris, or Scot Tissue or Tanfastic, or United Artists, or the Tea 
Council of the U. S. A. Better still, ask your nearest John Blair 
office about a Blair Group Plan tailored to your specific objectives, 


a> Fa and Company 


National Representative of Major Radio Stations 
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Steamed 


_up by 
the Blair 


s/ Blair Stations Seil 


~—and these are the BLAIR STATIONS: 


New York. ... 
Chicago 

Los Angeles 
Philadelphia... . 
Detroit 
eee 
San Francisco. .. 
Pittsburgh........ 
St. Louis... F 
Washington. ...... 
Cleveland. .... 
Baltimore 
Dallas-Ft. Worth. 


Minneapolis-St. Paul. 
Houston. ...... : 
Seattle-Tacoma 
Providence....... 
Cincinnati........ 
Miami. ... 

Kansas City....... 
New Orleans 
Portland, Ore 
Denver. .... 
Louisville 


.WABC 
WLS 


KFWB 
WFIL 


WXYZ 
..WHDH 


KGO 


.WWSW 
.. KXOK 
..wwoc 

.WHK 


WFBR 


KLIF- 


KFJZ 
wOGY 


KILT 


KING 


_WPRO 

.wePo 

.WQOAM 
..WHB 


Norfoik-Portsmouth 
Newport News 
Indianapolis........ . 
Columbus. 
San Antonio 
Rochester........ 
Tampa-St. Petersburg. . 
Albany-Schenectady-Troy. 


.WGH 


wiBCc 
WBNS 
KTSA 
WBBF 
WFLA 
WTRY 
wMc 


-KOY 


Jacksonville. . 
Oklahoma City 
Syracuse...... 
Nashville. 
Knoxville. . . 
Wheeling-Steubenville 
Tulsa. . 

Fresno. . 

Wichita 
Shreveport 
Orlando...... 
Binghamton. .... 
Roanoke. .... 
Bismarck. ...... 


wow 
WMBR 
KOMA 
WNODR 
WSM 
WNOX 
WWYVA 
KRMG 
KFRE 
KFH 
KEEL 


~]WE WERE 
FLABBER- 
GASTED.... 


from our recent run of three ads on the Graco Hydra-Spray in The Wall Street Journal. 


“Our past advertising has been directed toward our field through trade publications 
with what we considered average results—3 or 4 inquiries per ad. Since we are in the dis- 
tributor category we felt other publications should be left to our suppliers with national 


representation. 


“When our supplier, the Gray Company, came out with a new piece of equipment 
which was a radical departure from previous methods of spray painting, we soid it and 
advertised it in our usual manner. 


“The Hydra-Spray is not a nickel or dime item, but contractors and in- 
dustry immediately recognize its worth to their operation and the actual sale 
is easy. Our problem was to reach those people who would recognize the 
profit possible with this equipment. 


“The Wall Street Journal was selected for a 3 spot trial and 
we were pleased at the response, 53 inquiries, and the first one eT 
paid for the ads. In addition, they were inquiries from the type of 
person we were trying to reach, those people who can recognize a 


progressive item and use it to advantage in their business. 


ene hat tami aif, 


“In addition to the money making inquiries we also gained a 
certain prestige in that a// of our suppliers saw the ad and compli- : 
mented us on being progressive in our advertising. All of these sup- ines: Re af eh = ae 
pliers were interested in our fantastic results and I am sure will soon if z sis ft Se 
be placing advertising in The Wall Street Journal next to ours.” 


SALES MANAGEMENT 


Your Guide to the 


> Data Sections in this survey 


Section te Introductory 


Background of Survey, Description of New Features; 
How Survey Is Used . 


Fs 
«ale Population-Income; Farm Data 
Population and Income estimates for every State, its 


Counties and Cities. Farm Income (Value of Farm 
Products Sold) for 600 Leading Counties . 


Section Pe Canada 


Same categories of Population-Income and Retail 
Sales data as published for U.S., for every Province, 
its Counties and Cities. Metropolitan Area Summaries 
and Rankings . 


Section » Retail Sales 


Retail Sales estimates for every State, its Counties 
and Cities . 


Section © e Summaries and Rankings 


Metropolitan Area Population-Income and Retail Sales 
Summaries; Rankings of Leading Counties, Cities and 
Metropolitan Areas in Population and Sales Cate- 
gories; Summaries of all Data for each Section of the 
Country and its States . 
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The postmarks are actual reproductions 


Grit goes to bat for you in 16,000 small towns 
to help provide balanced national coverage 


In major-league cities, the metropolitan-minded mass 
magazines give you solid coverage. But in 16,000 
small towns coast to coast it’s a different story. Here 
the mass magazines thin out . . . and Grit fills in to 
Grit Publishing Co, Williamsport, Pa « Represented by Scolaro, 
provide balanced national coverage. Keep Grit on Mosher & Seat, fas. ta How York, Chicage, Detvelt, Phitedsighie; 

and by Doyle & Hawley, inc. in Los Angeles and San Francisco 


your schedule this season. In terms of total market- 


ing success, you can’t get to first base without it. 


The July 10, 1960 


SURVEY 


of Buying Power 


1959 broke all records for income 
and retail sales, wiping out the losses 
sustained in the mild 1958 recession. 
The 1960 Survey of Buying Power 
(31st in a series extending back to 
1929) records the recovery and the 
longer-term trends at work in all the 
areas and regions of the nation. We 
live in a period of such rapid change 
that a single vear can bring very 
definite alterations in marketing pat- 


terns. 1959 was such a vear and its: 


impact on the marketing picture can 
be traced in the statistical tables of 
this Survey 


Rates of growth and decline in’ 


economic activity differ from region 
to region, from industry to industry, 
and from market to market. We can 
say with pardonable pride that great 
and complex 


JULY 10, 


as these changes are, 


1960 


Sates MANAGEMENT is able to meas- 
ure them while they are in the 
making, and incorporate them in the 
Survey of Buying Power as a “census 
brought up to date.” 

We have estimated that over $200 
billion of industrial and consumer 
goods and services are distributed 
annually by companies using the 
Survey for the establishment of sales 
quotas. This widespread use of the 
Survey of Buying Power confers a 
heavy responsibility on the editors and 
research staff of SALES MANAGEMENT. 
Our estimates must pass the most 
rigid tests imposed by the various 
official Census inquiries, must stand 
up under the informed scrutiny of 
every chamber of commerce and 
local planning commission in the 
nation, and finally, must meet the 


pragmatic test of realistically indica- 
ting the regional demand for the 
products of American industry. In 
recent years, the Survey has been 
increasingly called upon to serve as 
legal testimony in anti-trust hearings, 
rate cases, applications for new bank- 
ing facilities, etc. It is a truly sobering 
thought that if we were wrong to a 
significant degree, so many would be 
wrong with us! 


Relation to the Census 


The Survey is heavily dependent 
on the various Censuses of Population, 
Housing and Business, which provide 
the benchmark estimates that we up- 
date each year. Thus, the population 
estimates for January 1, 1960 found 
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Page Numbers of County-City Data 


Cities, 


Outlets 


Map 
Alabama . 69.. 
Alaska 
Arizona 74. 
Arkansas . 76 
California 96, 97. 
Colorado 102. 
Connecticut 108. 
Delaware ; 113.. 
District of Columbia. . 113 
Florida 114 
Georgia 124.. 
Hawaii ; 
Idaho ..128. 
Illinois 134, 136.. 
Indiana 144. 
lowa . 154... 
Kansas . 164. . 
Kentucky 166. . 
Louisiana 173. 
Maine .179. 
Maryland 180. 
Massachusetts . 184. 
Michigan .198. 
Minnesota 214. 
Mississippi 222 
Missouri 226. 
Montana 232 
Nebraska 236 
Nevada 239. 
New Hampshire . 240. 
New Jersey 244... 
New Mexico . .248 
New York 257, 259. 
North Carolina . 265. 
North Dakota .270.. 
Ohio... .273 
Oklahoma . 290 
Oregon . .296 
Pennsylvania 300, 302 
Rhode Island .316 
South Carolina 318 
South Dakota 322 
Tennessee .325 
Texas 334, 335, 336. 
Utah .351 
Vermont 353 
Virginia 361. 
Washington 364. 
West Virginia 367. 
Wisconsin 376 
Wyoming .378. 
CANADA 
Alberta .433 
British Columbia 435 
Manitoba .433 
Newfoundland . 414. 
New Brunswick . 414 
Nova Scotia ..414.. 
Ontaric .. 448 
Prince Edward Island. . 414 
Quebec 419. 


Saskatchewan 
Yukon Northwest 


470 


Co 


413... 
416. 


432 


Pop. & E. B. Income Income Retail Sales 
unty-City Metro. Area Breakdown County-City Metro. Area 
Re A ae . oar 473 

RR ae tS : eee . aa 
Ds itancn 2:49 |, Peete 2 Spore: ue 474 
(eee eri! ee y; =< Stine ae 477 
79 2 Cae ,. Bl ae eT eee 487 
100. . SE ee MR ATs tweed | _ ee 488 
103 110. Das Henk od Sarr 495 
110. Py ae eee arene Sa kes 6s 496 
112 Pe aon aae See . ae .496 
113. .119. PTE LA eS «9 498 507 
120. A rn SR. RP 510. 514 
126. 1 a ee ae 514. 514 
126. | Eee WER 6 ss 516 517 
129. SUES si owiaiane a ee ey 517. 526 
142 Re eee 142 827. 531 
We saves ees 160.. VES ot ibin've3 ee 534 
161 166 .161 535 538 
. sae 170. . 166 539 542 
171 176. .171. 544 547 
177 178 .177 . 547 548 
179 182 =e 550 552 
183 190 183 552 560 
192 206 .192 . 062 568 
208 220 208 569 572 
220 224 {ee 573. 576 
225 ay 225 576 584 
232 234 232 585. 586 
234 238 234 586 . .589 
238 239 238 Be. Srstecgenee 590 
240 241 240. .590.. 591 
241 . 247 Sa WE v5 waa 597 
a 249 | ES eae Seer 599 
250. EG ew eae eae 612 
262 . 268... 262 eee 624 
268 27 . 268 - Ae 626 
271 286 271. ae 636 
286... 292. . 286 DG are 641 
294 297 EPR oe ae 642 
297 313 Me cee 644.. .655 
314 .316 314 > 7 660 
316 .319 .316. — eee 664 
.320. 322 320 . ee . .667 
.322. «320. . . Ae _, “tea 672 
.328 . 348 328.. ee 684 
. 350... 352 350. . WE fe heen sss 688 
352 353 352. . ES & abies .690 
354... 360 354. . oe .698 
360 366 360 .699 .701 
366 370 366 cee 703 
370 377 370 704. 709 
378 379 378 709 .710 
434....404, 410 .434 .452....406, 410 
ee. a. eee eee 453....406, 410 
AER A!) Se 432. ..451....406, 410 
ae SS ee ae 439... .406, 410 
415....404, 410 415 . .440....406, 410 
he... SRG OO. i. 6c ones ae 439... .406, 410 
427... .404, 410. 427 . 444... .406, 410 

i A. Se 415 a See 
416. | Me 416 . 440... .406, 410 
432. See 432. Ce = heowne 406 

| easier ts ee ee eee 
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SALES MANAGEMENT 


Good salesmen Jove to sell. Especially when you back them up with 
the shelf-clearing power of Spot Radio, through the Blair Group 
Plan. 

Total Reach, 142,592,300—Over 40 radio stations in major 
markets are represented by Blair, the most important group of 
stations and markets served by one representative firm. Devel- 
oped in cooperation with these stations, the Blair Group Plan cov- 
ers 80.35 % of the national market — or any parts of it you select. 

Pick Your Markets—The Blair Group Plan is NOT a network, 
although in spot on Blair Stations alone, advertisers invest far 
more dollars than on the largest radio network. You allocate 
dollars market-by-market, achieving close control with complete 
flexibility. Plus exclusive merchandising advantages that excite 
the trade, and inspire your sales force. 

A Plan for You—About results: ask Dash, or Marlboro, or 
M-G-M, or Mennen, or Odorono, or Parker Games, or Philip 
Morris, or Scot Tissue or Tanfastic, or United Artists, or the Tea 
Council of the U. S. A. Better still, ask your nearest John Blair 
office about a Blair Group Plan tailored to your specific objectives. 


‘ 
Kis: and Company 


National Representative of Major Radio Stations 


JULY 10, 1960 


Steamed 
up by 
the Blair 
Group 

Plan 


s/ Blair Stations Sell 


—and these are the BLAIR STATIONS: 


OW VOIR. os ccc eces WABC 
COE gw sicovueate WLS 
Los Angeles........ KFWB 
Philadelphia........ WEIL 
REE ee WXYZ 
UNION» ¥:ca ce twrcaed WHDH 
San Francisco.......KGO 
Pittsburgh..........WWSW 
a ae | 
Washington......... WWDC 
Cleveland.......... WHK 
Baltimore.......... WFBR 
Dallas-Ft. Worth..... KLIF 
KFJZ 
Minneapolis-St. Paul. WOGY 
OMI so is vcacicces KILT 
Seattle-Tacoma..... KING 
Providence......... WPRO 
Cincinnati..... wcPo 
Re WQOAM 
Kansas City......... WHB 
New Orleans........ WDSU 
Portland, Ore........ KGW 
erry pe KTLN 
ee WAKY 


Norfolk-Portsmouth 


Newport News...... 


Indianapolis 
Columbus 


Phoenix. 


Orie ous snantion 


Jacksonville 


Oklahoma City.......... 
a ey ee 
Nashville............. 


Knoxville...... 


Wheeling-Ste ibenville a 
ae ae ee 


Fresno... 
Wichita...... 


Shreveport...... ' a 
RE Cee 


Roanoke 


Tampa-St. Petersburg. . 
Albany-Schenectady-Troy. 
oe, a ee . 2 


WE WERE 
FLABBER- 
GASTED.. 


from our recent run of three ads on the Graco Hydra-Spray in The Wall Street Journal. 


a ee ee ee 


“Our past advertising has been directed toward our field through trade publications 
with what we considered average results—3 or 4 inquiries per ad. Since we are in the dis- 
tributor category we felt other publications should be left to our suppliers with national 


representation. 


“When our supplier, the Gray Company, came out with a new piece of equipment 
which was a radical departure from previous methods of spray painting, we sold it and 


advertised it in our usual manner. 


“The Hydra-Spray is not a nickel or dime item, but contractors and in- 
dustry immediately recognize its worth to their operation and the actual sale 


is easy. Our problem was to reach those people who would recognize the 
profit possible with this equipment. 
“The Wall Street Journal was selected for a 3 spot trial and 


THE WALL STREET JOURNAL 


Wher) News 


we were pleased at the response, 53 inquiries, and the first one 
paid for the ads. In addition, they were inquiries from the type of 
person we were trying to reach, those people who can recognize a 
progressive item and use it to advantage in their business. 


“In addition to the money making inquiries we also gained a 
certain prestige in that a// of our suppliers saw the ad and compli- 
mented us on being progressive in our advertising. All of these sup- 
pliers were interested in our fantastic results and I am sure will soon 
be placing advertising in The Wall Street Journal next to ours.” 

SALES MANAGEMENT 


The July 10, 1960 


SURVEY 


of Buying Power 


1959 broke all records for income 
and retail sales, wiping out the losses 
sustained in the mild 1958 recession. 
The 1960 Survey of Buying Power 
(3lst in a series extending back to 
1929) records the recovery and the 
longer-term trends at work in all the 
areas and regions of the nation. We 
live in a period of such rapid change 
that a single year can bring very 
definite alterations in marketing pat- 
terns. 1959 was such a year and its 
impact on the marketing picture can 
be traced in the statistical tables of 
this Survey. 

Rates of growth and decline in 
economic activity differ from region 
to region, from industry to industry, 
and from market to market. We can 
say with pardonable pride that great 
and complex as these changes are, 


JULY 10, 1960 


SALES MANAGEMENT is able to meas- 
ure them while they are in the 
making, and incorporate them in the 
Survey of Buying Power as a “census 
brought up to date.” 

We have estimated that over $200 
billion of industrial and consumer 
goods and services are distributed 
annually by companies using the 
Survey for the establishment of sales 
quotas. This widespread use of the 
Survey of Buying Power confers a 
heavy responsibility on the editors and 
research staff of SALEs MANAGEMENT. 
Our estimates must pass the most 
rigid tests imposed by the various 
official Census inquiries, must stand 
up under the informed scrutiny of 
every chamber of commerce and 
local planning commission in the 
nation, and finally, must meet the 


pragmatic test of realistically indica- 
ting the regional demand for the 
products of American industry. In 
recent years, the Survey has been 
increasingly called upon to serve as 
legal testimony in anti-trust hearings, 
rate cases, applications for new bank- 
ing facilities, etc. It is a truly sobering 
thought that if we were wrong to a 
significant degree, so many would be 
wrong with us! 


Relation to the Census 


The Survey is heavily dependent 
on the various Censuses of Population, 
Housing and Business, which provide 
the benchmark estimates that we up- 
date each year. Thus, the population 
estimates for January 1, 1960 found 
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NEW FEATURES OF 1960 SURVEY 


1. County-City Data in Two Sections 


lhe U.S. basic county-city data are published this year in 
two separate sections. The population and income estimates, 
for counties, cities and metropolitan area by states, will be 
found on pages 69 to 379, while the data on retail sales and 
the store groups for the same state markets appear on pages 
163 to 710. Although this move was dictated by the late 
release of the final Census data on retailing, on which our 
estimates of 1959 sales are based, we have a hunch that 
many readers will find that the new arrangement facilitates 
their use of the Survey. 


2. Hawaii, Alaska Integrated in Totals 


This year, our two new states have been integrated into 
the national totals and the computation of all percentages 
and indexes based on those totals. It should be noted, how- 
ever, that this change introduces a slight disparity between 
current p@rcentages and those in past issues of the Survey. 
Adjustment to the previous base can be made simply by 
dividing all current percentages by the combined current 
percentage of the 49 continental states (District of Columbia 
nie luded ). 

Thus, the population percentages of the 49 states add up 
to 99.5076 compared with 100.00 in previous issues. Divid- 
ing all current percentages by this figure will adjust them 
upward by the one-half of one per cent required to make 
them comparable with the percentages in earlier issues. 


3. New Metropolitan Area Definitions 


Last year the Government completed a sweeping revision 
of its definitions of metropolitan areas. All these changes 
have been taken into account in the preparation of our 
own list of 300 standard and potential metropolitan areas, in 
which we have added 118 potential areas to the Government 
tally of 182 standard areas. 


4. Double Estimates for New England Areas 


Besides the data for the SM New England metropolitan 
county areas, we also include in this issue estimates for these 
areas as defined by the Government along township lines. In 
the metropolitan area rankings, however, only the county 
definitions are used. 


5. Income Distribution for Canada 


A major revamping of our Canadian data now enables us 
to publish, for every province, county and important city 
in Canada, both income distributions by households and 
breakdowns of retail sales into the major nine categories 
recognized by the U.S. Census Bureau. The addition of these 
new columns of data now makes the Canadian county-city 
tables fully comparable with the U.S. county-city tables. 


here for all counties, cities, state and 
metropolitan areas, will be subject 
to check when the results of the 
April, 1960 Population Census wil) 
become available toward the close of 
the year. 


Similarly, the retail estimates for the 
year 1959 found here are based on 
the final releases of the 1958 Census 
of Retail Trade, completely updated 
to reflect the activity of 1959. (The 
retail sales data will be found in 
Section 4, of the book, along with a 
discussion of the degree of accuracy 
with which we anticipated census 
results in last year’s Survey.) 


The Work of Many People 


The creation of the 1960 Survey 
utilized the full resources of the 
SALES MANAGEMENT staff, the New 
York Service Bureau of the Inter- 
national Business Machine Corpora- 
tion (responsible for the countless 
computations involved in this pro- 
ject), the Barnard Tabulating Agency, 
and Market Statistics, Inc., which 
maintains the largest file of current 
regional research materials in the 
country. 

This year again, a large segment 
of the Survey was calculated with 
the help of the IBM 704—a high- 
speed magnetic tape machine ca- 
pable of performing thousands of op- 
erations per second. 

All of the retail sales estimates to 
be found here (involving millions of 
calculations) were literally created in 
thirty minutes of running time on the 
704! Of course many months of prep- 
aration, programming and_ testing 
necessarily preceded this half hour of 
creation, but the lightning speed 
with which the final calculations 
could be made encouraged the re- 
search staff to wait until the com- 
plete 1958 record was available from 
the Census Bureau for updating ac- 
cording to the 1959 ratios of change. 

The full number of economists, 
statisticians, and technicians drawn 
upon by SALEs MANAGEMENT and 
participating in the project would 
have to include many leading Govern- 
ment statisticians, plus officials con- 
nected with regional research agencies 
located in nearly every state of the 
Union. 

As in the past, Dr. Jay M. Gould 
and Alfred Houg, Chief Economist, 
directed the coordination and analysis 
of the full flow of statistical informa- 
tion, assisted by the following mem- 
bers of the Market Statistics research 
staff: Elaine Brown, Dorothy Carr, 
and Marlene Shepherd. The IBM 
computational precedures were de- 
veloped in consultation with Messrs. 


SALES MANAGEMENT 


Harry Niedballa and Charles Wahlig published and unpublished material, radio and television networks pur- 


of the Service Bureau Corporation. are available at a nominal cost to chase decks of IBM cards containing 

One of the most useful by-prod- market research men, whose use of all the Survey data, so that their 
ucts of this technical collaboration these cards grows each year. markets can be analyzed even in ad- 
was the transfer to IBM cards of the For many the cards eliminate the vance of Survey publication. The 
huge volume of regional information tedious task of transcribing Survey cards prove extremely useful in the 
on which the final estimates were data and rearranging sales areas by analysis of markets for many other 
based. The cards, containing both hand. Thus, for example, all the major companies in various lines of business 


DISTRIBUTION OF NET EFFECTIVE CASH INCOME 
HOUSEHOLDS AND DOLLAR IN 5 INCOME GROUPS, 1959 


Total Households—52,204,609 
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NEW FEATURES OF 1960 SURVEY 


1. County-City Data in Two Sections 


lhe U.S. basic county-city data are published this year in 
two separate sections. The population and income estimates, 
for counties, cities and metropolitan area by states, will be 
found on pages 69 to 379, while the data on retail sales and 
the store groups for the same state markets appear on pages 
163 to 710. Although this move was dictated by the late 
release of the final Census data on retailing, on which our 
estimates of 1959 sales are based, we have a hunch that 
many readers will find that the new arrangement facilitates 
their use of the Survey. 


2. Hawaii, Alaska Integrated in Totals 


This year, our two new states have been integrated into 
the national totals and the computation of all percentages 
and indexes based on those totals. It should be noted, how- 
ever, that this change introduces a slight disparity between 
current p@rcentages and those in past issues of the Survey. 
Adjustment to the previous base can be made simply by 
dividing all current percentages by the combined current 
percentage of the 49 continental states (District of Columbia 
included ). 

Thus, the population percentages of the 49 states add up 
to 99.5076 compared with 100.00 in previous issues, Divid- 
ing all current percentages by this figure will adjust them 
upward by the one-half of one per cent required to make 
them comparable with the percentages in earlier issues. 


3. New Metropolitan Area Definitions 


Last year the Government completed a sweeping revision 
of its definitions of metropolitan areas. All these changes 
have been taken into account in the preparation of our 
own list of 300 standard and potential metropolitan areas, in 
which we have added 118 potential areas to the Government 
tally of 182 standard areas. 


4. Double Estimates for New England Areas 


Besides the data for the SM New England metropolitan 
county areas, we also include in this issue estimates for these 
areas as defined by the Government along township lines. In 
the metropolitan area rankings, however, only the county 
definitions are used. 


5. Income Distribution for Canada 


A major revamping of our Canadian data now enables us 
to publish, for every province, county and important city 
in Canada, both income distributions by households and 
breakdowns of retail sales into the major nine categories 
recognized by the U.S. Census Bureau. The addition of these 
new columns of data now makes the Canadian county-city 
tables fully comparable with the U.S. county-city tables. 


here for all counties, cities, state and 
metropolitan areas, will be subject 
to check when the results of the 
April, 1960 Population Census wil) 
become available toward the close of 
the year. 


Similarly, the retail estimates for the 
year 1959 found here are based on 
the final releases of the 1958 Census 
of Retail Trade, completely updated 
to reflect the activity of 1959. (The 
retail sales data will be found in 
Section 4, of the book, along with a 
discussion of the degree of accuracy 
with which we anticipated census 
results in last year’s Survey.) 


The Work of Many People 


The creation of the 1960 Survey 
utilized the full resources of the 
SALES MANAGEMENT staff, the New 
York Service Bureau of the Inter- 
national Business Machine Corpora- 
tion (responsible for the countless 
computations involved in this pro- 
ject), the Barnard Tabulating Agency, 
and Market Statistics, Inc., which 
maintains the largest file of current 
regional research materials in the 
country. 

This year again, a large segment 
of the Survey was calculated with 
the help of the IBM 704—a high- 
speed magnetic tape machine ca- 
pable of performing thousands of op- 
erations per second. 

All of the retail sales estimates to 
be found here (involving millions of 
calculations) were literally created in 
thirty minutes of running time on the 
704! Of course many months of prep- 
aration, programming and _ testing 
necessarily preceded this half hour of 
creation, but the lightning speed 
with which the final calculations 
could be made encouraged the re- 
search staff to wait until the com- 
plete 1958 record was available from 
the Census Bureau for updating ac- 
cording to the 1959 ratios of change. 

The full number of economists, 
statisticians, and technicians drawn 
upon by SALES MANAGEMENT and 
participating in the project would 
have to include many leading Govern- 
ment statisticians, plus officials con- 
nected with regional research agencies 
located in nearly every state of the 
Union. 

As in the past, Dr. Jay M. Gould 
and Alfred Houg, Chief Economist, 
directed the coordination and analysis 
of the full flow of statistical informa- 
tion, assisted by the following mem- 
bers of the Market Statistics research 
staff: Elaine Brown, Dorothy Carr, 
and Marlene Shepherd. The IBM 
computational precedures were de- 
veloped in consultation with Messrs. 
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Harry Niedballa and Charles Wahlig 
of the Service Bureau Corporation. 

One of the most useful by-prod- 
ucts of this technical collaboration 
was the transfer to IBM cards of the 
huge volume of regional information 
on which the final estimates were 
based. The cards, containing both 


published and unpublished material, 
are available at a nominal cost to 
market research men, whose use of 
these cards grows each year. 

For many the cards eliminate the 
tedious task of transcribing Survey 
data and rearranging sales areas by 
hand. Thus, for example, all the major 


radio and television networks pur- 
chase decks of IBM cards containing 
all the Survey data, so that their 
markets can be analyzed even in ad- 
Survey publication. The 
cards prove extremely useful in the 
analysis of markets for many other 
companies in various lines of business. 


vance of 


DISTRIBUTION OF NET EFFECTIVE CASH INCOME 
HOUSEHOLDS AND DOLLAR IN 5 INCOME GROUPS, 1959 


Total Households—52,204,609 
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Survey Used as Basis for $2 Billion 


Sales and Advertising Quotas 


The availability of Survey of Buying Power data on IBM cards has 
greatly facilitated the analysis of markets for setting distribution 
and advertising quotas. In recent years the application to mar- 
keting problems of the large tape computers, such as the Rem- 
ington Rand Univac and IBM “704,” has greatly extended the 
degree of refinement and sensitivity with which sales data can 
now be mechanically analyzed. Dr. Jay M. Gould, Research Di- 
rector of the Survey, and Managing Director of Market Statistics, 
_Inc,, summarizes here typical problems and solutions that can 
now be conveniently handled with these new techniques. ; 


Each year turns up new uses. 
The editors of SALES MANAGEMENT 
have been impressed with the in- 


creasing use of Survey data in 
litigation, to take one example. In 
ecent anti-trust hearings prosecuted 
by both the Federal Trade Com- 
mission and Justice Department, Sur- 


vey data have been used by both 
sides to establish market shares, 
while many state commissions now 


turn to the Survey to justify new 
applications of companies, 
banks and even medical centers. But 
these examples, while interesting are 
of secondary importance. 


finance 


Here are the most frequent uses. 


%o 
Setting sales quotas 89 
Buying space and time 83 
Locating sales soft spots 8] 
Planning distribution 76 
Allocating the advertising 
dollar 75 
Determining market's po- 
tential 73 
Mapping sales territories 72 
Studying metropolitan areas 71 
Finding industrial or ware- 
house locations 59 


We continue to like the comment 
made by a New York subscriber sev- 
eral years ago because it remains so 
true: he told of five problems which 
the Survey helped him solve, but 
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added the comment “Actually these 
are all different ways of saying, ‘help 
in setting up quotas and advertising 
budgets’.” 

The market data on _ counties, 
cities, states and areas published in 
the Survey are the raw material from 
which one can prepare sales poten- 
tials for the entire range of consumer 
goods and services and for many 
industrial products. We use the word 
potential to represent not the actual 
sale of any given commodity but 
rather a theoretical sale that would 
result from a normal amount of sales 
effort if all relevant economic factors 
were in “normal” operation. In this 
sense the potential is a reflection of 
the economic resources of an area. 


How Potentials Are Used 


The three main factors entering 
into the determination of consumer 
goods quotas are population, income 
and sales. The population factor can 
be expressed alternatively as families 
or consumer units, as a measure of 
the number of potential customers. 
Since customers need income in 
order to qualify as “effective” buyers, 
information on their average income 
is useful. Finally, in order to consum- 
mate a retail sales transaction, a re- 
tail outlet is necessary, hence the 
inclusion very often of an actual sales 


factor in many indexes of buying 
power. 

The key problem of the sales man- 
ager is to determine whether actual 
sales in a given area equal, exceed 
or fall short of the potential volume 
available to him, as indicated by 
some objective indicator. The deci- 
sion he must make if, for instance, 
his actual sale falls short of potential 
is of course another problem. What 
might be a reasonable decision for 
one manager, or for one area, might 
not be suitable in other cases. 

From time to time we have que- 
ried sales managers on this point and 
have found an interestingly wide 
range of differences in current prac- 
tice. For areas falling short of poten- 
tial some sales managers feel it hope- 
less to “buck the tide” and will 
therefore prefer to concentrate the 
bulk of their promotion and sales 
effort in areas where they are al- 
ready in a strong competitive posi- 
tion and ahead of potential, thus 
following what is in effect the line of 
least resistance. This may bring a 
quick return, but in the long run the 
net effect of such a policy is to con- 
tract their market. Such a course of 
action would not be followed by 
those seeking the broadest possible 
national distribution, i.e., the maxi- 
mum volume of sales. 

But to return to the problem of 
establishing sales potentials. Once 
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the theoretical potential is deter- 
mined, the sales manager may then 
set his sales quota, which will differ 
from the potential in that it will re- 
flect a necessary subjective judgment 
on the part of the sales manager who 
has an intimate working knowledge 
of his sales force. For an area whose 
present sale is far below potential, it 
may prove psychologically demoral- 
izing to set the quota at the level of 
the potential, so some compromis¢ 
may be necessary. On the other 
hand, it may sometimes prove desir- 
able to set a quota far above the 
level of the potential to serve as a 
spur to particularly good salesmen 
Though the concepts of “actual” 
sales, potential,” and “sales 
quota” are often used _ interchange- 
ably, it is useful to bear in mind these 
distinctions. Our discussion below is 
wholly concerned with the establish- 
ment of “potentials.” 


“sales 


Setting Potentials 


Take the problem of a sales man- 
ager distributing a new product, for 
which there is no previous sales ex- 
perience. He wishes to establish sales 
potentials, let us say, for Area A as 
against Area B. The problem can be 
reduced at this stage to one of rela- 
tive proportions—to establish for each 
area percentages of sales total which 
can later be fixed for the company 
as a whole. 

If Area A has twice as large a pop- 
ulation as Area B, does it follow that 
its sales potential will be twice as 
large? The answer might be yes if 
the product were a low-priced staple 
commodity with a mass appeal. 


The Population Factor 


The sales of table salt might be 
expected to follow the distribution of 
population, for there do not appear to 
be any economic, social, or climatic 
differences that would introduce re- 
gional variations in per capita con- 
sumption of table salt. But for many 
other staple goods, other economic 
factors may come ito play where 
differences should be allowed for in 
per capita consumption. Per capita 
consumption of bakery products in 
two areas may differ because of dif- 
ferences in the age distribution of the 
population of the two areas, in aver- 
age family size or in climate making 
for variations in per capita bread 
consumption. Such questions should 
be raised, though it may be decided 
that such differences are small enough 
to be ignored. 

The point to be stressed is that the 
existence of wide variations in per 
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capita sales leads to the search for 
some other market factor or factors 
that will help predict or anticipate 
these variations. 


The Income Factor 


But suppose the product under con 
sideration were a_ relatively high- 
priced food, whose appeal would be 
expected to be greater in an area hav- 
ing a higher level of income. Then it 
can be argued that area potentials 
should bear the same relation to each 
other as area population weighted by 
the average per capita income. This is 
mathematically equivalent to saying 
that the area potentials are in’ th 
same proportion to each other as the 
area incomes. In other words, if Area 
A has twice the income of Area B, it 
should have twice the bread potential 

We have noted only two of the 
many possible significant factors 
population and income—in account 
ing for sales variations fin a wide 
range of consumer products, although 
we can show that these are, generally 
speaking, the most important. A large 
number of factors can be evaluated 
and accounted for if the technique of 
multiple correlation is emploved. 

The multiple correlation technique 
is designed to measure the statistical 
importance of any particular factor in 
“explaining” why actual sales vary 
from expected or “potential” sales. If 
a set of factors is adjudged to be sig- 
nificant enough for inclusion in the 
analysis, the correlation procedure 
will vield some system of weights to 
be assigned to all significant factors 
in arriving at a satisfactory estimate 
of the “potential” sale. 

That population and income are of 
great importance in evaluating the 
sales potential of an area follows log- 
ically from the fact that all consumer 
goods can be considered to have varv- 
ing degrees of attractiveness to con- 
sumers, depending on their income 
status. At one end of the range are 
the low-priced “necessities,” the de- 
mand for which depends mainly on 
the number of consuming units. At 
the other end, are the relativelv high- 
priced “luxurv” goods, the demand 
for which will vary in relation to the 
income status of the prospective con- 
sumers. We would expect the regional 
distribution of the sale of Cadillacs to 
be heavily influenced by the incom: 
factor, whereas the income factor 
would be of relatively little impor- 
tance in setting up potentials for the 
regional distribution of table salt. 

The early attempts of market re- 
searchers to adapt magazine circula- 
tion data for use in distributing sales 
stress the importance placed on the 
income factor. They assumed that the 


purchase of certain magazines might 
reflect the existence of a market of 
high “quality.” Similar reasoning at 
tended the use of regional data on 
residence telephones in use, income 
tax returns per 100 homes, and even 
the number of wired homes. 

These expedients are no longer nec- 
essary. Income figures collected in the 
1950 Census of Population provide a 
rich body of data allowing the area 
income totals to be distributed among 
income groups, as we shall show. 


The Sales Factor 


Another key factor in evaluating an 
area’s sales potential is its degree of 
retailing concentration. A market po- 
tential depends not only on the num- 
ber and character of its residents, but 
also on the number of consumers from 
outlying areas who through habit, ac- 
cident, or necessity come into the mar- 
ket for specific types of purchases. 
This factor is of a fairly constant 
character and may be measured fair- 
ly accurately by the use of data on 
sales of retail outlets in the Survey, 
projected from the Census of Retail 
Trade. It underlines the importance of 
choosing a suitably defined sales area, 
a point we will discuss later. 

The difficulty in using data on sales 
of retail outlets as an indicator of the 
demand for a specified product is that, 
except perhaps in such a case as the 
sales of gasoline service stations, the 
given product usually forms a very 
small proportion of the sales of retail 
outlets classified in many different 
ways. A typical drug product, for 
example, will be sold through outlets 
classified as drug, general merchan- 
dise, or food, and the total sale will 
include a host of products with diver- 
gent sales potentials. 

For this reason, it is frequently 
more desirable to establish a poten- 
tial for a commodity or service, not by 
sales estimates of certain types of 
outlets, but at least in part on the de- 
mand for that product as indicated 
by the number and income charac- 
teristics of its potential consumers. 

In recognition of the importance of 
the population, sales and income fac- 
tors, a formula devised many vears 
ago by SALES MANAGEMENT has been 
found to offer reasonable area sales 
quotas for many consumer goods that 
are neither low-priced staples nor high 
value luxury goods, and that are sold 
through standard retail outlets. This 
formula assigns a weight of 2 to an 
area’s percentage of total population, 
a weight of 3 to the area’s percentage 
of total retail sales, and a weight of 
5 to its percentage of total disposable 
income, to yield what we call the 
Buying Power Index. Correlation 
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thaiySsis 


in which the sales of a given 


product are expressed as a mathe- 
matical function of so-called “inde 
pendent” quantitative factors will yield 
weight similar to those employed in 
the SALES MANAGEMENT formula. If 
the analy 51S 158 to proc eed to an invé Ss 
tigation of all sales areas, it is desir 
ible to limit the independent factors 
to those for which quantitative data 
are available for all counties 

(he Buying Power Index is only 
one of many possible combinations of 
Survey data that have been devised 
to approximate market potentials. Ex 
perience 1s the only guide, since indi 
services have their 
ywn particular characteristics. The ex 
unples below illustrate only some of 


the many different approaches. In all 


vidual goods and 


these cases, the pum h card equipment 
makes possible the reduction to man- 
igeable proportions an otherwise in- 
superable job of 
calculation 


transcription and 


To Evaluate 
Sales Performance 


Before discussing specific industry 
applications, a word about the gen- 
eral use of IBM or Remington Rand 
punch cards for sales and promotion 
analysis. More and more companies 
of all sizes are increasingly adapting 
their accounting procedures and sales 
records to punch card equipment. 
This offers many new opportunities 
for evaluating sales performance. If a 
sales figure for an area or a product 
is expressed as a percent of the com- 
pany total, comparison with some ob- 
jective indicator of the potential, also 
expressed as a percentage, will draw 
immediate attention to the area or 
product for which sales are signifi- 
cantly greater or less than potential. 

We reproduce actual IBM layout 
cards on page 29 indicating the num- 
ber and diversity of market factors 
underlying the data in the Survey 
which can be reproduced for special 
IBM cards contain 80 col- 
umns which permit including on a sin- 
gle card 
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information on company 
identify the area 
which can refer to states, counties, 
metropolitan areas, or any 
combination thereof), alphabetic des- 
cription of the area, plus as many as 
six or seven of the market factors 
most applicable to a particular prod- 
uct 


sales, codes to 


cities, 


After a sales manager, or market 
research head, has decided which 
factors are of chief concern to him, 
he can take a set of county cards con- 
taining this information and _ rear- 
range them to conform to his sales 
areas, based on the county-by-county 
definition of each area. The cards can 
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Population 
Net Effective Buying Income 
Retail Sales 
Buying Power Index 
All Households 
Households $0— $2,500 
Households $2,500— $4,000 
Households $4,000— $7,000 
Households $7,000—$10,000 
Households Over $10,000 
Income of Households 

Earning Over $10,000 
Ratio of variation, high to low: 


TABLE I— §T, LOUIS COUNTY VS. FAIRFIELD 
Comparison of Relative Importance 


Ratio of 
Percentage of U. S. Total joy pm ag 
St. Louis Fairfield Fairfieli 
85 35 2.43 
95 52 1.83 
92 48 1.91 
92 47 1.95 
.90 35 2.57 
64 16 4.00 
81 21 3.85 
1.01 40 2.52 
1.04 52 2.00 
1.06 -70 1.51 
1.06 1.01 1.04 
1.66 6.31 


then be run through a listing machine, 
to yield potentials, subtotaled for each 
area. 

The selection of market factors for 
any particular product 
great measure on 


depends in 
what economists 
call its “elasticity of demand.” In sim- 
ple terms—the degree to which _ its 
appeal is that of a low-priced neces- 
sity or high-priced luxury item o1 
service. For products with a mass ap- 
peal, population would receive most 
weight. Luxury-type products would 
give most emphasis to income and 
within income, to those groups falling 
into the higher income brackets. At 
the same time, retail sales should also 
receive some weight, because an area 
may have both consumers and _ suf- 
ficient income, but the demand can 
not be effective without sufficient out- 
lets to realize the sales potential. 


Modifications of 
“Buying Power Index”: 
Products with Mass Appeal 
The principle of using population, 
sales and income as the basic three 
factors (as in the Buying Power In- 
dex) can be applied to all types of 
goods. A large food manufacturer 
regularly uses the Survey cards, giv- 
ing weight of 4 to population, 4 to 
food sales, and 2 to income (all fac- 
tors expressed as percentages of 
U.S.A.). This type of formula, suit- 
able for low-priced necessities, has 
also been successfully applied to such 
products as shoes, tobacco, work 
clothing, and drug products. In the 
past years, many large food proces- 
sors have used Survey cards, with 
particular emphasis in the weighting, 
on population and food sales factors. 
\ formula applicable to higher-priced 
products, used by a leading manufac- 
turer of washing machines and other 


appliances, assigns a weight of 2 to 
number of families, 2 to sales of furni- 
ture-household-appliance stores, and 
6 to income (all expressed as percen- 
tages of U.S.A.). In this case families 
are substituted for population, as 
should be the case wherever the prod- 
uct is sold on a household basis. Simi- 
lar formulas have been successfully 
used with refrigerators, vacuum 
cleaners, sewing machines and ranges. 


Products with Quality Appeal 

For a wide variety of high-priced 
products, reliance on the income fac- 
tor alone, no matter how heavily 
weighted, is not desirable because the 
income percentage is based on an ag- 
gregate. The total income figure for 
a county or city will include income 
for all classes, and frequently the con- 
tribution of high income families will 
be dampened by the income of low 
income groups. 

For this reason, the income distri- 
butions underlying the income totals 
in the Survey (see card 2, page 29) 
offer far better indicators of potential 
for high-quality products. 

Most people do not realize what 
great variation exists in the distribu- 
tion of high and low income families. 
Consider first Fairfield, Conn., a well- 
to-do exurbanite county. Probably 
most people would estimate its de- 
mand for consumer goods at about 
five-tenths of one percent of the U.S. 
total, this being close to the Buying 
Power Index, which is the most wide- 
ly used single indicator of demand. 
For low-valued products, the popula- 
tion percentage would probably be 
used (.35%) and for high-value prod- 
ucts the income percentage is com- 
monly used (.52% 

But Fairfield has a much wider 
range of variation in demand. As seen 
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proportioned to buying power 
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THE GROUP WITH THE SUNDAY PUNCH 
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resent 35% of the Billion Dollar Market 
total, and 19% of the Total U.S. buying 
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power. 
. P| Magazine 
FIRST 3 MARKETS GROUP deliv- New York Sunday News Coloroto Magazine 
ers a dominant 55% coverage of all Chicago Sunday Tribune Magazine 
families living in these 3 top markets. Philadelphia Sunday Inquirer “Today” Magazine 
Dew YORK 17,0.¥., News Building, 220 East 42nd Street, MUrray Hill 71-4894 + CHrCaGo 11, Ill, Tribune Tower, SUperios 7-0043 + San FRANCISCO 4, Calif., 155 Montgomery Street, GArfield 1-7946 « Los ANGELES S, Calif., 3460 Wilshire Boulevard, DUpkirk 5-955) 
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GEARED 


for extra power 
where 3 out of 4 sales are made 


The American Weekly gives you greatest circulation concentration 
in the “Blue Ground of Sales” where America buys most 


75% of the nation’s retail sales—and 82% of super- 
market sales—are made in just 444 counties (out of a 
total of 3,070). These “Blue Ground” counties with 
10 or more supermarkets each are where American 
Weekly delivers more concentrated circulation than 
any other print medium. In these counties—so vital 
to your sales—American Weekly lays down 8,500,000 
copies every week! 

In addition to concentration, American Weekly 
also lays down deep-penetration within the nation’s 
markets. From its 35 great distribution cities, its 
circulation moves impressively into smaller cities as 
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well. In 773 key cities with 10,000 and more popula- 
tion, American Weekly delivers a minimum of 20% 
family coverage. In 999 key cities (with almost $100 
billion in retail sales) American Weekly delivers a 
minimum of 10% family coverage. 

More buying power! American Weekly families 
spend $10 billion a year on groceries, more than $1.4 
billion annually on household equipment. They own 
9,500,000 automobiles, include 9,800,000 smokers. 
62% own their own homes. 16% bought a life in- 
surance policy within the past 12 months. Proof that 
American Weekly goes where the sales dollar flows. 
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Solid results! American Weekly's result-getting power 
is a matter of proven fact! 


Advertising Responsiveness: Since 1939 Doubleday & Co., one of America’s 
leading direct mail book advertisers, has invested over $5%4-=million in 


American Weekly advertising. Today, American Weekly secures a larger 
share of Doubleday advertising than any other publication. 


Promotional Responsiveness: The Sept. 13, 1959 **Contest” issue of American 
Weekly pulled a fantastic total of 789,762 contest entries—an unprecedented 


rate of almost 8°, response ! And American Weekly serves as a powerhouse : 
medium for other types of promotions: premiums, deals, special offers, new 
product introductions, related item drives. 


VITAL MARKETING DATA AVAILABLE 

“The Blue Ground of Sales'’— Comprehensive analysis of the nation’s 
top 444 counties. (Free) 

“‘More For Your Money in Key Cities’’ —63-page fact-packed book giv- 
ing data on retail sales, number of families, media coverage. (Free) 
“American Weekly Family’’—Complete data on American Weekly read- 
ers, socio-economic factors, age, number of children, buying power. (Free) 
Supermarket Land, U.S.A. & Data Book—Informative map and data 
book posts you on retail grocery sales potentials, county by county. ($10) 
American Weekly Marketing Guide — A _ broad-scaled custom research 
analyzing your brand’s market potentials. One of the outstanding 
marketing services offered. Available to American Weekly advertisers 
by special arrangement. 


“Ameri 
Merican Wi, ‘kh 
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“American Weekly 


SELLS THE MOST... FOR THE LEAST .. . WHERE THE MOST IS SOLD 
575 Lexington Avenue, New York 22, N.Y. 


Atlanta « Boston + Chicago + Cleveland + Detroit - Los Angeles 


San Francisco 


The American Weekly is distributed by these fine newspapers: Albany Times-Union * Baltimore American « Boston Advertiser ¢ Buffalo Courier-Express 

Chicago’s American * Charlotte News ¢ Cincinnati Enquirer * Cleveland Plain Dealer * Columbia, S. C., State * Corpus Christi Caller-Times 

Dallas Times Herald * Denver Rocky Mountain News « Detroit Times « E! Paso Times * Fort Lauderdale News « Ft. Wayne News Sentinel 

Houston Chronicle « Huntington, W. Va., Herald-Advertiser * Los Angeles Examiner * Milwaukee Sentinel « New Orleans Times-Picayune 

New York Journal-American « Palm Beach Post-Times ¢ Philadelphia Bulletin « Pittsburgh Sun-Telegraph « Portland Oregonian « St. Louis Globe-Democrat 

St. Paul Pioneer Press * San Antonio Light « San Diego Tribune « San Francisco Examiner ¢ Seattle Post-intelligencer « Syracuse Herald-American 
Washington Post « Wichita Beacon 
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' 
ip is work clothes or oleomarga- 


At the other extreme Fairfield 

is .70 the nation’s high income 
families (ie. earning over $10,000 
per vear) so that this would be a bet 
ter indicator of Fairfield’s demand for 


1 items as Cadillacs , et 


sport cars 


And 


since such well-to-do families in 
Fairfield earn far more than the na- 
tional average for families in this 
bracket, Fairfield has 1.01% of th 
total income earned by all families 


earning over $10,000. Thus Fairfield’s 
demand for extreme luxury products 
bracelets 


diamond paintings 


( ontinentals is seen to be 


x times as great as its demand 


for low value goods 
While Fairfield offers perhaps on 
the widest income variations of 
county, even i typically average 


urban county like St. Louis has 1.06% 
of the nation’s top income and only 
64° of the low income 
families, a variation of 66%. Another 
indicator of the wide differ- 
es in relative standings is the fact 


nation’s 


dramatic 


the buying power indexes 
alone; such refinements in the deter- 
mining of specific potentials require 
use of the data on the breakdown of 
households into income groups. 

Even for goods geared primarily to 
middle income families, the incom 
distribution data will often highlight 
the true market potential in areas 
dominated by other income groups. 
For instance, a large manufacturer of 
“high-fidelity” phonographs in the 
price range of $50 to $150 has dis- 
through analysis that its 
prime market embraces families earn- 
ing between $2,500 and $7,000, with 


son of 


COV ered 


the income groups at either end ex- 
cluded. Using our county-by-county 
7 > ie ‘ 

data on the number of families in 


each of five income groups, the com- 
pany converted each group into a 
specific percentage of the U. S. total, 
and, with the counties thus analyzed 
by income distribution, was in a posi- 
tion to regroup them by sales terri- 
tories and compare the results with 
actual sales percentages. 


LE 
TABLE 2— AVERAGE EXPENDITURE IN DOLLARS IN A SINGLE YEAR, SELECTED ITEMS 
WOMEN & GIALS MEN & BOYS 
over 16) over 16) 
Ciga- Food Food Power Cur- Wool Clothing Footwear Top- Pa- Dental Drugs, 
Income cla Liquor rettes At home Away Sheets Tools tains Rugs (all only coats jamas Shoes Care Medicine 
Unde r$! 000 $ 2.69 $9.36 $ 388.63 $24.14 $1.25 $ .06 $ 66 $3.84 $59.77 $9.09 $ .98 $ .53 $3.61 $6.49 $16.56 
$1 000 to $2,000 5.33 28.81 501.76 40.45 2.68 .90 1.60 2.15 87.94 12.73 2.85 -74 7.20 9.58 15.16 
$2,000 to $3 000 9.55 54.78 764.91 33.25 3.95 .28 3.05 5.83 121.43 15.83 3.52 1.15 8.76 16.35 20.85 
$3 000 to $4,000 11.98 64.42 981.7 28.49 §.32 2.52 3.69 11.12 136.26 17.69 4.19 1.55 10.96 29.62 28.25 
$4 000 to $5,000 19.41 78.77 1,144.08 40.17 6.89 2.48 5.46 23.55 168.62 21.65 5.27 1.70 12.62 33.39 33.37 
$5 000 to $6 000 24.32 86.44 1,241.04 59.94 7.98 3.77 5.24 37.51 218.80 25.65 6.78 2.30 13.94 40.14 33.33 
$6 000 to $7 500 27.34 85.85 1,264.21 77.20 9.84 3.22 4.31 23.93 246.22 29.29 7.21 2.58 15.25 60.14 38.54 
$7 500 to $10,000 47.75 7.44 1,520.41 95.46 11.86 4.84 5.99 24.12 274.14 30.32 7.95 2.54 16.44 60.12 42.50 
Over $10,000 105.50 87.56 1,741.21 200.18 16.79 13.58 7.80 51.58 546.93 40.79 18.04 5.7 24.10 97.53 49.30 
Ratio of Expenditure 
Highest Income to 
Lowest Income 
Familie 39.0 9.3 4.4 8.3 11.0 193.0 11.8 13.4 9.2 4.5 18.4 10.8 6.7 15.0 2.9 
Table 1, it has only .16% of all low value goods, Fairfield is just families in the 0-$2,500 class, 4.52% 
households in the $0-$2,500 group about as importnat as St. Louis as a of the $2,500-$4,000 families, 2.2% 
nd this i better indicator of Fair luxury market. None ‘of these facts of the $4,000-$7,000 families, 2.02% 
lemand for such items, per could emerge from a mere compari- of the $7,000 to $10,000 families and 


1.8% of the above $10,000 families. 
In this area, and indeed in most areas, 
the company found that its actual 
sales percentage corresponded most 
closely to the 2.25% figure, i.e., the 
middle income group. The fact that 
the area had nearly 4% of the na- 
tion’s population was only half as 
important. 

The marketing importance of in- 
distributions can be summar- 
ized by this fact. The sales response 
to practically all goods and services, 
other than basic necessities, will bear 
some relationship to the income of 
the consumer. These relationships can 
be fairly easily determined by sam- 
pling surveys. A recent survey of life 
insurance ownership conducted by 
the Survey Research Center of the 
University of Michigan indicated that 
about 50 percent of all families earn- 
ing under $2,500 were _ insured, 
whereas the percentage for families 
earning between $2,500 and $4,000 
was about 80, and for families earn- 
ing over $4,000, the percentage was 


come 


that while St. Louis is four times as A typical southern sales area, for about 92. These percentages could 
tant as Fairfield as a market for instance, would have 5.75% of all then be applied to the number of con- 
TABLE 3~AVERAGE EXPENDITURE FOR FLOUR BY INCOME CLASS 
IN A SEVEN DAY PERIOD 
NORTH SOUTH WEST 
Large Cities Suburbs Small Cities Large Cities Suburbs Small Cities Large Cities Suburbs a Small Cities 

Under $1,000 18 13 13 21 32 .30 12 .01 10 

$1 ,000--$2,000 16 17 .14 .34 49 .63 13 as 25 

$2,000--$3,000 18 16 24 35 43 61 21 42 28 

$3,000--$4,000 1 0 1 29 27 .40 20 .24 23 

$4 000 $5,000 : 5 20 20 .28 .26 20 .15 32 

$5,000-$6,000 25 20 28 19 .27 32 20 12 20 

$6 ,000--$7 ,500 17 16 17 a1 21 42 31 .20 14 

$7 ,500- $10,000 15 2 .29 21 04 .64 15 16 19 

Over $10,000 14 25 .29 are .08 23 12 22 
28 SALES MANAGEMENT 
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Additiona! Factors to Those Shown in Illustrations 


Available on Cards for Each County 


Gross Cash Farm Income, Current Year, from e Index of Suburban Demand 
Livestock & Crops : 2 
© Index of Resort Activity 


@ Number of Farms, 1959 Agricultural Census e Index of Medical Equipment Demand 
e 1958 Retail Trade Census (Sales in all categories by ¢ Index of Office Equipment Demand 


counties and cities) e All Data from prior SM Surveys 


e % of All Households and Income, Each of Five Income e Comparable layout forms available for Remington Rand 
Groups punch cards. 
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TABLE 4—EXPENDITURES FOR SOFT DRINKS 
NEW YORK COUNTY DUTCHESS COUNTY NEW YORK STATE TOTALS 
No. of Average Tota: No. of Average Total Number of Total 

Spending Units Spending diture Spending penditure penditure penditure Spending Expenditure 
Earning Between Units $ Per Unit thousands Units $ Per Unit (thousands) Units (thousands 

$0 $2,500 317,928 12.50 $3,974 13,235 11.50 $152 1,403,712 $16,845 
$2,500-$3,999 265,690 19.00 5,048 10,426 18.00 188 1,283,325 23,742 
$4,000-$6,999 206,857 24.00 4,965 14,435 24.00 346 1,777,832 42,668 
$7,000-$9,999 66,402 29.50 1,959 4,504 30.50 137 603,123 18,094 
$10,000 over 67,270 27.50 1,850 2,157 31.00 67 382,938 11,488 
Total All Units 924,147 19.25 17,78 44,757 19.89 890 5,450,930 112,832 

sumer units falling in each income exception of drugs and medicines) ferent classes according to region and 


bracket, to yield for each county a 


theoretical or potential number of 
units that should carry life insurance 
if the national experience were du- 
plicated in each county. The life in- 
surance industry could then dete: 
comparison with actual 
numbers of persons insured in each 


mine, by 


county, which counties have as yet 
not tapped their full potential. 

The above procedure was applied 
to ordinary life Insurance and other 
forms of life, health and property in- 
surance, and the results published by 
Spectator in a study entitled, “County 
Patterns of Insurance Sales”, 1958- 
1959 Edition (Chilton Publishing Co.. 
Philadelphia, Pa 


Consumer Expenditure Surveys 


Perhaps the most significant mai 
keting application of the income dis 
tribution data will come in conne 
tion with large scale consumer expen 
diture surveys, such as the one con- 
ducted by the BLS in 1950, and by 
Life in 1956. In both these studies, 
many thousands of families were sub 
jected to intensive interviewing to re 
cord expenditures made for each and 
every item bought by all members of 
the household within the past year 

labulations of such expenditure 
lata, when classified by income group 

that income is generally (though 
not In every case) the most important 
single factor in explaining variations 
In expr nditure ratios. Here are some 
examples taken from the BLS study 
tor families living in large Northern 
cities See Table 2 

As can be seen, expenditures on 
most items in the consumer budget are 
more or less directly correlated with 
income 
$10.000 


Thus, families earning over 
annually spend over four 
times as much on food as do families 
earning under $1,000. The demand 
for food in relation to income is con- 
sidered “inelastic” (to use the jargon 
of economists), and the corresponding 


ratio for most commodities (with the 
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would be much higher. Thus families 
earning over $10,000 spend about 39 
times as much as low income families 
for liquor, 9 times as much for ciga- 
rettes, 8 times as much for eating out, 
193 times as much for do-it-yourself 
power tools, ete. 

While expenditures for all commod- 
ities are correlated with income, the 
correlation may sometimes be inverse, 
or non-linear. For instance, consider 
expenditures on flour, taken from the 
BLS study for a typical seven day pe- 
riod in the Spring of 1951. (Table 3). 
In large cities, the heaviest expendi- 
ditures for flour occur in lower-mid- 
dle income families, earning under 
$7,500 per year. This is also true of 
small towns and suburban areas in the 
South and West and for rural areas 
not covered by the BLS study. How- 
ever, in suburban areas and small 
towns of the North, expenditures for 
flour rise with income, probably be- 
cause of greater household opportun- 
ities and inclination for baking on the 
part of suburban housewives. Expen- 
ditures for baby foods are also heavi- 
lv centered in the middle income 
groups, because most families with 
voung children are in these classes. 

These systematic relationships be- 
tween consumer expenditures and in- 
come make possible the calculation of 
consumer expenditure potentials for 
counties with the help of the SALES 
MANAGEMENT IBM ecards containing 
the county income distributions. 

This procedure as previously out- 
lined (See “Now a New Way to 
Potentials for 1500 
Products,” Sates MANAGEMENT, Jan. 
15, 1956, pages 60-63) can now be 
refined by use of data on households 
rather than consumer units, for prod- 
ucts, such as large appliances, that are 
sold on a household basis. For other 
commodities, consumer units would 
still be preferable in order that total 
consumption be accounted for, as in 
the example above (Table 4), illustrat- 
ing the calculation for soft drinks. 

In Table 4 it is assumed that all 
counties have been divided. into dif- 


Guess-timate 


type of city, enabling us to use adap- 
tations of the BLS expenditure data, 
suitably updated. Total expenditures 
in each county represent the product 
of the average expenditure per spend- 
ing unit and the number of units in 
each income group. County totals add 
to state totals, which in turn will add 
to national totals, allowing for adjust- 
ment controls on both state and na- 
tional levels. Calculations for every 
county in the nation can be perform- 
ed quickly with the use of punch 
cards so that county potentials can be 
compared with sales. 


Urban Demand 


Consumer demand for a wide vari- 
ety of goods and services seems re- 
lated to the degree of urbanization of 
an area, as well as to other factors dis- 
cussed above. Of two counties with 
equal population and income, the one 
that is more “urbanized” will have 
consumer expenditure patterns geared 
to a certain urban way of life—greater 
proportionate expenditures on con- 
sumer services in general, such as 
rent, recreation, personal services, in- 
surance, and on such goods as fashion 
apparel lines, men’s accessories, and 
jewelry. This fact suggests the desira- 
bility of constructing a special “Index 
of Urban Demand” which will give 
emphasis to this urban factor. This in- 
dex is similar in structure to the Buy- 
ing Power Index, except that for each 
county we use its urbanized popula- 
tion (as a percentage of U.S. urban- 
ized population) in place of total pop- 
ulation in order to derive a weighted 
index of urban buying power. 

As an example, a large manufac- 
turer of high style belts, braces, gar- 
ters and jewelry has constructed an 
index of urban demand by giving a 
weight of 3 to urban population, 3 to 
retail sales and 4 to income, all ex- 
pressed as percentages of the U. S. 
After weighing these three factors we 
add them to arrive at the index of 
urban demand. The degree to which 
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A young man is in his junior year at Harvard University on one of the 


scholarships provided by Young & Rubicam, Inc., an advertising agency. 


Recently he wrote the chairman of the agency, Mr. Sigurd S. Larmon, to 


report on his progress. In that letter he expressed an interest in writing. And 


he asked some questions about the people who write advertising. 


The chairman felt that questions about writers should be answered by a 


writer. The letter was given to a member of Young G Rubicam’s copy de- 


partment for reply. His response to the young man gives such a good picture 


of both advertising practices and advertising principles that it seemed others 


might find it interesting. 


Letter to a young man 


Dear Tom, 

Mr. Larmon asked me to answer the question in 
your letter: ‘Does Young & Rubicam encourage 
writers to have independence of thought?” 

You can start with the fact that writing an ad 
is one of the most independent jobs in the world. 

When you sit down to work, you’re alone with 
a blank piece of paper and a typewriter. You're 
by yourself. Leaning on your own thoughts. And 
what comes out has to be yours. ‘This is independ- 
ence of the truest kind. 

After that, another type of independence is 
called for. Maybe you could call it gumption. Char- 
acter. Or the ability to be your own man. 

Specifically, after you write your advertising, 
the meetings start. You meet with your copy su- 
pervisor. Maybe you meet with the copy chief. 
You meet with account executives, art directors, 
research men, media men, merchandising men. 
Finally, the client. There are meetings and meet- 
ings. Creative people spend so much time in these 
meetings that many an off hour is spent writing ads. 

Some of these meetings reach a quick agree- 
ment on what you did. But in others, there is con- 
tention. Argument. Mutterings in the wings. Quotes 
from the client. A review of the research. And un- 
abashedly strong suggestions made by people who 
are not writers but, nevertheless, should know oO dd 
advertising when they see it. 

There are times when suggestions made in these 
meetings are good. Sometimes they are better than 
yours and you are wise to take them. 

But the real test comes when you have authored a 
good and even brilliant idea and it begins to get 
chewed to ribbons and questioned to death. It is 
at this point that the writing man has to stick up 
for himself and not back away from an idea which 
he knows is right. 
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Young & Rubicam gives the writer all the back- 
ing he needs. The writer does not have to take dic- 
tation from any other department but his own. 
He reports to the head of his own department. So, 
if he backs down on a fine idea—weakly and un- 
wisely—it’s nobody’s fault but Avs. 

To sum it up: By the act of writing, you’ve got 
to be an independent and original thinker. Later, 
you've got to show plenty of independence in the 
form of a spine. Here, the amount of independence 
you have really depends on you. Young & Rubicam 
gives you the headroom you need and the rest is up 
to you. 

I’m enclosing two Young & Rubicam ads. 

One is the “‘backbone”’ ad. This refers to inde- 
pendence in the form of character. It refers not 


just to writers but to the whole agency as well. 


The other is “Frankly S. L.”’ This is meant for 
everybody around here. Mr. S. L. would rather be 
told what think—than think he 
wants you to think. 


you what you 
CHARLES SWEENEY 


March 7, 1960 


+ 
2s 
> 


an 


C4 


Jt 


i 


Si, 


AAA 


Sx 


Od ASS “Ss 


“Frankly, 8 L. 


I think it stinks!” 
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TABLE 5 — INDEX OF SUBURBAN DEMAND 


NUMBER OF HOUSEHOLDS EARNING 


Total Over 
$4 , 900-$6 999 $7 ,000-$9 ,999 Over $10,000 $4. 000 Occupancy 1/1/60 ™, U.S. 
Westchester 85,485 43,592 62,628 191,705 53.8 103,137 -515 
New)York 260,031 100,445 100,524 461,000 2.3 10,603 .053 
Autauga 949 243 121 1,313 48.8 645 .003 
U. S. 18,898,729 7,339,403 5,908,439 32,146,571 62.3 20,027,314 100.000 


Ratio of Owner 


HIGH INCOME SUBURBAN HOMES 


rmuia st ps 


up the pote ntial of 


lirval ireas 1 illustrated be low tor 


ince, for a rural and urban county 


Alabama 
Percentage of S.A Autauga Jefferson 
Population F 0108 .3734 
Urban populatior 0040 .4629 
Sale 0036 3612 
0048 3416 
8. P.t 0056 3538 
index of Urban Demand 0042 3839 
Here the rural county—Autauga 


having much less of an urban popula 
tion (.0040 of USA total) than total 
population (.0108), therefore has an 
ndex of urban demand (.0042) which 
is 25% less than its BPI. Jefferson 
ounty, on the other hand, being 
eavily urbanized, has an index of wm 
ban demand which is 9% greater than 
its BPI. In this way the urban de- 
mand 


( 
} 


index will give a_ special 
boost to all urban counties, at the ex- 
pense of the rural counties, totaling 
100% for all counties in the VU. S. 
This index can thus be used by all 
manufacturers and distributors who 
have felt in the past that for their 
products the BPI throws too much 


emphasis on rural eas 


Demand for Office Equipment 


Manufacturers of office equipment 
have long been See king a specialized 
yunty indicator of potential for their 
products. Census labor force data in- 
dicating the number of clerical work- 
ers by county have the defect that res- 
idence patterns on which labor force 
data are based do not coincide with 
employment patterns, as the New 
York metropolitan area so vividly il- 
lustrates. A correlation study of actu- 
il sales of office equipment revealed 
1 high correlation with employment 
in finance, insurance, and real estate 
with a weight of ‘industrial 
card #1) and, rather surprisingly, 
with the Buving Power Index with a 
veicht of three, after adjustments for 
special governmental areas like Wash- 
ington, D.C 
The index yielded by this formula 
offers a distribution pactern that is 


seven 
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unlike any standard consumer index: 


index of Buying Power 
Office Demand Index 


of U.S of U.S. 
New York County, N. Y 14.786 1.611 
Hartford County, Conn -936 .460 
Washington, D. C 1.493 587 
Cook County, I. 4.686 3.542 


The figures above represent a re- 
vision of the index discussed in the 
1958 Survey. (Estimates of clerical 
employment were based on 1956 Old 
Age and Insurance Pro- 
gram Data). The “urbanization” fac- 
tor is most highly emphasized in the 
“Index of Office Demand.” 


Survivors 


Index of Suburban Demand 


The growing importance of sub- 
urban markets has focused attention 
on the desirability of creating an in- 
dex that would reflect the demand 
for such items as lawn mowers, gar- 
den supplies, barbecue equipment, 
swimming pools, do-it-yourself equip- 
ment, ete. The outstanding character- 
istics of suburban markets are high 
ratios of owner-occupied homes, and 
heavy concentrations of middle and 
high income brackets. Thus a good 
county index of suburban demand 
may be obtained by applying the 
1950 Census ratios of owner-occu- 
pancy (updated to reflect the national 
increase in these ratios since 1950) to 
the number of households 
over $4,000 per year. 

In the box above the suburban 
county of Westchester is seen to have 


earning 


over five times as much suburban de- 
New York County even 
though the latter has three times as 
many high-income households, be- 
cause the owner-occupancy ratio of 
New York is so low. 


mand as 


Relation of Consumer Demand 
to Commercial and Industrial 


Many manufacturers find that the 
demand for their products may not 
be confined to consumer markets, but 
may overlap the industrial and com- 
mercial markets too. One example 
would be producers of materials and 


equipment used in the construction 
of homes, factories and commer- 
cial establishments. Another example 
may be the problem of fire insurance 
companies whose coverage rates dif- 
fer with respect to homes, plants and 
commercial establishments. In such 
cases, county potentials may be de- 
veloped as follows: National (or state 
wide) aggregates have to be estab- 
lished for each of the three types of 
demand. Each may then be automa- 
tically distributed among all counties, 
using the number of occupied homes 
expressed as a per cent of the U. S. to 
indicate the relative importance 
among all counties of consumer 
demand. In the same way the indus- 
trial aggregate may be apportioned 
among all counties by use of data 
available on IBM cards on the number 
of factory employes. Finally, it has 
been found that the per cent of 
U.S. retail sales is so highly cor- 
related with such types of commer- 
cial activity as wholesaling, finance, 
insurance, utilities, warehousing, etc., 
that it can be safely used to dis- 
tribute any commercial aggregate. 
The results may be illustrated by con- 
sideration below of estimates of fire 
insurance potentials for two counties 
in Massachusetts, obtained by use of 
the above three factors to distribute 
state-wide aggregates: 


Type of Premium (Th. $ Suffolk Worcester 
Habitational.. . . vee 3117 1948 
Mercantile. . . rey 4145 1764 
Manufacturing 920 918 
Total... ‘9 8182 4630 


Thus proper emphasis has been 
given to the greater relative impor- 
tance of manufacturing in Worcester 
as compared with Suffolk. 

In a detailed study of other insur- 
ance lines it was found that automo- 
bile insurance premiums were highly 
correlated with automotive sales and 
the urbanization ratio (particularly 
the latter), while all forms of group 
insurance proved to be highly cor- 
related to total employment. 

A manufacturer of a plastic surfac- 
ing material determined that sales fell 
into four well defined groups—new 
residential construction, furniture man- 
ufacture, interior decoration and home 
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Shares the selling power 


and prestige of 42 great newspapers 


Circulation of Leading Magazines 


43,000,000 — 


10,000,000 = 


If you wish to receive all the facts about “The 5,000,000 + 
Big One,” a complete set of 34 comparative 
charts is yours for the asking. Send your 
request to Richard Neale, Promotion Dir., 
THIS WEEK Magazine, 485 Lexington Ave., 
New York 22, N.Y. 


2,300,000 = 


THIS WEEK Life Look SPP Lay 
33,146 045 6,700,000 6,000,000 6,250,000 14,300,000 
SOURCES: This week - ABC 3/32/59: Orhers - aBc 6/30/59 or guarantee vhen higher 


FULLY 90, 2268 


Only the 


ROTARIAN | 


brings your sales message to 
this concentrated 


“action audience" 
Every copy reaches an active 
businessman who can makea 
decision to buy your product! 


79% 


ore active in 


business management! 


90% 


play an active part T 
in company buying! 


84% 


are active 
homeowners! 


54% 


are in companies 
operating 1,265,217 trucks! 


82% 


are active travelers! 
(more than 12 trips a yeer) 


53% 


actively influence Ht! 
civic government f 

" + 
buying! 


and... this ‘'man-of- 
action” has an average in- 
come of $14,429 to make him 
an active customer for in- 
surance, travel, sporting 
goods and clothes. 


THE ROTARIAN reaches 
375,000 “men-of-action" at 
the low, low cost of only 
$3.52 per thousand! 


SEND FOR YOUR FREE 
COPY OF Market Facts, Inc., 
complete study of the 


ROTARIAN reader—the mar 3 ‘2, 
who can buy your product— * % 
today! ° = 
a © /° 


Revista Rotaria is a key pub- 


Weation reaching 40,000 readers. 
Send for Market Facts, Inc., study | 
of this important export market. 


AN INTERNATIONAL PUBLICATION 
1600 RIDGE AVE., EVANSTON, ILL. 
IN LATIN AMERICA... 


maintenance. The company’s national 


dollar value involved in new resi- 
dential construction was distributed 
among all counties in accordance 


with our county estimates of the an- 
nual increase in the number of oc- 
cupied dwelling units. Sales to furni- 
ture manufacturers were distributed 
by way of employment in furniture 
manufacturing (industrial card #2), 
sales for interior decorating purposes 
were distributed according to furni- 
ture-household-appliance sales and 
those for home maintenance accord- 
ing to the number of occupied dwel- 
ling units as of January 1. Thus for 
each county we had four independ- 
ently derived dollar totals which when 
added represented the total potential 
for this company’s product in that 
county. 


Merchandise Line Sales 


One of the most difficult marketing 
problems centers about the fact that 
retail sales data are classified by type 
of outlet rather than by merchandise 
line. Yet with the increasing 
portance of supermarkets, discount 
houses and outlets of the general mer- 
chandise type, the same merchandise 
line tends to be sold in many different 
types of outlets today. While 1945 
remains the last year for which the 
Census Bureau provided merchandise 
line breakdowns, it is now possible 
to update the data on commodities 
by counties for several types of 
outlets. 

The procedure can be illustrated 
by the case of shoes, which are sold 
in varying degrees by outl=ts classi- 
fied as department stores, dry goods 
stores, general stores, variety stores, 
and eight different types of apparel 
outlets. For each type of outlet it is 
possible to calculate the shoe percent- 
age of total sales from census bench- 
mark data, and by adjustment to con- 
form to current data on shoe output 
to emerge with the fact, for example, 
that shoes now account for 5.8% of 
total general merchandise sales (ex- 
cluding mail order), for 86.4% of 
total sales of shoe stores, and 4.2% 
of total sales of other apparel store 


sales. 
Shoe Sales In 
Total Shoe General Apparel 
Sales Mdse. Store 
County ($000) Outlets Outlets 
Autauga, Ala........ 68 48 20 
Baldwin, Alo. 312 120 192 
etc. ete. 


By applying these percentages to 
our current county estimates of sales 
in these three types of outlets, we 
emerge, in the table above, with 
current data on total shoe sales, as 
opposed to sales of shoe stores only. 


im-. 


A similar procedure can be in- 
voked to produce estimates of sales 
of many apparel lines, such as bras- 
sieres, girdles, gloves, hosiery, wo- 
men’s and men’s apparel, as well as 
other merchandise lines such as home 
furnishing, appliances, ete. 


Sales of Eating Places 
Versus Drinking Places 


It frequently proves possible to ex- 
tend the range of Census county data 
by further breakdowns of broad out- 
let classifications. For example, while 
sales of eating and drinking places 
are generally lumped together, there 
is great variation in the relative im- 
portance of the two types of outlets 
among rural versus urban areas, and 
also because of local dry laws in 
many southern states. We have suc- 
ceeded in segregating the latter, i.e., 
sales of drinking places, which has 
proved helpful in pinpointing certain 
special markets (liquor consumption 
etc.). 


The Market Effects 
of Military Posts 


The presence of some 2,000,000 
members of the armed forces station- 
ed at the various army, air force and 
naval bases throughout the country 
frequently constitutes a hidden plus 
factor in local retailing. The average 
income of armed forces personnel, 
while well below the national average, 
is frequently largely available for “dis- 
cretionary” spending in local areas, 
quite aside from PX buying. For some 
marketing purposes it is possible to 
evaluate the importance of this mili- 
tary factor in about 200-odd key 
markets. 


Marketing Abroad 


We are often asked if similar meas- 
ures of foreign markets are available. 
Except for England and the Scandi- 
navian countries, official statistics are 
just not available in the degree neces- 
sary for the refinements possible here. 
However, we have succeeded in creat- 
ing Buying Power Indexes for all for- 
eign nations as an aid in evaluating 
foreign markets. 


Classification by 
Size and Market 


Many companies find it desirable to 
regroup cities into various classifica- 
tions not found in the Survey. The 
IBM cards facilitate the distribution 
of city cards into size groupings for 
population, families, retail sales, etc. 
Certain interesting market character- 
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She will look at your advertisement...and, later, look at it again 


How one magazine 
gives your advertising 
fo make a sale 


New study proves it... 


New study shows how 


gives a valuable bonus that TV cannot offer... 


and that varies greatly among magazines 


exposes your advertising to your 
best sales prospects 


If your advertisement is shown only 
once, it has only one chance to make 


a sale 


But if itis shown twice, its chances 
to sell can double 


Now it has been proved that you 
get millions of extra chances to sell 
when youadvertisein Reader's Digest 
Through the Digest you can expose 
your selling message to 35 million 
people an average of /.7 times 


apiece 


You get repeat ““exposures” with- 
out paying to repeat your message 
as you would have to with TV 


This new information comes from 
nationwide interviews of 32,000 
people—in the largest study of its 
kind ever made. It was conducted by 
Alfred Politz Research, and co- 
sponsored by Saturday Evening Post 
and Reader's Digest, covering those 
magazines and Life and Look as well. 


The table below shows how repeat 
exposures affect the value you can 
get from your advertising invest- 
ment. For example, you will see that 
per 1000 advertising exposures— 

e the average nighttime network TV 
program costs you more than twice 
as much as the Digest 

e the other three major magazines cost 
almost 50°% more. 


Are Digest readers 
good prospects for you? 


People will look at your advertise- 
ment 60 million times in the Digest. 
But what kind of people are they? 
Good prospects for your product? 
Very probably. Interviews revealed 
that— 
Digest readers are far above average 
in both income and education. They 
spend considerably more on auto- 
mobiles, appliances, clothing, food, 
insurance, leisure products . . . and 


scores of other items, probably in- 
cluding those you advertise. The ex- 
act figures are available to you in the 
84-page book, Advertising ‘Exposure. 
And here is a 
significant comparison: 
The best-educated people pick up 
and read the Digest twice as often 
as the least-educated—and conse- 
quently look at your advertisement 
twice as often. 


On the other hand, the more edu- 
cation people have, and the higher 
their incomes, the less they look at 
television. This is clearly shown in a 
recent study by the Market Research 
Corporation of America. 


It suggests what the new Politz 
study documents— 


that Reader's Digest can deliver your 
company’s message more times...to 
your best prospects . . . at the low- 
est cost. 


Now see what you really pay to deliver your advertising 


READER'S DIGEST 
SATURDAY EVENING POST 
LIFE 

LOOK 


ALL 4 MAGAZINES COMBINED 


AVERAGE NIGHTTIME 
NETWORK TV PROGRAM 


Magazine figures are based on new Politz study, 
are for a black-atid-white page. Television figures are 


Exposures per person to a 
Page or commercial minute 


1.7 
La 
1.0 
1.1 
2.3 


1.0 


Total exposures to a 
page or commercial minute 


60,947,000 
30,861,000 
30,110,000 
30,702,000 
152,620,000 


17,419,000 


Page Exposure in Four nes; costs 
Se eee oes. 
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Readers Digest... 


HOW LEADING MAGAZINES CAN ACCUMULATE “SALES CALLS” 
FOR YOUR PRODUCT 


How the total number of exposures builds up during the life of an advertisement 
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itz Your advertising benefits from the demand for all a half months—and reach a total of 60,947,000. 
the good reading found in Reader's Digest. The aver- Your message in the Digest gets immediate im- 
age reader picks up and reads the Digest on five pact plus sustained effect. Exposure starts right 
ur different days. As a result, exposures of your adver- away and lasts about twice as long as it does with ad- 
.to tisement continue to build up for at least two and vertising in any of the other three leading magazines. 
yw- 


1g | 1000 times 


Cost per 
1000 exposures 


| 
l 
| 
l 
59¢ 
85¢ I 
98¢ | 
84¢ | 
77¢ | Mrs. Estelle Sheldon 
Reader’s Digest 
Dept. 2 
I 230 Park Avenue 
| New York 17, N. Y. 
| 
1 


$1.63 


1 The largest proven audience of readers. 

*  Itislarger than any other magazine, weekly, 
fortnightly or monthly, larger than any news- 
paper or newspaper supplement. More people 
read the Digest than look at the average night- 


time network television program. 


The largest quality audience that can be 
* found. More people with greater spend- 
ing power read the Reader’s Digest than read 


any other magazine. And you will find that 


extra 


i 
prove edn 
— 
—_ 
Ty 
AV 
Y) 
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the higher the income group, the greater the 


Sc 


Digest’s share of the audience. 


Discrimination in the advertising accepted. 
" The Digest alone of major media accepts 
no alcoholic beverages, tobacco, or patent 
medicines. And for any product, it accepts only 


advertising that meets the highest standards. 


Belief in what the magazine publishes. 
* People have faith in Reader’s Digest. . . 


in its editorial and advertising columns alike. 


See how many exposures you can get to your own best 
prospects through national or regional advertising 


A NEW 84-PAGE BOOK entitled Advertising 
Exposure gives useful, detailed results of the new 
Politz study. People were asked 116 questions 
about income, education, possessions and recent 
purchases. From their replies, you may learn 


better how to reach your own best prospects. 


Please send the publication or publications checked 


idvertising Exposure, an 84-page book showing the national results of new 
Politz research. (Free to advertisers and their agencies ; others, please enclose $5.) 


New booklet on the Western Edition of Reader's Digest. 


New booklet on the Metropolitan New York Edition of Reader's Digest. 


Company Name 


Address 


Simply fill in and mail. No postage needed. 


THE WESTERN AND METRO. N.Y. EDITIONS 
have the same unmatched power to deliver ad- 
vertising page exposures. Now you can see just 
how efficiently you can use the Digest as a 
prestige regional medium. Use the postcard below 
to send for this new information 


People have faith in 


iy x 


- _*-~ 
Cadel »S 
~ licest 
— 
in the U.S. 


Over 12,000,000 copies 
bought monthly 


| 
| 
| Largest magazine circulation 
| 
I 
| 
| 
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In winning a 


Advertisers in 
THE CHRISTIAN SCIENCE MONITOR 
are constantly proving that this advertis- 
ing sells goods and services. In this great 
international daily newspaper, their sales 
message penetrates right to the buying 


impulse of its readers. 


Important, too, is the fact that MONITOR 
readers have far better than average buy- 
ing power, especially for the worthwhile 
things in life. And leading retailers tell us 
that MONITOR readers make a point of 


new market... 
DEPTH OF 
PENETRATION 
is most 
important 


A planned program of MONITOR adver- 
tising will be a valuable stimulus to your 
business. May we draw up a detailed pro- 
posal custom-made for your product? — 
THE CHRISTIAN SCIENCE MONITOR, 
One, Norway Street, Boston 15, Mass. 


News, Advertising, Readership Devoted to Building a 


Better Civilization 


Branch Offices 


NEW YORK: 
588 Fifth Avenue 
CHICAGO: 
333 N. Michigan Avenue 
LOS ANGELES: 
650 S. Grand Avenue 
LONDON, W. C. 2: 


The CHRISTIAN 
SCIENCE 


MONITOR 


asking for MONITOR-advertised products. 


istics emerge from such anaylses. Al- 
though per capita and per family in- 
come vary directly with city popula- 
tion size, the largest per capita food 
sales are found in cities with popula- 
tions of between 2,500 and 50,000; 
the highest general merchandise sales 
per capita in cities with populations of 
between 250,000 and 1,000,000; the 
highest per capita sales of home fur- 
nishings, radios and appliances in 
cities with populations of between 
100,000 and 250,000; the highest per 
capita automotive sales in cities with 
populations between 25,000 and 
50,000; and the highest per capita 
sales of drugs in cities between 100,- 
060 and 500,000. 

Another interesting application of 
this kind, by The Farm Journal, reap- 
portioned the population of small 
towns by congressional districts in an 
analysis of voting trends. 


JULY 10, 1960 


An Interaation e/ Daily Newspoper 


Connaught House 
163/4 Strand 


Effect of Climatic Factor 


The demand for some goods, par- 
ticularly wearing apparel, can be 
affected by variations in climate. 
Changes in average rainfall will affect 
the demand for rainwear, rubber 
shoes, etc., while variations in average 
temperature will play a role in the de- 
made for fans, air conditioners and 
similar products. 

In recent years, measures of climatic 
variation have been calculated for 
counties and states and introduced in- 
to regional studies of potential, with 
corresponding gains in accuracy. To il- 
lustrate some of the interesting fluctu- 
ations in demand due to this factor, 
it has been found that the families of 
a given income status will spend 50% 
more on woolen sweaters in the Pa- 
cific states, than they would in the 
South. 


Negro Markets 

The heavy gains in income in recent 
years have given a new emphasis to 
this market. It is possible to estimate 
the distribution of the Negro popula- 
tion, by county, as of January 1, 1960, 
by an examination of color break- 
downs of births. The results indicate a 
startling drop in the relative impor- 
tance of the Negro population in the 
South, and gains of the order of 150 
to 200% in the large urban concen- 
trations of the North and West. This 
type of information can prove useful 
in surveys of Negro demand. 


Regional Distribution 
of Age and Sex 

Sex and age are such stable factors 
that 1950 Census data will still suffice 
in the investigation of regional varia- 
tions in these characteristics. In gen- 


39 


In all the newspapers in this group, published in the cities shown on the map, 
you can place a full page ad for only 3c per family reached. Full page space cost- 
ing less than a postage stamp is advertising tagged with a tiny price. 


The fact that your advertising delivers extra punch when it appears in the local 


newspaper, makes this an even better buy. 


WALLACE WITMER CO. newsPaPer REPRESENTATIVES 


1509 MADISON AVE., 


MEMPHIS 4, TENN., 


OFFICES: NEW YORK, DETROIT 


eral the degree of regional variation 
will be small. For example, in 1950 
New Hampshire had the highest pro- 
portion of persons 65 years and over 
(10.8%) and New Mexico had the 
lowest (4.9%). However, the relative 
importance of children and teenagers 
does vary considerably, especially for 
suburban as opposed to urban areas, 
and here we have found it necessary 
to provide updated estimates by coun- 
ty to ascertain the potential of the 
teenage market. As the age composi- 
tion of the population alters in favor 
of the oldsters in the Sixties, concen- 
trations of this age group will be 
found to be increasingly important in 
the warm climate states. 

Regional variation in sex composi- 
tion is nowadays quite small. As a 
holdover from pioneer times, the 
Mountain states still have 104.4 males 
per 100 females; New England has 
the smallest ratio, 95.7. This is too 
small a differenc e to have any market- 
ing significance 


Curtis Market Areas 


All 3,072 county cards are annually 
distributed and subtotaled into the 501 
market areas delineated by the Curtis 
Research Department. Other national 
breakdowns include the 613 Hearst 
Areas and the National Wholesale 


Druggists Association 84 areas. 


Television Areas 


broadcasting networks 
Survey data on cards to work 
out market data subtotals for televi- 


I he major 
all uS¢ 


sion areas. IBM cards containing Sur- 
vey data can be coded to include such 
TV coverage areas as well as county 
data on the number of television 
homes, plus their ratios to total homes. 


Circulation Analysis 

ecards carrying data on 
households are used as a base to es- 
tablish current circulation coverage 
ratios for all major magazines. Eleven 
cooperating advertising agencies in 
Chicago broke down the circulation 
of 60 leading magazines by counties 
and metropolitan areas, relating cir- 
culation figures to Survey data. A 
similar study was also made by them 
on newspaper circulation. Survey 
cards are also used as a base to 
establish number of radio and tele- 
vision homes, by county. 


Survey 


Supermarket Sales by County 

The research department of The 
American Weekly has used IBM Sur- 
vey data on food sales to segregate 
sales of supermarkets. Ratios of super- 
market sales to total food sales have 
been found to range from under 25 
percent in Cook County to over 75 
percent in Los Angeles. 


Growth Factors 


Data on households taken from suc- 
cessive Surveys have been found to be 
useful in establishing growth trends, 
by county, in residential construction. 


Forecasts of Market Data 

Several large companies use Survey 
data on cards to project trends for 
one-to-three-year periods, in an ef- 
fort to avoid basing current quotas en- 
tirely on past experience. 


Back Data 

Many users desire back series in 
order to keep track of divergent re- 
gional trends. One difficulty in the use 
of past Surveys of Buying Power for 
such a purpose is that we do not pub- 
lish past estimates for changes in level 
resulting from the publication of new 
and more accurate information avail- 
able from the Census Bureau. AI- 
though on the whole valid indications 
of trend movement will emerge from 
comparision of estimates in the 1960 
Survey with past Surveys, there will 
be occasional discrepancies due to re- 
vision of levels. For those interested 
in long-term trends by counties, Mar- 
ket Statistics, Inc., has developed sets 
of IBM cards containing comparable 
data on population and sales going 
back to 1939, covering all counties. 


Industrial Markets 


Data on industrial plants and em- 
ployment are available on cards for 
all 3,071 counties. The layout-form on 
page 29 indicates the 26 industrial 
classifications for which data are 
available. 

The above can only suggest some 
of the many new developments made 
possible by Survey data on cards. 
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PARADE 


Stop Hidden Inflation 


—in your advertising budget 


Hidden inflation boosts ad costs by compelling you to spend more to reach fewer and fewer 
readers. It works three ways: 


When your ad is “buried” in a solid section of ads in a general magazine. 
When you can’t get attention unless you use costly multi-page ads or gatefolds. 
When rates go up to cover the soaring costs of adding forced circulation. 


Sunday newspaper magazines are the answer to hidden inflation of advertising budgets. 
Ads in Sunday magazines are placed near editorial material where more people read them. 
They reach their audience all in one day, while their selling proposition is news. 

Sunday newspaper magazines go up and down every street in key markets all over America, 
without costly promotion to force circulation. 

Sunday newspaper magazines cost less per thousand circulation, too. 


LATEST ANNOUNCED CIRCULATIONS AND RATES 


Syndicated Sunday Magazines 37,183,254 sed cla $3.91 PER M 


(AMERICAN WEEKLY. FAMILY WEEKLY, PARADE THIS WEEK 4-COLOR PAGE 


Weekly and Bi-Weekly Magazines 18,750,000 er $6.66 ru 


LIFE, LOOK SATURDAY EVENING POST 4-COLOR PAG: 


Women’s Magazines 16,183,745 Boies $5.04 PER M 


GOOD HOUSEKEEPING. LADIES’ HOME JOURNAL. McCALL'S 4-COLOR PAG 


Sunday newspaper magazines are the biggest thing in print—and print 
achieves both believability and memorability. The newspaper publishers 
of America produce the ‘‘ greatest show on earth’’ week in and week out. 
In ‘newspapers the advertiser avoids the risk of spending his money for 
a poorly rated “show,” and avoids hidden inflation due to double spot- 
ting and shared sponsorship in TV. 


PARADE 


9,541,687 A.B.C. 


THE SUNDAY MAGAZINE WITH GAINS IN 
ADVERTISING REVENUE EVERY YEAR SINCE 1952 


JULY 10, 1960 4] 
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announces. 


A HISTORY-MAKING STUDY with the aia 


of Dodge Reports of a full year’s building planning activity by 
over 1,100 architectural and architectural-engineering firms in 
New York State. 


89.8 PERCENT COVERAGE py paid sub- 


scription of $3 billion of new projects designed by these firms. 


This New York State study is the 28th in a series of statewide 
studies* by Architectural Record of the number and dollar vol- 
ume of 15 major types of projects planned by architects and their 
engineers—and the Record’s coverage of these markets. (For a 
full report return the coupon at right.) 


*Other studies based on Dodge Reporis: Connecticut, Delaware, Illinois, 
Indiana, Kansas, Kentucky, Louisiana, Maine, Massachusetts, Michi- 
gan Mississippi, Nebraska, New Hampshire, North Dakota, Ohio, 

kiahoma, Pennsylvania, Rhode Island, South Carolina, South Dakota, 
Tennessee, Texas, Vermont, Virginia. Special studies: California, 
Washington, Oregon. 


MEST 


epee neeee 
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SCOPE OF THE STUDY 


The Record’s New York State study includes ALL 
new building projects planned by architects and their 
engineers in the 12-month period ending September 
1, 1959 as reported by F. W. Dodge Corporation’s 
Dodge Reports. 


Specifically, the study covers 26,667 new building 
projects... $3,007,200,000 of work by 1,107 firms. 


The projects are classified by 15 major types and a 
separate tabulation has been prepared for planning 
activity in the 5 Boroughs of New York City. 


Architectural Record’s Coverage 


Architectural Record has determined its cover- 
age by architect and engineer subscriptions alone 
of each segment of the New York State build- 
ing market. 

The summary table below shows that Record’s 
coverage of nine out of ten architect-planned 
building dollars in New York State closely par- 
allels its coverage of the country as a whole. 


Percentage Coverage by Architectural Record of 
Architect and Architect-Engineer Planned Building 
(as documented by Dodge Reports) 


Combined 
New York Statewide 
State Studies 


Again Architectural Record is 
Five Ways Your Best Buy 


1. Top verifiable market coverage — 
over 89% coverage of architect and 
architect-engineer planned building — 
nonresidential and residential, small 
and large. 


2. Largest architect and engineer 
paid circulation in the field EVER! 


3. Preferred readership as revealed 
by 140 out of 155 studies sponsored by 
building product manufacturers and 
their advertising agencies. 


4. Editorial leadership in quantity 
and in quality of service to architects 
and their engineers. 


5. Advertising leadership — in adver- 
tising pages and number of advertisers, 
for the 14th year in a row. 


| 0) 


Architectural 
Record wove 


Projects 


77.6 | 83.5 


NON 


RESIDENTIAL 


93.0 | 94.1 


Dollar Volume - 


80.4 


ALL Projects 


74.3 


TYPES 
Dollar Volume 


89.8 | 89.9 


p----------- 


To Architectural Record 


I'd like your full report on New York State as soon 
as it’s off the press. [) 


Also send me your combined states summary. [_} 
Name 
Title 
Company 


“‘workbook of the active architect and engineer’ 


Street 
City 


SLIGHTLY 


\ 
\ 
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4Iist STREET 


WEST OF MADISON AVENUE 


You don’t have to be far off Madison 
Avenue to be a lot closer to the view- 
point of industrial, commercial, and 
retail buyers...to think in terms of 
clients’ business problems and to weigh 
the returns-value of advertising paid 
for by clients’ hard-earned cash. You 
have to be just far enough away to be 
impervious to the insular thinking of 
those who live in a world where all 
sustenance is drawn from a cauldron 
of pure creativity. 


The Schuyler Hopper Company is stra- 
tegically located, geographically and 
philosophically, just west of Madison 
Avenue—neatly balanced between cre- 
ative ideas and the practical business 
problems of clients and their customers. 


THE SCHUYLER HOPPER CO. 


12 East 41st Street (just west of Madison) 
New York 17, New York « LExington 2-3135 


“Advertising that sells by helping people buy” 


am! MADISON AVENUE @O 
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Section 2 


POPULATION 
and INCOME Data 


for all States, their Counties and Cities: 


FARM INCOME Data 


Other Sections: 
1. Foreword; How to Use the Survey 19 
3. Canadian Population, Income, Sales Data 395 


4. Retail Sales Data for States, their Counties 
and Cites 463 


5. Rankings of Leading Counties and Cities; 
Metropolitan Area Summaries and Rank- 
ings; Summaries of All Data for 
Regions and States 711 


Population 

Households 

Consumer Spending Units 
Urbanized Population 

Net Effective Buying Income 
Net Effective Cash Income 


Turn to these pages for the definitions and explanations of 
the terms used in the population-income data tables of the 
Survey of Buying Power. 


46 Cash Income Per Household _. 54 
46 How Income Is Broken Down by States 56 
47 —by Counties 60 
48 —by Income Brackets 64 
48 Significance of Income Distribution 64 

68 


48 Meaning of Table Headings 


Sources, Estimating Techniques, Definitions of 


Population and Income Data 


We shall discuss here each of the 
population and income market factors 
contained in the basic county-city 
tables published for each of the states. 

They are: (1) Population; (2) 
Households; (3) Consumer Spending 


Units; (4) Urbanized Population; 
(5) Net Effective Buying Income; 
(6) Cash Income Per Household; 


(7) Distribution of Cash Income by 
Households. 

The retail sales factors are discussed 
in the introduction to the retail sales 
data, starting on page 464. 


1. POPULATION 


The estimates of the number of 
persons and families in any county 
or city are as of January 1, 1960. They 
constitute a 117-month projection 
from the April, 1950, Census bench- 
mark.* These projections are based 
on three factors: (1) individual 
growth trends as established over the 
past decade, (2) population growth 
adjusted by current sales data (in 
about 600 areas where correlations 
have been established between the 
two), and (3) chamber of commerce 
reports. 

Every chamber of commerce in the 
nation was solicited by mail, tele- 
grams and follow-up inquiries to re- 
port, for the city and county involved, 
changes in population since 1959, 

*One very helpful feature has been the re 
cent development of special censuses conducted 
by the Census Bureau on behalf of local agen 


cies, Over 800 cities have had special popula 
tion censuses conducted since 1950 
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changes in the number of public util- 
ity connections since 1950, plus any 
unusual economic developments which 
might affect population growth. 

The research staff places great 
emphasis on this aspect of the Sur- 
vey, for a realistic population figure 
is the most basic and essential ingre- 
dient in a successful market analysis 
problem. The overall percentage of 
return on this canvass of chambers of 
ecommerce was 95%. 


2. HOUSEHOLDS 


Our definition of a “household” is 
equivalent to the Census Bureau's 
definition of a “private household,” 
which includes all persons occupying 
a house, an apartment or other group 
of rooms, or a room regarded as a 
dwelling unit. Any occupied dwelling 
unit can be considered a household. 

Probably more confusion centers 
about the concept of “household” or 
“family” than about any other single 
important government statistic. The 
confusion arises from the fact that 
this unit was called a “family” in the 
1930 Census of Population, and a 
“private household” in the 1940 Cen- 
sus, and therefore many people re- 
gard these terms as interchangeable. 
But the Census Bureau now reserves 
the term “family” for “a group of two 
or more persons related by blood, 
marriage or adoption and _ residing 
together.” 

In the past we had accepted pop- 


ular usage of the term “family” to 
denote “household,” in order to re- 
tain continuity with all the past Sur- 
veys going back to 1929. However, 
we now follow the current Census 
Bureau practice and no longer use the 
term “family.” 

A single person living alone in an 
apartment or dwelling unit, is count- 
ed as a household, unless he lives in 
a hotel, rooming house, college dor- 
mitory, military barracks, or institu- 
tion. The Census does not regard 
such residents as occupying dwelling 
units. 

This creates a problem in the 
census area breakdowns of occupied 
dwelling units or private households, 
because the population figures do in- 
clude persons residing in such units. 
Thus, for the first time in Census his- 
tory, Government enumerators in 
1950 included in the census count 
college students residing in college 
dormitories during the week the 
census was taken, also military per- 
sonnel and other institutional resi- 
dents, on the principle that all per- 
sons should be counted as usual 
residents of the community in which 
they sleep more than half the week, 
even though they maintain perma- 
nent residence elsewhere. 

For large urban areas the resulting 
discrepancy between population and 
the number of households (which ex- 
cludes such “quasi-households”—the 
official term for institutional _resi- 
dents), is slight, and can be ignored. 
(Example: the disc, -acy is not 
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STATE MARKETS ON THE MOVE-—TO UTOPIA 


The industrial states of the Midwest, Northeast and 
East show the best balanced income distribution. 
With Alaska, California and the District of Columbia, 
they add up to 13 states where better than two-thirds 
of the households enjoy incomes of $4,000 or more. 
Best balanced of all states is Connecticut, which is 
first in the percentage of households (42.7) in the 
$4,000-$6,999 group, and has the second highest 
percentage in both the $7,000-$9,999 and over- 
$10,000 groups—19.6% and 17.5% as against D.C.’s 
19.7 and 18.8. 


eg Te ag AN he pete erieitage iherior< eae: Sasamder 1 pases 


HOUSEHOLDS NET INCOME 

Ronk % qheuenae) % (add 000) 
26. CONNECTICUT 79.8 564.7 93.6 $5,251,736 
40. D. OF COLUMBIA 76.5 186.3 90.5 1,525,175 
1. NEW YORK 76.3 3,880.4 91.7 32,459,097 
21. MARYLAND 74.3 643.4 90.2 4,911,027 
47. DELAWARE 74.0 93.9 91.6 883,762 
8. NEW JERSEY 73.7 1,290.9 90.7 11,231,418 
S. MASSACHUSETTS 71.9 1,043.8 89.4 8,693,799 
4. ILLINOIS 70.2 2,181.4 89.1 18,733,923 
7. MICHIGAN 69.6 1,626.6 88.4 12,816,826 
51. ALASKA 69.5 32.8 88.8 261,088 
6. OHIO 68.4 1,982.6 87.4 15,219,015 
2. CALIFORNIA 67.5 3,308.9 87.9 27,477,577 
3. PENNSYLVANIA 67.3 2,201.0 86.8 16,899,811 
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large enough to show up in San 
Diego despite a large military pop- 
ulation.) However, discrepancies do 
show up in many smaller areas where 
such institutional residents form a 
significant part of the total population. 
The ratios of persons per household 
for such communities will be far 
greater than normal, as illustrated by 


“An example: We are forced to credit Chat- 
tahoochee County with a per family income of 
ver $50,000 because the population and income 


of the county reflect mainly the activities of 
Fort Benning, whereas the number of house- 
holds relates to civilian families only. 


1960 


the following cases: Baldwin County, 
Ga., prison; Chattahoochee County, 
Ga., military;* Champaign, IIl., uni- 
versity; Riley County, Kas., military; 
Lake Charles, La., military; West 
Feliciana, La., prison; East Feliciana, 
La., mental institution. 

Suppose a single person boards 
with a family in an apartment. The 
Census Bureau would define such an 
establishment as a single household. 
If he is not related to the family, 
however, such an establishment is 


regarded as two “consumer spending 
units”—the family and the unrelated 
boarder. 


3. CONSUMER 
SPENDING UNITS 


Students, soldiers and residents of 
hotels, boarding houses and other in- 
stitutions (i.e. quasi-households) are 
regarded as consumer spending units 
if they earn income. Thus the con- 
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THESE 
oe CITIES ARE 
BEST 
AT STAYING 
BEST 


These cities have an enviable common denominator. For 


24 consecutive months each has earned a starred rating 
in Sales Management's Preferred Cities feature for out- 
gaining the nation in business activity. The index oppo- 
site each city relates its gain for May, 1960, over May, 
1959 to the national change for the same period, repre- 
sented by 100. 


index City-Natl. Population 
Rank Index (thousands) 


1. San Diego, Cal. 112.3 560.0 
2. Lubbock, Texas 111.5 152.8 
3. Santa Ana, Cal. 110.3 95.0 
4. Orlando, Fla. 110.1 96.0 
5. Reno, Nev. 110.0 54.8 
6. Phoenix, Ariz. 108.2 365.0 
7. Cheyenne, Wyo. 107.4 42.1 
8. Norristown, Pa. 107.1 40.2 
9. Hempstead Township, N.Y. 105.4 775.6 
10. Ft. Lauderdale, Fla. 105.2 97.5 
11. Rapid City, S.D. 105.2 44.2 
12. High Point, N.C. 104. 1 48.1 
13. Austin, Texas 103.2 200.4 
14. Honolulu, Hawaii 103.1 380.1 
15. Miami, Fla. 102.6 300.7 
16. Tucson, Ariz. 102.5 185.0 
17. Greensboro, N.C. 10 1.6 123.2 
18. Sioux Falls, S.D. 10 1.5 68.5 
19. Atlanta, Ga. 10 1.4 5 10.5 
20. Albuquerque, N. Mex. 10 1.3 206. 1 
21. Amarillo, Texas 100.5 147.9 
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cept of a spending unit is very broad, 
embracing, in addition to households, 
doubled-up families and quasi-house- 
holds. There were about 59 million 
consumer spending units in the 
United States as of January 1, 1960. 
This compares with a total of 52.2 
million households. 


4. URBANIZED 
POPULATION 


We define urban population as the 
number of persons living in areas de- 
fined by the Census Bureau as ‘ur- 
ban’ in character. The census defi- 
nition of ‘urban’ population includes 
all places of more than 2,500 persons 
plus the densely settled ‘urban fringe’ 
areas surrounding cities of more than 
50,000 persons. The ‘fringe’ can in- 
clude, according to the Census Bu- 
reau: 


a. Incorporated places of fewer 
than 2,500 inhabitants with 100 
dwelling units or more concentrated 
in a density rate of 500 or more per 
square mile. This density represents 
approximately 2,000 persons per 
square mile and normally is the mini- 
mum found associated with a closely 
spaced street pattern. 


b. Unincorporated territory with at 
least 500 dwelling units per square 
mile. 


c. Territory devoted to commer- 
cial, industrial, transportational, rec- 
reational and other purposes func- 
tionally related to the central city. 


d. In addition, outlying non-con- 
tiguous areas, incorporated or unin- 
corporated, which meet the residen- 
tial density requirements are in- 
cluded in the urbanized area in the 
following cases: all outlying areas 
within 1% miles of the central con- 
tiguous urban area, measured along 
the shortest connecting highway; 
also, any outlying area within 1% 
miles of the central contiguous urban 
area. 


Our county-by-county estimates of 
“urbanized population” have become 
extremely popular, and have proven 
of great importance in indicating the 
potential for a wide variety of goods 
and services associated with urban 
(as opposed to rural) living patterns. 


5. NET EFFECTIVE 

BUYING INCOME 

Our concept of “Net Effective 
Buying Income” is what the Govern- 
ment calls the disposable income 
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A few useful facts you might like to 


know about THE NEW YORKER 


National in scope. Goes into over 4,000 cities and communities all over the U. S. and abroad. 


In fact, over 70 per cent of its soeal U. S. circulation is outside the New York City area. 


Has a weekly circulation of 427,053 (average total paid circulation for six months ending 
12/31/59 A.B.C.)— 


Concentrates heavily in the top 47 U. §S. city trade areas where most business is done. 

Served more than 1,600 advertisers last year. 

Ran more than 5,000 pages of advertising last year (over 100,000 since 1925). 

Carries more pages of retail advertising than any other magazine. 

Retailers in 27 states (and that includes more than 150 New York City retailers) spent 

over $1,750,000 advertising in The New Yorker last year. 

Ranks first among all consumer magazines in many classifications of advertising: 

Retail; Travel, Hotels & Resorts; Radios, Television Sets, Phonographs, Musical Instruments 
& Accessories; Beer, Wine & Liquor; Toiletries & Toilet Goods; Apparel-Men’s; 


Jewelry, Optical Goods & Cameras. 


Appeals to top management: 673 of all 1,867 directorships in the 100 largest U. S. 


corporations are held by New Yorker subscribers. Many others are newsstand buyers. 


Ask Ken Bosee, Research Director of The New Yorker Magazine, for supporting material 


such as Circulation Breakdown, Character of Readers, and other pertinent facts. 


THE 


NEW YORKER 


NO. 25 WEST 43rd STREET, NEW YORK 36, N.Y. 
Oxford 5-1515 


... Sells quality in quantity 


Offices: New York, Chicago, San Francisco, Los Angeles, Atlanta, London 


MEET 4 MILLION JONES FAMILIES 


= = 


* 


«25 


You'll find 70% of the nation’s top-in- 
come households—the families other 
families try to keep up with—concen- 
trated in these 15 states. The states are 
listed according to the number of ‘‘over 


1 NEW YORK 

2 CALIFORNIA 

4 ILLINOIS 

3 PENNSYLVANIA 
6 OHIO 

7 MICHIGAN 

8 NEW JERSEY 

5 TEXAS 

9 MASSACHUSETTS 
11 INDIANA 

21 MARYLAND 

10 FLORIDA 
CONNECTICUT 
13. MISSOURI 

15 WISCONSIN 


- - 


families. 

Total Income 
Over $10,000 Ova 000) 
828,969 $13,617,568 
681,391 11,015,358 
459,895 7,849,804 
385,907 5,985,318 
344,921 5,334,282 
299,148 4,663,269 
287,246 4,907,459 
259,544 3,950,358 
211,946 3,490,352 
131,026 1,993,907 
129,019 1,784,139 
126,019 1,889,433 
123,847 2,468,431 
123,174 1,886,828 
108,326 1,689,405 


the 


=) 


Average 
Hshid Inc. 


$16,427 
16,166 
17,069 
15,510 
15,465 
15,589 
17,085 
15,220 
16,468 
15,218 
13,828 
14,993 
19,931 
15,318 
15,956 


> 


largest 


S) ame 


$10,000” families each contains. As the 
population rank shows, 
states, for all their size, don’t necessarily 
hold the largest number of “‘big-ticket’”’ 
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ivailable for spending in the various 
tates 

rhe concept of “national income” 
s a frequent source of confusion. The 
average businessman nowadays is 
frequently forced to find his way 
through a staggering maze of Gov- 
ernment statistics in order to relate 
his own situation to that of the econ- 
omy at large. Thus he will run into 
the terms, “national income,” “gross 
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national product,” “personal income,” 
and “disposable income,” which are 
not at all interchangeable, though 
they frequently are regarded as 
equivalent terms. 


Let us start with “national income,” 
which in any year consists of the 
money received by all the traditional 
“factors of production of land, labor 
and capital.” This is what you get if 


you add the wages and salaries re- 
ceived by all wage earners and sal- 
aried employes, the profits of all 
firms whether incorporated or not, 
and payments of interest, dividends 
and other types of property income, 
such as rentals to landlords, 


etc. 


“Personal income” excludes the prof- 
its of business enterprises from na- 
tional income in order to emphasize 
the distribution of income among 


SALES MANAGEMENT 


Are Rising Fleet Car Costs Ruining 
Your Budget? 


Switch to Rambler! 


Rambler offers America’s lowest-priced 


cars, based on manufacturers’ suggested 
delivered prices. 


Are Fleet Operating and Maintenance Costs 


‘ ; Getting You Down? 
QUI 7 Switch to Rambler! 


Fleet operators’ own figures show Rambler 
averages approximately 4 more miles per 
Fo r Fleet Ca r gallon than larger fleet cars previously used. 

Maintenance costs of the quality-built 
Rambler also are substantially lower. In 


Buyers And most states, insurance rates are less, too. 
Operators Are Bulky Fleet Cars Jamming Your 
S88 


Company Garage? 


Switch to Rambler! 


The Compact Rambler—easiest to park and 
handle in traffic—takes up less garage space. 


Fleet Leasing Arrangements Available Write or Wire... 

If your firm leases fleet units, ask your FLEET SALES DEPARTMENT 
leasing company for low Rambler rates DEPT. 710 

or write us for the names of leasing com- 

panies with whom we have working AM E RICAN MOTORS CORP. 
arrangements for your convenience. 14250 Plymouth Road, Detroit 32, Michigan 
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FIVE 
PRINGIPALS 
OF SOUND 
SALESMANSHIP 


AMONG ADVERTISERS 
SCHEDULED, SPRING 1900: 


Aluminum Co. of America 
{mana Refrigeration, Inc. 
{merican Molasses Company 
Calgon Company 

California Packing Corp. 
Campana Sales Company 
Clairol, Inc. 

Coats and Clark’s Sales Corp. 
Curtis Publishing Co. 

Fels & Company 

R. T. French Company 

Frito Company 

Ceneral Electric Co. 
General Foods Corporation 
Hartz Mountain Products 
Kellogg Company 

Kitchens of Sara Lee 
Mentholatum Company 
Viagara Therapy Mfg. Corp. 
Norcross, Inc. 

Vortham Warren Corp. 
Real-Kill Co. 

Thos. D. Richardson Co. 

Sea Breeze Laboratories, Inc. 
A. E. Staley Mig. Co. 

Sweets Co. of America, Inc. 
Sylvania Electric Products, Inc. 
Tetley Tea Co.., Inc. 

Turtle Wax 
William Underwood Company 
United States Plywood Corp. 
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Vitamin Specialties Corporation 
W hitehall Laboratories 


wl HEIR 


SPONSOR LIST 
SPEAKS 


VOLUMES 
T00! 


Listeners get the message when you use the 
most exciting daytime personality lineup 


in all broadcasting on the CBS Radio Network. 


iS YOUR PRODUCT DESIGNED FOR 
THE MIDDLE INCOME GROUP? 


71% of all nouseholds in the $4,000- 
$6,999 income group are in these 15 
states, where 80 of the nation’s 100 


1. NEW YORK 
2. CALIFORNIA 
3. PENNSYLVANIA 
6. OHIO 
4. ILLINOIS 
7. MICHIGAN 
5. TEXAS 
8. NEW JERSEY 
9. MASSACHUSETTS 
11. INDIANA 
13. MISSOURI 
10. FLORIDA 
15. WISCONSIN 
18. MINNESOTA 
21. MARYLAND 


3 


Households 
$4,000-$6,999 


2,110,565 
1,779,462 
1,311,430 
1,208,674 
1,202,563 
932,502 
923,754 
690,091 
586,141 
569,680 
476,272 _ 
464,968 
428,320 
363,413 
360,212 


$11,213,782 


counties leading in industrial employ- 
ment are located. There is a spread of 
$318 in the family income averages. 


Average 
Per Hshid. 


Income ($000) 
$4,000-$6,999 
9,521,758 
6,882,606 


6,412,814 5,306 
6,556,256 5,452 
4,952,796 $311 
4,742,143 5,134 
3,738,069 
3,140,289 
2,987,044 5,243 
2,531,087 5,314 
2,492,298 5,360 
2,251,166 5,256 
1,909,223 ne 
1,891,597 
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individuals receiving either wages, 
salaries, profits or property income. 
Then, in order to indicate how much 
of this income is available for the 
purchase of goods and services pro- 
duced by these factors of production, 
we deduct all tax payments to fed- 
eral, state and local governments. 
The Government calls the result 
“disposable personal income.” 


In recent years, Government statis- 
ticians have included “imputed rent- 
als of owner-occupied homes” in the 
above definitions of income (and we 
have followed suit). The reasoning is 
that owners of such homes have the 
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option of renting the unit to others, 
in which case they would derive a 
rental income. By including imputed 
rental incomes, we avoid changes in 
the national income total resulting 
from home-owners (who account for 
more than half of all homes) who 
decide to rent to others. 


6. CASH INCOME 
PER HOUSEHOLD 


Last year we introduced a new 
measure of cash income available to 
households for spending, after taxes. 


It differs from Net Effective Buying 
Income described above by excluding 
all non-cash items, such as: “income 
in kind” represented by the food and 
fuel produced and consumed by 
farmers, “imputed rentals of owner- 
occupied homes”, income received by 
trusts, pensions and welfare funds, 
income of non-profit institutions, etc. 

These and several other miscel- 
laneous types of income are included 
by the Government in the national 
income totals. However, in official and 
private surveys of consumer income 
and expenditures these artificial forms 
of income are invariably omitted. 


Therefore, since we find our income 
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BUYING BUILDING BOOKS? 


... keep in mind these important reasons why FORUM 
is America’s leading architectural-building publication: 


EDITORIAL: 


@ Balan : Only FORUM covers all 
three main areas of building: Architecture, 
Technology and Building Economics. 


@ < is FORUM has the largest staff in 
the architectural-building press — 30 writers, 


editors, artists and reporters, each a specialist 
in his field. 


: is FORUM has 
ublished the most award-winning buildings. 
Of the 19 AIA award buildings for 1960, 
FORUM published 14 (13 of them first or ex- 
clusively). Of the 31 award buildings of the New 
York Architectural League, FORUM published 
25 (21 of them first or exclusively). 


e iS Only FORUM consist- 
ently advances the area of architectural criti- 
cism — serving all building professionals by 
honestly appraising their work and relating its 
contribution to the community it serves. 


a FORUM makes 
news: U.S. newspaper editors made FORUM 
the most widely quoted architectural publication 
in America (e.g. in first quarter 1960, FORUM 
received 564 press pick-ups; the next two maga- 
zines combined received 130). 


a reiGs FORUM has received the 
greatest number of editorial awards: in the 
last Seon, 34 separate awards and honors; in 
1959, 5 awards. 


WHERE THE INTEREST IS, 
THE RESULTS ARE...IN 


Architectural Forum / The Magazine of Building / Published by Time Inc, 


JELLY 16, 1960 


CIRCULATION: 

@ The largest circulation in the field — over 
61,000. 

@ Thegreatest architectural circulation growth. 

@ The greatest overall circulation growth. 


@ Reaches the greatest number of contractors 
and building clients. 


@ The only magazine to reach all four build- 
ing team members—architects, engineers, con- 
tractors and building clients. 


ADVERTISING: 
@ The first choice of 18 of the top 25 building 
product advertisers. 


@ 316 national advertisers—128 of which were 
NEW to FORUM’s pages last year—and 48 more 
in the first quarter ’60. 


CcosT: 


@ The lowest cost per thousand circulation. 


PREFERENCE: 


@ In29 separate mail polls conducted within the 
last two years, the salesmen who sell building 
products voted FORUM the most important 
magazine to your customers. (Write for a copy.) 


No. Percent 
Architectural FORUM 620 46% 
Architectural Record 383 28% 
Progressive Architecture 261 19% 
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GAINS AND GROWING PAINS 


We usually associate continued business 
gains with small and medium-size cities 
still in their growth period. But what of the 
largest cities? Have their gains stopped with 
their growing pains? Sales Management's 
Preferred Cities feature, which measures 
business activity each month against the 
same month of the previous year, shows that 
15 of the nation’s 20 largest cities had 
greater gains than the nation in six or 
more months of the past two years. 

The index figure below is for June, 1960 
over June, 1959, and is based on 100 repre- 
senting the U.S. change for the period. 


itiicinsinaliaailiiee 


| No. of Months 
| Above Nation 


City-Nat. 
Index 


New York 
Chicago 

Los Angeles 
Philadelphia 
Detroit 
Cleveland 
Washington 
Hempstead Township 
San Francisco 
Milwaukee 
Boston 
Pittsburgh 
Dallas 

San Antonio 
Seattle 


11 

7 
19 
17 


104.4 
99.7 
94.9 

108.3 

104.7 

101.7 

105.8 

105.4 

100.9 

101.9 

101.0 
99.6 

103.8 

101.2 

104.3 
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distributions of households increas- 
ingly used as controls in such surveys 
(the extensive Life Survey of Con- 
sumer Expenditures for example), 
we feel it is now realistic to ignore 
these artificial forms of income in our 
estimates of household income distri- 
butions. 

Our net Effective Buying Income 
totals for each county and city are 
still defined as in the past, but it can 
now be represented as the sum of 
the following: 


a. Cash household income (ac- 
counting for about 90% of net Effec- 
tive Buying Income). 


b. Cash income of consumer units 
not included in households, such as 
the military, college students and 
hotel and boarding house residents 
(accounting for about 5% of the net 
Effective Buying Income). 


c. Non-cash income (accounting 
for about 5% of net Effective Buying 
Income). 


How Income Is Broken Down 
by States. Unlike retail sales, for 
which current estimates are provided 
by the Government only for the na- 
tion as a whole, our estimates of Net 
Effective Buying Income are based 
on estimates of personal income for 
the preceding year as published for 
each state in the August issue of the 
Department of Commerce “Survey of 
Current Business.” Thus, state esti- 
mates for 1958 were taken from this 
source, adjusted to conform to our 
definition of Net Effective Buying 
Income, less overseas payments, and 
then projected for each state to 
1959.° 

In this projection, separate con- 
sideration was given in each state 
to all significant components of in- 
come. Thus, the farm income was 
extended by way of current monthly 
reports on cash receipts from farm 
marketings provided for each state 
by the Bureau of Agricultural Eco- 
nomics. (At the time this projec- 
tion was made, data had been avail- 
able on farm marketings for the first 
11 months of 1959.) Similarly for 
each state, income from manufactur- 
ing, construction, mining and trade 
was projected on the basis of month- 
ly employment and payroll data for 
the first nine months of 1959 received 
from the Bureau of Labor Statistics. 


With the help of our other regional 
indicators of current activity (bank 
debts and sales tax collections), we 
can in this way derive state income 
estimates for 1959 which will be 

* We estimate that the volume of income 


flowing to overseas personnel (armed forces and 
civilian) totals about $2.6 billion. 
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22¢ buys 1,000 exposures in Outdoor, 
the Persistent Primary Medium! 


While other major media talk about exposure 
costs in terms of a dollar, a dollar and a half, 
even two dollars a thousand, Outdoor lets you 
show your message to 1,000 people for only 22¢. 

With Outdoor you show your message to 
people in a uniquely effective way. Big, to 
make it impressive. Simple to make it mem- 
orable. Colorful to give a real-life product 
identity. Close to the point-of-sale to make it 
pay off, fast. 


Most important, Outdoor gives you the 
essential quality of perszstence. Studies show that 
your message in Outdoor is exposed repetitively 
21 times a month to an average of 94% of all 
the car owning households in a market. 

OAI — national sales representative of the 
Outdoor advertising medium — will put 
research, planning, creative, and merchandis- 
ing services at your disposal to help Outdoor 
go to work persistently for you. 


OUTDOOR ixcorrorars 
INCORPORATED 


With offices in: Atlanta, Chicago, Dallas, Detroit, Los Angeles, New York, Philadelphia, St. Louis, San Francisco, Seattle. 
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FOOD & BETTER* 

NUTRITION APPAREL BEAUTY APPLIANCES LIVING 

McCALL’S 98,877 90,435 25,741 33,056 107,120 
LADIES’ 

HOME 56,319 64,439 19,301 11,003 32,425 
JOURNAL 

. GOOD 
HOUSEKEEPING 90,026 10,246 23,742 19,947 69,161 
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FIRST 


° ° ° ~ se 
in Circulation Growth 
(both newsstand circulation and total circulation) 


NEWSSTAND 


4th QUARTER '59... 455,000 OVER '58 
(37% INCREASE) 


TOTAL CIRCULATION GUARANTEE 


UP FROM.5,200,000 IN ’59 
TO 6,300,000 IN OCTOBER ’60 
TO 6,500,000 EFFECTIVE JANUARY '61 
(OR EARLIER) 
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ee 


- These are the statistics. Now 
FIRST take a look at the printed 


pages of the magazine. Its 


lt) Advertising : editorial brilliance will show 

( total advertising ceiind) ; : you why it’s the one that’s 

- read first, read best, read-hot 

Ist QUARTER 60 TOTAL ADVERTISING COLUMNS * :  —the most talked-about mag- 


MOURLL Sev. eee eee 960 : azine in America today. 
LADIES’ HOME JOURNAL . 921 : : . ‘ 
GOOD HOUSEKEEPING . . 718 3 \ ic , all C 

APRIL ’60 TOTAL ADVERTISING COLUMNS ** ee JO h 
McCALL’S eee Shope 45] FIRST MAGAZINE FOR WOMEN 
LADIES’ HOME JOURNAL . 363 


GOOD HOUSEKEEPING . . 341 
McCALL’S APRIL’60 AD REVENUE UP 91% OVER LAST YEAR 
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Heading Like Sixty for ‘65 
M Sales Management’s November 10, 1959, 
q “Marketing on the Move” issue projected 
metropolitan growth trends to 1965. Here, 
out of 300 metropolitan areas, are the 10 
“growingest” in population, Effective Buy- 
ing Income and retail sales. The growth 
index is based on 100 for 1959. 
anette 
; ™ Index 
1. Midland, Texas 150.7 
2. Ft. Lauderdale, Fila. 149.9 
: 3. Las Vegas, Nev. 149.6 
of 4. San Jose, Cal. 145.9 
; 5. Orlando, Fla. 143.7 
6. Odessa, Texas 141.3 
5 7. Phoenix, Ariz. 140.9 
4 8. Amarillo, Texas 140.1 
? 8. Lubbock, Texas 140.1 
é 10. San Diego, Cal. 139.9 
1. Kalamazoo, Mich. 173.2 
2. Midland, Texas 171.0 
3. San Jose, Cal. 170.1 
5, 4. Lafayette, La. 167.9 
‘ 5. San Bernardino-Riverside- 
i Ontario, Cal. 166.6 
‘ 6. San Diego, Cal. 163.8 
; 7. Odessa, Texas 162.9 
7 8. Albuquerque, N. Mex. 161.9 
3 9. Las Vegas, Nev. 161.8 
t 10. Baton Rouge, La. 159.7 
; VAR 1. Kalamazoo, Mich. 182.9 
r “ig « 2. Lafayette, La. 174.9 
iy 3. San Jose, Cal. 169.1 
« 7). om 4. Midland, Texas 165.6 
j 4 5. San Diego, Cal. 163.0 
. /| | 6. San Bernardino-Riverside- 
‘ U4 \ Ontario, Cal. 159.7 
: a 7. Odessa, Texas 159.0 
\ 8. Huntsville, Ala. 158.1 
\Y 9. Sacramento, Cal. 157.0 
9. Santa Barbara, Cal. 157.0 
ey 
; Copyright, 1960, Sales Management, Inc. 
"acme gs TNE Se NA LEAL a A a US 
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comparable (after certain technical 
adjustments), to the estimates to be 
published in the August 1960 issue of 
the “Survey of Current Business.” 


How Income Is Broken Down 
by Counties. Since 1929, the county 
estimates of income published in the 
Survey have been derived by distrib- 
uting a given state total among the 
counties, in accordance with a wide 
variety of statistical indications avail- 
able on a county level. For instance, 
one approach was to segregate the 
state total into the income derived 
from farming, manufacturing, trade, 
property, etc. Then the farm income 
would be distributed among all coun- 
ties in accordance with the number 
of farm operators and laborers, the 
manufacturing income would be al- 
located according to the number of 
manufacturing workers in each coun- 
ty, and so on until the sum of the 
income earned by the components of 
the county labor force would be the 
county income total. 


The resulting figures have, over 
time, been successfuly refined by 
correlation analyses based on the 
median and mean rent figures col- 
lected for both counties and cities and 
reported in the 1940 and 1950 Cen- 
suses of Housing. 

These techniques were employed 
because prior to 1950 there had 
never been, as there were in the 
population and retail sales fields, a 
Census of Income to provide county 
benchmarks as a base from which 
annual projections could be made. 
That’s why SALES MANAGEMENT has 
taken a rather special interest in the 
fact that after many years of spade- 
work on the part of the American 
Marketing Association particularly, an 
income questionnaire was introduced 
into the 1950 Population Census, in 
the face of some opposition. 

Such a question, it was felt, would 
provide not only some official indica- 
tors of the income of local areas, but 
would also serve to indicate regional 
variations in the distribution of in- 
come. The opposition to the inclusion 
of such questions was based on the 
feeling that people would be reluc- 
tant to answer truthfully questions 
about their earnings—a secret shared 
only with the Bureau of Internal 
Revenue. For this reason, the Bureau 
of the Census did not feel it wise to 
attempt to ascertain the income of 
persons earning over $10,000. While 
this limitation necessarily made the 
Census of Income incomplete, it was 
hoped nevertheless, that sufficient 
data would be obtained to permit 
a satisfactory calculation of income 
distributions for the various areas of 
the country. 
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missing this 


39.9% of U.S. income? 


Special analyses by Sales Management show that 39.9% 
of the national income in 1959 was received by people in 
non-urban markets of under 10,000 population — the very 
market served by weekly newspapers. 


ASSURED COVERAGE THROUGH WEEKLIES 

It's an important market—and only with weekly newspapers 
can you be sure your print advertising is covering it in 
depth. For the apparent coverage of these non-urban com- 
munities by outside dailies is drastically reduced by careful 
analysis of their own ABC reports. 

Thus, in one typical weekly market, apparent coverage 
by an outside daily only 30 miles away shrinks from a seem- 
ing 111% to an inadequate 48% when the circulation is 
applied to the total market — the trade center, plus the 
surrounding trade area. In another ‘‘weekly’’ town, apparent 
coverage of 141% by six different dailies (from 5 cities) 
shrivels to a real coverage of only 47%! 


HIGH AD READERSHIP IN WEEKLIES 

The editorial content of weekly newspapers is the greatest 
“reader-assist’’ print advertising ever received. It's 100% 
local: news about the community, and the people in it. This 
intensely local editorial material develops highest ad reader- 


ship — averaging six times the readership achieved by 
similar ads in daily newspapers. 


PIN-POINTED “SPOT” ADVERTISING 
With weekly newspapers, you can pin-point your sales 
message to any part of this rich and responsive market 
with the most localized ‘‘spot’’ campaign in all advertising. 
Your message goes exactly to the markets you want — and 
only to those markets. 

Weekly newspapers are an ideal medium for extra sales 
effort where and when you need it. Use them for those local 
tie-ins and dealer listings that build more sales. 


WEEKLIES — COMPLETELY FLEXIBLE 

WNR is the spokesman for over 8,000 of the nation's 
weeklies. Our punch card ‘‘finger-print’’ file can help you 
customize your list to your most specific requirements. For 
weekly newspaper advertising is as flexible as a length of 
rope. And it can help you tie-up the sales potential repre- 
sented by 39.9% of the nation’s income. 

WHY TAKE CHANCES? 


Inadequate coverage of this vital and substantial segment 
of your market can cost you sales. Call or write WNR for 
the full story of the sales power of weekly newspapers. 


NATIONWIDE 
ONE-ORDER 
ONE-BILL 

ONE-CHECK 

SERVICE 


Weekly Newspaper Representatives, Inc. 


404 FIFTH AVENUE, NEW YORK 18, NEW YORK «+ BRYANT 9-7300 «+ ATLANTA + CHICAGO + DETROIT » LOS ANGELES 
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A 
simply 
staggering 


story Consider this one, warm, round statistic. n 
280,000 new bedrooms will be built in the New York Area in the next 12 months alone® Start ee 


there when you want to measure the incredible vitality of the New York market. In addition re 


to commercial construction, more than $1,400,000,000 is also being spent for new dwelling unit: S, 


in one year in the New York Area. They will need over 3,000,000,000 board feet of lumber‘? tl 
350,000,000 gallons of paint 650,000,000 new bricks: and 800,000 miles of new piping® tl 
in one year. Small wonder that, no matter what you sell, the New York Area is your primary a 


(L)| Enough to sleep everyone in Kansas City. 
(2) Enough to build a bridge to the moon 2 1-2 [t. wide. 
G ) Bnough to give the State of Connecticut a good, thick coat. 
a Enough to build a six-foot wall from Canarsie to Cleveland. 
() Enough for three pipelines to the moon (and 80,000 miles left over!) 


Seolaro, Meeker & Scott: Chicago ST 2-4107, Detroit TR 2-7810, Philadelphia RI 6-5491 e Doyle & Hawley: Los Angeles DU 8-23! 4 San 
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istic. market for volume and profits. And the most effective way to sell it is in the Herald Tribune— 
Start **the market without waste**—the New York newspaper with the highest percentage of 

tion reader-families with incomes of $7,000 or more. The Trib delivers a market bigger than 

ig units Syracuse, Richmond and Des Moines combined—so big (and so choice!) that the Trib carries 

a (2) the Ath largest volume of general advertising among all U. S. newspapers. Fact is, no paper but 


the Trib delivers such a preferred portion of the New York families you most easily sell 


mary at a profit. That is why you are missing plenty if you don’t use the New York 


Herald Tribune 


San Francisco GA 1-7437 @ McAskill, Herman & Daley, Inc.: Miami Beach JE 8-8754 @ Allin Associates: Toronto EM 4-2001, Montreal VI 5-6898 
NT JULY 10, 1960 
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as seen by 


JOHN BURGOYNE & BILL MASTERSON 


‘WANTED! | 


CAKE MIXES 
in THREE 
TOP TEST MARKETS 


7 


| 


Whatever the product — from 
cake mixes to toothbrushes — 
only BURGOYNE, with estab- 
lished sales information centers 
in the best test markets from 
coast-to-coast, can deliver sales 
facts with maximum speed, ac- 
curacy, thoroughness and 
minimum cost to the client. 


The BURGOYNE organization is 
permanently set up with selected 
panels of drug and grocery stores 
in more than 50 top test markets 
BURGOYNE field personnel, 
who audit product units on shelf, 
in stock, and on purchase orders, 
know their work and know their 
stores. They get the job done 
quickly, but with an accuracy 
and reliability that has won for 
BURGOYNE a top reputation 
for delivering the facts when 


promised and as promised. 


Write or phone. We'll gladly 
send you complete inforraation 
on BURGOYNE Retail Sales 
Studies and how they can best 
be used to solve your specific 


market problem 


The first conclusion to be drawn 
about the overall accuracy of the 
census is that the fears expressed 
about the extent of coverage proved 
to be well founded. On the total per- 
sonal income earned in 1949 (the 
calendar period involved in the cen- 
sus inquiry), it was estimated that 
nearly one-fifth was not accounted for, 
even when allowance is made for the 
omission of the over-$10,000 incomes. 
This degree of under-coverage was 
not unexpected and is not indicative 
of a poor job of enumeration, but 
merely points up the difficulties that 
stand in the way of obtaining a com- 
plete census of income on a voluntary 
basis. 

The second and more important 
conclusion drawn by the research staff 
of SALES MANAGEMENT and Market 
Statistics, Inc., the organization 
charged with the responsibility of pre- 
paring the Survey of Buying Power, 
was that the degree of undercoverage 
was surprisingly uniform for indi- 
vidual income groups and types of 
income. Therefore, it proved possible 
to adjust for the three major sources 
of understatement: people not report- 
ing income, those reporting but un- 
derstating, and those earning over 
$10,000 but who therefore did not 
report their total income to the Cen- 
sus. 

These adjustments were so success- 
ful that it became possible to recon- 
cile the results of the Census of 
Income, by states, with the inde- 
pendently derived estimates of state 
income payments issued by the Na- 
tional Income Unit of the Depart- 
ment of Commerce. The latter esti- 
mates, based on Internal Revenue 
Bureau and Social Security data, are 
considered complete, and not sub- 
ject to the downward bias implicit in 
any Census inquiry. 


7. INCOME DISTRIBUTION 


Since the county and city income 
estimates published in the Survey of 
Buying Power have been geared to 
the Department of Commerce figures, 
the reconciliation enabled us to check 
our county income figures with the 
adjusted census results. As a result 
of this analysis, we were able to pub- 
lish for all counties and cities the 
complete distribution of persons and 
income according to income groups. 
We confine our income distributions 
to “cash” Net Effective Buying In- 
come. Since this is easier to ascertain 
than “total” income, this is the income 
concept applicable in most field sur- 
veys of consumer income. 


Breakdown by Income Brackets. 
The successive steps required to trans- 


late the Census data into our 1959 
estimates of income, by class, for each 
county and city, were as follows: 


a. The 1949 distribution of fami- 
lies, as reported to the Census Bu- 
reau in 1950, was adjusted to account 
for persons not reporting income and 
for persons understating income. 


b. The 1949 distributions were then 
adjusted to 1959 by accounting for 
the change, in each area, in the num- 
ber of families falling into each of 
the 15 income classes distinguished 
by the Census. 


c. For each income group, in each 
area, estimates were then made of 
the mean cash income after taxes in 
1959, including an estimate for the 
group earning above $10,000. 


d. Total income was obtained for 
each area by multiplying the number 
of households in each group by the 
mean income of the group. 


e. For purposes of simplification, 
the original 15 income classes used 
by the Bureau of the Census were 
then consolidated into the following 
five net income classes: $0 to $2,499; 
$2,500 to $3,999; $4,000 to $6,999; 
$7,000 to $9,999, and over $10,000. 


f. We show, for each area, the per- 
centage of total households falling 
within each of the five net cash in- 
come classes, as well as the percent- 
age of total cash income. These per- 
centages permit an immediate appre- 
ciation, for each area, of the degree 
of skewness of income distribution, 
or how heavily the distribution is 
weighted by the presence or absence 
of high-income units. 


g. In each county and city an esti- 
mate was made of the number of 
consumer spending units that did not 
reside in households, i.e., military per- 
sonnel in barracks, students living in 
dormitories but earning income, per- 
manent residents of boarding houses, 
hotels and other institutions etc. It 
was found that the bulk of such units 
fell into the first three income brack- 
ets, i.e., earning less than $7,000 per 
year. Excluding such units, and their 
income, from the distribution left us 
with the number of households and 
their estimated cash income falling 
into each income class. The distribu- 
tion of households is more “skewed” 
than that of consumer spending units. 


Significance of the Income Distribu- 
tions. The new income data afford, 
for one thing, a better balanced and 
more refined analysis of the varying 
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Marketing Men Everywhere 


are evaluating Incentive Merchandising as their new sales 


dimension for sustained sales growth. wary 
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Qualitative Minds Agree 


Incentives supplement advertising 
and move merchandise—Quickly 


Edited to inform those who must sell—more. 


To study a copy (without cost) write— 


PREMIUM PRACTICE 


The Magazine of Incentive Merchandising 


630 Third Avenue, New York 17, N. Y. 
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147 West 42nd Street, New York 36, N.Y. 
333 North Michigan Avenue, Chicago 1, Ill. 
2700 West Srd Street, Los Angeles 57, Cail. 


quality of markets. For instance, we 
can now discover whether a high 
average income area results from a 
concentration of wealth at the ex- 
treme end of the income scale, or 
whether it is due to a high average 
income for all families throughout the 
income scale. 

As an example, the first two coun- 
ties in Connecticut, Fairfield and 
Hartford, are extremely high-income 
areas, ranking among the top ten in 
the nation. An examination of their 
respective income distributions, on 
pages 103 and 104, will show, how- 
ever, that Hartford’s good showing 
reflects an above-average concentra- 
tion in the $4,000 to $7,000 income 
group (41.7% as against the national 
average of 33.5%), whereas the Fair- 
field distribution reflects a particularly 
heavy concentration in the over $10,- 
000 group (20.6% of all households 
accounting for 52.8% of all income 
earned in the county, as against the 
national averages of 11.3% of all 
households with 31.1% of income). 

Thus, the data show that the three 
richest counties in the United States, 
in terms of the highest percentages 
of households and income, are Mont- 
gomery County, Maryland, in the 
Washington, D. C., Metropolitan 
Area, and Westchester and Nassau 
Counties in the New York Metropoli- 
tan Area. The top income group of 
these three counties accounted for 
57.1%, 54.6%, 53.1% of total income 
respectively, as contrasted with the 
average percentage for the United 
States of 31.1%. 

It is interesting to note how sharp- 
ly divergent are the income distribu- 
tions of urban counties, which tend 
to have the largest concentration in 
the $2,500 to $4,000 income group, 
as contrasted with rural counties, 
which usually have the bulk of all 
family units (frequently well over 
60%) in the first group ($0 to 
$2,500). 

Indeed, the first impression gleaned 
from a study of the county income dis- 
tributions is that of an enormous di- 
versity; within each income group the 
percentages among the nation’s 3,071 
counties may range from close to zero 
to close to 100. 

The simultaneous calculation of 
median income and mean income for 
all areas now becomes possible for 
the first time in the history of market- 
ing statistics. Statisticians know that 
the difference between the median 
income (i.e., the income of the “mid- 
dle” unit, on either side of which lies 
one half of all units, in the order of 
their incomes) and the mean income 
(total income divided by the total 
number of units) is the best indicator 
of “skewness,” i.e., the degree to 
which the income distributed is un- 
balanced. 
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This is so because the presence of 
even a few well-to-do units tends to 
pull the mean up without affecting 
the median. Now, since the median 
is the value on the income scale on 
either side of which 50% of all units 
ne, our data permit the calculation of 
medians by interpolation. In Madera 
County, Calif., for example, 23.2% 
of all households fall in the first group, 
23.8% in the second group, which 
means that a little less than half of 
all households earn less than $4,000. 
The median income must therefore be 
somewhat less than $4,000. In the 
like manner, the data will permit at 
least rough calculations of medians by 
inspection of all areas. 

In general, then, the data shown 
here, by illuminating the composition 
of each market, go beyond the ag- 


gregates of population and income 
previously published and_ explain 
how, in some cases, per capita income 
averages might actually be misleading 
when taken as representative of an 
entire market. Note, for instance, how 
the trek to the suburbs in the last 
decade has stripped New York County 
of its middle-income groups so that it 
now has, in relation to the national 
averages, high concentration in both 
the very high and very low income 
groups, and under-representation in 
the middle groups. 


While limitations of space make it 
impossible to publish here the actual 
unit and income data on which the 
percentages are based, manufacturers 
and distributors will note that the 
data in this form will permit the com- 


putation of sales quotas for areas 
geared to particular income brackets. 
Thus, the distribution of particularly 
high-price luxury goods would prob- 
ably correlate highly with the amouw 
of income in each market in the ove 
$7,000 group. : 

In fact, such data open up new and 
exciting possibilities in the construc- 
tion of scientific sales quotas. Many 
manufacturers, for instance, have been 
able, on the basis of consumer sw 
veys, to determine nationally what 
proportion of each income group 
could be regarded as potential con- 
sumers of their product. These pro- 
portions now can be applied to the 
number of units and dollar volume in 
particular income groups to obtain 
market potentials never before avail- 
able. 


In the data tables: 


Meaning of the SM Trade-Mark . .. the Triangles . . . Bold Face Lines 


. . . Light Face Lines . . . and Italic Lines 


The SM trade mark indicates exclusive copyrighted SALES MANAGEMENT estimates. 
Solid Triangle (“) denotes central city of Standard metropolitan area. 


Open Triangle (4) denotes central city of Potential metropolitan area. 

Bold Face Lines indicate COUNTY data, Light Face Lines CITY data. 

Italic Lines indicate a MULTIPLE CITY—Two or more adjoining cities constituting a single 
market. They can be separated by a river or state line, but the area between them must be less 


than 10 miles and must comply with the Census Bureau standards of urbanization. 


(The above definitions apply also to the Canadian tables on Pages 395-454) 


BASIS FOR INCLUDING CITIES IN THE SURVEY 


All cities of 10,000 or more population in the 1950 Census of Population, plus certain cities below 
10,000 with unusual population gains since 1950, and all incorporated cities with $12 Million 


or more retail sales in the 1954 Census, are included in this Survey. 


THE INCOME AND RETAIL SALES MAPS 


Included with the population-income tables for each state is a double map. The distort map 
retains the normal shape of the state but distorts the counties to indicate each one’s share of the 
state’s Effective Buying Income. The shading in each county reflects the proportion of county 
income in each city of the county that had $15 million income in 1953. 

The retail sales map shows the geographic location, within county outlines, of all cities with $25 
million retail sales in 1956. 


Dotted lines on the distort maps trace metropolitan area boundaries. 
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Definitions of Headings 
in Population-Income Table 
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BUYING INCOME— @D ESTIMATES, 1959 


POPULATION EFFECTIVE 
ALABAMA ESTIMATES, 1/1/60 
Con- 
sumer 
COUNTIES Met House- Spend- Urban 
CITIES Area! Total holds ing Pop. Net % 
continued Code} (thou- of thou- Units (thou-| Dollars of Per 
sands) U.S.A. sands) (thous.) sands 000 U.S.A. Capita 
Madison 231 108.4 .0607 27.8 33.5 74.9 128,208 .0384 1,183 
Huntsville 60.2 0337 19.1 21.9 88, 008 .0264) 1,462 
Marendo 26.6 .0149 6.7 7.2 4.7 26,221, .0079| 986 
Marion 24.1 .0135 6.0 6.1 22,.523| .0067| 935 
Marshall 49.2 .0275 13.1 13.2 16.0 51,958 .0156) 1,056 
Albertville 7.5 0042 <1 2.0 8,934 0027 1,191 
Mobile 101 282. 1581 78.2 88.2) 245.1 428,116 .1284 1,515 
AMot 178.0 0996 19.3 60.1 204 , 366 0883) 1,654 
Pr ard 43.2 0242 7.5 13.2 48,162 0144) 1,115 
M obile-P richard 221 2 1238 66.8 $42,528 1027| 1,548 
Monroe 23.8 .0133 5.7 6.0 2.6 23,318, .0070' 980 
Montgomery 102 165.5 .0926 46.4 65.8 134.4] 265,069 .0795 1,602 
A Montgomery 131.4 0735 39.2 46.8 227 , 737 0683, 1,733 


7 6 Fl 12 13 14 15 16 17 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 

come | come 
Per | Per Per 
Hsld. | C.S.U.) Hsid. 


$0-2,499 
a ar 


$2,500-3,999 $4,000-6,999 $7,000-9,999 - ww 
ZZ Z, - “ - ag \ @ ; 
Hslds. Inc. 


y 
a a Ly 


Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


4,612) 3,819; 3,930} 35.1 13.2 | 25.6 20.4 | 27.5 36.9 
4,608 4,019) 4,064) 34.2 12.4 | 25.2 19.5 | 28.2 36.4) 7.8 
| 

| 
3,914, 3,628) 3,168] 49.2 22.9 | 25. 


7 25.5 | 18.1 20.9| 4.3 11.0| 2.7 10.7 
3,754| 3,690| 3,144] 45.0 21.1 | 29.3 29.3 20.0 33.3| 4.0,10.3| 1.7 6.0 
3,966| 3,930] 3,448] 42.0 18.0 | 27.6 25.2 | 22.2 33.7| 5.2 12.2| 3.0 10.9 
4,254) 4,289) 4,079] 34.1 12.3 | 27.1 20.9 26.7 34.4) 6.9 13.5 5.2 18.9 


| 
5,475) 4,849 4,914) 23.8 7.2 22.5 14.4 34.6 36.9 11.4 18.6 7.7 22.9 
5,971| 4,895) 5,223] 21.3 6.0) 20.8 12.5 $ 
6,422) 3, 632! 4,458] 25.1 8.3 | 25.0 17.6 | 34.6 40.7 
6,003} | | | 
4,091) 3,833) 3,335] 45.0 19.9 | 26.4 24.9 | 20.7 32.6 5.0 11.9 3 
5,713) 4,750) 5,035] 26.3 7.7 | 21.3 13.3 | 31.2 32.5 | 11.9 18.9 9.3 27.6 
5,810) 4,864] 5,142] 25.1 7.2 | 21.0 12.8 | 31.9 32.6 | 12.3 19.2 | 7 


Metropolitan Area Code. Numbers appear 
after certain counties to identify them as metropolitan 
counties. They are keyed to the code immediately pre- 
ceding the area names in the alphabetic summary of pop- 
ulation-income data for metropolitan areas in Section 5 
(starting on page 711), and are especially helpful in 
identifying the “satellite” counties in areas made up of two 
or more counties, 


Population. In thousands (add 2 zeros). 
\s of January 1, 1960. A projection from April, 1950, 
Census benchmark, refined by SALES MANAGEMENT 10- 
year record of growth trends, current sales data and 
thorough canvass of chambers of commerce. 


% of U.S.A. Population. Has many 
applications to individual, comparative and 
cumulative market measurements. A basic factor in arriving 
at SALES MANAGEMENT’s “sales-advertising controls”’— 
Buying Power Index, Quality Index and Index of Sales 
Activity, defined on page 469. 


obvious 


Households. In thousands (add 2 zeros). 
Broader term than “family”, it is equivalent to Census 
Bureau's “private hosehold” and includes all persons 
occupying a house, apartment or group of rooms, or a 
room regarded as a dwelling unit—in short, any occupied 
dwelling. 


*. Consumer Spending Units. In thousands 
(add 2 zeros). A much broader term than “households”, 
it includes housesholds as well as military personnel, 
students, residents of hotels and boarding houses, and 
residents in institutions who earn income. 
vmn ©. Urbanized Population. In thousands (add 
2 zeros). All persons in what Census defines as “urban 
areas ’—communities of 2,500 population and the densely 
settled “fringes” of cities of 50,000 population. 
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Column 7. Net Dollars, Effective Buying Income. 
For the year 1959. (Add 3 zeros). Total net Effective 
Buying Income, or disposable income, includes wages, 
salaries, and pensions of individuals, proprietors’ and 
rental income, and payments of interest and dividends— 
less all federal, state, and local income taxes. 


Column 8. % of U.S.A. Income. See explanation of 
Column 3 above. 


Column 9. Per Capita. A mathematical average—total 
net Effective Buying Income divided by total population. 


Celumn 10. Per Household. A mathematical average— 
total net Effective Buying Income divided by total house- 
holds. 


Column 11. Income Per Consumer Spending Unit. 
A mathematical average—total net Effective Buying Income 
divided by total consumer spending units. 


Column 12. Cash Income Per Household. A mathe- 
matical average—total cash actually available for spending 
divided by total households. Cash Income is total net 
Effective Buying Income less non-cash items such as food 
and fuel produced and consumed by farmers, imputed 
rentals of owner-occupied homes, income received by 
trusts, pension and welfare funds and income of non- 
profit institutions. 


Columns 13-17. Breakdown of Cash Income by 
Households. A more realistic measurement than per 
capita or household averages, it shows the per cent of 
households and per cent of cash income dollars in each 
income group. 


SALES MANAGEMENT 


j 
: 


te 


(Other East South Central States: 


a L he B A M A » Kentucky, Mississippi, Tennessee. ) 
JM POPULATION 
ESTIMATES, 1/1/60 
. bei : oe es. | | Con- 
sumer | 
COUNTIES | Met. House-| Spend-| Urban 
CITIES Area] Total % holds ing Pop. Net 
Code} (thou- of | (thou- | Units | (thou-| Dollars 
sands) | U.S.A. | sancis) | (thous.)) sands) (000 

Autauga 16.7) -0093 41 4.2 4.2 16,553 
Baldwin 47.5, .0266) 12.6) 13.4 8.4 55,515 
Barbour 25.9) .0145 6.4 6.6 6.3 24,395 
Bibb 14.7; .0082 3.6 3.9 1,438 
Blount 27.2) .0152 6.9 7.4 2.8 28,165 
Bullock 13.1; .0074 3.2 3.4) 2.6 12,147 
Butler 23.7; + .0132 5.7 5.8 5.5 22,696 
Calhoun 186 96.1) .0538 25.1 28.9 49.6 130,572 

A Anniston 35.0) .0196' 9.0 11.2) 54,333 
Chambers 35.4) .0198 9.3) 10.0 14.6 46,610 

See West Point (Ga.)- 

Lanett (Ala | 
Cherokee 16.4; .0092 4.0 4.3 16,403 
Chilton 26.1; .0146 6.7 7.0 4.6 26,464 
Choctaw 18.0, .0101 4.3 4.7 16,400 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Per 
Hslid. 


4,037 
4,406 
3,812 
3,994 
4,082 
3,796 
3,982 
5,202 
6,037 
5,012 


4,101 
3,950 
3,814 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT, 


JM ESTIMATES, 1959 


| Income Breakdown of Households 

| Cash a all ables ‘ : 
In- In- | | 
come | come] $0-2,499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000&over 
Per | Per % % % y/ y/ % % y/; % % 
C.S.U.| Hsid. | Hsids. Inc, | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
3,896) 3,497) 41.9 17.7 | 25.5 23.0 | 23.6 35.3 6.0 13.8 3.0 10.% 
4,113) 3,851) 35.1 13.5 | 27.4 22.4 | 26.6 36.2) 6.9 14.3) 4.0 13.8 
3,682; 3,210] 46.5 21.4 | 27.3 26.7 | 19.4 31.6) 4.4 11.1 2.4 9.2 
3,627; 3,304) 42.2 18.8 | 28.4 27.0 | 22.7 36.1 | 5.0 12.1 1.7 6.0 
3,801) 3,267] 44.0 19.8 | 27.3 26.3 | 21.7 34.9) 4.9 12.0 2.1. 78 
3,538) 3,043) 51.7 25.1 | 25.3 26.1 | 16.7 28.8) 3.8 10.0, 2.5 10.0 
3,860) 3,393] 42.9 18.7 | 26.8 24.9 | 22.4 34.5 5.2 12.3 2.7 9.6 
4,513) 4,593] 24.6 7.9 | 24.8 17.0 | 34.6 39.5 10.1 17.7 5.9 17.9 
4,836) 5,196] 18.8 5.3 | 22.4 13.6 | 38.3 38.7 | 12.2 18.8 8.3 23.6 
4,634) 4,414] 26.7 8.9 | 25.1 17.8 | 33.0 39.5 9.9 17.9 5.3 15.9 
3,795) 3,278] 44.9 20.2 | 27.1 26.0 | 20.7 33.1 4.8 11.8) 2.5 8.9 
3,764, 3,287] 44.1 19.8 | 27.3 26.1 | 21.4 34.1 4.9 12.1 a, oa 
3,427| 2,956] 52.1 26.0 | 26.5 28.2 | 16.0 28.3 | 3.3 9.1 2.1 8.4 


Before using these figures read foreword, page 19. 
« 60. 
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ALABAMA SYD Estimates. 1/1/60 BUYING INCOME— QD estimates, 1959 sive estimates’ by SALES MANAGEMENT, 
Con- Income Breakdown of Households : 
sumer Cash : eet 3 2 ow ee 4 
COUNTIES | Met. House-| Spend- Urban | Ine | Ine | } 
CITIES Area| Total % holds | ing Pop. Net % come | come} $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000&over 
continued Code} (thou- of | (thou- | Units | (thou- | Dollars of Per | Per | Per | Per | % % | % 31% 2%: <& G, % 
sands) U.S.A. | sands) (thous.)| sands)} (000) | U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids, Inc. | Hsids. inc. | Hsids. Inc. | Hslds. Inc, 
Clarke 23.5 .0131 5.9 6.1 2.9 24,067 .0072 1,024) 4,079, 3,901, 3,420) 43.1 18.6 | 27.8 25.5 | 20.8 32.0! 5.1 11.9| 3.2 12.0 
Clay 12.5 .0070 3.2 3.3 13,076 .0040 1,046 4,086, 3,891) 3,291) 45.1 20.2 | 26.6 25.4 | 21.1 33.4 4.7 11.6 | 2.5 9.4 
Cleburne 10.9 0061 2.8 2.9 10,498 .0031 963, 3,749) 3,554) 3,086] 47.6 22.8 27.2 27.7 | 19.6 33.4 4.1 10.6; 1.5 65.5 
Coftee 38.3, .0215 9.6 9.8 12.9 37,373| 1.0112, 976 3,893) 3,785, 3,411] 41.3 17.9 | 27.8 25.6 23.1 35.5) 5.3 12.5/ 2.5 8.5 
Colbert 221 48.1 .0269 12.1 13.5 22.3 64,507, .0194, 1,341) 5,331) 4,774, 4,710] 24.8 7.8 | 23.1 15.4 | 34.8 38.8 | 10.8 18.4 6.5 19.6 
effield 18.1 0101 5.4 6.0 31,238; .0004) 1,726) 5,785] 5,148) 4,939] 22.4 6.7 | 22.7 14.4) 36.0 38.4/ 11.6 18.8 7.38 21.7 
hefield-Tuscumbia | | | 
Muscle Shoal | 
Conecuh 18.6) .0104 4.2 4.6 3.1 16,382 .0049 ad | 3,900) 3,561) 3,023) 48.2 23.5 | 28.2 29.3 | 18.3 31.7 3.7 9.9 1.6 5.6 
Coosa 8.2, .0046, 2.0, 2.1 8,952) .0027| 1,092} 4,476) 4,208| 3,498] 39.3 16.6 | 27.9 25.0 | 24.4 36.8 5.7 13.0| 2.7 8.6 
Covington 38.4, .0215 9.3 10.8 15.8 42,904) .0128) 1,117) 4,613) 3,942) 3,725] 36.8 14.6 26.7 22.6 26.5 37.2 | 6.6 14.2 | 3.4 11.4 
Andalusia 10.1 0057 3.1 3.3 14,061 0042) 1,392) 4,536) 4,261) 4,176] 31.2 11.0 | 25.8 19.4 | 29.9 37.5 | 8.2 15.8 |} 4.9 16.3 
Crenshaw 14.5 .0081 3.6 4.0 14,725; .0045| 1,016 4,090) 3,618) 3,1 50.1 23.8 | 26.2 26.5 7.1 (28.9 3.9 10.0| 2.7 10.8 
Cullman 49.4 0276 12.0 13.3 10.8 49,840 .0149) 1,009) 4,153) 3,743) 3,215) 46.1 21.1 | 27.0 26.4 | 20.1 32.8 4.5 11.3) 2.3 8.4 
Cullmar 10.8 0060 3.5 3.6 13,996 .0042) 1,296) 3,999) 3,888) 3,713] 38.8 15.4 | 26.9 22.8 24.3 34.4 6.2 13.3 | 3.8 14.1 
Dale 23.2} .0130 5.9 8.3 5.9 26,403; .0079| 1,138 4,475) 3,180) 3,313] 44.0 19.6 | 27.6 26.2 | 21.0 33.4/| 4.8 11.6| 2.6 9.3 
Dallas 57.6 0322 14.4 16.6 28.3) 67,095, .0202| 1,165) 4,659) 4,033) 3,874] 41.5 15.8 | 23.2 18.8 | 22.7 30.8 7.2 14.8 | 5.4 19.8 
Selma 28.3 0158 8.4 9.4 38, 429) -0115) 1,358) 4,575) 4,059) 4,088] 37.6 13.6 | 23.8 18.3 25.0 32.1 7.7 15.1| 5.9 20.9 
De Kalb 43.8 .0246) 11.3 11.4 6.1 43,250| .0129| 987) 3,827| 3,772| 3,149] 46.7 21.9 | 27.9 27.9 | 19.1 31.9) 4.1 10.4) 2.2 7.9 
Elmore 26.5) .0148 6.6 7.1 5.1 30,561, .0092) 1,153) 4,630) 4,257) 3,853] 36.1 13.8 | 25.2 20.5 27.2 37.3 -5 15.5 4.0 12.9 
Escambia 32.0; .0179 7.8 8.4 11.3 34,102) .0102) 1,066) 4,372) 4,023) 3,784] 37.0 14.4 | 27.4 22.7 | 25.2 34.8 | 6.3 13.4 4.1 14.7 
| 
Etowah 58 100.2; .0561 27.2 29.4 76.8 145,316) .0436| 1,450 ad 4,928) 4.808] 21.8 6.7 | 24.2 15.8 | 36.2 39.5 | 11.2 18.8 6.6 19.2 
AGadsder 70.0 0392 20.1 22.2 109,978} .0330) 1,571) 5,472) 4,946) 4,985] 20.0 5.9 | 23.6 14.9 | 37.4 39.3 11.9 19.2 | 7.3 2.7 
Fayette 16.7; .0093 4.1 4.4 3.1 16,504} .0050| 988) 4,025) 3,723) 3,224] 46.0 21.0 | 27.0 26.3 | 20.2 33.0) 4.4 11.0 2.4 8.7 
Franklin 23.1; .0129 5.9 6.1 5.5 — -0074) 1,067) 4,177) 3,992) 3,536] 39.4 16.4 27.9 24.8 | 24.1 35.9 5.7 12.8 | 2.9 10.1 
| | 
Geneva 23.1) .0130 6.0 6.2 3.1 23,446, .0070) 1,015) 3,908) 3,756) 3,309] 43.2 19.2 | 28.4 27.0 | 21.4 34.0| 4.6 11.2| 2.4 8.6 
Greene 13.6; .0076 3.2 3.6 12,344 -0037| 908) 3,858) 3,410) 2,837] 56.2 29.2 25.3 28.0 | 13.3 24.6/ 2.9 8.2) 2.3 10.0 
Hale 7.4 0097 4 3) 4.4 15,460 eotes = 3,595) 3,480) 2,828] 54.2 28.3 25.9 28.8 | 15.3 28.4 3.1 8.7 1.5 5.8 
| 
Henry 18.3 0103 4. 4.6 17,313) .0052) 946| 4,223) 3,760; 3,412] 43.8 19.0 26.7 24.6 | 21.2 32.5 5.1 12.1 | 3.2 11.8 
Houston 53.5, .0299, 14.4 15.7 34.6 63,602 0191) 1,189) 4,417; 4,039) 3, 37.1 14.2 | 26.1 21.3 | 25.6 34.9 6.9 14.4) 4.3 2 
Dothar 32.5; .0182 9.6 10 7| 44,222 0133) 1,361 4,606; 4,124) 4,156] 32.4 11.5 | 25.4 19.2 | 28.7 36.2 8.2 15.9 5.3 17.2 
Jackson 36.3; .0203 8.8 9.3 4.4 34,592 .0104| 953) 3,931) 3,716) 3,217] 45.6 20.9 27.7 27.0 | 19.9 32.7 4.4 10.9 2.4 8.5 
Jefferson 20 634.1 3549; 179.5 207.1) 626.5] 1,082,017| .3245) 1,706) 6,028) 5,224) 5,409] 17.7 4.8 | 22.0 12.8 | 37.7 +36.5 | 13.1 19.4 9.5 26.5 
Resse mer 33.0 0185 9.4 10.0 46 , 853 0141; 1,420 4,984) 4,647) 4,601] 23.0 7.4 | 26.5 18.1 34.7 39.4 | 10.0 17.5 5.8 17.6 
ABirminghar 378.1 2116; 114.4) 127.0 662,041; .1986) 1,751) 5,787) 5,209) 5,206, 19.2 5.3 |} 22.1 13.1 | 36.8 36.5 | 12.8 19.4 9.1 25.7 
Fairfield 18.5 0104 4.7 5.4 27,480 0082) 1,485) 5,847) 5,064) 5,375] 14.8 4.1 | 23.4 13.7 | 39.9 39.0 13.2 19.6 8.7 23.6 
Homewood 22.0 0123 6.2 6.6 46,135 0138| 2,097) 7,441) 6,955| 7,001] 13.4 2.8 | 16.6 7.5 | 34.1 25.4 | 16.9 19.4 19.0 44.9 
Lamar 2; .0085 3.8 3.9 13,762, .0042 905; 3,622) 3,446) 2,874] 52.3 26.8 | 27.2 29.8 | 16.0 29.3 3.2 9.0 1.3 5.1 
Lauderdale 221 60.9 .0341 16.5 18.4 34.5 82,160; .0246| 1,349) 4,979) 4,460) 4,286) 30.2 10.4 | 24.1 17.7 | 31.3 38.2) 9.2 17.3 5.2 16.4 
\ Florence 4.5 019 10.0 12.0 54,718 -0164) 1,586 5,472) 4,560) 4,822] 24.6 7.5 | 22.2 14.4 | 34.9 38.1] 11.3 18.8] 7.1 21.2 
LA\Florence-Sheffi eld | | | | | 
Tuscumbia | } | 
Muscle Shoal: 67.8} .0877| 20.4 109,745| .0829| 1,681| 5,380 | | 
| 
Lawrence 26.2) .0146 6. 6.9 24,553 .0074) 937 3,897) 3,535) 3,073] 47.0 22.5 28.2 28.8 | 19.2 32.9) 4.0 10.4/| 1.6 65.4 
Lee 47.5, .0266 11.2 16.7 30.9 63,987, .0192 1,347) 5,713) 3,810) 4,218] 34.2 12.0 | 21.1 15.7 | 29.5 36.6 9.5 18.1 5.7 17.6 
Auburn 15.8 0088 3.2 8.7 28,198 0085; 1,785) 8,812| 3,241) 4,580) 35.7 11.5 | 9.8 6.7} 34.0 39.0/ 12.7 22.2 7.8 20.6 
Opelika 15.1} 0085) 4.3) 4.7 21,072| .0063| 1,395] 4,900) 4,483/ 4,459] 29.1 9.6 | 24.6 17.3 | 30.4 35.9| 9.7 17.5] 6.2 19.7 
Limestone 38.0 0213 9.4 9.9 10.6 38,507, .0115| 1,013) 4,096) 3,871, 3,444] 42.4 18.2 | 27.3 24.9 22.0 33.5 O23: Wt) 3.2. 06.3 
Athens 10.6 0059 2.8 3.4 13,621 .0041| 1,285) 4,865) 3,933) 4,154] 34.4 12.2 | 25.2 19.0 | 27.4 34.7 | 7.5 14.4 5.5 19.7 
Lowndes 13.2, .0074 3.0 3.5 12,265, .0037 929) 4,088) 3,444) 2,815) 56.9 29.8 | 24.4 27.2 | 13.2 24.6 3.3 9.5 2.2 8.9 
Macon 22.4, .0125 4.9 6.4 5.0 24,552, .0074, 1,096 5,011 3,783) 3,543] 45.3 18.9 | 23.4 20.7 | 20.6 30.5 6.4 14.5 4.3 15.4 
Madison 231 108.4 0607 27.8 33.5 74.9) 128,209 .0384 1,183 4,612 3,819) 3,930] 35.1 13.2 | 25.6 20.4 | 27.5 36.9 7.5 15.2 4.3 14.3 
AHuntaville 60.2 0337 19.1 21.9 88 008 0264) 1,462 4,608) 4,019) 4,064] 34.2 12.4 | 25.2 19.5 | 28.2 36.4 7.8 15.4 4.6 16.3 
| 
Marengo 26.6, .0149 6.7 7.2 4.7 26,221; .0079 986) 3,914) 3,628) 3,168] 49.2 22.9 | 25.7 25.5 | 18.1 29.9| 4.3 11.0 | 2.7 10.7 
Marion 24.1; .0135 0 6.1 22,523, .0067| 935 3,754) 3,690 3,144] 45.0 21.1 | 29.3 29.3 | 20.0 33.3) 4.0 10.3 1.7 6.0 
Marshall 49.2) .0275 13.1 13.2) 16.0 51,958) .0156, 1,056 3,966) 3,930 3,448] 42.0 18.0 | 27.6 25.2 | 22.2 33.7) 5.2 12.2| 3.0 10.9 
Albertville 7.5 0042 2.1 2.0 8,934) .0027) 1,191; 4,254) 4,289) 4,079] 34.1 12.3 | 27.1 20.9 | 26.7 34.4 6.9 13.5 5.2 18.9 
Mobile 101 262.5, .1581 78.2 88.2) 245.1 428,116 .1284 1,515 5,475) 4,849 4,914) 23.8 7.2 22.5 14.4 | 34.6 36.9 | 11.4 18.6 7.7 22.9 
AMobik 178.0 0996 49.3 60.1 294,366; .0883) 1,654) 5,971) 4,895) 5,223] 21.3 6.0 | 20.8 12.5 | 36.2 36.4 | 12.7 19.5 9.0 25.6 
Prichard 43.2 0242 7.5 13.2 48,162 0144; 1,115) 6,422) 3,632) 4,458] 25.1 8.3 | 25.0 17.6 | 34.6 40.7 9.9 17.9 5.4 15.5 
M obile-Prichard 221.2) .1238| 56.8 $42,528| .1087| 1,548) 6,030 
Monroe 23.8 .0133 5.7 6.0 2.6 23,318 .0070| 980 4,091) 3,833 3,335] 45.0 19.9 26.4 24.9 | 20.7 32.6 5.0 11.9 2.9 10.7 \ 
Montgomery 102} 165.5 .0926 46.4 55.8 134.4 265,069 .0795 1,602) 5,713 4,750 5,035) 26.3 7.7 | 21.3 13.3 | 31.2 32.5 / 11.9 18.9 9.3 27.6 : 
A Montgomery 131.4 0735 39.2 46.8 227 737 0683! 1,733) 5,810! 4,864 5.1421 25.1 7.2 21.0 12.81! 31.9 32.61 12.3 19.2 9.7 28.2 
For Retail Sales data, see Sect’on 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 
Data in this Survey in 5 Sections—See page 17 
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Mobile is still making big gains. Are you? 


pulation 282,500 
Ten Year Gain 24% 


1965 Population 329,100 
Five Year Gain 18% 


1960 Po 


° 
epla. 5% U- S. 11% 


METRO AREA, 
POP & E.B.l. FROM 


COVERING SOUTH ALA., 


1959 E.B.I. $428,116,000 
Ten Year Gain 29% 


1965 E.B.I. $548,008,000 
Five Year Gain 38%* 
*Ala. 27% U. S. 33% 


NORTHWEST FLORIDA, 


Che Mobile Press Register 


Circulation—ayy time high 
1959 Press Register 111,705 
Advertising—Makes new record 


1959 Daily & Sunday 
39,478,000 lines 


SOUTHWEST MISS. 


Morning - Evening - Sunday 


S.A. 5/10/60 & 11/10/59 ALABAMA THE JOHN BUDD COMPANY REPRESENTATIVES 
ae POPULATION EFFECTIVE co ss The "SM" symbols mark original exclu-— 
ALABAMA JSM ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
| Con- ¥ income Breakdown of Households 
} sumer I i icereripiapineomegithieael aaa 
COUNTIES | Met. | House-| Spend-} Urban In- | In- | | | | 
CITIES Area} Total % holds | ing Pop. Net % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000 over 
(continued) Code} (thou- | of | (thou-| Units | (thou-} Dollars | of | Per | Per | Per | Per | % % | % % | % % | % %|% % 
sands) | U.S.A, | sands) | (thous. ) sands)} (000) | U.S.A. | Capita) Hsid. | C.S.U.) Hsid.| Hsids. Inc. | Hsids. Inc, | Hsids. Inc, | Hsids, inc, | Hsids, Inc. 
Morgan............. 52.6 0295) 14.5} 15.4) 26.0) 65,621| 0197] 1,248] 4,626| 4,257| 3,940] 35.7 13.4 | 25.7 20.5 | 26.3 35.1| 7.7 15.6 | 4.6 15.4 
Decatur............ 23.2) .0130) 7.3] 8.0 | 35,657} .0107| 1,537| 4,885 44s 4,462] 29.6 9.8 | 24.2 17.1 | 30.2 35.5] 9.7 17.4] 6.3 20.2 
Sa 17.3| .0097) 3.9] 4.4) 2.5] 16,052] ,0048] 928] 4,116) 3,629] 3,140] 49.7 23.4 | 25.9 25.9] 17.4 28.9| 4.3 11.0] 2.7 10.8 
Pickens........... 21.7 0121) 5.1) 5.4) 2.7) 19,899) .0060] 917] 3,902) 3,634] 3,135] 48.8 23.0 | 26.0 26.1 | 18.4 30.7| 4.4 11.2] 2.4 9.0 
| | 
a On ea 27.1| 0152) 7.0) 7.5) 10.1] += 29,366) 0088) 1,084) 4,195) 3,893) 3,545) 43.5 18.1 | 25.7 22.8 | 21.6 31.7/ 5.4 12.3] 3.9 15.1 
Randolph............. 20.1; 0112; 5.0} 6.2} 4.9] + -20,483/ .0062; 1,018| 4,091] 3,874] 3,332) 41.3 18.3 | 28.7 27.1 23.4 36.9/ 4.9 11.8] 1.7 5.9 
See 36] 46.5) .0260 11.6| 12.3} 27.9] 50,371) .0151| 1,083] 4,342) 4,083) 3,887] 34.0 12.9 | 26.5 21.4) 28.0 37.9| 7.7 15.8] 3.8 12.0 
Phenix City 27.9) .0156} 7.6) 7.9 34,077; .0102| 1,221] 4,484] 4,275] 4,138] 29.7 10.6 | 26.1 19.9 | 31.0 39.2| 8.8 17.1] 4.4 13.2 
eee 24.0} .0135) 6.0) 6.4 -1) 27,680} .0083/ 1,153) 4,613] 4,303| 3,937] 32.9 12.3 | 26.9 21.5 | 28.9 38.6 | 7.4 15.1] 3.9 12.5 
DE coccsireecssi 32.9} .0184) 8.2) 9.5 36,107} .0108| 1,097) 4,403| 3,768] 3,688] 36.4 14.6 | 27.0 23.0] 27.0 38.5| 6.5 14.1] 3.1 9.8 
Sumter 16.5} .0092; 3.9| 4.6 17,292] .0052| 1,048] 4,434 3,755] 3,104] 51.5 24.5 | 24.0 24.3 | 17.3 29.2/ 4.5 11.6] 2.7 10.4 
| | 
Talladega............ 67.1) .0376} 16.4) 17.7; 40.0] 79,804) .0239| 1,189] 4,866] 4,487| 4,317] 27.3 9.3 | 26.0 19.0 | 32.8 39.9| 9.0 16.6/| 4.9 15.2 
Sylacauga......... 14.8} .0083} 4.2) 65.0 22,782| .0068| 1,539) 5,424) 4,556] 4,730) 22.7 7.1 | 23.8 15.8 | 36.7 40.6] 10.7 18.1] 6.1 18.4 
Talladega 18.1] .0101} 4.3) 6.4 22,472] .0067| 1,242) 5,226] 4,161] 4,446] 26.0 8.6 | 25.2 17.8 | 33.8 39.9| 9.6 17.3] 6.4 16.4 
Tallapoosa........... 33.7} .0188] 8.7) 9.2) 14.7 i 42,285) .0127| 1,255] 4,860| 4,557) 4,284] 27.7 9.5 | 26.6 19.5 | 31.9 39.2| 8.9 16.7] 4.9 15.1 
Alexander City...... 12.7) .0071} 3.8) 4.3 § 19,659} .0059| 1,548] 5,173] 4,572] 4,638] 24.9 7.9 | 25.5 17.3] 33.3 37.6] 9.9 17.2] 6.4 20.9 
Tusealoosa........ 291) 107.0) .0599) 25.5) 33.6] 63.7] 135,810) .0407| 1,269] 5,326| 4,037| 4,284] 32.4 11.2 | 22.8 16.7 | 29.8 36.4| 9.2 17.3] 5.8 18.4 
ATusealooss....... 59.8} .0335| 14.4) 22.5 89,537} 0269] 1,497] 6,218] 3,967| 4,660] 20.4 9.3 | 20.1 13.5 | 32.3 36.4] 10.8 18.6] 7.4 22.2 
Tuscalooea-N orth port 65.0) .0864) 16.6 95,785| .0887| 1,478| 6,176 
Walker............. 50.5) .0283) 13.0) 13.7) 13.1] 84,886) .0165| 1,087| 4,222) 3,987| 3,665) 35.8 14.4 | 28.6 24.5 | 26.3 37.8) 6.3 13.7| 3.0 9.6 
OR Seiae rice 9.9} .0055) 2.9) 3.3 14,048} .0042| 1,419] 4,844] 4,257| 4,209] 30.1 10.3 | 26.5 19.3] 29.6 36.2] 8.3 15.5] 5.5 18.7 
Washington.......... 11.5} .0064, 2.6 2.9 10,768} .0032| 936 4,142] 3,671] 3,069] 48.9 23.5 | 27.1 27.8 | 18.1 31.0| 3.8 9.9] 2.1 7.8 
| SR 20.2) .0113) 4.5) 5.0 16,828} .0051} 833] 3,740] 3,332| 2,795) 54.6 28.6 | 26.4 29.7/ 14.8 27.7/| 3.0 8.6] 1.2 5.2 
OI o veeaceces 14.8) .0083) 3.6) 4.0) 2.7) 16,095) .0048) 1,088) 4,471) 3,959) 3,511] 42.9 18.0 | 27.1 24.3 | 20.7 30.9| 5.5 12.6] 3.8 14.2 
Total Above Cities....] 1,319.1] .7382) 375.8] 444.6 2,111,814] .6334] 1,601] 5,620) 4,750 4,960] 23.7 7.0 | 22.5 14.3 | 34.3 36.3 | 11.5 18.6] 8.0 23.8 
State Total........... 3,209.6) 1.7962) 838.6) 945.1|1,644.2| 4,173,790] 1.2819] 1,300] 4,977| 4.416 4,292| 31.6 10.9 | 24.5 18.0 | 29.3 35.8 | 8.9 16.5 | 5.7 18.8 
POPULATION E. B. |. POPULATION E. B. |. K, 
ESTIMATES, 1/1/60 JM ESTIMATES, 1959 JM ESTIMATES, 1/1/60 BY 1 ESTIMATES, 1958 
Con- Con- | | 
METRO. sumer METRO sumer | | 
AREAS House- Urban AREAS House-| Spend-| Urban 
Total | % | hold | | Pop. Net % | Per| Per Total | % | hold | ing | Pop. Net % | Per| Per 
(thou- | of | (thou-| U (thou- | Dollars of | Cap-|H’se- (thou- | og | (thou-/ Units | (thou- | Dollars of | Cap-|H’se- 
sands) | U.S.A.) sands) |(thous.)| sands) (000) | U.S.A.) ita | hold sands) | U.S.A.} sands) |(thous.)| sands) (000) (U.S.A) ite | hold 
| | | | 
AAnniston...... 96.1) .0588) 25.1 28.9) 49.6) 130,672) .0382/1,350 5,202 || AHuntsville. .... 108.4) 0607, 27.8 33.5, 74.9) 128,208) -0384|1,183 4,612 
Birmingham. .... 834.1) .3549) 178.5) 207.1) 626.5) 1,082,017) .3245)1,706 6,028||Mobile.......... 282.6] .1681/ 78.2) 88.2) 245.1 428,116) .1284)1,615)6,478 
AFlorence- | Montgomery.....] 165.5 0926 46.4, 55.8) 134.4] 265,069) .0796/1 ,602|5,713 
Sheffield- [ ATuscaloosa....] 107.0/ .0588/ 25.8) 33.6| 63.7] 135,810) .0407|1,280/6,328 
Tuscumbla- Lael | 
Muscle Shoals 100.0| .0610| 28.6) 31.8, 66.8 146,667, .0440'1,346 5,128| | Total Above Areas|1 ,602.8 am 0.3 508.4) none 2.481.778 - 7383/1 ,636 6,617 
Gadsden........ 100.2) .0561] 27.2) 29.4 76.8] 145,316| .0436|1.450\5,343 | 


For Retail Sales data, see Section 4 location on page 17, 


SM) Standard (4) and Potential (A) Metropolitan County Areas. 
10, 


JULY 1960 


Before using these figures read foreword, page 19. 
© SM, 1960. 


7 


ALASKA— 
BY) 


COUNTIES Met. 


CITIES Area| Total holds | ing | Pop. 
Code | (thou- of thou- | Units | (thou- 
sands) | U.S.A. | sands) | (thous.)) sands) 
Ist Judicial Division 35.1, .0197 10.2) 14.9 16.9 
Juneau 8.5 0048 2.8 3.6 
Ketchikan 8.4 0047 3.0 3.3 
2nd Judicial Division 14.0| .0078 3.1 3.7 
3rd Judicial Division 117.1) .0655) 28.0 62.6 42.6 
Anchorage 16.5 0204 10.9 15.6 
4th Judicial Division 54.5 .0306 5.9 27.5 13.5 
Fairbanks 13.5' 0076 4.9 6.0 
lotal Above Cities 66.9 0375 21.6 28.5 
State Totals 220.7; .1235| 47.2) 108.7; 73.0 
A R i Z re) N A (Other Mountain States: 
=" Montana, Nevada, New Mexico, 
JM POPULATION 
ESTIMATES, 1/1/60 
, Con- | 
sumer 


COUNTIES Met 
CITIES Area | Total 
Code} (thou- of 


Apache 32.7, .0183 6.1 7.0 
Cochise 42.5, .0238 11.6 16.6 21.2 
Douglas 12.0 0067 3.6 3.8 
Coconino 38.1; .0213 9.3 10.5 11.0 
Flagstaff 11.0 0062 3.1 3.6 
Gila 24.3, .0136} 6.7; 7.0) 10.9 
Graham 13.1; .0073 3.3 3.6 3.8 
Greenlee 12.2, .0069 3.1 3.5 9.7 
Maricopa 120 630.2) .3527| 182.8 204.6) 595.0 
Glendale 13.1) .0073 3.8 3.7 
Mesa 36.1 .0202 10.2 10.2 
APhoenix $65.0} .2043) 121.2| 135.5 
Mohave 7.2, .0040 2.1 2.3 3.0 
Navajo 38.8) .0217 9.5 9.8 10.7 
Winslow 9.6] .0054} 2.8} 2.9 
Pima 167 265.1 .1484 80.5) 93.0 252.5 
A Tucson 185.0 1035} 57.7 75.3 
Pinal , 68.9, .0386) 17.3) 19.0) 22.9 
asa Grande... 9.4) .0053 2.7 3.0 
Santa Cruz 13.0, .0073 3.4 3.8 
Nogales : 8.2) .0046 1.9 2.3 
} 
Yavapai 24.8 .0139 7.4 8.6 12.0 
Prescott 9.0, .0050 3.4 3.6 


For Retail Sales data, see Sect'on 4 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


i, larges* poP 


POPULATION 

ESTIMATES, 1/1/60 
Con- 
sumer 


House- Spend- Urban 


House- Spend- Urban 
holds ing | Pop. 
thou- | Units | (thou- 
sands) U.S.A. sands) (thous.)) sands) 


location on page 17. 


POPULATION NOW 


265,100 


20,110 
12,983 
306,363' .0919 


110,382 


186 , 888 


49,308 
18,350 0055; 1,668) 5,919 


491,446, .1474| 1,854) 6 
360,919) .1083) 1,951) 6,2 
94,217| .0283) 1,367| 5,44 
15,712) .0047| 1,671) 5 


U.S.A. | Capita! Hsid. | C.S.U.| Hid. | Hsids. Inc, | 


EFFECTIVE 
BUYING INCOME— ESTIMATES, 1959 
| Cash }|_ _ 
In- 
| & come | $0-2,499 
| of | Per | Per Per ¥/ % 


-0212| 2,013) 6,928 4,733 5,228] 27.3 7. 
0062) 2,423) 7,356) 5,679, 6,151] 18.7 4 
0060) 2,394) 6,703) 6,059) 6,073] 17.4 4. 


Ld 


.0561| 2,794) 8,652 


500,389, .1501 2,267/10,601 


Idaho, 


Utah, Wyoming.) 


EFFECTIVE 
BUYING INCOME— 


r 


of Per Per 


6 

4 

2 

-0039, 927 4,188) 3,503, 3,356) 47.7 20.8 
,616 10,942 8 
-0321, 2,929, 9,809 7 
-0331 2,025/18,709 
0118) 2,908) 8,012 


4,005 6,951) 11.2 


4,887 6,754] 8.3 1. 


6,842) 8,202] 3.8 


2.4 


nm 


7,127] 10.0 


7,393] 9.0 1.8 


4,603, 6,228] 15.3 3.6 


ESTIMATES, 1959 


come come $0-2,499 


Per 


U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hslds. Inc. 


-0077| 784 4,204) 3,648) 3,591) 44.2 18.2 
-0226| 1,772) 6,491) 4,515) 5,166) 22.8 6.5 


-0060) 1,655) 5,517 


5,140) 5,101] 23.0 6.7 


-0148) 1,294) 5,302) 4,659, 4,776] 26.9 8.3 


40,570, .0121) 1,670) 6,055) 5,730) 5,565) 18. 
.0055| 1,388) 5,508) 5,049) 4,933] 27.6 8.3 | 
22,048) .0066| 1,807) 7,112) 6,171) 6,452) 8.4 1.9 | 
1,083,760, .3251) 1,720) 5,929) 5, 
-0055, 1,399) 4,821 
54,646, .0164) 1,514, 5,357 
715,587| .2146) 1,961) 5,904) 5, 
12,940} .0039| 1,797) 6,162) 5, 
46,044; .0138) 1,187, 4,847) 4, 
18 , 156 on 1,891) 6,484) 6, 
| 


0035) 1,434| 6,189) 4, 


| | 
44,468, .0134 1,802 6,039) 5, 
-0057\ 2,108) 5,580) 5, 


the 


2 Independent Newspapers produced in the same plant 


5,238] 21.9 6.2 


i) 
a 
oc 


295| 5,417] 21.9 6.0 | 


4,649] 27.3 8 


5,332] 5,103] 23.9 6.9 
280) 5,495] 21.6 5.8 | 
458) 5,425] 18.4 5.0 
667) 4,484) 33.7 11.1 | 

| 6,059] 18.6 4.5 

0 5,520] 20.7 5.5 | 
,790) 5,605] 20.6 5.4 
,946| 4,969] 24.9 7.4 
148| 5,343] 20.9 5.8 | 
,058) 5,206] 26.1 7.4 

5,289] 25.4 7.1) 


188 5,376] 21.1 5.8 
208; 5,151] 22.8 6.5 | 3 


9.7 


a ee) 


p= 
oo- 


“1 to & 


—-Noe& 


h 
3 
8 | 
a 
0 
2 


8 
Area ! 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. — 


Income Breakdown of Households 


28.4 


7.6 | 34.1 28.5 | 17.0 


Income Breakdown of Households 


21.2 
36.6 


| 36. 
| 36. 
34. 
37. 
31. 
| 31. 


10.5 | 38.3 
12.5 | 35.7 36.4 


oe! 


; l 
$2,500-3,999  $4,000-6,999 $7,000-9,999 $10,000& over 
J, % | % % | 7 TC 
Hsids. Inc. | Hsids. 


o |. A 70 7o ° 
Inc, | Hsids. Inc. | Hsids. Inc. 


21.0 | 14.2 33.4 
22.0 | 20.5 41.2 
22.4 | 19.1 38.8 
14.2| 4.2 15.0 
22.4 | 19.9 39.8 
22.5 | 32.3 53.2 


21.2 | 26.0 46.5 
21.8 | 27.6 48.1 


22.3 | 27.8 49.1 


21.6 | 18.4 38.7 


i Pear 
$2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000& over 
c Ci Oo Oo A oO yp 7 


€ c “ > 0 | 70 0 
Hsids. Inc. Hsids. Inc. Hslds. Inc. | Hsids, Inc. 


12.5 | 4.4 16.8 
18.3 | 8.8 25.8 
18.4} 8.4 24.8 
17.8 | 7.6 23.3 
18.6 | 9.2 26.6 


21. 


a+ bide 
16.0 9.1 28.6 
22.8 | 12.2 28.9 

| 

18.0 | 10.5 30.3 
7.4| 7.2 22.2 
17.3 | 9.0 27.2 
18.0 | 19.9 81.1 


19.5 | 9.5 26.7 


8.8 25.6 


Before using these figures read foreword, page 19. 


FIRST in Arizona 


in '59 in percentage of increase in 
BANK DEBITS ..... UP 22% 
BUSINESS VOLUME . . UP 32% 
DEEDS RECORDED . . . UP 28% 


@he Arizona Dailn Star Tucson Daily Cilizen 


@ Represented nationally by Cresmer & Woodward, Inc. 


Farm Market Data Section starts on page 380 


SALES MANAGEMENT 


7 ee 


when you think of 


Try these on for size. In the past seven years 
food sales have more than doubled; automotive sales are up S7%; 
furniture and appliance sales are up 75.5%; retail sales are up 76.4%; 
buying income is up 94% 

Phoenix is a Big rich market...a BILLION DOLLAR market! 
You can penetrate this BUYING POWER with the ONE low-cost medium 
that does the big job. Daily metropolitan coverage of 91.6%, 
plus a 63% bonus state-wide coverage 


REPUBLIC Gazette 


Evening Combinatiot 


CHAS. E. TREAT, NATIONAL ADVERTISING MANAGER, BOX 1950, PHOENIX, ARIZONA + PHONE ALPINE 8-881! + REPRESENTED NATIONALLY BY KELLY-SMITH CO 
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ARIZONA 


BONA VE 


_ 


mayo 


| APACHE 


GREENLEE 


COCHISE 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 millien or mere. 


COCONINO 


fl 4 
toperatt 


YUMA 

MARICOPA 
Phoenia 

* 


@Meso 


Cs 


PIMA 
Tucson @ 


Copyright by 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
0133 sq. in. equols $1 million. 


Cities shown are those having 
net Effective Buying Income of 
$15 million and over, 


The “SM” symbols mark original, exclu- 


POPULATION EFFECTIVE 
ARIZONA JM ESTIMATES, 1/1/60 BUYING INCOME— SH) ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
- Con- ne | | Income Breakdown of Households 
| | sumer | | Cash wana iio 
COUNTIES | Met. | House-| Spend-| Urban | In- | In- ] | 
CITIES Area} Total | % | holds | ing Pop. Net | % | come | come $0-2, 499 “ ee $4,000-6,999 | $7,000-9,999 |$10,000& over 
(continued) | Code} (thou- of | (thou- | Units | (thou-| Dollars | of | Per | Per | Per | Per % % % fo ‘0 0 
sands) | U.S.A. | sands) (thous.) | sands)}| (000) | u. S.A. Capita Hsid. | .8.U. Hsid. Helds. Ine. Helds. oe. Hsids. ine, | Hsids, Ine, | Hsids. Inc, 
Yuma 50.1; .0280 14.1) 16.7} 27.2 86,835 0261 1,733 > 159) 5, 178| 5,524] 20.4 5. 5 | 18.9 10.7 | 37.1 35.2 | 13.0 18.9 | 10.6 29.7 
Yuma 22.5 0126 6.9 6.9 39,540 0119) 1,757 = 5,704) 5,485] 21.0 5. 7 | 19.5 11.2 | 36.3 34.6 | 12.7 18.6 | 10.5 29.9 
Total Above Cities 680.9 811) 217.3) 250.8 1,291,825; .3875) 1,897) 5, 945) 5, 151) 5,479] 21.5 5.8 | 19.7 11.3 | 35.6 34.1 12.5 18.3 | 10.7 30.5 
‘a “= iin meieced ; es CRS PRI Mewes OD ee 
State Total 1,261.0; .7057| 357.2) 406.0 988.1 2,110,529 et 1,674, 5,909 5, Wes! 5. 346) 22. .& 6.2 | 20.0 11.7 | 36.2 34.7 12.2 18.3 10.1 29.1 
Sy7p POPULATION Sy | gM POPULATION 577) 
ESTIMATES, 1/1/60 M ESTIMATES, 1959 ESTIMATES, 1/1/60 ESTIMATES, 1959 
) Con- aes. i es | = eee | 
METRO sumer METRO, 
AREAS House-| Spend-| Urban AREAS er Soend- _ 
Total hold | ing ‘op. Net % | Per) Per Total ng Net % | Per) Per 
thou- | of thou- | Units | (thou- Dollars of Cap-| H’se-|| (thou- % chow | Units on Dollars of | Cap-|H’se- 
sands) | U.S.A.) sands) \thous.)| sands) | (000) | U.S.A.| ita | hold || sands) |U.S.A.| sands) |(thous.)| sands) | (000) | U.S.A Ita 
7 —— — —j——— || - mane | 
Phoenix 630.2) .3527| 182.8 204.6 505. 0 1,083,760 .3251 1, 720 5,929 e Tota! Above Areas} 895.3) “sort | 263.3 m8 co 1,575,206 ~4725/1,758 5,983 
Tueson. . 265.1 .1484 80.5) 93.0 252.5 491,446 .14741, 854 6, 105 || gt ‘2 I 1 | 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19. 


The advertisements in this issue—besides giving information on how best to reach and sell the various 


markets—frequently complement the issue’s basic market data by spotlighting local developments 


and 


trends behind the SM estimates. The ads and the data go together. 
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SALES MAN 


AGEMENT 


TE 


FORT SMITH ST IN ARKANSAS 
$5,478 “ree scusencio 


PLUS A 14 COUNTY MARKET 
“Population 298,500 *Effective Buying Income 
$382,669,000 *Source: S.M. ‘59 


Borg-Warner Norge Division and Ohio Rubber 
Fla Sh Co. are building new plants in Fort Smith at a 
cost of more than $16,000,000 
This Fast Growing Industrial Area Is Reached Only By The 
Southivest American aa FORT SMITH TIMES RECORD 


Represented by Arkansas Dailies, Inc. 


A R KA N Ss A — (Other West South Central States: 


The “su” symbols mark original exclu- 


atinibadl pestle "Louisiana, Oklahoma, Texas.) Dn SR AEE? © Re OF Py. sive estimates by SALES MANAGEMENT. 
SH POPULATION EFFECTIVE SM 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 
Con- Income Breakdown of Households 
sumer Cash 1s a lacicatnlds 
COUNTIES | Met. House-| Spend-| Urban In- In- | 
CITIES Area} Total % | holds | ing Pop. Net % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000A over 
Code | (thou- of | (thou. Units | (thou-| Dollars | of Per | Per | Per | Pr | % % | % & % NW % % %N% 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita] Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. 
Arkansas............ 17.9 0100) 5.3} 5.5) 12.8 24,243 .0072| 1,354) 4,574] 4,345| 3,943] 38.8 15.1 | 27.7 22.9 22.9 31.6 | 6.1 12.9] 4.5 17.3 
Stuttgart.......... 10.0} .0056} 3.3 3.6 15,261, .0046) 1,526] 4,625) 4,143] 4,220] 35.6 12.9 | 27.0 20.9) 25.1, 32.6| 7.0 13.8] 5.3 19.8 
Ashley......... a 22.4} 0126] 5.9 5.8} 6.5 24,669) 0074) 1,101) 4,181) 4,189) 3,674] 42.7 17.8 | 27.0 24.0 | 21.1 31.¢ | 6.7.13.0] 3.5 13.8 
Baxter. . . havi 8.3} .0066| 2.3 2.3) 10,018) .0031) 1,207) 4,356) 4,195] 3,773] 39.8 16.2! 26.8 23.2 | 23.8 34.5] 6.2°13.7| 3.4 12.4 
} | 
Benton...... 4ey- $2.9) .0184/ 10.2} 10.7) 9.9 41,677; .0125| 1,267) 4,086) 3,886) 3,369] 45.3 20.7 | 28.2 27.4/ 19.5 31.4] 4.6 11.5] 2.4 9.0 
ae 13.3) .0075| 4.0 4.0; 4.8 15,947) .0047) 1,199) 3,987) 3,927) 3,346] 45.1 20.7 | 28.9 28.3 19.3 31.4] 4.4 10.9 8.7 
Bradley. ... sas 11.8} .0066) 3.1) 3.2) 4.1 12,546) .0038) 1,063) 4,047) 3,858| 3,396] 41.4 18.7 | 31.1 30.0 | 21.2 34.0] 4.5 11.0] 1.8 68.3 
} | | 
Calhoun...... _e 5.4) .0030 1.3] id 5,358} .0016| 992| 4,122) 3,757| 3,118] 51.1 25.1 | 27.1 28.5 | 16.0 28.0| 3.8 10.1) 2.0 8.3 
Carroll...... as 9.8} .0055) 3.2) 11,865; .0036| 1,211] 3,708) 3,710, 3,004] 52.1 26.6 27.8 30.2 | 15.2 27.7] 3.3 9. 1.6 6.4 
Chicot..... 18.5 0103 5.3) 5.7 5.5 18,481) 0055) 999) 3,487) 3,225) 2,813] 58.2 31.8 | 24.5 28.4 | 13.0 25.3/ 2.8 8.4] 1.5 6.1 
Clark..... aiid 18.8 0106) 5.1 6.1 5.6 21,711} 0065] 1,155] 4,257) 3,538] 3,307] 47.0 21.8 | 27.3 27.0 | 18.9 31.3| 4.5 11.2] 2.3. 8.7 
OR elie sce aie i 20.5) .0114) 5.7) 5.6 2.0 21,457| .0065| 1,047) 3,764) 3,780) 3,185} 48.1 23.2 | 28.9 29.6 | 17.2 29.7| 3.8 9} 2.0 7.6 
Cloburne............ 7.5 -_ 2.0} 2.0 7,329} .0022) 977) 3,665] 3,652) 2,794] 55.5 30.5 | 28.4 33.2 | 12.7 24.8] 2.4 7.2] 1.0 4.3 
| | 
Cleveland............ 5.8} .0033) 1.) 1.6 6,146} .0018) 1,060) 3,841) 3,709) 2,987] 51.6 26.5 28.8 31.5 | 15.0 27.4) 3.1 8.7] 1.5 5.9 
Columbia............. 24.7| .0138 6.8} 7.1) 10.6 29,372) 0088) 1,189| 4,319 4,137 3,741) 42.3 17.4 | 25.5 22.3 | 22.6 32.9| 5.9 13.1] 3.7 14.3 
Magnolia........... 10.6} .0059 3.4) 3.5 15,265] .0046| 1,440) 4,490) 4,281) 4,165] 37.6 13.9 | 24.2 19.0 | 25.9 33.9| 7.3 14.6] 5.0 18.6 
IE since coaces 13.8} 0077) 3.6) 3.8 4.2 13,543) .0041) 981) 3,762) 3,512) 3,025] 51.5 26.1 | 27.4 29.6 | 16.2 29.3 | 3.4 9.4] 1.5 5.6 
Craighead........... 44.3) .0248) 11.8) 12.9) 21.0 54,850) -0164) 1,238) 4,648) 4,226) 3,925) 38.8 15.2 | 26.9 22.4 | 23.4 32.6| 6.7 14.3] 4.2 15.6 
Jonesboro Re 21.0} .0118 6.1) 7.6 30,663] .0092/ 1,460) 5,027) 4,032) 4,208] 34.3 12.2 | 25.4 19.3 | 26.8 34.2] 8.3 16.0] 5.2 18.3 
Crawford............. 20.9) .0117) 5.9} 6.0} 5.9} 22,554] .0088| 1,079| 3,823| 3,750| 3,318] 45.6 21.1 | 28.4 28.0| 19.5 32.1| 4.4 11.1) 2.1 7.7 
Crittenden. . open 45.1) .0253] 11.6) 12.4) 19.6 43,391) 0130) 962) 3,741) 3,493) 3,077] 54.8 27.4 25.6 27.2 13.6 24.0| 3.3 8.9] 2.7 12.5 
West Memphis...... 19.6} .0110/ 5.3) 6.8 19,330} .0058) 986] 3,647) 3,293) 3,255] 51.3 24.2 | 25.8 25.9| 15.8 26.5] 4.1 10.4] 3.0 13.0 
Cross...... : 18.1) .0101) 4.7 4.7 3.0 19,408) .0058) 1,072) 4,128) 4,120| 3,474] 48.4 21.4 | 26.4 24.9 | 16.8 26.4 | 4.6 11.1] 3.8 16.2 
Dallas "1 4) : 3.0} 3.0 3.5 11,430) .0035) 1,003) 3,810) 3,710) 3.3501 43.6 20.0 | 30.2 29.4 | 19.9 32.5) 4.2 10.4) 2.1 7.7 
Desha 20.4) 0114) 5.3] 5.8 5.3 21,195 .0063| 1,039) 3,999) 3,652) 3,177] 62.0 25.1 | 24.5 25.2 | 16.7 28.8] 4.5 11.7] 2.3 9.2 
i _ ere : 13.3) 0074) 3.8) 3.7 3.3 14,072) .0042) 1,058) 4,021) 3,759) 3,211] 48.4 23.2 | 27.6 28.1 | 17.8 30.2/ 4.1 10.7] 2.1 7.8 
Faulkner.......... 21.9} .0123 5.8 7.3} 10.5 25 ,446| -0077| 1,162) 4,387) 3,470) 3,227] 48.3 23.0 | 26.1 26.4 | 19.2 32.5 | 4.5 11.7] 1.9 6.4 
: Conway........... 10.5} 0059] 2.9 4.6 14,945] .0045] 1,423] 5,153) 3,210) 3,570] 44.6 19.2 | 23.2 21.3 | 22.8 34.8| 6.4 15.0] 3.0 9.7 
Franklin........ 8.7} .0049) 2.4) 2.5 9,415) 0028) 1,082) 3,923 3,679| 3,030] 60.3 25.5 | 28.3 30.5 | 16.9 30.5 3.3 9.1] 1.2 4.4 
Fulton. ..... ys oe 7.8} .0043} 2.0 2.1 7,458| .0022| 956) 3,729) 3,466) 2,851) 53.6 28.8 | 28.1 32.2 | 15.1 28.9] 2.6 7.7 6 2.4 
EP ee ae 46.5; .0260} 14.7; 16.6) 33.0 70,354) .0211| 1,513] 4,786] 4,238 4,192] 35.0 12.8 | 27.4 21.4 | 25.2 32.9| 7.3 14.4] 5.1 18.5 
Hot Springs we 33.0] .0185| 11.1] 13 1] 55,309) .0166 1676] 4,983) 4,215) 4,330] 34.0 12.0 | 26.6 20.1 | 26.0 32.8| 7.8 15.0] 5.6 20.1 
Grant....... “ 7.9| 0045, 2.2 2.2 8,113) .0025) 1,027) 3,688) 3,641) 3,115] 47.4 23.4 | 29.5 31.0 | 18.4 32.2| 3.56 9.4] 1.2 4.0 
ois circus oa 23.4) .0131) 6.3} 6.2) 11.1 25,466) .0076) 1,088) 4,042) 4,052) 3,505] 44.8 19.6 | 28.2 26.3 | 19.0 29.7] 4.8 11.4] 3.2 13.0 
Paragould........ 11.1 -0062} 3.5] 3.5| 14, 449) .0043| 1,302) 4,128) 4,050) 3,884] 40.1 15.8 | 27.8 23.4 | 21.8 30.8| 5.9 12.7] 4.4 17.3 
,- Hempstead. . . 17.0} .0095| 4.8 5.1) 9.6 19,191) .0058| 1,129) 3,998) 3,763) 3,267) 47.5 22.3 | 27.4 27.4 | 18.9 31.7] 4.1 10.5] 2.1 8.1 
1 Hope. .... 9.6} .0054} 3.1) 3.2! 12,093} .0036} 1, 260] 3,901] 3,703| 3,578] 42.6 18.3 | 27.5 25.1 | 21.9 33.4] 5.1 11.9] 2.9 11.3 
3 Hot Spring. . . d 22.0 -0123) 5.9) 5.9 8.0 25,873) 0077) 1,176) 4,385) 4,324) 3,906) 35.6 14.0 | 29.7 24.9 | 24.8 34.7| 6.3 13.5] 3.6 12.9 
Howard............. 8.8) .0049) 2.4) 2.4 2.4 8, 893 -0027) 1,011) 3,705) 3,579) 3,041) 49.6 25.0 | 29.0 31.1 17.0 30.7) 3.3 9.1 1.1 4.1 
_ Independence 20.5 poe 5.8 5.9) 7.5) 21,695) .0065| 1,058 3,741) 3,618) 3,192] 47.8 23.0 | 28.9 29.7 17.7 30.2| 3.7 9.6 1.9 7.5 
4 Batesville 7.5} .0042} 2.3) 2.6 9,795} .0029} 908 4,259) 3,667| 3,641] 40.8 17.2 | 28.6 25.6 | 22.1 33.3| 5.4 12.3] 3.1 11.6 
lzard..... 7.8} .0043) 2.1) 2.3) 7,468) j 957) 3,556) 3,171) 2,634) 57.0 33.2 | 29.4 36.5/ 11.7 24.2| 1.9 6.1 
_ Jackson,.... 27.3] .0153} 7.4) 7.4) 7.0 28,688/ 0086) 1,051 3,877| 3,848) 3,486] 44.6 19.6 | 27.3 25.7 | 20.1 31.5) 6.1 12.1) 2.9 11.1 
Newport... .. ; 7.0 i 2.1) 2.4/ 10,354) .0031| 1,479} 4,930} 4,252| 4,325] 34.1 12.1 | 24.8 18.8 | 27.4 34.5] 8.4 16.3] 5.3 18.3 
Jofferson............ 83.0) .0465) 23.6) 25.6) 49.2) 100,576) .0302| 1,212) 4,262) 3,918| 3,721] 43.4 17.9 | 25.2 22.2 | 21.6 31.6| 6.1 13.6 | 3.8 14.7 
Pine Bluff,........ 49.2) .0275| 15.0 17.4) 67,702} .0203] 1,376] 4,513| 3,885] 3,971] 40.4 15.6 | 24.5 20.2 | 23.5 32.2) 7.0 14.8] 4.6 17.2 
Johnson......... ie 12.0) ul 3.6) * 3.4 13,278) -0040) 1,107} 3,688) 3,627) 3,145] 49.0 23.9 29.2 30.3 | 16.4 28.6 3.4 9.0 2.0 8.2 
} | | | 
Lafayette............ 10.9! 0061) 2.7) 3.1) 2.2 11,317) 0034 1,038) 4,191) 3,651) 3,268) 60.5 23.7 | 25.3 28.3 17.2 28.8] 4.3 11.0 | 2.7 11.2 
Lawrence........... 16.3) .0091) 4.3) 4.2) 2.3 15,895) -0048) 975| 3,697) 3,730) 3,207] 48.7 23.3 | 28.1 28.6 | 16.9 28.9) 4.1 10.6) 2.2 8.6 
oe EEE Ee 18.1 .0101) 4.6 4.8 3.4 18,669| .0056| 1,031) 4,058! 3,848| 3,134] 53.7 26.3 | 25.7 26.8/ 14.4 25.3| 3.4 9.0! 2.8 12.6 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19. 
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In This Issue 
POPULATION-—INCOME 
and RETAIL SALES 
Appear in 


2 SEPARATE SECTIONS 


See Guide to Sections on 


PAGE 17 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
145 sq. in. equals $1 million. 


Cities shown are those hoving 
net Effective Buying income of 
$15 million ond over. 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 
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SALES MANAGEMENT 


° Power 
as’ Effective Buying 
Arkans: 


ARKANSAS DEMOCRAT PROVIDES THE 


Largest Circulation in Arkansas 


At Lowest Cost: 28¢ Line Dly., 30¢ Line Sunday 


TOTAL 
CIRCULATION 


CITY & RETAIL 
TRADE ZONES 


Source: ABC Publishers’ Statements, Sept. 30, 1959 
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DEMOCRAT LEAD 


DAILY SUNDAY 
88,027 104,546 
85,979 96,826 
2,048 7,720 
71,619 83,346 
60,577 66,477 
11,042 16,869 


Arkansas Democrat Published Evening and Sunday Morning in Little Rock 


POPULATION EFFECTIVE 
ARKANSAS ESTIMATES, 1/1/60 BUYING INCOME— GD ESTIMATES, 1959 
m | Con- | . ] ers 
| sumer Cash j|___ _ 
COUNTIES | Met. | House-| Spend-| Urban | In- In- 
CITIES Area} Total | % holds | ing Pop. et % come | come 
(continued) | Code} (thou- of (thou- | Units | (thou- | Dollars of Per | Per | Per | Per 0 a 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A, | Capita) Hsid. | C.S.U.| Hsid. | Hsids, Inc. 
BEN leks ats és<e 12.5; .0070 3.2 3.2 11,105) .0033 888| 3,470) 3,370! 2,721) 69.7 33.7 | 25.2 
Little River........... 8.9) .0050 2.4) 2.8 2.0 9,728, .0029 1,093) 4,053) 3,474) 3,149] 52.0 25.4 | 26.7 
Wc ciwe <i vcauens 14.1) .0079 3.8 4.1 2.7 15,144) .0045| 1,074) 3,985! 3,615 3,101] 49.9 24.7 | 27.8 
} | | | 
Lonoke. . 21.4) .0120 5.7) 6.1 25,048; .0076) 1,170) 4,394) 4,097| 3,579] 46.1 19.8 27.4 
Madison 11.2) .0063 2.7 3.1 10,398 -0031) 928) 3,851) 3,310) 2,768] 56.9 31.5 | 26.8 
Marion. 4.9 0027 1.3 1 4) 5,491) -0016) 1,121) 4,224) 3,792, 3,130] 48.4 23.8 | 28.3 
} | 
GPs ccscccsenc cee 33.7 0189 9.7; 10 3) 20.2) 41,395) .0124) 1,228) 4,268) 4,017) 3,774] 38.4 15.6 | 28.0 
1ATexarkana..... 20.2 011 6 6.9 27 741) -0083) 1,373) 4,268) 4,019) 3,913] 36.2 14.2 | 27.9 
ATexarkana (Tez.)- | } | Peon | | 
Texarkana (Ark.)... 52.2! 16.7} 72,072} .0216| 1,881) 4,316) 
Mississippi. .......... 67.2 0376 17.2 17.7 25.5 72,210; .0217| 1,075, 4,198 4,063) 3,667] 44.3 18.5 | 27.3 
Blytheville 19.9} O1l1 6.0 6.5) 26 ,589 0080; 1,336 4, 432| 4,051) 4,040] 39.1 14.9 | 26.8 
Osceola......... 5.6] .0031} 1.6) 1 7,256} .0022| 1,296] 4,535| 4,031| 4,012] 39.0 14.9 | 26.4 
POS a 5 ccc ciccecet 15.4 0086 4.0 4.3 5.4 16 569 0050) a = 3,809) 3,337] 46.6 21.4 | 27.6 
| | 
Montgomery... .. 5.8} .0032 1.5 1.8 5,887| .0017| 1,015) 3,925) 3,263| 2,816] 56.4 30.8 | 25.3 
Nevada. .. 8.8 0050 3 2.3 2.4 9,619) -0029; 1,093) 4,182) 4,021) 3,320] 47.9 22.1 | 27.8 
Newton 5.4 0030 1.3 1.3 4,820, .0015| 893 3,708) 3,708 2,621] 58.8 34.4 | 27.6 
| | } | 
Ouachita. .... 29.5 0165 8.2) 8.5) 20.9 35,787; .0107| 1,213) 4,364) 4,190) 3,903] 37.2 14.6 | 27.3 
Camden... 17.7 0099 5.3 5.9 24,063; .0072) 1,359) 4,540) 4,033) 4,039] 35.8 13.6 | 27.1 
Perry..... 5.1 -0028) 1.3 1.4) 4,713) .0014) 924) 3,625) 3,235) 2,824] 55.2 30.0 | 27.5 
Phillips 43.5, .0244 11.9 13.3 19.3 48,202 -0145) 1,108) 4,051) 3,617) 3,313] 49.3 22.8 | 26.6 
Helena er 12.5 0070 4.1 4.7 17,492) .0052) 1,399) 4,266) 3,656) 3,682] 46.0 19.2 | 26 2 
Helena-West Helena 20.6 0116 6.6 29,772) .0089 1,443 4,611) | } 
| | | 
ir 7.4, .0041 2.0 2.1 8,108 .0024 1,096 4,054) 3,690) 3,294] 45.4 21.2 | 28.6 
Poinsett 27.5, .0154 6.9 6.9 4.6 28,195) .0085 1,025) 4,086 4,047) 3,488) 46.5 20.4 | 27.9 
Polk. . 11.1) + .0062 3.1 3.1) 3.5) 11,492) .0034) 1,035 3,707| 3,607) 3,027] 51.0 25.9 | 28.2 
Pope. je 22.1 0124 6.1 7.0 9.5 24,309 .0073| 1,100) 3,985) 3,431) 3,248) 47.4 22.4 | 27.4 
Russellville...... 9.5) .0053 2.9 3.6 12,786 .0038) 1,346 4, 409| 3,477| 3,608] 42.5 18.1 | 26.4 
Prairie 11.1) .0062 2.8 2. 10,751 0032; 969) 3,840 3,874) 3,259] 47.3 22.3 | 29.2 
Pulaski 88 260.0 1455 78.1 86.7) 208.4 420 ,622 1262) 1,618) 5,386) 4,851) 4,866] 27.5 8.7 | 24.7 
ALittle Rock 140.7 0787 44.4 §2.2 57 , 446 772 1,830] 5,798) 4,925) 5,168] 25.4 7.5 | 23.4 
ANorth Little Rock 59.1 0331 18.1 18 87 , 482 0262) 1,480} 4,833] 4,630) 4,499] 29.1 9.9 | 26.5 
ALittle Rock- | | | 
North Little Rock. . 199.8} .1118) 68.5 $44,928 1,726 <q 
| | | 
Randolph. .... 12.2} .9068 3.0, 3.3, 3.0] 12,353|  .0037| 1,013] 4,118] 3,639, 3,178] 48.8 23.6 27.8 
St. Francis. 34.1) .0191 8.7 9.3 9.3 33,885) .0102| 994) 3,895 3,626, 3,197] 51.6 24.8 | 26.8 
Forrest City 9.3) .0052 2.7 2.9) 10,539} .0032) 1,133) 3,903} 3,556) 3,766) 43.7 17.8 | 26.5 
Saline 28.7; .0161 6.9 7.6 12.3 30,940) .0092) 1,078) 4,484) 4,061) 3,889] 32.8 13.0 | 30.6 
Benton... dag 10.3) .0058 5 3.1 15,163) .0045) 1,472} 4,332! 4,773| 4,095] 30.7 11.5 | 30.2 
CR 6.5; .0036 1.8 1.9 6,959; .0021) 1,071) 3,866) 3,569) 2,977] 49.6 25.6 | 30.4 
| ee 8.8 0050 2.4 2.4 8,239 .0025| 936 3,433] 3,355| 2,720] 55.4 31.3 | 29.1 
1 Texarkana is in Bowie County, Texas and Miller County, Arkansas © SM, 1960, 


For Retail Sales data, see Section 4 location on page 17 
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SM Standard (4) and Potential (4) Metropolitan County Areas. 


REPRESENTED BY THE BRANHAM COMPANY 


The “SM”? symbols mark original ‘exclu- 
sive estimates by SALES MANAGEMENT. 
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Looles Foruand to the 


1960 PROGRAM 


1. Begin $1,500,000 Cantrell Road widening. 11. Begin redevelopment of $1,500,000 Westrock Urban 
2. Complete $650,000 University Avenue Expressway. Renewal Project, 
> pre co 4 yb — at a er path 12. Livestock Urban Renewal Project will be completed. 
. Complete new ‘ olice and Cou uilding. : 
5. Remodel City Hall at a cost of $200,000. 13. Planning started on $10,000,000 Downtown Urban Re- 
6. Complete new $5,000,000 Sewage Treatment Plant and newal Project. 
interceptor lines. 14. Planning started on $5,000,000 South End Urban Re- 
7. Complete remodeling of Robinson Memorial Auditorium newal Project. 
at a cost of $150,000. 15. New $1,250,000 Library will be almost completed, 
8. Complete exterior remodeling of Airport at a cost of 16. Park projects totaling $500,000 will be completed. 
$150,000. 17, The West Markham Street widening will be completed at 
9. Complete mercury vapor lighting of entire downtown area. a cost of $86,000. 
10. Begin redevelopment of $4,000,000 High Street Urban 18. A new $300,000 fully automatic radar controlled signal 
Renewal Project. system will be completed in the downtown area. 
ka You Get More Out of the Gazette 
nsas AZe x. Because More Goes Into It 
Represented Nationally by The John Budd Company 
POPULATION EFFECTIVE hey ~The ““SM”’ symbols mark original exclu- 4 
ARKANSAS CLD estimates. 1/1/60 BUYING INCOME— @%as ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Con- | } } Income Breakdown of Households 
sumer | Cash 
COUNTIES | Met. House- Spend-| Urban | In- In- 
CITIES Area} Total holds | ing Pop. Net % come | come} $0-2,499 | $2,500-3,999 | _$4,000-6,999 $7,090-9,999 | $10 CO0&over 
(continued) | Code] (thou- of (thou- | Units | (thou- | Dollars of Per | Per | Per | Per % % % 
sands) | U.S.A. | sands (thous. ) sands (000) U.S.A. Capita Hsid. | C.S.U. Held. Hslds. Inc. | Hsids. Inc. | olds, Inc. [Hols Inc. | Hsia Inc. 
Sebastian 54 66.4 0371 18.5 28.6 62.7 111, 912 0336! 1,685) 6,049, 3,908) 4,426 30.5 10.6 27.4 20. 3 28.8 35.5 | 7.9 14.9| 5.4 18. 7 
AFort Smith 61.6 0345 17.3 21.0 85,038 0255| 1,380) 4,915) 4,044) 4,462] 30.0 10.3 | 27.4 20.1 | 29.1 35.6 | 8.0 15.0 55 19.0 
Sevier 8.4) .0047 4 2.4 2.1 9,456, .0028| 1,126) 3,940) 3,805) 3,305] 44.7 20.8 | 29.4 29.1 | 20.0 32.9) 4.0 10.2 1.8 72 
Sharp 6.7, .0038 1.7 2.0 6,702, .0020) 1,000) 3,942 3,279| 2,767] 55.8 31.0 | 27.8 32.8 | 13.4 26.5 | 2.3 7. | » io 4 
Stone 6.3; .0035 1.6 1.7 5,805) -0018) 921) 3,628) 3,357) 2,816] 55.0 29.9 | 27.8 32.2) 13.9 27.2) 2.5 7.3) .8 3.4 
ee 47.8| .0267 13.9 14.3 25.4 67,764; .0203) 1,418) 4,875) 4,738) 4,452) 32.2 11.1 | 23.8 17.5 | 29.6 36.3 9.0 16.9 | 5.4 18.2 
El Dorado... 25.4} .0142} 8.0, 8.4 41,141} .0123] 1,620] 5,143 4,841| 4,760] 29.6 9.5 | 22.8 15.7 | 30.9 35.5 | 10.1 17. 7| 6.6 21.6 
Van Buren 7.0) .0040) 1.9 2.1 7,116) .0021) 1,017) 3,745) 3,389) 2,742] 57.3 32.1 | 27.6 32.9 11.8 23.6) 2.1 6.3 | 1.2 «5.1 
Washington 51.1) .0286 14.9 18.0 30.1 69,848 .0210' 1,367) 4,688 3,873) 3,746] 41.4 17.0 | 27.1 23.7 21.8 31.7 5.9 13.1 3.8 14.5 
Fayetteville 19.9 O111) 5.2! 9.1 31,476] .0094| 1,582! 6,053) 3,430) 4,395] 36.1 12.6 | 22.6 16.8 | 26.4 32.8 8.6 16.4 6.3 21.4 
Springdale 10.2; .0057 3.2) 3.2) 12,370} .0037) 1, "213! 3,866) 3,832) 3,644] 40.1 16.9 | 30.4 27.3 21.4 32.1 §.0 11.4] 3.1 12.3 
White... 37.0) .0207 10.5) 11.1 7.7 39,602) .0119) 1,070| 3,772] 3,550) 3,181] 48.6 23.5 | 28.6 29.4/| 17.0 29.2] 3.7 9.7] 2.1 8.2 
Searcy. ..... 7.7| 0043) 2.4) 2.8) 10,941) 0033} 1,421) 4,559) 3,806) 3,828] 40.4 16.2 | 27.1 23.2 | 22.4 32.0) 6.0 138.0] 4.1 15.6 
Woodruff 14.2| .0079) 3.5] 3.7 13,098] .0039| 922) 3,742| 3,496 2,953] 53.7 27.9 | 27.1 30.0 | 14.5 26.8 3.1 8.7 1 6.6 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Before using these figures read 


foreword, page 19. 


BUYINGEST FAMILIES IN ARKANSAS 


9,478 


A14--COUNTY MARKET 


On The Arkansas-Oklahoma Border Where 298,500 People Live—Reached Only By The 


——METROPOLITAN FORT SMITH—— 


TOTAL RETAIL SALES 


PER HOUSEHOLD 


aM, SY 


Source: 


a 
Southivest American n FORT SMITH TIMES RECORD 


Represented by Arkansas Dailies, Inc. 


SALES MANAGEMENT 


«Nt B a tbiacis 


ob convoy 


seks Di aia 


i te 


Only the TRIBUNE really covers 
METROPOLITAN OAKLAND 


Northern California’s largest market 


ist IN NEWS! Ist IN COVERAGE! 


LINES OF NEWS 
PUBLISHED IN 1959 


1.0AKLAND TRIBUNE 24,058,446 su HOUSEHOLD COVERAGE 


™ at °, H 
2. San Francisco Examiner. . . . 22,351,208 Kr CITY ZONE feos - + + « Daily 
3. San Francisco Chronicle. . . .19,768,413 68.0% .... Sunday 
4. News-Call Bulletin (combined linage) 12,463,175 Suburban Zone: 45.3% Daily, 55.3% Sunday 


Source: Media Records 


Largest home delivered circulation in Northern California 


enre 


Oakland. Tribune es 
wblb sunday Comics: Metropolitan Sunday Newspapers 


“POPULATION EFFECTIVE wats EY The “SE” eubels aot etsied ante 
ARKANSAS 7D ESTIMATES, 1/1/60 | BUYING INCOME— QOD EsTiMaTEs, 1959 sive estimates by SALES MANAGEMENT, — 
| j Con- | | Income Breakdown of Households 
sumer | | ee ae 
COUNTIES | Met. House-| Spend-| Urban | } In- In- 
CITIES Area} Total % holds Ing Pop. Net % come | come $0-2,499 | $2, 500-3, 998 | $4,000-6,989 | | $7 ,000-9,999 sta 000& over 
(continued) |Code} (thou- of (thou- | Units | (thou-] Dollars of Per | Per | Per | Per % % |"% % % % % 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A, Capita) Hsid. | C.S.U.| Hsid. | Hsids, Inc. | Hal h 2 | richas. Inc. | Hslds, Inc. Halas. Inc. 
WS ccc calcwoccan’ 11.3} .0063) 3.1) 3.1 11,308} .0034) 1,001) 3,648 3,554| 2,974] 50.5 26.1 | 29.7 32.7 | 15.7 28.7| 2.9 8.1 | 1.2 4.4 
a | Tat TSS ee Oe See , } 
Total Above Cities....] 618.7} | .3462| 189.3] 218.2 932, 689) .2795| 1,507} 4,927) 4,27 4,381] 33.6 11.8 | 25.6 19.1 | 26.8 33.5| 8.3 15.8 | 5.7 19.8 
meet {——_|_—___ mares. a 
State Total... ere 1,737.9 = 482.1} 625.2 754.0 2,123, 637| -6370) 1, 222 4, 405) 4, 043} 3, 720 42.1 V. 4 | 26. 9 23. 6 | | 21. S 31.6 | 5.8 13. 13.1 | 3 3.7 14.3 


POPULATION ay’> ©! l POPULATION __ yD §.2 
ESTIMATES, 1/1/60 ESTIMATES, 1959 ESTIMATES, 1/1/ 60 ESTIMATES, 1968 
’ | Con- Ee SY. iy ae ie Bhd eT RE ar We 
METRO. | | sumer METRO. sumer 
AREAS | | House-| Spend-| Urban | AREAS | House-| Spend-| Urban | 
Total | % | hold | in Pop. > A sg Total | % | hold | ing Pop. Net | & | Per| Per 
(thou-| of | (thou-| Units | (thou- B. a | Gap (thou- of (thou- | Units | (thou- Dollars | of | Cap-|H’se- 
sands) | U.S.A.) sands) | (thous.)) sands) | (000) U. Hy A. ta | Nona sands) | U. 8. A, sands) (thous.) sands) (000) (| U.S.A.) ita | hold 
Fort Smith...... 66.4) .0371) 18.5) 28.6) 62.7 Wt .Ote) -0336)1, 685 6, 049 || ATexarkana.....| 102.4) .0574, 30.0, 30.9 54.7] 126,330) .0379 1,234 4,211 
Little Rock- | ROSE SEE! Se Pee Renee: Sauce Caneee (ee 
North Little Rock.| 260.0) .1455) 78.1 es. 7| a08.4j,_4 4; 420, 622 1282 1 18 5, 1808] | Total Above Areas| 428.8 2400 126.6; 146.2} 325.8] 658,873) .1977/1,537\5,204 


CA A LIFORNI at — (Other Pacific States: Oregon, Washington) 


Ky7p POPULATION EFFECTIVE cH 
ESTIMATES, 1/1/60 BUYING INCOME—— _ESTIMATES, 1959 
Con- } _ Income Breakdown of Households 
sumer | | Cash a a stevia tm ae 
COUNTIES | Met. House-| Spend-| Urban | ine | ine ’ 
CITIES Area} Total 1 holds | ing Pop. Net % come | come $0-2, 499 $ 2,500-3,989 $4, 000-6, 999 | $7,¢ 000-9,999 $10,000&over 
Code} (thou- af | (thou- | Units | (thou- | Dollars | of | Per | Per | Per | Per %1|% %) & | wa % 
sands) | U.S.A. | | Samalep | (thous.)| sands) (000) | U.S.A. | capita Hsid. |C.8.U. Hsid. Holds, Inc. | Hsids, Inc, Helds. Ine Hsids. a Hsids, Inc, 
apesesssaitaeyiotieanGeaiiaclesdl adeetatal iors sae |——— 

Alameda..........143] 890.2 4982 293.6) 335.1) 878.8] 2,124,375 — 2,306 7 8 6,338) 6,667] 13.7 3.1 | 15.3 7.4 | 37.6 20. 1 0.1 18.3 22.5 | 15.1 36.9 
Alameda...... 68.1 0381) 21.9) 24.3 160,662 .0482| 2,359] 7 ,336) 6, 611) 6,770} 11.4 2.5 | 14.8 7.0) 39.4 31.2 | 19.4 23.4 /| 15.0 35.9 
Albany........ 19.1 -0107| 6.1 6.2 43,464) .0130) 2, 276) 7,125] 7,010) 6,774) 11.6 2.6] 14.4 6.8 | 39.2 30.9] 19.9 24.1 | 14.9 35.6 
Berkeley 122.2 .0684| 40.1) 54.7 332,951) .0999| 2,725) 8,303) 6,078) 7,155] 13.0 2.7 | 12.9 5.8 | 36.7 27.5 | 19.1 21.8) 18.3 42.2 
Fremont . 35.1 0196) 9.5] 9.8 61,406; .0184| 1, 749) 6,464) 6,225) 6,182] 16.1 3.9) 16.9 8.8 | 36.6 31.7 7.1 22.6] 13.3 33.0 
Hayward 68.6) -0384; 20 9) 22.4 143,492 .0430| 2 ,092} 6,866) 6,380) 6,425) 13.8 3.2) 15.8 7.9 | 38.8 32.3 | 18.2 23.2) 13.4 33.4 
Livermore. .. ‘ 14.1) a 4. ri 4.5 28,171 0085} 1, 998) 6,403) 6,133) 5,946) 19.6 5.0 | 18.8 10.1 | 34.1 30.7 | 15.5 21.3 | 12.0 32.9 
AVakla Jakland..... 408.0| .2283! 140. él 159.6) 1,020,809). 3 -3062/ 2,! 502! 7,260) 6, "395! 6,649] 13 0 2.9 15.2 7.4 | 38 5 30 9 18. 5 22.5 22. 8 14.8 36.0 


For Retail Sales data, see Section 4 location on page 17. Before using these eins read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 
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CALIFORNIA 


 @ ° 7 EFFECTIV The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/80 BUYING YNCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 


4 a = 
Cash 
COUNTIES | Met. House- in- | ine 


CITIES Area Torn | % | aoa . % come | come | $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 
continued) |Code]} (thou- of (hou- | Units | thou- | Dollars of Pr | % &% } 


( Per | Per 7o 70 > o % % 
sands) | U.S.A. | sand) (thous.) | U.S.A, | | conita Hsid, | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Samanta anata ‘oo ——4 


Income Breakdown of Households 


Pietimont......... | ,0080| 7 0117) 3,616)11, 157| 10,554) 10,316 
San Leandro vd .037: t ll 04 2. 186 7 “008| 6,928) 
Alpine... .. 6.0004) j 2 0004) 2,312/13, 870) 5,779 
Amador f 3 | J 1,907) 5,852) 5,720 


13.1 | 17.8 14.1 
29.9 | 18.8 23.0 

7 20.1 | 24.3 23.4 
35.3 | 14.3 


anor 
oa wo 


34.1 | 13.1 
33.3 | 15.5 
31.2 | 14.4 
37.1 | 14.3 
29.4 | 12.9 


Butte ; : i i , . 5, 724| 5,681 
Chico : f . : ; F i 6,821) 5,690 
Oroville : . 00% 6) R 4 < 6,199) 5,880 

Calaveras L Te 0) . 5,910) 5,550 

Colusa ; 3 F | 2) r : 6,839) 6,148 


rans @ 
Nowe 


Contra Costa ‘ ‘ | . 9) . 882) . | 6,414 
Antioch 3.5] 000% 5. | 5, 46 | 6,918) 
Coneord F 018 804] 3| 5,659) 
El Cerrito 9} .0135 3] 8) 7,395) 7,869] 7 
Martines , : 3.0) 3.6) : . | | 6,761| 
Pittsburg ‘ 5.3) | 39,§ | 6,551) 
Richmond 7 0435} 22.6] 23. 917). 3| 6,466) 
San Pablo 9. 7| 8.81 6. 38,695| .0116| 72| 6,449) 
Walnut Creek 3 i oa f ° 0065 784) 8, 204) 

Del Norte 3} .0125) .3| .2| 003). 5,221 

Eldorado oS ‘ ° . 556). i 1, | 5,488) 
Placervill 5.6} .00% 3,084) .0039| 2,336) 7,260) 6,458) 


nN 


32.2 | 20.0 
33.3 | 20.1 
31.5 | 18.2 
27.9 | 19.2 
29.3 | 23.1 
20.2 

18.8 

18.6 

| 20.9 

| 14.5 
12.4 

| 18.4 


a ee ee 


ecoaognnwnw hw we Ww & th 


owe wow 


d 1 908) 

0899 2,270 

.0032) 1,924 

= 1,312 

2,089 

2,282 

5.4) . . p+ 2,193 

Eureka 30.1) . | | ol 73,348 0220) 2,437 

| 

Imperial. ba 8}. : t 4] 124,588 ava 1,785 5,370) 

Brawley 5| 0081 3.9 24,335] .0073| 1,67 5,425) 
Calexico 2) .0046 | 12,075) .0036| 1,473) 5,216 

El Centro. .... 0105 ; 34,343] .0103| 1,837] 6,869| 5,422| 6 
Inyo. . 6) .0070 : 7 . 29,159) . : .781) 6,171 
Kern 7.1855 82. 2} 203.5] 565,103}. 850, 6,330 

A Bakersfield f 0303 ‘ j 140,041 20| 2,589) 8,095) 6,831) 7 
Delano 5 0065 3.: 3.7 21,528; . ,856, 6,524, 5,818 
East Bakersfield. . 7 0392 t : ,292; .0376| 1,79 425) 6,026 
Oildale. . 2 0146 2 54,169) .016% 07% , 606) 6,568) 
South Bakersfield j 0129 } 049). 2,046) 7,129) 6,666 
Taft : 0024 2 471; .0031) 2,493; 8,726) 6,747) 


Kings.... ‘ P x ls " . ‘ r . | 6,263 
Hanford 3) 006: : ‘ 7 - 0068 ¢ 6,135) 

Lake... 5). 321) .0064) 1,854) 5,131 

Lassen. sb e d , y . a | | 6,793) 6,523) 6,390 
Susanville 3) .0035 s 3,893) .0042| 2,3 7,312] 6,516) 6,636 


ee oe 
me 43 0 m& & bo to 
arwooanrno 


~ 


uo 


o 


So ow 
um wo 


PUN @BoUoNn 
~ 


unuaeo 
— i) 


36. 

| 39.4 ‘ 

38.3 30. : 1} 15.1 

| 41.7 29. 1 25.2 | 18.4 39.6 


—~nwownh eF DO wh oF 
Sn @evonwaons: 


| 34.9 31. 7 20.5 | 11.7 32.0 
| 34.4 9 20.1} 12.8 34.5 
| 29.1 32. .2 17.5| 7.3 23.6 
43.3 36. 2 23.3 | 12.1 30.0 

71 | 43.4 35.0 | 18.8 23.2 | 13.3 32.8 


~_ = 
noo 
noe 


nono & 


For Retail Sales data, see Section 4 locaton on p 


" 7. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 
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Copyright Notice and Rights to Further Reproduction. The exclusive estimates 


of population, Effective Buying Income, retail sales, buying power and other indexes, 


and value of farm products sold are fully protected by copyright. 


Permission to reproduce these Survey of Buying Power data in printed form, in whole or 


in part, may be granted only through written request to SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


guthern San Joaquin 
Valley all five 
Tich-living counties 


of it. 


KERO-TV 


BAKERSFIELD 


CALIFORNIA’S SUPER-market 


The Original Station Represutative 


A TRANSCONTINENT STATION 
CHANNEL 10 


and FIRST IN AUTOMOBILE OWNERSHIP 


NOW THE NATION'S SECOND LARGEST... 
* Population * Buying Income * Total Retail Sales 


This makes OUTDOOR your natural medium to 
reach the citizens of PACIFIC OUTDOORLAND! 


RELL ELAR. SE TSE RE GE 


CALIFORNIA OTD eStiares. 1/1/00 


COUNTIES | Met 
CITIES Area} Total 


continued) Code | (thou- of 
sands) | U.S.A. 
Los Angeles 9 
Alhambra 58.2 0326 
Altadena Townshiy 53.3 0299 


0 5,937.5 3.3229, 1,989.412,207.2'5,654.9 


Con- 

sumer | 
House-| Spend-| Urban 
holds ing | Pop. 
(thou- | Units | (thou- 
sands) (thous.) sands) 


20.5 20.9 


14.9 17.2 


For Retail Sales data, see Sect’on 4 location on page 17. 


SM Standard (4) and Potential (A) Metropolitan County Areas 


EFFECT! IVE. ; @D :: The “SM” paneer mark perersory ecl- 
BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Cash ‘Income B Br of t 
| In- In- | 


13, 884,718 
146 ,535 
132,389 


% | | come | come} $0-2,499 $2.50-3,909| $4000 988|s7,00-,00 
of | Per | Per | Per | Per | % ' % | % % 
U.S.A. Capita Hsid. | C.S.U.) Hsid. | Hsids. Inc. | Hsids, te — Ine. | Hsids. Ine. 


4. “1650 2,338| 6, 979 6,291 6,530} 15.0 3 
0440) 2,518) 7,148) 7,010) 6,807] 14.1 3. 
0397| 2,475| 8,885) 7,654, 8,176] 9.1 1 


$10,000& over 
Hsids. ine. 


| 15.1 7.1 | 35.8 28.2 | 19.0 22.9 | 16.0 38.7 
| 11.5 4.5 | 34.6 22.6 | 20.9 20.9 | 23.9 50.3 


5 16.7 8.2 | 35.6 29.0 | 17.9 a4 pr 36.8 
i 


Before using these figures read foreword, page 19. 
© SM, 1960. 


Sales Management's Up-to-Date 


1960 COUNTY OUTLINE RETAIL SALES MAP OF THE 50 UNITED STATES 


Includes Alaska and Hawaii (also Canadian Markets) 


Shows 
at a glance 
comparative 

Retail Sales Strength 
of every county 
of tp 


in 8 colors 


All Metropolitan County ope clearly defined. 


2. County names . . . for all U. S. Counties . . . most legible of all 


3. 


4. 
2. 


6. 


color shadings .. . 
Differences in retail sales volume indicated by 7 different County 
color shadings . 
—for counties with $500 million or more. 
—for counties with $250 million to $500 million. 
—for counties with $100 million to $250 million. 
—for counties with $50 million to $100 million. 
—for counties with $25 million to $50 million. 
—for counties with $10 million to $25 million. 
—for counties under $10 million. 
1750 cities with retail sales of $20 million or more. 
City populations indicated—(as of January 1, 1960). 
Special blown-up projections of all congested small-county areas. 
with county lines and names clearly indicated. 


7. Special markings indicate counties whose family sales exceed 


family average. 


PRICE: $4.50 a single copy; $3.50 each for two or more copies; $3.00 for five or more 


SALES MANAGEMENT, 630 Third Avenue, New York 17, N. Y. 
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SALES MANAGEMENT 


RANE abs ta: oll 


20 REF 4 


RR 


Taek: he 


Leading Newspapers 
in Total Advertising Volume 
Year 1959 


NEWSPAPER LINES 
Los Angeles Times.............. -77,690,743 
a ete ee eee .60,267,704 
bed. a) Spee .60,056,995 
a a eee 56,237,322 
Milwaukee Journal............. . 55,689,107 
Cleveland Plain Dealer........... 47,589,274 
Weeemitem: Piaget. . ww. cece ess . 44,491,452 
Washington Star............... . 44,270,559 
New Orleans Times-Picayune... . .43,745,555 
Cincinnati Enquirer............. .42,328,964 


NATIONALLY REPRESENTED BY CRESMER AND WOODWARD, NEW YORK, CHICAGO, DETROIT, ATLANTA AND SAN FRANCISCO 


JULY 


Again in 1959, for the fifth consecutive year, 
the Los Angeles Times led all newspapers in the 
nation in advertising volume. The Times pub- 
lished 77,690,743 lines during the 12-month 


period—the greatest advertising volume ever 
published by any newspaper in a single year. 

In establishing its new record, The Times 
gained 12,312,544 lines (more than 5,000 pages ) 
over the volume it published in 1958, to lead such 
newspapers as the Miami Herald, the New York 
Times and the Chicago Tribune by the widest 
margin ever recorded. Substantial gains were 
registered by The Times in every major category 
—in retail, national and classified advertising. 

Locally, during the year, The Times pub- 
lished more than twice the advertising volume of 
its morning and Sunday competitor—and regis- 


SOURCE: MEDIA RECORDS 


tered a gain in advertising over the preceding year 
nearly three times greater than that of the second 
Los Angeles morning and Sunday newspaper. 

In circulation, The Times also set new rec- 
ords during 1959—attracting and holding the 
largest audience ever reached by a western news- 
paper—more than 500,000 families every week- 
day; more than 900,000 families every Sunday. 

The record breaking leadership established 
by The Times in advertising and circulation dur- 
ing 1959 points to two positive conclusions: 

More and more Southern California families 
are learning that they get so much more out of 
reading The Times ... 

And more and more advertisers are discov- 
ering that sales in Southern California start on 
First Street in Los Angeles—home of .. . 


The Los Angeles Times 


10, 1960 
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One order—at one discounted 
rate — buys productive coverage 
of key communities in the vast 
market of 

Los Angeles. For details 

of this great group buy, 

ask your nearest representative 
of WEST- HOLLIDAY CO., INC. 


“hometown” 


CALIFORNIA 


COUNTIES 
CITIES 


continued 


Met 
Area 
Code 


Gardena 
endalt 
Hawthorne 
Hermosa Bea 
Huntington Park 
Ing Ww od 
Lakewood 
Long Beach-Lakewood 


ALong Beach 


For Retail Sales data 


Total 
thou- 
sands) 


66 


$83 


120) 


JM 


see Section 4 location on p 
SM Standard (4) and Potential (A) Metropolitan 


POPULATION 
ESTIMATES, 1/1/60 

Con- 

| sumer 
House- Spend- 
holds ing | 

of (thou- | Units 
U.S.A, | sands) | (thous.) 
0238 12.4 14.3 
0109 5.5 5.6 
0110 7.4 7.2 
0276 11.6 12.5 
0179 11.8 14.3 
0623 30.2 30.7 
0392 21.3 22.0 
oll4 6.3 7.9 

0188 11.0 il 
0074 3.8 4.2 
0199 10.9 10.9 
0674 44.3 47.3 
0191 10.1 11.4 
0093 6.1 6.6 
0165 12.9 12.4 
0372 22.3 23.2 

0354 18.4 19 

2145) 139.4 
1791 121.0, 131.0 
e 17. 


(thou- 
sands) 


ounty Areas. 


Net 


Dollars 


(000) 


CG, 
So BEM 
~ — 
P 

<a 
_f 


' €9 Coplay Newepapr 
eee “THE RING OF TRUTH’’ 


15 HOMETOWN DAILY NEWSPAPERS COVERING GREATER LOS ANGELES — SAN DIEGO, CALIFORNIA — 
NORTHERN ILLINOIS — AND SPRINGFIELD, iLLINOIS. SERVED BY THE COPLEY WASHINGTON BUREAU 
AND THE COPLEY NEWS SERVICE. 


REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., INC. 


The “SM” symbols mark original, exclu- 


BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
} income Breakdown of Households 

% } come come] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
of | Per | Per | Per | Per | % % wih b1% % | % % 
.A. | Capita’ Hsid. C.S.U.' Hsid. | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc, | Hsids. Inc. 
.0291| 2,281) 7,818| 6,760} 7,471] 14.2 2.9 | 14.6 6.3 | 32.6 23.3 | 17.9 19.6 | 20.7 47.9 
0110) 1,877) 6,653) 6,503) 6,254] 12.1 2.9 15.9 8.1 | 42.4 36.3 18.1 23.7 | 11.5 29.0 
0155| 2,620) 6,975| 7,112) 6,588) 12.0 2.7 | 15.4 7.5 | 30.0 31.8 19.6 24.3} 14.0 33.7 
0210} 1,417) 6,022) 5,564) 5,556] 16.8 4.5 | 21.3 12.3 | 37.9 36.6 | 15.0 22.1] 9.0 24.5 
.0391| 4,076|11,053| 9,120|10,170] 9.5 1.4) 11.3 3.6 | 26.7 14.0 | 15.9 12.8 | 36.6 68.2 
.0652| 2,323) 7,193) 7,076) 6,863] 11.4 2.5 | 14.2 6.6 | 39.2 30.6 19.7 23.5 | 15.5 36.8 
.0438| 2,085} 6,852) 6,628) 6,487) 11.7 2.7] 15.0 7.4 | 41.2 34.1] 19.1 24.1] 13.0 31.7 
.0121| 1,969] 6,377] 5,055) 6,100} 17.1 4.2 | 18.4 9.7 | 35.8 31.4 16.2 21.8 | 12.5 32.9 
.0235| 2,329] 7,115] 6,871) 6,733] 12.5 2.8 | 15.1 7.2 | 38.4 30.5 | 19.0 23.1] 15.0 36.4 
.0068| 1,714| 5,953) 5,273| 5,734] 17.5 4.6 | 18.5 10.4 | 38.0 35.4 | 16.1 23.0] 9.9 26.6 
0214| 2,014) 6,559| 6,525 6,263] 15.3 3.7 | 16.9 8.7 | 37.8 31.9| 17.6 22.9] 12.9 32.8 
.0989| 2,740! 7,446] 6,973) 6,999} 13.5 2.9 | 15.7 7.2 | 35.1 26.8 | 18.3 21.4] 17.4 41.7 
.0207|.2,022| 6,846] 6,047| 6,353] 12.8 3.0| 15.4 7.8 | 40.7 34.4| 18.6 23.9 | 12.5 30.9 
0127) 2,541) 6,915) 6,334) 6,476] 13.6 3.2 | 16.0 7.9 | $8.6 32.0 | 18.0 22.7 13.8 34.2 
.0264| 2,986| 6,828! 7,070) 6,421] 13.2 3.1 | 16.6 8.3 | 38.6 32.1 | 18.3 23.3 | 13.3 33.2 
.0491) 2,461) 7,338) 7,024) 6,932] 13.0 2.8| 14.9 6.9 | 36.3 28.1 | 19.3 22.8 | 16.5 39.4 
0361) 1,902} 6,534) 6,200) 6,150) 14.9 3.7 | 16.9 8.8 | 37.4 32.5 | 17.3 23.0 | 13.5 32.0 
2755| 2,396) 6,587 a 

.2394| 2,494) 6,595] 6,089, 6,124] 16.4 4.0| 17.4 9.1 | 87.1 32.6 | 16.8 22.4] 12.3 31.9 


Before using these figures read foreword, page 19. 


© SM, 1960. 
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The secret 


of stretching sales KBIG 
seconds on radio... 


New FRESH AIR program format 
gets the attention and respect 
of a high-income audience in 
234 valuable Southern California 
markets. Yet, 17 one-minute spots 
cost less than an average of 10 
on other big-signal stations. 


John Poole Broadcasting Company 
6540 Sunset Bivd., Los Angeles 28. 
HOllywood 3-3205 

National Representative: 

Weed Radio Corporation. 


"FRESH AIR" on 


RADIO CATALINA 


All Survey of Buying Power data are available on IBM ecards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from 


YUkon 6-8557. 


Market Statistics, Inc., 630 Third Avenue, New 


York 17, N. Y., Phone 
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ions 


et een eRe abe 


508,369 


18.1% 
GAIN 
222,861 
people 


285,502 


NOW in the 
OVER HALF-MILLION 
POPULATION GROUP 


The Independent, Press-Telegram covers nearly 7 out of 10 


homes in this area. No “outside” newspaper covers even 1 
out of 10. 


venin 


( Independent Bugs elegram 


Sunday 


LONG BEACH, CALIFORNIA © REPRESENTED NATIONALLY BY RIDDER-JOHNS, INC. 
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U 
Monterey Peninsula Herald Monterey Peninsula Herald's Monterey Peninsula Herald 
Delivers the Most Coverage Market Is The Is An Outstanding 
, 
In Monterey County, California County's Largest Newspaper 
Daily Ye Cov- Effective 
Circ. erage % ° 
Monterey Peninsula Herald 20376 360 Buying Ist General Exceiience Award—California News- 
Salinas Californian 14,831 27.6 Pop. Income paper Publishers, February 1959 
San Fe pe wus a (000) (000) 
San Francisco Examiner , ‘ <i 
San Francisco Chronicle 4204 78 ee een © Ist General Excellence Award—Califorsia News- 
San Francisco Call-Bulletin 2,607 8 y dvert 19 3 
San Francisco News . 618 1.1 Grove-Seaside 57.2 $117,762 paper Advertising Managers, 1959 q 
Oakland Tribune 515 1.0 , , 
-Al . * * among US k news| s in retail 
(Source: ABC Annual Audit Reports—September ceeaeamaes ~ es re = ae ~— } 
1958) Source: Survey of Buying Power, May 1959) COLOR advertising—Year 1958 j 
HMlonterey Peninsula Herald 
Allen Griffin, editor and publisher Monterey, California represented by Doyle & Hawley 
2 a miei - 3 
sai POPULATION __ EFFECTIVE The “SM” symbols mark original, exclu- 4 
CALIFORNIA BYD estimates, 1/1/60 BUYING INcCoME— @YZD estimates, 1989 sive estimates by SALES MANAGEMENT, | 
Con- Income Breakdown of Households : 
sumer Cash § 
COUNTIES | Met. House-| Spend-| Urban In- | In- a 
CITIES Area} Total | % holds ing Pop. Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
(continued) |Code} (thou- | of | (thou-| Units | (thou- | Dollars of | Per | Per | Per | Per % &%1% &i&% %& 2, % "0 
sands) | U.S.A. | sands) | (thous.)| sands)| (000) | U.S.A. | Capita) Hsid. | C.S.U.| Hsid. Hsids. Inc. Hsids. inc. | Hsids. Inc. | Hsids. Inc. | H Inc. 
a ee ee en oe | | 
Alos Angeles...... 2,472.0) 1.3835) 857.6) 981.3) 6,116,459] .18347| 2,474] 7,132] 6,233 14.5 3.3 | 16.7 8.2 | 35.8 29.2 | 18.1 22.6] 14.9 36.7 
Lynwood.......... 33.4] .0187/ 10.2} 10.5) 72,272| .0217| 2,164) 7,085] 6,860 10.6 2.4 | 13.8 6.6 | 41.5 33.3 | 20.5 25.0] 13.7 32.7 
Manhattan Beach. . $4.6) 0194) 13.6} 12.4) 99,212) .0298| 2,867) 7,295) 7,978 12.4 2.7] 14.7 6.9 | 38.0 29.8] 19.2 23.0] 15.7 37.6 : 
Maywood, ........ 16.9, 0095, 6.0, 6.3) 40,284) .0121) 2,384] 6,714) 6,357 12.2 2.91 15.5 7.8 | 40.7 34.4] 19.3 24.8] 12.8 30.1 4 
Monrovia. ...... ; 26.9) .O0151 9.5) 9.9) 65,201; .0196) 2,424) 6,863) 6,565 15.4 3.6) 16.9 8.5 | 36.7 31.0) 17.2 22.1] 13.8 34.8 Z 
Montebello......... $2.5) .0182) 10.9] 9.8) 78,460} .0235| 2,414) 7,198] 7,987 12.0 2.6 | 14.2 6.6 | 38.5 30.1 | 19.7 23.5 | 15.6 37.2 é 
Monterey Park $7.0] .0207} 12.0} 12.3} 81,915) 0246) 2,214) 6,826] 6,642 14.1 3.2] 15.4 7.5 | 37.3 30.7] 19.2 24.1] 14.0 34.5 
Pasadens......... 123.6} 0692) 43.8) 51.7 325,187, .0975| 2,631| 7,424] 6,284 15.5 3.5 | 16.6 7.9 | 34.9 27.8| 16.6 20.3] 16.4 40.5 
Pomona........... 69.3) .0388}  22.3| 24.8) 149, 562| .0449| 2,158] 6,707] 6,026 14.7 3.6 | 17.2 8.9 | 38.4 33.1] 17.3 22.8] 12.4 31.6 
Redondo Beach 48.0) 0269} 15.4) 15.8) 99,072] .0297| 2,064) 6,433] 6,247 15.7 3.9] 17.2 9.1 | 38.3 33.7] 17.1 23.0] 11.7 30.1 
San Fernando..... 16.2} .0091} 4.9) 5.4) 32,080} .0096| 1,980) 6,547| 5,941 14.8 3.7| 18.2 9.6 | 39.0 34.7 | 16.7 22.6] 11.3 29.4 
San Gabriel........ 23.4, 0131) 7.2] 7.2 56,148] .0168| 2,399) 7,798] 7,774 12.4 2.5 | 14.1 6.0] 33.9 24.2] 19.4 21.2] 20.2 46.1 
San Marino... 13.8| .0077) 4.2) 4.6) 61,400} .0184) 4,449/14,619)13,075|13,747] 7.3 .8| 7.9 1.8] 15.8 6.2] 16.0 9.51 53.0 81.7 
Santa Monica... 88 3| 0494) 32.2) 36.2 226,640) .0680| 2,567| 7,039] 6,250 14.2 3.3] 16.8 ¥.3 | 37.4 31.0] 17.4 22.0] 14.2 35.4 
South Gate...... 56.4) 0816) 18.5) 18.4) 129,070} .0387| 2,288] 6,977) 6,992 10.9 2.5 | 14.1 6.7] 40.7 32.3] 20.2 24.7] 14.1 33.8 
South Pasadena... 19.6} 0110} 7,8) 7.6 61,838] .0185| 3,155) 7,928] 8,077 14.2 2.9] 14.4 6.2 | 32.3 23.0] 18.4 20.2] 20.7 47.7 
Torranee. . 102 6 0574) 29.2) 31.9 202,198} .0607| 1,971) 6,925) 6,335 15.1 3.5 | 16.5 8.2 | 36.7 30.7 | 17.7 22.6] 14.0 35.0 
Whittier. .. 34.7} 0194) 12.0) 12.9 87,762} .0263| 2,529) 7,314) 6,764 14.5 3.2) 15.2 7.2} 35.8 27.9] 18.0 21.6] 16.5 40.1 
Madera... .. 40.3) 0225 11.6) 11.7; =18.3 65,270) .0195) 1,620) 5,627) 5,537 23.2 6.7 | 23.8 14.7 | 32.1 33.1 12.2 19.2] 8.7 26.3 
Madera. . 14.4) 0081) 4.3) 4.2) 24,616} .0074) 1,709) 5,725] 5,739 22.3 6.2] 21.6 12.8] 33.2 33.0] 13.4 20.3] 9.5 27.7 
i 143] 140.2) .0785| 43.1) 47.8) 103.2] 345,083 .1036| 2,461| 8,007] 7,216 11.9 2.4) 13.6 5.9 | 35.4 25.5 | 19.4 21.3] 19.7 44.9 ’ 
Mill Valley......... 9.4} .0053} 3.5) 3.3 30,228] .0091| 3,216] 8,637] 9,160 11.4 2.1] 11.8 4.6] 31.5 20.6 | 21.2 21.2] 24.1 51.5 
San Anselmo... . 11.8} 0066) 3.8} 3.7 30,144] .0090| 2,555] 7,933] 7,947 11.2 2.2] 12.6 5.3 | 35.4 25.0] 20.5 22.0] 20.3 45.5 
San Rafael...... 19.9] 0111} 6.5} 7.4 54,909] .0165| 2,759] 8,448] 7,345 10.5 2.0) 11.9 4.9] 35.8 24.8 | 20.6 21.7] 21.2 46.6 
q 
4 
Mariposa 4.7) .0026} 1.4) 2.0 9,909} .0029| 2,108) 7,078) 4,881 14.7 3.9 | 19.7 11.1 | 41.2 38.5] 15.0 21.4] 9.4 25.1 j 
Mendocino 46.9) .0263) 14.5) 15.1) 19.3] 86,613] .0260| 1,847| 5,973| 5,731 19.3 5.3 | 21.4 12.4 | 36.0 34.9 | 14.0 20.9] 9.3 26.5 
Ukiah..... 11.0) .0062} 3.6) 3.8 21,765} .0065| 1,979| 6,046] 5,675 18.6 4.9] 20.4 11.5 | 36.5 34.3] 14.5 20.9] 10.1 28.4 
WRUPERE. ave occ ccces 89.7) .0602) 26.3) 32.4) 29.2] 173,390) .0520| 1,933) 6,593) 5,330 19.6 65.2 21.1 11.8 | 34.2 31.9 | 14.0 20.0] 11.1 31.1 
Merced. .......... 21.8} .0122} 6.6) 7.2 41,710} .0125| 1,913) 6,320) 5,767 19.0 4.8] 19.9 10.7 | 33.7 30.5 | 15.1 20.7] 12.3 33.3 : 
ae 7.5) .0042) 2.3) 2.4) 2.1] 15,871] .0048| 2,116] 6,900) 6,423 15.2 3.8] 19.3 10.2 | 36.8 32.5 | 16.9 22.8] 11.8 30.7 
Mono. ..... 2.5| .0014 8 9 5,797} .0017| 2,319) 7,246| 5,927 10.3 2.4) 14.4 7.1 | 44.3 36.7 | 18.4 23.3 | 12.6 30.5 
Monterey 187.5} .1049) 65.4) 79.5) 104.1] 421,539] .1265| 2,248| 7,609] 5,299 144.7 3.5] 16.6 8.3 | 37.8 31.7 | 17.1 21.9] 13.8 34.6 
Alisa. .... 17.9} .0100/ 6.3] | 5.3 31,831] .0095| 1,778) 6,006) 5,939 16.3 4.3 | 18.8 10.5 | 39.1 36.4] 16.1 22.8] 9.7 26.0 
Carmel-by-the-Sea 4.5} .0025} 2.01 2.0 16,467} 0049] 3,659) 8,234) 8,052 11.1 2.3] 13.3 5.9] 37.3 27.3] 19.5 21.9] 18.8 42.6 
Monterey.......... 24.7} 0138} 7.7| 10.3 59,865} .0180| 2,424) 7,775| 5,762 11.7 2.6] 15.3 7.3 | 39.2 31.4] 18.9 23.1] 14.9 35.6 
Pacific Grove. ..... 12.8} .0072} 4.6) 4.9 31,751} .0095| 2,481] 6,902] 6,417 13.4 3.1] 17.0 8.4] 37.8 31.1] 17.6 22.1] 14.2 35.3 i 
a 25.7} .0144) 8.2) 10.7 65,746} .0197| 2,558) 8,018] 6,135 13.9 3.0] 15.0 6.8 | 35.4 27.0] 17.7 20.6] 18.0 42.6 j 
Seaside 18.5} 0104) 5.6) 6.6 } 31,677) .0006| 1,712) 5,657) 5,581 19.8 6.5 | 22.1 13.1] 35.6 35.6 | 13.7 20.7] 8.8 25.1 i 
card 
a 65.4; .0366 18 5) 18.7; 23.5] 111,300) .0333) 1,702) 6,016) 5,948 19.3 5.1 | 19.9 11.3 | 36.2 34.5 | 14.7 21.3] 9.9 27.8 
Napa 2.2! 0113) 6 7] 68 42,223} .0127| 2,000) 6,302] 6,169 17.2 4.3) 17.9 9.6 | 37.3 33.5 | 16.2 22.1] 11.4 30.5 
Nevada 16.4) .0092) 6.8) 6.0) 7.4] 31,955! .0096| 1,948] 5,509] 5,289 22.9 6.7 | 23.4 14.7 | 33.0 34.6 | 12.8 20.6| 7.9 23.4 
Oress Valley- | | | 
Nevada City 8.1} .0045) 25 18,880) .0060| #,077| 6,788 : 
_Grass Valley | 5.3} 0030) 1.7} 2.1} ~——|_—_—10, 663) + 0082) 2,012] 6,272] 5,078) 5,419] 17.6 4.9 | 21.2 12.6 | 38.0 37.8 | 14.8 22.4| 8.4 22.6 j 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 4 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, ' 
x 
For a profitable selection of markets and media 
study both the Survey data and the Survey advertisements. ; 
we 
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If facts and figures 3: 


are your cup of tea. 


IT CAN PAY YOU WELL TO REMEMBER THESE... 


1. Los Angeles County, second largest and 


wealthiest in America is, at the very least, 
a 3 METROPOLITAN NEWSPAPER BUY. 


2. Why? In New York (and its 5 boroughs) 


the one LARGEST newspaper gives 53% 
coverage. In Cleveland, the one largest gives 
60% coverage. The same “one newspaper 
dominance” applies in Chicago, Detroit, 
Philadelphia, Pittsburgh, St. Louis and 
Baltimore. 


3, But, in Los Angeles, it takes a minimum of 


three metropolitan newspapers to get 50% 
coverage, Add a fourth (the second evening) 


and you get a total of 64%! 


4, The 4 Los Angeles Metropolitan newspapers 


are comprised of two mornings and two 
evenings. And, in each field, ome is the 
undisputed leader . . . in circulation and 
advertising. 


5. In the evening field, the leader is the Ferald - 


Express ! 


6G, When you buy newspapers in the wealthy 


Los Angeles county market, remember . 
the only way to get maximum coverage at 
minimum cost ... is to include the Herald - 
Express. 


P.S.:—W ant additional facts? Latest duplication information? Contact 
your nearest Moloney, Regan & Schmitt man, or, write: Robert 
Simon, General Advertising Manager, Box 2416 Terminal Annex, 


Los Angeles 54, California. 


HERALD-EXPRESS 


“Largest Evening Newspaper in Western America” 


Represented Nationally by 
Moloney, Regan & Schmitt, Inc. 


PIN-POINTING 


ORANGE COUNTY 
CALIFORNIA 


inge County is by far the ‘‘small- 
county in area in Southern 
fornia ts :only 35 miles long 

‘ wide totaling 782 

ts less than 1/5th 

€ ngeles County. It's 

5th of all 10 Southern 

r s combined. It's 

ly ind fabulous growth 

ty the nation . there’s no 

f f OF ition alone 
tr r 670,000, 


Home Newspaper 


GD viomsinc * EVENING * SUNDAY 


WEST-HOLLIDAY CO., INC., 


Che Regis ter 


The Largest 

COVERAGE 

of any daily 
in the County 


Los 


Angeles 


-‘San Francisco—Seattle 


Represented Nationally by JOHN W. CULLEN CO., Chicago—New York- 
Portland 


sy 32; 
Se mn . 
Wieck > Tig sou . 
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CALIFORNIA ESTIMATES. 1/1/60 BUYING INCOME— BYP ESTIMATES, 1959 The Ee 
| Con- | ca | Income Breakdown of Households 
| sumer | Cash | __ aati: aE — 
COUNTIES | Met. | House-| Spend-| Urban | In- In- | 
CITIES Area} Total | holds | ing Pop. Net | % i | | come come | $0-2,499 $2,503,900 $4,000-6,999 | $7,000-9,999 '$10,000&0ver 
ontinued) [Code] (thou- of thou- | Units | (thou-| Dollars | Per | Per | Per | % % | | 9 we ® 
sands) | U.S.A. | sands) thous.)) sands) (000) jusa, canta Hsid. | C.S.U.| Hsid. | Hsids. Inc. Hsids. Inc. | Hels, z Hsids, Inc. | Hsids, 1, 
Orange 90 686.7 3843, 231.4) 249.2) 421.3] 1,433, 7a) -4301, 2,088 6 196) 5,753| 5,768] 18.7 4.9 | | 19.3 10.7 36.3 33.7 15.0 21.3 | 10.7 29.4 
A 93.3 0522; 29.8 32.0 184,988) .0555) 1,983) 6,208) 5,766) 5,791] 17.7 4.6 | 19.0 10.5 | 37.5 34.7 15.3 21.6 | 10.5 28.6 
4.4 0193 11.1 10.2 63,743) -0191) 1,853) 5,743) 6,237) 5,463] 19.9 5.5 | 20.1 11.8 | 36.5 35.8 14.5 21.7 9.0 25.2 
64.0 0358 21.2} 24.0 146,055} .0438) 2,282) 6,889) 6,078) 6,270} 14.4 3.5 | 16.5 8.5 | 39.4 33.6] 17.1 22.3 | 12.6 32.1 
arden ( 77.4, .0433| 25.9) 26.0 151,992} .0456| 1,964) 5,868! 5,839) 5,603] 19.9 5.3 | 20.0 11.4 | 35.5 34.0 | 14.4 21.1 | 10.2 28.2 
1 Bea 4) .0083} 3.2) 4.1 22,745| .0068| 2,420) 7,108) 5,522| 6,218] 16.1 3.9 | 16.9 8.7 | 37.0 81.8) 17.0 22.4 | 13.0 33.2 
tl 3.4 0131 9.7 8.9 65 089) .0195| 2,782) 6,710) 7,290) 6,379] 17.7 4.2 18.5 9.3 | 34.1 28.6 15.0 19.3 | 14.7 38.6 
1 24.4 0137 8.7 9 53,622} .0161| 2,198) 6,163) 5,719] 5,715] 17.9 4.7 | 18.9 10.6 | 38.0 35.7 | 15.2 21.7 | 10.0 27.3 
» Ana 95.0 0532 30.6 32.1 193,817} .0581) 2,040 “Tl 6,038) 56,896] 17.3 4.4 18.7 10.2 7.3 33.9 | 15.7 21.8 | 11.0 29.7 
| | 
Placer 51.7) .0289 15.6’ 15.9 17.5 93,729' .0281 1,813) 6,008) 5,866) 5,600] 18.9 5.1 20.3 11.6 | 36.4 34.8 14.7 21.5 9.7 27.0 
\ 5.2 0029 1.9 2.0 12,397 0037; 2,384) 6,525! 6, 199! 6,083] 16.8 4.2 16.8 8.9 | 38.4 33.6 | 16.0 21.6 | 12.0 31.7 
Rose 12 0069 4.2 4.1 26 534 0080) 2,157) 6,318) 6,365) 6,101] 14.8 3.6 17.5 9.2 | 38.6 34.0] 17.6 23.5 | 11.5 29.7 
Piuma 9.5 .0054 3.0 3.2 21,302) .0064) 2,242) 7,101 6,491| 6,501} 10.5 2.4 | 16.0 7.9 | 41.4 34.1} 19.2 24.2 | 12.9 31.4 
Riverside 141 277.6; .1553 91.5 97.4 148.5 512,808, .1538| 1,847, 5,604) 5,261| 5,158] 23.6 6.9 | 22.8 14.2 | 32.8 34.1 | 12.4 19.7 8.4 25.1 
14.0 0078 4.3 4.2 22,068) .0066) 1,576) 5,132) 5,190} 4,929] 23.6 7.2 | 24.5 15.9 | 33.5 36.5] 11.5 19.0 6.9 21.4 
9.6 0054 3.1 3.2 17,668} .0053| 1,840) 5,699) 5,521) 5,332] 22.2 6.3 21.4 12.9 | 33.9 33.9 | 13.6 20.9 | 8.9 26.0 
alm 14.9 0083 6.0 6.6 32 ,857 0099) 2,205) 5,476) 4,942) 5,200] 24.8 7.2 | 23 6 14.5 | 30.9 31.7} 11.3 17.8 9.4 28.8 
Ak iversicde 85.0 0476 27.9 29.5 164,997 0495) 1,941) 5, 914) 5, 586| 5,515] 20.8 5.7 | 21.2 12.3 | 34.1 3 -2 | 14.0 20.7 9.9 28.1 
| } | | 
Sacramento 134 468.3' .2621 146.6 167.4) 322.1] 1,086,008 .3258, 2,319, 7,408| 6,484| 6,763] 12.3 2.7 | 14.6 6.9 | 38.7 30.7 | 19.1 23.1 | 15.3 36.6 
North Sacrament 0.0 0056 3.0 3.2 22,831 -0068) 2,283) 7,610) 7,071) 7,101} 11.3 2.4 13.1 5.9 | 38.7 29.1] 20.0 23.1 16.9 39.5 
Adacrament 185.0 1035 60.2 75.2 489,525) .1468) 2,646) 8,132) 6,509) 7,276] 9.3 1.9 12.6 5.5 39.6 29.2 | 20.8 23.4 | 17.8 40.0 
San Benito 14.6 .0082 4.5 4.9 5.1 28,111, .0084) 1,925) 6,247| 5,656 5,615} 19.4 6.2 | 22.7 13. 0 | 34. a _ 32.5 13.2 19. mI 10. 6 30.1 


For Retail Sales data 
SM Standard (4) and Potential ( 


see Section 4 locaton on page 17. 
\) Metropolitan 


ounty Areas. 


Before using these figures read foreword, page 19. 
60. 
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Definition of Cash Income Per Household 


Cash Income 
able for 
Income 
farmers, 


pension 


spending divided by total households. 


imputed rentals of owner-occupied homes, 


income 


Per Household is a mathematical average—total 


cash actually avail- 


Cash Income is net Effective Buying 


less non-cash items such as food and fuel produced and consumed by 


received by trusts, 


and welfare funds and income of non-profit institutions. 
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California’s Capitol 


Free-spending Californians and Ne- 
vadans are clustered thick in Bee- 
line station broadcast areas. For 
example, KFBK is located in the 
heart of the Metropolitan Sacra- 
mento Market which ranks 9th 
nationally in retail sales per house- 
hold and 48rd in total retail sales. 
National ranking for total food sales 
is 39th and total drug sales is 49th 
(SRDS) 


flAc 


SACRAMENTO, CALIFORNIA 
1960 


IN INLAND CALIFORNIA « 


The city of Sacramento is the 
capital of California. It is also the 
center of an area having huge, di- 
versified food-canning, industrial, 
dairying and agricultural activity 
plus several very large military 
establishments. 

As a group, Beeline stations give 
you more radio homes than any 
combination of competitive stations 
— at by far the lowest cost per 
thousand (Nielsen & SR&D) 


*Sales Management’s 1959 Survey of Buying Power 
& 


Bro 


PAUL H. RAYMER CO., NATIONAL REPRESENTATI 
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The San Bernardino-Riverside-ONTARIO Metropolitan Area is 
California’s fourth largest market. ONTARIO is its fastest- 
growing segment. A new terminal building just completed for 
Ontario International Airport ... a 2-million dollar Fruehauf 
Trailer plant now in full production ...a boost to 9,000 in 
employment at Kaiser Steel between Ontario and Fontana... 


these are a few instances of the growth flourishing in the 
TO A GREAT METROPOLITAN AREA community served by... 


THRE DAILY REPORT 


ONTARIO - UPLAND, CALIF. 


LIP bie SSS bo ar 
FM WNW SS SS—™. 
‘ ” 
“CALIFORNIA SYD Estimates. 1/1/60 BUYING INCOME QD Estimates, 1959 Jive estimates by SALES MANAGEMENT, 
| sumer | eae income Breakdown of Households 
COUNTIES | Met. House-| Spend-| Urban ine | ine 
CITIES Area} Total | % | holds | ing | Pop. come | come }'¥$0-2,499 |{$2,500-3,999 is oe $7,000-8,999 |$10,000&over 
(continued) | Code} (thou- of | (thou- | Units | (thou- Dollars A Per | Per | Per | Per ”o ‘0 % % % 
sands) | U.S.A. | sands) |(thous.)| sands)| (000) | U.S.A. | Capita| Hild. |C.S.U.| Held. | Hslds. ine. Halds, ee, ltHiolds. tne, | Holds, tee, | Holds, tae. 
San Bernardino....141} 478.2| .2676| 152.3| 168.8| 297.8] 925,608| .2776| 1,936| 6,078| 5,547| 5,582] 18.5 5.0 | 20.1 11.5 | 36.8 35.4 | 15.0 22.0| 9.6 26.1 
Barstow.........+« 12.4) .0060| 3.8] 3.7 23,980) .0072| 1,034] 6,851| 6,388 6,615] 11.5 2.6 | 15.2 [7.4 | 40.5 32.8 | 19.0 23.8 | 13.8 33.7 
Oia Aditsaanel 19.8} 011] 5.7} 5.9 34,418} .0103| 1,738| 6,038] 5,755| 5,598] 16.2 4.4 | 18.1 10.4 | 41.1 39.2 | 16.1 23.6| 8.5 22.4 
Ondarie-Upland..... 1.5| 0844) $1.8) 198,106} .0884| #,088| 5,876 
AOntario......... 46.5| 0260 16.9] 15.7 99,461} .0208| 2,139| 5,885 6,334| 5,540] 19.3 5.2 | 20.0 11.6 | 36.7 35.5 | 14.7 21.7| 9.3 26.0 
Redlands, ......... 28.2| .0158| 9.2 11.9 56,578| .0170| 2,006| 6,150| 5,102| 5,414] 21.3 5.9 | 20.1 11.9| 35.3 35.0| 14.2 21.4] 9.1 25.8 
ASsn Bernsrdino...| 91.5} .0512/ 29.8} 32.1! 206,598} .0620| 2,258] 6,933] 6,422] 6,453] 12.2 2.9| 17.7 8.8 | 37.5 31.1] 18.0 22.8] 14.6 34.4 
Upland seveel 35.0] 0084] 4.9] 5.11 28,644| .0086| 1,910| 5,846 5,566] 5,448] 18.1 5.0 | 21.0 12.3 | 38.2 37.8 | 14.4 21.7] 8.3 23.5 
San Diego......... 142] 983.6) .5605| 290.2 ao 834.4] 2,106,045 314 2,141| 7,287| 5,169 6,162] 16.2 4.0| 17.0 8.8 | 37.1 32.2| 17.1 22.8 | 12.6 32.2 
Chula Vieta....... 43.3} .0242| 13.1] 13.9) 82,027} .0246| 1,804 6,262| 5,887| 5,957] 17.3 4.4 | 17.8 9.6 | 37.2 33.4| 16.3 22.4] 11.4 30.2 
Coronado.....++.--| 19.1) 0107] 6.8) 7.8 47,368} .0142| 2,480] 8,167| 6,049| 6,969] 10.9 2.3 | 13.9 6.4| 38.8 29.9| 19.9 23.3 | 16.5 38.1 
El Cajoa.........+s 35.0] .0196) 9.5| 11.0 54,828} .0164| 1,567| 5,771| 4,972| 5,495] 21.1 5.8 | 19.8 11.6 | 35.1 34.1 | 14.4 21.4] 9.6 27.1 
Escondide.......... 13.9] .0078| 4.6} 4.9) 26,115| .0078| 1,879| 5,677| 5,224 5,341] 21.2 6.0 | 20.8 12.5 | 34.9 34.9| 14.2 21.8| 8.9 24.8 
BeBe. «in ccecas: 28.5, .0100| 7.4) 9.7| 46,160 .0138 18 6,238) 4,720] 5,808] 18.4 4.7 | 18.4 10.0 | 35.9 $2.7 | 15.9 22.0 | 11.4 30.6 
National City....... 34.8} .0193| 9.9| 10.9 58,777} .0176| 1,704] 5,987| 6,384] 5,504] 17.6 4.7 | 19.7 11.3 | 38.4 36.7 | 15.2 22.3| 9.1 25.0 
Oceanside. ....++.-. 24.0| .0134 8.2 8.2) 48, 188 us| 2. 2,008| 5,877| 5,818| 5,605] 19.3 5.2 | 20.1 11.5 | 36.4 34.7| 14.4 21.1] 9.8 27.5 
_aSan Diego......-. 560.0! 3134) 173.2) 232.4) 1,231,395! .3604) 2,199! 7,110! 5,208! 6,247] 15.7 3.8 | 16.6 8.5 | 37.3 32.01 17.4 22.81 13.0 32.9 


For Retail Sales data, see Section 4 location on an Gout 
SM Standard (4) and Potential (A) Metropolitan ‘ounty Areas. 


Before using these figures read foreword, ft 19. 
© SM, 1960. 


‘ Che 
San Diego Union 
EVENING TRIBUNE 


The two metropolitan dailies which sell the 
third largest market in the western 

states. Commanding coverage, strong 
merchandising support, superlative color. 


* 2 ’ ; s ; 
Li 15 HOMETOWN DAILY NEWSPAPERS COVERING SAN DIEGO, CALI- 
~~ FORNIA — GREATER LOS ANGELES — NORTHERN ILLINOIS — AND 
E RING OF TRUTH éy ewe Q SPRINGFIELD, ILLINOIS. SERVED BY THE COPLEY WASHINGTON 
BUREAU AND THE COPLEY NEWS SERVICE 


REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., INC 


he 


os a "7 | 


Meaning of “Urbanized Population” 


All persons in what the Census Bureau defines as “urban areas’’— 


communities of 25,000 population and the densely settled fringes of 
cities of 50,000 or more population. 
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AREA PULSE 


PROVES - 
KFMB RADIO 
HAS 


THE BIGGEST AUDIENCES IN 
FOUR**SOUTHERN CALI- 
FORNIA COUNTIES, BURSTING 
WITH NEARLY 2,000,000 
PROSPEROUS PEOPLE*:** ! 


Pulse Area Survey, Nov., '59 **San Diego, Riverside, Orange, Imperial *°*Sales Management Survey, May, ‘59 


TRANSCONTINENT STATION 
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STOCKTON 


TRADING AREA 


BOOM MARKET 
IN NORTHERN CALIFORNIA 
advertising in the .. . 


Stocktonig@rga Record 


Represented nattinally by Cresmer & Woodward, ine. 


buys your consumer franchise 
in 92% of the city zone 
homes .. . 61% of the Trade 
Area homes. 


circulation now over 59,000 


no other daily newspaper 
covers even 7% of the homes 


50% 


"59 
RETAIL SALES now 
over $475 MILLION 


source: Calif. State 
Board of Equalizatior 


consumers 


. POPULATION EFFECTIVE am The “SM” symbols mark original, exclu- 
CALIFORNIA ESTIMATES, 1/1/60 BUYING INCOME— JM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
Con- | " Koi ike mec 7 
al | - | case * income Breakdown of Households 
COUNTIES | Met House- Spend-| Urban | Ine | In- 
CITIES Area | Total holds ing Pop. Net % | Come come | $0-2,499 | $2,500-3,999 $4,000-6,999 $7, 000-9,999 $10,0004 over 
continued Code thou- of (thou- | Units | (thou. Dollars of Per | Per Per | Per ¥/ % y/ % % ¥/ 
sands) | U.S.A. | sands) (thous.) sands) (000) | U.S.A. Capita, Hsid. (6.8.U,) Hsid. | Hsids. inc. | Hsids. Inc. Hslds, inc. Hsids, Ine. Hsids, Inc. 
San Francisco 143] 774.1) 4332, 275.0 381.4) 74.1] 2,215,308) 6645) 2,862) 8,056) 6,303| 7,105] 10.5 2.2 | 14.2 6.4 | 37.8 28.6 | 20.1 23.1 17.4 39.7 
ASar 774.1| .4332| 275.0) 361.4 2,215,309} .6645| 2,862) 8,056) 6,303] 7,105] 10.5 2.2 | 14.2 6.4 | 37.8 28.6 | 20.1 23.1 | 17.4 39.7 
San Joaquin 159} 237.2) .1327| 74.0) 83.0) 175.1] 490,613] .1471| 2,068) 6,630! 5,908| 6,000) 17.5 4.4 18.0 9.6 | 36.7 32.8 | 15.8 21.5 | 12.0 31.7 
0) 0115} 7.1 7.5 2,400} .0127| 2,058| 5,972| 5,647| 5,578] 21.4 5.8 | 20.1 11.6 | 33.9 32.5 | 14.3 20.9 | 10.3 29.2 
A 88 0498) 26.1) 33.9 199,245] .0598| 2,241] 7,634) 5,861| 6,650] 13.4 3.0) 14.6 7.1 | 38.8 31.2 | 18.1 22.3 | 15.1 36.4 
Tra 11.4 0064 3.4 3.9 24,239) .0073) 2,126) 7,129) 6,215) 6.4981 12.5 2.9/ 15.3 7.5 | 40.5 33.4 | 18.3 23 13.4 1 
San Luis Obispo 72.4) 0406, 24,1) 27.9) 37.7] 150,348} .0451| 2,077) 6,239) 5,372| 5,566] 19.9 5.4 | 19.7 11.3 36.2 34.9 | 14.5 21.3) 9.7 27.1 
I Robles 0062 3.7 4.2 22,648 0068; 2,040 6,121) 5,284) 5,468] 20.6 5.7 | 20.3 11.9 | 35.7 34.9) 14.1 21.1 9.3 26.4 
8, O11 6.6 8.1] 48,018} .0144| 2,425) 7,275| 5,908) 6,498} 11.5 2.7 | 15.4 7.6 | 41.3 34.0 | 18.5 23.3 | 13.3 32.4 
For Retail Sa data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standa 4) and Potential (A) Metropolitan County Areas. © SM, 1964 
%* LOCATION - + - « + + on 1314 foot San Bruno Mountain... 
highest TV site in the San Francisco 
area... used by 3 of the 5 San Fran- 
cisco VHF Stations... close to the geo- 
graphical population center of the Bay 
Area. 
* * POSITION «++ + + + «Low Band Channel 2... more efffective 
penetration and range. 
* MAXIMUM POWER - - 100,000 watts video, 50,000 watts audio. 
* MODERN EQUIPMENT - completely RCA, embracing technical 
developments of the past four years. 
Ww . 2 
San Francisco: Oakland paves 
Represented by H-R Television, Inc. CODE STATION 


For a profitable selection of markets and media 
study both the Survey data and the Survey advertisements. 


S 


ALES MANAGEMENT 


Snare Tah 


MONARCE 
OF THE DAILIES 


TODAY-AS FOR 72 YEARS 


Northern California's 
Circulation Leader = 


2/6,026 


Publisher’s Audit Bureau of Circulation Statement for 6 months ending September 30, 1959. 


AND STILL GROWING! 


A NY WAY YOU LOOK AT IT- Wat MORE RETAIL ADVERTISING 


YA MORE GENERAL ADVERTISING 


The Examiner- ncn OF RE mS 
= MORE AUTOMOTIVE ADVERTISING 


@ gained more lines of Yah MORE FINANCIAL ADVERTISING 
advertising during 1959- Im MORE TOTAL DISPLAY ADVERTISING 


- 7» MORE CLASSIFIED ADVERTISING 
@ and carried Ma MORE TOTAL ADVERTISING 
more total advertising- 
> First In News 
@ than any other newspaper > First In Circulation 


in San Francisco }> First In Advertising 


THE SUNDAY EXAMINER with 482,821 circulation is northern 
California’s dominantly leading Sunday newspaper. 


SanFrancisce” Examines 


Represented Nationally by HEARST AOVERTISING SERVICE INC 


JULY 10, 1960 


NET EFFECTIVE BUYING 
INCOME 


OVER ONE BILLION 
DOLLARS! 

PER HOUSEHOLD AVERAGE 
EFFECTIVE BUYING INCOME 
PER CAPITA AVERAGE 
EFFECTIVE BUYING INCOME 
$2,667 
POPULATION NOW 
APPROACHING HALF 


A MILLION! 


You just can’t cover 


the fabulously rich 


SAN FRANCISCO PENINSULA 


without 


Peninsula Newspapers Incorporated 


e@ PALO ALTO TIMES @ REDWOOD CITY TRIBUNE 
@ THE ADVANCE-STAR 


76% COVERAGE OF THE ENTIRE AREA 


National Representatives ... Doyle & Hawley 


POPULATION 

CALIFORNIA ESTIMATES, 1/1/60 
Con- | 
sumer | 


COUNTIES | Met House-, Spend- Urban 


CITIES Area} Total ‘ holds | ing | Pop. 

continued) Code} (thou- of (thou- | Units | (thou- 

sands) | U.S.A. | sands) (thous.) | sands) 

San Mateo 143 409.2; .2290) 130.2) 134.9) 395.3 
Surlingame 24.0 013 8.3 8.3 
Daly City 40.0 224, 12.2) 12.8 
Menlo Park 28.5) .0160} 9.6] 10.3 
Millbrae 16.2 0091 4.6) 5.0 
Redwood City 45.8] .0256) 14.3] 16.1) 
San Bruno 26.9} 0151] 8.1) 8.3 
San Carlos... 22.1) 0124, 6 ‘| 6.5 
San Mateo 70.7} 0396] 21.9) 24.3) 
south San Franciscx 40.2) .0225 11.9 2.8) 

Santa Barbara 145} 146.2) Unie) 47.4) 65.0) 88.1 
ASanta Barbara. 58 6 0328) 20.0 23.7} 
Santa Maria 18.8} 0105} 5.6] 6.5 

Santa Clara 144) 613.0| .3431| 188.6) 209.1| 471.4 
Gilroy 7 i 0040} 2 y 2.5 
Los Gatos 9.3} .0052 3.3 3.4 
Mountain View 29.9) .0167 09 10.2) 
Palo Alto... ‘ 51.6} .0289) 16.4) 20.2 
ASan Jose 164.7} .0922| 52 7| 62.6 
Santa Clara 51.1 0286 14.0 19.4 
Sunnyvale 49.8) 0279] 3.4 15.0 

Santa Cruz 74.1) 0414] 27.6) 28.2) 48.0 
Santa Cruz 26.5 0148) 10 3) 11.3 
Watsonvill 13.9! 0078] 4.6 5.3! 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) Metropolitan County Areas 
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“The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


| 


Cash __‘neome Breakdown of Households Sms 
} | In | in 
Net % | come | come} $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000&over 
Dollars of Per | Per | Per | Per % % | % | % % | % % % % 
(000) | U.S.A. | Capita) Heid, |€.8.U.| Hsid. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
1 087 ,226| 3261) 2,657) 8,360 8,055, 7,911) 9.4 1.8 /11.7 4.7 | 36.1 24.4 | 21.0 21.7 | 21.8 47.4 
72,671 .0218) 3,028] 8,756 2,073 8,385] 9.8 1.8] 11.6 4.5 | 32.4 20.6 | 21.0 20.5 | 25.2 52.6 
97,976} .0294) 2,449| 8,031 7,600) 7,556) 9.3 1.8) 12.1 5.1 | 38.2 27.1 | 21.0 22.8] 19.4 43.2 
90,867; .0273) 3,188) 9,465] 8,817) 8,415} 8.1 1.5 | 10.0 3.8 | 34.6 22.0 | 22.1 21.5 | 25.2 51.2 
43,805} .0131 2,704) 9,523) 8,731] 9,131} 7.1 1.2 8.6 3.0] 31.7 18.6 | 24.0 21.5 | 28.6 55.7 
114,596 0344) 2,502| 8,014 7,556) 7,537] 9.7 1.9) 11.8 5.0 | 38.1 27.2 | 21.1 22.9 | 19.3 43.0 
63,174] .0189| 2,348] 7,799] 7,529] 7,383] 9.4 1.9/| 11.9 5.2] 38.9 28.2] 21.5 23.8 | 18.3 40.9 
58,221; .0175| 2,634 9,097) 8,923| 8,609) 7.7 1.3 9.2 3.4] 34.3 21.5 23.2 22.0 25.6 51.8 
204,949; .0615 2,899) 9,358) 8,404) 8,715] 8.4 1.5 | 9.7 3.6 | 33.0 20.2 | 22.0 20.6 | 26.9 54.1 
96,945) .0291) 2,412) 8.147] 7,563| 7,645] 8.5 1.7) 11.4 4.8 | 38.4 26.9 | 22.0 23.5 19.7 43.1 
321,495) .0965! 2,199) 6,783| 5,844| 6,180] 16.9 4.1 | 18.5 9.6 | 35.9 31.1 | 15.5 20.5 | 13.2 34.7 
135,832} .0407| 2,318) 6,792] 5,725) 6,005] 17.5 4.3 18.7 9.8 | 35.6 31.3 | 15.3 20.6 | 12.9 34.0 
38,279, .0115) 2,036) 6,836) 5,834) 6,448] 14.7 3.4 17.5 8.7 | 36.8 30.7 | 16.7 21.1 14.3 36.1 
,308,244) .3924) 2,134) 6,937) 6,254) 6,413} 15.9 3.7 | 16.3 8.2 | 36.4 30.4) 17.2 21.9 14.2 35.8 
17,735] -0053} 2,498| 7,300) 6,949) 6,754) 18.4 4.1) 16.6 7.9 | 31.3 24.8 | 16.4 19.9 | 17.3 43.3 
20,751) .0062! 2,231 6,288} 6,002) 5,923] 21.8 5.5} 18.7 0.1 | 32.3 29.2] 14.5 20.1 12.7 35.1 
63 , 684) .0191| 2,130) 6,433) 6,202) 6,070] 17.2 4.3 7.8 9.41] 36.5 32.1) 16.3 22.0 | 12.2 32.2 
135,523; .0407| 2,626) 8,264) 6,695) 7,551) 11.7 2.3 | 13.4 5.7 | 35.5 25.2] 18.9 20.5 | 20.5 46.3 
374,486 1123} 2,274) 7,106) 5,980) 6,433) 15.2 3.6] 15.9 7.9 | 37.1 36.9 17.7 22.5 14.1 35.1 
108,282) .0325) 2,119) 7,734) 5,575| 6,673] 12.7 2.9 | 13.4 6.4 | 39.9 32.0 | 19.2 23.5 14.8 35.2 
86 , 261) -0259) 1,732| 6,437) 5,742) 6,170} 16.0 3.9 | 17.1 8.9 | 37.5 32.5 | 17.0 22.5 | 12.4 32.2 
156,305) .0469| 2,109) 5,663) 5,540) 5,296) 23.8 6.8 21.6 13.1 | 32.7 33.0| 12.7 19.6 | 9.2 27.5 
59,904) -0180) 2,261 5,816) 5, 289) 5,341] 23,3 6.6 21.4 12.9 | 33.1 33.1 | 12.8 19.6 | 9.4 27.8 
31,391 0004) 2,258| 6,824) 5,863; 6,156] 16.6 4.1 | 17.4 9.1 | 37.2 32.2 | 16.1 21.5 | 12.7 33.1 


Before using these figures read 


i il Santa Barbara County... 


Fastest Growing Market in 
Southern California 


RO .ee 
i i Pia aves ie a iB a 
' ’ 


foreword, page 19. 
© SM, 1960 


519,000,000 Industrial Payroll 16% siete fo 1959 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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+ Watsonville 


SAN LUIS OBISPO 


SANTA BARBARA 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scole, 
0026 sq. in. equols $1 million 


VENTURA 
Cities shown are those having 


net Effective Buying Income of Ps 
$15 million and over 


Mojor Metropoliton Counties 
enlorged separately in order Copyright by 
to avoid extreme distortion 
within remainder of stote 
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‘ mu” exclu- 
CALIFORNIA BZD Estimates. 1/1/00 BUYING INCOME— GOLD EsTiMares, 1959 qe estimates by SALES MANAGEMENT. 
= Income Breakdown of Households 
COUNTIES | Met. House-| Spend-| Urban In- _ 
CITIES Area | Total %, holds | | Pop. Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 wetege $10,000& over 
(continued) | Code} (thou- (thou- (thou- | Dollars | of | Per | Per | Per | Per % | we | hh % | 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Heid. | C.S.U.) Hsid. | H inc. | Hsids. Inc. Hslds. inc. Haids. inc. | H Inc. 
he ie 50.6} .0284) 16.5) 16.8) 12.5) 103,261) .0310| 2,041] 6,258] 6,122| 5,882] 17.2 4.4 | 18.7 10.2 | 37.4 34.1 | 15.8 22.0/| 10.9 29.3 
Redding 12.8] .0070, 4.3} 4.8 32,132| .0006| 2,571] 7,473] 6,640] 6,866] 11.2 2.4] 15.1 7.0] 39.1 30.6] 18.9 22.5 | 15.7 37.5 
Sierra 2.3| .0012) 6 7 4,334) .0013| 1,884) 7,223) 5,921] 6,034] 9.1 2.3) 17.1 9.1] 46.2 40.9 | 18.2 24.7] 9.4 23.0 
Siskiyou 28.9 0162) 9.6 10.1 6.6 63,396) .0190| 2,194) 6,604) 6,268| 6,138] 15.8 3.9 17.3 9.1 | 38.1 33.2 | 16.6 22.1 | 12.2 31.7 
Yreka City 4.5} .0025} 1.5] 1.7 10,293] .0031| 2,287| 6,862} 6,055] 6,259] 15.4 3.7 | 16.8 8.6 | 38.2 32.7] 16.8 22.0] 12.8 33.0 
Solano 143} 126.1) .0706| 36.7; 48.4) 106.3] 274,011] .0822/ 2,173] 7,466] 5,651] 6,445] 10.1 2.4 | 14.1 7.0 | 44.1 36.7 | 19.6 24.7 | 12.2 29.2 
Fairfield 13.3} .0074] 6.0) 4.8 30,727] .0119| 2,987] 6,621| 8,276] 6,228] 11.8 2.8] 16.0 8.3] 42.9 36.9] 18.2 23.9] 11.1 28.1 
Vallejo 73.0} .0400} 10.2) 34.7 166,901} .0501| 2,286] 8,693] 4,798] 6,774] 9.1 2.0} 12.0 5.7 | 43.8 34.7] 21.1 25.4] 14.0 32.2 
Sonoma 283) (145.0) 0811; 48.4) 64.3] 56.8] 291,316] .0873| 2,008] 6,019| 5,362] 5,406] 22.6 6.3 | 21.2 12.6 | 33.4 33.1 | 13.2 19.9] 9.6 28.1 
Petaluma 15.7| .0088} 6.3; 6.0 36,000} .0108| 2,293] 6,792] 5,970] 6,164] 15.9 3.9] 16.5 8.6 | 38.8 33.7 | 16.6 21.9] 12.3 31.9 
ASanta Rosa 37.2] .0208] 13.6] 15.3 85,312} .0256| 2,203] 6,273] 5,560] 5,749] 20.4 5.3 | 19.3 10.8 | 34.5 32.1 | 14.6 20.8] 11.2 31.0 
Stanislaus 255) 146.5) .0820| 45.3) 45.8] 63.9] 269,182) .0808) 1,937| 5,042) 5,871/ 6,518] 20.7 5.6 | 21.3 12.4 | 34.5 33.5] 13.6 20.2] 9.9 28.3 
AModesto 38.4} .0215} 13.5) 17.1 96,185} .0289| 2,505] 7,125] 5,616] 6,262) 14.9 3.61 17.4 8.9 | 38.0 32.6 | 16.6 21.6 | 13.1 33.3 
Turlock 8.8} 0049} 3.1) 8.1 18,162} .0054| 2,064) 5,850] 5,715] 5,543] 21.2 5:7 | 21.0 12.2 | 34.3 33.1] 13.4 19.8] 10.1 29.2 
Sutter 30.3) .0170} 9.4) 10.0 ea 50,934) .0180| 1,078] 6,376| 5,972| 5,820) 18.2 4.7 | 21.0 11.6 | 35.0 32.2 | 14.4 20.3 | 11.4 31.2 
Yuba City 11.0} 0062} 3.7) 3.6 23,347] .0070| 2,122] 6,310] 6,367| 6,120] 16.9 4.2] 18.3 9.6] 35.9 31.3 | 16.3 21.7] 12.6 33.2 
See Maryamilie- 
Yuba City 
Tehama. ... 23.0) 0129} 7.5) 7.7) 9.6] 46,574) .0139| 2,025| 6,210] 5,994| 5,697] 20.8 5.5 | 20.6 11.6 | 33.6 31.6 | 13.9 20.0] 11.1 31.3 
Red Bluff 7.5) .0042] 2.2] 2.6 15,568| .0047| 2,076| 7,076] 5,777| 6,314] 16.8 4.0] 17.7 9.0 | 34.9 29.6 | 16.6 21.5 | 14.0 35.9 
Trinity 8.0} .0044) 2.9) 3.1 14,650} .0044| 1,819] 5,017) 4,571| 4,435] 24.7 8.4 | 24.9 18.0 | 35.2 42.6] 11.1 20.4] 4.1 10.6 
Tulare 147.8} .0827) 44.1) 44.3] 51.4] 261,188] .0753| 1,700| 5,696] 5,670 5,300] 22.0 6.3 | 23.6 14.3 | 33.0 33.2| 12.3 19.1 | 9.1 27.1 
Dinuba a 5.7} .0082} 1.9] 2.0 10,636} .0032| 1,866) 5,598] 5,224] 5,249] 24.2 6.9 | 23.0 14.1] 31.3 31.9 | 12.2 19.0] 9.3 28.1 
Porterville of 8.7) .0049} 2.8] 3.1 17,558} .0053] 2,018] 6,271] 5,599| 5,630] 19.4 5.2 | 21.0 12.0 | 35.1 33.3 | 14.2 20.6 | 10.3 28.9 
Tulare 4 14.5] .0081} 4.2) 4.6 26,554] .0080) 1,831} 6,322| 5,773] 5,851) 18.0 4.6 | 19.4 10.6 | 36.3 33.3 | 15.1 21.1 | 11.2 30.4 
Visalia. ........00 15.3} .0086 4.7] 65.7 37,153] .O111] 2,428} 7,905] 6,504) 7,119] 10.5 2.2 | 14.5 6.5 | 38.6 29.1 | 19.1 21.9] 17.3 40.3 
Tuolumne a 13.3} .0075) 4.7) 4.8 28,391) .0086| 2,135 6,041] 5,857| 5,667] 17.8 4.7 | 20.2 11.4 | 37.1 38.2] 15.1 21.7] 9.8 27.0 
Ventura ..293] 180.2) 1008} 53.0| 68.4) 94.3] 363,889] .1091| 2,019] 6,966] 6,226] 6,335] 14.2 3.4 | 17.0 98.6 | 38.7 32.6 | 17.0 22.0 | 13.1 33.4 
AOxnard 34.6} .0194, 9.5] 11.0 64,858} .0195| 1,875] 6,827) 5,877) 6,255] 14.7 3.5] 17.4 8.9 | 38.1 32.7] 17.0 22.3 | 12.8 32.6 
Santa Pauls 12.8) 0072} 3.9] 4.1 24,173] .0073| 1,889] 6,198] 5,804] 5,866] 19.5 5.0] 18.3 10.0 | 35.6 32.4] 15.0 21.0] 11.6 31.6 
A Ventura 26.8} .0150} 8.9} 10.4 70,806} .0212| 2,642) 7,956) 6,775| 7,260] 1° ¢ 2.21 11.9 5.3 | 40.2 29.6] 19.9 22.4] 17.6 40.5 
Yolo 57.5) .0322} 17.4 21.2) 31.6) 119,867) .0360| 2,085) 6,889) 6,635| 6,034] 18.8 4.7 18.0 9.6 | 35.2 31.3 | 15.3 20.7] 12.7 33.8 
Woodland 13.5} .0076) 4.3] 4.9) 31,028] .0093) 2,298] 7,216] 6,332| 6,667] 15.5 3.5 | 15.8 7.6 | 36.5 20.3 | 16.5 20.2 | 15.7 39.4 
Yuba 27.7; .0165} 7.9) 10.1) 22.0} 60,671) .0152| 1,829] 6,414) 4,977| 6,530] 20.5 5.6 | 21.9 12.7 | 34.1 33.0] 13.4 19.8 | 10.1 28.9 
Marysville 9.2} .0053} 2.8) 4.1 22,736] .0068| 2,471] 8,120] 5,545] 6,758] 12.0 2.7] 16.3 7.7 | 38.6 30.6 | 17.8 21.2] 15.6 37.8 
Maryanlle- 
Yube City 20.2} .011s| 6.8 46,083| .0188| #,881| 7,090 
Total Above Cities 9,948.2] 5.5682/3,208.4/3,777.4 23,722,944 7.1160) 2,385| 7,192] 6,280) 6,590] 14.1 3.2] 16.1 7.8 | 37.0 30.0] 18.0 22.4| 14.8 36.6 
State Total........ 15,142.1| 8.4743)4,902. 1/5, 880. 1|12,171.3]34,060,179|10.21941 2,250! 6,950 6,118] 6,384] 15.5 3.6/17.0 8.5 | 36.3 30.5/ 17.3 22.2| 13.9 35.2 
— i ESTIMATES. 1/1/00 SYD Estimates, 1980 SYD ESTIMATES. 1/1/00 ESTIMATES, 1958 
Con- | Con- 
METRO. | METRO. sumer 
AREAS | House-| Spend-| Urban AREAS House-| Spend-| Urban 
hold Ing Pop. Net % | Per | Per Total | % | hold | ing | Pop. Net % | Per| Per 
thow- | of (thou- | Units | (thou- | Dollars | of | Cap-|H’se- (thou- | of | (thou-/| Units | (thou- | Dollars | of | Cap-|H’se- 
4 usa sands) |(thous.)} sands) | (000) | U.S.A.) ita | hold sands) | U.S.A.) sands) |(thous.)| sands) | (000) | U.S.A.) ita | hold 
Bakersfield 277.7| .1888| 82.8) 89.2} 203.8) 668, 103, 1696|2,038 6,850 || San Francisco- | 
Fresno 380.9) . 1963) 107.1) 110.2) 201.0] 660,563| .2009'1,908'6,252||Oakland......... 2,731.2'1.5288/ 893.0/1 051.8] 2,620.9) 6,904,885 )2.0712 2,828|7,732 
Los Angeles- San Jose........ 613.0) .3431| 188.6) 208.1) 471.4] 1,308,244) .3924/2,134 6,937 
Long Beach 6,624.2 3.7072\2,220.8|2,456.4, 6,076.2115,318, 480 4.5961 2, 312/6,898||Santa‘Barbara...| 146.2) 0818, 47.4) 55.0| 88.1) 321,495 -0965 2,199 6,783 
AModesto. . 148.8) .0820 45.8} 63.9) 268, 182 .0808 1 ,837/5,942 ASanta Rosa 145.0) 0811) 48.4) 54.3) 56.8] 291,315 0873 2,008 6,019 
Sacramento 468.3) .2621| 146.6) 167.4) 322.1] 1,086,008 .3258 2,319|7,408 || Stockton. ....... 237.2| .1327| 74.0 ae 175.1] 490,613) .1471 2,068/6,630 
San Bernardino- } AVentura- | | } 
Riverside-Ontario] 755.8! .4229| 243.8) 24.3 448.3 1,498,416] 4314/1 ,903)5,900 || Oxnard. ...”.... 180.2) .1008} 53.0) 58.4) 94.3] 363,889 -1081 2,019 6,866 
San Diego.......] 983.6) 6808) 290.2) 408.2) $34.4] 2,106,045| .6318.2, 141 Leammeed | i—| 
Total Above Areas|13659.8 7.6446 /4,440.7/5,053.1 11,838.0|31,133, 187 9.3390|2,279|7,011 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


Their Authority Is the Survey 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 


they know too that the people they are talking t 
on the same authority. 


o—advertisers and advertising agencies—rely 
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27th IN AMERICA — 
IN POPULATION, 
HOUSEHOLDS, AND 
FOOD SALES. 


YES, ONLY 26 


AMERICA ARE 
LARGER! 


IN THE BAG... 


WITH UNDUPLICATED COVERAGE BY THESE TWO DAILIES 


California's new sales giant, the Metropolitan 
Area composed of San Bernardino and River- 
side Counties, receives the messages of 
these two newspaper giants daily. In this 
bustling terrain population 
has risen over 68.9% 
since ‘54. It's net effec- 
tive buying income 

exceeds $1.3 billion. 


won Employment rose 7.8% 

? ght since ‘58. Building of 

Pee Yo aiken 4 dwelling units sky- 

_ Poe ee rocketed 89.7%. Here 
0 am 


RIVERSIDE 


PRESS and ENTERPRISE 


represented nationally by Doyle & Hawley , Inc. 
JULY 10, 1960 


people buy more food, drugs, automobiles, 
general merchandise and eat and drink more 
than in such large Metropolitan areas as... 
New Orleans, San Jose, Phoenix, Oklahoma 
City or Salt Lake. And in Gasoline Sales — 
14th in the nation! — more than Baltimore, 
Seattle, Dallas, San Diego or Miami! 

Don't you miss out on the great buying 
power of this definitely independent market. 
NOTE: More than an hour's drive from Los 
Angeles, not even ¥2 of 1% of the total circu- 
lation of the major Los Angeles newspapers 
enters this sales area. 


THE 27th LARGEST METROPOLITAN COUNTY AREA IN AMERICA AND THE PACIFIC COAST’S 6th 


SAN BERNARDINO 


SUN ong TELEGRAM 


represented nationally by Cresmer and Woodward, Inc. 


MARKETS IN ALL 


COLORADO LEADS THE WESTERN PARADE 


Average 


Weekly Earnings 


(‘59 over '58) 


Population: 


1,720,800 


KOA Radio and KOA-TV (NBC) are actwe participants 


y are id heir own right: broadcaster 


ritory automatically turn 


POPULATION 
ESTIMATES, 1/1/60 
| | Con- ; 

sumer | 

COUNTIES | Met House-| Spend-| Urban 

CITIES Area | Total % hoids | ing Pop. 

Code | (thou- of thou- | Units | (thou- 

sands) | U.S.A. | sands) | (thous.)| sands) 

Adan 43} 89.1) .0409) 23.4) 29.7) 50.1 
\ " 44.0 0246 12.5 12.6} 

Alamosa 9.2, .0051 2.4) 2.7) 6.0 
4 we 6.0) .0034 1.6 2.0) 

Arapahoe 43 106.1) .0694, 31.5) 31.9) 64.9 
wood 35.7; 0200) 11.0] 11.0) 
Archuleta 3.4 .0019 8 of 
Baca 5.7, .0032 1.7 1.7) 

Bont 8.7 .0049) 3} 3.3 
| 

Boulder 43 65.0, .0364 19.5) 2.7) 67.0 
8.7 1217 11.0 18.7 
t 14.5 0081 4.5 5.1 

Chaffee 7.8 .0043 2.5 2.6 6.0 
Cheyenne 2.6 .0015 8 8 
Clear Creek 3.5 0019 1.0 1.2 
Conejo 8.4, .0047 2.0 2.1) 
Costilla 4.9 .0028 1.0 1.0 
Crowley 4.0 .0022 1.0 1.0 
Custer 1.3 0007 3 4 

Delta 15.8) .0089 4.8 4.7 3.7 

Denver 43 520.0, .2910| 170.6) 192.6 620.0 
A ve 520.0 2910) 170.6) 192.6 
Dolores 2.8 .0016 6 7 

Douglas 4.4 .0024 1.2 1 

Eagle 3.7, .0021 1.0 1.1 
Elbert 3.4, .0019 . 8 

E! Paso 209 128.0, .0716 35.8 59.3, 101.3 
rado § 5 0465 29.4 2.2 

Fremont 17.8 .0100 5.0 5.1 9.0 
Garfield 13.1 .0073 4.0 4.1 
Giipin 1.1, .0006 3 4 
Grand 4.1 .0023 1.3 1.4 

Gunnison 5.9 .0033 1.7 2.1 2.9 
Hinsdale : 3 .0002 2 1 

Huerfano 8.5 .0048 2.4 2.4 4.7 
Jacksor 2.2. .0o12 7 8 

Jefferson 43 115.0, .0644, 34.2) 3.2) 4.9 


For Retail Sales data, see Section 4 location on page 17. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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$3,257,509,000 


with integrity and responsibility towards 
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Bank Debits 


(‘59 over ‘58) 


i Up 10.6% 


P 


The “‘SM’’ symbols mark original exclu- 


KOA RADIO & TELEVISION, DENVER 


1. Survey of Buying Power + 2. Colorado School of Business Research 


Cc re) L re) R A D re) — (Other Mountain States: Arizon 


Montana, Nevada, New Mexico, Utah, Wyoming) 


_ the estimates by SALES MANAGEMENT. 


@/D ESTIMATES, 1959 


4 ' 
17.5 4.8 | 20.4 11.8 | 39.5 38.2 13.3 
17.6 4.6 | 21.0 11.7 | 37.7 35.1 | 12.5 
15.56 3.9 | 19.6 10.4 | 39.2 34.9 | 13.4 
16.1 4.2} 18.7 10.3 | 40.6 37.5 | 14.1 
14.4 3.6/17.4 9.3 | 42.1 37.7 | 15.0 


28.0 8.3 | 19.2 12.1 | 32.5 34.2 11.1 
» ¥ 15.6 9.4 | 33.3 33.2 | 12.4 
9 6.5 | 20.9 12.6 | 35.2 35.4 | 11.6 
26.3 0 | 23.8 15.4 | 31.3 34.2 | 10.4 
6 7.1 | 24.8 15.3 | 30.8 31.7 | 10.1 


30.7 10.2 -7 19.0 | 28.1 33.4 5 
30.3 10.1 | 25.7 18.2 | 20.3 34.4) 7.8 
32.7 11.7 | 27.4 20.9 | 27.0 34.6 6 
16.7 4.0, 17.0 8.7 | 37.3 31.8 | 14.8 
16.7 4.0) 17.0 8.7 | 37.3 31.8 | 14.8 
10.7 2.5 | 20.6 10.3 40.3 33.7 | 14.2 
17.4 5.3 | 26.8 16.7 | 39.4 42.5 | 11.1 
16.8 4.8 | 24.1 14.6 40.5 41.0 | 10.7 
27.4 8.8 26.5 18.1 | 30.5 35.0) 8.4 
24.7 7.2 | 21.3 13.2 | 33.8 34.8 | 11.0 
24.6 7.1 | 21.5 13.3 | 33.7 34.9 | 11.0 


31.3 10.8 25.8 18.9 | 28.8 35.3 8.2 
20.9 5.7 | 22.4 13.0 | 34.4 33.5 | 11.7 
22.6 7.1 21.0 14.2 | 40.9 46.2 | 10.5 


8 | 20.3 12.1 | 36.2 36.1 13.4 
6 | 19.9 11.9 | 35.2 35.0 11.4 
7 | 26.2 18.4 | 30.4 37.1 | 19.2 
3 | 28.2 21.8 | 28.3 36.5 | 7.4 
3 | 24.2 13.5 | 36.8 34.5 | 11.2 
5 | 18.5 10.1 | 38.7 35.5 | 14.2 


Before using these figures read 


SALES MANAGEMENT 


Income Breakdown of Households 


“ON 


<a 
$0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000 over 
& % | % oH Y% / } oy) oy | yA Y, 

b Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Hsids. Inc. 


27. 
25.5 
30. 


32.6 


28. 


foreword, page 19. 
© 160. 
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Colorado 


Alamosa Courier 
Boulder Camera 
Canon City Record 


COLORADO 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


Kiowa. ... ‘ 
Kit Carson... .. 
eer 


La Plata..... ‘ 
Durango......... 
Larimer... . 
Fort Collins. . 
Loveland 
Las Animas 
Trinidad 


Lincoln 

Logan 
Sterling 

| re 
Grand Junction... .. 


Mineral 
Moffat. . 
Montezuma 


Montrose 
Morgan : 
Fort Morgan 

Otero 
La Junta 


Ouray 
Park 
Phillips 


Pitkin 
Prowers 
Lamar 


For Retai! Sales data, 


JULY 10, 


~~ « santas 
X NEW MERICO 


OUTSIDE THE DENVER AREA! 


in the mountain West IS 


Want proof? Check the current market data in this 
book! In most categories, over 60% is outside the 
4-county Denver area . .. outside the sphere of big-city 
media, too! How do you reach the West’s really big 
market? Through the local daily newspaper . the 
one medium people consistently reach for .. . rely on 
. respond to! To get your share of the West’s Really 
Big Market, put your selling message in the markets 
where the most is consumed . . . put it in the local 
daily newspaper. 


For further market information, brand preference surveys, contact: 


THE REALLY B|G MARKET 


MOUNTAIN NEWSPAPER RESEARCH INSTITUTE 


Durango Herald-News 
Fort Collins Coloradoan 


Fort Morgan Times 


Greeley Tribune 


Grand Junction Daily Sentinel 


POPULATION 
ESTIMATES, 1/1/60 
| | a 
| sumer 
| , | House-| Spend-| Urban 
Total | % holds | ing Pop. 
(thou- of | (thou- | Units | (thou- 
sands) |. U.S.A, | sands thous.) sands) 
2.6} .0014 7 8 
8.3) .0047) 2 4 
1} .0039} 2.3 2.3} 4.7 
21.7 oz 5.0 6.3} 15.0] 
15.0} .0084 3.1) 4.6] 
51.1; .0286} 16.0} 18.0) 31.4 
19.9 o111| 6.1 8.1) 
11.5) .0064) 3.9) 4.1 
25.0} .0140} 7.0/ 7.1) 12.9 
12.9 .0072 3 8) 4.0 
4.8, .0027 1.4, 1.4 
18.5, .0103) 5.3} 5.5) 12.7 
12.7| .0071} 3.7 4.5 
53.5, .0299) 16.4) 16.6) 25.3 
25.3| .0142} 7.8] 8.8 
| | 
.6| .0004 2 2 
5.9} .0033 9 3.1 
15.1} .0084 4.2 3} 4 
17.5) .0098 5.1 5.3) 6.6 
21.0) .0118} 6.0) 6.0) 7.0 
7.0} .0039) 2.1 2.5 
27.1) 0152 7.8 7.7| 13.7 
9.0} .0050 2.8 2.9 
2.0) .0011 7 7 
1.5) .0008 4 5 
4.7| .0026 1.2 1.1 
4.0; .0023 1.3 1.3 
14.7; .0082) 4.1 4.2} 8.8 
8.8} .0049) 2.4 2.8 


1312 


CHEROKEE STREE 


T . 


DENVER COLORADO 


La Junta Tribune-Democrat 


Lamar News 


Leadville Herald-Democrat 
Longmont Times-Call 
Loveland Reporter-Herald 


Montrose Press Nebraska 
Pueblo Star-Journal & Chieftain 
Rocky Ford Gazette 

Sterling Journal-Advocate 


Trinidad Chronicle-News 


New Mexico 
Raton Range 


Scottsbluff Star-Herald 


see Section 4 location on page 17. 


1960 


© SM, 1960. 


Before using these figures read 


EFFECTIVE @&D The ‘‘SM"’ symbols mark original exclu- } 
BUYING INCOME— ESTIMATES, 1959 Sive estimates by SALES MANAGEMENT. 
| Income Breakdown of Households 
| Cash - i . 
| | In- In- | 
Net oA come | come} $0-2,499 | $2, 500-3, 999 $4, 000-6,999 $7,000-9,999 |$10,000& over 
Dollars of Per | Per | Per | Per % % wy) // Y / é 
(000) U.S.A. Capita) Hsid. C.S.U. Hsid. | Hsids. Inc. Hslds. ine. Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 
5,636 0017 2,168 8,051| 6, 984 6,450} 19.7 4.6 | 21.0 10.5 31.5 26.6 | 11.2 14.3 | 16.6 44.0 
15,286, .0046) 1,842) 6,369) 6,234) 5,688] 24.5 6.6 | 22.4 12.8 | 30.1 28.4 | 10.3 15.0 | 12.7 37.2 
14,527; .0043) 2,046) 6,316) 6,302 6,043) 14.7 3.7 | 15.2 8.2 | 43.5 38.8 | 15.8 21.6 | 10.8 27.7 
26,211; .0079) 1,208) 5,242 4,120) 4,674] 26.9 8.7 | 24.7 17.1 | 32.6 37.9 9.5 16.7 6.3 19.6 
15,919} .0048 1,061) 5,135) 3,389) 4,885) 24.8 7.7 | 23.5 15.6 | 34.4 38.2 | 10.4 17.5 6.9 21.0 
92,417) 0277; 1,809) 6,778) 5,129) 5,150] 24.9 7.4 | 22.2 13.9 | 33.3 35.1 | 10.8 17.3 8.8 26.3 
41,352 0124; 2,078) 6, 779| 5,056) 5,266] 25.3 7.3 | 20.0 12.3 | 33.7 34.7 | 11.5 18.0 9.5 27.7 
21,844) .0066 1,899) 5,601) 5,307) 5,243] 22.6 6.6 | 22.8 14.1 | 34.7 35.6 11.1 17.6] 8.8 26.1 
33,904 .0102 1,356) 4, 843, 4,738) 4,463] 30.4 10.4 | 25.0 18.1 | 30.2 36.7 8.6 15.8 5.8 19.0 
18,696) .0056 he 4,920) 4,602) 4,548] 29.3 9.8 | 24.8 17.6 | 30.7 36.5 9.1 16.5 6.1 19.6 
| | 
9,239) oud] 1,925 me 6,180) 5,571) 23.7 6.5 | 22.0 12.8 | 31.3 30.3 | 11.5 17.0 | 11.5 33.4 
33,216 .0099 1,795) 6,267) 6,032) 5,649) 20.1 5.4 | 21.5 12.3 35.5 34.1 | 12.1 17.7 | 10.8 30.5 
24,826 0074! 1,955) 6,710) 5,455) 5,954, 17.1 4.4 | 19.7 10.7 | 38.0 34.5 | 13.3 18.4 111.9 32.0 
89,871! -0270) 1,680) 5,480) 5,384) 5,071) 23.6 7.1 | 23.4 15.0 | 34.3 36.5 | 10.8 17.6 7.9 23.8 
47,036) 0143} 1,890) 6,131) 5,435) 5,552] 19.8 5.4 | 20.6 12.0 7.2 36.2 | 12.6 18.8 | 9.8 27.€ 
| i | | | 
| | | | | 
1,222) .0003) 2,037, 6,110 6,110) 5,965] 8.1 2.0 | 25.6 13.9 | 41.8 38.0 | 14.0 19.3 | 10.5 26.8 
11,508) .0035) 1,951) 6,393) 6,038) 5,852) 19.1 5.0 | 18.0 10.0 | 37.9 34.9 | 13.7 19.4 11.3 30.7 
23,510 + .0070 ord 5,598) 7 5,039] 28.9 8.7 | 24.0 15.4 | 28.7 30.8 8.9 14.7 | 9.5 30.4 
| 
26,173) .0079) 1,496) 5,132) 4,918) 4,560) 27.3 9.1 | 26.7 19.0 | 31.8 37.6 | 8.4 15.3] 5.8 19.0 
38,662) .0116) 1,841) 6,444 6,444) 5,293] 24.0 6.9 | 23.4 14.3 | 32.1 32.9 | 10.8 16.8) 9.7 29.1 
14,366} .0043 2,052) 6,841) 5,665) 6,036] 17.6 4.4 | 19.5 10.4 | 36.8 33.1 | 18.4 18.3 | 12.7 33.8 
42,190} .0127| 1,557) 5,409) 5,429) 5,062) 23.5 7.1 | 24.1 15.4 | 33.6 35.8 | 10.8 17.8| 7.9 23.9 
16,622} .0050 an 5,936) 5,606) 5,563} 20.3 5.5 | 19.1 11.1 37.0 36.1 | 13.8 20.4 9.8 26.9 
| j } 
3,945; .0011) 1,973) 5,636) 6,177) 4,955] 24.4 7.5 | 21.8 14.3 | 36.4 39.7 | 10.4 17.3 7.0 21.2 
3,252; .0010) 2,168) 8,130) 5,578) 5,866) 17.7 4.6 | 18.8 10.4 | 38.8 35.7 | 13.4 18.9 | 11.3 30.4 
8,137) 0025) % rai) 6,781| 6,925) 6,135] 20.5 5.1 | 23.8 12.6 | 30.1 26.5 | 10.5 14.1 | 15.1 41.7 
7,588; .0022 1,897| 5,838) 5,693, 5,618} 19.3 5.2 21.7 12.5 | 36.8 35.5 | 11.8 17.4 10.4 29.4 
23,169) -0070; 1,576 5,651) 5,499) 5,146] 26.8 7.6 | 25.1 15.8 | 30.1 31.6 | 9.4 15.2| 9.6 29.8 
14,647| .0044| 1,664] 6,103) 5,231] 5,449] 23.4 6.5 | 23.8 14.1 | 31.6 31.4 | 10.3 15.7 | 10.9 32.3 


foreword, page 19. 
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Fort Collins & 


| wasnincT om 


ARAPAHOE 


CHE YE NNE KIT CARSON 


: 


CROWLEY 


JELBERT 


OTERO 


ARCHULETA 


HUERFANO | LAS ANIMAS 


€&L PASO 
© Cotorade Springs 


JEOSTILLA ca 


COLORADO 
i 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Counties and cities on this map 
ore charted in proportion to nat 
Effective Buying Income: Scale, 
0120 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 


YUkon 6-8557. 
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SALES MANAGEMENT | JU 


SM EFFECTIVE v7 The “SM” symbols original exclu- 
ESTIMATES” 1/1/60 BUYING INCOME— “E&Zia ESTIMATES, 1959 sive estimates by tates" MANAGEMERT. 
Con- Income Breakdown of Households 
"es Area} Total holds Pop. - $0-2,489 | $2,500-3,999 999 | $7,000-9, $10,0004, 
ci ng come 999 | $1 ever 
( Code} (thou- a (thou- (theu- Per FS % | % % ‘ % %ihm % 
sands) | U.S.A. | sands) |(thous.)| sands) 'C.S.U Hsids. inc, | H Inc, | Hsids. Inc. | Hi Inc. | Hsids, Inc. 
:Pueble Le paw eed 1 114.1) +.0630) 32.4) 32.7) 102 o} 6,066) 6,883 4.8 | 20.2 11.6 | 36.9 37.4 13.4 18.7] 9.7 26.5 
CO 09.8} .0550) 28.7) 28.7 5,920) 5,902 4.8 | 20.2 11.6 | 38.8 37.3 | 13.4 19.7 | 9.7 26.6 
Hilo Blanco... ........ 4.6) .0025 1.3 1.5 7,718) 6,425 2.3 17.8 8.6 | 41.4 33.3 | 15.1 18.6 | 15.3 37.2 
Rio Grands........... 12.8) .0072 3.0 3.0 3.3 6,561; 5,467 7.4 | 25.1 18.7 | 29.8 31.2 | 10.2 16.3) 9.6 29.4 
eae 6.8) .0038 2.1 2.1 5,752; 5,582 6.4 | 22.3 13.9 | 36.1 37.2 | 11.3 18.0) 8.3 24.5 
Saguache........c.00- -1| .0023 1.0 1.1 6,008) 5,122) 5,011 8.4 | 24.4 16.8 | 29.6 32.1 9.2 16.1 8.1 28.6 
J aaa 1.3} .0007 3 4 7,570) 5,594) §,853 3.0 | 18.7 10.4 | 45.9 42.4 | 14.7 20.7) 9.2 23.5 
San Miguei........... 2.8 .0016 8 a) 6,194) 5,129) 5,877 4.6 | 18.7 11.4 | 41.6 40.3 | 13.2 19.6) 9.0 24.2 
BOR... .nccccccee: 4.9| .0027 1.4 1.6 6,806) 6,199) 5,932 5.0 | 23.4 12.8 | 31.7 28.9 | 12.0 16.8 | 13.2 36.5 
Summit... . ° 1.6} .0008 5 x) 5,476) 4,452) 4,522 7.7 | 21.8 15.3 | 38.3 44.9 11.5 20.5) 4.9 11.6 
, OE: FOR a 2.1) .0012 7 8 5,143) 4,364) 4,379 9.9 | 26.7 19.8 | 31.3 38.6] 8.5 16.1 | 6.1 15.6 
| 
Washington........... 7.7) .0043 2.2 2.1 6,982) 6,030) 5,305 7.4 | 24.2 14.8 | 29.3 28.8 | 10.2 15.8 | 10.6 382.1 
ee pee 75.0) -0420; 21.6) 22.2) 27.1 5,707; 5,537) 5,227 7.0 23.3 14.4 | 32.6 33.8 | 10.7 16.9 9.2 27.9 
Greeley..........00- 27.1) .0152 8.7 9.8 5,767) 5,117) 5,286) 7.0 | 22.0 13.5 | 33.1 338.9 | 11.0 17.1 9.6 28.5 
WRoccicvccnsannwed 10.5| .0069 3.2 3.2 6,383) 6,295 21. rn 6.7 | 22.3 12.7 | 33.1 31.3 | 11.3 16.4/ 11.8 33.9 
Total Above Cities. . 990 | -5546) 313.7) 355.0 6,498) 5,742 18.8 4.8 18.5 10.1 | 36.8 33.5 | 18.7 19.0 | 12.2 32.6 
State Total . A 1,720 al -9631; 514.6) 681.5/1,169.4) 5 6,330) 5,602 20.3 5.4 20.0 11.3 | 35.9 34.2 | 12.8 18. sit WI. oO 30.1 6 
POPULATION E. B. |. POPULATION 
BY] ESTIMATES, 1/1/60 GD ESTIMATES, 1959 ESTIMATES, 1/1/60 GD & ESTIMATES, 1950 
Con- Con- | 
METRO, sumer METRO. | summer mer | | 
AREA’ House-| Spend-| Urban AREAS House- Spend — 
Total % hold Net | hold Ao Net | & | Per! Per 
(thou-| of | (thou (thou- | Dollars | (thou- | on. Dollars | of | Cap-|H'se- 
sands) (U.S.A! sands) cihous,)| sands) | (000) sands) ofa sands) |(thous.)| sands) | (000) | U.S.A.) ita |:hold 
} 
AColorado | | bk. od 114.1) 0638 0639, 32.4) 82.7| 102.0} 193,271 .0579'1 ,604'5,965 
Springs. ........ 128.0| .o716| 35.8} 60.3| 101.3] 245, 331, | | | 
Denver.......... 895.2) .6011| 279. 2|_ 318. 1| 786.9] 1,861,579) . Total Above Areas|1,137.3| .6366) 347.4) 407.1| 960.2} 2,300,181 6808 2,022 6,621 
(Other New England States: * 7 
Cc e) N N E Cc T 1 C U T =" chusetts, New Hampshire, Rhode Island, Vermont) 
POPULATION FFECTIVE 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 
Con- Income Breakdown of Households 
COUNTIES | Met. House- Urban In- | 
CITIES Area} Total % holds Pop. come $0-2,499 teoecee $4,000-6,999 | $7,000-9,999 - 000& over 
Code} (thou- | of | (thou-| U (thou- Per | Per % QT % | % % Se 
sands) | U.S.A. | sands) |(thous.)| sands) Held. |CLS-U.| Held. | Hilde, ae. | Hickds. toe, | tiolas. ice. | Holds. tee, | Halas, tn 
Fairfleld............ | 633.1; .3543) 185.5) 204.0) 6533.6) 1,786,615 9,631, 8,756 1.4/ 11.1 4.0 | 40.4 24.1 | 19.4 17.7 | 20.6 62.8 
ABridgeport........ 170.1) .0052; 60.3 [0.7 8,401) 6,924 1.8 q 4.8 | 43.7 31.1 | 19.5 21.3 | 16.8 41.0 
Danbury........... 23.9} .0134 6.9 8.2 8,048) 6,772 2.0) 11.8 6.3 | 44.9 33.3 | 18.8 21.3 | 15.1 38.1 
Greenwich.......... 51.5) .0288) 15.4 S 12,420 | 
ANorwalk......... 65.6) .0367 19.6 22. 9,290) 8,070 1.4/ 10.4 3.9 | 30.2 24.8 | 20.2 10.4 | 23.2 60.5 
RS 17.2} .0006) 4.7) 95.2 8,079] 7,277 1.9 | 12.2 6.3 | 43.6 31.6 | 18.6 20.6 | 16.3 40.6 
AStamford......... 00.0; .0504) 25.7 9,452) 8,088 1.4) 10.8 3.8 | 38.1 23.7 | 20.5 10.4) 33.1 51.7 
Stratford. .......... 44.7| .@250 13.1 14.0 8,086) 7,546 1.6 | 10.7 4.6 | 41.8 20.7 | 20.7 223.5 | 18.6 41.6 


For Retail Sales data, see Section 4 location on page 


SM Standard (4) and Potential (A) Metropolitan ah Areas, 


Before using these figures read foreword, page 19. 
© SM, 1960. 


IN NEW ENGLAND 
ee eee 


*Evening 


2.,162,636° Lines 


In Retail Food Advertising in 1959 


and Sunday Measured Only. 
YOU CANNOT AFFORD TO BE OUT OF THIS LEADING FOOD MARKET 
— BACK YOUR JOBBER & RETAILER IN THESE PUBLICATIONS. 


BRIDGEPORT, CONNECTICUT 
POST-TELEGRAM & SUNDAY POST 


THE ONLY DAILY M. E. & S. NEWSPAFER IN BRIDGEPORT 
COVERING 98% ABC CITY, 81% CITY & RIZ 
Represented Neticnally by MOLONEY, REGAN & SCHMITT, Inc. 


For a profitable selection of markets and media 


study both the Survey data and the Survey advertisements. 


JULY 10, 1960 


B=. VITTORIA Stop: SHOP 


ea fi COMN.PACKING 


Bu axT Conts 
i Universa { 


Heres What New Britains Food Retailers Think of 
Their ‘Hometown’ Newspaper—The New Britain Herald . . . 


RETAIL FOOD 1958 — 1,074,626 lines 
LINAGE in the 1959 — 1,278,900 lines 


NEW BRITAIN HERALD | A GAIN OF OVER 19%! 


In important Hartford County, the New Britain Herald with its concentrated circulation of 
30,557 ABC, reaches over 90% of the families in the high- 
ranking New Britain Area. (1959 Effective Buying Income 


NOW! COLOR! | per family $8685.) 
One color—with no minimum N EW B RITAI N Now! DISCOUNTS ! 


space required! Agency com- for Vel F 
mission allowed on the $62 - + + for Volume or Fre- 


: quency, with net rate com- 
i peo NEW BRITAIN, CONNECTICUT | parable to retail! 


Represented by Story, Brooks & Finley, Inc. 


CONN POPULATION "EFFECTIVE @D The “SM” symbols mark original exclu- 
. ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
ik Con- | | | | income Breakdown of Households 
. | House- Seond-| Urban | In- = 
COUNTIES | Met. | House-) 
CITIES Area | Total % | holds vine | ee. ol, % em ee — - pom $2,800, - ae . es < vee 
(continued) Code} «thou- o (thou- | Units - Se i.6 ‘er 5 
sands) | U.S.A. | sands) |(thous.)| sands) | (000) | US. | canta) Peld.|ClSU,| Hal. | Holds. ae. | Holds. tne. | Holds. tne, | Holds, tne. | Halts, tne. 
Hartford....... 67] 660.1; .3604! 191.9 225.8) 839.71 1,671,883| .504! 2,632) 8,711| 7,400| 7,973] 7.9 1.6 | 10.7 4.4 | 41.7 28.3 | 20.9 21.6 | 18.8 44.2 
Bristol. ........- 46.9} .0262} 13.5) 15.2 113, 004 -0339| 2,400] 8,371| 7,424| 7,774] 7.0 1.6] 10.8 4.5 | 42.7 20.6] 21.1 22.4 | 17.5 41.9 
Bast Hartford...... 37.9} .0212] 10.8) 12.3 86,658| .0260) 2,286] 8,413] 7,040] 7,660] 6.2 1.2] 9.3 3.9 | 42.9 30.4 | 23.5 25.3 | 18.2 39.2 
AHartford........ 185.9] 1040} 56.1) 72.2 481,788, .1445| 2,592/ 8,744) 6,672] 7,693] 7.9 1.6 | 10.4 4.4 | 43.4 30.5 | 21.1 22.6 | 17.2 40.9 
Manchester........ 41.4) 0282) 12.1 . 95,344) 0286] 2,303] 7,880 . ss . © ase > & * 2 
ANew Britain..... 88.2} 0494) 25.3) 29.5) 219,731| .0659| 2,491| 8,685] 7,431] 7,974] 7.5 1.4 | 10.8 4.4 | 42.1 28.6 | 21.0 21.8| 18.6 43.8 
West Hartford... 60.1] .0336) 17.1) 21.3) 200.797| .0602| 3,341/11,743| 9,436|10,787] 6.8 .8| 7.0 2.1 | 26.9 13.6 | 22.2 17.0] 38.1 6.66 
Litchfield............ 111.0} 0621; 33.4) 35.7; 67.5] 253,398] .0760, 2,283) 7,587| 7,090) 7, 9.9 2.1) 13.7 6.3 | 44.6 34.2| 17.8 20.9 | 14.0 36.5 
Torrington. ....... 30.4) .0170} 9.1 9.4) 67,381} .0202) 2,216) 7,405) 7,168| 7,027] 9.4 2.0 | 12.9 5.9 | 45.4 35.1 | 18.7 22.0 | 13.6 35.0 
Winsted............f 11.0) 0068} 3.2) 3.7] 24,524| .0074| 2,220] 7,664] 6,496] 6,903] 9.5 2.1 | 13.3 6:3 | 45.8 35.8 | 18.4 22.0 | 13.0 33.8 


For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. * Data not available. 


$] 72,725,000 Says: You Can’t Cover Hartford so New 
Shopping Pattern Without the MANCHESTER HERALD 


Manchester is the market center for 21,900 families The Herald’s circulation alone is tailored primarily 
—largely young families in new, modern homes. Their to the shopping habits and news interests of this fast- 
living standards are high, shopping needs big. Retail growing area of 75,000 people. For your full share 
spending averages better than $5,000 per household. of the county’s sales, fit your advertising to the new 
income—$7,887 per family—totals $172,725,000. shopping pattern—schedule the Herald. 


Manchester Herald ¢ MANCHESTER, CONN. 


Represented by The Julius Mathews Special Agency, Inc. 
SALES MANAGEMENT 
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Th 


pai 
tha 


fan 


— a epi aha) WS . 


tan 
ho 
we 


ple 


D 0 M ' N AT E this 501,100 sian 


Standard U.S. Metropolitan Area 


The Hartford Times affords 113,171 net 


i SUFFIELD 
paid circulation in this area—56.4% more ayy 
than its morning competitor—almost 80% 
family coverage of the Standard Metropoli- WINDSOR. og 
oar e NOSOR 
tan Area (87% of this is \ v7 


home delivered — _ every 


CANTON 


7.97 
> ececen 


SIMS BUR 2 BLOOMFIELD \wiNosoR,. WINOSOR 


OVERAGE 


AVON WEST 


weekday evening for com- 


plete family readership. ) 


AST 
MANCHESTER 


HARTFORD ARTFORD 
HART 
NEW- 
GLASTONBY 
TON 


successful advertisers ccapie 


CROMWELL Hartford U. S 


DO. The record for last year: Standard 


Metropolitan Area 


Local retailers ran 12,808,567 lines in the Evening Hartford Times 
5,249,168 lines in the morning newspaper 
9,318,341 lines in the Sunday newspaper 


General advertisers ran 2,705,297 lines in the Evening Hartford Times 
1,049,053 lines in the morning newspaper 
924,551 lines in the Sunday newspaper 


(Omitting alcoholic beverage, Sunday Supplement and Sunday Comic advertising which the Hartford Times 
does not accept.) . 


Largest daily circulation in Connecticut — 122,331 net paid 


Che Hartlord Times. 


HARTFORD Member: The Gannett Group CONN. 
Represented by Gannett Advertising Sales Inc., a Division of 


The Gannett Newspapers 


‘ifices: New York, Philadelphia, Hartford, Syracuse, Chicago, Detroit, San Francisco 


ULY 10, 1960 


No combination of newspapers can break through the market barrier of 


MIDDLETOWN 


the metropolitan 
county area of 
Middlesex County 


Population 82,100 
Income $181,404,000 
“per household $7,819 
(county) 

(Middletown) $8,148 


Middletown, Conn. it's The MIDDLETOWNE PRESS 


Represented by The Julius Mathews 


There are 82,100 families in Middlesex 
County with a spendable income 

over $181,000,000. 

This was a 10% gain over last year. 

There is only one newspaper that covers this 
market and it reaches 70% of the 

homes in the county. 


, 


Special Agency, Inc. 


po peaey ~ eM POPULATION EFFECTIVE The “SM” symbols mark original exclu- 
CONN. BY ESTIMATES, 1/1/60 BUYING INCOME— @D ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
| | | Con- Income Breakdown of Households 
: sumer | Cash 
COUNTIES | Met. Heouse-| Spend-| Urban In- In- | | | | 
CITIES Area | Total % holds | ing Pop. Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000 over 
(continued) | Code} (thou- of | (thou- | Units | (thou- | Dollars of Per | Per | Per | Per | % % o % ‘0 0 o 
sands) | U.S.A. sands) |(thous.)| sands) (000) U.S.A, | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. 
Middiesex .. 283 @2.1) . 23.2 26.2) 44.1] 181,404) .0544) 2,210) 7,819) 6,904) 7,178] 9.4 2.0 12.7 65.7 | 44.7 33.7 | 18.6 21.4 | 14.6 37.2 
Middletown... .. 39.0 0218] 10.0; 12.2 81,477| .0244) 2,080) 8,148) 6,643) 7,372] 9.1 1.9 11.5 5.1 | 44.2 32.4 | 19.6 22.0 | 15.6 38.6 
New Haven 107} +4627.6| .3612 184.9) 216.6, 860.1) 1,615,833) .4547| 2,415) 8,198) 7,029) 7,491) 9.0 1.8) 11.4 4.9 | 43.6 31.6) 19.8 21.8 | 16.2 39.9 
Ansonia 19.5) .0109 &.7| 6.6) 44,500} 1.0133) 2,282) 7,807| 6,708) 7,108] 8.6 1.8 | 12.2 8.6 | 45.7 34.8 | 19.6 22.8 | 13.9 35.6 
ee ee 11.0) .0062) 3.1) 3.3) 23,767; .0071| 2,161) 7,667| 7,202) 7,200; 9.4 2.0/ 12.6 6.6 | 44.2 32.9 | 18.9 21.5 | 14.9 38.0 
Meriden- Wallingford 79 s| 0444, 8 é| | 208,023; .0609| 2,563) 8,287 
AMariden......... 52.0 0291) 16.1) 17.5 127,176; .0381| 2,446) 7,899) 7,267) 7,884) 9.1 1.9 /11.6 65.1 | 44.0 32.2 | 19.8 22.1 | 15.5 38.7 
Naugatack. . rr 19.3 0108) 5.9) 6.5 61,500) .0154) 2,668) 8,729) 7,923; 8,121) 7.6 1.4) 10.3 4.1 | 40.4 27.0 | 22.3 22.7 19.4 44.8 
ANew Haven....... 168.5 0943) 40.5) 64.4 413,088; .1230) 2,451) 8,344) 6,406) 7,335) 9.4 1.9 11.3 5.0 | 44.5 32.9 | 10.3 21.7 | 15.5 38.5 
Wallingford seeessesh 27.2} .0053) 8.4| 10.0) 75,847; .0228| 2,780) 9,020] 7,586) 8,231) 7.3 1.4 | 9.5 3.7 | 40.8 26.9 | 22.4 22.4 | 20.0 45.6 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas, © SM, 1960. 
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IT FIGURES... ~N 


Your Sales Can Boom in Burgeoning 


~~ 


MERIDEN -WALLINGFORD, CONN.! 


Sell all this fast-growing 
t EFFECTIVE BUYING INCOME HOUSEHOLDS POPULATION 
market with Record and Total Per Per 
Journal 97% coverage .. . RAE Same, Ravana 
3 1960 $203,023,000 $2,563 $8,286 24,500 79,200 
your must medium for sales % Increase 
action in Meriden-Walling- Over 1959 29% 10% 10% 17% 17% 


ford. Fact: No Hartford or 


new How aac say bos The “Meriden RECORD & JOURNAL 


over 400 circulation here. 
MERIDEN, CONNECTICUT 


National Representatives: Johnson, Kent, Gavin & Sinding, Inc. 


All figures: SM ‘60 Survey 


The advertisements in this issue—besides giving information on how best to reach and sell the various 
markets—frequently complement the issue’s basic market data by spotlighting local devolopments 
and trends behind the SM estimates. The ads and the data go together. 
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ity Will NE Set 


eras Pa yas: 


METROPOLITAN NEW HAVEN COUNTY IS 


NEW ENGLAND'S 3RD MARKET 
is 10% covered 
by ONE 
NEWSPAPER PACKAGE! 


New Faven Register. 
New Haven Journal-Courier 


Metropolitan New Haven City Area 


iS 93% covered 


by this newspaper package! 
Advertisers placed a whopping 13% more 
linage in these newspapers in 1959! 


Cresmer & Woodward, Inc. 
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NEW LONDON Seseccereertss 
F MIDDLESEX 


| 
| 


UTCHFIELD LY wartroro 


a 
West Hertford wo 


* 
Hort od Manchester 


Counties and cities on this map Torrington @ 
ore charted in proportion to net 


Effective Buying Income: Scale, 


0046 sq. in. equals $1 million 


NEW LONDON 


Cities shown ore those heving MIDDLESEX 
net Effective Buying Income of 


$15 million and over @ Norwich 


‘ FAIRFIELD NEW HAVEN Wallingford 
Copyright by 


© Dontury 


CONNECTICUT “(Seto 


(eae ee eee es | 
Sc eeereececeeeec ccc ccc 


SUYING PowER 
ee 


Again, New London power-to-buy EFFECTIVE INCREASE 
surges ahead! And your Connecticut BUYING INCOME OVER 1959 
sales will soar when you cover 98% Tote $7497 000... ww wt 9IM 


of this 61,547 ABC City Zone with 


: > WOKS ke. oe ee 
= vend The Day”, New London's ferCepmntase. 2. eee 
on : 

me (SM ‘60 Survey) 


NEW. LONDON, CONNECTICUT 
Je a National “Rep ntatives: Johnson, Kent, Gavin & Sinding, Inc 
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on os a 


tal Ante 


Waterbury » » e AN INDEPENDENT 
Comectiout METROPOLITAN 


6 


[Satis vr e an 
it Sac | AREA* 
ees a | *as defined by the Bureau of the Budget, 1959 
Rs rr Kg on ; 
| fF Bridge Z COVERED IN DEPTH BY THE 
/ tchfield ZZ 
| / 
: : WATERBURY 
’ 4 | _ pe diese Waterbu ry 
3 es _ REPUBLICAN-AMERICAN 
° } — 
LZ: 4 Morning G Evening Circulation 62,724 
EZ Zi - Sunday G Evening Circulation 88,600 
¥ ft om Only the Waterbury Republican-American gives advertisers pene- 
ZA , AN AREA trating ABC audited sales coverage of this important market, plus 
LO h icut. 
; Z ij OF OUTSTANDING complete coverage of northwestern Connecticut 
\QG* SALES OPPORTUNITY A RAPIDLY EXPANDING ECONOMY .. . 


. ’ with $418,100,000 total effective buying income, 
peo ~ Pg yo ange mm Waterbury has gained economic strength and stability 
Retail Sales and, because Waterbury — through diversification. Over 128 new industries have 

’ 


; a been established in Waterbury during the past ten 
consuming market rather than a distribu- years. According to the Federal Reserve Board figures, 
tion point, these sales are all made in they give Waterbury the highest worker income in 
Waterbury to Waterbury residents. New England. 


Nationally Represented by WARD-GRIFFITH COMPANY, INC. 


CONN POPULATION EFFECTIVE 577 The “SM”? symbols mara original exclu. 
. ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Con- Income Breakdown of Households 
sumer Cash eres eed teats 
COUNTIES | Met. House-| Spend-| Urban In- In- 
CITIES Area} Total % holds | ing Pop. Net % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-¥,999 |$10,000Z over 
(continued) | Code} (thou- of (thou- | Units | (thou- | Dollars Per | Per | Per | Per % % % % % % % % 4 % 
sands) | U.S.A, sands) | (thous.)| sands) (000) U.S.A. | Capita) Held. | C.S.U.)"Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Hslds. Inc. | Helds. ine. 
AWaterbury....... 114.9} .0643) 33.7) 38.5 274,920} .0825| 2,303) 8,158) 7,141) 7,525) 8.8 1.8) 11.4 4.9 | 43.4 31.3] 20.1 22.0] 16.3 40.0 
West Haven........ 38.1) .0213) 16.4) ° 96,202) .0289) 2,525) 9,250 ¢ : 4 : = ma . ° . . 6 nd 
New London....... 261) 178.5) .0908) 62.2) 63.4) 97.6) 397,056) .1191| 2,224) 7,606) 6,262; 6,800] 8.4 2.1 13.1 6.3 | 47.1 37.4 | 18.1 22.0] 12.3 32.2 
ANew London...... 31.9} .0179 9.3) 12.8 74,927| .0225) 2,349) 8,057) 5,835) 6,906] 9.4 2.1 | 12.7 5.9 | 46.4 36.4 | 18.4 22.0] 13.1 33.6 
ANorwich.......... 40.21.0225) 12.7] 13.2) 86,539) .0260! 2,153! 6,814! 6,554! 6.4561 12.1 2.8115.2 7.61 45.0 37.7 | 16.7 21.41 11.0 30.5 
For Retail Sales data, see Section 4 location on page 17. * Data not available. 


Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 


1960. 


WICH NORWICH, ON THE CONNECTICUT TURNPIKE 


provides REGIONAL ADVERTISERS 
with VALUABLE* MERCHANDISING AIDS! 


* W H 1000 WATTS 
TAXI POSTERS FOR BUSTLING NEW LONDON COUNTY 


RR STATION POSTERS 
IN-STORE DISPLAYS Everett-McKinney, 40 E 49 N.Y. PL 3-9332 


Foster & Creed, Statler Off. Bidg., Boston HU 2-4845 


| ih 


For a profitable selection of markets and media 
study both the Survey data and the Survey advertisements. 


ENT 


JULY 10, 1960 


GUID POPULATION EFFECTIVE The “SM" symbols mark original exclu- 
CONN. ; ESTIMATES, 1/1/60 BUYING INCOME— GD ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
| Con- 

sumer 
COUNTIES House- Spend- 


CITIES Total | % | helds| $2,500-3,999 
(continued) (thew | of thou- Units 


| Doltars Per nm, | em 5, % 
ee eS | | sands) \(thous.) Helds inc. | Hsids, Ine, Hsids. Ine. Hele. ine: 
Tolland 1 ose! 16.2! 23.7 F : j 0.4 1.9) 10.7 4.7 | 44.0 82.1 | 19.8 22.0 | 16.1 39.3: 


1.9 

Rock ville 1} 0051} 2.9} 3.2 ‘ 8.9 1.7) 111 4.6 .6| 19.9 21.1 | 17.7 43.0: 
Windham ‘AS 0) .0381) 20.4) 22.9 Q y ; f 10.2 2.3/ 14.9 7.3| 46.3 38.1} 17.1 21.4] 11.6 30.9) 
2.4 
2.1 


ine 


Putnam City...... | .0087| 3.1] 3.5 9.7 15.3 7.9 | 48.6 41.7 | 16.7 22.0] 9.7 26.0 
Willimantic ° 7.1) .0006 5.3 6.1 9.6 12.4 5.7 | 46.0 . 19.2 22.5 | 13.8 35.4 


Total Above Cities 1,562.8} .8747| 457.3) 601.9 3,962,374 2,535 8.5 1.7] 11.0 4.6 | 42.5 29.6 | 20.1 21.5] 17.9 42.6 


= - * —_— i 
State Total 2,421.5) 1.3862! 707.7! 817.3|1 ,876.9] 6,088,401; 1.8292) 2,518) 8, 8.7 1.7) 11.5 4.7 | 42.7 .1| 10.6 20.5 | 17.6 44.0 


POPULATION — E. B, |. POPULATION E. B, |. 
ESTIMATES, 1/1/60 BYP ESTIMATES, 1960 ESTIMATES, 1/1/60 BYP ESTIMATES, 1950 


| Con- Con- 
sumer 
House-| Spend-| Urban House-| Spend- 
%& hold | i Pop. Per % hold oul 
of | (thou- Units (thou- Cap-|H' of | (theu- 3 
U.S.A.) sands) | (theus.)) sands) J ita | hold U.S.A.) sands) | (thous.) 


Bridgepurt- ats veaiagy. | | 


Stamfor d- 


Norwalk. ..., -1| .3843, 185.5) 204.0, 633.6) 1,786,616) . 2822/9 ,631 6) .3512 


184.9, 215.6) 560.1] 1,515,833) .4547/2,415/8, 
Hartford- 


New Britain -1) 3604) 191.0) 225.8) 533.7] 1,671, 7 2,632/8,711 178.5) .0999 62.2) 63.4 97.6) 367,056) .1191|2,224/7,606: 
A Middietown 2.1) 0460) 23.2) 26.2) 44.1 : j 2,210'7,819 
— 2,181.4|1.2208| 637.7| 735.0 1,769.11 5,552,471 |1.6655|2,645/8, 707” 


CONNECTICUT METROPOLITAN STATISTICAL AREAS 


Bridgeport... 331.0! .1862| 97.0! 107.8; 299.4] 862,929 roar. 171.4| .0959| 49.4) 65.0) 10a 628,250| .1585|3,082|10693 
Hartford... 480.3) .2688| 139.2) 170.7) 383.0] 1,237,770) .3713/2,577/8,897 174.5| .0977| 49.8| 57.5) 164.0] 413,267) .1240/2,368/8,299 
New Britain 130.5, .0730, 38.9} 42.8] 114.0] 325,487| .0676|2,494/8,367 

New Haven.. 303.6) 1699 89.1 105.9} 274.0] 738,372] .2215'2,432'8,262|| Total Above Areas|1 .691.3 8908) 463.4) 539.4] 1,372.31 4,096 ,075|1.2287|2,574/8,839 


: __ (Other South Atlantic States: District of Columbja, Florida, Georgia, 
DELAW A RE- Maryland, North Carolina, South Carolina, Virginia, West Virginia) 


@ POPULATION EFFECTIVE @ 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1958 


COUNTIES | Met House- 
Total 3 


(thou- (theu- 
sande) | U.S.A. | sands) 


Income Breakdown of Households 


In- In- 
come :~y $0-2,489 | $2,500-3,999 $7 


Per | Per 
sft, |crstu.| riots} ticon, tc. | rickee, tas. | token 12, | icles. tee, | reokan. 


OF. 
U.S.A. 
60.8; .0338| 17.8 20.1 0359 6,723) 6,825) 6,967, 17.4 4.4 | 19.6 10.6 | 40.7 36.8 | 13.1 18.1) 9.2 
0052 


+e -0043) 2.8) 2.7 6,985} 6,467] 6,419] 17.3 4.1 | 19.0 9.6 | 38.9 82.8 | 13.4 17.2] 11.4 36.3 


1 Milford is in both Kent and Sussex counties. Before using these figures read forewerd, nee 19. 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. 


Moving Fast... and UP... and UP! 


YES! DELAWARE is the fastest growing State in the East and the 


bulk of this growth is in LOWER DELAWARE with DOVER, the 
State Capital as the hub. 

The DELAWARE STATE NEWS has grown with the market. For 
full exclusive coverage of lower Delaware you may now take advan- 
tage of the combined circulation of THE STATE NEWS (local daily), 
THE TRANSPORT (Dover Air Force Base paper) and the weekly 
INDEX at a low package rate. 


Reach this Quality Market via... 


The DELAWARE STATE NEWS 


Published Daily in DOVER, DELAWARE—the State Capital 


For complete and helpful data, write or call 


The JULIUS MATHEWS SPECIAL AGENCY, INC. 
New York Chicago Detroit += Philadelphia. ©~= Cleveland =——~Pitttsburgh 


Boston 
SALES MANAGEMENT 


35 YEARS 

ar 

RADIO WITH A REASON 
WTIC 


SERVING SOUTHERN 
NEW ENGLAND 


THIS ...is DELAWAR 


$4,790* Per Family Retail Sales! 
A QUANTITY SALES MARKET ... 2nd HIGHEST IN THE U.S.A. 


THE NEWS-JOURNAL PAPERS 


Read more about the outstanding retail product sales quantity of the Dela- 
ware State Market. Call or write the NEWS-JOURNAL PAPERS or your 
neorest STORY, BROOKS & FINLEY office for your copy of the new “TOP 
TEN BRANDS” in Wilmington and New Castle County, Del. 
“Sales Management, 1959 


WILMINGTON + DELAWARE 


. PO! EFFECTIVE The “SM” symbols mark original exclu- 
DELAWARE GUD Estimates. 1/1/00 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
F Con- 
sast Income Breakdown of Households 
COUNTIES Met. House- Urban In- 
CITIES Area} Total | % holds Pop. Net % come | come 999 | $4,000-6,999 | $7 $10,000 over 
(continued) | Code} (thou- | (thou- | Units | (thou-| Dollars | of | Per | Per | Per | Per 4 % | % % um % To 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U.| Held. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
New Castle........178} 307.3) .1720) 87.6; 101.0) 230.4] 802,127; .2406| 2,610) 9,157) 7,936) 8, 8.4 1.6/11.2 4.3 | 42.3 27.1] 18.8 18.4 | 19.3 48.7 
= ae 10.0] - 0056) 2.8 4.5 27,430} .0082| 2,743) 9,796) 6,074) 8,225] 8.4 1.6 | 10.2 4.0 | 42.3 27.9 | 20.1 20.1 | 19.0 46.4 
AWilmington...... 115.9) .0649) 33.8) 41.3 306,597; .0020) 2,645) 9,071) 7,408) 8, 8.4 1.6)11.8 4.5 | 48.4 28.6] 18.8 18.9] 18.1 46.5 
0 70.1; .0302) 21.5) 21.3) 14.2] 127,315] .0382| 1,816) 5,922) 5,823) 5, 20.6 6.7 | 22.2 13.1 | 38.7 38.3 | 11.3 17.0| 7.3 25.9 
Re ced ccbeeua 6.0| .0034 1.7 2.1 12,039} .0036| 2,007) 7,082) 5,563] 6,187] 15.1 3.7 | 18.2 9.6 | 43.1 37.6 | 13.9 18.6 | 9.7 30.5 
Total Above Cities 130.5) 0782; 40.8) 60.6 363 , 528 out 2,606) 8,910) 7,184) 8,012] 9.2 1.7} 12.0 4.9 | 43.1 29.1 | 18.3 18.9 17.4 46.4 
Suto Total. . eT 437.9 2460} 128.9| 142.9} 256.0] 1,040,118) .3147| 2,306) 8,267] 7,342) 7,601) 11.7 2.3 14.3 6.1 | 41.5 29.6 | 186.7 18.2 | 15.8 43.9 
E B. I. POPULATION E. B. 1. 
 @D *2 ESTIMATES. 1/1/80 BYD Estimates, 1960 BYLD ESTIMATES, 1/1/80 BYLD ESTIMATES, 1959 
Con- —_— | ~ a Con- 
METRO. sumer METRO. sumer 
AREA “House Spang Urban AREA; House- Urban 
Total | bold | inp Pop. Net % Per| Fer Total | % | hold Pop. Net % | Per| Per 
(thou- 8 | (thou- | Dollars 9 H se (thou- | of | (thou- (thou- | Dollars of | Cap-|H’se- 
sands) | usa cand) | (thous.) sands) (000) USA hold sands) | U.S.A.) sands) | (thous.)| sands) (000) |USA| ita | hold 
Waadagion. 364. al goat | wt. x 120.2; 265.9] 917 204! 2764)2,516 8,760 || Total Above Area} 364.8 .2041| 104.8) 120.2) 255.9] 917,804 .2784|2,516/8,750 
(Other South Atlantic States: Delaware, Florida, Georgia, Mary- 
DISTRIC R 1 c Tt oO F Cc oO L U M B ! A— land, North Carolina, South Carolina, Virginia, West Virginia) 
EFFECTIVE 
a ESTIMATES. 1/1/60 BUYING INCOME— JSM ESTIMATES, 1959 
or a a > Con- 
cueae Cash Income Breakdown of Households 
COUNTIES | Met. House-| Spend-) Urban In- 
CITIES Area} Total % holds jng Pop. Net % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000Z over 
Code} <thou- | (thou- | Units | (thou-} Dotiars | of | Por | Por Por | % % | % wo | he | he me | 
sands) | U.S.A. sands) |(thous.)| sands)} (000) | U.S.A. Capital Hsid. | C.$.U.) Hid. | Hsids. Inc. | Hsids. Inc, | Hslds. Inc. | Hsids. Inc. | Hsids. Inc, 
District of Columbia.171 830.0) -4645| 243.5) 346.7) 830.0) 1,988,579) .S5B5o 2,383) 8,158) 6,747| 6,917] 6.7 1.5 | 16.8 8.0 | 38.0 29.9 | 19.7 23.7 | 18.8 36.9 
AWashington....... 830.0) -4645| 243.5) 345.7 1,986,579) .5969 2,303) 8,158] 5,747) 6,017] 6.7 1.5 | 16.8 8.0 | 38.0 29.9 | 19.7 23.7 | 18.8 36.9 
Total Above Cities wo. -4645| 243.5] 345.7 1,986,579) .6950| 2,303) 8,158) 5,747| 6,917] 6.7 1.5 16.8 8.0 | 38.0 29.9 | 19.7 23.7 | 18.8 36.9 
State WE xtccnnescs 830.0) -4645| 243.5) 345.7| 630.0] 1,986,579! .6069) 2,383 8, 158) 6,747| 6,917] 6.7 1.5 | 16.8 8.0 | 38.0 29.9 | 19.7 23.7 | 18.8 36.9 
- POPULATION EB. i. POPULATION 
BY ESTIMATES, 1/1/80 BYP ESTIMATES, 1959 BYP ESTIMATES, 1/1/60 SYD Estimates, 1980 
‘seer 2 Con- Con- 
METRO. sumer METRO, 
AREA | _ | Heuse-| Spend-) Urban AREA House-| Spend-| Urban 
Total | & hold ae Pop. Net Per | Per Total hold it Pop. Net % Per | Per 
(thou- | of | (thou-/| Units | (thou- | Dollars of | Cap-|H'se- (thou- (thou- Units (thou- | Dollars Cap-| H’se- 
sands) |USA| sands) | (thous.)| sands) (000) | U.S.A. ita | hold sands) | U.S.A.| sands) | (thous.)| sands) (000) | U.S.A) ita | hold 
| a 7 
Washington. .....[2,( 034. 3)1.13 1388| 576.2) 734.6, 1,666.8] 4,722,837 1.4165 2,322'8,197 Total Above Area |2,034.3)1. 1388) 676. 2| TH. 5| 1,566.8] 4,722 837/1.4165 2,322 8,197 


1 Milford is in both Kent and Sussex counties. 
For Retail Sales data, see Section 4 location on page 17. 


© SM, 1960. 


SM Standard %, and Potential (4) pay te y County Areas. 
Before using these figures read foreword, page 19. 


Their Authority Is the Survey 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 


they know too that the people they are talking to—advertisers and advertising agencies—rely 
on the same authority. 
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Major Metropolitan Counties a 
enlarged separately in order Cc 
Counties and cities on this mop to avoid extreme distortion S 
are charted in proportion to net within remainder of state a 
Effective Buying Income: Scale, 
0019 '-2q. in. equals $1 million. 


Cities shown are those having 
net Effective Buying Income of ALLEGANY 
$15 million and over. © Comberiend 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 


Guibas Semen onmprannen 
MARYLAND-DELAWARE * 


and District of Columbia 


rod Meeee 


TUTTLITLIELILLILLIELLLELL LE 


SVC eeec eee eee eee cee 


F L ° R i D A- "(Other South Atlantic “States: Delaware, District. of Columbia, Gowele, The “SM” symbols mark original exclu- 
aantaed == Maryland, North Carolina, South Carolina, _Virginia, West Virginia) sive estimates by SALES MANAGEMENT. 
t SM | POPULATION EFFECTIVE TD 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 
| sum yy | | Cash ~ Income Breakdown of Households 

| | — — ee — —— 

COUNTIES | Met. Leia sumer Urban | Ine | In- 
CITIES Area} Total | % holds | ing | Pop. Net | % | come | come $0-2,499 $2, 500-3,999 ee oad $7, 000-9,999 $10,000& over 

Code} (thou- | of | (thou-| Units | (thou- | Dollars p of | Per | Per | Per | Per lw % 

sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. hens Hsid. |C.8.U.| Hsld. Hidde, ny Hslas kA Halas. Inc, | Hsids, ins, Hsids. -¥ 
Alachua........... 224 78.6} .0440| 19.7| 28.5) 33.2] 112,366) .0337| 1,430) 5 704] 3 we 4,474) 32.8 11.0 | 22.1 15.9 | 28.2 33.6 | 10.3 18.9) 6.6 20.6 
Gainesville... ... 33.2| 0186] 8.7) 15.7 60,770} .0182) 1,830) 6, 985) 3,860} 4,885] 30.6 9.4 | 18.3 12.0 | 30.3 33.3 | 12.1 20.2 8.7 25.1 
Baker. . 6.5 0037 1.3) 1.5 6,122) .0019| 942) 4,709 3.877 3,640] 37.4 15.5 | 29.5 26.0 24.0 35.1) 6.3 14.3) 2.8 9.1 
err oe 266 68.3} .0382} 18.2) 21.3) 34.2 105,891) -0317| 1,550) 5, 818) 4, 961 5,206] 20.1 6.8 | 22.7 14.0 | 35.6 36.6 | 13.6 21.4 8.0 22.2 
APanama City..... 34.2 “0191| 10.3) 10.4) 56,568} .0170 1,654) 5, 492 5,392) 5,096] 21.3 6.3 | 23.6 14.9 | 34.4 36.2 | 13.0 20.8 | 7.7 21.8 
et a Ee 13.7} .0077 3.3) 3.5 3.6 14,222) .0043) 1,038) 4,310) 3,985) 3,798] 36.1 14.3 28.1 23.7 | 25.6 36.0| 7.0 15.0 | 3.3 11.0 
ree 103.4) .0678) 33.5) 38.0) 24.0) 163,267) .0490) 1,579 4,874) 4,290) 4,430] 28.8 9.8 | 25.9 18.7 | 30.0 36.3| 9.8 18.1 | 5.5 17.1 
Melbourne.......... 17.1) .0096) 5.4) 5.6| 25,721} .0077! 1,504) 4,763) 4,543) 4,399] 29.1 10.0 | 25.7 18.8 | 30.0 36.4) 9.9 18.4 | 5.3 16.4 
Broward........... 223] + 296.5 -1660) 91.7) 103.1; 170.8] 548,864) .1646| 1,851| 5,985) 5,320) 6,298) 21.7 6.2 | 21.6 13.1 | 33.1 33.4 | 14.3 22.1 | 9.3 25.2 
AFort Lauderdale 97.5) .0546) 32.6) 36.5 200,341} .0601| 2,055| 6,145) 5,483| 5,617] 21.0 5.6 | 21.2 12.1 | 33.4 31.8 | 13.2 19.3 | 11.2 31.2 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


JULY 10, 1960 


Before using these figures read wnt, page 19. 
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FLORIDA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 


Counties and cities on this map 
ere charted in proportion to net 
Effective Buying Income: Scale, 
0045 sq. in. equals $1 million. 


Cities shown ore those having 


net Effective Buying Income of 
$15 million and over 
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Miami Beach (part of Dade County) 
enlorged seporctely on basis of 
its net Effective Buying income 
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You’re not getting Florida 
unless you’re getting 


“ALL FLORIDA” |f 


Just One Order Buys more than 460,000 
Florida families in 16 Booming Cities... 
Florida’s largest ABC circulation! paytona sean 


De Land « Fort Myers « Gainesville » Jacksonville « Lakeland « Leesburg » Melbourne » Ocala « Panama 
City * Pensacola » Sarasota + St. Petersburg + Tallahassee »« West Palm Beach + Winter Haven 


ALL FLORIDA MAGAZINE is printed by the unique Perry Process letterpress method. 
Write for details: Box 5736, Jacksonville, Florida, or call your Perry representative. 
Friendly Florida-slanted family reading—plus TV WEEK — five regional zones with com- 
plete TV local program listings. Buy just one or all TV zones. 


Represented nationally by JOHN H. PERRY ASSOCIATES 


NEW YORK 36, 19 W. 44th Sc., Tel: MUrray Hill 7-5047, William K. Dorman, Gen. Mgr. CHICAGO 4, 224 South Michigan Ave., Tel: HArrison 7-4008, Robert 
A. Mitchell, Mer. DETROIT 2, 7-268 General Motors Building, Tel: TRinity 5-1803, John F.Cole, Mgr. PHILADELPHIA 7, 12 South 12th Street, Tel: WAlnur 
2-3555, Robert Hitchings, Mgr. SAN FRANCISCO 4, Russ Building, Tel: YUkon 1-1281, Louis J. Rubin, Mgr. ATLANTA 3, 411 Glenn Building, Tel: MUrray 
8-3988, J. D. Whitehead, Mer 


The Perry newspapers 
serve ** Representative 
Florida’”’ 
use them for your product 
and copy testing 


Florida probably represents America more truly than any other single state. And the nine John H. Perry Florida 
Daily Newspapers are themselves representative of Florida . . . offer unique advantages to the advertiser looking for 
a really sensitive, economical test. 


« All One-Paper Markets + Various-Sized Urban Areas, from Small City to Large Metropolitan Areas « Readership Made 
Up of People from All Over America « Florida 10th in Food Sales, 8th in Drug Sales in U.S. « Most Modern Retail Mer- 
chandising, Consumer Buying Habits and Acceptance of New Ideas « Six of the Nine Papers Offer Color 


PALM BEACH POST-TIMES PALATKA DAILY NEWS PENSACOLA NEWS-JOURNAL 
PANAMA CITY NEWS-HERALD OCALA STAR-BANNER MELBOURNE DAILY TIMES 
DE LAND SUN-NEWS LEESBURG MARIANNA JACKSON 


’ DAILY COMMERCIAL COUNTY FLORIDAN 
JULY 10, 1960 5 


‘ ” exclu: 
FLORIDA SA) COPULATION, /80 BUYING INCOME— @XAD ESTIMATES, 1959 Te estimates by SALES: MANAGEMENT. 
a | Con. | | | | | Income Breakdown of Households 
sumer | | | | Cash 
COUNTIES | Met. : | esse” Spend-| Urban } | In- | In- | 

CITIES Area} Total | % | holds| ing | Pop. Net % | come | come | $0-2,498 | $2,500-3,999 | $4,000-6,909 $7,000-9,999 |$10,000& over 
(continued) | Code} (thou- | of | (thou-| Units | (thou-| Dollars a | Per | Per Per | Per % | % % % 7% % 
sands) U.S.A. | sands) (thous.) sands) (000) U.S.A | Capita ‘Held, C.S.U.| Hsid. Halas, Inc, | Hisids, Inc. Holds, Inc. | Hsids. Inc. | Hsids, Inc, 

Hollywood... 44.2) .0247| 15.0) 16.6 91,897| .0276| 2,079) 6,126) 5,505) 5,619) 21.2 5.7 | 21.4 12.2 | $2.9 31.3 | 13.3 19.4 | 11.2 31.4 
Pompano Beach 20.7} .0116| 5.5 5.6 28,303| .0085| 1,367| 5,146) 5,024) 4,866] 27.8 8.6 | 24.3 16.0 | 28.2 81.1 | 11.8 19.8] 7.9 24.5 
Calhoun 8.3) .0046} 2.1) 2.0 7,846, .0024) 945) 3,736) 3,781 | 3,366] 43.9 19.7 | 29.5 28.1 | 19.0 30.1) 4.9 11.8) 2.7 10.3 
Charlotte 9.2) .0062) 3.2) 3.1 13,027} .0039| 1,416) 4,071/ 4,107| 3,861] 35.5 13.8 | 20.1 24.2 | 24.6 34.0/ 7.0 14.9/ 3.8 13.1 
Citrus 7.8, .0043) 2.1 2.3) 9,714) .0029) 1,245, 4,626) 4,130) 4.080) 34.5 12.7 | 27.8 21.8 | 26.4 33.56) 7.4 14.8) 4.9 17.2 
Clay 20.4) .0114, 4.8 6.9) 7.3 26,898 -0080) 1,319) 5,604) 3,895, 4,384) 31.1 10.7 | 22.8 16.7 | 29.7 36.3 | 10.7 19.9 | 5.7 16.4 
Collier 18.8} .0106) 6.8) 6.9 29,274) .0088| 1,557) 5,047) 4,239) 4,516] 29.1 9.7 | 27.1 19.3 | 28.6 33.8 | 8.7 15.8 | 6.5 21.4 
Columbla 20.2) .0113) 6.2} 5.9) 9.3] 25,231} .0078 1,240) 4,852) 4,226) 4,145] 30.8 11.2 | 26.7 20.6 | 29.3 37.9| 9.0 17.7| 4.2 12.6 
Lake City 9.3) .0052} 2.8) 3.2) 13,910} .0042) 1,496) 4,968) 4,347) 4,398] 28.3 9.7 25.6 18.7 | 31.2 37.8 | 10.0 18.7 | 4.9 15.1 
Dade 98] 915.1, .8121| 281.5) 336.9] 782.7] 1,923,074| .8768| 2,101| 6,832| 5,724 6,153] 16.0 3.9 | 18.8 9.8 | 36.4 31.7 | 15.4 20.5 | 13.4 34.1 
Coral Gables 35.1) .0196} 11.2} 15.5} 96,333} .0289 2,745) 8,601| 6,211| 7,409] 16.4 3.3 14.4 6.2 | 30.7 22.2 | 16.2 17.9 | 22.3 50.4 
Hialeah 59.0 0330} 17.1) 18.1) 105,790} .0317 1,793] 6, 187| 5,840) 5,780} 16.2 4.2 | 19.6 10.9 | 38.4 35.6 | 15.3 21.7 | 10.5 27.6 
Homeatead 9.0} .0060) 2.4) 2.9] 14,874] .0045 1, 653) 6,198| 5,011| 5,332] 20.6 5.8 | 22.7 13.6 | 34.9 35.1] 12.5 19.2] 9.3 26.3 
AMiami 300.7} 1683} 96.4) 119.8 642,450} .1927 2,137) 6, 664| 5,360) 5,833] 17.1 4.4 | 19.7 10.9 | 36.8 33.7 | 15.0 21.0 | 11.4 30.0 
Miami Beach 55.0] .0308] 19.8} 25.0 162,183} .0486| 2,949] 8,191| 6,475| 7,270) 15.6 3.2 | 16.8 7.4 | 31.2 28.0] 14.8 16.6 | 21.6 49.8 
Miami Shores 9.6] .0064, 3.2) 3.4 26,022} .0078) 2,711) 8,132) 7,495) 7,776) 17.9 3.5 | 15.3 6.3 | 27.6 18.9 | 15.1 15.9 | 24.2 65.4 
North Miami 26.1] .0146| 8.0) 8.4 51,581} 0155] 1,976) 6, 448| 6,101| 6,018] 15.38 3.8 | 18.5 9.8 | 38.3 34.1 | 16.2 22.1 | 11.7 30.2 
De Soto 11.2} .0063) 2.9) 3.1 6.0 13,706) .0041) 1,224) 4,726) 4,351, 4,190] 29.9 10.7 | 27.2 20.8 | 29.5 37.8 | 9.1 17.7| 4.3 13.0 
Dixie. . 4.3) 0024) 1.0) 1.2) 4,313} .0013) 1,003) 4, 313) 3.656) 3,569] 37.1 15.6 | 30.2 27.2 | 24.6 36.8) 5.9 13.6) 2.2 6.8 
Duval... 74) 451.5) .2627| 127.4) 150.5) 340.6) 788,027 .2364) 1,745) 6, 185) 5,235| 6,514] 19.0 6.2 | 21.3 12.4 | 36.8 34.8 14.1 20.9 | 9.8 28.7 
A Jacksonville 237.2) .1327| 68.6) 83.1 425,624) .1277| 1,794) 6,204] 5, 118) 5,459] 19.3 5.3 | 21.7 12.7 | 35.6 34.9 | 13.9 20.8 | 9.5 26.3 
Escambia 117] 177.3) 0982} 47.3 63.7) 116.4] 286,108) .0858| 1,614) 6,049) 4,488| 5,112] 21.7 6.4 | 21.9 13.7 | 36.6 37.3 | 13.2 21.2| 7.6 21.4 
A Pensacola 56.3) .0315 16.6 18.6 89,790; .0269) 1,595) 5,409) 4,821) 4,899] 24.8 7.6 | 23.8 15.6 | 32.5 35.7 | 11.6 19.3 7.3 21.8 
Warrington 25.0) .0140 6.5 6.6 41,930| .0126) 1,677) 6,451| 6,297) 6,108} 14.1 3.6 | 17.5 9.2 | 38.9 34.1) 17.8 23.9) 11.7 29.3 
Flagler 3} .0038) 1.8 2.2 7,907, .0024) 1,255) 4,393) 3.486) 3,662) 40.6 16.7 | 27.7 24.2 | 21.6 31.6| 6.3 14.2) 3.9 13.3 
Franklin. ... j 7.0| .0039, 2.0) 2.1 3.9 7,937, .0024 1,134) 3,969 3,685! 3,624] 38.1 15.8 | 29.4 26.0 | 23.2 34.2/ 6.4 14.6) 2.9 9.5 
Gadsden. .... 45.7/ .0256, 10.8 10.0 16.8] 45,653) .0137, 999 4,227) 4,537) 3,765] 38.6 15.8 | 27.3 23.2 | 21.9 31.2) 7.0 15.3 4.2 14.5 
Quiney 8.4) .0047) 2.5) 2.6 11,560} .0035| 1,376) 4,624] 4.446] 4,204] 35.5 12.4 | 25.9 19.4 | 23.5 29.4] 8.6 16.3] 6.5 22.5 
Gilchrist 3.1| .0017 .7 .7 2,936, .0009) 947) 4,194) 3,788) 3,296] 44.8 20.5 | 28.2 27.4/ 19.8 321 | 4.9 12.2|) 2.3 7.8 
Glades . 3.1; .0018 8 1.1 3,893, .0011| 1,256) 4,866) 3,391) 3,811] 40.5 16.0 | 22.6 18.9 | 24.6 34.5 / 8.3 17.8) 4.1 12.8 
Guif..... 10.7; .0060) 2.9 3.1 4. 13,356, .0040 1,248) 4,606 4,304! 4,236] 29.5 10.5 | 27.6 20.8 | 29.3 37.1 | 9.2 17.8| 4.6 13.8 
Hamilton 8.3) .0046) 2.1 2.0 7,969, .0024) 960) 3,795 3,797) 3,332) 42.1 19.0 | 29.8 28.7 | 21.6 34.8/| 5.0 12.2| 1.56 5.3 
Hardee... 13.4) .0075) 3.8 3.8) 4.0] 17,455) .0053 1,303, 4,693| 4,523) 4,151] 33.8 12.3 | 27.7 21.4 | 25.3 32.6 | 8.0 15.8| 5.2 17.9 
Hendry... . 8.0) .0045) 2.1 2.5 12,764) .0038 1,596 6,078) 4,932) 5,246] 16.9 4.9 23.3 14.3 | 38.8 39.6 | 13.6 21.1 7.4 20.1 
Hernando 10.3; .0057) 3.0 3.0 13,651/ .0041) 1,325) 4,550) 4,418) 4, 208| 30.7 11.0 | 27.9 21.3 | 27.6 36.2/ 9.0 17.5! 4.8 15.0 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


“—-~=—~“MAIL TODAY 


Capt. B. C. McCaffree, Dear Captain Mac: Please send the facts about modern-day 
Executive Director, Jacksonville! 

Committee of 100 

Jacksonville Area 


Na as ‘ ers iRee Knoehe ne 
Chamber of Commerce = ‘ ° 
604 SM Hogan Street } 
Jacksonville 2, Florida Title ovéaee cvekente Ss ctv wast edeiteweaawae 


Bus. Address 


Before using these figures read wn page 19. 


Get a Whirly-Bird’s 
Eye View of 


Jacksonville 
with Captain Mac 


Looking for a southeastern plant or office 
location? Ask Captain Mac to arrange for a 
‘copter tour of Jacksonville and vicinity to 
view industrial growth and spot possible sites. 


You'll see new government buildings, new 
hotels, new office buildings . . . a $100 million 
Expressway project . . . new bridges . . . new 
industrial growth of every description. 


Coupled with these are Jacksonville's deep- 
water port... a strategic location for serving 
not only Florida but the whole Southeast and 
Latin America . . . ample manpower . . . plus 
wonderful Florida living! 


Jacksonville's Got It . . . ask Captain Mac. 
Write for fact-filled survey kit on our Port, 
Taxes, Transportation, Market, Labor, Govern- 
ment, and Utilities; or wire or phone collect 
Elgin 3-661. 


THE COMMITTEE OF ONE HUNDRED 
ELECTRIC AND WATER UTILITIES 
CITY OF JACKSONVILLE, FLORIDA 


SALES MANAGEMENT 
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e Se Lee ae hoe go $ A. 
again... second in the nation 


For the third straight year, THE MIAMI HERALD ranks second in total advertising. 


Because . . . (1) South Florida* — with a third of the state’s entire population — is a 
NEWSPAPER MARKET. (2) Greater Miami —- with $6832 buying income per house- 


hold — is FIRST in per family sales among major metropolitan markets. (3) THE 
MIAMI HERALD is the TOTAL SELLING MEDIUM IN SOUTH FLORIDA. 


Schedule THE MIAMI HERALD for responsive action at low cost. 


auaee 
1 Aracg, Ue: tit 


*America’s 12th largest retail market. 
Free copy of TOP TEN BRANDS 


survey on request. 


STORY, BROOKS & FINLEY, INC., NATIONAL REPRESENTATIVES 
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In Key 
East Coast 
Markets 


+}- 
itt 


ultimate in Outdoor Advertising 


FOR INFORMATION ON ALL OUR MARKETS 
CALL BOSTON, MASS., JAmaica 2-8800 


cance Office — call OXford 1-0471 


Since 1850 


Donnelly Adv._ 


7 “sm” Is m i 
FLORIDA “Gi eorimareae 1/1/60 SUYING TicOME— BYP ESTIMATES, 1959 in oman ty SALES" MA AGEMENT. 
Con- Income Breakdown of Households 
Met. | House- Urban In- 
grt Area] Total | % holds Pop. Net % come $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $1 over 
(continued) |Code| (thou- | of | (thou ee, (thou- | Dollars Per | Per | Por Fee vm | wan 1 | cht. 12 * % 
sands) | U.S.A sands) | (thous.)| sands) (000) U.S.A. | Capita) Heid. | C.S.U. H Inc. | Hsids. Inc. | Hsids, Inc, | Helds. inc. 
Highiands 20.7| 0116) 6.2 6.6) 14, 31,327; .0084) 1,513) 5,063) 4,702 26.2 18.2 | 28.8 33.4) 9.5 16.9 | 6.9 22.2 
Hiltsborough 162] 386.6 2164) 120.8) 128.2) 363.6) 644,164) .1932| 1,666) 56,332) 5,025 24.4 15.8 | 32.6 35.5 | 11.5 19.1) 7.4 22.1 
Plant City 15.1; .0085 4.7 4.7 21,866) .0066) 1,448) 4,652) 4,591 26.4 19.1 | 29.9 35.9 | 9.4 17.4) 6.5 17.8 
ATamps... 279.7) 15665 87.2) 100.0 482,501; .1447| 1,725) 6,533) 4,828 24.2 15.6 | 33.0 85.8 / 11.7 10.2 | 7.5 22.3 
Holmes. 13.0) sony 3.1) 3.3 12,182} .0037/ 937| 3,930] 3,507 28.2 28.6 | 18.8 32.0| 4.6 12.0| 1.8 5.1 
Indian River 24.4) -0136 7.1 7.8 9. 36,380; .0108) 1,491) 6,124) 4,761 27.2 18.8 | 28.9 33.2 | 8.9 15.7) 7.2 23.3 
Vero Beach 9.0; .0050 2.9 2.9 i 16,288} .0049) 1,810) 5,617) 5,497 24.7 14.6 | 31.0 30.8 | 10.7 16.2 | 10.8 932.1 
Jackeon......... 38.3, .0220 9.4, 10.1 7. 39,154) .0117; 906) 4,165) 3,858 28.6 26.1 | 21.0 32.0; 6.6 13.1 3.1 11.0 
Marianna 7.0; .0039 2.0 2.1 9,945; .0030) 1,421) 4,973) 4,736 26.8 18.8 | 20.4 34.3 0.3 16.6] 6.4 21.0 
Jefferson 10.2) .0057) 2.6 2.8 9,806; .0030| 961) 3,772) 3,726 4 20.0 17.4 28.5) 4.2 10.6) 2.6 10.4 
Lafayette 3.0) .0017 7 8 3,066) .0009| 1,022) 4,380) 3,833 28.4 28.2 | 19.0 31.8) 4.6 11.6) 2.3 7.0 
Lake.... 56.7; .0317| 16.6) 18.5 on 84,617; .0254) 1,492) 5,087, 4,662 26.4 18.8 | 28.0 33.5 | 9.2 16.8/| 6.4 20.8 
Leesburg 10.6} .0059 3.4 3.7 17,527) .0053| 1,653) 5,155) 4,731 25.6 17.2 | 31.4 35.3 11.0 189.0] 6.7 20.5 
ee 47.2 0265) 14.3) 16.5) 23.7 76,760| .0227) 1,605) 5,298) 4,584 26.2 17.0 | 20.3 33.2 | 10.2 17.7 | 7.4 22.2 
Fort Myers ‘ 23.7) + .0133) 7.5 8.8 40,913) .0123) 1,726) 5,455) 4,610 24.4 16.2 | 29.7 33.0/ 10.8 18.3 7.8 24.0 
Leon........ 288 81.9; .0458; 20.0) 30.3) 64.2] 125,637) .0376| 1,533) 6,277| 4,141 19.8 12.6 | 30.0 31.7 | 13.0 21.0] 9.2 26.4 
ATallahassee 49.6) .0278; 13.5) 20.8 98,140) .0267| 1,797) 6,603) 4,274 19.8 11.9 | 30.8 31.3 | 13.5 21.3 9.8 27.7 
RR Fae 11.4) -0064) 3.0 3.3 12,378, .0038) 1,086) 4,126) 3,645 29.7 26.8 | 21.8 32.9 5.4 12.4/| 2.9 10.7 
EE 2.9, .0016) 8 8 3,087; .0008| 1,084) 3,859) 3,649 20.6 28.2 | 18.2 29.0) 4.6 11.2) 3.0 11.6 
Madisen......... 15.0, .0064) 3.5) 3.5 2.3 13,379; .0046| 9882) 3,823) 3,747 2.6 27.7 | 19.6 31.7 | 6.1 12.6) 2.3 7.8 
Manatees. ........ 61.5) 0344) 19. 3| 20.3) 27.2) 91,675) .0275| 1,481) 4,750) 4,515 26.3 19.2 | 26.1 31.8) 6.7 16.2| 6.4 21.7 
Bradenton 21.5; .0120) 7.2 8.0 36,641; .0110) 1,704) 5,089) 4,545 25.1 17.6 | 26.9 31.6 9.3 16.7 7.3 23.8 
Marten. ........ 52.3) -0293, 14.9 16.9) 16.4 68,816; .0206| 1,316) 4,619) 4,318 26.3 20.4 | 25.9 33.4) 8.5 16.8) 6.1 16.9 
Ocala. 16.4) _ 5.2) 5.6 25,724| .0077| 1,860] 4,047) 4,538 25.0 17.6 | 28.0 33.0| 10.1 18.1| 6.6 21.3 
Seaccce ceesncees 15.5 0008) aa 4.8 6. 21,953 .0066| 1,416 4,560 28.0 20.8 | 23.4 29.1 7.4 14.0) 6.8 24.1 
Monrose... 60.2) -0337) 16.4; 28.9) 61. 103,948) .0312| 1,727 3,581 20.0 13.9 | 33.3 38.6 | 11.3 20.0/ 6.1 18.1 
Key West....... 51.3) .0287) 14.6) 22.2 85,271) .0256| 1,663 3,826 19.8 13.6 | 33.3 38.3 11.5 20.1] 6.3 18.6 
Nassau... 16.5) 0093 4.0) 4.3 6. 18,461; .0068) 1,179 4,471 26.8 18.9 | 31.3 38.3 | 10.4 19.3 4.9 14.8 
Ge sc ctcocces ce: 63.7; .0366) 16.7) 22.4 11. 97,495) .0293) 1,531 4,337 20.9 13.9 | 35.9 39.9 | 13.0 22.1) 6.5 16.7 
Okeechobee. ........ 5.7; .0032 1.4 1.7 6,801; .0020) 1,193 3,819 27.2 22.4 | 25.6 36.1 7.7 16.1 | 3.9 12.6 
Orange. ..... MN 267.8) .1443) 82.8) 91.4) 128.7] 489,258| .1408| 1,820 5,134 23.5 14.6 | 32.3 33.3 11.9 18.9) 9.0 26.4 
AOrlando......... ‘ 96.0) .0537 31.2 37.0 190,975; .0573) 1,989 5,149 22.3 13.1 | 32.6 31.9 | 12.9 19.3 | 10.6 29.7 
Winter Park........ 17.7; .0009 5.9 7.9 40,516; .0122) 2,289 6,077 19.7 11.0 | 31.5 20.2 | 13.56 16.3 | 12.8 34.6 
Osceola. ......600.55 18.3) .0102 6.1) 6.6) 12. 26,481; .0076| 1,392 3,804 20.3 26.5 | 24.0 34.9 6.5 14.3 3.0 10.1 
Paim Beach....... 173] «6228.7, .1286 79.0) 85.7 110] 424,360; .1273) 1,847 4,948 23.7 15.3 | 30.5 32.7 | 10.9 18.0) 8.8 26.0 
Delray Beach... .... 11.0; .0062 3.6) 3.6 19,754; .0050| 1,706 5,443 23.6 14.4 | 29.1 29.5 | 11.2 17.5 | 10.4 32.1 
Lake Worth. ....... 17.9} .0100 6.0) 7.1 33,049) .0009) 1,846 4,603 23.1 15.4 | 20.3 32.4 11.0 18.7] 7.9 24.87 
Palm Beach. ....... 6.0; .0034 1.8 3.2 20,781) .0062) 3,464 6,480 10.6 3.6 | 20.0 16.3 | 15.6 13.5 | 36.0 65.2 
A West Palm Beach 63.1) .0853) 20. 8| 23.9) 117,077) .0851) 1,855 4,890 23.9 15.2 | 31.8 33.8 11.5 18.6| 8.4 26.1 
PURER: ccecccetacconcs 33.5) .0187, 10. 1 10.8 8.3) 45,417; .0136) 1,358 4,181 29.0 22.8 | 26.9 35.3 7.7 15.4| 4.3 14.6 
PRREEED. «cv cccsees we 390.9, .1852, 116.0 129.9) 263.1 639,707) .1919) 1,933 4,921 23.9 18.3 | 31.5 33.6 11.3 18.3 8.4 25.4 
Clearwater... ...... 44.0} .0246) 15.2) 17.4 90,153) .0270) 2,049 5,160 22.7 13.6 | 32.4 32.4 | 12.2 18.6 | 10.0 0 
ASt. Petersburg. .. 175.0; .0079) 65.8 73.2) 360,387; .1081) 2,050 4,920 24.1 15.6 | 31.2 33.6) 11.1 18.3] 8.3 as 
PUM. cccceecasec 41 186.5; .1044 56.6 87.7 "J 298,601) .0806) 1,601 6,168 24.8 16.1 | 31.8 34.6 | 11.0 18.2)! 7.7 23.6 
DORI 6 < cécides: 13.8} .0077) 4.0) 4.4) 23,889} .0072) 1,731 5,390 -7 14.0 | 33.5 83.0 | 12.7 19.1 | 10.0 28.3 
Alakelaad ........ 43.6, 0344 4.2 16.7 82,923) .0249) 1,902 4,059 -7 14.0 | 31.9 33.0) 12.0 18.9 | 9.9 27.1 
Winter Haven. .... 18.9) .0106 6.4 6.6 33,265) .0100) 1,760 4,987 -7 16.2 | 31.6 84.7 | 10.8 18.1 | 7.4 28.1 
Putnam. ......... 33.8; .0189 9.3) 10.2) 14. 44,935; .0135) 1,329 4,402 -8 19.1 | 26.8 33.1 | 8.1 17.3) 8.8 19.2 
ae 14.0} .0078 3.8 4.6 20,629; .0062| 1,474 4,479 24.8 17.1 | 29.0 33.2 | 10.6 18.6 | 7.0 21.9 
St. Johms........... 33.7; .0188 9.7; 11.3) 2. 60,547; .0151| 1,500 4,473 25.5 17.8 | 28.8 33.7 | 9.3 16.6) 6.8 22.0 
St. Augustine....... 20.0) 0112) 6.4 7.1 32,401; .0087| 1,620; 4,551 25.6 17.7 | 20.5 34.3) 9.6 17.6) 6.8 21.7 
Ci cc cnc cbakead 35.6; .0199) 8.7; 19.6) 25. 66,208 .0168 1,678 4,878 23.6 14.9 | 34.4 36.3 | 12.2 18.7/| 7.8 22.6 
Port Pierce. ........ 25.4) a 7.4 8.6 41,934; .0126) 1,651 4,857 23.8 15.23 | 34.0 36.2 12.0 19.6 | 7.6 22.2 
Santa Resa........ 117) 28.3) 7.0 8.6 32,404) 0087! 1,148 3,758 26.9 22.1 | 27.3 37.5 | 7.8 16.61 3,4 10.8 
For Retail Sales data, sen Section 4 location on Before using these figures read foreword, page 19. 
Sit Standard (4) and Potential (A). Metropolitan County. Areas © SM, 1960. 
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4 TION EFFECTIVE ‘The ‘SM’ symbols mark original exclu- 
FLORIDA ESTIMATES 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Con- Income Breakdown of Households 
sumer Cash 
COUNTIES | Met. House-} Spend-) Urban In- In- 
CITIES Area} Total % holds ing Pop. Net % come | come $0-2,499 |52500-3.900| $4,000-6,999 | $7,000-9,999 |$10,000& over 
(continued) | Code} (thou- of (thou- | Units | (thou-} Dollars of Per | Per | Per | Per 0 0 o 0 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U.) Hsid. Hsids. inc. | risks, 1. Hsids. ine. Hsids. Inc, | Hsids. Inc. 
Sarasota.......... 284 67.3} .0877; 22.1 24.1 39.8) 124,417) .0374| 1,849) 6,630 5,148. toes 25.1 7.3 | 23.9 14.9 | 30.1 31.0/ 11.3 18.0] 9.6 28.8 
ASarasota.......... 39.8) .0223 13.3 15.1 77,559) .0233) 1,949) 6,832) 5,130) 6,283) 24.2 6.9 | 23.4 14.2 | 30.4 30.9 | 11.8 18.2 | 10.2 29.8 
Seminole.......... 115) 47.3) .02866) 13.5) 16.0) 19.0 63,775; .0191) 1,348) 4,724) 3,985) 4,142) 35.2 12.8 | 26.9 20.8 | 24.5 31.8| 7.9 15.6| 5.5 19.0 
Sanford. ........... 19.0} .0106 6.2 6.5 28,400) .0085) 1,495) 4,581 4,316) 4,211] 34.8 12.4 | 26.7 20.3 24.7 31.4 8.1 15.7 5.7 20.2 
QO chan cdc eests< 12.1; .0067 3.3 3.5 14,920 .0045| 1,233) 4,521) 4,200) 3,994] 34.3 12.9 | 27.2 21.8 26.2 36.1 8.2 16.9 | 4.1 13.3 
Suwannee............ 14.6) .0082 3.7| 4.0 3. 16,244; .0048) 1,113) 4,390) 4,016) 3,582) 39.7 16.7 27.9 25.9 | 23.2 34.6 6.4 14.7/| 2.8 9.0 
Wie ibs cece sies 15.2) .0085 4.1) 4.8) 1.1 17,079] .0052| 1,124 4,166 3,700) 3,669] 37.0 15.2 | 28.8 26.1 | 24.8 389) 6.8 18.2; 2.8 8.6 
a 9.1} .0051 1.1 1.2] 4,746| .0014) 622) 4,315) 3,699) 3,535) 40.9 17.4 | 28.7 26.1 | 21.8 32.6 5.8 13.4/| 3.0 10.5 
Volusia............213] 120.7) .0676) 39.3) 46.7| 76. 207,504) .0622) 1,720) 5,282 4,535) 4,683) 29.1 9.3 | 24.7 16.9 | 28.8 33.9 | 10.1 17.7 7.3 23.1 
ADaytona Beach 45.0} .0252 15.7 18.1 84,518; .0254) 1,878) 5,383 4, 664| 4,786] 28.4 8.9 | 24.6 16.5 | 28.8 32.2 | 10.3 17.6 7.9 24.8 
RP are 14.0} .0078 4.6 6.0 24,357; .0073| 1,740! 5,206) 4,046) 4,546] 30.7 10.2 | 24.2 17.1 | 28.3 33.3] 10.0 18.0 6.8 21.4 
CO ee 6.6) .0031 1.4 1.4 6,282) .0016) 943) 3,773) 3,694) 3,320) 42.3 19.2 | 30.1 28.1 | 21.0 33.9 | 4.8 11.7 1.8 6.1 
a a 16.3) .0091 4.1 4.3 3.5 17,107; .0082) 1,050) 4,172 3,956) 3,568/ 40.3 17.0 | 27.9 25.0 | 22.6 34.1 6.3 14.5; 2.9 9.4 
Washington........... 11.9) .0067 3.0 3.0 3. 11,758) .0035) 988) 3,919 3,808) 3,363] 43.2 19.3 28.8 27.4 20.4 32.8) 5.3 13.0; 2.3 7.8 
] 
Total Above Cities....| 2,245.7) 1.2566] 713 i 843.4 4,294, 030 1.2883) 1,912) 6,022 5,001| 5,353] 22.4 6.3 | 22.1 13.2 | 38.0 33.0 12.7 19.4 | 9.8 28.1 
i 1. 
| i | | | 
State Total. ..... enend 4,822.9 2.6992)1 ,448.5|1 ,669.8/2, 989.9} 8,282, 388 2. 4944) 1, nr 6, 718 4,960, 5,111! 24.2 7.41 23.0 14.4 | 32.1 33.7 | a 3 | 8. 7 2B: 5 
was POPULATION ~ POPULATION | wom E 
JM ESTIMATES, 1/1/60 GY ESTIMATES, 1959 BY) ESTIMATES, 1/1/60 SM ESTIMATES, 1950 
Con- | I 
METRO. sumer METRO. sumer 
AREAS House- AREAS House-| rg Urban 
Total % hold ing | Pop. Net % Per | Per Total A hold ina | Net % | Per Per 
(thou- | of | (thou-| Units | (thou- | Dollars of | Cap-|H'se- (thou- | of | (thou-| Units (thou- Dollars of | Cap- H'se- 
sands) | U.S.A.) sands) (thous.)| sands) (000) | U.S.A.) ita | hold sands) ) | USA. sands) |(thous.)| sands) (000) | U.S.A. U.S.A.) ita ‘ta hla 
é | src Be 
ADaytona Beach.| 120.7) .0676) 39.3) 45.7) 76. 207 ,594 0622/1 ,720|6,282 Pensacola. ...... 206.6| -1150} 54.3) 72.3) 116.4) 318, 602 0958/1, 550|5,867 
Fort Lauderdale} 296.5) .1660| 91.7 103.1) 170.8] 548,864 1646/1 ,851 5,985 ASarasota...... 67.3) -0377| 22.1) 24.1) 39.8 124,417| .0374/1,849/5,630 
AGainesville. . 78.6| .0440| 19.7| 28.5) 33. 112,366 ASIN AS. TOE ATallahassee.... 81.9) .0458 ry 30.3) 54.2 125,537) .0376)1,533|6,277 
Jacksonville. ... . 451.8| .2827| 127.4) 150.5) 340. 788,027) .2364/1 ,745/6, 185 | | Tampa- 
Alakeland...... 186.5) .1044) 66.6) 57.7 95.3] 298,601) .0896|1,601\5,276|| St. Petersburg...| 717.6| .4016 230.8 258.2| 616.7] 1,283,871| .3851/1,789/5,422 
Miami.......... 915.1) .5121| 281.5; 335.9) 782.7) 1,923,074 .5768/2,101|6,832 West Paim Beach] 228.7) .1286) 79. 0} 88.7 118.5} 424,360 12781, 047/8,372 
Orlando......... 305.1) .1708} 96.3) 107.4) 148.7) 533,033 .1890|1 ,747|5,535 oe — 
APanama City 68.3| .0382; 18.2; 21.3 34.2] 105,891| .0317|1,550/5,818 || Total Above Areas|3,724.3|2.0845|1,142. 8h, 320. 1| 2,628, AI 6,794, 237|2.0378 eis 824) 5,945 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas. 
JULY 10, 1960 
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SM TION EFFECTIVE SM 
ESTIMATES. 1/1/60 BUYING INCOME— © ESTIMATES, 1959 
Con- Income Breakdown of Households 
sumer Cash 
COUNTIES | Met. House-| Spend-| Urban Ine | Ine 
CITIES | Area} Total | % | holds | ing | Pop. | Net | % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004.0ver 
Code} (thou- | of | dinow | units | (hou | Dollars | of | Per | Por | Por | Por} f° % | 9% |  % % | % % 
sands) | U.S.A. | sands) |(thous.)| sands)| (000) | U.S.A. | Capita| Heid. |C.S.U.| Hsid.| Hsids. Inc. | Hslds, Inc. | Hslds. inc. | Hsids. Inc. | Hsids. Inc. 
Apoling 12.9) 0072} 3.0} 3.2) 3.2] 11,643, .0035| 903! 3.881 3,885 3,088] 48.5 23.7 | 28.2 29.3/| 17.5 30.3| 4.0 10.5| 1.8 6.2 
Atkinson.......... 6.4, 0038} 1.8) 1.8 5,968 .0018| 933, 3,979| 3,310| 2,975] 48.6 24.6 | 29.2 31.5 | 18.0 32.4| 4.2 11.5 
Bacon. 9.0 .0050/ 2.3) 2.4) 2.6] 9,103) .0027| 1,011| 3,958) 3,666) 3,217] 46.1 21.6 | 28.3 28.2 | 19.3 32.3| 4.2 10.6| 2.1 7.3 
Baker... 8.4) .0030/ 1.2) 1.2 4,429, .0013| 820| 3,691| 3,417| 2,835] 53.8 28.5 | 28.5 32.3/| 13.7 25.8| 2.5 7.2] 1.5 6.2 
Baldwin 34.0} .0191| 6.3} 7.1] 25.8 28.201) .0079| 773| 4,961| 3,670| 3,839) 38.2 15.0 | 25.8 21.6 | 24.7 34.3| 7.1 18.1] 4.2 14.0 
Milledgeville. 11.0} .0062) 3.0; 4.2 15,566} .0047| 1,415| 6,189] 3,630| 3,907] 38.6 14.9 | 24.0 19.7| 25.1 34.4] 7.6 15.9| 4.7 15.1 
Banks... 6.2) .0034) 1.8) 1.5 5,443, .0016| 878| 3,629| 3,574, 2,805] 62.0 27.9 | 30.2 34.5/| 14.8 28.3| 2.4 7.0] .6 2.3 
eer Ge eee 13.1) .0074, 3.8) 4.0] 4.6] 15,051| .0046| 1,149| 4,300] 3,741| 3,637] 39.3 16.7 | 28.6 26.0| 23.6 35.7| 5.9 13.6| 2.6 8.0 
I cece 25.7; .0144, 6.6] 7.2| 10.5} 30,679} .0092| 1,194| 4,648| 4,239] 4.035] 33.2 12.4 | 28.3 22.6 | 27.2 36.9| 7.0 14.3| 4.3 14.9 
Cartersville........ 10.5} .0059; 3.0| 3.6 15,804} .0048| 1,514| 5,298] 4,325] 4,529] 28.0 9.3 | 27.1 19.2 | 30.1 35.5] 8.7 15.8| 6.1 20.2 
Ben Hill... 12.1| 0087; 3.6) 3.4, 8.5] —-14,705| 0044) 1,215| 4,085| 4,254| 3,647] 39.3 16.2 | 27.9 24.5 | 23.4 34.5| 6.1 12.6] 3.3 11.2 
Fitagerald. . 9.5} .0083} 3.0, 3.1 12,050} .0036| 1,268) 4,017| 3,887| 3,733] 38.1 15.4 | 27.7 23.8 | 24.4 34.9] 6.3 13.9| 3.5 12.0 
OGM dies. 13.4) .0075| 3.2; 3.8} 3.4] 13,864] .0041| 1,034] 4,329] 3,885] 3,513] 41.0 17.6 | 29.3 26.8 | 21.3 32.4| 5.3 12.3| 3.1 10.9 
Bibb... 94] 138.7; 0776, 40.0| 48.3) 111.7] 220,168 .0661| 1,687] 5,504) 4,748) 4,899] 24.7 7.6 | 25.0 16.4 | 32.3 35.4 | 10.4 17.3| 7.6 23.3 
AMacon 87.0] 0487} 26.2] 31.8] 148,778] .0446| 1,710) 5,870] 4,660] 4,955) 25.1 7.6 | 24.8 16.0 | 31.7 34.2 | 10.3 17.1] 8.1 25.1 
Bleckley 8.4) 0047) 2.2) 2.3] 3.2] 8, 173| .0024)  973| 3,715] 3,427| 9,108) 47.7 23.1 | 20.8 90.7 | 16.8 28.8| 3.7 9.8) 2.0 7.5 
Brantley 6.6, 0037} 1.4) 1.4) 5,646, .0017| 885| 4,033| 3,910| 3,258] 42.8 19.8 | 30.3 29.8/ 21.1 34.7| 4.2 10.6] 1.6 6.1 
ro ee 18.9) .0080| 3.6, 4.3 1.6] 20,186 008 1,270| 5.607| 4,686) 3,260] 48.1 22.2 | 27.7 27.31 17.0 28.0| 4.1 10.2] 3.1 12.3 
Bryan 44 0028, 1.0, 1.2 4,659) 0014) 1,059] 4,659| 3,736) 3,401) 41.8 18.4 | 30.1 28.4| 21.2 33.5| 4.7 11.2| 2.8 8.5 
Bulloch 24.6, .0138 6.2) 7.1) 10.0] 25, 166| .0075| 1,023) 4,059! 3,527| 3,219] 49.4 23.1 | 26.3 26.2| 17.1 28.4| 4.3 11.0] 2.9 11.3 
Statesboro 10.0} 0066) 2.9] 3.0) 11,418} 0084 1,142| 3,937| 3,720| 3,578] 44.8 18.7 | 27.1 24.3| 19.4 29.0] 5.1 11.7] 3.9 16.3 
Burke 22.9] 0128} 6.8, 8.6) 4.4) 20,233! 0081 884| 3,488] 3,027| 2,774] 57.7 31.3 | 25.3 29.2 | 12.6 24.5| 2.6 7.6| 1.8 7.4 
RR NR 9.6) .0084) 2.4 2.7) 10,086] .0030, 1,049| 4,194] 3,691| 3,476] 42.3 18.3 | 28.7 24.7 | 22.9 35.4| 6.4 12.7| 2.7 8.9 
Calhoun 11.8} .0084) 2.9] 3.6) 10,443, .0031| 908! 3,601| 2,952| 2,922] 55.4 28.6 | 24.9 27.3 | 14.3 26.1| 3.2 9.0) 2.2 9.0 
Camden............ 7.0) 0038) 2.0) 2.1) 8,06| .0027| 1,258| 4,403) 4,100) 3,871] 38.2 14.9 | 25.9 21.4 | 25.2 94.9| 6.5 13.6 | 4.2 18.2 
Candier 7.4, .0042) 1.9 2.2 7,864! .0023| 1,063! 4,139] 3,492| 3,223] 49.2 23.0 | 26.3 26.1 | 17.6 29.4| 4.1 10.3] 2.8 11.2 
Carroll 36.0/ .0201/ 9.6! 10.8; 12.1] 41,158! 0124) 1,143| 4,287| 3,885 3,605] 38.8 16.2 | 29.4 26.1 | 23.1 34.4| 6.6 12.7| 3.1 10.6 
Carrollton 12.1} .0068} 3.8} 8.8) 15,875| .0048| 1,312| 4,178] 4,114| 3,930] 34.7 13.3 | 30.1 24.6 | 24.8 33.7] 6.3 13.1] 4.1 15.3 
Catoosa. .. 18.1| 0101) 4.8) 4.8] 2.8) 23,838) .0071 1.317) 4,966} 4,801' 4,619] 23.0 7.7 | 28.0 19.9 | 34.5 40.8| 9.6 17.4] 4.9 14.2 
Charlton 6.2) 002) 1.3) 1.3 5,833, .0018| 1,122) 4,487] 4,205) 4,020] 34.0 12.7 | 31.0 24.7 | 24.3 32.6| 5.7 11.7| 5.0 18.4 
| | 
Chatham......... 146] © 183.1) .1025} 53.9) on 151.9] 290,158| .0870| 1,585| 5,383 4,603| 4,784] 28.4 8.3 | 25.3 16.9 | 31.0 34.9| 10.0 17.0| 7.3 22.9 
ASevannah........) 140.2 .0785| 41.9 as 226,256} .0679| 1,614| 5,400! 4,633| 4,805] 26.1 8.2 | 25.3 16.9 | 31.2 34.7/ 10.0 17.1| 7.4 28.1 
1 Chattahooches....36] 38.5 0218| 2.4) 32.0 75,489| .0227| 1,961/31,454| 2,353/ 4,618] 27.8 9.1 | 24.8 17.2 | 28.8 33.4 | 10.5 18.6| 8.1 21.7 
Chattooga 22.1| 0123] 5.4) 6.6) 7.3] 28,675! .0086| 1,298] 5,310| 4,306) 4,367] 25.4 8.8 | 27.8 20.4| 32.7 40.1| 9.4 17.6] 4.7 13.1 
Cherokee 21.1] 0118} 6.3} 6.0) 2.9) 23,887, 0071 1,132) 4,507| 3,953| 3,720] 35.2 14.2 | 29.9 25.8 | 28.8 37.1| 6.2 13.6| 2.9 9.3 
Clarke 40.9| .0229) 10.9) 16.3} 37.8] 64,477| 0194) 1,576) 5,915| 3,955] 4,451] 35.3 11.9 | 21.5 15.5 | 27.3 92.8 | 8.8 16.2| 7.1 23.6 
Athens 37.8} 0212] 9.9] 16.4 62,071] 0186] 1,642} 6,270| 3,774] 4,540] 34.5 11.4 | 20.6 14.5 | 28.2 83.2| 9.2 16.6| 7.5 24.3 
Clay........ i 3.9| .0022) 1.1) 1.0 3,964] 0012) 1,016) 3,604| 3,754| 3,004] 60.8 24.7 | 27.3 28.3/ 15.3 26.6| 4.1 10.7| 2.5 9.7 
Clayton 10} 48.1} 0289, 12.6) 15.1; 13.8] 76,236] .0225| 1,564| 5,971| 4,956, 5,314] 15.9 4.5 | 23.3 14.1 | 40.2 40.4 | 12.9 19.9| 7.7 21.1 
Clinch 6.2} .0038} 1.6) 1.9) 7,377| .0022| 1,190| 4,611| 3,834| 3,892] 40.8 15.8 | 27.8 22.9 | 20.0 27.5/| 6.8 12.2] 5.6 21.6 
Cobb 10} 110.0] .0616| 29.9| 32.7] 45.3] 167,282| .0502| 1,820| 5,594] 6,107| 6,100] 19.9 6.9 | 25.0 15.7 | 36.0 37.7| 11.6 18.7| 7.5 22.0 
Marietta 43.0] 0241] 12.1] 13.9 74,326] .0223) 1,729] 6,143] 5,318) 5,493] 16.6 4.5 | 23.2 13.5 | 38.0 37.1| 13.1 19.6| 9.1 25.3 
Coffee 27.1| .0151| 6.8; 7.7/8.4] 28,084} .0084| 1,038] 4,321| 3,607| 3,268] 44.7 20.0 | 27.0 28.8 | 20.6 32.8| 5.1 12.8| 2.6 8.9 
Douglas 9.4) 0053} 2.6) 3.4) 11,897} 0036) a 4,576] 3,499| 3,718] 39.8 16.1 | 26.4 22.8 | 23.6 34.1] 6.3 13.8| 38.9 18.2 
Colquitt 32.8; .0184] 8.4, 9.3| 15.5] 38,528, .0116) 1,175] 4,687| 4,117| 3,822| 36.9 14.5 | 29.3 24.6 | 23.7 33.2] 6.0 12.8] 4.1 14.9 
Mouttrie 15.5| .0087} 4.5) 5.2| 21,142| 0063] 1,364) 4,698] 4,041| 4,084] 33.7 12.4 | 20.4 23.1 | 25.3 33.2| 6.6 13.3] 5.0 18.0 
Columbia 9.0, 0050 2.3) 2.3) 9,932) .0030| 1,104] 4,318) 4,223| 3,900] 35.6 13.7 | 20.5 24.3 | 24.0 33.0| 6.6 13.8] 4.3 15.2 
Cook. . 11.6) 0065) 3.0/3.0, 2.7] 11,833) .0035] 1,020) 3,944) 3,876) 3,403] 42.9 19.0 | 90.3 28.6 | 19.4 30.4| 4.4 10.7 3.0 11.3 
Coweta 27.4) 0153, 7.4] 7.3 12.6) 29,748) 0089) 1,086) 4,020] 4,040) 3,688] 37.1 15.1 | 31.1 27.0 | 23.2 38.9| 6.2 11.5| 3.4 12.5 
Newnaa 12.6] .0071| 3.5) 4.0) 15,911] .0048| 1,269| 4,546] 3,978| 3,991] 33.9 12.8 | 30.4 24.4 | 25.0 33.6] 6.1 12.5| 4.6 16.7 
Crawford 5.6} .0082; 1.3; 1.8) 5,435, .0017| 971| 4,181) 3,536) 3,225] 47.6 21.5 | 28.9 27.9| 16.4 26.6| 3.6 8.6| 3.6 15.4 
Crisp... 14.7; 0082) 4.6] 4.2) 10.8] 17,810) “0083 1,212| 3,872) 4,203) 3.484] 45.2 19.6 | 27.0 25.0/| 19.3 29.9| 6.0 11.8| 3.8 13.7 
Cordele 10.8} .0060 3.5) 8.6) 13,346} .0040| 1,236] 3,813] 8,707| 3,500] 43.8 18.4 | 26.9 24.0/| 20.1 30.0| 5.3 12.1| 3.9 15.5 
Dade 9.0| 0080) 1.8) 2.2! 8,428 .0025| 936] 4,682] 3.790| 3.695] 38.7 15.8 | 28.5 22.2 | 26.1 38.0| 6.7 14.9| 3.0 9.1 
Dawson 3.5} .0020/ .9| 1.0) | 3,087) 0010} 885] 3,441) 3,097| 2,694] 61.3 35.5 | 24.7 30.5 | 10.7 22.2| 2.0 6.3| 1.3 5.5 
Ot ello 4 26.5) .0148, 7.1, 7.9} 9.8] 29,881] .0089| 1,128| 4,209] 3,781| 3,691] 40.6 17.0 | 28.0 25.0 | 22.4 33.6| 5.7 12.9] 3.3 11.5 
Bainbridge ' 9.5} 0083! 2.9) 3.4) 13,607} .0041| 1,442| 4,723] 4,029] 4,162] 33.0 12.0 | 26.2 20.2| 27.8 35.5| 8.1 16.0] 4.9 16.3 
De Kalb...........10} 220.0) 1282) 64.4) 74.1) 124.2] 476,274) .1429) 2.165] 7.396) 6,422| 6,780] 13.1 2.9| 17.0 8.1 | 37.1 29.3 | 16.4 19.9 | 16.4 39.8 
Decatur..........: 7.5) .0154| 8.4) 9.3 63,401 .0190| 2,305| 7,548] 6,815] 6,987] 15.0 3.2 | 17.0 7.8| 33.0 25.3] 16.5 19.3 | 18.5 44.4 
2AAtlanta | 
iit tcces svece 15.4) .0086) 3.8, 4.3) 3.1] 15,396] .0048| 1,000 4,052] 3,611| 3,206] 47.2 22.1 | 28.3 28.3| 18.2 30.6) 3.9 10.0) 2.4 9.0 
i a 11.7} 0085) 2.9) 3.2) 10,812; .0033| 924| 3,728| 3,288| 2,888] 64.5 28.4 | 26.6 29.5 | 14.2 26.3| 2.9 8.2/| 1.8 7.6 
Dougherty.........184] 68.2) 0328) 16.5! 20.5] 80.1] 91,199] .0273| 1,567| 6,527] 4,444) 4,724] 29.5 9.4 | 24.4 16.6 | 28.8 32.6) 9.6 16.7] 7.7 24.8 
AAlbeay.........+. 50.1} 0280 14.7 aa 76,914| .0231| 1,535) 5,232| 4,577] 4,719] 20.5 9.4 | 24.8 16.8 | 28.5 J2.4| 9.5 16.6| 7.7 24.9 
Douglas... 13.4, .0075, 3.2, 3.4, 3.8] 14,084, .0042| 1,049] 4.392] 4,088] 3,738] 37.6 15.1 | 27.8 23.8 | 24.9 35.7| 6.3 13.9| 3.4 11.5 
oe Caer 12.7| 0071} 3.2) 8.8] 2.4) 13,008) 0038] 1,024) 4,085) 3,835) 3,266] 49.1 22.6 | 25.9 25.4/ 17.4 28.6 | 4.5 11.2] 3.1 12.2 
ee a 2.6, .0018} 8} =? 2,309 0007) 923| 4,788| 3,165] 3,147] 47.1 22.5 | 25.8 26.3 | 21.4 36.3| 5.7 14.9 
Effingham 7.7; 0043} 1.8) 2.1] 8,069} .0025| 1,048) 4.247| 3,688) 3.271] 46.5 21.4 | 26.8 26.3 | 19.1 31.3| 6.1 12.7] 2.5 8.3 
aR 17.1) 0005] 4.3/4.8, 6.3] 19,784) .0050| 1,156) 4,696) 4,082) 3,812] 38.4 15.2 | 27.1 22.8 | 23.9 33.6/ 6.5 13.9| 4.1 14.6 
Emanuel 17.8, 0098) 4.4) 5.2) 3.8] 17,687} .0063) 1,002) 3,986) 3,354| 3,123] 49.3 23.7 | 27.3 28.1 | 17.3 29.6| 3.9 10.2| 2.2 8.4 
se te bait 6.8) 0038) 1.7, 1.7 5,958, .0017| 876, 3,505| 3,330| 3,023] 49.8 24.8 | 28.7 30.4 | 16.3 29.0| 3.4 0.1| 1.8 6.7 
ES oe cavceacuhs 14.5) 0081) 3.8) 3.9) 16,351, .0049| 1,128) 4.672) 4,134| 3,856] 34.2 13.4 | 28.0 23.3 | 27.56 38.0/ 7.0 14.9| 3.3 10.4 
Fayette. 5.2, 0030, 1.3) 1.4) 6,451} .0020| 1,241) 4.962] 4,549| 9,881] 37.1 14.4 | 27.4 22.6 | 24.3 33.6 | 6.9 14.8) 4.3 14.9 
cinch egy 69.0] 0386) 18.5) 21.3) 41.7] 98,685, 0298) 1,445| 5,388| 4,677| 4,743] 26.6 8.4 | 25.1 17.0 | 31.5 35.8| 9.8 16.9| 7.0 22.2 
ie itl 38.5} .0215| 11.7; 13.3 63,632) .0191| 1,653| 5,439| 4,772] 4,807] 25.5 7.8 | 24.9 16.3 | 31.7 34.7| 10,1 16.9| 7.8 24.3 
Forsyth... 11.7, 0085} 3.0; 3.1) 10,279, .0031| 879 3,426| 3,442| 2,680] 67.5 32.2 | 27.0 32.2 | 12.0 24.0| 2.4 7.2/ 1.4 4.4 


1 Military personne at Fort Benning are not included in household estimates unless 
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post. 
2 Atlanta is in goth DeKalb and Fulton counties. 
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ATLANTA 


HOME BASE IN THE SOUTH FOR AMERICAN BUSINESS 


Here is the Atlanta box score of the 500 largest The New South, with 24,000,000 people whose 
US industrial corporations in Fortune Maga- buying power is more than $30,000,000,000 is a 
azine’s annual list: 


market not to be glossed over. And Atlanta has 
100 make or assemble a product here 


220 maintain Atlanta warehouses 
400 have sales or service offices, most of 


| them regional in scope Let us bring you up to date on this dramatic 


long been its economic center. 


| 


story. Write or phone 
The manufacturers are a healthy cross-section of 


Atlanta’s 1,675 diverse factories. The warehouse AT I A N ‘ 
capacity is growing fast. There are now more 
. ° -_ 
than 3,500 national or Industrial Bureau 


regional concerns here 


ATLANTA CHAMBER OF COMMERCE 


with sales organizations. 
1860 Volunteer Bldg., Atlanta 3, Ga. 


Ask for this FREE 


dete bookie? Telephone JAckson 1-0845 
POPULATION EFFECTIVE The “SM” symbols mark original exclu. 
GEORGIA BY.D ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Con- Income Breakdown of Households 

sumer Cash 

COUNTIES | Met. House-| Spend-| Urban In- In- 
CITIES Area} Total | % | holds| ing | Pop. Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(continued) |Code} (thou- | of | (thou- | Units | (thou-| Dollars | of | Por | Per | Per | Pr | % %|% % | % %|% % | % % 
sands) | U.S.A, | sands) |(thous.)} sands)} (000) | U.S.A. |Capita) Held. | C.S.U.) Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
Franklin. ............ 12.6} .0070} 3.1) 3.5 12,437; .0037| 995| 4,012) 3,641| 3.055] 49.4 24.3 | 28.5 30.0/ 16.5 28.7| 3.7 9.9] 1.9 7.1 
WO ence teaos- 10} 560.5] .3137| 163.7) 203.3] 558.9] 1,088,146] .3264| 1.941/ 6,647| 5,352| 6,777] 18.5 4.8 | 22.6 12.8 | 34.1 31.6 | 12.8 18.2 | 12.0 32.9 
2AAtlanta......... 510.5] .2857| 148.8] 189.3 1,007,162} .3021| 1,973] 6,769| 5,318] 5,880] 17.6 4.5 | 21.8 11.9 | 34.7 31.6 | 13.4 18.6 | 12.5 33.4 
College Park........ 19.9} 0111} 5.9} 6.6 42,362] .0127| 2,129] 7,180] 6,354] 6,526] 9.1 2.1 | 15.7 7.7 | 43.7 35.8 | 18.3 22.9 | 13.2 31.5 
East Point........ 35.5} .0199} 10.5] 11.9 72,530] 0218] 2,043 6,908] 6,061/ 6,303] 13.9 3.3 18.3 9.3 | 38.0 32.2] 16.1 21.0 | 13.7 34.2 
ae a oe 9.4; .0063]} 2.2) 2.2 7,910] .0024) 841] 3,595| 3,519] 2,982] 48.7 24.6 | 31.0 33.3 | 15.9 28.8/ 3.1 8.4/1.3 4.9" 
Glascock............. 2.4) .0013 . | | 2,003 0006) 835| 4,006) 3,220) 2,659] 57.1 32.3 | 28.1 33.9 | 12.0 24.4/ 1.8 5.4/ 1.0 4.0 
ne ae 38.0) 0213) 10.5) 12.3) 29.2] 56,254) .0168) 1,480) 5,358| 4,538| 4,647) 28.2 8.5 | 26.5 18.3 | 31.5 36.4) 9.3 16.3| 6.5 20.5 
Brunswick.......... 26.1) .0146) 7.3] 8.9) 40,493} .0121| 1,551) 5,547) 4,518] 4,695] 25.5 8.2 | 26.6 18.2 | 31.7 36.2| 9.5 16.5| 6.7 20.9 
ee ae 18.5] .0103} 4.8 4.9) 3.2] 18,729] .0057| 1,012| 3,002) 3,797) 3,358] 41.1 18.4 | 31.1 29.7] 21.2 33.9) 4.5 10.9) 2.1 7.1 
RS 18.5] .0104) 4.8) 5.1] 5.7] 19,087) .0057| 1,032| 3,976] 3,693, 3,346] 43.7 19.7 | 20.4 28.2| 19.8 31.6/ 4.6 11.0] 2.6 9.5 
Greene...........0.. 10.3} .0057} 2.6} 2.5] 2.3] 9,088} .0030| 970| 3,842| 3,878| 3,405) 42.8 18.9 | 28.6 27.0 | 21.2 33.3| 4.9 11.7| 2.5 9.1 
Gwinnett........... 10} 36.1) .0202) 9.4) 10.1) 7.6] 42,802) .0128| 1,188] 4,563| 4,236] 3,962] 33.2 12.6 | 28.1 22.8 | 27.6 37.1 | 7.4 15.2| 3.8 12.3 
Habersham........... 17.9} .0101} 4.5} 5.4 19,716} .0060| 1,101] 4,381| 3,628] 3,491] 38.8 16.7 | 29.8 27.3 | 24.0 36.9| 5.3 12.4] 2.1 6.7 
Wes 44.1} 0246} 11.7| 13.0, 17.7] 57,102] .0171] 1,205] 4,881) 4,380] 4,220] 31.3 11.2 | 27.8 21.1 | 28.2 36.8| 7.7 14.9] 6.0 17.0 
Gainesville. ........ 17.7} .0009) 5.2) 6.2 27,011} .0081| 1,526] 5,194] 4,353] 4,539] 28.9 9.6 | 26.5 18.7] 20.7 35.0| 8.4 15.2| 6.5 21.5 
Hancock............. 8.8} .0050) 2.1) 2.0 6,947, .0021] 789] 3,308] 3,384] 2,734] 56.8 31.3 | 26.8 31.5 | 12.8 24.9| 2.3 6.8] 1.3 5.5 
Haralson. ............ 12.9} .0072} 3.3} 3.6) 2.6] 15,424] .0046| 1,196) 4,674] 4,257| 3,877] 35.2 13.7 | 27.8 23.0 | 26.0 36.9 | 7.2 15.2| 3.8 12.2 
cee eee 10.6} .0059| 2.7) 2.7 10,454} .0031) 988] 3,872) 3,872) 3,426] 44.6 19.6 | 28.6 26.7 | 19.2 30.1 | 4.4 10.4] 3.3 13.2 
NBS ditt 8 v2 14.5} .0081| 3.7 x 3.1] 14,988] .0045| 1,034) 4,051| 3,647| 3,256] 45.3 21.0 | 27.6 27.1 | 20.7 33.9| 4.5 11.3| 2.0 6.7 
ane ee ee 6.0) .0034) 1.5) 1.6 5,653; .0017! 942] 3,769| 3,474] 2.957] 49.8 25.4 | 29.8 32.3 | 15.9 28.6| 3.1 8.7| 1.4 6.0 
sa 16.1} .0090} 3.9) 3.8 15,370} .0046] 955| 3,941] 3,944/ 3,429] 43.6 19.1 | 26.8 25.0 | 21.8 34.0] 6.3 12.7] 2.6 9.2 
Houston............ 94] 40.0) .0224) 9.1) 14.7| 22.8] 52.827| .0159| 1.321| 5,805| 3,573| 4,578] 26.3 8.6 | 24.0 16.8 | 33.5 39.2 | 10.5 18.7| 5.7 16.7 
/ QM St 2c 11.3} .0063} 2.5] 2.8} 2.6] 10.962) .0033| 969) 4.381| 3,840| 3,516] 44.9 19.2 | 27.4 25.0 | 19.0 29.0) 4.8 11.1| 3.9 15.7 
 ACKBON..... eee ee 17.4) .0098} 4.3] 4.8] 3.2] 18,581| .0085| 1,068| 4,321| 3,804| 3,487] 40.3 17.4 | 29.8 27.4 | 21.8 33.6 | 5.3 12.4| 2.8 9.2 
| ee eee 6.6) .0031) 1.4, 1.6 5,786| .0018| 1,033) 4.133) 3,674] 3,350] 48.4 21.7 | 25.7 24.6 | 17.9 28.6] 4.6 11.3] 3.4 13.8 
i Jeff Davis............ 12.4) .0068} 3.2) 3.2) 3.7] 11,495| .0034) 927| 3,692| 3,485| 3,153] 46.5 22.2 | 30.6 31.1 | 17.5 20.6| 3.3 8.7| 2.1 8.4 
S  Seflerson............. 16.7} 0094] 4.2; 4.7 15,497| .0047| 928| 3,690| 3,297| 3,035] 50.7 25.2 | 27.6 29.0| 16.4 28.9| 3.4 9.2| 2.0 7.7 
| 2 Atlanta is in both DeKalb and Fulton counties. © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas. 
For Retail Sales data, see Section 4 location on page 17, Before using these figures read foreword, page 19. 
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The station viewed the most -all competitive 


W R B bw hap eut hours - November, 1959, ARB. 


“CBS affiliate. 5000 Watts. Quality 
oH programming for the adult audience. 
COLUMBUS, GA. 


REPRESENTED BY GEORGE P. HOLLINGBERY COMPANY 


Highest Metro area per capita family 
income in Georgia. 


; ~ POPULATI ON EFFECTIVE The “SM” symbols mark original exclu- 
GEORGIA @® ESTIMATES, 1/1/60 BUYING INCOME— 1 © ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Con- income Breakdown of Households 
sumer Cash 
COUNTIES | Met. House-| Spend-| Urban ine | Ine 
CITIES Area} Total % holds ing Pop. Net % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(continued) |Code| (thou- | of | (thou-| Units | (thouw-| Dollars | of | Por | Por | Per | Perr | % % | % %|% %|% %|% % 
sands) | U.S.A. | sands) \(thous.)| sands)| (000) | U.S.A. | Capital Heid. |C.S.U.| Hsid.| Hilds. Inc. | Hslds. Inc. | Hsids. Inc. | Hslds, ine. | Hsids. Inc. 
Jenkins... 9.7| .0084 2.5} 2.8] 3.3]  9,487| .0028| 975| 3,783| 3,375| 3,007] 52.4 25.6 | 25.4 26.3 | 15.6 26.6 | 4.0 10.6| 2.7 11.0 
RSMAS RE 8.4] 0047] 2.2; 2.3 7,777| .0023| 926] 3,535] 3,301| 2,807] 55.8 29.9 | 26.6 30.4 | 13.3 25.4| 2.7 7.8| 1.6 6.5 
Jones 7.1} .0040| 1.8) 1.7 7,110) .0022! 1,001| 3,950 4,006| 3,565] 43.7 18.4 | 28.1 25.2 | 18.7 28.2| 5.5 12.6] 4.0 15.6 
eS 9.6} 0083 2.5) 2.8; 4.0] —12,648| .0038| 1,318| 5,059| 4,376| 4,323] 30.3 10.6 | 26.4 19.6 | 29.2 36.0| 8.7 16.5| 5.4 17.3 
Lanier a. 5.1} .0020) 1.4) 1.3 4,975| .0015| 975| 3,554| 3,677| 3,120] 48.9 23.6 | 29.1 29.9| 16.1 27.8| 3.5 9.1| 2.4 9.6 
Laurens..........0.- 30.6) .0171| 7.7| 8.7; 13.6} 30,371| .0001| 993! 3,944] 3,485| 3,191] 48.4 22.8 | 26.8 26.9| 17.9 30.1| 4.5 11.5| 2.4 8.7 
Dublin 13.6) 0076) 4.0] 4.6 16,371| .0049| 1,204) 4,093] 3,583| 3,540] 42.7 18.2 | 26.6 24.1 | 21.5 32.4] 6.9 13.7] 3.3 11.6 
ae 6.9} 0033, 1.5) 1.4 4,982) .0018| 844] 3,321| 3,378| 2,870] 54.9 28.8 | 26.5 29.6 | 13.8 25.8| 3.0 8.8| 1.8 7.3 
Liberty 10.6} 0080] 2.6) 2.5 8,981 .0027; 847| 3,454] 3,504| 3,076] 47.8 23.4 | 29.7 30.9| 17.4 30.8| 3.4 9.1| 1.7 6.1 
Lineoin...... 6.0} 0028, 1.2} 1.3 6,200} .0015| 1,040| 4,333| 3,744] 3,207] 46.1 21.6 | 28.2 28.2| 19.2 32.1| 4.6 11.4] 2.0 6.7 
Long...... 3.7} .eo20| a}. 3,508} .0011| 948| 3,898] 3,189| 3,006] 50.9 25.5 | 27.8 20.6| 16.0 28.5| 3.4 9.4| 1.9 7.0 
Lowndes. . 49.1| .0275| 13.1] 18.1] 33.8] 63,288, .0190| 1,289| 4,831| 4,166] 4,030] 36.7 13.7 | 26.5 21.1 | 24.5 32.7] 7.2 14.5] 5.1 18.0 
Valdosta 33.8] 0189] 9.7| | 11.7 47,257| 0142] 1,398] 4,872] 4,027] 4,178] 35.4 12.7 | 26.0 20.0] 25.3 32.4] 7.6 15.0] 5.7 19.9 
Lumpkin 6.4] .0038; 1.4) 2.1 7,064) .0021| 1,104] 5,046] 3,360] 3,091] 53.6 26.1 | 22.9 23.8 | 16.8 29.0| 4.0 10.6| 2.7 10.5 
McDuffie 12.3} 000! 3.1/3.6 3.8] -14,060| .0042| 1,144] 4,538] 3,899] 3,759] 40.2 16.1 | 28.2 22.4 | 22.9 32.6| 6.8 14.1| 4.2 14.8 
Mcintosh 6.7} .0037} 1.6) 1.7 6,221| .0019| 929| 3,888] 3,604| 3,375] 49.2 21.9 | 27.2 25.9/ 15.3 24.1 | 4.2 10.3| 4.1 17.8 
Macon. 12.0| .0067| 3.0; 3.4) 2.6] 11,2801 .0033| 941| 3,763] 3,240| 2,978] 54.1 27.3 | 24.8 26.7] 15.1 27.4] 3.8 10.3] 2.2 8.3 
Madison 1 10.6) .0080) 2.5 10,800} .0033| 1,019| 4,320] 3,689| 3,172| 46.3 22.0 | 29.5 29.8/| 18.4 31.1| 3.8 9.7| 2.0 7.4 
Marton..............| 6.8] 0088] 1.41 1.8 8,153) .0015| 793] 3,681| 3,329| 2,868] 54.1 28.4 | 27.9 31.3 | 13.5 25.1| 2.7 7.7] 1.8 7.6 
Meriwether | 21.5] 0120) 6.8 4.1] 23,651] .0071| 1,095| 4,282| 3,983] 3,696] 40.7 16.6 | 26.3 22.8 | 22.7 32.9| 6.4 14.2| 3.9 13.5 
Mitler 7.3| 0041} 1.8) 2.0) 7,890} .0023| 1,041| 4,222] 3,620| 3,140] 49.7 23.8 | 27.6 28.2| 16.3 27.9| 3.8 9.8| 2.6 10.3 
Mitehelt | 22.8] .0128) 8.5] 6.2} 8.8] 22,722] 0068} 997] 4,131] 3,615| 3,302] 45.9 20.4 | 26.9 25.4| 19.0 29.9| 5.0 12.2| 3.2 12.1 
Monroe 1 10.4) 0056) 2.6] 3.1/3.1] 42,295! .0037| 1,209] 4,698] 3,823) 3,825] 39.5 15.5 | 25.5 21.4 | 24.1 33.8) 6.6 14.3 | 4.3 15.2 
Montgomery 6.9 .0039| 1.6) 1.8 6,023| .0018| 873| 3,764| 3,298] 2,938] 62.7 27.0 | 27.8 30.4 | 14.2 25.7| 3.4 9.6] 1.9 7.3 
Morgan ar 10.1| 0067) 2.6, 2.8 9,802} .0029| 970| 3,770| 3,804| 3,292] 48.8 22.3 | 27.8 27.1 | 16.2 26.3| 3.8 9.4| 3.4 14.9 
Murray. ..... esos 11.0; .0061} 2.6) 2.9 10,877} .0033} 989| 4,183| 3,708) 3,330] 42.4 19.2 | 30.4 20.3 | 20.5 32.7| 4.5 11.2| 2.2 7.6 
Muscogee 96] 160.6] 0808} 42.8) 59.8] 150.8] 283,395] .0850| 1,766| 6,621| 4,733| 5,438] 19.2 5.3 | 22.6 13.3 | 36.4 36.8/| 12.1 18.3| 9.7 27.3 
AColumbus........] 135.0} .0756| 38.2) 45.6 230,854| .0692| 1,710| 6,043] 5,060! 5,384] 20.0 5.6 | 23.1 13.7 | 35.6 35.4| 11.8 18.0] 9.5 27.3 
ea ea 18.4} .0103) 4.6 5.4) 7.8] 23,304} .0070| 1,267| 5,086| 4,293| 4,232] 27.7 9.8 | 29.5 22.4| 30.9 39.1| 7.5 14.5| 4.4 14.2 
Oconee. .. tae 6.2} .0035| 1.5) 1.6 6,011} 0018} 970] 4,007] 3,608| 3,172] 47.1 22.3 | 29.3 29.6 | 17.4 29.6] 3.9 9.9| 2.3 8.6 
Ogiethorpe...........) 7.41 00] 1.9] 2.0 7,841} .0022/ 1,019] 3,969] 3,632] 3,086] 49.5 24.2 | 27.1 28.1 | 17.4 30.3] 4.1 10.8| 1.9 6.6 
Paulding.............) 19.1] .0083} 2.0] 2.8 10,739} .0032| 967] 3,703| 3,763| 3,244] 44.6 20.7 | 28.8 28.4 | 20.1 33.4| 4.6 11.5] 1.9 6.0 
Peach ..... ¥2.0) .0087} 3.1) 4.0] 7.0} _~—-14,488|  .0044] 1,205] 4,664) 3,584] 3,699] 43.4 17.6 | 24.9 21.6 | 20.9 30.4] 6.2 13.7| 4.6 16.7 
Pikens.... pee 8.5, .07| 2.2) 2.2 8,868| .0028| 1,043| 4,031| 3,899] 3,471] 37.7 16.3 | 32.0 29.5 | 23.5 36.4] 4.8 11.3| 2.0 6.5 
Pleree. eee. ose 10.0, .0086| 2.4, 2.4 9,848} .0030| 985] 4,103] 4,062| 3,391] 44.2 19.6 | 28.6 27.0| 19.1 30.2] 5.1 12.4] 3.0 10.8 
| EIS Fe NS 6.7; 0038] 1.6) 1.8 6,708} .0020| 1,001| 4,193] 3,704] 3,234] 46.6 21.7 | 27.8 27.5 | 19.0 31.8] 4.3 11.0| 2.3 8.3 
Polk... ....ccs-eeef 38.0) .0184) 8.4) 9.1] 14.7] 38,020 .0194| 1,152) 4,526) 4,161] 4,009] 29.6 11.1 | 30.6 24.5 | 29.2 38.9] 7.1 14.6| 3.5 10.9 
Codartowa........ 11.1} .0062} 3.2} 3.3 15,111} .0045| 1,361| 4,722] 4,538] 4,406] 24.4 8.3 | 29.8 21.7| 32.3 39.3| 8.8 16.3) 4.7 14.4 
Pulaski... cel 8.0} 0048 2.3' 3.2) 8,880 .0028| 1,085| 4,133| 3,748| 3,447] 44.9 19.6 | 25.4 23.7 | 20.4 31.7| 6.0 14.2| 3.3 10.8 
Putnam... ia 7.1 .0040 1.8, 2.7] —_7,414| 0022] 1,044) 4,361| 4,054] 3,714] 39.5 16.0 | 27.0 23.4 | 23.7 34.1 | 6.1 13.4| 3.7 18.1 
Quitman vot 1.6} 008} 6a} asi 1,469] .0005| 918] 3,673] 3,806] 3,031] 49.7 24.7 | 28.9 30.5 | 16.5 20.2| 3.1 8.3| 1.8 7.3 
Oo wal 7.2) ooo} 1.7] 2.8 6,925} .0021| 962] 4,074) 3,416] 3,072] 50.3 24.7 | 26.3 27.8 | 17.8 30.3] 4.0 10.7| 1.9 6.8 
Randolph ............) 11,8} 0065} 2.8] 8.4) 8.3] 11,616) 0034] 1,010] 4,149) 3,387 3,182] 61.4 24.6 | 26.5 27.0) 14.8 25.1) 4.1 10.6) 3.2 12.7 
Richmond 1 oil 0878} 41.9} 58.8 132.2] 254,668} .0764| 1,623] 6,078) 4,483| 4,972] 24.2 7.3 | 24.4 15.7 | 32.5 35.1 | 10.9 17.9| 8.0 24.0 
AAuguda........: + =a 0562] 28.8] 34.8 158,265| .0475] 1,575] 5,495] 4,540] 4,791] 26.1 8.2 | 25.8 17.3 | 30.7 34.4] 10.0 17.0] 7.4 98.1 
Rockdale.......... 8.9, .0049] 2.2) 2.3 9,972} .0030| 1,120] 4,533| 4,202] 3,918] 34.1 13.1 | 30.3 24.8 | 24.8 33.9| 6.6 13.8| 4.2 14.4 


For Retail Sales data, see Section 4 location on page 1 
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4 POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
q GEORGIA BYD Estimates, 1/1/60 BUYING INCOME— @Y4D estimares, 1959 sive estimates by SALES MANAGEMENT. 
3 Con- Income Breakdown of Households 
ES. sumer Cash | __ 
b. COUNTIES | Met. House-| Spend-| Urban In- | In- | 
/ CITIES |-Area] Total | % | holds | ing "| Pon. | Net | 9% come | come | $0-2,499 | $2,500-3,998 | $4,000-6,999 | $7,000-9,999 |$10,0000ver 
(continued) | Code} (thou- | of | (thou-| Units | (thou-| Dollars of | Per | Per | Per | Pri % % | % &|% o | % Q 
sands) | U.S.A. | sands) (thous.)| sands) (000) U.S.A. | Capita) Hsld. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc, Hide. ine. | Hslds. Inc, | Hsids. Inc. 
—_—— | ____ _——— } —- —- -—- 
RIE ses sdoaceses. . 0021; 8) " 3,475) .06:1| 965] 3,861 os 46.3 21.9 | 28.9 29.1 | 18.7 31.6) 4.3 11.1) 1.8 6.3 
ie | 
Screven..........+- 17.3, .0096/ 4.4) 4.3] 2.9] 14,448) 0043) 835] 3,283/ 3,300] 2,831] 55.1 29.3 | 26.9 90.8 | 13.5 25.5 | 2.9 8.3| 1.8 6.4 
Seminole............- 7.9} .0045| 2.0, 2.1/2.6] 8,162) .0024) 1,033] 4,081) 3,739) 3,471] 45.1 19.6 | 28.5 26.3 | 18.3 28.3| 4.3 10.0| 3.8 18.8 
Spalding. ............ 31.5] .0176| 8.6) 9.6} 28.1] 46,900} .0141| 1,489] 6,453] 4,839| 4,861] 22.2 6.9 | 26.2 17.3 | 34.4 37.8| 10.5 17.7| 6.7 20.3 
Gila. . 646 sde50%< “7 0123 6.37.3 34,910] .0105| 1,594] 5,541| 4,782) 4,953] 22.2 6.8 | 26.3 17.0 | 33.6 36.3 | 10.6 17.5| 7.8 22.4 
Stephens............- 16.9) .0095| al 8.0} 6.9} 21,008) 0000) 1,200] 4.965 4.200) 4.161} 90.4. 1.0 | 27.2 21.0 | 20.9 38.4| 8.1 16.0| 4.4 13.6 
: Stowart.........000.- 7.1} .0038} 1.8) 1.9 6,488, 0019] 914) 3,604| 3,365| 2,917] 55.3 28.5 | 26.0 28.6 | 13.5 24.7| 2.9 8.2| 2.3 10.0 
Sumter..........0- 20.1] 0113; 6.6} 6.2| 13.0] 24,277 0073 1,208) 4,396) 3,896) 3,580) 44.3 18.6 | 25.2 22.6 | 20.8 31.1 | 5.8 13.3| 3.9 14.4 
a Americus........... 13.0] 0073] 4.0) 4.4 17,064) | .0051) 1,812) = 8,819] 3,825] 40.4 15.9 | 25.4 21.3 | 23.0 32.2] 6.7 14.3| 4.5 16.3 
3 | | | 
{ ee 7.4) 0041) 1.9) 1.8] 1] 6,838) 0019) 884) 3,441) 3,496) 3,039] 50.4 25.0 | 29.1 90.7 | 15.2 26.7) 3.1 8.3| 22 9.9 
4 Taliaferro............ 3.7} ,0021} 8} 1.0 3,422} .0011| 925) 3,802) 3,422) 3,040] 60.3 24.9 | 27.3 28.8 | 16.8 29.5 4.0 10.8| 1.6 6.0 
¢ Tattnall............. ‘oi 0087} 3.7/4.0 " .0041 “ — 3,387| 3,008] 48.8 24.4 | 29.8 31.8| 16.8 29.9) 3.3 8.9| 1.3 5.0 
sd | 
eae 0045} 2.1) 2.3 7,689} 0023) 949] 3,661| 3,301) 2,945] 61.9 26.5 | 27.1 20.6| 16.2 20.4/ 3.4 9.4| 1.4 5.1 
it * 8 eae 12.0| 0067} 2.9] 3.4 12,244] .0037| 1,020) 4,222) 3,855] 3,332] 47.4 21.4 | 27.1 28.1// 18.0 28.9| 4.2 10.4| 3.3 13.2 
ee ee 13.4] .0075 3.2) 3.7) 4.1 — .0039 1“ 4,116) 3,469| 3,224] 60.6 23.6 | 25.2 25.1 | 16.5 27.4| 4.6 11.3| 3.2 12.6 
| | 
“fi 
Thomas.............. 36.9| a 9.8} 11.0} 20.1] 43,444) .0131| 1,177| 4,433| 3,924] 3,783] 38.5 15.3 | 28.0 23.8 | 23.9 32.8| 6.1 13.3| 4.1 14.8 
Thomasville... 20.1] .0112| 5.8} 6.9 26,908} 0081) 1,343] 4,655| 3,913) 4,017] 35.3 13.2 | 27.6 22.0 | 25.8 38.8] 7.0 14.2| 4.8 16.8 
me “sera 23.2} .0128/ 6.2) 6.9} 15.0] 28,821| .0085| 1,228| 4,600] 4,129| 3,778] 38.6 15.4 | 28.1 23.8 | 23.2 33.0| 6.0 13.0| 4.1 14.8 
I 5 acbeasinds 12.5} .0070| 3.8) 4.2 16,780} .0050 1,342) 4,416| 3,934] 4,013] 35.8 13.4 | 27.7 22.1 | 25.0 33.4| 6.8 13.9| 4.7 17.2 
mm. pepe 4 0086 3.7/4.3 7.7] ~—-16,185| | .0049 - ‘amd 3,738| 3,451] 45.3 19.8 | 27.3 25.3 | 19.0 20.6| 4.8 11.3] 3.6 14.0 
RES 4.4) .0024) 1.1) 1.2 3,981] .0012} 905) 3,619| 3,208) 2,587] 61.2 36.0 | 25.6 32.2| 10.2 21.2| 2.1 6.7] 9 3.9 
Treutlon............. 5.6} 0031] 1.4) 1.8 5,240| .0015| 936] 3,743) 3,432| 2,944] 51.1 26.2 | 29.4 32.1 | 14.9 27.0| 2.9 7.9| 1.7 6.8 
ae 46.5 0261] 12.6 13.9] 33.4] 67,690, .0203| 1,456) 5,372] 4,897| 4,750] 24.7 7.8 | 27.0 18.2 | 31.3 35.3 | 10.1 17.3] 6.9 21.4 
5 La Grange.......... 25.0] 0140] 6.8) 7.7 38,119| 0114] 1,525] 5,606] 4,929] 4,990] 22.1 6.7 | 26.3 16.9 | 33.0 35.8 | 11.0 18.1] 7.6 23.0 
West Point......... 4.7} .0026| 1.3; 1.6 7,028} .0021| 1,495] 5,406] 4,893] 4,698] 27.0 8.7 | 27.7 18.9 | 28.8 32.8] 9.2 16.0] 7.3 23.6 
West Point- | | 
Lanett (Ala.)........ 13.8| .0077 3.1) 20,013; .0060| 1,450) @,456 
| 
ae - 0058 2.9} 2.8] 10,636) .0083] 1,042) 4,334] 3,700] 3,469] 48.0 19.9 | 27.1 25.1 | 18.3 28.3 4.7 11.0| 3.9 18.7 
TWHENS.........0ceee- 6.3} .0035 1.5 5,880) 0018] 933 3,920| 3,733| 3,230] 43.0 20.0 | 31.8 31.3 | 19.8 32.8| 4.0 10.2] 1.7 5.7 
Union..........eeeee. 7.3| _ 8 _ 0019} 867| 3,722| 3,418] 2,777] 53.9 29.2 | 29.0 33.5 | 13.9 26.7| 2.2 6.6| 1.0 4.0 
NEES e 0132} 6.2) 6.6] 17.2} 30,676, .0082| 1,305 eal 4,637| 4,470] 24.8 8.3 | 28.2 20.2 | 32.9 30.5| 9.1 16.7| 5.0 15.3 
Thomaston........ 11.0} .0062} 8.1) 3.3 15,384 .0046] 1,399] 4,963] 4,577| 4,610] 24.9 8.1 | 28.3 19.7 | 32.0 37.2] 9.1 16.1] 5.7 18.9 
Walker............. 31] 37.5 0200] 10.2| 11.0] 12.4] —84,737| .0164| 1,460| 5,366) 4,940| 4,720] 23.6 7.5 | 28.4 19.3 | 32.3 36.7| 9.2 16.0| 6.5 20.8 
Walton............0. 19.2; 0108 4.9, 5.2) 4.4 20,098) 0062) 1,088) 4,265) 2,006] 3,602) 30.1 16.4 | 27.1 24.2 | 25.2 97.6 | 6.0 13.6] 2.6 8.2 
nd SES fo ae ae 48,134) .0145 sal 5,176) 4,397| 4,460] 29.1 9.8 | 26.0 18.7 | 30.3 36.4| 8.7 16.0| 5.9 19.1 
Wayerogs........... 24.4) .0137| 7.0 8.2 37,031; .O111 1,518| 5,290) 4,475) 4,662] 26.9 8.7 | 25.4 17.5 | 31.9 36.5 9.3 16.4 6.5 20.9 
Warren. ...........0. 7.7} 0043) 1.9) 2.1 7,382} .0022| 988] 3,885) 3,486) 3,032] 60.1 24.9 | 28.1 29.8 | 16.2 28.4] 3.7 10.1 | 1.9 6.8 
Washington........... a - 6.7; 7.3) 6.7] 28,142,069) 857| 3,454| 3,166] 2,967] 52.2 26.5 | 27.4 29.6 | 15.1 27.4] 3.4 9.3| 1.9 7.2 
Ee ts 16.1, 0000) ad 4.3| 5.2] 16,483) .0050) 1,024) 4,121] 3,828| 3,593] 40.8 17.1 | 28.8 26.7 | 21.7 32.4| 6.2 11.8| 3.8 13.0 
Webster............0. 3.8} .0020} 7} 47 2,703} .0008) 772; 3,861) 3,520] 2,915] 69.8 30.9 | 24.8 27.3| 9.3 17.0| 2.6 7.4| 3.5 17.4 
Wheoler.............. 4.4 - 1.1) 1.0 ‘ih .0013| —— vel 49.0 23.0 | 28.7 28.7| 15.9 26.5| 3.4 8.7| 3.0 18.1 
a ee ‘al 0040} 1.7] 1.8 5,938, 0018) 836) 3,493) 3,179] 2,672] 57.0 32.1 | 27.2 32.6 | 13.0 26.1| 2.2 6.7| 6 2.5 
Whitfield............. 40.6| .0227/ 10.7) 11.9] 19.1] 63,844) .0161/ 1,326) 6,032| 4,623| 4,429] 24.2 8.2 | 29.9 21.7 | 32.8 39.6 | 8.3 15.3| 4.8 15.2 
Dalton.........++. 19.1 107} 5.4] 6.1 28,836] 0086] 1,510] 5,340| 4,703 4,767] 21.4 6.8 | 28.6 19.2] 34.5 38.8| 9.3 15.9| 6.2 19.3 
SE 8.8 81 2.2 eM 8,503, .0026| 966) 3,865 3,403] 3,038) 49.7 24.6 | 28.6 30.2| 16.4 28.8| 3.6 9.6| 1.8 6.8 
| | | 
WR. . scsabbuinessi 10.9| 0061] 2.8) 3.0/3.8 11,006, .0033, 1,010) 3,931 3,601 3,228] 49.7 23.2 | 26.7 26.5 | 16.5 27.3| 4.0 10.2) 3.1 12.8 
Wilkinson. ........... 8.3, .0046 2.1 2.4 9,290, .0028 1,119 4,424) 3,806 3,563] 37.5 15.8 | 30.4 27.4 | 23.9 36.0 | 6.6 12.7 2.6 8.1 
; RS os 17.6, .0099, 4.2) 4.8, 2.4] 17,005, 0051 966 4,049, 3,503 3,108] 52.3 25.3 | 26.4 27.3 | 14.8 25.6| 3.8 9.2| 3.0 12.6 
: Total Above Cities. . .. 1,590.4! -8903 462.7) 560.2! 2,741,730! .8223) 1,724) 5,926) 4,804) 5,196] 23.4 6.8 | 23.8 14.7 | 32.3 33.2 | 16.2 17.7 9.3 27.6 
. } State Total...........1 8,871.8) 2.1667/1,024.411,225.4 2,082.2] 5,494,035) 1.6480 1,419 5,363 4,483, 4,5341 30.8 10.2 | 25.3 17.9 | 28.2 33.2| 8.9 16.1| 6.8 22.6 
8 For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19. 
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r Their Authority Is the Survey 
“ Wherever and whenever media people talk population, income and sales data, you can be sure 
° their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 
. 4 they know too that the people they are talking to—advertisers and advertising agencies—rely 
« on the same authority. 
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package buy: 


(lelivers Georgia's 
#2 market 


You're in solid when you schedule the Georgia Group. For 
this 3-paper package delivers 4 times as many homes as any 
other paper in Georgia’s second market . . . Augusta, 
Columbus and Macon, whose combined metro popula- 
tion is over 650,000. It’s one order, one bill, one check when 
you buy the Georgia Group...and savings up to 17%. 


Oeorgia Orouy 


AUGUSTA COLUMBUS MACON 
Chronicle and Herald Ledger and Enquirer Telegraph and N 
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REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


POPULATION E. B. |. POPULATION E. B. I. 

BYD ESTIMATES, 1/1/60 BYLD Estimates, 1959 SYD Estimates. 1/1/00 | GYD Estimates, 1980 
GEORGIA noe “a — eye 

| sumer METRO. | sumer | | 

METRO, House-) Spend-| Urban AREAS | House-| Spend-| Urban | 
AREAS Total % hold ing Pop. Net % | Per| Per Total &, | hold ing Pop. Net % | Per! Per 
(thou- | of | (thou-/| Units | (thou- Dollars of h-g H’'se- (thou- | of | (thou-| Units | (thou- | Dollars of | Cap-|H’'se- 
sands) | U.S.A.| sands) | (thous.)| sands) (000) U.S.A! ita | hold sands) | U.S.A.) savds) | (thous.)| sands) (000) | U.S.A.) ita | hold 
}  AAlbany........ 58.2) .0328| 18.5! 20.8) 60.1] 91,199) .0273|1,867|5,627||Macon.......... 178.7| 1000 4¢ +! 61.1| 134.8] 272,995) .0820 1,528 5,560 
> Atlanta.......... 974.7| .6456| 280.0) 336.5) 749.8] 1,849,800 6548 1,898 6,606 Savannah....... 183.1 .1025 53.9, 63.0) 151.9] 290,159) .0870'1,585 5,383 
) Aupusta......... 246.9} .1382) 65.9) 83.4) 155.4] 389,995) .1170/1,580 5,918 ee - es 
: Columbus — 245.5) .1374, 66.8) 104.3) 178.7] 408,255 12281 ,667|7 205 Total Above Areas}! ,887.1/1.0563 522.2 667.8 1,420.4] 3,303,403 -9909 1,751 6,326 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (4) Metropolitan County Areas, © SM, hb 
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The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


\ TH POPULATION EFFECTIVE TH 
“ ESTIMATES, 1/1/60 BUYING INCOME— “Zig ESTIMATES 1958 
| L3 Con Income Breakdown of Households 
COUNTIES | Met. House. Spend = Ine | ine 
CITIES Area} Total % | holds | | Pee Net % come | come} $0-2,499 |$2,500-3,999 | $4,000-6,989 | $7,000-9,999 |$10,000&o0ver 
Code} (thou- | of | (thou- | Units (theu- | Dollars of | Per | Per | Per | Per % % —o|% Bie & has. % 
sands) U.S.A. sands) | | (thous.)| sands) (000) U.S.A. | Capita) Held. | C.S.U.| Hsid.| Hsids. inc. | Hsids. Inc. Hsids. inc, Heids Inc. | H Inc. 
z See eee) ee bared beens 
Hawaii 65.0) .0364 17.7 19.1) 28.1 98,144) .0294) 1,510) 5,545) 6,113) 5,016] 23.8 7.1 | 26.2 16.6 | 20.6 31.2 | 12.1 19.6 | 8.4 25.6 
Hilo 27.1) 0152 6.2] 7.6 40,936; .0123) 1,511) 6,603) 6,363) 6,861] 20.0 5.1 | 21.2 11.5 | 30.8 27.8 | 15.1 20.8 | 13.9 34.8 
Honolulu. 68] 620.5 .2013| 119.7| 177.7| 373.6] 937,973) .2814| 1,802) 7,836) 5,278) 6, 16.8 3.0 / 16.3 8.0 | 33.0 27.6 | 18.2 22.8 | 18.7 38.3 
AHonolulu 330.1) .1847 84.0) 99.5) 637,228; .1911/ 1,930) 7,586) 6,401) 6, 13.5 2.9 | 16.3 7.5 | 33.6 25.9 | 19.1 22.5 | 17.5 41.2 
Kalawao 3) .0002 mI | 
| } 
Kauai 28.6 .0160 8.4 8.4 6.8 43,198) .0129) 1,510) 5,143) 5,107) 4, 18.7 5.9 | 28.6 18.3 | 32.4 34.5 | 12.2 19.8| 7.1 21.5 
Maui “8 0251) 12.6) 12.5) 22.1 67,125) -0201| 1,498) 5,327) 5,348) 5, 19.7 5.8 | 27.5 17.2 | 32.3 33.6 | 12.7 20.2| 7.8 23.2 
Total Above Cities 7.2] - 1999) 90. 2| 107.1! 678, 164) .2034| 1,899) 7,518) 6,332 6,815] 13.9 3.0/| 16.6 7.7 | 33.5 26.1 | 18.8 22.4 17.2 40.8 
aa —| | — 
State Totals 659.2 3000! 18. 5) 217.7 7 430.6] 1,146 441 440) -3438| 1,738) 7,233) 5,266) 6,118] 18.0 4.4 | 19.0 9.8 | 32.4 28.2 | 16.8 22.2 | 13.8. 36.4 
TION 
SM | ESTIMATES, 1/1/80 SM ESTIMATES, 1960, SYD Estimates. 1/1/e0 SYD Estimates, 1960 
l | Con- | | Cen- 
METRO. | sumer METRO. sumer 
AREA House-| Spend-| Urban AREA Urban 
Total | % | hold | i Pop. ua Per | Per Total | & Pop. % | Per| Per 
(thou- | of | (thou- | Units | (thou- Dolars al el none (thou- | of | (thou- (thou- | Dolars | of | Cap-|H’se- 
sands) U.S.A. sands) |(thous.)| sands) (000) = ita | hold sands) | U.S.A.| sands) |(thous.)| sands) (000) | U.S.A.) ita | hold 
Honolulu 620.5, .2913 119.7) 177.7) if 373.6} 9 937, 973, 28141, eee )7. 836 || Total Above Area. 520.51 2913) 119.7) 177.7| 373.6] 937,973 2814)1 802|7 ,836 
(Other ‘Mountain States: a, a 
I D ay H oO “Montana, Nevada, New Mexico, Utah, Wyoming) aot 
POPULATION EFFECTIVE 
JM ESTIMATES, 1/1/60 BUYING If INCOME— ESTIMATES, 1959 
Con- | aPaE & Sn 
| comer | Cast Income Breakdown of Households 
COUNTIES | Met. House-| Spend-| Urban In- in- 
CITIES Area} Total | % | holds | ing | Pop. Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,0004 over 
Code} (thou- | of | (thou-| Units | (thou-| Dollars of Per | Per | Per | Pe | % % % % % % uF % % 
sands) | U.S.A, | sands) sands) (thous.) | sands) (000) U.S.A. | Capita) Hsid. | C.S,U.| Hsid. | Hsids. Inc. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Hsids. Inc. 
Ada 198 86.2 -0482) 27.0) 28.5; 49.0} 154,633) .0463| 1,794) 5,727| 5,415] 5,280) 20.1 5.5 | 19.9 11.6 | 37.5 36.6 | 12.5 18.6 | 10.0 27.7 
ABoise 34.4) .0193 11.5) 13.1) 73,167; .0219) 2,127) 6,362) 5,553) 5,720} 17.4 4.4 | 17.5 9.4 | 38.56 34.6 | 14.3 19.6 | 12.3 32.0 
Adams 3.0; .0017 9 1.0) 5,014) .0015) 1,671) 5,571) 5,014) 4,862) 23.6 7.0 | 20.5 13.0 | 38.3 40.56 | 9.7 15.6 | 8.0 23.9 
Bannock 49.0 -0274) 13.6, 14.8 36.2 86,909) .0261) 1,774) 6,390) 6,861| 6,839] 15.4 3.8 15.2 8.0 | 41.8 36.8 | 15.7 21.1 | 11.8 30.3 
Pocatello 30.6 I 7.6) “ 51,299} .0154) 1,676) 6,750) 5,048) 6,000} 13.1 3.1 | 13.6 6.9 | 43.5 36.7 | 16.8 21.7 | 13.0 31.6 
Bear Lake 6.7 0038) 1.8 1.7) 2.7 9,158; .0028) 1,367) 5,088) 6,227 23.7 7.6 | 25.2 17.3 | 36.4 40.7) 9.9 17.3 | 5.8 17.1 
Benewah 5.1) pened 1.4) 1.7 8,379, .0025| 1,643) 5,986) 4,832 24.7 7.3 | 18.7 11.8 | 37.4 30.5 11.1 17.9) 8.1 23.5 
Bingham . . 9.7) -0172 7.5| 8.0 8.0 44,896 -0134) 1,462) 5,086) 5,565 17.6 4.8 | 22.0 12.8 | 38.8 38.0 | 11.9 17.7 | 9.6 26.7 
Blackfoot 8.0) ae =a ‘ 13,338} .0040) 1,667) 5,799) 5,305 16.4 4.1 | 21.3 12.2 | 41.2 39.2 | 12.4 18.1 9.7 26.4 
Blaine 6.0) -0028 1.4| 1.7) 8,377| .0028) 1,675) 6,964) 4,928 19.6 6.6 | 19.7 12.0 | 40.8 41.9 12.1 18.9 | 7.8 21.6 
Boise 1.3) -0087) 4 8) 1,995) .0006) 1,535) 4,088) 3,843 36.4 13.6 | 23.4 18.1 | 28.6 48.3) 7.9 16.4| 3.7 10.7 
Benner 14.6| .0082 4.5 4.4 4.3 19,528) .0058) 1,338) 4,340) 4,386 33.1 12.1 | 24.8 19.3 | 30.9 40.4 | 6.8 13.5 | 4.4 14.7 
Bonneville 41.3) inl 11.8 12.0) 30.3] 69,172) .0208) 1,675, 5,813) 6,728 18.9 4.8 20.4 11.6 | 38.0 37.0/ 11.8 17.0 | 10.7 20.6 
Idaho Falls 30.3) -0170) 9.4) 9.6) 54,202) .0163) 1,792) 5,776) 5,631 17.0 4.7] 19.9 11.2 | 30.8 37.0} 12.0 17.2 | 10.9 29.9 
Boundary 5.4) .0030) 1.5) 1.5) 7,044; .0023) 1,416) 6,008) 4,954 28.4 9.4 | 23.8 16.7 | 32.6 28.5 | 9.6 17.3) 5.8 18.1 
Butte 3.6| -0020 - 9 5,000) .0018| 1,380 6,250) 5,247 23.1 6.8 | 24.1 18.0 | 33.8 35.3 | 9.6 16.3 9.3 27.6 
| } 
Camas 1.2 -0007 | 2 4 2,478; .0007| 2,066/12,395| 5,847 10.2 2.1 | 15.6 6.8 | 33.5 24.8 | 20.4 22.9 | 20.4 43.4 
Canyon 198 61.5, .0344 18.1) 18.4) 33.6 $1,071; .8273| 1,481) 5,032) 4,950 26.7 8.5 | 23.2 15.7 | 344.6 38.3 | 9.3 16.0 | 6.8 21.5 
Caldwell 14.1] .0079 4.5 4.9 24,388 -0073) 1,730) 5,420) 4,968) 4,970] 24.7 7.2 | 20.6 12.8 | 34.5 35.6 | 11.1 17.6 9.1 26.8 
Nampa 19.5; .0109 6.2 6.5 30,974) .0093) 1,588) 4,906) 4,714) 4,641] 25.9 8.1 | 21.5 14.3 | 35.9 39.8 9.7 16.4 7.0 21.4 
Caribou 6.9 .0038 1.8 & 1.9 ‘ __11,733! 0035 | 1,700) 6,518) 6,137| 56,7671 17.2 4.3 | 20.6 11.0 | 36.9 33.0 | 12.1 16.4 113.2 36.3 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960 SM Standard (4) and Potential (A) Metropolitan County Areas. 
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and per capita Effective Buying Power, 13.6%! Rich land, irrigation, 
cash crops and AEC Reactor Station headquarters make POST- 
REGISTER readers top sales prospects. 


Reasons for buying POST-REGISTER } 
go up...UP...UP 


POST-REGISTER population has increased 18% 
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HONOLULU i 
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TWO ON 
THE ISLES 


You need two newspapers for effective coverage of 
Honolulu and The Hawaiian Market. 


Evening Newspaper circulation misses nearly half the Consumer Spending Units in Metro- 
* politan Honolulu, an even larger percentage in the Islands as a whole. 


Evening Coverage 


Consumer 
Spending Units Circulation 
| (1960 SM est.) (ABC 9-30-59) % Coverage 
: a ae re TT : 177,700 90,680 51% 
Hawaii 217,700 101,049 46% 
‘ 
THE ONLY REALISTIC MEASURE 
Consumer Spending Units are the only realistic factor to use in measuring coverage of 
' America’s 50th State. Households, satisfactory in some areas, just won't do in a military- 
‘ oriented community like Hawaii. For, among the independent buying units that don’t 
qualify as Households are military personnel living “on base.” 
4 
5 That’s why, in Hawaii, the disparity between Consumer Spending Units and Households 
8 is especially great; and, consequently, circulation matched against Households gives an in- 
4 flated, distorted estimate of “coverage.” ‘ 
3 
as. THE ADVERTISER IS A MUST 


Only by using two newspapers—THE ADVERTISER and the evening newspaper—do you 
achieve impact on Hawaii's buying power commensurate with the importance of the market. 


Consumer 
Spending Units Circulation 
(1960 SM est.) (ABC 9-30-59) % Coverage 
Metro. Honolulu _ ete aiid weees 177,700 136,702 77% 
lL ly Bic tele ME aide lteter: 217,700 149,917 69% 


The Honolulu Advertiser 


Serving Hawaii For Over A Century 


Represented by The Katz Agency, Inc. Newspaper Division 
JULY 10, 1960 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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"EFFECTIVE _ 


SM SM The “SM”? symbols mark original exclu- 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1969 sive estimates by SALES MANAGEMENT. 
—_ Cash income Breakdown of Households 

COUNTIES | Met. House-| Spend-| Urban Ine | Ine 
CITIES Area| Total | % holds | ing Net % come | come] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 '$10,0004 over 
(continued) | Code} (thou- | of | (thou-| Units | ( Dollars of Per | Per | Per % um % \% % ‘0 
sands) | U.S.A. | sands) | (thous.)) sands) (000 U.S.A. | Capita) Hsid. Hsids. inc. | Hsids. inc. | Hsids. Inc, | Hsids. Inc. | Hsids. Inc. 
Cassia 14.8) .0083) 4.0) 4.0) 7.2 20.775, .0063 1,404| 5,194 25.9 8.0 | 23.8 15.7 | 33.2 36.7] 9.6 15.9) 7.6 23.7 
Burley 7.2 -0040) 2.3 2.2) 11,538} .0035; 1,603) 5,017 23.4 6.9 | 22.2 13.9 | 35.2 37.0] 10.7 17.1 8.5 25.1 
Clark - -8| .0005) 2) 3 1,369) .0004) 1,510) 6,795 10.5 2.9 | 25.0 15.1 | 44.5 44.8/13.0 20.0| 7.0 17.2 
Clearwater 7.4, .0041 2.1) 2.5 13,361) .0040) 1,804) 6,358 14.6 3.8/17.9 10.1 | 44.6 42.3 | 14.0 20.4| 8.0 23.2 
Custer 3.1| .0018 9) 8 4,357; .0013) 1,405) 4,841 32.6 11.0 | 24.0 17.3 | 28.2 34.0| 8.9 16.4/ 6.4 21.3 
Elmore 12.4, .0069 3.0 6.0 21,729) .0065) 1,752) 7,243 19.0 6.6 | 22.6 14.2 | 38.3 41.4/| 12.3 19.8; 6.9 19.0 
Franklin 9.2) .0051) 2.3 2.3 3.7 11,810) .0035) 1,284) 5,135 25.0 8.1 | 24.1 16.7 | 36.3 42.0; 8.9 15.7 5.7 17.5 
Fremont 7.9) .0045) 2.1 2.0) 2.4 11,904; .0036| 1,507) 5,669 22.5 6.4 | 22.8 13.9 | 34.6 36.4 | 10.6 16.5 9.5 27.8 
Gem 8.1 — 2.5) 2.4 3. 11,654) .0035) 1,439) 4,662 28.7 10.0 | 24.3 18.1 | 33.9 42.0' 8.6 16.3) 4.6 13.6 
Gooding 9.5 nn 2.7 2.7) 2.7 13,963; .0042| 1,470) 5,171 25.6 8.1 | 23.7 16.0 | 34.8 38.3 | 9.3 16.1) 6.6 20.5 

b> pepe 
idaho. ... 1.2) -0063 3.2) 3.2 2.5 16,748; .0050) 1,495) 5,234 27.0 8.3 | 20.3 13.3 | 34.5 37.7 | 10.6 17.7| 7.6 23.0 
Jefferson 11.6) .0065, 2.8) 2.8 13,163; .0040) 1,134) 5,060 30.4 10.1 | 23.9 16.9 | 30.7 36.3) 8.5 15.4/| 6.5 21.3 
Jerome 11.8) 0006 3.1| 3.2| 4.4] 16,240) 0048) 1,400) 5,239 24.2 7.6 | 24.2 16.3 | 36.5 39.7| 9.6 16.4| 6.5 20.0 
i 

Kootenai . 29.4) 018s! 9.2) 9.4) 15.3 47,548; .0143) 1,617) 5,168 25.1 7.7 | 20.9 13.6 | 36.4 39.4 10.2 16.9 7.4 22.4 
Coeur d'Alene 15.3 0086 5.1) 5.3 27,433; .0082) 1,793) 6,379 22.6 6.5 | 19.3 11.8 | 38.0 38.7 | 11.3 17.6] 8.8 25.4 
Latah 24.8, .0139 7.0 9.6) 12.1 44.664) .0134) 1,801) 6,381 22.3 6.3 | 17.6 10.7 | 38.9 39.3 12.3 19.0) 8.9 24.7 
Moscow 12.1 0068 3.2) 5.6) 24,335} .0073| 2,011) 7,605 18.6 4.9 13.4 7.5 | 42.6 30.5 | 14.6 20.7 | 10.8 27.4 
Lemhi 6.1, 0034 1.9) 1.9 2.7 8,327| .0025| 1,365) 4,383 33.0 12.1 | 27.2 21.2 | 28.2 36.8| 6.8 13.6 | 4.8 16.3 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19 
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EFFECTIVE The ‘SM’ symbols mark original exclu- 
IDAHO SVD Estimates. 1/1/60 BUYING INCOME— 4) ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Con- income Breakdown of Househelds 
sumer Cash 
COUNTIES | Met. House-) Spend-| Urban In- In- 
ciTl Area} Total % holds Pop. Net % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,0004 over 
(continued) | Code} (thou- of (thou- | Un (thou- | Dollars of Per | Per | Per ' Per % % c 0 % % c "0 % 0 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Heid. C.S.U.| Hsid. Hsids. Inc. | Hsids. Inc. | Hsids. Inc, | Hsids, Inc, | Hsids. Inc. 
PF eee 4.1) .0023 1.2 1.3 9,228) .0028) 2,251| 7,690) 6.923| 6,702] 15.4 3.3 17.4 8.0 | 34.9 26.7 | 12.8 15.1 | 19.5 46.9 
Cb ee cc cicccten 3.3} .0019 1.0 1.0 6,278; .0015| 1, 6,278) 4,933| 4,677] 21.2 6.6 | 24.9 16.4 | 37.9 41.6) 9.5 18.0} 6.5 19.4 
GED... bc crcaciee 9.7; .0054 2.3 2.3 “4 12,642; .0038) 1, 6,497| 5,384) 4,754] 27.3 8.3 | 22.3 14.4 | 32.8 36.6) 9.0 14.8/ 8.6 26.9 
Minideka............ 9.5) .0063 2.5 2.6 3.1 13,794) .0042) 1,452) 5,518 6.0 | 25.0 15.8 | 36.6 38.6 | 10.6 17.0 | 7.7 22.7 
Nez Peree............ 23.9) .0134 7.6 8.2) 21.3) 45,804; .0137) 1,916) 6,027 6.3 17.8 9.9 | 38.8 36.5 | 12.8 18.4/ 11.0 28.9 
Lewiston........... 16.7 0093 5.8 6.5 35,816 0107; 2,145) 6,175 4.9/| 16.9 9.3 | 39.1 36.0 / 13.4 18.8 11.6 31.0 
Oneida. . 3.3 0018 8 8 2.0) 4,882 0015) 1,479) 6,103 6.6 | 21.7 13.2 | 34.9 36.4 11.3 17.6 9.4 27.3 
Qe 60 <5 609190005 6.4) .0036 1.7 1.9 8,425; .0025) 1,316) 4,956 lI. 26.3 20.3 | 29.8 38.4; 7.0 13.8) 4.8 15.9 
ee 12.0) .0067 3.4 4.2 16,053) .0048) 1,338) 4,587 1. 26.8 20.5 | 30.4 38.6; 7.3 14.2 | 4.7 16.7 
Pes adds ches cues 3.3} .0019 9 9 | 5,800} .0018) 1,758) 6,444 4 17.3 8.9 | 35.9 31.0 | 12.0 15.7 | 15.3 39.7 
Shoshone. ........... 20.4; .0114 6.2 6.9 7.4 39,193) .0117| 1,921) 6,321 2.6) 14.8 7.9 | 50.0 44.5 | 15.6 21.3; 9.6 23.8 
Weta scevucceess 2.7; .0018 ot 6 3,501; .0011) 1,297) 6,001 7.9 | 28.7 20.7 | 36.0 43.2 7.4 13.6; 4.6 14.6 
Twin Falls.......... 46.0) .0267 14.1 14.3} 26.3) 78,812; .0236) 1,713) 5,590 5.9 | 22.0 13.1 | 36.2 36.0 | 10.9 16.6/ 9.9 28.4 
Twin Falls. . 23.4 0131 7.7 7.8) 43,530} .0131/ 1,860) 5,653 §.3 | 19.9 11.4 | 37.9 36.3 | 12.0 17.6) 10.6 29.4 
WS aint nko nndiee< 4.0} .0023 1.1 1.2 6,781; .0020| 1,695) 6,165) 4.3 16.2 9.3 | 45.8 43.6 | 12.9 18.8] 8.9 24.0 
Washington.......... 8.2) .0046 2.5 4.3 11,854) .0036) 1,446) 4,939 10.6 | 23.7 17.1 | 32.8 38.4) 8.3 15.3 | 6.6 18.2 
Wc vdcbstiieess 4.3) .0024 1.4 1.4 6,452; .0019] 1,500) 4,609 9.1 | 22.1 15.5 | 35.1 41.0 9.2 16.5 5.8 17.9 
Total Above Cities 215.9 1209 67.0} 75.5 396, 562 1189) 1,837] 5,919) 5,252 5,409 19.4 5.2 | 18.5 10.6 | 38.8 36.8 | 12.8 18.6 | 10.5 28.8 
State eee 646.3! .3617| 185.6| 198.3) 292.4] 1,045, — 18 1,618] 5,634| 5,273 5,024 22.0 6.3 21.0 12. 8! _S. 8 2 
ere POPULATION POPULATION 
ESTIMATES, 1/1/60 JIM ESTIMATES, 1959 JM ESTIMATES, 1/1/00 @ 5, ESTIMATES, 1959 
. l Con- t l l Con- | 
METRO. sumer | METRO. sumer 
AREA House-| Spend-| Urban AREA House-| Spend- Urban 
Total 4 hold ing Pop. Net 8 Per | Per Total +4 hold | ing Pop. Net | & | Per Per 
(thou- | of | (thou- | Units | (thou- | Dollars | of | Cap-|H'se- (thou- | of | (thou- on | (thou- | Dollars | of | Cap-|H’se- 
sands) — sands) | | (thous.) sands) (000) | U.S.A.) ita | hold sands) | U.S.A.) sands) | (thous.)| sands) (000) Ed ita | hold 
cnet | fans 
LBA. ..0cc000 147. i 0826. 4%. “aa 6. | 82.6] 245,704) -0736 1,684/5,448 Total Above Area. =e .0826| 45.1) 48.9| 82. al a. 704) 07361, 664'5 448 
I L L i N oO I S (Other East North Central States: 
=" indiana, Mich‘gan, Ohio, Wisconsin) i ee 
POPULATION EFFECTIVE SM 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1958 
- ue Kid 
on a Cash | Income Breakdown of Households 
COUNTIES | Met. House-| Spend-| Urban | In- In- | | 
CITIES Area} Total % holds | ing Pop. Net | % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000o0ver 
Code} (thou- of | (thou- | Units | (thou-] Dollars | of Per | Per | Per | Per | % A A "0 G% % % % % 
sands) | U.S.A. | sands) | (thous.)| sands) (000) | U.S.A. | Capita) Hsid. | C.3.U.) Hsid. | Hsids. Inc. | Hslds. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
RE 640ccdested 274 66.1; .0370) 21.2) 22.4) 48.5 119,435) -0358) 1,807) 5,634) 5,332) 5,150] 24.4 7.3 | 23.1 14.6 | 33.7 35.8 | 10.9 17.6 | 7.9 24.7 
AQuincy........... 45.6) .0255 14.9 16.9 87,933) .0264) 1,928) 6,902) 5,200) 5,344) 22.2 6.4 | 22.1 18.5 | 35.5 36.3 | 11.7 18.2 8.5 25.6 
Alexander............ 19.8} .0110 6.4 7.0) 11.2 28,604; .0086) 1,445) 4,469) 4,076) 3,969) 36.2 14.0 | 26.3 21.7 | 26.6 36.7| 7.1 14.9 3.8 12.7 
ae eee 11.2) .0063 3.7 4.3 17,767} .0053) 1,586) 4,802) 4,058] 4,193] 33.7 12.3 25.2 19.7 | 28.6 37.2 8.0 16.0 4.5 14.8 
A ee 13.4) .0075 4.3) 4.2 3.7 21,697) .0065) 1,619 5,046) 6,065) 4,526) 30.9 10.5 | 24.5 17.7 | 30.1 36.3 8.9 16.4 5.6 19.1 
UE in ty Gv a detan 17.6) .0090 8.3} 5.5 10.7 35,049) .0106| 1,991) 6,613) 6,359) 6,072) 14.7. 3.7 | 17.7 9.5 | 41.6 37.4 | 15.6 21.6 | 10.4 27.9 
Belvidere 10.7| .0060: 3.5) 3.5 22,905) 0069) 2,141| 6,544] 6,481| 6,207] 14.8 3.7 | 16.5 8.7 41.5 36.5 | 16.1 21.6 | 11.1 29.5 
RS cidade des Sede 6.9) .0039 2.3) 2.4 12,376; .0037 1,784) 5,381) 6,068) 4,716] 28.0 9.1 24.9 17.3 | 30.5 35.4 | 10.3 18.2 | 6.3 20.0 
Se 40.1) .0224 12.8) 13.4 10.9 77,035, .0231| 1, 021) 6,018) 6,722) 6,438] 20.0 6.6 | 23.2 14.0 | 36.2 36.3 | 12.0 18.4 | 8.6 26.7 
Princeton. ......... 6.4; .0036 2.2! 2.4) 14, 751| -0044) 2, 305 6, 6,708 6,085; 6,067} 18.9 4.8 | 21.1 11.4 | 35.0 31.5 | 12.5 17.1 | 12.5 35.2 
I a 6.9} .0039 2.0) 2.1) 9, 512 -0028) 1,379, 4 4, 530) 4,027] 35.9 13.7 | 27.1 22.0 | 26.6 34.8 7.2 14.8) 4.2 14.7 
ee 19.6; .0109) 6.4) 6.4) 6.3 38,158; .0114) 1,947) 6, es 5, 871| 5,481) 20.8 6.8 | 21.9 13.1 | 38. 0 35.9 | 12.4 18.8 8.9 26.4 
Cass Naini dik Se dene odinatela 14.4| 0081) 4.4) 4.4) 6.9 28, 284| -0079| 1,825, 6,974) 5,876) 5,526} 23.3 6.5 | 22.2 13.2 | 32.7 32.3 11.6 17.5 | 10.2 30.5 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read a ~ 19. 
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The QUINCY HERALD-WHIG blankets this 
50,000 market as well as giving dominant 
coverage in the 333,000 population trade 
territory of which Quincy is the capital city. 


THE QUINCY HERALD-WHIG- Quincy, Illinois 


FULT te, 


1960 


A proved test market offering these important requisites: 


(1) An isolated market. (2) Average per family spendable income. (3) Negligible 
infiltration of any large city media. (4) Headquarters for expanding wholesale cover- 
age of area. (5) HERALD-WHIG offers outstanding merchandising program for 
advertisers. (6) Steady, uninterrupted incomes, amicable labor relations. 


Represented by The John Budd Company 


Hal Culp, Advertis anager 
ABC Circulation 


—_ 


—_ 
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N census Preview for WAUKEGAN _ Nor — 


\ 


Our census previewers tell us that Lake County — Waukegan's 
trading area — Population will be over 270,000. No Chicago news- 
paper or combination of newspapers can cover this burgeoning 
population. Media buyers know that The Waukegan News-Sun and 
its 30,000 circulation is a must in this area. What's more the News- 
Sun adds that extra ingredient for sales success in the Waukegan 
market —- the local home grown touch. Ask the Chicago based 
chains with stores in the Waukegan or any of the leading newspaper 
advertisers who consider the News-Sun a vital part of their media 
plan week in and week out. Add a per family effective buying in- 
come of $8,780 and Greater Waukegan becomes one of America's 
top markets for marketing men. 


MORE PEOPLE, LESS CHICAGO NEWSPAPER COVERAGE, MORE 
WAUKEGAN NEWS-SUN PENETRATION IN GREATER WAUKEGAN 


le — gan News-Sun 


FFECT The “SM” symbols mark original exclu- 
ILLINOIS ESTIMATES, 1/1/60 BUYING ‘NCOME— QLD ESTIMATES, 1950 sive estimates by SALES MANAGEMENT. 
| | | ous Income Breakdown of Households 
COUNTIES | Met. Spend-| Urban j In- In- 
CITIES Area Pop. Net % come | come} $0-2,499 |$2,500-3,999 $4,000-6,99 $7,000-9,999 |$10,000&over 
(continued) | Code (thou- | Dollars of | Per | Per | Per | Pr | % %1|1% % a ‘0 ad 
(thous.)| sands) (000) | U.S.A. | Capita Hsid. | C.S.U.) Hsid. | Hsids, Inc. | Hsids. Inc. | Hsids, ine. Hsids. Inc. | Helds, Inc. 
Champaign. ........ 27 ° 1.1] 88.8 291,184) re 2,252) 8,514) 4,765) 6,576] 17.6 4.1 | 12.6 6.3 | 38.5 31.9 | 16.6 21.0 | 14.7 36.7 
AChampaign..... 121,452) . 2,345] 9,271| 4,814) 6,860] 17.1 3.8 | 10.0 4.7 | 39.0 81.1 | 17.5 21.3 | 16.4 39.1 
AUrbana......... 60,104 am 2,450| 9,214) 4,936] 6,874] 15.6 3.5 | 10.2 4.8 | 40.0 31.9 | 18.3 22.2 | 15.9 37.6 
AChampaign- Urbana 100,656 wm 6 2, ood 9,250 
Christian. ......... 16.1 77,531 “2 968) 6,057) 6,028) 5,641] 20.0 5.4 | 21.3 12.3 | 36.1 36.0 | 12.8 19.1 9.7 28.2 
Taylorville. ....... 23,457 .0070| 2.277 7,330) 5,993) 6, al 10.4 2.4| 16.8 8.5 | 43.8 36.8 | 16.7 21.4 | 12.3 30.9 
Clark. . 6.7 soe .0091| 1,737) 6,397) 5,369) 4,809] 28.2 9.0 | 23.8 16.2 | 31.7 36.0) 9.6 16.6 | 6.7 22.2 
Clay 5.6 29,943) .0080) 1,636 5,163) 5,110) 4,667) 26.1 8.6 | 24.2 17.0 | 34.6 40.4/| 9.9 17.8/| 6.2 16.2 
Clinton 3.4 36,014; .0108) 1,546 5,627| 6,694) 5,000] 22.5 6.8 | 23.6 15.2 | 36.1 38.7 | 10.9 17.9 | 6.9 21.4 
1Centralia | 
Coles. .... ocenwn 32.1 80,908) 0242) 1,886 5,906) 6,400) 6,344) 22.5 6.5 | 21.6 13.2 | 35.6 36.3 / 11.9 18.6 | 8.4 25.4 
Charleston. .... 19,745; .0059) 1,936) 6,170) 4,816] 5,198] 25.0 7.4 | 20.1 12.7 | 35.5 37.1 | 11.4 18.4 8.0 24.4 
Mattoon........ 38,008) .0114) 1,964) 6,246] 6,710] 5,756] 17.8 4.7 | 19.8 11.3 | 39.1 37.1 | 13.7 19.9 9.6 27.0 
Cook... 32 | 2. oped be 507. 7 78. 9/4, 871.1/12,814,366| 3.8438) 2,503| 8,021) 7,203| 7,495] 9.7 2.0 | 13.6 6.9 | 39.6 28.8 | 19.0 21.1 | 18.2 42.2 
Arlington Heights 76,941 0281) 2,427) 8,273) 8,068) 7,931) 11.0 2.1) 13.5 5.6 | 36.2 24.9 | 18.4 19.3 | 20.9 48.1 
2Barrington . 14,236 .0043) 2,636) 8,898) 8,219) 8,142) 10.2 1.9] 11.6 4.6 | 37.3 25.1 | 18.8 10.3 | 22.1 49.1 
Berwyn. .... 144,022 -0432) poe 8,573) 8,592) 8,285] 8.2 1.5 | 10.5 4.1 | 37.2 24.5 | 22.0 22.2 | 22.1 47.7 
Blue Island 43, 086 ‘0129| 2 7,834) 7,420) 7,448] 9.5 2.0] 12.7 5.6 | 40.3 29.5 | 20.0 22.4] 17.5 40.5 
Brookfield. ...... 50, 264) 0161) 2, Q- 8,818| 7,929) 8,215] 7.7 1.4) 9.4 3.8 38.0 25.3 | 23.6 23.3 | 21.6 45.9 
Calumet City. 53,624 0161 2,362| 8,250) 7,553, 7,720] 8.7 1.7) 11.1 4.7 | 40.3 28.6 | 20.9 22.5 | 19.0 42.5 
1 Centralia is in Clinton and Marion counties. © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Barrington is in Cook and Lake counties. Before using these figures read foreword, page 19. 


Ads and Data Go Together 


The advertisements in this issue—besides giving information on how best to reach and sell the various 
markets—frequently complement the issue’s basic market data by spotlighting local devolopments 
and trends behind the SM estimates. The ads and the data go together. 
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SALES MANAGEMENT 


ce Nl ate eNO 


Sell more Sell more 


cee na ee a 


with the largest with the largest 
evening home-delivered evening circulation* 
circulation* in in Chicago’s vital city zone 
, Chicago and suburbs 


CHICAGO'S AMERICAN 
CHICAGO'S AMERICAN 
* 7,082 more family impressions 


*517 of total c & s circ. than the other evening newspaper 


Effective advertisi 
Liberal page discounts ve advertising 


add up to the lowest standard-size is combined with dollar savings 
full page unit cost* in Chicago. when you select the Chicago 
newspaper offering the most 
" CHICAGO'S AMERICAN economical daily line rate 
r 


x * Full page impact at lowest unit CHICAGO'S AMERICAN 


a7 cost equals more profit per ad dollar 
* Four color Only one 
e: costs less* Chicago evening newspaper 
me and does more offers the selling impact 
7 in of four-color advertising 
8: | CHICAGO'S AMERICAN | every weeknight 
al ne oe ae Monday thru Friday 
Ee: seit CHICAGO'S AMERICAN 


= Nationally represented by Hearst Advertising Service Inc. 
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ILLINOIS SH ESTIMATES, 1/1/00, BUYING INCOME— QLD ESTIMATES, 1959 The cctimater by GALES MANAGEMENT. 
| Con- Cosh Income Breakdown of Households 
COUNTIES | Met. | House-| Spend-| Urban Ine | Ine 
CITIES Area) Total % | holds | i Pop. Net % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&o0ver 
continued) |Code| (thou- | of | (thou- | Units | (thou-| Dollars | of | Per | Per | Per | Per Ke | Se, Fe hae 1% lth wm. 
sands) | U.S.A. sands) |(thous.)) sands) (000) U.S.A. | Capita) Held. | C.S.U.| Hsd. | Hi: Inc. | Hsids. Inc. | Hsids. Inc. | H Inc. Inc. 
AChicago ,-«f 8,811.4) 2.1331/1, 184.2/1,347. 1,347.5 9, 444,303| 2.8329| 2,478] 7,975| 7,008 2.0/ 13.6 6.0 | 40.3 29.8] 19.1 21.5} 17.5 40.7 
Chicago Heighte.. 30.2) .0160) 8.6) 9.5) 63,386] .0190| 2,009 7,370| 6,668 2.4| 15.2 7.2 | 41.6 32.8] 17.8 21.4] 14.8 36.2 
Cicero. . 68.7} .0384| 21.7| 21.8 169,042} .0507| 2,461| 7,790| 7,745 1.9 | 11.7 5.1 | 40.6 29.7 | 21.0 23.4] 17.3 39.9 
Des Plaines 33.6) 0188, 9.4) 9.9 76,705| .0230| 2,283| 8,160| 7,690 2.1] 12.4 5.2 | 87.2 26.0 | 19.8 21.1 | 20.1 45.6 
3 Elgin | | 
Elmwood Park 24.2} .0135, 6.9] 6.9) 60,494| 0181] 2,500| 8,767) 8,749 8 1.3| 9.4 3.6 | 38.1 24.7 | 22.5 22.2 | 29.7 48.2 
Evanston 77.0) .0431/ 22.1! 31.6) 252,181| .0756| 3,275\11,411| 7,957/10, 018 1.0] 9.1 3.0] 30.7 16.7) 19.6 16.3 | 34.1 63.0 
Evergreen Park 27.1] 0182} 7.1) 7.8) 59,784| .0179| 2,206 sa 7,942 1.8| 10.8 4.4 | 37.9 25.8 | 21.4 22.3 | 20.7 45.7 
Forest Park 16.2} 0081, 6.2) 5.3) 40,206] 0121] 2,482] 7,732| 7,586 2.1} 12.1 5.4 | 40.1 29.6 | 20.6 23.3 | 17.1 39.6 
Glenview 15.8} .0088} 4.3] 4.5 42,640| .0128] 2,699] 9,916] 9,446 1.6} 10.9 3.8] 31.2 18.0] 18.8 16.6] 29.6 60.0 
Harvey 25.8} .0144] 7.5| 7.5! 84,557| .0164| 2,115| 7,274] 7,190 2.3) 14.0 6.6 | 42.2 33.1 | 18.7 22.4] 14.6 35.6 
4 Hinedale | 
La Grange 14.1) .0079} 4.3] 4.5 43,960] .0132| 3,118]10,223| 9,602 1.4| 10.4 3.6 | 31.1 17.8 | 19.2 16.8 | 30.3 60.4 
Lansing. ... 17.8} .0100 4.9) 4.3] 38,005) .0114| 2,135 7,756] 7,815 1.9} 11.56 5.0] 41.4 30.3 | 20.0 22.2] 17.6 40.6 
Maywood........ 29.2} .0163] 8.3) 9.2 73,444] .0220| 2,515] 8,849] 7,951 1.7| 10.9 4.3 | 36.7 24.4 | 21.1 21.5 | 22.2 48.1 
Melrose Park 22.9| 0128) 6.5| 6.6) 48,954] .0147| 2,138] 7,531| 7,319 2.1] 13.6 6.2] 41.7 32.2] 19.2 22.6 | 15.7 37.0 
Oak Lawn 7.3| .0153| 7.6) 7.7) 59,089] .0177| 2,164 7,775] 7,659 2.1| 13.0 5.7 | 38.8 28.4] 19.6 21.7] 18.1 42.1 
Oak Park 61.1| .0342| 19.9) 21.8] 199,956] .0600| 3,273/10,048| 9,136 1.5] 9.6 3.3] 31.0 17.8] 20.0 17.6] 30.3 59.8 
Park Forest... 29.7| 0166) vs 8.3) 76,606} .0230| 2,579] 7,817] 9,181 2.2| 13.8 5.8 | 37.5 27.1 | 19.7 21.8] 18.5 43.1 
Park Ridge 29.7; .0166) 10.5} 8.8) 104,325} .0313| 3,513] 9,936/11,735 1.6| 11.0 3.8] 30.5 17.4] 19.0 16.6 | 29.6 60.6 
River Forest 2.0) .0067} 3.1) 4.4] 42,908] .0129| 3,576|13,841| 9,695|12, 364 9 | 4.7 1.2] 23.7 10.5 | 17.6 11.9 | 46.8 75.5 
Skokie 7.5| 0322} 16.7) 16.6) 137,289] .0412| 2,388] 8,221| 8,229 2.21 13.5 5.5 | 35.3 24.5] 18.4 19.3] 21.2 48.5 
Wilmette 26.8) .0150) 7.4 8.5 87,403) .0262) 3,261/11,811|10, 267/11, 025 1.2] 9.4 2.8) 27.2 13.4] 17.1 13.0] 37.6 69.6 
Winnetka 13.7; .0077} 3.71 5.11 56,179] .01€9| 4, 101/15, 184/11, 015]13, 904 8} 7.5 1.8] 15.7 6.1 | 15.1 9.1 | 54.5 82.2 
Crawtord 20.7; .0116} 6.7; 6.7| 6.4] 37,526| 0173] 1,813) 5,601) 5,598 6.8 | 21.2 13.5 | 37.1 39.6/| 11.9 19.3] 6.9 20.8 
Cumberland 11.3} .0063} 3.4) 3.4] 17,115} .0051| 1,515| 5,034) 5.013 10.7 | 26.0 19.2 | 29.7 36.8| 8.3 15.6] 6.1 17.7 
De Kalb 80.8} 0286 16,1] 17.7| 23.9] 104,645 0314) 2,056) 6,924) 6,686 4.1 | 17.6 9.4] 40.3 36.1 | 14.7 20.2| 11.2 30.2 
De Kalb 16.8] .0004) 4.8) 6.7 36,046| .0108| 2,146] 7,510 5,317 4.0| 14.4 7.6 | 42.5 37.3 | 15.5 20.8 | 11.6 30.3 
De Witt 17.1] .0098 - 5.7| 8.2) 37,264) .0111| 2,179) 6,654) 6,538 3.1 | 20.9 11.0 | 40.4 35.7 | 14.8 20.0| 11.3 30.2 
Clinton... 8.2} .0046| 3.1; 8.1 19,789} .0059| 2,413) 6,384) 6,219 3.2 | 20.0 10.6 | 40.7 36.1 | 15.4 20.8] 11.0 29.3 
Douglas....... 20.8, .0117| 6.4) 6.3| 3.7]  35,967| .0108| 1,729] 5,620] 5,643 6.8 | 24.1 15.1 | 33.6 34.9| 10.8 17.2] 8.3 26.0 
Du Page...........32] 297.6] .1665| 86.7 90.4) 227.0] 745,188 .2225| 2,604| 8,505| 8,238 2.1] 10.8 4.4] 35.9 24.1] 19.8 20.3 | 22.3 49.1 
Downers Grove. . . 20.8) .0116] 6.0} 6.1 51,489] .0184| 2,475| 8.582| 8,441 1.7| 10.2 4.1 | 37.2 24.8 | 21.8 21.6] 22.0 47.8 
Elmhurst 37.0] .0207} 12.0) 11.6 115,615| .0347| 3,125] 9,635| 9,926 1.4] 8.7 3.2 | 33.6 20.2 | 22.0 20.2 | 27.3 55.0 
Glen Ellyn 15.6] .0087| 5.0] 4.5] 56,893| .0171| 3,647|11,379|12, 526 1.1] 7.4 2.2 | 28.0 14.1 | 20.7 15.8 | 36.3 66.8 
4 Hinsdale 13.7| 0077} 4.2) 4.3 44,524] .0134] 3,250|10,601|10, 147 1.7| 9.8 3.1 | 28.3 15.1] 16.9 13.9] 34.0 66.2 
Lombard | 23.0) .0129} 6.1) 6.6 55,356] 0166] 2,407| 9,075| 8,303 1.3| 8.9 3.4 | 37.0 23.3 | 22.5 21.8 | 24.0 50.2 
Naperville 12.1} 0068} 3.4) 4.4 25,486| .0076| 2,106| 7,496 5,775 $.2| 11.1 5.3 | 30.9 31.8] 19.2 28.2] 15.3 36.5 
Wheaton 22.3) .0125| 6.3] 8.6 68,553} .0206| 3,074/10,881| 7,958 1.1 | 5.6 2.0 | 34.9 20.4 | 23.6 21.1 | 20.0 55.4 
Edgar n.d .0133} 7.8) + 7.9| 11.1] 42,603} 0128] 1,790] 5,462| 5,370 8.0 | 24.4 16.1 | 32.2 35.2] 10.2 17.1] 7.3 23.6 
Paris... 11.1] .0062} 3.7) 4.1 21,113] .0063] 1,902] 5,706] 5,090 7.2 | 22.7 14.4] 33.6 35.4] 11.2 18.0] 8.1 25.0 
Edwards. . .. 8.4| .0047| 2.8} 2.4 12,629] .0038) 1,503] 5,052) 5,101 9.1 | 25.9 18.6 | 33.4 40.2| 9.1 16.6] 4.8 15.5 
Effingham.......... 23.0| .0129| 6.9} 6.9, 8.2] 38,355] .0175| 1,688] 5,550) 5.533 7.6 | 24.2 15.7 | 33.0 35.7 | 10.9 18.0] 7.4 23.1 
Effingham....... 8.2} 0046] 2.6, 2.8 15,105} .0045| 1,842| 5,810] 5,263 6.2 | 22.7 13.9] 35.3 36.2] 12.0 18.7] 8.4 25.0 
Fayette... ..| 25.0) 0140} 7.3) «7.4, ~—s«5.6] = 38,698] .0116| 1,648] 5,301] 5,203 9.0 | 24.7 17.1 | 32.3 37.6| 9.2 16.3] 6.0 20.0 
RE OF: 16.6| 0093} 5.1} 6.2) 7.3] 30,829) .0093| 1,867| 6,045) 5,906 5.2 | 21.9 12.9 | 37.7 37.4| 12.9 19.5| 8.6 25.0 
Franklin.......... 44.7| 0280) 14.8) 14.8] 24.1) 70,848) .0212| 1,586] 4,787] 4,768 9.4 | 26.3 19.4/ 32.8 40.3] 9.2 17.3] 4.4 13.6 
West Frankfort... 11.4, .0064) 3.9] 3.8] 18,956} .0057| 1,663] 4,861| 4,898 8.0 | 25.8 18.0 | 34.6 40.6| 10.1 18.1] 5.1 15.3 
| 
Fulton....... , 47.7 .0267| 18.7] 15.7| 17.4] 91,083) | .0273| 1,910) 6,802) 6,802 6.3 | 21.6 13.1 | 35.8 36.2] 12.0 18.6| 8.6 25.8 
Canton 12.9] .0072} 4.3] 4.6 28,429] .0085| 2,204] 6,611! 6,060 4.3} 17.4 9.4] 40.0 36.1] 14.9 20.5 | 10.9 29.7 
Gallatin 8.0, .0045} 2.3} 2.3 11,153] .0034| 1,304) 4,849] 4,752 12.5 | 26.0 19.8 | 26.0 33.0| 7.6 14.8| 5.8 19.9 
Greene 19.4) .0108, 6.2) 6.1/ 3.2]  30,960| .0093| 1,896| 4,904] 5,027 9.9 | 26.4 18.7 | 28.9 34.2] 8.6 15.6] 6.3 21.6 
Grundy. ... 22.5) .0126} 6.6) 6.6) 7.6)  42,803| .0128| 1,893 6,454) 6,417 4.1 | 19.0 10.3 | 30.6 36.0 | 14.4 20.0 | 10.8 29.6 
Morris 7.6| .0043} 2.3] 2.4 15,504] .0047| 2,040] 6,741| 6,365 3.6| 17.3 9.0] 40.5 35.1 | 15.5 20.6 | 12.0 31.7 
Hamilton....... 11.7; .0066| 3.7; 3.7] 2.9] 15,963) .0047| 1,364] 4,314] 4,244 15.7 | 26.2 22.9 | 26.5 38.6| 6.4 14.4| 2.6 8.4 
Hancock... 26.4 .0148} 8.7; 9.2) 3.4] 45,191/ .0136| 1,712| 5,194) 4,880 9.0 | 25.0 17.2 | 30.8 36.5| 9.7 17.0] 6.5 21.3 
Hardin i ee 6.3} .0035) 1.8) 1.9 8,265} .0025| 1,310] 4.586) 4,324 11.9 | 30.6 25.1 | 29.2 39.9| 6.2 13.1 | 3.0 10.0 
Henderson 8.8} .0049| 2.6) 2.7 15,949| .0048| 1,812] 6,134 5,800 6.4 | 24.1 14.7] 33.9 34.7] 11.0 17.2] 8.8 27.0 
Henry. . 50.4) .0282| 16.1| 16.0) 27.2] 96,789] .0290| 1,920] 6,012| 6,029 5.0 | 21.9 12.8 | 38.2 37.2] 12.9 19.2] 8.9 25.8 
Kewanee 18.2} .0102} 5.8| 6.1 35,060] 0105] 1,926) 6,045] 5,657 4.4| 21.5 12.5] 41.2 40.1] 13.3 19.9] 8.1 23.1 
Iroquo!s 36.1} 0202} 11.2] 11.2) 6.9]  65,372| .0196| 1,811| 5,837| 5,788] 5,314] 22.4 6.5 | 23.7 14.6 | 34.2 36.0/ 11.1 17.8| 8.6 26.4 
Watecks....... 5.9] .0033 1.8] 2.1 11,943] 0036] 2,024] 6,635] 5,568| 5,072) 13.3 3.4 | 20.9 11.5 | 41.4 37.9] 14.3 19.9] 10.1 27.3 
Jackson....... 41.8) 0234 13.1) 14.4) 22.9] 72,008| .0216| 1,725] 5,604| 4,975| 4,890] 27.7 8.7 | 23.2 15.5 | 31.7 36.4| 10.3 17.8] 7.1 22.9 
Corbendale-Herrin- 
M ur phyedboro $3.1 .0186 10.5 61,622; .0185| 1,868| §,869) 
Carbondale. ..... 12.8| .0072 3.7/5.5) 26,862| .0081| 2,009] 7,260) 4,812) 5,790) 22.2 65.9 | 17.7 10.0] 34.9 32.8] 14.1 20.4 | 11.1 30.9 
Murphysboro 10.1] .0057| 3.3} ‘3.3! 16,920] .0051| 1,676] 5,130] 5,079| 4,800] 27.1 8.7 | 23.9 16.3 | 33.0 37.5| 9.7 16.9] 6.3 20.6 
Jasper... 13.6, .0076) 4.2) 4.1/3.2] 19,783] .0080| 1,455) 4,710) 4,754) 4,139) 33.0 12.2 | 26.9 21.3 | 28.6 37.7| 7.8 18.2] 4.0 13.6 
Jofferson....... 47.2) .0208} 11.9] 11.9 na 63,028} .0189| 1,694) 5,296] 5,289] 4,853] 26.0 8.2 | 24.7 16.7 | 33.1 37.1| 9.7 16.8] 6.5 21.2 
Mount Vernon. .. 17.8} .0100, 6.1) 6.2 34,583} .0104| 1,943] 5,669] 5,556| 5,336] 22.6 6.5 | 22.6 13.8| 35.0 35.8] 11.3 17.7] 8.5 26.2 
Jersey... 17.8) .0100, 5.3; 5.3} 7.7] 25,428) .0076| 1,429) 4,798) 4,762) 4.385] 30.9 10.8 | 25.4 18.9 | 30.2 37.7 | 8.6 16.4) 4.9 16.2 
Jerseyville 7.7) 0043) 2.4) 2.3 11,501} 0034) 1,494] 4,792] 4,871] 4.674] 28.7 9.4 | 23.8 16.7 | 32.0 37.4| 9.7 17.2] 5.8 19.3 
Jo Daviess. ....... 23.2) .0130) 7.0) 7.1 - 38,919) .0120| 1,721| 6.703| 6,605| 6.181] 22.7 6.7 | 23.4 14.8 | 34.6 36.6 | 11.7 18.8] 7.6 23.1 
Johnson............. 9.6; .0054] 2.8} 2.7 11,060! .0033| 1,162 3,950| 3,963| 3,369] 43.3 19.7 | 28.5 27.6 | 21.9 35.5] 4.6 11.6] 1.7 5.7 
8 Elgin is in Cook and Lake counties. © SM, 1960. or Retail Sales data, ion 4 location on 17. 
4Hinsdale is in Cook and Du Page counties. SM Stanterd (4) and Potential inp. ‘metreotien Areas. 
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Family Magenn® — 


Utensils 
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Young 
Chicago 
loves 
to buy.. 


The prime food shoppers anywhere 
are the young mothers 
with growing families to feed. 


In study after study over the years, 
The Sun-Times has been shown 

to reach more young housewives up 
to age 35 in Chicago and suburbs 
than any other daily newspaper. 


You can reach them with 

your advertising in black and white 
or full color in “Good Food,” 
Thursday’s pull-out food section... 
timed just right 

for weekend shopping. 


.. the 
Chicago 
Sun-l'imes 


Out Every Thursday 

Your ads...in color or black 
and white...really stand out, 
in ‘Good Food,” the pull-out 
food section edited by 
prize-winning food editor 
Alma Lach, 
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PRINCIPAL CITIES: County end geographic location 
of cities with 1956 retell sales of $25 million or more. 
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responsiDIILy 


| Responsibility to the community we serve and to our adver- 


| tisers is always first and foremost in our minds. Here, in 
Chicago, at WGN-Radio and WGN-Television, quality 


| and integrity are manifest in every phase of our operations. 
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Counties and cities on this mop 
are charted in proportion to net 
Effective Buying Income: Scale, 
0022 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 


East Chicago 


Major Metropolitan Counties 
enlarged separately in order 
to avoid extreme distortion 
within remainder of state. 
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Three newspapers — Copley 
Newspapers — cover and sell 
Northern Illinois’ liveliest 
market: the spectacular growth 
area reaching out from Chicago. 
j When you buy all 3 of 
. the Copley 3, you save 
9% cents a line! 


N ELGIN COURIER-NEWS 


AURORA BEACON-NEWS 


E T JOLIET HERALD-NEWS 


HOMETOWN DAILY NEWSPAPERS COVERING NORTHERN ILLINOIS — 


H SPRINGFIELD, ILLINOIS — SAN DIEGO, CALIFORNIA — AND GREATER LOS ANGELES. SERVED 
A BY THE COPLEY WASHINGTON BUREAU AND THE COPLEY NEWS SERVICE. 
REPRESENTED NATIONALLY BY WEST-HOLLIDAY CO., INC 


ILLINOIS MARKET ON THE MOVE! 


> \) 


4 LLINOIS SYD ESTIMATES. 1/1/00 BUYING INCOME— @OZD ESTIMATES, 1959 Tine estimates by SALES MANAGEMENT. 
ys — oun Income Breakdown of Households 
COUNTIES Met. House-| Spend-| Urban In- In- 
| Fy CITIES Area} Total % holds | ing | Pop. Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 
4 (continued) | Code} (thou- of | (thou- | Units | (thou- | Dollars of Per | Per | Per | Per | % % % 70 % % om 
sands) | U.S.A. } sands) | (thous.)] sands) (900) U.S.A. | Capita} Hsid. | C.S.U.) Hsid. Hslds. Inc, | Hsids. Inc. | Hsids, Inc. Hsids. Inc. | Hsids. Inc. 
i TEU Scape vewkene 32 183.5; .1027 54.4 58.7} 131.7 409,521; .1228) 2,232) 7,528) 6,970} 7,002) 11.3 2.5 4.6 6.8 | 40.7 31.7 | 18.0 21.5 | 15.4 37.5 
A BE each ba00=< 59.5} .0333 18.4 20.3 141,325} .0424] 2,375] 7,681] 6,946) 7,130) 10.4 2.2 | 13.6 6.2 | 41.5 31.8 | 18.6 21.8] 15.9 38.0 
SERIE. Weavecees. 49.5) .0277 13.7 15.3 105,144] .0315| 2,124] 7,675] 6,851] 7,004 9.9 2.1 | 14.0 6.4 | 41.8 32.3 | 18.7 22.0] 15.6 37.2 
4 St. Charles........ 8.5) .0048 2.6 3.0 22,520} .0068} 2,649) 8,662) 7,492] 7,913] 8.7 1.7 11.8 4.9 | 38.0 26.2 | 21.2 22.4 | 20.3 44.8 
BI Kankakee. ........ 235 93.2} .0521; 23.8) 25.6) 41.8{ 160,937] .0483) 1,727) 6,762) 6,275) 6,211) 15.3 3.8 18.0 9.5 | 39.6 34.8 | 15.3 20.6 | 11.8 31.3 
4 AKankakee........ 28.7) .0161 8.9 9.6 61,413} .0184| 2,140] 6,900) 6,375) 6,405] 14.1 3.4 16.9 8.6 | 40.4 34.5 | 16.0 20.8 | 12.6 32.7 
% | 
| CReies chdcacd es 15.5] .0087 4.5 4.6 29,773} .0080) 1,921) 6,616) 6,418] 5,900] 15.9 4.1 | 20.2 11.0 | 39.0 35.5 | 14.1 19.6 | 10.8 28.8 
ensue 225 57.3} .0321] 18.7} 20.1] 38.8] 118,053] .0354] 2,060] 6,313| 5,873| 5,750] 18.4 4.9 | 19.6 11.1 | 38.6 36.7 | 13.7 19.9| 9.7 27.4 
AGalesburg........ 36.0} .0201 11.8 13.4 76,908} .0231| 2,136) 6,518] 5,784) 5,920] 16.6 4.3 18.1 10.0 | 40.5 $7.2 | 14.7 20.8 | 10.1 27.7 
WI hana caus ss 32] 268.1) .1500) 74.0; 98.0) 172.1] 649,718) .1949| 2,423) 8,780) 6,630) /,670) 9.4 1.9 12.2 65.2 | 40.4 28.8 | 18.5 20.1 | 19.5 44.0 
Highland Park...... 25.3) .0142 6.9 8.6 76,650; .0280) 3,030)11, 109) 8,831/10,1 9.4 1.4/|10.0 3.2) 20.3 15.8] 16.9 13.9 | 34.4 65.7 
Lake Forest........ 9.7) .0054 2.3 4.2 26,335} .0079) 2,715/11,450) 6,142] 8,858) 9.3 1.6 9.1 3.3 | 36.8 22.5 | 17.4 16.4 | 27.9 56.2 
Libertyville......... 8.0} .0045 2.3 2.5 20,987; .0063| 2,605) 9,060] 8,220) 8,371] 8.56 1.6) 11.7 4.6 | 34.8 22.6 | 21.8 21.8 | 23.2 49.4 
North Chicago. ..... 18.3} .0102) 4.4 5.8 39,144) .0117| 2,139; 8,896) 6,722) 7,84 6.9 1.2 7.7 3.2 | 47.0 32.7 | 21.0 22.3 18.4 40.6 
Wutegan- ‘ 
North Chicago....... 70.3| .0898 19.7 166 ,167| .0498) 2,964) 8,486 
Waukegan.......... 52.0) .0291) 15.8) 18.5 127,023) .6881| 2,443) 8,302) 6,845| 7,457] 9.4 1.9) 12.6 6.5 | 40.6 29.8 | 19.6 21.9} 17.8 40.9 
2Barrington 
Rn Bata « desctes 112.9} .0632) 35.1) 35.9 mal 234,765; .0704| 2,078; 6,688) 6,539; ~ 15.0 3.7 | 18.2 9.5 | 39.3 34.4 | 15.5 20.6 | 12.0 31.8 
La Salle-Peru- 
ee 26.9| .0161 8.6 57 ,606' 0178| 2,141) 6,776 
| a 12.9} .0072 4.0 4.1 27,100; .0081) 2,101) 6,775) 6,610) 6,303] 13.6 3.2 | 17.7 9.1 | 40.4 34.5 | 16.0 20.9 | 12.4 32.3 
a 19.3} .0108 5.7 6.4 43,949} .013%| 2,277) 7,710} 6,882) 7,069) 11.9 2.6 | 13.8 6.4 | 30.6 30.6 | 18.7 22.0 | 16.0 38.4; 
5Streator........... 18.0; .0101 5.5 5.9 37,588} .0113| 2,086) 6,825) 6,201) 6,343] 12.6 3.0) 17.0 8.8 | 42.8 36.8 | 16.1 21.2] 11.6 30.2 
re 19.3} .0108 6.0 6.1 6.1 38,135) .0100) 1,717) 5,623) 5,428) 5,085] 24.2 7.3 | 21.0 13.5 | 35.9 38.6 | 12.0 19.6 | 6.9 21.6 
Wie tctsvieientanas 38.7) .0216) 10.6) 11.2) 19.2 72,076} .0216| 1,862) 3,800) 6,300| 6,195] 14.4 3.6 | 18.9 10.0 | 40.0 36.2 | 15.1 20.4 11.6 30.8 
BR Sia vsyadncas 19.2} .0107) 4.9 7.2 36,659) .0110) 1,900) 7,481) 5,065) 6,641] 10.4 2.4 | 16.5 8.1 | 42.9 35.4] 17.1 21.4 | 18.1 32.7 
Livingston............ 45.7| .0256) 13.7) 13.9) 11. 87,054) .0261) 1,905) 6,354) 6,262) 5.881] 18.0 4.7 | 20.9 11.6 | 37.0 34.4 | 13.3 18.9 | 10.8 30.4 
BOM oss ivdscccs 8.9} .0050 2.8 2.8 17,635} .00563) 1,981] 6,298) 6,227; 6,980] 17.9 4.6 | 19.8 10.8 | 38.0 34.8 | 13.0 18.2 | 11.3 31.6 
5Streator 
MA iaiiios 6505s enews 34.3) .0192 9.2 9.8) 17.8 57,800) .0174| 1,685) 6,283) 5,861 20.7 6.6 | 21.0 12.1 | 35.1 33.8 | 13.0 19.1 | 16.2 29.4 
Ds crwvaravens 17.8 .0100) 4.2 5.0) 28,581} .0086) 1,003) 6,798) 5,643 16.7 4.3 | 19.3 10.5 | 38.6 35.2 | 14.4 20.1 11.0 29.9 
MeDounogh.......... 30.7; .0172 9.8} 11.2) 16.7 56,778} .0167| 1,817) 5,692) 4,963 265.8 8.0 | 23.7 15.7 | 33.3 36.8 | 10.2 17.3 7.0 22.2 
Macomb........... 13.4) .0075 4.3] 5.9 26,572) .0060) 1,983) 6,180) 4,488 24.4 7.3 | 21.7 18.7 | 34.7 36.8 | 11.2 18.1] 8.0 24.1 
MeHenry.......... 32 71.4; .0400) 21.7); 21.8) 23.5] 148,676) .0446) 2,082) 6,861) 6,819 16.2 3.9 /17.4 8.8 | 37.4 31.7 | 15.4 19.8 | 13.6 36.8) 
Crystal Lake....... 8.4) .0047 2.4 2.4 17,771; .0053| 2,116) 7,405) 7,174 13.7. 2.9] 14.7 6.7 | 37.8 28.9 | 16.9 19.8 | 16.9 41.7 
Woodstock. ........ 8.9) .0050 2.8 3.1 22,486) .0067| 2,527) 8,031] 7,001 9.4 2.0) 12.8 6.7 | 41.4 30.5 | 19.1 21.6] 17.3 40.2 
MeLean........... 197 91.1; .0509) 28.3) 32.8) 47.8] 189,753) .0568) 2,083) 6,706) 6,785 19.0 4.9 | 19.6 10.8 | 36.2 33.2 | 13.7 19.2 | 11.5 31.8 
Bleemington-Normal . 49.4) .0876 14.8 111,188) .0883| 2,251) 7,612 
ABloomington...... 37.6) .0210) 11.9) 14.7 85,198} .0256) 2,266) 7,150) 5,777 16.1 3.9) 17.9 9.3 | 38.2 32.9 | 14.8 19.6 | 13.0 34.3 
WT iccsbiseess 42] 116.0) .0650) 37.1) 389.3; 92.5] 244,428) .0733| 2,107) 6,588] 6,218 16.7 3.9) 18.3 9.8 | 30.6 36.4 | 15.1 20.6 | 11.3 30.3 
ADecatur.......... 79.6) .0445) 25.5) 28.5 175,860} .0528) 2,200) 6,897) 6,150) 13.9 3.4/)17.1 8.8 | 41.0 36.4] 15.9 20.9] 12.1 31.5 
Macoupin............ 44.5) .0240) 14.5) 14.4 16.8) 80,974) .0243| 1,820) 5,564) 5,601 23.1 6.8 | 21.9 13.9 | 36.0 38.1 | 11.8 19.1 | 7.2 22.0 
Madison. ......... 137} «224.2; .1254) 08.9) 72.1) 165.4] 457,114) .1371| 2,039) 6,640) 6,236 144.8 3.7) 17.8 9.1) 41.4 36.8 | 16.0 21.7 | 10.8 28.7 
Alton-Woeod River- 
Bast Allon.......... 65.8) .0368| 20.8 144,490} .0434| 2,196) 6,947 
SS eae 45.1; .0262 14.3 15.8 97,246) .0292| 2,156) 6,800) 6,155 15.2 3.7; 16.9 8.8 | 40.1 36.2 | 15.9 21.2) 11.9 31.1 
6Collinaville. ....... 14.5) .0081 4.7 4.6 29,755} .0089| 2,062) 6,331] 6,389 16.4 4.1 |17.3 9.2 | 39.5 35.2 | 15.5 21.1 11.3 30.4 
Edwardsville........ 10.5} .0059 3.2 3.4 22,183} .0067| 2,113) 6,932) 6,524 13.0 3.0) 14.7 7.3 | 41.8 34.9 | 17.8 22.8 | 12.7 32.0 
Granite City........ 38.4) .0815) 11.6) 13.5 80,711; .0242) 2,102) 6,958) 6,423) 6,476] 9.8 2.3 15.2 7.7 | 45.7 38.5 | 17.9 28.0) 11.4 28.5 
Wood River...... es 12.0! .0067 3.8 4.0 27,550! .0083! 2,296) 7,250) 6,888! 6,805] 9.4 2.11 12.2 5.91 45.8 36.8 119.6 24.01 13.0 31.2 


2 Barrington is in Cook and Lake counties, 
Elgin is in Cook and Lake counties. 
Steator is in LaSalle and Livingston counties. 
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6 Collinsville is in Madison and St. Clair counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
For Retail Sales data, see Section 4 location on page 17. 
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1/1/60 show you can 


new estimates still show 


Peoria 


Sales Management estimates of 
‘sell more in Peoria” 
than in any market up toa 


Duluth-Superior million population in st 
5 North Central States 
Wis th h 
Green Bay amon ese ort! 
MINN. 
an Central ket 
Muskegon 
IOWA ae ." 
<i Madison WW Racine Sf 
BB Waterloo +5 gee Sales 
Rocktord oR Management S.R.D.S. 
Cedar Rapids Ij al i) 9 
- 1-1-60 7-1-59 
we Des Moines win South Bend: Population 294,700 302,100 
oi Consumer Income $640,902,000 $615,236,000 
damiip. ; Retail Sales $425,665,000* $434,059,000 
"1 ; *1959 estimate (see this issue for 1960 figure) 
"haar pe 
ingfield “ 
a Decatur 
Fics SELL MORE IN PEORIA ... WITH THE 
MO. IND. 
* 
Evansville 
Se Se O CT 1a 
ha 4 
4 Journal Star 
O'MARA & ORMSBEE, INC. 
national representatives 
POPULATION EFFECTIVE The “SM” " symbols mark original exclu- 
ILLINOIS GYD Estimates. 1/1/60 BUYING INCOME— - @D «s ESTIMATES, 1959 sive estimates by SALES "MANAGEMENT. 
Con- SERENE Specialties 
oubee Cash “Income B Br of t el ke 
COUNTIES | Met House- Spend- Urban | In- In- 
CITIES Area} Total holds | ing Pop. Net % come | come} $0-2,499 | $2, 500-3,908 $4,000-6,990 $7,000-9,999 i oon a 
continued) Code] (thou- of (thou- Units (thou-| Dollars m Per | Per | Per ir % % | % 
sands) U.S.A, | sands) | (thous.)) sands) { S.A. Capita Held. C.S.U. Hsid. | Hsids. Inc. Helds, - Hsids. hy Holds, &. Has, Inc. 
Marion 42.4 .0238 13.7 14.2 20.7 78 ,646 0236 1,855 5,741 5,538 5,260] 22.6 6.6 21.9 13.6 | 36.0 37.3 | 11.7 18.6 7.8 23.9 
1Centralia 13.6 .0076 4.4 5.0 28,269, .0085) 2,079) 6,425, 5,612, 5,778] 18.7 5.0 | 19.0 10.8 | 38.5 36.3 | 13.9 20.0 9.9 27.9 
Salem 7.1) .0040 2.3 2.2 13,702; .0041) 1,930) 5,957) 6,052) 5,742] 19.4 5.2 | 20.6 11.7 | 37.3 35.5 | 12.6 18.3 | 10.1 29.3 
Marshall 13.8 .0077 4.3 4.4 26.653 .0080 1,931 6,198 6,019| 5,670] 21.5 5.8 | 21.2 12.3 | 34.6 33.3 | 12.2 18.0 10.5 30.6 
Mason 15.8  .0088 6.2 6.2 4.6 30,828 .0003) 1,951) 5,929) 5,891| 5,461] 21.7 6.1 | 22.3 13.3 | 35.0 35.1 | 11.9 18.2 9.1 27.3 
Massac... 19.0 0107 6.2 6.2 7.3 26,136 .0078) 1,376, 4,215) 4,150) 3,839] 36.7 14.7 | 27.2 23.2 | 26.4 37.5 | 6.6 14.3 3.1 10.3 
Metropolis 7.3) 0041 2.5 2.5 10,551) .0082) 1,445) 4,220) 4,105) 3,971] 34.8 13.5 | 26.1 21.5 | 28.3 38.9) 7.5 15.7 | 3.3 10.4 
Menard 9.9 .0065 2.9 3.0 18,136, .0054) 1,832, 6,254) 5,954 5,561) 21.9 6.1 | 22.9 13.4 | 33.8 33.2 | 11.2 16.8 | 10.2 30.5 
Mercer 18.7, .0105 5.8 6.1) 3.2 34,403 .0104| 1,840 5,932) 5,611, 5,259] 23.8 7.0 | 22.2 13.8 | 34.6 35.8 11.0 17.5 8.4 25.9 
Monroe 15.8 .0088 4.8 5.0 3.5 28,923, .0086, 1,831) 6,026 5,771 5,496) 18.4 5.1 | 22.0 13.1 | 39.0 38.8 12.3 18.6 | 8.3 24.4 
he om Fm ) } | | | } 
Montgomery 32.2) .0180 10.6 10.6 13.9 85,417) .0166) 1,721 "5,228 5,180) 4,785) 28.0 9.0 24.2 16.5 | 31.6 36.1 9.7 16.9 | 6.5 21.5 
Morgan 39.1) .0219 11.0 12.4 22.7 67,864, .0204) 1,736 6,169 5,455) 5,504] 23.4 6.5 | 21.9 13.0 33.1 32.9 | 11.5 17.4 10.1 30.2 
Jacksonville 22.7; .0127 5.6 7.5) 39,134) .0117 1,724) 6,988; 5,172) 5,860] 19.1 5.0 | 19.4 10.8 | 37.3 34.9 | 13.2 18.8 | 11.0 30.5 
Moultrie 13.9 .0078) 4.3} 4.3] 3.7! 26,211 .0078| 1,886) 6,096) 5,964) 5,567| 19.0 5.2 | 22.9 13.5 | 36.4 35.8 | 12.5 18.7 | 9.2 26.8 
Ogle 38.0 .0213 12.1 12.2 13.1 76 , 137) 0228, 2,004 6,292, 6,239 5,847) 18.7 4.9 | 19.8 11.1 | 37.1 34.6 | 14.0 20.0 | 10.4 29.4 
Peoria 118} 4201.4) .1127 62.3, 70.6) 156.0) 446,890 .1341| 2,219) 7,173) 6,327; 6,546] 12.6 2.9 116.4 8.2 41.5 34.7 | 16.5 21.0 13.0 33.2 
APeoria 119.91 .0671 37.3) 46.2 285,769| .0857| 2,383) 7,661| 6,180| 6,799] 10.2 2.3 | 15.8 7.3 | 43.1 34.7 | 17.3 21.2 | 14.1 84.5 
1 Centralia is in Clinton and Marion counties. © SM, 1960. For Retail Sales data, see Section 4 location on page 17. 
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Before using these figures read foreword, page 19. 
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News from the Quad-Cities — 


POPULATION GAINS AGAIN... 


Now at 279,000, the Quad-City Metropolitan area of Rock Island 
County, Illinois and Scott County, Iowa achieves even greater 
market importance among the “FIRST 100” in the U.S. A perti- 


nent fact, also, is the reflection of this gain on the Illinois side, 


now over 65% of total Quad-City population. (Figures as reported 


in this current issue of Sales Management survey. ) 


EMPLOYMENT, EBI INCREASE ... 


The additions to the population have been put to work. Total 
; employment is up to 102,000. The estimated industrial payroll 
shows a 10.5% increase. Higher income rates are responsible for 
a good part of this payroll gain which, of course, means more 


buying power. (Figures from local state employment offices. ) 
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THE MOLINE DISPATCH 


THE ROCK ISLAND ARGUS 


STATION WHBF...WHBF-TV 
ILLINOIS SM POPULATION EFFECTIVE The “SM” symbols mark original exclu- 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates hy SALES MANAGEMENT 
ari ‘ta 2 a hae oe 2: 0 Sas aS tas “al ¢ We twee OR or nm Parr : 
| sumer | | Cash Resenacctcoces a ed 
COUNTIES | Met. | House-| Spend-| Urben | | Ine | In- | | | 
CITIES Area} Total | % | holds | ing | Pop. Net | &% | come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
continued) |Code} (thou- | of | (thou- | Units | (thou-} Dollars | of | Per Per | Per | Per % 1% % | % ¥/ % J |. % % 
sands) | U.S.A. | sands) | (thous.)) sands) (000) | U.S.A | Capita Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc, 
Stes; (eee we y oe ae } a a SESS ee ee peta: Or mig -qpens aa 
Perry sae 21.5} .0120/ 6.5 6.5) 10.5 32,448 .0097| 1,509, 4,992) 4,983) 4,564) 27.3 9.2 | 25.6 18.3 | 32.6 39.1 | 9.4 17.2 5.1 16.2 
| 
Piatt Pe 16.5) 0082) 5.3| 5.3) 3.3 32,478, .0097| 1,968) 6,128 6,028) 5,695] 21.8 5.9 | 22.5 12.9 | 32.8 31.4 11.9 17.4 | 11.0 32.4 
Pike ne 23.2) .0130 7.5) 7.5 3.9 37,626) .0113) 1,622) 5,017) 5,007) 4,514) 31.1 10.6 | 25.5 18.5 29.0 35.1 8.6 15.9 | 5.8 19.9 
Pope si 5.3 0030 1.6) 1.6 6,468! .0020| 1,220) 4,043) 3,966 3,349] 43.7 20.0 | 28.2 27.5 | 22.0 35.9 | 4.7 11.6 1.4 6.0 
— Pulaski. . oo 12.4) .0069_ 3.7 3.7) 15,149) .0045) 1,222) 4,094, 4,018 3,705) 40.2 16.7 | 28.2 24.9 | 22.9 33.7 6.4 12.2) 3.3 12.5 
u- Putnam. “4 4.5, .0026) 1.3) 1.2 7,550; .0023) 1,678 6,808 5,871) 5,198] 23.3 6.9 | 24.0 15.1 | 33.6 35.2 | 11.0 17.7 | 8.1 25.1 
Ls Randolph 31.4) .0175) 8.8) 9.6 9.1 50,768; .0152) 1,617) 6,769, 56,242) 5,131] 21.0 6.3 | 24.6 15.7 | 36.1 38.3 | 11.3 18.4 7.0 21.3 
Richland 17.2) .0097 5.9 5.9 9.7 30,601; .0092) 1,779 5,187, 5,184 4,760) 25.6 8.3 23.9 16.4 | 34.8 39.9 10.1 17.7 6.6 17.7 
vover Olney. 9.7| .0054 3.2 3.6) 18,557; .0056) 1,913) 5,799) 5,101) 5,182] 20.1 6.0 | 21.9 13.8 | 39.5 41.6 | 11.9 19.2 6.6 19.4 
% Rock Island . 40 159.2; .0890 48.9 53.6 127.0 347,817; .1043 2,185 7,113 6,486, 6,574] 10.7 5 | 14.6 7.2 | 44.7 37.2 | 17.8 22.6 | 12.3 30.5 
Inc. East Moline ‘ 7.4| .0097 4.0 4.9 30,816) .0002) 1,771| 7,704 6,237) 6,936] 8.8 1.9 | 11.9 5.6 | 44.5 35.1 | 21.0 25.3 1 13.8 32.1 
" . AMoline 44.5) .0249| 14.1 16.1 107,669] .0323| 2,420) 7,636) 6,673) 7,006] 9.5 2.1 | 13.0 6.0 | 43.9 34.4 | 18.9 22.4 | 14.7 36.1 
7.9 Rock Island-Moline- 
2.3 East Moline 112.4\ .0629) 34.2 263,612) .0760| 2,256| 7,416 
-2 be ARock Island 50.5) .0283 16.1 18.3 115,127 0345| 2,280) 7,151! 6,276) 6,519] 10.7 2.5 | 14.2 7.1 | 45.7 38.2 | 17.6 22.6) 11.8 29.6 
97.3 St. Clair..... 137 249.0' .1394 75.2 85.5) 175.1 466,614 .1400 1,874 6,205 5.452 5,591] 19.2 5.3 19.4 11.4 8 37.9 13.8 20.6 8.8 24.8 
18.3 Belleville....... 39.1} .0219) 12.7 3.2 78,825; .0236) 2,016) 6,207) 5,943) 5,823] 18.2 4.8 | 19.1 10.7 | 38.6 36.3 | 14.1 20.2 | 10.0 28.0 
i East St. Louis : 91.9) .0614 27.6 31.0) 164,903 0495) 1,794) 5,975) 5,318) 5,426] 19.7 5.6 | 20.9 12.6 | 38.1 38.3 | 13.3 20.4 8.0 23.1 
10. 6Collinsville 
, | 
ne a4 Saline 28.9; .0162 9.5 9.4 16.1 47,665, .0143) 1,649 5,017) 5,021, 4,632] 29.8° 9.9 | 24.3 17.2 | 30.6 36.1 9.3 16.7 6.0 20.1 
24.4 zi _ Harrisburg : 11.0! .0062 3.7 4.0 20,736! .0062/ 1,885! 5,604! 5,184) 5,178] 25.6 7.6 | 22.4 14.1 | 32.8 34.71 10.9 17.6] 8.3 26.0 
‘ 6 Collinsville is in Madison and St. Clair counties. © SM, 1960. For Retail Sales data, see Section 4 location on page 17. 
21.5 a SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 
30.2 a 
30.5 S 
26.8 £ . : 
2.4 The Survey of Buying Power 
33.2 rd 
J J 
34.5 Advertisers and Agencies MEET and AGREE 
ye 17. 
ye 19. 


10, 1960 


Allinois State Journal 
ILLINOIS STATE REGISTER 


Capital coverage of the Capital Market in the Land of Lincoln 


100% coverage of Sangamon County (Springfield) 


and 60% coverage of the entire 11-county trading area 


SPRINGFIELD, ILLINOIS © 


NORTHERN LINOIS — SAN DIEGO, 
BY 
TI 
ILLINOIS wD | ERRATES" 1/1/60 
| |. a Con- | 
sumer 
COUNTIES | Met. House-| Spend-| Urban 
CITIES Area} Total | % holds | ing | Pop. 
continued) | Code! (thou- of (thow- | Units | (theu- 
sands) | | U. S.A. | Sands) (thous.)) sands) 
Sangamon 154 145.2 9812 47.1 -7| 107.7 
ASpringfield 89.2) .0499, 20.5 33.6 
Schuyler 9.8 .0055 3.2 3.2) 2.8 
Scott 7.4\ .0042 2.3 2.3 
Shelby 25.5, .0142 8.3 8.4 4.7 
Stark 8.5, .0048 2.6 2.6 
Stephenson 45.0, .0252) 14.4 16.1) 26.8 
Freeport 25.8 0144 8.3 9.1 
Tazewell 118} = 93.3) 0522) 29.0) 28.1) 58.5 
Bust Peoria 13.3) .0074 £.0 4.3 
Pekin 26.5) 0148 8.5, 9.0 
Unien 19.1) .0107) 5.3) 5.3 4.2 
Vermilion 211 99.7| .0568 31.8) 33.1 565. 
ADanville 41.8] .0234] 13.9) 15.0) 
Wabash 14.1} 0078} 4.3) 4.8, 16.0 
Mount Carmel 10.0| .0056} 3.3) 3.6 
Warren 26.8} 0148) 8.3 9.4) 11.7 
Monmouth 11.7, .0065) 3.8] 4.6) 
Washington 14.8] .0083) 4.7| 4.8) 
Wayne 20.7; 0116) 6.5) 6.5 6.4 
airfield 6.4; .0036) 2.2 2.2) 
White 22.1) .0123) 6.9) 7.0) 6.8 
Carmi 6.8) .0038 2.3) 2.4 
Whiteside 86.3] .0315, 17.7} 17.8) 30.6 
Sterling-Rock Pails 7.6, 0164 8.2 
Sterting 15.3) .0086) 4.7 5.5 
will 2.3| 177.5) .0904) 61.4) 53.3) 105.5 


SM Standard (4) and Potential (4 


15 HOMETOWN DAILY 


REPRESENTED 


Net % | 
Dollars | Per | Per 
(000) | U. SA Capita Hsid. | 
Ele ANE Neve oons staan beesene! 
306,418) .0919| 2, 110, 6,508 
202, 236) .0607| 2,267) 6,855) 
15,047! 0045 1,536| 4 ,702| 
13,446 1,817) 5,846) 
43,588 ‘na 1709) 5,252) 
16,812) .0050) 1,978) 6,466) 
90,139) .6271| 2,003) 6,260 
53,666, .0161 2,080 6, 466 
194,612! .0582| 2,679) 6,690 
27,162} .0081) 2,042) 6,791 
60,785 189 2,204) 7,151 
23,374; .0070 1,224) 4,410 
198,212) 0604) 1,988) 6,233 
89,497) .0208) 2,141) 6,439 
27,485) .0083| 1,949) 6,302 
20,554) 0062 2,065) 6,228 
49,789) .0149| 1,879| 5,999) 
22,983) 0060] 1,960} 6,035) 
22,988) .0069| 1,553) 4,891) 
33,161) .0100| 1,602) 5,102) 
11,548} .0035| 1,804) 5,249) 
37,783| 0113) 1,710) 5,476) 
14, 162 -0042) 2,083 6, 167; 
106,518) 0319) 1,882) 6,018) 
50,607, 0468 1,834) 6,178) 
32,887| .0098) 2,146) 6,987} 
360,956, .1083| 2,034) 7,022) 
© SM, 1960 


.) Metropolitan County Areas. 


COVERAGE FACTS 


TV Homes in Area 
Total Household 
Total Population 
Total Retail Sales 
County Coverage 
Maximum POWER 
Maximum TOWER 
Antenna Height 


It's TWO with ONE, 
for primary CBS! 


408,5 
460,0 
1,565.1 


40 
00 
00 


1,864,047,000 


32 ( Wisc.., 
at 


lil., low 


1200 Ft. A.A 
2,226 Ft. A.S 


aE 


. 


a) 


Tower Height’ 


1 
L 


CALIFORNIA — AND 


— 
| 


‘EFFECTIVE 
BUYING INCOME— 


NEWSPAPERS COVERING SPRINGFIELD, 

GREATER LOS ANGELES 
THE COPLEY WASHINGTON BUREAU AND THE COPLEY NEWS SERVICE 
NATIONALLY BY WEST-HOLLIDAY CO 


NOIS — 


SERVED 


INC 


‘THE R 


Sa 


| 


ie 


of oy | | 


The “SM” symbols mark re exclu- 


uu" 


sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


Cash oe b Se 
In- In- 
come | come! $0-2,499 
Pee % 
|C.8.U.| Hsid. | Hsids. tne. 
6,043, 6,005) 16.7 4.3 
6,019) 6,230] 14.8 3.6 
4,687 | 4,120] 31.9 11.9 
5,617| 5,258] 26.9 7.9 
5,171) 4, 28.5 9.3 
6,250| 5,794] 20.3 5.4 
5,936 5,706) 18.8 5.1 
5,875) 5,948) 16.7 4.3 
6,653| 6,333] 12.7 3.1 
6,175] 6,248] 9.7 2.4 
6,7 6,711] 10.1 2.3 
4,410) 3,985) 34.0 13.1 
5,984) 5, 16.7 4.2 
5,949) 5,980] 15.4 4.0 
5,686) 5, 21.2 5.8 
5,709] 5,762] 19.9 5.3 
5,273| 6,246] 23.9 7.6 
4,942) 5,206] 25.4 7.5 
4,761| 4,304] 28.9 10.3 
5,042| 4,620] 31.3 10.6 
5,249| 5,010] 27.2 8.3 
5,362) 5,024) 27.2 8.3 
5,814) 5,662] 22.6 6.1 
5,976| 5,621) 18.4 5.0 
5,932) 6,301) 13.0 3.1 
6,772) 6,693] 12.6 2.9 


2500-a3n8| sone an 


% 
| Hots. Inc, ‘Hols kJ 


16.3 
15.1 


- 
> 
“ 


8.3 | 
7.5 | 


$7,000-9,999 |$10,000& over 

% % 1% % 

. | Hsids, Inc. | Hsids. Inc. 

| 38.3 34.8 | 14.4 20.0 | 11.0 30.2 
39.7 34.8| 15.3 20.5 | 11.9 31.5 
28.6 37.8/ 7.3 14.8| 3.8 12.9 
29.6 30.8 | 10.1 16.0) 9.7 30.6 
31.3 36.3| 9.4 16.8/ 6.2 20.5 
34.6 32.8 | 12.7 18.3 | 11.0 31.7 
37.6 36.9 13.8 20.2) 9.6 27.2 
39.3 36.1 | 14.9 20.9 | 10.4 28.4 
43.0 37.2 | 16.6 21.8 | 11.4 29.5 
7.0 41.1 | 16.8 22.4 | 10.1 25.5 

44.7 36.3 | 18.2 22.7 | 12.9 31.8 
27.6 37.9| 7.0 14.6| 3.5 11.5 
39.9 37.6 | 13.6 19.4| 9.5 26.7 
40.5 37.2 | 14.3 20.1 | 10.2 27.9 
36.1 35.1 | 12.3 18.3] 9.9 28.9 
37.0 35.2 | 12.9 18.6 | 10.3 29.6 
33.0 34.4 | 10.7 17.1| 8.7 26.8 
33.1 34.7 | 10.9 17.4| 8.6 26.6 
32.1 40.8 | 8.5 16.4| 3.9 12.3 
29.0 35.1 | 8.7 16.1 | 5.8 20.0 
30.4 33.1 | 10.2 17.0] 7.9 25.7 
32.0 34.7/ 11.0 18.3] 7.6 24.2 
33.7 32.6 | 12.8 18.8| 10.5 30.7 
38.7 37.8| 13.5 20.0/| 8.9 25.3° 
42.4 36.3 16.3 21.3 | 12.0 31.0 
42.1 34.9 17.3 21.9 | 13.0 32.8) 


For Retail Sates data, see Section 4 location on page 17. 


MADISON, WISC. 


Griffin, Woodward 


CHANNEL 


nted nationally by 


SALES MANAGEMENT 


5 


ne 


2 lee 


Sela LS, 8 cel cei. 


4 Rhaecsahhathlin a) 


ake Lisette. 


HIGHER, and HIGHER, and HIGHER 


CLIMB RETAIL SALES IN... 


REMARKABLE ROCKFORD 


: 
i Again, Remarkable Rockford is 1st in Illinois, 
x outside Chicago, in total retail sales. First in 
{ population too, and 1st in most other cate- AT THE 
u ; gories. No wonder Remarkable Rockford is 
i the top market in Illinois for your product or ? orp 
service. You reach the able-to-buy families in healt. 
ee this rich market most effectively through IN ILLINOIS 
s the pages of the two sales-producing 
2 Rockford newspapers. 
0 
9 FINEST FULL COLOR FACILITIES 
6 
5 
: ROCKFORD MORNING STAR 
‘ i Republ 
‘ Rockford Register-Republic 
5 
8 . . . 
5 See our ad in Illinois Retail Sales table, Section 4 
7 = ee ae —— 
9 POPULATION EFFECTIVE ‘The “SM” symbols mark original exclu- 
r ILLINOIS BYP ESTIMATES, 1/1/60 BUYING INCOME— GD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
6 |  Con- Pal etl - hold ‘— 
; | eumer | ol. ne 
: COUNTIES | Met. House-| Spend-| Urban in- | in- l 
}. CITIES Srea} Total lo holds | ing Pop. Net % come | come] $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 '$10,000& over 
3 (continued) | Code} (thou- | of | (thou- | Units | (thou-| Dollars | of | Per | Per | Per | Per| % % | % % | % % | % % | % % 
0 sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Hsid. C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 
e Joliet. oe. eeeeeeeee. 61.3} .0343] 18.2) 21,0 141,420} .0424) 2,307] 7,770] 6,734] 7,088] 9.4 2.0 / 12.5 5.8 | 43.5 33.5 | 19.4 22.9] 16.2 35.8 
4 Witliamson........... 47.6| .0266] 15.9] 15.9} 29.6] 73,892) .0222| 1,552) 4,647] 4,637) 4,329] 29.7 10.5 | 26.2 19.8 | 31.2 30.4] 8.6 16.5! 4.3 13.8 
* MOMs s00s sen ene 10.2] .0057} 3.5) 3.6 17,831} .0053} 1,748] 5,005] 4,805] 4,741] 24.6 8.0 | 24.4 16.9 | 35.4 40.6 | 10.8 18.2| 5.3 16.3 
Meth 5 4.3.5: 12.5) .0070| 3.8) 4.4 19,575] .0059| 1,566] 5,151) 4,437| 4,678] 27.3 8.9 | 24.7 17.3 | 32.7 38.3] 9.7 17.2 | 5.6 18.3 
1.0 Seo Corbondele- 
a Herrin-M urphysboro 
cond Winnebago........ 133) 196.2} .1008/ 62.0/ 66.3| 149.7] 443,488] 1390] 2,280 7,153] 6,680) 6,663) 11.5 2.6 | 15.0 7.3 | 42.6 35.0 | 17.7 22.2 | 13.2 32.9 
17. ARockford......... 120.4] .0674| 38.6] 44.3 296,009} .0888| 2,459] 7,660] 6,680] 7,017] 9.5 2.1] 13.2 6.1 | 48.8 33.8] 19.1 22.7] 14.9 35.3 
Woodford. ........... 27.3) 0183} 8.2) 8.2 62,094] .0156] 1,908) 6,353) 6,362| 5,896) 18.0 4.7 | 20.5 11.4 | 37.3 34.5 | 13.4 19.0 | 10.8. 30.4 
Total Above Cities. ...] 6,657.2 3.7257|2,049.6|2,330.0 16,196,862] 4.8404] 2,424] 7,873] 6,026] 7,268] 10.9 2.3 | 14.1 6.4 | 99.7 29.7 | 18.3 21.0 | 17.0 40.6 
- } SRE: Pa Ret AN | } | 
State Total. .......... 10,067.6| 5.6343 3,107.4/3,412.1 7,646.2|22,724,709| 6.8164 2,287! 7,313| 6,660| 6,767] 13.7 3.1 | 16.1 7.8 | 38.7 31.2 | 16.7 20.6 | 14.8 37.3 
SM’ Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. Before using these figures read foreword, page 19. 
: 
PKG, 10 ¢ STATION 
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*% 1st, Outside Chicago, in Population and Retail Sales RADIO ROCKFORD 


%& ist with Women All Day Long 
re ’ WROK’S Ist again where it counts. First from 6:30 to 
A 


8:30 A.M., and 1st from 4:30 to 6:30 P.M. And, Ist 
all day with Women. To help you take full advantage of ROCKFORDS ONLY 
this balanced programming, WROK offers advertisers a FULL TIME STATION 
“custom made”’ merchandising program. Boost your sales, 
with the help of Remarkable Rockford’s No. 1 Station. OWNED BY ROCKFORD NEWSPAPERS 


10, 1960 


Th EB. 1. POPULATION c 1. 
ILLINOIS De CSTE 1/1/00 BYP ESTIMATES, 1959 GD ESTIMATES, 1/1/60 BYP ESTIMATES, 1950 
_— — " Con. 
METRO. sumer oe | | METRO. sumer 
—_— Total | %, ye i | Net %, Per | we hold | i Pop. Net Per | Per 
ihou- | of | (thou- | Units | (thou- | Dollars | of | Cap-|H’se- (thou | (thou- (thou- | Dollars af Cap-|H'se- 
sands) | U.S.A.| sands) | (thous.)| sands) (000) U.S.A. ita | hold sands) | U.S.A.| sands) | (thous.)| sands) (000) | U.S.A.| ita | hold 
- —_—_oOO—|— —— -_ “ } | 
/\Bloomington 91.9, .0509 28.2) 32.8 47.8] 189,753 .0569 2,083 6,705|| Davenport-Rock | 
Champaign- | Island-Moline....| 279.7 .1564 85.9, 95.4) 226.2] 682,053 .1746/2,081 6,776 
Urbana 129.3, .0723, 34.2) 61.1| 88.8] 291,184 .0874/2,252'8,514|| Decatur........ 116.0) .0650) 37.1) 39.3) 92.5] 244,428 .0733 /2,107/6, 588 
Chicago, Iitinois- AGalesburg 87.3) .0821| 18.7; 20.1) 38. 118,053) .0354/2,060/6,313 
Northwestern Kankakee 93.2) .0521 25.6 41. 160,937) .0483|1 ,727/6 762 
Indiana Stand- Peoria...... 294.7| .1649| 91.3] 99.7; 214. 640,902) .1923|2,175|7,020 
ard Consolidated AQuiney... 66.1) 0370, 21.2) 22.4) 48.5) 119,435, .0358/1 ,807|5,634 
Area 6 674.538.7355 2,048.22,289.8) 6,010.7|16,269,265\4.8771\2,436\7,946|| Rockford....... 196.2) .1088) 62.0) 66.3. 149.7] 443,488 .1330)2,260 7,153 
1Chicago 6,117.9 3.42391, 885.9 2,101.2) 5,530.9]15, 128,425 4.5379 2,473 8,022|| Springfield 145.2 .0812 47.1) 50.7| 107.7] 306,418) .0919 2,110,6,506 
Danville 99.7| .0568 31.8) 33.1) 65.6] 198,212 .0504 1,988 6,233 —_ | ——| 
? Pe + Total Above Areas|7 686.4 4.3014 2,367.3.2,647.7 6.642.8|18, 423,288 5.5262/2,397 7.782 
y (Other East North Central States: The “SM” symbols mark original exclu- 
i N D ! a N A yer _Mlinois, Michigan, Ohio, Wisconsin.) © ea sive estimates by SALES MANAGEMENT. 
POPULATION EFFECTIVE 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 
= om income Breakdown of Households 
COUNTIES | Met. House- Spend- Urban ine | In- 
CHIES [Come] eee: | 2 | Grome| celle | coe> wy ya | oe pee | Bor | ‘Ber | Sera, | Sees | Mme ee le ae 
ie ou- i) t nits | (tl Mars ( 0 
sands) | U.S.A. sands) | (thous. | sands) (000) U.S.A, cai Hott C.S.U.| Hsid. Hsids. ine. Hsids. inc. Hsids. inc. Hsids. Inc. | Hsids. Inc. 
sateen Pansat he 
Adams 24.0| .0134) 6.9) 7.3) 8. = 0118) 1,638) 5,697) 5,369 5,045] 18.9 5.5 | 21.7 13.5 | 40.9 42.5 | 11.7 18.6 | 6.8 19.9 
Decatur 8.5] 0048) 2.6) 3.0) 15,729] 0047] 1,850) 6,060) 5,243) 5,405) 15.6 4.3 | 19.5 11.4 | 43.4 42.0 | 13.3 19.8] 8.2 22.5 
Allen 85} 229.2) 1283) 71.1) 81.3| 169.6] 479,508, .1439) 2,082) 6,745| 5,897| 6,082] 11.6 2.8 | 16.2 8.3 | 44.8 38.7 | 16.1 21.2) 11.4 29.0 
AFort Wayne 154.7} .0866| 48.8) 58.0) 339, 694| .1019| 2,196| 6,961| 5,854} 6,231] 11.0 2.6] 15.3 7.7 | 44.6 37.7 | 16.8 21.6 | 12.3 30.4 
Bartholomew 48.6| 0272} 14.8) 16.0, 26.8} 79,026) .0237| 1,626) 5,340) 4,932) 4,838] 23.5 7.2 | 23.0 14.9 | 35.8 38.9) 10.7 17.7) 7.0 21.3 
Columbus 3 0130 “i 8.5| 42, 267) “0127| 1,814| 5,712} 4,973) 5,127] 20.0 5.8 | 22.1 13.6 | 38.1 38.9] 11.8 18.5] 8.0 23.2 
Benton 11.6} .0065| 3.4) 3.9 21,286) a vse 6,261| 5,455! 5,403] 17.8 4.8 | 21.7 12.6 | 30.6 38.4/ 11.9 17.7) 9.3 26.5 
Blackford i 14.6} .0082 4.8] 5.0) 8.2) 24,561) 0073! 1,682| 5,458) 4,845| 4,802] 19.8 6.1 | 24.1 15.7 | 40.0 43.9 | 10.3 17.1| 5.8 17.2 
Hartford City 8.0] .0045) 2.6) 2.8 13,087) 0009 1,636] 5,033| 4,674] 4,684] 21.2 6.7 | 25.0 16.8 | 38.6 43.3] 9.7 16.6] 5.5 16.6 
Boone 28.4) .0169} 9.2) 10.2) 9.2 83,580) .0161/ 1,887) 5,824! 5,245) 5,107] 19.3 5.6 | 22.3 13.7 | 30.1 40.2] 11.7 18.4] 7.6 22.1 
Lebanon 9.2} .0051| 3.0] 3.6) 18,259] .0055) 1, 985 6,086 5,016] 5,306] 16.7 4.6 | 21.3 12.6 | 41.3 40.9 | 12.5 18.9| 8.2 23.0 
| 
| } 
Brown 8.4) -0047| 2.2; 2.4) 9,774| 0029) 1,164) 4,443| 3,981| 3,759] 37.4 14.7 | 24.4 20.4 | 28.5 39.8| 6.3 13.3] 3.4 11.8 
Carroll 18.0/ .0100| 5.7/6.3; 2.8] 31,687) .0095| 1,759) 5,556) 5,010 4,836] 21.9 6.7 | 23.7 15.4 | 37.4 40.6 | 10.4 17.2) 6.6 20.1 
Cass 41.0) 0230] 12.2} 13.8} 23.4] 69,414) .0209| 1,693| 5,690| 5,030] 4,985] 20.1 5.9 | 21.7 13.7 | 39.7 41.8/ 11.7 18.9 | 6.8 19.7 
Logansport a4 _ os 9.0) 44,151 33} <a 5,734| 4,906) 5,081] 18.9 5.5 | 21.0 13.0] 40.8 42.2] 12.2 19.2] 7.1 20.1 
| 
Clark... eee 67.8| .0378) 19.9) 20.7| 33.8) 103,225 0309 1,822) 5,187) 4,979| 4,773] 22.5 6.9 | 21.7 14.3 | 38.9 42.8/ 11.0 18.5 | 5.9 17.5 
Jeffersonville 19.9 0111) 6.11 6.8) 33,139] .0099| 1,665) 5,433] 4,814| 4,884] 20.6 6.1 | 21.0 13.5 | 41.3 44.4] 11.7 19.1] 6.0 16.9 
Clay 25.5 .0143) 8.4, 8.9| 9.1] 42,807 ‘or28| 1 ,667| 5,060) 4,736) 4,487] 26.0 8.6 | 24.5 17.2 | 35.1 41.0] 9.0 16.1| 5.4 17.1 
Brasil 9.1} 0051] 3.0, 3.3 15,149] .0045| 1,665] 5,050] 4,505| 4,553] 23.9 7.7 | 24.0 16.6 | 37.56 43.2] 9.4 16.6] 5.2 15.9 
Clinton 31.8) 0178, 10.3; 10.9) 16.2] 57,727) .0173| 1,815| 5,605| 5,282) 6,043] 20.2 5.9 | 22.0 13.7 | 38.8 40.4/ 11.7 18.6 | 7.3 21.4 
Frankfort. . . ee 3, 7 5.8 ae er 1,824) 5,575) 5,188} 5,161] 18.5 5.3 | 21.0 12.8 | 40.6 41.2 | 12.4 19.3) 7.5 21.4 
Crawford. 9.2) 0051) 2.7) 2.9 10,651} 0032) 1,168, 3,945) 3,550) 3,129) 46.9 22.1 | 25.8 25.9 | 21.7 36.5 | 3.9 9.9) 1.7 6.6 
Daviess. ... 27.7| .0155| 8.2} 8.9, 11.8] 40,565! .0122| 1,484) 4,947) 4, a2 4,276] 30.4 10.5 | 24.8 18.3 | 31.5 38.6 | 6.1 16.3 | 5.2 17.4 
Washington 11.8} .0066) 3.9) 4.4) 19,708| .0059| 1,670 5.053| 4,417| 4,491] 27.6 9.1 | 24.3 17.0 | 33.3 38.9| 8.9 15.9| 5.9 19.1 
Dearborn 28.3) .0189| 8.3, 8.8, 11.0] 46,847 .0140| 1,655 5, 644| 5,319) 5,055] 20.5 6.0 | 21.2 13.2 | 38.9 40.3 | 12.1 19.2 | 7.3 21.3 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. Before using these figures read foreword, page 19. 


Definition of Effective Buying Income 


The Effective Buying Income figures on these pages are for 1959. 


(Add 3 zeroes). Total net Effective Buying Income, or disposable 


income, includes wages, salaries, and pensions of individuals, pro- 


prietors’ and rental income, and payments of interest and dividends 


—less all federal, state, and local income taxes. 
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SALES MANAGEMENT 


SPT en 


Gear Your Advertising to This INDIANA GROWTH MARKET 


ELKHART METRO AREA 


in Buying Power Per Capita 
9th Largest of State's 14 Areas th 
in Rate of Growth 


4th in Income Gains for 1958-65* 
4th in Sales Gains for 1958-65* 


* SM Nov. 10, 1959 


Income UP 7% to $204,012,000 
Family Income $6,438 in county, $6,884 in city—with 68%, of Che Elkhart Cruth 
county families, 73% of city ab th i 
— Mies, 737% of city above the $4,000 income level. 95% Coverage of 50,361 (ABC) City Zone 
4 70% of Metro Market 
4 Represented by JOHNSON, KENT, GAVIN & SINDING, INC. 


POPULA LATION EFFECTIVE “SM z 
F "INDIANA < ESTIMATES, 1/1/60 ar INCOME— © ESTIMATES, 1959 The me symbols, mak ain cl 
a | Con- yee oh eae i 
a } sumer ncome Breakdown of Households 
Bot Seek : ne | Se | | 
(continued) | Code} (theu- | of | (thou-| Units . a. lS lewimitnit $0-2, 409 $2,500-3,099 $4,000-6,900| “2 poe sto.0008ove 
‘ sands) | U.S.A. | sands) |(thous.)| sands) } (000) | U.S.A. | Capita} Hsid. | C.S.U,| Hsld. Holds. kA Held, b | Halas, om. z.| wien Inc. | Hsids. Inc. 
i — — See 20.2) 0113) 6.0} 6.8} 7.6) 32,303) | .0097 1,599) 5,384) 4,699) 4,581] 27.1 8.7 | 24.3 16.6 | $3.1 38.1 2.1 | 9.0 15.7 | 6.5 20.9 
| a rere Ba — 2.3] 2.8 13,251] .0040| 1,744| 5,761) 4,671| 4,870] 23.1 7.0 | 23.3 15.1 | 36.2 39.0 | 10.1 16.6] 7.3 22.3 
oS e Bee ee 10.1) 11.4] 80,835) .0152| 1,700) 6,466) 5,031| 4,849] 21.8 6.6 | 21.4 13.9 | 39.4 42.7) 11.1 18.3 | 6.3 18.5 
7 encanta Ee Be 2.4 12, 854 0089} 1,890] 5,843) 5,198) 5,310] 16.9 4.7 | 19.8 11.7 | 42.9 42.4 | 12.4 18.8) 8.0 22.4 
1 peat sa 38.5) 71.3] 210,004) 0630) 1,908) 6,123) 5,312) 6,444] 16.6 4.5 | 18.3 10.5 | 42.7 41.3 | 13.8 20.3) 8.6 23.4 
—  aMuncie.......... y | 20.8) ge 133, 383 ae 2,036| 6,413 aoe 6,614) 14.7 3.9 | 17.4 9.8 | 44.3 41-4 | 14.5 20.6 | 9.1 24.3 
‘ | | 
ane ae = _ a 8.3| 10.5}  40,451|  .0122) 1,521) 5,541| 4,847) 4,750] 20.9 6.5 | 24.6 16.3 | 38.5 42.5 | 10.1 17.1| 5.9 17.6 
| ade = “e 35.3] 59.5) 204,012) 0612) 2, 14) 6,436) 5,764) 5,804) 14.7 3.7 17.4 9.4 | 42.4 38.5 | 14.9 20.5 | 10.6 27.9 
2 uadaia a ~ 14.9 87,421] .0262 2,213] 6, 884| 5,837) 6,187] 11.9 2.8] 15.2. 7.7 | 44.1 87.6 | 16.6 21.5 | 12.2 30.5 
) j Fyne Ae -_ ‘a Ae 29,975] .0090| 2,111) 6, 661| 5, 222| 5 md 13.4 3.4|17.9 9.8 44.5 40.7 | 14.2 19.8 | 10.0 26.3 
oe Ea oe 8.6) 17.9] 46,278) 0138) 1,808) 6, 170) 5,823) 5,496) 17.5 4.7 | 19.6 11.3 | 41.3 39.9 | 12.6 18.7) 9.1 26.4 
1 a | . : | 6.5 35,101} .0105] 1,961) 6, es 5, + 5,548] 15.9 4.2 | 19.0 10.8 | 42.6 40.3 | 13.1 18.9| 9.4 25.8 
| | 
; yey acids 91 we = ey 16.7) 42.4] 87,901| 0264) 1, 704 5, 460) 5,241) 20.4 5.9 | 21.7 18.8 | 38.9 40.5 | 11.6 18.4| 7.4 21.7 
Pei supileamae es Bip lh mr 68,145} .0204) 1,756) 5,452] 5, 187| on 20.2 5.9 | 21.6 13.4 | 39.1 40.4 | 11.7 18.5] 7.4 21.8 
: we ve Res Hie 4.4] 32,637 = 1, 640) 4, 45) 4,790| 4,486] 27.5 9.0 | 24.6 17.3 | 33.3 38.9] 8.8 15.8) 5.8 19.0 
RE, 2k ~ ooo niinins . | 2.9] 22,977 1,269 4,889) 4,296] 4,007] 33.2 12.2 (25.0 19.6 | 90.6 40.0) 7.1 14.2) 4.1 14.0 
- a5 mag bd ™ -~ ee 53) 27,031] .0081 1,700 saa 4,945] 4,601] 25.6 8.2 | 23.7 16.2 | 35.2 40.3| 9.5 16.5| 6.0 18.8 
9 — Poe Bae > Bar Rage 10,141} .0030 1,844) 6,338) 4,570| 5,098) 19.0 5.5 | 21.2 13.0 | 41.0 42.4 | 11.4 17.9] 7.4 21.2 
epee tre ng Bape af 13.0} 50,784) .0152) 1,577| 5,028| 4,790] 4,512] 27.4 8.9 | 22.9 15.9 | 34.5 40.3) 9.6 17.0| 5.6 17.9 
- Out... awed tes po = Ra 15,872| .0048) 1,671) 4,960| 4,535] 4,487] 26.6 8.8 | 22.9 16.0 | 35.5 41.5 | 9.7 17.3| 6.3 16.4 
pote a ae ao oe 47.0] 126,441) 0380) 1,659) 6,427| 4,843] 4,831) 21.9 6.7 | 22.6 14.7 | 38.6 41.9 | 10.5 17.6 6.4 19.2 
iat -6|  .0205) ; oe agp = ah 5, 491| _ 4,941] 20.8 6.2 | 22.4 14.3 | 89.1 41.4 | 10.8 17.6| 6.9 20.5 
pstenun Es eee x se bg: hy 8.8] 40,090) .0120) 1,479) ead 4,243) 3,909] 33.7 12.7 | 25.6 20.5 | 20.8 40.1 | 7.3 14.9| 3.7 11.8 
ee a ps Re - 7.9) 63,236) aa 1,,802| 5,697) 5,359) 5,142) 20.9 6.0 | 21.7 13.3 | 37.5 38.1 11.7 18.3 | 8.2 24.3 
Sd oak Se wae _ 14,779] .0044) 1,871) 5,912| 5,278) 5,285) 16.5 4.6 | 21.2 12.7 | 42.2 42.4 12.6 19.8] 7.5 21.0 
4 pena tees oe by 9. 8.9] 60,881) .0152| 1,719] 5,356] 5,362| 4,982] 22.4 6.6 | 21.5 13.6 | 37.0 38.9 | 11.8 19.0] 7.3 21.9 
RS bs eaheriake 9} .0050) 3.0) 3.2 16,848} .0051| 1,893} sa 5,146| 5,213] 19.3 5.5 | 21.2 12.8 | 38.6 38.7 | 12.8 19.8| 8.1 23.2 
as -- pevenine me a i. 7} 6.4 28,567| 0086] 1,400) 5,012) 4,454) 4,152] 30.9 11.0 | 26.2 19.8 | 30.6 38.7) 7.6 14.6) 4.7 15.9 
a a a re — ag 8.1) 75,115] | .0225) 1,855] 6,187 5,880) 5,631] 19.0 5.1 | 18.4 10.4 | 38.8 36.8 | 13.8 20.1 | 10.0 27.6 
athe ppb me i Bae 7.2} 21.3] 94,649) .0284) 1,776) 5,900) 5,503) 6,389] 16.1 4.4 | 20.6 12.0 | 41.9 40.8 | 13.0 19.4] 8.4 23.4 
cuateioae 7.6 40,341) .0121| 1,894) 6,021 <i 5,584] 14.6 3.9 | 19.7 11.1 | 42.7 40.0 | 13.8 19.8] 9.2 25.2 
— st toe = pon me 22.4) 46.6) 123,403) .0370| 1,899) 6,109) 5,491) 6,516] 14.3 3.8 | 20.1 11.4 | 43.4 41.4 | 13.4 19.5] 8.8 23.9 
+ ghia pe i Ma 16.4 89,197} .0268| 1,914) 6,281 5,439) 5,633] 12.6 3.3 | 19.4 10.8 | 45.0 42.0 14.0 19.9] 9.0 24.0 
ie Se . = = 11.7) 16.3} 58,256) 0175) 1,713) 5,304) 4,960) 4,755] 23.3 7.2 | 23.1 15.2 | $7.2 41.1 | 10.1 17.1) 6.3 19.4 
wht ae eee 6.0 29,430] .0088| 1,806] 5,660/ 4,905| 5,006] 19.9 5.9 | 22.0 13.8 | 39.9 41.8 | 11.2 17.9| 7.0 20.6 
eos ot on 8 9.5 “* 43,573) .0131| 1,433) 4,685) 4,554) 4,205} 29.5 10.4 | 25.2 18.8 | 32.8 40.9] 8.0 15.3] 4.5 14.6 
Fn a Zs .5| .0070! 91 4.5 20,568! .0062! 1,645] 5,274) 4,571 4,6471 23.8 7.6 | 24.1 16.3 | 36.5 41.1| 9.7 16.8] 5.9 18.2 
For Retai ete — eon 
SH Standard (2) and Potent CA) Weta Cott Ares. Defre using thee flowes read foreword page 28 
i Metropolitan Area Summaries and Rankings are in Section 5 of this Survey. 
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Counties and cities on this mop 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0047 sq. in. equals $1 million. 


Cities shown are these hoving 
net Effective Buying Income of 
$15 million ond over 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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SALES MANAGEMEN 


T 


* 


“ns it am aves Ok it 


See How WFBM-TV Dominates Mid-Indiana! 


JULY 


First by a good margin, WFBM-TV dominates all 
other stations in Mid-Indiana both in total coverage 
and market penetration, because it is the only basic 
NBC outlet. Map shows county percentages measured by 
Nielsen Coverage Study No. 3. 


where else... 

—will you find satellite markets that are 15% richer 
and 30% bigger than the metropolitan trading zone 
itself ? 

—does a central market exert such an economic pull on 
sO many specific areas that are retail trading centers 
in their own right? 

—do you find such a widespread marketing area covered 
from one central point . . . and by WFBM-TV! 

—can you buy just one station with no overlapping 
penetration by basic affiliates of the same network ? 


only here—where WFBM-TV is first in Mid- 
Indiana—can you buy more honest market penetration, 
more consumer influence, for fewer dollars expended 
than anywhere else. Let us show you how to test re- 
gional marketing ideas here with amazing results. 


The Nation’s 13th Television Market 


... with the only basic NBC coverage 
of 760,000 TV set owning families. 


10, 


1960 


o . ~ . . . 

°@:: Indianapolis itself—Major retail 
area for 18 richer-than-average counties. 1,000,000 pop- 
ulation—350,600 families with 90% television ownership! 


a © 
Pe 11 Satellites—each a recognized 
marketing area and well within WFBM-TV’s basic 
area of influence—totaling more than 420,000 additional 
TV homes. Includes Marion + Anderson + Muncie - 
Bloomington + Vincennes + Terre Haute + Lafayette 
¢« Peru + Logansport « Kokomo « Danville, Illinois. 


Represented Nationally by the KATZ Agency 


CHANNEL & 
FBM tv 
—tNDIANAPOLIS ey 


11TH YEAR 
OF LEADERSHIP 


mes ROP OL! 


GARY-HAMMOND 
East-Chicago, Indiana 


$1,130,840,000 
Total E.B.1. 


sell it LOCALLY... 


Ranking 44th 


in the Nation! 


TAN 


$7,055 
E.B.|. Per Household 
Ranking 42nd 
in the Nation! 


sell it DOMINANTLY... 


through these 2 newspapers: 


(114,700 Combined ABC Circulation) 


reach it...SELL it ONLY through 


INDIANA 
COUNTIES Met. 
CITIES Area 
continued Code 
Jasper 
Jay 
Portland 


Jefferson 
Madison 

Jennings 

Johnson 
Frankl 


Knox 


Kosciusko 
Warsaw 
Lagrange 
Lake 
rown | 


AFast Chicag 


Atammond 
Hobart 
Whiting 
La Porte 
La Porte 
Michigan ( 
Lawrence 
bed | 
Madison 
AAndersor 
Elwood 


Marion 


t 
A lodianapolis 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Sales data 


For Retail 
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6) 


252 


Total 
thou- 
sands 


19 
22 


. 


26. 


ll 


465 


1 


t 


House- 

holds 

of (thou- 
U.S.A. | sands) 
0110 5.6 
.0125 7.1 
0048 2.7 
.0148 7.3 
0062 3.f 
0108 5.0 
-0216 11.8 
0048 2.6 
.0243 13.6 
114 6.6 
0235 13.3 
.0041 2.4 
.0104 5.1 
-2808; 144.6 
0046 2.5 
0319 15.€ 
0993 61.1 
2} 48.9 
0633 33.3 
0102 5.0 
0054) 2.9 
0515 27.4 
.0128 7.8 
0191 9.4 
-0212 11.5 
0080 4.6 
0693 39.0 
0286 16.8 
0068 3.7 
.3857, 217.8 
2606; 148.3 


POPULATION 
ESTIMATES, 1/1/80 


Con- 
sumer 
Spend- Urban 
ing Pop. 
Units | (thou- 
(thous.) sands) 
6.7 4.8 
7.6 11.0 
3.3 
8.7 11.0 
4.0 
5.1 4.3 
13.4 18.3 
3.4 
14.8 25.8) 
7.5 
14.0 7.3 
2.6 
5.7 
169.6 469.9 
2.5 
20.8 
63.5 
38.2 
5.3 
3.1 
28.5 56.9 
8.2 
10.2 
12.3 17.7 
5.1 
42.2 70.8 
19.2 
4.1 
257.0| 686.6 
180.2 


see Section 4 location on page 17. 


... the market 


with built-in 
BUYING POWER! 


Population: 
556,600 


Ranking 50th 


in the Nation! 


THE 
rHE 


REPRES 


ESTIMATES, 1959 


EN 


F 

BUYING INCOME— © 
| } Cash 
} In- In- 
Net | & come | come 
Dollars | of | Per | Per | Per | Per 
(000) U.S.A. | Capita) Hsld. |C.S.U.) Held. 
31,965 .0096) 1,631, 5,708) 4,714) 4,765 
37,786, .0113| 1,687 5,322) 4,954) 4,637 
15,822} .0047| 1,861| 5,860] 4,739| 5,046 
36,433) .0109) 1,380) 4,991) 4,167) 4,132 
16,864) .0051| 1,533) 4,684) 4,177| 4,142 
21,302) .0064) 1,104) 4,260) 4,122) 3,750 
68,957; .0207) 1,786) 5,844) 5,123) 5,161 
16,231} .0049| 1,887) 6,243) 4,690) 5,240 
70,721} .0212| 1,626) 5,200| 4,778) 4,619 
35,755; .0107| 1,753) 5,417| 4,715) 4,834 
69,463 .0208 1,654) 6,223) 4,962) 4,692 
13,391} 0040} 1,834) 5,580) 5,137) 4,947 
26,355, .0079| 1,417) 5,168) 4,619) 4,405 
,030,772| .3092) 2,055) 7,128) 6,078) 6,427 
15,417) .0046) 1,880) 6,167! 6,001! 5,873 
118,253} .0355| 2,075] 7,580| 5,665) 6,511 
371,380} .1114| 2,092) 7,268) 5,846] 6,417 

| | | | | 

$62,816| .1089| 2,138) 7,420 

244,563; .0734| 2,162) 7,344) 6,391| 6,693 
33,286] .0100) 1,819) 6,657) 6,242) 6,214 
21,149} .0063| 2,180! 7,293] 6,822) 6,836 
161,473] .0485; 1,755) 5,893| 5,665) 5,460 
47,470} .0142) 2,082) 6,086| 5,732) 5,672 
55,511! .0167| 1,628) 5,905) 5,437) 5, 461 
57,253) 0171 1,515, 4,979 4,631 4,416 
25,027} .0075| 1,750) 5,443! 4,901) 4,939 
235,549| .0707| 1,901, 6,040| 5,576) 5,531 
107,045, .0321) 2,095) 6,372) 5,564) 5,744 
21,614, .0065) 1,786) 5,842| 5,228) 5,255 
,516,230| .4548) 2,200) 6,962) 6,900 6,272 
,045,958| .3137| 2,246] 7,053! 5,803| 6,273 


$0-2,499 
Hsids. inc. 
26.6 8.2 
23.5 7.5 
19.1 5.6 
33.2 11.8 
32.3 11.5 | 
36.7 14.4 
19.8 65.7 
19.1 5.4 
25.0 8.0 
2.1 6.7 
25.3 8.0 
21.0 6.3 
25.6 8.6 
10.3 2.4 
15.7 3.9 
9.3 2.1] 
10.4 2.4} 
9.4 2.1 
10.4 2.5 
9.7 2.1 
16.2 4.4 
14.3 3.7 
15.0 4.0 
25.7 8.6 
21.6 6.5 
18.2 4.1 
12.9 3.3 
15.9 4.5 
1. 2.6 
ll 2.6 


GARY 
HAMMON 


TEC BURKE 


No. of Households: 
160,300 
Ranking 51st 
in the Nation! 


1960 SURVEY OF BUYING POWER 


SOURCE: SALES MANAGEMENT MAY 10, 


POST-TRIBUNE 


D 


KUIPERS & 


TIMES 


The “sm” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


$2,500-3,999 | $4,000-6,999 | $7,000-9,999 /$10,000&over 
| oO % | LA oO | oO oF oO; oOo 


| Hsids, inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
22.4 14.8 | 33.3 36.8 | 10.3 17.3 7.4 22.9 
23.3 15.8 38.0 43.1) 9.7 16.7| 5.5 16.9 
21.4 13.4 | 41.2 42.8/ 11.4 18.1] 6.9 20.1 
24.5 18.6 | 30.1 38.4) 7.2 14.0) 5.0 17.2 
25.5 19.3 | 30.4 38.6 | 6.9 13.3] 4.9 17.3 
25.7 21.5 | 28.1 39.4 | 6.2 13.2| 3.3 11.5 
20.5 12.5 | 39.5 40.2 12.3 19.1 | 7.9 22.5 
18.8 11.3 | 40.6 40.6 | 13.5 20.7 | 8.0 22.0 
23.9 16.3 | 35.6 40.3) 9.5 16.6 | 6.0 18.8 
22.8 14.8 | 38.1 41.5 | 10.5 17.4] 6.5 19.6 
23.6 15.8 | 34.9 39.1) 9.6 16.3| 6.6 20.8 
21.6 13.7 | 39.5 41.9 | 11.1 18.0] 6.8 20.1 
23.9 17.0 | 36.5 43.6) 9.3 16.9| 4.7 14.0 
14.1 6.9 | 44.2 36.0 | 18.2 22.7 | 13.2 32.0 
16.9 9.0 | 41.8 37.4 | 14.4 19.7 | 11.2 30.0 
14.2 6.8 | 43.6 35.2 | 19.2 23.7 | 13.7 32.2 
14.4 7.0 | 43.7 35.9 | 18.2 22.7 | 13.3 32.0 
12.6 5.9 | 44.0 34.5] 19.5 23.3 | 14.5 34.2 
13.7 6.9 | 46.8 39.6 | 17.6 22.7 | 11.5 28.3 
12.9 5.9 | 42.6 32.8 | 19.2 22.5 | 15.6 36.7 
19.2 11.1 | 42.5 40.9 13.4 19.6 | 8.7 24.0 
18.4 10.2 | 43.6 40.3 | 14.1 20.0] 9.6 25.8 
19.1 11.0 | 43.9 42.3 | 13.7 20.1] 8.3 22.6 
24.9 17.7 | 35.6 42.4/| 8.9 16.1 | 4.9 15.2 
22.1 14.0 | 38.3 40.7 | 11.0 17.9 7.0 20.9 
17.9 10.1 | 43.7 41.6 | 14.6 21.0| 8.7 23.2 
16.6 9.1 | 45.5 41.5 | 15.7 21.9 | 9.3 24.2 
19.2 11.5 | 44.9 44.9 / 13.0 19.8] 7.0 19.4 
16.4 8.2 | 43.1 36.1 | 16.6 21.2 | 12.8 31.9 
16.3 8.2 | 43.0 36.0 | 16.7 21.3 | 12.9 31.9 


Before using these figures read tereuent, sets 19. 
aq, 
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; To build solid distribution and sales 

: ; in Central Indiana's $3.8 billion, 45-county 

3 ‘ market, use the saturation coverage of this morning 
and evening newspaper 

4 ! combination. Here’s the practical way 

: 3 to get IN—in this 

: j rich market's stores and homes! 

; 

F The Indianapolis Star 

: : The Indianapolis News 

. KELLY-SMITH COMPANY « NATIONAL REPRESENTATIVES 
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South Bend is Indiana’s Richest Market 


The average household income in South Bend's Metro 


‘ ae 
Area is $7553 . . . per capita income is $2246. Both 
= figures are the highest in Indiana! And within South 
Bend's 7-County Trading Zone there's an annual Buying 
600: Income of $1.3 billion. These facts alone are important to 
et 9 national advertisers. But equally important is this fact: 
The South Bend Tribune covers this market like a blanket 
*, 92% saturation of the Metro Area; 62.8% coverage 
of the 7-County Trading Zone, and proven sales produc- 
§ ing circulation in 9 additional counties. Totally, The Trib- 
7553 2 une has sales impact in 16 counties with a population of 
nearly one million; Buying income of $1,831,000,000. 
iv AVERAGE Write for the facts as to why South Bend is ‘Indiana's 
HOUSEHOLD INCOME new capital City."' This information and much more in 
free 1960 market data book. 
Ist Above income figures from Sales Management's 
1960 Survey of Buying Power. 
‘od 
¥ he 
>_> 
Soulh @end 
7», ied 
| r iT a) The South Bend, Ind. Market 
if ] i Seven Counties, over 
One-Half Million People 
Franklin D. Schurz, Editor and Publisher. Story, Brooks & Finley, Inc., National Representative 
INDIANA , POPULATION ts EFFECTIVE __ 7) The “SM” symbols mark original exclu- 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Con- | Income Breakdown of Households 
} sumer | Cash 
COUNTIES | Met. | House-| Spend-| Urban In- In- 
CITIES Area} Total % holds | ing Pop. Net | % | come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 $7; a $10,000& over 
(continued) | Code} (thou- of | (thou- | Units | (thou-} Dollars | | Pe Per | Pr | % % oy "0 o ‘o % MN 
sands) v. sands) | (thous. sands) ( ) Capita] s ‘Hs sids. Inc. sids. Inc. sids. Inc. sids. ne. Sids. Inc. 
S.A. 000 jusale sid. C.S.U.) Hsid. | H ' Hsids, | Hslds. | Hslds, In | Hsids. | 
Marshall 32.6) .0182| 10.0 11.3| 10.6 62,986, .0189. 1,932) 6,299 5,562, 6,502] 17.6 4.7 | 19.4 11.1 | 40.0 38.1 | 13.5 19.7. 9.5 26.4 
Plymoutt 7.5} .0042) 2.4) 2.7 15,836) .0048| 2,111] 6,598] 5,709| 6,062] 11.9 2.9 | 17.0 8.8 | 43.7 37.9] 15.8 20.9 | 11.6 29.5 
Martin 11.9) .0067 3.5) 3.6 15,226) -0046, 1,278) 4,350) 4,140) 3,885] 30.9 11.7 27.8 22.5 | 32.2 43.6 | 6.1 12.6) 3.0 9.6 
Miami 34.0) 0190) 11.0) 12.0) 14.9 61,303) -0183) 1,803, 5,573, 6,081, 4,971) 21.4 6.4 21.5 13.6 | 38.8 40.9 | 11.2 18.1 7.1 21.0 
Peru 14.9} .0083} 5.1) 5.6) 29,243} .0088) 1, 963) 5,734) 5,200] 5,222] 18.2 5.1 | 19.9 12.0 | 41.8 42.1] 12.5 19.2] 7.6 21.6 
Monroe 61.4) .0344 16.1) 27.1 41.1 108 916) -0327) 1,774) 6,765) 4,005) 4,914) 27.1 8.1 | 17.2 11.0 | 36.5 39.0 | 11.2 18.3) 8.0 23.6 
Bloomington 41.1; .0280) 10.1) 22.9 88, 859 0267| 2,162| 8,798) 3,876! 5,591] 20.3 5.3 12.1 6.8 | 42.8 40.3 | 14.3 20.5 | 10.5 27.1 
Montgomery 32.7, 0183] 10.6, 11.8, 14.4] 60,084) .0180) 1,837) 5, 668) 5,053, 4,980] 22.5 6.7 | 21.1 13.3 | 37.6 30.6 | 11.4 18. 4| | 7.4 22.0 
Crawfordsville 14.4] .0081} 4.6) 5.8) 28, 498! .0085 1,979] 6,195] 4,861| 5,283] 19.2 5.3 | 18.9 11.2 | 40.7 40.5 | 12.9 19.6 | 8.3 23.4 
Morgan. .. 32.5) ea $.9 10.3) 7.0 46,966; .0141| 1,445) 4,744) 4,547) 4,255) 28.9 10.0 | 24.8 18.3 | 33.2 40.9 8.6 16.1 4.6 14.7 
Martinsville. ...... 7.0 0089 2.4) 2.3) 11,054} .0033] 1,579] 4,606) 4,672) 4,445] 25.7 8.5 | 24.9 17.6 | 34.6 41.0] 9.7 17.5] 5.1 15.4 
Newton 12.7 pote 3.9 4.4) 22, 710) pepe 1,788) 5,823) 5,136) 56,106] 21.1 6.1 | 22.0 13.5 | 37.4 38.5 11.3 17.8) 8.2 24.1 
Noble 28.3) -0158) 8.6 10.8 6.6 43, 127) .0148 1,734 5,712) 4,482) 4,714) 23.7 7.4 | 23.5 15.7 | 36.7 40.9 | 10.0 16.9) 6.1 19.1 
Kendallville 6.6 .0037/ 2.2! 2.5) 12,419} “a 1, st 5,645) 4,968] 5,091] 19.5 5.6 | 21.8 13.5 | 40.0 41.3 | 11.2 17.6] 7.5 22.0 
| } } | 
Oho 4.3\ .0024) 1.1) 1.4) 6,365) me poe 5,786) 4,442) 4,384] 24.7 8.3 | 24.1 17.3 | 37.7 46.1 9.0 16.6 | 4.5 12.8 
Orange 19.3) .0108! 5.8) 6.4 2.9 25,201) 0076) 1,306) 4,345) 3,917) 3,675] 40.0 16.1 | 26.1 22.3 | 24.6 36.1 0.4 11.9 3.9 14.6 
Owen 11.3) .0063) 3.5 3.6) 15,327; .0046) oa 4,379) 4,225| 3,742] 36.9 14.6 | 24.9 21.0 | 28.6 39.9 6.4 13.7 3.2 10.8 
Parke 15.2) ol 4.8) 5.2) 22,756; .0069) 1,497) 4,741) 4,319) 4,066] 30.2 11.0 | 25.4 19.6 | 33.3 42.9 7.3 14.5 3.8 12.0 
Porry.. 18.0) .0101) 6.1 5.4 6.0 23,366; .0070) 1,208) 4,582) 4,295) 3,971) 31.3 11.6 | 25.6 20.2 | 32.2 42.7 7.4 14.9) 3.5 10.6 
Pike 13.1 i, 4.1 4.4 2.7 19,027; .0057) 1,452) 4,641) 4,239) 3,938] 33.1 12.4 | 25.1 20.0 | 30.8 41.3) 7.2 14.7 3.7 11.6 
Porter... . 80 4.9 .0308 15.7 19.0, 19.9 100,068; .0300 1,623) 6,374, 6,263) 6,537} 18.0 4.8 | 16.3 9.2 | 42.1 39.9 | 14.2 20.5 | 9.4 25.6 
Valparaiso 14.4) .0081 4.2 6.6 31,379; .0004 2,179) 7,471) 4,693) 5,879} 14.7 3.7 | 12.8 6.8 | 46.0 41.1 | 15.9 21.7 | 10.6 26.7 
aor 18.4) .0103 8.4 6.5 5.7 27,049; .0081| 1,470 5,008) 4,908, 4,461] 29.8 9.9 | 23.1 16.2 | 32.2 37.9) 8.9 16.0) 6.0 20.0 
Pulaski a, -0075 3.9) 4.2 22,885; .0069) 1,708) 5,868) 5,367) 5,046] 23.9 7.0 | 23.9 14.9 | 32.6 33.9 | 10.6 16.9 | 9.0 27.3 
Putnam... 24.5) .0137 7.0 9.5 9.1 38,187; .0114) 1,550) 5,465) 4,014) 4,042] 33.7 12.3 | 21.7 16.9 | 32.6 42.2 | 7.9 15.6 | 4.2 13.0 
jreencastle 8.1) .0051 2.2 5.1 17,809; .0053 1987) 8,005) 3,445) 4,637] 29.5 9.4) 13.5 9.1 | 30.0 44.3 / 11.5 19.8] 6.5 17.4 
Randolph............ 28.2) .0168 9.1 9.8 9.6 48,132) .0145 1,707) 5,288| 4,872) 4,608] 22.7 7.3 | 23.2 15.8 | 39.0 44.4) 10.0 17.4) 6.1 165.1 
Winchester Beteessine | 5.1 -0033 2.0 2.2 11,126; .0083) 1,886) 5,563) 5,057| 5,076] 16.5 4.8 | 21.6 13.4 | 42.9 44.4/ 12.5 19.8] 6.5 17.6 


For Retail Sales data, see Section 4 location on 


page 1 
SM Standard (4) and Potential (A) Metropolitan a Areas, 
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Before using these figures read foreword, page 19. 
© SM, 1960. 
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Paul H. Raymer, Inc. * National Representative 


‘irst is Sure Getting Crowded 


Every TV station wants to be first. Many have accomplished this by 
building the tallest tower or by broadcasting the clearest test pattern. 
Other firsts are gained by covering the greatest number of arid coun- 
ties. Or perhaps the station offers something really important: domi- 
nation of a market that's first in Buying Income. 


Buying income ... that's where South Bend racks up a first place in 
Indiana. In South Bend's Metro Area the average household income 
is $7,553; per capita income is $2,246. And right here in the middle 
of it all is WSBT-TV, South Bend's dominant station. The November, 
1959 Nielsen gives WSBT-TV 47.8% share of sets in use, sign-on to 
sign-off in a 3 station market. It’s accomplished with a full CBS sche- 
dule and with extremely popular local shows. 


Indiana's richest market dominated nearly 2 to 1 by one TV station 
makes a neat, first place package. Get all the facts from your Ray- 
mer man or write to WSBT-TV. 


Above income data from 
Sales Management's 1960 Survey of Buying Power 


SBI-TV 


SOUTH BEND, INDIANA * CHANNEL 22 


ONE OF CBS’ 


STATIONS 


INDIANA EFFECTIVE The “SM” symbols mark original exctu- 
ose eesti Zu ESTIMATES, 1/1/60 BUYING INCOME— GD ESTIMATES, 1959 sive estimates hy SALES MANAGEMENT. 
| = Cash income Breakdown of Households 
wa ae. hans i pen ong Spend-| Urban Ine In- 
r ea ota y olds | ing Pop. Net 500-3 000-6, 000& 
(continued) Code} (thou- of (thou- | Units | (thou-| Dollars zi Per | Per ter ‘ter tae “ ae % 7 eat a % % 
— sands) | U.S.A. | sands) |(thous.) sands) (000) U.S.A, | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc, | Hsids, Inc. 
io gare 
Ripley He 7 6.8) 7.1| 3.8] 31,411! 0094] 1,402] 4,619] 4,416] 4,005] 34.3 12.6 | 25.5 20.0 | 28.6 37.6| 7.1 14.3| 4.6 15.5 
| | | | 
—_. maaerscacactiy 21.6) .0121| 6.5) 6.8] 7.5) 36,200) 0109] 1,676) 5,669) 5,249| 4,984] 22.2 6.6 | 23.0 14.5 | 35.8 37.7 | 11.3 18.2] 7.7 23.0 
J r— REE 7.5) 0042) 2.2] 3.7 13,967| 0042] 1,862] 6,349| 5,105| 5,507] 15.7 4.2 | 20.7 11.8] 41.0 39.0| 13.9 19.3] 9.4 25.7 
oe. alge: 182} 242.8) .1368] 72.2) 88.4! 194.2] 645,340) 1695] 2,248| 7,553| 6,169) 6,687] 10.4 2.3 11.3. 6.3 | 44.3 34.7 | 19.3 23.2] 14.7 34.5 
awaka......... 34.7| 0194) 10.9} 12.0 74,528| .0224| 2,148] 6,837| 6,175| 6,278] 11.1 2.6 | 13.8 6.9 | 44.8 37.4 | 18.1 28.1 | 12.2 30.0 
South Bend- | | 
Mishawaka 168.1} 0941] 1.6! $86,659] .1160| 2,800| 7,498 
tat Be come 133.4) 0747} 40.7} 48.8 $12,181] 0986) 2,340) 7,069] 6,387] 6,881] 10.0 2.2] 11.2 6.1 | 48.0 32.7 | 19.9 23.9] 15.9 36.8 
ee 18.0) .0084) 4.6) 4.7/7.9} 20,281) | .0061) 1,383) 4,411) 4,251) 3,940] 32.3 12.1 | 27.6 22.0 | 29.7 39.6] 6.6 13.6] 3.8 12.9 
| | 
“a seen se 0186} 10.7) 11.5] 14.1] 68,280] .0175| 1,745] 6,447| 5,030) 4,865] 22.1 6.7 | 22.6 14.6 | 37.6 40.6 | 11.0 18.1 6.7 20.0 
. by ville 14.1) 0079} 4.7] 5.2) 25,954] .0078] 1,841] 5,522] 4,000] 4,990] 20.2 6.0 | 22.2 14.0/ 39.1 41.1] 11.5 18.6] 7.0 20.4 
ery >= eR 14.6) | 4.1) 4.9 20,615) .0062| 1,412| 5,028) 4,130) 3,901] 35.8 13.6 | 24.9 20.1/ 28.3 38.1| 6.8 13.8] 4.2 14.3 
Desi see% ao a 5.8) 6.2) 3.8] 30,120) .0090] 1,645 sh 4,854) 4,663] 28.7 9.3 | 22.1 16.2| 33.5 38.8) 9.4 16.5] 6.3 20.5 
See... 19.5) 0109) 6.0/7.5) 6.0} 32,893) .0088] 1,671) 6,432| 4,316 4,501) 28.2 9.2 | 23.2 16.2 | 33.7 30.5) 8.8 18.6) 6.1 19.5 
jum; 20.7; .0116, 6.8} 7.4] 5.0] 31,972| .0096| 1,545| 4,702| 4,295| 3,987] 34.0 12.6 | 25.6 20.2 | 29.4 38.6 | 6.7 19.6 | 4.3 15.1 
Oe con: cus - oon mi 2.4) 9,711} 0029] 1,428 <_< 3,660] 38.6 16.0 | 26.1 22.2 | 28.3 41.7] 6.6 12.6,) 2.4 7.6 
wee Shae 238] 91.6) 0513) 25.8 0.4 55.5]  180,630| .0542| 1,972] 7,001| 4,577| 5,495] 20.2 5.4 | 16.2 9.3 | 30.9 38.2 | 13.6 19.8 | 10.1 27.3 
— "eae 42.0| = =a 15.6| 78,548| .0236| 1,870] 5,951| 5,029| 5,303] 19.9 5.5 | 18.7 11.1 | 40,0 30.7 | 12.7 19.2] 8.7 24.5 
L 
ae Lafayette...... $5.6] .0si1| 16 o| 108,674| .0317| 1,904) 6,608| 
prt lator. --| 13.5) .0076) 2.8) 8.8) 27,126] .0081] 2,009| 9,688) 3,060) 4,472] 31.0 10.2 | 24.8 17.1| 28.5 33.8 | 9.8 16.7| 6.9 22.5 
TWN. seneesvssns 16.3| poet 4.8) 5.1/6.9} -26,888| 0080) 1,631| 5,539) 5,123 4,844] 21.5 6.6 | 23.2 15.0 | 38.4 41.6 | 10.8 17.3| 6.4 19.5 
ee: 6.2} .0035| 1.8) 2.0) 10,673) .0032| 1,721| 5,929) 5,255| 5,079] 19.2 6.6 | 21.4 13.3 | 40.6 “1.8| 11.6 18.4| 7.2 20.9 


POPULATION i 


For Retail Sales data, see Section 4 location on e 17. 
SM Standard (4) and Potential (A) Metropolitan County Areas, 


Before using these figures read 


foreword, page 19. 
© SM, 1960. 
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Any regional sales manager worth his salt will tell you that the 
Evansville market receives no benefit from advertising appropriations 


placed in surrounding metropolitan areas. 


When you buy Evansville, you're selling a metropolitan area of 
214,800 people plus an additional 14-county trading area in southern 
indiana, northwestern Kentucky and southeastern Illinois. This all adds 
up to 500,000 consumers with an income of $736,280,000. 


Budget the Evansville Newspapers with an “A" schedule to do the 
selling job, guaranteeing audited saturation coverage that moves people 
to buy . . . moves sales up, costs down. No other combination of local 
media will do a comparable job at a comparable cost. 


COMPLETELY ISOLATED FROM 
OTHER METROPOLITAN AREAS 


172 miles the EVANSVILLE NEWSPAPERS 


INDIANAPOLIS 


LOUISVILLE . 126 miles 
a . 174 mil the MORNING the EVENING the SUNDAY 
LOUIS : mites COURIER PRESS COURIER and PRESS 
NASHVILLE - 168 miles 107,545 Daily Combination — 90,128 Sunday 
CHICAGO 301 miles 
Represented by the SCRIPPS-HOWARD General Advertising Department 
INDIANA POPULATION EFFECTIVE wie The “SM” ute mark original exclu- 
ESTIMATES, 1/1/60 BUYING INCOME— © ESTIMATES, Lael sive estimates by SALES MANAGEMENT. 
Con- Bae. “or eee ee is 
f--4 | as Aes income Breakdown of Households 
COUNTIES | Met | House-| Spend-| Urban | _In- | In- | 
CITIES Area} Total % holds | ing Pop. Net % come | come $0-2, 498 _$2,500-3,999 $4,000-6,000 i ed \s10, 0004 over 
(continued) | Code] (thou- of | (thou-| Units | (thou-]| Dollars | of Per | Per | Per | Per | % 
sands) | U.S.A. sands) (thous.) Sands) (000) | U.S.A. Capita Hsia, C.S.U. Hsid. Halds, im. Helds. ine. | Hsids. . Hslds. ine. le, ta ine. 
Vanderburgh. 51 180.4) .1010 56.1 62.3, 154.9 335,399) 1008 1,859 5,979) 5, 378 5,442] 17.4 4.7 | 19.6 11.3 | | 41.0 39.6 | 12.9 19.0| 9.1 25.4 
1 AEvansville 136.3; .0763 2.7 49.5 264,119) .0792) 1,938) 6, 185) 5,325) 5,542] 16.1 4.3 19.2 10.9 | 42.0 39.7 | 13.3 19.3 | 9.4 25.8 
Vermillion 18.4; .0102 5.9 5.9 6.2 25,918 -0077) 1,409 4,393) 4,323) 4,012] 33.7 12.4 | 24.9 19.5 30.2 39.5 7.0 14.0 4.2 14.6 
Vigo 163 106.9; .0599 4.9 40.4 88.4 201 , 195 -0604, 1,882) 5,765) 4,975, 6,093] 21.7 6.3 20.3 12.5 | 38.4 30.5 11.7 18.5 | 7.9 23.2 
ATerre Haute 73.2} .0410} 24.8) 30.1 148,143) .0444| 2,024/ 5,974] 4,922] 5,216] 20.1 5.7 | 19.7 11.9 | 39.6 39.9 | 12.3 18.8 8.3 23.7 
Wabash. 33.8 .0189 10.5 11.2 15.2 65,277 -0166) 1,635) 5,264) 4,906 4,701) 24.1 7.6 22.4 15.0 37.6 41.9 9.9 16.8 | 6.0 18.7 
Wabash 11.8 0066 3.8 4.1 20, 504) - 0062) 1, 738) 5,396] 5,001; 4,930] 20.3 6.1 | 22.0 14.0 | 40.6 43.2 | 10.6 17.3 | 6.5 19.4 
Warren 8.1) .0045 2.5 2.7 14,471; .0043) 1,787) 5,788) 5,176) 4,905] 21.0 6.3 | 25.6 16.4 | 36.3 38.8| 9.8 16.0 | 7.3 22.5 
Warrick 24.1) .0135 7.3 7.7 5.9 35,242 .0106 1,462 4,828) 4,633) 4,296] 30.0 10.3 | 23.7 17.3 33.2 40.5 | 8.1 15.2) 5.0 16.7 
Washington 16.2 .0091 4.8 5.0 3.2 22,230) .0066) 1,372) 4,631) 4,411) 3,875] 36.6 13.9 | 25.8 20.9 | 27.2 36.9 6.2 12.8 | 4.2 15.5 
Wayne - 277) 76.6, 0428 23.1 28.2) 48.5] 138,896] | .0417| 1,813) 6,013) 5, 282 5,360] 17.0 4.7 | 19.8 11.7 | 41.9 41.1 | 12.8 19.1 | 8.4 23.4 
Richmond 43.5 0243 13.4 15.9 82,951; .0249| 1,907 4, 190 5, 201| 5,531] 15.0 4.0 | 19.3 11.0 | 43.3 41.0 | 13.4 19.5 | | 9.0 24. 5 
1 “Data received too late for inclusion above indicate that Evansville population, SM Standard (4) and Potential (4) Metropolitan County Areas. 
due to annexation, is at 138,000, as of January 1."’ , 
For Retail Sales data, see Secton 4 location on page 17. a oe a © SM 1 960. 


Dynamic Growth for ’60 


$11,963,100 in New Homes—lIndustrial an 
lift wy, Ze Wij Commercial | 
sT_/} US heim each: 


UY as sa commercial firms . . . new construction, expan- 
; . sion and remodeling programs. 


_|erre Haute _-— Terre Haute Tribune-Star 


Represented by E. A. Faulkner & Associates 


“new homes contracted and 
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See ATT ott 


0S Re EN eS 


S2anaenstno@oowei”" 6 
i a 


oOo 


wow 


Indiana's 


| 6th Market 


ANDERSON =< 


STANDARD 
Metropolitan Area 


> 
- 
at 


Anderson Newspapers. 43% of families, 


BIG. 123,900 People—6th largest of the state’s 14 


areas. 


GROWING. Sales Management forecasts 14% gain 
in population for 1958-65, 31% gain in income, 32% 


in sales. 


INCOME. Almost a Quarter-Billion Dollars—$235,- 


SALES. More than $140,000,000 in 1959. 


SALES INSURANCE. Nation’s No. 1 county in engine 
electrical equipment employment, 2nd in manufac- 
ture of lighting equipment. 21,200 industrial em- 


ployment in city zone alone. 


EASY-TO-HIT SALES TARGET. M A a conpact market covered thoroughly and economically by the 
eee oS 45% of income, 62% of retail sales concentrated in city zone. 


By 
4 
3 The BULLETIN - The HERALD Represented by THE ALLEN-KLAPP COMPANY 
x : é ; New York °* Chicago ¢ Detroit * San Francisco 
; Morning Evening Sunday 
aE aa POPULATION — rave ~The “SH” symbols ark original exclo- 
4 INDIANA JIM J ESTIMATES, 1/1/60 BUYING INCOME— @&D « ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 
: | Con- | | | | i Income Breakdown of Households 
sumer | } | | Cash iceman sac 
COUNTIES | Met. | House-| Spend-| Urban } | | In- In- | | 
CITIES Areal Total | % holds | ing Pop. Net % per | ‘pe ong come $0-2, 499 | 2, 500-3,989 he ome $7, 000-9,999 ‘10, 000& over 
(continued) | Code} (thou- of | (thou- | Units | (thou-] Dollars | of | | Per Per |"¢ 
sands) | U.S.A. sands) | (thous.), sands) (000) | U.S.A. cata Heid. | les, Hsld. Hsids. Inc. Hsids. = | cha. aH Holds h 3 | Hsids, inc. 
ee 20.5 -0115) 6.4) 6.7| 6.8] 35,443 .0106| 1 729) 5, 533, 5,213, 4,849] 22.4 6.8 | 22.7 14.7 | 37.6 40.7 | 10.7 17.7 6.6 20.1 
Be ecsacdsees 6.8) -0038) 2.2) 2.5 12,506) .0038) 1, 839| 5, 685) 4,904) 5,007] 20.9 6.2 21.9 13.8 | 39.0 40.8 | 10.9 17.5 | 7.3 21.7 
Webab ancadactecs<i 20.8) -0117) 6.7 6.9 4.1 35,575, .0107| 1, 710) 5,310) 5,131) 4,785) 24.8 7.6 | 22.6 14.9 | 35.4 38.8 | 10.3 17.3) 6.9 21.4 
WG eiticecaes 20.0) -0112 6.5 6.4) 5.2 33,320 .0100) 1,666| 5, 126) 5, 148) 4,667] 24.4 7.7 | 22.6 15.2 | 37.1 41.8 | 10.1 17.3 5.8 18.0 
Columbia City... .. 5.2) - 0029} 1.8 1.9 9,935, .0030) 1, 911) 5, 519| 5, 129! 4,989] 21.4 6.3 | 21.6 13.6 38.4 40.5 | 11.4 18.3 a 7.2 21.3 
Total Above Cities... . 2,322.0) 1.2997; 720.0; 869.6 4,772,009, 1.4314) 2,055 6,628) 5,488, 5,863] 14.3 3.6 17.2 9.2 42.4 38.0 | 15.2 20.9 | 10.9 28.3 
State Total........... 4, 874. 8) 2.6163 1,424.2 1,624.2 2, 821. 2 8, 726, 501 2.6176 1,867 s. 127 8.378 5,441 18.3 5.0 | 19.1 W.4 40.0 38.5 13.4 19.7 9.2 26.7 
‘ » POPULATION POPULATION ~—_—sdmd‘ E. B. I. 
OM, ESTIMATES, 1/1/80 @D> ESTIMATES, 1959 | JM ESTIMATES, 1/1/60 BYP Estimates, 1959 
eaad l a oe Con- | ' Coo | ys) | 
AETRO. | sumer METRO. sumer | | 
AREAS | | House- Spend- Urban | AREAS House-| Spend-| Urban | | 
Total Y, hold | ing Pop. Net % Per | Per || Total 4% hold ing Pop. Net % | Per ~ ° 
(thou- | of | (thou-| Units | (thou- Dollars of | Cap-'H’se-| (thou- | of | (thou- | Units | (thou- Dollars of | Cap-|H 
sands) U.S.A. sands) (thous.) _ sands) (000) U.S.A. _ita hold | \|_ sands) U.S.A, sands) (thous.) sands) (000) U.S.A.) ita hol. d 
Anderson....... 123.9 .0693 39.0 42.2 70.8 235 ,549 0707 | 1,901 6, | AMarion... 76.2 .0426 23.3 26.1 47.0 126,441, .0380 1,659/5,427 
\Elkhart....... 101.3 .0567 31.7 35.3 59.5 204,012 .0612 2,0146, 436 || AMichigan City 92.0, .0515 27.4 28.5 56.9) 161,473, .0485 1 ,755/5,.893 
Evansville....... 214.8 .1203 66.6 72.9 175.9 380,985 .11421,7755, TOR}| umate Caan -| 110.0) .0616 34.3 39.5 71.3 210,004, .0630 1,909\6,123 
Fort Wayne......] 229.2, .1283 71.1 81.3 169.6 479,598 .1439 2,092 6,745); A Richmond 76.6 .0428 23.1 26.2 48.5 138,896 .0417 1,813.6,013 
1Gary-Hammond- | South Bend 242.8 .1359 72.2 88.4 194.2 545,349 .1635 2,246 7,553 
East Chicago.....} 556.6 .3116, 160.3 188.6 479.8] 1,130,840 .3392 2,032'7,055|| Terre Haute... 106.9 .0589 34.9 40.4 88.4 201,195 .0604 1,882'5,765 
Indianapolis. . . . 689.1, .3857| 217.8 257.0 536.6] 1,516,230 .4548 2,200 6,962 | $$} — — | —__ ———_ --—_——_—__ _—__|—_ 
: \Kokomo....... 65.0 .0364 20.2 22.4 46.6) 123,403 .0370 1,899 6,109) | ‘ieee Areas|2,776.0'1.5539 847.7; 988.2 2,150.6) 5,634, 605 1. 6903 2, os 647 
i \Lafayette......1 91.6 0513, 25.8 39.4) 85.51 180,630 .0542/1,972'7,001 || i a ates, Ms Pi 
1 This Metropolitan Area is also the Indiana portion Chicago, Ilinois-Northwestern © SM, 1960. For Retail Sales data, see Section 4 yur on page 17. 


Indiana Standard consolidated area. 


WTHI-TV 


offers lowest cost per thousand homes 


ULY 10, 1960 


of all Indiana TV stations 


Terre Haute, 
Indiana 


Before using these figures read foreword, page 19. 


Represented 
nationally by 
Bolling Co. 
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i iyi TU AR 
' raed 
Only the 
OWA THREE A i Mi 
can sell this frome) nu 


QUALITY QUARTER 


These 22 counties 
contain over 25% of lowa’s « « « 


* population * retail sales 


* households * Effective Buying Income 


Quality Quarter Market Data 


22-county % of State 
Totals 

Population 2,804,000 26% 
Households 859,800 26% 
Retail Sales (000) $1,027,119 27% 
Effective 

Buying | 

Income (000) $4,857,826 | 26% 
Sources: Sales Management 


lOowA— 


COUNTIES 
CITIES 


Met. 
Area 
Code 


Adair 

Adams 

Allamakee..... 

Appanoose 
Centerville 

Auduben 

Benton 


Standard Rate & Data (Retail Sales) 


e 
CEDAR RAPIDS 
rime 


THE 


JOWA 


CEOAR RAPIOS GALETTE 


Only the Iowa Three news- 
papers provide salesworthy cov- 
erage of this vital, vigorous 
market. With 136,038 daily cir- 
culation in these 22 counties 
(plus 16,807 bonus circulation 
outside the Quarter), The Iowa 
Three provides 62% coverage. 
Compare this to the mere 18% 
daily coverage of Iowa’s so- 
called “state-wide” paper, and 
you'll realize that Iowa is not 
one market—and cannot be sold 
by one newspaper. 


To sell Iowa’s Quality Quar- 
ter, better buy The Iowa Three 
newspaper group, with concen- 
trated coverage where it counts. 


Color availabilities: Four-color 
in Cedar Rapids and Waterloo; 
Spot-color in Dubuque. 


Allen-Klapp Co. 
Represented by: Jann & Kelley, Inc. 
Story, Brooks & Finley 


ee fe The Cedar R Rapids Gazette 
Dubuque Telegraph-Herald 
Waterloo Daily Courier 


(Other West North Central States: Kansas, Minnesota, 


The “SM” symbols mark original exclu- 
_ Missouri, Nebraska, North Dakota, South Dakota.) _ sive estimates by SALES MANAGEMENT. 
» POPULATION. | EFFECTIVE ; 
SM ESTIMATES, vn BUYING INCOME— BY) estimates, 1989 
| cast Income Breakdown of Households 
House- Spend- Urban | Ine | Ine | 
Total | % holds | ing | Pop. Net % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7°000-0,999 |$10,000& over 
(thou- | (thou- | Units | (thou- | Dollars Per | Per | Pri % %\1% %)\% HH fo 
sands) i | ua | (thous.)| sands)} (000) | U.S.A. | Capta| Hsld. |C.8.U.| Haid. | Haids. inc, | Halds. tne. | Hida, ine. | Halds. ine. | Holds. Inc. 
Tr 0068} 3.9 aa 18,688} .0056| 1,530| 4,787| 4,673| 4,120] 29.0 10.3 | 30.6 23.0 | 29.0 36.7| 6.5 12.6] 5.0 17.5 
8.5| 0047) 2.5) 2.6| 11,957] .0036| 1,407) 4,783/ 4,514) 3,905] 33.1 12.4 | 28.7 22.9 | 27.8 37.0| 6.1 12.4| 4.83 15.3 
18.8) 0089) 4.5) 4.9] 3.2) 20,380) .0061) 1,290] 4,529) 4,111| 3,703] 94.1 13.4 | 92.5 27.3 | 4.3 34.2) 6.3 11.8] 3.8 13.8 
17.9) 0100, 6.0, 6.0) 7.8] 22,784) .0068) (1,273) 3,799) 3,768] 3,829) 42.6 18.7 | 28.8 26.9 | 21.9 34.1) 3.9 9.2) 2.8 11.1 
7.8} .0044) 2.6) 2.7 10,421} | .0081) 1,336) 4,008] 3,810) 8,668] 40.0 15.9 | 25.8 21.9 | 25.3 35.8] 4.8 10.5] 4.1 15.9 
11.1) 0062] 3.3) 3.4) 2.8] 18, yt .0050 em 4,984) 4,733) 4,247] 25.3 8.7 | $1.5 23.1 | 31.2 38.0] 7.0 13.2| 6.0 17.0 
24.0) .0134| 7.7) 7.8) 8. .0118| 1,639) 5,110) 4,987/ 4,571] 26.7 8.5 | 27.4 18.7 | 30.6 34.8] 8.1 14.0] 7.2 24.6 


For Retail Sales data, see Section 4 location on page 
SM Standard (4) and Potential (A) Metropolitan Lz Areas. 


Before using these figures read foreword, page 19. 
© SM, 1960. 


"It Takes More Than One In lowa” 


. Better Check With 


IOWA. DAILY NEWSPAPERS os sop siz, ves wens, te 
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SALES MANAGEMENT 


a 
ed 


dentate, 


COUNTIES | Met. 
CITIES Area 
(continued) | Code 


PULATION 
ESTIMATES, 1/1/60 


EFFECTIVE 


BUYING INCOME— 


ESTIMATES, 1959 


(thous.) 


Cedar Falls........ 


Buchanan............ 
Buena Vista......... 


eee 


GG ce dined civics canes 


AMason City...... 
Cherokee............ 
Cherokee........... 


Chickasaw.......... 

rs cis woke ss . 

lsat aded diem bred 
Spencer. ....... 


ES ee 


Bcvblveeessc 208 


Delaware............ 
Des Me'nes.......... 
Burli »,tom....... > 
Dickinson 


Dubuque...........46 


ADubuque........ 
Emmet 


Fayette. . 


Floyd 


Franklin. 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) cation on page 7. Areas. 


Con- 


Spend-| Urban 
Pop. 
(thou- 
sands) 


% 
of Per 
U.S.A. | Capita 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


~ Income Breakdown of Households 


$2,500-3,999 +e 
oY % 


/e 


7 % 
Hslds. Inc. Hels, Inc. 


$7,000-9,999 $10, 000&over 
Hsids, Inc. Helds, tne. 


44.8 
8.6 
29.7 
9.5 
4.6) 


1 
1 
28,020) .0084) 1 
1 
1 


23,260; .0070) 1,861 
31,319) .0094) 1,520 


29,533) .0088) 1,349 
42,131} .0127| 1,898 
17,562) .0053) 2,091 
27,295) .0081) 1,533 
27,313) .0082| 1,686 
40,973) .0123) 1,744 
13,807} .0041) 1,891 
31,243) .0084) 1,671 
13,559} .0041) 1,716 
34,590) .0104) 1,765 


98,328) .0295| 1,845 
68,153} .0204) 1,925 
32,821) .0098| 1,746 
12,656} .0038) 1,525 


21,869) .0066| 1,529 
15,364) 0046) 1,634 
31,111} 0093] 1,830 
17,643] .0053| 2,028 
33,933] 0102] 1,522 
100,022} .0300| 1,767 
63,539} .0191| 1,790 
32,475} .0097| 1,657 
40,788} .0123| 1,768 
12,074] .0036| 1,887 
14,243] .0042| 1,410 
16,325} .0049| 1,317 
28,627} .0086| 1,608 
89,064} .0267| 1,836 
68,641] .0206] 1,870 
23,160} .0070) 1,768 
141,478] .0424 


110,025; .0330) 1,83 
, 856 
15,534) .0047| 1,992 
45,357; .0136) 1,575 


37,888} .0114| 1,730 
29,408} .0067| 1,899 
30,952} .0093| 1,831 
15,169) .0045| 1,459 
25,331} .0076| 1,645 
25,173} .0076| 1,712 
20,063} .0060| 1,393 
37,447} .0112| 1,800 
15,847| .0048| 1,821 
28,073} .0085| 1,788 
39,464) .0118| 1,879 
26 mn 0080) 1,530 
31,748! .0096| 1,541 
18, ,707| 0056! 1,417 


5,184) 


4,667 


5,423) 4,901 
4,210, 3,823 


5,373) 4,957 
5,100) 5,528 
6,324) 5,688 
5, m 4,895 
4,820| 4,332 


4,505) 4,420 


SA Se 


17.8 9.8 | 44.1 40.4 
11.9 6.6 | 41.8 39.2 
17.7 9.3 | 46.5 40.9 
25.0 15.7 | 36.2 37.9 
21.7 13.2 | 39.6 40.2 
26.6 19.2 | 31.8 38.2 


27.3 20.0 | 29.4 35.9 
23.0 13.8 | 36.0 36.2 
17.9 9.9 | 42.9 39.5 


28.5 19.0 | 30.1 33.7 
28.1 17.9 | 34.7 36.9 
32.7 26.6 | 25.9 35.1 


29.5 18.5 | 32.0 33.5 
26.7 15.0 | 37.3 35.1 
25.5 14.0 | 31.9 29.1 
26.8 17.0 | 33.5 35.6 


29.0 20.9 | 27.0 32.3 
27.5 19.4 | 31.6 37.1 
| 27.4 20.4 | 25.7 32.2 


13.3 
13.4 
14.1 
9.6 
10.3 
7.9 


7.2 
10.7 


18.6 | 10.3 27.5 
19.1} 11.0 29.4 
19.0 | 10.8 28.1 
16.4 8.1 24.8 
16.0} 8.4 24.9 
14.6 | 6.6 18.6 


13.4] 6.9 20.4 
16.5 | 9.3 27.5 
17.7 | 10.7 28.8 
13.2 | 6.2 21.2 


14.9 8.2 26.0 
14.8 | 10.9 31.8 
16.1 | 13.3 35.1 
12.9 | 6.8 23.2 
13.3 | 8.1 25.8 
15.9 | 9.6 28.7 
16.7 | 9.5 27.2 
17.3 | 10.5 28.4 
16.1 | 10.9 31.0 


15.5 | 9.2 27.0 


14.0 | 5.7 19.1 
10.6 | 5.4 19.7 
15.1 | 10.3 30.6 
15.2 | 11.4 32.9 
13.2 | 6.0 20.6 
16.0 | 9.3 27.5 
16.4 | 9.3 26.7 
14.0 | 10.0 31.7 
14.1 3 26.4 
14.9] 9.1 28.1 
12.7 | 4.2 16.6 
10.56 | 3.1 11.6 
14.4 8.4 27.1 
16.1} 8.7 25.5 
16.0 | 8.7 25.3 
14.0 | 10.2 31.1 


17.5 | 10.5 29.3 
18.0 | 11.0 29.8 
16.0 | 10.3 29.3 
16.8 | 12.0 31.9 
14.7 | 6.7 21.9 


16.1 | 7.2 22.0 


15.5 | 7.4 22.8 
16.7 | 9.0 25.7 
15.1 | 10.4 31.1 


12.6 | 5.2 18.5 


14.0 | 7.8 25.4 
15.3 | 7.8 24.0 
11.9] 4.0 14.3 


144.6 | 8.8 27.3 
16.2 | 10.8 30.0 
15.6 | 12.9 36.6 
15.1 | 8.3 25.7 


13.6 | 6.7 23.2 
15.1 | 6.1 19.7 
14.0 | 6.2 21.7 


Before using these figures read 


foreword, page 19. 
© SM 


1960. 


"It Takes More Than One In lowa”. . . Better Check With 


IOWA DAILY NEWSPAPERS  xt° stoss side, ves 
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Moines, la. 


JULY 


10, 1960 
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KOSSUTH WINNEBAGO | WORTH MITCHEL® HOWARD WINNESHIEK 
CERRO GORDO 


Counties and cities on this map 
. FLOYD %, ere charted in proportion to net 
2 Mason City 22:25 CHICKASAW ¢ Effective Buying Income: Scale, 

Charles City} FAYETTE CLAYTON 0049 sq. in. equals $1 million. 


HANCOCK 


FRANKLIN BUTLER BREWER Cities shown are those heving 
net Effective Buying Income of 
$15 million and over. 


Cedar Fails BLACK HAWK 


OuBUQuE 


Rs Seed ee ee ee oe J 


* Dubuque 


BUCHANAN 
DELAWARE 


JACKSON 


CLINTON 


= Clon ton : 


SAS ROCK ISLAND 3: 


Cedar Rapids Davenport =: 


SEast Moline Sao 


t 
Bee 8 
+ 
i 
f 
t 


Des Moines 


MUSCATINE Ss Benne Se q 
Muscatine 


LOUISA SESS Rock Island “2 


lowa City DES MOINES 


POWESHIEK 


WARREN MARION MAHASKA E U WASHINGTON 


Burlington =< 
Oskaloosa 


WAPELLO JEFFERSON 


Fort Madison 
. 


| 
Keokuk G” 


Mason Citye 
CERRO GORDO | 


Pea IOWA 
3 Copyright by 


JOHNSON 
tows City® 

POTTAWATTAMIE 

© Council Buffs 


“Ts RETAIL SALES MAP 


Ci PRINCIPAL CITIES: County and geographic location 


of cities with 1956 retoil sales of $25 million or more. 


‘rrrrrrerrirereeeeeeiiLiLiLiLieee CCPC CECE ETE 


« 
— ST ———————————————— ————— = a 


POPULATION EFFECTIVE The “SM” —. “mark ‘original exclu- 
IOWA SH | ESTIMATES, Vi 60 BUYING INCOME— © ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
| Con- | x i Income Breakdown of Households 
sumer Cash = i“ datigeeaitbadnat Ses 
COUNTIES | Met. | House- Spend-| Urban } In- In- | 
CITIES Area} Total % | holds | ing | Pop. Net ¢ come | come} $0-2,499 $2, 500-3, 990 $4,000-6,900 $7, 000-9,999 ‘$10, 000&over 
continued) |Code| (thou- of | (thou- | Units | (thou- | Dollars of Per | Per | Per % % | % 
sands) | U.S.A. | sands) (thous.)| sands) (000) U.S.A. Cape Hsid. C.S.U. Hslid. | Hsids. Inc. Helds, r-§  wiotas, m. | Hels. Inc. Holds. = 
Humboldt i 14.0 .0078 4.3 4.3 3.6 25,013 0075 1,787, 5,817, 5,726) 5,297] 22.3 6.1 | 24.0 14.1 | 32.6 32.0 | 10.2 15.4 | 10.9 32.4 
Ida 10.0, .0056 3.1 3.3 19,072) .0057) 1,907) 6,152) 5,668) 5,369) 22.0 6.0 | 24.3 14.1 | 31.1 30.0 | 11.2 16.6 | 11.4 33.3 
lowa 15.6 0083 4.9 5.1 27,186 .0081 1,743 5,548 5,300 4,844) 25.1 7.6 | 27.5 17.7 | 29.0 31.0 | 9.6 15.7 | 8.8 28.0 
Co 
Jackson 19.6 .0108 5.8 6.1 4.7 28,860 .0087 1,472, 4,976 4,676, 4,289] 30.5 10.4 | 27.1 19.7 | 28.7 34.7 | 7.5 13.9 | 6.2 21.3 
Jasper 34.7, .0195, 10.9 11.6 14.9 60,027, .0180 1,730 5,507 5,142 4,909] 21.6 6.4 | 25.9 16.4 35.6 37.6) 8.8 14.3) 8.1 25.2 
Newton 14.9) 0083 4.7 5.5 29,346) .0088) 1,970) 6,244) 5,253) 5,602] 15.0 3.9 | 20.9 11.6 42.4 39.3 | 11.0 15.6 | 10.7 29.6 
Jefterson 17.5 .0097 5.7 6.0 8.0 25,393, .0076) 1,451) 4,455 4,228 3,877) 30.9 11.6 | 31.4 25.2 27.4 36.9 | 6.3 12.8 | 4.0 13.5 
Fairfield 8.0) .0045 2.7 3.0 12,530, .0038) 1,566) 4,641 —" 4,128) 27.1 9.6 | 30.4 22.9 30.7 38.6 | 7.2 13.9 4.6 15.0 
| | | | 
Johnson 54.7 .0307/ 4.6 24.5 34.3 98,836, .0297| 1,807, 6,770, 4,026) 4,850} 29.3 8.8 21.3 13.6 | 30.1 32.3) 9.8 16.1 | 9.5 29.2 
lowa City 34.3) .0192 8.8 18.6 69,988} .0210| 2,040) 7,953) 3,763) 5,109} 29.5 8.4 / 16.3 9.9 31.9 32.5 11.3 17.5 | 11.0 31.7 
Jones 19. 4 0108 5.8 6.0 7.1 29,830; .0089 1,538 5,143) 4,931] 4,540] 25.6 8.2 29.0 19.9 | 30.3 34.7, 8.1 et 7.0 23.0 
Keokuk 16.4) —.0092/ 5. __ 5.3) 5.3 23,692) .0071| 1,445) 4,470| 4,388| 3,839 34.1 13.0 | 30.4 24.6 25.3 34.2 5.8 12.1 | 4.4 16.1 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 
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PEOPLE 


work— play —LIVE 


JULY 


WHO Radio Holds a Big Lead in Total Radio Audience 
in America’s 14th Largest Radio Market, Sign-On to Sign-Off! 


ADIO’S a family affair in the vast 93- 

county area called “Iowa PLUS!” Yes 
Sir, here in “Iowa PLUS’’—as in few other mar- 
kets in the country—thousands of high-income 
families WORK, PLAY, LIVE by RADIO! 


These families recognize and demand mature 
radio. They know WHO Radio fills the bill. 
WHO Radio is, and has been for 36 years, 
aggressive, alert, alive! WHO is radio at its 
sparkling best; offering the finest in enter- 


tainment, news, sports, and special features. 


The 93-county area Pulse Report (Feb.- 
March, 1959) gives WHO Radio from 18% 
to 35% of the total radio listening audience 


—first place in every quarter hour surveyed 


10, 1960 


—the balance being divided among 88 other 


stations! 


See that your announcements reach “Iowa 
PLUS’’—the “cream” of Iowa's tremendous 
radio audience! Your PGW Colonel has the 


details on Iowa's only big-audience station! 


WHO 


for lowa PLUS! 
Des Moines . . . 50,000 Watts 


WHO Radio is part of Central Broadcasting Company, 
which also owns and operates 
WHO-TV, Des Moines; WOC-TV, Davenport 


Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 


Robert H. Harter, Sales Manager 
, Griffin, Woodward, Inc., Representatives 
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MAY BROADCASTING CO. 
Shenandoah, lowa 


67 Counties *—Richly Populated, Dual Market 


The Market — Rich farm country, SATURATED 
with highly productive farm operations. 69% 
non-urban, folks who live on farms or in towns 
under 2,500. 

The DUAL Market — Effective Buying Income 
PLUS a huge GROSS FARM INCOME. This 
means additional consumption of all sorts of 
consumer goods in farming. 

The Effect — A whopping market made up of a 
whopping majority of farm-minded folks in 
need of farm service and expert advice. 

The Fact —For over a third of a century these 
ny 3 ri? learned to depend on and LISTEN 


Total population ........ 979,600 
Farm population ........ 389,800 
Households ....... 315,600 
Radio Homes ...... 311,032 
Effective Buying Income . .$1,548,496,000 
Retail Sales .$1,122,062,000 
Gross Farm Income .$1,237,800,000 


*NCS #2.—Estimates from 1960 Survey of Buying Power 
and SRDS. 


RESULT Only KMA fills the big Non-Urban gap between metropolitan markets Omaha, Des Moines, 


and Kansas City. You aren’t reaching this market effectively without KMA 
960kc —LET YOUR EDWARD PETRY & CO. MAN GIVE YOU THE DETAILS— 
IOWA POPULATION : EFFECT! VE 7 | e “SM” symbols mark original exclu- 


COUNTIES | Met. 
CITIES Area 
(continued) Code 


Kessuth 
Algona 

Lee 
Fort Madison 
Keokuk 


Linn... 26 


ACedar Rapids 


Louisa. . 
Lucas.... 
Lyon 


Madison 

Mahaska 
Oskaloosa 

Marion 


Marshall 
Marshalltown 

Mills. . 

Mitchell 


Monona 

Monroe. ... 

Montgomery 
Red Oak 


Muscatine 
Muscatine 

O'Brien 

Osceola..... 


Clarinda. .... 


PE cetcceceses 


ADes Moines 


Council Biuffs...... 


For Retail Sales data, 


ESTIMATES, 1/1/60 


Pottawattamie. . ...114 


6.1 7.6 7.5 33,491) .0101) 1,596 
2.8 2.8 12,897; .0039) 1,466) 4,606) 4,449) 3,820) 36.5 
__ 5.5 5.6 3.3] 31,245] .0093) 1 


BUYING INCOME— -@D ESTIMATES, 1959 


= estimates by SALES MA AGEMENT. 


| | 
| 
} 


4 3. 4.8 15,233 .0046| 1,424) 4,480 4,113) 3,741] 35.6 

a 4.3 2.8 25.049 .0075| 1,716 6,110 5,706) 5,258) 22.0 
4.5 3.9 21,545; .0065) 1,528 4,788) 4,701 4,198] 32.0 
8.1 12.0 37 ,979) .0114) 1,569) 4,869 4,669) 4,282) 30.5 
4.4 19, 644| .0059| 1,637 4,677) 4,390) 4,302] 29.5 
8.4 12.6 37,631) .0112! 1,406 4,751) 4,454) 4,167] 29.4 

| 

13.3 22.7 69,189) -0208: 1,807) 5,814) 5,199) 5,142] 18.8 
8.7 44,791) -0134) 1,97. 3| 6, 221| 5,097) 5,446] 15.5 
3.4 4.2 15,758) -0047| 1 281} 4, 924) 4,574 4,141] 26.7 
4.3 


1 

3 
6.1 4.0 33,140) .0100) 1,801) 5,617) 5,433 
2.9 


0 7.5) 12.7 34,984) .0105) 1,648) 4,998) 4,644) 4,361) 26.2 
8 2.0 8,834) .0026) 1,667) 4,908) 4,417) 4,368] 26.3 
3 2.8 12,771} .0038) 1,726) 5,553] 4,561) 4,749] 21.4 
4 4.6 3.6 23,487) .0071| 1,545) 5,338) 6,067) 4,695) 26.1 
8 7.1 6.7 38,629) .0116) 1,658) 5,681) 5,405) 5,001) 24.4 
| _ 12,166} .0036) 1,816} 5,793) 4,721) 5,030} 25.6 
= 4.2 25,067) .0075| 1,753) 6,114) 6,911) 5,380] 20.5 
86.7) 97.7) 244.1) 644,266) .1632) 2,034) 6,278) 6,667) 5,682) 15.8 
69.0) 81.3 449,972) .1350) 2,118] 6,521) 5,534) 5,815) 14.5 
23.1) 24.5) 654.2] 127,346) .0382) 1,698) 5,513) 5,188) 4,904) 20.7 
16.2) 17.7 91,564) .0275| 1,744) 5,652) 5,173) 5,182] 18.4 


3.6 21,155) 0063 1,490 5,037) 4,869 4,359) 27.8 


4.9 1,571| 5,034| 4 aul 4,440) 27.1 
3.4, 4.4] 13,828; .0042| 1,304] 4,609| 4,036| 3.668] 35.0 
5.8 1,661) 4,924] 4, 763) 4,406] 26.0 
2 1,705| 5,328] 4,852| 4,745] 21.5 


21.5] 63,798} .0161| 1,596] 5,124) 4,832| 4,603] 24.2 
33,436} .0100] 1,555] 4,990 4 60 4,548] 23.5 


5,039} 22.1 
-9) 2.4 17,519) .0052| 1,825) 6,489) 6,022) 6,566] 17.5 


5,490) 4,380) 4,432) 32.4 


,785| 5,681] 5,665 5,073] 21.1 


| Con- | | Income Breakdown of Households 
sumer Cash 
House- Spend-| Urban In- In- | | 
holds | ing Pop. Net % come | come $0-2, 499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 ‘10, 000& over 
Units | (thou- | Dollars | of | Per Per | Per 1% ©1|% &% 
(thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U.) Hsid. Hsids. inc. | Hsids. Inc. | Hsids. Inc. Holds, pA Heids. ne 
7.6 8.2; 6.) 47,504) 0143) 1,786) 6.251) 5,732| 5,418] 18.7 5.0 | 25.5 14.7 | 34.4 33.0 | 10.3 15. | 11.1 32.3 
9 2.3) 12,811} -0038) 1,971} 6,743) 5,399 6,021] 11.6 2.8 | 20.5 10.6 42.4 36.6 | 12.6 16.6 | 12.9 33.4 
6 14.4, 33.9 72,455| .0217) 1,621) 5,328) 5,032) 4,823) 21.4 6.5 | 25.2 16.3 | 36.8 39.5 9.5 15.7 7.1 22.0 
7 5.2 27 , 872 0084) 1,731] 5,930) 5,326) 5,402} 14.4 3.9 | 28.1 13.3 41.6 40.0 | 11.9 17.5 9.0 25.3 
5} 6.1 28,743} 0086) 1,615| 5,226) 4,680| 4,693] 23.3 7.3 | 24.8 16.4 | 36.4 40.3) 8.8 14.9] 6.7 21.1 
8 46.0 92.9 246,689 .0740) 1,938) 6,046) 5,363) 5,418] 17.6 4.7 | 21.1 12.1 | 40.0 38.4 11.4 16.7 9.9 28.1 
7.6 32.6 177,114; .0531) 2,055 6,417) 5,433 5,719] 14.6 3.7} 19.3 10.5 | 42.6 38.6 | 12.56 17.4 | 11.0 29.8 
0 3.1 15,424 0046) 1,542, 5,141; 4,907 4,398] 29.2 9.7 | 29.1 20.6 | 28.0 33.2 6.6 11.8 7.1 24.7 


13.9 | 29.7 24.7 | 25.1 35.0) 5.5 11.6 | 4.1 14.8 
6.1 | 25.5 15.1 | 32.3 31.9 | 9.3 14.0 10.9 32.9 


11.1 | 29.4 21.8 | 25.3 31.3| 7.0 13.3| 6.3 22.5 
10.4 | 28.4 20.6 | 27.9 33.9| 6.8 12.6| 6.4 22.5 
10.0 | 27.0 19.5 30.4 36.7] 7.1 13.1} 6.0 20.7 
10.3 | 29.9 22.3 | 28.9 36.0| 6.4 12.2) 5.4 19.2 
| } 
5.3 | 24.9 15.0 | 37.1 37.6 | 10.4 16.1 | 8.8 26.0 
4.1 | 22.5 12.8 | 40.7 38.9 | 11.6 17.0| 9.7 27.2 
9.4 | 31.9 24.0 | 30.4 38.1) 6.2 11.9] 4.8 16.6 
a lang 20.1 | 30.0 36.8| 8.0 14.6/ 6.0 20.2 
8.9 | 29.8 20.9 | 28.9 33.8| 7.4 13.2| 6.8 23.2 
13.9 | 30.1 25.5 | 25.9 36.8| 5.5 11.9| 3.5 11.9 
8.6 | 30.2 21.3 | 30.1 35.6| 7.4 13.3| 6.3 21.2 
6.6 | 28.9 19.0] 34.2 37.4| 8.0 13.4] 7.4 23.6 


6.6 | 25.5 14.7 | 32.9 31.9] 9.7 14.3] 11.4 33.5 
4.1 | 21.3 11.7 | 39.1 35.7 | 12.4 17.3 | 11.4 31.2 
3.6 | 20.7 11.1 | 39.9 35.7 | 12.9 17.6] 12.0 32.0 
6.1 | 23.6 14.6 | 37.8 389.3 | 10.1 16.1] 7.9 23.9 
5.2 | 22.0 13.2 | 40.3 40.4] 10.9 16.7 | 8.4 24.5 


10.7 | 23.9 16.8 | 27.8 32.6) 8.6 15.3) 7.4 24.7 
14.0 | 30.0 24.4 | 22.6 30.8) 6.0 12.4) 4.9 18.4 
6.1 | 25.9 15.8 | 34.2 4.9 | 9.7 16.2| 9.1 27.9 


see Section 4 » tenaten on page 17. 


SM Standard (4) and Potential (A) Metropolitan cae Areas. 


Before using these figures read a page 19. 


’ 


"It Takes More Than One In lowa”. . 


. Better Check With 


IOWA DAILY NEWSPAPERS 1° stors side. Des Moines, a 


38 Dailies Ready To Help You Sell More In The ‘60s 
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SALES MANAGEMENT 


Hrevo 


Of the top ten markets in the U.S., nine are cities but one is a state! Iowa, witha 
population of 2,747,300 ranks after New York, Chicago, Philadelphia, Detroit, 
Los Angeles and Boston. The unique circulation of the Des Moines Register and 
Tribune puts Iowa in the top ten — it reaches nearly 70% of the whole state! 


it Salad ited 
‘hid ent ea AOE a Biv 025 0 


JULY 10, 1960 


REACH THE $535,884,000* QUAD-CITY ‘ 
MARKET THE BE ST WAY! 


Davenport Newspapers, and only 
Davenport Newspapers, provide 
100% circulation in Scott County, 
Iowa, _plus_ substantial Illinois 
circulation. 

Name your day, Sunday through 
Saturday . . . your time, morning E 
or evening edition . . . and still get 
‘the best coverage of the Quad- y 
Cities within your budget for the a 
market. Those who know best, 
buy the best . . . The Davenport 
Newspapers! 


* 1959 Sales Mgmt. Survey of _ = 


Buying Power. a 
TV? NO! Priced beyond the market. : i 4 
et Cc 
RADIO? NO! 5 stations divide the audience. DAVENP RT ane tt | — ¥ ( 
MAGAZINES? NO! Name one that everyone aie SUNDAY Siu 
reads. : NEWSPAPERS R 
ig St 
DAVENPORT NEWSPAPERS? YES! WHY? ; Represented by Jann & Kelley, Inc. ze “ 
. Circulating Davenport and Bettendorf, lawa; b er 
Rock Island, Moline, East Moline, Iilinois Tayh 
- ae oe “ Unio 
= a — ne = : Cr 
POPULATION EFFECTIVE © The “SM” " symbols mark original, exclu- 3 Van 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, Liste sive estimates by SALES MANAGEMENT. a4 Wap 
; | Con- nie Meo a Sresiitinan 66 thensehale sigs « 
| | t—4 | gf | | Cash as “Income B reakdown of Households : Ot 
COUNTIES | Met. | House-) Spend-| Urban | | Ine | In- m= «Wan 
CITIES Area} Total | % holds | | ing | Pop. Net % | come | come $0-2, 499 |sza00-00| $4,000 989 | < -% $10,000& over a Was! 
continued) | Code} (thou- | of | (thou- | Units | (thou-} Dollars Per | Per | Per iS W: 
sands) | U.S.A. sands) | (thous.) sands) (000) USA ‘capita Hsld. le.s.u.| Hsld. Halds, ne. | Hsids. inc. Haids. = Haas. Inc. Hsids. Inc. Way 
Scott 40 120.56 .0674 37.0 41.8 99.2) 234, 236 .0703' 1,944 6,331, 5,694) 5,713 14.9 3.8 19.6 10.7 | 41.8 38.0 12.6 17.5 | 11.1 30.0 : 
Davenport- Bettendorf 104.2; .0683 31.9 209 602, .0629\ 2,012 6,571) | | 4 Web: 
A Davenport 91.7; .0513 28.4 33.3 183,791) .0551) 2,004 6, 472) 5,507 6,792] 14.2 3.6 | 19.1 10.3 | 42.3 37.9 | 13.0 17.8 | 11.4 30.4 é Fo 
Shelby 15.8, .0089 4.7 4.6 4.0 23,394 .0070 1,481) 4,977| 5,014, 4,438] 29.8 9.8 | 27.0 18.9 | 28.4 33.3 7.7 13.7 | 7.1 24.3 J Winn 
, eT ae Bo ee SOR Re RY Nee RAP CS Tye Winn 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. * De 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 
Woo 
——__—_—_—— —. A 
Wort 
Wrigt 
Total 
EWS State 
WEATHER a 
SMS 
KTIV Station B 3 
MON. FRI. Avg. Total Homes Avg. Total Homes a 4 
6:00 P.M. 37,680 17,340 . s 
6:15 P.M. 43,320 14,520 3 
10:00 P.M. 36,360 24,840 9 
10:15 P.M. 27,760 24,660 \ 
10:45 P.M. =. 
& 
‘ F 
; F 
home® nroug? 
thro 
4 Sunt homes und , 
C 


National Representatives 
Sen Gee HOLLINGBERY ae egg , 
ew York- Francisco-Los An . 
we EUGENE F. GRAY CO. Kan 


SALES MANAGEMENT | 1UL 


(er 


9. 
0. 


DRM 555-2 


eet 


2 


Pre utd eb hae 


DAVENPORT 
BETTENDORF 


ROCK ISLAND 


MOLINE 


EAST MOLINE 


PETERS, GRIFFIN, 


THE QUINT CITIES 


} IOWA 
} ILL. 


WOODWARD, INC. 
EXCLUSIVE NATIONAL REPRESENTATIVES 


PRESIDENT 
Col. B. J. Palmer 
VICE-PRES. & TREASURER 
D. D. Palmer 


EXEC. VICE-PRESIDENT 
Ralph Evans 


SECRETARY 
Wm. D. Wagner 


RESIDENT MANAGER 
Ernest C. S 


SALES MANAGER 
Pa: 


Source: Television Magazine 


And Still Growing 


Effective Buying 


Income* 


Gross Farm 


up $ 91,902,000 


Population* up 22,100 
TV Homes up 43,848 
Farm Population up 17,300 


*’Survey of Buying Power — 1960” 


up $198,240,000 


to 


to 


47th TV MARKET IN THE NATION 


WOC.-TV’s 42 County Area shows an increase in 
1,654,200 
472,820 
339,600 
$3,077,627,000 


$1,305,408,000 


COUNTIES 
CITIES 
(continued) 


Sioux 


Story 
Ames 

Tama 

Taylor 


Union 

Creston. . 
Van Buren 
Wapello 

Ottumwa 
Warren 
Washington 

Washington 
Wayne 


Webster 
Fort Dodge 
Winnebago 
Winneshiek 
Decorah 


Woodbury 


ASioux City. 


Worth 
Tr 


Total Above Cities. . 


POPULATION —s—«s 
ESTIMATES, 1/1/60 


Con- | 

sumer | 
House-  Spend-| Urban 
Total Y, holds | ing | Pop. 
(thou- of (thou- | Units | (thou- 
sands) U.S.A. sands) (thous.)| sands) 


25.3) .0141 7.0 7.0 2.7 


52.6} .0295| 15.0) 21.9) 33.6 
29.8) .0167 8.0} 15.7| 
22.1; .0123} 6.9) 6.9) 3.1 
11.5] .0065} 3.8) 3.9) 


15.7; .0088) 6.2) 5.2) 8.6 
8.6} .0048) 2.8) 3.1] 
10.6} .0059| 3.6) 3.7] 
51.4) .0288) 16.5) 17.5) 38.6 
38.6| .0216| 12.5) 13.7 
19.4) .0108) 6.1 6.5 5.8 
21.5, .0120} 6.9' 6.9) 6.4 
6.4) .0036) 3.2 2.4 
11.7} .0066) 3.9 4.1 


46.6) .0261; 14.2) 15.2) 28.2 


13.3) 0074) 3.8) 4.2) 2.9 
21.2! 0119) 6.1) 7.1) 6.3 


107.0} .0599| 33.7; 37.3) 95.3 
95.3] .0533| 29.8] 34.1) 

11.7| 0065) 3.4) 3.4) 
20.3) -0114) 6.3} 6.6) 7.6 


.| 1,210.5} .6773} 375.6) 453.0) 


State Total... amees 


..| 2,804.1 1.8693! 859.81 947.7'1,449.0 
For Retail Sales data, 


see Section 4 location on page 17. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Dollars 


-0108 


.0040} 1,557 
.0044 1,413) ae 3,997) 
.0259 1,679] 5,229) 4,931) 
.0202 1,746) 5,393) 4,893) 
.0088) 1,507) 4,792| 4,494] 
.0108| 1,672) 5,209) 5,198 
.0036| 1,856] 5,400] 4,872 
—_ 1,318) 3,953) 3,711) | 3.228 


EFFECTIVE 
BUYING INCOME— @ 


of Per | Per | Per | 
U.S.A, Capita, Hsid. C.S.U.| Hsid. 


O18, 1,512) 5,466 5.413) 


0279) 1,769| 6,208) 4,241| 
.0188| 2,101] 7,826] 3,986] 5,373 
1,635) 5,238) 5,234| 4,687 
.0053| 1,539) 4,656) 4,458) 3,903 


| 
| | 
| 


4,783} 4, 234! 


228) 1,708) 5,605) 4, 226 

.0152| 1, 794) 5, 749] 5,177| 

-0065) 1 635) 5,723) 5, 105) 4,754 

0084 1 476 | 6,131; 4, 369) 4,133 

-0029) 1, sea 6,081| 3,661) 
| } 


0599 1,868) 5,931) 5,361 
.0537| 1,878] 6,005) 5,235) 
.0087| 1,611) 5,545, 5,438) 4,904 
-0106) 1,747) 5,631| 5,351| 


6991} 1,925] 6,205) 5, 145| 


_ ESTIMATES, 1959 


4,844 


4,865 


0073) 1,530) 4,620) 4,590) 4,142 


4,241 
3,501 
4,750 
4,915 
4,175 
4,694 


4,842] : 


5,048) 


5, 267 


4,264 


5,329 
5,494 


4,999 


5,447 


4,857,826! 1.4571 1,732! 5,650 5,126) 4,961 


$0-2,499 
a r~ 
Hsids. Inc. 


23.7 


27.2 
25.5 
26.3 


SS2s 
I- o 
m-anow es 


~ 
wenn 
i) 
we 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT 


“Income Breakdown of Households 


$2, 500-3,999 $4,000-6,999 $7,000-9,999 $10,0004 over 
Hsids. a. Hslds. 


© | etclde, 0am. | Halas, Ine. 


17.5 | 31.7 


13.6 | 32.6 

9.0 | 35.1 

17.7 | 30.7 

25.7 | 24.7 
| 


| 
20.8 | 28.4 
18.0 | 31.8 
27.1 | 22.9 
16.8 | 37.4 
15.4 | 39.1 
20.4 | 28.8 
18.6 | 30.1 
16.7 | 32.2 
31.9 | 20.2 

| 


14.4 | 37.0 
12.6 | 39.5 
18.2 | 31.4 
19.9 | 25.2 
16.3 | 26.5 


12.0 | 39.7 


Before using these figures read foreword, page 19. 
© SM, 


15.5 | 34.5 36.2 | 


14.6 | 8.5 26.8 


| 
art 5.3 18.3 
15.4] 5.3 17.4 
11.0] 3.2 11.8 
15.7 | 6.5 20.2 
16.3 7.0 21.2 
13.8 | 5.5 19.2 
14.0 | 8.0 26.2 
14.5 | 8.6 26.7 
9.0) 2.2 7.9 
15.6 | 8.5 25.7 
6.2 | 9.3 27.0 
13.9) 8.1 26.1 
12.3 | 6.5 23.5 
13.0 | 7.5 25.8 
15.9 | 10.0 29.1 
16.2 | 10.3 29.3 
15.8 | 8.6 26.9 


15.4 | 8.7 26.8 


17.0 | 10.1 28.5 


15. 6 | | 2s 26.2 


1960. 


SOUND OF THE SIXTIES 


Tops in 
WOC Radio’s 14 County Area 
Population* up 17,800 to 
Radio Homes up 720 to 
Farm Population up 3,900 to 


Effective Buying 


Income* 


Gross Farm 
Income 


up $96,364,000 


up $40,054,000 


*"Survey of Buying Power — 1960” 


ULY 


10, 1960 


QUINT-CITY Radio Programming 


shows an increase in 
632,100 
195,650 
106,600 


$1,210,475,000 


$ 467,009,000 


DAVENPORT 
BETTENDORF 


ROCK ISLAND 


EAST MOLINE 


PETERS, GRIFFIN, 


THE QUINT CITIES 


EXEC, VICE-PRESIDENT 
Ralph 


SALES MANAGER 
Pax 


} IOWA 


} ILL. 


WOODWARD, INC. 
EXCLUSIVE NATIONAL REPRESENTATIVES 


Col. B. J. Palmer 


VICE-PRES. & TREASURER 
D. D. Palmer 


Evans 


SECRETARY 


Wm. D. Wagner 


RESIDENT MANAGER 
Ernest C. 


ARE YOU doing justice to your sales 
2 potential in the SIOUXLAND 
. 4-State market area? 


: Pam sos. SS evkeees 808,100 
Sioux City's {2 f Eff. Buying Income* $1,403,101,000 
New er ‘ 
Give You: y= > Sa Retail Sales”... $990,585,006 


Sales Management Survey of Buying Power *60 ‘+¥ 


For rewarding sales gains, check this rich, buy- 
minded territory so effectively covered by one 
sales-producing medium—The Sioux City daily 


. | am E8 | ULATIO E. BI. @ 
1OWA SVD Estimates. 110 | GYD Estimates, 1980 SYD Estimates. 11/00 | GD Estimares, 1980 
ee. Con @ Con- 
| sumer METRO, sumer 
METRO. | House-| Spend-| Urban AREAS House-| Spend-| Urban Ke 
AREAS Total | % | hold | ing | Pop. Net % | Per| Per Total | % | hold AT yl Pop. Net % | Per) Per iF 
(thou- | of | (thou- | Units | (thou- | Dollars | of | Cap-|H’se- (thou- | of | (thou- (thou- | Dollars | of | Cap-|H’se- Ate 
sands) |U.8.A.| sands) |(thous.)| sands) | (000) | U.S.A.| Ita | hold sands) | U.S.A.| sands) |(thous.)| sands) | (000) [U.S.A ita |hold 7” ; 
Cedar Rapids 127.3) 0712, 40.8, 46.0) 92.8} 246,689) 0740193808 Mason City....] 53.3, 0298) 16.7; 18.0 40.2] 98,328) .0206|1,845/5,888 9 Bar 
\ Clinton 86.6 0317 17.5 18.3) 37.8] 100,022) .0300)1,767/5,716|| Sioux City... 107.0) .0598) 33.7) 37.3) 95.3] 190,801/ .0500|1,868'5,931 | Ger 
Davenport-Rock | Waterloo. ....... 125.3} .0702} 38.0) 44.8} 103. 243,719 0731/1 ,046/6,414 a G 
island-Moline....| 279.7) 1864) 85.9, 95.4) 226.2] 582,083) .1746 2,081'6,778 a 86 «Be 
Des Moines 267.6 1498, 86.7, 97.7| 244.1] 544,286 .1682 2,034/6,278|| Total Above Areas|1,099.1| .6151| 341.3| 385.3) 900.3] 2,196,446) .6467/1,9626,318 | E 
Dubuque 82.3! .0461| 22.0\% 27.8| “Bsp.9] 141,478) .0424/1,71916,431 é | Ks ~~ 
ce af - 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. © I 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. be Cha 
Cha 
Che 
? 
Sales Management's Up-to-Date ct 
Clay 
1960 COUNTY OUTLINE RETAIL SALES MAP OF THE 50 UNITED STATES . 
(ot ere t 
Includes Alaska and Hawaii (also Canadian Markets) 3 z 
i. All Metropolitan County Areas clearly defined. = 
‘Ow 
2. County names . . . for all U. S. Counties . . . most legible of all A 
the many outline maps we have seen. ig 
* ray 
—— 3. Differences in retail sales volume indicated by 7 different County ~ ; P 
color shadings . . . a: = 
rs ic 
at a glance —for counties with $500 million or more. ci x 
—for counties with $250 million to $500 million. ae 
comparative —for counties with $100 million to $250 million. Li 
—for counties with $50 million to $100 million. 4 - 
Retail Sales Strength —for counties with $25 million to $50 million. Sells 
—for counties with $10 million to $25 million. a P-. 
of every county —for counties under $10 million. : 
27” x 41" 4. 1750 cities with retail sales of $20 million or more. 4 — 
5. City populations indicated—(as of January 1, 1960). 4 ‘a 
- in & colors 6. Special blown-up projections of all congested small-county areas, "a 
with county lines and names clearly dicated. (Gear 
3 Ju 
7. Special markings indicate counties whose family sales exceed FR Go 
family average. 3 pe 
PRICE: $4.50 a single copy; $3.50 each for two or more copies; $3.00 for five or more a. 
SALES MANAGEMENT, 630 Third Avenue, New York 17, N. Y. Ee 
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SIX SURE REASONS FOR USING KANSAS FARMER 


7 Tiel . 

4 é BILLION AUTHORI- DISTINCTIVE 

; : DOLLAR TOP TaTIVE | EFFICIENT STYLING PROVED 
3 MARKET FARM EDITORIAL PAGE RESULTS 
‘ : CIRCULATION ae 


KANSAS FARMER is one of 8 farm papers and 19 other properties owned and operated by 
Stauffer-Capper Publications in the farm magazine, daily newspaper, radio and television fields. 
SALES OFFICES: New York, Cleveland, Chicago, Topeka, Los Angeles and San Francisco. 


(Other West North 


Central States: lowa, Minnesota, 


The “SM” symbols mark original exclu- 


KANSAS — Missouri, Nebraska, North Dakota, South Dakotas ae sive estimates by SALES MANAGEMENT. 
Ky7p POPULATION EFFECTIVE SM 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 
see | | | Con- | par Income Breakdown of Households 

COUNTIES | Met. | House-| Spend- Urban In- | In- 
CITIES Area} Total % — ot. a. a. ' % ie — .y pte $2,500-3,008 ey - © i 
Code Sands) | U.S.A. | sands) |(thous.)| sands) | (000) | U.S.A. | Capital Hsid. |C.8.U.| Hid. | Hslds. ine, | Hslds. inc. | Hslds. tne, | Hslds, ine. | Holds, tne. 
Allen 16.8} 0004] 5.4) 5.3} 7.0] 23,948| .0072| 1,425) 4,435] 4,461) 3,997] 32.6 12.3 | 31.2 25.0 | 24.9 33.4 / 6.8 14.0) 4.5 15.3 
lola 7.0] .0039) 2.4) 2.4) 10,968} .0033] 1,567] 4,570] 4,504] 4,250] 30.3 10.7 | 30.8 23.2] 25.9 32.7] 7.5 14.4] 5.5 19.0 
Anderson 9.3} .0052) 2.9 2.8] 2.6] 13,573) .0041| 1,489] 4,680] 4,708) 4,131] 29.8 10.8 | 30.7 23.8 | 28.4 36.9 | 6.7 13.3] 4.4 15.2 
Atchison. . 20.5) 0115} 6.2} 7.4) 13.0] 33,918) .0102| 1,655] 5,471] 4,572) 4,541] 27.9 9.3 | 26.8 18.9 | 30.6 36.0) 8.4 15.1 | 6.3 20.7 
Atchison 13.0, .0073} 4.1) 4.6) 22,056} .0066| 1,697] 5,380] 4,795} 4,800] 24.0 7.5 | 26.7 17.8 | 33.1 87.1] 9.2 15.6] 7.0 22.0 
Barber... 8.4) .0047| 2.7; 2.8) 15,423) .0046) 1,836| 5,712| 5,508] 5,142] 21.8 6.4 | 29.5 18.4] 30.0 31.2] 9.2 14.6/| 9.5 29.4 
Barton. .... 32.9) 0184) 10.2} 10.5) 28.8) 67,628) | .0203) 2,086] 6,690) 6,387) 6,129) 14.8 3.6 | 21.0 11.0 | 38.3 33.3 13.3 17.8 | 12.8 94.3 
Great Bend... 17.4) 0007; 5.4) 6.0) 7,250} 0112] 2,141] 6,898) 6,208) 6,814) 12.0 2.9 | 20.6 10.5 | 39.7 33.6 | 14.1 18.3 | 13.6 34.7 
Bourbon 16.6! .0093} 5.8! 5.7} 10.0] 25,152) .0075| 1,515| 4,337) 4,343| 3,881] 35.1 13.6 | 30.7 25.4 | 23.7 32.7| 6.3 13.2] 4.2 15.1 
Fort Scott 10.0] 0056] 3.7| 3.7| 16,251| .0049] 1,625] 4,392] 4,306] 4,101] 32.7 12.0 | 20.4 23.0/ 25.7 33.5] 7.3 14.5] 4.9 17.0 
NE oie sas <5 50s 12.7; .0071) 4.3) 4.2) 3.0] 20,744) .0063] 1,633| 4,824) 4,833] 4,236] 29.5 10.5 | 31.7 24.0 | 26.8 33.8) 6.7 12.9] 6.3 18.8 
— Butler... 40.8) .0228} 13.4) 13.4) 19.1] 69,851) .0208] 1,712] 5,213] 5,213) 4,868] 23.9 7.4! 25.2 16.6 | 34.3 37.9] 9.6 16.1 | 7.0 22.0 
19. E] Dorado 12.5| .0070| 4.0 4.3| 22, 800) .0068] 1,824] 5,700] 5,217] 5,250] 19.1 5.5 | 23.3 14.2 | 88.4 39.1 | 11.0 17.2] 8.2 24.0 
960. AR ea ee 4.5} .0025) 1.4) 1.6) 7,571] .0023| 1,682| 6,408] 4,600| 4,368] 29.0 10.0 | 31.6 23.2 | 27.0 33.1 | 6.0 11.3] 6.4 22.4 
—— fe Chastauqua........ 6.4] .0038} 2.2) 2.2 9,007} .0027| 1,407) 4,094) 3,966) 3,594] 41.0 17.2 | 31.1 27.7 | 19.4 28.9] 4.5 10.2] 4.0 16.0 
4 Cherokeo............ 22.4 0128 7.4, 7.6) 11.2 33,226] .0099| 1,457] 4,490 4,353) 3,989] 33.6 12.7 | 28.1 22.6 | 27.2 36.5) 6.9 14.1] 4.2 14.1 
Cheyenne 4.5) 0025) 1.4) 1.3 7,453 .0023) 1,656) 6,324) 5,440) 4,746] 30.6 9.7 | 27.8 18.8 | 25.6 28.8) 6.9 12.0) 9.1 30.7 
Clark. . 3.5} .0019) 1.1) 1.2) 7,658} .0023| 2,188| 6,962| 6,382 6,010) 14.9 3.7 | 29.8 15.9 | 30.6 27.3 | 10.6 14.4 | 14.1 38.7 
Clay...... 11.3) a oe ee 1.313 .0055| 1,621) 4,949] 4,907] 4,362] 30.0 10.4 | 31.3 23.0 | 25.1 30.9| 7.2 13.4] 6.4 22.3 
Clay Center 4.7) .0026) 1.7) = 1.7] 7,972} 0024] 1,696] 4,689] 4,590] 4,335] 20.8 10.3 | 30.6 22.7 | 26.4 32.6| 7.8 13.7] 5.9 20.7 
on EET 14.2) .0079} 4.6) 4.7} 7.1] 21,826) .0065| 1,637) 4,745] 4,680] 4,212] 31.4 11.2 | 29.2 22.3 | 27.0 34.2| 7.2 14.0] 6.2 18.3 
3 Concordia 7.1) 0040} 2.1) 2.5) 11,456] 0084] 1,614] 5,455] 4,582) 4,822] 24.2 7.5 | 27.4 18.2 | 31.7 35.2] 9.4 16.0] 7.3 28.1 
S Coffey... 9.1; .0051| 2.7; 2.9) 14,002) .0042| 1,539) 5,186] 4,669) 4,261) 32.0 11.3 | 20.7 22.4 | 25.1 31.4] 7.2 13.8] 6.0 21.1 
= Comanche 3.2} .0018} 1.0) 1.1 6,123| .0019| 1,913) 6,123| 5,305) 5,282) 22.0 6.3 | 30.4 18.4 | 27.4 27.9] 9.3 14.4| 10.9 33.0 
% Cowley 39.3} .0220] 12.8} 13.7| 25.7]  63,296| .0189| 1,611| 4,945] 4,615| 4,431] 29.2 9.9 | 26.7 19.3 | 30.2 36.6 | 8.2 15.1] 6.7 19.1 
all 4 Arkansas City 14.7| 0082} 5.0} 5.2 24.813] .0074) 1,688] 4,963] 4.730| 4,566] 26.7 8.8 | 25.8 18.2 | 32.8 38.3| 8.9 16.0| 5.8 18.7 
* Winfield. 11.0) 0062| 3.8] 4.8 20,714) .0062] 1,883! 5,451] 4,315] 4,600] 28.5 9.3 | 25.8 17.7] 30.7 35.7] 8.8 15.6] 6.7 21.7 
5 Crawford 37.2} .0208} 12.9] 13.6] 19.5] 67,725| .0174| 1,882| 4,475] 4,407| 4,067| 32.7 12.1 | 28.9 22.8 | 27.0 35.6 | 6.9 13.8| 4.8 15.7 
nty Pittsburg 19.5] .0109) 6.6} 7.4) 32,182} .0007| 1,650] 4,876) 4,349] 4,330] 29.9 10.4 | 27.4 20.2 | 20.4 36.3] 7.9 14.9] 5.4 18.2 
Decatur 5.9} .0033, 2.0) 2.0 11,450) 0094) 1,941) 5,725) 5,545) 5,080) 20.1 8.6 | 24.2 15.2 | 26.6 28.1| 9.7 16.6 | 10.4 32.5 
Dickinson 22.6| .0127, 7.4) 7.4) 10.6] 37,205) .0111| 1,646] 5,028) 4,983 4,561] 26.3 8.7 | 28.8 20.2 | 29.9 36.1 | 8.8 15.8 | 6.2 20.2 
Abilene 6.8} .0038} 2.3| 2.5] 11,575} .0035] 1,702 5,033 4,630] 4,627] 27.6 9.0 | 29.8 20.7] 26.9 31.0] 8.8 14.7| 7.4 24.6 
© Doniphan 9.9, 0055, 3.0 3.2) 1.0) 14,440) .0044] 1,459) 4,813) 4,457| 4,042] 31.7 11.8 | 31.3 24.8 | 25.3 33.6) 7.0 14.2) 4.7 15.6 
5 Douglas 36.8) 0206) 10.6) 17.0) 29.3] 63,952) .0192| 1,738] 6,033 3,748) 4,315] 36.7 12.8 | 22.3 16.5 | 25.6 31.8| 8.4 16.0| 7.0 22.9 
i Lawrence 24.5] .0137| 6.6, 12.5 45,208) 0136] 1,845] 6,850) 3,615] 4,610] 35.9 11.7 | 18.8 13.1 | 27.1 31.5 | 9.7 17.2] 8.5 26.5 
Edwards 5.7| .0032) 1.8) 1.8 9,968] 0029) 1,747] 5,832] 5,496) 4,947] 23.2 7.1 | 27.0 17.5 | $2.4 36.1) 9.5 16.7 | 7.8 24.6 
Elk... 5.6| .0031, 1.8) 2.0 8,323] .0025| 1,486] 4,624| 4,088] 3,616] 41.5 17.3 | 29.0 26.7 | 20.0 29.6) 5.5 12.6| 4.0 15.0 
5 Ellis 21.0| 0118, 5.4, 6.3} 13.8] 33,083| | .0100| 1,576) 6,128| §,202| 5,304] 21.0 6.0 | 23.2 14.1 | 35.6 35.8| 11.0 16.9| 9.3 27.2 
E Haye 11.1) .0062} 2.9) 3.7 18,925} .0057 1, 706| 6,526) 5,068) 5,508] 18.9 5.2 | 21.9 12.8 | 37.2 36.1 | 11.9 17.7 | 10.1 28.2 
Ellsworth 8.8) .0049) 2.6 2.6 13,839) on) 1,573) 5,323] 6,203) 4,772] 24.6 7.8 | 27.1 18.2 | 32.6 36.6 | 8.7 15.0] 7.0 22.4 

| | | 

m = ‘Finney 13.7| .0077) 4.0/4.1; 10.8 — 0079) “al neal 6,228) 6,972] 18.6 4.7 | 24.4 13.1 | 32.9 29.5 | 10.2 14.0| 13.9 38.7 
i: Garden City 10.8} .0060} 3.4) 8.5 21,379) .0064| 1,980! 6,288) 6,108) 6,058) 18.8 4.7 | 24.1 18.0] 83.1 29.8 | 10.2 14.0] 13.8 38.5 
= Ford 18.9) 0105) 6.0, 6.2) 12.7] 37,144) .0111| 1,965] 6,191) 5,956 5,683] 22.8 6.1 | 22.6 12.9 | 32.0 30.7 10.8 15.8 | 11.9 34.5 
‘ Dodge City 12.7) 0071} 4.1) 4.5 25,728) .0077| 2,026] 6,275] 5,627| 5,790] 20.6 §.4 | 21.€ 12.0 | 33.6 30.9 | 11.6 16.4| 12.6 35.3 
Franklin 20.1} .0113} 6.5) 6.9) 10.8 30 ,696| 0092) 1,527| 4,722| 4,388| 4,083] 31.4 11.6 | 30.9 24.2 | 26.3 34.5 | 6.7 13.5 | 4.7 16.2 
Ottawa 10.8} .0060} 3.5} 4.1 17,244) .0052| 1,597| 4,927] 4,206] 4,269] 30.4 10.7 | 29.6 22.2 | 27.3 34.3| 7.2 13.8] 5.5 19.6 
Geary 24.9, .0139) 8.1) 10.0; 19.7] 45,641) .0137| 1,833] 5,635) 4,531| 4,851] 22.5 7.0 | 28.6 18.9 | 32.0 35.4| 9.6 16.0] 7.4 22.7 
Junction City 19.7; .0110} 6.5, 6.9) 33,463] | .0100 1,690] 5,148} 4,838| 4,797] 22.9 7.2 | 20.7 19.8 | 31.2 24.8 | 9.1 15.6] 7.1 22.7 
Gove 3.7) .0021) 8} 1.0 5,930} .0018| 1,603| 6,589| 5.610] 5,351] 22.3 6.3 | 24.8 15.0 | 32.3 32.1 | 10.0 15.3 | 10.5 31.3 
Graham 5.5| .0031) 1.3; 1.4 7,371| 0022) 1,940} 6,670) 8,265) 4.678) 29.7 9.6 | 27.4 18.8 | 27.0 30.9 7.8 13.7 8.1 27.0 
Grant 4.9} 0027} 1.4) 1.4 9.623] .0029) 1,964) 6,874) 6,734) 6,283] 11.9 2.9 | 16.3 8.3 | 45.6 38.8 | 13.8 18.0 | 12.4 32.0 
Gray 4.2} .0026) 1.1) 1.2 8,808) .0026| 2,087| 8,007| 7,261| 6,957] 18.5 4.0| 21.3 9.8 | 28.1 21.7 | 11.6 13.6 | 20.5 60.9 
Greeley 2.0, .0011) = 8 2 3,578] .0011/ 1,780) 5,965| 5,113| 8,230] 26.9 7.7 | 27.7 17.0 | 25.1 26.8| 8.6 18.4| 11.7 36.1 
Greenwood 11.3! .0063) 3.5! 3.5! 3.4) 18,444) .0055| 1,632] 5,270! 5,206! 4,7171 27.5 8.8 | 27.1 18.4 | 28.9 32.8! 9.0 15.6! 7.5 24.4 
For Retail Sales data, see Section 4 location on page 17 © SM, 1960. Before using these figures read foreword, page 19. 
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WICHITA, KANSAS sale Patan 3 Daly sail 


Total Linage .. or eS SG 

General linage . .. oS aa 

General Food Lines. i (rae he 

READERSHIP Retail Advertising . . “ee ase 70% 

CITY CARRIER DELIVERED Department Store Advertising = 
Morning Eagle 87% coverage” Grocery Store Advertising =) 
Evening Eagle 87% coverage” Classified Advertising Dial is. 2 


Sunday Eagle 99% coverage” 
* 6-month average circulation, 9/30/59 
Computed agoinst 81,183 families 


TOTAL PAID CIRCULATION 


Sonny lage fee THE WICHITA EAGLE 


Sunday Eagle 123,453 


* Evening Combination Lines Omitted 
Source: Media Records, Year 1959 


Morning. 


7m POPULATION _ EFFECTIVE The * “sm” symbols mark original, exclu- 
KANSAS BYP ESTIMATES, 1/1/80 BUYING INCOME— 1 ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
< Con- | } : aieden wn of Hot arene Po a eae aa wie 
sumer | } Cash 2 “Income Br eonees 
COUNTIES | Met. House- Spend-| Urban | | | In | In- | iM | 
CITIES Area} Total / holds | ing | Pop. Net | % | come | come $0-2, 499 $2,500-3,999 | $4,000-6,999 | $7, 000-9,999 | i? O00éover 
continued Code | (thou- of (thou- | Units | (thou- | Dollars of Per | Per | Per | Per % q | % 
sands) U.S.A. | sands) | (thous.)) sands) (000) U.S.A. Capita Hold. C.8.U.) Hsid. Hsids. inc. | Hsids, Inc. Holds, = | Hels. Ine. Hs. Ine. 
Hamilton 3.3, .0018 9 1.0 6,590| .0020 1,997) 7,322 6, 436| 6,414] 18.2 4.3 | 27.4 13.7 | 27.3 22.8 $.4 12. o| 17.7 ar. 2 
Harper 10.2, .0058 3.1 3.0 2.8 15,492) .0046| 1,519) 4,997) 5, 012| 4,475] 28.1 9.4 | 29.2 20.9 28.6 34.2| 8.0 14.6 6.2 20.9 
| | | | | | | 
Harvey 24.7; .0138 7.6) 8.7) 14.8 44,840) .0135) 1,815) 5, 900. S, ua 5, 149] 21.8 6.4 | 24.0 14.9 | 34.9 36.3 10.8 17.2 | 8.5 25.2 
Newton 14.8 0083 4.9 5.0) 26, 838 0081) 1,813) 5,477) 5,329] 5,162] 21.0 6.1 | 24.9 15.4 | 34.9 36.3 | 10.8 17.1 | 8.4 25.1 
Haskell 2.7, .0015 7| A 5,926; .0018 2,195) 8,466) 8,466 pon 10.4 2.0 | 18.4 7.7 33.4 23.1 15.1 16.0 | 22.7 51.2 
Hodgeman 3.5, .0020 1.0 1.0 6,416 0019 1,833) 6,416) 5,865) 5,584) 23.9 6.4 | 20.3 11.7 | 31.6 30.3 | 12.4 18.1 11.8 33.5 
| | | | | | 
| | | | 
Jackson 10.3) .0057) 3.3) 3.3) 2.6 14,648) a 1,422) 4,439) 4,439) 3,777) 33.5 13.4 | 33.6 28.5 | 23.8 33.7 | 5.6 12.1 | 3.6 12.3 ; 
Jefferson 10.5; .0059 3.3) 3.5) 15, " 380) -0046| 1.468) 4,661) 4,366) 3,830) 35.0 13.8 | 30.6 25.6 | 24.6 34.4 | 6.0 12.7 3.8 13.5 i 
Jewell 6.9 .0039) 2.2 2.2) 10,692) -0032) 1,550 4,080) 4,767; 4,026] 34.0 12.7 32.2 25.6 | 22.4 29.9 | 6.2 12.6 5.2 19.2 
| | | | | 5 
Johnson 78} 140.2) 0784) 43.6) 43.5) 99.4) 332,158 006) 2,369 7,618) 7,621) 7,254) 14.9 3.1) 17.3 7.7 | 33.0 24.2 | 14.4 16.3 | 20.4 48.7 ; 
Kearny... 2.6; .0015) 8) 8 5,857) .0018) 2,253 7 7,258| 6,532) 14.6 3.4 | 23.0 11.3 | 32.7 26.8 | 13.3 16.6 16.4 41.9 ; 
Kingman 10.8, 0060) 3.3) 3.4) 3.4 14,749) .0044| 1,366) 4,469) 4,297) 3,801] 35.1 13.9 33.0 27.8 | 22.2 31.3| 5.6 12.1 | 4.1 14.9 ae 
| } oa 
Kiowa 4.8 .0027 1.4) 1.7] 10, 194) .0031 2.104) 7,281) 5,872) 6,061) 14.6 3.6 | 24.0 12.7 | 35.1 31.1 13.0 17.5 | 13.3 35.1 3 
Labette 28.0) .0157 9.0) 9.1) 16.2 41,378) .0124| 1,478) 4,598) 4,529, 4,122] 31.7 11.6 | 28.7 22.3 | 27.9 36.2 7.1 14.2 | 4.6 15.7 it 
Parsons 12.8 0072} 4.1) 4.2) 19,593) .0059) 1,531) 4,779) 4,625] 4,508] 27 9.1 | 26.6 18.9 | 31.7 37.7 | 8.6 15.7 5.7 18.6 Be 
Lane 2.9| .0016 8| 1.0) 6,468) .0019| 2,230) 8,085) 6,286) 6,490) 15.6 3.6 | 25.7 12.7 | 30.3 25.0 | 11.3 14.2 117.2 44.5 2 
| | } | } * 
Leavenworth 42.2} 0236 11.6) 14.6) 23.0 70,367; .0211 seat 6,066| 4,792| 5,082] 25.9 7.7 | 23.8 15.0 | 29.9 31.5} 11.1 17.8 | 9.3 28.0 
Leavenworth 23.0) .0129 7.7) 7.9) 39, 331 -0118 1,710} 5, 108| 4,936) 4,779] 25.4 8.0 | 26.7 17.9 31.0 34.7 9.7 16.6 7.2 22.8 
Lincoin 6.4 .0036)| 2.0) 2.2| 10, 725 -0033) 1,676) 5,363) 4,723) 4,473] 28.5 9.6 27.5 19.7 30.2 36.2 | 7.7 14.0| 6.1 20.5 
Linn 8.9) .0050) 2.9 2.9) 12,424) -0037| 1,396) 4,284) 4,187) 3,623] 39.8 16.5 | 29.5 26.1 | 21.5 32.0) 5.6 12.6 3.6 12.8 Pr 
| | | | | | 
Logan 4.0; .0022 1.1) 1.2) 6.549 0019) 1,637) 5,954) 5,320) 5,134) 22.8 68.7 | 25.4 15.8 | 31.9 33.4 11.0 17.5 8.9 26.6 Re 
Lyon 25.0) .0140) 7.9) 9.2) 15.4 43,086) .0130| 1,723) 5,454) 4,665) 4,599] 28.1 9.2 | 26.3 18.3 | 30.4 35.5 | 8.5 15.1 6.7 21.9 Re 
Emporia 15.4) .0086] 4.8) 6.2 29, 017] “c08z7| 1,884| 6,045] 4,649] 5,077] 24.2 7.2 | 23.8 15.0} 33.1 35.0] 10.1 16.3 | 8.8 26.5 
McPherson 23.6 0132 7.5| 8.0| 9.5 41,401) .0124| 1,754) 5,520) 5,153) 4,828] 24.7 7.7 | 26.6 17.7 | 32.1 35.5 9.2 15.7 7.4 23.4 
McPherson 9.5 0053 3 2| 3.3) 18, 286 a 1,925) 5 714) 5,434) 5,396] 21.1 5.9 22.3 13.2 | 35.6 35.3 11.3 17.2 9.7 28.4 Re 
} } | | | } Rii 
Marion 14.6| .0082 4.6) 4.7) 21,386) .0064| 1,465| 4,649) 4,509) 3,951] 32.2 12.2 | 32.0 26.0 | 25.5 34.6 6.2 12.9 | 4.1 14.3 Ril 
Marshall 16.8 .0004 5.2 5.3) 3.8 27,137 “cos 1,615) 5,219) 5 4,536] 27.9 9.3 | 28.8 20.4 28.6 33.6 | 8.2 14.9) 6.5 21.9 
Meade 4.9 .0027 1.5) 1.4} ie ae 2,323) 7 a 7,696; 6,982] 14.2 3.1 | 23.3 10.7 | 30.6 23.4 12.4 14.6 | 19.5 48.2 
' | | 
i | } | 
| } } | | Re 
Miami 20.7; .0116 6.3 6.4 8.9 29,387; .0088) 1,420) 4 665) 4,525| 4,130] 29.3 10.7 | 30.1 23.4 | 29.2 37.7 7.2 14.4) 4.2 13.8 : Ru 
Mitchel! 9.0; .0050 2.7) 2.8) 3.6 13,384) .0040) 1,487) 4 987| 4,728| 4,256] 27.7 9.8 | 31.9 24.0 | 28.2 36.4) 7.3 14.0| 4.9 16.8 Ru 
Montgomery 48.5, .0272 16.8 17.3; 36.4 81,048; .0243| 1,671) 4,824) 4,665) 4,421) 27.8 9.5 | 27.6 20.0 30.8 37.3 8.3 15.4 5.5 17.8 . 
Coffey vill 18.8 0105 6.5 7.0 33, 239 .0100) 1,768) 5,114) 4,715) 4,668] 24.1 7.8 | 26.8 18.4 | 33.6 38.5 9.5 16.6 6.0 18.7 be 
Independencs 11.6) .0065) 4.0) 4.4 20,506} .0062| 1,768] 5,127) 4,635) 4,663) 25.9 8.3 | 27.0 18.5 | 31.6 36.4) 9.0 15.8) 6.5 21.0 at Sa 
Morris 7.9, .0044 2.4 2.7 2.5 13,010; .0039' 1,647 5,421| 4,757) 4,413] 27.3 9.3 | 28.7 20.9 30.2 36.7, 8.3 15.3 5.5 17.8 Ee Se 
Morton 3.0 .0017 3 1.0 7,780, .0023, 2,593, 8,644) 7,546, 7,400} 17.5 3.6 19.6 8.5 | 27.1 19.6 | 12.8 14.1 | 23.0 54.2 a Se 
Nemaha 13.5 .0075 4.0 3 20,368 .0061 1,509) 5,092 4.702) 4,261] 33.8 11.9 28.0 21.0 | 24.6 30.9 7.4 14.3! 6.2 21.9 <a 
! | ig 
Neosho 20.1, .0113) 6.5 6.6, 10.5 29,843, .0090| 1,485) 4,591, 4,476) 4,076] 31.4 11.6 | 29.9 23.6 | 27.5 36.1 | 6.8 13.6 | 4.4 16.1 .* Se 
Chanute 10.5; .0050} 3.7) 3.7 17,083} .0051| 1,627) 4 617| 4,617| 4,358] 27.8 9.6 | 28.9 21.3 | 30.6 37.5| 7.6 14.3] 5.1 17.3 3 | 
Ness 5.4 .0030 1.6 1.6 9,704, .0029| 1,797) 6,065 5,921) 5,132] 27.4 8.0 | 26.6 16.6 | 26.6 27.8 8.7 13.8 | 10.7 33.8 : 
Norton 8.8 .0049 2.7 3.0 3.1 12,183} .0037| 1,384| 4,512) 4 015; 3,731] 35.3 14.2 | 32.3 27.8 | 23.1 33.2 | 5.7 12.5 3.6 12.3 me bs 
| aay Saad ee | | | | 
Osage 13.8 .0078 6) 4 7! 21,019 .0063 1,523 4,569) 4,404) 3,918] 33.2 12.8 | 32.3 26.4 | 24.2 33.1 | 6.0 12.5 | 4.3 15.2 ae 
Osborne 7.1, .0039 2.1) 2.4 11,208) 0033) 1,579 5,337) 4,614! 4,210] 33.3 11.9 30.4 23.2 | 23.1 29.3) 7.0 13.6 6.2 22.0 
Ottawa 6.3 .0036 2.1 2.1 8,721; .0026! 1,384) 4,153) 4,153) 3,491] 43.7 18.9 | 30.1 27.6 | 18.1 27.7) 4.3 10.0| 3.8 15.8 ; 
} | } | | ; 
| | } | | w} 
Pawnee 11.8 .0086 2.9 3.8 4.9 18,574) 0046 1,574 8,405) 6,034) 6,777] 19.2 5.0 | 26.2 14.6 | 30.6 28.3 11.1 15. | 12.9 36.4 = 
Phillips 9.3 .0062 3.2 3.2 2.7 16,015, .0048) 1,722 5,005 4,920) 4,303) 30.3 10.6 | 29.9 22.3 27.0 33.6 7.1 13.4 5.7 20.1 : 
Pottawatomie 12.2, 0068) 3.8 4.0 18,834; .0057, 1,544) 4,956) 4, 631, 4,271] 30.3 10.7 | 31.0 23.3 | 25.9 32.4) 7.1 13.6 | 5.7 20.0 
For Retail Sales data, seq Section 4 location on page 17 © SM, 1960. Before using these figures read foreword, page 19. _ 
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POPULATION ~ EFFECTI VE The “‘SM”’ symbols mark original, exclu- 
KANSAS - BYP ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
| Con- | Income Breakdown of Households. 
“a sumer | | | Cash eo al ’ 
3 COUNTIES | Met. House-| Spend-) Urban | Ine | Ine 
; CITIES Area} Total % holds | ing | Pop. Net / | come | come} $0-2,499 $2, 500-3, 908 $4, 000-6,999 | $7, ,000-9,999 ‘$10, =? 
continued) |Code} (thou- | of | (thou-| Units | (thou-| Dollars of Per | Per | Per | Per | % % | | 


sands) | U.S.A. | sands) | (thous.)) sands) (000 U.S.A. Capita Hsid. C.8.U. Heid. Hsids, Ine. Hslds. = Hsids kA | Halas Ine. | esis, ine, 


Pratt ‘ 12.7; .0071 4.0 3.9 8.2 24,175 .0072| 1,904) 6,044) 6,053 5,615) 20.3 5.5 23.5 13.4 | 33.4 31.7 11.4 16.1 7 | 11.4 92.7 
Pratt.... sa 8.2) .0046 2.6 2.7 15,824, .0047| 1,930) 6,086) 5,790) 5,733] 18.7 4.9 | 22.8 12.8 | 34.7 32.4 | 12.2 17.4 11.6 32.5 
Rawlins 4.6) .0026 1.4 1.3 7,802) .0024) 1,696) 5,573, 5,766) 5,002) 27.3 8.2 | 27.9 17.9 | 26.0 27.9) 8.9 14.5 | 9.9 31.5 
3 Reno 232 60.7, .0340, 19.8 21.8 36.7 111,038) .0333, 1,829, 5,608) 5,083 5,021) 21.7 6.5 26.6 17.0 | 33.7 35.9 | 10.1 16.5, 7.9 24.1 
; s Hutchinson 36.7; .0205 12.0 13.4 69,972; .0210) 1,907) 5,831, 5,219) 5,281] 19.6 5.6 | 25.1 15.2 | 35.5 36.0 | 10.9 16.9 | 8.9 26.3 
=] 

Republic Pee 10.7, .0059 3.7 3.8 2.7 17,389, .0052| 1,625 4,700, 4,481, 4,037] 35.8 13.4 | 29.7 23.6 | 22.6 29.8 | 6.5 13.2) 5.4 20.0 
Rice ese 14.7, .0083 4.7 4.7 4.3 27,384, .0082) 1,863) 5,826 5,747 5,325) 21.5 6.1 | 23.6 14.2 | 34.7 34.9 | 10.6 16.3 | 9.6 28.5 
Riley pikes Bhd noel 35.5) .0198 6.4 17.6; 21.6 57,924 .0174) 1,632) 9,051) 3,273) 4,575] 33.5 11.0 | 21.9 15.4 | 8 31.4 9.6 17.1 8.2 25.1 
Manhattan vs 21.6} .0121 5.9 10.1 36,772; .0110) 1,702) 6,233) 3,632) 4,591] 33.4 11.0 | 22.3 15.6 | 26.7 31.1 9.5 16.9 8.1 25.4 

| | | | 

} | | 
Rooks... . 9.8 .0055 3.0 3.0 16,148} .0048| 1,648) 5,383) 5,262 4,864] 24.7 7.6 | 26.2 17.3 | 31.7 35.0) 9.9 16.7) 7.5 23.4 
Rush 6.6 .0037 1.9 2.6 12,217; .0037| 1,851) 6,430) 6,015) 5,416] 23.2 6.5 | 23.8 14.1 | 31.5 31.1 | 10.6 16.0 | 10.9 32.3 
Russell . 11.5 .0065 3.5 3.6 6.7 22,630, .0068 1,968) 6,466, 6,198, 5,904) 15.56 4.0 | 21.1 11.5 | 38.1 35.4 | 12.6 17.4 11.7 31.7 
Russell . 6.7) .0037 2.2 2.3 14,306; .0043) 2 4 10.7 | 40.7 35.5 | 13.0 17.4] 12.5 33.1 


, 135) 6,503) 6,220) 6,131] 13.4 3.3 | 20.4 
| 


38.0 85,770, .0257| 1,885 6,649) 4,383, 5,193] 20.6 6.0 | 25.2 15.5 | 36. 


Saline 45.5, .0254 12.9 19.5 | 2 36.3 10.4 16.5 | 8.6 25.7 
d Salina 38.0) .0213 12.4 13.5 70,265; .0211) 1,849) 5,667 5, 189) 5,215] 20.4 56.9 | 25.1 15.4 | 85.3 36.3 | 10.5 16.5 8.7 25.9 
i Scott 4.6 .0026 1.2 1.3 3.0 8,559 .0026) 1,861) 7,133) 6,202 6,090) 18.2 4.5 | 20.2 10.6 | 35.3 31.1 | 12.4 16.7 | 13.9 37.1 
ba Sedgwick...... 175] 332.8 .1862) 109.4) 116.4, 289.4] 652,954) .1958| 1,962) 5,969 5,610) 5,559) 17.4 4.7 | 23.3 13.4 | 37.4 36.1 | 11.9 17.5 | 10.0 28.3 
j AWichita 243.5; .1363 81.2 87.7 497,552) .1492) 2,043) 6,127) 5,671) 5,662] 16.4 4.4 | 22.8 12.9 | 38.1 36.0 | 12.3 17.8 | 10.4 28.9 
°, | 
a Seward ia eee 13.6, .0077 3.7 4.4 12.8) 26,041. .0078 1,915 7,038 5,918 6,518) 14.6 3.4 | 20.6 10.2 | 35.9 29.4 13.0 16.3 15.9 40.7 
4 Liberal... . —, 12.8 _ 0072 3.4 4. 1 25, 553 0077; 1,996) 7,516) 6,091) 6,612] 13.7 _ 3.14 20.2 9. 8 iz 36.! 5 29.5 | 13.3 16. 5 | 4.5 | 16. 3 41. 1 
‘§ For Retail Sales data, see Section 4 locaton on op t Before using these figures read foreword, page 19. 
4 SM Standard (4) and Potential (A) Metropolitan Bee Areas. © SM, 1960 
: The Survey of Buying Power 
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m POPULATION EFFECTIVE The “SM” symbols mark original exclu- 
KANSAS JM. ) Estimates, 1/1/60 BUYING INCOME— PM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
| Con. | | | Income Breakdown of Households 
| sumer | | | Cash 
COUNTIES | Met House-| Spend-| Urban | | In- In- 
CITIES Area} Total | holds | ing Pop. Net % | come | come} $0-2,499 $2, 500-3,999 | $4,000-6,590 $7,000-9,999 $10,000&over 
(continued) |Code| (thou- | of (thou- | Units | (thou- | Dollars of Per Per | Per % % fo 0 lo lo 
sands) | U.S.A. | sands) | | (thous.)| sands) (000) U.S.A. Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. Helds. ine. | Hilde. Inc. Hsids. Inc. | Hsids. Inc. 
a Seeds Raat eat Meee ty” bs |——_—— ae 
Shawnee 165 138.3 .0763| 44.5) 62.0) 132.5) 269,726) .0809 1,976) 6,061) 5,181) 5,419} 18.2 65.1 | 24.4 14.4 | 36.3 36.8 11.7 17.7| 9.4 27.0 
ATopeka 117.9 - 0660) 39.7 44.3) 238,684) .0716) 2,024) 6,012) 5,386) 5,487] 17.7 4.8 | 24.1 14.1 | 36.6 35.8 | 11.9 17.8 9.7 27.5 
Sheridan ee 0024) 1.1 1.1) 7,302; .0022| 1,739) 6,638| 6,230) 5,727] 21.8 5.7 | 25.0 14.0 | 29.0 27.2) 11.0 15.6 | 13.2 37.5 
Sherman. 6.1) 0034 1.9 T 3.9 11,781} .0036) 1,931) 6,201) 56,998) 5,611) 19.4 6.2 | 24.2 13.9 | 33.9 32.3 11.2 16.4 | 11.3 32.2 
Smith 8.1) 0045) 2.6) 2.6) 11,581 0034) 1,430) 4,454) 4,398) 3,761) 35.7 14.3 | 30.1 25.7 | 24.6 34.8 | 6.1 13.4 | 3.5 11.8 
Stafford 7.6 wt - 2.1 11,806 ” 1,665) 5,407| 5,444) 4,799) 26.8 8.4 | 25.9 17.3 | 30.1 33.5 | 9.6 16.4| 7.6 24.4 
Stanton 2.1} 0012 6) 7] 6,395} .0016) 2,669) 8,992) 7,340) 7,563) 14.0 2.8 | 27.1 11.5 | 23.8 16.9 | 10.5 11.3 | 24.6 657.5 
Stevens 4.3) .0024 1.2 1.2) 2.6 8,374 .0028| 2,180) 7,812) 7,381) 7,200] 8.4 1.7 | 20.56 9.1 | 37.8 28.2 | 14.3 16.3 | 19.0 44.7 
Sumner... 28.5) .0159 9.4 9.5) 9.4 48,242) .0145| 1,693) 5,132) 5,059) 4,655] 27.0 8.7 | 27.2 18.7 | 30.2 34.7/| 8.8 15.6 | 6.8 22.4 
Wellington 9.4) .0063 3.2 3.5) 18,620} .0056) 1,981) 5,819) 5,263) 5,274] 20.2 56.8 | 21.8 13.2 | 38.3 39.0) 11.3 17.5 8.4 24.5 
WIR sis oecsces 6.8) .0038 + 3 3.4 14,534) .0044) 2,137) 6.921) 6,235) 6,066) 17.0 4.2 | 22.8 12.1 | 34.9 30.8 5 15.6 | 13.8 37.3 
Trego. .......... 5.9) .0033 1.6 1.6) 9.731} .0029) 1,649) 6,082) 5,937) 5.237) 25.0 7.2 | 26.1 16.0 | 28.2 29.0 -1 15.7 | 10.6 32.1 
Wabaunsee 7.0) .0040 2.3 2.4) 10,228; .0031| 1,461) 4,447) 4,139) 3,695] 35.7 14.5 | 31.2 27.1 | 24.6 35.6 12.1 | 3.1 10.7 
Wallace..... 2.1) 0011 6) 6) 4,130} .0012) 1,967) 6,883) 6,463) 5,773] 19.9 5.2 | 26.9 14.9 | 29.1 27.0 | 10.9 15.5 | 13.2 37.4 
Washington.......... 11.7| .0066 3.6; 3.7) 17,926; .0054|) 1,532) 4,979) 4,803) 4,179) 31.6 11.4 | 30.7 23.6 | 25.7 32.8| 6.7 13.2| 5.3 19.0 
Wichita. . 2.5) .0014 7 8 4,676; .0014) 1,870) 6,679) 6,947) 6,116] 30.6 7.5 | 22.0 11.5 | 20.3 17.9 9.1 12.1 | 18.1 51.0 
Wilson......... 14.3; .0080 4.8 4.7 6.9 19,828} .0058| 1,388) 4,130) 4,160| 3,719] 35.3 14.3 | 30.7 26.5 | 26.0 36.0 | 5.9 13.0| 3.1 10.2 
Woodson.............) 5.8) .0033 2.0 2.0) 8,997} .0027) 1,626) 4,499) 4,423) 3, 33.8 13.2 | 32.4 26.9 | 23.6 32.9 | 6.2 13.0| 4.0 14.0 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM 
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Flint Hills Hereford Association 
Heart of Missouri Polled Hereford Assn. 


Holstein-Friesian Assn. (Mo.) 
Kansas Balanced Farming Winners—1958 0 


Kansas Berkshire Hog Breeders Assn. 


Brangus Association—Mo. & Kans. 7 
Central Missouri Polled Hereford Assn. 9 Cc) 
to 


Kansas Guernsey Breeders Assn. of the 

Kansas Hereford Association total membership 
Kansas Jersey Cattle Club ‘of these leading 
Kansas Livestock Association . 

Kansas Polled Hereford Association livestock breeder 
Kansas Polled Shorthorn Society associations 
Kansas Swine Imp. Testing Station in Missouri 
Kansas Shorthorn Breeders Association and Kansas 
Missouri Angus Association are 


Missouri Balanced Farming Winners—1958 | Weekly Star Farmer 


Missouri Berkshire Hog Breeders Assn. subscribers 
Missouri Hampshire Swine Breeders Assn. —_verified 
Missouri Hereford Association by “ ” 
Missouri Polled Hereford Breeders Assn. y nese count 
Mo. Poultry Imp. Project Winners—1959 matching of actual 
Northeast Missouri Hereford Association subscriber stencils 


Commercial livestock raisers—your best customers— 
also favor Weekly Star Farmer for their own advertising. 
In the 1955-1959 period, Weekly Star Farmer carried 
64.59% of ALL livestock advertising in Kansas papers— 
59.07% of ALL livestock advertising in Missouri papers. 


Weekly Star Farmer 


PUBLISHED IN KANSAS CITY, 


CHICAGO NEW YORK SAN FRANCISCO 
202 S. State St., WE. 9-0532 21 E. 40th St., MU. 3-6161 625 Market St., GA. 1-2003 
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1960 


COUNTIES | Met. 
CITIES Area 
Code 
Adair 
Allen 
Anderson 


Ballard 
Barren 
Glasgow 


Bath 


Bell 
Middlesborough 

Boone 

Bourbon 

Paris 


Boyd 
AAshland 

Boyle 
Danville 

Bracken 


Breathitt. . 
Breckinridge 
Bullitt 


Clinton 


Crittenden 
Cumberiand. . 


KENTUCKY — 


Butler 10.9 
Caldwell 11.9 
Calloway 20.2 
Murray 10.5 
Campbell 33 87.7 
Fort Thomas 13.3 
Newpor' 33.1 
Carlisle 6.2 
Carroll 7.6 
Carter 22.3 
Casey 17.4 
Christian 60.5 
Hopkinsville 25.0 
Clark 18.4 
Winchester 10.0 
Clay 24.3 


(Other East South Central States: 


0045 
0051) 


.0172 
.0056 


2.8 2.8 
8.9 9.4, 10.0 
3.4 3.6 


7.8 8.0) 17.2 
ta . 
6.4) 6.7 


6.0} 5.7) 13. 
4.5 4.6 
3.9) 4.3 
4.1; 4.2 
4 4.8 
2.8) 3.2 
3.65 3.9) 4.9 
6.1} 7.2) 10.8 
3.3 4.7 
27.1| 27.3} 71.8 
3.9 4.3 
10.4 eS 
1.7 1.8 
2.3; 2.4, 3.0 
5.3) 6.4 
4.1) 4.3 
10.0; 26.8 32.7 
5.5) 9.1 

' 
5.3, 5.8, 10.0 
3.1 3.6 
4.9 5.1 
2.8, 2.8) 
2.5, 2.6) 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) Metropolitan 


ounty Areas. 
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C POPULATION EFFECTIVE The “SM” symbols mark inal exclu- 
KANSAS BYP ESTIMATES, 1/1/80 BUYING INCOME— GLAD Estimates, 1950 Te ectimater by SALES. MANAGEMENT. 
| | Con- | | | | | | cnet Income Breakdown of Households 
COUNTIES | Met. | House-| Spend- Urban } | ine | Ine 
CITIES Area) Total % holds | ing | Pop. Net | % | | come | come 90-2,499 $2,500-3 990 $4,000-6,998 $7,000-0,999 $10,000 over 
continued) |Code| (thou- | of | (thou-| Units | (thou-}| Dollars | of Per | Per | Per | er % %|\|% %G ly A 
sands) U.S.A. | sands) |(thous.) sands)}| (000) | U.S.A, Capita, Hsid. (6.8. Hsid. Holds, Inc. Hsids. ine, “Hiss ine, hace a Inc. | Hsids. Inc. 
- ---[- ~- | |] | -— |- | 
Wyandotte 78, 194.0| .1086) 60.5) 62.9 169.5] 349 282 1048) 1,800) 5. 773 5, 551, 5 299) 17.6 4.9 | 22.9 13.6 | 38.5 38.3 | 12.3 18.7 | 8.7 24.5 
A Kansas City 131.4; .0735) 40.5 43.6) 238, 566) 0716) 1,816) 6, ot 5,463) 5,443] 17.0 4.7 | 22.8 13.4 38.8 38.2 | 12.5 18.8/| 8.9 24.9 i 
Total Above Cities 955.9) .8349} 310.1) 347.2) 1,809,901) .5431| 1, 803) 5, wi 5,213) 5,205] 20.3 5.8 | 24.1 6 | 35.4 35.8 11.1 17.2] 9.1 26.6 
State Total 2,155.6 1.2064, 675.3 7e.s.27. a 3.a7.ab 1018) 1,707 6,786) 6,208 6,108] 23.4 6.8 | 28.3 Si 32.3 33.8 | 10.1 16.2 | 8.9 27.2 
POPULATION a ce E. B. |. 
JM ESTIMATES, 1/1/ hell SD Sieve ESTIMATES, 1959 } 7D °° ESTIMATES, 1/1/60 @D ESTIMATES, 1959 Fi 
~ | Con- | | Con- ‘Nee ae pees 
METRO. | sumer | | METRO. sumer | } 
AREAS House- Spend- Urban AREAS House- Spend- Urban } jl 
Total %, hold ing Pop. Net | & | Per | Per | Total % hold ing | Pop. Net | % | Per | Per 
(thou- | of | (thou- | Units | (thou- | Dollars | of | Cap-/H’se- || (thou- | of | (thou- Units  (thou- | Dollars of | Cap-|H’se- 
sands) U.S.A. sands) (thous.) sands) (000) | U.S.A. ita held sands) U.S.A. sands) |(thous.) sands) (000) U.S.A. ita | hold 
.Hutchinson 60.7 .0340 19.8 21.8 36.7 111,038 .0333 1,929 5,608 || Wichita. ..... 332.8 .1862 108.4 116.4 289.4 652,954 .1958 1,962|59,69 
Topeka 136.8 .0763 44.5 52.0 132.5] 269,726, .0808|1,976 6,069 || ———______J_—__|_|___|_ | —-|—_ | 
| | Total Above Areas 530.0 . 2965 173.7 190.2 458.6 


1,033,718 


-3100/1 ,950 5,951 


Alabama, a Tennessee.) 
JM POPULATIO 
ESTIMATES, 1/1/60 
: | Con- 
sumer | 
| House- Spend-, oy 
Total q holds ing | Pop. 
(thou- | of | (thou- | Units | (thou- 
sands) | U.S.A. | sands) | (thous. ) sands) 
16.7 .0093 4.3 4.7 
12.6 .0071 3.8 


BUYING INCOME— @D y ESTIMATES, 1959 
| | ~ Income Breakdown of Households > 
b> semaine. <a 
} | nm | in- ‘ 
Net | % | | come | come} $0-2,499 $2, 500-3,999 $4,000-6,909 | $7,000-9,999 $10,000 over of 
Dollars | of | Per | Per | Per | Per | % ° % 1% % Ff 
(000) | U.S.A. | Capita) Hsid. | C. $.U. Hsid. | Hsids. Inc. Hsids. Inc. Helds, tae. His, Inc. | Hsids. Inc. ie 
15,376, .0046 921) 3,576) 3, 3,248! 2,643] 58.0 32.0 | 26.1 30.8 | | 11.8 23.2 | 2.6 7.8] 1.8 6.2 
13,041; .0039| 1,035, 3,525 3,401) 2,764] 52.7 27.8 | 28.9 32.5 | 14.4 27.4| 2.8 8.0) 1.2 4.3 te 
10,012 35.4 14.3 | 31.2 26.9 | 24.5 5.9 R 2 
i | ' | 
9,842) .0030) 1,070 3, 515) 3,505, 48.0 24.0 | 30.5 32.5 | 17.4 31.3) 3.1 8.3, 1.0 3.9 : 
35,411) 0106| 1,157| 3,979) 3, 764) 45.3 20.0 | 27.9 26.2 | 18.9 29.8 4.7 11.2 | 3.2 12.8 
14, 104) .0042| 1,410) 4,148) 3,912 38.6 14.7 | 26.5 21.5 | 23.4 31.6 | 6.6 13.7 4.9 18.5 < 
| 3,687| 3,566 23.3 | 29.4 30.4 3 


| | 916) 3,827| 3,715 
3,725; .0041) 1,040) 3,921) 3,667 
28,823| .0087| 1,281| 4,504| 4,297 
23,214, .0069| 1,308| 4,836] 4,428 

1 5,444) 4,253 


1 5,335) 4,977 
55,918) .0168) 1,621) 5,592) 5,083 
28,501; .0086| 1,454) 4,750) 4,963 
19,756} .0059) 1,520) 4,390) 4,230 
1 4,151) 3,916 


3,412) 


13,308} . | 3,086) 
15,697} .0047| 1,083) 3,829) 3,654 
19,258 .0058| 1, 


174) 4, aa 3, sagt 


" 


9,626, .0029) 883| 3,702| 2,933 
15,295) .0046) 1,285) 4,249 3,856) 
25,039! .0075| 1,240| 4,105) 3,449 
15,486! .0046) 1, - 4,693 ‘ous 
140,401) atl 1 1,601) 5,181) | 5,138! 
24,573| .0074| 1, 848| 6,301| 5,715| 
53,553} 0161! 1,618] 5,149) 4,796] 
6,428, .0019| 1,037) 3,781| 3,513 
10,343 0031 = — 4,184) 
20,078, .0060, 900 3,788) | 3,606) 
14,992) .0045) 862) 3,657| 3,469 
76,530, .0230| 1,265) 7, "653| 2,856) 
29, 236 _ ‘ 169) 5, aig 3,200) : 
24,865 .0075) 1, 3511 4,692) 4,283) 
14,604) .0044) 1,460) 4,711] 4,048) 
17,695, .0053| 728) 3,611) 3,451) 


-0025) 847 3,680 


3,308) 
| 


0030) 1,006) 3,591) 
.0026| 888) 3,446) 


3,575) 
3,224) 


60.3 34.6 | 25.7 31.4) 10.6 21.8) 2.3 7.1) 1.1 5.1 
47.8 22.7 | 27.5 27.9 | 18.3 31.1) 4.4 11.3| 2.0 7.0 

3,708] 34.6 13.6 | 28.3 23.8 | 27.1 37.9 | 6.9 14.8/| 3.1 9.9 

| | | 
2,522] 60.9 35.3 | 24.9 30.7| 11.1 22.7| 2.2 7.0! 9 4.3 
3,491] 41.9 17.5 | 28.2 25.2 | 20.9 31.0| 5.4 | 3.6 14.0 
3,181] 44.4 20.4 | 28.9 28.3 | 20.4 33.2) 4.2 10.6 | 2.1 7.5 a 
3,492] 40.1 16.8 | 27.5 24.5 | 24.0 35.5 | 5.5 12.6 | 2.9 10.6 oe 
aml 21.5 6.4 | 23.5 15.0 | 36.4 38.8 11.7 19.0| 6.9 20.8 
5,813] 19.5 4.9 | 17.7 9.5 | 35.7 31.9 | 14.6 20.0 | 12.5 33.7 ¢ 
4,742] 20.1 6.2 | 25.1 16.5 | 37.8 41.4 | 11.2 18.8| 5.8 17.1 
2,971) 47.1 23.2 | 29.3 30.7 | 19.1 33.4) 3.6 9.6) 9 3.1 
3,807] 35.0 13.4 | 30.9 25.3 | 23.7 sa 6.0 12.4) 4.4 16.5 © 
3,188) 43.2 19.8 | 31.3 30.5 | 19.1 31.2 | 4.2 10.4] 2.2 8.1 ro 
2,757] 63.2 28.2 | 28.4 32.0 | 14.8 27.8| 2.6 7.6] 1.0 4.4 om 
3,805] 36.3 13.9 | 28.4 23.2 | 24.0 22.8 | 6.7 14.0] 4.6 16.1 
3,982] 34.7 i rr 21.8 | 25.1 32.7) 7.2 14.4] 5.1 18.4 

| | 

| | 
4,028] 34.5 12.5 27.2 21.0 | 26.7 33.3 | 7.3 14.3) 6.3 18.9 
4,102) 34.1 12.1 | 26.5 20.1 | 26.1 33.1 7.7 14.9] 5.6 19.8 is 
2,911] 49.8 25.0 29.4 31.4 | 16.2 29.0 | 3.0 8.0) 16 66 im 

.1 | 28.4 and 8.5) 1.1 

3,031) 48.3 23.3 | 28.3 29.0 | 17.6 30.1) 3.9 10.3| 1.9 7.3 
2,603] 59.0 33.1 | 25.5 30.5 | 11.7 23.3 | 2.4 7.4| 1.4 5.7 


-6 17.1 | 31.3 28.8 8 33.4 . . s A 
37.9 15.5 | 30.6 26.7 | 22.8 33.4 5.4 12.0 3.3 12.4 
30.0 10.9 | 28.1 21.8 | 30.0 39.0, 8.0 15.9 3.9 12.4 
33.4 11.8 | 27.2 20.4 | 26.8 32.3) 7.7 14.8 5.9 20.7 

9.1 17.5 2 


6.4 


14.6 


19.8 5.7 | 22.0 13.4 | 37.7 38.4 | 12.6 19.6] 7.9 22.9 
34.5 12.4 | 26.9 19.8 | 26.3 33.7 | 8.1 15.8 | 5.2 18.3 % 
34.1 12.1 | 25.5 19.2 | 26.7 8.3 15.9] 5.4 19.1 F: 


Before using these figures read 


foreword, page 19. 
© SM, 4 


See Page 17 for the Guide to the Data Sections of this Survey 


SALES MANAGEMENT 


§ 
: 


OWENSBORO Kentucky's 3rd Market 


and FASTEST GROWING in the State 


Population of Metropolitan Owensboro (Daviess 
Co.) will show the highest gain in the state in the 
1959-65 period—16.7%. Income will be up 404g DAVIESS CO. $95,360,000...UP 7% 


(2nd highest), sales 38.0% (2nd highest). 


Get in step with Metropolitan Owensboro’s dy- 
namic progress—through the Messenger and In- : : ‘ 
quirer (Owensboro’s single Daily and Sunday The Messenger and Inquirer doubled the size of its 
Newspaper), and WOMI, Owensboro’s oldest es- Comic Section in 1959—now offers advertisers 8-page 


tablished radio station. 
* SM Nov. 10, 1959 


OWENSBORO PUBLISHING CO. 


OWENSBORO, KENTUCKY 


INCOME UP IN COUNTY and CITY 


OWENSBORO $82,021,000... UP 13% 


standard size Comic Section. 


MessengeiewESINQUIRER ferent 


THE OWENSBORO INQUIRER, wm —Conlan, Feb. 1958 
os POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
KENTUCKY BY ESTIMATES, 1/1/60 BUYING INCOME— @MaP estimates, 1959 sive estimates by SALES MANAGEMENT. 
Con- | } miiamee aaa 
Pn | Cash income Br of t 
COUNTIES | Met. House-| Spend-) Urban In- | In- | 
CITIES Area} Total % holds | ing Pop. Net % come | come tae $2,8 500-3,999 | $4,000-6,999 | $7,000-0,090 | ‘10, 000&ever 
(continued) |Code| (thou- | of | (thou- | Units | (thou-| Dollars | of | Per | Per | Per | Per % % % 
sands) | U.S.A. | sands) |(thous.)| sands) (000) U.S.A. | Capita Hsid. C.S.U.) Hsid. Hidde. nA Hols. Zz. Hsids, Inc, Halds, - Halde, Inc, 
- | ———— eee 
eae 66.5) .0373| 19.5 20.7) “4. 95,360) .0286) 1,434) 4,890) 4,607, 4,413) 27.9 9.2 | 26.5 18.7 30.4 35.8 | 0.2 16.5 6.0 19.8 
AOwensboro 54.5) .0305 oy 18.7) 82,021; .0246) 1,505) 5,094 4,385) 4,535] 26.4 8.5 | 26.1 17.9 | 31.4 36.0) 9.7 16.9 6.4 20.7 
tat | | | 
Edmonson........... 7.9) .0044) 2.0) 2.0 6,893) .0021 873 3,447) 3,440) 2,749] 53.0 28.1 | 28.9 32.8 14.2 26.9 ey 2 1.2 4.5 
SE Te 7.0; .0039 1.4) 1.6) 5,568) .0016 795 3,977) 3,465! 2,832] 51.6 26.6 | 28.1 30.9 | 15.9 29.2 | 3.3 98.2 4.1 GJ 
UES ba wudanacdosues " -0074 zh 3.4 3. 13,073; .0040| 990) 3,845 3,787) 3,253] 44.3 19.9 28.1 26.9 20.5 32.6 4.7 11.6 2.4 9.0 
| | nana 
Fayette....... 125. 4) -0702 36.0, 44.7 91.3 203,476) .0610) 1,623) 5,652) 4,548 4,835) 26.8 8.1 23.9 15.4 | 30.0 32.2 | 10.7 17.5 | 8.6 26.8 
Alexington....... 65. 3| -0365 19.2 26.6 110,344; .0331) 1,690 5,747} 4,138] 4,618] 28.6 9.1 | 24.1 16.2 29.5 33.2 | 10.1 17.4 7.7 24.1 
ch ta astectess 10. 5 -0058 2.9 3.0 11,053) .0033) 1,053) 3,811 3,626) 2,953] 48.9 24.2 | 28.9 30.4 17.0 30.0) 3.6 9.7) 1.6 65.7 
re pe oe 45.4| .0254 9.9) 10.3 3.2 40,854; .0123| 900) 4, i 3,932) 3,598] 35.0 14.2 | 32.0 27.6 | 24.5 35.4) 5.6 12.4/ 2.9 10.4 
| | | 
| | | | 
ee eee 32.0) .0180 9.8) 10.9) 27. 51,651; .0155 1,614) 5 am 4,706) 4,694) 24.9 7.8 | 24.9 16.5 | 32.6 36.0 | 10.6 18.0| 7.0 21.7 
Frankfort.......... 27.3) .0153 8.6 10.2 45,959) .0138) 1,683) 5,344) 4,483) 4,718] 24.6 7.6 | 24.8 16.4 | 32.8 36.0 | 10.7 18.1 7.1 21.9 
Fulton. .... ‘ poses 10.7, .0059 3.0 3.3 2. 13,076; .0039) 1,222) 4 359) 3,946) 3,607} 39.5 1 27.0 23.3 | 23.3 33.5 6.6 14.6 3.6 12.6 
aan P 4.3; .0024 1.3 1.2 5,256) .0016) 1,222) 4,043) 4,113) 3,592) 39.5 16.1 | 31.4 27.2 | 19.5 28.1 5.4 11.9 4.2 16.7 
Garrard... . 10.0, .0056 2.6 2.6 12,052; .0036) 1,205 4,635) 4,484) 3,753] 36.0 14.0 | 28.5 23.6 | 25.2 35.0 6.5 13.7 3.8 13.7 
Grant... 9.3) -0052 2.7 2.7 10,772; .0032| 1,158 3,990) 3,889) 3,228] 42.1 19.1 | 29.7 28.6 | 22.0 35.3 4.7 11.6 1.5 65.4 
Graves....... 30.2| -0169 9.7 9.7 13. 39,484) .0118) 1,307) 4,071) 4,042) 3,505) 38.1 15.9 | 29.8 26.5 23.7 36.1 5.6 12.6 2.8 9.9 
Mayfield... . Bet -0076 4.3 5.2 19,809} .0059| 1,457) 4,607) 3,809| 3,926] 31.7 11.8 | 28.9 22.9 | 28.3 37.3 7.2 14.6 3.9 13.4 
| ies 
Grayson 1.4) -0103 5.1 5.1 17,200; .0052; 935) 3,373) 3,322) 2,760) 54.6 28.9 | 27.0 30.4 | 13.9 26.3 3.0 8.6 1.5 5.8 
QD iscsi < sc dakeel 11.6) .0065 3.4 3.3 11,853) .0036) 1,022) 3,486 3,523) 2,819) 52.0 26.9 | 28.0 30.9 | 15.7 29.0) 3.0 8.4 1.3 4.8 
DOD. <nvncsbeased a. 0158 7.0 7.5 4.4 32,326, .0087| 1,150) 4,618) 4,295) 4,042] 28.0 10.1 | 28.0 21.6 | 32.0 41.2 | 8.4 16.4| 3.6 10.7 
a ee 4.7| .0026 1.4 1.4 4,996; .0015| 1,063; 3,569| 3,494| 2, 60.5 26.2 | 30.6 33.6 | 14.8 27.3 | 2.9 8.2| 1.3 4.7 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read foreword, page 19. 


JUCY Te, 7 


960 


LEXINGTON, KY. 


Kentucky's largest educational center. New 
> Medical School under construction. 
Richest livestock and general farming re- 

» gion in South. 
Manufacturing center for nationally sold Second largest retail and wholesale center 
products. New IBM and Dixie Cup plants. » in Kentucky. 

Site of government hospitals and offices with mullti- 

million dollar payrolls. 


LEXINGTON HERALD-LEADER CO. cstr‘ccic, 


Lexington Herald Sunday Herald-Leader Lexington Leader 
(Morning) (Evening) 


> World's largest horse-sales center. 


» World’s largest loose-leai tobacco market. 
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WAVE-TV Brings You 
28.8% MORE INDIGESTION! 


(or any other ailment your product can help!) 


At least 28.8% more families watch WAVE-TV than 
any other TV station in Kentucky, from sign-on to 
sign-off in an average week. And practically every one of 
all these extra families has its proportion of acid indigestion 
(or the wish to eat and drink the things that get the blame, 
later, for bringing on the indigestion! ). 

WAVE-TV gives you much lower cost per 1,000. We 
can prove it. So can NBC Spot Sales. Interested in the facts? 


CHANNEL 3 @ MAXIMUM POWER 


LOUISVILLE 
NBC SPOT SALES, National Representatives 


POPULATION. 


"Eu" Is mark original, exclu- 
KENTUCKY © ESTIMATES, 1/1/60 BUYING INCOME— QLD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
| a a Cash Income Br of t 
COUNTIES | Met. House-| Spend-| Urban In- | In- | 
CITIES Ares | Total % | holds | ing Pop. Net % come | come $0-2,499 $2,500-3,999 $4.000-6 208 $7, 000-9,999 ow 
(continued) |Code} (thou- | of (thou- | Units | (thou- | Dollars 0! Per | Per | Per |§Per o lH | % 
sands) | U.S.A. | sands) |(thous.)| sands) (000) U.S.A, | Capita) Hsid. | C.S.U.| Held. Hsids. b Hslds. Inc. Hsids, z. Hsids. = Helds. A § 
ee = -0442 4.5) 37.7| 9.9 120,747; .0362) 1,530) 8,327) 3,197) 4,414] 31.4 10.4 | 17.4 12.3 | 33.2 39.1 | 11.5 20.7 6.5 17.5 
Elizabethtown. ..... 9.9} .0055 3.1) 3.4 14,844| .0045| 1,499) 4,788) 4,321) 4,314] 31.0 10.5 | 25.9 18.7 | 28.3 34.0) 8.7 16.1 6.1 20.7 
PR iktirveensercs 60.5) -0282 11.9} 12.6 19.6 54,027) .0162) 1,070) 4,540) 4,272) 4,118] 25.4 9.0 | 32.3 24.4 | 30.5 38.5 7.7 14.9 4.1 13.2 
ee 4.8) .0027 1.2 1.8 8,324 -0025) i, 734) 6,937) 4,624) 5,565) 16.9 4.4 | 24.5 18.7 | 35.5 33.2 | 11.7 16.6) 11.4 32.1 
Harrison. ............ 13.9} .0078 4.3 4.4 4.9 18,722 .0056) 1 347) 4,364) 4,229) 3,717] 38.2 15.0 | 20.1 24.4 | 22.1 30.9 | 6.3 13.4 4.3 16.3 
Hart... ad 14.0) .0078 3.9 4.0 14,530 .0044| 1, 1038) 3,726; 3,605| 2,899) 50.4 25.4 | 28.5 30.6 | 16.4 29.2; 3.2 8.8) 1.5 6.0 
Henderson —_—om 51 34.4) .0193) 10.5) 10.6) 21.0 45,586) .0136) 1,325) 4,342) 4,301; 4,000) 32.2 11.8 | 28.2 22.0 | 27.6 35.6) 7.6 15.2 | 4.4 15.4 
Henderson 21.0) .O118 6.8 7.0 29,849) .0090) 1,421) 4,390) 4,264) 4,108] 30.7 10.9 | 28.1 21.3 | 28.3 35.8] 8.1 15.6] 4.8 16.4 
a 10.4; .0058 3.2 3.2 12,633} .0038) 1 218) 3,948) 3,918) 3,330) 41.6 18.2 | 28.1 27.2 | 21.6 33.8; 5.3 12.7) 2.4 8.1 
| 7.0; .0039 2.1 2.0 7,545; .0023 1,078! 3,593; 3,664) 2,998) 47.8 23.3 | 28.9 30.1 | 17.8 30.7) 3.9 10.4/ 1.6 65.5 
Hopkins. 40.2) .0225; 12.0) 12.3) 16.9 51,865, .0155) 1, 290 4,322) 4,188) 3,934) 35.5 13.2 | 26.56 20.9 | 25.8 34.1 7.6 15.3) 4.6 16.5 
Madisonville 13.8; .0077 4.6 4.8 21,051) .0063 1,525) 4,576) 4,386) 4,261] 32.9 11.3 | 25.5 18.7 | 26.7 32.3 8.8 16.5 6.1 21.2 
Pe ee 13.0; .0073 3.0 3.4 10,541; .0032 811| 3,514| 3,071) 2,495] 59.8 35.0 | 26.8 33.5 | 10.9 22.7 1.8 5.6 a aa 
Jefferson. 583.0) .3263) 175.4) 195.5) 479.4] 1,034,319) .3103 1,774) 5,897) 5,290) 5,371) 18.7 5.1 | 22.3 12.9 | 35.9 34.8 / 13.2 19.5 | 9.9 27.7 
ALouisville....... 412.5; .2300| 124.6) 145.5 754,406; .2263 1,829) 6,055) 5,182) 5,407} 17.7 4.8 | 22.2 12.8 | 36.9 35.4 | 13.4 19.7 9.8 27.3 
Jessamine 12.7| .0071 3.7 4.6 3.6 17,234); .0051| 1,357) 4,658) 3,732) 3,625) 40.1 16.1 | 27.4 23.5 | 22.6 32.3 6.0 13.1 4.0 156.0 
Johnson 21.6; .0121 5.1 6.1 4.0) 18,363; .0055) 850) 3,601, 3,550) 3,156) 45.8 21.2 | 28.4 28.0 | 19.3 31.7; 4.3 10.8; 2.2 8.3 
Kenton, ..... 33] 132.0) .0738) 41.3) 43.2) 102.4] 226,698) .0680) 1,717| 5,489) 5,243) 5,110) 18.4 6.3 | 23.2 14.2 | 37.9 38.3 | 12.8 19.9| 7.7 22.3 
Covington......... 70.0; .0392 22.0 23.6 118,974) .0357| 1,700) 5,408) 5,027) 4,983] 18.4 5.4 | 24.1 15.0 | 38.1 39.8 | 12.5 19.9 6.9 19.9 
Knott.... 17.2, .0097 3.4 3.6 12,082} .0037) 703) 3,556) 3,441) 2,793] 50.7 26.5 | 30.5 33.9 | 15.2 28.3 | 2.6 7.4 1.0 3.9 
1Corbin 
Knex...... 27.7| .0165 6.8 6.7 4.1 23,584; .0070) 851) 3,573) 3,499) 3,021) 48.8 23.6 | 27.5 28.3 | 18.0 30.9, 3.8 10.1 1.9 7.1 
Larue 10.7; .0060 2.9 3.2 12,134) .0037| 1,134) 4,184) 3,686) 3,278] 43.0 19.2 | 28.7 27.3 | 21.2 33.6} 4.7 11.3 2.4 8.7 
GR cn aee cosas 27.8) 0155 6.8 6.8 3.9 24,951; .0075| 898) 3,669) 3,659) 3,062) 48.6 23.2 | 27.9 28.4 17.3 29.3; 4.0 10.3) 2.2 8.8 
Lawrence 12.6) 0071 3.2 3.2 11,209; .0033) 890) 3,503) 3,472) 2,894] 52.8 26.7 | 25.3 27.2 | 16.4 29.3 | 3.8 10.5 1.7. 6.3 
BB. docenebasons 8.4) 0047 2.0 2.2 7.030 0021 837) 3,515 3,180) 2,731] 63.3 28.5 | 28.7 32.8 | 14.4 27.2) 2.6 7.3 te. 42 
Leslie. . 18.3) .0102 3.6 3.9) 13,725, .0041 750) 3,813| 3,493) 3,230] 45.5 20.6 | 29.8 28.7 17.6 28.3 | 4.1 10.0) 3.0 12.4 
LOUGNOR. eck ver cece 27.5, .0154 6.1 6.4 4.9 24,658) .0074, 897) 4,042) 3,837 3,469] 37.7 15.9 | 32.6 29.3 | 21.4 32.1 6.3 12.1 3.0 10.6 
Lee 13.7| .0077| 3.2 3.7) 13,149] .0040| 960) 4,109) 3,482| 3,089] 45.5 21.5 | 29.2 20.4/| 19.7 33.1 | 4.2 10.7| 1.4 5.3 
Ms conse. ochan 16.6} .0093 4.3 4.6) 16 ,665) .0050) 1,004) 3,876) 3,601) 3,056] 47.5 22.7 | 28.4 28.9 | 17.8 30.3 | 4.3 11.1 2.0 7.0 
Livingaton..........0. 6.8} 0038, 2.0) 1.9) 6,485} .0019| 984| 3,243| 3,312| 2,775] 54.4 28.6 | 28.2 31.7 | 13.0 24.2] 2.6 7.2| 1.9 8.3 
MT iitecntosschdna 21.0) .0117 5.7 5.7 4.3 20,954; .0063/ 908) 3,676) 3,623) 3,082] 46.2 21.9 | 30.1 30.4 17.9 30.1) 3.8 9.8/ 2.0 7.8 
COM. wisin on ebasie oemns 6.2} .0035 1.5 1.5 | 6,550; .0017| 895) 3,700) 3,700) 3,022] 47.6 23.0 | 29.4 30.3 | 17.7 30.3) 3.6 9.3 1.8 7.1 
Corbin is in Knox and Whitley counties.. © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas. 


ror Retail Sales data, see Section 4 location on page 17. 


10, 


1960 


Before using these figures read foreword, page 19. 
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KENTUCKY 


r77m POPULATION ee 7 The “SM” symbols mark original, exclu- 
GED Estimates. 1/1/00 BUYING INCOME 2a ESTIMATES, 1989 sive estimates by SALES MANAGEMENT, 


Income Breakdown of Households 


COUNTIES Met. | House- In- 
CITIES Area} Total % | holds come $0-2,499 ae a ~ a $7,000-9,999 
continued) [Code] (thou- | of | (thou- Per | Per %, % % 

sands) | U.S.A. | sands) Hsid. | C.S.U. Hsids, Inc. Hilds, r¥ nc. | Hsids, Inc. 


a7 


‘i 


—€ 


McCracken 

A Paducah 3 0260 
McCreary 
McLean 
Madison 

Richmond 
Magoffin 
Marion 
Marshall 
Martin 
Mason 


4,698) 4,426 30.3 10.4 | 27.3 20. 0 | 34.8 | 
4,806) 4,315 29.7 10.1 | 27.1 19.6 | as 34.8 
3,580) 3,412 48.6 23.8 | 28.7 29.9 | 
3 .712| 3,590 46.3 21.5 | 29.0 28.7) 
2 670 - rom 40.7 16.4 | 27.5 
335) 3, 38.3 14.0 | 25.1 
‘74 z 418) 3, — 85.8 31.1 | 27.7 
1,100) 4, "736! 3,969 40.6 16.4 | 26.8 
1 .187| 3, "987 3,782) 41.9 18.5 | 20.5 
690) 3,484) 3,487) 47.6 24.2 | 31.3 
1,331 4,657) 4,169 34.3 12.9 27.2 
1, 484| 4,504) 4,221) 4, 32.1 e 27.1 
1,066) 5,716) 3,713 29.6 10.8 | 28.1 
874) 4,371) 3,787 54.5 28.7 | 27.2 
1,189) 4,160) 4,087 38.9 16.1 | 29.0 


~~ = 


Se258 


* 


ss 
2& 
28 


LULL 


Mayaville 
Meade 
Menifee 
Mercer 


8 
o 


oe = n= eee ei 


Metcalfe 
Monroe 


3,256 58.0 
| 3,180 57.6 


Montgomery | 3,980 34.5 


Morgan 
Muhlenberg 
Nelson 


3,526 
3,386 
3,962 


Nicholas 
Ohto 
Oldham 


4,032 
3,439 
4,183 


= 
— 2 no § . 


ee 
= 
288 


Owen 
Owsley 
Pendleton 
Perry 
Hasard 
Pike 
Pikeville 
Powell 
Pulaski 
Somerset 
Robertson 
Rockcastle 


_ 


4,255 
3,033 
4,009 
3,944 
4,346 
3,990 
4,535 
3,366 
3,834 
3,848 
4,344 
3,428 


~ 


seseee 


= 
weeenwonwrnwe 
gs 


Sc@uwera>o-eaee 
oo 
= 
S) o 
¢ 
& S 


— 
“- 


Rowan 
Russell 
Scott 


3,421 
3,368 
3,882 


ow 
-o 


ag: - Ee 
8 828 

2 

$88 885385 


= 
M 
. 

- 


Shelby... 
Shelbyville 

Simpson 

Spencer 


4,541 
4,078 
3,701 
3,967 


1.6 


— 
= 
oo 


~~ 


1.8 


83 


Taylor... 

Todd 

Trigg. ... 
Trimble. . 
Union.... 
Warren. . 

Bowling Green 

Washington 
Wayne... 
Webster... 


5.0 
3.3 
2.4 
1.5 
3.9 
14.3 
13.0 
7.0 
3.9 
4.3 
7.0 
3.4 
1.6 
3.2 


3,649 
3,569 
3,485 
4,101 
4,220 
3,764 
3,442 
3,839 
3,362 
3,679 
3,592 
3,726 
3,328 
4,461 


B28 8255 


BS8S83 


* 
5 


ee ee ee 


: 
822225 


S825235283 2859 3! 


os 
= 
~ -_ 


= 


Total Above Cities. ««}-. 099. d | -5| 355.7 


4,663 ° ° . . . -6 | 11.1 


State Total. ..... : 1.7132 831.1! 931.811,297.7 3,990,407! 1.1968) 1 4,282 | 33.6 12.0 | 26.2 19. : 8.1 


POPULATION B. I. E. B. |. 
SH ESTIMATES. 1/1/00 | @QD Estimates, 1950 SUD Estimates. 11/00 | GYD Estimates, 1980 


House- Urban 

a | Seite det | 5 | See.| cba | des: | otis | 3 | Se 
(thou- Dollars of |H’se- 

sands) | U.S.A. Sands) | | thous.) | U.S.A.) te | hold sands) sands) (000) | U.S.A.) ita 


| 
sh | ai 19.5 64.8] 95,360) .0286 1,434 
270.4) 1813 75.1) 83.0 5] 409,546) .1229 1,515 /5,453 t 0} 18.2) 19.3) 48.5) 85,510) 0256 1,405 
125.4) 0702) 36.0 44.7} 91.3 “ penn es 
Louisvilie........)| 702.4) .3981| 211.4| 233.0 221. 300.2/ 400.7/ 920.4] 2,019,337! .6087/1,653)5, 


1 Carbin is in Knox and Whitley counties, Standard (4) and Potential (A) Metropolitan County Areas. 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 


170 SALES MANAGEMENT 


Keep Sales Rolling! 


er 
g 
{ .».In Shreveport's 
; BONUS MARKET 
4 
3 : 
9 Advertisers who want to keep sales and 
0 profits rolling in the booming Shreveport 
8 Market use the only dominant medium, 
: The Shreveport Times-Shreveport 
8 Journal. This rich 18-county section of 
2 North Louisiana, East Texas and South 
5 . Arkansas (A.B.C. City and Retail Trade 
: Zone) has a population of 692,000 (ranks 
; 54th in the nation*) with an effective 
9 buying income of $979,955,000. The 
presses of The Shreveport Times- 
. Shreveport Journal should be rolling your 
8 message to reap the extra advantages of 
wi this BONUS MARKET. 
6 (SOURCES: Sa/es Management Survey. May 10, 1960, 
0 Z_& *Rank: 1950 Govt. Census) 
7 Circulation: M&E...139,942 Morning...38,831 
. Sunday . 110,214 Evening... 51,111 
8 ¢ (A.B.C. Publisher's Statement for 3 mdiniion 
0 ending September 30, 1959) 
Check with the Branham Man 
t) et Newspaper Production Company, Agent for— 
2 , 
2 ‘ol Oi = 4 
| - _ * e - a 
- I Us . [ F { ij | 
: Che Shreurport Cimes - Shreurport Journa 
4 
0 2 
4 Re cre caas aes 
4 a qs ny aerang oe SYP Pa Caen emma ca veer acoe nae iia 
, 2 (Other West South Central States: The “SM” symbols mark original exclu- 
2 { L OU l Ss i & N a =" Arkansas, Oklahoma, Texas.) sive estimates by SALES MANAGEMENT, — 
6 a POPULATION EFFECTIVE SH 
0 4 ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 
2 | | b.. | Com Income Breakdown of Households 
6 COUNTIES | Met. House-| Spend-| Urban ine | In- | 
8 CITIES Area} Total % holds | ing Pop. Net % come | come $0-2, 499 32, 500-3,099 $4,000-6,989 $7, 000-9, 999 ‘10, 000&over 
; Code} (thou- | of | (thou- | Units | (thou-} Dollars of Per | Per | Per | Per ie ae | % 
sands) | U.S.A. sands) (thous.)) sands) (000) mae tees Hsld. | C.S.U. Hsid, Hidde, h® Hads, 2 Hsids. im Hsids. me | Hslds. Ae 
a Se eee | ——| | —}-—— 
. Mill. <. caanen Opes 50.1) .0280] 13.2} 13.4) 24.5] 58,575! .0179 1,189) 4,513) 4,435) 4,039] 34.9 12.8 | | 27.4 21.4 | 25.8 33.3| 6.7 13.4] 5.2 19.1. 
3 Crowley... 2%, 15.6] .0087} 4.4) 4.7/ 20,851} .0063| 1,337) 4,739] 4,408) 4,308] 31.0 10.6 | 27.1 19.8 | 28.2 34.4] 7.7 14.3 | - 0 20.9 
2 Allen......... 21.5, .0120/ 5.9) 6.0) 6.8} 26,302} .0078| 1,223) 4,458) 4,335) 4,013] 33.5 12.3 | 27.3 21.4 | 27.2 36.7 | 7.4 14.7 15.9 
Ascension. ...... 25.8) a 6.6) 6.7) 4.9] 27,927) .0084) 1,082) 4,231) —_ 3,831] 37.1 14.3 | 25.2 20.6 26.1 35.8) 7.6 15.9 13.4 
4 | | | ® 
Q Assumption... 16.9} .0094) 4.1/4.0) 14,641] .0044) 2866! 3,571| 3,576) 3,354] 44.0 19.4 | 28.1 26.3 | 20.4 31.9| 4.6 10.9| 2.9 11.5 
e Avoyelles......... 38.2} .0214) 10.4] 10.9) 8.4) 42,012 0128} 1,100) 4,040) 3,849| 3,35) 42.8 18.8 | 27.4 25.7 | 22.0 34.3/| 5.3 12.6| 2.5 8. 
r Beauregard........ 23.1) .0128) 6.3/6.6) 7.7] 27,487 1,190] 4,363] 4,135| 3,860] 33.9 12.9 | 27.3 22.3 | 27.9 37.9| 7.3 15.1| 3.6 11.8 
6 ; | } | | | 
3 Bienville........... 16.2) .0091) a2 4.3| 17,142} .0052) 1,058] 4,081) 3,920) 3,465] 40.6 17.3 | 27.4 24.8 | 23.9 36.2| 5.5 12.8/ 2.6 8.9 
8 Bossior............149] 62.6) 0294) 12.2) 22.4) 29.8] 80,670) .0242| 1,534) 6,612 3,586| 4,669] 28.5 9.0 | 21.3 14.3 | 32.3 36.4| 10.9 18.7 | 7.0 21.6 
3 Bossier City........ 28.5] 0160) 8 4] 8.7) 42,487} .0127| 1,491) 5, 568 4,845| 4,748] 26.8 8.3 | 21.7 14.3 | so 36.8 | 11.3 19.1 | 7.0 21.5 
4 ee 149] 208.0} .1164) 60.5) 69.2) 170.0] 360,349| -1080) 1,732| 5 5,202) 5,325] 24.3 6.7 | 20.4 12.0 | 32.5 32.2 | 12.3 18.5 | 10.5 30.6 
2 AShreveport.. . . -# oon 49.2} 58.4] 304,310] .0913| “a 6, gon 5,210| 5,434] 23.2 6.3 | 19.9 11.5 | 33. ; 32.1 | 12.7 18.8 | 10.9 31.3 
0 | 
rs Calcasieu.......... 240] 130.4) .0781) 39.4) 45.8} 94.3 ~— .0726| 1,736| 6,143) 5,310) 6,633] 19.2 5.1 | 19.7 11.2 37.2 38.3 | 13.7 19.9 | 10.2 28.5 
‘o \Lake Charles... .. 70.7 .0896| 15.3} 24.2) 129,755] 0389) 1,835] 8,481] 5,362| 6,828} 9.4 2.0] 12.6 5.8 | 42.9 33.0] 19.0 22.3 | 16.1 36.9 
1 Caldwell. ........... 9.1) .0050) 2.5] 2.6) 10,757 .0033! 1,182| 4,303) 4,035| 3,611] 39.1 16.0 | 28.7 25.0 | 22.8 33.2| 5.8 12.8| 3.6 13.0 
vad Cameron....... ey 6.4, .0036) 1.6) 1.6) 8,551 7 1,336) 6,344) 6,036) 4,629] 27.7 8.8 | 23.8 16.1 | 31.4 35.7 | 10.4 17.9| 6.7 21.5 
5 
<1 Catahoula........... 11.0) .0062) 2.8) 3.0 11,788} .0036) 1,072) 4,210) 3,822) 3,380] 44.3 19.3 | 26.7 24.9 | 20.8 32.2| 6.2 12.3) 3.0 11.3 
r Cialborne............. 21.3) .0119) 5.7, 5.9} 6.7] 27,638) 0082) 1,293 4,831| 4,638| 4,224] 35.5 12.4 | 23.3 17.3 | 26.7 33.1 | 8.5 18.2] 6.0 21.0 
A oncordia............) 16.7) 0084) 4.4) 4.6) 4.4 17,004 7 1,077) 4,090) sae 3,562] 43.6 18.0 | 25.4 22.4 | 21.2 31.3] 5.9 sh 3.9 14.9 
Bed ooo Sa | | 
sll De Soto............ ot 209] .orz2l 5.6) 8.1! 4.01 ol 24,637| .0074! 1,125! 4,398| 4,020| 3,583] 42.7 17.6 | 25.3 22.2 | 22.2 32.4| 6.0 sls 8 14.3 
SM Standard (4) and Potential (A) Metropolitan ents Areas. © SM, 1960. Before using these figures read foreword, page 19. 
er is 
’se- iy a 
old oe . . 
~ Retail Sales data for the states, their counties and cities, are in 
a Section 4. See page 17 for the Guide to the various sections. 
ous 
eas. 1} 
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BATON ROUGE has 
more SALES Power 


It's Louisiana's second largest market—and growing 
all the time. The figures are up again in 1960, with 
an effective buying income of $6,832 per household, 
Baton Rougeans have money, and they spend 
money. They look to this terrific newspaper combi- 


nation as the area's best sales force. You'll get 


sales here. Get your sales push from the State-Times 


and Morning Advocate. 


State-Times 
and 


Morning Advocate 


Baton Rouge, Lo Represented by The John Budd Co 


@ 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


LOUISIANA 


Income Breakd of t 


Cash 
COUNTIES | Met. House- Urban In- In- | 

CITIES Area} Total % holds ng Pop. et come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
(continued) [Code] (thou- of (thou- (thou- Per Per % % % % % % % % | %G % 
sands) | U.S.A. | sands) | Sands) (000) $8. . |C.S.U.| Hsid. | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


East Baton Rouge...16] 232.8, . 64.7) ° 187.3) i 5,612) 5,989) 18.7 4.6 . -6 | 36.3 31.9 | 15.7 21.0 0 34.0 
ABaton Rouge. . zz 45.0 . é 5,706; 6,059] 18.2 4.4 : 4 | 36.4 31.6 | 15.9 21.0 3 34.6 
East Carroll. ... 8 . 3.5 2} , 3,562| 3,217] 49.3 22.6 ° ° 17.6 28.6 4.6 11.5 -2 12.6 


East Feliclana... - 2 .2| . 3,905| 3,407] 46.8 20.2 : 1} 18.4 28.5) 4.8 11.2 9 16.0 
Evangeline , d . -7) 2 4,092 4 17.0 . . -8 33.4 | 5.6 12.5 & 13.8 
Franklin......... 1) .0163) 2 .5| ‘ . 9 16.7 ; : -2 32.2} 5.8 13.0/| 3.8 14.4 


LEM alietiitiatintitintitiantiatinatiatiantinattintititiatiaatiawticticMiMatinMMMMiwiticttiott= 084.0282 8:08) ee ODD ee 2 2 2 2 2 2 ee 


3,932 ° A : -5 | 22. $4.7 | 6.2 12.5 ° 8.3 
4,626 ; \s . . -8 33.9 9.5 17.0 5 21.6 

. : 33.1 | 10.6 17.9 .7 4.7 
tberville..... : “ -0) ° . : . . ° : -6 33.0 | 6.8 14.1 -7 17.3 


Jackson 
Jonesboro 

Jefferson. . 
Gretna 

Jefferson Davis 
Jennings 


4,837 " ; ; 3 6 39.8| 8.7 16.7| 4.4 13.6 
4,784 . : ; .3 | 33.2 37.5 | 10.7 18.5] 6.3 19.6 
5,819 ‘ 9 | 21. ; 9 33.9 | 13.3 19.2 29.7 
| 5,382 ‘ ‘ ; ; 0 35.2 | 11.6 18.2 | 8.5 25.7 
5,059 t : : .2| 27.4 31.9| 8.6 15.1 5 26.3 
| 4,911 . y 5 .0 | 29.8 34.1] 9.0 | 7.2 38.7 


<6 > ie i @ 


1| 5,147 : : : ‘ 92.8 | 9.2 7.3 24.2 
ALafayette .6} 16.4) 5,541 : .0 32.8 | 10.4 8.4 26.5 
Lafourche. ......... 4) 0271) 8) 9 ; 4,649 a . : 2 -3 36.6 8.7 16.1| 6.4 18.2 
Thibodaux. . .9}  .0078) 0 4,835 : , ; : 4 9.4 16.3| 6.7 22.2 
La Salle . 13.8 .0077 | 4.1 | 4,603 . 25.9 -5 | 29.0 38.2 


Lafayette 


7.7 15.6 | 4.1 13.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures read foreword, page 19. 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. 


The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 


LOUISIANA 


WEBSTER UNION MOREHOUSE 


LINCOLN 


WEST CARROLL 
PAST CARROLL 


CLAIBORNE 


JACKSON 


2 
ky 
“thy 


e Vicksburg 


| oY 
| w 
/ 


CATAHOULA 
DE SOTO wv 


SABINE 


saaen PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


LIVINGSTON 


BEAUREGARD 
ASCENSION 


EVANGELINE 


Counties and cities on this map 


TANG! PAHOA are charted in proportion to net 
. $ Effective Buying Income: Scale, 
0133 6q. in. equals $1 million. 


ST. TAMMANY Cities shown are those heving 
net Effective Buying Income of 
$15 million and over. 


POINTE COUPEE 
WEST FELicuy 


ST. LANDRY 


| JEFFERSON DAVIS 


Q 


<2 : JEFFERSON 


ae SR 


ST. CHARLES [ie sesseafttt 
" (IN 
LAFOURCHE 


$T. 30H 
THE BAPTIST 


ASSUMPTION 


TeOepeeeOeReeeeOePPeOeee ee eee eee Tee PREP RRP RR RRR ER RRR RRR RRR RRR RRR EEE EEE Ee 


in POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
LOUISIANA ESTIMATES, 1/1/80 BUYING INCOME— @Y2D ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 
COUNTIES | Met. 


H 
CITIES Area| Total b $0-2,499 $2,500-3,999 | 
(continued) j Code] (thou- Per o | % 


of i Per lo 70 0 
sands) | U.S.A. | sands) | (thous.) 000 S.A. -8.U. . | Hsids. Inc. | Hsids. Inc. 


$4,000-6,999 | $7,000-9,999 |$10,000& over 
C7 | % oO g oO 


70 0 70 70 /o /O 
Hsids. Inc. | Hsids. Inc. | Hslds. Ine. 


27.9] .0186} 7.1) 9.4) 12. 37.9 13.3 | 22.2 16.6 | 25.3 31.7, 8.0 18.3| 6.6 23.1 
12.5} .0070| 3.0) 5.0 30.7 8.9 | 17.0 10.5 | 30.5 31.5 | 11.3 17.8 | 10.5 31.3 
23.5] .0132) 6.1] 6.3 33.2 11.6 | 28.7 17.7 | 29.2 386.3| 8.6 16.5 | 5.3 17.9 
16.0] 0089) 4.2) 5.0] 7. 47.2 21.8 | 25.6 24.9/| 19.8 32.0) 4.8 11.9| 2.6 9.7 
34.4] .0193) 8.9) 9.9 33.7 11.9 | 24.0 18.1 | 28.5 36.8| 8.5 16.3| 5.3 17.9 
17.0} .0095 d 5.5 28.3 9.1 | 22.9 15.7 | 82.2 36. 2 17. 4A 20.5 
43.1 0241) 10.9] 11.9} 13. 45.7 19.6 | 25.3 23.1 | 19.7 29.8| 6.6 12.8 | 14.7 
Natchitoches........ 13.0, .0073 ° 5.0 ‘ : ‘ . : 36.0 12.2 | 21.4 15.4 | 26.1 ° 4 17.3| 7.1 23.8 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


For a profitable selection of markets and media 


study both the Survey data and the Survey advertisements. 
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Alexandria- 
Pineville 
A market 
of merit 

in the 
Soaring 
Sixties 


000-+-48%—Retail Sales $151,000,000-++-51%. 


$. M. 11/10/59 Metro Area 


Population by 1965, will climb to 125,400+-12%—E.B.I. to $210,000,- 


In 50,000 to 100,000 city group Alexandria ranks—Population +153. 


Retail Sales +132. Automotive +110. General Merchandise +61, (4th 


in Louisiana). 


S. M. 5/10/59. 


Four times more coverage is provided by the Town Talk of its nine 
parishes than all other evening newspapers combined. Evening circula- 
tion in its home parish—Rapides—is practically exclusive. 


THE LOVUiSIANA PURCHASE! 


Alexandria Daily Town Talk 


Reps.: THE JOHN BUDD CO. 


LOUISIANA ESTIMATES. 1/1/60 BUYING INCOME— QQ ESTIMATES, 1950 sive estimates by SALES MANAGEMENT, 
Con- | Income Breakdown of Households 
sumer | Cash 
COUNTIES | Met. House-| Spend-| Urban Ine | Ine 
CITIES | Area} Total | % | holds | ing | Pop. | Net come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
(continued) | Code} (thou- of | (thou- | Units | (thou-{| Dollars of Per | Per | Per | Per | & % & % %& % %& . 
sands) | U.S.A. cane) | thens,)| cane) (000) U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
Orleans 108] 608.1) .3403) 180.1) 207.5} 608.1] 1,085,426] .3256| 1,785| 6,027| 5,230| 6,415] 21.4 5.8 | 21.6 12.6 | 34.1 33.0 | 12.3 18.2 | 10.6 30.4 
ANew Orleans 608.1} .3403| 180.1) 207.5) 1,085,426) .3256] 1,785) 6,027) 5,230) 5,415) 21.4 5.8 | 21.6 12.6 | 34.1 33.0 | 12.3 18.2 | 10.6 30.4 
Ouaghita 256] 69.1| .0499| 25.7| 28.9, 67.2} 141,697, .0425| 1,590) 6,814) 4,903) 4,944] 25.3 7.5 | 22.8 14.5 | 32.8 35.0| 10.8 17.4| 8.3 25.6 
AMonroe 60.0) .0280| 15.1) 17.6) 85, 603) .0257| 1,712) 5,669) 4,853) 5,041] 25.7 7.5 | 22.7 14.2 | 31.9 33.1 | 10.5 16.8] 9.2 28.4 
AWest Monroe 17.2) .0006} 6.0) 6.2 30,336} 0001] 1,764) 6,067] 4,893] 5,251] 18.9 5.3 | 20.2 12.1 | 39.3 39.3] 13.4 20.5] 8.2 22.8 
AMonroe 
West Monroe 67.2| .0876| 90.1} | 115,939| .0348| 1,726| 5,768 
Plaquemines 20.6) .0115| 4.9) 6.7) 27,398} .0082| 1,330) 5,602) 4,794) 4,964] 24.8 7.4 | 20.4 12.9 | 34.4 36.4 | 12.6 20.3| 7.8 23.0 
Peinte Coupes 20.4) 0114 - 5.5, 2.7] 21,815| .0065| 1,069) 4,195) 3,914) 3,551) 43.8 18.2 | 25.6 22.5 | 21.2 31.3| 5.6 12.7] 3.9 15.3 
Rapides 185] 113.9) .0638) 30.7] 33.3) 652.3] 150,686) .0452 1,323) 4,908| 4,520) 4,386) 31.6 10.6 | 25.1 18.0 | 28.4 33.9 | 8.5 15.6 | 6.4 21.9 
\ Alexandria 44.5] .0249| 18.4] 14.9] 71,277| 214] 1,602) 5,319] 4,784) 4,817] 28.0 8.6 | 23.8 15.5 | 30.0 32.8] 9.8 16.3 | 8.4 26.8 
Alezandria-Pineville 55.0| .0808| 16.6| 90,221) .0871| 1,640| 5,468 
Red River 11.0} 0061} 2.8) 2.8 11,203) .0034| 1,018) 4,001) 3,917| 3,305] 46.6 20.8 | 28.1 24.8 | 19.4 30.7) 4.9 12.0] 3.0 11.7 
Richland. 24.0) .0135) 6.1) 6.1) 2.9 26, 199) 0078) 1,082| 4,295) 4,230) 3,640] 40.9 16.6 | 26.3 22.7 | 22.9 32.9/| 6.1 13.5 | 3.8 14.3 
Sabine 20.5) .0114) 5.3) 5.5] 21,487; .0065) 1,048) 4,064) 3,876) 3,468] 42.8 18.2 | 26.9 24.4 | 21.5 32.8 | 5.5 12.7 | 3.3 12.2 
St. Bernard 108} 30.0) .0168) 7.3) 8.3] 7.1] «= 88,527) .0118/ 1,318) 5.418) 4,708) 4,798) 25.1 7.7 | 23.1 15.1 | 33.7 36.9 | 10.9 18.3 | 7.2 22.0 
St. Charles 15.2) 0085) 3.7; 3.7/4.0) 18,168) 0085) 1,195) 4,911) 4,852) 4,566] 30.3 9.8 | 22.7 15.6 | 29.6 34.0 | 10.6 18.6 | 6.8 22.0 
St. Helena 9.1; .0051/ 2.3) 2.3 9,618} .0029| 1,057) 4,182| 4,016) 3,337] 43.9 19.4 | 27.0 25.5 | 21.5 33.8 | 5.0 12.0| 2.6 9.3 
St. James 15.2} .0085) 3.4) 3.4 12,176| .0036| 801| 3,581| 3,511| 3,290] 43.7 19.6 | 28.0 26.7 | 21.3 34.1 | 4.7 11.4 | 2.3 8.2 
St. John the Baptist 14.7; .0083} 3.5) 3.6) 4.4 ees .0044 - 4,154) 3,984) 3,822] 32.7 12.6 | 28.1 23.1 | 28.8 39.6| 7.3 15.2| 3.1 9.5 
} 
St. Landry 88.2) .0493) 21.1) 22.1) 22.8) 88,199! .0267| 1,011| 4,227| 4,022| 3,656] 40.9 16.5 | 26.4 22.7 | 22.6 32.4| 6.1 13.4| 4.0 15.0 
Opelousas 15.5} .0087} 4.3) 4.6 20,296 .0061 1,300] 4,720] 4,355] 4,387] 34.3 11.5 23.8 17.1 | 26.1 31.2] 8.7 15.9] 7.1 24.3 
St. Martin 26.8, 0150) 6.2) 6.7) 4.7] 27,696) .0083| 1,031| 4,457 4,109) 3,747] 38.8 15.3 | 27.1 22.8 | 24.0 33.5| 5.9 12.6 | 4.2 15.8 
St. Mary 41.1) 0230) 10.8) 11.8, 21.7 am 5 a 4,893) 4,574) 4,488] 29.9 9.8 | 24.4 17.1 | 29.8 34.9 | 9.4 16.8| 6.5 21.4 
| 
| 
St. Tammany 31.8, .0178} 8.9, 9.1, 10.4) 37,604) .0113| 1,183) 4,225] 4,001| 3,820] 36.5 14.1 27.1 22.3 | 25.6 36.3| 6.8 fo 4.0 14.1 
Tangipahna 62.4) .0350, 16.9) 18.9, 18.1] 72,476 .0217| 1,161| 4,280 3,821) 3,610] 40.5 16.6 | 26.5 23.0 23.5 34.2) 5.9 13.1 | 3.6 13.1 
Hammond 11.2} .0063} 3.0) 4.3 16,726) .0050) 1,493) 5,575| 3,875] 4,397] $4.9 11.7 | 20.9 15.0 | 27.9 33.3 | 9.3 17.0| 7.0 23.0 
Tensas 11.3} 0083) 3.0) 3.1 11,743) .0035| 1,039) 3,914] 3,728) 3,274] 49.0 22.1 | 25.6 24.6 17.1 27.3) 4.8 11.8 | 3.5 14.2 
Terrebonne 54.4) 0904) 13.9 13.6) 34.0) 66,120) .0199| 1,215| 4,757) 4,862) 4,452] 29.6 9.8 | 24.7 17.4 | 30.0 35.3| 9.6 17.3) 6.1 20.2 
Houma 20.2) .0163| 8.3) 8.4 40,746} .0122| 1,395| 4,900) 4,837] 4,676] 28.0 8.8 | 24.0 16.1 | 30.7 34.6 | 10.3 17.7| 7.0 22.8 
For Retail Sales data, see Section 4 location on page 17. 


© SM, 1960. 


Before using these figures read foreword, page 19. 


Monroe News Star & World 
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New Orleans 
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LOUWIS/ANA 
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Only way to 


réach this near 


47.76% 


BILLION 
$ MARKET 


HOME COVERAGE OF 
LOUISIANA’S 11 N. E. COUNTIES 


@ ASK THE BRANHAM MAN 


SALES MANAGEMENT 


The coin 
that goes 


g | 


| the farthest “<#4 


7 rt 


i ~ 

in New Orleans 

2a 

4 

4 The coin: A picayune, an old Spanish half a bit 

} worth six and one-fourth cents (a bit being 12 and one- 

og half cents — “two bits” is a quarter). 
: j It’s here to tell you that advertising money in 
&g§ New Orleans does best when it’s in The Picayune—The 
' Times-Picayune Publishing Company newspapers. 
E % Makes you big in this big-time market with no ifs, 
. : ands, or buts. 


The CimesAPicauune Publishing Company 


PUBLISHERS OF THE TIMES-PICAYUNE, MORNING AND SUNDAY, 
NEW ORLEANS STATES-ITEM, EVENING, AND DIXIE SUNDAY MAGAZINE 


Represented nationally by JANN & KELLEY, Inc. 
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BATON ROUGE 
VIEWERS HAVEU,O 


To sell Louisiana, you 
need at least two markets 
—the right two. Louisi- 
ana’s second market in 
size is first in buying 
power. In Baton Rouge, 
the station that viewers 
believe in is first in sell- 
ing power. Put your sell- 
ing message where it 
will be seen, believed, and 
acted on. Buy 2 in Baton 
Rouge. 


FT POWER 100 


OO¢ W 


ATT 


nfidence AND 


SHREVE- 
PORT 


$6,.066* 


NEW 


ORLEANS 


$5,.960* 


* Source: SM Survey, 1960. Effective buying income per 


Ss REPRESENTED BY 


household. 


ABC- 


NBC 


BAT 


LOU 


ON ROUGE 
ISIANA 


HOLLINGBERY 


' POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
LOUISIANA BYP ESTIMATES, 1/1/60 BUYING INCOME ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
Con- income Breakdown of Households 
| sumer Cash he : 
COUNTIES | Met. | House-| Spend-| Urban In- | In- } | 
CITIES |Area| Total | % | holds| ing | Pop. | Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
(continued) |Code| (thou- | of | (thou- | Units | (thou- | Dollars 0 Per | Per | Per | Per r To |\ % o | % % 0 o | % % 
sands) | U.S.A. sands) |(thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.$.U.) Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 
Union 18.0] 0101) 4.8) 4.8) 20,425| .0061| 1,135] 4,440| 4,198| 3,732] 35.8 14.2 | 28.2 23.7 | 26.2 36.8| 6.4 13.8| 3.4 11.8 
Vermilion m9 0214 ue 10.7| 14.7] 48,028) 0138] 1,178] 4,248) 4,183) 3,702] 40.1 15.6 | 28.3 21.8 | 22.6 31.4| 6.3 13.2| 4.7 18.0 
} 
Vernon 23.7; .0133] 6.7, 6.8} 6.0} 28,894] .0077| 1,080] 3,820] 3,737| 3,327] 44.1 19.6 | 27.1 25.6 | 21.2 33.5| 5.0 12.0| 2.6 9.3 
Washington 42.6) .0238| 11.4) 11.9} 20.8] 64,475] .0183| 1,279| 4,779] 4,562| 4,223] 32.6 11.4 25.6 19.1 | 27.6 34.1 | 8.7 16.5| 5.6 18.9 
Bogalusa 20.8} .0116} 6.1) 6.4) 29,649} .0089| 1,425] 4,860! 4,610] 4,513] 20.0 9.5 | 24.6 17.2 | 30.0 34.8| 10.0 17.7| 6.4 20.8 
Webster 38.2} 0214) 10.4) 10.6) 17.8] 48,561] .0148| 1,271| 4,689| 4,550) 4,270] 29.2 10.1 | 28.0 19.1 | 31.2 38.3| 8.7 16.3| 4.9 16.2 
Minden 14.4) 0081] 3.9 4.4) 20,068} .0060! 1,304] 5,146] 4,561| 4,500] 26.4 8.5 | 24.5 16.8 | 33.0 37.8| 9.9 17.2| 6.2 19.7 
West Baton Rouge 11.8] .0068 - 3.0/3.2] 13,661] .0041| 1,188! 4,407| 4,480| 4,083] 36.5 13.2 | 23.8 18.3| 26.1 33.5| 8.3 16.4| 5.3 18.6 
West Carroll 1d 0083} 3.8) 3.8) 15,110} 0045) 1,021| 4,317| 3,864| 3,261] 45.7 20.7 | 28.9 26.0 | 20.0 32.0| 4.8 11.8| 2.6 9.5 
West Foliciana 10.0] 0086) 1.8 2.1) 7,514) 0023] 751 4,174) 3,658| 3,468] 44.0 18.7 | 26.6 23.2 | 21.3 32.2| 5.7 13.2| 3.4 12.7 
Winn 18.2} .00B1| 4.4) 4.9) 8.7] 18,638) | .0086| 1,180] 4,236) 3,787] 3,870] 38.8 18.0 | 28.3 24.8 | 24.3 35.7) 8.5 12.6| 3.1 10.9 
| | 
F nm ers a ee | | Fens, } 7 | 
Total Above Cities 1,415.7] .7923| 409.0) 478.6| 2,450,019] .7375] 1,737] 6,012] 8,138) 5,350] 29.7 6.3 | 20.9 12.8 | 33.7 38.0 | 12.4 18.6 | 10.3 29.8 
“= scab | | } _| 
State Total 3,148.8] 1.7611| 855.8] 949.911,810.8] 4,866,380) 1.3608] 1,451| 6,336] 4,807| 4,738] 28.7 8.9 | 29.1 18.3 | 30.2 33.5 | 10.2 17.3| 7.8 25.0 
POPULATION —s_— E. B. |. a POPULATION E. B. |. : 
BY LD ESTIMATES, 1/1/00 BYP ESTIMATES, 1950 BYLD ESTIMATES, 1/1/60 CLD Estimates, 1959 
Sas Con Con- 
METRO. sumer METRO. sumer | 
AREAS | House-| Spend-| Urban AREAS | House-| Spend-| Urban 
Total | & | hold | 1 Pop. Net % Per | Per Total | % | hold | ing | Pop, Net % | Per| Per 
(thou- | of | (thou- 3 | (thou- | Dollars Cap-| H’se- (thou- | of | (thou- Units | (thou- | Dollars of | Cap-|H’se- 
sands) U.S.A.| sands) |(thous.)) sands) (000) |U.S.A.) ita | hot sands) | U.S.A.) sands) | (thous.) | sands) (000) | U.S.A.| ita | hold 
a et rN a os — 
Alexandria 113.9) .0638| 30.7} 33.3} 62.3] 180,686) .0452|1,323|4,908|| New Orleans 830.8| .4700| 244.1 272.9| 757.6] 1,454,882) .4364 1,732 5,960 
Baton Rouge 232.8| .1303| 64.7) 70.2 187.3] 430,193) .1317|1,887/6,788 || Shreveport... 200.8) .1458) 72.7| 91.7) 199.8] 441,018) .1322)1,602.6,086 
A Lafayette... 78.7| .0440, 20.7, 23.1, 60.2] 108,587| .0320|1,384|5,147 — a= 
ALake Charles,.| 139.4) 0781] 99.4] 45.5, 94.3] 242,017| .0728|1,736/6,143|| Total Above Areas|1,754.3| .9819| 498.0, 673.6| 1,408.7] 2,976,031| .8026/1 696 5,976 
\Monroe- | | | 
West Monroe....| 89.1} .0490| 25.7] 28.9] 67.2] 141,697 pdr ed 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19. 
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ULIMIT A 
: second ® 


2nd Economic Area 


determined by state Census of Manufactures 


2nd in Population 


(82,700) and number of households (23,900) 


2nd in Income 
Total: $151,259,000—Per household: $6,084) 


2nd in Retail Sales 


($105,883,000, or better than 65% of the other U. S. 
cities in the 25,000 to 49,999 group) 


First in Growth!!! 3625 new jobs in two 
years . . . 2400 in new Raytheon plant last year . . 
adding new income . . . new sales all the time. 
Lewiston-Auburn is still on the move ... don’t 
pass up Maine’s fastest growing market! 


UNO 


NISL 


Lewiston-Auburn 


reached only 
through the 
Lewiston 


Sun-Journal 


- “ = = 7 
The Lewiston Daily Sun . Lewiston Evening Journal 
- Represented by The Julius Mathews Special Agency, Inc. 
te QU A 
bt =e = = 
a 
Ee. 1 (Other New England States: Connecticut, Massa- The “SM” symbols mark original exclu- 
MAINE— 
f bad chusetts, New Hampshire, Rhode Island, Vermont.) sive estimates by SALES MANAGEMENT. — 
= POPULATION EFFECTIVE 
4 BY) estimates, 1/1/60 BUYING INCOME— @¥ZD ESTIMATES, 1959 
i” ia | Con- * a A. 
: eater Cash Income Br of | ous = 
COUNTIES | Met. | House-| Spend-| Urban In- In- . | | 
CITIES Area} Total % holds ing Pop. Net % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
Code} (thou- | of | (thou-| Units | (thou-| Dollars | of | Per | Per | Per | Per %\% %|% % b &1% % 
sands) | U.S.A. | sands) |(thous.)] sands) (000) U.S.A. | Capita) Hsid. |C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hslds, Inc. | Hslds, Inc. | Hsids. Inc. 
Androscoggin. ..... 84 82.7) 0462) 23.9 28..1| 75.6] 151,258) | .0453) 1,829) 6,329| 5,373) 6,618] 14.5 3.8 | 20.4 11.4 | 42.2 39.6 | 12.4 17.7 | 10.6 27.6 
AAuburn........ | 25.9) .0145] 7.8) 9.0 48,279} .0145) 1,864) 6,190) 5,347) 5,524) 15.5 4.1] 21.0 11.9] 41.4 39.4] 12.0 17.4 | 10.1 27.2 
F ALewiston-Auburn. 72.6) 0406) $1.1) 134,842| .0405| 1,857| 6,891| 5,366] 5,796] 12.9 3.3 | 19.5 10.6 | 43.2 39.1 | 13.1 18.1 | 11.3 28.9 
; Alewiston......... 46.7| 0261) 13.3) 16.1 86,563} .0260| 1,854| 6,508 
r Aroostook............ 99.1} .0555) 23.9 27.8) 34.8] 145,116 .0436) 1,464| 6,072) 6,213| 6,277] 20.4 6.7 | 23.6 14.1 | 38.0 35.8 | 9.6 14.6 | 10.4 29.8 
q Presque Isle... 14.1| 0079] 3.2) 4.6) 23,854) .0072| 1,692) 7,454) 5,183} 6,062] 10.3 2.5 | 20.3 10.5 | 44.2 38.3 | 12.2 16.2 | 13.0 32.5 
Cumberland. ...... 123] 175.6) .0983) 51.8) 61.7) 143.6] 322,612) .0967| 1,837| 6,226) 5,226) 6,503] 15.9 4.2 19.9 11.4 | 42.1 40.1 | 12.2 17.8| 9.9 26.5 
bs Brunswick......... 17.6} 0098} 4.9) 7.4] 84,568) .0104) 1,964) 7,055] 4,661) 5,747] 14.2 3.6 | 18.0 9.9 | 43.4 39.7 | 13.1 18.2 | 11.3 28.6 
APortland.....,. 81.4) 0456] 25.0) 31.8) 163,244} .0490| 2,005) 6,530| 5,124) 5,632] 14.5 3.8] 19.2 10.7 | 43.1 40.2 | 12.7 18.0] 10.5 27.3 
; i South Portland... 29.6) .0166| 8.0) 8.6 48,354] .0145) 1,634) 6,044] 5,621| 5,606] 13.8 3.6 | 19.7 11.1 | 43.8 41.1 | 12.7 18.1 | 10.0 26.1 
a Westbrook.......... 13.3} - 3.5| 4.2) 24,030} .0072| 1,807| 6,866) 5,678] 6,062) 8.9 2.2 | 16.9 8.7 | 47.9 41.6] 14.7 19.4] 11.6 28.1 
% Sone | | 
“ me = Franklin............. 17.9) 0100 4.9, 6.2) 2.8) 30,022) .0090| 1,677| 6,127| 4,788) 4,940] 20.3 6.1 | 23.1 14.7 | 38.9 41.3 | 10.0 16.3) 7.7 21.6 
my =: Hancock............ 32.5) .0182| 10.5] 11.6) 6.7] 53,473) .0160| 1,645) 5,093) 4,610| 4,527] 25.4 8.3 | 24.0 16.7 | 36.0 41.7| 8.5 15.0| 6.1 18.3 
Kennebec. .......... 84.5} .0473| 23.6) 28.0) 53.9] 145,001) .0435| 1,716] 6,144) 5,172] 5,380] 17.1 4.7 | 21.0 12.3 | 40.3 39.3 | 12.0 17.9| 9.6 25.8 
; Augusta............ 23.2| .0130| 6.4| 7.4) 40,470) .0121| 1,744| 6,323) 5,422| 5,687] 14.9 3.9] 19.8 10.9 | 41.5 38.3 | 12.8 18.0 | 11.0 28.9 
: Waterville.......... 19.5 _ 5.6 be 37,593] .0113| 1,928] 6,713] 5,054) 5,664] 15.8 4.1 | 18.9 10.5 | 41.1 38.1 | 13.1 18.6 | 11.1 28.7 
ry | 
; me QBs hk 28.0) 0156) 6.8} 10.1) 11.9] 45,341] 0136) 1,619) 5,152) 4,486) 4,498] 24.5 8.0 | 26.1 18.2 | 35.3 41.3 | 8.1 14.4) 6.0 18.1 
; Rockland........... 9.2] .0051} 2.8} 3.4] 16,097) 0048] 1,7 5,749 4,650| 4,949] 19.4 5.8 | 24.2 15.4 | 39.1 41.4| 9.8 15.8] 7.5 21.6 
; Uincoln..........0.... 18.1| 0102) 6.5) 6.2 28, 961| -0081| 1,490) 4,902) 4,301) 4,206] 28.2 9.9 | 26.0 19.4 | 33.4 41.7 | 7.6 14.3| 4.9 14.7 
' CI i ahrsrstsatsions 40.9) .0229| 11.5) 13.4) 13.6] 67,003) .0201| 1,638| 5,826) 4,964| 5,074] 18.8 6.5 | 21.9 13.6 | 40.3 41.6 | 11.0 17.3| 8.0 22.0 
7 For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
6 SM Standard (4) and Potential (A) Metropolitan County Areas. = © SM, 1960. 
5 
7 
3 
8 
e COPYRIGHT 
0 
= . . . . . . 
i Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
of population, Effective Buying Income, retail sales, buying power and other indexes, 
= ‘ 
se and value of farm products sold are fully protected by copyright. 
: 
960 " ew i ° F . ° ° 
 & Permission to reproduce these Survey of Buying Power data in printed form, in whole or 
Be 
me | in part, may be granted only through written request to SALES MANAGEMENT, INC. 
19, 
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7 COUNTIES 
ONE 
DAILY 


3 vf 9 caps 
DAILIES 
LARGEST SELLING JOB BY 
A SINGLE MAINE DAILY 


38% of State’s Population 


Only ONE Maine Daily Can Deliver SO Much—and Economically 


Bangor Daily News Provides 75% Coverage of 


Northeastern Maine's 7 Counties 


(In contrast to the 8 Dailies Covering the Remaining 9 Counties) 


And It’s a Blue Chip Market. New industries—more than $200 Million spent for 
industrial expansion in the last 5 years. Heavy influx of young families. 3 Air Force 
bases whose wages for military and civilian personnel add up to $27.3 Million. 

Northeastern Maine is a market on the move—and fast! The News blankets this 
market with seven editions—with a local news section for each county. 


Che Bangor Daily News 


353,700 
' 
ents uilieiieell. MAINE'S LARGEST DAILY—72,925 ABC 
$543,139,000 National Representatives—JOHNSON, KENT, GAVIN & SINDING, INC. 
 POPULAT TIO! EFFECTIVE The “SM” symbols mark original, exclu- 
MAINE @ ESTIMATES. 1/1/80 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Con- 4 oss Tt 
pA Cash income Breakdown of Households 
COUNTIES | Met. House-| Spend-| Urban Ine | Ine | 
CITIES Area} Total % holds | ing Pop. Net % come | come} $0-2,489 ren ee $7,000-9,999 $10,000&over 
(continued) |Code} (thou- 0 (thou- | Units | (thou- | Dollars of Per | Per | Per | Per | % % % % %% % 
sands) | U.S.A, | sands) |(thous.)| sands)}| (000) U.S.A. | Capita) Hsid. | C.S.U.) Hsid. Hsids, Inc. Hélds. 2. Hsids. a Hsids, Inc. | Hsids, Inc. 
Penobscot......... 190 115.6) 0647, 31.0) 39.4) 64.0) 186,976) .0561| 1,617) 6,031) 4,741| 6,081] 19.6 5.7 | 21.3 13.2 | 40.1 41.4 | 10.9 17.2| 8.2 22.5 
\ Bangor .-] 38.1] 0213] 10.6] 13.3 65,441} .0196| 1,718 6,174] 4,808| 5,308] 18.5 5.2 | 20.7 12.3 | 40.1 39.5 | 11.2 17.0] 9.5 26.0 
Piscataquis tm 15.8] .0088) 4.8) 6.3) 2.1] 25,059) .0075| 1,586) 5,221/ 4,668| 4,619] 21.7 6.9.| 25.0 17.0 | 38.2 43.5 | 9.1 15.8| 6.0 16.8 
Sagadahoc............ 20.7| .0116) 5.5) 8.7/1.0] 31,547) .0096| 1,524) 5,736) 3,624) 4,549] 22.6 7.3 | 24.7 17.0 | 37.9 43.9 | 9.1 16.0| 5.7 15.8 
Re 11.0} .00623) 3.4] 3.8 18,060] .0054| 1,642] 5,312| 4,753| 4,783] 20.4 6.3 | 23.8 15.7 | 39.6 43.4| 9.7 16.3 | 6.5 18.3 
Somerset eae 37.8} .0211) 11.1) 12.8) 15.0} 6,029) .0177| 1,562| 6,318] 4,611| 4,587) 22.3 7.2 | 24.1 16.5 | 38.0 43.4| 9.6 16.9| 6.0 16.0 
Waldo. . .. e 20.5] .0115} 6.2) 6.9) 6.6} 29,084) .0087| 1,419] 4,691| 4,213| 3,984] 32.3 12.0 | 27.0 21.3 | 29.7 30.1| 6.5 13.0| 4.5 14.6 
Washington... 32.4} .0182 0.8) 10.7; 7.1) + 44,402) .0133) 1,370] 4,531| 4,139] 4,014] 30.6 11.2 | 26.9 21.1 | 31.6 41.2| 6.7 13.4 | 4.3 13.1 
York...... 95.8) 0596, 28.1) 32.8) 56.8) 168,613} .0506| 1,760] 6,000 5,136) 5,321] 15.6 4.3 | 20.5 12.1 | 43.3 42.7 | 12.0 18.1) 8.6 22.8 
Biddeford.......... 18.3| 0102} 5.3) 6.0 32,852} 0099) 1,795| 6,198] 5,415] 5,644] 12.0 3.1 | 19.7 11.0 | 45.4 42.2 | 13.1 aes 9.8 25.1 
~ (DURA 11.6} 0065) 8.3) 3.7 19,589] .0059| 1,689] 5,936! 5,249] 5,371 17.1 4.7| 20.7 12.1] 41.1 40.2 | 11.7 17.4| 9.4 25.6 
Sanford u.7| 0065, 2.5) 4.0 20,794) 0062) 1,777] 8,318| 5,199 6,559] 8.5 1.9 | 13.0 6.2 | 45.4 36.3 | 18.1 22.2 15.0 33.4 
— an ea |——| ae Soe 
Total Above Cities....] 371.2} 2076) 105. ‘ 130. 7 670,788 .2040| 1,831] 6,487] 5,201] 5,617] 14.6 3.8 19.7 11.0 | 42.6 39.9 | 12.6 18.0 | 10.5 27.3 
State Total 917.9) 8137 260.9) _300.7| 504.5] 1,531,398 .4593| 1,668| 5,870 4,945| 5,115] 19.3 5.6 | 22.1 _13.6 | 39.4 40.4 | 10.7 16.8| 8.5 23.6 
POPULATION “POPULATION 
JH ESTIMATES, 1/1/60 Oi ESTIMATES, 1959 ESTIMATES, 1/1/60 SYD Estimates, 1959 
7. {st j Con- 
METRO. | sumer | | METRO. | sumer 
AREAS |__| House-| Spend-| Urban AREAS | House-| Spend-| Urban 
Total | % | hold | ing | Pop. Net | Per | Por Total | % | hold ing | Pop. Net % | Per | Per 
(thou- | of | (thou- | Units | (thou- | Dollars | Cap-|H’se- (thou- | of | (thou- | Units | (thou- | Dollars of os "se- 
sands) | U.S.A, sands) | (thous. sands) | (000) usa, ita | hota sands) | U.S.A.) sands) |(thous.)| sands) | (000) | U.S.A. A... 
\ Bangor 115.6) .0847| 31.0) 29.4 64.0] 186,976) .0561'1,617 6,031 || Portiand........ 175. 6) = 81.8) 61. i 143.6 on 09671, 837/6,226 
Lewiston-Auburn.| * 82.7) .0462) 23.9| 28.1 75.6] 151,258! .0453/1,829'6,329 Pee 
Sy ee fed pea a Total Above Areas! 373.9) 2082 106.7) 129.2) 283.2} 660,747) .1981|1,767,6,193 


For Retail Sales data, see Section 4 location on 
SM Standard (4) and Potential (A) Metropolita 


page 17 


. Before using these figures read foreword, page 19. 
n Sante Areas. © 


, 1960. 


BIDDEFORD - 


The BIDDEFORD-SACO 


the major market of among the Biddeford-Saco families that 


YORK COUNTY over 90% of them through their own 


8 ACO The people that shop in York County, 
shop in Biddeford-Saco. York County 
income ($168,513,000) is concentrated 


average $5,968 per household. Reach 


*“‘Journal’’. 


JOURNAL Represented by The Julius Mathews Special Agency, Inc. Biddeford, Maine 
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y : PRINCIPAL CITIES: County end geographic location . 
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« @ Oo 33 - 
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5.0 pa j are charted in proportion te net s 
8 . Copyright by es Effective Buying Income: Scale, ¥ 
. he * 0089 sq. in. equals $1 million. . 
5.8 . } : 
3.3 L Cities shown are those heoving . 
3.0 to net Effective Buying Income of | 
1.6 - $15 million ond ever : 
c 
3.1 + 
2.8 . : * 
7 i. Portsmouth @ - ¥ P| 
< ae 5 
5.6 = = 
34 Tre Sr errrrerierrrrrrierrirrtrrrizirclrrtirrtisititstssssessesesessetsesssssssss eee 
7.3 
6 ——. $$ nr $$$ rn ————— 
959 
MAINE METROPOLITAN STATISTICAL “AREAS — 
Per dia To | natin xs. ; oe om ATInn fs 
, POPULATION ® POPULATION E. B. 1. 
= BY ESTIMATES, 1/60 GID &: ESTIMATES, 1958 a] Gi ESTIMATES, 1/1/60 ESTIMATES, 1959 
— Pe (ie se ‘ae em em “| ee | ee oe 
226 METRO. sumer METRO. sumer 
ve AREAS | House- Spend-| Urban } | AREAS | | House-| Spend-| Urban | 
Total | &% | hold ing Pop. N | % | Per! Per Total % hold ing Pop. N | % Per | | Per 
}, 193 (thou- | of | (thou-| Units | (thou- | Dollars | of | Cap-|H’se- (thou- | of | (thou-| Units | (thou- | Dollars | of | Cap-|H’se- 
9 sands) | U.S.A.| sands) |(thous.)) sands) U.S.A.) ita | hold | sands) | U.S.A.) sands) | (thous.) sands) (000) | U. S.A.) ita hold 
960 Lewiston- | jal Portiand......] 130.1] .0728| 38.4) 46.3| 126.0] 262,154) .0786/2,015 6,827 
— Auburn... 74.8) .0419) 21.7) 25.8 74.4) 138,470) .0415/1,851 ‘mea | — ——_ }+#--__—_— —- 
| | pee | 1 ia Se | ee ST Os 1147) — _&. 1| um 200.41 400,624) .1201|1,955/6 666 
M A R Y L A N D (Other South th Atlantic States: Delaware, District of ‘Columbia, Florida, The “SM aaa mark original exclu- 
on ane “Georgia, North Carolina, South Carolina, Virginia, West Virginia.) sive estimates by SALES MANAGEMENT. 
SM POPULATION EFFECTIVE Gy 
y ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 
| | com | [3 | | ou income Breakdown of Households 
COUNTIES | Met. | House-| Spend-| Urban | Ine | Ine 
‘ CITIES Areal! Total % holds | ing Pop. Net % | | come | come | tite $2,500-3,999 | $4,000-6,999 $7,0 000-8, 999 ‘so, 000&over 
i Code | (thou- of | (thou- | Units | (thou- | Dollars of | Per | Per | Per | Per % 
3 sands) U.S.A. sands) | (thous. )| sands) ) | U.S.A, | | Capita Hsld. | C.S.U.) Hsid. Haas. im | Hsids. inc, Hsids. inc. Halas. =. Halas. Ine. 
: | — a 
Allegany........ 210 91.8 .0513) 26. 3 26.8) 51.6} 141,702 = 1,544) 5,388 5,275) 5,068] 16.8 4.9 19.3 12.0 43.5 45.0 | 13.4 21.3 7.0 16.8 
if ACumberland...... 39.0 -0218| ll. 9) 12.3) 68, 438 -0205| 1,755| 5,751) 5,521) 56,398] 14.6 4.0 17.5 10.2 | 44.5 43.3 | 14.8 21.9 | 8.6 20.6 
ae Anne Arundel... .... 15 20.7) 1146) 1.6) 65.3 62.8 349,472; .1048) 1,707| 6,773, 5,352, 5,922] 11.4 2.8 | 14.8 7.8 | 44.6 39.6 | 17.3 23.5 11.9 26.3 
if Annapolis. ......... 29.8) .0167| 5.7) 10.4) 52, 063 _-0156) 1,747) 9,134 4,970 6,905 > ae 8.3 3.8 | 43.2 32.7 | 22.2 25.8 | 18.6 36.0 
eS For Retail Sales data, see Section 4 location on page 17. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
‘'ULY 10, 1960 


Before using these figures read 


foreword, page 19. 
© SM, 1960. 
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BALTIMORE 


CARROLL 


“} KENT 


"] Sussex 
Bashongton o>: 


 -nnuincton 


3] HARFORO 


if 
: 
3 
: 
: 
: 
: 
: 
: 


Counties and cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0019 4q. in. equals $1 million. 


Citles shown ore those having 


net Effective Buying Income of 


CARROLL 
$15 million ond over. 


© Westminster 


a RETAIL SALES MAP 
Get Manogieeal, PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


MARYLAND-DELAWARE 


and District of Columbia 
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.  POPULATIC ON EFFECTIVE The “SM” symbols mark original, exctu- 
MARYLAND © ESTIMATES, 1/1/60 BUYING INCOME— _@ : ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


mock Income Breakdown of Households 


| “Con- | 
| sumer Cash 
COUNTIES ‘ | House- Soend- y in- In- | 
CITIES Total % | holds | ing | Net % come | come ae ~1 $2, 500-3,999 | < oh < a $0,0008 er 
(continued) (thou- of (thou- | Units | (ee Dollars of Per | Per | Per | Per % o % 
sands) U.S.A. sands) (thous. ) sands) (000) U.S.A. | Capita) Hsid. | C.S.U.) Hsid. Hsids, ine. vides. Inc. Hadas. h¥ | Hsids. Halée. Inc. 


1Baltimore. . . 455.4) 8145, 418.0 461.1|1,268.4] 2,820,606] .8488| 1,944 6,802 6,136| 6,256] 9.9 2.3 | 13.7 6.9 | 44.3 37.2 | 18.1 30.4 

ABaltimore \ .7| 8516} 287.3) 322.8 1,948,377] .5844| 1,977 6,782| 6,085) 6,203] 10.0 2.4 | 14.0 7.1 | 44.8 37.6 | 17.8 29.9 
Calvert 2 0085, 3.8) 3.7 18,834) 0056) 1,239, 5,232) 6,087 4,567] 23.4 7.6 | 23.4 16.1 | 37.2 42.7| 10.2 17.9| 5.8 15.7 
Caroline 0} 0101) 6.3} 5.4 26,381, 0079) 1,466, 4,978) 4,851, 4,466] 23.6 7.8 | 23.4 16.5 | 37.6 44.2 | 10.3 18.5| 5.1 13.0 
Carroll 2, 0303} 13.8) 18. 2) 77,899, .0234| 1,437) 6,645] 5,168, 5,010] 17.8 6.2 | 20.1 12.6 | 42.3 44.3 | 12.8 20.5| 7.0 17.4 

Westrainster 2) 0040 2.1) 2. 13,517; .0041| 1,877) 6,437) 4,626; 5,376] 13.1 3.6 | 18.0 10.5 | 46.6 44.9 | 14.5 . 4 19.3 
Coelt 8 0272) 12.4) 13. -7] 72,228) 0217 1,489) 6,825) 6,836) 5,373] 15.5 4.3 | 18.5 10.8 (42.8 41.6 | 14.4 21.4| 9.1 21.9 

Elkton 6 .0037 2.1 . 12,562; .0038 1,875) 5,982) 6,092) 5,892) 11.8 3.0 14.9 8.0 | 44.6 39.6 | 17.2 ° -5 26.0 
Chartes 36.1) 0202) 8.3} 9. 48,231, .0144) 1,396) 8,811) 6,344 6,249] 15.8 4.5 | 18.6 11.1 | 43.0 43.0) 14.8 22.1| 8.1 19.3 
Dorchester 28.9, .0162) 8.2) 8. -5| 41,044) .0123) 1,420) 5,008) 4,648) 4,472] 24.1 7.9 | 23.9 16.8 | 96.8 43.3) 9.8 17.6| 5.4 14.4 
Cambridge. .. 12.5) .0070| 3.81 4. 20,533| .0062| 1,648] 5, 408! 4, 775| 4,838) 20.0 6.1 | 21.7 14.1 | 40,3 43.6 | 11.4 19.01 6.6 17.2 


1 Baltimore county combined with independent city of Baltimore. © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas. 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
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BALTIMORE 
IS AN 
EVENING 
PAPER 
MARKET 


—AND THE BALTIMORE NEWS-POST, ITS LEADING 
EVENING NEWSPAPER! news coverage—it analyzes the news in depth— 


it provides entertaining and informative features 
for every member of the family—and it’s famous 


Baltimore merchants know this! That’s why for its modern “fresh point of view”! 
they put practically all their advertising dollars 
“on the line”—in the evening newspapers! CALL IN YOUR HEARST 
ADVERTISING SERVICE 


; BALTIMORE IS AN 
4 EVENING PAPER MARKET 


REPRESENTATIVE 


Plan now to present your product to the Bal- 
timore buying public when it’s most receptive 


a Evening newspaper circulation represents 97% 
a to your message—in the Baltimore News-Post. 


of all occupied dwelling units in the A.B.C. City 
Zone. And of these, the News-Post delivers the 


a4 most. eae sees Roce ses See Ss SES anette 
a When you advertise in the News-Post, you're LOCAL ADVERTISERS PUT THEIR 
Re reaching the market you want to reach—the Big 
- | oe Market, the Buying Market, the Evening Paper MONEY IN THE EVENING PAPERS 
= % Market! Media Records Prove /t: 


In 1959, the NEWS-POST carried 


THE FRESH POINT OF VIEW = 6,611,125 more lines of Retail Advertising 


than the Morning Paper! 


~ 


; @ The Baltimore News-Post is the biggest selling & 

. & evening newspaper in the Baltimore area. It gives . Source: Media Records 

. & its readers the most complete up-to-the-minute : 

9 ; 

; oe < . The - 

“ | . 

: t p 

9 

3 Baltimor ews-Post 
4 

is. Represented Nationally by Hearst Advertising Service Inc. * Offices in 15 Principal Cities 


o 
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Donnelly Adv. 


: Since 
In Key i the ultimate in Outdoor Advertising 


t 


East Coast FOR INFORMATION ON ALL OUR MARKETS 
Markets | al BOSTON, MASS., JAmaica 2-8800 


Baltimore Office — call BElmont 5-8820 


POPULATI EFFECTIVE The “SM” symbols mark original, exclu- 
~ MARYLAND» HM ESTIMATES. 1/1/60 BUYING INCOME— SM ESTIMATES, 1959 sive estimates b by SALES WA AGEMENT. 


daot ) = 


Cash Income Breakdown of Households 
In- In- 


COUNTIES House- 
Total % — i 
(thou- | of (tho s | ( 
sands) beet beeen sands) | (thous.) 


71.7| 0401 me 21.9 
21.4) .0120} 6.6) 7.6 
19.9 orn) | 

73.8} .0413] 

9.2) 

4.5 

33.7 

15.3) 

310.1) 

78.1) 


$7,000-9,999 $10,000&over 
Hsids. Inc. | Hsids. Inc. 


13.0 20.1| 7.9 19.7 
14.1 20.5 | 9.8 23.4 
9.0 17.1 4.2 10.7 
16.4 22.7 | 10.9 24.5 
19.6 24.4 | 14.8 31.6 
20.3 24.8 | 17.1 35.6 
: | 14.8 20.9 | 11.9 28.4 
23.0 15. , .4| 10.7 18.2| 6.7 
9.0 3. ; .7 | 21.9 20.5 | 32.1 57.1 
> . . > 
9.8 3. . 5 | 20.8 21.1 
8.2 . - é 24.1 23.9 | 28.1 
9.7 4, \ 5 | 22.7 25.9 | 19.4 
24.2 15. : 8/11.0 18.3] 8.5 
8.5 3. ‘ 3 | 24.8 26.0 | 23.4 
10.38 4. i 3 | 22.2 25.2 | 19.2 
9.5 4. ; 6 | 22.9 25.6 | 19.9 
26.1 19. d 4) 8.0 15.6| 4.7 
15.3 8. D 5 | 16.9 24.3) 8.8 
26.0 25.4 19. : .0| 8.6 16.4| 4.0 
24.1 23.3 15. i 2| 9.8 16.6| 7.6 21.2 
17.1 4.6] 19.6 11. ; 1] 12.8 18.9 | 11.0 27.1 
13.6 3.6/17.3 9. y .2| 15.2 21.9| 9.6 22.5 
10.8 2.7/| 15.3 8. ’ 8 | 16.8 23.0 | 11.2 25.3 
17.9 5.1 | 19.9 12. . : 1 20.4] 8.3 20.9 
13.3 3.4] 16.6 9. , y 6 21.8 | 11.5 26.8 
27.1 9.3 | 24.8 18. x c 4 17.8 | 6.1%14.0 
15.8 4.4 | 18.6 10. ; c 3021.4) 9.1% 21.9 


1,359.0) ses ? ; A am 2.5 | 14.1 7.2] 43.7 36. 8 283.0 | 13.9 30.4 
3,138.2) 1.7981) 8 265.9) 970.21,980.6 8,986,067 6,200] 11.4 2.7 14.3 7.1 | 41.6 34.7 | 17.8 22.7 | 14.9 32.8 


wD ESTIMATES. 1/1/00 JIM ESTIMATES, 1980 SYD ESTIMATES. 1/1/80 BY Estimates, 1950 
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22.5 
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8.1 
7.3 
8.6 
27.1 
6.6 
7.7 
7.0 
29.4 
9.5 
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Takoma Park 
Princes Georges... . 
College Park... 
Hyatteville. .. 
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3 SER RSERE 


a 
— 


| | | AREAS House- Urban 


Net | % | Per| Per % | hold | | Per 
Dollars | of | Cape|H'es- 2 | (thou- | Unite | (nee. a H’se- 


Dollar of | Cap- 

(000) | U.S.A! ita | hold U.8.A.| sands) sands) U.S.A.| ita | hold 

1,748.0) | re 400.8) 880.3] 1,390.4) 3,308,120) .9927 1,883 6,755) AHagerstown...| $3.4) .0623| 28.6) | 28.7) 40.2) 160,371) .0481/1,717,6,029 
1.8) .0613) 28.3) 26.8) 5. ‘ 141,702) 0s aes wa 


aa | Total Above Areas|1,633.2'1.0819| 542.8] 606.8! 1,422.21 3,611,19311.083311 ,888 6,653 


* Data not available. © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas. 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These 
cards, as well as IBM listings of data in the Survey, regrouped according to your sales 
territories, may be obtained from Market Statistics, Inc., 6830 Third Avenue, New York 17, 
N. Y., Phone YUkon 6-8557. 


SALES MANAGEMENT 


Get the complete coverage in 
ever expanding 
PITTSFIELD * BERKSHIRE County 


The Pittsfield Metropolitan County Area is an 
ever-growing market... in size. . . in income 
($7,478 average per household). The Berkshire 
County $284,856,000 market is isolated from 
every other local selling force. Only the Eagle 
assures your coverage of this major metropolitan 
county area in New England. 


agle 


Pittsfield, Mass. 
Represented by The Julius Mathews Special Agency, Inc. 


rs c (Other New England States: Connecticut, Maine, ‘ The “SM” symbols mark original, exclu. 
MASSACHUSETTS — jew Hampshire, Rhode Island, Vermont} sive estimates by SALES MANAGEMENT, 


POPULATION EFFECTIVE 
BYP ESTIMATES, 1/1/60 BUYING INCOME— © 


ESTIMATES, 1959 


Income Breakdown of Households 
COUNTIES | Met. Urban | 

CITIES Area} Total Pop. et % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 

Cc (thou- ( (thou- of Per | Per A lo % 0 %%G % % % % 

sands) S.A, (thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U. . | Hsids. inc, | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc, 


Barnstable 86.7) . . 21.8) 13.7 ’ .0319| 1,879) 6,159) 4, 19.4 6.5 
. . . 


13.5 ’ | .0086| 2,123] 6,824 
139.6) .0781) 9} 45.8) 112.6 y -0855| 2,041| 6,798) 6,219) 6,282] 13.1 3. 
Adams Renfrew... . 15.0). ‘ ! , .0087| 1,980) 6,611) 6,100) 6,215] 11.3 2. 
Great Barrington... {8.0}. , : : .0049} 2,025] 6,481| 5,657) 5, 15.8 4. 
% 

2. 


| 23.1 13.99] 36.1 36.0 19.7 | 8.6 24.9 
} . . 7 . * . 
1/ 17.6 9.0| 40.2 34.3 | 16.7 21.8 | 12.4 31.8 

17.5 9.0 | 42.4 36.6/ 17.3 22.8] 11.5 28.9 


7 
0 | 20.1 10.9 | 38.2 34.8 -9 20.6 -0 29.7 
7 
1 


20.5]. .3| '998| .0117] 1,902| 6,190| 5,938] 5,824] 14.3 
57.2| 16.9| 19.3) __| _126,37e| _.0379| 2,200] 7,478] 6,548] 6,861| 9.7 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read foreword, page 19. 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. 


20.6 11.4 | 39.9 36.6 -2 21.4 -0 26.9 
14.1 6.6 | 42.2 32.9 -9 22.6 -1 35.8 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark @y7p indicates copyrighted Sates MANAGEMENT estimates. 
Solid Triangle (4) denotes central city of standard metropolitan area. 

Open Triangle (4) denotes central city of potential metropolitan area. 

Bold face line indicates COUNTY data, light face line CITY data. 

Italic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 


between must be less than ten miles and must conform to the Census Bureau 
standards of urbanization. 
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‘| @v™m POPULATION EFFECTIVE mes The “SM” symbols mark original, exclu- 
MASS. BY LD ESTIMATES, 1/1/80 BUYING INCOME— @X2P EsTimaTes, 1959 sive estimates by SALES MANAGEMENT. 
aeeact he Com 
A. Cash Income Breakdown of Households 
COUNTIES | Met. House-| Spend-| Urban In- In- | | 
CITIES Area] Total | % | holds | ing | Pop. | Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
(continued) |Code]} (thou- ef | (thou- | Units | (thou- | Dollars of Per Per | Per | Per | % % % % %% % % 
sands) | U.S.A, | sands) |(thous,)| sands)} (000) | U.S.A, | Capita) Hsid. | C.S.U.| Hsid.| Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 
— | = a ee ee | 
Bristol... 62] 398.4) 2290) 120.7) 127.8) 340.8] 746,027| .2287 1,873| 6,181] 5,894) 6,783] 15.5 4.0 | 20.8 11.5 | 38.8 36.0 | 14.8 20.9 | 10.1 27.6 
Attleboro 25.9) .0145| 7.91 8.2 —st_—_88,655) .0161| 2,072| 6,702] 6,468) 6,301] 12.6 3.0 | 18.5 [9.8 | 39.1 32.61 16.6 21.3 | 13.2 33.8 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19. 


ATTLEBORO, MASS.—$119,187,000 Income Market 
Reached—and SOLD—Only by The ATTLEBORO SUN 


THE “GOLD COAST” OF BRISTOL COUNTY Family for family, this Attleboro market offers 
Attleboro and North Attleboro are the top-income you more sales than any other market in the county 
communities of Bristol County—with family in- —through the ATTLEBORO SUN .. . with its 
comes $6,792 and $6,732. Comparable incomes unmatched 73% saturation of Attleboro and North 
prevail in the neighboring towns of Norton, Mans- Attleboro, 60% of the entire market. 
field, Foxboro and Plainville. In Bristol County, Start w.th the BEST 


T H t AT T L E 4 @) R O S$ U N Represented by JOHNSON, KENT, GAVIN & SINDING, INC. 
New York Boston Chicago Detroit San Francisco 
184 


SALES MANAGEMENT 


$74,011,000 income rn TAUNTON 


highest of Bristol County’s 3 major markets 


The multi-industry market in Taunton is the Gazette’s market. 
Other newspapers have little effect on the $6,380. per household 
income because Taunton families are loyal to their own local 
news daily. 


TAUNTON Daily Gazette umes ss 


Represented by The Julius Mathews Special Agency, Inc. 


MASS POPULATION EFFECTIVE The “su —— mark original, “exclu. 
7 ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
| = at Income Breakdown of Households 
COUNTIES | Met. House-| Spend-| Urban In- | In- | 
CITIES Area} Total % holds | ing Pop. Net % come | come} $0-2,489 | $2, pone $4,000-6,999 | $7,000-9,999 |$10,0004 over 
(continued) |Code| (thou- | of | (thou-| Units | (thou- | Dollars of | Per | Per | Per | Pr | % % J |\ h% bh|\h bh % 
sands) | U.S.A. | sands) (thous.)| sands) (000) U.S.A, | Capita) Hsid. | C.S.U,| Hsid. | Hsids. Inc. Helds, Inc. | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. 
AFall River....... 104.2) .0583) ‘atl 33.51 191,786} .0575| 1,841) 6,167| 5,725) 5,737] 14.9 3.9 | 20.8 11.7 | 39.8 37.0 | 14.9 21.3 | 9.6 26.1 
ANew Bedford... 107.4} .0601) —- 36.3} 205,730} .0617| 1,916) 6,123) 5,657) 5,691] 16.0 4.2 | 21.2 11.9 | 38.7 36.5 | 14.5 20.8| 9.6 26.6 
North Attleboro 13.6) .0076) 4.0) * 26,928) .0081/ 1,980) 6,732 « . ° ° . ° % *| ’ 9 
Taunton 42.3) .0237| 11.6} 12.6 74,011} 0222): 1,750] 6,380) 5,846] 5,939] 13.9 3.5 | 19.8 10.7 | 40.4 36.4 | 15.3 21.1 | 10.6 28.3 
Dukes 5.7| .0032 1.8 1.9 9,559) .0029) 1,677| 5,311) 5,031) 4,923) 24.0 7.3 | 25.9 16.9 | 32.4 95.2 | 10.4 17.4 | 7.3 23.2 
Essex... 21 561.0, .3139, 171.0, 187.5, 491.7] 1,174,682) .3624) 2,004) 8,869) 8,265) 6,364) 12.8 3.0/ 17.7 8.9 | 39.9 33.6 | 16.6 21.4 13.0 33.1 
Beverly 33.4] .0187) 10.0) 11.1} 70, 538| -0212| 2,112) 7,054) 6,317) 6,549] 12.6 2.9] 16.6 8.1 | 39.7 32.4) 17.1 21.4 | 14.1 35.2 
Danvers 19.3} .0108 4.3} 5.0) 31,223) .0004) 1,618 7,261| 6,245| 6,584] 8.2 1.9] 16.3 7.9 | 44.2 36.0] 18.2 22.6 | 13.1 31.6 
Gloucester 26.7| .0149 8.1} 8.7 52,134) .0156| 1,953) 6, 436) 5,970| 5,972] 14.8 3.7 | 19.6 10.5 | 38.8 34.9 | 15.7 21.5 | 11.1 20.4 
Haverhill. . 46.0} .0257/ 14.2) 16.2 95,091) .0285! 2,067) 6,697) 5, 870| 6,101] 14.3 3.5) 18.9 9.9 | 39.0 34.2 | 15.9 21.4] 11.9 31.0 
Lawrence...... 72.1) 0404) 21.8) 24.7 143,290) .0430| 1,987] 6,573 5,795) 6,000] 12.5 3.1 | 19.4 10.3 | 41.1 36.8 | 16.3 22.3 | 10.7 27.5 
Lyon. . 99.2) 0555) 30.1| 35.0) 219,924) .0660) 2,217] 7,306) 6,271/ 6,650) 10.0 2.8] 15.0 7.3 | 42.8 34.3 | 18.4 22.7 | 13.8 33.4 
Methuen 26.8| 0150) 7.9| *| 53,546) .0161| 1,998) 6,778 = bs ° ° . ° ° ° ° . Vs , 
Newburyport 14.8) .0083} 4.3 5.1) 29,000 7 1,959] 6,744) 5,686) 6,067] 13.2 3.3 | 18.9 10.0 | 40.7 35.9 | 16.0 21.6 | 11.2 29.2 
Peabody....... 29.4) 0165 8.5, 9.5] 60,935} .0183/ 2,073) 7,169) 6,371) 6,631] 10.2 2.3 | 16.3 7.9 | 42.0 33.8] 17.6 21.8 | 13.9 34.2 
Salem 41.7} 0233) 11.9) 13.8 88,476) .0265) 2,122) 7,435) 6,396) 6,740] 9.1 2.0) 15.5 7.4 | 42.8 33.9 | 18.4 22.4 | 14.2 34.3 
Franklin... . 55.1} .0309) 17.3) 19.0) 26.1) 106,416) .0319| 1,931) 6,151) 5,573) 5,577] 15.9 4.3 | 21.6 12.4 | 39.6 37.9 14.2 20.8/| 8.9 24.6 
Greenfield 18.7} .0105) 6.1) 6.9 39,350} .0118] 2,104) 7,716 5,672) 6,527] 8.1 1.9 | 16.2 7.9 | 44.9 36.9 | 18.2 22.8 | 12.6 30.5 
Hampden. . . . 155] 383.7) -2147/| 112.9) 136.1) 356.6] 843,150) .2529) 2,197) 7,468) 6,192) 6,723] 9.9 2.2 | 15.2 7.3 | 42.2 33.6 | 18.4 22.4 | 14.3 34.5 
Chicopee ; 57.0} .0319} 15.0} 18.8 115,537} .0347| 2,027) 7,702) 6,124) 6,843} 8.4 1.8 | 13.3 6.2 | 44.0 34.5 | 19.8 23.7 | 14.5 33.8 
AHolyoke......... 54.1] .0303} 16.5) 18.7 112,555} .0338] 2,080) 6,822 5,998) 6,236] 12.2 2.9) 17.7 9.1 | 41.3 35.5 | 16.9 22.2] 11.9 30.3 
Palmer.......... 10.5} .0059} 2.9 3.6 23,380) 0070) 2,227| 8,062) 6,439) 7,084] 8.2 1.7 | 14.9 6.7 | 41.7 31.7 | 18.8 21.7 | 16.4 38.2 
_ ASpringfield 169.4) .0948| 49.7| 61.4 385,638] | .1157| 2,276) 7,759] 6,272| 6,917] 8.5 1.9 | 14.1 6.5 | 43.0 33.3 | 19.2 22.7 | 15.2 35.6 
; West Springfield 24.2] 0135} «7.0 7.9 53,827} 0161] 2, .234| 7,600) 6,760) 7,072) 8.5 1.8 | 12.9 5.8 | 42.3 32.2 | 20.1 23.2 | 16.2 37.0 
- Westfield. . . + 23.3} .0130) 7.1 7.6 49,173} 0147) 2, 110) 6, 926) 6,414) 6,516] 11.1 2.6 | 17.3 8.5 | 40.8 33.5 | 17.3 21.7 | 13.5 33.7 
Hampshire........155] 88.6) .0496) 23.3) 32.9 61.6] 172,179] .0516 1,943} 7,300! 5,224| 6,092] 15.7 3.9 | 16.8 8.7 | 39.3 34.4 | 16.5 22.2 | 12.0 30.8 
7 : Northampton 31.3} .0175} 7.3) 11.6 58,142) .0174) 1,858] 7,965| 4, 980! 6,264] 13.6 3.3 | 15.0 7.7 | 41.4 35.4 17.5 22.8] 12.5 30.8 
a Middlesex. . . 21) 1,182.3) 6617) 333.6) 389.5|1,039.9] 2,634,629| .7903 2,228) 7,908! 6,764| 7,202} 9.7 2.0 | 14.6 6.4 | 39.8 29.7 | 18.4 20.9 17.6 41.0 
Arlington....... 49.6] .0278} 13.6) 15.1 117,381] .0352| 2,367] 8, 6 7,727| 8,039] 8.0 1.5 | 10.5 4.2 | 38.4 25.5 | 20.8 21.2 | 22.3 47.6 
er Belmont... . 29.8} .0167 8.4 9.4 86, 07 0258) 2,893|10,247| 9, 095| 9,590} 8.0 1.2] 9.1 3.0 31.0 17.4 | 19.5 16.6 | 32.4 61.8 
+ : Cambridge... . . 123.5} .0601| 34.3, 51.5 293,724) .0881| 2, 378) 8, 563) 5,696) 7,090} 8.7 1.9] 13.4 6.1 | 42.4 32.0 | 18.8 21.6 | 16.7 38.4 
- a Everett... ... 44.4) .0248) 12.4) 13.6 90,728| .0272| 2,043| 7,317| 6,638| 6,796] 8.9 2.0| 14.6 6.9 | 42.8 33.8] 19.3 32.2 | 14.4 34.1 
6 is Framingham..... 34.6) .0194) 9.4) 18.1 82,335} .0247| 2,380) 8. 759| 6,242) 7,494) 8.0 1.6] 11.8 5.0 | 41.1 29.4] 19.9 21.7 | 19.2 42.3 
J i 2| .0527) 27.0) 31.1 182,937} .0549) 1,942) 6,77 75| 5,882) 6,143] 13.9 3.4 | 19.1 10.0 | 39.1 34.0 15.8 21.1 | 12.1 31.5 
>. a 0.2) .0337| 17.4) 19.5 _|__ 128,667) 0386} 2,137) 7, "305! 6,587| 6,798] 9.5 2.1 | 15.1 7.1 | 42.3 38.3 | 18.4 22.2 | 14.7 35.3 
-_ ha * Data not available. SM Standard (4) and Potential (A) Metropolitan County Areas. 
z For Retail Sales data, see Section 4 location on page 17. © SM, 1960. 
t 4 To Sell the Rich ‘‘North Shore”’ Market, 
. Start with Its Largest Concentration of Consumers .. . 
: Peabody! The 147,000 LYNN CITY ZONE 
‘f /‘Salem ($7,306 Family Income) 
+S 2 AND THE 
: LYNN DAILY ITEM 
¥ : ve ’ i 
Zz Nahant Lynn Ss ONLY Daily 
be Ns Winthrop A Trading Area of LARGEST ON THE NORTH SHORE e¢ OVER 32,000 CIRCULATION 
e J 300,000 
o°0lClCd $649,339,000 Income National Representatives: JOHNSON, KENT, GAVIN & SINDING, INC. 
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The NEW LOOK in WAGE-EARNER BUYING POWER and Living Standards 
75% of Families Earn $4,000 UP 


te News-Tribune 


Represented by JOHNSON, KENT, GAVIN & SINDING, INC. 
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MASS. @ ‘POPULATION, 1/1/60 BUYING INCOME~ @XD estimates, 1959 Jive estimates by SALES MANAGEMENT, 
Con- Cosh Income Breakdown of Households : 
COUNTIES | Met. House-| Spend-| Urban In- In- 
CITIES Area} Total % | holds | in Pop. Net % come | come| $0-2,499 $2,500-3,090 $4,000-6,999 | $7,000-9,999 | $10,000& over - 
(continued) {Code} (thou- | of | (thou-| Units | (thou-| Dollars o Per | Per | Per | Per | % % % % % % % ; 
sands) | ¥. S.A. | sands) |(thous.)| sands)| (000) | U.S.A. | Capita) Hsid.|C.S.U.| Hsid.| Hsids. Inc. Holds. inc. | Hsids. Inc. | Hsids. Ine, Hslds. Inc. : 
ogy SS Seeman) Nenematenl Pet | Ses He 2A SY 5 oO Hit 
Marlboro-Hudson 26.9) .0151) 8.3} 56,309| .0166) 2,056| 6,664 — 
Marlboro 17.7} .0099) 5.3) 5.9 36,788) .0110) 2,078) 6,941 117.8 8.8 | 40.6 33.8 | 17.3 22.0 | 13.2 32.8 
Medford 67.6| .0378| 18.3) 20.5 148,884) .0447| 2,206) 8,136 12.2 5.2 | 40.3 28.5 | 20.56 22.31 19.0 42.4 
Melrose 30.2) 0169) 8.6) a 7 73,845| .0222| 2,445) 8,587 11.9 4.8 | 38.3 25.9 | 20.2 20.8 | 21.6 47.0 
Natick 29.6} .0166) 8.6 9.1) 64,974) .0195) 2,195) 7,555 13.8 6.2 | 39.7 29.9 | 18.8 21.6 | 17.2 40.1 
Newton. 91.7; .0513) 25.0) 31.4) 265,253| .0796) 1,893/10,610 9.4 3.1 | 31.2 17.5 | 18.7 15.9 | 32.7 62.3 “a 
Somerville 94.4) .0528) 26.3) 30.1) 196,379} .0589| 2,080) 7,467 14.6 6.9 | 43.7 34.2 | 19.1 22.8 | 14.5 34.3 
Wakefield 24.7 0138| 6.8 7.9) 56,096) .0168| 2,271) 8,249 12.2 5.2 | 40.3 28.7 | 20.5 22.4/ 19.0 42.1 
Waltham 54.0) 0302| 13.9} 17.3 110,176} .0330| 2,040) 7,926 14.8 6.5 | 42.0 31.8 | 19.5 22.6 | 16.2 37.4 
Watertown 40.0) .0224 10.6 12.0 85,240) .0256| 2,131) 8,042 12.4 5.4 | 40.8 29.6 | 20.6 22.8 | 18.2 40.6 — 
Woburn 26.1] -0146 6.7 7.5 50,804) .0152) 1,947) 7,583 15.1 7.0 | 41.7 32.0 | 18.2 21.4 | 15.8 37.6 = 
Nantucket iemah 3.6) 0020) 1.0 11 3.1 5,702| .0017| 1,584) 5,702 24.3 14.7 | 36.8 37.3 | 12.0 18.5 | 8.1 24.2 
Norfolk 21 491.3) .2749) 140.2) 163.2) 383.6) 1,208,212) .3624 2,459 8,618 12.5 65.1 | 38.6 26.1 | 19.0 19.7 | 21.6 47.5 
Braintree 30.7 0173) 8.2 9.0) 67,429) -0202) 2,196) 8,223) 7 11.9 5.0 | 40.1 28.2 | 20.6 22.1 | 19.6 43.2 a 
Brookline 65.1} .0364 18.5) 26.8) 209,798, .0629| 3,223)11,340 9.0 2.9 | 20.8 16.2 | 17.6 14.6 | 35.6 65.1 i = 
Dedham 24.2) .0135) 6.6 7.3) 54,215) .0163) 2,240) 8,214 13.3 5.6 | 39.3 27.6 | 19.5 20.9 | 19.9 44.3 « 
Needham 26.2 0147| 7.6 8.4) 69,720; .0209) 2,661) 9,174 11.1 4.1 | 36.2 22.1 | 19.7 18.9 | 26.0 53.5 
Norwood 24.7; .0138 6.6) 7.7) 52,919) .0169) 2,142) 8,018 12.8 5.6 | 41.6 30.5 | 20.0 22.5 | 17.6 39.7 
Quincy 85.9] .0481| 25.1] 28.0) 200,666] .0602| 2,336) 7,995 12.5 5.4] 41.4 30.0 | 20.0 22.1 | 18.1 40.9 
Wellesley 24.6; .0138) 6.7 10.4) 81,132} .0343 3,208/12, 100 10.9 3.4} 28.8 14.8 17.7 14.0 | 38.4 67.2 ‘ = 
Weymouth. . 50.7| .0284 14.9] 15.6| 111,112) .0833) 2,192) 7,457 13.8 6.3 | 41.5 31.7 | 19.5 22.8 | 16.1 37.3 
Plymouth 23] 228.6) .1280 70.2) 76.6) 123. 460,730) .1352) 1,972) 6,421 20.2 10.9 | 38.8 35.2 | 14.9 20.6 | 10.9 29.4 
ABrockton 66.2} .0370! 20.3) 24.2) 130,144) .0417| 2,102) 6,854 18.6 9.7 | 41.4 36.2 | 16.2 21.6 | 11.4 29.5 
Middleborough 11.9, .0067 3.8) 4.0 24,076) .0072) 2,023) 6,879 18.6 9.5 | 41.3 35.6 | 16.2 21.2 12.0 30.8 
Plymouth 13.9) .0078 3.4, 5.0) 26,823 0080) 1,930) 7,889 17.0 8.3 | 43.8 35.9 | 18.1 22.6 | 13.1 31.4 - 
Suffolk. ......... 2it 839.8) .4700' 230.2) 308. 6! 827.5! 1,787,866! 6862! 2,129! 7,473 16.8 8.2! 41.3 33.7 ' 17.5 21.91 13.7 33.7 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


If You're in the Enterprise-Sun—You're in a TOP-SELLING MARKET 
MARLBORO—HUDSON (also Northboro, Southboro, Bolton, Berlin, Stow) 


} 0,540 Families 


THIS Market Is Really on the Move. 
Marlboro-Hudson’s well diversified indus- 
tries are attracting more people, creating 
more buying power (UP 9%), producing 
more sales. 374 new home permits were 
issued last year—with an equal number— 
probably more—expected in 1960. New 
quarter-million dollar truck terminal. New 


$6,664 Family Income $70,335,260 Total Income 


Belt Highway, to connect local communi- 
ties with each other and with state super- 
highways, acclaimed as boon to shoppers, 
shippers, developers. 


The Marlboro Enterprise— Hudson Sun 
alone effectively covers this dynamic 
market. 


MARLBORO ENTERPRISE—HUDSON SUN 


and the “Five Towns Weeklies” 


MARLBORO, MASS. 
186 


Represented by: 


The Julius Mathews Special Agency, Inc. 


ADD the 5 TOWNS 
ECONOMY BUY 


For little extra cost you can make 
sales calls on families in the well- 
to-do Middlesex Counties of Acton, 
Bedford, Concord, Maynard and 
Sudbury—through the “Five Towns 
Weeklies”. 


SALES MANAGEMENT 


The Best 


“BUY-LINE’ RATE 
in Boston 


If your product or service has its most responsive market among 


““Buy-Line” 
oe rate per line di- 
= ed by number of 
| e kind of readers 
you want times 


Rate: 


100,000. 


any of the following classifications, you can reach more of these 
people — at less cost — through the HERALD-TRAVELER. 


- 
! 
! 
Combined circulation “Buy-Line” Rote Advertisers put their money 
Home-owners | where the buying is 
Herald-Traveler 65.5% 6l1¢ 
2nd Paper 57.8% ' 67¢ Total linage 
$100/week or more | The Herald-Traveler 
Herald-Traveler . 61.2% 66¢ has led for 33 years 
907 ‘ 
2nd Paper | 49.2% 78¢ General linage 
Car-owners The Herald-Traveler 
: Herald-Traveler 85.5% 48¢ has led for 32 years 
os 2nd Paper 77.4% 50¢ } 
4 : Automotive 
a Vacationers me , oF The Herald-Traveler 
4 Herald-Traveler . 64.3% | 63¢ has led for 26 years 
= 2nd Paper 54.2% | 71¢ 
. Retail 
a ] l 
a ye xi ate 21.5% $1.98 The Herald-Traveler 
erald-Traveler 5% | : ve ene 
Qnd Paper 14.4% , $2.67 has led for 28 years 
Charge accounts . on, tate 
Herald-Traveler ! 78.9% 51¢ asain ii pend 
2nd Paper 72.7% 536¢ has led for 26 years 
Buy by mail . | Grocery 
1 mr 
Herald-Traveler ' 28.4% | $1.44 The Herald-Traveler 
2nd Paper 24.5 % | $1.56 has led for 22 years 
i I 
et 
a Source: Boston University Study of Newspaper Reading projected against ABC Audit, 3-31-59. 


The Boston HERALD-TRAVELER 


5 Boston’s Home-Delivered Newspaper 
. Represented nationally by SAWYER-FERGUSON-WALKER CO. 
New York ¢ Philadelphia ¢ Detroit « Chicago ¢« Atlanta « Los Angeles « San Francisco 
Special travel and resort representative: HAL WINTER CO., Miami Beach 
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WBZ RADIO HAS MORE LISTENERS 
IN BOSTON AND NEW ENGLAND 


5 Mill c WBZ RADIO WAS RATED WN FIVE QUARTER Jon ts ae 
p TIED FOR NUMBER ONE IN FIVE QUA H 7 A.M. 
ivante omawe 7 P.M. IN THE DECEMBER 1959 METRO BOSTON PULSE. NOTE 


YEAR-TO-YEAR PROGRESS. 
DAYTIME COMPARISON Total Rating Points and Average Rating 
Oct. - Nov. '58 December '59 Change 
WBZ 197.1 -4.1 210.9 - 4.4 UP 13.8 pts 
WHDH 203.3 - 4.2 196.6 - 4.0 DN 6.7 
WEEI 188.6 - 3.9 147.7 -3.1 DN 40.9 
WNAC 128.4 - 2.7 132.4-2.8 UP 4.0 


WBZ RADIO WAS RATED NUMBER ONE IN EVERY QUARTER HOUR 
FROM 6 A.M. TO 6 P.M. IN THE OCT.- NOV. 1959 METRO BOSTON 
NIELSEN. NOTE YEAR-TO-YEAR PROGRESS. 


Average Rating 
Oct. - Nov. '58 : \ Change 
WBZ 3.7 g | 
WHDH 8 ‘ none 
WEEI 2.5 : DN .7 
WNAC 8 : UP 7 


WBZ RADIO REACHES MORE DIFFERENT NEW ENGLAND HOMES 


EACH MONTH (OCT.-NOV. 1959 NIELSEN). THIS IS WBZ RADIO’S 
51,000 WATT “BIG PLUS”. 


12-3 P.M. 


WBZ 656,100 WBZ 
WHDH WHDH 
WEEI : WEE! 
WNAC WNAC 


“ -M. 
National Representatives: WBZ WBZ 
A M RADIO SALES CO. WHDH WHDH 


WEE! : WEE! 
© ©O@ WESTINGHOUSE BROADCASTING COMPANY. INC. WNAC WNAC 


The “SM"’ symbols mark original, exclu- 


SF POPULATION «EFFECTIVE 
MASS. JM BYLD estimates, 1959 sive estimates by SALES MANAGEMENT. 


ESTIMATES, 1/1/60 BUYING INCOME— 


COUNTIES Met. 
CITIES Area} Total 
(continued) Code} (thou- 


Ine |" Ine 
% ng Pop. % come | come} $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 |$10,000& over 
.| of of | Por | Por | Per | Per | % % bi b|% % | % % 
sands) | U.S.A, | sands) (thous.) | sands) U.S.A. | Capita) Hsid. C.8.U.| Hsid. Holds. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Hsids. Inc, 


| “Cash Income Breakdown of Households 
| 


A Boston 743.3| 4160) 211.5} 276.9) , 608, 4824) 2, 164| 7, 604| 5,806 6,630) 10.2 2.3 | 16.4 7.9] 41.5 33.6 | 17.8 22.0| 14.1 34.3 
Chelsea 36.5) 0204 By .0211| 1,926) 7,102/ 5,779) 6,324] 10.8 2. 7 9.0 | 42.5 35.9 21.9 
Revere 2} 0231) 11, ' .0240| 1,940) 6,891| 6,117] 6,382] 10.3 2. 3 8.7 | 42.4 85.7 | 17.6 22.5 
Worcester 5) .3299 : 8} 1,188, .3864) 2,016) 6,937) 6,060) 6, 8 2. 6 8.9 | 41.4 35.3 | 16.9 21.9 
Athol 2.3) .0069) ; 5) 707). 2,090) 7,141| 5,680) 6,24 : : lL 9.8 | 44.7 38.4 7 21.9 
Clinton : 3.0) .0073 7 -1| ‘ d 1,931) 6,785) 6,123) 6,246 : . 5 9.4 | 41.7 35.7 -1 22.4 
Fitehburg 3.8} .0245 2,065) 6,957| 6,016) 6,306] 10.8 2. 4 8.9 | 42.8 36.2 | 17.1 22.2 
Gardner 9 0112 ’ 6.8| 2, 2,109| 7,310) 6,235| 6,653] 8.0 1. 3 8.4] 43.2 34.6/ 17.9 22.1 
Leominster 5.3 0142 1,936] 6,621) 6,256] 6,214] 12.5 3.0 | 18.3 9.4 | 40.7 35.1 | 16.7 22.0 
Milford. . 5.7| .0088 2,229) 7,775| 6,402| 7,027] 8.0 1.7| 13.0 5.9 | 43.4 33.1 | 20.0 28.3 
Southbridge. 7.7, .0099 2,123) 7,368| 6,479| 6,726] 8.0 1. 9 7.6| 43.3 34.5 | 18.9 23.0 | 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 


$7.7070 im Milford. Mass. 


is highest income per household in the county. 


Add to this the income of Hopkinton, Millis, Franklin, Mendon, 
Medfield, Upton, Hopedale, Medway, West Medway, Holliston, 
and you'll find the Milford Daily News reaches a high-income 


aie market where a big part of Worcester County sales are made. 
Sold thoroughly— 
and ONLY— 


by the market's 


only Bolly The MILFORD DAILY NEWS muirorp, mass. 


Represented by The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


NEW ENGLAND FIRST In Huctivedesias Income 
LEADS THE | FIRST In Retail Sales 
NATION FIRST In Food Sales 


of all U. S. regions 


MASSACHUSETTS LEADS NEW ENGLAND 


© Larger than other 5 New England States Combined in E.B.I. 


® Twice the population of the 2nd leading state 


© 50% of the Total Retail Sales 


...and \W/© R© ES TE mes 
Mf -vv00 


A BILLION DOLLAR MAR 
—e Mass. 


E.B.I. $1,112,205,000 
RETAIL SALES $ 669,589,000 
FOOD SALES $ 181,757,000 


You can’t cover ‘Massach . pelts 


without the ew 
The Worcester 
6. AY, TELEGRAM ano GAZETTE 
0 WORCESTER, MASSACHUSETTS 


‘MOLONEY, REGAN & SCHMITT, Inc. 


COVERAGE 102,957 National Representatives 


AB.C. Audit Dec. 31, 1958 


sat AE ee 


ee ee Ad POPULATION EFFECTIVE The “‘SM”’ symbols mark original, exclu- 
7 MASS. BYD ESTIMATES, 1/1/60 BUYING INCOME— @Y2D ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
3 _. Cash Income Breakdown of Households 
: COUNTIES | Met. House- Spend- Urban In- | Ine l 
& CITIES Area} Total % holds | ing Pop. Net % come | come} $0-2,499" [sz 500-3,999 | $4,000-6, 999 $7, 000-9,999 '$10,000& over 
| (continued) {Code} (thou- of (thou- | Units | (thou- | Dollars of Per | Per | Per | Per % % % % % % % % 
; sands) U.S.A. | sands) (thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids, ine. | Hs' sids. Inc. | Hsids. Inc, | clas, Inc. | Hsids, inc. 
WER. <i doineaus 14.4 -0081 | 4. i . 29,892| .0090| 2,076| 7,201| 5,937| 6,473] 8.6 2.0| 15.5 7.7 | 44.9 37.2 | 18.7 28.6 | 12.3 29.5 
AWorcester........ 209.9 ‘oa 59. 1) 74.0 437,920) .1314| 2,086) 7,410 5,917) 6,547] 10.7 2.5 | 16.0 73 8 | 42 42.1 34.4 | 17.7 22.1 | 13.5 33.2 
a | irae 
Ef Total Above Cities. ...] 3,735.0 slow 8,112, 1224) 2. 4332) 2, 173) 7,599) 6, a 6,836] 10.3 2.3) 15.6 7.3 40.7 31.9 18.0 21.5 | 15.4 37.0 
y State Total........... 6,023.9! 2.8117/1 ,461 .7\1,707.8|4,237. 210,718, 539. 3.2150) 2, 134| 7, 333) 6, 276 6.6541 11.6 2.6/ 16.6 8.0 40.1 32.3 17.3 21.2 | 14.5 35.6 
| cae “ 
i For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, i 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


Their Authority Is the Survey 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 
they know too that the people they are talking to—advertisers and advertising agencies—rely 
on the same authority. 
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Donnelly Adv. 
Since 1850 


In Key | the ultimate in Outdoor Advertising 


East Coast FOR INFORMATION ON ALL OUR MARKETS 
Markets CALL BOSTON, MASS., JAmaica 2-8800 


When in Boston, Mare, call JAmaica 2-8800 


cst 1 E. B. I. 
SA) ESTIMATES, 1/1/80 | 7D : ESTIMATES, 1969 SYD Estimates. 1/1/60 CLD Estinares, 1959 


4% ] A. 
i sumer | | J 
House- —) Urban House- Spend. Urban 
Total | % | hold Pop. Net y | an Pop. 
thou-| a | (ihe | Unite | Gece | Usttars thou- | Unite | (ivec- 
sands) U.S.A. sands) | Chews.) sands) (000) . |U. sands) | hous.) sands) 


Boston..........,8,074.4 1.7208 886.0)1,048.9| 2,782.7 6,806,089 2.0413/2,213 7,608 
Brockton........] 228.6) .1280| 70.2, 76.6) 123.8] 480,730, .1362|1,972/6,421 3} .2643) 126.2) 169.1] 418.2] 1,015,329) . 


Fall River- re 171.3) 198.0) 448.8) 1,188,273) . 
New Bedford....] 308.4) .2230/ 120.7| 127.8) 340.6] 746,027) .2237/1,873/6,181 
Pittsfield 138.6 .0781/ 41.9) 45.8, 112.6] 284,856) .0885|2,041 6,788] Total Above Areas|4,002.8|2.7438 1 ,424.3)1,064.2) 4,194.3 0,490,304 3.1466 2,140 7,365 


MASSACHUSETTS METROPOLITAN S7awerieee AREAS 


POPULATION | aome.s.l. E. B. |. 
JM ESTIMATES, 1/1/60 CLD Estimates, 1950 ] SVD ESTIMATES. 1/1/60 BYD Estimates, 1959 


a a 


| 


Total | 9 or Pop _ 
0 | % . b 
(thou- | of ee of (thou- 
sands) U.S.A. Sands) (thous.) . . sands) 


Boston 2,569.1 1.4378) 734.5) 877. ‘| 2,301.2) 5,812,819)1. 23917, * 8). . 2) 130. 

Brockton......] 140.7} 0787) 42. 2| 47.8| 105.0} 283,974| .0852/2,01816, 1. t 5] 65. 

Fail River.....] 137.4) 0769) 40.8} 44.0| 119.1] 249,907) .0750|1 ,819/6,125 

Fitchburg- | Ale 5}. . .7| 389.6 : 
Loominster..| 79.4) .0444) 23.1 26.0 72.7] 188,875| .0477|2,001/6,878 a). A 1) 263.3 1958/2, 

Lawrence- 
Haverhill....| 182.2) . 54.9, 63.2) 158.7) 366,697) . 2,013)6,679 231.6/2. 1,219.3)1 442.6) 3,805.4] 9,175, 560/2.7363 

Lowell........[/ 148.71 . 41.2) 47.3] 108.3] 286,213] 0859/1 ,964/6,947 


For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19. 


Make up to 10 calls a day in up to 21/2 MILLION 
NEW ENGLAND HOMES 


0ee02@! 


COMPLETE SATURATION ° 


THE YANKEE NETWORK NEWS 


See Page 17 for the Guide to the Data Sections of this Survey 


SALES MANAGEMENT 


IN A.B.C. CITY and SUBURBAN BOSTON 


eae <eaisicsa - 


| 
OF ALL THE FAMILIES LIVE IN TH 
~ 5,000 *-:10000 


| Effective Buying Income 
: Group Towns 


OF ALL BOSTON DAILY NEWSPAPERS 
PURCHASED IN THE $5,000 to $10,000 
INCOME TOWNS 


The BOSTON REC 


ACCOUNTS FOR Ai 0, 


LEADS THE M & E GLOBE BY 357% 
LEADS THE HERALD-TRAVELER BY 40°76 


TOTAL CIRCULATION 
RECORD-AMERICAN 549,525 
Globe (M. & E.) 339,996 
Herald-Traveler 353,113 


Represente d Nationally by HEARST ADVERTISING SERVICE INC. 
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. . « Survey affer survey proves... 


WHFB IS YOUR BEST RADIO BUY 


*YOU REACH AN AVG. OF 77% MORE LISTENERS, 6 AM TO 6 PM, 
VIA WHFB — S. W. MICHIGAN’S ONLY 1,000-WATT STATION! 


EVERETT MCKINNEY. and ; apg ema 
Vv -Mc an 
MICHIGAN SPOT SALES AREA | | POP. FAMILIES 


Benton Harbor-St. Joseph | $ 75,630,000 | 35,700 | 11,300 
Nelson R h St |— 
September, 1959 = Berrien County | $284,485, 000 159,100 49,100 


| Total WHFB 4-County | 
| Coverage Area | $517,823,000 306, 200 94,500 


Pot 


y ware) Providing area-wide, 4county service from the heart of 
a potential Metropolitan Area—Benton Harbor—St. 
Joseph and Berrien County, Michigan . . . and featuring 
a Full-Range Programming of music, news, sports, farm, 


je NTON = women's, stereo and community service special events. 
th yt ST. JOSEPH N 
? 


Van Buren 


In Michigan’s Richest Farm Belt WHFB 
gr am “MICHIGAN FARM HOUR” voted 
Y Ist Place Award by Associated Press! 


MICHIGAN — (Other East North Central States: The ‘SM’ symbols mark original exctu- 
ws litinois, Indiana, Ohio, Wisconsin.) sive estimates hy SALES MANAGEMENT. 


POPULATION EFFECTIVE SM 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 


Income ®reakdown of Households 
COUNTIES | Met. Urban In- 
CITIES Area 0 


come $2,500-3,989 $7,000-9,999 |$10,000&over 
Per | Per | Per % % % %N % % 
Heid. | C.S.U. b . Inc. | Hsids. Inc. ‘ . | Hsids, Inc. | Hsids. Inc. 


6,888) 3,948 R . 26.5 19.7 . iy 9.4 17.9 
5,012| 4,561) 4,610 J “ 24.4 17.2 s bs 10.0 18.0 
5,233) 5,221) 4,782 6 ° 22.7 15.1 a 3 10.8 18.3 
5,133) 4,844) 4,611 a v 22.3 15.3 A A 10.7 18.7 
5,751) 4,946) 5,104 P x 19.5 12.1 é 12.8 20.3 
4,114) 4,057; 3,698 . 29.5 26.0 i s 5.7 12.8 
4,698) 4,422) 4,071 ‘ 4 26.6 20.7 R s 8.2 16.4 
4,062; 3,993, 3,635 . ‘ 29.5 26.7 d . 6.1 13.5 
5,150| 5,006) 4,655] 25. .2| 23.3 18.9 | 34. .2| 10.7 18.8 
6,006) 5,447] 5,445] 19. 3} 20.0 11.7 13.6 20.2 
41| 6,080 5,884) 5,656 : ‘ 18.3 10.3 s 14.8 21.2 
; , 885) 6,336) 5,902) 5,883) . ‘ 17.3 9.3 15.7 21.6 
2.3 4) 267; . 1,251) 4,460) 4,221; 3,925 ¢ 4 26.4 21.3 a 7.6 15.6 
= 5) J d 1,788 5,783' 56,514) 5,337 ’ . 19.9 11.8 | . 13.6 20.7 
| | 
! seeeeeel i 7\ .0800) 11.3) . 0227) al 6,693) 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
$M Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


sands) | (thous.) 


Lu 


1.0) 
2.9) 
18.7| 
8.0 
4.3 
3.2 
2.9 
1.8 
; 10.3 
Haatings ‘ } 2.3 


Bay. . ° 30.7 
ABay City Pz 3 17.2) 


geec8825 


af 
=& 


eee ee ee ee ee ee 


Benton Harbor-St. Joseph Sales Almost Double 
Average Volume... Hub of 4-County Market 


Benton Harbor-St. Joseph’s orbiting The News-Palladium and The Her- 
sales indexes are powered by solid 


Id-P , sold i bination, gi 
buying power—more than a half- $51 7,823,000 ; said cnaaiiiis ch. 


you unmatched penetration of this 
billion dollars of it... based on a 


big market. They route your ad- 
broad variety of industries (350 BUY! NG vertising along the market’s main 
plants in the 4-county area) and shopping currents, so that you cover 
Michigan’s great Fruit Belt (50% WER both city zones completely while 
of the state’s fruit crops produced PO reaching 20,000 additional homes in 
in these counties). the surrounding area. 


STH LARGEST OF THE STATE’S 13 METROPOLITAN MARKETS 
BENTON HARBOR NEWS-PALLADIUM—ST. JOSEPH HERALD-PRESS 


Represented by E. A. Faulkner & Associates 


SALES MANAGEMENT 


population of greater BATTLE CREEK 


BEDFORD | PENNFIELD n Oo W Oo V e r 


TOWNSHIP ve Rayy,tOWNSHIP 


100,000 


Old ‘‘population figures’”’ for Battle Creek are out-dated. 
The greater metropolitan area, consisting of two cities and 
their four townships, is a truly contiguous area. All persons 
within this area live and work together as one community. 
A resident living even at the farthest corner of this area is 
Battle Creek only 20 minutes away from downtown. 

Springfield 0 

Battle Creek Twp. .............. 18, 300 


| Raa ReReaRERE SELL ALL BATTLE CREEK in the 


ate = Kes ENQUIRER AND NEWS 


The only newspaper with complete circulation & news coverage of this area. 


BATTLE CREEK EMMETT 
TOWNSHIP ® TOWNSHIP 


Population figures from U. S. Post Office, local 
government units, county health department, 
public schools, Consumers Power Co. 


Represented Nationally by SAWYER e FERGUSON e WALKER CO. 


MICHIGAN | SYD Estimates. 1/1/00 BUYING INCOME— ¢ JA) ESTIMATES, 1959 ~The “SM symbols mark aia cl 
| | Con- | } Income Breakdown of Households 
| sumer | Cash }|_ _ CL b's ae Se Ub ee Sele Ee 
COUNTIES | Met. } House-| Spend-| Urban In- In- | 
im /SSS| ce! | | Sae | det | | ota | 3. | ou | me (‘pan en| Seem | See sagan | sage inte 
sands) | U.S.A. | sands) |(thous.)| sands)| (000) | U.S.A. | Capital risid. |CS-U.| Hold. | Halds. tin. | dha. inc. | Hsids. Inc. | Halas, Ine. | Hols, o. 
Benton Harbor 23.1; .0129 7.3] 8.6) 45,966) .0138| Me 990| 6,297| 5,345] 5,612] 15.7 4.2 | 18.4 10.4 | 41.5 39.2 | 15.1 21.8 | 9.3 24.4 
ES 16.1 -0090) 5.2) 5.5| 33, 502) “0100! 2,081) 6,443) 6,049) 6,012] 14.0 3.5 | 16.6 8.7 | 41.3 36.5 16.8 22.6 11.3 28.7 
\St. Joseph...... 12.6) .0071 4.0 4.8) 29,664) .0089) 2,354) 7,416) 6,180) 6,655] 10.3 2.3 | 14.6 6.9 | 42.0 33.6 | 18.2 22.1 | 14.9 35.1 
Brame. .......... 39.2 -0220) 11.6) 11.9) 10.3 60,402 ‘orst| 1,541) 6,207; 5,041, 4,727] 25.5 8.1 | 24.1 16.2 33.3 37.2 | 10.5 18.1 | 6.6 20.4 
Coldwater. ... 10.3 - 0058} may “| 18,483) .0055) 1,704) 5,436) 5,278) 5,141] 21.4 6.2 23.0 14.2 | 35.4 36.6 11.9 18.7 8.3 24.3 
Calhoun....... .. 191 143.9, .0805 42.1 50.9) 109.6] 276,567 -0829) 1,922) | 8,568) 5,431| 5,750] 15.7 4.1 | 16.5 9.1 | 41.9 38.6 | 16.0 22.6 9.9 25.6 
(eS eae 13.3} .0074 3.8 5.4] 24,588| .0074| 1,849| 6,471| 4,519] 5,225] 22.2 6.3 | 16.6 10.1 | 39.6 40.2 | 13.4 20.8| 8.2 22.6 
\ Battle Creek 54.6} .0306| 17.1| 20.9) 116,275] .0349) : " 130) 6,800| 5,558| 5,998] 12.6 3.1 | 15.9 8.4 | 43.6 38.5 | 17.2 23.3 | 10.7 26.7 
Soringfield Place- | | | 
Lakeview. ... 18.8) .0105 5.7) 5.9 37,630} .0113| 2,002) 6,602) 6,378) 6,233] 13.6 3.2 14.7 7.5 | 41.9 35.7 17.4 22.6 | 12.4 31.0 
Marshall... : 6.5) .0036 2.0 2.1 11,378 -0084| 1,750) 5,689) 5,334) 5,199] 20.3 5.8 | 20.8 12.7 | 38.2 38.9 | 12.8 20.0 7.9 22.8 
ic atnnd a8 32.4; .0181 10.2 10.4 7.6 51 ‘on 0156) 1,602) 5 088 4,957) 4,575 26.2 8.5 23.4 16.2 | 34.0 39.5 | 10.9 19.2 5.5 16.6 
Charlevoix... . , 13.9; .0078 3.9 4.1 6.0 16, 950 0051) 1,21 9) 4,346) a. 3,793] 34.0 13.3 27.8 23.3 | 28.3 39.8 | 7.0 14.8 2.9 8.8 
od | ii | | 
Cheboygan... . on 14.2; .0080 4.0 4.0 6.1 ‘oul 1,138) 4,042) 3,969 | 3,649] 37.0 15.1 | 28.0 24.4 25.8 37.6 6.4 14.2) 2.8 8.7 
Chippewa..... 33.2; .0185 9.4 11.8 21.5 he 0158) 1,595) 5,632| 4,479| 4,795] 22.6 7.0 | 23.2 15.3 36.9 40.9 11.4 19.2 6.0 17.6 
Sault Ste. Marie... 21.5; .0120 6.0 6.7 34,468) .0103) 1,603) 5,745| 5,144| 5,237] 17.6 5.0 | 21.0 12.8 | 40.7 41.2 | 13.3 20.5 7.4 20.5 
Clare... 13.1) .0074) 3.9) 4.1 18,832 tee) 1.438) 4,829| 4,545! 4,338] 29.1 10.0 | 23.9 17.5 | 32.6 30.9| 9.6 17.9| 4.8 14.7 
Clinton P 82 35.8 .0200 10.0 10.6} 7.2 tad -0164) 1,529) — 5,147; 4,840] 22.3 6.9 | 22.0 14.4 | 37.9 11.8 19.8 6.0 17.4 
St. Johns 5.5| .0031} 1.7 1.8 10,082} .0030) 1,833) 5,931) 5,601) 5,448) 17.9 4.9 | 19.2 11.2 | 40.3 39.3 | 13.8 20.5) 8.8 24.1 
Crawford. . we 5.2) .0029 1.3 1.4 5,828) -0018) 1,140) 4,560, 4,181) 4,036) 26.4 9.7 | 28.0 22.8 | 34.2 45.1 8.1 16.3 2.3 6.1 
Gi-teb cited . 33.7; .0189 9.9 10.1; 20.7 46 356, .0139) 1,376) 4,682) 4,656) 4,334] 26.8 9.2 | 25.9 19.0 | 33.8 41.4) 9.1 17.0 | 4.4 13.4 
Escanaba — 0090} 4.8) 5.3] 25, 337| 76) 1,574] 5,279] 4,781| 4,764] 21.5 6.7 | 23.4 15.6 | 38.6 43.0] 11.0 18.7] 5.5 16.0 
| | | 
Dickinson, ........ 22.8) os 7.1 7.1; 19.4 33,291) on al 4,689) 4,648) 4,370) 23.6 8.0 | 27.7 20.1 | 35.6 43.3) 9.1 16.8) 4.0 11.8 
Iron Mountain- | | | 
Kingsford........ 16.9} .00965| 5.0) 26,151| .0078| 1,548| 6,230 
Iron Mountain... .. 11.0} .0062 3.2 3. 7 17,217] 0052) 1,565) 5,380) 4,653) 4,729] 19.4 6.1 | 26.5 17. 38.5 43.2 | 10.5 17.9 5.1 15.0 
BR io cntsocsaces 82 48.8) .0273| 14.8 15.0) 17.4 79,749; .0239) 1,634) 6,388) 6,317| 4,930] 23.1 7.0 | 21.7 14.0 | 36.7 39.4) 11.7 19.2 6.8 20.4 
Charlotte........... 7 8) -0044 2.3) 2. 8| 14,695} .0044) 1,884) 6,389) 5,182) 5,523] 15.9 4.3 | 19.4 11.2 | 41.9 40.2 | 15.9 20.4 8.9 23.9 
sted Emmet ei 16.1} .0091 4.6) 5.0} 6.9 22,616) .0068) 1,405 aan 4,507) 4,327 29.9 10.3 | 25.5 18.7 | 30.8 37.8) 8.6 16.0) 6.2 17.2 
: Pets joskey. . pidilbaaes ‘ 6.9) _ -0039 2.1 2.2) 10,974| .0033| 1,500) 5,226] 4,917) 4,819] 25.2 7.8 | 23.0 15.2 | 33.9 37.3 | 11.0 18.4 6.9 21.3 
For Retail Sales data, see Section 4 location on p Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Wetrcpetitns County Areas, © SM, 1960. 


a JULY 10, 1960 193 


IF YOU 
CAN COUNT atom 


BUY RIGHT 


TO WH IN 


EASTERN 
MICHIGAN 


Take the November Reports on either of the markets 
... Saginaw-Bay City-Flint or Lansing... NSI or ARB... 
and you'll find the answer, but plain! 
SEE page 5 any NSI Report for 
Total Station Audience Delivered 
SEE page 4 in the ARB Saginaw-Bay City-Flint Report for 
Total Station Audiences Delivered 
SEE page 3 in the ARB Lansing Report for 
Total Station Audiences Delivered. 
You'll find WNEM-T'V’s more than 57,000 actual 


Viewing Homes* TOPS THEM ALL... and by CHANNEL 
mighty margins. And only actual viewing counts! WN 2 cae 
Put it on a dollars and cents basis and you can’t 5 


miss—The Right Buy for Eastern Michigan. ’ 
Saginaw » Bay City « NBC 


Represented By Edward Petry & Co., Inc. 


*4 PM.12 Midnight 


POPULATION | P EFFECTIVE . The “SM” symbols mark original, exclu- 
MICHIGAN BYP ESTIMATES, 1/1/80 BUYING INCOME— ©) ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Cash 

COUNTIES | Met. Hou In- 
CITIES Area} Total | % Pop. % come $2,500-3,999 | $4,000-6,99S | $7,000-9,999 
(continued) {Code} (thou- | of | (thou- | Units | (thou- of | Per | Per | Per | Per ee > Bie S21 BIS & 
sands) | U.S.A. | sands) | (thoas.)| sands) (000 U.S.A. | Capita) Hsid. | C.S.U. A : ‘ Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Hsids. inc, 


Income Breakdown of Households 


Genesee 53} 393.9, .2204| 116.0) 125.2) 259.3 -2528) 2,140) 7,267) 6,729 ; 1/|11.6 6.4 | 44.6 35.0 | 19.9 23.9 | 14.5 33.6 
Fenton 5| .0031) 1.6) 1.8 ; .0034| 2,080 7,149] 6,240) 6, j 5| 13.9 6.9 | 44.0 36.8 | 18.8 23.9 | 12.5 29.9 
AFlint 1114 1364) 3 2.0] 10.7 4.9 | 43.8 32.9 | 20.7 24.1 | 16.0 36.1 

Gladwin 6.0059 . . j .0040) | 4,517] 4,237 . .2| 24.7 20.3 | 30.7 42.1| 7.4 15.6) 2.9 8.8 

Gogebic Al 0146} 8, y i : ,428| 4,659) 4,606) 4, . 6 | 25.9 18.9 | 35.6 43.0| 9.4 17.5| 4.1 12.0 
Ironwood 7; 0060 .3| ¥ c ,545| 5,011] 4,772] 4, 23.5 15.9 | 37.6 42.4 | 11.2 19.3] 5.4 15.4 


Grand Traverse e 0198) . 8) . 014 5,234) 5,000) 4, . : 16.3 | 33.6 37.2 | 10.1 17.2) 6.9 21.5 
Traverse City.. q -0106 & ° ° ¢ , 5,518) 5,049 7 . 6. 14.0 | 35.6 37.2 | 11.7 18.7 | 8.0 23.6 
Gratiot . . .0206 ’ ‘ ; : . ,455) 4,972) 4,730 . -1 | 26.2 18.1 | 33.4 40.0 | 9.6 17.6) 4.9 15.2 
Alma... 9.6, .0054 R' 3. ’ : . 5,622) 4,610 ; -O | 22.2 14.6 | 87.7 41.4 | 11.0 18.4] 6.3 18.6 
Hillsdale ‘ ‘ . 1 . ‘ ° 4.088) 4,556 ° -9 | 24.6 18.4 | 30.9 38.9 | 8.9 17.0 | 4.7 14.8 
Hillsdale 8 ‘ 2.6 3.i ,084) . sa 4,515 . -8 | 20.1 13.1 | 35.6 38.8 11.5 19.1 1 21.2 


1,344) 4,461| 4,056 .7 12.5 | 28.8 23.2 | 28.4 38.6| 6.9 14.4| 3.5 11.3 
1,378 5,087| 5,047 9 9.7 | 25.7 18.3 | 30.3 36.1} 9.2 16.7 
: ' , é 2,197) 7,451| 5,965 1 2.8| 12.9 6.3 | 42.1 34.0 | 18.7 23.2 
East Lansing 31.7 r 1, 865|10,373) 3,024 0 7.8 | 23.0 14.7 | 30.6 32.4 | 11.5 18.7 
Alansing _ 39.5 300, 43 sam 3.98 7,548) 6,676 0 2.2) 12.6 5.9/ 43.1 34.1] 19.5 23.5 
lonia..... si. ; : 0184) 1,304, 4,926) 4,760) .0 9.1 | 24.3 17.3 | 33.6 40.1 | 10.1 18.4 
Tonia... 6.8 2.3 2. 2,6 0038 1,855) 5,483) 5,099) 5,062 y . 21.1 13.3 | 38.1 39.9 | 13.2 21.1 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © 


, 


Ads and Data Go Together 
The advertisements in this issue—besides giving information on how best to reach and sell the various 
markets—frequently complement the issue’s basic market data by spotlighting local devolopments 
and trends behind the SM estimates. The ads and the data go together. 


SALES MANAGEMENT 


IN 
LANSING 


Wits. " 


- 1ST IN POWER - 1ST IN AUDIENCE’ 
LOWEST IN COST/ THOUSAND 


*SHARE OF AUDIENCE: Represented by 


: ; z VENARD, RINTOUL 
63% average, 7:00 a.m. - 6:00 p.m. (Station B: 18%) C. E. HOOPER, Jan.-Feb. 1960 AND MC CONNELL 


POPULATION EFFECTIVE The * “SM” symbols mark original, exclu- 
MICHIGAN BYP ESTIMATES, 1/1/60 BUYING INCOME— @B ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
= a 
sumer Cash Income Grameen of Households ro Ee. 
COUNTIES | Met. House-| Spend-| Urban In- In- 


CITIES Area; Total % holds ing Pop. Net % 
(continued) |Code] (thou- of (thou- | Units | (thou- | Dollars of 


== — - $0-2,499 | 2800-3990 
sands) | U.S.A. | sands) (thous.)) sands) (000) U.S.A. | Capita) Hsid. 


$4,000-6,999 | s7 000-9,999 $1,008 over 
C.S.U.| Hsid. Hsids. Ine. Helds, a | wet, im | sadhn = Lee Inc. 


| SS HESS) Ee 


| | } 

ae 17.5; .0098 5.2) 5.2 24,246, .0072| 1,385) 4 863) 4, 509 4,301] 30.7 10.7 23.4 17.2 | 32.3 39.7 8.8 16.7 | 4.8 15.7 

ares ree 18.7); .0104| ? 8| 6.2 4.4 29 , 607) 0089; 1,578) 5, 087) 4 708) 4,564] 23.8 7.8 | 22.8 15.9 | 38.1 44.1 | 10.6 18.8 | 4.7 13.4 

eee 31.3 0175) es 5 13.6 49,349) -0148| 1,577 5,875) 4 ,699) 4,833] 25.56 7.9 21.4 14.0 | 34.6 38.1 11.5 19.2 | 7.0 20.8 
Mount | Pleasant. | ons 13.6} .0076| _ 3.6) oa at __ 25,886) 0078] 1,903) 7, 191 4, 465) 5, 592| 21.1 _ 5.6 | 15.5 8.8 38.1 36.2 | 14.6 21.1 | 10.7 28.3 

For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19. 


Sales Management's Up-to-Date 


1960 COUNTY OUTLINE RETAIL SALES MAP OF THE 50 UNITED STATES 
Includes Alaska and Hawaii (also Canadian Markets) 
1. All Metropolitan County Areas clearly defined. 


2. County names . . . for all U..S. Counties . . . most legible of all 
the many outline maps we have seen. 


Shows 3. Differences in retail sales volume indicated by 7 different County 
color shadings . 
at a glance —for counties with $500 million or more. 


—for counties with $250 million to $500 million. 
—for counties with $100 million to $250 million. 
—for counties with $50 million to $100 million. 
—for counties with $25 million to $50 million. 
—for counties with $10 million to $25 million. 
—for counties under $10 million. 


oF” 2 4P 4. 1750 cities with retail sales of $20 million or more. 
5. City populations indicated—(as of January 1, 1960). 


6. Special blown-up projections of all congested small-county areas, 
with county lines and names clearly indicated. 


comparative 


Retail Sales Strength 


of every county 


.. in 8 colors 


7. Special markings indicate counties whose family sales exceed 
family average. 


PRICE: $4.50 a single copy; $3.50 each for two or more copies; $3.00 for five or more 


SALES MANAGEMENT, 630 Third Avenue, New York 17, N. Y. 
1960 


JULY 


10, 


BUY ONE — GET THREE 


IN MICHIGAN 
LANSING JACKSON BATTLE CREEK 


Get three major markets in Michigan’s GOLDEN 
TRIANGLE—46% of Michigan’s population (outside 
Detroit)— Nationally 26th in TV Households*, 11th 
in retail sales**—the only single station covering all 
three cities in this rich market with a city grade signal. 


WILX-TV Channel, 10 


Associated with WILS —LANsinG / WPON — PONTIAC 


Contact VENARD, RINTOUL & McCONNELL, INC. 


*Television Age **SRDS 
100 Top Markets 11/30/59 Consumer Market Data 


POPULATION EFFECTIVE % The “SM” symbols mark original, exclu- 
MICHIGAN @ _ESTIMATES, 1/1/80 BUYING INCOME— QD Estimates, 1959 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 
su Cash 
COUNTIES | Met. ins | Ine 


CITIES Area Z Net % — | come aaa) $2,500-3,999 | $4,000-6,999 $7,000-9, 999 ‘19, 000&over 
(continued) |Code| (thou- of | (thou- — of 0 % 


Per Per | % % % | % 
sands) | U.S.A. sands) (thous.)| sands) | USA, cont. Hsid. os Hsid. | Hsids, Ine, ids, Inc. | Hsids. Inc. | Hsids. ine. Helds. im 


Jackson an 9. 38.3 41.9| 70.6) 242, a .O727| 1,853) 6,334) 5,790) 6,778] 16.1 4.2 | 17.4 9.6 | 40.5 37.1 | 18.8 9 | 10.4 27.2 
A Jackson H4.7| . 17.4] 19.9] 117,607| .0353| 2,150| 6, 759) 5,888) 6,127] 14.5 3.5 | 15.6 8.1 | 40.9 35.4 | 16.7 22.1 | 12.3 30.9 
Kalamazoo 7? 8) . 48.7| 85.1) 109.6) 322 008] 0968 0966] 1,982) 6,612| 5,835] 6,978] 14.7 3.7| 16.7 8.9| 41.1 36.3 | 16.1 21.9 | 11.4 29.2 
A Kalamazoo 83.8} .0469| 25.1] 31.9) 178,650) 0536) 2, 132} 7,118| 5,600] 6,216] 12.4 3. 3 7.8 | 42.8 36.5 | 17.1 22.3 | 12.4 30.4 


| 
Kalkaska d 1.3 “ 5,123) .0016) 1,114) were 4,050) 3,512] 39.4 s -2 24.6 | 25.3 38.2 6.9 ‘ 2.2 6.9 
Kent . ° 106.7) 6 5 699,721) 2099) 2,003) 6, 558, 6,076) 6,047] 14.8 , & 8.6 40.7 35.8 | 16.3 a 11.9 30.2 
AGrand Rapids 2.1) .1075) , 7 402, 929| .1209| 2,007) 6. ,727| 5,950| 6,180) 13.8 3.3 | 15.6 8.1 | 41.6 36.1] 16.9 22.3 | 12.1 30.2 
Keweenaw . é ‘ P 3,091; .0009| 1,189| 4,416) 3,738) 3,778] 32.0 A | -1 27.0 27.4 38.5 5.5 é 3.0 10.1 
ix 
Lake . d a . 5,836) -0017| 1,144) 3,881) 3, 739) 3,401] 41.0 17.5 | 26.5 24.1 -1 36.6 6.2 7 a2. 7.4 
Lapeer... ; : J i 6) ‘ 61,169) ved 1 336) 5, 273) 5, 233) 4,782] 24.4 4 6 15.7 -7 38.4 | 10.8 le 6.6 20.0 
Lapeer 003 s “ 9,311! ‘ 1, 330| 5, 819) 5, 173] 5,243] 20.2 | is 12.5 .0 38.5 | 13.0 3 8.2 23.2 
Leelanau... ‘ .6) P 14,110 ‘coal 1,470, 6,427, 4,777| 4,640) 26.2 . .6 18.6 3 37.7 | 9.0 . 5.9 19.0 


Lenawee. . . d 24.9 150,471; .0451| 1 793) 6,043) 5,478) 5,405} 18.7 ° 2 11.3 -6 38.9 | 13.8 20.7 8.7 24.0 
Adrian. .. 26. -0147| 7.9) 9) 54,226; .0163) 2,070) 6,864) 5, 449) 5,967} 13.0 2) 16.1 8.6 9 38.9 | 16.3 22.2 | 10.7 27.1 
Livingston...... . -0216| iN. 3| 67,000; .0201| 1,740) 5, 929) 5,762| 5,463] 19.4 3 | 20.4 11.9 -1 36.0 | 13.4 18.8 9.7 27.0 

Howell. . a -0080! a 6) é 10,470 “0081 1,975) 6,544) 5,810) 6,025] 13.3 3 | 18.2 9.6 9 36.9 | 14.8 19.9 | 11.8 30.3 
For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) Metropolitan 4 


Before using these figures read foreword, a! 19. 
ounty Areas. © SM, 1960. 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
of population, Effective Buying Income, retail sales, buying power and other indexes, 


and value of farm products sold are fully protected by copyright. 


Permission to reproduce these Survey of Buying Power data in printed form, in whole or 


in part, may be granted only through written request to SALEs MANAGEMENT, INC. 


SALES MANAGEMENT 


Dial 
FEtzer for 
Outstate 
Michigan 
Za 


“DIRECT 
LINE” 


SALES 


WKZO-TV, WKZO Radio, WJEF, WWTV — 
the four Fetzer stations serving Outstate Michi- 
gan—carry your announcements to more 
homes, more frequently and at a lower cost than 
any competing stations. Look at the facts! 


WKZO-TV COVERS 606,780 TV HOMES! WKZO-TV 
covers 606,780 television homes (NCS #3) in 
34 counties including the important Kalamazoo- 
Grand Rapids market. NSI (see below) gives 
WKZO-TV more homes than Station ‘B’ in 398 
of 450 competitive quarter hours surveyed, 
Monday through Friday. 

WWTV DOMINATES NORTHERN LOWER MICHIGAN! 
WWTV has NCS No. 3 circulation, both day- 
time and nighttime, in 36 Northern Lower Michi- 
gan counties. NSI (November, 1959) for 


If you want it ALL, give us a call! 


Cadillac-Traverse City shows that WWTV de- 
livers more homes than Station ‘B’ in 344 of 352 
competitive quarter hours surveyed, Sunday 
through Saturday. 


WKZO RADIO LEADS 95°, OF THE TIME! Pulse (see 
below) rates WKZO Radio highest for Kalama- 
zoo-Battle Creek and Greater Western Michigan 
—morning, afternoon, evening—in 345 of 360 
quarter hours surveyed, Sunday through Satur- 
day. 

WJEF IS RADIO IN GRAND RAPIDS! WJEF is the 
Fetzer direct line to 120,000 radio homes in 
Metropolitan Grand Rapids. Broad-interest 
Fetzer programming (plus CBS) has made 
WJEF a widely respected and “listened-to” 
citizen. 


HOMES DELIVERED 
NSI SURVEY— WKZO-TV STATION B 
KALAMAZOO- 
GRAND RAPIDS AREA Mon. 9 a.m.-Noon 57,000 29,300 
thru Noon-3 p.m. 72,100 38,900 
(November, 1959) Fri 
. 3 p.m.-6 p.m. 62,100 43,600 
TA 
sn a ha Sun. | 6 p.m.-9 p.m. | 141,600 | 81,300 
Sot, | 9 P-m.-Midnight | 117,800 | 62,400 


7-COUNTY PULSE REPORT 
KALAMAZOO-BATTLE CREEK AREA—MARCH-APRIL 1959 
SHARE OF AUDIENCE—MONDAY-FRIDAY 


WKZO | Station ‘*B'' | Station ‘'C'’ 
6 A.M. - 12 NOON 30 21 1 
12 NOON - 6 P.M. 27 22 10 
6 P.M. - 12 MIDNIGHT 29 22 10 


Se del yer SHations 


Studios in Both 
Kalamazoo & Grand Rapids 


Greater Western Michigan 


Avery-Knodel, Inc., Exclusive National Representatives 


WKZO 


CBS Radio for 
Kalamazoo-Battle Creek 


WJEF 


For 
Grand Rapids 


and 
Greater Western Michigan Kent County 


WWIV 


CBS and ABC 
in Cadillac 
and Serving Northern 
Lower Michigan 
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WONTCALM | GRATIOT 


East Lansing 


OTTAgA 


Battie Crean 


Fae 
pesiseeeepaeaoes y 


iB WASHTENAW 


= Wllew age : 


Alen Par ee 


| macsmace 


LENAWEE 


enex ° 
‘ 
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RETAIL SALES ESTIMATES 
for the Counties and Cities 
in Each State 
Are Published in 
SECTION 4 


See Page 17 
for Index to Sections 


RETAIL SALES MAP pam: cow! 


GRAND! TRAVERSE 


PRINCIPAL CITIES: County and geographic lecetion 
of cities with 1956 retell sales ef $25 million or more. 


SALES MANAGEMENT 


ONE NEWSPAPER concentrates its circulation in the 6-county 


Detroit trading area-where more people live and more retail business is done 
than in all the rest of Michigan. That paper is THE DETROIT NEWS. In this 
5-billion dollar business area, THE NEWS sells the most papers and produces 
best results. That’s why THE NEWS carried more linage in 1959 than both 
other papers combined. In Detroit, the ONE to use is... 


The Detroit News 


Largest Trading Area Circulation, Weekdays and Sunday 


New York Office: Suite 1237, 60 E. 42nd St. e Chicago Office: 485 N. Michigan Ave., Tribune Tower 
Pacific Office: 785 Market St., San Francisco e Miami Beach: The Leonard Co., 311 Lincoln Road 


JULY 10, 1960 


Detroit radio does not give you Oakland County, a billion dollar 
retail sales giant! PULSE proves that WPON leads around the 
clock in Pontiac and the rich northwestern Detroit suburbs!* 


Y Lake Orion @ OAKLAND COUNTY ~ 0) NT A ’ 
OAKLAND | Population (1/1/60) 


. Households 
WPON : , Effective ~ ed income — 1959 


r ytven Laat ‘ ye Per household ..... ae $7,443 WPON is associated with 


‘ Pulse — January 1960 ‘4 cHnene. 
CHIEF PONTIAC BROADCASTING COMPANY WILK-TV Lansing 10 
SERVICE © RESPONSIBILITY comets 


Battle Creek 
Contact Venard, Rintoul & McConnell, Inc. WILS LANSING 


MICHIGAN'S 2nd MARKET Covered fst by... a WPON 


POPULATION _ EFFECTIVE The “SM” symbols mark original, exclu- 
MICHIGAN ) ESTIMATES, 1/1/60 BUYING INCOME— @ ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


| Con- Income Breakdown of Households 
sumer Cash 


| 
COUNTIES Met. | House- Spend-| Urban | | | In- In- | 
CITIES Area | Total % holds | ing | Pop. | | come | come $0-2,499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000& over 
continued Code | (thou- of thou- | Units | eebeene- | Per | Per | Per | Per o % % 
sands) | U.S.A. | sands) (thous.) sands) lus. | Capita) Hsid. | C.S.U. Hsld. Holds, h 4 | Halas, b J Heide. tne, Hsids. Inc. Hsids. = 


f 


1.7 2.8 zz 4,700} 21.4 6.8 26.3 17.8 | 35.4 39.8 -2 19.4 5.7 16.2 
3.1 3.4 ° ° : 3,954 .3 11.8 | 27. ° 30.8 41.2 -1 14.6 | 3.2 10.2 
15.8; 238.6 , ° 905, 515) 6,449 44.3 . -0 23.9 | 12.8 30.7 
2.5 8,9 -0057 2) 7,563) 7, 7,182 46.1 A -l 24.9 | 16.1 35.7 

8 

3 

2 


Luce .0043) 1. 

Mackinac 7 .0060 3. 

Macomb ° -2217, 108. 
Center Line 0057 2 
East Detroit 0246 ll. 
Mount Clemens 2. .0123 6. 
Roseville 43. .0241 


" 


0249) 1, ,270| 7,012) 6,849 43.6 33. 3 25.2 | 14.8 33.7 
-0130| 1, , 889] 5,946) 6,241 45.0 38. 8 23.1 28.7 
.0236| 1,826] 6,949] 6,391] 6,463 45.1 37. 8 24.1 | 12.7 30.0 
St. Clair Shores 2.6) .0406) 14 20.6 ,670| .0422) 1,938] 7,069) 6,801) 6,664 43.5 34. 8 24.1 | 14.1 33.1 
Manistee y .0114 , ' t .374| .0085) 1, | 4, 4,108 . 32.6 i 3 16.3 6 10.6 
Manistee 7} .0060 3. 3.5) 6,097} .0048) 1,504) 4, : 4,384] 25. : : 1 | 35.7 48. 4 17.5 2 12.6 
“ 

18.6 | 6.0 17.8 
19.3] 6.3 18.2 
19.5 | 7.8 22.5 
17.3 | 4.8 14.7 
18.1] 5.4 16.3 
15.3 


6 
0 
11 
5 
4 
3 


= 
a2ownwn nr 
syonwwnwoeoo #* & 


Marquette ‘ .0284 : J . , d | 1, | 5, | 4, 4,829 
Ishpeming 5} .0054 ; : 816} .0047| 1,648} 5,272) 5,272) 5,017 
Marquette 3.9] .0106] 5. ! 28,882| .0087| 1,528) 5,663| 5,013) 5,166 
Mason ‘ 0118 " : . . d | | 4,905) 4, 4,397 
idingtor 0062) 3.6 Jf ,134| 0054] 1,649] 5,037| 4,772] 4,661 
Mecosta . .0105 " ls a ° ¢ 4,484) 4, 3,851 
2 .0108 ail 4,411 A ‘ s 4 ° . 3 17.1 
5 .0061; 1, 5,763) 5,172) 5,177] 18.2 2 | 22. d . i 8 20.0 
0 -0268) 1, 6,378 5,933 . -1 | 15.3 : é e -5 22.8 
5 3. 52, 588 -0158) 1, | 7,012) 6, 6,551 a -7 | 12.5 . 42.9 34.7 | 18.8 23.3 
9 
6 
1.3 


= 
ewenroodnw@ 
Non o 


Menominee 2; .0141 
Menominee 3) .0069 
Midland -5| .0282 
Midland 26.5 .0148 
Missaukee 7.2; 0041 
3 
5.5) 


Monroe - 104. .0583 
25 


9,083, .0027 | 4,781) 3,951 ‘ ‘ 27.7 31.6 42.3 | 7.6 15.6 
181,784) .0545) 1, ‘743| 6,141) 6,060, 5,739 x . 17.4 9. 6 | 39.7 36.7 | 15.8 22.2 
53,742) .0161| 2,108 7,362} 6,250) 6,649 7 , 13.0 6.2 | 42.7 34.1] 19.0 23.1 


err 


Monroe 0143) 


For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19. 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark indicates copyrighted SaLeEs MANAGEMENT estimates. 
Solid Triangle (4) denotes central city of standard metropolitan area. 

Open Triangle (4) denotes central city of potential metropolitan area. 

Bold face line indicates COUNTY data, light face line CITY data. 

Italic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 
between must be less than ten miles and must conform with the Census Bureau 


standards of urbanization. 


SALES MANAGEMENT 
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half-billion dollars 


Daily Tribune’s 


The ROYAL OAK Market 


$674,148,000 Income 
a fast-growing daily with unmatched 


penetration and influence 


In this big sales-loaded market, 
casual reader interest, feeble response aren’t enough. 
Only the Daily Tribune does the job. Check carefully. 
You’ll agree. 


THE DAILY TRIBUNE 


ROYAL OAK, MICH. 


Almost a third of a million people with well over a 
of buying power are concentrated 
within a 6-mile radius of downtown Royal Oak— 
within the selling sphere of the 57-year-old Daily 
Tribune. No Detroit daily begins to approach the 
concentration and influence. 


spotty 


coverage, 


opin... re 160,741 
(Par. 28 A.B.C.) 
ee Pe ee rd 314,368 
(Pub. Est. 1959) 
FAMILY INCOME ApS SN ee $7,965 
City) 
FAMILY INCOME .......... $7,618 


(C.Z.GT.A.) 


DAILY TRIBUNE CIRCULATION 


44,477 


A.B.C. 3/31/59 


Represented by The Julius Mathews Special Agency, Inc 


POPULATION 


MICHIGAN ESTIMATES, 1/1/80 EERECTIVE ne BYD estimates, 1959 The “SW symbols mar orev. xa 
Con- Income Breakdown of Households 
sumer | | Cash 
COUNTIES | Met. House-| Spend-| Urban In- In- | | 
CITIES Area} Total % holds | ing op Net % come | come $0-2,499 $2, 500-3,999, $4,000-6,909 $7,000-9,999 ‘0.0008 over 
(continued) |Code} (thou- of | (thou- | Units | (thou- | Dollars of | Per | Per | Per | Per % % 
| sands) | (thous.) sands) (000) U.S.A. | Capital Hsld. |C.S.U. Hsld. Hdds. h-¥ Hsids, = | Hels, 2, Hidde. Inc. Hidde, Ine. 
11.9) 12.7 8.1 58,924) .0177| 1,551| 4,952) 4, 614) 4,344, 27.9 9.6 | 25.2 18.4 | 32.5 39.7 | 9.6 17.9 4.8 14.4 
2.7) 3.0) 15,431| .0046| 1,905] 5,715] 5, 079) 5,151] 18.0 5.2 | 21.8 13.5 40.3 41.3 | 12.9 20.3| 7.0 19.7 
1.2 1.3] 5,528) .0017| 1,228] 4 ,607| 4, 065) 3,778] 38.4 15.2 | 26.1 21.9 | 25.3 35.3 | 6.3 13.6 3.9 14.0 
43.9 46.8) 100.2 256,252); .0768) 1,733) 5, 837| 5, 475) 6,384] 17.3 4.8 | 19.8 11.7 40.9 40.2 | 13.8 20.8 8.2 22.5 
16.0 17.6 97,105 0291) 1, 893} 6,069) 5, 496| 5,544, 16.5 4.4 | 18.7 10.7 | 41.1 39.5 | 14.7 21.4 9.0 24.0 
5.8 6.8 37,147) .O111| 1,795) 6,405 5,436) 5,686] 13.0 3.4 | 18.3 10.2 | 44.6 41.6 | 15.2 21.7 8.9 23.1 
7.6 7.5 3.7 37,178) 0112! 1,419) 4,892) 4,898) 4,387] 27.8 9.4 | 24.7 17.9 | 33.0 39.9 | 9.6 17.8 4.9 15.0 
197.6) 206.5) 416.3] 1,470,689) .4411| 2, 121| 7,443) 7,119) 7,068} 9.6 2.0 / 12.3 5.5 | 41.6 31.3 | 19.6 22.3 17.0 38.9 
5.9 6.6 49,333| -0148) 2, 154) 8, 362) 7,475) 7,733] 6.8 1.3 9.6 3.9 | 39.5 27.1 | 23.7 24.8 | 20.4 42.9 
8.0 8.1 74, 337 .0223] 2, 88i| 9, 292| 9,148) 8,822} 10.0 1.7} 10.8 3.9 31.6 19.0 18.5 17.0 | 29.1 58.4 
9.3 9.8) 72,345 .0217| 2,199) 7, m7 7,352) 7,298] 8.2 1.7|10.8 4.7 40.8 29.6 22.4 24.8) 17.8 39.2 
7.3 7.9 53,931 —_ 2,005) 7, pps ,796) 6,884) 8.2 1.8) 11.9 5.5 | 44.1 33.9 | 20.7 24.4 | 15.1 34.4 
23.9 28.5) 178,013} .0534) 2,080) 7,448) 6,246) 6,687] 9.4 2.1/ 12.3 5.8 | 44.4 35.3 | 19.6 23.7 | 14.3 33.1 
1.7) * 1.9) 11,699 .0035| 2,127) 6.882 6,046) 6,317] 11.1 2.6| 13.5 6.8 | 44.8 37.6 | 18.5 23.7 | 12.1 29.3 
21.4) 22.1) 170,449 .0511| at 7,965| 7,680) 7,544] 8.7 1.7) 10.7 4.5 39.3 27.6 | 21.5 23.1] 19.8 43.1 

ae 16.6) .0093 a] a 21,234; .0064) 1,279) 4, 518) 4, 648) 4,002] 32.3 12.0 | 27.5 21.8 | 28.9 38.4 | 7.4 14.9 3.9 12.9 

it kecscescuns 9.2) .0051 2.5) 2.5) 10,974 -0033, 1,193) 4 390) 4, 43) 3,813] 36.3 14.2 26.8 22.3 | 26.4 36.8 | 6.9 14.6 3.6 12.1 

Ontonagon.......... 10.3) .0058 3.3] mn 12,857) .0039) a 4, “a 4,147| 3,790] 33.5 13.2 | 29.5 24.7 | 27.7 38.7| 6.3 13.6 | 3.0 9.9 

| 

eC 14.0} .0078 “a 3.7) 16 ,988 sand 1,213) 4,471) 4,517) 3,971] 34.2 12.8 | 26.0 20.8 | 28.1 37.7 7.7 15.7 4.0 13.0 

EE cwrksieovacanes 3.5) .0020 -9) 1.0); 3,715) -0011| 1,061) 4,128) 3,656) 3,417] 39.4 17.2 29.0 27.0 | 24.8 38.4 5.2 12.4 1.6 5.0 

I a in tavenbcinns 7.8; .0042 tig 2.1 8,764; .0026) 1,169) 4,382) 4,120) 3,947] 30.3 11.4 | 28.5 22.9 | 31.0 41.8 7.2 14.7 0 9.2 

} 

Gc cnxicunvtenes 101.0) .0565 29.8) i 39.2 166,868) .0500) 1,652) 5,600 5,541) 5,208] 19.3 5.5 | 21.5 13.1 | 38.7 39.4 | 12.7 19.8 7.8 22.2 
Grand Haven...... 10.8} .0060 3.3) 3.6 21,594 .0065| 1,999) 6,544) 5,887) 6,008] 12.2 3.0/ 17.8 9.4 | 42.9 37.9 | 16.0 21.6] 11.1 28.1 
are 19.2} .0107 5.8) 6.5| 33, 357 .0100| 1,737} 5,751) 5,130) 5,220] 20.4 5.8 20.1 12.2 | 38.3 39.0 | 13.2 20.5 8.0 22.5 

Presque Isle.......... 13.5) .0075 3.2) 3.4) 4.5) 15,803) .0048) 1,171] 4,938] 4,607| 4,306] 30.0 10.4 | 22.9 16.9 | 32.9 40.5 | 9.6 18.0| 4.6 14.2 

Roscommon. ........ 7.3) .0041 7 2.5 10,906) .0033| 1,494] 4,742| Ne 4,177] 30.9 11.0 | 25.8 19.6 | 30.56 38.7 8.3 16.1 | 4.5 14.6 

| 

Saginaw........... 135} 190.6) .1067; 55.0) 68.8) 128.2] 352,815) .1058 1,851) 6,415| 5,995, 5,898) 14.6 3.7 | 16.6 8.9 | 42.0 37.7 | 16.2 22.3 | 10.6 27.4 
ASaginaw.......... 107.4 ‘0601| 31.4] 35.4 213,260 -0640| 1,986] 6,792| 6,009| 6,208] 12.0 2.9 | 15.0 7.7 | 43.5 37.1 | 17.6 22.9 | 11.9 29.4 

St. Clair. . 270 105.0) 0588, 31.2 32.4 57.3 183,737) .0551) 1,750| 5,889) 5,656, 5,414) 19.0 5.2 19.2 11.2 | 39.1 38.4 | 13.9 20.8 8.8 24.4 
APort Huron....... 38.4| 0215) 11.7) 12.6 72,927| .0219| 1,899] 6,233| 5,758] 5,768} 15.6 4.0] 17.3 9.5 | 41.5 38.1 | 15.5 21.8 | 10.1 26.6 


For Retail Sales data, 
SM Standard (4) and 


LEY i, 


see Section 4 location on page 1 
Potential (A) Metropolitan * 


1960 


Areas. 


Before using these figures read 


foreword, page 19. 
© SM, 1 
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National Representatives: 


Sign of Progress 


Story, Brooks & Finley 


And the best part of it is... our readers 
put us there. 


Fact is, so many families are choosing the 
Free Press for its easy-to-read, balanced 
content that we’re now the 70th /argest daily 
in the U.S.A. 


When readers get more out of anewspaper, 
so do the advertisers! 


For your sales progress, make sure the Free 
Press is on your advertising schedule. 


Retail Representative: George Molloy, New York 


Detroit Free Press 


Michigan's on/y morning newspaper 


MICHIGAN 


COUNTIES 
TCITIES 
(continued) 


St. Joseph 


Sturgis 


Sanilac 
Schoolcraft 
Shiawassee... 


Owoss 


Tuscola 

Van Buren 
South Haven 

Washtenaw 
AAnn Arbor 
Willow Run 
Ypsi anti 


Wayne 


For Retail Sales data, see Section 4 location on p 
SM Standard (4) and Potential (A) Metropolitan 
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Total 
thou- 
sands) 


46. 


Sy) POPULATION EFFECTIVE wv) The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates hy SALES MANAGEMENT. 
Con- | } Income Breakdown of Households 
sumer | a aaa. 
House-| Spend-| Urban | | In- In- 
holds | ing Pop. Net | 9 come | come $0-2,499 | $2,500-3,909 | $4,000-6,099 $7,000-0,090 $10,000& over 
of | (thou- | Units | (thou-| Dollars | of Per | Per | Per | Per % 

U.S.A. | sands) (thous.)| sands (000) U.S.A. | Capita Heid. C.S.U. Hsld. Hele. Inc. Hols = | Holds. Inc. | Hels. hk Hsids. a 

4) .0258, 15.0) 15.1) 17.1 79,514 .0239| 1,714) 5,301| 5, 262, 4,891) 23.6 7.2) 22.9 14.8 35.1 38.0 | | 11.5 19.1 20.9 

{ 0053 2.9 3.1 18,514; .0056) 1,970) 6, 384) 5,846| 5,854] 14.6 3.7 | 19.1 10.4 | 40.5 36.6 | 15.0 20.8 28.5 

| ee | 

-5| .0210) 11.0) 11.2 55,373) .0166) 1,477) 5, 034! 4 1922) 4,422] 28.8 9.7 | 25.2 18.1 | 30.8 37.0) 9.7 17.7 17.5 

8 0049 2.4 2.6 5.0 11,443) 0034) 1,300) 4, 768) 4,251) 4,187] 28.2 10.0 26.4 20.0 | 33.1 42.0 8.4 16.3 11.7 

9 0313 16.9 17.6 23.0 97,511 .0292| Ve 744) 5,770) 5, 526 | 5,263] 19.5 6.5 | 20.4 12.3 | 38.8 39.1 | 13.2 20.3 22.8 

l 010 6.1 6.6 37,294; .0112) 1, a 6,114) 5, 647| 5,629] 16.8 4.4 / 19.2 10.8 | 40.1 37.9] 14.0 20.1 26.8 

| | | 
| | 

.2| .0264 13.3 13.9 7.6 69,178) 0208) 1,466| 6,201) 4, 968) 4,605] 27.1 8.8 | 24.8 17.1 31.8 36.2 | 10.3 18.2 19.7 

.0| .0286) 16.5) 17.4 7.4 83,622) .0251| 1,640) 5,068) 4, 805) 4,505] 27.4 9.1 | 24.6 17.4 | 33.1 38.8 9.3 16.8 17.9 

4 0041 2.5 2.6 13,100} .0039' 1,770) 5, 240) 5, 038) 4,880] 24.8 7.6 | 24.0 15.6 | 33.5 36.3 | 10.2 17.0 23.5 

6) .0910) 43.4) 64.7; 98.9) 318,376) .0955, 1,958) 7 ,336| 4,921) 6,875] 18.4 4.7 | 15.0 8.1 38.8 34.9 | 15.9 22.0 30.3 

7| .0205 13.1 29.5 128,998) .0387) 2, 448) 9, 847| 4, 362! 6,722] 11.5 2.5/|12.2 5.8 | 40.9 32.2 19.1 23.1 36.4 

6 0087 4.1 4.2 21,896) .0066) 1,404! 5, 340! 5,180) 4,970] 16.2 4.9 | 23.9 15.2 | 41.9 oa 4 12.4 20.2 14.9 

8 0122 5.9 8.9 44,556) .0134| 2,044 7, 552| 5,004| 6,088] 16.6 4.1 14.0 7.3 | 40.0 -7 | 16.7 22.3 31.6 

} | 
| | | | | 
2,873.8, 1.6083, 828.4) 957.1/2,717.3] 6,393,609) 1.9178) 2,225) 7,718 6,680| 7,082] 9.4 2.0 11.9 5.3 | 41.3 30.9 | 20.3 23.2 | 17.1 38.6 


e 17. 


ounty Areas. 


Before using these 


figures read 


foreword, page 19. 
© SM, 1 


SALES MANAGEMENT 
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ike, eer 


pence 


COVER 75%, 
OF MICHIGAN'S 


for only 
$259 per day... 


You can buy a #50 Poster showing of 177 
salesboards in the 49 Key Michigan Markets in which 
Walker & Co. services are available. 


You will cover the real “pocket-book” areas of the state 
because the almost 4 million people who live in the 124 separate cities and towns which 
comprise these markets make approximately 75% of all of Michigan’s retail purchases. 


In this one low-cost, mass medium, you will get timely colorful, impact which will produce 
sales. Just $7787.50 space cost per month—$1.47 per panel per day—will provide you with 


constant day and night selling in all of these highly motorized Michigan markets where Outdoor 
Advertising makes maximum impression. 


We shall welcome the opportunity to provide additional facts. 


dx Co. 88 CUSTER AVENUE, DETROIT 2, MICHIGAN 
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Leadership 


in America’s 


fifth market 


WJBK-TV’s 1,900,000 television homes are your direct 


100,000 Watts 
CBS AFFILIATE 
1057-foot Tower 


N.Y. Sales Office: 
623 Madison Ave., 
N.Y. 22, PLaza 1-3940 
route to the 9-Billion-Dollar Detroit and south- 


“Famous on the local scene 


WIBK-TV 


CHANNEL 


eastern Michigan market. Buy this buying power for 
bigger sales. Depend on the station that’s Michigan’s 
first with full color facilities, first with Video-Tape 


and consistently first in audience appeal—WJBK-TV! 


DETROIT 


WJBK-TV 
Detroit 


WwJIw-TV 
Cleveland 


WSPD-TV WAGA-TV 
Toledo Atlanta 


WITIi-TV 
Milwaukee 


Storer Television 


MICHIGAN SM 


Total | 
(thou- 
sands) 


COUNTIES 
CITIES 
(continued 


Met. 
Area 
Code 


Allen Park 
Dearborn 

A Detroit 

Ecorse 

Garden City 
Grosse Pointe 
Grosse Pointe Park 
Grosse Pointe Wood 
Hamtramek..... 
Highland Park 
Inkster 

Lincoln Park 
Livonia 

Plymouth 

River Rouge 
Trenton 

Wayne 

Wyandotte 


16 
42.5 


For Retail Sales data, see Section 
SM Standard (4) and Potential (4 


of 
U.S.A. | sands) 


.0204 


.0104 
.0219 
.0245) 
.0207 
.0282} 
.0834 


. 0050 


POPULATION 
ESTIMATES, 1/1/60 


| | Con- | 
| | sumer 
House-| Spend-| Urban 
| holds ing | Pop. 
| (thou- | Units | (thou- 
thous.)) sands) 


9. 


.0739 
-O717 
0109 
-O104 
-0042 


aw © 


0086 


— 
se O@n oO 


~~ 


0119 


. 0097 


0090 


238 


4 location on page 17 


\) Metropolitan County Areas. 


EFFECTIVE 
BUYING INCOME— 


Net % | 
Dollars | of Per | Per 
(000) | U.S.A. | Capita) Hsid. 


, 535 


.0215| 1,960] 7,861 
.0929| 2,346] 8, 194 
.2962| 2,257| 7,957 
0114) 1,966] 7,478 
0196) 1,883] 6, 
.0093| 4, 145/14, 
.0156| 3,378)11, 

36) 2,446) 9, 
095) 7, 
2,598| 8, 
679} 7, 


Cash 
In- In- 
come | come 
Per ‘er 
C.S.U.| Hsid. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


Income Breakdown of Households 


Hsids 


$2,500-3,999 
oO oO 


$10,000& over 


‘0 o 
Hsids. Inc. 


$4,000-6,999 
GF 


$7,000-9,999 
Hsids. Ine. 


/0 sid % 
. Ine. Hsids. Inc. 


7, 060| 7,300 
7,388] 7,629 
6,513] 7,118 
5,928) 6,573 
690! 6,563 
, 806/13, 562 
,751|10, 620 
016) 8,659 
351] 6,843 
,206| 7,156 
,280| 6,552 
,145| 7,065 
,667| 6,810 
,842| 6,618 
,056| 6,123 
,717| 6,920 
548) 6,996 
,122| 7,211 


10 


me nw Owe De wee 


4.7 
3.8 
5.1 
6.0 
6.6 
1.3 
2.6 
3.6 
5.2 
5.1 
6.6 
5.1 
5.9 
6.9 
7.6 
5.5 
5.0 
4.5 


41.2 
38.7 
41.0 
45.3 
43.9 
15.2 
25.7 
33.2 
43.3 
41.0 
44.7 
42.6 
43.0 
39.0 
46.9 
42.7 
42.7 
42.7 


29.9 
26.9 
30.6 
36.5 
35.4 

6.0 
12.9 
20.4 
33.6 
30.4 
36.2 
32.0 
33.4 
31.2 
40.6 
32.6 
32.5 
31.4 


21.4 
22.4 
20.7 
20.3 
18.9 
17.5 
17.2 
21.4 
21.1 
20.9 
18.6 
21.2 
19.7 
18.2 
17.3 
20.5 
21.3 
21.1 


23.7 
23.8 
23.5 
25.1 
23.4 
10.4 
13.1 
20.0 
25.0 
23.7 
22.9 
24.3 
23.4 
22.3 
22.9 
24.0 
24.6 
23.7 


18.1 
20.4 
17.4 
13.2 
14.0 
56.1 
40.0 
27.2 
15.1 
17.7 
13.6 
16.4 
15.2 
15.1 
10.7 
15.8 
16.2 
17.3 


40.0 
43.7 
38.8 
30.4 
32.4 
81.7 
70.2 
54.6 
34.2 
39.0 
32.1 
36.8 
35.2 
36.6 
26.4 
35.9 
36.0 
38.6 


Before using these figures read foreword, page 19. 


All Survey of 


cards, as well 


Buying Power data are available on IBM cards at nominal cost. These 


as IBM listings of data in the Survey, regrouped according to your sales 


territories, may be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, 


N. Y., Phone Y 


Ukon 6-8557. 


SALES MANAGEMENT 


Day's end... and Detroiters read their newspapers 


Total metropolitan household coverage of both evening papers: 70.5% 


Any other combination comes to no more than 58 | 7 


Only with both Detroit evening papers do you get 70.5% of the metropolitan-area families—and at the lowest combination rate! Even 
more impressive: 234,333 families in the metropolitan area read the TIMES exclusively (130,889 more than Detroit’s morning paper). 
And 83% of the metropolitan-area families who read the TIMES get home delivery! Clearly enough, selling potential customers through 
the TIMES is a habit worth cultivating. 


‘——_"_ 


@ fas YOUR EYE ON THE TIMES Detroit mes 


Represented nationally by HEARST ADVERTISING SERVICE INC. 
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Idaho Grows More Potatoes, But— 


NCS No. 3 shows that 


WWTV AREA CONSUMER-INCOME TOPS mecca: 


Michigan counties. 


IDAHO'S BY 9%! a 


RUE! People in Cadillac and 36 Northern Lower Michigan counties. 
Northern Lower Michigan — the NSI (November, 1959) for Cadillac- 


WWTV, Cadillac coverage area — Traverse City shows that WWTV de- 
earn 9% more income than the entire livers more homes than Station “B” 
population of Idaho.* in 344 of 352 competitive quarter hours 

So vou see there’s lots, lots more surveyed, Sunday through Saturday. 


WWIV 


to Michigan than the Detroit, Kala- Add WWTV to your WKZO-TV 

mazoo and Grand Rapids markets — (Kalamazoo-Grand Rapids) schedule 

and WWTYV covers all the rest worth and get all the rest of outstate Michi- 316,000 WATTS @ CHANNEL 13 @ 1282’ TOWER 
si! Pring sates ea is ae ; : < CBS and ABC in CADILLAC 

having! WWTV has NCS No. 3 circu- gan worth having. If you want it all, Senha aetna tartan Sihidiiats 

lation, both daytime and nighttime, in give us a call! 


Avery-Knodel, Inc., Exclusive National Representotives 


*Annual Consumer Spendable Income (CSI) in WWTV 
area is $971 million, and $937 million in Idaho. 


POPULATION EFFECTIVE. The “SM” symbols mark original, exclu- 
MICHIGAN ESTIMATES, 1/1/60 BUYING INCOME— © ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
|gCon- | | | | Income Breakdown of Households 
sumer | | | >) 
COUNTIES | Met. House- Spend-) Urban Ine | In- | 
CITIES Area | Total / holds ing Pop. Net % | | come | come} $0-2,499 $2, 500-3, 999 | $4,000-6,999 $7,000-9,999 a ,000& over 
(continued) [Code] (thou- of (thou- | Units | (thou-| Dollars | of Per | Per | Per | Per % % | % ¥/ % % 
sands) | U.S.A. | sands) | (thous.) sands) __ (000) U.S.A. | Capita ‘Heid. | C.S.U.| Hsid. | Hsids, Inc. | Hslds. a Halas. inc. Hslds. inc, Halas. inc. 
Wexford 18.7) .0105 5.6 5.9 12.2 27,021 .0081| 1,445 4,825 4,563, 4,329] 28.1 9.7 | 25.9 19.0 | 32.0 39.3 $.2 17.1 | 4.8 14.9 
Cadillac 12.2 0068 3.7 4.2 19,619} .0059) 1,608) 5,302) 4,633) 4,716] 23.7 7.5 | 24.3 16.4 | 35.2 39.6 | 10.8 18.5 6.0 18.0 
Total Above Citie 4,504.3) 2.5714:1,318.6)1,566.1 9,878,170) 2.9630) 2,150) 7,491) 6,307) 6,738] 11.1 2.5 | 13.2 6.2) 41.3 32.5 19.1 23.0 | 15.3 35.8 
State Total 8,065.4) 4.5138 2,337.1 2,588.6 5,468. 4j15, «3, 746| 4.7525) 1 aad 5. 779, 6,121 6,201] 14.6 _8- 5 | 15.8 8.1 e. Le 34.1 | | 16.9 22.1 il 12.8 32.2 
POPULATION SM - ; POPULATION | SM 
ESTIMATES, 1/1/60 ESTIMATES, 1960 ESTIMATES, 1/1/60 ESTIMATES, 1959 
Con- tt Ser 0: aa Con- | l l 
METRO sumer | METRO. | sumer 
AREAS | House-| Spend- Urban | AREAS House- Spend-| Urban 
Total % hold ing | Pop. Net | & | Per | Per Total % | hold | ing | Pop. Net & Per | Per 
thou- of thou- | Units | (thou- Dollars | of Cap- H'se- (thou- | of (thou- | Units | (thou- Dollars of | Cap- H’se 
sands) U.S.A.| sands) (thous.)) sands (000) U.S.A. ita hold | sands) | U.S.A.| sands) (thous.)) sands) (000) | U.S.A. ita ‘hold 
Ann Arbor 162.6, .0910 43.4 64.7) 98.9] 318,376) .0055)1,958 7 "336|| Ben Benton Harbor- te 
Battle Creek 143.9 .0805, 42.1) 650.9 109.5) 276,567, .0829)1,922 6,569) |St. Joseph....... 159.1, .0890 49.1) 51.5 71.9} 294,455) .08541,788 5,793 
Bay City 107.2, .0600, 30.7; 31.7 63.8} 186,651| .0560'1,741 6,080| Detroit..........{3,963.5 2.2181 |1,135.1|1,279.5| 3,372.2] 8,618,873 2.5853'2,175|7 ,593 
For Retail Sales data, see Section 4 location on page 17 © SM, 1960. Before using these figures read foreword, page 19. 
LLL LEE 


TAILOR MADE FOR 
“4 NATIONAL TV ADVERTISERS! 


CKLW-TV is the one Detroit Area television station “ready made” for the one-minute Spot Advertiser 
who requires prime time for his message. This, coupled with more impressions, more total 


homes, more rating points for the advertiser's dollar, and more exciting promotion — makes 
Channel 9 the most efficient and economical buy in the nation’s fifth market. 


Essex Broadcasters, INC. Guardian Building Detroit 26, ( *K LW: lV eta 2 
Young Television Corp., Notional Representative 


SALES MANAGEMENT 


| 
j 


ULY 10, 


As long as people are human they will continue to 
change their minds, their interests, their needs and 
tastes. And from this gem of wisdom we’ve arrived 
at the conclusion that the radio station that stays in 
tune with the times is bound to get the lion’s share 
of the listeners’ time. Right now there is a keen 
desire for enlightenment. In keeping pace with this 
trend, WJR emphasizes enlightening programs. The 
audience response has been overwhelming. 


For example: a large group of housewives formed 
the “Don’t Call Between 10 A.M. and 11 A.M.” 


760 KC 


RADIO WITH ADULT APPEAL 


1960 


Music? Make mine Cha-Cha-Cha... TCHAIKOVSKY! 


W A PRoerroir 


50,000 WATTS 


Club. That’s when WJR’s “Adventures in Good 
Music’”’ is on the air. Cha-Cha-Cha-inclined listen- 
ers have not been abandoned, but good music 
and its equivalent in informative programs are re- 
ceiving more and more time. Our listeners demand 
a finer grade of entertainment and they get it. We 
never could buy that ridiculous ‘12-year-old men- 
tality”’ bit. If you don’t either, call your Henry I. 
Christal representative and see what WJR... the 
station that’s in tune with the times... can do for 
you in this enlightened area. 


( ) 

ae 

(7 
( bd 


7, 


Fine Arts programming is a part of complete 
range programming—something for everyone. 


No matter what book you read.” |=" 


’ 
In Michigan’s 
number two market 

“ay WIIM-TV is first by far ! 


NATION'S 


3711 * All year tong 
~  WJIM.-TV 


(as) Strategically located to exclusively serve 


LANSING.... FLINT... JACKSON REPRESENTED BY BLAIR TV 


POPULATION | POPULATION E. B. I. 
MICH. ESTIMATES, 1/1/60 @D Estin ESTIMATES, 1 1960 SM ESTIMATES, 1/1/60 JM ESTIMATES, 1959 
| Con- | Con- 
METRO. | | sumer | | | | —. 
AREAS House-| Spend-| , House- Spend-| Urban 
Total | & hold | ing Net Per | Per Total | % hold ingg | Pop. Net % 
continueo) thou- | of | (thou- | Units on. % Cap-| H’se- (thou- | of | (thou-| Units | (thou- Dollars of 
sands) | U.S.A.) sands) | (thous.) sands) | U. Ss. A.) ita | hold sands) | U.S.A.) sands) | (thous.)| sands) (000) U.S. USA) ta 


Flint 393.9} .2204] 116.0| 125.2 (992) .2528!2,140'7,267 || Muskegon-Mus- | | 
Grand Rapids 249.4) .1966| 106.7) 115.1 721 .2098/2,003/6,568||kegon Heights...] 147.9 .0828| 43.9) 46.8} 100.2] 256,252| .0768| 
Jeckeon 130.9} .0733)  38.3| 41.9 0727/1 ,853|6,334 || | 105.0} .0588; 31.2) 32.4) 57.3] 183,737] .0561) 
Kalamazoo 162.5] 0909 48.7) 55.1 0966 |1 ,982'6,612 -++-[ 190.6] 1067) 55.0) 58.8) 128.2] 362,815 10681, =r 413 
Lansing 303.7) .1699 ast 106.3 " - 1846 |2 ,028/6 , 889) —-— a | 


| 
7 it a | Tra Atov ares, 0.23 5370 1,829.6 2,050.9) 4,908.1]13,200,875'3. 9504|2,089/7, 215 


M I N N 7 5 oO T | (Other West North Central ” States: lowa, Kansas, The “SM” symbols mark original exclu- 


Minnesota, Nebraska, North Dakota, South Dakota.) sive estimates by SALES MANAGEMENT. 
POPULATION EFFECTIVE 
SM ESTIMATES, 1/1 60 BUYING INCOME— ESTIMATES, 1959 ee, 


| | Con- | | Income Breakdown of Households 
sumer | | - 
In- | n- 


COUNTIES | Met. | House-| Spend-) Urban | | | 
CITIES Area > | holds | ing | Pop, Net | come | come} $0-2,499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 | $10, tl 
Code (thou- | Units | (thou-} Dollars | of | Per | Per | Per | % % | % % J 0 % |} % 
sands) | (thous.)) sands) (000) | U.S.A. Capita Hsid. | | C.S.U.| Hsid. | Hsids. Inc, | Hsids. Inc. Hadas. Inc. | Hsids. Inc, | Hsids. inc. 


Altkin ‘ é ‘ J 16,487; . . 4,339) 4,179) 3,637] 36.6 14.9 | 28.6 24.7 | 25.7 37.1 | 6.2 13.6 | 2.9 9.7 

Anoka i d ’ , 24.0) 107,087) . ¢ 5,727| 5,705 5,406) 16.2 4.4 | 19.6 11.4 | 41.6 40.5 | 14.5 21.6 | 8.1 22.2 
Anoka : ‘ ; 20,694) .0062) 1, 6, 675| 5,940/ 6,091] 12.4 3.0 | 18.1 9.4 | 41.4 35.6 | 16.2 21.3 | 11.9 30.7 

Becker A . , ‘ 32,549, . | 4,932) 4,599) 4,207] 32.7 11.5 | 26.2 18.8 | 28.3 35.4 | 8.5 16.1 | 6.3 18.2 
Detroit Lakes - 00% f Al 11,406) . , 653) 6,337| 4,684| 5,218] 21.7 6.1 | 21.1 12.7 | 36.1 36.3 | 12.2 18.8] 8.9 26.1 

Beltrami... . ‘ d .0} $ 12. 31,455) 4,494) 4,323) 3,957] 32.8 12.2 8 21.3 0 38.6 7.6 15.4) 3.8 12.5 
Bemidji 2. 3. 19 , 026) 5, 142| 4,293) 4,452] 27.5 9.1 8 17.5 6 38.4 9.7 17.6 | 5.4 17.5 

Benton J J x ‘ 5 23 ,650 —_ 4,822) 4,323] 26. 9.0 | 27.3 19.9 39.8 | 9.0 16.7| 4.6 14.6 
1A St. Cloud 


ro 


po 


Big Stone... Wd , . : 12,452). A 5,414| 5,091| 4,622] 24.8 7.9 | 25.6 17.4 4 37.9 | 10.1 17.6 | 6.1 19.2 
Blue Earth 7 ’ 2) : 73,153) . 6,006) 5,152) 5,189) 22.7 6.4 <1 13.4 -1 34.5 | 11.8 18.5 | 9.2 27.2 


Mankato 3. ‘ ‘ : 44,141) .013% 6,791) 4,862) 5,620 . 4.9 -5 10.9 ° -7 | 13.7 19.5 | 11.0 30.0 
Mankato- | | | | 


North Mankato 54,317 16. ,867| 6,964) | 


Brown 43,013). 5,310) 5,054) , J : : ‘ .8/ 11.0 18.7| 6.4 20.0 
New Ulm 15,759}. ,515| 5,084] 4,685] 4,613] 25.6 8. 7 16. 5 39.3 | 10.4 18.0] 6.8 18.4 
Carton... 42,177). 490) 5,700 5,226 a? 8 13. 5 41.6 | 12.8 20.5| 6.5 18.5 
17,085}. ,958| 6,552| 5,806 7 2. 5 9. 8 39.8] 17.1 23.1| 9.9 25.1 
5,819| 5,531| oO 6. 6 13. 9 35.7 | 12.0 18.8| 8.5 25.4 
3,958| 3,988) 6 16. 9 2. 4 37.9| 5.8 13.3] 2.3 7.6 
5,634) 5,359) 9 6. 0 15. 6 38.1 | 11.6 19.0| 6.9 20.9 
5, 793| 4, 966 6 5.0| 21.7 13.1 | 40.3 40.6 | 13.1 20.2] 7.4 21.1 
5,016! | 4,880) 4 10. 8 18. 9 38.3| 9.3 17.7| 4.8 16.1 
6,648| 5,194) 5 4. 0 10. 5 37.5 | 14.3 20.7| 9.7 26.3 
7,006| 4,916] 5,736] 15.1 3.9 | 17.1 9.4 | 42.3 38.6| 15.4 21.6 | 10.1 26.5 
4,215 3,995 1 17.3 | 27.5 25. 6 37.6 | 5.7 13.5| 2.1 6.4 
3,929| 4,038 8 11. 1 2. 3 40.0| 7.3 14.9| 3.5 11.8 
5,908) 5,823 6 5. 5 4. 5 34.2| 11.9 18.1| 9.5 27.9 
| 4,885) 4,820 7 8.5 | 25.0 17. 4 @.1| 9.7 17.4] 6.2 16.5 
| 5,630] 5,140] 5,157] 17.7 5.1 | 21.6 13. 9 41.6 | 12.7 19.7| 7.1 20.4 | 
0347) : . 2 36.5 | 15.0 21.3| 9.9 27.1 
21.6) .0121| r 046} .0117| 6,401| 6,164) 6, 8 3. 9 8. 1 36.7 | 16.9 22.4| 11.3 29.0 


1 St. Cloud is in Benton, Sherburne and Stearns Counties. © SM, 1960. 
For Retail Sales data, see Section 4 location on page 17. 
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8 
1 

1 

4 

Cloquet 6 
Carver 5 
Cass 1 
Chippewa 7 
Montevideo 8 
Chisago . d 5 
Clay 3 A 0 
23 0} 

6 

3 

8 

6 

2 

3 

| 


afi 288 


g 


Moorhead 
Clearwater 
Cook... 
Cottonwood 
Crow Wing 

Brainerd 
Dakota 

_ South St. t. Paul ; 


2s 
on 


SM Standard (4) and Potential (A) Metropolitan County Areas 
Before using these figures read foreword, page 19. 


SALES MANAGEMENT 


Booth Newspapers Deliver 
This Lf, of All Michigan Families 


Close to 2.4 million people live in the eight 
Michigan city and retail trading zones blan- 
keted by Booth newspapers. They make up 
almost one-third of all Michigan residents. 
Within this vigorous and profitable market, 
Booth newspapers saturate their eight home 
counties with an impressive average coverage 
of 79.4% of all families. 

Furthermore, there are 32 Michigan counties 
in which Booth newspapers are read by more 


than 20% of all households. And because they 
have $3.5 billion in spendable income, these 
people are prime prospects for your products or 
services. 

No other medium can even begin to deliver 
this market as effectively as Booth Michigan 
newspapers. 

To sell outstate Michigan effectively and 
economically, you must use Booth newspapers. 
Call the Booth representative near you. 


THE BEST OF MICHIGAN 


§BOOTH NEWSPAPERS 


THE BAY CITY TIMES THE ANN ARBOR NEWS 


THE FLINT JOURNAL 
< THE SAGINAW NEWS JACKSON CITIZEN PATRIOT 


KALAMAZOO GAZETTE 


THE GRAND RAPIDS PRESS 
THE MUSKEGON CHRONICLE 


=—maepaooaeuwe OaQerareo 


NATIONAL REPRESENTATIVES: A.H. Kuch, 1 10 E. 42nd Street, New York 17, MUrray Hill 2-4760 @ Sheldon 
B. Newman, 435 N. Michigan Ave., Chicago 11, SUperior 7-4680 @ Brice McQuillin, 785 Market St., 
San Francisco 3, SUtter 1-3401 @ William Shurtliff, 1612 Ford Bldg., Detroit 26, WOodward 1-0972. 


~ 
ie} 


JULY 10, 1960 


4 


| o the people of the Twin Cities and the vast Northwest WCCO Television has become a habit 
. aroutine ...a way of life. They have taken Channel 4 into their homes like a member of 
mily for they know they can depend on Channel 4 to give them the type of day-in and day- 

out programming that suits them and their needs. 


It is a habit with housewives to always include Randy Merriman and Arle Haeberle in their 
daily lives. 
Kids storm their television sets each afternoon to watch Axel, Bozo and Clancy the Cop. 
People of the Northwest have learned to depend upon the Dave Moore News and the Dean 
lo nery News on Channel 4 because they know it is the complete news, unaltered by sen- 
sationalism and bias. Channel 4 News is also the only place in Northwest television where the 
viewers find a thought-provoking editorial upon which they can pause and reflect. They know 
only Channe! 4 gives them thenews in depth ... the type of newscasting that fits their way of life. 


Channel 4 is asports fan’s haven. Northwest people not only get all the scores and sports 
features on the Dick Enroth, Rollie Johnson and Don Dah! sports programs, but here is where 


AFFILIATED WITH THE CBS-TELEVISION NETWORK 


they find live telecasts of all types of sporting events . . . more than on any other television station 
in the area. The whole family knows that through its affiliation with the CBS Television Network 
it is assured of the finest in television fare. 

These are but a few of the reasons why WCCO Television is The Difference Between Good 


and Great in Twin City Television. These are not idle boasts . . . but facts which are proven 


month-after-month by Nielsen. In fact, just taking the past year (March °59-February ’60) 
Nielsen shows WCCO Television commanding an average 43% share of the total audience from 


_days a week .. . a record virtually unmatched in 


7:00 AM to Midnight, seven 
any other four station 


It all goes to prove » ji CO Television is a Way of Life in 


the Northwest. Call =Peters, Griffin, Woodward, Inc. and 
learn how you, too, S-eam-depend on WCCO Television 
to sell your prod== = 


= ; 
and Northwest 


‘ 


“NORTHWESTD DAILIES | 
.your Guaranteed Entry into 
more than 1,300,000 Homes 


Mankato Free Press NORTH DAKOTA WISCONSIN 
Devils Lake Journal! Ashland Press 
Dickinson Press Chippewa Herald Telegram 
ee ee Bienes Jamestown Sun Eau Claire Leader Telegram 
Valley City Times Record Merrill Herald 
St Cloud Times 
Rhinelander News 
SOUTH DAKOTA Superior Telegram 
Mitchell Republic 
ews Rapid City Journal 1OwaA 
Worthington Globe Watertown Public Opinion Mason City Globe-Gazette 


NORTHWEST DAILIES | sesheceaclantineckahanntlechnean 
PES OS TS fn PE CE ES 2 Ee Ce OT ee 


MINNESOTA 


Foxrpry wparis 


POPULATION EFFECTIVE The “‘SM’’ symbols mark original, exclu- 
MINNESOTA BY{D ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 


| | Con- | | Income Breakdown of Households 


| sumer 
COUNTIES | Met | House-| Spend-, Urban | 
CITIES Areal Total % | holds | ing Pop. % } $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
continued) |Code| (thou- of | (thou- | Units | (thou- | of | Per | Per | Per % / % % "0 0 0 o 
sands) | U.S.A. | sands) | (thous.)| sands) U.S.A. Capita Hsld. C.8.U,| Held. . Inc. | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. 


Dodge 14.0) . 3.9 4.0 , p 1,413) 5,071) “4,926 . : a .1 18.0 y i 9.8 18.0 | 5.1 15.8 
Douglas 22.8 . . ‘ ° d 1,416) 4, 890, 4,566) 4, , ° .3 20.5 ¢ . 8.7 16.7 | 4.0 12.3 
Alexandria 7.4) .0041| a ; ,838| 0036] 1,600] 4,735] 4,615] 4, é . 8 18.0 . .4/)10.0 17.8| 5.3 16.5 
Faribault . F k A E 0127) 1,618) 6,682) 5,568) 5, : 5 | 23.6 14.6 f .0 | 11.7 18.4 | 8.5 25.5 
Blue Earth 0! 002: r Al ,570| 0023) 1,893] 5,823) 5,272] 5, ; ; 9 11.8 i 5 | 12.7 19.3 | 9.1 26.4 
Fillmore ... co , : . d 1,406; 4,851) 4,770) , . , 2 19.3 . i 8.9 16.6 | 5.0 16.8 
Freeborn r oe . ‘ 2 ; : 1,678) 5,782) 5,557) 5, ‘ 6 | 22. " s .6 | 12.6 19.6 | 8.0 23.4 
Albert Lea ‘ : 33, ‘ 1,834) 5,856] 5,245] 5, , 7 | 21. 7 p .5 | 13.4 20.2| 8.2 22.9 
Goodhue . i a . t , : 1,599| 5, 439) 5,162) 4, : : ; y . 9 | 11.2 18.7] 6.5 19.9 
Red Wing .006 3.3 3. 20, ; 1,866} 6,108] 5,360) 5, : 8 | 20. t : 4114.3 20.9| 8.4 22.9 
Grant 0} . ; 4 i .0043) 1 -442| 5, "151| 4,996) 4, : 9 | 26. F y ’ 9.1 16. 6.4 17.8 
Hennepin 4 P A 5 a » . d a 148) 6,997| 5,990 6, a 5 s a . , ‘ x 13.4 33.3 
Hopkins 2) .0063} 3.2) 3. 989.0066] 1,963] 6,872| 6,722| 6, 5 2. 9 7. 8 33. 5 21.4 | 14.3 35.3 
AMinneapolis 56 3156) ! 3.6 ,240,751| 3722] 2,200) 6,982) 5,808) 6, 4 : t . t : ; 9 | 12.9 32.2 
Richfield .0247| 3) , | 0247) 1,868] 7,289] 6,495) 6, . ‘ ; . , < ‘ .5 | 14.7 35.3 
Robbinsdale 1) .0096 . ; 454). 1,781| 6,768| 6,706) 6,474] 12. i , : : ‘ q 2) 14.0 34.6 
t. Louis Park 8} .025 : 3. 5,039} .0285) 2,121) 7,367] 7,204) 6, : ; : ; A ; 4 .2| 17.3 41.0 
Houston . i ’ 3 y | 1,488) 5, "228) 5,036 i . t a J s . J 6.2 19.8 
Hubbard 6) 1 2. ' .0037| 1,265] 4,496] 4,317| 3, 2 13. 9 23. 6 37. 0 14.8| 3.3 10.9 
Isanti . a . . y , .0049| 1,237] 5,065| 4,221 . x . J ‘ ‘ ‘ 3.7 11.1 


Itasca 


_ 


weanweeonsw= 


| 1,476 4,891 , : y ‘ : Y : | 5.1 15.2 
| 1,773] 6, 5,177 : . : . f 5 t y 8.0 22.0 
1,681) 5,753 : : ? i j . , . 8.6 25.9 
1,365) 4,369 : ; ; : " . ; 5| 3.2 9.9 
1,437 5,007 ' ; ; ’ ; : , 1] 6.0 17.9 
1,871] 5, 5,278) g ; ; t , j i ‘ 7.4 20.8 
.0045| 1,620) 5,733| ; . : : : ‘ : 6 | 9.2 29.1 
.0083| 1,570) 4, "sat | . ’ : % , é : 9 | 6.0 17.3 
.0040} 1,968] 6, 5,647) 5,9! y y : ; ' A i , 2 25.7 


Grand Rapids 
Jackson 
Kanabec 
Kandiyohi 

Willmar 
Kittson 
Koochiching 


International 


Lac Qui Parle 
Lake 

Lake of the Woods 
Le Sueur 

Lincoln 


5,361) A 6. 4 16. 8 38. 3 18. 1 21.3 
5,400 8B 6. 8 12. 44. 9 21. 19.9 
4,378 o 1. 2 21. 3 38. 0 16. 614 
5,078 7 8. 117. 1 38. 3 18. 8 18.4 
5,621 5 6. 0 14, 0 35. 2 17. 3 25.3 
5,480 8B 5. 8 13. 6 37. 4 19. A 44 
5,550 Oo 3. 1. 6 36. 5 20. 8 26.7 


Lyon 
Marshall 


wenoo-- 2 Ww 


McLeod 
Mahnoman 


| 6,085 0 7.4 | 24.4 16.1 | 34.1 37.6 | 10.9 18.4] 6.6 20.5 
4,423 4 12.6 | 25.4 19.8 | 28.1 36.6 | 7.6 15.2] 4.5 15.8 
4,995 2 11.0 | 27.3 20.5 | 28.4 35.5| 8.1 15.6| 5.0 17.4 
5,716 6 5.2 | 22.1 13.0 | 37.2 36.6 | 13.3 20.0| 8.8 26.2 
| 1,870] 5,962) 5, 456 8 4. 3 1. 6 38. 3 20. 0 24.7 
1,442) 5,286) 4,971) 2 9.3 | 24.8 17.2 | 31.7 37.0| 9.7 17.4| 5.9 19.1 
1,314| 4,639) 4,548 2 11.8 | 25.8 19.9 | 30.3 30.6| 8.2 16.5 | 3.8 12.2 
1,213) 4,651| 4,365) 3 12.5 | 25.9 20.6 | 29.5 30.3| 7.6 15.5| 3.7 12.1 
1,555| 5,832| 4.320] 8 7. 7 14.3 | 38.6 42. 9 18. 0 18.0 
| 1,881] 6,808) 6,242! 2 3.8|16.7 8.8 | 40.0 36.0 | 16.8 22.2| 11.6 30.2 
2,089| 7,119) 6,505) 6, 4 2. 1 6.3| 43.1 34. 3 28.5 | 14.1 33.6 


Marshall 
Martin 


oe eo @ 


Fairmont 
Meeker 
Mille Lacs 
Morrison 

Little Falls 
Mower 

Austin 
Murray 1,550! 5,853) 5,737) 5, ’ i . ‘ ’ t 3 3 24.3 
Nicollet 1,510) 6,437) 4,984) , é . : ‘ ‘ : 4 23.8 

See Mank ato- | | | | | 

North Mankato | 


oss 2 & @ w @ 


Nobles 7. . 6.8 R . 1,683, 6,100) 6,651 . -6 | 21.8 A ° . 5 9.4 27.0 
Worthington 9.8) . Aj 3.2 ‘ .0053| 1,786) 5, 647 5,471) 5,325] 21. -8 | 21.5 . ° , . . 9.5 27.5 
Norman 12.3) . 3. 3.6 , . ) 1,417 5,448) 4,753) 4,454! 28. -5 | 25.5 . ° 5 5 . 6.0 19.6 


For Retail Sales data, see Section 4 location on page 17. . . 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1960. 


212 SALES MANAGEMENT 


Before using these figures read foreword, page 19 


68 
s%. MINNESOTA 


| 64 


*| 62% 


e | 56%) 56% 


COUNTY COVERAGE KEY 
Key to percentage of homes in each county where the 
Minneapolis Sunday Tribune is regularly read: 
40°% or more 20% to 39% 10% to 19% 
coverage coverage a coverage 53 | 
Individual county percentages in each county 
County Coverage: Based on one-day count (Sunday, 


March 15) Audit Bureau of Circulations report dated 
March 31, 1959. 


The Minneapolis Sunday Tribune a." F 
is regularly read in more than Peay ac) 


650.000 homes NEW CIRCULATION HIGHS 
i 4 


_ SUNDAY AND DAILY! 
% of theh in Hennepin Cou (Mi lis) 
kikiGa: «=. SUNDAY .. 650,165 
44°%o 


of the homes in the Upper Midwest (Minnesota, 
North and South Dakota, western Wisconsin) DAILY 515 772 
The Minneapolis Star and Tribune (combined daily) reaches <a ie j 
100°% of the homes in Hennepin County (Minne- (M & E Combined) 
apolis) * 


53% of the homes in Minnesota** Net paid circulation averages from 
35% of the homes in the Upper Midwest publisher's statement to ABC, subject 
oe Saas & Se eee eee to audit, for six months ending Sept. 30, 
The Upper Midwest annually buys 1959. 
$5,973,243,000 worth of retail goods 


Circulation and home coverage percentages on 

$1,241,103,000 worth of food map: From one-day count (Sunday, March 15, 
$1,506,577,000 worth of autos and filling station 1959) listed in Audit Bureau of Circulations 
supplies, including gasoline and oil report for 12 months ending March 31, 1959. 


; (Sales Management, 1959) Homes from Sales Management, 1959. Except 
Effective buying income for the Upper Midwest totals Minneapolis Star and Tribune 


estimates for 
$5,973,243,000 ‘sm. 1959 Hennepin County, Jan. |, 1959. 


Minneapolis Star and Tribune 


EVENING MORNING & SUNDAY 


JULY 10, 1960 
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oe ose 


Counties and cities on this mop Cities shown ore those hoving 

ore charted in proportion to net net Effective Buying Income of R E T a i L Ss A L E s M a P 
Effective Buying Income: Scole, $15 million ond over. PRINCIPAL CITIES: County and geographic location 
0057 sq. in. equals $1 million of cities with 1956 retail sales of $25 million or more. 
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SALES MANAGEMENT 


6 BB.59 8 § 
More — watch 


GOBLET SSCL 
KSTP-TV every week 


a oO 7 _ iH d ~ 
; 23% ¥ > a eer 
r= ta ht a > TE 
vy, 


than any other station 


in this vital market! 


SeVSa ese 


ARB Total Area Report, January-February, 1960 


KOM sx. 


Basic NBC Affiliate 


MINNEAPOLIS - ST. PAUL 
“The Northweets. leading Station” 


Represented by Edward Petry & Co., Inc. 
JULY 10, 1960 


ROCHESTER, Minn. 


1” IN THE NATION- 
Retail Sales Per Household* 


Retail Sales Per Household 
Effective Buying Income .... 


Rochester families earn more, spend more 
Than families in any other Minn. city 


The outstanding test market in the Upper Midwest » Me Geahee dtee ah 2 Saas eden 


Rochester Post-Bulletin skyline. The 52nd largest airport in the U. S. with 


110,000 passengers yearly. 


Circulation over 25,000 daily See your John Budd man *Sales Management—May 10, 1959 


POPULATION “| €FFECTIVE ‘ ‘Yes “G8” cateh ant abiiet, oot 
MINNESOTA ESTIMATES, 1/1/60 BUYING INCOME— _ @D :: ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
. . -_i =e 


once Income Breakdown of Households 
COUNTIES | Met. | House-| Spend-! | 
CITIES Area| Total % | holds | ing a Ne % $0-2,499 | $2, 500-3, 999 | $4,000-6, 999 $7,0 000-9, 999 $10, 0004 over 
continued) Code | (thou- of | (thou- | Units Q % 


Per ‘ ) yb | 
sands) | U.S.A. | sands) | (thous.)) sands) Ss. Capita) Hsid. C.8.U. Held. | Htds. , “Hols Inc. | Hsids. = Hsids. z. Haas. = 


Olmsted 278 : : . . 39.2 -0312) 1 1,790) 6,441) 6, 6,308 5,670) 15.9 .1 | 19.7 10.9 | 39.8 36.9 | 14.3 20.2 -3 27.9 
Rochester 39.2 219 , ‘ 77, .0231| 1,967) 6,947| 5,365) 6,020] 12.9 3.2 | 18.1 9.4 | 41.7 36.4 | 15.5 20.7 8 30.3 
Otter Tail .0282| 13. 8} 14,7 1,341] 5,007) 4,948) 4,351] 29.1 9.9 | 25.7 18.6 | 30.8 37.0) 9.1 16.8 | 6.3 17.7 
Fergus Falls 0082} 3.8) 4, ,708| 0063] 1,408] 5, 448) 5,106] 5,054) 21.7 6.3 | 22.6 14.1 | 36.1 37.4 | 11.8 18.7] 7.8 23.5 
Pennington , . J ' 8.0 5,543| 5,124) 4,654] 25.2 0 | 23.2 15.6 | 34.6 39.1 11.0 19.0 0 18.3 
5,302] 4,793! 4,865] 22.5 : A 14.4 | 36.5 39.5 | 12.0 19.8 -6 19.5 


Thief River Falls 


Pine 
Pipestone 


4,593) 4,490) 3,882) 32.9 -5 | 26.6 21.6 | 29.6 40.1 | 7.6 15.7 -3 10.2 
5,686) 5,304) 4,959) 21.0 2 | 23.6 14.9 | 36.3 38.4 | 12.2 19.8 0 20.7 
5,439) 4,985) 5,035] 18.7 56 | 22.9 14.3 | 38.9 40.5 | 12.6 20.1 -9 19.6 
5,669) 5,127) 4,822) 24.9 . 6 15.4 | 33.2 36.2 11.1 18.4 -2 22.4 
6,102) 5,063) 5,337] 19.1 ° -6 12.1 | 38.2 37.6 | 13.3 20.0 8 25.0 


Pipestone 
Polk 
Crookston 
See Grand Forks 
N. D.)-Baat Grand 
Forks (Minn.) 


Pope 12. ° 3.4) 3.5) 2.6 -0052 4,821) 4,268] 29.1 10.1 | 26.2 18.6 | 31.6 38.7 | 9.4 17.7 8 14.9 
| Ramsey 100} 406 .2274| 122.6) 136.8) 379.4) 824, ‘628 2473 6,024) 6,158} 13.4 3.2 | 16.4 8.4 | 40.8 34.8 | 16.9 22.0 | 12.6 31.6 
ASt. Paul . 344 1925) 105.8! 119.2} 714, 770| 2144 . 5,996) 6,181] 13.3 3.2 | 16.3 8.3 | 40.8 34.7 | 17.0 22.0) 12.6 31.8 


1 Information received too late for inclusion above indicates Ramsey County popula- SM Standard (4) and Potential (A) Metropolitan County Areas. 
tion as of Jan. 1, 1960 is about 430,000. 


Before using these figures read foreword, pace 19 
For Retail Sales data, see Section 4 location on page 17. , 1960 
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ET IORNRS ABTS MIN AG 


REGIONAL REPRESENTATIVE NATIONAL REPRESENTATIVE 
N 
MARRY HYETT ea THE MEEKER CO., INC. 
630 BAKER BUILD sd S21 STH AVENUE 


MINNEAPOLIS, MINNESO NEW YORK 17, NEW YORK 
FEDERAL 9-7179 CHANNEL 10 MURRAYHILL 2-2170 


SALES MANAGEMENT 


THE 13th MARKET 


IS “TWINS” 
But 


YOU Must Plex Zi Wprcacky SAM 
BOTH sms 7 b 


TO GET ALL Van 


The St. Paul Dispatch-Pioneer Press offers 
exclusive blanket coverage ...no other 
newspaper reaches the St. Paul "Half" 


FAMILY COVERAGE 


Sr % * 
MORNING EVENING SUNDAY 
SOURCES: ABC 3-31-59. urvey of Buyi 
Power 5-10-59 
N ited, ome ‘ : 


esentatives RIDDER- a INC. 
New York—Chic bi se it—Los vee geles—San Francisco—St. Paul—Minneapolis 


JULY 10, 1960 


Sending Treasures to the World 


Via the St. Lawrence Seaway. 

In 1959 Duluth-Superior exported 

more grain than all other Great Lakes 
ports combined—and shipped more total 


cargo than any other port on the Seaway. 


DututH HERALD —— QDyluth News Tribune 
FOR ADVERTISING INVESTMENT IN THIS EXPANDING MARKET 


CONTACT JOHN W. GIESEN, NATL. ADV. MGR., DULUTH 


or RIDDER-JOHNS, Inc. 


New York @ Chicago @ Detroit @ Minnneapolis @ San Francisco @ Los Angeles 


¢g POPULATION , 
MINNESOTA BYP ESTIMATES, 1/1/60 BUYING INCOME @%ZB ESTIMATES, 1959 


sive estimates by SALES MANAGEMENT 


Con- | 


| | Income Breakdown of Households 
| | sumer Cash |_ ee Gerais = bcialinlcitesen 
COUNTIES | Met. House-| Spend- | 


| In- > hitters ag | a 
CITIES Area} Total % | holds | ing Pop. Net % come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
continued) |Code| (thou- of thou- | Units | (thou-]| Dollars | of Per | Per Per Y ¥/ % % v/, % y/ G% | Y ‘ 


Per | y/ ) c © ¢ G / j ¢ ( 
sands) | U.S.A. | sands) |(thous.)| sands)} (000) | U.S.A. | Capita| Hsid. | C.S.U.| Hsld. | Hsids. Ine. | wel. inc. | Hsids. Ine, | Hsids. Ine. | Hsids. Inc 


Red Lake 4) 0030 . 1.3 ‘ . 4,985) 4,720) 4,005] 32.5 12.0 | 18.5 | 31.2 40.9 | 9.0 18.0/ 3. . 
| | | | | | | 
Redwood 0} 0129 8 ‘ F .0112 5,853| 5,500) 5,095] 20.7 6.0 | 23.9 14.7 | 34.9 
Redwood Falls 5 .0029 7 9,650} .0029| 1,856] 6,031| 5,373) 5,351] 17.0 4. 2.6 13.3 | 38.1 
Renville 5} .0142/ ‘ .0124 5,795| 5,550| 5,061 es ¢ 14.9 | 35.0 
Rice 4| 0226 7 7. | .0178 6,115) 4,350) 4,731] 25.3 7.9 | 21.0 14.0 | 35.8 
Faribault .0101 24,: -0073} 1, 6,062) 4,995) 5,309 1 12.9 | 39.6 
: ’ : .0064| 1, : ~ 5,742 
Roseau A \ ‘ ,027| .0054) 1, ’ 4,803 4,074 
St. Louis 1249 ,834) 5,397) 5,339 
ADulut 0653} 1,9 ,325| 5,523) 5,719 
Hibbing .0104} 1,927) 6,193) 5,813) 5,796) 
0082) 1,873) 5,945) 5,326) 5,370 


Rock 


Virginia 


Scott 

Sherburne 
LAst. ( 

Sibley 


0086) 1,408) 5,392) 5,179! 4,816 
4,890) 4,901 ,410 


§,708) 6,217 


Stearns 
LASt. Cloud 


} | 
5,975 4,788) 
Steele 


-0169) 1,654) 6,484) 4,916 
-0121| 1,569) 5,397) 5,188 
0069) 1,650) 5,633) 5,064 
-0056) 1,672) 6,456) 5,521 


watonr 


Stevens 


Swift 


-0068) 1,532) 5,530) 5,294 
Todd 


-0093) 1,251) 4,611 4,342 
-0034) 1,473) 5,223) 5,302 
| 

-0077| 1,381) 4,845) 4,517, 4,195 
-0060| 1,297) 4,841) 4,405) 4,087 R A ’ 
| ; .0079 1, 585 5,483 5,359 4,843 . ‘ 24.4 
1 St. Cloud is in Benton, Sherburne and Stearns Counties. © SM, 1960. 
For Retail Sales data, see Section 4 location on page 17 


218 


Traverse 


Wabasha 6. 5.3 


41.5 
Wadena m 4.1 


m 
8 38.3 
-7 36.6 | 10.9 


Waseca 6 . 4.8 


S38 BSR BREE t 


SM Standard (4) and Potential (A) Metropolitan County Areas 
Before using these figures read foreword, page 19 


SALES MANAGEMENT 


A MARKETING REVOLUTION IN 
THE UPPER MIDWEST! 


REVOLUTION °59 . . . COMPLETION OF THE ST. LAWRENCE SEAWAY, 
which opened the Great Lakes to ocean vessels, brought an exciting revolution in 
transportation to the Head of the Lakes. Over 200 foreign ships, combined with 


domestic traffic, made Duluth-Superior the NATION’S THIRD BUSIEST PORT 
in 59. 


REVOLUTION ’60 .. . the revolution in commerce will grow in 1960 as DULUTH 
and SUPERIOR become established as AMERICA’S FOURTH SEACOAST and 
as the major outlet for the Upper Midwest and the Canadian-American Heartland. 


You don’t cover the Upper Midwest 
without Duluth-Superior Television! 


Where the Prairie : ..»- Distribution Center for 
Meets the Sea... Minn. .- 40 Million People! 


i DULUTH-SUPERIOR TELEVISION 


JULY 10, 1960 


MINNESOTA 


COUNTIES 
CITIES 
(continued) 


Washington 
Stillwater 

Watonwan 

Wilkin 


POPULATION 
ESTIMATES, 1/1/60 


EFFECTIVE 
BUYING INCOME— 


JM 


ESTIMATES, 


The “SM” symbols mark ori 
sive estimates by SALES MA AGEMENT. 


1959 


inal, exclu- 


| | Con- | 
sumer 
| House-| Spend- Urban 


Total F eld | ing | Pop. 
(thou- | | (thou Units | (thou- 


sands) usa sands) (theus.) sands) 


43.0 0241 
.0049 
-0082 
.0054 

} 


11.9 
2.6| 
4.2) 
2.5 


11.9 
2.6 
4.6 
2.7| 


17.3 


i? 


Per 
ae Hsid. 


Net 
Doiiars 
(000) 


U.S. 


Income Breakdown of Households 


In- 
come | come 


Per | Per 
| C.$.U.) Hsid. 


In- 


| ate ~ 
Has. ine. 


$2,500-3,999 
o % 
Hslds. Inc. 


$4,000-6,999 
% 
Hsids. Inc. 


$10,000& over 
Hsids. Ine. 


88 ,305| | 1,588 

14,755 ih 69 - 
r 657) 
| 1,627 


see) 5,740 5,729) 5,339 
5,075) 5,632) 5,272 
5,759| 8,217 4,980 
6,311) 5,665 


18.0 
18.3 
21.1 


5,413] 18.8 


20.5 
20.5 
22.5 
20.5 


12.1 
12.2 
14.2 
11.9 


39.1 
39.2 
37.1 
37.6 


38.4 
39.0 
39.0 
36.5 


8.4 
7.9 
7.0 
9.3 


Winona 

Winona 
Wright 
Yellow Medicine 


13.7) 
10.0 


.0227 
0156} 

-0166 

-0087 


11.6 
8.2) 
8.2) 
4.4 


-0191| 1,569) 5,491) 4,637) 4,692 
-0138) 1, 657| 5,617) 4, 602| 4,872 
8. 4) -0118| 1,330) 4,816) 4 684) 4,148 
4. 5 : 072) 1,554) 5,474) 5,315) 4,742 


567.5 


488.8 3,257,474, 9770 2,011| 6,664) 5,740| 6,005 


3,378.8) 1.8909, 974.311 .O73.2'1 888.4] 8,913,691) 1.7738) 3) 1,750) 6,070 5,510) 5,412 
SM POPULATION —S—s 


ESTIMATES, 1/1/60 677) 


24.4 
22.6 
29.8 
22.6 


23.0 
21.9 
27.0 
25.1 


15.4 
14.1 
20.5 
16.6 


35.5 
37.1 
30.8 
35.5 


39.8 
39.9 
38.9 
39.4 


6.1 
6.7 
4.3 
6.1 


Total Above Cities 9066 


14.1 3.5 | 17.5 9.1 40.6 35.4 11.7 


State Total 19.2 5.2 20.4 11.9 37.3 


SM POPULATION 
DD Estiviates, 1959 ESTIMATES, 1/1/60 
| | — 
sumer 

| House-| Spend- omy 

hold ull 

(thou- s on 
sands) | |(thous.)| sands) 


16.2 
19.9) 


36.2 | 13.7 


JM 


9.4 


E. B. |. 
ESTIMATES, 1959 


House-| Spend-| Urban 
& Pop. 
of | (thou- 
U.S.A. sands) (thous.)| sands) 


Total 
thou- 
sands) 


Per AN 
Cap-/H 
ita | hold 


1483/1, 785 5,801 


% 
of 
U.S.A. 


497, 704) 


Total 
(thou- 
sands) | U.S.A. 


% 
of 
U.S.A. | 


Net 
Dollars 
(000) 


104 ,343 
118,903 


% | Per | Per 
of | Cap-|H’se- 
U.S.A.) ita | hold 


031211, 700'6, 441 


- 0367/1 ,400|6,978 


Duluth-Superior 278.9 .1561 
AGrand Forks- 
East Grand Forks} 86.8) .0486 
Minneapolis- 
St. Paul 


85.8 ARochester..... 


ASt. Cloud 


58.3 0326 
84.4 0472) 


24.8 ma 


141,153 4ea AEBS .008 
| 


Total Above Areas|1,918.6 1. 0739 570. 3 647.4 
4,410.2) .7894) 424.5) 481.3) 1,175.2] 2,878,895 ans 2,816.72 | | 


MISSISSIPPI— 
JM 


EE 
| 


1,510. | 2.740.780 ,950 6, 560 


(Other East South Central States: 

Alabama, Kentucky, __ Tennessee. ) 
POPULATION 
ESTIMATES, 1/1/60 


EFFECTIVE 
BUYING INCOME— 


ESTIMATES, 1959 


Con- 

| sumer 

House-| Spend-| Urban 

Total | % | holds | ing | Pop. 
(thou- | of | (thou- | Units | (thou- 
sands) U.S.A. sands) (thous.)| sands) 


Cash Income Breakdown of Households 


In- 
come 
Per 


Hsid. 


COUNTIES 
CITIES 


In- 
come 
Per 
C.S.U. 
4,295 
4,191 
3,584 
3,690 
3,751 


$0-2,408 
Hsids, ine. 
34.9 
34.0 


48.2 
41.4 


$2,500-3,999 
oOo 


$4,000-6,999 
To % % 
Hsids. Inc, 


To % 
Hslids, Inc. 


$7,000-9,999 
% % 

Hsids. Inc. 
8.8 
9.1 
3.8 


5.4 
3.1 


$10,000&over 
Hsids. Inc. 


20.4 
21.1 

9.7 
15.1 
10.8 


Per 
Hsld. 
4,941 
4,999 
3,776 
4,089 
3,778 


Adams 10.6) 


Natchez 
Alcorn 

Corinth 
Amite 


0210 
.0176) 
.0141| 
.0065 
0092 


31.5) 4,298 
4,375 
3,164 
3,637 
2,979 


12.3 
11.8 
23.1 
17.3 
27.6 


26.2 
26.0 
30.4 
30.4 
28.1 


19.7 
19.2 
31.1 
27.1 
30.6 


24.3 
24.8 
16.3 
19.1 
12.3 


30.7 
30.8 
26.1 
28.3 
22.3 


16.9 
17.1 
10.0 
12.2 

8.7 


11.6 


15,112 


Attala 
Kosciusko 
Benton..... 
Bolivar 
Cleveland 


.0125| 
.0046) 
.0047 
0319) 


20,467 
9,211 
7,168 

63,773) 

13,307} 


3,655 
3,684 
3,584 
3,561 
4,589 


3,446 
3,411 
3,207 
3,274 
3,342 


2,845 
3,319 
2,547 
2,832 
3,545 


29.2 
21.5 
35.3 
31.6 
21.4 


28.7 
29.1 
29.3 


32.7 
28.4 


12.2 
16.5 

9.3 
10.0 
15.3 


23.1 
26.9 
19.7 
19.4 
23.3 


8.5 
11.5 
5.2 
8.9 
13.5 


6.5 
11.7 
2.5 
10.9 


Calhoun 
Carroll 
Chickasaw 


15,190 
9,561 
16,105 


3,798 
3,415 
3,660 


3,502 
3,356 
3,359 


2,848 
2,629 
2,841 


27.7 
34.6 
30.1 


12.8 
9.2 
10.9 


24.2 
18.9 
20.6 


7.9 
6.2 
8.5 
Choctaw 
Claiborne 
Clarke. . 


7,705) 
11,084 
14,866 


3,502 
4,255 
es 


3,356 
2,915 
3,417 


2,627 
2,642 
2,811 


34.3 


e $88 28: = 


9.7 
7.7 
11.5 


19.7 
15.8 
22.1 


5.8 
8.1 
7.9 


Clay 

Coahoma 
Clarksdale.... 

Coplah.... 


14,950) 
52,514) 


3,646) 

0273) 3,919) 

0120) | 4,175) 3,592 

0168) ‘ Aj y 435). | 3,621) 3, 7 

ioe hors | 

.0084 y j j .0037) 3,440) 3, 4s 2,773 

0128) " -0060, 881| 3, 588 _ — 
0284) 5 : 307] .0190) 1,249) 4, 366) 

| .0203} 10. 4] 3.1] _—s«|_—-48, 684) 0146) 1,342] 4,672] 3, san me 

see Section 4 location on page 17. © SM, 1960. 


| 3,488) 
3,561 | 


2,907 
3,206 
3,669 

2,859 


13.1 
13.7 
17.8 
11.6 


24.4 
23.2 
26.3 
22.1 


8.8 
11.2 
13.7 

8.3 


Covington 

De Soto 

Forrest 
Hattiesburg 


12.1 
10.4 
23.2 
23.9 


23.7 
20.5 
33.3 
33.5 


7.1 
8.0 
15.2 
16.0 


For Retail Sales data, 


Before using these figures read foreword, page 19. 


Ads and Data Go Together 


The advertisements in this issue—besides giving information on how best to reach and sell the various 
markets—frequently complement the issue’s basic market data by spotlighting local devolopments 
and trends behind the SM estimates. The ads and the data go together. 


SALES MANAGEMENT 


Sreatest 


% 
O 
-|} acceptance 

“aa 

975 

: ' ” 

eC \ er Py 6SHARE OF AUDIENCE 

ore 

Inc, 

0.4 

rr YOUR POWER TO PERSUADE WCCO RADIO delivers more 
15.1 

10.8 In Minneapolis-St.Paul, WCCO Radio has offered top listeners than all other Minneapolis 
oe acceptance for 35 years. Now it’s at an all-time St. Paul stations combined | 

ee high—56.8% share of audience (biggest since Nielsen ns ak 

19.5 began measuring the market). Which means with pee “ 

— WCCO Radio you get more listeners than all other Station C 

8.9 Minneapolis-St. Paul stations combined... Station D 

5.5 lowest cost-per-thousand...and greatest acceptance : 

aa ever. Adds up to the ideal setting for your 

*e . power to persuade. 

14.2 

18.1 

8.3 

4.2 

8.7 

11.4 
ae 
age 19. 


SOURCE |Nielsen Station Index, Nov.-Dec., 19 dnight, 7-day week. 


Minneapolis » St. Paul 
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MARSHALL Tiwpan| ALCORS 


Counties and cities on this mop 


sinss <I L) sMISSISSIPPI 


0070 sq. in. equals $1 million 


wasdate 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


. 
CHICKASAW] LOWNDES 


WEBSTER 


NOX UBEE 


KEWPER 


LAUDERDALE 


SHARKEY 
Agu { 


ARRER WINDS 


— 
MESHOBA 
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JONE 


FRARALIN 


HARRISON 


Mathiesdurg 


DALTHALL 


Cities shown ore those having 
net Effective Buying Income of . Won Copyright by 


$15 million and over 


MISS wD POPULATION EFFECTIVE The “SM” symbols mark original exclu- 

’ _ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 

7 Con- | 

| Sumer | 

COUNTIES h House-| Spend-| Urban 
CITIES | % | holds | ing Pop. Net % | | | come | come $0-2,499 $2, 500-3,999 | $4,000,908 

(continued) (thou- | Units | (thou- | Dollars of | Per | Per | Per | Per % | 
sands) | U.S.A. | sands) | (thous.) sands) (000) U.S.A. | Capita) Hsid. | C.S.U.) Heid. rm inc. | Holds, Inc. | welds, inc. 


Income Breakdown of Households 


| 
| $7, pooneee ‘sta.0008¥e 
Hsids. Inc, | Hsids. Inc. 


Franklin 8.1) .0045 2. 2.4 , 0027) 1,107 4,268) apion: 3,175] 46.3 22.1 | 30.6 31.2 | 17.2 29.4] 4.2 11.1 | 1.7 6.2 
George 11.2) .0063 2.6 . -0028, 828) 3,565) 3,407| 2,866) 50.0 26.5 | | 32.8 37.0 | 14.0 26.5 | 2.6 7.3 7 2.7 
Greene “a 7.2| 0040 1.7) 1.8 , 0018) 853) 3,614) 3, 413| 2,697] 55.9 31.5 29.9 35.9 | 11.2 22.5| 2.1 6.4 8 3.7 


For Retail Sales data, see Section 4 location on page 17 © SM, 1960. Before using these figures read foreword, page 19 


rtising Dollars 


JACKSON, MISSISSIPPI Where They Count 


Circulation Concentrated in the The Only Jackson Newspaper able 
Highest Income Area of Mississippi. To Do An All-Out Merchandising Job. 


The Sixth Year of the fastest National Representatives 
Growing Newspaper in Mississippi. BURKE, KUIPERS & MAHONEY, INC. 


New York Detroit Ch ae Atla allas Kansas City 


Oklahoma City - Charlotte San Francisce 


SALES MANAGEMENT 


Now serving 
90,780 CLARION ¥ LEDGER 


homes — 


JACKSON 


This is another increase DAILY# NEWS 


in circulation for Mis- 
sissippi's leading news- 
papers — The Clarion- Represented by the 
Ledger and Jackson KATZ AGENCY, INC. 
Daily News . . . Now, 
more than ever, your best buy for cover- 


= 
SaRe 


Mississippi's First Newspapers 


Co-Owners WJTV (TV) 
WSLI (Radio) 


: age and sales impact—at lowest milline rate. 
: 
“ 
_ 
“ 
™ $$ — ———— —— — as 
“ * - EFFECTI VE 
MISS. SH POPULATION, 1/60 BUYING INCOME— ESTIMATES, 1959 b oa eS nce ERT 
| | Con- | Income Breakdown of Households 
| | sumer | | | Cash - 
COUNTIES | Met. ¥- | House-| Spend-) Urban ae In- | In- 
CITIES Area} Total | holds | ing | Pop. Net | % | come | come} $0-2,499 | $2,500-3,999 $4, 000-6,999 $7, 000-9, 999 “a 000&over 
(continued) | Code} (thou- | af | (thou- | Units | (thou-} Dollars | of | Per | Per | Per | Per| % % % Y% 
sands) | U.S.A. | sands) |(thous.)) sands) (000) U. S.A. Capita Hsid. C.8.U. Hsld. | Hsids. Inc. | Hsids. Inc. Hsids, Inc. | Halas. z “Hoslds. Inc, 
Grenada. . ae 18.2) .0102 4.7 §.1 7.3 18,452 0055 1,014; 3,926 3,568) 3,273] 45.9 21.3 | 28.4 28.1 | 18.8 31.1 4.9 12.4 2.0 nt 
Hancock. . . sess 12.0, .0067) 3.2 3.7 4.8 12,749; .0039) 1,062) 3,984) 3,423) 3,219] 49.8 23.5 28.2 28.4 | 14.8 24.8 4.3 11.0 2.9 12.3 
Harrison. . .. ... 196 115.9, .0649 29.3 51.1, 103.3 173,110) .0519) 1,494) 5,908 3,387, 4,140] 36.0 13.2 | 26.7 20.9 | 23.5 30.7 8.4 16.8 5.4 18.4 
, ey! 56.4; .0316 9.4; 28.3 95,301 -0286) 1,69010,138) 3,367; 5,267] 23.8 6.9 | 21.7 13.3 | 30.6 31.5 | 13.9 21.7 | 10.0 26.6 
Gulfport. ....... 32.2! -0180) 9.1] 10.1 41,410) .0124| 1,286) 4,551) 4,087) 4,055] 33.7 12.6 | 29.8 23.8 | 24.6 32.7 7.6 15.6 4.3 15.3 
\ Bilozi-Gulfport 88.6| .0496 18.5 136,711 O410| 1,643) 7,390 
Hinds...... yet 174.4, .0976 47.9 58.6) 134.8 258,168) .0774) 1,480) 5,390 4,399 4,593] 31.4 10.4 26.7 18.8 | 25.2 29.6 9.6 17.2 7.1 24.0 
AJackson me 132.6} .0742 37.6 48.3 212,151; .0636) 1,600) 5,642) 4,387) 4,774] 29.1 9.3 | 26.6 18.0 | 26.3 29.8 | 10.2 17.7 7.8 25.2 
Holmes. . : ‘ 25.2) .0141) 6.2 6.8 2.4 22,526, .0068 894, 3,633) 3,297) 2,623] 62.0 35.9 | 25.5 31.5 8.6 17.7 2.2 6.9 1.7 8.0 
Humphreys aii 16.9; .0094 4.1 4.4 3.1 14,548, .0043 861, 3,548) 3,252) 2,583] 62.0 36.5 | 26.3 32.9 8.3 17.5 1.9 6.1 1.6 7.0 
Issaquena..... rie 2.9} .0016 7 8 2,694 .0009 929 3,849 3,173 2,255] 70.7 47.6 | 22.9 33.0 4.3 10.2 es 665 1.0 56.1 
Itawamba. . ewe 15.2; .0085 3.9 4.0 14,082; .0042) 926) 3,611| 3,511! 2,788] 53.9 29.4 | 30.3 35.2 | 12.3 23.8 2.4 7.2) 1.1 4.4 
Jackson au 47.6| .0267 13.1 13.1 24.6 52,759, .0158) 1,108 4,027, 4,007; 3,729] 35.7 14.5 | 30.9 26.8 | 24.3 35.5 | 6.4 14.1 SF 6A 
Pascagoula......... 20.3) .0114 5.7 6.0 23,681; .0071) 1,167) 4,155) 3,908) 3,843] 33.6 13.3 | 30.5 25.7 | 26.1 36.7 6.9 14.9 2.9 9.4 
Jasper. . coins ee 18.9; .0106 4.4 4.6 15,341; .0046 812) 3,487; 3,265 2,635) 59.1 34.1 7.5 33.8 | 10.2 21.0 2.1 6.6 1.1 4.5 
“it Jefferson. - ia 9.5) -0053 2.4 2.5 8,237, .0025 867; 3,432, 3,275 2,495) 62.5 38.1 | 26.4 34.3 8.6 18.5 1.7 6.7] 8 3.4 
- Jefferson Davis. ..... 14.6} .0082 3.5 3.4 11,972) .0036 820) 3,421; 3,439, 2,617] 58.0 33.7 | 29.0 35.8 | 10.4 21.6 2.0 6.3 | 6 2.6 
clu- PNAS Ganseseeces 61.0} .0341| 16.5 17.7 37.0 67,545, .0202| 1,107; 4,094) 3,804, 3,537] 41.6 17.9 30.9 28.3 | 19.1 29.2 §.2 12.2 3.2 12.4 
ENT. Se 33.1) -0185) 9.4 10.6 41,815) .0125) 1,263) 4,448) 3,931) 3,793] 39.2 15.7 | 29.9 25.6 | 20.6 29.4 6.2 13.4 4.1 15.9 
; es 12.0) .0067 2.7) 3.0 9,954) -0030 830) 3,687) 3,318) 2,433) 25.0 40.6 | 25.6 34.1 6.8 15.3 1.6 5.3 1.0 4.7 
Lafayette............ 19.7; .0110 4.8 7.0) 3.5 22,875 — 1,161) 4,766) 3,265) 3,115] 56.2 27.4 | 24.3 25.3 11.3 19.6 | 4.5 12.0 3.7 16.7 
,over | | 
% Eis 6 6necs x00 12.6} .0071 3.2 oa 12,237; .0036| 971) 3,824) 3,656, 3,105) 46.1. 22.5 | 32.3 33.7 | 16.6 29.1 3.6 9.5| 1.4 6.2 
inc Lauderdale. ...... 251 66.5, .0372 19.6 20.7; 54.2 81,146) .0244 1,220) 4,140) 3,920, 3,711] 39.9 16.3 | 29.3 25.6 | 21.1 30.6 6.1 13.7 | 3.6 13.8 
6.2 AMeridian......... 54.2) .0303) 16.4 17.3] 69,846; .0210) 1,280) 4,259) 4,037) 3,817] 38.7 15.4 | 29.0 24.6 | 21.9 31.0] 6.5 14.1 3.9 14.9 
2.7 Lawrence bbkenveee 11.5) .0064 2.8 3.0 10,422; .0031 906; 3,722; 3,414 2,764 55.1 30.3 29.3 34.3 | 11.9 | 23. 3 2. 6 7.8 | | 43 
3.7 For Retail Sales data, see Section 4 location on page 17. Before using these figures read ree, pave 19. 
“39 SM Standard (4) and Potential (A) Metropolitan County Areas. SM, 1960. 


Don’t Overlook Mississippi's. S Dollar-Rich, Industrially- Expanding 


2nd MARKET MERIDIAN 


Proof of Rapid Growth is Dramatically Demonstrated in Metro Meridian’s 


9% MULIONINCREASETHE MERIDIAN. STA 


1959—$71,558,000* 1960—$81,146,000* 


MERIDIAN, Miss. Daily & Sunday Since 1896 
This Rich Area is Reached and Sold Average Paid 4th Quarter 
1 NDAY 21,057 . 
Only Through THE MERIDIAN STAR! eee eee ee 05 989 


*S.M, Survey of Buying Power 5-10-60 
1960 


) Wa 9, 


COUNTIES 
CITIES 
(continued) 


Met. 


POPULATION 
ESTIMATES, 1/1/60 


JM 


EFFECTIVE 
BUYING INCOME— GD ESTIMATES, 1959 


The “SM” symbols mark ori 
sive estimates by SALES MA 


al, exclu- 
GEMENT, 


secs 


U.S.A, 


sumer | 

House-| Spend- Urban 
Area % | holds | ing | Pop. 
Code of (thou- | Units | (thou- 


sands) sands) |(thous.) sands) 


0108) 


4.7 4.8) 


i 


Cash 


Income Breakdown of Households 


In- 
come 
Per 
.| Hid. 


$0-2,499 
% 
Hsids. Inc. 


% 


% 
Hsids. Inc. 


$4,000-6,999 


y/; % 
Hsids. inc. | Hsids. Inc. 


2,616] 60.7 


35.3 | 27.1 33.5 18.1 


6.4 


0221 11.6) 
0091 
0263) 
0100) 


16.3 43 ,982 
22,607 3,949) 
52,403 3,441 


29,666) . 4, 


3,357 20.9 
15.3 
22.3 


13.9 


29.1 
27.7 
25.8 
26.5 


28.1 
22.7 
24.3 
20.3 


27.7 | 4.7 
28.5 | 6.7 
22.6 | 6.1 
26.2} 7.8 


11.6 
14.0 
12.2 
15.3 


Tupelo 
Lefiore 


Greenwood 


19.5 


Lincoin ‘ 
Brookhaven....... 

Lowndes 
Columbus 

Madison... 


29,223 
15, 287 
43 828 
33,020 
25,921 


3,544 18.9 
14.7 
22.5 
21.1 


30.3 


29.4 
28.0 
28.4 
27.7 
26.3 


26.9 
22.4 
28.1 
26.4 
29.5 


27.1 
27.3 
26.4 
26.5 
20.4 


11.8 
13.6 
11.6 
12.4 

9.0 


Marion 
Columbia 
Marshall 


23,101 

9,772 
18,143 
30 966 


24.4 
18.0 
37.9 
27.2 


29.3 
29.1 
25.3 
29.0 


30.6 
25.8 
32.2 
32.0 


25.7 
26.6 
16.6 
25.3 


10.2 
13.2 
6.2 
8.9 


11,923 
17,992 
18,795 


27.4 
30.8 
32.4 


28.5 
28.1 
27.9 


25.5 
23.8 
21.3 


7.9 
7.8 


2g88 832 888 8858 55 


14,328 
26 ,673 
25,912 


34.9 
25.9 
29.6 


25.7 
23.3 
27.6 


19.0 
23.7 
23.0 


8.4 


9.2 


22,361 

6,983 
35,967 
15,579 


20.0 
31.1 
19.7 
12.4 


32.5 
30.6 
30.2 
28.3 


28.3 
23.2 
29.4 
32.8 


5.7 


MeComb 


Pontotoc. ..... 
Prentiss........... 
Quitman 


17,538 
17,785 
17,673 


29.2 
26.1 
35.0 


30.3 
32.7 
26.4 


23.7 
24.1 
18.9 


. 


sr) 


B28 885 828 


Rankin Cass. . 


25 ,624 
18,300 
9,406 


28.1 
30.6 
25.8 


26.8 
23.7 


Charit 
18.5 : 


Christi 
Clark. 
Clay. . 
Nort 
lal 


18,535 
12,366 
6,937 


29.7 
29.5 
30.6 


24.1 
17.9 
27.8 


£82 S88 B82 


i @ 


40,189 
21,957 
16 ,453 


. 
oO 
= 
nN 
= 


26.8 
26.4 
24.7 


19.5 
18.9 


Clint 
19.0 * 


Cole. . 
Jeffe 


15,137 
14,043 
19,007 


se 
io & 


20,286 
12,875 
52,597 
46,273 


Vicksburg 


enna 


Washington 
AGreen ville 

Wayne..... 

Webster. . 


80,317 
49,521 
13,603 

9,925 


. 


Dougla 
Dunkii 
Kent 
Frankli 


SESS RRBs 
oe-ao 


Wilkinson. . 
Winston 
Yalobusha 
Yazoo 
Yasoo 


9,651). 2,929) 
16,993 2, 
11,583 2, 9.0 Guny 
29,888 914 2,901 9.2 td 
13,476) : 1,114) 3,743 3,311] 49. . . “ ° . . : . . ASr 


1,308) 4,953 4,097 15.7 


-0103) 
- 0069, 
0183) 
0068} 


8.3 Gascor 


Total Above Cities. . 


State Tous. . “: 


620.3] .3523| 177.6) 226.8) 879, 689 


Grundy 


Tren 


| 626.8) 760.6) 2,286,763 1,064) 


tM | E. B. I. 
ESTIMATES, 1959 


2,130. 0 1. 1921) (885.7) 
Pu POPULATION 

ESTIMATES, 1/1/60 

7] ce 

sumer 

| House-| Spend- 
Total | % hold ing 
(thou- | of | (thouw-/ Units 

sands) | U.S.A. sands) | (thous.) 


4,079 3,278! 11.6 


1 Kan 
For Ri 


E. B. |. 
ESTIMATES. 1/1/60 ESTIMATES, 


Urban 
Pop. Net Per 
(thou- | Dollars of | Cap- 

sands) (000) ‘ ita 
1,220 


= 

336.6] 692,741 1,375|5, 

Before using these figures read foreword, page 19. 
© SM . 


ABiloxi-Guifport 
AGreenville..... 
Jackson...... P 


0649} 29.3 
aa 0418) 21.1 
174.4) .0976| 47.9 


For Retail Sales data, see Section 4 location on 
SM Standard (4) and Potential (A) Metropolitan 
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51.1 
23.1 
58.6 


81,146) . 


Total Above Areas} 431.2) .2413 


e 17. 
‘ounty Areas. 


SALES MANAGEMENT 


iSSOURI— 


(Other West North Central States: lowa, Kansas, 
Minnesota, Nebraska, North Dakota, South Dakota.) 


The ‘SM’? symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
SYD ESTIMATES, 1/1/60 


BUYING INCOME— 


Total GY holds | ing 


Income Breakdown of Households 


House-| Spend-| Urban | 

Pop. $2,500-3,999 | $4,000-6,999 
(thou- of | (thou- | Units | (thou- % %N % % 
sands) | U.S.A. | sands) | (thous.)| sands) Hsids. Inc. | Hsids. Inc. 


— t= 


19.6} .0109 6.5 7.2 
12.4) .0069 4.1 5.0 
11.3) .0064 3.7 3.7 
§.9| .0055 2.9 3.4 


27.2) .0152 8.9 9.4 
15.1) .0085 4.8 5.6 
21.6) .0121 6.5 6.5 
12.0) .0067 3.9 4.0 


° : 6.2 
8.8) .0049 2.7 2.9 


9.5) .0053 2.6 2.6 


. ° 28.2 
47.6) .0266) 12.1) 26.1 
103.6; .0580; 32.7) 37.6 
91.6) .0513) 28.6) 34:2 
38.0) .0212); 10.8) 11.0 
18.7) .0105 5.8 5.9 


. ‘ . 3.4 
23.6) .0132 6.2 7.5 
11.3] .0063 2.2 3.8) 
7.6; .0042 2.1 2.2) 


13.1 ; 5) 
9.8} .0055) 3.1) 3.6) 
127.5} .0714 42.3) 4.0) 
105.0; .0588| 35.7 40.8 


12.3) .0069} 4.2 4.3 
6.2) .0035| 2.3| 2.2 


$7,000-9,999 


70 /0 
Hsids. Inc. 


23.5 15.1 | 36.9 39.3 
21.2 12.4 | 40.8 40.2 


1.2 

3.1 
27.4 24.6 | 24.1 36.2] 5.8 13.3 
27.6 23.0 | 26.1 36.2) 6.6 


eS a 


g88 


sé? 3 


wn = 
ae 
ao 
—] 


27.9 24.2 | 27.6 39.9| 6.3 13.9 
26.4 21.7 | 29.5 40.5] 7.2 15.2 
26.3 20.0 | 28.7 36.5 | 7.9 15.5 
24.7 15.6 | 33.6 35.2 | 10.0 16.2 


28.5 29.3 | 18.7 31.8) 3.8 10.0 


16.1 10.7 | 33.9 37.8 | 11.8 20.0 
21.3 12.8 | 38.2 38.5 | 12.5 19.3 
21.0 12.5 | 38.6 38.6 | 12.8 19.4 
27.2 23.9 | 24.1 35.6 | 5.9 13.2 
26.3 21.2 | 27.0 36.3] 7.1 14.7 


27.3 24.8 | 21.2 32.3) 5.3 12.2 


23.5 16.2 | 34.0 39.1 | 10.0 17.5 
22.3 14.5 | 35.8 39.0) 10.9 18.1 
26.3 20.8 | 27.3 36.1) 7.4 14.9 
27.7 28.0 | 19.3 32.6) 4.4 11.4 


25.3 18.8 | 29.1 36.2) 8.4 15.9 
29.1 28.9 | 20.6 34.0) 4.2 10.8 
26.3 20.8 | 26.9 35.4) 7.1 14.3 


28.3 27.2 | 22.0 36.3 | 5.0 12.2 
29.1 25.5 | 26.4 38.7) 6.9 13.3 
18.0 9.9 | 40.4 36.9 | 15.2 21.2 


18.2 9.9 | 42.2 38.3 | 16.2 22.5 


ed 


1 Kansas City is in Clay and Jackson counties. 
For Retail Sales data, see Section 4 location on page 17. 


er ii sit?" 


For a profitable selection of markets and media 


study both the Survey data and the Survey advertisements. 


T 


1960 


18.3 
19.6 


13.9 


. 14.2 
28.3 26.6 | 21.9 34.4/| 4.7 11.3 


18.8 


’ . 0 13.5 
23.9 17.6 | 31.1 38.2 | 9.2 17.2 
18.1 10.8 | 38.9 39.0 | 13.1 20.1 


° . 4 15.6 
21.7 12.9 | 37.3 37.3 | 12.7 19.3 
20.5 11.7 | 39.2 37.3 | 13.7 19.9 
23.9 16.4 | 31.6 36.1) 9.9 17.3 


A 12.8 
27.4 27.4 | 19.2 32.0 | 4.2 10.6 
26.1 27.7 | 17.1 30.1 | 3.8 10.4 


A 7 14.4 
28.1 23.6 | 26.7 37.4) 6.6 14.2 
27.6 26.0 | 21.1 33.1 | 4.8 11.5 


x 5 10.6 
27.4 24.2 | 22.6 33.6) 5.6 12.6 
26.2 20.2 | 25.7 33.3) 7.3 14.4 
25.2 17.6 | 33.9 39.4 9.8 17.3 


. 15.7 
26.0 20.7 | 28.0 37.1 | 7.7 15.6 
23.4 15.6 | 34.0 37.9 | 10.7 18.1 
22.7 14.8 | 35.2 37.9] 11.2 18.5 


° -3 | 26.3 34.0) 7.5 14.7 
25.2 18.1 | 20.4 35.2 | 8.4 15.4 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 19. 


MISSOURI RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of citie: with 1956 retail sedes of $25 million or more. 


‘| wonrreau | coorer 


7 wuLER 


sty TO 
MUNBERED 
COUNTIES 

i. Sasnoe 
a. stveo.es 
3. canter 

4. SOLLNCER 


| JEFFERSON 
Cent | CRAwFORD] WASHINGT 


OREGON | RIPLEY | BUTLER 


Copyright by 


POPULATION. | EFFECTIVE Og Ms The “SM” symbols mark original, exclu- 
MiSSOURI BYP ESTIMATES, 1/1/60 BUYING INCOME— sive estimates by SALES MANAGEMENT, 


| | Con- | : | | 
su 


income Breakdown of Households 


COUNTIES | Met. | House-| Spend-| Urban | 
CITIES Area} Total | % | holds| ing | Pop. % | come | come} $0-2,499 $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000& over 
continued) | Code} (thou- | of (thou- | Units | (thou- | | Per q % 
| 


Per | Per Per 4 
sands) | U.S.A. sands) (thous.) sands) | U.S.A. | Capita Hsid. PA Hsld. Hsids. Inc. Hilde, im. Helds, 9 Helds, Inc. Holds, Ine, 


4 0059, 1 526 4, 724) 4,807 4, 507 | 3,944) 33.2 12.6 -3 22.0 | 28.2 37.8 | 7.5 15.4) 3.8 
6. ° ° | 1,534) 4 480) 4,281; 3,882] 35.9 13.8 -9 22.0 | 26.1 35.7 | 7.1 14.8) 4.0 
2. -0032) 1, 601| 4,440) 4, - 4,239] 32.9 11.6 -5 19.1 | 27.9 34.8) 8.3 15.9] 5.4 


sor 1 al 3,491) 3, 087) 2 846) 52.4 ‘ 0 31.2 | 15.5 28.9), 2.9 8.2 
-0041| 1,655) 5, 428) i 736 | 4,441) 31.8 . -? 18.4 | 27.2 32.4) 8.5 15.6 
-0056| 1,710) 5, 534 4,439) 4,356] 34.0 d -8 17.4 | 27.3 33.2 | 8.3 15.4 


ae 


sees | _ 0198) 8 6.0 . -0073| 1,256) 4,179, 3,988, 3,471] 41.7 17.9 | 28.1 25.7 | 22.2 33.8 | 5.1 12.0 | 2.9 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. 
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Before using these figures read foreword, page 19. 
SALES MANAGEMENT 


‘Are you selling something?’ 


If you are, then Sales Management's Survey of Buying Power (for which we do the researching and 


} cstimating ) can be combined with our specialized research facilities to give you a wealth of vital 


information. 


for example: we can determine your total potential market and how to reach it. We can establish 


}your share of the total market, and the market’s characteristics and location. We can forecast com- 


pany and industry sales and make up-to-the-minute estimates and forecasts of business volume in 
your industry. 


| If you have a market problem, why not consult us without obligation. 


MARKET STATISTICS, UG. csc chica Ave. tiew vork 17». Yukon 60se7 


SIULY 10, 1960 227 


@ Nation’s 17th richest market. 


@ A 2-million-plus audience. Over 85% of all homes 
- in area have TV sets. 
: @ Best of film libraries: Paramount, M-G-M, RKO, 
x4 


20th Century Fox, Warner Bros., Columbia and 
United Artists. 


towers above 


@ Staff of outstanding “selling” personalities. 


all othe rs in a @ America’s tallest self-supported TV tower. 
3 billion plus market. = KCMO-TV channel 5 


100,000 watts visual power 
From Broadcasting House 


cat i Represented nationally by The Katz Agency. 
CBS-TV affiliate | 


Affiliated With “Better Homes & Gardens” and 
“Successful Farming” Magazines. 


=a. EFFECTIVE The “SM” symbols mark original, exclu- 
MISSOURI BY ESTIMATES, 1/1/60 BUYING INCOME— @2Z4) EsTimaTES, 1959 sive estimates by SALES MANAGEMENT. 
j a ie Con- | j 


| Peat | | Income Breakdown of Households 

COUNTIES Met. | House-| Spend- Urban In- | | | | = 
CITIES Area} Total | % holds | ing | Pop. % come $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,0004 over 

continued) |Code] (thou- of (thou- | Units | (thou- Pe Y, % g / % Q % / % 


r | Per | Per 70 7o ‘0 70 7 % 70 o |. % 0 
sands) | U.S.A. | sands) | (thous.)) sands) 000 U.S.A. | Capita) Hsld. | C.S.U.) Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc, 


| j 
iron. . stette’ d d | | 


-0024| 1, 4,271, 3,812) 3,447 28.1 26.9 | 23.2 35.6 | 5.4 12.7 


Independence 58.9} .0330} 19.8 3,281| 0355! 2, 6,066| 5,762) 5,694 


18.4 10.3 | 40.5 37.7 | 14.8 21.1 
1 A Kansas City... 53 a 180. 


1,260,659) .3781| 2,342) 6,988) 5,691) 6,205 17.6 9.0 | 40.8 ° 15.7 20.5 


} 

Jackson e ‘ 211.6) 249.9) 610.3] 1, -4306| 2, 6,785) 5,743) 6,099) 13. ‘ i 9.3 | 40.5 35.2 | 15.4 20.5 
} 
| 


Jasper 6a : A . . ‘ 138,151, .0415 1, 4,830) 4,625 4,415 . r 25.2 18.1 | 31.5 9/| 8.8 16.1 

Carthage ‘ 21,020; .0063) 1,617) 4,777 4,404) 4,383] 28. 9.8 | 24.9 18.1 | 32.8 4) 8. 15.8 

. | 77,853; .0234) 1,836) 5,225) 4,799) 4,765 -l | 23.6 15.7 | 33.3 ° & WS 

Jefferson. ‘ : d | 8) a 109,335, .0328 5,522, 5,494 5,157 > 8 | 20.8 12.8 39.1 2 | 12.5 19.7 

Johnson. . we ° ° a ° 43,418 .0130 5,427 ty 4,019 ° -4 | 24.0 19.0 27.2 9 | 9 16.0 
| | | | 

Knox wataews ‘ , ‘ . 12,042; .0036 4,460| 4,510, 3,945) 35.4 -4 | 29.1 23.4 24.7 -2| 6.1 12.5 

Laclede 7] J s 25,615; .0077) 4,269 4,156) 3,724] 38.4 . | 27.7 23.6 | 24.6 . -7 12.4 

Lebanon . ; 18,002; .0054) 1, 4,286) 4,068) 3,980] 35.6 : 27.2 21.7 | 26.2 x 4 13.0 

Lafayette ee . ¢ : . ‘ 40,735) .0122 6,290, 4,834) 4,544) 26.6 A 24.7 17.2 33.3 9 | 9.7 17.4 

| j | | } 

} | } | | 

Lawrence daeee rat . -0123 ° . 31,645) .0095) 1,445) 4,395 4,218) 3,737] 35.2 14.0 | 28.0 23.8 | 27.3 38.9 | 6.6 14.2 2.9 

1 Kansas City is in Clay and Jackson counties. SM Standard (4) and Potential (A) Metropolitan County Areas 

2 Joplin is in Jasper and Newton counties. . Before using these figures read foreword, page 19. 

For Retail Sales data, see Section 4 location on page 17. © SM, 1960 
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2A Joplin 


@ Potential audience of more than 2% million. 


@ Dominant facilities in News, Sports, Farm and 
Programming departments. 


@A staff of air personalities with a gift for selling. 


@ Complete merchandising plan available to food and 
drug advertisers. 


only 50,000 watt station oe gages bean am 
nS oMlion plus market. KCMO-Radio the important voice of Mid-America 


From Broadcasting House 
Represented nationally by The Katz Agency. 


CBS Radio / 810 Ke Affiliated With “Better Homes and Gardens” and 


“Successful Farming” Magazines. 


SALES MANAGEMENT 


SIX SURE REASONS FOR USING MISSOURI RURALIST 


AUTHORI- 
TATIVE 
EDITORIAL 


EFFICIENT 
PAGE 
SIZE 


DISTINCTIVE 


G 
STYLIN PROVED 


RESULTS 


MISSOURI RURALIST is one of farm papers and 19 other properties owned and operated by 
Stauffer-Capper Publications in the farm magazine, daily newspaper, radio and television fields. 
SALES OFFICES: New York, Cleveland, Chicago, Topeka, Los Angeles and San Francisco. 


EFFECTIVE 
BUYING INCOME— 


@ 


POPULATION i's 
ESTIMATES, 1/1/60 


@ 
Con- 


sumer 


MISSOURI 


The “ “SM” pecs mark original, exclu- 

sive estimates by SALES MANAGEMENT. 
- Income Breakdown of Households 

| House- Spend-| Urban é cs 

% | holds | ing Pop. Net $0-2,499 | | $2, 500-3,999 $4,000-6,989 87, 000-9,999 $10, 0004 over 


of | (thou- Units | (thou- | Dollars % . | 
U.S.A. sands) |(thous.)| sands) (000) Hsids. Inc. Holds, 1m. Hslds, ‘Ine. | elds, Ine 


Lewis... 5 | . ; : 16,973| . 4,992 om 4,044] 35.0 12.9 | 24.8 19.4 | 27.8 
Lincoln....... 25,048 4,473) 4,505) 3,985 20.9 | 27.0 


ESTIMATES, 1959 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


Total 
(thou- 


Per 
sands) | Held. | told. | C.8.U. Cc. ty vu, Hsid. 


| Held. = 


15.6 
15.2 


29,449 
26 ,951 
17,015 
* 16,381 


4,828 
5,285 
5,867 
3,900 


4,471 
4,617 
4,431 
3,755 


4,151 
4,426 
4,836 
3,216 


18.7 
18.3 
15.4 
28.1 


13.8 
22.8 
26.1 


Livingston............ 
Chillicothe 
McDonald 


31,317 
13,923 
8,871 


4,350 
4,801 
4,224 


4,167 
4,549 
4,182 


3,751 
4,238 
3,420) 


23.1 
17.7 
26.8 


51,961 
38,540 

8,573 
17,914 


5,249 
5, 208 
4,287 
4,071 


4,687 
4,656 
4,358 
4,078 


4,626 
4,707 
3,555 
3,508 


16.9 
16.5 
25.0 
25.6 


3Hannibal 
Mereer....... 
Miller........ 


Mississippi 
Moniteau. .. 
Monroe 


24,454 
14,100 
15,374 


4,446 
4,406 
4,959 


4,229 
4,230 
4,702 


3,930) 
3,631 
4,135 


20.7 
24.1 
20.6 


gg $28 28: 


15,514 
11,654 
35 644 


4,433 
4,019 
4,050 


4,475 
3,886 
3,763 


3,865) 
3,325) 
3,432 


22.2 
27.6 


New Madrid 25.0 


4Sikeston 


2 
Ss 


42,712 
11,918 


4,544 
4,767 


4,303 
4,427 


3,933 


4,405 
2A Joplin 


Nodaway............. 
Maryville.......... 


41,379 
16,912 
12,323 


5,592 
6,040 
4,108 


4,528 
4,482 
3,713 


4,474 
5, 062 
3,214 


13,596 
9,757 
44,092 


4,532 
3,903 
4,160 


4,172 
3,412 
4,035 


3,672 
2,967 
3,688 


17,555 
62,718 
49,140 §,119 
38,675 4,775 
28,049) . 6, 233 


| 5,163 
4,978 


4,997 
4,719 
4,599 
3,912 
3,766) 


4,382 
4,450 
4, 623 
3,913 
4,442 


28,817 
37,314 
20,456) 


| 4,884 
5,408 
4,362 


4,774 
5,075| 
3,984 
3,557) 3,557 
3,940) 3,454 
4,647| 4,302 


4,371 
4,837 
3,428) 


-0061 


wi 
12, 152| 
12,436 


0202 
.0037/ 
.0037| 


| 7,408 
4,340 
| 5,653 


oad 
.0082| 
0086 | 
0031) 


42,395| 
28, 23 
25,599 
5,741| 


.0127 | 5,209 
0084 | 5,496) 
.0077| | 4,741) 
.0017| 1,025] 3,827) 


© SM, 1960. 


4,981| 4,717] 26. 15.7 | 
5, 061) 5,005} 23. i 0 14.0 | 
4,571| 4,103 20.5 | 
3 “461) 2,991 28.6 | 


32.6 
35.1 
29.1 
17.6 


21.4 
23.1 
15.0 
5.7 
For Retail Sales data, see Section 4 location on page 17. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 19. 
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26.1 | 31.1 


2 Joplin is in Jasper and Newton counties. 
3 Hannibal is in Marion and Ralls counties. 
4 Sikeston is in New Madrid and Scott counties. 
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__ ST, LOUIS" TOP TELEVISION BUY ... 


Now better than ever... 


Two years ago, April 21, 1958 to be exact, KSD-TV put its 
new million dollar tower and transmitter on the air. . The 
tower, 1152 feet above ground, is 1649 feet above sea 
level—the maximum height permitted in the area. . More 
important to all advertisers, however, is the fact that 
KSD-TV added 7,000 square miles to its service area and 
increased its viewing audience potential by ‘more than 
100,000 television homes. 


St. Louis’ FIRST* Television Station has many FIRSTS** 
audience-wise; is FIRST+ choice in St, Louis among most 
National Advertisers; has the added PLUS that puts it 
far out front as St. Louis’ Top Television Value. 
NOTE: KSD-TV CONTINUES the SINGLE RATE pol- 
icy it has had since the station began in 1947 


iiacanaliats iiss . *On the air February 8, 1947. **ARB_ reports, 
MUASUMtD Covianct Comroues - 3 3 1958, 1959. #Rorabaugh Reports, 1958, 1959 


REPRESENTED NATIONALLY BY NBC SPOT SALES 
ST. LOUIS POST-DISPATCH TELEVISION STATION fgaspearvy, 


POPULATION EFFECTIVE ‘ ‘The “SM” symbols mark original, exclu- 
MISSOURI ESTIMATES, 1/1/60 BUYING INCOME— @YZP ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Con- income B!eakdown of Households 
sumer 


COUNTIES Met. House- Spend-| Urban | Pe 
CITIES Area} Total ‘ holds ing Pop. fe | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
oy oO oO | G% | Gg oO oO, C/A 


continued Code | (thou- of thou- | Units | (thou- 2 at | Per Per | Per / 0 C | Jo | % Zo 0 70 
sands) | U.S.A. | sands) (thous.)| sands U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. inc. | Hsids. Inc. 


Ripley 10. . 3.0 3.2 

St. Charles 7 40. P 11.7 13.2 23.7 
St. Charles } 33 6.9 8.1 

St. Clair ‘ 2.9 2.9 

St. Francois ‘ i 11.6 11.7 15.2 

5St. Louis , 508 , 9 533.1 1,362.5 
( tor 19.4 5.9 7.7 


1,159) 3,862) 3,588) 3,129] 47. 4 | 27.4 27.8 | 19.6 33.4) 4. | 1.7 5.4 
1,658 5,797, 5,133) 5,126) 20. 9 | 20.4 12.6 | 39.3 40.8 | 12. 2) 7.3 20.5 
1,759) 6,041| 5,141} 5,391] 17. 8 | 18.8 11. é ; ‘ ll 22.1 
1,365) 4,143 | 

1,508) 5,121 

2,103 6,812 
3,679|12,097| 9, 246/11, 059 
1 

1 

2 

2 

1 

2 


22 ¢2¢ ¢ ¢¢_ 


Ferguson 7 009 7 4.8 971 213) 7,045) 6,887 

1 5 , 963) 7, ,617) 6,723 
,302) 8, , 124, 7,456 
, 194) 6, , 269 6,417 
, 879) 6, , 262; 6,303 
180) 7,891 
554) 6,027 
578) 7,780) 
572) 8,091 
416) 5,665 


Jennings 


2 


Kirkwood 30.3 7 7 9, 75 0209 
Maplewood 2 179 5 31 0093 
Overland 10.6 M15 5 b.1 38,7 0116 
Richmond Heights 1 { } 3 -0131 
ASt. Louis 7 330.3 , 834,596; .5503 
University City 58.6 k 7.7 9.2 211 .0439) 2,495 

Webster Groves 2¢ 0165 1 ».7 3,691; .0221) 2,506) 8,77 


505 
, 108 


28 
oacek ns nacnanw oO & 


oo - > 
ee SS wow 


Go to to we im © & & & © bo 
to td & © & & > & & © 


Seeanwns as 


0 
3 
2 
4 
1 
2 
4 


ans oH 


2u 
Wellston 2 12.5 0070 23, 861 -0072) 1,909) 


_ 


o 


) St. Lowis county combined with independent city of St. Louis. © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas. 
For Retail Sales data, see Section 4 locaton on page 17 Before using these figures read foreword, page 19. 


ST. LOUIS' NUMBER ONE NEWS AND-PERSONALITY-STATION 


| ~ a baw" HUINOIS 


delivers top sales results with... 


\ 


1. St. Louis’ largest local radio news staff—ten experienced 
newsmen. ‘ 

. The most complete weather information in St. Louis — U.S. — 
Weather Bureau forecasts and, nine times each weekday, * 
specialized weather data from the offices of a private St. 
Louis firm, Weather Corporation of America. aw 

St. Louis’ top air sales personalities — Ed Wilson, Russ David, 

Bill Crable, Harry Gunther and Howard DeMere. 


.N3C’s famous "News On The Hour" broadcasts, compiled 
irom the reports of 400 correspondents strategically located 
throughout the world, and NBC's distinguished new “Em- 
phasis” series. 


ovis 
tet att 


\ 


it, 


St. Louis’ on'ty “live audience” radio program, the highly 
morchandisable "Playhouse Party”, with Russ David. 


The largest consistent coverage —72 counties — within the 
KSD listening area. 


ST. LOUIS POST-DISPATCH RADIO ST 


KSD-RADIO©C 550 on every dial 


REPRESENTED NATIONALLY BY NBC SPOT SALES 


230 SALES MANAGEMENT 


‘NAEGELE ) 


a ee ee 
An Active Marketing Force 


in Select Metropolitan Markets 


OUTDOOR | 
ADVERTISING 
COMPANY 


(National Sales Office Representing ) 


MILWAUKEE « MADISON « ST. LOUIS 
MINNEAPOLIS « ST. PAUL «+ WICHITA 
LOUISVILLE « EVANSVILLE « LINCOLN 
OAKLAND- EAST BAY «+ _ LAS VEGAS 


3338 University Ave., S.E. 
Minneapolis 14, Minn. 


CITIES Area} Total | % | holds | ing 


Ste. Genevieve........ 11.8 0068 3.1) 3.3 4.2 


Stone......... cy 9.4| 0052) 2.7, 2.8 


Rsccnacccessiesf | 100 SL Om Se 
, i ac cs'ch arcs 20.7] .0116} 6.3) 7.3) 8.7 
Nevada............ 8.7; .0049) 3.0 3.8 


_ See 7.6} .0043} 2.4) 2.3 
Washington........... 14.1} .0079} 3.8) 3.9 
Bi binthe san od van 9.4, .0052 2.4 2.7 

iS 

0 ccc 14.0} .0079) 4.2 3} 
Be sss sence 4.9) .0027} 1.6) 1.5) 


| | Pop. Me come | | Come $0-2.499 $2, 500-3, 999 $4, 000-6, 999 | $7, 000-9, 999 $10, 000& over 
continued) | Code} (thou- of | (thou- | Units | (thou- | Dollars of Per | Per | Per | Per % % 
Sands) U. s. A. sands) (thous. sands) (000) U.S.A. | Capita) Hsid, | C. $.U. Hsid. | Helds. Inc. Heids. Ine. Helds 


16,434) .0049) 1,393 5,301| 4,938! 4,606] 27.2 8.8 | 24.6 16.9 31.9 36.7 | 10.0 17.7 | 6.3 


10,214 


40,548 
22,562) .0068 


13,534) 
34,315) 
14,611) 


12,861) 


22,138} .0066| 1,171| 3,884) 3,812| 3,184] 45.2 21.2 | 28.3 28.2 | 20.6 34.3| 4.2 10.7| 1.7 5.6 
31,192) .0093/ 1,507| 4,951) 4,263/ 4,002] 35.6 13.3 | 24.5 19.4 | 27.4 36:2 | 
16,084, .0048| 1,849] 5,361| 4,136) 4,514] 20.8 9.8 | 22.4 15.8 31.6 37.1 


10,779} .0033| 1,418) 4,491| 4,564| 3,957] 33.0 12.4 | 26.8 21.5 | 28.8 38.5| 7.7 15.8 | 3.7 1 
14,420} .0043) 1,023 3,795! 3,687| 3,264] 42.6 19.5 | 20.1 28.4 | 22.2 35.9) 4.5 11.1) 1.6 
10,105} .0030| 1,075) 4,210) 3, 703) 3,283] 43.2 19.6 | 27.9 27.0 | 22.7 36.7| 4.7 11.6/ 1.5 


16,999, .0081/ 


6,930) .0021) 1,414) 4,331| 4,431) 3,740] 36.0 14.4 | 28.8 24.4 


1 ; 
1,801] 5,729] 4,502| 4,846] 23.3 7.2 | 23.2 15.2 | 36.1 39.6 | 10.6 17.7} 6.8 
6,674) .0020) 1,483) 4,171) 4,251) 3,639] 38.8 16.4 | 29.4 26.4 | 23.6 35.1 | 5.5 12.7) 2.7 9.4 
1 


1 “ ° J . . ; 

1,428) 4, 700) 4,484) 4,350) 29.4 10.0 | 25.2 18.4) 31.4 38.2) 8.9 16.5) 5.1 16.9 
6,902; .0021) 1,078 4,060) 3,342) 2,827] 62.5 27.7 | 27.6 31.0 | 16.6 31.0) 2.7 7.8 6 

1 


| 22.6 34. 0 11.7] 2.8 
10,643} .0032| 1,132) 3,942) 3,690! 3,121] 47.0 22.4 | 27.5 28.0 | 19.8 33.7| 4.2 10.8) 1.5 
2 


» POPULATION EFFECTIVE _ Ti “SI” Wintel work eriaheel, exe 
MISSOURI  @ ESTIMATES, 1/1/80 BUYING INCOME— QD ) ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Con- | | Income Br Breakdown of Households 
| sumer | | | | cash ee m aie itt i 
COUNTIES | Met. House-) Spend-| Urban | In | Ine 


a | Helds. - Hsids. inc. 


te Fe co mee 


5,098 4,652 


4,432 


28.9 


| 4.286) 4,195) 3,538 


4,608| 4,608 4,248 


4,366) 4,181) 3,627 


| 4,085] 3,945, 3,473 


| 4,428) 4,092) 3,502 


| | | 
| 4,149) 3,754) 3,422 


os 
S 
o 
“ 
ao 
— 
a 
to 
— 
o 
wo 


| 
| 4, 047, 3, 301, 3,290 19.5 | 29.2 28.2 21.0 34.0) 4.5 11.0 2.1 7.3 


| 25.8 36.5) 6.1 13.2) 3.3 11.5 
bee s>> sinnue 13.2) 0074) 4.1) 4.2) 2.6] 18,427/ 0040) 1,222) 3,893) 3,811) 3,162) 47.8 22.6 | 27.1 27.2 | 18.8 31.8 | 4.1 10.6) 2.2 8 
Py pees 
j Total Above Cities. ...} 2,328.3) 1.3082) 737.0) = 4,892,659) 1, 4078! 2, 101 6, a 5, 488) 5,809] 16.1 4.1 | 18.4 9.9 | 39.1 35.2 | 14.8 20.3 | 11.6 30.5 
State Total 


State Total. ..........] 4,400.1) 2.4625/1,373.6)1 ,559. 8/2, 854.1 8,068,095, 2.4201 ~~ 5,874) apm 5,216] 22.9 6.6 21.1 12.8 | 34.8 


35.3 | 12.2 18.9 | 9.0 26.4 


POPULATION 
ESTIMATES, 1/1/60 BY 


ESTIMATES, 1959 


House-| Spend: ten 
Total | 


| hold | ing Net 
(thou- | og | (theu- | Units | coe Dollars 
sands) | U.S.A.| sands) | (thous.)| sands) (000) 


% | Per| Per 
of | H’se- 
ls ita | hold 


POPULATION SM 


ESTIMATES, 1/1/60 ESTIMATES, 1959 


AREAS | House-| Spend-| Urban Ltt 
Total | % | hold | ing Pop. Net | % | Per! Per 
(thou-| of | (thou- | Units | (thou- | Dollars | of ’ 


Cap-| H’se- 
is sands) | U.S.A. | sands) (thous.) | sands) (000) |USA| ita | hold 
AJoplin......... 113.5) .0636, 38.0, 39.7) 69.9] 180,863) .0543|1,504)4,760|| Springfield... 127.5) 0714) 42.3) 46.0) 113.8] 223,113) .0670|1,750/5,275 
| Kansas City.....|1,050.7) .8880| 344.7/ 387.2} 918.1] 2,298,408) .6804)2, 188/6,668 || — waee | | 

St. Joseph....... 103.6} .0580| 32.7} 37.6 94.0] 193,374| .0580|1,867'5,914|| Total Above Areas|3 484.6 1.9502)1,100.2'1,234.4! 2.037 7,170,174 2. 1808|2,058 6,617 

St. Louls........ 2,089.3/1.1682| ° 642.5| 723.9| 1,741.8] 4,274,416'1 282212, 04616, 683 ; | | ary 


4 Sikeston is in New Madrid and Scott counties. 
For Retail Sales data, see Section 4 location on page 17. 


Before using these figures read foreword, page 19. 
© SM, 1960. 


YUkon 6-8557. 


— 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 


JULY 10, 1960 


FLATHEAD 


RAVALLE 


GALLATIN 
Counties ond cities on this mop 
ere charted in prepertion te net 
Effective Buying Income: Scale, 
O81 oq. in. equels $1 million. 


3 | 


Cities shown ore those heving 
met Effective Buying Income of 


MONTANA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


MaRS RRR RRR RRR RRR RR Aa Raa Ra RRR RSE R RRR SES RSR RRR ERR RRR SR RES E SE RERERESPR RRR RRR RRR Ee ee 8 


M oO N T A N A ~ (Other Mountain ” States: Arizona, Colorado, The “SM"’ symbols mark original exclu- 
Idaho, Nevada, New Mexico, Utah, Wyoming.) sive estimates by SALES MANAGEMENT. | 


SM POPULATION EFFECTIVE SA 
)_ESTIMATES. 1/1/60 BUYING INCOME— 


| | Con- 
sumer | 
COUNTIES | Met. | House-| Spend-| 
CITIES Area} Total % | holds | ing 
thou- | of | (thou- | Units 
sands) | U. 8. A.| | sands) dhe) $ 


ESTIMATES, 1959 


Income Breakdown of Households 


In- 
= _ $0-2.499 $2,500-3,999 $4,000-6,989 $7,000-3,999 < a 


% % 
. | C.S.U, Hales, RR Heide, os Hsids. ine. Hidde. Inc. Hales. Inc. 


4,339 36.1 12.7 | 28.1 24.6 31.7) 6.1 12.1| 6.1 21.9 
4,925 29.3 9.1 | 25.8 17.1 | 27.6 30.6) 8.2 13.9| 9.1 29.4 
4,670 30.1 9.8 | 23.3 16.2 | 30.6 35.4/ 9.0 15.9) 7.0 22.7 


z 


P 
= 
5 


Beaverhrad. 6.8 
Big Horn A 10.5) 
Blaine ~_ 8.3) 


~——_ 


5,376) 5,315 25.8 7.7 ° -3 | 30.0 31.9/ 8.8 14.2/ 9.7 29.9 
4,582) 4,429 33.0 12.0 A 8 | 28.4 36.7) 6.7 13.2) 4.9 17.1 
4,965) 5,240 29.4 9.1 ° -8 | 23.1 25.6 | 7.6 12.8 -0 32.8 


Broadwater 


ae 


6,312 17.6 4.6 | 18. 2.) 389.7 36.3 | 12.7 17.8] 11.5 31.1 
6,457) 5, . ms i 9: . .2 | 41.6! 36.7 | 13.6 18.4 3 31.9 
7,431) 7. 584] 19.8 4. . 27.1 21.2 | 12.2 14.6 | 20.3 50.3 
5,418 874] 24.4 7. . 9 | 34.7 36.7} 10.4 16.8) 8.5 25.4 
5,526] 5, 22.8 6. ‘ 4 | 36.2 37.0} 11.0 17.3 


$238 858 382 


AGreat Falls 
Chouteau. 
Custer een 

Miles City. 


—— we 


ms 
o 
= 


5,022) 4. .258] 36.5 12. 8 16. 7 31.1 | 7.3 13.4 
eit ccecea fine . ; 5,886 8 5. 2 12. 6 37.1! 12.0 18.2 
Glendive. , 3 ; 920] 6,102] 5,177} 5, 7. : 4 37.5] 12.8 18.6 
Deer Lodge 204 Ve ; wm: ts : 5.294) 5. 402] 13.1 3.5 | 17.3 9. 6 48.1 | 12.8 18.7 
A Anaconda 7. 0095) 3) . z R 6,027) 5, . 503 . d ‘ Z 7 46.5 2 18.9 
See Butte- Bimoned Ja 


Sf OFF FRY 277 FI-2 F_FE ESE SS_5 Exe _zee of PC 


bp 
"eA 


2 
os 
bs 


WN ’ a he - ¢ ra ul 5.208 5,336] 20.2 5:5 : .1 |°38.9 “33:7 | 10:8 15.9 
Fergus...... |. : 6.118 s.rig S418] 22.4 6.0 | 22.6 12.8 | $2.5 30.9 10.0 14.6 
_ Lewistown. | 0051 ; Be ie ’ 2 5.0/2.4 11.8| 35.3 32.54 11.1 15.6 


For Rotail Sales data, see Section 4 locaton on page 17. Before ucing these figures read foreword, page 19. 
SM Stendard (4) and Potential (4) Metropolitan County Areas, © 1 


232 SALES MANAGEMENT 


LOOK AT THE FIGURES AND SEE WHY WESTERN MONTANA IS TRULY A 


“EXPANDING MARKET BONANZA BUY’’ 


Households MISSOULA New York Chicago Seattle-Tacoma 


% change 1959 vs 1950 24.4 19.9 23.8 22.9 

Rank based on % change 56 83 38 66 

KMSO-TV’S AUDIENCE IS GROWING 

Gained 14,000 TV | hasiieedl * Source—100 FASTEST GROWING MARKETS 
of shutdown Kalispell station TELEVISION MAG. (FEB. 1960) 

18 Boosters rebroadcast 
KMSO-TV programs 

Best lineup of programs 
in Montana. 


90% dominance of Western Montana homes 


CBS-NBC-ABC 


POPULATION EFFECTIVE The “SM” symbols mark original, excle- 
MONTANA BYLD ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


| Con- 


| sumer 

House- Spend-| Urban In- 
holds | ing Pop. come $0-2,499 $7, 
(thou- | Units | (thou- Per | Per | Per | % % 0 % % % %N 
sands) (thous.)) sands) S.A, ita Hsid. | C.S.U. Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


; eee ee eT eee 


10.4 A 14.8) . 5,006) 4,998 23.3 7.3) 23.4 15.6 | 36.9 41.1 | 10.1 17.1 
3.7 . . 5 5,097) 4,918 24.0 7.3 | 21.9 14.2 | 36.8 40.0 16.7 


7.8 ° 12.7 ° 5,848) 4,905 23.7 6.8 | 20.3 12.4) 35.5 36.5 3 17.7 
3.9 : ‘ 6.40 4,666) 5, 22.3 6.0/ 16.6 9.6 | 37.8 36.5 6 18.5 
6 ‘ 4 d 6,050, 4,929) 36.7 23.0 14.4 | 20.6 21.4 3 11.7 
3.0 . ls A 5,605) 5,206) 22.2 20.3 12.5 | 37.9 38.8 0 17.3 


6,250) 5,000 25.0 -5 | 21.8 12.1 | 28.0 26.9 6 13.5 
5,101) 6,101 -3 | 24.6 16.7 | 34.0 38.8 -7 16.1 
| 5,706) 5,635 . 11.5 | 32.7 31.6 -1 17.9 
5,796) 5,614 . ; 10.7 | 34.1 32.3 7 18.4 


4,897) 4,668 . -5 19.7 | 25.4 33.5 -1 13.4 
8,760) 6,813 . 0 8.7 | 31.2 23.7 | 15.3 
4,285) 4,194 -9 24.4 | 25.3 365.5 8 12.6 


-0179 5,806) 5,497 ° 10.9 | 37.1 35.3 18.8 
-0157) 1,956) 5,935) 5,532 e -7 10.5 | 37.9 35.6 19.1 
-0016| 2,039'11,010) 6,372 ° 4.8 | 34.3 23.0 19.5 
1 4,891) 4,695 . . -0 15.1 | 36.6 42.0 8 17.1 


#8 888 6 


6,435) 5,850 ° ° 0 12.1 | 27.2 26.0 17.2 
5,142) 4,628 ° ¢ 0 18.7 | 31.7 36.5 1 14.3 
4,621 6 23.2 34.2 -5 12.5 


-—— 


4,740) 4,425 . -1 17.8 4.6 2 16.6 
5,320) 4,708 ° -7 14.0 | 35.7 38.6 17.4 
6,079] 4,552 . ° 4 11.9 38.3 18.3 
5,663) 5,225 . ° -8 13.4 | 35.1 36.1 16.5 


S 


IS 
nD 


_ 


5,392) 4,283 . . -2 13.9 | 38.4 40.2 17.1 
5,836) 4,795 . 9 12.6 41.3 18.0 
5,360) 6,022 . \e -3 11.4 | 38.2 40.6 17.2 
5,112) 4,793 ° -6 16.0) 20.4 34.6 14.8 


Te 
es 


7,950) 6,827 ; . 6 7.9 | 34.4 26.0 14.2 
6,594) 6,594 . . 6 10.5 24.6 2 15.4 
5,356) 5,101 . -5 12.9 | 40.3 42.4 18.3 


~nwn 


e £28 282 


5,994) 5.245 . A -9 13.3 | 35.1 35.5 13.4 |} 
4,356) 4,408 . 0 23.2 )-27-5 ‘36.8 13.2 
§,287| 5,128 0 17.3 | 3.2 33.6 9 15.1) 


. 


5,263) 5,196 . -7 15.5 | 29.8 32.5 14.7 
5,156) 4,756 A -9 15.2 | 28.7 32.9 6 14.5 -8 28.1 
4,440) 4,215 0 21.9) 3.2 39.4 3 14.5 113.1 


2 
3 
S382 223 888 


~_— 
. 


6.8 
57.1 
34.7 
61.7 

5.8 


6,026, 5,317 -9 15.2 | 31.0 33.0 13.9 7 23 
5,122) 6,050 ° 12.8 | 40.6 43.2 9 17.6 8 19.9 
5,706) 4,978 . ; 11.2 | 43.5 43.8 18.5 6 21.2 
5 ,806' 
| 6,138 4,959, . : -? 16.3 | 28.2 31.3 12.8 4 2.3 


=) 

— 
-—— 
= | e-¢ 
#2588 


Aig 


= 
a 


d 6.368 5,210 J -? 15.2) 30.8 31.6) 9.8 15.3) 10.4 30.9 
7.7 ° 2.2 -0042, 1,814, 6,072) 6,133) . -9 13.4 | 28.7 26.7) 9.1 13.0) 14.2 40.8 
8.1) . R 2.7 3.6 17,136; .0051; 2,116, 6,854 6,268, 6,1 -3| 16.3 8.1 | 41.0 34.0| 13.8 17.4| 14.8 27.2 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © ou. 1960. 


JULY 10, 1960 233 


1.1 0017 


232 


EFFECTIVE The “SM” symbols mark or inal, exclu- 
MONTANA © °° ESTIMATES,” 11/00 BUYING INCOME— ESTIMATES. 1959 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


CUUNTIES Met. 
CITIES Area} Total / | ‘ et / come come} $0-2,499 s2.s0-3900 $4000.99 9700-380 $10,0004 over 


(continued Code} (thou- | Per | Per % % % 
sands) U.S.A. | Capita) Hsid. | C.8.U. Hsld. | Hsids. Inc. Hsids. inc. | Hsids. Inc. | Heotte. Inc. | Hsids. Inc. 


Treasure , ‘ P ° .0007| 1,742) 6, 967 6,967| 6,399} 12.7 2.9 19.9 9.6 | 39.5 31. 7| 10.9 13.4| 17.0 42.4 
Valley : ; . ‘ . -0068 1,634, 5,446) 5,396) 4,923] 23.6 6.9 9 14.3 | 34.4 35.9 10.3 16.5, 8.8 26.4 

Glasgow j X “ 2. ,476| .0034) 1,688) 5,216) 4,957) 5,002] 21.4 6.2 | 22.7 14.0 | 36.3 37.3 | 10.9 17.1} 8.7 25.4 
Wheatiand ‘ d . é d -0017| 1,869) 6,023, 5,421) 5,165) 23.1 . .O0 14.3 | 31.3 31.1 | 10.7 16.3 10.9 31.8 


| ; | | 
Wivaux " ‘ d ‘ J .0008| 1,552) 6,598) 4,970 5,085) 21.1 0 .1 13.9 | 35.0 35.5) 11.3 17.4) 9.5 27.2 
Yollowstone . d . . ? , -0431, 1,826) 5,688) 5,685) 5,380) 18.9 . .1. 11.5 | 38.2 36.5 | 12.4 18.1 | 10.4 28.8 
ABillings 3.8 .024! of ,056| .0264) 2, 010) 6, 88 5,629) 5,710} 16.2 a 8 10.1 | 39.4 35.5 | 13.7 11.9 31.5 


Total Above Cities 285.8; .1 91.4) 105.0) f -1651| 1, aa 6, cc 5,242) 5,412} 18.3 . 8.8 10.7 | 40.0 37.9 | 12.6 18.4 | 10.3 28.1 
State Tot ri im 


$87.5, .3848) 213.9) 228.0) 332.4 vn 3580 “raul 60a] o.amal 5,037] 22.8 6.5 | 21.5 13.2 35.7 36.4 | 10.8 16.8 


9.2 27.1 


POPULATION E. B. | TION 
ESTIMATES, 1/1/60 ESTIMATES, 1959 re ESTIMATES. 1/1/60 JM ESTIMATES, 1959 


| as Pa ras oa 
be ; kaa 
Pop. t t | ing Net % | Per | Per 
(thou- Dollars | of | Cap-|H’se- ( Dollars of Gap- H's. 


sands) U.S.A. sands) (thous.)| sands) (000) | U.S.A.) ita | hold sands) U.S.A. sands) (thous.) (000) ae | hold 


ABiillings 78.8 0441 25.3) 26.4 47.4) 143,898 0431/1 ,826|5,688 AGreat Falls. ... 75.4 0422; 23.1, 28.0 “ 145,810) po ae 
AButte-Anaconda) 79.2) .0443) 26.9) 27.5) 57.4) 142,714) .0428'1,802\5,305 | 


| a Total Above Aréas| 233.4) 1308) | 75.3) 80.91 189.4] 432,422) .1296/1 ,853/6,743 


N t B R A & K A ae (Other West North ih Central States: lowa, Kansas, 


M'nnesota, Missouri, North Dakota, South Dakota.) 


EFFECTIVE 
JM ESTIMATES, VV oo BUYING INCOME— JM ESTIMATES, 1959 


ermmth smears ania oar 


COUNTIES | Met. im | in | 


CITIES Area} Total ‘ ft ¥ come ae ~ $2,500-3,900 $4,000-6,999 | $7,000-9,999, * wa 
Code] (thou- Per | Per o % 


Per | | § 
sands) SA. sands) | (thous.)) sands) ) \ Hsid. | C.S.U, Hidde. inc. Helds, Inc. Hsids. Inc. | Hsids. inc. Has, kA 


Adams a 9.3 0 24.4 .0148) 5,307) 4,912 . 5 | 27.6 19.0 | 34.4 30.4| 9. 15.8 | 5.6 18.3 

Hastings - 24.4) .01% 7.9 8. 3} . 5,075) 4,637 ’ .5 | 27.6 19.0 | 34.6 39.7 -1 15.9] 5.6 17.9 

11.2) . 3.5 n f | 4,694) 4,530) ‘ 4 | 29.2 23.3 | 23.8 31.8/ 6.6 13.5) 4.8 18.0 

. : : 7,360) 4,292 : .1 | 32.3 19.7 | 24.4 25.0 6 10.2 11.8 38.0 
| 


6,914) 7,113 ° 4| 23.8 11.3 | 26.3 20.8 2 13.6 18.9 49.9 
10,475) 5,819 ° -7 | 24.0 11.8 : ‘ 9 13.6 | 16.5 43.9 
4,729) 4,596 . -6 | 32.4 25.7 . : 9 11.9] 5.1 19.8 


6,076) 6,029 : .4| 23.6 13.4 . ’ -1 16.1 | 11.0 32.8 
5,806) 5,671 i ; 9 13.1 ; : 5 16.8 | 10.4 30.9 
4,923) 4,454 ‘ .4| 30.2 24.9 ’ ‘ 4 °13.6| 3.9 14.1 
5,749| 5,352 i i 8 18.1 ’ : 6 13.8| 9.5 30.9 


6,064) 4,623) i 9.8 | 28.8 20.7 | 28.3 33. 14.2| 6.1 21.8 
5,425| 4,427) 38 8.8 | 27.7 19.0| 20.6 33.8| 8.3 14.5 | 7.1 23.9 
5,507) 6,171 ; (30.1 19.9 | 29.5 32.6) 8.8 14.9) 7.6 28.2 
4,884) 4,210 ; 8 26.8 | 23.8 33.6) 5.4 11.5) 3.7 14.1 


-~_—_ 


5,037| 4,933 ie ve} 21.8 | 31.4 36.8| 8.7 15.7| 6.5 18.0 
5,029) 1 8.9 | 20.5 20.7 | 29.3 34.3| 7.7 13.7| 6.4 22.4 
5,313 6 8.1 | 28.0 18.3 6| 8.8 14.6| 8.5 28.4 
5,481 8 7.5 | 31.2 19.4 . 0 11.0 | 10.8 35.8 
6,207 0 3.8| 24.1 12.3 | 33.8 28. 8 15.5 | 14.5 39.8 
5,922 1 1.9] 19.5 8.9 | 30.1 29. 9 17.3 | 17.4 42.2 
4,291 3 13.3 | 34.0 28.9 | 23.7 33. 7 12.4} 3.3 12.0 


SS98dS8 832% 


~nen = = | = 
. 


5,089 6 7.0 | 30.9 20.5 4| 9.3 15.7 | 7.2 23.4 
5,267 . 26.8 18.0 | 29.2 32.7| 9.0 15.4| 7.5 25.2 
| 31.0 22.8 1] 7.4 13.4] 6.2 22.3 


~_—_—_ 


28.5 19.5 | 32. 5 | 9.2 16.1) 6.1 20.1 
| 25.6 16.2 . .2 16.4) 7.9 24.9 
| 29.3 19.0 J % 14.8 | 8.0 26.2 
| 27.0 16.5 ’ : 1 15.8| 8.9 27.3 


Baf 382 


~ 
— 
iy 


| 24.5 13.4 | 34.3 31.2 | 11.6 16.1 | 12.2 94.8 
29.9 23.2 | 24.7 32.0| 7.2 14.2| 5.1 18.6 

10.0) : ‘ 0 | 29.0 18.5 | 30.4 32.2| 8.6 14.0| 8.7 28.3 
-0108} 6.2) : . 3 4| 27.4 16.2 | 33.0 32.4] 9.6 14.5 | 10.4 ° 31.5 


For Retail Sales data, see Section 4 location on 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan ity Areas. © SM, 1960. 


For a profitable selection of markets and media 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


IN THE BIG, CBS 


Ai, P TELEVISION — 
BOOMING. w=". 


a.  Mrop % 
OMAHA MARKET { a ica 


IT’S CHANNEL STRONG? FILMS! . 
WOW -TV LOCAL a 


a Meredith Station ' PROGRAMS! Y  Frenk 0 Senne 
represented by -— . Vice President 
BLAIR -TV, !nc. Bs ; — and General Manager 


Fred Ebener, Sales Manager 


The “SM” symbols mark original excl 


| POPULATION EFFECTIVE 
NEBRASKA BYP Estimates, 1959 sive estimates by SALES MANAGEMEN 


ESTIMATES, 1/1/60 BUYING INCOME— 


Con- | vy 

sumer | Cash sib 
COUNTIES ‘|| Met. House-  Spend- In- | in- | | 4 
| CITIES Area} Total v/ holds | ing Pop, | & come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000Z.0ver 
(continued) | Code} (thou- of | (thou- | Units of | Per | Per | Per | Per | % % % 421% Fen. * % Yr 
sands) | U.S.A. | sands) | (thous.) | U.S.A. | Capita) Hsid. | C.S.U.) Hsid. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. | Hsids, Inc. | Hsids. Ine, 


Douglas...........114 .3) .1887| 103.4) 120.4 . 2014) 1,991] 6,494) 5,573) 5.829] 45.3 3.9 | 22.3 12.2 | 38.0 34.6 | 13.2 18.3) 11.2 31.9! 
fAOmaha.,..... 314.4] .1760}. 95.3} 114.9 633,001} .1899] 2,013) 6,642) 5,507) 6,900) 14.5 3.7 | 22.0 11.8 | 38.5 34.6 | 13.5 18.5 | 11.5 31.4; 
Dundy — 6}. 1.0) 1.0 5,526) .0017| 1,578) 5,626/6,263| 4,958) 21.8 6.6 | 31.7 20.3 29.6 31. 4 13.7) 8.5 27.8 
Fillmore 5 a ae 3.5, 3.5 14,642) .0044| 1,450) 4,183) 4,068) 3,630) 36.2 32.8 28.7 | 22.9 33. 0 11.1] 3.1 12.6 


Franklin... 4 : 2.0 1. 8,938) . | 4,469 3,890} 33.5 .8 | 31.9 26.0 | 24.2 ° ‘ 2) 40 14.8 
Frontier. . R . ‘ 1. 1. 8,261) . 589) 5,901 4,680] 27.7 -8 | 27.7 18.8 | 28.8 . . 3] 7.5 25.3 
Furnas . ; ; 2. 2. 13,484) . 4,650 4,048] 31.1 4 3.6 24.0 | 26.8 ‘ . ‘ 4.3 15.0 


Gage... pitas Z 8. 9. ‘ 42,779) . 5,093) 4, 4,439} 25.0 . 30.1 21.5 | 31.1 i . ° 5.3 17.4 

a. ataanden 3. j ‘ 22,560) . , 722) 5,371) 4,569) 4,726) 22.1 7. 29:0 19.5 | 33.0 37. 5 q 3 20.0 
Garden..... d d 3 : 6,791; . ,698) 5,224 4, 4,715} 26.3 . 32.5 21.9 | 25.1 . 2 ; 3 28.1 
Garfield ; J J ; ‘ 4,008, . 5,010 4, 4,275) 29.8 J 32.7 24.3 | 25.3 s ‘ 5 | 22.4 


o-2 @ 


Gosper eee ° . ° 4,391, . 6,273 4,993} 24.1 , 33.3 21.2 | 24.4 . . -8| 9.7 32.0 
Grant , , ° 2 4 1,992; . 9,960) 4, 7,145] 8.5 : 22.0 9.8 | 34.5 . ° 6 | 19.5 45.3 
Greeley . -7; .0032 1.6 1.7 7,674; . ‘ 4,796, 4,514, 4,001} 31.8 -8 | 31.7 25.2 | 25.8 ° ° ° 15.8 


—-nNoO ow 


For Retail Sales data, see Section 4 location on page 17. 


Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © , 
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BIG 2400 NOW ...ii> 
ALON E Pe BS 


Pig 24 
-_First in 

19 County 
Retail Trading 


NEBRASKA B Zone Area 


Oy OF THE RADIO \ ee 
FAMILIES IN THE ? oe! ee LS 
0 NEBRASKA- IOWA a 


WOW AREA 


oh an eaeo 


(Gives you (For at least the 8th year in a row!) 


- a 
-_— ~ 


JULY 10, 


” 


NEBRASKA /</_ 
Ss Movant RETAIL SALES MAP 


PRINCIPAL CITIES: County end geographic location 
of cities with 1956 retell sales of $25 million or more. 


~~ @ag7p POPULATION EFFECTIVE 
GUD Estimates, 1/1/00 BUYING INcomME— @¥J 


The “SM” symbols mark original, exclu- 
ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


NEBRASKA 


222 F222) 


Cash 
COUNTIES | Met. Urban In- In- 
CITIES Area 
Cede 


come $0-2,499 
Per % MN 

C.S.U. Hslids. Inc. | Hsids. inc, Hsids. Inc. 
5,196 20.2 56.9 | 26.7 16.7 . -5 | 10.3 16.5 
5,068 19.2 5.6) 26.4 16.3 . ° 10.7 16.8 “4.8 


5,080 25.6 8.6 | 30.6 21.8 e 8.4 15.3 18.6 
5,100 20.6 6.1 | 27.0 17.1 ° -8/ 10.2 16.4 23.6 


Pop. 
(theu- 
sands) 


e7 


_ 3ePFr 


82s 


6,653 15.8 3.8) 22.0 11.2 -1 | 13.7 17.8 38.1 
5,293 23.6 7.2) 27.5 18.0 -1 | 10.6 17.7 23.0 
4,310 35.6 13.9 | 31.0 25.9 5 - 6.4 13.6 14.6 


5,487 25.4 8.5 | 31.2 22.1 . . 9.2 16.6 18.1 
4,570 33.0 12.3 | 32.5 25.8 ‘ . 6.7 13.5 17.8 
4,582 29.1 10.6 | 30.2 23.2 . . 7.56 14.7 4.7 
4,478 26.2 8.8 | 29.5 21.2 F 8.2 15.1 3 17.9 


e828 88! 
u88s 


4,602 27.6 33.0 25.7 . . 7.2 4.3 13.2 
4,748 28.4 31.2 23.9 . x 7.4 4.5 15.0 
6,444) 6, 19.0 4.7 | 26.9 14.2 A . 9.4 12.6 41.9 


a 
£82 2928 882 8823'* 


. 
= 


4,478 29.1 4) 31.6 21.8 - - 7.2 12.7 5 2.9 
5,987 16:3 3.6 | 23.6 11.2 8} 10.9 13.2 47.2 
4,950 28.56 9.1) 27.8 19.0 ° 8.7 15.1 25.7 


> 2 wee 2 2 we 2 ae 


&3 


- 


158 


5,050 19.7 5.4 | 23.2 13.5 ’ 1.9 17.8) 9.8 28.8 
4,999 18.7 -0 | 22.5 12.9 . -5 | 12.4 18.1] 10.3 29.5 
5,337 21.0 6.0 | 25.1 15.3 . -1| 10.7 16.6| 8.8 27.0 
5,354 18.3 5.0 | 22.7 13.1 - 9] 11.9 17.6] 9.7 28.5 
5,634 31.7 30.4 20.6 . 7.9 13.6 | 9.2 32.8 


ga 528 


g38 88 


22 


— 
— 
= 


5,051 32.0 34.8 26.9 ° ° 6.3 12.3) 6.9 22.1 
6,077 27.5 9.1 | 29.6 20.8 . 7.7 13.9) 6.3 22.1 
. 4,601 29.1 21.0 ¢ 8.1 15.0) 5.5 19.0 
14.2 


“4, 

4 4,383 27.3 18.1 . ° 9.7 16.4| 6.6 21.0 
For Retail Sales data, see Section 4 locaton on 17. Before using these figures read foreword, 19. 
SM Standard (4) and Potential (1) Metropolitan Areas. ” © su "i960. 
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youre onty HALF-COVERED = 


IN NEBRASKA KOLN-TV's NCS No. 3. 


Figures show percentages 
of TV hemes reached 


IF you DON’T USE weekly, day or night. 


KOLN-TV MAXIMUM AUDIENCE IN. NEBRASKA* 
98,000 homes 


86,500 h 
Hunt around Nebraska all you like; you'll find a 


: : rg - or 84,400 homes 
just two big television markets. One is in the 74,400 homes 
extreme East where three top TV stations beckon B 

to your budget. *November Lincoln NSI 


The other big market — Lincoln-Land —is ac- 
knowledged to be KOLN-TV country, with no 


serious challengers in sight. Latest Nielsen credits 

KOLN-TV with .65,500 TV HOMES during prime KOLN- Ty 

6 to 9 p.m. viewing time. Compare this figure 

with that of ANY Omaha station! 10 © 316,000 WATTS © 1000-F1. Towsn 


Avery-Knodel will give you all the facts on vay scouts 
KOLN-TV—the Official Basic CBS Outlet for 
South Centrak Nebraska and Northern Kansas. 


EFFECTIVE cull The “SM” symbols mark original, exclu- 
NEBRASKA SYD Estimates 1/1/00 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 


Cash Income Breakdown of Households 
In- ln- 


rao gene evt ou ™ * 


COUNTIES | Met. 
CITIES $0-2,499 “oe se ate $7,000-9,999 W*getehever 
Helds. Inc. Hsids, Inc. | Hsids, 4 Hsids. Inc. Hales, A 


3 


26.9 8.9 | 30.2 21.2 | 28.1 : 8.4 15.0 
24.7 8.1 | 29.0 20.4 | 32.5 . 8.3 14.8 
30.0 11.9 | 35.2 29.8 | 26.5 . 5.7 12.3 


ees 
ages 
beat 
288 


~~ oe 


e 
= 
& 


29.9 10.3 | 29.8 21.8 | 26.4 . 7.9 14.7 
27.3 9.8 | 32.0 24.5 | 29.9 ° 6.6 12.8 
25.1 8.3 | 30.8 21.6 | 29.8 . 8.3 14.9 
23.7 7.6 | 29.7 20.3 | 31.5 F 8.9 15.5 


98.5 16.1 | 31.8 28.3| 21.3 31.8/ 5.2 11.9 
23.3 6.0 | 23.0 12.7 | 29.4 27.0/| 11.1 15.6 
22.6 7. 0 19.8 | 31.4 34.6| 8.8 14.9 | 


20.5 le 0 17.3 | 32.9 . 9.8 15.4 | 


32.5 11. A -5 | 25.1 : 6.7 12.9 | 
25.56 8. ° -1| 0.6 36. 8.3 
17.9 2 17. ° 7.8 | 10.2 
26.0 8.3 | 29. -2 | 28.9 32. 8.6 


23.3 8 | 26.0 -5 | 32.1 
20.8 . ‘ -2 | 34.2 
25.7 -4 | 29.2 -2 | 30.7 
23.3 28.0 -6 | 33.1 
37.1 29.0 


28.7 -4 | 32.7 25.1 | 27.3 
22.3 6.4 | 22.7 0 | 34.8 
22.5 | 30.3 -6 | 32.0 


21.8 6.3 | 26.4 16.3 | 33.1. 
18.5 . 23.9 . 
28.4 10.1 | 31.8 24.1 | 27:8 

23.6 6.6 | 27.6..16.5 | 28.3 _ 


S88 8323 


~_—t e 


31.2 -7 | 29.2 -3 | 27.9 ° 
24.8 -3 | 28.7 -0 | 28.4 . ° . 8 31.8 
27.2 -6 | 31.6 -3 | 24.8 28. . . -2 27.9 


~~ 


29.6 10.8 | 33.5 26.1 | 26.0 33. é “ -5 16.3 
19.7 5.8 | 33.8 21.1 | 29.2 30. ° 0 | 9.2 29.6 
29.7 9.2 | 26.6 17.5 | 25.7 28. ° ° 8 23.4 


—— 


34.0 12.9 | 28.5 23.1 26.7 fe ° 2| 3.9 13.5 
24.4 7.9 | 30.4 21.0 | 30.6 ° . 4.8) 6.3 21.2 


26.3 8.0 | 26.7 17.4 | 29.2 ° -3 15.51 8.5 27.4 


ae 


#28 £28 


st 


For Retail Sales data, see Section 4 location on page 17. 
ULY 10, 1960 


Before using these figures read foreword, page 19. 
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only KMTV dominates both 


Omaha Lincoln 


see petry for the reach story 


POPULATION EFFECTIVE wie “a0” euatals mach. wlaleal, eal 
NEBRASKA ESTIMATES, 1/1/60 BUYING INCOME— BYP Estimates, 1959 dive estimates by SALES MANAGEMENT, 


Con- Income Breakdown of Household 
sumer 
COUNTIES | Met. House-| Spend-| Urban | } 

CITIES Area ‘ holds | ing Pop. % | $0-2, aee 250039 $4,000-6,999 | $7, ,000-9,999 | ‘0, 000& over 
continued) Code | | | of (theu- | Units | (thou- | of Per | Per Pe 


| U.S.A. | sands) (thous.)| sands) U.S.A. Capita Held. $.U. b Hslds. a. | Hsids. re. | Holds, 1 inc. | Helds. Inc. | Hsids. Inc. 


— a a a a a a a ee ae © 


Webster 
Wheeler 
York 


41. -1 | 32.0 as | 19.5 30.3 | 4.5 10.7 2.8 
3.7 19.1 23.4) 7.9 14.8) 7.5 
31.3 = 3 | 29.6 36.8) 8.3 15.5) 5.1 
York ee 5.7, .0087 ! 2. ll, ot -0033| 1,654, 5,03 4,324) : » . 30.5 21.8 | 30.3 35.9) 8.6 15.7 


Total Above C 671.1 3757; 208. 51.: 1,310,205} .3932| 1,952) 6,206] 5,216) 5,556) 17.2 7 | 23.6 13.5 | 36.7 34.9 | 12.1 


State Total 1,449.4) 8111) 443.0) 495.6) 769.01 2,838,086) 7818) B) 1,782) 5.732) 5, 1231 5, 5am . 26.9 )_17.0 | 32.0 34.1 | 10.0 16.1} 8.2 38.0 


POPULATION POPULATION 
BY ESTIMATES, WI ‘0 |eDE ESTIMATES, 1959 | ESTIMATES, 1/1/60 SH) ESTIMATES, 1989 
~Con- | | | Con- | 
sumer | sumer . 
House-| Spend-| Urban | | | House-, Spend-| Urban 
Total Pop. Net | % | Per| Per ‘ hold | ing Pop. Net Z i 
thou- | of | (thou- | Dollars | of | Cap-|H’se- | (thou- | Units | (thou- | Dollars of | Cap- H "se- 
sands) | U.S.A, sands) (thous.)| sands) (000) |U.S.A.) ita | hold sands) | U.S.A. sands) | (theus.) sands) (000) U.S.A.) ita | hold 


Lincoln 148.5, .0831, 47.3) 68.8, 133.7] 297,382) .08822,003\6,287 
Omaha 444.3) .2485) 134.0) 159.9) 394.0] 853, 887 -2561|1 ,922 6, are | 


N = Vv A D | (Other Mountain States: Arizona, Colorado, 
__Idaho, Montana, New Mexico, Utah, Wyoming.) 


SM POPULATION EFFECTIVE 77) 
ESTIMATES, 1/1/60 BUYING INCOME— 


Con- | | _ Income Breakdown of Households 
sumer } Cash 
COUNTIES House- Urban In- | In- 
CITIES > Total ‘ holds | i Pop. % | | | come | come $0-2, 499 $2,500-3,999 $4,000-6,999 $7, 000-9,999 wr aa 
(theu- of (thou- i (thou- of | Per | Per | Per | Per % % | 
sands) | U.S.A. | sands) | ( S$.) sands) 000) U.S.A. | Capita Hsid. C.S.U, Heid. Hsia, Inc. | Hsids, Inc. rads, Ine. Hslds. ie. | Halas. 4 


Churchill : -0038 1 -0040 1, 6,916 5, 5.515 . o 7 13.9 . . -4 21.6 | 10.0 
Clark y 30. -0732. 41, m 79.7 ‘ -0871) 2, 7,015 5, 6 ,084 . . 5 0.9 . ° 4 23.6 | 11.3 

Las Vegas 57 -0321 19.3 2 36,322) .0409) 2,375) 7,063) 5,488 6,176] 15. 3 .6 10.8 | 34.9 30.5 | 17.4 23.3 | 12.0 
Douglas ‘ 0013 . ° -0013 . . 6,223 . . : 9.7 | 32. ° . . 14.5 


"ara 22 


692.8 .3316, 181.3) 218.7 527.7 1,151,269 .3453)1,942 6,350 


ESTIMATES, 1959 


0077 ‘ ; . : ; ‘ .705| 6,692] 11. ; 1 9.2 | 38. 5 | 18.0 22.2 | 14.7 
.0040 3. 8,304) . ; 9,197, 5,990! 7,551] 9: 9 4A 6.2 | 35.9 25.7 | 21.1 23.1 | 19.2 
Esmeralda ‘ j : : ,050' 4,050) 3,575] 46. y 0 24.5 | 16. 2! 6. 0} 4.0 
Eureka ) ‘ ‘ 4,949) 5,409) 23. e 7 18.4 | 23. : 8 16.5 | 11.9 


Humboldt 
Lander 
Lincoln 


4,716 5,456] 24. 7 | 21.0 12.4] 31. : , 3| 9.8 
4,450! 6,108] 10.5 2.6 21.8 11.6 | 40.9 36. 0 21.7 | 10.8 
5,352, 6,741] 10.1 2. 2 12.0 | 44.8 42. 8 24.2) 7.1 


Lyon 
Mineral 
Nye. . 


3,883 4,058] 34.7 13. 7 22.9 | 24.5 32.7| 7.9 16.1) 4.2 
4,875 5,496] 13.0 3.6 | 20.7 12.2) 43.2 42.5 | 16.8 | 6.3 
4,207) 4,207] 94.6 12.4 | 27.6 21.1 | 23.4 29.9 9.2 17.9| 5.2 


Ormsby 6.2, . 1.8) 2. 4.7 4| 5,552 5.911 ‘ ’ 5 11.2 . -2 | 16.5 23.1 | 10.7 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1960. 
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SALES MANAGEMENT 


HUMBOLDT 


NEVADA 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


CHURCHILL 


LINCOLN 


BOUGLAS MINERAL 


ESMERALDA 


Las Vegas 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
0372 sq. in. equals $1 million. 


Cities shown cre those having 
net Effective Buying Income of 
$15 million ond over. 


PRR SSE SS SSR RRR RRR SRS SRR RRR SS REE ER Sa eS | SSQetese sae ER RE EEE RRR ERR ER RE 


POPULATION 
ESTIMATES, 1/1/60 


Con- 
sumer 


EFFECTIVE 


NEVADA _ BUYING INCOME— 


BY) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


om) 


ESTIMATES, 1959 


Income Breakdown of Households 


COUNTIES 


Met. 


House-| Spend-) Urban 


CITIES 
(continued) 


Area 
Code 


Pershing. . 
Storey 


Washoe 
Reno 
White Pine 

E Wr 


Total Above Cities... . 


State Toul. 


METRO. 


Total % 


(thou- 
sands) 


3.8 
6 


84.6 
54.8 
11.5 

5.7 


125.1 


JM 


Total % 
(thou- 
sands) 


of 
U.S.A. 


130.8) .0732 
84.6) .0474 


holds ing Pop. 
(thou- | Units | (thou- 
sands) | (thous.) ), sands) 


of 
U.S.A. 

-0021 

-0003 


0474 
.0307 
.0064 
-0032 


.0700 


- 1591 89.6 114.6) 165.8] 


POPULATION 
ESTIMATES, 1/1/60 


Con- 
| sumer 
House-| Spend- 
hold | ing 
(thou- | Units 
sands) (thous.) 


41.4 
28.0\ 


Urban 
Pop. Net 
(thou- Dollars 
sands) | (000) 
79.7 
65.6 


53.9 
34.7 


, 385 
,319 
, 708 


309 , 804 


of 
U.S.A. 

0021 

0003 


-0622 
0433 
-0070 
-0032 
0929 


Per 
Capita 


1,822 


2,476 


_-1903) 2,231) 7,080) BL... 6,154 


Per | Per 
Hsid. C.S.U. 


6,295 4,374 
4,780, 6,373 


7,411; 5,976 
7,933) 5,917 
6,859, 5,637 
6,689, 5,436 


7,538) 5,727 


ESTIMATES, 1959 | 


or 
( 


of 


U.S.A. 


Per 


Per 


Cap- H’se- 


ita 


hold | 


290,422 .0871 2.22017 ,015 || Total Above Janel 
207,494, .0622 2,453/7, 411} 


$0-2,499 
Cc oy 
Hsids, Inc. 


21.6 6.6 


6,039 


6, 550 


15.4 


BY) 


3.8 


Total % 
(thou- of 
| sands) U. S.A. 


215.4, .1206 


$2, 500-3, 998 
Hsids. Inc. 


27.5 
22.1 


18.3 
16.9 
18.2 
18.4 


18.6 


20.0 


69.4 


17.8 
14.0 


9.0 
8.0 


10.5 


POPULATION 
ESTIMATES, 1/1/60 


Con- 
sumer 


House- Spend- 
hold 
(thou- 
sands) 


ing 
Units 


(thous.) 


$4,000-6,999 
Hsids. Inc. 


Hslds. 


31.6 34. 
17.5 18. 


12.5 20. 6 
13.4 21.6 


35.2 
36.5 


18.0 22.6 
19.2 23.0 
17.7 24.4 


7.5 23.9 


35.7 23.0 


Urban 

Pop. Net % 
(thou- Dollars of 
sands) ( U.S. 


145.3 


497 ,916 


$7, 000-9, 999 


LH ] ESTi 


A. 


$19,000 over 

Hsids. Inc. 
7 
3 


MATES, 1959 


Per Per 
Cap-| H’se- 
ita | hold 


+1493 2,312|7,175 


or Retail Sales data, see Section 4 locat’on on page 17. 
M Standard (4) and Potential (4) Metropolitan County Areas. 


ULY 10, 1960 


Before using these figures read foreword, gave 19. 
© 1960. 
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NEW HAMPSHIRE 


Counties and cities on this map 
ere charted in proportion to net 
Effective Buying Income: Scole. 
O113 sq. in. equals $1 million. 


Cities shown ere those having 
net Effective Buying Income of 
$15 million and over. 


MERRIMACK 


STRAFFORD 


Rocnesie: 


Concord 


“* wLusBoRouGH } 


te 
Mane ne sles ROCKINGHAM ‘ 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


(RE RRRRRRR RRR T RR ee 


See es BERR ERE RRR RRR RTS He 


@ Lawrence 


N 6 WwW H AM P s H i R b as (Other New England States: Connecticut, The “‘SM” symbols mark original exclu- 


Maine, Massachusetts, Rhode Island, Vermont.) sive estimates by SALES MANAGEMENT. 


SM POPULATION EFFECTIVE @D 

ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 
| | Con- Income Breakdown of Households 
| sumer Cash 

COUNTIES Met. House-| Spend-| Urban 

CITIES Area} Total | % | holds | ing | Pop. y : 

Code} (thou- of (thou- | Units | (thou- 
sands) | U.S.A. | sands) (thous.)) sands) S.A. | Capita 


$0-2,489 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
Per % % % % % % % % % % 
Heid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. 


Belknap 27.3; .0153 8.1 9.4) 15.6 
Laconia 15.6) .0087/ 4.5) 5.3) 
Carroll 16.1 
Cheshire 42.5 
Keene 17.3 


5,908| 5,047] 5,186] 19.3 5.5 | 23.6 14.4| 36.8 37.8 12.6 19.7| 7.7 
6,101) 5,149] 6,348] 17.6 4.9 | 22.5 13.4 | 38.5 38.0 13.3 20.2| 8.1 
5,060) 4,480) 4,404] 27.5 9.3 | 27.4 19.8 | 30.5 36.8/ 9.3 17.0 5.3 
5,684) 6,942) 5,221] 19.4 5.8 | 23.8 14.3 | 36.0 36.6 | 13.2 20.4| 7.9 


6, 126} 5,408) 5,602] 17.0 4.5 -4 12.1 | 37.6 35.6 | 14.4 20.8/ 9.6 


ee) 


_ Ae 5,150] 19.2 6.6 | 23.2 14.3 | 36.9 37.9| 13.3 20.9| 7.4 
5,801) 5,512) 5,423] 16.1 R -7 18.3 | 38.8 38.0 / 14.2 21.2 8.2 
6,404] 4,803) 5.261] 22.5 6. 6 13.0 | 34.2 34.4 | 12.7 19.6] 9.9 
6,572) 4,978) 5,585] 17.6 : J 11.8 | 37.8 35.8 | 14.2 20.6 9.7 
6,625| 5,690; 5,895] 14.3 3. 7 10.6 | 39.4 35.6 | 15.9 21.8 | 10.7 
6,544) 5,766; 5,979] 14.0 A d 10.2 | 39.3 34.9 | 16.2 22.0) 11.2 
6,446 — 5,927 d -5 10.4 | 41.1 36.7 | 16.1 22.0} 10.4 


Coos 
Bertin 
Grafton 
Lebanon 
Hillsborough 
A Manchester 
Nashua 


§ 8888888 S828 


~ Ot st 


Merrimack 
Coneord 28.8) 

Rockingham 87.6) 
Portamouth 24 

Strafford 54. -0302) . 
Dover 18.9] .0106} 5.4) 


Rochester... 15.2) .0085| 4.6) 


6,104 1 e .3 12.6 | 37.2 36.6 | 14.1 21.2| 8.6 
6,588) 5, , 87 Bf ‘ 10.3 | 39.7 36.9 | 16.1 22.1 | 10.5 
6,030 ‘ -6 13.6 | 36.7 36.9 | 13.3 20.5/ 8.1 
5,828 -5 | 21.1 12.3 | 30.2 38.2] 14.7 21.7] 8.4 
6,383 | ’ ' 6 11.9 | 38.8 37.6 | 14.7 21.8) 8.8 
6,211 : : 2 11.9 | 38.0 35.6 | 14.8 21.1] 9.8 
| 5,982! 5,257) 5,361 . .6 12.8 | 40.2 39.8 | 14.6 22.0| 7:7 


=: 
FS 


3328 


2 


For Retail Sates data, see Section 4 locat'on on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Poteniial (A) Metropolitan County Areas. © 


240 SALES MANAGEMENT 


\ AS H UA second largest city in New Hampshire. . 


— the gateway to a vital and important section of 
wns oaty oncusnon NEW HAMPSHIRE’S first market 


COVERAGE BY THE 


NASHUA TELEGRAPH ie ~~ your —_ — to get your sales messages to the people of 
Established 1832 this important productive area — to assert the value of your newspaper 


beg NEW HAMPSHIRE advertising by RESULTS — the NASHUA TELEGRAPH is a MUST for 
Represented by The Julius Mathews Special sos 
Agency, Ine. your newspaper advertising. 


NEW HAMP. SM POPULATION EFFECTIVE 


SM The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
| Con- | 


House- | Urban 
Totat holds 


| In- In- | 

Pop. | Net | % come $0-2,499 | $2,500-3,999,  $4,000-6,999 | $7,000-8,999 
(thou- | bs (thou- Units | (thou- | Dollars of Per | Per | Per | Pre | % % G% % — % % % 
ue taak | U.S.A. sands) (thous.) sands) (000) | U.S.A. | Capita) Hsid. } C.S.U.) .| Hsids. Inc. | Hsids. ine. Hsids. Inc. | Hsids. Inc. Hsids. Inc. 
50 , 654 -0152) 1 +758) 5.8 “5.022 5,295 6, 17.5 4.9 | 23.6 14.2) 37.2 37.4 | 13.8 21.1 7.3 2.4 
27, 674| 0083) 1, aos hans 6, me 5,495) 5,496] 15.2 4.1 | 23.0 13.3 | 38.3 37.0 | 14.8 21.7 8.7 2.9 


| semen | | | | Cash Income Breakdown of Households 
vane, TBP REET e. 


he 
Pa 
| 


- 1602) 85.9) 96.9) -| -540,851) 1621) 1, 888! 6,206! 5,582) 5,734, 15.1 3.9 | 20.5 11.3 | 39.2 36.3 | 15.3 21.7] 9.9 26.8 


| 
¥ 


5} .3204) 168. 2) i. 3 | 30. Vt, 1086 215) 3105) 1,808, 6,155 5,247) 5,448 


17.9 4.9 | 21.7 12.6 | 37.4 36.4 | 14.1 —= 8.9 25.1 


POPULATION _ POPULATION | 
ESTIMATES, 1/1/60 i ESTIMATES, 1959 SYD Estimates. 1/1/60 SYD Estimates, 1959 
| Con- | 


F. | Con- 
| sumer : | sumer 
| House- Spend-| Urban House-| Spend- 
% | hold | ing | Pop. Net | % Per | Per hold ing 
of | (thou- | Units | (thou- Dollars of | Cap-|H'se- t) (thou- | Units 
sands) | U.S.A.) sands) (thous.)} sands) (000) | U.S.A. ita | hold sands) | U.S.A. sands) | (thous.) (000) (U.S.A) ita | held 


57.6] 128.0] 328,193] .0984 1,951/6,528 


168.2) .0941| 50.3) 57.6 128.0} 328,193) .0984 1,951 6,525|| Total Above Area. 168.2| 0941 50. 3| 
NEW HAMPSHIRE METROPOLITAN STATISTICAL AREA 
_Manchester.. _.] 91.1] .0510| 27.9) 32.0) 86.7] _183,327| .0850\2,012\6, 571 


(Other Middle Atlantic States: 

N E w J E Rg S E Y— New < York, woman og 
POPULATION EFFECTIVE 

BYP ESTIMATES, 1/1/60 BUYING INCOME— @OXD ESTIMATES, 1959 

t- | Con- 

|_| sumer | 


| | Income Breakdewn of Households 
COUNTIES | Met. | 


House-| Spend-| — 
CITIES % ing 


| | 
| holds | ing $i | “came $2.500-3 990 | $4,000-46,990, $7,000-8,999 $10,000dove 
| (thou- Units = (thou- Dollars Per Per %e 
mre Rp 
0890) 


U.S.A. | | Sands) |(thous.)) sands) (000) ws capa Hsld. ics. 


/o % io To % % 
Hsids. Inc. | Hsids. Inc. | Hsids. h-% Heids. Inc. 


87.7| 127.9 296, 674| 1 966 6, 272) 5,135 d \< 20.9 12.4 | 35.7 35.2 | 12.4 18.7 9.4 27.7 
27.3) 126,749) -0380) hy 993) 6, 369! 4,630 21.4 13.2 | 35.7 36.8 | 11.6 18.3} 8.4 25.1 
9. 6| 2. 3.0 17,289| .0052| 1, 801) 6, 916) 5,713 é F 17.7 9.4} 39.1 34.5 | 16.0 21.5] 11.7 30.8 

13.9) on 4.0 4.7) 25, 500) 0076! 1,835) 6, 375| 5,340 5, 637 ° -5 | 19.7 11.3 | 40.9 39.2 | 13.9 20.4 8.3 U6 
For Retail Sales data, see Section 4 locat'on on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
of population, Effective Buying Income,,. retail sales, buying power and other indexes, 


and value of farm products sold are fully protected by copyright. 


Permission to reproduce these Survey of Buying Power data in printed form, in whole or 


in part, may be granted only through written request to SALEs MANAGEMENT, INC. 


JULY 10, 1960 


THINK TWICE ABOUT BERGEN! 


... America’s Sixth Wealthiest Market 


City Zone 
Retail Trade Zone ------- 


This is the Bergen Market: 

Population 

Houscholds 

Effective Buying Income $2.11 1.022.000 
Per Household $8.540 
N. J. Average oer 


Retail Sales: 
(See Bergen’s listing in the second sec- 
tion for fantastic evidence that grow- 
power means sales-power. Bergen resi- 
dents not only have plenty of money to 
spend but they spend it where they live 
in Bergen County.) 


THIS PRIME N. J. MARKET 
IS REACHED EXCLUSIVELY . 
A ND C( IMPLETELY BY Seep This is Bergen County .. . 70 towns with a 


buying potential of more than $2.1 billion. 


Bergen Evening Record 


CIRCULATION NOW AT AN ALL-TIME HIGH — NEARLY 100,000 
Nationally represented by WARD-GRIFFITH COMPANY, INC. 


“POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
NEW JERSEY BYLD ESTIMATES, 1/1/60 BUYING INCOME— @MaD Estimates, 1959 sive estimates by SALES MANAGEMENT. 

— | income Breakdown of Households 

COUNTIES Met. House- Spend- } | 
CITIES Area | Total ‘ holds ing . t / | come | come] $0-2,499 $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000&over 
continued Code | (thou- of (thou- | Units Per | Per Per | Per q % 1% % ¥/ %\| X % »/ : 

sands) U.S.A. | sands) | (thous. (000) U.S.A. | Capita) Hsid. | C.S.U.) Hsid. | Hsids. Inc. | Hsids, . |Hsids. Inc. | Hsids. Inc. Hslds. Inc. 


11.8 
10.5 
12. 

9.6 
12. 


_ 


24.8 | 20.0 20.5 9 
21.8 
20.8 
23. 


Bergenfield 7 0139 8 6,3 0199) 2,675] 8,616 
Cliffside Park. .. 0102 5.7 5.3 » 94 -0147 
Dumont 3. 0106 5.2 8. 6, 3: .0139 
East Paterson 22 0123 3.3 5.3 51,107, .0153 
Englewood 6.7, .0149 7.9 ; , 268 0244 
Fair Lawn 35 0196 6 9 04,36 0283 
Fort Lee f 0134 : 85,326, .0196 
Garfield t 0173 9.6 3 .0201 
Hackensack 33. 0186 7 . : 0247 
Little Ferry 1.6 0037 { 2. § .0042 
Lodi 23 0133 Bf 8,27 .0145 
Lyndhurst Townshiy 2.5 .0126 81 0191 
North Arlington .0107 0144 
Palisades Park 2.6) .0071 .0103 
Paramus 3 0129 0156 , 257 
Ridgefield § 0064 . 3 0092 » 725) . A 

Ridgefield Park 3. 0073 3.8) 4 - 0096; 2,454) 8,459!-7,G0t) 7.911 , a | 9 4 | 
Rudgewood 25.6) .0143 8.0} g -0276) 3,582) 11, 463110,077)10, 678) 8. E 8.9 - 26.5 


Bergen 116 8) .4515 .2| 269.8 ; .6332) 2,617) 8,540) 8, 


s 
674) 8,586) 7 
,451, 8,908) 8 
323) 8,112) 8, 

, 287) 8 
902) 8 
$28; 7 

356 | 
185 
338 
427 
9,116 
, 557 
, 386) 
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For Retail Sales data, see Section 4 locaton on page 17. © SM, L960. Before using these figures read foreword, page ) 9. 
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IN JUST REPRESENTED 
NATIONALLY 
by 
17 MONTHS BOTTINELAUMBALL, 
Inc 


New York 


This is the tremendous Philadelphia 


growth story of Pittsburgh 
THE LEVITTOWN TIMES Dotroit 
Burlington County's Chicago 


ONLY DAILY NEWSPAPER 


5. W. CALKINS URRAY C. HOTCHKISS 


a 
Che Levittown Cimes i 


BURLINGTON COUNTY’S ONLY DAILY NEWSPAPER 


TION EFFECTIVE The ““SM"’ symbols mark ry exclu- 
NEW JERSEY SM ESTIMATES. 1/1/60 BUYING INCOME— @YZB Estimates, 1959 sive estimates by SALES MANAGEMENT. 


Con- | | eed ‘ 
| | Cash Income breakdown of Households 


sumer | | 
COUNTIES | Met. House-| Spend-| Urban | in | Ine 


CITIES Area} Total / holds | ing | Pop. come | come} $0-2,499 |$2.500-3 990 $4,000-6,999 | $7,000-9,999 ‘10,0008 over 
continued) |Code| (thou- of | (thou- | Units | (thou- v/; % 


0! Per Per Per Per “e 70 % % 
sands) | U.S.A. sands) | | (thous. ) sands) (000) U.S.A. | Capita) Hsid. | C.S.U.) Hsid. . inc. “Hol, Inc. edits. Inc. | ids. 5 riches. Ine. 


eens 


River Edge 8} 0077 lj . 7| .0124 2, 996/10, 085 9,754] 9,509 
Rutherford......... 9} .0123 : ‘ , .0194| 2,957| 9,666) 8,417) 8,909 
Teaneck Township. .. J 0233 2.0) .0408) 3,268)11,329) ° * 
-0081 3} : -0148| 3, 400/11, 466| 10,718) 10,860 
-0049) 9) a | .0074) 2,821) 8,562) 8,660) 8,261 
1048} 47.1) 73.0) 81. .1132| 2,014) 8,010| 5,161] 6,373 
Burlington. .......% .0| 0084) F ; = 1,794) 6, .721| 5,725| 6,027 


57.0 


«ff 
o 


cant eee 


Camden........... bs ie 6 119. : -2364) | 7,192| 6,571 6,662 
Camden 7,091) 5,942) 6,333 
Collingswopd 8,426) 7,639) 7,77 
Gloucester City | 7,066] 6,188) 6,324 
Haddonfield. ......- 9,828) 8,725) 9,192 
Merchantville | 8,741| 7,908) 8,251} 
Pennsauken | 

Township 

Cape May. 
Ocean City 
Wildwood 


> 
- 


ne + Oo 


nae 


} 
7,085| 7,097| 6,796) 
5,457| 4,878| 4,939) 
5,619) 5,472} 5,264] ¢ 
| 5,407| 4,937) 4,843 
| 6,145) 5,504) 5,533 
6,010) 5,275) 5,464 
| 5,993] 5,569) 5,508) 
6,852) 5,384) 5,932 


_ 
uO 


& so v0 


ABridgeton........ 
Millville 
AVineland........, 


t 
ee se 


a | 
oa 


° 
— 
be 


Essex...........4! a ; : , | .7168) 8,135| 7,091 7,526 
Belleville. . .2| .0203 .0245} 2,258] 8,001| 7,343) 7,521 
Bloomfield. ......... 6} 20306) 16. [ .0400| 2,490] 8,221] 7,420) 7,685 
Caldwell.......... £9} .0039 , | 0063) 3,027|10, 442| 8,032) 9,411 
East Orange. .2| 0477) 27.4) 34. ,902| .0735| 2,874) 8,938| 7,203) 8,060) 
Irvington . -1| .0853 Ww 21. d | 2, eae & 8 ,032| 7,487; 7,548) 


mer w& © 


Maplewood 

Township........ 0} .0151 . 506). | 3,278/11, 801) . be 
Millburn Township. . J F : 74, .0223| 4,221/14,017) * » 
Montelair.......... 8} .0262| 13. : 2,020} .0426| 3,035/10,291| 8,270) 9, 419 
ANewark.......... 8) .26% 34. 38. | 3131) 2,227) 7,749] 6,186) 6,892 
Nutley ca Af § .0252| 2,691! 9,433] 8,399] 8,812 
Orange x ee s 3 ,965| .0285| 2,311) 7,980) 6,637) 7,257 
South Orange .3) ,0091/ } : 246). 3, 512/12, 721| 9,673/11,785 
fi : ’ 2,575| 9,564) 8,674) 9,042 
ll. e 2, 679| 9,486 8,416) 8,861 
4) 41. : 0757) 1,967| 6,572) 6,099 6,076 
-0074| i on * : .0103| 2,578) 8,363! 7,295) 7,628 


oe. & we Ww 


Soe oMWwweoan 
me De me & te & 


o 


For Retail Sales data, see Section 4 location on e 17. * Data not available. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures read foreword, page 1% 
© SM, 


All Survey of Buying Power data are available on IBM cards at. nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistiés, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Burlingign 


ee 


- + 
Plaratheie 


eoveccercovesevesoocessccoces: 


BURLINGTON 


0021 sq. in. equels $1 ‘wile. 


PR ict Vp Cities shown ore those having 
cornanectenats net Effective Buying Income of 
: Soe $15 million and over. 


Co Atiaatee Coty: 


PSCC Terrier ee EEE EEE EEE EE EES ESE ESE i 
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YOUR EYES TO BAYONNE, N. J. 


22,000 

FAMILIES WITH 

AN AVERAGE 
SPENDING INCOME OF 


SOLD ONLY 
THROUGH ITS 
ONE NEWSPAPER 


—Sales Management, 1959 


THE BAYONNE TIMES PER FAMILY si 
eee o_o Ree wh, 3-Out-Of-4 Families 


“gym POPULATION EFFECTIVE 2 “3M” symbois mark o.iginal. exclu- 
(NEW JERSEY D ESTIMATES, 1/1/60 BU/ING INCOME— ©D ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 


~Con- | | } oa F Income Breakdown of Househokis 
sumer | iL) ee 


COUNTIES *| Met. } House-, Spend-; Urban } } In- | In- ; i MEPL | he it oe 
CITIES Area I holds | ing | Poo. Net 4 &% | come | come 4 2,499 $2, 500-3, 999 i eh $7, 000-9,999 $10,000&over 


(continued) |Code | of (thou- | Units | (thou-] Dollars | of | Per | Per % 


ned Eine ee ee 


S.A. sands) (thous.); sands) (000) U.S.A. | Capita Hsid. | C.S.U. k . Inc | Hsids. h§ | Hels, : | Hild, | inc. Kslds. 


i Seay ro ae 


La} 
Ris 


Hudson an 4) .3617| 190.4) 218.7; 641.1 1,369,295! : | 2.118) 7,192) 6,259) 6,661 
Bayonne 30.0; 0448} 22. 7 174,307} .05 2,170) 7,645| 6,782] 7,090 
Harrison - .0073 3.4) Al 25,401) 0076) 1,939} 7 6,147] 6,687 

> 
7 
7 


to 8 8 


Hoboken , 51.8' .0290 15. 108,442) .032 2,093) Z 5,637) 6,181 
A Jersey City 308 .1707 88.8 648, 808) - 3} 2,127] 7,3 6,313} 6, 690 
Kearny 40. .0226 87,433; .0262) 2,164) 73] 6,884) 7,010 
North Bergen | 
Township. . . 44.0) .0246 
Union City ; 3.8) 0801 
West New York 37. .0210 
Hunterdon . -3| .0276) 
Flemington 3. .0020! 
Mercer. ..... ‘ 1524 
Hightstown , 0025 
Princeton. ... 6; .0082) 
ATrentou. .. 36.4| 0783! 
Middlesex . .2| .2060} 
Carteret .5| .0092} 
Highland Park 2.6} .0071| 
Metuchen. .... 6. 0090! 
New Brunswick . 3.1) .0241 
APerth Amboy... 3} .0248 
Sayreville. . A i. 0090 
South River........ 3. .0078 
Woodbridge | | 
Township a ‘ 0294 3.8) ,865} .0351) 2,226) 8,468 | | | 
Monmouth : ‘ .1738) . . 5 662,282} .1986| 2,133) 7,121 ™ 6,319) 15.9 8 d . 2 22. 2 19.8 | 13 
Asbury Park... 9.5| .0109 9] “ 44,500] -0133) 2,282] 7,542} 5,353| 6,346] 13.3 2 35.1 | 15.4 20.0 | 12.8 32.1 


*Not available : © SM; 1960. SM Standard (4) and Potential (A) Metropolitan County Areas, 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, pcege 19. 


THE PRESS COVERS THE FASTEST 
GROWING AREA IN NEW JERSEY! 


MONMOUTH & OCEAN COUNTIES OFFER YOU 
MORE THAN 550 MILLION DOLLAR MARKET. 


ASBURY PARK PRESS 


Asbury Park, N. J. DAILY AND SUNDAY 35,406 ABC 
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JULY 10, 1960 


“al 577) POPULATION EFFECTIVE TH The “SM’” symbols mark original, exclu- 
ESTIMATES, 1/1/60 BUYING INCOME— @ ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


NEW JERSEY 


| Con- | | 

| sumer | 

COUNTIES | Met. House-| Spend-| Urban | | In- 
CITIES Area / holds | ing Pop. Net | % } 

(continued) | Code (thou- | Units | (thou- | Dollars of | Per Per | Per 

sands) | (thous.)| sands) (000) | U.S.A. | Capita) Hsid. | C.S.U. 


Belmar........«. 0} 00% 2.1) 2. 13,089} .0039) 2,182) 6,233) 6,233 
Freehold. ......... ‘ . 004: 2. a 15, 366| A 2,022) 6,403) 6,432 
Long Branch. 30.5) . 0} 10.5) 64,076| 2,101| 7,120) 6,102 
Neptune Township 20.6) .O11 5. 43,734| 2,123) 6,527 “* 
ted Bank....... -2) 008! 58 -6; 38,147) 2,510) 7,947) 6,767) 
Morris............108 . “ ’ d 510,904) 2,258) 8,071, 7,100) 
Boonton.......... Oo . 2.3} 2.7] 17,944} .0054| 2,243) 7,802) 
Dover : 2. ° 3! 3.2 oh} 27,008) 2,178) 8, 184) 
Madison ‘ . 008% ‘ 39, 620 2,677| 9,905) 
Morristown = 9. .0106 5. ‘ 48, 608 2, 558) 8, 528| 
Ocean 162,074; . 1,798) 5,470) 
Point Pleasant , 13,950) -0042) 1,812) 5, 580 
0029 5} 2. 10,514) .0032| 2,062) 7,009) 


oN ee te 


Point Pleasant Beach 


| | } 
2119 ; . -8] 870,978) .2612) 2,301) 7,400) 
0450): 25.7 195,214) .0586| 2,428) 8,067) 
0005) 5.3 42,180) 0127] 2,496) 8,112 
0790 § 838,648| .1018 2,400} 7,894 
.0340 8 22. 143,434) .0430) 2,363) 7,670 
.0818 5. 52. 325,071) .0975) 2,225) 7,208) 
.0047 2. 3. 19,951) 0060) 2,375) 7,980) 
0321 : . -5| 118,767) .0384) 2,013) 6,692 
-0041 2.3 2.6 16,016) .0048) 2,164) 6,963) 
0055) 3. 6 20,442) .0061) 2,086) 6,594) 
.0738 : j -3} 282,613) .0847| 2,144) 7,701 
0054) 2. 3. 20,740) .0062| 2,138) 7,681] 6, 
0088 6 J 37,534] .0118| 2,376| 8,160) 7,082| 7,437 
Somerville 3.9} 0078} 4.3 34,148} .0102) 2,457/ 7,941 7,21 


Passaic 116 
ACilifton 
Hawthorne 
APassaie-Clifion 
APaasaic 
APaterson 
Pompton Lakes 
Salem 178 


Penns Grove 


~_~— wD 


Salem 
Somerset 

Bound Brook 

North Plainfield 


~ & co & = w bo 
. = Co oe 


nN Oneakne ss © @ 


-_ — bo 


Sussex 4 s J .0) 9) ¢ 00,78! 5,815 
Newton 5.3 - 0035) : " 12,335) . 7 7,256 
Union 106 .5|  .2834) ‘ 2! 2] 1,301,164). 8,703) 
Cranford Township ‘ v A 70,950) J 9,993 
Elisabeth 23.8) . : 5 292,630). 8,197| 7, : 9 | 13.1 5.6] 89.1 28.2 
Hillside Township 23.3) .0130) 6.4 62,514). 9,060! elt * as 
Linden........ 39.3) . , 4] - 93,546). 8, 662) ; ; 4 | 10. -1 | 39.0 26.2 
Plainfield.......... oO}. : ; 126,740} . 9,053) 7,681 , , . 3 | 35.6 23.2 
Rahway 1) 0162! 8} d > 67,202) : 8,616| 7,410 . . b -1 | 38.4 25.8 
Roselle........... 0}. : BT 62,091 9,131] 7,666 ‘ 4 | 10. 9 | 35.9 23.3 
Roselle Park 2} 0085) : 9 39, 484 9,182) 8,053 : 4/10. 1 | 34.9 22.4 
Summit ‘ .3| 68,090). 9,407 3| 9. i 14.6 
Union Township. . . ay 0) 138,811 q ° 
86,539 9, 652 5 : : 14.6 

121,989 | 5,836 ; . 37.2 


on 


Baston (Pa.)- 
Wilson (Pa.)- 
Phillepeburg (N.J.)..1 68.71 08s! 184,717 


For Retail Sales data, see Section 4 location on page 17. 3 Before using these figures read foreword 19. 
* Data not ayeitable. i! é “ = © Sm "1960. 
ii ; 7 & 4-3 
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POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
‘EW JERSEY ESTIMATES, 1/1/60 BUYING INCOME— @YZP ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Income Breakd of H hold 


JOUNTIES | Met. 


CITIES Area j " | $0-2,499 $2,500-3,998, $4,000-6,999 $7,000-9,999 $10,000 over 
continued) | Code Per | &% eo 


sands) U.S.A. | sands) | (thous.) sands) U.S.A. | canta Hsid. | C.S.U. Held, Hsids. ine. Hsids. Inc. Heide. A Hsids. inc. Hslds. Ane, 


20.7; .0116 5.9 6.9 42,367) .0127 2, 047 7,181} 6,109;'°6,487] 9.8 2.3 15.2 7.6) 44.9 37.5 | 18.2 23.2 | 11.9 29.4 
5.3) .0030 1.7 1.9 10,312; .0031) 1,946 6, 066) 5,324) 5,493) 15.9 4.4 | 21.6 12.7 | 40.9 40.3 | 13.8 20.8 7.8 21.8 


3,847.9) 2.1536 1,128.1|1,218.8 9,170,623) 2.7506) 2,383) 8,129) 7,524, 7,280] 10.1 2.1 | 14.3 6.4 | 39.7 29.4 18.6 21. 17.3 41.0 


5,918.0 3.3120|1,751.5 1,993.1 4,884.0]13,464,686| 4.03% 4.0389) 2,275 7,688) 8.10 RL... 11.4 2.5 | 14.9 6.8 | 39.4 30.2 1 17.9 : 16.4 9.8 


POPULATION 
ESTIMATES. 1/1/60 @: ESTIMATES, 1969 SYD Estimates. 1/1/60 ESTIMATES, 1969 


| | Con- 
| | sumer | | 
| House-| Spend-| Urban | 
% | hold | ing Pop. e | % | Per | Per , i Pop. % Per | Per 
of | (thou- | Units | (thou- Cap-|H’se- Dollars | of | Cap-|H’se- 
sands) | | U.S.A.) | sands) | |(thous.) sands) U.S.A.| ita | hold sands) cena sands) | (thous.) sands) | U.S.A.) ita | hold 


Con- 


Atlantic City 5 aa 47.3) 87.7| 127.9 -0890|1 966 6,272 New Jersey por- | 


1Camden 4,051 .5\2. 2673\1 204. dt ,345.6| 3,673.5] 9,646,567|2. 8935|8,381)8 009 

Jersey City 3617 190.4) 218.7, 641.1] 1,369, .4108|2,118/7,192 1,719.7| .9624| 506.6) 574.2) 1,568.4] 4,201,988|1.2604/2,443/8,204 

ANew Brunswick | 

—Perth Amboy. . .0| .2798) 142.6) 162.9] 391.4] 1,083,283' .3279|2,187|7,667 i 1,185.4) 6634) 364.9) 389.8| 1,072:6] 2,982,001| .8944/2,516 8,172 
| | | 


New York— 272.2) .1524| 73.5) 92.7| 22.94) 611, 119) ~—- 2,245 8,315 
Northeastern | 


Vew Jersey 
Standard Con- 
_wolidated, Area | 
N E Ww MEXICO— (Other Mountain States: Arizona, Colorado, 
Idaho, Montana, Nevada, Utah, Wyoming.) 


POPULATION EFFECTIVE A 
ESTIMATES, 1/1/60 _ BUYING INCOME— aD 


31.5) 35.1 79.9} 193,567 0581 |1 ,836/6,145 


reaiciusisaielad ,580.0 2. 56311, 386.8, 531.1) 4,110. 710, P47 0878. 2239/2, 447 7,922 


ESTIMATES, 1959 
) Cone | Rete ae Income Breakdown of Households — 
COUNTIES | Met. | House-| Spend-| Urban 
CITIES Area} Total | % holds ing Pop. 
Code 
— 


n 
(thou- of (thou- | Units | (thou- 
sands) | U.S.A. | sands) | (thous.)| sands) (000) | U. SA. 


| 

- | In 

Per | Per | tee ~ 52500-3990  $4.000-6.999 $7,008,008, << wae 
 conital Hsid. C.8.U.) Hsid. . . “Hsids. inc. | Hslds. inc. co inc. | Halas. Inc. 

gave 


Bernalillo. . ‘ -1415| 70.9 . . 474, 824| 1424) 1,878) 6, 697) 5, 7m 6, . 0 | 22.4 11.9 | 34.6 30.6 | | 19.0 12.8 34.5 


AAlbuquerque. -l) £1153 52.3) 9. : -1210) 1,957) 6, 474| 5,844) 5,965) 17. ° -8 12.3 | 34.0 30.4 | 3.7 18.8 | 5 34.2 


| 
| 


Ee: "| ek ees ee | 0010) 1,134) 5,023) ; J 6 21.0 | 20.4 27.0) 6.5 13.1 | 6.4 24.1 
.0326 : ; : .0325| 1,861| 6,717) 5, q ‘ 7 13.7 30.0 27.9 | 11.8 16.6 | 12.9 36.5 

0224; 12. 3.0) ; 0224) 1,860) 6,163| | 5, d a 0 14.0 | 30.0 28.0 | 11.6 16.6 | 12.4 35.9 

.0075) : : | .0061| 1,514) 5,839| . : 8 15.6 | 29.0 29.2 | 10.6 16.3 

0180 3} 12. , | .0183| 2,004) 6,918: 4 5. 7 13.9 | 31.3 29.4 | 11.7 16.8 | 

0154) 8.3/8. | .0150) 1,813) 6,030) 4 6. 7 13.9 | 31.3 29.4] 11.7 16.8 | 

.0014 ; - .0012| 1,591) 4,973) 7 9. 9 17.6 | 28.4 32. 6 16.6 

.0273 3) ‘ ‘ 0240) 1,640) 6,519) | . 5 | 26.2 17.4 | 25.0 27. 2 15.6 | 

0126 6.4) 6. 754) | .0005) 1,411) 4,962) 4,962) 4,7, ' A | 26.7 18.0 | 25.8 29. 3 15.9 

.0265 5 = -0273| 1,919] 6,626) 6,684) : 8 | 19.8 10.2 | 37.1 32.2 | 14.3 18.9 

.0085 3 a 0000] 1,978| 6,045 | 6,43 0 3.5 | 20.3 10.2 | 36.1 30. 0 17.9 

.0163) 8. 8. 55,329| .0166) 1,901) 6,360) 6,32: 1115.9 3.9 | 19.3 10.1 | 37.7 6 19.5 

0096 7} 9.1) 28,769) 0080) 1 556) 5,819) 3 20.3 

0051; 2.8 3. 16, 72) .0050| 1,838] 5,975| 5,202 5 20.2 

.0038) . . 7,015) 0021) 1,047) 4 .877| 4,262) , . ‘ . 8 13.6 | 

-0010 ‘ ‘ | .0007) 1,298) 7,790) 5,843) y x ‘ .3 | 21. } A 13.5 

.0030 ‘ : . 0024) 1,499) 6,112| 5,204 0 17.1 | 

.0280 : ‘ . ‘ 0314) 2,093) 7,182) 6,589) , 7 21.9 

sad -0166) 9. 9.6 53,352; .0190) 2,140) 7,039) 6,533 ; ; : : 7 34.0 | 5 21.7 

eee -7|  .0049 : F : 0036 1,371| 5,680) 4,888 4,869] 26. : : i 0 31.8/ 9.7 


16.3 


1 Included in Philadelphia Metropolitan area. © SM, 1960. SM Standard (4) and Potential 


(A) Metropolitan County Areas. 
For Retail Sales data, see Section 4 location on page 17. 


Before using these figures read foreword, page 19. 


The City That Doesn't Get Credit For Kating 


While Albuquerque, the major city of New El Paso and Lubbock in wholesale purchases 
Mexico, gets full credit for the biggest percent- due to chain store headquarters and distribu- 
age of growth of any city in the nation, it does tion problems. Check your advertising budget 
not get credit for the groceries it eats. Eighty and be sure your advertising dollars are work- 
percent of the retail food sales are credited to ing where people are eating. 


Channel 7 — The nation's highest Antenna and 
os the state's highest-rated station—6é p.m. to midnight— 
Albuquerque, N. M. 
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RIO ARRIBA 


Tanoava, RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


i] CRAVES 


DONA ANA 


id Counties and cities on this mop 
a are charted in proportion te net 
HIDALGO Effective Buying Income: Scale, 


0173 sq. in. equols $1 million 


cameo sme NEW MEXICO 


net Effective Buying Income of 
$15 million ond over. 


‘POPULATION. +~«4| ~~ ~~~CEFFECTIVE The “SM” symbols mark original, exclu- 
NEW MEX. ESTIMATES, 1/1/60 BUYING INCOME= ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


| Con- | | | income B!eakdown of Households 
| sumer | 
COUNTIES & _House- Spend- 
CITIES Total % | holds | pa | % pene |$2,500-3,990 | $4,000-6,999, os $10,000& over 
(continued) (thou- | of | (thou- | 8 Dollars 7. Per er | G. % | lo = % 
sands) | USA. | sands) | (thous.) U.S.A. | Capita) Heid. | C.S.U. “Held. Hide, ine. | Hsids. ine. “Hl bd viii. inc. | Hsids. Inc. 
a ieee = im {an : 
Los Alamos 13.3) 0074) ~ 3.6} 2 . 34,798 -0105) 2,616) 9,942) 7,064) 8,558 . 7] 10.8 J 8 21.8 25.3 24.2 | 25.3 49.3 
Los Alamos 13.3) . 3.5 A x, 798) te, 2,616) 9,942) 7,064) 8,558) . ° 10.8 " 8 21. | 25.3 24.2 | 25.3 49.3 
- | 
Luna 1.4) | WV m | | -0047) 1,390) 5,113) 5,014) 4,739 ° .8 | 27. . . x 10.3 17.8 
McKinley 42.4, . 8.9) . -0124) 970) 4, 623. 4,252 4,163 ° -6 | 28. a . 1) 7.6 15.0 
Gallup 2. 007 5 3. 565) .0056| 1, 473, 5, 157) 5,116) 4,876 " 9 | 27. . 28. 5 | 10.3 17.3 


Mora 0) . ‘ ; 0016, 918 3,935) 3,550) 3,050) 62. <! tS . ° 6) 2.8 7.4 


Otero 4) 0250; 11.9 15.4) 21. 722) .0218) -— 6,027) 4,637) 8 6.3 | 26.6 16. A 32.4) 11.1 17.5) 8.1 
Alamagordo 1} 0118) .3| , 856) “0108, 5,878) 5,611) 5, ; .7 | 26. 2 | 34.4 83.0] 12.2 18.0 
Quay... , 9 0073) 3.7) 3. ; | .0061 | 5.471) 5,150) 4,8 3 7.5) 29.0 19. 131.7) 9.6 16.1) 8.0 
Tucumeari 6). ' 478)" 0043) | 5, 992) 5 6.7 |°28.0° 17. 6 32.5/ 10.5 17.0) 8.4 
Rio Arriba 9) .0186) 6. a 16.7 | 32.6 29. 5 31.3) 5.2 12.1) 2.8 
pre 
| 


Roosevelt 
Portales 

Sandoval 

San Juan.. 
Farmington 


7.6 | 26.6 . “ -3 | 10.0 16.6 
7.8 | 28.9 -2 | 28. -5 | 9.7 16.3 


1 

8 
24.6 | 28.1 le . 4); 3.8 10.3 9 
9 

4 


13.9 | 30.4 ° . ° 6.6 13.6 
11.2 | 28.8 . ‘ 8) 8.1 15.1 


San Miguel |. . J 12.2 


Santa Fe 2. 7) 12.4) 38.1 5.9 24.8 14. : 12.0 17.6 | 11.6 
Santa Fe 1} 10.8) , 8.6) 42 13. A 28.8 | 12.4 17.8 | 12.1 
a oo ® y 4.0} = ‘ 15.6 | 29.4 : 6.0 12.7} 6.2 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 1‘ 
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16.9 | 28.4 24. . . 6.3 13.7) 4.9 


88 88#e3 


7 


ARB confirms 146,900 TV sets in KGGM-TV coverage area. 


KGGM.-TV is situated in the hub of the dynamic Southwest . . . America's 
fastest growing region! KGGM-TV operates with maximum power allowed by 
F.C.C., 89.1 KW, ERP, from the highest antenna site in the nation. KGGM-TV 
is now equipped with an Ampex Video Tape Recorder and carries 70% hours 
of CBS network shows each week in black and white and COLOR! Contact any 
Branham Co. office or drop us a line today. 


Under same ownership: 

KGGM quer 
we tts 

1000 watts day and night) 


HIGHEST ANTENNA SITE IN THE NATION (10,800 FT.) ALBUQUERQUE, N.M. 


POPULATION EFFECTIVE The * SM” symbols sang original. exclu- 
NEW MEX. BY) ESTIMATES, 1/1/60 BUYING INCOME— @ ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


® © © Sm MB Bi ie 


Income Breakdown of Households 


| sumer | os 
COUNTIES | Met. House- 
CIES, Area Pop. | _ Net % | $02, 499 | $2,500-3,000) $4,000-6,909 MN 97 000-8 98 10, 0008 over 
Cc nu 


Code | Dollars of Per | Per | Per Per | % 
) | U.S.A. | Capital Hsia. | C.8.U.| Hist Holds, h 4 “Hs Ine. Hels om 


Hsids. Ine. | etl ine. 


ual ° . n a »270) .0037| 1,086) 4,544 "3,938) 3,910 36.5 14.0 | 31.1 25.5 | 21.6 29.6 


16.2; .0090) 4) . ‘ -0041' 840) 4,002 3, 664) 3,327] 44.6 20.2 | 31.3 30.1 | 16.6 26.9 3.1 12.0 


ee 

oan .0032) ; 1.6) . 087} .0027) 1,619) 5,667) 5.618) 4,964) 27.5 © 8.4 | 28.3 18.3 
Valencia............ , 4) .0198) : 8.0) 7.1 . -0103) " 4 488) 4,261) 

| | 1 | 

| | 
Total Above Cities. . . . -§| 2008) M7.7| 160.5| 929,758, .27 700) 1,863} 6, 295) 5,793 
] ming | 
State Total. . 9) -.5283| 245.91 286.3} 878.1] 1,465,981) -4487| 1,588, 6,084) 5,225) 5.350) 23.3 6.5/2.6 14.8) 30.4 MOE 9 


~~ — == rn rn : — 
JM POPULATION POPULATION 


9.4 30.7 


| 
| 
| 26.1 28.3 | 0 
| 4.7 716.8 


4,020] 34.4 12.9 | 29.5 23.6 | 24.3 32.2 | 


5,830] 18.6 4.8 | 23.0 12.7 | 33.2 30.4 | 13.2 
} 


| 

6.6} 0037] 1.8, 1.8 *7,372| .0022| 1,117| 4,918] 4,787! 4,201] 30.6 ig 24.0 | 25.3 92.2) 7.5 14.7| 5.1 18.1 
| 
} 


| 
ae 
(ee 


= i : 
ESTIMATES, 1/1/60 i ESTIMATES, 1959 ESTIMATES, V1 60 $M ESTIMATES, Late 


| | Con- | j 
| sumer | 


se-| Spend-| | 


) | 
| J 

Total | % Pop. | Net | Per | Per Total | %, | hold | ing . | Net | % | Per! Per 

(thou- | of (thou- | Dollars | of | Cap- H'se- (thou- | of | (thou- | Units | (thou- | Dollars | of Cap-) H’se- 


| 
sands) | U.S.A.| sands) thous.) IE sands) (000) | U.S.A.\- ita hold sands) | USA.) sands) | a sands) 000) | U.S.A.) ita | hold 


| 
c A | 
| 


Albuquerque vest 262.8) “aa 70.9) 82.2) 474 ,824, “14081 ,07010,007 | Tout Above Area.| 252.8 1415) 70.9 82. 2 220.3 474,824) .14 - 1424/1 ,878 6 697 


For Retail Sales data, see Section 4 locat'on on page te 17. Before using these figures read foreword, page’ 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
of population, Effective Buying Income, retail sales, buying power and other indexes, 


and value of farm products sold are fully protected by copyright. 


Permission to reproduce these Survey of Buying Power data in printed form, in whole or 


in part, may be granted only through written request to SALES MANAGEMENT, INC. 


JULY 10, 1960 


ony ONE ALBANY newspaper pARALLets 


THE DECADE OF GROWTH IN ALBANY AND THE 
CAPITAL DISTRICT --NEW YORK STATE'S 3rd MARKET 


1950-1959 


* Household Growth Albany Standard Metro Area.......18%+- 

°* TIMES-UNION Circulation Growth, Albany C. & R.T.Z..18.9% 

*® Knick-News Circulation Growth, Albany C. & R.T.Z..... 5.1% 

THE TIMES-UNION IS FIRST IN 

TOTAL NET PAID CIRCULATION 
ALSO FIRST IN... NATIONAL, RETAIL, CLASSIFIED, TIMESQSUNION 
TOTAL ADVERTISING .. AND VERY IMPORTANT, Ist ae 
IN RETAIL GROCERY & RETAIL DRUG ADVERTISING THE SUNDA NDAY FAMILY NEWSPAPER 
* Estimated. **A.B.C: Audits 1950-1959. HEARST ADVERTISING SERV 


N £ w “Y oO R ys _ (Other “Middle Atlantic ‘States The “‘SM” symbols mark original exclu- 
" New a Pennsylvania) sive estimates by SALES MANAGEMENT. 


TION EFFECTIVE 
@ ) ESTIMATES, 1/1/60 BUYING INCOME— JM ESTIMATES, 1959 


Income Breakdown of Households 


COUNTIES | Met. Urban 

CITIES Area i? i Pop. ee $0-2,499 $2.500-3,900 $4000-6,908 57,0-8.908 $10,000& over 
Code (thou- | Per | Per | Per | % % %o | 

U.S.A. | sands) | (thous.)| sands) | U.S.A, Hsid. | C.S.U.| Heid. | Hsids. Inc. | wae. m | Holds, Inc. ‘Holds. ky “Hilts r4 


Albany 2) 1848 , 90.4) 216.0 ’ .1774| 2,141) 6,744) 6,537) 6,436] 12.0 
AAlbany 0808; 45. 51.6 24,897) . +2 7,094) 6,296) 6,575 | 44.5 
Cohoes 21.5) .0120) 6. * ,130} 0123) 1, 6,529} 6,529) 6,334 | 43.7 
Menands 2.6) .0015 ( , ; ,313) 8,591 . . ° 
Watervliet 0084 j 29,882) . ,992| 6,791) 6,640) 6,516 | 44.9 

Allegany ° .0254 . ° . , ‘ ° 6,066; 5,286 5,331 42.1 
Wellsville 5.9} .0089| 2.3 2.3 ,069} ,184| 6,850) 6,552) 6,477 | 42.1 

1Bronx ,406.5| 7871 , .80'1,406.5] 3,111, d 7,202 6,945) 6,932] 41.4 


nN 


42.6 35.0 4 21. 


to to 


~~ to & we 


Broome , 1161 ; . q > ° | 2, 6,872, 6,625 6,517 
ABinghamton g .0479 27 , . | 2, 7,402) 6,356) 6,769 
Endicott ad -0109 5. 4. 2, 43% -0127| 2,176) 7,072) 6,735) 6,745) 
Johnson City ¢ .0109 5.8 5. ‘ -0122) 2, 7,087| 6,377, 6,546) 

Cattaraugus . .0472 26. . 6,098 5,746, 5,611 
Olean 5 .0146 7.8) 8. : .0149) 1,910) 6,367) 6,033) 5,997 

22 


nN 


44.8 36. 
44.4 3 
44.8 
46.2 

| 42.2 

| 42.4 

| 43.9 

| 43.0 

| 46.1 


Salamanca 8.9) .0050 ; 6,168) 5,948) 5,824 
Cayuga 189 a .0415 ° : 38.5 es). é 6,125 5,889 5,698) : 
Auburn a8. 0215 E 11.6 71, 5% . 858) 6,502! 6,127) 6,136] 11.3 _ 


aww ea wo w w 


NwWeo+BDane 


i) 


1 The City of New York includes Bronx, , Queens, New York and Richmond SM Standard (4) and Potential (A) Metropolitan County Areas. 
Counties Before using these figures read foreword, page 19. 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


If you use 


WATCH OUT! 


“TS. 


If you set sales and advertising plans on the 
basis of “U.S. Standard Metropolitan Areas” 
please remember you are doing business on a 
1950 basis . . . not 1960. The government’s se- 
lection of these areas is based upon 1950 corpo- 
rate city population being 50,000 or more. Elmira, 
N.Y., had 49,716. Nearly 20,000 more living in 
contiguous areas, literally across the street from 
the city limits, separated only by the thickness of 
a sign post, were ignored. So Elmira which does 
over $88 million in Retail Sales, its County doing 


Standard Metropolitan Areas’. 


But Sales Management knows and so includes 
Elmira as a recommended Metropolitan Area. Pre- 
liminary releases of latest U.S. Census of Retail 
Sales shows Chemung County gained 6.76% over 
the last. Some of Elmira’s contiguous “across the 


street” suburbs gained as high as 22.38%. 


Elmira is one of the two key cities in the great 
seven county “Southern Tier’? New York market 
which totals 552,492 people, $617.9 millions in 
retail sales, has grown 79.9% in industrial pro- 
duction between the last two census reports com- 


$116 million, its Urban Area of 79,000 people, pared with 57% national average. 
isn’t in the official government list of Metropoli- 
tan Areas . . . even in the latest Census of Busi- 


ness just now being released in 1960. 


You cannot cover this market without the 
Elmira newspapers. No other medium will take 
you into over 70% of the homes. 


THE ELMIRA STAR-GAZETTE & ADVERTISER * THE SUNDAY TELEGRAM 


Represented by Gannett Advertising Sales, Inc., a Division of 


The Gannett Newspapers 
Philadelphia, Hartford, 


Detroit, San Francisco 


Syracuse, Chicago, 


Offices: 


~The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE _ 
BUYING INCOME— @YD estimates, 1959 


NEW YORK 


ESTIMATES, 1/1/60 


Con- | 
sumer | 
House-| Spend-| Urban 


| } | Income Breakd of H hold 
Total % holds | ing | Pop. Net % 

} 

| 


Cash 
In- In- 
4 | come | come 
of | Per | Per | Per | Per 
U.S.A. | Capita) Hsid. | C.S.U.) Hsid. 


$0-2,499 
Hslds. Inc. 


COUNTIES | Met. r 

CITIES Area $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
(continued) | Code G Y % Y% GY G Y 
Hslds. Inc. Hsids. inc. | Hsids. inc. | Hsids. Inc. 


(thou- of (thou- | Units | (thou- | Dollars 
sands) | U.S.A. | sands) | (thous.)| sands) (000) 


Chautauqua....... .233 ° ° . . 86.6 15.3 21.7 | 9.2 


Dunkirk-Fredonia... 
Dunkirk..... ‘ 
AJamestown . . 
Chemung... 
AEImira. .... 


286,612) .0860) 1,916) 6,034) 6,024) 5,713 
58,855) .0162| 1,958) 6,489 

36,666) .0110) 1,871) 6,215) 5,992) 5,862 
95,718} .0287) 2,258) 6,789) 6,297) 6,355) 
192,790| .0578| 1,957) 6,342; 6,126) 5,992 
110,817; .0332) 1,990) 6,557) 5,979) 6,086 
81,458, .0245 1,822 6,079) 5,766) 5,582 
19,850} .0060) 2,026) 6,203) 5,954) 5,791 


bt 
no tw 


SERS! 
Nm wo 


to — 


Norwich 


| | 
Clinton Beet; . 99,932) .0300 1,519) 6,489 4,956) 5,573] 15.6 
> Plattsburg. .. 9.0) .0106 ¢ if 36,834) .0110) 1,939) 7,517, 5,078) 6,175] 9.6 
Columbia.......... 87,354) .0262| 1,809) 5,824) 5,672) 5,478] 16.7 
Hudson t 9 A 24,677; .0074) 1,928) 6,327) 5,830) 5,888 
Cortland. ...... i = Q s : 73,818 .0221| 1,845) 6,101) 5,562) 5,565) 
Cortland. .... 20. 0115 5. / 41,299) .0124) 2,015) 6,164) 5,426) 5,650) 


Delaware...... . .0260 R d 9.3 ,336 .0244 1,753 
Dutchess..........272 J -0962 d . ° ,760| .0974, 1,888 
Beacon...... f . 0086 q ’ 29,590) .0089) 1,921 
A Poughkeepsie 13.1 A 833) .0287) 2,255 


5,452) 5,265 J i é 7 
6,226, 6,537 e . > . . ‘ . A J 4 
6,638) 6,932] 8.9 9 ; F 43. I 
,315) 6,475) 6,756] 9. y 2. 5. 44. | 


0238 


For Retail Sales data, see Section 4 locaton on page 17. 


Before using these figures read foreword, page 19 
SM Standard (4) and Potential (A) Metropolitan County Aréas. © $s 


M, 1960. 


Ads and Data Go Together 


The advertisements in this issue—besides giving information on how best to reach and sell the various 
markets—frequently complement the issue’s basic market data by spotlighting local developments 
and trends behind the SM estimates. The ads and the data go together. 


JULY 10, 1960 


HERKIMER is Herkimer County—Herkimer City Zone 


HERKIMER COUNTY wenximen ciry zone = @- SE Nf-contained market of high-income families 
65,300 Population 26,700 


vered only by The Evening Tel 
Pam. sea aan covered only by e Evening Lelegram 


$119,503,000 Total Income $54,459,000 The heavy buying power of this sales-active market is concentrated in 

$5,975 Family: income $7,576 the Herkimer City Zone. Sales indexes lead upstate New York con- 

er and are constantly stimulated by advertising where it counts 

First in Dolly Civculation in Herkimer’ Counts . Herkimer’s own Evening Telegram . . . read by 87% of the families 
in “ city zone which includes three adjoining communities. 


The Evening —— Herkimer, N. Y Represented by The Julius Mathews Special Agency, Inc. 


onli QM POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
NEW YORK JM ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


y, evVea | Con- Income Breakdown of Households 
| sumer Cash 
COUNTIES | Met. | House-| Spend-| Urban In- 


CITIES Area} Total | % | holds ing | Pop. Net $2,500-3,999 * $10,000 over 
(continued) | Code} (thou- | of Units | (thou- | Dollars Per 


Te % % Ae i, % 
sands) U.S.A. pom | (thous.)| sands) (000) S.A. . |C.S.U. . | Heid: . | Hsids. Ine, Hsids. ky Hsids, Inc. 


Erie ce vceee 24) 1,104.3). 225.3] 200.3] ens.0] 2,280,000) 
ABuffalo = 3. 337 176. 0} 196.2) 1,247,790 
Rast Aurora... . , 2 15,618 
Hemburg 8.9} .0050) 6) 5) 19,516 
Kenmore G . 7 52, 620) 
Lackawanna 29. 016 4 4 60,590) 
Lancaster 11.8) . 5) 8. 22, 822) 
Tonawanda.... f 2 . .6) 44,614 
Williamsville ‘ .0037) : 9 14,855 


13.0 6.3 . -0 | 18.6 23.0 | 13.5 32.4 
12.6 6.1 d -9 | 18.8 23.1 | 13.3 31.8 
13.6 6.5 . -2 | 19.1 23.1 | 14.8 35.5 
10.7 4.6 x -1} 21.6 23.5 | 18.9 42.0 
9.0 3.8 : 4] 23.3 24.9 | 18.8 40.6 
11.2 5.3 . -8 | 20.5 24.8 | 13.8 32.0 
13.1 6.6 x -3 | 18.7 24.2 | 11.0 26.6 
12.1 5.9 . -6 | 19.8 24.5 | 13.0 30.8 
10.8 4.6 x -9 | 22.0 24.0} 18.8 41.6 


-— © wo tw — — 8 8 
onwnewroews- w 


See North Tonawanda- 


Tonawanda 


Essex 38. . ° . . =e) . | ° . -5 | 20.8 13.0 ° -5 | 12.1 19.3 | 6.5 18.7 


2Saranac Lake 


4 


Franklin 44.6) . : 9) ‘ 74, 462 
Malone 2} .0057 .6| 18, 37¢! 
2Saranac Lake ll .0040) . ‘ | 14, 427) 

Fulton 7) 0278) 5 . ‘ 95 ,842| 
Gloversville : .0135) 1 4] 47,821) 
Johnstown 5} .0064| 9) 22,673| 
Gloverstille-J ohnstown 35.7; .0199 7 | 70,494) 

Genesee . “ d } . . . 100 ,422) 
Batavia ; 6 . 9) 37,605 

Greene : J d y . J 48,779 
Catskill 8. : . 10, 734 

Hamilton b . j . 2 7,156 

Herkimer 169 wae . 0} 40.4] 119,503 
Herk+mer-llion 7) 7 87,686 
Herkimer ; 5; .008: 2.6) 3} 19, 698) 
Little Falls 8} .0055) Yo 8. 18, 554) 

Jefferson m4 : 28.3) 40. 160,721 

\ Watertown .2} 0208) 2) 12.8) 75,794 

1 Kings ,538.3) 1. | -6) 814.7 2,638.3] 5,513,779 

Lewis 3} .0130 . 6.8, 3.9] 36,764) .0111) 

Livingston 6} .0256} 12.3} 13.0; 13.4)  74,347| .0223 


17.3 4.8 | 20.0 11.8 . 0 | 12.7 19.1 | 8.3 23.3 
15.7 3 | 18.9 11.0 é 0 | 13.8 20.5) 8.2 22.2 
17.7 -7 | 19.5 11.0 ; -6 | 13.1 18.9} 9.9 27.8 
16.56 4.4 | 18.4 10.6 . -7 | 14.2 20.7 | 8.6 23.6 
16.1 -3 | 18.2 10.4 A 4A | 14.2 20.6) 8.8 24.3 
6, 298 n 13.5 -4| 16.6 9.0 < -3| 15.7 21.8) 9.7 25.5 
6,085 
6,396 12.8 3.2 | 15.7 8.3 | 44.9 39.6 | 16.2 21.9 | 10.4 27.0 
6,964) 6, 5 9.5 -2| 13.6 6.7 | 46.7 -2 | 17.6 22.0 | 12.6 30.9 
5,189 21.0 6.5 | 21.7 14.3 | 40.0 44.1 | 11.7 19.7) 6.6 15.4 
5,963 » 15.1 -2| 18.3 10.8 | 44.2 43.3 | 14.8 22.3] 7.6 19.4 
5,111 19.0 5.7 | 21.8 13.8 | 41.8 44.4/ 11.4 18.8) 6.0 17.6 
5,975 16.0 4.2 18.0 10.1 | 42.3 38.6 | 14.3 20.5 | 9.4 26.6 
6,612 
7,576) 5, 9.0 2.0) 11.5 5.5 | 46.0 36.7 | 20.0 24.4 | 13.5 31.4 
5,985 . 13.5 5} 17.38 9.5 | 44.9 41.1] 15.0 21.0) 9.3 24.9 
5,953 17.0 4.6 | 18.7 10.7 | 41.6 40.0 | 13.9 20.4| 8.8 24.3 
6,767 , 11.6 2.8) 15.3 7.8 | 44.7 38.1 | 16.6 21.7 11.8 29.6 
7,081 10.6 2.3/| 13.4 6.3 | 41.7 32.5 19.1 22.9 | 15.2 36.0 
5,570 ’ 19.8 6.8 | 21.1 13.3 | 40.4 42.4/ 12.1 19.4) 6.6 19.1 
630) 6,044) 5. 700) 5, 16.6 4.4 | 18.5 10.6 | 41.6 39.6 | 14.5 21.1) 8.9 24.3 


1 The City of New York includes Bronx, K'ngs, Queens, New York and Richmond Counties. SM Standard ed and Potential (A) Metropolitan County Areas. 


2 Saranac Lake is in both Essex and Franklin Counties. ‘ore using these figures read foreword, page = 
For Retail Sales data, see Section 4 location on page 17. © SM, 1 
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Definition of Cash Income Per Household 


Cash Income Per Household is a mathematical average—total cash actually avail- 
able for spending divided by total households. Cash Income is net Effective Buying 


Income less non-cash items such as food and fuel produced and consumed by 


farmers, imputed rentals of owner-occupied homes, income received by trusts, 


pension and welfare funds and income of non-profit institutions. 


SALES MANAGEMENT 


3UFFALO is an 8-County Market of 1,723,104 


cals Ontarie 


and... 


62% of it is 


concentrated 
within 


15 miles! 


The Buffalo Courier-Express market is big— eight counties— 1,723,104 
people— extending out about 60 miles. 


The standard metropolitan area embraces two counties — 1,327,000 

people within about 30 mi'es of Buffalo. For Total Selling in thi 
Buffalo and its true suburbs all lie within 15 miles of City Hall, hous. 9)” © 1" OONNNG 17 Mis 
ing 1,068,334, or 62% of all the people in the 8 counties. 71.2% of the Great Market 


4 


8-county population growth—over 21,000 per year for the last 9 years 


—has been in this area. Q uffalo 
These 15 solidly-populated miles give you a compact heart at which to 


aim your prime sales and merchandising activities —an ideal base for 


e 
advertising and selling in the entire 8-county market. And the Buffalo 
Courier-Express, Western New York’s fastest growing newspaper, is Ou r1e r - 
your ideal medium for advertising both to the heart and hinterlands 

of this market. 


TWO WAYS TO SELL WESTERN NEW YORK Express 


FOR MORE ADVERTISING FOR YOUR DOLLAR concentrated 
on those with more money to spend use the Morning Courier-Express Western New York’s 
to reach Western New York’s top 160,000 households. Greatest Newspaper 


FOR SATURATION use the Sunday Courier-Express, the state’s ROP COLOR 7 DAYS 
largest newspaper outside of Manhattan, to blanket the 489,103 families 
in Buffalo and the eight surrounding counties. 


JULY 10, 1960 


Representatives: Scolaro, Meeker & Soott 
Pacific Coast: Doyle & Hawley 
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New Industries Boost Income and Sales in 


AMSTERDAM, N.Y. 


$2 Million Payroll Increase in 2 Years ° 


Dynamic industrial growth in the 
past few years has given Amsterdam 
a new and exciting market profile. 
Income and sales are booming— 
based solidly on a broad range of in- 
dustries . . . from rugs and sporting 
goods to electronics and undies, auto 
antennas and _ plastics. 


The Amsterdam market (Mont- 
gomery County) is served by one 
daily only—the Amsterdam Evening 
Recorder . . . daily shopping guide in 
92% of this city’s homes, 3 out of 
every 4 homes in the county. 


Buying Power Up $7 Million 


Total Income Family Income 

1959 1958 1959 1958 
Montgomery Co, $129,239,000 $122,199,000 $6,737 $6,267 
Amsterdam 71,247,000 67,075,000 7422 6,328 


For 1959 Retail Sales, which are up substantially over the 1958 figure of 
$60,891,000, see New York State data in Section 4 of this book. 


AMSTERDAM EVENING RECORDER 


Montgomery County's Only Daily Newspaper 


POPU TION 
NEW YORK ESTIMATES. 1/1/60 
Con- 
sumer 
COUNTIES Met. House-| Spend- Urban 
CITIES Area} Total / holds ing 
continued Code} (thou- of thou- | Units 
sands) | U, S.A. sands) (thous.)| sands 
Madison 160 53.5 0299 15.4 17.4 
Oneida 4 11.5) .0064 3.7 3.6 
Monroe 132) 685.0) .3274) 181.3) 190.4 
Kast Rochester 8.3 0046 2.2 2.4 
A Rochester 349.2 -1054; 107.5) 119.3 
Montgomery 61.3 .0343 19.2 19.4 
Amsterdam 32.5) .0182 9.6 10.6 
Nassau .».. 110] 1,368.9 .7667) 405.6) 412.4)1,369.9 
Glen Cove . 23.2 0130 6.6 6.9 
Hempstead Township] 775.6 4340) 240.8) 240.9 
Long Beach : 26.2 0147 8.1 8.2 


North Hempstead 
Township 
Oyster Bay Township 
iNew York 


Lo) (Manhattan)...110] 1,723.3) .9644) 581.8) 760.7/1,723.3 
} 1LANew York City 7,728.5) 4.3253'2,428.4|2,673.8 


1 The City of New York includes Bronx, Kings, Queens, 
Counties 


For Retail Sales data, see Section 4 locaton on page 17 


to 


32.6 1302 70.6 70.7 
12.3; .1748 79.5 85.6 


New York and Richmond 


EFFECTIVE 7 The “SM” wan mark k original, exclu- 
BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, — 


wy SALES MANAGE 


Cash Income Breakdown of Households 


€ 


of Per | Per | Per | Per % | 
U.S.A. Capita Hsid. C.S.U.| Hsid. Helds, Ine. | Holds. inc. Hil ine. | Hsids. fo. Hsids. inc. 


| come | come ‘$0-2,499 | $2,800-3,999 | 000-6908 $7,000-9,999 $10,000& over 


0297) 1,855, 6,445 5,673) 5,793] 15.1 3.9 | 17.4 9.5 | 42.5 38.9 | 14.9 20.8 | 10.1 26.9 
.0070| 2,039) 6,336) 6,371) 5,995] 13.7 3.4 | 15.9 8.4 | 43.6 38.7 16.1 21.7 | 10.7 27.8 


.3901| 2,223, 7,172) 6,827 6,789} 10.1 2.2 | 12.9 6.0 | 43.1 33.8 | 18.9 22.5 15.0 35 

3) .0051| 2,032) 7,665) 6,942) 7,240) 7.6 1.6) 10.2 4.5 | 43.1 31.4 | 22.1 24.8) 17.0 37 
460, .2329| 2,224) 7,223) 6,505| 6,723} 9.5 2.1 | 12.6 6.0 | 44.5 35.1 19.1 23.0 | 14.3 

239, + .0387| 2,108 6,731) 6,649| 6,412} 12.2 2.8 14.6 7.2 | 42.4 36.0 | 17.6 22.3 13.2 32 
.0214| 2,192) 7,422) 6,680) 6,921] 9.5 2.0) 12.0 5.5 | 43.1 33.1 19.7 23.0 | 15.7 

005| 1.0808 2,630 8,883) 8,736 8,533] 8.0 1.4 | 9.3 3.5 | 36.3 22.5 | 20.5 18.5 25.9 53. 
0154| 2,215) 7,785| 7,438] 7,368] 9.5 19 12.1 5.2| 40.8 29.3 | 18.8 20.7 18.8 

266) .6544) 2,812) 9,058) 9,054) 8,738] 7.2 12] 9.2 3.4 | 36.3 22.0] 20.3 18.8 | 27.0 54 

77 1206| 2,621) 8,479) 8,344) 8,079} 10.3 19] 11.3 4.4} 35.1 23.1 | 19.5 19.5 | 23.8 51 


to 
- 
ro 
= 
- 
to 
= 

—) 


2,771| 9,129) 9,115) 8,807] 7.2 1.2 8.9 3. ‘ | 19. 
7,672| 7,814) 10.4 2.0) 9.6 3.9} 86.9 25.0 | 20.9 21. 


1.4020, 2,712) 8,034) 6,144, 7,213) 7.0 1.4 | 13.8 6.1 | 44.6 32.8 | 17.3 19.4 17.3 40.3 


5.5351; 2,388 7,599) 6,901| 7,177] 8.8 1.8 | 12.5 5.5 | 41.8 30.9 19.6 22.1 17.3 _ 39.7 


Before using these figures read foreword, page 19. 
© SM, 1960. 


BUYING NEW YORK? 


SHARE-OF 


RADIO-AUDIENCE 
MONDAY—FRIDAY 


Stations 6 AM -12 Nn 12 Nn—6 PM 6 PM—8 PM 


wice 15 12 12 
wees 4 9 10 
WINS 9 9 
WAvZ 6 6 6 
WNEW 

wor a 5 
WEL! 5 6 
WNH( r 
WMGM 
WMCA 
WRCA 
WNAB 
WTIC 2 
WABC 2 


rz 


J, wwe 


Misc 25 23 22 


Total Percent 
H.ULR 24.9 24.0 


Since 1926 


. BUY WICC FIRST TO SELL THE 2,000,000 RICHEST BUYERS! 


ONE OF THE NATION'S GREAT NEWS STATIONS 


WICC is the Dominant 
Sales Medium in the Four 
Counties in Connecticut 
and Long Island where 
456,000 families have 
over $10,000 per year! 


PULSE proves it.... 
Dozens of Biue Ribbon 
Advertisers know this 
Secret of Sales, too...... 
In New York Call 


WICC - Circle 5-0668. 


Since 1926 


ee a 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


SALES MANAGEMENT 


Why did 
advertisers invest 


more than 90 


If you are engaged in selling goods 


5 a . 
or services, for your own company | | 10 lr) dol 9 iS | l) 


or as an advertising agent, this is 


important for you to know. 


° Ps @ 

New York is a hungry, growing 

market...more than 5 million fam- e PW Or | le@S 
ilies, every one wanting, needing, 


devouring what you have to sell. 


And The New York Times is the 


newspaper that serves New York- la St Ved [. -. 


ers with the most news, sells them 


with the most advertising. 


1959 was the 41st consecutive year IN) 0 re th a l) th A 
of The Times advertising leader- 
ship in New York. Advertisers use 


it more than any other newspaper 


- 
to sell their goods and services in have A\/ l | nvested 
the world’s biggest (by far) and e 
busiest market place. 


It will cost you no more than a tele- 


phone call to find out all about it. | if a ny oth wil 


The New York Cimes 


Advertising offices in Atlanta, Boston, Chicago, 


Detroit, Los Angeles, Miami, Philadelphia, if PW S a e (? 
San Francisco and Toronto a 


ULY 10, 1960 


Rs ua Ht | ' 
mae 


wt a, “Milby 
: . ‘BIGGER MARKET “% 
Still Growing % 


: City Zone Population (Troy, Watervliet, 
Cohoes, Green 
SAAMI | MY 


severe iy Pleasantdale, Wynantskill and Brunswick.) .. . 
> -- - « 136,300 ...... UP 3,900. 
Total Households -- 40,100 .. . UP 1,100. 


Total Market Population in FIVE COUNTIES 254,000. 
Total Households 


HIGHER VOLUME 
Total Effective City Zone Buying Income 

$275,471,000 . . . UP $21,933,000. 
City Zone Income per Household . . . $6,869... 

Lew ee aa * UP $368 ($483 over national average) 
CIRCULATION 47,701. 
Per Cent of City Zone Coverage .. 97% 
Per Cent of 


= 


EL Lay 


rrr rT... 


a 


~ 

% we \) 
, 

oy 


fH Ho Tay Pete AVAILABLE 


Had 144 NNW DAILY 


"NEW YOR SM 


POPULATION EFFECTIVE SM The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Con- 
| Gash income Breakdown of Households 
COUNTIES | Met. | House-| Spend-| Urban 
CITIES Area / holds ing Pop. $0-2,499 $7,000-9,999 |$10,000& over 
(continued) | Code thou- | Units | (thou-} Dollars | of | Per 


( 3 Per % % % % % % % % 

. | sands) | thous.)| sands) $.U. Hidde, 122. | vickan. tee, | Hickds. tam. | wicks, tae. a 

9.02.9 12:7» 6:2 |-ag:7” 37-17} 18.9 "23:5 |'12.8 30.9 

Lockport 1 26.31 . 4 6. ’ ; " ‘ 5 2.2| 13.2 6.6| 47.2 30.3 | 18.3 23.3 | 11.8 28.6 
Niagara Falls... .... ; ’ 1) ; s 


2.0} 11.2 5.2 | 45.0 35.0 | 20.3 24.1 | 14.5 33.7 
2.2) 12.7. 6.3 | 47.2 39.2 | 18.8 23.9 | 11.7 28.4 


: - 
CSET LLC LLLELLLLL Le 


North Tonawanda... 
North Tonawanda- 
Tonawanda 


a .) heh hUcelhlhcehlhlelUCUceelCUrelCUr 


3.2 | 15.7 8.3 | 43.9 38.4 | 16.6 22.1 | 10.9 28.0 
2.4) 14.1 -1 | 46.2 38.8 | 17.9 22.9 -7 28.8 
3.0 | 15.4 ‘ 38.9 | 16.6 22.0 «1 28.1 


14.0 9 | 44.1 36.2 | 17.9 22.5 -1 31.9 
13.1 . 36.1 | 18.5 22.7 8 32.8 
17.6 J 38.6 | 14.8 20.5 4 27.7 
’ 15.3 ° 39.5 | 16.6 21.4 + ae SI 
i . F i a 3 ; . d . 14.0 . -2 37.7 | 17.2 21.5 «1 31.8 
Se escencesane . ’ J d x . A A 6 | 16.7 A -7 38.2 | 15.8 21.6 6 27.7 
Middletown “ ° ° 2} y ° : . ° J 14.6 ° <7 37.5 | 17.4 22.3 2 30.3 
Newburgh- Beacon Bg q ‘ ‘ 
ANewburgh 
Port Jervis. ... . F : 3.1) 16, 117) 


15.3 7.8 87.7 | 16.9 22.1 | 11.6 29.5 
19.6 °12.2 | 43.8 45.5} 13.2 21.0) 6.1 16.2 


a , 4) ° 10. ; 69, 305 19.1 11.3 | 42.0 41.8 | 13.7 20.7) 7.6 21.3 
Medina............ 4). . . 12,991} 0039) 2, y . ’ .2| 16.1 8.9 | 47.1 43.3 | 15.5 21.8 7 22.8 

nea 8.0489) t 9) " 141, , j . y 9 | 19.1 42.2 42.3 | 18.7 21.0 4 2.4 
27,079) . ; , 4 : .7| 16.5 9.2 | 45.1 42.2 | 15.9 22.7] 8.5 22.2 
40,978). ‘ ‘ , 1 }°97.7 10.1 | 48.5 41.3 | 1457 21:3 | 8.7 28.2 
100,798) .0302| 1, | 5.83 J .1| 19.6 11.6 | 40.8 40.2 | 13.0 19.7| 8.2 23.4 
5 .0088| 2, | 5, ( .2| 15.7 8.3 | 44.7 39.2 | 15.7 21.0] 11.0 28.3 


7.5) 49,890 16.3 8.1 | 38.7 32.2| 15.1 19.2| 14.2 36.8 
i 685.1/1,841.1 4,670,306) ° ° ° ° 10.1 ° 39.0 26.3 | 22.1 22.8 | 21.1 45.3 
-0810) 101. 200.6012) q | A 15.5 a 43.7 37.6 | 16.7 22.0) 11.5 29.3 
.0065 3.3 ° 23,723) 12.1 . 45.7 36.5 | 19.8 24.0 | 13.5 31.8 
_ ATroy... seseenaes 6. -0428' 22.3) A 157,918| .0474| 2, . : 2.21 14.1 46.8 39.0 | 17.6 22.5 | 12.0 29.3 
1 The City of New York includes Bronx, Kings, Queens, New York and Richmond SM Standard (4) and Potential (4) Metropolitan County Areas. 
Counties. Before using these figures read foreword, page 19. 
For Retail Sales data, see Section 4 locaton on page 17. © SM, 1960. 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 million or more. 
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ULY 10, 1960 


CIRCULATION 
47,453 
11,682 LEAD 


TE A i iil nd 
Ba Se daa’ ™ 


‘itbeck Bldg. 
al Mio 


TOTAL ADVERTISING 
13,606,625 LINES 
3,874,353 _ LINES 

LEAD 


The LEADER in department 
store, in food, beverages, 
furniture, clothing, jewelry, 
National Representatives—The Katz Agency, Inc.” . tobacco, aufomotive, an 
classified advertising. 


NEW YORK gary POPULATION EFFECTIVE _ -@D "‘The"’SM” symbols mark original, exclu- 
| ESTIMATES, 1/1 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
| de Income Breakdown 0 of Households 
COUNTIES | Met. ' _S ed oa Me 
CITIES | Area} Total ‘ % $2,500-3,009 | $4,000-6,990 $7,000-9,909 $10,004 over 
(continued) Code} (thou- | its % %, 


| Per | Per | Per | oY cE % 
sands) S.A, .)) ( | U.S.A, . | C.S$.U.) L ; q Hsids. h 3 | eichas. 3 Helds. z Hsids. Inc, 


1 Richmond 7,707 

Rockland 7,150) 
Haverstraw 5, 6,879) 
Nyack. 6, 909) 
Spring Valley 6,972 
Suffern. 

St. Lawrence 


Gouverneur 


41.6 30.2 | 21.4 23.7| 17.8 39.7 
42.9 33.6 | 18.2 21. 0 36:0 
45.4 36.5 | 18.7 22.9| 13.5 32.8 
| 42.3 35.2 | 16. 0 | 13.2 33.0 
| 45.5 37. .1 22.8 | 12.7 30.8 

| 38.3 26. ‘ -6 | 21.7 46:5 
40.9 40.6 | 13. _ .0 22.2 
41.6 38.9 | 14. 2] 9.6 25.8 
44.2 41.6 | 15. : 5 22.5 

| 42.4 41. : , 4 22.9 
45.0 40. 6 22.5 | 11.0 .26.1 
43.4 38. ‘ : 3 26.9 
44.4 34.: : 3 | 15.1 34.6 

| 43.8 39.: i 2 | 10.4 27.0 
43.3 33. , , 6 36.0 

| 43.4 33.2 5 23. 7 35.9 
41.8 31.4 | 21.8 25.0] 16.3 36.8 

23.8 


Massena 

Ogdensburg 

Potedam. . 
Saratoga 


Mechanieville 


coves uw oe wo 


29, 939| 
25, 082| 


mire HOw © 


on 


S maa 
a 
Po) 
2 bo & 


co 2 OO SD 
z 
] 


2 
~1 
~1 


Saratoga Springs 

Schenectady 
ASchenectady 
Scotia 


Schoharie 


Sou baad 
~ to 


a 
— 


cw oo 
er San RBona-B-w-: 


~~ 
w 
= 


N 
orewneoreQ@nw.*f* @ Ww wHH — 


3 
os) 


Schuyler 

Seneca 

Steuben ° ‘ 
Bath : . 0035 
Corning : 0006 
Hornell 5. .0084 


13.3 
25.4 
23.0 
25.0 
32.9 
19.8 


#33453 


soca oo 
o or bo a oc.- 
orwnwst ea @ 


| 5,996) 5,420 


Suffolk f -3343 
Amityville ‘ .0048 
Babylon ‘ . 0062 
Kings Park 20. -0112 


2 


| 6,784) 6,759 
59) 8,054) 7,561 
7,974) 7,272 
A 8,640) 6,549 
.0123) 1,946) 6,592) 6,454 a 
.0054| 2,018) 6,985, 6,353) 6, 11.2 
_ 0029 2,236 7,017) 6,140) 6,472] 11.7 


| 13.9 
| 21.8 
| 19.3 

20.4 
| 11.4 
| 12.6 
| 13.8 


26.7 
39.4 
36.7 
35.4 


Lindenhurst 21. -0118 
Patchogue t .0050 
Southampton 4.4 0025 


Pao oo oo 


~ 89 oe Co bo 
Tey ese eee RRR RE eee Se ee lee 
——————<—~—zq&&zi———_&_& iE q&& XXX = 
rr eT eee 2 2 


impewonre- = © 
-taonwowe = 


1 Te oy of New York includes Bronx, Kings, Queens, New York and Richmond SM Standard (4) and Potential (4) Metropolitan County Areas. 
ounties. B 


: ; efore using these figures read era = gone 19 
For Retail Sales data, see Section 4 location on page 17. , 1960 
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WESTCHESTER 


Counties and cities on this map 
ore charted in proportion to net 
Effective Buying Income: Scale, 
0009 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 
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NEW YORK 
Metropolitan County Area 


1960 


Compared to Remainder of State 


Se 8 2 eee. 
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EFFECTIVE The “SM” symbols ech 
“NEW YORK SVD Estimates. 1/1/00 BUYING INCOME— @O2ZD ESTIMATES, 1959 tine estimates by SALES MAHAGEMEN? 


3 a | Con- Income Breakdown of Households 


COUNTIES | House- | Spend- | Urban In- | In- 
CITIES Total | % | holds | i come $2,500-3,999 $7,000-9,999 |$10,000& ove 


ng Pop. 
(continued) (thou- | of (thou- | Units | (thou- Per | Per | Per % % 
Hsid, | C.$.U. Halds, to. | Hales, 1. a a 


sands) | U.S.A. sands) |(thous.)| sands) 

5,796) 5,389) 5, : -1 | 19.8 11.9 : 9 | 13.1 20.1] 7.8 22.0 
6,875) 5,682 A 4115.6 8.2 2 5 | 16.3 22.1] 9.5 23.8 
7,637) 5,914) 6, : 2113.7 6.7 ‘ .3 | 18.5 23.0 | 13.4 31.8 
5,667) 5,619) 5, ¢ .4| 20.0 12.0 * -3| 12.8 19.7 | 7.9 22.6 


#7 


Sullivan 5} 0286) 14.1} 18.1) 10.9 

Liberty 4} .0030 6) 1.9) 
Monticello . . 0029 ‘ 1.9 

Tioga .6| .0193 le 10.6) 13.1 

| 

Tompkins .6| .0373 x 27.9| 3.7 
Ithaca 9} 0162 ; 15.2) 

Ulster 0} 0633) 35.4) 36.3) 44.0} 
Kingston -1| .OF?4) 6) 10.2) 

Warren 5} 0232) 9} 13.0) 20.7 
Glena Falls -7| 0116) ; 6.7) 


—eor— 


. 


gE83 
Ee 


7,959) 5,185 \e 4/ 14.7 7.4 ° -2| 17.6 22.6 | 12.2 29.4 
8,543! 5,870 . 3) 12.9 6.3 . -3 | 18.8 23.6 | 13.3 30.5 
5,812) 5,663 ° 9 | 19.2 11.1 -1/| 13.6 20.2) 8.8 24.7 
6,441) 6,023 5 3) 16.2 8.5 ° -7 | 16.0 21.4) 11.3 29.1 
5,807) 6,731 ° -7 | 199.4 11.2 ° 13.2 19.4| 9.0 25.3 
6,298) 6,051 . 7} 17.2 9.1 ° -5 | 14.8 20.1 | 11.1 29.6 


$8 RS 
S82855 


Washington... 1. 7) 13.8) 1. 5,704] 6,653] 5,323] 17.9 5.0 | 19.4 11.6 | 41.4 41.2 | 13.6 20.7| 7.7 21.5 
Wayne 2s 5} 20.5) 18. > 5,806) 5,793 ; 9 | 19.3 11. x .4| 13.6 20.2| 8.7 24.3 
Newark .7| 0071 i 3.1] : : 6,572| 6,259) 6, : 3 | 16.3 8. . .6 | 15.7 20.8 | 12.0° 30.9 
Westchester 9} .4493) 6) 28.1 717.6] 2,121,186) . 8,928] 8,380) 8, ; -5 | 10.6 4. \ 4 | 18.4 17.5 | 26.4 54.6 
Bronxville | 7) 28,743) . 16, 908) 10, 892 ° 4 4.6 o . . 15.3 8.2 | 64.9 86.6 
Larchmont. 9. ‘ Al 23,576). 13, 098) 11,063 i Oo] 2% ‘ .0 | 15.3 10.4 | 46.1 76.5 
Mamardneck...... .4|  .0097] ‘ : 46,030}. ,645| 9,025} 8,700 , | 10.3 3. y 6 | 19.1 17.7 | 27.9 
Mount Kiseo. . . 7 oe 9} ; 15,754) . 8,292) 7,393 ‘ 9) 11.8 5, : -7 | 18.9 20.3 | 20.2 
Mount Vernon . v , 1) 198,565) . 8,747| 7,901 4 ml 10.5 ‘ d . 19.4 19.1 | 24.4 
New Rochelle . ee ; . 206,146) . ,688| 9,500} 7,906) 8, ; 5 | 10.2 3. ; 8 | 17.7 16.4 | 28.7 
Ossining........ | .0102} ? . 38,768) . ,118| 7,912) 7,195 , 7} 10.6 4. : 0 | 20.5 22.0 
Peekskill - he : 7 40,210). ,174| 7,884] 7,016 : 9/11.6 5. . .6 | 18.8 20.9 
Port Chester y . : 54,990) . | 8,087| 7,303) 7, ; 71/115 4. ; 3 | 19.5 20.9 
Rye .2| .0079) : ° 46,795) . /11,413| 9,816|10, 2 0} 8.9 2. ‘ 8 | 17.3 13.0 
Scarsdale f : ‘ 80,642) .0242 |16,458)13,533 d Ti 1H & . 4/12.4 6.5 
Tarrytown , . 3) 31,389] .0004 9,512) 7,517 y 3} 64 & : 3 | 21.5 19.7 
Tuckahoe ; 0034) : 6) 12,340} .0037 8,227| 7,713 ; 8) 12.5 5. ; 5 | 17.9 18.4 
White Plains 53.2} .0298) 7 9 140,171} .0420 9,535) 7,828 ’ r 9.5 3. : .6 | 19.7 18.3 
Yonkers. 87.6) .1050| 4) 3) 470,711} .1412} 2,509) 8,346] 8,208 . 7110.9 4. d 5 | 19.2 19.4 


Wyoming . - . 6} 11.8] 54,165) + .0162) 5,642) 5,609 ‘ -0 | 19.5 . . -0 | 13.2 20.3 
Yates 5]. -5 ° 5.7 33,510) .0101| 1,915) 6,083) 5,463 . -1 | 20.4 ° ° -6 | 12.7 19.2 
Penn Yan - 0032) -0} -l| 11,621} .0035) 2,039) 5,811) 5,534 . -9 | 19.5 ° ‘ -0 | 13.2 19.9 


— pear-t ere | 
Total Above Cities... .}12,709.1) 7. 1127/3, 904. 214, 276. 8) 20,907,309) 8.9679 2,252) 7, 658) 6,991 ° : 12.3 5.4 ° -6 | 19.3 21.7 


é : | — 
State Total 116,726; 2) 9.3608. §,085.7 5,467. 2'13,850.9 485 ,031/11.2439) 2,241) 7,371| 6,856 10.4 2.2| 13.3 6.1 ° -7 | 18.5 21.5 


POPULATION 
@ ESTIMATES, 1/1/60 SYD Estimates, 1959 SYD ESTIMATES 1/1/00 JM 
| Con- 
sumer 
House-| Spend-| Urban House- 
Total | % | held | ing | Pop. hold 
(thou- | of | (thou- | Units | (thou- of | (thou- 
sancis) ) | U.S.A. Sands) (thous.)| sands) S.A, \ sands) 


euiins hen ceed 
Albany-Schenec- a7 | Be 45. 3,268.4 
| 


tady-Troy 668.6) .3742) 208.8, 219.5 -4266)2,127/6,811 5). 52.8 . . | .1013/1,912 6,382 
\Auburn 74.2) 0415, 21.9! 22.7 . -0402/1 ,808 61,25 & 0). 45.6 ° ° | .0974)1 ,888 7,122 


Binghamton 207.5) .1161| 62.1) 64.4) 155.5 ,753| .1280|2,087 6,872 0} . 181.3} 190. ‘ 3001 2,223 7,172 


Buffalo 1,338.3) .7490| 304.4) 412.2) 1,079.5] 2,728,942) .8185)2,039 6,919 -6| .3065) 161.9) 180. : -3280|1 ,997 6,786 
\EImira 98.5 .0551| 30.4, 31.4) 73.0] 192,780) .0578)1,957/6,342 .9| .1751| 92.3) 94. . 995) .1745 1,880 6,305 
AJamestown....| 149.6) .0837| 47.5, 47.5| 86.6 612) .0860|1,916/6,034 -2| .0498) 27. 0} 28. 6] 160,721 

New York— | | | 


Northeastern | Total Above Areas}16047.3 8. 4211/4, 594.4 4,939.5/13,.240.3134 514,656 103529 2,294 
| | | 

| 

| | 


1 This Metro Area is also the New York portion of the New York-Northeastern New SM Standard (4) and Potential (A) Metropoiitan County Areas. 
Jersey Standard consolidated area. Before using these figures read foreword, page 19. 
For Retail Sales data, see Section 4 location on page 17. © SM, 1 


New Jersey 
Standard Con- | 
solidated Area. .|14679.9 8.2155! 4472.9) 4,884.6'13 ,750 f 35 170, 803'10.5498\2 ,896'7 .863 


All Survey of Buying Power data are available on IBM cards at nominal cost. These 
cards, as well as IBM listings of data in the Survey, regrouped according to your sales 
territories, may be obtained from Market Sta tistics, Inc., 6830 Third Avenue, New York 17, 
N. Y., Phone YUkon 6-8557. 


SALES MANAGEMENT 


or 

Se - 
td 

309 
392 
122 
172 
756 
305 
953 
512 


ULY 10, 1960 


MORE 


for your money 


represents an 


in spend 


As Reported in “Sales Management Survey of Buying Power’—1959 


THE KNICKERBOCKER NEWS 


Member. The Gannett Group of Newspapers 


Represented by Gannett Advertising Sales Inc., New York, Philadelphia, 
Hartford, Syracuse, Chicago, Detroit, San Francisco. 


In Burlington You Gear Your Company into 
the Economy of One of North Carolina’s 
Most Prosperous and Progressive Cities 


Burlington offers a cooperative community “climate” 
labor force . . . ample power and facilities . . 
rail, highway transportation . . . excellent living, educational, rec- 
reational facilities . . . industrial diversity—150 plants in 12 basic 
(2-Digit S.I.C.) industries in the county. 


. . . Skilled 
. ideal location—air, 


HAPPY, PROSPEROUS WORKERS INSURE INDUSTRIAL PROGRESS 


The varied skills and productivity of Bur- est percentage of families in the $4,000- 
lington’s labor force give the city the and-over income group. Sales Management 
second highest Consumer Spending Unit reports sales activity in Burlington stores 
Income in the state—and the second high- at 56% above average. 


For a New Plant, Branch, Warehouse Site—Consider 


BURLINGTON 


A North Carolina Synonym for 


INDUSTRIAL PROGRESS 


Write: George D. Colclough, Manager 


CHAMBER OF COMMERCE, BURLINGTON, N.C. 


(Other South Atlantic States: Delaware, District of f Columbia, Florida, 
Georgia, Maryland, South Carolina, Virginia, West Virginia.) 


EFFECTIVE 
BUYING INCOME— @%d 


NORTH CAROLINA— 
JM 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


ESTIMATES. 1/1/60 ESTIMATES, 1959 


Income Breakdown of Households 
| | } In- | 
aa | | $2,080-8,208 $4,000-6, 999 | 87, 000-9, 999 


> © 1% % 
. | Hsids. J | Hssids. Inc. | Hsids. =. | Hels, Inc. 


12.9 | 38.1 37.9 | 13.9 
10.9 | 40.8 

25.5 | 24.9 
28.5 | 16.7 


COUNTIES 
CITIES 


Met. Hou 

Area | | Pop. % | 

Code (thou- | (thou- of | Per | Per 
U.S.A. | sands) | (thous.)| sands) | U.S.A. | Capita) Hid. 

0463, 39.8) 

0194) 


$10,000&o0ver 


Per % TN 
C.S.U. | Hisids. Inc, 


5,217 
5,330 
3,777 
3,682 

| 


sands) 


Alamance 
ABurlington 


21.6) 125,152! 
61, 659 
16 ,423| 

8,954 

22,484) 
19, 867 
14,389) 


0375) 1,513 

0185) 1,782| 

0049, 995 
| 1,066 
| 


5,794 
6,292 
4,211 
3,893 


17.9 5.0 
13.2 3.4] 
38.2 16.0 | 
51.1 24.6 


21.7 
20.0 
28.6 
25.9 


37.9 
37.0 | 
36.9 | 
28.5 


8.4 
10.3 
2.6 
| 28 


23.1 
26.8 

8.6 
10.3 


21.1 | 
21.9 | 
13.0 | 
10.1 


3,867) 
3,712 
3,593 


41.4 17.7 | 
49.3 


47.5 


951) 4,010 
| 3,971 
| 3,796 


26.8 
27.5 
27.8 


24.5 
28.7 
28.7 


23.5 
17.8 
19.5 


35.9 8.7 
6.4 


4.8 


| 4,182) 3,796) 
| 4,309) 3,629) 
4,392) 3,973 
| aii! 3.984 


36,951| 
13, 789) 
22,399) 


41.9 
37.6 
41.4 
39.3 


24.5 
22.1 
24.7 
26.1 


22.5 
25.8 
23.3 
24.5 


Washington 
Bertie... 
Biaden..... 


Brunswick... 
Buncombe . 
AAsheville 


4,044| 3,649 
5,520| 4,696 
5,707] 4,571 
4,652 4,378) 


5,287| — 


40.6 
22.0 
20.2 
25.8 
21.4 


27.5 
15.6 


23.4 
35.4 
14.3 | 36.3 
20.2 | 33.9 
15.9 | 36.5 


6.2 
20.8 
23.0 
12.0 
18.6 


rr ats 


ae 88 


6.008 6,138 6,032 
5,501) 4,880) 4,974) 
5,868) 5,312) 5,395) 


14.3 | 39.6 
14.3 | 37.3 
12.5 | 43.1 


16.9 
19.8 
11.6 3.1 | 


20.1 
22.1 


11.2| 
3.9 


ar 4,640 
4,652) 4,652 


4,153 
4,412 


25.7 9.0 | 
25.2 


21.0 | 33.6 
19.3 | 32.5 


21.2 
12.8 
18.6 


aGs8! 


1.2) 


1 Kannapolis is in Cabarrus and Rowan Counties. 
For Retail Sales data, see Section 4 location on page 17. 


| 3,918) 3,633 
1960. 


3,285! 41.8 18.4 | 26.9 | 22.1 12.3 2.3 7.9 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 19. 


© SM 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retel sales of $25 million or more. 


NORTH CAROLINA 


SALES MANAGEMENT 


Durham’s educational facilities, research 
center and industry comprise a very 
healthy food market. Food sales per 
family are 22.78% higher than the South 
Atlantic average. Obviously, eggheads 
must eat, too. 


CAUTION: 81.5% of Durham’s over 
$27 million retail food volume is done by 
chains with buying offices in other cities, 
Place your schedule in the city where 
actual sales are made. Do not depend 
on wholesale cities or distributing points 
to sell Durham. 


The Herald-Sun exclusively covers this 
market. Circulation of all other North 
Carolina newspapers here is negligible. 


Durham 


Herald And Sun Newspapers 


Represented By The Katz Agency 


POPULATION 
ESTIMATES, 1/1/60 


Con- | 


EFFECTIVE 


N. CAROLINA JM BUYING INCOME— 


The “SM” symbols mark o-iginal. exclu- 


GD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Income Breakdown of Households 


Urban In- | oc ] 
Pop. come $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |s10,000g over 
7 o 7 G, or rd oO 


| (thou- Per “ x= o 0 m | % /o 
sands) | U.SA. | sands) | (thous.)| sands) C.S.U. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 
|——_|_——_|— Ratatat ae 


sumer 
House-| Spend- 
holds i 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


( To 
Hslds. Inc. 


Carteret 


Caswell. . . 
Catawba. .. 
Hickory 
Newton 


Chatham. . 
Cherokee 
Chowan 


Whiteville 


Craven 
New Bern 
Cumberland. . 
AFayetteville. . 
Currituck... . 
Dare 
Davidson... .. 
Lexington 


Thomasville. ...... 


ee 


Duplin... .. 
Durham... .... 
ADurham 
Edgecombe... . 


2ARocky Mount 


279, 


0501 
0300) 
-0053 


4,261 
3,977) 


4,732) 
4,793 
5,068 


-0090 
-0030 


4,439 


3,772 
4,060 
2.996 
4,505 
3,777 
3,489 
4,803 
5,055) 4.850 
5,591) 4,933 


5.110 4,456 


| 3.901) 3.645 
6.387) 4,715) 
6,614) 4,574| 
5.111 4,411 
5,698 4,631 

} 


5. 353 
4,291 
4,930 


27.7 


46.7 
18.4 
17.6 
31.3 
25.2 


9.5 | 
15.7 | 


25.8 


21.9 
5.0 | 
4.7 | 
10.6 


7.4 


18.9 
24.3 
17.0 
14.5 
15.2 


22.9 
25.9 
19.9 


30.2 
17.7 
14.2 


40.1 
39.0 


9.1 
6.2 


17.1 
14.0 


19.8 
| 38.2 
32.9 
| 20.8 
| 32.6 


41.2 | 17.6 
18.3 


19.1 


2 Rocky Mount in Edgecombe and Nash Counties. 
For Retail Sales data, see Section 4 location on page 17. 


1960 


JULY 10, 


) SM, 1960 


SM Standard (4) and Potential 


(A) Metropolitan County Areas. 


Before using these figures read foreword, page 19 


263 


IN A WORD 


GREENSBORO’S COMPLETE 

RADIO SERVICE, REACHING 

ONE OF THE PIEDMONT’S 
HOLLINGBERY 7 TOP BUYING AREAS. 


1a70 KC a 5000 WATTS 


POPULATION ; EFFECTIVE —s_, . The onan eehdin sehen mate. 
N. CAROLINA BY LD ESTIMATES, 1/1/60 BUYING INCOME— ‘ sive estimates by SALES MANAGEMENT 


Con- } } Income Breakdown of  Heuschelds 
sumer | | te 


COUNTIES | Met. House-| Spend-| Urban } } } l | | 
CITIES Area | Total % holds | ing | Pop. = _ $0-2,499 sees ei '$10,00080ver 


continued) Code | (thou- of (thou- | Units | (thou- 


= | To 
sands) | U.S.A. | sands) (thous.) sands) usa capita ‘Heid. aA Hsld. Hsids. Hsids. Inc. Hsids. tne. Hsids. z Hsids, Inc 


Forsyth : 179] 181.8 .1018 . R v A | 6,027) 5, 5,258] 17.4 . -2 13.0 | 38.1 37.2 | 13.2 19.8 


9.1 25.2 
AWinston-Salem.. 114 0639 $2.7 4 204, A 11, | 6,257) 4,938) 5,383] 16.9 . -8 12.5 | 37.8 36.1 | 13.6 19.9 


27 
Gaston 130. .0733 ° . ° ° 5,518) 4,964) 4,983] 17.0 . ° -8 | 39.6 40.9 | 12.4 19.6 

\ Gastonia ; 37.5) .0210) ’ 7,907) .0174) 1, | 5,909) 4,901) 5,254] 14.9 ‘ : . 40.3 39.4 | 13.3 19.9 
Gates . ° -3} ‘ ° ‘ | | 3,533) 3,681) 2,940] 51.1 . . ° 16.6 29.1 | 3.8 10.0 
Graham A A ‘ ° 461, . | 4,389) 3,681) 3,329) 42.7 : . -5 | 23.0 35.6 5.3 12.6 


19.8 
23.1 


| 
| 
Franklin 30. -0169 ° : : 651) . ° 4,379) 3,955) 3,456) 40.6 . . -5 | 24.1 36.8) 6.1 4 . 9.9 


Granville ad To " ‘ 813) .0104) | 4,945| 4,332) 3,988] 32.9 11. 28.0 36.2| 7.9 15.6 


| 

| | 

Greene .0)  .0100) : 0) . : 5.119] 4,856] 3,968] 38.6 14. , 9 | 23.5 30.4| 7.6 15.0 

Guilford 8}. j ' ; ,705| 6,482| 6,111| 5,542] 16.4 4. 1 11.2 | 38.4 35. 4 20.4 
AGreensboro 23.2} .0689) 32. 8) 240,166) 0720) 1,949] 7,367] 5,024] 6,021] 12.3 2. ‘ 9 | 40.9 35. 6 21.6 
AHigh Point : -026 . of 81,226; . ji, 5,929) 5,013) 5,281] 17.6 ° ‘ ° 37.6 ° 0 19.3 

Halifax Ww. 65,836) ,122| 4,771| 4,831] 3,996] 34.3 12. 0 19.3 | 27.8 35. 0 15.7 | 

Roanoke Rapids 20,047). 5, 418} 4,737| 4,813] 22.8 23.3 14.9 | 34.9 87.4 | 11.6 18.9 


Harnett 0310 

Dunn § 0050 
Haywood I .0236 

Waynesville 5 . 0036 
Henderson ’ 0189 
} Hendersonville 5.9 0039 
Hertford 0.0129 21,342) . ,268) 3,729) 3,477] 40.0 16.6 | 27.2 24.1 | 23. i 9 13.3 
Hoke ; 0086 12,479) . ¢ 3,681) 3,178) 45.1 20.5 | 26.5 ‘ ‘ 3 o? 18s 6 | 
Hyde. . .0033 ° ° 5,169. 3,387, 2,876 -5 25.9 2B. wh . d . 5 7 10.2 | 2 


= 


~owaneonw—-w 


62,828, . : 908) 4,216) 4,015] 31.3 11.3 | 26.2 20. 9 38.2 | 8.2 16.1 
12,357} .0037| 1,388] 5,149| 4,264) 4,456] 27.3 8.8 | 25.5 17. : 0 | 9.6 17.0 | 
84,134). : 4,766) 4,452] 26.2 8.5 | 22.9 15. 5 39.8 | 10.8 19.1 | 
8,801) .0026) 1,375| 5,177) 4,331] 4,420) 25.1 8.2 | 24.8 17. 0 40.8 | 10.3 18.2 
42,128) . 4,216) 3,921] 34.4 12.7 | 26.6 20. 0 36. 4 14.8 


10,526) .0032} 1,526) 5,012) 4,210) 4,322] 2v. 9.8 | 25.7 .3 | 30. .7| 8.8 16.0 | 


awno-a- 4s @ 


For Retail Sales data, see Section 4 locat’on on page 17. 


Before using these figures read foreword, page 19 
SM Standerd (4) and Potential (A) Metropolitan County Areas. 


© SM, 1966 


this is the 
PIEDMONT INDUSTRIAL CRESCENT WINSTON-SALEM 


a vast urban area, made up of hundreds of ; >— | 
bustling cities and towns, hae agian) 
where millions of your customers eet ; BS 


WORK, 


ye 


BUY. & 
and it's dominated by - Up Tall 


GREENSBORO, Since 1949 
REPRESENTED BY. HARRINGTON, RIGHTER AND PARSONS, INC., NEW YORK, CHICAGO, SAN FRANCISCO, ATLANTA, BOSTON, DETROIT 


SALES MANAGEMENT 


CECE ciccecec errr rer ree eee 


ROCKINGHAM 


| WARREN NORTHAMPTON 


WALIFAX 


BERTIE 


‘I 
> 
WATAUGA 


FRANKLIN 
CHOWAN 
lPeRquimims \ GATES 


N 


EDGECOMBE 
LINCOLN os ae 


GASTON 


CRAVEN 


RUTHERFORD 


Chartotte 


seesseesesseees 


ed 
| RICHMOND 


CARTERET 


SCOTLAND HOKE —— 


BUPLIN 
ROBESON 


Counties ond cities on this map Soha 
ere charted in proportion to net i Ban er H 
Effective Buying Income: Scale, H i PENDER 


0040 sq. in. equals $1 million 


Cities shown are those having 
net Effective Buying Income of 
$15 millien ond over. 


BRUNSBICK 


SR RR RRR RRR RRR RR RR RR RR RRR RRR eee 


ice and 
The exclu- 
Income, 
opy- 
reproduce 
of Buying 
gh written 

( 


r 


products sold 


otected by c 
to 


farm 


COPYRIGHT 


SALES MANAGEMENT, IN 


retail sales, buying power 
request to 


in whole or in part, may be 


Rights to Further Re- 
sive estimates of population, 
Buying 
and other indexes, and val- 
Power data in printed form, 


Copyright Not 
production. 

ue of 

are fully pr 
Permission 

these Survey 
granted only throu 


Effective 


RALEIGH, North Carolina 


Sell ’em in the MORNING... 
Sell ’em in the EVENING... 
Sell ’em on SUNDAY, ee 


with the ONLY M-E-S Newspapers in the 33 County aan. ci 
“Golden Belt of the South.” The RALEIGH eae 
NEWS and OBSERVER-RALEIGH TIMES give com- Daily Circulation 
plete, all-day, every-day coverage of Raleigh, population 
101,488*, PLUS the prosperous industrial-agricultural 146 989 
‘ : t : , 
Eastern Third of North Carolina. 
(ABC Audit, 12/31/59) 
Represented by THE BRANHAM COMPANY 


*(City zone pop., ABC Audit) 


" pe POPULATION 1 | EFFECTIVE 
N. CAROLINA SH ERT 1/1/60 BUYING INcComE— @%u 


| Con- | j | 
| sumer | | 

COUNTIES | Met. | House-| Spend-| Urban | | 

CITIES Area | Total %, | holds | ing | Pop. et % $0-2,499 | $2,500-3,998 te $7,000-8,999 a oe 

(continued) {Code} (thou- | of (thou- | Units | (thou- of | Per | Per | Per | Per | % | 

sands) | S.A, | sands) | (thous.)| sands) | U.S.A. | Capita) Hsid. | C.S.U.| Hsid. elds, i. Hsids. ine. | id . Inc. Hols. = | wok, 4 

anil aia Prensa 


The “SM” symbols mark original, exclu- 
ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Income Breakdown of Households 


. . suze | 

Iredelt 88.6) 9328, 15.1} 16.2) 26.1 j F 1,250) 4,852, 4,495) 4,220] 27.3 9.4 | 25.9 18.9 | 32.7 39.8 / 9.4 17.6} 4.7 
Statesville 20.3} oa) 5. ; 7, 1,343} 4,783) 4,477| 4,401] 26.3 8.6 | 25.4 17.8 | 32.9 38.4| 9.8 17.4] 5.6 
Jackson 19.0) 9108} 4. .9| . . 927| 4,002, 3,561) 3,207] 43.8 19.7 | 27.4 26.3 | 21.8 35.0) 4.9 12.1) 2.1 
Johnston 67.0, Ce | oe | . 4 033) 4,298) 3,901) 3,632] 38.5 15.7 | 27.4 23.9 | 24.9 36.3 | 6.1 13.6 | 3.1 
Smithfield 6. 1,437| 5,191) 4,527) 4,682} 23. .3 | 2.2 16.8 | 33.8 37.3 | 10.2 17.0] 7.1 
Jones 11.8) 0085) 2.6) 2. . , 916 4.089) 3.971] 3,417] 41.0 17.3 | 26.6 24.0 | 23.5 35.4| 6.1 14.0/ 2.8 
Lee 28.3; 0158) 7. 4. 301). 1,321] 5.342) 4,709) 4,516] 23.4 7.5 | 25.4 17.3 | 35.2 40.1 | 10.3 17.9| 5.7 
Sanford 14 | 1,490] 5,503] 4,636) 4,832] 20.4 6.1 | 24.6 15.7 | 36. ; 4 18.6 
Lenoir 55.1), ; 9} 27. .0201| 1,215) 4,818) 4,490] 4,041] 35.2 12.6 | 25.0 19.0 | 26.2 33. 0 15.6 
Kinston 2 1,409} 4,975) 4,107) 4,325] 31.6 10,6 | 24.2 17.2 | 28.5 33. 1 16.6 


Lincoln ; , -B) ¢ ¢ < 1,102) 4,560) 4.410) 3 931 . 4 | 28.4 22.2 : ’ 1 14,1 
McDowell 28. a -0) . e A 1,173) 4.760) 4,322) 4,154) 26. -2 | 27.2 20.2 . . 9 18.9 

Marion 3.8) | lj : 4 d ° 5,379) 4,670) 4,896 . . ‘ A . , 7 WW. 
Macon 2 3 ; o : 3,929) 3,713) 3,212) 43. ° -1 26.8 o! . -3 13.0 


Madison 
Martin 
Mecklenberg 

AChariotte 
Mitchell 
Montgomery 
Moore 


4,281) 3,367) 2,870) 61. . 1 28.1 
4,297) 3,861) 3,466) 40. ° -6 23.7 
6,651) 5,431 
6,638) 5,363) 5,9 ‘ ‘ . 9.8 
3,974) 3,732) 3, . ° -8 26.6 
4,358) 4,025) 3, ‘ ‘ 0 22.4 
5,074) 4,378 


wo = 


2. 


_»2™ 


Nash 279 
2ARocky Mount 

New Hanover 298 
AWilmington 

Northampton 


4,807) 4,807 
5,208) 4,439 
5.118) 4,411 
5,624) 4,376) 4 ‘ 
4,254) 3,836) 3, ‘ e -5 23.9 


Onslow 


>> 


.263)12.817) 2.368) 4,382] 32. 

Jacksonville 3.8) . ‘ 4 : : 589) §.482) 4,081) 4,529] 32. . 3 11.1 
Orange 7 8} 16. : . d 6.974) 3,959] 4,871] 28.6 8. 4 1.6 
Pamlico 8 ; a) : 4,055) 3,608) 3,335] 41.9 18. A 2.3 


Pasquotank ; Ee ; .2| ' f ; 4,953) 4,022) 4,067] 31. . 6 18.7 


Elizabeth City : : .0064) 1, 4,828} 4,084] 4,191] 30. i 5 18.0 
Pender ; | 3,822| 3,771| 3,181] 46. ‘ 6 25.8 
Porquimans .6| 9054! : 6} t ; 1,013] 3,891) 3,703) 3,240) 45. : 2 25.9 


Person... 067; .0081) 1,081) 4,667) 4,403) 3,755] 32.9 12. 5 22.6 
Roxboro | 1,322] 4,847| 4,200] 4,240] 28.1 9. 0 18.9 
Pitt 1,101) 4,879) 4,040) 3,924) 37.5 13. 0 18.9 
Greenville I , 3) : | 1,440) 5,702) 3,000) 4,459 : . 1 14.6 
Polk 11.8), | 1,232) 4,690) 4,294) 4,000) 37.0 13. 7 19.0 


Randolph... 
Asheboro 

Richmond... 
Rocki ham 


1.302, 5,014 4,643 4,390 le ° -7? 17.3 
1,767) 6,150 4,902 5,219 J ‘ 8 12.9 
1,322 6.316 4,879, 4,712] 24. 5 | 23. 18.0 | ; 
1,535 4,937) 4, 781) 4,581 . of 4 16.4 | 32.4 
Robeson. . . 909 4,529 3,996 3,615] 39. 6 | 26.2 22.3 | 24.4 

Lumberton a . 1,356) 5,060, 4,042) 4,309 % 8 | 23.8 17.0 | 28.4 
Rockingham * y , . 0281) 1,332. 5, 181) 4,744) 4,539) 22. E 6 17.4 | 35.7 


Reidsville | 0081) ‘ , 516) .€ | 1,564 5,236) 4,759 4,799 . .3 | 23.9 15.4 | 36.4 | 1. ‘9 


2 Rocky Mount is in Edgecombe and Nash Counties. © SM, 1960. 
For Retail Sales data, see Section 4 location on page 17 
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SM Standard (4) and Potential (A) Metropolitan County Areas 
Before using these figures read foreword, page 19 


SALES MANAGEMENT 


BUYING POWER 


(Both Wake and Durham counties exceed the Check the buying power of this 
national average “Per Family Income”) growtny area — 


li 
SUYING DESIRE ane 


(“Per Family Sales” in Wake and Durham 


counties also exceed the national average) ix ee vv as a as 
: ghee 
—And you tap them effectively GREENSBORO 


when your sales messages are on eee Aten 


ong INS 


The regional station with the regional personality 


Consistently leading in Share-of-Sets in Use, Sign-on to from Greensboro to the coast, from 
Sign-off, in Raleigh-Durham audience studies Virginia to the South Carolina tine. 


RALEIGH, N. C. 


FULL POWER CHANNEL 5 NBC AND LOCAL COLOR Represented by H-R, Inc. 


= 


hermes POPULATION EFFECTIVE _ " The “SM" symbols mark oviginal. exclu- 
N. CAROLINA om ESTIMATES, 1/1/60 BUYING INCOME— @ ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
Hy Con- | 


Income Breakdown of Households 
sumer Cash |. < ee 
COUNTIES | Met. House-| Spend-| Urban In- In- 


CITIES Area holds ng Pop. come | come $0-2, m | $2, 500-3, 998 $4,000-6,999 " 000-9,999 $10,000& over 
(continued) | Code of (thou- (thou- Per Per | Per % 


% % % % 
sands) sands) S. . | C.$.U.) Hsid. ids. | saolas, - Hsids. inc. Halas Inc. | Hsids. Inc. 


22.5 ° 33.7] : ’ ’ 4,915) 4,893) 19. 4 8 14.4 | 38.0 41.0 | 12.4 19.9 6.7 19.1 
6.7 ; . ‘ : ; 4,871) 5,410} 15. -3 | 19.8 11.3 | 40.6° 38.5 | 14.3 20.8] 9.4 25.1 


= 


4,296) 3, . . 5 20.7 | 29.8 38.7 
4,540 565] 23. 5 | 25.5 17.2 | 34.8 39.2 
3,676 j 27.2 | 20.1 33.3 
3,860| 4, ; 9 19.5 | 30.2 37.8 
3,860| 3, ’ ’ 5 22.7 | 25.5 36.5 
4,506| 4, . : 7 19.0 | 35.4 41.7 
4,783] 4,7 ' 1 16.2 | 37.2 40.3 
4,470| 3, : ‘ 9 23.2 | 20.5 39.6 
4,578) 4, E . 6 19.2 | 31.6 38.0 
4,508] 4,844] 22. 0 15.9 | 34.8 37.0 


_ —_ 
ewar—-@Qnnrn = 
eaanwnseo- MN @ 


3,704) 3,344] 45. : -8 24.7 -1 30.9 
3,841| 3,889) 33. ¢ -7 19.6 -1 38.3 
3,401| 3,048) 47. ° -2 27.5 8 33.4 
4,196) 3,753] 34. . «1 22.3 -8 38.0 
4,227| 4,306] 27. ; 8 18.4 8 38.1 
4,471) 4,144] 30. F -7 18.4 6 37.9 
4,365) 4,487] 26. . -2 16.6 8 37.6 
4,627) 5,165) 22. . -0 11.9 0 34.8 
4,583) 5,71 ‘ F : 9.2 9 34.2 


.0119 4) 7 t ‘ 4,003) 3,385) 43. ' 4 24.0 3 32.4 
0075 3.0) 3. : 0044) 1,104 4,931) 4,108) 4,014) 31.1. 11. 4 19.5 | 31.1 39.9 
.0109 r ; l -0054| 927) 4,110) 3,357) 2,937] 50. 9 | 25.7 27.0 8 31.2 
.0407 : 8 ,547| .0227| 1,039 4,470) 3,805) 3,698) 38. 9 | 26.1 21.8 1 34.8 
0162 .2| a 37,547! .O0113) 1,200) 4,579! 4,025! 4,0721 33. .0 | 25.3 19.2 5 34.7 


| Kannapolis is in Cabarrus and Rowan Counties. ® SM, 1960. 
For Retail Sales data, see Section 4 locat.on on page 17 


.SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 19 


Definition of Effective Buying Income 


The Effective Buying Income figures on these pages are for 1959. 
(Add 3 zeroes). Total net Effective Buying Income, or disposable 
income, includes wages, salaries, and pensions of individuals, pro- 
prietors and rental income, and payments of interest and dividends 
—less all federal, state, and local income taxes. 


10, 1960 


YLATIO «EFFECTIVE The “SM” symbols mark , exclu. 
N. CAROLINA @D 33 ESTIMATES. 1/1 oO BUYING INcomE— MD estimates, 1959 Jive estimates by SALES MANAGEMENT. 


oye al = 
| | Cash income Breakdown of Households 


COUNTIES | Met. 


CITIES | Area “ing. | Pop. | Net | % | | pe | came $0-2,499 | $2,500-3,999 | $4,000-6,909 $10,000&0. 
continued Code Dollars 


Por | Per | Perl % % | % % | % % %o 
sands) (thous. sands) (000) USA ‘cavita ‘Heid. C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Hsids. Inc 


Wilkes ’ d : 11.9 4.9 45,086 .0135, 943 4,024 3,771 3,352) 40.7 17.5 | 28.1 . 5 %.3 ° . 2.4 8. 
North Wilkesboro .0027 f : 7,120) .0021! 1,453) 5,086, 4,360) 4,493] 29.1 9.4 | 25.1 -2 | 29.3 33.6 . 7.4 
Wilson . i . d . 77,678 .0233 1,290 5,213, 4,664) 4,396] 30.9 10.2 | 24.8 ° 2 32.9 . . 7.2 
Wilson 30.5 0170 of ; 47,308, .0142 1,561) 5,700) 4,419) 4,858] 26.0 7.7 | 23.1 ° 3 33.2 ° . 9.0 
Yadkin : -0146 . " 28,354) .0085 1,091 4,501 4,270) 3,726] 33.5 13.0 - -1 40.1 . . 3.0 
| | | 


| 
46.5 22.2 | 28. 0 | 22.3 | 4.1 10.5| 1.8 


Yancey 6) 0087 j : 13,686, 0041) 877, 3,910) 3, 082) 3,035 
ba B cates: Wize! | 


| | } 
Total Above Cities 1,499.3; .8391; 415.4) 523 | 2,491, 073} 7473) 1, 661) 5,997 4,761) 5,171] 20.0 5.6 | 21.6 12.9 36.3 36.1 12.9 ° 9.2 


|| 4 


State Total 4,668.2! 2.5510'1, 115.411 ,337. 31, 771 3 6, oe. 655 1. mal 1 am 5. 276 a 4,301] 28.7 9.5 24.0 16.8 31.3 36.6 9.8 17. 6.2 19.5 


POPULATION POPULATION 
BYD Estimates, 1/1/60 @ BYP ESTIMATES, 1/1/60 YD Estimates, 195° 


House-| Spend-| Urban | 
| hold | ing Pop. % | Total | % | Pop. 
of | (thou- | Units | (thou- Dollars of | } (thou- | of | (thou- | Units | (thou- 
sands) U.S.A. sands) | (thous.) sands) (000) (U.S.A. sands) U.S.A. sands) | \(thous.) sands) 


a | — ———— 


137.1) .0767| 36.8 , 76.3 -0610 1,482 5,520 166.5 0932 41.0) =p 96.7 -0789 1,578 6,410 
82.7) .0463) 21.6) ’ 39.8 -0375 1,513 5,794 116.8) .0683) 28.1| 30.0) 42.3) -0416 1,188 4,938 
275.3, .1841| 73.9 Y 203.8 ’ -1474 1,785 6,651 - 76.6 .0428) 21.4) 24.8) 55.4 -0328 1,430 5,118 
115.5, .0647) 29.9) . 95.7 .0673 1,653 6,387 +] 181.8) 1018) 49.6, 89.6) 123.4 | -0897 1,644 6,027 
A Fayetteville 140.8) .0788 30.7) ; 56.9) -0524 1,240 5,686 ——- ——— 


AGastonia 130.9, .0733) 33.2) . 71.7 | .0549 1,399 5,518)| Total Above Areas)! ,657. 8 -= 427. 7) 642. 3 1,045.3 2,877,249, -7731 1,555 6,026 
Greensboro- | | 
| 


| | | 
High Point 233.8) .1308) 61.5) 183.3 | .1196 1,705 6,482 }) 


NORTH DAKOTA— (Other West North Central States: lowa, Kans 


as, 
Minnesota, Missouri, Nebraska, South Dakota.) 


| 
| 
| 


@D f EFFECTIVE ay) : 
ESTIMATES, Win BUYING INCOME— ESTIMATES, 1969 


Income Breakdown of Households 


sumer | | 2 
COUNTIES t. } In- t x 


n- 
CITIES ng Pop. A come | come} $0-2,499 | $2,500-3,999 $0006 99 7 00-,99 $10,000& over 
Units | (thou- 


Per | Per | Per | % % % % % 0 % 
| sands) [USA snes sess sands) 000 S.A. | C.S.U.| Hsid. | Hsids. Inc. Hsids. Inc. | Hsids. tae. Hsids. Inc. | Hsids. Inc. 


Adams. . 4. ‘| “0028 1. 3 ‘ | . it, 5,654) 5,739] 15.2 4.0 | 25.1 14.0 | 30.4 28.5 | 14.9 21.2 | 14.4 32.3 
Barnes.... 17. 3 -0096 4.7 3 , ¢ 4,911) 4,324) 4,031) 31.9 11.9 | 29.9 23.8 24.4 32.4) 8.8 17.9 6.0 14.0 

Valley City 8.3) .0046 2.6 ; ‘ 373, 4,382, 4,276 4,085] 31.4 11.6 | 28.3 22.2 | 25.9 34.0 | 9.6 19.2] 4.8 13.0 
Benson... _8. La -0050 2.3 ‘ d 250 4,838, 4,717, 4,139] 36.0 13.1 | 26.3 20.4 | 21.9 28.3 17.0 | 7.2 21.2 


For Retail Sales data, see Section 4 locat’on on page 17. Before using these figures read foreword, page 19 
SM Standard (4) and Potential (A) Metropolitan County Areas @ SM, 1960 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark @Y7) indicates copyrighted Sates MANAGEMENT estimates. 
Solid Triangle (4) denotes central city of standard metropolitan area. 

Open Triangle (4) denotes central city of potential metropolitan area. 

Bold face lines indicates COUNTY data, light face lines CITY data. 

Italic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 


between must be less than ten miles and must conform to the Census Bureau 


standards of urbanization. 


SALES MANAGEMENT 


Every important food chain 
uses WDAY-TV, Fargo! 


These four big food chains make approximately 75% of ALL 
the retail food sales in the big WDAY-TV area — and that 
75% equals nearly $116,000,000 per year! 


Advertising isn’t the whole answer, of course, because the 
Fargo area is a fabulous one — the Nation’s No. 1 market in 
retail-sales-per-family. But it is significant that the four 
important food chains in the area all use WDAY-TV on a 
year-round basis. 


Certainly you can be sure that the biggest merchants in 
North Dakota knew a lot about the best media values! Ask 
PGW for all the facts! 


WDAY-TV 


FARGO, N. D. @ CHANNEL 6 


Affiliated with NBC 
PETERS, GRIFFIN, WOODWARD, Ine. 


Exclusive National Representatives 


i cesital “POPULATION EFFECTIVE 
N. DAKOTA ESTIMATES, 1/1/60 BUYING INCOME— -@D ESTIMATES, 1959 


The “SM” symbols mark original. exclu. é; 
sive estimates by SALES MANAGEMENT. 


| | “Income Breakdown of Households 9 
GOUNTIES | Met. Urban ~ SaQeWE WEA. <8 


| | 
CITIES Area oa 7 | — $0-2, 499 | 500-3,908| $4,000-6,999 $7,000-9,999 $10, pa 


Pop. 
continued) | Code | (thou- Per % 
sands) | U.S.A. sands) | \(thous.) sands) J Capita 


Billings 1.9) .0011)| 4 d 1,334) 6,335 5,335 | 24.4 17.2 24.7 . 8.2 14.7 
10.4) . 8 3.0 o 1,460, 5,421, 4,962 A -7 | 28.7 20.6 | 24.8 ® 9.2 16.8 
4.0 . ‘ 1.2 . 6,583) 5,348 5 ° -4 13.9 | 22.6 < 12.6 19.9 


Per r % % 
Held. |C.8.U. — tne. | Hisids,_ tne | wits In. Hslds. Inc. Halas. m 


5.9) . a Ww 0028 5,174) 5,292 9 9%. 6 19.9 | 24.2 28.2 | 10.1 17.8 
32.7| . 9.2) 9.9 . . 5,578) 5,156 7 6.5} 24.1 15.3 | 31.3 33.2} 13.4 21.7 
5,840 


14.1 | 32.5 33.4 -3 22.4 
12.3 | 31.9 d -2 22.7 
10.7 | 33.7 31.8 7 23.9 


19.6 | 24.6 ld 7 17.3 
25.3 | 20.5 . -2 15.6 
18.0 | 24.5 28. 7 17.0 


wo & 
—_ = 
co 


18.3 | 22.1 d 7 18.9 
20.8 | 28.6 : «1 19.3 
21.3 | 22.2 27. «1 16.7 


26.4 | 24.0 6.8 15.1 
17.0 | 29.1 20 


13.6 | 32.6 -8 | 14.1 22.2 
Grand Forks (N. D.)- 


Kast Grand Forks 


12.3 | 34.4 ° 15.1 23.2 


1. 1 20.4 | 24.5 30.9} 9.0 17.2] 6.9 20.0 
1. ° , 5, ° ° -1 20.65 | 24.1 20.1) 9.8 18.2 21.8 
1 0028, 17.2 | 26.6 28.0 | 12.7 20.5 27.5 


1. 1 -? 2.0 | 22.8 31.6) 7.8 16.8) 4.0 14.4 
2. 2. 4, J 5 -56 30.8 | 18.8 28.1) 6.8 13.6 | 3.3 9.9 
1 1. 5,187) .0016 | 3, 4.6 16. 27.7 | 20.4 230.6| 6.3 14.3| 3.7 11.2 


For Retail Sales data, see Section 4 location on up & Before using these figures read foreword, page 19. 
Su Standard (4) and Potential (A) Metropolitan unty Areas. @ SM, 1960. 
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Orvis 


BuARE 


REMVELLE SOTTIMEAU 


MOUNTRAIL 


GOLOER 
VALLEY 


SHERIOAN 


wELSON 


BURLEIGA 


STEELE 


TRAIL 


Bismarck S250 


BARNES 


WETTINGER 


RANSOM 


RICHLANO 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
©2458 sq. in. equols $1 million. 


Sas Moga 


NORTH DAKOTA 


a 


RETAIL SALES MAP 


Cer rrerrerereeeeeeLiLeLiLLie ee ee PU UCPC EEE 


N. DAKOTA 


COUNTIES 
CITIES 
(continued) 


McHenry... 
Mcintosh 
MeKenzie 


MoLean 

Mercer 

Morton 
Mandan 
See Bismarek- 
Mandan 


Mouatrall 
Nelson 
Oliver 


Pembina. ... 

Pierce 

Ramsey 
Devils Lake 


Ranserm 

Renvitle 

Richland 
Wahpeton 


For Retail Sales data 
270 


JM 


Total 4 


(thou- | 


sands) } 


of 


U.S, 


“POPULATION 
ESTIMATES, 1/1/80 


House- 
holds 
(thou- 

A. | sands) 


0040) 


0044 
- 0026 
-0106 


0031 


2.1 


see Section 4 location on page 17 


EFFECTIVE 


BUYING INCOME— 


JM ESTIMATES, 1959 


The “SM” symbols mark oininal. exclu- 
sive estimates by SALES MANAGEMENT. 


In- 
come 


Per 
C.8.U. 


Income Breakdown of Households 


$0-2,499 
% & 
Hsids. Inc. 


a ae 
Hsids. Inc. 


$4,000-6.999 
% %& 
Hsids. tne. 


$7,000-9,999 
% 


Hsids, Inc. 


$10,000&over 
% % 
Hsids. Inc. 


Be B38 


gee 28 


4,936 
4.404 
5,315 


5,500 
5,374 
5,127 
5,019 


5.509) 5,308 
5.685; 4.685 
7,476) 5,340 


6,089) 5.551 
4,792) 4,847 
6.172) 4.739 
5,810) 4,562 


5,091| 4,429 
6.128) 5.920 
5,725 5.108, 4,792 
6,828 4,227) 5, 106) 


yv 
= 
Lond 
2 
g 


29.7 10.2 
35.6 14.6 
29.6 9.7 


19.9 
22.4 
25.0 
20.4 


5.7 
7.0 
7.8 
6.0 


28.8 
33.8 
27.4 


21.2 
29.5 
19.1 


23.4 
28.2 
25.5 
22.9 


14.4 
18.9 
17.0 
14.3 


18.5 
21.3 
12.6 


15.3 
21.7 
16.2 
15.6 


20.4 
17.3 
17.8 
13.7 


24.8 
20.4 
24.0 


30.2 
29.7 
27.9 


31.9 
29.8 
28.5 
33.2 


32.8 
33.4 
31.9 
34.8 


28.2 
32.1 
34.8 


27.4 
25.7 
30.9 
31.0 


28.3 
32.3 
33.7 
33.2 


24.2 
| 28.8 

25.5 
| 31.0 


31.7 
31.0 
28.6 
32.5 


9.3 
6.7 
9.4 


17.5 
14.8 
16.7 


22.7 
19.4 
20.8 
22.6 


19.8 
17.0 
23.3 


20.4 
16.9 
20.4 
20.2 


18.8 
20.1 
18.8 
19.9 


7.4 
3.5 
9.6 


20.9 
11.4 
26.6 


10.3 
8.3 
8.8 
9.3 


24.4 
21.3 
22.5 
22.3 


9.9 
7.2 
11.5 


25.6 
19.8 
25.3 


12.0 
6.4 
9.1 
9.7 


29.4 
18.3 
22.7 
24.2 


5.7 
9.9 
10.1 
11.2 


16.3 
24.9 
26.4 
26.9 


Before using these figures read foreword, page 19 
SALES MANAGEMENT 


I Lng of North Dakota4western Minnesota4#the largest metropolitan 
" market between Minneapolis and Spokane! 


Only one newspaper can sell this provides nearly 100% coverage 
market— The Fargo Forum. of the Fargo-Moorhead metro- 
Only The Forum reaches 3 out _ politan market. 

of 5 families in this 20 county This is the richest market in the 
market of 305,300 people with vast Northwest ...and The 
an Effective Buying Income of Fargo Forum taps sales potential 
$432,438,000. And The Forum with selling power. 


egem THE FARGO FORUM “x:ts 


Circulation 


slation in North Dakota & western Minnesota 


Ke 


sae 77m POPULATION ‘i EFFECTIVE +3 age The “SM” symbols mark o-iginal. exclu- 
N. DAKOTA JM ESTIMATES, 1/1/60 BUYING INCOME— GB ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
eee . Con | es 


enue! | Income Breakdown of Households 
COUNTIES | Met. House-) Spend- Urban “4 
CITIES Area} Total / holds | ing Pop. % | | $0-2, 499 | $2, 500-3, 9909 | $4, ,000-6, 999 | $7.0 000-9. 999 $10, 000& over 
(continued) Code} (thou- of (thou- | Units | (thou- of Per Per | 
sands) | U.S.A. | sands) (thous.) sands) U. S.A. Capita Hs'd. | C. S. U.| Hsid. 


Heid nd [Holds inc. sis =. Holds, inc. | wastes. Inc. 


Rolette.... d ¢ ° ‘ . -0029, 948) 4,121, 4,051) 3,559) 39.5 16.7 | 31.4 28.3 | 18.6 27.9 6.6 15.2 | ‘ 1.0 
Sargent 


.0024| 1,279, 4,815| 4,578 3,897] 33.9 13.1 | 30.2 24.8 | 23.2 32.1] 8.2 17.1 | 4.5 12.9 
Sheridan 0019) 1,418 5,800 §,671| 4,711] 25.9 8.3 | 26.9 18.3 | 26.7 30.3 11.9 20.7 | 8.6 22.4 
0008 1,019 ape 4,415) 3,659) 39.8 16.4 | 27.7 24. . 0} 7.3 16. 0 12.0 
0010 1,638, 8.188 5,378, 5,344) 23.9 6.7 | 17.9 10. 0 30.2 | 16.3 27.5 
.0070 1,366! 5,277| 4,781) 4,625) 29.2 9.5 | 25.4 17.6 | 25.6 29.7 | 10.8 0 24.1 
me: ae 4,953) 4,743] 4,580] 29. .6 | 25.3 17.7 | 26.1 30.5] 10.9 19. 4 22.7 

| 
0022) 1,787) 6,253) 5,772| 5.230] 21.4 6.2 | 26.5 
-0114| 1,410) 5,400) 4,955) 4,609] 26.6 8.7 | 26.2 20.5 
0074) 1,677] 5,732| 4,651) 4,922] 22.6 6.9 | 24.2 , Bet. 21.6 
0020) 1,461) 5,723 —_~; 4,619] 24.5 8.0 | 29.4 20. 5 31. 7 19. 9 20.8 
.0051| al 5,813] 5,024) 4,794 
0087) 1,401) 6,305) 5,039) 5,015 
.0022/ 1,310] 8,298] 4,891) 6,372 38.2 
0230) 1,748) 6,187) 5,147| 5.337 : : 6 33. 1 0 25.7 
.0157| 1,818 ey 4,983) 5,517] 17. .6 | 20. 9 | 35. . 7 23. 4 25.8 

| 

.0041 nat 5,067) 4,814) 4.286 
.0131 1,656) 6.484 5,149 4,846 
.0060, 1,647, 5,693| 4,811) 5,021 


Dickinson.......... 


Steeie. 29.6 


Jamestown . 
Towner. . 


Traill. ... 
Walsh 
Grafton ah 
i aectitpiongt gietieunis’ 
Minot 


24.4 
30.0 


Wells.... 
Williams. . 
Williston . 


17.1 
22.3 
23.0 


Total Above Cities. . . 216.0| 1209} 60.4) 76.6 71,348) .1115) 1,719) 6,148, 4,848) 5,282 2 21.7 13.2 | $2. : ‘ 2. 8 25.3 
- Mate 


—_ 


State Total......... 634.4' .3650 170.6 190.3 221.1) 964.208 .2892 1.520 5.652 5.067 4,801! 25.6 8.0 25.4 17.0 


POPULATION POPULATION 
ESTIMATES, 1 ‘1 ‘60 JSM ESTIMATES, 1959 JM ESTIMATES, 1/ 
Con- | | j | | Con- 
| sumer | | a | sumer 
House-| Spend-| Urban | } . House- Spend-) Urban 
Total % hold ing Pop. Net % | Per | Per Total | % hold ing Pop. Net % Per | Per 
jaa of | (thou- | Units | (thou- Dollars of | Cap-| H'se- (thou. | of | (thou- | Units | (thou- Dollars of | Cap- H’se- 
ds) | | U.S.A.) sands) (thous. )} sands) (000) cen ita ta | hold sands) | U.S.A. sands) (thous.)) sands) (000) | U.S.A.) ita | hold 


71.6) .0400| 20.2) 24.7 49.5 127 ,736| -0384) 1,784 6,324 || Total Above Areas] 158.4 .0886| 44. 1| 
AGrand Forks- | | 
East Grand Forks’ 86.8) .0486 23.9 28.2 54.4 141,153) .0422 1,626 5,906 


OHIO (Other East North Central States: 
yeee ae IMinois, Indiana, M chigan, Wisconsin.) 


By7p POPULATION EFFECTIVE 5y7] 
ESTIMATES, 1/1/60 BUYING INCOME— 


| | Con- | | | Income Breakd: 

| sumer | = en 
COUNTIES | Met. | House-| Spend-| Urban | 
Total | % | holds | ing Pop. ‘ } $0-2,499 | $2. 500-3,999 | $4.000-f1.999 | 7, 000-9.999 ‘$10, 000 &over 
(thou- | of (thou- | Units | (thou- % 


Per | Per | 6 
sands) | U.S.A. | sands) | (thous.)| sands) usa. | | capita Hsld. ids, Hsid. | Hsids. Inc. | Hels Inc. | 


EBL. 
ESTIMATES, 1959 


oaeo;" s&s 


52.9, 103.9 ag -0806 1 698 6,087 


; 


ESTIMATES, 1959 


% % % 
Hsids. Inc. “Holds, ine. | Hsids. Inc. 
22.6) -0127 6.9 7.4) -0085 1.250 4.094 3.802 3.425) 40.6 17.7 | 27.3 25.3 | 25.0 6 | 4.9 11.7/ 2.2 
103.7; .0580/ 31.2) 35.6) 63.2 < -0595 1.912 6.354 5.557 5,688) 14.9 3.9 18.2 10.2 43.2 2 | 13.9 19.8) 9.8 
57.6) .0322 18.1) 21.4) | ' -0357 2,064 6.568 5.547 5.867) 13.3 3.4) 17.0 9.2 | 44.4 40.1 | 14.8 20.4 | 10.5 
19 


37.6) am 11.7) = 13.0) -0210 1,866 5,997, 6.386 5.280) 18.6 5.2 | 20.8 12.5 40.3 40.5 | 12.1 18.6 | 8.3 
16. S|. 5.6) 6.2) 0104; 2,101) 6, 192! 5,526) 5,677 15.8 4.1 19.0 10.6 | 41.4 38.7 | 13.7 19.6 | 10.1 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read 

SM Standard (4) and Potential (A) Metropolitan County Areas. 


JULY 10, 1960 


%%& The Strongest Selling Force in 


THE RICH TRI-COUNTY REGION OF THE NORTHEAST OHIO MARKET 


Lake, Ashtabula and Geauga Counties 


ERIE 
PA. 


a 


~- 
aa 


Public F éal 


CLEVELAND 
ASHTABULA 


GEAUGA 


1. PAINESVILLE TELEGRAPH 
2. GENEVA FREE PRESS 
3. ASHTABULA STAR-BEACON 
4. CONNEAUT NEWS-HERALO 

The Local Level Newspapers 5. FAIRPORT BEACON 
6 
7 
8 


. MENTOR MONITOR 
. GEAUGA TIMES LEADER 
. WICA RADIO STATION 


TIME BUYERS: W | C A Radio blankets North- 
east Ohio plus Wester Pennsylvania with — 
$000 watts- AM and 40,000 wotts-FM. A big- 
time buy for coverage of a big-time area! 


REPRESENTED BY THE 


For comprehensive market information on North- 
east Ohio write, L. E. Gerrety, Ad Director, Row- 
ley Publications, 84 N. State Street, 
Ohio. 


JULIUS MATHEWS 


Painesville, 


SPECIAL..AGENCY, INC. 


OHIO 


SH ) POPULATION 
ESTIMATES, 1/1/60 


" EFFECTIVE 
BUYING INCOME— 

| 

COUNTIES | Met. | In- 


CITIES Area 
(continued) 


" The “SM” symbols mark oviginal. exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


@D> 


ESTIMATES, ‘Te88 


| | | | 
$2,500-3,999 $4,000-6,999 ae $10,000&over 

1% &)|% & | %|\% % 

| Hsids. Inc. | Hsids. Inc. Hads. Inc. | Hsids. Inc. 


$0-2,499 
% 
. | Hsids. Inc. 


(thou- | of 
sands) | U.S.A. | sands) | (thous.)| sands) 


? 


Ashtabula 
Ashtabula 
Conneaut 

Athens 
Athens 

Auglaize 


Belmont 
Martins Ferry- 
Bellaire 
Bellaire. 
Martins Ferry 

Brown 

Butler 
AHamilton 
AMiddletown 


Carroll 

Champaign 
Urbana. ... 

Clark 
ASpringfield 


Clermont 
Clinten 
Wilmingten 
Columbiana 
Kast Liverpool 
Salem 


Coshocton 
Coshoeten 


-0151) 
0065 
-0272 
-0092} 
-0201 


4.6| 


10.3 
4.9) 


49.2 


21.4 


14.2 


for Retail Sales data, see Section 4 ; tggation on page 17. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


272 


69 343 
35, 281 
60 682 


140 ,697 


42.897) 
19,851 
23, 046 
33,123 
371,140) 
139, 859 
102, 135 


31,306 
50,376 
19,119 
255 ,881 
182, 459 


111, 
49,038 
17,787 

192.544) 
51, 267 
28,728 


=o - 
223 


= 
ao 
= 


“Oo — 0 


_ 


B38 


-0069 
0089 


88 
_ 
> 


-0420) 
0094 


ee ee ee 
— 
~~ te 
om 


-0057 
0767 
0547 


as 1 
0147) 1 


he 1,747) 
0154) 1,892) 
0086 1,995 


0173) 1,747) 


vee 
§ £8338 
S ee 


0090) 2,017| 


4,247 
6,899 
6,386 
7,295) 6,130 


5, 4, 

5,476) 6.038 
5,975) 5,023 
6,462) 5.661 
6,659) 5,598 


5,210) 4,883 
5,573) 4,745 
6,123) 4.473 
5,782) 5.386 
6,103) 5.353 
6,245) 5,819 


sana Se 


17.0 4.6 
10.3 2.5 
15.4 4.1 
34.4 12.6 
32.7 10.5 
19.2 6.7 


18.3 10.6 
15.6 7.9 
16.8 9.6 
22.6 17.6 
15.0 10.3 
21.7 13.7 


42.1 20.3 | 8.9 
45.4 21.7 | 12.0 29.3 
44.6 21.1 | 8.7 22.6 
30.6 39.7 | 7.8 15.4) 4.7 14,7 
34.5 39.4 10.5 18.4 | 7.3 21.4 
41.1 43.1 | 11.1 17.8) 6.9 19.7 


40.7 
38.6 | 16.7 
42.6 | 14.5 


13.7 23.8 


23.1 7.4 | 24.2 16.4 | 37.4 42.6) 9.6 16.7 


6.5 . -56 | 40.8 47.1 4 16.7 
5.9 F -4 | 40.3 42.5 18.3 
23.1 | 27.1 39.7 12.6 
3.4 0 7.8) 43.5 38.1 20.9 
3.9 , 9.2 | 42.3 38.5 20.1 
2.5 ; 6.4 | 44.1 35.6 21.6 


7.2 3 16.6 
7.2 3 15.3 
5.4 2 12.8 
3.7 5 9.5 
3.3 9 9.0 


38.0 
37.1 
40.6 
42.7 
43.6 


43.2) 9.5 
40.6) 8.5 
40.9 | 10.8 
38.9 | 14.8 
38.9 | 15.4 


16.5 
16.0 
16.7 
20.6 
21.0 


8.0 | 22.5 15.2 
8.0 | 22.8 15.3 
6.3 | 20.7 12.8 
4.9 21.1 12.7 
3.4 | 20.4 11.7 
4.1) 17.9 9.8 


36.1 
35.2 
37.7 
41.7 
45.5 
41.6 


40.8 | 9.8 
39.2) 9.8 
39.0 


16.8 
16.8 
11.8 18.7 
42.1} 11.9 18,2 
43.6 | 12.9 18.8 
38.0 | 13.5 18.8 


6.6 | 23.0 14.8 40.2 17.2 
5.3 | 21.4 12.8 38.8 18.3 


10.5 
12.0 


Before using these figures read foreword, page 19 
© MM, 1960 


SALES MANAGEMENT 
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RETAIL SALES MAP 
PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retell sales of $25 milion or more. 


OHIO 


Ss Udon 


———s"s"s"s RRR ERROL OOOO ee 


GEAUGA 


- 
e 
Ss 
— 


TETUTTITTILILLLLLLLLLLL..L i a 


at 


South Eucied 


” 
4 


come 


se RNS Sonate tates wesee 


Fremont 


East Cleveland 


© Bowling Greea 3 
Rcoweusccoseed 


MAHONING 


© 
ANOUSKY 

‘ 
edeveesescecbor' 


Cleveland Heights 


Perret cereerees 


PSR aN ae ae NNER oe 


MANCOCK 


"9 
9 Ay, 
Bucyrus ». 95) 


Sc: Shaker Heights 


| VAN WERT wenwercem 


LOGAN sh 


Galvon 
Beiietontaime ¥ 


Maple Herghts © 


> 
e 
3S 
> 
€ 


Lopes 
COLUMBIANA 


ASHLAND 
4 
4 


eRe 


cadoween 


a sennenaeaene 


Me: 
2: 


Barberton = 


3 WAYNE - - ; 
Soke Alliance =>: 
Dayton ome : : ss mee 
‘ : ° 


ray > “ : : 4 Cee 
ooster ; 2 : 


RR 


CARROLL 


Steudenville 


6 


ia | HOLMES 


New Philadelphia 


ORT RERLTENSY 


KNOX “SS ay ~ . > MUSKINGUY 
BUTLER Bern es se SUiveuw 3 et nanan 

Pas FRANKLIN 
ay | 


Zanesville 


i FAIRFIELD. 


E = Lancaster >> 


Columbus 


Counties and cities on this map 
are chorted in proportion to net 
: e Effective Buying Income: Scale, 
saosin aaah = Murod ures 0025 sq. in. equals $1 million 


aceeeee: 


yackson| Cities shown are those having 
9 « net Effective Buying Income of 
PRAMAS Ens a $15 million ond over. 

HIGHLAND 5 


CLERMONT 


LAWRENCE 


eee eee 


CU rrrerircereeceriricccei irre rrr 


te eeweecwenee: 


[Ashland @ 


10, 


Videos. 4 


SALES MANAGEMENT 


+ eS = ae ROR 


dnc 


ee 


Down thru the centuries, the masks 
of comedy and tragedy have been 
portrayed in many ways—laughing 
and crying their symbolic meanings 
of man’s experiences with life. 

And now the stage is set for a mid- 
twentieth-century version of these 
; masks . . . the Crosley Broadcasting 
version . . . symbolic of the WLW 
: , | Stations’ service to man in lighter 
| moments and in darker hours—thru 

the modern medium of Television 

, | and Radio. 

This includes service in entertain- 
ment... education... religion... 
public interests . . . news and safety 
. . . health and medicine . . . civic, 
state, and national affairs . . . and in 
many more ways. 

In its 37 years, the Crosley Broad- 
casting Corporation has held as its 
first principle that the operation of 
a Television or Radio Station must 
go far beyond the terms of its fran- 
chise—that it must contribute maxi- 
mum service to the community im 


<Q Me SC = ae UR 


autres 


” 


} every possible form. 
‘ This is our pride and our privilege 
. .. thus only—does the curtain rise. 
J) 
WLW-D 
Television 
Dayton 
WLw-l h WLw-c 
Television the Television 
ante Indianapolis dynamic Columbus 
WLW 
. Stations 


RI ges Cay ALI SSM iy — 


ULY 


10, 


1960 


WLW-A 
Television 
Atlanta 


WLW-T 
Television 
Cincinnati 


Crosley Broadcasting Corporation, 


a division of Aveo 


OHIO 


COUNTIES | Met. 
CITIES Area 
(continued) {Code 


Total 


(thou- 


sands 


Crawford 
Bucyrus 
Galion 

Cuyahoga 
Bedford 
Berea 
Chagrin Falls 
ACleveiand 
Cleveland Heights 
East Cleveland 
Euclid 


45.1| 


12 

ll 
1,654 
4 
16 

3 


952. 
62. 


41 
66 


POPULATION _ 
ESTIMATES, 1/1/60 


Con- 


sumer 
House-) Spend-| Urban 
| holds | ing Pop. 
of (thou- | Units | (thou- 


“EFFECTIVE 
BUYING INCOME— 


Per | Per 


8 


U.S.A. | sands) | (thous.)| sands) 


> 


0870 


. | Capita 


Hsld. 


ESTIMATES, 1959 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Cash 
In- 

come 
Peri 

C.$.U. 


income Breakdown of Households 


pr 29.4 


4.6) 
68 |.8)1 684.9) 


20.6) 


1,817 
1,869 
2,075 
2,338 
2,085 
2,206 
2,476 
2,178 
3,104 


§,771 
6,161 
6,443 
7,754 
7,396 
8,619 
9, 163 
7, 264 
10, 430 


- 0828 


2,659| 7,920 


5,198 
4,775 
5,281 
6,500 
6,691 
6, 066 
6, 859) 
5,908 


8,822 
6, 624) 


7, 33¢ 
? 


6,44 
9,617 
7,14 


—o $4,000-6,999 | $7,000-9,999 |$10,000& over 


Hsids. Inc. 


% 
Hsids. Inc. 


% 
Hsids. Inc. 


% %& 
Hsids. Inc. 


41.8 
44.1 
44.7 
42.1 
43.2 
44.4 
39.0 
45.1 
28.4 
41.3 


43.1 
44.5 
41.8 
31.8 
33.7 
32.1 
26.9 
87.0 
15.6 


30.7 


11.9 
12.8 
14.0 
18.2 
18.4 
20.3 
17.8 
17.3 
20.8 
20.0 


18.7 
19.8 
20.0 
21.0 
21.9 
22.4 
18.7 
21.8 
17.5 
22.7 | 17.8 
22.2 | 20.3 


20.0 
19.5 
24.3 
39.4 
36.4 
40.4 
47.8 
31.9 
62.8 
39.5 
43.7 


ote wo 


0456) 2,297 8,176) 7,367, 7,597 ° 40.2 28.2 | 20.9 
-0114, 2,547, 8,432) 7,965. 8,072] 8. . ; .7 | 87.1 24.3 | 21.3 21.4 | 23.7 49.0 


Fairview Park 14 0083 4.5 4.7 


For Retail Sales data, see Section 4 location on 7. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


276 SALES MANAGEMENT 


Before using these figures read foreword, page 19- 
© SM, 1960. 


looking for 
PEN ETE ATION ? 


A SCRIPPS-HOWARD NEWSPAPER 


The Cleveland Press 


AND NEWS 


General Advertising Department, 230 Park Avenue, New York City 
Chicago e San Franciscoe Detroite Cincinnati e Philadelphice Dallase Los Angeles 


JULY 10, 1960 


prime mover of the rich 21-county Central Ohio market 


Population ....-1,626,300 


Radio Households Gen'! Merchandise Sales 250,221 ,000.00 
Households 482,440 Apparel Sales 108,245,000.00 
Consumer Spendable Income $ 3,182,390,000.00 Home Furnishings Sales 94,568,000.00 
C.S.|. Per Household (average) 5,611.00 Automotive Sales... 385,105,000.00 
Retail Sales, Total $ 2,072,130,000.00 Filling Station Sales 166,264,000.00 
Food Sales $ 495,761,000.00 Farm Population 

Drug Sales 65,466,000.00 Gross Farm Income 341 323,000.00 


WBNS RADIO — Columbus, Ohio 


represented by John Blair & Co. 


OHIO JM POPULATION EFFECTIVE Sy The “SM” symbols mark original. exclu- 


ESTIMATES, 1/1/60 BUYING INCOME— 


ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Con- } : Income Breakdown of Households 
sumer | 


COUNTIES | Met. House- Spend- | 
CITIES Area} Total / hoids | ing ’ Net lo | $0-2,499 
continued) |Code} (thou- of | (thou- | Units | Per | Per | P P % 


| } | 
$2,500-3,999 | $4,000-6,999  $7.000-9.999 $10,000&over 
er % % % | % | % % 
sands) | U.S.A. | sands) | (thous.) sands) U.S.A. | Capita) Hsid. | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


2 | | 

Gurfield Heights 0204 8 10.7 ,886} 0228) 2,085| 7,743) 7 

Lakewood 7} .0396| 2: 27 ,211| .0622) 2,981) 9,049 
8.4 | -0172| 1,940) 7,433 


11.2 4.9 | 41.4 30.3 | 20.2 22.6 | 18.1 
9.5 3. ‘ 8 | 21.6 21.2 | 25.1 
1.4 5. ’ 8 | 19.7 22.8 | 16.5 
11.2 4.9 | 40. 6 | 19.9 22.0 | 18.7 
9.5 3. . .7| 19.3 16.6 | 32.4 
7.5 3. ; 1 | 16.7 11.5 | 45.7 
9.2 3. . 6 | 21.6 21.2 | 25.2 
6.0 1. j . 43.6 


Maple Heights .0165 
0421 
.0094 
.0205 
-0161) 
.0093) 


Parma 

Rocky River 
Shaker Heights 
South buelid 


5.9| | 3, 164]10, 029] 

14.0) 936] 0435] 3,949]12,714|10,353 
| 2,577| 9,018| 7,702] 8,274 
3,224|12,522| 9, 386)11,262 


1 

1 

: 1 

23.1) 396). 7,912 7 ‘ . 1 
i 

1 

1 


“1 ow oe Om 


University Heights 


cacoenovoue 


owe we 


5 


Darke é 0263) 
Greenville .0058 
Defiance ‘ 0175 


1,616) 5,312) 5,165 
1,890] 6,142] 5.183 

| 1,815) 6,090) 5,375 
1,946] 6,518] 5,372 

| 1,786) 6,325) 4,703 

| 2,035} 7,220) 4,222 

‘ 1,900) 6,205) 5,726 
.0213| 2,034] 6,395] 5 7°2 
.0347| 1,708} 5,650) 5.125 
.0188) 1,900] 6,029] 5.204 
.0128 pe 5,109) 4,762 


23.1 . ° . 6.2 
20.4 : ‘ : ‘ , 8.9 
8.7 
10.6 
8.5 
9.7 
10.0 
10.5 
7.2 
8.3 
5.9 


an 
- & 


Defiance .0081| 
Delaware 5 .0194 


w 
@o 


Delaware 0083 
Erie — ‘ 0391 
Sandusky 34.9 0195 
Fairfield. .. A 0379 


in ice is os tp Sm o0 8 
an 
on 


o 
oo 


a 
~ 


Laucaster odes 3 -0185 
Fayette ‘ -0148 


Washington Court 


oe 
te 


es Se Ts tt a 


1,742 


House .0072 


5,868) 4,719] 5,029} 20. 1 | 22. y : 1} 10. : 7.3 
Franklin ' .3740 486. 3 | 2,224 7,486) 6,160) 6,692 
Bexley ; 3.9| 0078} 3.4 ' O41]. 3,312 11,805] 8, 492/10, 4 
AColumbus .2715| 145.1 . ,077,271| .32% 2,220) 7.404| 5.965] 6,579 


Whitenall,....... 1.6) 0121) 6.3 .593| 0137) 2,111} 6,608| 6, 427| 
Fulton 


Gallia 


Gallipolis 


.0476 : 22.2 
Fuirborn..... 7 0097 Al 99 d } e : ‘ 31 Bi : e £ 9 23.7 
Xenia idl .0102 5 ; 36.903) . 2,028) 6, } " ' 5. : : . 9 20.9 
Guernsey = , .0222 7 F i ‘ = 1,420) 4,281) . F 14.5 
Cambridge. ...... 8} .0100 .0| ° 73, .0088) 1,650] 4,896) 4,400) . : ; d ; 5 15.6 
Hamilton. .. -_ 1) 4752 : 6.564, 5,667 5, x ‘ t é F 9 18.9 
ACincinnati..... -3191 , . ° ® ° | 2, | 6,531) 5.509 " ° . : oe ° 36.4 “ 18.6 
Lockland......... 35}. .2| 228) .0040' 2.134 7,781 5,779) ‘a... 35.5 | 18.5 22.7 
Norwoud 38.6) .0216 6,689 5,817) 6, 9 2.7] 15. ; 6 40.5 6 20.8 | 
Reading........... 0065) : ; 908 6,565 5,996 6.116] 12. 9 | 15. : 2 39.3 | 15.1 20.0 | 
Hancock os 0 0286 d ‘ 5.657 5.387, 5.141) 20. : ; ' 8 39.9 A 17.9 | 8.0 
Vinetlay ~ : 0166 , . ,583;  .0173, 1, 6,328 5,254) 5,614) 16. ‘ : 3 | 42.3 39.9 13.1 18.9] 9.9 
| Fostoria | | 
Hardin 7 0171 «(9.3 y 13.7] Q ‘ 1,576 5,201) 4,426 4,387] 26. 9 | 25. 42.9 | 8.3 15.3 | 4.8 
Kenton . 9.7| 0054 . Y 5, : 1,660 5,195 4,458 4,5931 24. 2 16.7 | 37.0 42.7 1 16.0! 5.5 


40.3 
50.§ 
37.; 
41. 


29.6 
23.1 
26.5 


14.7 
16.7 


For Retail Sales data, see Section 4 locat’on on p: 17. 
SM Standard (4) and Potential (4) Metropolitan County Areas, 
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Long recognized as one of the most important test 
cities in the country (re-confirmed recently by the 
now well-known Reader’s Digest report on “Test City, 
U.S.A.”) Columbus, Ohio, is also a major day-to-day 
market place for established products. 

You can tap this big (668,200 population) market which 
is 36th in the nation, with its $7486 effective-per-housé- 
hold income level,economically and productively with 
the Columbus Dispatch and Columbus Citizen-Journal! 


Write today for your free copy of the new 
Dispatch—Citizen-Journal Consumer Anal- 
ysis and the newly published “Facts on 
Columbus, Ohio... Test City, U.S.A.” 


Attractive rate available be- 
tween the Evening and Sunday 
DISPATCH and the Morning 


Columbus Dispatch ff ci=--i 


Evening and Sunday Represented nationally by 
O'Mara & Ormsbee, Inc. (New 


York, Chicago, Detroit, San 
and | Co olumbus Citizen- -Journal Francisco, Los Angeles) and 
9 McAskill, Herman & Daley, 

Inc., Miami Beach. 


JULY 10, 279 


IN TOLEDO 


its WSPD-TV 


A STORER STATION 


NEW TOWER—GREATER COVERAGE 


WSPD-TELEVISION © 136 HURON ST.© TOLEDO 4, OHIO CONSTANTLY NO. | 
8-6201 STATION IN MARKET 
CH-8- 


REPRESENTED 


NATIONALLY BY ESTIMATED TOTAL POPULATION: 1,461,200 


ESTIMATED TOTAL INCOME: $2,874,310,000 
THE KATZ AGENCY (ALMOST 3 BILLION DOLLARS) 


POPULATION EFFECTIVE - @D « The “SM” symbols mark aiehed. ute 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


| | cash Income Br Breakdown of Households 
COUNTIES | Met. House-| Spend-| Urban | Ine | In i 


CITIES Area} Total % holds | ing | Pop. Net % | come | come | $0-2,499 | $2,500-3,999 $4,000-6,990 $7,000-9,999 ($10,000&over 
continued) |Code} (thou- of (thou- | Units | (thou- | Dollars of Per | Per Per | Per A % % % ¢ g, 
sands) | U.S.A. | sands) | (thous.) | sands) (000) U.S.A. Capita ‘Heid. | 8.0.) Hsid. | Hsids. . | Hsids. tne. Heids. Inc. Hslds. Inc. Hisids. Inc 


Harrison 19.7; .0111 5.9) . ; 31,522) . : 5, “6,343 4,875) 4,751] 22.4 7.0 | 24.0 16.0 : : 3 17.5 
Henry 23.9, .0133 7.2 ‘ . 41,330. . 5,740) 5,472| 5,088] 19.2 6.6 | 23.4 14.6 | 39. ’ 6 16.8 | 
Napoleon 6 .0039 2.3 2. 13,749) . , 993) 6, 250} 5,364) 5,649] 14.8 20.4 11.5) ‘ F 2. 17.4 
Hightand 32.1) 0180 ¥ ] ' 45,472) . ’ , : k 33.4 12.6 | 26.2 21.1 | 13.8 
Hillsboro 5.§ .0033 2.3 9,866, .0030) 1, 2) i 29.1 . 23.1 15.4 | 


Hocking 20.5) .0115 i : { 28,214 
Logan 5.3) .0035 9.1 >i 10,870 
Holmes 20. .0113 . . 27 ,269 
Huron a .0257 A . - 81,215 
Norwalk 7 0065 E . 23,240 
Jackson ‘ 0182 42 955 
Jackson 7.6 0043 11,766 
Jefferson -0590 
Ateubenville .0215 
Knox .0223 
Mount Vernon .0088 
Lake 0736) 
Painesville .0102 
Willoughby . 0082 
Lawrence -0311 
lronton 0101 
Licking . 0491 
.Newark 0229 


| 25.8 19. y . 8 15.2 
| 24.2 17.3 5 42. 9 16.3 | 
25.0 18. ‘ 8| 8.5 15.8 
| 18.9 11, ; 6 | 12.5 19.3 
117.9 10.5 | 38.9 37.9 | 12.9 19.2 | 
25.1 19.6 | 33. .6| 6.8 13.7 
| 23.9 17.5 | 35.8 43.8| 8.0 15.0 
17.0 9.1 | 45. 7 | 14.4 19.7 


14.2 7.0 | 46.2 38. 2 20.4 
21.0 
| 18.8 

11.9 

10.1 
6,519) 6,876 9.2 2.0] 11.0 
4,717| 4,554] 24.6 8.0 | 23.5 
4,937) 5,123] 19.5 - 5.7 | 20.0 
6,049 6,172] 19.3 5.5 | 20.3 12.5 
| 5,916) 5,194) 5,327] 17.5 4.9 | 19.7 11.7 
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—_ 
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Logan .0198 ’ . ‘ . : \ 5,223) 4,662) 4,542] 24.7 8.1 | 23.8 16.6 5.3 
Bellefontaine 7) .0065 : : 21,422} 0064) 1,831/ 5,790) 4,896) 5,118] 17.9 5.2 | 20.5 12.7 : ; . 6.9 
Lorain 7) 1185 : 5 . R , 7,059 5,880 6,281) 10.0 2.4 | 14.7 7.5 . 0 | 16. -5 | 12.2 
ALlyria 5.0} .0252 96, ; 2, 6,879, 5,934 6,274) 10.1 2.4/ 14.4 7.3 12.1 
ALorain 51.0) .0841 ; 21, 28,7 ‘ , 7,530 5,875 6,610} 9.3 2.1] 13.8 6.7 3 q 9 | 14.3 
Lucas 7) .2686 . ‘ .2) 1, R 7,638 6,563 6,928] 9.9 112.4 6.7 y 6 | 18. 16.6 
AToledo 365.6} .2046| 112. 3. 248]. j 7,749) 6,496) 6,967] 9.9 12.2 le 3 | 8 | 16.8 
Madison 8 0161 : ‘ ’ : j 5,903 5,322. 5,233] 23.1 | 22.4 13.6 = 33. ; : A i 9.8 
London }.1) 0084 , " ,720! 0032! 1,757! 5,956! 5,273! 5,369! 20.7 5. | 92. 6 13.4! 10.2 
For Retail Sales data, see Section 4 locaton on page 17. 


Before using these figures read foreword, page 1 
SM Standard (4) and Potential (A) Metropolitan County Areas. © » 19 


SALES MANAGEMENT 


TrokLeDOo 


...market on the move! 


1 million population 
2 billion dollar 
income With an ABC trading zone population of over 


one million and net effective buying income of 
over $2 billion, Toledo offers national adver- 


tisers a market of great opportunity. 


Hirst in per capita income 


In Ohio Toledo tops all cf the rich Standard Metropoli- 


tan Areas of Ohio in per capita income, assuring 
advertisers of a market that is able to buy their 


products. 


Unequaled family coverage! Toledo is a great and growing 


market . . . booming with expansion and new construction everywhere you look. For- 
tunately, The Blade provides an intensive family coverage of its market that is matched 
by few newspapers in the nation. 


oe > Lee 


One of America’s Great Newspapers 


REPRESENTED NATIONALLY BY 
MOLONEY, REGAN & SCHMITT, INC. 


JULY 10, 1960 


BETTER STILL, MAKE THAT 
225,000 PICTURES...PLUS 


@ Total weekly quarter hour competitive firsts 
tops other 2 stations combined!* 


@ “Get Results” Salesmanship in Metropolitan 
Mahoning Valley. 
@ Lusty .. . 436,000 Watt Power. 


@ Only VIDEOTAPE facil- 
ity in Youngstown 
Market. 


*ARB Market Report — Nov., 1959 


WKBN 


TELEVISION 
Power Partner WKBN RADIO The Pioneer Station 


570 K.c. 5000 WATTS YOUNGSTOWN, 


Represented by OHIO 
PAUL H. RAYMER CoO. 


The “SM” symbols mark original. exclu- 
sive estimates by SALES MANAGEMENT. 


OHIO POPULATION s EBFECTIVE 


ESTIMATES, 1/1/60 BUYING INCOME— BY ESTIMATES, 1959 


| Con- 'g Income Breakdown of Households 
| sumer Cash |. 
COUNTIES | Met. | House- Spend-) Urban 


] 

| In- | In | 
CITIES Area] Total | % 3 Net % | come | come | $0-2,499 $2,500-3,990 | $4,000-6,900 | $7,000-0,990 |s10,000&0ver 
continued) | Code] (thou- of its | of | “4 +4 % 


| Per | Per | Per | Per | & % % os, 
sands) U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. 


Mahoning 182 1) .1652) 82.8) 97.4) 245.5 | .1794) 2,026) | 6,487 10.0 2.3| 14.9 7.3 | 44.5 36. 8 21.0 | 13.8 33.1 
Campbell 4} .0081} 3.8) 4.7 26,604) .0080| 1,848) 7, | 6,182] 10.2 2.4] 16.8 8.6 | 44.5 38. 6 21.7] 11.9 29.0 
2a Youngstown 3} .1043 8} 63.2 381, -1145| 2,049) 7,36 6,556] 10.0 2.3} 14.4 7.0 | 44.1 35. 2 21.2] 14.3 33.9 

Marion 249 .8| 0329 jl 19.9 ; .0314) 1,781| 5,219) 18. " .7 12.6 | 41.4 7 18.1) 7.8 21.9 
\ Marion 38.9} 0218) 1: 13.7| 71,730) 0215) 1,844) 5, 5,349] 16. y 8 11.7 | 43.5 18.6 | 8.0 22.0 

Medina 4 ' , 96,987, .0291| 1,883 5,621) 16. " , 3 | 41.6 39. 3 19.2 
Medina 14,316| .0043) 2,016| 7 ,665| 6,142} 11. ' . 8 | 46.1 39. 3 20.2 

Meigs : . 7 32,658, .0098| 1,366) | 3,983 14.7 

Mercer oo . 6) . 57,780} .0173| 1,670) 5,418] 19. ‘ . 18.3 
Celina. 8) 16, 454 7,479) 6,505} 10. , ' 8 | 43. y 3 19.1 

| | | 

Miami . fe B . A) 137,474). 6,930 5,514 ‘ ‘ 0 19.2 
Piqua 2) ; 40,201). 6, 000! | 5,461] 16. . : ; : ; .6 18.7 
Troy " 17 3} 30,859). ,252) 7,177) 5,805) 6,332 21.6 

Monroe = ‘ : 19,625. 4,176 3,399 11.2 

Montgomery 0 . .7| a .8} 1,181 602 7,446 6,209) 6,671 21.9 
A Dayton f , : 702,051; . ,303, 7,656 6,710 22.5 
Miamisburg 9. 3.1| Al 21,634). 230 6,979) 6,331] 6,451 22.6 

| 

Morgan r ” wy 18,750, . | 4.261) | 3,742 11.9 | 

Morrow 8) 0} . 30,164) . .480| 5,027) | 4,245 . s . , 3 15.9 

Muskingum 0} 0448) . f .5} 135,499). 5,578, 4,963) 4,948] 22. : , F 2 17.8 
A Zanesville , } 83,040} .0249| 1,825) 5,848) 5,016| 5,197 , , ' . : 8 18.4 


Noble : oor!) 3.8) 4. 17,202. 4,527) 4,287| 3,829] 35.5 13.8 | 26.7 22. ; 12.9 
Ottawa....... 6.0205 2 6.7] 74,868) 6,745] 6,102! 6,125 6 | 16.0 8.3 45.9 39.7 | 16.1 21.3 

Port Clinton 0037) 2.4. 16,462}. | 6,859) 6,585) 6, 366 7 | 16.1 8.0| 42.8 35.8 | 16.4 20.9 
Paulding .0105 ’ " 29,088. | 5,103) 4,969 4,623) 24. 18.9 | 36.2 41. 9.1 16.0 


| } | | 
28.4 .0159 8.1) . 7. 39,194 4,839 4,420 4,243} 27.2 -5 19.1 | 34.8 15.8 | 4.2 
35.0 .0196 8.0) 0 . 49,890 | 5,543, 4,967 4,896) 23.6 ° -3 15.1 | 35.6 . 10.0 16.5 7.5 
11.1) .0062) 3.5 m 19,406 0058) 1,748, 5,545) 5,056 4,988] 23.6 14.5 | 35.6 » 9.9 16.1 8.1 
28.9 .0161. 7.9 1 30,001' .0090 1,038 3,788 3,660 3,360] 41.1 18.2 | 28.1 26.6 | 24.5 38. 4.4 16.8) 1.9 6.0 
is In Mahoning and Trumbull Counties. @ SM, 1960. 


2 Youngstown SM Standard (4) and Potential (A) Metropolitan County Areas. 
For Retail Sales data, see Section 4 location on page 17. Before ustig these figures read foreword, page 19 
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The strategic location of Youngstown, 
MIDWAY between the nation’s top 
manufacturing and sales centers, 
makes the ideal market location for 
WAREHOUSING, MANUFACTURING 
and DISTRIBUTION of consumer prod- 
ucts. 


DAILY CIRCULATION 102,169* 


Philadel, pffia 


L 


Learn the 
FACTS 


about the Youngstown 
Market 


Send for your copy of these 
Vindicator Studies 


@ TOP TEN BRANDS 


Researched Interviews, standing and 
availability, of 130 Consumer Prod- 
ucts in the Youngstown market. 


@ N.E.0. INTERURBIA 


Detailed analysis of sales potentials 
and newspaper coverage in the ‘‘In- 
terurbia’’ of Northeastern Ohio. 


@ CIRCULATION STUDY 


Vindicator coverage in City Zone 
and Retail Trade Zone of the 
Youngstown market. 


Easily accessible to all points on the 
Indiana, Ohio and Pennsylvania Turn- 
pikes, Youngstown offers overnight de- 
livery to your customers. A move to 
Youngstown is a move in the right direc- 
tion for quick, economical distribution. 


SUNDAY CIRCULATION 149,160* 


*Circulation statement, 3 months ending December 31, 1959 “As filed with the Audit Bureau 
of Circulations—Subject to Audit.” 


Youngstown Vindicator 


YOUNGSTOWN, OHIO 
KELLY-SMITH COMPANY, National Representatives. 


1960 


‘EFFECTIVE | , 
BUYING INCOME— = ESTIMATES, 1959 


OHIO 


The e SM" . " symbols mark ori inal, exclu- 
sive estimates by SALES MANAGEMENT. 


GD POPULATION 
ESTIMATES, 1/1/60 


| 
} 


COUNTIES 
CITIES 
continued) 


Ravenna 
Ravenna-K ent 
Preble 
Putnam 


Richland 
. Mansfield 
Shelby 
Ross 
Chillicothe 
Sandusky 


Fremont 


Scioto 
APortsmouth 

Seneca 
1 Fostoria 
Tiffin 

Shelby 


Sidney 


Stark 
Alliance 
ACanton 
Massillor 
Summit 
AAkron 
Barberton 
Cuyahoga Falls 
Trumbull 
Girard 
Niles 
Warren 
2 A Youngstow 


Tuscarawas 

Dover 

North Philadelphia 
Union 
Van Wert 

Van Wert 


Vinton 

Warren 
Lebanon 

Washington 
Marietta 


Wayne 
W ooster 
Williams 
Wood 
Bowling Gre 
Wyandot 


Total Above Cities 


State Total 


(thou- 
sands) U.3.A. | sands) | | (thews.)| 


0280 
1154 
0073 
0120 


OS55 


-0442 
0061 
0083 

-0139 

0180 


0065 


25.4|2,074.2 


5,676.4) 3.1761)1,72 


9,698.6 5.4279 2, 898.813, 340.9 6,735.0 


12,330) 
76 , 844) 
32,071 


123,899 


36,795) 


56,617 
137 ,671 


31,227 


38 ,953 


12,337, 498 


1 Fostoria is in Hancock and Seneca Counties. 
2 Youngstown is in Mahoning and Trumbull Counties. 
For Retail Sales data, see Section 4 location on page 17. 


rl 


Meo) | USA cata Held. | C.S. 


In- 
come 
at 


| Income Breakdown of Households 
| 
U.! 


$10,000 &ov 
% & 
Hsids. Inc 


0478 1 826. 6. 881 
.0110} 2,320 9,645 
-0071) 1,979 6,541 
“o18t| #,173| 8,136 
0173) 1,726 5,897 
0143) oi 5,752 
-0680, 2,040) 6,905 
0374) 2,339) 7,291] 
6, 653 

| 5,379) 

5, 604) 

5,718) 


Y } 
0115) 1,988) 6, 158) 


rea 
a aie 5,065, 
.0221| 1,738) 5, 626| 
.0309| 1,776) 6,024 
.0094 1.8901 6,238 
.0130| 1,882} 6,183 
.0163| 1,539 5,304) 
any —_ — 
-1910| 1,917) 6,530) 
.0202| 2,047) 6,802! 
.0760| 2,016] 6, 564) 
.0222| 1, ‘923| 6,478} 
-3180| 2, 058) 6, 861) 
.1969} 2,106! 6,938 
.0211) 1,960} 6,830) 
.0825| 2,162) 7,174) 
.1183, 1,914 8,675) 
.0073 1,865 7,186) 
-0128) 1,980) 7,097) 
.0394, 2,070\ 6,993 
| 

| 

.0396| 1,670) 5,480 
.0060) 1,848) 5,925) 
-0081) 1,816] 5,638 
0119) 1,605) 5,238) 
.0180) 1,865, 5,869 


j 
-0071) 3,020) 6, 386) 


.0038| 1,063) 4,326) 
0283} 1 678, 5,914 
0087} 1,989] 6,850 
.0231| 1 475) 4,803 
0096) 1,833) 5,727| 
| | 
0372, 1,728) 6,134) 
-0110) 2,203) 7,215 
0169 1,803| 5,662) 
0413 1,848) 6,374 
.0094, 2,139, 10,073 
| | 


ou7 1 1,708) 5. 728 


3.7010) 2, nti 151 


5,088 
4, 608| 
5,307 


5,272 
5,413 


5,990 
6,031 
6,027 
4,829 
5,023 
5,603 
5,598) 


4,762 
4,906 
5,355 
5,533 
5,011 


5,187| 5,925 
4,327| 4,205 
4,529) 4,849) 


ace 5,380 
4,990) 5,974 
5,120, 5.001 
5,123, 5,464 
3,750, 6, 137 


| 
5,033) 4,987 


5,948) 6,394 


19,384,713 5.8146 _1,999) 6,688 5,802) 6,004 


9.8 26. 
17.8 39 
9.1 23 


7.6 
7.9 


11.9 
13.7 
11.4 
6.3 
7.6 
8.2 
9.6 


5.7 
7A 
8.0 
9.3 


.2 | 12.6 
37.0 | 14.9 
40.6 | 10.5 
37.7 | 12.7 
41.5 | 16.7 


42.0 | 10.8 


| | 
7.4 | 42.8 35.5 | 16.3 20.6 | 13.7 


8.9 | 41.7 36.8 | 14.8 5 19.91 11.9 30.7 


SM Standard (4) and Potential (A) Metropolitan County Areas 
Before using these figures read a page 19. 


SM, 1960 


All Survey of Buying Power data are available on IBM cards at nominal cost. These 


cards, as well as IBM listings of data in the Survey, regrouped according to your sales 


territories, may be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, 
Y., Phone YUkon 6-8557. 


SALES MANAGEMENT 


It’s true that people make markets, BUT they do not become 
customers until they are REACHED \2and SOLD .. 


only the BEACON 
JOURNAL 


can do the job 


Here are the facts about the Akron 
Beacon Journal Area of Influence. 


a & billion 
400 million 


DOLLAR MARKET 


SAMILIES | weoness. MD 1 COLOR ond BLACK 


TOTAL BEACON JOURNAL CIRCULATION #® 2 COLORS and BLACK 


teers Bp and FULL COLOR 


Plan your sales promotions in Akron’s ONLY daily available in all 


and Sunday newspaper and be sure your messages go 
home. It costs but 40c per line with spot or full ROP DAILY and 


color available in all issues. SUNDAY ISSUES 


*Source 1959 Sales Management Survey of Buying Power 


) How do your products rank in AKRON, OHIO? 
| @TOP TEN BRANDS 
; will give you the answer 


Now available, a personal Akron home interview Consumer Inven- 
tory, consisting of 130 different categories with brand profiles by 
income, age and number of persons per household, is yours 
through your nearest Story, Brooks & Finley office. 


The AKRON BEACON JOURNAL 


JOHN S. KNIGHT, Publisher 
“Ohio's Most Complete Newspaper” tenaily by 


STORY, BROOKS & FINLEY 


JULY 10, 1960 


DAYTON, OHIO 


LARGEST METROPOLITAN 
MARKET IN OHIO 


LARGEST METROPOLITAN 
MARKET IN THE U.S.A. 


* 


DAYTON 


Where advertising pays high dividends! 
In this growing nine-county major 
market area, total effective buying in- 
come is $1,897,000,000. Per family in- 
come is $7446 for Montgomery County, 
and averages $6095 for the nine 
counties. 

The market is ideally suited to testing, 
because of a stable economy (well- 


balanced among industrial, agricultural, 
commercial) and because it is isolated 
from outside influence (less than 2% 
coverage from other metropolitan 
papers). 

Use the Dayton newspapers for your 
next test, and for consistent and profit- 
able day-to-day selling. Full R.0.P. color 
available. 


Daily Circulation 232,323 
Sunday Circulation 179,061 


THE DAYTON DAILY NEWS - THE DAYTON JOURNAL HERALD 


Represented nationally by SAWYER « FERGUSON « WALKER CO. 
Circulation from publisher's statement, Sept. 30, 1959. Market statistics from Sales Management 


POPULATION | 
ESTIMATES, 1/1/60 @ | 


@: 


TION 
ESTIMATES. 1/1/60 


Con- 
| sumer 
| Urban House-| Spend-| Urban 
| Pop. % | Total | % hold ing Pop. 
0 


(thou- (thou- (thou- | Units | (thou- 
sands) {U.S.A} ita | hold sands) [UA Sands) | | (thous. ) sands) (000) 


.3180 2,058 6,861|| A ‘ee: 8). 1) 19.9) 41.1 
0544/1 ,877'6,104|| / Z 2} 31.7) 44.4 
.1010 1,917/6,530|| APortsmouth... . iad .4| 32.4) —e 
-6422 2.003 6,322|| ASandusky. . 9). 4) 23.1) 38.5 


ESTIMATES, 1959 77) 


ESTIMATES, 1959 


| 
| 


| U. S. A.) ita | hold 


Akron J 2882) 430.9 
\Ashtabula. .. .6 .0640 : d 49.2 
Canten 2 .1888 238.2 
Cincinnati ,068.8 .5981 956.0 


104, 137 .0314/1 ,781 5,787 
160,261| .0480 1,827/5,892 
183.976) .0462 1,479 5,065 
132,778] .0398 1,900 6,205 


Cleveland 
Columbus 
Dayton 
Hamiltor- 
Middletown 
Lima 


. 9993 
. 3879 


| | 
1049 
-0680 


1,648.9 
597.3 
506.1 


136.7 
63.2 


2432 2,321/7,711 
| .4457|2,224|7 486 | | 
| ,4485 2,187|7,262 


.1114|1,980/6.899 | | 
0595 1,912 6,354 


| Springfield...... 


| Steubenville- 
Weirton 


Youngstown 


|, AZanesville. . . . 


45.2) 96.1 
|; 
54.7, 99.3 
168.4) 429.2 
162.8) 371.4 
27.3) 45.5 


255 , 891) 


314,468) 


1,105,190 


135,499) 


07671 ,962 6,462 


| 


0944/1 ,835 6 £93 


-3315 2,328 7 ,638 


-2977|1 ,980 6,993 


-0407|1 694 5,576 
. 1298 2,044 7,069 || — A hea IS 


0000 2, 000.6. 905 | | | Total Above Areasi7, 451.5.4. 1703 2, 236. 72, 604.8 6,051 .4115,728,905 4.7181 2,111 7,032 
oO K Ls A H .e] Mi A (Other West South Central States: sts ae 
—" Arkansas, Loui-iana, _ Texas. -) 
JM POPULATION 
ESTIMATES, 1/1/60 
7. | Con 


Lorain-Elyria -7) 1185 ‘ 140.1 
Mansfield -0 .0622 . 37.8 72.2 


The “SM * symbols mark original exclu- 
sive estimates by SALES MANAGEMENT 


EFFECTIVE 
BUY ING INCOME— @ 


ESTIMATES, 1958 


Income Break down of Household nolds 
sumer Cash aa 
COUNTIES | Met. House- Spend- Urban ine | oat | 


CITIES Area} Total % | holds | ing | Pop. % come $0-2,499 $4,000-6,999 $7,000-9,999 ‘$10,000dove 
Code | (thou- of | (thou- | Units | (thou- of Per | Por | Per | ‘Por % %& % %& % % | 
sands) U.S.A. sands) (thous.) sands) U.S.A, Capita Hsid, | C.S.U. Hsid. | Hsids. Inc. Hsids. Inc. | 


Hsids. Ine. | Hots. Inc. 


Adair . - 0080 2,757) 65.6 30.1 ° -5 | 12.7 24.3) 3.0 8.7 
Alfalfa : 4,468] 30.5 10.2 . -0 | 27.9 33.1 | 8.2 14.9 
Atoka ‘ . , . . . 3,098] 48.1 23.1 . 8 | 16.9 28.9) 3.8 10.1 | 


Beaver . = 4 , t , . | 6,691] 20.2 5. , 3 | 31.1 28. 7 15.3 | 

Beckham J . d 4,805) 26.5 3 . 31.1 . 7 16.3 | 
Bik City 57 : : $937) . ,677| 5,293) 4,980) 4,911] 25.8 7. 5 | 32.1 34. 2 16.8 | 

Blaine “ . 4,037] 33.1 A y a 3 . 8 13.9 


Bryan , ‘ .0136 
Durant { 0064 
Caddo ‘ -0142 
Canadian . -0130 
E} Reno 3} 0063 


3,293] 44.9 20. 8 27.8 | 19.3 31. 4 10.9 | 
3,682] 40.3 23.3 | 22.9 33. 0 13.2 

3.942] 34.2 23.2 | 25.9 34.9) 6.9 14.2 

| 4,768] 25.3 7 17.8 | 31.0 34.5 | 9.9 16.8 
| 4,820] 22.9 7.1 | 26.0 17.1 | 38.7 37. 7 18.0 


For Retail Sales data, see Section 4 location on page 17. Before using these figuses read foreword, page 19 
SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1968 


286 SALES MANAGEMENT 


The Cincinnati Enquirer now 


one of America’s Top Ten newspapers 


in Total Advertising 


... BEST PROOF EVER OF THE SOLID TREND TO THE “MORNING” IN SOLID CINCINNATI 


1954 


1955 


1956 


1957 


1958 


1959 


Milwaukee Journal Los Angeles Times 


Los Angeles Times 


Los Angeles Times 


Les Angeles Times 


Los Angeles Times 


Los Angeles Times 


Milwaukee Journal 


| Milwaukee Journal) 


|Miemi Herald 


Miami Herald 


Miami Herald 


Chicago Tribune 


Chicago Tribune 


Chicago Tribune 


Milwaukee Journal 


| Milwaukee Journal} 


New York Times 


—+ 
Miami Herald 


EE 


New York Times 


Miami Herald 


New York Times 


New York Times 


Chicago Tribune 


New York Times 


Miami Herald 


New York Times 


Chicago Tribune 


Chicago Tribune 


Milwaukee Journal 


Washington Star 


Cleveland Plain- 
Dealer 


Cleveland Plain- 
Dealer 


Cleveland Plain- 
Dealer 


Cleveland Piain- 
Dealer 


Cleveland Plain- 
Dealer 


Cleveland Plain- 
Dealer 


= 


Washington Star 


Washington Star 


Baltimore Sun 


Washington Stor 


Washington Post 


Detroit News 


Houston Chronicle 


Houston Chronitle 


Washington Star 


New Orleans 
Times-Picayune 


Washington Star 


Houston Chronicle 


Baltimore Sun 


Baltimore Sun 


Houston Chronicle 


Houston Chronicle 


New Orleans 


Baltimore Sun 


Detroit News 


Detroit News 


New Orleans 
Times-Picayune 


Baltimore Sun 


Philadelphia 
Inquirer 


Philadelphia 
Inquirer 


New Orleans 
Times-Picayune 


Minneapolis Star 
& Tribune 


Minneapolis Star 
& Tribune 


New Orleans 
Times-Picayune 


New Orleans 
Times-Picayune 


Minneapolis Star 
& Tribune 


Detroit News 


Akron Beacon- . 
Journal 


Washington Post 
& Times-Herald 


Times-Picayune 


tovis Post- —~ 
Dispatch 


Houston Chronicle 


| Minneapolis Star 
& Tribune 


Minneapolis Star 
& Tribune 


Akron Beacon- 
Journal 


St. Lovis Post- 
Dispatch 


t st. Louis Post- 
Dispatch 


St. Lovis Post- 
Dispatch 


Minneapolis Star 
& Tribune 


St. Louis Pest- 
Dispatch 


Baltimore Sun 


Dallas Times- 


Akron Beacon- 


Herald 


Journal 


St. Lovis Post- 
Dispatch 


Akron Beacon- 
Journal 


Detroit News 


New York News 


Akron Beacon- 
Journal 


Dalias Times- 
Herald 


Atlanta Journal 
& Constitution 


Washington Post 
& Times-Herald 


Philadelphia 
inquirer 


Washington Post 
& Times-Herald 


Detroit News 


Akron Beacon- 
Journal 


Washington Post 
& Times-Herald 


New York News 


New York News 


Phoenix Republic 


Atlanta Journal 
& Constitution 


Philadelphia 
Inquirer _ 


Atlanta Journal 
& Constitution 


Washington Post 
& Times-Herald 
CINCINNATI 

ENQUIRER 


New York News 


New York News 


Atlanta Journal 
- & Constitution 


Phoenix Republic 


Atlanta Journal 
_ & Constitution 


Dallas Times- 
Herald © 


Columbus 
Dispatch 


Columbus 
Dispatch 


The chart tells the story. From 20th place to 10th in only five years! This solid climb 
among the nation’s leading newspapers reflects this solid fact: The Enquirer reaches 
and influences the solid market-that-matters in Cincinnati. 


Growth like this doesn’t just happen. It stems from the confidence of leading 
in the ever-increasing impact of The 
Enquirer. This is confidence based on results. Results that come from solid 


advertisers ... 


readership in households with higher median incomes . 


national and retail .. . 


. . larger, younger 


families that need more and spend more. Want a still more graphic picture of 
this confidence? In 1959, the Daily Enquirer alone had more than half the 
market share of total daily retail advertising, compared with 33% in 1954, 
The latest Top Ten Brands survey can give you even more solid information 
about this growing market area. Write The Enquirer’s Research Department 
for your copy. 


soup cincINNaTi READS THE CINCINNATI ENQUIRER 


Represented by Moloney, Regan & Schmitt, Inc. 


1960 


Source: Media Records 
First 50 Reports, Page 22. 


f S77) POPULATION EFFECTIVE 97) The “SM” symbols mark original, exclu. 
, ESTIMATES, 1/1/60 BUYING INCOME— @2Y49 ESTIMATES, 1959 sive estimates hy SALES MANAGEMENT. 
Income Breakdown of Households 


Con- | 
| sumer / ' } 
COUNTIES | Met. House-| Spend- Urban | | In- 
% holds ne | 
(thou- 8 


OKLAHOMA 


CITIES | Area Ls ln | 

(cominued) | Code | of (thou- | Dollars Per | Per | Por 

sands) | U.S.A. | sands) (thous.)| sands)| (000) | U.S.A. | Capita’ Hsid. | C.S.U.| 
—- 


0244, 13.4) 15.8) =] 69,873, 0210 1,608 5,214) 4,402 


0164 45,085} .0135| 1,539 4,746| 4,746 
17,363). 929 3,543) 3,275) 
4.2) 14,684 . 1,041) 3,765) 3,422 


7,819 | 7,108) 7,287 
39.7 70,131 5,844) 3,834 
64,709 6,741) 3,693 
5,925) . ; 3,703) 3,518 


oa = 127 ,008 6 650 
ALawton. 59.1) 0 ¥ . 83,798 : 4,958 
Cotton , . * ° 4,881 
Craig . d | ¥ J d 4,038 
Creek 


, y ‘ 4,503 
Sapulpa 0086 A " ’ : 4,821 
Custer c ‘ . J 3 J d | 5,037 

Clinton - r S é 21) 5, 464 
Jelaware ‘ d y , . J ‘ 3,680 


Oewey 
eo 
AEnid... 


Garvin 
Pauls Valley 
Grady 
Chickasha 


Harper. . 

Haskell 
See Seminole- 
Wewoka- Holden ville 


27,018 


11,506 
9,284 

, d 85 ,576 
Blackwell ‘ ‘ 17,607 


Ponea City 


2 


_—— 
= 


s 
288 288 § 


a 
-—— = 


—— so 


~ 
Nn 
= 


19.9 


27.7 
25.1 
31.8 


§28 g28 882 £588 88 
gig 


31.0 
18.9 
19.1 


~_— 
23s 
— 
eo= 


23,734 
F J R 15,828 
Muskogee s d A . J 85,641 


Musk ogee f J y si 
oO. A " t 15,039 


14,653) 
13,318 


26.4 
21.9 
19.4 
25.2 18.3 | 27.5 


—_—— — «= 
Ese? 
oO 


® 


26.8 20.1 | 29.1 
26.1 21.2 | 26.5 
27.9 26.6 | 19.2 


sabete att 
2682 £ 


Beeee8 


38% 


136.1) 145. | 802,775 
Midwest City a 9.7 
AOklahoma City.. ‘ : 104.6) 

Okmulgee... a 10.8 28.4 21.1 | 27.9 37.0 
Okmulgee. .......0. 1) ono 6.3) 26.7 20.9 | 27.9 36.6 

OU scccadece cies . a2 8. | 925) 4, 23.1 16.2 | 32.1 37.5 


For Retail Sales data, see Section 4 location on poe Before using these figures read 
SM Standard (4) and Potential (4) Metropelitan Co 


22.6 13.1 | 36.8 
20.6 11.5 | 38.8 
22.9 13.3 | 35.3 


17. 
unty Areas 


288 SALES MANAGEMENT 


brow with OKLAHOMA! 


How to increase YOUR SALES 


in Oklahoma 


CIMARRON BEAVER 


HARPER wooos ALFALFAT GRANT 


ert WwOSDWARD 


® Get growth in your sales with 
a selling campaign in The Daily 
Oklahoman and Oklahoma City 
limes—the media that give the 
most effective coverage in the 
state. 


Metropolitan Oklahoma City 
and the Retail Trading Zone ac- 
count for 55% of Oklahoma’s 
Retail Sales. The Oklahoman and 
Times dominate this market area 
with 66.8% combined daily and 
54% Sunday family coverage. 


[n addition, these newspapers 
provide the most effective cov- 
erage of the 58-county Greater 
Oklahoma City Market Area 
with 55.5% daily and 47.4% 
Sunday family coverage. 


‘ 5) 
AB Cc Audit Avera e for 
2 Months ending Sept 30 1959 


10, 


“4 
ROGER Mus 


BECKHAM 


VACKSON 


A ASMA 


ATAHA 


BHYAN CHOC TAW 


MS CURTAIN 


The Oklahoma Market...and Oklahoman and Times Coverage 


26 County ABC 
Retail Trading Zone 
(including Metre 
Oklaheme City) 


% of 
State 


58 County 
Greater 


Oktehome City 
Market Area 


% of 
State 


Population 


1,110,200 
Households 


~ 339,440 
1,301,325,000 
307,682,000 
48,941,000 

$ 263,279,000 


Total Retail Sales 


Food Sales 


Drug Sales 
Auto Sales 


| Consumer Spendable 
Income 


$1,782,977,000 
OKLAHOMAN AND TIMES COVERAGE 


Daily Combined 
Circulation 


Sunday Circulation 


226,612 
183,726 


% of family 
Coverage 


66.8% 
54.0% 


1,575,000 


67.9% 


480,000 


$1,718,777,000 


“$ 421,104,000 
$ 63,925,000 


~~ $ 362,992,000 _ 


$2,392,477 ,000 


266,407 
227,468 


67.6%, 


68.5% 


+ 


67.4% 
68.0% 
65.3% 
55.9% 


% of fomily 
Coverage 


55.5% 
47 4% 


September 30, 1959, Paragraph 13 


THE DAILY OKLAHOMAN 
OKLAHOMA CITY TIMES 


Published by The Oklahoma Publishing Company 


Represented by The Katz Agency 


Source: SRDS Consumer Market Dota; A.B.C. Audit, 


PAWNEE 


DELAWARE 


Panhandle section 
shortened in propor 


tion to ite Effective 


Buying income. Somes 


LINCOLN 


OMFUSKEE 


AINGE HER 


Ssecterreee] ORMULGEE 
OK AROMA 


CLEVELAND 


BE CAMAM 


Oeiahoma City 


Midwest City 


COMANCHE 


jChechasha 20555 


Covnties and cities on this map TiLLaAS 


ore chorted in proportion to net 


Effective Buying Income: Scale, acs : : - ATOKA 


ESRI SER Ns JOHNSTON 
0068 sq. in. equels $1 million JEFFERSON GRYAR 


WARSHALL 


| kay 
Ponce City@® 


Cities shown are those having 


l* 
™ a hod 
wo ah nee A, — Me OKLAHOMA 
| 


of cities with 1956 retail sales of $25 million or more. 
a 


SECC rrrirrircici iii rs 
ICAMADIAN 
OTTAWATOMIE 
, Fe FF 
CES rrrrrrrerrrrrrrriiiirrrre eee eee eer ees rs 


POPULATION __ EFFECTIVE The “SM” symbols mark o iginal. exclu- 
OKLAHOMA BYP Estimates, 1/1/60 BUYING INCOME— | © ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


Con- £ 
| sumer | 

COUNTIES | Met. | House-| Spend- Urban 
CITIES Area | Tota! % | holds ing | Pop. 


Income Breakdown of Households 
— 
| 30-2 m9 ms 500-3, 909 | | $4,000-6,990 | $7 000-8 e0 |$10,000&0ver 


Per | Per | Per 
Hsid. | C.S.U.| Hsid. Hsids Ine. ae a | Hsids. Ine. Hsids. Inc. | Hsids. Inc. 


sands) | U.S.A. | Sands) | thous.) sands) 


capita 


continued) [Code] (thou- of (thou- | Units | (thou- } | Per 
| | 
| ak 


Ottawa -4| 0183) 5 6 , 969, .0117| 1,422 4, 585| 4,493) 4,169] 31.4 11.2 | 26.9 20.5 | 29.4 37. I 16. 6 15.9 
Miami 3.8) 0077) 8 22, 663 .0068) ,642) 4, 822! 4,653) 4,520] 27.3 9.0 | 25.5 ‘ 32. , : . e 18.8 
Pawnee .7| 0071 8) ‘ t —P 1,324) 4,428) 4,176 ne 38.6 15.2 | 26.9 22.6 | 24.1 33. 4 13. 0 14.6 
Payne 8} .0223 . : .0201| 1,680) 5,916) 3,876 4,438] 32.0 10.7 | 20.8 14. 4 37. 7 17. 119.1 
Cushing 2.0, .0067 0) r 9, .0059| 1,627) 4,882| 4.541) 4,517] 29.3 9.7 | 24.8 17. 7 36. . ’ 0 20.3 
Stillwater 0142 0135) 1,769 a 3,456] 4,471] 33.3 11.1 | 17.5 12.5 | 32.3 38. : 5 19.3 

| 


| | 
-0177) 8) 8 . ¢ -0108) 1,141) 4,087, 4,087) 3,674] 38.4 15.6 | 28.5 ’ . ° . ° 4 12.2 
0109} 5.6} 5.8) 4, 0072) 1,238) 4,310) 4,142) 3,992] 34.3 12.8 | 27.8 22. 2 HU. A 1b. 3 15.3 
-8 .0156) 4) 0) ° -0120, 1,440 4,766) 4 peed 4,190] 33.0 11.7 | 25.8 19.6 . . . ‘ 5.1 17.8 
19.2) .0107) 2 7.0) ,681! .0092| 1,595 4,940! 4 370, 4,439] 31.0 10.4! 24.9 17.8 5 é : ; 6.0 20.9 


For Retail Sales data, see Section 4 loeat’on an page 17 © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas 


For a profitable selection of markets and media 


study both the Survey data and the Survey advertisements. 


SALES MANAGEMEN? 


The Farmer-Stockman provides greatest 
most effective coverage in 


exhoma-Land 


*RURAL TEXAS AND OKLAHOMA 
with effective RURAL BUYING 
INCOME of 


Houston, Texas $1,786,262,000 


~. . GREATER ) -—GREATER than| Doles, Texes ....... 1,339,518,000 
all 7 cities of over | San Antonio, Texas 783,189,000 

200 000 population in Ft. Worth, Texas 742,657,000 
, 


Oklahoma City 553,709,000 
Texas and Oklahoma Tulsa, Oklohoma 503,386,000 


combined! El Paso, Texas 423,908,000 
TOTAL . $6, 132,629,000 


The Farmer-Stockman reaches more families in Texhoma-Land* than any other pub- 
lication. And reaches them with unequaled depth of readership, reader confidence and 
advertising response. For space reservations or additional data, contact your nearest 
Farmer-Stockman office now! —*Rural Texas and Oklahoma —**Sales Management, May 10, 1959 


Chicago 11, SUperior 7-6145 New York 17, MUrray Hil! 4.3340 ¥ 
400 N. Michigan Avenue 420 Lexington Avenue | ores | 
Lee Hoinline, Mgr. Joe Poulsen, Mgr. 


Dollas 5, LAkeside 1-312! Okloh City 1, CEntral 2-3311 
4321 N Consvel Expresswoy 500 N. Broodway — OKLAHOMA CITY * DALLAS 


Alex McCommos, Jr., Mgr Bill Pullen, Mor 


J. H. Hunter, Advertising Director 


POPULATION _ EFFECTIVE _ f The “SM” symbols mark origival. exclu- 
OKLAHOMA  &© ESTIMATES, 1/1/60 BUYING INCOME— <- @D ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


income Breakdown of Households 
| | = a a 
COUNTIES | Met. | House- 

CITIES Area| Total | & holds b Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 | | $7,000-9,999 '$10,000&0ver 
(continued) |Code} (theu- | of (theu- i Dollars of Per | Per % q % a; % % 
sands) | U.S.A. | sands) | (thous.)) sands) (000) U.S.A. | Capita Hsid, | C.S.U. . | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. Helds. tne, | Holds, Inc. 


— —_ = } . — am 
Fottawatomie 43.5| 0243) 13.0 13.6] 28.4] 58,208 0174) 1,838) 4,478] 4, 971] 34.2 12.8 | 27.1 21.7 | 27.3 36.6 | 
Shawnee.......... 28.4) an 8.7] 9.9 41,138] .0123) _ 4,729] 4, 31.6 11.2 | 25.9 19.7 | 29.6 37.3 | 
} | | 
Pushmataha........ 10.8). | 2a 2. r 9,906] .0030/ 917) 3,538) 3. 945] 51.5 26.1 | 28.3 30.5 | 15.0 27.1 | 
Roger Mills.......... 5.7; .0032) 1.5) 1. 7.629} .0023| 1,321| 5,019) 4. .871| 32.2 12.4 | 30.0 24.6 | 27.4 
Rogers. . a ae i 8.9 : " 26,841} .0080| 1,290 4,549] 4, ,810] 37.3 14.6 | 26.8 22.3 | 25.1 %.9 | 


Seminole . 2) 0174) i : r 42,062) .0126| 1,348) 4,780) 4, F 30.5 10. .0 16.8 | 32.4 
Seminole- Vai 
Holdenville....... 24.6 F ? $4,289; .0103) 1.399 4,441 
Semimole .6} 0065) j : 16,182] .0049| 1,395] 4,759} 4,703] 4, 28. 5 | 23.5 16.7 | 33.7 

Sequoyah 9.7, . . q F 17,509} .0053| 889) 3,573| 3,489) 3, ; -5 | 29.7 30.9 | 16.9 

PRN. 6 <cosievce 7.8). ; : ‘ 59,326 “0178 1,582) 5,250) 5,057) 4,7 J . -3 16.2 | 33.3 

24. ‘ .0120| 1,661| 5,314] 5,088) 4, : .6 | 23.3 14.9 | 35.0 

Texas. .. a. 7 : ¥ . -0080| 2, a 8, 068) 6,988 : 4| 17.6 8.0 | 32.9 
Guymon aaa .0}  .0039) y .0045| 2,127| 7, 089} 6,684 6. 754] 16. 6| 17.9 8.4 | 33.8 

Tiliman, ay .5|  .0081| 2) : ‘ t .0062| 1 ‘434| 4, 952 4,824| 4,381] 32. .0 | 27.5 19.9 | 25.8 


For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these figures read foreword, page 19 


All Survey of Buying Power data are available on IBM cards at nominal cost. These 
cards, as well as IBM listings of data in the Survey, regrouped according to your sales 
territories, may be obtained from Market Sta‘istics, Inc., 630 Third Avenue, New York 17, 
N. Y., Phone YUkon 6-8557. 


JULY 10, 1960 


THE BROADEST AUDIENCE = 
IN OKLAHQMA'S FASTEST | 


* ' 
' : 
GROWING MARKET /AREA| | 
' 
KVOO-TV’s home potential of 273,200 is fully 6,300 homes 
higher than its nearest competitor. KVOO-TV gives you 
coverage in both Metropolitan Tulsa, which has had a 70.9% 
increase in retail volume and 92.7% increase in wholesale 
volume since 1948,* and the more than 50 counties of the 
rich “Magic Empire” — a total effective buying power of 
two billion dollars. Get in touch with your Blair representa- 
tive right away and let Lum give you the story — an exciting 
sales story for YOU! 


*Based on Pigures from the Bureau of the Census. 


For current availabilities 
contact any office of 
BLAIR TELEVISION ASSOCIATES 
National Representatives 


3 ¥ nipple 


The “SM” symbols mark original, exclu- 


OKLAHOMA 677) POPULATION _ EFFECTIVE _ 


ESTIMATES, 1/1/60 BUYING INCOME— JM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


| Con- 
sumer 
COUNTIES | Met. House-| Spend-) Urban 
CITIES Area | Total % holds | ing | Pop. | @ 
continued) |Code} (thou- of (thou- | Units | (thou- | of Per | ae % ‘ 
sands) | U.S.A. | sands) |(thous.)| sands)} (000) | U.S.A. | Capita) Hsid. | C.S.U.) Hsid. | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. 


Tulsa, .... 168} 342.2) .1915 .7| 116.2) 282.4 . 1,969] 6,198, 5,796! 5,753] 18.6 4.8 | 21.2 11.7 | 35.4 32.7 | 13.3 18.7 | 11.5 
ATulsa 271.6 1520 5 97.3 578, 24 734) 2,129 6, 382) 5,937; 5,826) 18.3 4.7 | 20.9 11.4 | 35.4 32.3 | 13.5 18.7 11.9 
| | | 
Wagonor Mh i ; ; 1,026, 3,746, 3,769| 3,296] 45.0 20.4 | 28.8 27.7 19.1 30.6 | 4.5 11.1) 2.6 
Washington x ie j 2,105! 6,687) 6,234| 6,177] 17.7 4.3 | 18.8 9.7 | 34.8 29.7 | 14.9 19.6 | 13.8 
Bartlesville P 30.2 d ( : 69,905} .0210 2,292) 6,991) 6,422) 6,540) 3.5 7. 8.7 | 35.5 28.7 15.9 19.7 | 15.4 
Washita e. 20,130, .0060| 1,480) 5,162) 4,981) 4,300) 30.1 10.4 | 28.1 20.7 | 28.6 35.2 | 7.8.14.6| 5.4 
Woods |. 26,882, .0081 2,489 8,146 7,408| 5,166] 25.1 7.2 14.7 | 30.4 31.3 
Alva 7. 0040 ‘ 2.6 12,914; .0039 1,794 5,615) 4,879! 5,072 . 7.6 P 15.4 | 28.9 30.1 
Woodware , 0071 3.6 J ‘ 18,529, .0055 1,448 5,147 5,047) 4,595 . 9.3 17.9 | 29.7 34.4 
Woodward 0044 g 2.! 12,385; .0037| 1,568 4,954) 4,834) 4,715} 26 8.4 17.1 31.4 35.4 


Total Above Cities 1, .6765; 386.6, 426.9 2,201,243) .6602) 1,821) 5,694) 5,156) 5,187] 23. 6.7 [22.8 14.0 | $3.5 34.2 
| >. 


State Total avned 290.1 1.2816 679.7) 747.5 1,424.2) 3,624,579 1.0872 1,583 5,333 4,849 4,699] 28.6 9.1 | 24.4 16.5 | 30.0 33.9 3.7 


GUD POPULATION ODD Fshin' Tl 4 POPULATION t 77 €. “Tee 
ESTIMATES, 1/1/60 ESTIMATES, 1959 | ESTIMATES, 1/1/60 ESTIMATES, 1959 
Ds de Toa {| ¥ i | Con- | | pms 
sumer } 


Con- | 
sumer | | 
House-| Spend-| Urban | House-| Spend-| Urban 
Total | % | hold | ing Pop. Net % | Per| Per | Total | % | hold | ing | Pop. | % | Per | Per 
thou- of (thou- | Units | (thou- Dollars | of | Cap- H’se- (thou-| of | (thou-/| Units | (thou- | of | Cap-|H'se- 
sands) U.S.A.) sands) (thous.)| sands) (000) | U.S.A.) ita | hold || sands) U.S.A.) sands) | (thous.)| sands) | U.S.A.) ita | hold 
Sa A cane —— |—_—_|___|—. || — Mtakalhn ddoaeiticeainne eoram By 
Enid 46.8 .0262 14.6 16.5 43.2 83,667, .0251 1,788 5,731 || Tulsa........ 381.0 .2132, 120.5 128.4| 307.9 726,875) -2180 1,908 6 ,032 
ALawton 79.7 .0446 19.1 4.4 59.1 127,008 .0381 1,594 6,650 rR — | I 


Oklahoma City...| 473.4) .2649 148.1) 163.4) 420.3] 872,906 -2619 1 ,844 5,894 || Total Above Areas] 


For Retail Sales data, see Section 4 locaton on page 17. Before using these figures read foreword, page 19 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1960 


For a profitable selection of markets and media 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMENT 


ee sa oe ce eet gee ee ee Aaah ARS, 


NONE BUT THEGE HARE 
THE CONFIDENCE AND EMOTIONG 
OF THE PEOPLE YOU WANT 70 REACH 
IN TULGA AND THE MAGIC EMOIRE 


Sttaress 
wre 


CAC UTA L NEWSPAPERS 


GX SS 
TULSA WORLD 
TULSA TRIBUNE 


MORNING @ EVENING @ SUNDAY 
REPRESENTED NATIONALLY BY @ THE BRANHAM CO. 


OFFICES IN THE PRINCIPAL CITIES IN U.S.A. 


10, 


YOU CAN’‘T IGNORE EUGENE without ignoring a population of 70,- 
000 in the twin cities of Eugene-Springfield. The second market in 
Oregon, that’s all. . . fifth in the entire Pacific Northwest 
the nation’s newest standard metropolitan markets. 


one of 


YOU SHOULDN’T IGNORE THE EUGENE REGISTER-GUARD, either 
—not with its large, loyal, responsive audience . 


y/! 
You 


CAN’T 
IGNORE 


EUGENE 


ORE G ON — (other Pacific states: California, Washington) 


. 94% coverage in 
the city zone. (Oh, say, now! Sorry about that burst eardrum. Hurt?) 


Eugene Kegister-Guara 


Pal 


Represented nationally by 
Sawyer-Ferguson-Walker Co. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


COUNTIES 
CITIES 


Baker 
Baker 
Benton 
Corvallis 
Clackamas 
Oregon City 
Clatsop 
Astoria 
Columbia 
Coos 
Coos Bay 
Coos Bay-North Bend 
Crook 
Curry 
Deschutes 
Bend 
Redmond 
Douglas 
Roseburg 
Gillam 
Srant 
Harney 
Hood River 
Jackson 
Medford 
Jefferson 
Josephine 
Grante Pass 
Klamath 
Klamath Falls 
Lake 
Lane 
AEugene 
Springfield 
Rugene-S pringfield 
Lincein 
Linn 
Albany 
Lebanon 
Malheur 
Ontario 
Marion 
1A Salem 
Morrow 
Multnomah 
Gresham. , 
A Portland 


JM 


POPULATION 


ESTIMATES, 1/1/60 


EFFECTIVE 


BLYING INCOME— 


ESTIMATES, 1959 


Total 
thou- 


@ & S 


e e " 
see on- ONO + Oe @ eb 


4, 
of 


. = 


Spend-| Urban 


House-| 
holds ing 
(thou- | Units 


a 


Sa 


1.1 
144.9) 


| (thew 
10.2 
21.8 
41.3 
16.1 


4.5) 
22.2) 


Income Breakdown of Households 


Cash 
In- 
come 
Per 


.| Hid. 


$0-2,499 | $2,500-3,999 | 
% %& 


% % 
Hsids. Inc. 


Hsids. Inc. 


Hsids. tne. 


l 
$4,000-6,999 | $7,000-0,999 $10,000& over 


7 70 
Hsids. inc. 


-0018 
- 2599 


eee tet et et ett et tt OD 8D 


> = § 
= to 
a 


+ 


at ag 
> 
& 


= am ote fe a eo 
BS2Z28SSSzBS222R 


83 
oa 
aw 


2=ERBER 
Nt 


~-— 


=. 


8 
& 


£288 


uous 


+4 £4} 


6,201| 5,106) 
5,291) 4,982 
5,747] 5.117) 
7,518) 5,863) 
5,813) 5,363) 


| 5,461) 5,006) 


5,981! 5,337 


4,437 


4,634 
4,795 
5, 182 
4,853 
4,976) 
5,109 
5,425 
4,687 
5,411 
6,332 


6,254 
4,288) 
5,246) 
5,325 
5,946 
5,114 
5,988) 
5,888) 
5.880 
5,518 
4,867 
4,886 
5, 206 
5,265 
4,375 
4,615 
5,576 
6,012 
5,645) 
5,315) 
5, 653 
5, 464 


4,290 
5,024 
5, 305 
5,271 


| 4.554 


5,612 


4,805 
5, 199 
6,115) 
5, 

5,008 
5,435 


26.6 
25.4 
21.0 


27.2 
29.3 
27.9 
30.1 
31.2 


33.6 
29.9 
32.3 
28.7 
33.0 
34.7 
33.2 


32.7 
33.9 
31.2 
31.2 
4.3 
37.9 
35.4 
35.3 


35.0 
32.3 


32.1 
32.1 
35.8 
36.2 
34.6 
35.8 


22.0 
30.1 


35.6 
33.7 
33.1 


32.9 
33.0 
33.3 
32.7 
29.6 
34.5 
32.1 
87.7 


33.2 
35.8 
36.1 
35.0 
32.7 
32.0 
33.5 
33.2 
25.2 
33.1 
36.4 
32.7 


10.1 
11.2 
12.5 
14.1 
12.5 
14.3 
14.7 
16.2 


21.7 
20.2 
18.8 
20.3 
22.9 
23.9 
22.7 
22.3 
23.0 
23.6 


18.1 
21.5 
22.7 
23.5 
17.4 
20.9 
20.2 
21.8 
19.4 
22.6 
21.7 
22.8 


6.8 19.4 
20.1 
24.3 
26.1 
21.2 
18.2 
21.4 
23.4 
16.0 
24.3 
32.9 


32.9 
20.6 
22.3 


20.2 
22.2 
25.2 
27.3 
18.6 
20.8 
26.8 
30.1 
29.9 
24.8 
29.3 


22.5 


17.2 
21.1 
22.5 
23.4 
20.7 
9.4 
21.9 
25.1 
39.7 
26.1 
20.4 


27.0 


1 Salem is in Marion and Polk Counties. 
For Retail Sales data, see Section 4 location on page 17. 
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@ SM, 1960. 


SM Standard (4) and Potential (A) Metropolitan 
Before using these figures read fi 


County Areas 
» page 19 


SALES MANAGEMENT 


Who reads the Oregon Journal? 


Homemakers ... homefolks . .. homeowners... ! 


d¢ 


Important?. a? Mighty important in the Portland Oregon 
Market where the pride of beionging and 
ownership is greater. 


Portlanders want home ownership of their 
newspaper too... ownership that understands 
them and has earned their trust. 


It’s proved! Knowledgeable media buyers have, for 
over 50 years chosen the Oregon Journal to SELL 
the Portland Oregon Market! They know, as you 
should know, that The Journal—Portland’s Only 
Home-Owned and Operated newspaper—is the place 


to put your advertising! 


You can’t sell Portland without 


The OREGON JOURNAL 


Evening and Sunday — Home Owned 
Published in the interest of the Northwest country and its people. 


Represented nationally by O'Mara & Ormsbee, New York, Chicago, Detroit, San Francisco, Los Angeles; by F. A, Bartlett in Seattle, 


JULY 10, 1960 


OREGON 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Counties ond cities on this mop 
ere chorted in proportion to net 
Effective Buying Income: Scole. 
0097 +a. in. equols $1 million 


Cities shown ore those heving 
net Effective Buying income of 
$15 million ond over 
KLAMATH 


Kamath Falls 
*. 


UMATILLA 
WOOD RIVER FWASCO 


. 
Vemsenve pos The Daties 


3] SHERMAN 


Pengieton 


Portland 


DESCHUTES < 


etaTos 


= Corvativs 


JACKSON 


JOSEPHINE 


OREGON 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


Polk 
1ASalem 
Sherman........ 
Titlamook . 
Tillamook... 
Umatilla 
Pendleton. .. 
Union 
la » Grande. . . 


281 


Total 
(thou- 


@D 


a | holds 
of 

sands) } U, 
wales 8. 4 8.0) 
a 


0110) 
.0025 


POPULATION 
ESTIMATES, Vi, hadi 
, i “Con- | 
sumer 
House-) Spe nd-| Urban 
ing Pop. 
Units | (thou- 
(thous.)| sands) 


(thou- 
S.A. | sands) | 


7.7 
6.2 6.2 
1.3 1.5) 


4.4 


BUYING INCOME— 


-0260) 
-0087| 
- 0099 
0053) 


14.6 
4.5 
6.7 


__ 3.1 


14.7| 
4.8| 
5.9 
3.4 


17.7 


EFFECTIVE 


Cash 
In- In- 
come | come 
Per 


| Per | Per | Per 
C.8.U.| Hid. 


| Capita) ‘Held, | 
0125 1,629 5,212) 5,166) 4,778 


USA. | 


| 
-0017) 2,474) 8,130 7,114 7,100 
0102) 1,731) 5,474 5,300 5,041 
0024] 1,845 6.243) 5, 287) 5,549 
0244) 1,745, 6,559) 5,504) 5,173 
0081} 1,743) 6,004) 5,520| 5,557 
0086) 1,624) 5,044 4,841) 4,549 
0049) _1,708| 5,219) 4, 696) 4,715 


25.3 


ESTIMATES, 1959 


“The “SM” symbols mark original, 


exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


$2,500,989 $4.000-6,990 | $7,000-9,999 ‘10,0008 
Hsids. ‘ne. | Hsids. tne. | Hslds. tne. | sits, tne. 


25.3 


17.9 
| 24.5 
| 23.3 
| 23.9 
| 21.7 


17.0 | 30.7 34.4 
8.1 | 31.8 
15.6 | 34.0 
13.4 | 33.9 
14.8 | 33.0 
12.5 | 35.1 
17.7 | 30.5 
15.6 | 32.2 


18.3 | 
21.4 
22.2 | 


23.4 
8.2 
1i.4 


20.7 | 7.6 20.3 


Before using these figures read foreword, page 1° 
see Section 4 location on page 17. © SM, 196°. 


1 Salem is in Marion and Polk Counties. 
For Retail Sales data, 
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SALES MANAGEMENT 


EFFECTIV The SM" symbols mark chien Sater 
DREGON YD Pops ESTIMATES. 1/1/60 SUYING INcOME— GOLD EsTiMares, 1980 sive estimates by SALES MANAGEMENT. 
id ' Con- ; ee ee 


pas " Income Breakdown of Households 
)UNTIES | Met. House-| Spend-) Urban 


ITIES Area] Total % holds i Pop. Net tke $0-2,499 “$2, 500-3,999 $4,000-6,999 | rs 000-9,999 $10,000 over 
ntinued) |Coede} (thou- Uriis | (thou- | Dollars ‘Per 


(thou- of Per % % 
sands) USA. sands) | (thous.) (000) | U.S.A. | conta Hsld. /C.8.U.| Hsid, Hsids. Inc. | Hsids. Inc. | | Hslds. Inc. | Hsids. Inc. |Hisids, ne. 


7.5| 0042) 4 A 12,774 0038, 1 703 5, seal 6.10 5,186, 4,848) 25.3 7.9 | 26.0 
-0120) : . ° 37 ,653 0113) i, 768, 5, 230) 5,260| 4,892] 24.9 7.7 | 25.2 
-0067| ll ’ 21,408] .0064| 1,799! 5, 221| 5, "263| 5,01 ‘ 7.1 | 24.6 


11.2 eal 9.2 
11.8 19.7 | 9.1 
| 12.8 20.0] 9.7 


| 
| 
| 
] 
| 
| 


.0549) 2) ‘ -1] 171,321) 0514) 1,745) 5,491 5,399) 5,087] 22. 6. 7 | 23.1 
0044) 2. 7 14,289] 0043] 1,832] 5,103| 5,157| 4,916] 24.0 7.3 | 23.7 

0012) 8 8) 4,191| .0013| 1,905) 5,239) 5,239) 4,859} 22. 6.8 26.3 
0177) . . . 48,502) .0145| 1,540) 4,850 4,737 4,358] 30.1 10.4 | 25.6 
.0042} . 0) 14,004) .0042) 1,867) 5,835) 4,668) 5,117] 25.2 7.4 | 19.2 12.1 | 31.8 33.3 | 13.8 22.0 | 10.0 


| 


13.2 
12.5 
11.9 


Total Above Cities... . 765.9} -4286 256.1) 293.3 1,539, 848 -4618) 2,011) 6, 013) 5, 20 5, 404) -i 5.6 | 20.6 


State Total........... 1,816.6) 1.0161, 588.5 Ban _881.3 3,201,112 +9872) 1,813 5,592) 5,281) 5,113) o.8 s.. 22.6 14.2 | 32.1 33.5 | 13.5 7 | 8.8 24.0 


POPULATION _ ‘POPULATION E. B. |. 
SM ESTIMATES, 1/1/60 JM ESTIMATES, 1959 ESTIMATES, 1/1/60 ESTIMATES, 1959 
Con- 
sumer | 
House-| Spend- 


Urban 
hold ing Pop. Net % 9 \ Net % Per | Per 

(thou- | Units | (thou- | Dollars of | Cap-|H'se- Dollars | of | Cap-|H’se- 
sands) | U.S.A.| sands) | (thous. ) sands) (000) meen ita ita | hold sands) | U.S.A.) sands) | | (thous) sands) (000) | U.S.A.) ita | hold 


AEugene wa pies e 5t.7| 68.5] 278,828) .0837'1,837'5,845 148. 0028) 45.0| 47. 7] 237,448 
Portiand........] 864.7) .4838) 290.7) 307.9) 583.4] 1,646, mm a 4939 1,904 5,665 a 
Be ee ae Cs 5 ee Total Above Areas}1,164.6) 6516, 383.4) 406.9, 713.6] 2,162,900) 

(Other Middle Atlantic States: = Ss ra 
PE NN N s Y L VAN iA— New Jersey, York) 


POPULATION EFFECTIVE 
BY) ESTIMATES, 1/1/60 BUYING INCOME— BY) 


a 


oie a 277 


488 B87 5,642 


ESTIMATES, 1959 


| Con- | | Sel “Income Breakdown of Households 
| sumer oe 


COUNTIES | Met. | House-| Spend-| Urban 
CITIE 


| 
Area | Total % | holds | ing | Pop. % | $0-2,499 | $2,500-3,999 _ $4,000-6,999 s ,000-8,999 $10,0008over 
(thou- of | (thou- | Units | (thou- | Dollars | of | Per Per P. % 


% % 
sands) | U.S.A. | sands) | (thous.) )| sands) (000) | U.S.A. | Capita Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Mads. Inc. ‘Heid. Inc. | Holds. Inc. 


| apse ere 


50.4| .0282| 13.9 16.3) 13.3 78,003) .0234| 1,548| 5,612| 4,768) 4,831] 21.5 6.6 23.9 15.8 | 37.1 40.2 | 11.0 2 | 6.5 19.3 
7.6| 0043! 2.2 3.6) 16, 0321 “0048| 2, "1089| 7, 287 4, 336| 5,5631 19.1 5.11 16.1 9.1 u 40.5 38.2 | 14.1 20.31 10.2 27.3 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) Metropolitan County Areas, 


S © © © &.4e. eee 


Before using these figures read a page 19. 


Sales Management's Up-to-Date 


1960 COUNTY OUTLINE RETAIL SALES MAP OF THE 50 UNITED STATES 
Includes Alaska and Hawaii (also Canadian Markets) 


1. All Metropolitan County Areas clearly defined. 


2. County names .. . for all U. S. Counties . . . most legible of all 
the many outline maps we have seen. 


. Differences in retail sales volume indicated by 7 different County 
Shows 
color shadings . . 
at a glance —for counties with $500 million or more. 
—for counties with $250 million to $500 million. 
comparative —for counties with $100 million to $250 million. 
—for counties with $50 million to $100 million. 
Retail Sales Strength —for counties with $25 million to $50 million. 
—for counties with $10 million to $25 million. 
—for counties under $10 million. 


of every county 
4. 1750 citi rj ail sales $2 illi >, 
27” x 41” . 1750 cities with retail sales of $20 million or more 


. City populations indicated—(as of January 1, 1960). 
in 8 colors . Special blown-up projections of all congested small-county areas, 


with county lines and names clearly indicated. 


. Special markings indicate counties whose family sales exceed 
family average. 


PRICE: $4.50 a single copy; $3.50 each for two or more copies; $3.00 for five or more 


SALES MANAGEMENT, 630 Third Avenue, New York 17, N. Y. 
JULY 10, 1960 


im the NEW PITTSeURGH 


Take TAE and See WIAE 4. 


hefty. hearty sales-builider in the growing Pittsburgh 


P POPULATION EFFECT! The “SM” symbols mark original, exclu. 
PENNA. @ ) ESTIMATES, 1/1/60 BUYING INCOME— QQ) ESTIMATES, 1950 sive estimates by SALES MANAGEMENT. 
f-4 Con- | ends Income Breakdown of Households 
COUNTIES | Met. | House- “a Urban ine | in | | | a 

ing | Pon. come | $0-2,499 $4,000-6,999 | $7,000-8,999 |$10,0004.over 
(continued Code} (thou- | of | | (thou- Units | (thou- Per Per 4 


CITIES Area} Total | % | holds 
Per Per 


% 6% | % ‘% | % &|& & % 
| sande) U.S.A. | | Sands) | (thous.)| sands) S.A. | Capita) Hsid. .U.) Held. | Hsids. Inc. Hsids. Inc. | Hslds. Inc. | Hsids. Ine, 


| 
Allegheny 1,623. ‘ . 644.0/1, 459.0] 3,328, . 2,060) 7,086) 6, 6,427) 11.1 ° -8 | 41.4 33.8 | 17.7 22.0) 13.9 2.8 


Bellevue 12.9 


+ 
i) 


4| ’ ‘ 2,323] 7,491] 6, 6,934] 9.5 2. ‘ : 3 31.5 | 19.8 22.8 | 16.5 
2,278| 7,283 6,787] 10.1 2. . y 1 31.8 | 19.1 22.5 | 15.5 

| 6,190) 4,957] 5,373] 14.6 4. , ‘ 3 40.3 | 13.9 20.8] 8.2 

| 7,880 7,385} 9.8 1. I : .0 27,7 | 21.0 22.8 | 19.2 

30| 7,285] 6, 6,521] 9.7 2. ‘ ; .0 33.8] 19.3 23.7] 13.9 
6,744] 6, 6,236] 9.9 2. d F .0 36.2 | 17.6 22.6 | 12.2 
7,086) 5, 6,398] 9.7 2. . i -1 34.5 | 18.6 23.3 | 13.2 
7,418 7,073] 11.5 2. ¢ 5 7 26.6 | 21.3 24.1 | 18.0 
6,324) 5, 5,883] 10.3 2. : 4 -3 38.6 | 16.1 22.0 | 10.2 
6,137] 9.7 2. F : -0 37.7 | 18.0 23.5 | 11.3 


— > & © *& Ce OF 7 
ee Oak ee oe 


83 


5,230) 6,085] 9.6 2. ‘ . : 9 117.7 
5, 794) 6,023] 12.2 ‘ y ¥ d e 16.1 


McKees Rocks 5,628) 6,067] 9.7 y j 2 s é 17.1 


Mount Lebanon 
Township. .... ‘ 
Mount Oliver 


a 


9,371|10,485] 6.5 . -s ss . 1 | 27.5 
6,116] 6,912] 7.9 1. 8 6.4 - 5 | 21.8 
6,709| 6,600} 9.6 2. 3: 3a ’ 4 | 19.5 
6,080) 5,817] 12.7 3. 8 9.6 . 8 | 16.5 
5,816] 6,378] 11.6 2. is 28 ‘ .2 | 16.9 
6,736) 7,467] 9.5 1. 6 5.3 " 1 | 18.9 
y . 6,343| 6,611] 9.3 2. 7 6.5 . 8 | 20.4 
Tarentum......... ‘ .0045) , .7] y . 5,969) 6,080] 10.3 . » 8.1 . . 17.7 


Tarentum- 


R 


eo 
= 
= 
—) 

mo ie So & & te @ 


@ bo oe O° 


~ oO 


oo > 


Brackenridge 


Turtle Creek 3.2) . 6) .0067 é 7.2 | 46.7 39.5 | 18.4 . 11.1 
Weet Mifflin 9.5) . 5} 8.4 | .0146| 1,652 ,751| 6, 6 2.0) 15.6 7.5 | 42.3 34.0| 19.8 13.7 


7.1 
2.1 
Wilkinsburg --| 30.9) .017: . 11.6 74, 0224) 2,413 381) 6, ° ‘ 12.3 5.7 | 42.6 33.0 | 20.4 15.3 36.2 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


© SM, 1960. 
298 SALES MANAGEMENT 


because... 


Allegheny County 


(PITTSBURGH, PENNA.) 
has an effective 


buying income 
of *3,328.181,000° 


*8M, 1960 


it stands to reason... 
the true prospects 


for your merchandise 


he Pittsburgh Press 


7 out of 10 of your 
customers in Allegheny 
County who can be 
influenced to buy, 

by your specific advertising § 


© 
week e re Res Sees 
oe o owe @ 2 2. o> 


Represented by the General Advertising Dept., Scripps-Howard news- 
papers, 230 Park Avenue, N. Y. City. Offices in Chicago, Cincinnati 
Detroit, Dallas, Philadelphia, San Francisco, Los Angeles. 
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BEAVER COUNTY buying power now $404 530,000 


BEAVER 
COUNTY 


Up $30 million in the past year! 
BEAVER COUNTY TIMES circulation now 29,454" 
Up 22% in the past year! 


acmes WH Now a one-paper buy covers more Beaver County households 
i acsenaseiil than all other ABC newspapers combined— including Pittsburgh dailies! 
In fact THE BEAVER COUNTY TIMES covers 80% of the city zone where 
nearly 2 of the 58,000 Beaver County households are located! 


thr aue Y County Cine q County's only ABC newspaper. (Formerly Beaver Valley Times) 


National Representative: BOTTINELLI-KIMBALL, INC. 


*Subject to audit. 


POPULATION EFFECTIVE _ i The “SM” symbols mark original. exclu- 
PENNA. @ ESTIMATES, 1/1/60 BUYING INCOME— -@D «s ESTIMATES, 1969 sive estimates by SALES MANAGEMENT. 


bie Oy | Con- : ond = Income Breakdown of Households 
| sumer 


COUNTIES | Met. House-| Spend- BESET aNY Depwtes j 


CITIES Area | Total G, holds | ing , $0-2,499 | $2, 500-900 | $4.00-.99 $7,000-9,999 $10, 000 &over 
(continued) |Code| (thou- of (thov- | Units % } 


% 
sands) | U.S.A. | sands) | (thous.)| sands) S.A. | Capita . | C.S.U. id. Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. Halas PA 


Armstrong......... ‘ 81.1) -0454) 23.1, 24.4) 23.4 348]. 1,620) 5, . . 18.2 5.1 | 22.3 13.4 | 38.9 39.1 | 12.6 19.3 “8.0 
Kittanning 7.6) .0043} 2.4| 2.6 E 2,006| 6,352) 5,863) 5,843] 15.0 3.8 | 19.1 10.3 | 40.5 36.4 | 14.1 19.3 | 11.3 
207.3) .1160) 1] 67.7) 144.8 ,530) . 1,961 : 9.6 2.3 16.2 8.1 | 44.3 37.0] 17.7 22.7 | 12.2 


A liquippa-A mbridge- 
Rochester-Beaver. . . . {} 0844) 17.4) ,747| .0889| 2,118 
BER. co ces ian -6| .0160 4 . .0174| 2,022 
Ambridge .8} .0100 3 6. ‘ . 2,044 
Beaver Falls- 
New Brighton...... 6| .0177) A 3,772 91| 2,018 
“hee, YR 9} .0044| we ; : 2,590) 7, ,966| 7,020] 9. 0 | 12. 6 | 42.7 31.9 | 18. .0 | 16.9 
Beaver Falls....... 20.4) .0114 : ; ; : 2,064) 6,904] 5,635| 6,112] 9. 3) 17.3 8.9 | 44.8 38.5] 17.0 22.3 | 11.3 
Rochester... .. -1|  .0040 ‘ | 0045] 2,121] 6, 6,022| 6,257] 9. 3} 17.0 8.5 | 43.7 36.6 | 17. 2} 12.8 
1Ellwood City | | | | 
Bedford............. .2) .0253) 12. : ‘ .0173| 1,281 | 4,190) 4,026) 31. 6 | 27.2 21.3 | 29.1 37.9] 7.8 15. 4.2 
Bedford........... 0} .0022) 1.8 1.5 ; | 1,976] 6,080) 5,006) 5,407] 19. -3 | 21.4 12.5 | 36.2 35.0 | 13.1 19. 9.8 
.1520) 80.7) 93.7| 175.9 -1675| 2,054), | 6,957) 6,206] 12. 9 | 17.6 8.9 | 41.1 34.7 | 16.3 21.1 | 12.8 32. 
0635} 34.3) 42.4/ , .0734| 2,155] 7, | 5,768! 6,290} 10. 4116.9 8.4] 42.9 35.9] 16.9 21.6 | 12.9 3 


1 Ellwood is in Beaver and Lawrence counties. Cc . : SM Standard (4) and Potential (A) Metropolitan County Areas. 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 


Daily Peeder Tames PS BEES of Armstrong 


Kittanning is the news as well as the shop- County all by itself; an 


ping center for Armstrong County. Insulated 


from outside influence, the Daily Leader- is olat e d mark e t th at 


Times alone covers the complete city zone 


oom Pag thousands of other homes in the earns g t 3 7 ,34.6,000 


The DAILY LEADER-TIMES * Kittanning, Pa. 


Represented by The Julius Mathews Special Agency, Inc. 


x 
: 
: 
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JULY 10, 1960 


“4 


HOW IMPORTANT ARE 
1,300 GROCERY STORES? 


in Allegheny County, plus the nine- Ask yourself this: How can you fare, 
county WESTERN PENNSYLVANIA through the available advertising 
HOMETOWN DAILIES market, there media, to sell families whose annual 
are 3,400 grocery stores, 1,300 of grocery bill is over#$348millionat these 
them being in the hometown market. 1,300 hometown market stores? 


@ You reach only one out of 8 through even the top Pittsburgh newspaper. 
@ You reach only one out of 10 through even the top weekly magazine. i ; 
@ You have to be on the one television channel they are tuned to, out of the six they an ene Comers cages Seep hie 
can receive. Brownsville Telegraph (E) 
A Butler Eagle (E) 
@ You have to be on the one radio station they are tuned to, out of the five (or many, ; : 
many more) they can receive. “] Greensburg Tribune-Review (0) 
< Jeannette News-Dispatch (E) 
Consider, then, the coverage you get in the i] New Casto News (€) 


Oil City-Franklin Derrick and News-Herald (M&E) 
hometown market’s newspapers: Sharon-Farrell-Sharpsville Nerald (E) 


Walom Fonntylramia tomelown. Daiboo sm 


REACH 8 OUT OF 10 FAMILIES WHO SHOP 1,300 


Get the facts about coverage in this hometown market! Write for “Food Advertising and Cov- 
erage Study,” ot. with the families served by 1,300 grocery stores in the WESTERN 
PENNSYLVANIA HOMETOWN DAILIES market. Simply address postcard to FACS, P.O. Box 1857, 
Pittsburgh 30, Pennsylvania. 


MEMBER PAPERS 


Ads and Data Go Together 


The advertisements in this issue—besides giving information on how best to reach and sell the various 
markets—frequently complement the issue’s basic market data by spotlighting local devolopments 
and trends behind the SM estimates. The ads and the data go together. 


RETAIL SALES MAP PENNSYLVANIA 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


i v5 
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SALES MANAGEMENT 


THEY'RE EATING LIKE 


Industrial Growth and 
Development Pushes 

Per Family Food Sales to 
New All-Time High... 

5th Highest in Pennsylvania! 


IN ALTOONA! 


TOP QUALITY 
ROP COLOR 
AVAILABLE... 


All indications point to the greatest year yet in 1960 
for Altoona and Blair County. One new industry after 
another has moved to Altoona, with industrial con- 
struction evident on every hand ... a dozen new 
plants in the past ten years adding $12-million to the 
annual payroll. 


That's why Altoona area families spend over 20°/, 
more per year for food than the average family in 
a city that size. Blair County's $1,009 annual per 


household food expenditure ranks it fifth among 
Pennsylvania Metropolitan Areas. Last year's total 
food sales exceeded $40-million, total retail sales were 
over $140-million. 


No problem reaching this big-spending, food-buying 
audience, either... with 98°%/, of Altoona families and 
70%, of the Blair County homes using the ALTOONA 
MIRROR, Blair County's only daily newspaper as 
their principal guide for buying—everything! 


with 30 years of color 
experience in 1, 2 and 
3 colors. . 238,000 
lines of color advertis- 
ing last year! 


- SELL MORE IN PENNSYLVANIA IN ‘60 WITH THE 


Elltoona Mirror 


ALTOONA PENNSYLVANIA'S ONLY DAILY NEWSPAPER 
Richard E. Beeler, Advertising Manager 


oo are POPULATION EFFECTIVE 
PENNA. BYP ESTIMATES, 1/1/60 Buvinc iNcome— CUD esrimares, res9 
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The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


$4,000-6,999 


% 
Hsids. Inc. 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


House- Spend. ay 
Total | % | holds | 
(thou- | of (thou. | U s 
sands) | U.S.A. Sands) (thous.) 


$0-2,499 


$2,500-3,999 
% % b/ 
Hslds. Inc. 


Hslds. Inc. 


Net 
Dollars 
(000) 


oo 


Per 
sands) 


Hsid. 


5,600 
5, 604 
5,408 
6,690 
6,758 
6,719 


| USA. | 
213,910) 


C.S.U.) Hsid. 


0730) 
0420] 


42. 42.8) 99.1 5,032) 5,035 

5,042) 5,148 
4,923| 4,755 
6,196) 6,221 17.0 3.6 
6,108) 6,224 16.7 8.4 


3, = 6,285 . -1 8.6 


19.1 
18.0 


22.8 
21.9 
23.1 


14.2 
13.4 
15.3 


38.9 
39.9 
32.9 
41.0 
42.7 
39.1 


16.7 
158.8 


| 7,486) 
2,355) 7,753| 
| 2,129) 6,893) 
.0542} 1,656) 5,937) 
0129) 


7,437 
7,157) 
6,095) 
5,159 
1,819) 5,825) 5,190 


6.0 | 45.7 
4.6 | 42.0 
8.1 42.4 
12.2 | 40.3 
ALT | 40.6 4 


21.5 
20.5 
16.9 
13.7 
‘13.9 


Morrisville. ....... 

Quakertown 
ASE 

Sa ee 


5,279 


5.0 | 19.6 


For Retail Sales data, see Section 4 locat'on on page 17. 


Before using these tains read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 19 


You CAN’T Sell Strawberries In JANUARY . 


10,000 PACKAGES 


Sold from one ad in The COURIER-TIMES. Proof 
of the tremendous pulling power of our 33,373 
A.B.C. Daily Average Paid Circe. . . Covering 


pS. 85% of our City Zone of 104,934 Population. 


J Phila Papers Combined Cover LESS THAN 12 Our Mkt. 


THE LEVITTOWN TIMES ... BRISTOL DAILY COURIER 


NN 
S. W. Calkins, Pres. & Co.-Pub. K ABC) 


NATIONAL 
REPRESENTATIVE 


BOTTINELLI-KIMBALL. INC 


Murray C. Hotchkiss, V.P. & Co-Pub. 


JULY 10, 1960 


| White Anea \- 25 %ot mora coverage 


Ly 
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It’s PEOPLE who make oa — 
BUYING POWER effective ates c | 
mo inianas eS 


and in the Johnstown-Altoona market Vmme Cone 


WJAC-TV stirs people to action! =f 


| VENANGO 


EFFERSON 
Cn 


f CLEARFIELD J (am 
| CAS al 
ARMSTRONG / ] S 
j NDIANA £ 
F - rin 
7 x : ae Zeon 
~~ ALIPONERY A | f/ 


by } 
~< | ~y “¥ ) 
2% {| ~GOHNSTOWNS’, yi, 


f 
WESTMORELAND S/ ALTOONA_‘4 
| wasninG ron R f~ aon . 


—_——— — 
fcarapnin_ 
J 


You can always tell a WJAC-TV advertiser. He's 
the one with a happy smile on his face, and the Los, 
sound of cash registers ringing in his ears! el Eonar ME 
WJAC-TV has the audience . . . both A.R.B. and | 
Nielsen support that statement. But more im- 
portant, the WJAC-TV audience is made up of 
PEOPLE WHO BUY. The effective buying power in 
the Johnstown-Altoona market belongs to people 


who watch WJAC-TV! 


a i fe oe } 


omttre \ BEDFORD / FULTON ~~ 


’ 
HAMPSHIRE 
< w. VA, v3 
‘tiie * 


¥ 
SERVING MILLIONS FROM 
f r] ATOP THE ALLEGHENIES 


Get all the market facts from. ... 


HARRINGTON, RIGHTER AND PARSONS, INC. 


POPULATION 


PENNA, ESTIMATES, 1/1/60 


BY 


EFFECTIVE 


The “sm” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 


Con- 
sumer 
House-| Spend- 


BUYING INCOME— ESTIMATES, 1959 


Oh 


Let. ) 


id 


Income Br I h 


CITIES 
continued) 


Total %, 
thou- of 
sands S.A. 


| 
$2, eae $4,000,900 | 
Hsids. Inc. 


$7,000-9, 999 ‘19, 000 &over 
Hslds. tne. 


] 
holds | ing 3 Net % | } 
thou- | Units of Per | 
U. Ss. A. Capita 


Per 


(thous. Hsid. | C.S.U.| 


sands) Hsids. Inc. Heide. Ine. 
561 8 5 | 40.8 
, 790) 3.3 2 3 | 43.6 21.3 
,876 ‘ . * a 4 -1 | 42.2 23.4 

: 0 

1 

1 


Cambria 
AJohnstow: 


.1153 " 61. 
0358 . 21.3 


20.1 | 
23.5 
27.4 
22.6 
24.2 


1 

Cameron ‘ ‘ 2 
Carbon 4. ‘ ’ 16.5 639 9 | 40.9 20.2 
3 617 -1| 4.5 * 9 19.2 

1 807; 5,784) 5. 5,366] 2 7 


Centra 


tate College 6,567 
6,427 

29, 330 § 2, , 5s 5,866) 6,560 
5,841 4,474 
31,447 6, 876 
5,726 ,17 , 308) 5,083) 6,550 
63,215 778) 4,576 
115,184 4,634 
17, 500) 5,346 
22,098 5,411 
62,611 4,991 
25,481 5,582 
90,726 4,748 
23,492 4,965 
20, 364 5,050] 19 


Chester 


rm to 
© & 
ou 


to 


Coatesville 


Oxford 


aoaoewaqs. *& si @ th wv 


Phoenixville 

West Chester 
Clarion 
Clearfield 

Clearfield 

Du Bois 
Clinton ‘ 

Lock Haven 13 
Columbia 57. 

Berwick 14 
11.1 0062 3.4 4. 


6,034| 5,147| 
6,138) 5,094! 
5,641| 4,842! 
6,706} 4,900 
5,306| 4,789 
5,463) 4,963 
5,989) 4,628 


Noube- & 


.0064 
.0219 
.0073 
-0322 


0081 


2 ow 
SrmnNOeawhs 


aeen ene oes eae © & 
sabe wD OD ® 


oa 


Saran nmrwoeoae 


o 
-*Noue 


22 
21.3 


3 
6 
8 
6 
4 
4 
2 
6 
1 
6 
8 
3 
8 
9 
2 


5 

8. 
8. 
6. 
9. 
5. 
5. 
£ 


x 
8 
8 


Bloomsburg 


mn 


13.0 


For Retail Sales data, see Section 4 location on page 17. 


a : , Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © . 


’ 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 


YUkon 6-8557. 


SALES MANAGEMENT 


pul some Old-Fashioned 
9 cen oe 


Place your advertising in the medium that provides the extra 


power needed to produce maximum sales. 


100% Coverage of Whatever you sell, your message in The Tribune-Democrat will be 
City Zone READ and BELIEVED by 60,000 subscribers and their families. Watch 

your sales “steamroller” ahead in this $350,000,000 market where 

Tribune-Democrat clients have been advertising profitably for 


~~ etiia a 05,250 of ge for full market information 
trading area— 348,125 


Che Cribune-Dewocrat 


TOW? 


POPULATION 


POPULATION EFFECTIVE 

PENNA. BYP ESTIMATES, 1/1/60 BUYING INCOME— GMD Estimates, 1959 sive estimates by SALES MANAGEMENT, 

Con- | Income Breakdown of Households 
sumer Cash | __ : 
COUNTIES | Met. House-| Spend- Urban | In- In- } 
CITIES Area} Total % | holds | ing Pop. t % | come | come $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000&over 
continued) |Code] (thou- of (thou- | Units | (thou- of Per Per Per | Per % 16, +4 % % % % b ;, 5 
sands) | U.S.A. | sands) |(thous.)| sands) 000) U.S.A. | Capita) Hsid. C.S.U.) Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. 


1) 70 0 4) > 
Inc. | Hsids. Inc. | Hsids. Inc. 


“rawford 
Meadville. 


1 29.5) ¥ -0407| 1,753 5,968 5,179 6 ‘ J 2 
Titusville : 9.4) .0053 3.! 3 
3 


. 5 
-0131) 2,168) 6,505) 5,292) 5, Q 4.3 
-0050| 1,761) 5,173 4,921 6 
-0698, 1,901 6,499 5,500 3 
.0116) 2,057; 6,785 5,060 


Lemoyne........ a. .0029 6 1.8 0035 6,293 


Cumberland 
Carlisle. ..... 8. -0105 5.7 7.6 


4 
5 
7.6 
0 
6 

4 


D on 
we GN oo & 


Dauphin d .1248 ' Q 
AHarrisburg..... 92.2} .0516| 29.1] . 204, 424| 
Steelton...... -9| .0067 2.9 . 20,647 

Delaware. . ° -3214) 
Chester....... 2. .0403 19 
Clifton Heights 8.5) -0048) 2 
Darby... “ 9 -0083} 4 
Haverford Township R -0321 
Lansdowne. ... .3} 0074! 
Media..... ° .0037 
Upper Darby 


5,638 
5,510 
‘ , 800 
1,334,126, . - 193 
150,445) . : p ,025 
16,797) . . ,635) 7,218 
29,973) .0090) 2,012 118 
165,713; .0497| 2,887\10,229; 8,899) 9, 
| 0109 8,673) 8,406 
.0045 7,843 6,670) 
| | 


3 ; 
Det a SF RS ER 


5 
8 
8 
5 
3 


wwono = 
wee De we ww 


ay i 33 me 33 ON 


e 
> to & bo 


Township. . a -0532; 28. 30. 244,982) .0735) 2,£ 8,657) 8,000 35.9 7 | 24. 
Yeadon..... 12.0) .0067 3.2 3. 0082) 2,265) 8,493) 7,702 : , 9.9 4.0 | 36.9 ’ ' : 5 47 
Elk is -0203; 10.0) 10.7; 20.1 ,184) .0180) 1,653) 6,018 5,615) 5,556] 15. -0 | 21.6 12.2 | 40.0 25.9 


Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1960. 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
of population, Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold are fully protected by copyright. 


Permission to reproduce these Survey of Buying Power data in printed form, in whole or 
in part, may be granted only through written request to SaLEs MANAGEMENT, INc. 


JULY 10, 1960 


Astride the link between New York’s and Ohio’s thruways, with over 
two million dollars earmarked to take care of St. Lawrence Seaway 
traffic, Erie, Pa., is a market in the mainstream of east-west transporta- 
tion. @ And since industry, commerce—and buying power—follow 
transportation facilities, Erie—3rd city! in Pennsylvania, Sth’ in 
“upstate” New York?—is a prime investment area for advertisers. 
w Evidencing Erie’s dynamism, employment hit a two-year high in 

. ° 19598. And year-end aver- 
Pa./market in the mainstream “incre name 
e employees were 2nd among 
\ Pennsylvania markets*. 
Note also that Erie has a larger percentage of households in the top 
three income brackets than any other major® Pennsylvania city’. 
@ Just as vibrant as Erie itself are its newspapers, The Times & News. 
No matter what you're selling, theirs are the only pages that can do 
an effective job in this expanding Great Lakes market. 
4. 1960 Sales Management Survey of Buying Power. 2. For many advertisers Erie is an integral part of 


Western New York, inseparably linked, for marketing purposes, with Buffalo and Rochester. 3. U.S. 
Employment Service. 4 Pennsylvania Bureau of Employment Security. 8. 100,000-and-over population. 


a —” sev 4 The Erie Times -venine 
f 


think 


Pennsylvania gf ERIE * 
= The Erie News 
Philade Iphia CLEVELAND : v rie ews morning 
Pittsburgh OHIO 
—and 


= *nrreunan The Erie Times-NewS suncay 


For latest market and media data call Newspaper Division of The Katz Agency, Inc. 


POPULATION - EFFECTIVE 
PENNA. ESTIMATES, 1/1/60 BUYING INCOME— @%a 
: Con- {| : \ 
| sumer | 


The “SM” symbols mark original, exclu- 
ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
Cash Income Breakdown of Households 
In- | | 


— tata swe uk eX $7,000-9,999 $10,000&over 


CITIES Area | Total % | holds | ing | Pop. 
(continued) | Code] (thou- of (thou- | Units | (thou- 


COUNTIES | Met. | House-| Spend-| Urban | 
| 
| Per | Per | Per &, 

| sands) USA | sands) | (thous.)) sands) U.S.A. | Capita) Haid. | U, Heid. | Hsids. Inc. | Hsids. b | elds, & Hsids. b§ 


Hsids. inc. 


79.3) 191.1 ¢ ° i 1, | 8,770 5,877; 6,087) 12.5 3.0 ° » 42.7 37.0 | 16.5 21.7 | 11.8 29.8 
2.6 ¢ m 5,642) 5,208) 5,151] 19.2 5.5 R A 39.1 39.9 12.7 19.7 | 7.6 21.9 
° 6,983) 5,963) 6,283} 11.0 2.6 ° ° 43.56 36.5 | 17.38 22.0 | 12.7 31.2 

56.4 v ° ° 5,496) 5,041 4,975) 21.1 6.3 ° ° 37.1 38.1 | 12.0 19.3 7.1 21.0 
Brownsville a 9 2 5 % j 5,643) 5,247| 65,2791 19.6 5.5 r s 37.56 37.2 | 12.7 19.3 8.7 25.2 
Connellsville 
°outh Connellsville A 6,104 
Connellsville . . 6) 444). 6,011) 5,097; 5,353] 18.2 . ° ° 39.4 38.6 | 13.7 20.5 | 8.6 24.1 
Uniontown 20. -O112| 1) 4) t 4 6,552) 5,380) 5,765] 17.1 ° ° . 38.5 35.0 | 14.7 20.5 | 11.2 30.0 

Forest ‘ , J -3) 4 e 4,623) 4,752) 4,417) 26.4 ° A ° 32.6 38.9 | 9.8 17.7/| 5.3 16.2 

Franklin a ¢ ° -0 ° é d 5,515, 4,915 4,928] 19.7 a 7 ° 37.7 40.1 | 11.5 18.7 | 6.7 19.7 
Chambersburg &| . -0) ° . ¢ 7 6, 082) 4,808) 5,271} 16.3 ‘ ¢ é 41.3 41.2 | 13.1 19.9 |) 7.8 21.5 
Waynesboro ' j ‘ 2) 738). ‘ 6,316) 5, 365 5,597] 14.0 "Oe - . 41.1 38.6 | 13.6 19.5 | 9.5 26.0 

Fulton J ’ __ 2.8, 3.) ° d | 4,355) 4,008) 3,641} 37.5 . v ° 24.9 35.9 | 5.9 13.1 3.3 11.3 

For Retail Sales data, see Section 4 location on page 17. , 1960. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Fayette County income of over one quarter 
million dollars, plus a healthy share from 
Westmoreland County is a self-contained South 


Connellsville market. Strictly local, this business is loyal 
Connellsville 


to its local daily 


THE DAILY COURIER 


Connellsville, Pa. 


Represented by the Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


+ SCRANTON HAS BUILT MORE COMMUNITY-FINANCED 
INDUSTRIAL PLANTS THAN ANY OTHER CITY IN AMERICA! 


#1,592,320° SUBSCRIBED i IFS! 


reese 


The Scranton G 


SAWYER - FERGUSON - WALKER COMPANY, INC., National Representatives * NEWYORK + CHICAGO « PHILADELPHIA + DETROIT * ATLANTA * LOSANGELES + SAN FRANCISCO 


PENNA * Tm POPULATION me EFFECTIVE @). The “SM” symbols mark ‘obi, — 
af ESTIMATES, 1/1/60 BUYING INCOME— _ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 
| | | Con- | | | Income Breakdown of | Households 
} sumer | } Cash . ; 
COUNTIES | Met. | House- Spend-| Urban ; | In- In- 
J CITIES Area} Total | & holds | ing | Pop. Nett | & | sg come | 499 | $2,500-3,999 | $4,000-6,999 $7,000-9,999 |$10,000&ov-er 
continued) |Code]| (thou- | of (thou- | Units | (thou- | Dollars of | P Per Per % 
sands) | U.S.A. | sands) |(thous.) sands) (000) | U.S.A, | capita ‘Held. ios.u. Hsid. Hsids Inc. Holds. Inc. | Hels. Inc. | Hsids. Inc. | Hsids, Inc. 
eee RR etal Reno t wed : 
Se 42.9; .0240 11.7 13. 5) 5.6 65,503, ona} 1,527] 5,599) 4,844) 4,829] 21.6 6.6 23.9 15.6 | 36.1 389.4) 11.8 19.5 6.6 19.0 
Waynesburg....... 5.6 0031 1.5 2 5) 10,985) -0033) 1,962) 7,323) 4,394) 5,403] 19.6 5.4 17.7 10.3 | 39.3 38.1 | 14.0 20.8 9.4 25.4 
“i Huntingdon.......... 39.4 0220 10 9| 12.3 11.8 64,886) .0165) 1,393) 5,035) 4,453) 4,363] 25.8 8.7 | 26.1 18.8 | 33.9 40.8 9.4 17.3 4.8 14.4 
1c. 
Huntingdon- | 
Mount Union...... 12.5; .0070 4.1 21 ,627 0065| 1,730 5,276) 
~~ Huntingdon. ...... 7.8) .0044 2.7 3.4| 14,865 0045; 1,906) 5,506) bee 4,716] 24.2 7.6 | 21.6 14.4 | 36.7 40.8] 11.3 19.2 6.2 18.0 
y SE P 69.7; .0390 19.2 21.9 18.2 104 ,384 0313) 1,498) 5,437) 4,746) 4,706] 23.0 7.2 | 24.6 16.4 | 35.6 38.7 | 10.7 18.2 6.2 18.5 
a ES 12.5) .0070 3.9 5.6) 26,836; .0080) 2,147) 6, 881) 4 , 754) 5,683) 19.4 6.1 | 17.4 9.8 | 38.56 36.3 | 14.2 20.3 | 10.5 28.5 
akbel tarecns 46.9| .0263 13.7; 14 6) 20.1 70,690) 0212) 1 507) 5,160) 4,836) 4,669] 23.4 7.4 24.8 16.7 | 36.3 39.6 | 10.5 18.1 6.0 18.2 
— Punxsutawney...... 10.5) + .0059 3.4 3 5) 17,642 0053) 1, 680| 5, 189) 5,041) 4,866] 24.0 7.3 23.0 14.9 | 34.8 37.5] 11.0 18.1 7.2 22.2 
ver DE ctresarcosss 16.4) 0092 4.6 5.0) 22,000) 0066, 1,341) 4, 783 4,360) 4,101] 29.56 10.6 | 26.8 20.5 | 30.9 39.6 8.7 17.0) 4.1 12.3 
5 Lackawanna...... 147 246.5 1379 71.1 78.9, 236.5) 404,138) 1212) 1, 640 5, ‘84| 5,120) 5,165) 18.3 6.2 | 22.3 13.6 | 38.2 39.8 | 12.6 19.6 7.6 21.8 
ad Carbondale......... 15.8} .0088 4.5 4.9) 24,716) .0074) 1, 564| 5,492) 4,974) 5,055] 18.9 5.5 | 22.8 14.2 | 30.1 40.6 | 12.1 19.2 | 7.1 20.5 
8 Dunmore ¢vantal 20.7) -0116 5.5 6.3) 33,004; .0099) 1,599) 6, 017| 5,253) 5,457) 16.4 4.4 } 20.7 11.9 | 39.8 38.3 | 14.1 20.8 9.0 24.6 
9 AScranton......... 125.2; .0701 37.6 43.0) 222,112 -0666| 1, 774 5,907] 5,161] 5,321] 17.0 4.7 | 21.4 12.6 | 40.1 39.6] 13.3 20.1 | 8.2 23.0 
2 Lancaster..........81 267.5| -1497| 76.7 88.1) 125.6 552,078) .1656) 2, 064) 7,198, 6,194) 6,482) 12.5 2.8 | 17.4 8.4 | 36.56 32.1 | 15.5 19.1 | 15.1 37.6 
0 Columbia........ 12.0) .0067 3.3 3.8 21, 207) -0064| a. .767| 6,426) 5,488) 5,851) 11.4 2.9 19.6 10.5 | 43.4 39.0 | 15.3 21.0 10.3 26.6 
;2 Ephrata............ 8.1) .0045 2.5 2.8) 16,869) -0051) 2, 083) 6,748) 5, pot 6,060} 12.1 2.9) 18.9 9.8 | 41.5 36.0 | 15.6 20. 6 | | 11.9 30.7 
_Alancaster........ 68.3| -0382 20.7 27.1) 154,737] .0464| 2, 266) 7,475| 5,703| 6,487] 9.6 2.2! 15.4 7.5 43.4 35.1 117.7 21. 9 | 13.9 33.3 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
1.1 SM Standard (4) and Potential (A) aecinatnee County Areas. © SM, 
D.0 aa _ — ——— — 
6.2 
9.7 , 
i LANCASTER’'S BUSINESS IS BLOOMING 
6.0 
1.3 


IN A HALF-BILLION DOLLAR CLIMATE 


Residents of the Lancaster (Penna.) metropolitan area 
enjoyed a buying income of more than $552,078,000* 
during 1959—$7,198* per household. 


Get your share in this blossoming market. Saturation 
coverage of Lancaster's enormously wealthy, diversified, 
bustling area is yours with the 


Futelligencer ws Journal. LANCASTER NEW ERA 
Est. 1794 Est. 1877 


SUNDAY NEWS 


Est. 1923 


: S a 8 West King Street Lancaster, Pennsylvania 
q My w Telephone: EXpress 7-5251 


* Sales Management, Moy 10, 1960 New York rime By ham ty York: 36, N. Y. 


JULY 10, 1960 


ALLENTOWN. PENNSYLVANIA 


Story, Brooks & Finley can interpret 
our latest data for you in a most 
interesting and intelligent manner 
... theyve got some pretty good 
facts to start with! 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
PENNA. BYP ESTIMATES, 1/1/60 BUYING INCOME— @XAD estimaTes, 1959 sive estimates by SALES MANAGEMENT 
Con- | Income Breakdown of Households 
sumer | Cash =" : ced ase eB F 
COUNTIES | Met. House-| Spend-| Urban | In- In- | 
CITIES Area | Total 4, holds | ing | Pop. Net | & } | come | come} $0-2,499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000&over 
continued Code | (thou- of (thou- | Units | (thou- | Dollars | of Per | Per | Per | Per % 4, %\| & | | % %, 
sands) | U.S.A. | sands) | (thous.)| sands) (000) | U.S.A. | Capita, Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. . | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


Lawrence 260) 107.5, .0602) 31.2 .7, 65.2] 203,257) .0610! 1,891) 6,515) 5,854) 5,932) 12 
LEllwood City 13.8 .0077 5 ,151| .0081| 1,967) 7,145) 5,990| 6,335] 9 
New Castle 51 0288 , 7 £ ; 1,972| 6,802] 5,703) 6,055} 11 
Lebanon 0486 ‘ 5 b b J 1,772) 6,160) 5,680) 5,594) 14 
A Lebanon 32.7; .0183 9. 5 3} .0195| 1,991) 6,644) 5,642) 5,939) 11 
Palmyra 3.0} .0045| 2 2.6 5,473| .0046| 1,934) 5,951] 5,802) 5,615] 13 
Lehigh 4) .1251 6 3 A i 6,893) 5,989) 6,266] 11 


AAllentown 3} 0653} 34. ¢ 245,179| .0735| 2, 7,127 5,992) 6,412 
2A Bethlehem | 


17.5 9.3 | 43.2 38.1 | 16.2 21.9 | 10.7 27.6 
44.8 -1 | 18.2 2112.4 30.1 
43.7 37.9 | 16.7 22. 3 28 
| 41.1 38.6 | 


-~onwn ons & 


} | | 
Luzerne 1) 2048) 7] A le | 5,741 5,264) 5,265 
AHazleton 33.8) .0189) 9.% ' 505). ,790| 6,506) 5,647| 5,892 
Kingston 0119 | 6.9 2,286] .0127| 1,985} 6,607] 6,128| 6,162 
Nanticoke .0105 ? 5.{ 5,449) 4,952) 4,964 
Pittston 0079} 3.6 19,190} 0058] 5,331) 4,798) 4,808 
Plymouth 3.0} .0073| 3. 4. 20,833! .006: 5,631| 5,068) 5,200 
A Wilkes-Barre .0402 9.9) 24. 127,226! .0382| 1,772) 6,393) 5,210) 5,582 
Lycoming 5 0602 187,781). 5,778, 5,112 5,182 
Williamsport 0268 92,660} .0278| 1,934) 6,303] 5,209) 5,537 
McKean d .0277 90,851; . G3 6,017; 5,537 5,495 
Bradford B.S .0095 35,036; .0105| 2,073) 6,738) 5,726) 6,011 
Mercer .3) .0651 ,822) .0683 1,959) 6,862) 6,005) 6,142 
\ Farrell .0079 25,481| .0076| 1,807] 7,078! 5,544) 6,224 
,628} .0062| 2,127) 6,876) 5,372) 5,948 
,759| 0056) 2,375) 7,504| 5,862| 6,582 
,381| 0196) 2,247) 7,692) 6,366) 6,956 

. Sharon-F arrell- | 


Sharpsniile , 9 0875 3.9 419| .0310\ 2,102) 7,440 | 


Noone rweow = 


ane anaae 


Greenville 7 .0054 


Grove City 


a) 


\Sharon 


1 Ellwood City is in Beaver and Lawrence counties. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Bethlehem is in Lehigh and Northampton counties. Before using these figures read foreword, page 19. 
For Retail Sales data, see Section 4 location on page 17. © SM, 1960. 


Now Publishing From 


Pace-Setting 
Progress 

In Pennsylwania’s 
Purse-onality 
Market 


LEBANON DAILY NEWS | story, “Brooks & Finley 


SALES MANAGEMENT 


308 


Sharon, 


SV “FO. 


‘Heard the News? 


Market area: In addition to the city of Sharon 
and its suburbs, the market includes the cities of 
Mercer, 
Greenville—all of which :are in Mercer County. 
The population of Mercer County is now 117,500. 


Farrell, Sharpsville, Grove City and 


Location: Sharon is approximately 70 miles 
north of Pittsburgh and 15 miles east of Youngs- 
town, Ohio. This makes it a completely inde- 
pendent city. In fact, no outside newspaper has 
as much as 15% coverage of Sharon! 


Industry: 
chiefly a manufacturing center with a number 


The Sharon metropolitan area is 


of diversified supporting industries. It has a 
desirable “balance” of business. The Shenango 
Valley, in which Sharon is located, is a rich agri- 
cultural region. Thus, Sharon has many factors 
contributing to a vigorous local economy! 


1960 


Pa. is now a Metro Market!” 


Quality Market: Today, Sharon ranks 50th in 
the entire U. S. A. in per household income. The 
trend points to still further advancement in this 
direction . with retail sales expected to be 
$130 4 Per family food sales are 74th in 
the U. S , per family car sales are 96th. In 
other ais Sa Ay Sharon’s total sales dollars rank 
equally high. 

Coverage: The new Sharon Metro area should 
be included in your advertising plans now; the 
potential is re ady and waiting. There is really 
only one way to cover Sharon effectively--with 
the Sharon Herald. The Herald gets to all fami- 
lies in this fast-growing, fast-spending market. 
Be sure you get this news to your associates! 


The Sharon Herald 


GALLAGHER.-DeLISSER, INC. NATIONAL REPRESENTATIVES 


When you're analyzing sales- remember... 


The Bethlehem Globe-Cimes 


. . . and gives you good coverage of the 
Lehigh Valley market! County coverage 
plans in this market (Bethlehem, Easton 
and Allentown) often overlook the real 
buying power concentrated in Bethlehem 
because the business is in the city itself. 
In Northampton County, for example, the 
cities of Bethlehem and Easton account 
for 75% of total retail sales. Thus, it’s 
= you need city coverage to make 
sales. 


However, in each of the three cities, “out- 
side 9x3 do not penetrate the vital city 
zones. It becomes necessary to use a home- 


+, ONLY THE AMES 
COVERS BETMLEMEN, PAS 


town paper to do the job. In the case of 
Bethlehem, only the Globe Times gets t 
the area of greatest potential. 

With the Globe Times you completely 
cover Bethlehem, a market of 100,249 ABC 
City Zone population, $82 million in retai 
sales, and $7,000 family income. This i: 
such a vital, big-spending city that Allen 
town retailers placed over 3% million line 
in the Globe Times last year! 

Remember: local papers give pe today’s 
key to successful selling in the Lehigh Vai 
ley market! Be sure the Bethlehem Globe 
Times is on your list. 


Rolland L. Adams, Publisher 


Gallagher-DeLisser, Inc., National Representatives 


EFFECTIVE SM 
BUYING INCOME— ESTIMATES, 1958 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


Cash 
In- In- 
Net 
Dollars 
(000) 


Per 
Capita 


Per 
Hsid. 


$0-2,499 
% & 
Hsids. Inc. 


$10,000 &over 
% & 
Hslds. Inc. 


$2,500-3,999 
% & 
Hsids. Inc. 


$4,000-6,999 
Hsids. Inc. 


< ae 
Hsids. Inc. 


Lewistown 
Monroe 

Stroudsburg... ... 

Stroudsburg- 

East Stroudsburg 


Montgomery... ....119) 
Abington Township 


2 aABethlehem 
Baston-Wilaon (Pa.)- 
Phillipeburg (N. J.) 
AEaston....... 


2.2 


305.8] 1,177,824 


2,123.5} 4,334,671) 


65,179 1,545 
26,325 1,867 
72,973 1,784 
13,170 2,026 


5,432 
5,983 
6,031 
6,932 


18.8 
16.1 
18.7 
10.5 
27,083 1,944) 6,691 
2,308 
2,431 


8,363 
8,426 


7,102 
135, 662 7,548 
131, 002 
21,730 
17,429 
15,735 
29,715 


3,429 
1,940 
2,234 
2,713 
2,201 


10,827 
8,358) 
7,922 
9,256 
7,429 


10,016 
6,585 
6,446 
6,443 
6,706 


204,311 
72,630 
59, 109 
13,539 
20,156 

368,743 

156,721 


3,338 
1,807 
2,265 
2,418 
1,179) 
1,958) 
2,046 


11,104 
7,566 
7,389 
7,964 
5.304 
6,854 
7,323 


8,671 
6, 022 
6,492 
6,650 
4,358 
5,832 
5,806 


134,717 
71,014 


2,020 
1,930 


7,090) 
6,895 


174,492) 
20,227 
23, 508) 
28, 045) 
37,981] 


1,519 
1,424 


5,209 
4,933 
1,547| 5,343 
1,821] 5,723 
| 1,819) 5,349 
2,041 6,976 
2,041) 6,976 


4,334,671 


Zee: 


ca 
a 


a 
i= 


on 
= 
— 


5.7 
4.4 
5.3 
2.6 


15.7 
13.0 
13.2 
10.6 


39.2 
40.8 
38.4 
43.4 


41.9 
40.3 
38.6 
38.4 


11.3 
12.8 
12.7 


18.5 
19.3 
19.6 
20.4 


18.2 
23.0 
23.3 
28.0 


5.4 
4.6 


3.0 
5.5 
5.3 
4.0 
7.0 


3.0 
7.6 
6.7 
6.2 


8.9 
7.6 


9.2 | 46.0 36.8 
16.7 
18.3 
15.5 
14.0 
15.5 
8.6 
8.6 
17.7 
18.7 
16.1 
16.4 
13.1 
15.5 
13.7 


37.8 
35.0 


41.7 
40.3 
39.9 
39.4 
41.6 
35.0 
35.0 
39.0 
39.5 
40.8 
40.4 
37.7 
43.2 
43.8 


18.6 
17.3 
18.5 
19.4 
19.6 
21.3 
21.3 
16.9 
17.6 
19.3 
18.1 
18.8 
20.0 
21.1 


37.3 
40.9 


33.1 
33.0 
38.4 
36.9 
37.7 
40.3 
42.6 


19.5 
19.0 
10.2 
19.2 
16.3 
17.6 
15.1 


32.8 
35.3 
46.1 
31.7 
4.9 
4.0 
35.5 


40.6 
41.9 
42.5 
38.7 
39.8 
40.0 
40.6 


17.2 
17.2 
21.0 
16.3 
18.8 
18.1 
18.6 


4.7 
9.0 
4.5 
5.8 
5.3 
5.9 


2 Bethlehem is in Lehigh and Northampton Counties. 


For Retail Sales data, see Section 4 location on page 17. 
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SM Standard %, and Potential (A) Metropolitan County Areas. 


‘ore using these figures read foreword, page 19. 


SALES MANAGEMENT 


The 
Philadelphia 
Inquirer 
sells to 922,000 
adult readers 
who don’t read 
Philadelphia’s 
major evening 
newspaper! 


Talk about exclusive customers! Nearly a million (922,000) of 
The Daily Inquirer’s 1,406,000 total readers do not read 
Philadelphia’s other major daily.* And in the suburbs, which 
account for 60% of the market’s buying income, The Inquirer 
reaches 164,000 more exclusive adult readers than the other 
major daily. In fact, when you put your advertising in The 
Inquirer, you reach an exclusive suburban audience that’s 
larger than the other newspaper’s total suburban audience. 


*Source: ‘‘Philadelphia Newspaper Analysis’’ by Sindlinger & Company Inc 


The Philadelphia Inquirer 


T ~ 
| | } 
300d Mornings begin with The INQUIRER | NEW YORK | CHICAGO DETROIT SAN FRANCISCO LOS ANGELES 
| ROBERT T. DEVLIN, JR. EDWARD J. LYNCH | RICHARD |. KRUG | FITZPATRICK ASSOCIATES | FITZPATRICK ASSOCIATES 

for 1,406,000 adult daily readers | 342 Madison Ave 20N. Wacker Drive’ } Penobscot Bidg 155 Montgomery St 3460 Wilshire Boulevard 
Murray Hill 2-5838 | Andover 3-6270 | Woodward 5-7260 Garfield 1-7946 Dunkirk 5-3557 

| 

t 
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Fea Ra a 
oe a ee eee 


( Donnelly Adv. ) 


Since 1850 


Ne ike AS nl 


East Coast 
Markets 


in Outdoor Advertising 


FOR INFORMATION ON ALL OUR MARKETS 


Scranton Office — call Diamond 6-5761 


_ CALL BOSTON, MASS., JAmaica 2-8800 | 


: 
ba 
Y 


9 
Ha 


From 


Maine 
fo 


Wilkes-Barre Office — call VAlley 3-7113 


PENNA. 


POPULATION 
ESTIMATES, 1/1/60 


EFFECTIVE 


BUYING INCOME— 


GD ESTIMATES, 1959 


“The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
continued 


Met. 
Area 
Code 


Venango 
Franklis 


Ou Cit 


Total 
(thou- 
sands 


65.4 


10.6 


Con- 
sumer 


House-| Spend-| Urban 
Pop. 
(thou- 
U.S.A. | sands) | (thous.)) sands) 


% holds | ing | 
of (thou- | Units 


| % 
of 


Per 


U.S.A. | Capita 


Per 


In- 
come 
Per 


Hsld. | C.S.U. 


$0-2,499 
Hslds. inc. 


Income Breakdown of Households 


$2,500-3,999 
| Ge + 
Hslids. Inc. 


J 


-0366 
.0059 


$0.1 


0168 


| 
18.6 19.2 
3.3 3.7 


73 


Oil City 

Warren 
Warret 

Washington 
Canonsburg 
Charleroi 
Donora 
Monongahela 
Washington 


Wayne 
Honesdale 
Westmoreland 

Arnold 
Greensburg- 
South Greensburg 


Southwest Greensburg 


Monessen 

New Kensington 

Arnold 

New, Kensington 

Vagdergrift 
Wyoming 


For Retail Sales data 


19.8 
37 
14.7 


26 
9.3 
16.2 


see Section 4 location 


0109) 0 
.0211 7 
0082 
.1204 
.0073 
. 0052 
.0067 
.0050) 


0150 
0108 
0035 
.0100 
0075 
0110 


0202 


on page 


10,096 
564,491 
17,994 


.0291, 1,486 
0058; 1,830) 5,87 


24.0 15.6 
20.5 12.2 


37.6 41.0 
10.9 40.6 


11.3 
| 13.5 


18.7 | 


20.5 


| 
$4,000-6,999 | $7,000-9,999 $10,000&over 
ord gy 


% & 
Hsids. Inc. 


| % %&% % b 
Hsids. Inc. | Hsids. Inc. 


nsee 
0156 


.0097 


.0185) 


0088 
1114 
0067 
.0054 
0068 
.0048 


-0144) 1,879 


| 
| 
-0119 


.0030 
- 1693 


.0054} 1,836 


0160 
-0119 
-0040 
-0094 
-0077 


-O111) 1,871 


0199 
-0146 
.0050 


1,720 


1,660) § 


1,638 
2,003 
1,727 


1,708) 5,736 


1,947 
1,897 
1,760 


+e 


1,771 


1,682 


1,989 
2,056 
2,174 
1,746 
1,925 


1,848 
1,853 
1,808 


6,328 


5,128 
5,314 
5,980 
6,426 


6,749) 
7,085 
7,487 
6,010 


5,010 
5,111 
5,505 
5,459 


b| 5,275 


5,952 


| 5,809 
5,355 


5,088 
4,691 
5,048 
5,460 
5, 623 


7,166) : 


6,703 


6,398 
6, 388 
6,161 


-0072) 1,475) 5,084) 


© SM, 1960. 


5, 486) 


4,470 
4,922 
5,455 
5,839 


13.8 
10.2 


27.8 


SM Standard (4) and Potential (A) Metropolitan County 


www ew wv 


3. 


2 
9. 


4 
19.7 
26.3 


38 


4 
0 
a 
0 
4 
a | 
3 
7 
8 


2 
sf 
Py 

4 


4 
6 


5 3 


tw ew w be wD 
ooo nN OS 


eo) 


15.2 
45.6 | 15.2 
39.1 | 8.4 


Se wy wy tw wo 


18.2 
16.9 


Areas. 


SCRANTON’S OLDEST DAILY 


THE SCRANTONIAN — THE SCRANTON TRIBUNE 


SCRANTON’S ONLY SUNDAY NEWSPAPER 


When you buy SCRANTON 
the COMBINATION is your best buy! 


392 per tine Buys 84,000 Families 


COVERS 1% 


of the 
Scranton 
Metropolitan 
Area 


1959 LINAGE 


10,672,264 


ABC CITY ZONE 


161, 


965 


(pop. ) 


WARD-GRIFFITH CO., Inc. 


National Representatives 


SALES MANAGEMENT 


“t 3 Sterling Yates, Atlantic 
This is Weathermen, halee bot He 
Pittsburgh 
where... 


@ In ratings, coverage, in- 
fluence, KDKA-TV is 
the powerhouse in 
Pittsburgh. 
‘ 5 Josie Carey, Sylvania Award 
@ For sales leadership, - Winner, charms children with 
your : : , > land 5 nites a week 
put your money on the >. » her Story 
leader, KDKA-TV. In ome °° KDKA-TV 
Pittsburgh, no selling ; : 
campaign is complete ; - — c : 
+ 7 roaYr _ rom window wasnerse o 
without this powerful window watchers, everyone in 
WEC station. 2 Pittsburgh knows KDKA-TV. 


Roy Face, Pirate ace — big 


league hurler in a big league fa your most 


market, Pittsburgh. 


@ ARB figures show KDKA- » : 
TV holds 45% . i powerful 


share of audi- 


ence in this three station mar- : ; T ll . 

me ‘ | a V selling 

@ Your message can reach ty fe e 

4.5 million TV viewers on : ’ orce ls eee 

Channel 2, in an area that in- 

cludes 29 counties. | KDKAATV 
Wayne Klotsky, construction man, ® Pittsburgh 
one of the 4.5 million people in , on @=m@@ REPRESENTED BY TVAR 
KDKA-TV’s selling orbit. " = 


WESTINGHOUSE BROADCASTING COMPANY. INC 


PENNA. @ POPULATION et : EFFECTIVE _@? E The “SM” symbols mark original, exclu- 


_ESTIMATES, 1/1/60 BUYING INCOME— 


l ‘ | Con- | l ae ee Income Breakdown of Households 
| sumer | 

| 

| 


ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 


House-| Spend-| Urban ; i ee | 


CITIES Area} Total % | holds | ing | Pop. N he } anae $2,500-3,090 $4,000-6,998 | $7,000-8,999 $10,000&over 
continued) |Code] (thou- of (thou- | Units | (thou- of Per | Per | % 


% % % 
sands) | U.S.A, | sands) (thous.)) sands) 000) | U.S.A. Capita Hsid. | C.S.U,| Hsld. Helds. rR Holds. ine. | Hsids. Inc. | Hsids. | ne. Hsids a. 


COUNTIES | Met. 


York .... 181} 287.0) .1327) 71.0) 80.0 118.7 1,858, 6,021) 5,500) 5,604] 14.5 3.8 | 20.9 11.8 | 41.1 38.5 | 14.0 
Hanover.......... 15.2| .0085 | 5 30,167) .0090| 1,985] 6,558) 5,549] 5,810} 12.9 3.3 | 20.1 10.9 | 41.9 37.8 | 14.5 
AYork............) 65.0) .0364) 20.3) 23.4 132,549) .0398| 2,039) 6,530) 5,543| 5,847] 12.7 3.2 | 19.4 10.4 | 42.2 37.9 | 15.1 


Total Above Cities 6,118.9) 3.4243 1,790.22, 151. 12,639,686) 3.7910, 2,066 7,060) 5,876) 6,293] 12.3 2. . 8.4 | 40.8 34.1 | 16.6 21. 13.4 33.5 


State Total. .. POE ol. 402.3 _ 6.3813 3, 270.4 3,773.7'7, 949.6! 8/21, nated 6.8063 1,901 6.08) 6.768) 6,959] 14.3 3.5 | 18.4 9.7 | 40.1 . . ° 11.8 30.7 


POPULATION 
SM | ESTIMATES, 1/1/60 | 7D: ESTIMATES, 1959 


JM POPULATION 
ESTIMATES, 1/1 60 


il 
| Con- | | | |} | | Con- | 
| sumer | | | | . sumer 
House-| Spend-| Urban } | | House-| Spend-| Urban 
Total | % | hold | ing | Pop. Net | % | Per! Per Total % | hold | ing Pop. e 1 & 
(thou- | of | (thou-| Units | (thou- Dollars of | Cap- H’se- | | (thou- | of | (thou-| Units | (thou- of | Cap-|H’se- 
} 


sands) U.S.A. sands) (thous.)) sands) _ 000) | U.S.A. ita hold sands) | U.S.A.) sands) (thous.) sands) U.S.A. _lta | hold 


| Pitsburg... 2,381 .5)1.3329 ° ‘ , 859. 4, 668, 696 1. 4004 1,960 6,829 
271.7) .1520 ; 93.7 J 558,183 .1675 2,054 6,914 
Easton ; -2| .2655| 137.5) 158.4 2 936,031, .2808 1,974 6,807 | 246.5) .1379) 71.1) 78.9 ’ 404,138) .1212 1,640 5,684 
Altoona P -4 .0730, 38.2) 42.5 . ‘ -0641|1,640 5,600 || ASharon-Farrell- | 
Erie -8| .1326 68.9) 79.3 J y -1400 1,970 6,770 || Sharpsville. . 116.3, .0651; 33.2; 37.9 68.9} 227,822 .0683,1,959,6 862 
Harrisburg. . . -4) .1933, 102.4) 120.3 q -2017 1,947 6,567 || Wilkes-Barre- | } | 
Johnstown. . 9.1583) 76.2) 84.3) ; -1282,1 ,511/5,611 || Hazleton -1) 2048 102.7, 112.0, 315.7 .1768 1 ,610,5,741 
Lancaster 5) .1497) 76.7) 89.1) -1656 2,064 7,198 | || AWilliamsport. . -4| .0602) 32.5) 36.7) 70.7 -0564 1 ,748|5,778 
Lebanon. . . -9| .0486, 25.0) 27.5 lo J .0462,1,772 6,160 | -0| .1327, 71.0 80.0 118.7 - 1320 1,858 6,201 
New Castle -5| .0602) 31.2) 34.7 -0610 1,891 6,515 | aa Vai ace 
1Philadelphia. . . 14,439. 1'2.4843'1 274.5 1,519. 3 3, 578. 7 10097 .2'5.6511|2,905.5|3,378.2| 7,670.8120,031 ,627 6.0085 1,984 6,894 


1 Includes eutitk N.J. © SM, 1960. 
For Retail Sales data, see Section 4 location on page 17. 


Allentown- 
Bethlehem- 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 19. 


For a profitable selection of markets and media 
study both the Survey data and the Survey advertisements. 


JULY 10, 1960 


NEWPORT IS INTERESTED ONLY IN Newport Daily News 


Rhode Island’s highest-income market reads the only 
RHODE ISLAND'S HIGHEST-INCOME MARKET daily in Newport County—The Daily News. Circulation 
covers 88% of the city zone; 69% of the county. 


(Family Income) = 
$7,399 (County) $8,430 (City) Year Round Market * Plus Thousands of Navy Personnel 


Plus Expanded Summer Market 
(Total Income) 


$145 020,000 $90,198,000 The Newport Daily News 


Newport—a major market in New England Largest Circulation in Represented by 


Southern Rhode Island The Julius Mathews Special Agency, Inc. 


7 rn (Other New England States: Connecticut, Maine, The “SM” symbols mark original, exclu- 
RHODE ISLA N D— Massachusetts, New Hampshire, Vermont.) sive estimates by SALES MANAGEMENT 


POPULATION EFFECTIVE 
JSM ESTIMATES, 1/1/60 BUYING INCOME— SM 
| Con- Income Breakdown of Households 
| | sumer Cash 
COUNTIES | Met. | House-| Spend-| Urban In- In- | 
CITIES Area| Total %, holds | ing Pop. % come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $10,000 over 
C (thou- of (thou- | Units | (thou- of Per Per &, % q & % % % % & & 
sands) | U.S.A. | sands) | (thous.) sands) Hsid. Hsid. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. Hsids. Inc. 


Bristol 9} .0178| 9.0) 9.7) 26.3 
Bristol cadet 0} 0078) 3.9} 4.2) 
WR ccaissac 0} 0588) 31.2) 32.4) 91.9 
Warwick 9} 0341) = 17.7) 

West Warwick. .... 8} .0122) 5.8 

Newport y .0429) 

Newport , 0247} 


ESTIMATES, 1959 


e2 


6,626 6,152) 15.3 3.8 | 21.6 11.4 | 37.1 32.6 12.4 4.0 
6,278 16.1 4.2 4 12.5 | 37.9 35.4 10.5 29.3 
6,292 14.7 3.8 -4 11.7 | 38.3 35.8 10.6 29.2 
6,428 14.1 3.5 -6 11.1 | 39.8 35.6 11.1 30.1 
6,044 7 . . . . . . 
7,398 17.6 4.7 -6 12.3 | 37.3 35.6 10.1 27.8 
8,430 13.7 3.4 -5 10.4 | 40.3. 36.2 11.4 29.4 


~ 
ros 
o 


wae we oe 


£823 


| 
Providence ; -0| .3240) 
Central Falls 0} 0123} 
Cranston owe . 0363) 
Pawtucket- | 
Central Falls | .0694) 
East Providence 1) .0230} 
APawtucket..... 0471) 
AProvidence. 23 1278 
Woonsocket... 0} .0274) .3| 
Washington. ....... .0340 ls . ¥ d 6,657) 4,491) 5,301 . ‘ 36.7 
Westerly i .8| .0072 7) -0) ’ . ‘ 5, 695) 5,260) 5,249) -5 | 24. ‘ -0 34.0 


£8222 832% 


6,318 17.2 4.6 -0 12.5 | 37.6 35.5 10.0 28.4 
5,879 16.0 4.6 8 15.1 | 39.5 40.1 . 7.3 20.8 
6, 888 14.3 W ‘ 9.5 0 33.2 13.0 


_~_— = 


6,137 
7,477 
6,201 5, 764) 5,77 . ‘ . 7 3 


6,529| 5,215| 5,696 3 12.7 | 36.9 35 
6,158| 5,543] 5,620 5 | 22.6 13. re. 


~~ = 8D te 


7. 
6 


Total Above Cities. ... .1| .3590) 186.4] 3] 1,227,860! . ,900| 6,587| 6,040] 5,806 35.6 


grtes | | } | 
State Total.......... 853.2) .4775| 249.8) 297.9) 711.2] 1,606,954) .4820) 1,883) 6,433) 5,384) 5,732] 17.1 . 9 12.4 | 37.7 36.5 | 13.2 19.1 | 10.1 28.5 


*Not available © SM, 1960. 
For Retail Sales data, see Section 4 location on page 17. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures read foreword, page 19 


WHAT'S UP? Effective Buying Income 


in Pawtucket-Central Falls—a big PAWTUCKET—CENTRAL FALLS* 


part of the Providence-Pawtucket 
metropolitan area. Only the Paw- EFFECTIVE BUYING INCOME 


tucket Times gives effective adver- 
tising coverage, 400% more than *POP.: 106,100 H.H.: 32,900 
any other daily, 800% more than 
any other evening newspaper. 


Per Per 
Total Capita | Household 


sos t | 1960 |$201,910,000. | $1,903. 137 
| Patwtucket Times eon) Pest 


PAWTUCKET, RHODE ISLAND | jo9s9 4% 
Represented Nationally By 
STORY, BROOKS & FINLEY, INC. (SM ‘60 Survey) 


i 
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The Survey of Buying Power 
Where Advertisers and Agencies MEET and AGREE 


SALES MANAGEMENT 


ONE-IN-A-MILLION TEST MARKET... 


one newspaper...and a million and more prospects! 


You can now cover one of the nation’s top 
three test markets (and the Number One test 
market in New England!) thoroughly and more 
economically than ever with The Providence 
Journal-Bulletin. New Journal-Bulletin package 
plans—explained at right—make it easy. 

And you'll like what The Providence Journal- 
Bulletin delivers. This one medium is the strong- 
est selling force throughout New England’s sec- 
ond largest market . . . a million- -plus interstate 
population center where buying power is BIG. 
bigger than ever, as Sales Management shows. 

In ABC Providence alone, The Journal-Bul- 
letin gives you 100%-plus coverage of over 500,- 
000. In the CITY-STATE area, you get more 
than 80% coverage. 

Isolated from other major markets . . . repre- 
sentative and well-balanced between urban and 
suburban . .. cosmopolitan in composition . .. the 
bustling Providence market offers you the ideal 
testing grounds for new products, new packaging, 
or sales promotion ideas. 


New Journal-Bulletin Package Plans 


Low Cost Gravure Opportunity—Your grovure advertising in This 

Week Magazine or locally-edited Rhode Isiander moy be adopted 
for Journal-Bulletin combination, biack and white, ot $.44 a line, 
using same copy. (Min. b&w size to be at least equal to the 
gravure, and combination to be ee in same colendor week.) 
We make plates, no charge. Ask about | 


Job-tailored Combinations—You hove 2. , <aeee of combinations to 
fit your campaign program and budge 
Combination :* 
Morning and Evening 
Sunday Journal 
Sunday and Morning ... 
Sunday and Evening 
Sunday, Morning, Evening 
(ABC circulation, March 31, 1959) 


Circulation Line Rate 


*Daily copy may run morning and evening or evening and morning. 
a and daily combinations may stort preceding Thursday A.M., 
to be completed with Tuesday P.M. editions. Holiday Journal not 
sold in combination, 


Write for full market data or Package Plan information 
to Frank S. Rook, Manager, General Advertising, The 
Providence _Journal-Bulletin, Providence 2, Rhode Island. 


PROVIDENCE JOURNAL-BULLETIN 


Poston office: 479 Statler Bldg., Boston 16; Represented in Florida by McAskill, Herman & Daley, 
4014 Chase Ave., Miami Beach 40; Represented elsewhere by Ward- Griffith Co., Inc. 
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“RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Trrrrreeee ee 


Counties ond cities on this mop 
ore charted in proportion to net 
Effective Buying Income: Scole, 
0109 sq. in. equals $1 million 


Cities shown ore those hoving 
net Effective Buying Income of 
$15 million and over 


Calhoun 
Charlest 
ACha 
Cheroke 
Gaffne 
Chester. 
Chest 


Westerly 


SU eeeeeeeeeeereeeceeeyeeecececcccce rer eee 


Chesterf 
Clarende 
Colleton 

Water 


Darlingt 

Hartsy 

— = mn : ———————— = Dillion 
POPULATION zg 64 | ‘POPULATION Dorchest 

RHODE GD ESTIMATES, 1/1/60 GD ESTIMATES, 1959 | ESTIMATES, 1$1/60 

ISLAND ; “ =o og chin l ‘ 9 | Cone l Edgefielc 

METRO. . sumer | Fairfield 

AREA House- Spend-| 


| | House-| Spend-| Urban | | Flore 
Total hold | ing p. Net % | Per| Per Total | % | hold | ing Pop. Net jorence 


thou- of (thou- | Units | (thou- Dollars of | Gap-| H’se- |) (thou- | of (thou- | Units | ( (thou- Dollars H’ Floren 
sands) U.S.A. sands) | (thous.) sands) (000) U.S.A.) ita | hold |) sands) U.S.A. sands) Paered sands) (000) | U.S.A. ita | hold 


Providence a. 715.9 .4006 213.6) 240.9 648.5 1,381, 420 40841, 888 6, az7|| Total Above Area 718.9) -4006 | 213.6! _240.9) .5| 1,351, 420. 40881, 888 6. 327 — 
RHODE ISLAND METROPOLITAN STATISTICAL AREA sieht bh “ya St eas ae. cai 


— oe oa For Ret: 
Providence. ...| 787.8) .4407| 236.5! 262.1) 681.0] 1,518,775] 4475) 1.9296, 422 | Total Above Aroas| 787.5| .4407 238°5| 262.1| 681.0] 1,518,775| .4475|1.929 6.422 


’ SM Star 
5 re) U TH Cc A R oO LINA (Other South “Atlantic States: “Delaware, District of Columbia, The ‘SM’ symbols mark original exclu 
Florida, Georgia, Maryland, North Carolina, Virginia, W. Virginia.) sive estimates by SALES MANAGEMENT 
SM POPULATION EFFECTIVE SM 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 


| & Con j ? ; l - odd Income Breakdown of wn of ee 


COUNTIES | Met. House-, Spend- Urban | ——_——- om 


CITIES Area %, holds | ing | Pop. |; % | | $0-2,499 $2,500-3,999 _$4,000-6,990 $7,000-8,908 ‘10,0004 ov 
Code (thou- | Units | (thou- ‘ 7 % 


% % 
sands) | U.S.A. | sands) (thous.) sands) . | Hsids. Inc. Hsids inc. | Hsids. ine. | Hsids. Inc. Holds. inc. 


Abbeville 21.0; .0117 : . i 0074) 1,167 1 16.1 | 25.8 22.0 24.0 34.4| 6.2 13.4| 3.9 14.1 

Aiken. 90.0 .0504 t ; 0406) 1,504 2 7.7 | 28.4 17.7 | 22.1 23.0 | 12.4 19.8 | 10.9 31.8 
Aiken 12.4) .0069 ‘ ‘ 4,83 -0074) 2,002) 6,207) 5,295) 5,678 . . 28.4 15.9 | 27.0 26.1 | 17.1 24.5 

Allendale 19.5) .0108 . 0042) 719 2,556 2,434] 66.6 40.8 | 21.2 27.6| 9.3 20.3| 1.6 5.4 

Anderson 94.8, .0529 ‘ ’ . : .0351| 1,238! 4,703) 4,281) 4,121] 31.3 11.3 | 28.8 22.2 | 28.4 36.5) 6.8 13.4 
Anderson 42.8) .0240 3. f ‘ -0184| 1,435) 4, 4,147) 4,281] 30. e 29.0 21.5 | 28.5 35.3 | 7.1 13.4 | 

Bamberg 16.0) .0090 a 4. ' 968.0042 3,150 2,848) 56.4 29.5 24.5 27.4/ 14.1 26.2) 2.9 8.2 

Barnwell 26.7; 0149 ' 0) ,640  .0059 ,022 2,797, 2,519] 64.3 38.0 | 22.8 28.8 | 9.3 19.5 | 2.1 6.9 | 

Beaufort 36.8) .0206 E ‘ : | 0116 | 2,705, 2,933] 58.4 29.6 | 20.6 22.3 | 14.2 25.7 | 4.0 11.0} 

Berkeley 35.1| 0197) 7.6) 8.3) | .0082) 3,267| 2,849] 55.4 29.0 25.7 28.7 | 13.7 25.5| 3.3 9.3 | 


For Retail Sales data, see Section 4 location on page 17. 
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Before using these figures read foreword, page 19 


SALES MANAGEMENT 


A DECADE OF GROWTH 


IN CHARLESTON, SOUTH CAROLINA 


1950 1959 
POPULATION 181.4 210.5 + 16% 
 & 4. 234,456 276,520 + 15% 
CIRCULATION 
DAILY 70,398 93,063 +32%* 
SUNDAY 80,952 102,757 +27 %* 


4 (pull EVENING POST 
er A ——/—— NEWS ond COURIER 


Represented Nationally by 


THE JOHN BUDD COMPANY 


POPULATION EFFECTIVE 
S$. CAROLINA BYZD ESTIMATES, 1/1/60 - BUYING INCOME— QD estimates, 1959 sive estimates by SALES MANAGEMENT. 


Con- -; income Breakdown of Households 
sumer a - woetineetie - 


COUNTIES | Met. House- Spend-| Urban In- | 

CITIES Area} Total G, holds | ing Pop. & come $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 |$10,000&over 
continued) |Code| (thou- of (thou- Units | (thou- of Per | Per | Per % % % % % A A % d % 
sands) | U.S.A. | sands) (thous.) sands) . | Hsids. Ine. 


Calhoun 0; .0073 1 . 3,308) 3,133) 2,642] 61. 7 4 28.1 | 11.6 
Charleston... 28 5) .1178 5 : ; ; ; ,314| 4,809) 3,868) 4,049} 37. , : ‘ 26.0 
ACharleston....... 73. .0409; 21.9 7| 4,930) 3,828) 4,082] < 

Cherokee............ .5| .0209 ; J ’ : . ‘ 4,382, 4,000) 3,713 
Gaffney. .0055| 2. 3.5 ,252) ,0043! 1,454| 4,914) 4,072] 4,229 
Chester. . . : .0187 . . d J r . 4,645) 4,215 3,973 A 
Chester 7.9, .0044 2.3 2. 892) .0033| 1,379) 4,736) 4,191) 4,247] 33. 

| | | | 


% 4g % % em | & He, 
Hsids. Inc. | Hsids. Inc. Hsids. Inc. | Hsids. Inc. 


Chesterfield. . 3, .0192 t 6) : f ' 3,845) 3,459, 3,052 

Clarendon 5.0198 } a F 3,458| 3,180| 2,684 

Colleton 9) .0157 . , ; i 3,460| 3,258! 2,784 

Waterbor 6 .0034 7 ; : . , 169) 4,124) 3,506; 3,521 
| 


Darlington .8| .0278 : 778) . 4,183) 3,797| 3,470 
Hartsville 7.0, .0039 § .0029} 1,402) 5,453| 4,090 4,571 
Dillon | 3,931) 3,457, 3,108 
Dorchester 3,935) 3,388) 3,105) 


Edgefield. . . 
Fairfield... 
Florence 


| 
3,780, 3,626) 3,226 
3,885) 3,491) 3,143 
. : . 4,131, 3,872 3,428) 
Florence......... 28.9} .0162 : ,878) . 345) 4,628 3,836) 3,957 


Georgetown. .........] 36.3) 0 9. . ,010| 4,073) 4,063, 3,581] 40.9 17. 6 26.2 | 20.7 30.6| 5.1 11.5 | 3.7 
Georgetown 14.3) .0080 4.5 18,013) .00 ,260' 4,393) 3,975) 3,950 28 .§ : 4 , ‘ 9 | 5.2 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. € 


SM, 1960. 


Definition of Cash Income Per Household 


Cash Income Per Household is a mathematical average—total cash actually avail- 
able for spending divided by total households. Cash Income is net Effective Buying 
Income less non-cash items such as food and fuel produced and consumed by 
farmers, imputed rentals of owner-occupied homes, income received by trusts, 


pension and welfare funds and income of non-profit institutions. 


10, 1960 


LANCASTER 


CHESTERFIELD 


FAIRFIELD 


» 
6 
= 
a 
& 


FLORENCE 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1964 revail sales of $25 million or more. 


ORANGEBURG 


Counties ond cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
0075 sq. in. equals $1 million. 


Cities shown ore those having 
net Effective Buying Income of 
$15 million ond over. 


S. CAROLINA POPULATION —s—=”™ EFFECTIVE SoM) The “SM” symbols mark original, exclu- 
. ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates hy SALES MANAGEMENT. 

| Con- | | Income Breakdown of Households 

| sumer Cash | __ 

COUNTIES | Met. | House-| Spend- Urban Ine | In- | | 


CITIES Area | holds | | Pop. come | come} $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |510.000&0ver 
(continued) | Code (thou- | Units | (thou- Per | Pi P ” 


Per ‘er ‘er ‘ % 
sands) | U.S.A. | sands) | (thous.)| sands) S.A. | Capita) Hsid. csu,| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 
. paternal | | aid 


Greenville... . . 1156 ‘ 65.6) 117.6 | 5,461) 4,727| 4,809) 25.7 d 3 17.4 | 31.1 34.2 -2 16.8 | 7.7 
Brandon-Judson. . 2.2) .0068 3] 3.6) d | 5,048) 4,589) 4,575] 22.0 -8 20.7 | 33.7 38.9 2 16.3 
AGreenville....... 70.0) .0392 . 27.6 é 6,379) 4,692) 5,313] 24.2 a -9 14.3 | 30.6 30.5 4 15.9 
IGreer........ * = . 2.1 é 5,762) 4,593) 4,899] 19.5 R -6 16.6 | 37.9 41.2 .7 17.6 

Greenwood anne 5) . , 13.8 b 5,474) 4,739) 4,754] 24.6 18.4 | 31.9 35.7 8 14.9 
Greenwood en ‘ d d 5.6 5,636) 4,575) 4, 23.3 ‘ 3 17.4 | 32.1 34.3 ‘ 

Hampton... b d 0 3,136) 3,017) 2,671] 68.2 . -? 30.6 | 12.7 25.1 . . " . Total A 

ve d 4,264) 3,535) 3,367] 45.4 . -9 27.3 | 18.1 28.6 
Conway m y : , a 4,924) 3,872) 4,291] 34.9 ‘ -1 20.1 | 24.3 30.0 
Myrtle Beach 4 ; J ‘ . .0044 3,999) 3,134) 3,612] 42.7 : -2 24.8 | 20.1 29.5 
dune | 0029 3,324 3,102) 2,713] 58.3 . -6 29.9 | 11.6 22.8 

0100 3,986) 3.513, 3,318) 47.4 . -2 25.1 | 18.6 29.6 

-0028) 1,026) 4,619) 3,079) 3,921] 39.6 . 4 21.4 | 22.3 30.2 

| 0151) | 6,023| 4,373) 4,258] 26.0 y «1 22.4 | 32.1 40.1 

0051 7 .0} .0039| ‘ 4,861 4,374) 4,411] 26.4 ‘ -5 22.7 | 28.5 34.2 

0251 8) s , 0164) 5,085) 4,264) 4,187) 34.1 x -2 19.1 | 27.7 36.1 

-0057 ‘ . -0043) 5,274) 4,593, 4,665) 28.6 A 9 17.6 | 29.4 33.5 

.0134 , i . 0049) 3,173, 3,028 2, 63.4 é -8 28.7 | 10.7 22.4 

.0342 8 0201 4,232 3,965) 3.761) 34.7 R -4 265.7 | 25.9 36.4 

-0047 J A -0021, 860) 3,653, 3,325) 2, 55.7 o 4 27.3 | 12.7 23.0 

0184 A 3) a -0087, 884 3,919 3,478) 3, 50.3 . 0 29.8 | 14.6 24.9 


SW Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. Before using these figures read foreword, p°° 
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sell over 1,000,000 Negroes 


WITH THE 3 SPEIDEL STATIONS 


The Speidel Group has a very simple formula for success— 
specialized programming to a special audience*— 

that means special results for their advertisers. 

Get success stories and details on multi-station discounts 

from Bob Dore, National Reps and Dora-Clayton Southeastern Reps. 


“Percentage Negro population in coverage areas: 


WOIC—43% WPAL—52% WYNN—53% 


\WOIC Bi WPAL BI WYNN_ 


5000 W 1470 KC 1000 W 730 KC 250 W 540 KC 
COLUMBIA, S. C. CHARLESTON, S. C. FLORENCE, S. C. 


BE 
GOLDEN HORN STATIONS 


SPEIDEL concentrated coverage where it counts 


BROADCASTING CORPORATION 


» POPULATION _ EFFECTIVE The “SM” symbols mark original, exclu- 
S. CAROLINA @ ESTIMATES, 1/1/60 BUYING INCOME— @¥2B ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


| CY Com | Income Breakdown of Households 


sumer 


COUNTIES | Met. | House-| Spend-| Urban 


| 
CITIES Area | & holds ing | Pop. $0-2,499 | $2,500-3,999 | $4,000-6,999 | | #7 000-9,999 |$10,000& over 
continued) |Code of | (thou- | Units | (thou- Per 4 % %& 


% % % %&% 
.S.A. | sands) |(thous.)| sands) 8. Hsid. | C.S.U. . | Hsids. Inc. Holds. Inc. Hsids. Inc. | Holds. inc. Hsids. Inc. 


0146) : ‘ / 514). 3,470 y : . . . . t ; 2| 2.0 8.4 
-0173 -9) ¥ é z= 4,468 ° - \ P 7 ° 0 ‘ 3 3.9 14.8 
0045 2.4) 9) . J 4,668) 3, , j 9 20. ‘ = r - 4.5 15.9 
9} .0218) " .3| : : : 1,038) 4,387 : ‘ g . : ; : j J 3 8.5 
Orangeburg -5| .0417) A 6) . é p 864) 3,698 \d P . 4 ‘ ® : 8 13.7 
Orangeburg 7.7) .0099 ‘ : 22,057) . 1,246} 4,693 3,304 , 57 : : ; . ' . , < .6 23.2 


-0254 F 4) : : 0160) 1,175) 4,899| 4,277 : : j ' : é ‘ ; 114.1 
-3)  .1048) 5 i " ,728) . 1,419) 6,282) 3,935 , ‘ “ 4 | 28. : ‘ . 4 27.1 
AColumbia....... .0|  .0649| 3] 42.3 32,547| | .0548| 1,574] 6,025| 4,306 28.3 8.6 | 24. : : ; 0 28.8 
Re Ae -1) .0096) 4. 14,776) : 3,518; 3,323 8 29. 1 29.3 | 13.9 26. i2' 6: 9 8.5 
Spartanburg .5| 0915 , j 8} 214, 561| |1 312 5,025| 4,475 6 9. : . : 0 14. 9 20.1 
ASpartanburg. ..... .0|  .0257 ¥ 65, 296| | 1,419) —" 3,899 2] 26. 4 17.6 | 30 ; ; 6 24.5 
71,720} .0215) 1 “a 4,912) 3,056) 3, 9 20. : 8 | 18, 2 18. 3 13.5 
‘ 324| 4, 607| 3,762) 3,870) 37. ; : : ’ 8 18.4 

j 1,116) 4,495) 4,231) 4,000] 33.8 12. 3 23. 7 8. 6 13. 6 16.6 
anes eer .8| .0060) 2.8) 3.4/ eg! - 5,230) 4,222) 4,464] 28. , ; . .7 34. 3 15. 3 21.2 
Williamsburg .0| .0246) 8.8) ‘ 726| 3,628) 3,276) 2,634 34.6 | 24.6 29. 3 20. F 8 8.1 
York .6) .0462} 20.1) 24. t | 0326 1,314) 5,398) 4,408) 4,479) 28.8 9.6 | 25.8 18. : 7 16. 1 20.1 
Rock Hill. ...... .8} 0170} 7.8) 11. 49,893) 0150) 1,647) 6,307) 4,455) 5,159] 21.8 6.8 | 22.9 14. -1 36. 7 18. 5 25.2 

} | | 


Total Above Cities. . . . 611.2) .3420) 170.5) 219.9 916, 038} 2148) 1, 499) 5,373 4, 166) 4,550] 31.0 10.1 


State Total. ......... 2,420.2) 1.3544) 594.9) 706.4) 947.8] 2,781,834) 8345, 1,149! 4,676 3,938. 3,882] 39.0 15.0 26.5 21.7 23.3 31. 3 13.2 9 18.3 


JM POPULATION Sy) & POPULATION JSM 
ESTIMATES, 1/1/60 ESTIMATES, 1959 ESTIMATES, 1/1/60 ESTIMATES, 1959 


Con- 
sumer 


Net | pe | Per 
Dollars % | | Coe H’se- Cap-, 
sands) | U.S.A.| sands) |(thous.)| sands) (000) (U.S.A, ita | hold sands) | U.S.A.) sands) had sands) (000) | U.S.A.) ita hold 


RGR SEsn Re 


210.5) .1178| 57.5) 71.4) i 276,520) -0829 1,314 4,808|| ASpartanburg. . . 163.5) 008 42.7 47.9) 62.8] 214,561! 00441, 312 5,028 


248.3| .1390| 58.1 84.3, 158.0] 332,601| .0998\1,34015,725 | | 


206.4! “1156) 86.8} 65.6) 117. 310,203 .0930 1 ,503'5,461|| Total Above Areas} 828.7 4638) 215.1| 00.21 478.2} 1,133,888) -3401 


7 Greer is in both Greenville and Spartanburg counties. © SM, 1960. SM Standard (4) and Potential (4) Metropolitan County Areas. 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
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214 BILLION ‘AIN’T HAY’- 


EVEN IN BIG AGGIE LAND 


Big Aggie Land spreads across five of the coun- 
try’s richest farm states. In the NCS #2 175 
county area which makes up Big Aggie Land 
retail sales amounted to $2,492,215,000 in 1959. 


One of the richest markets in the nation, Big 
Aggie Land is delivered by one medium, WNAX- 


credits WNAX-570 with from 21% to 42% of the 
of the total radio listening audience—taking top 
spot by a considerable margin in every 4 hour 
period surveyed. 55 other stations shared the 
remaining listeners. 


billion ‘ain’t hay,’ it’s dollars spent by 


570. The 84 county area Pulse Report (Oct. ’59) WNAX-570 listeners. 


ee PEOPLES BROADCASTING 
pecans CORPORATION 
WNAX, Yankton, S. Dak. 
KVTV, Sioux City, lowa 
WGAR, Cleveland, Ohio 
mu.» WRED, Worthi i 
\e M9 A 
Ww 


PROGRAMMING FOR ADULTS OF ALL AGES 


PEOPLES BROADCASTING CORPORATION 


Sioux City, lowa Yenkton, South Dekota 
Represented by Katz 


lowa, Kansas, 


“(Other West North Central “States: 


S Oo U T H D A K oO T A — Minnesota, Missuri, Nebraska, North Dakota.) _ 
JM POPULATION EFFECTIVE SH 


ESTIMATES, 1/1/60 BUYING INCOME— 
i 
| sumer 
| 


Con- 
House-| Spend-| Urban ae 


Total % holds Ing Pop. $2, 500-3, 999 | | $4, 000-6, 908 | $7,000-9, - $10, 000 & ove t 
thou- of (thou- | Units | (thou- % %, 4 
. Holds ine. | Heid. ine. sls tne. 


The “SM” symbols mark original. exclu- 
sive estimates by SALES MANAGEMENT 


ESTIMATES, 1959 


_Income Breakdown of Households 
COUNTIES 
CITIES 


Met. 
Area 
Code 
sands) U.S.A. | sands) |(thous.)| sands) 


| Meld. || | Hslds. ne 


TArmstrong 
Aurora 
Beadle 
Huror 
Bennett 
Bon Homme 
Brookings 


4.2) .0024) 


& 8 
oa 


wera an @ 


4,809) 
4,496 
5,203 
4,428 

| 4,281 
3,636 
4,861 
4,659) 4,9: 

| 4,526| 


| 1,259) 


26, 05 39) 


5,203) 


Brookings 
Brewn 

Aberdeer 
Brule 
Buffalo 
Butte 
Campbell 
Charles Mix 
Clark 
Clay 


—~.- On ag- 


_ 


morornuwoornon 
~wuNwenaanae 


“a @ we 


~so war 
on 


owr—-onae 


Codington 


mannone eo 
Neownaun 
Nouna=soww db: 


Corson 


5,381| 4,723) 4,325 
3,979| 4,022! 3,605 
5,638) 4,781) 4,770) 
3; 5,959; 4,442) 4,944 
| 4,637| 4,533) 3,890 
| 6,400) 4,447) 4,412 
| 4,965) 4,768) 4,113 
5,337| 4,700) 4,469 
4,311| 4,304 3,600 
4,839| 4,421) 4,205] 
5.281| 5,483 4,675 
5,100 4,636 4,306 
4,170 4,184 3,884 
7,476 6,269 6,133) 


Custer 
Davison 
Mitche 
Day 
Deuel 
1Dewey 
Douglas 
Edmunds 
Fall River 
Faulk 
Grant 
Gregory 
Haakon 


¢ ; e 
= ot et wet eee eee eet tet et et ot et et 


- 109 

1,349 

1,430 

1,437 

° 1,283 
-0018 1,929 


6.5 
3.8 
19.6 


WHOA SK BKB SHS Hwn sr aeeneasPea*:;: ‘ , 
swanrwruaorans-anouneaanwe seBNw HONDAS WN SOO31F =~ 


Neos WO-s-NwWe aes ee awWnee Dn 


oa-+weanauwso-oOowe 


~soano-cane 


22.9 | 11.0 14.5 


SM Standard (4) and Potential (4) Metropolitan County A 
Before using these figures read foreword, page 
© SM, 1 
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Armstrong County is no longer a political entity, been annexed by 
County 


For Retail Sales data 
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having Dewey 


see Section 4 location on page 17 


a 


a a) 


eowoowowenons 


POPULATION 
ESTIMATES, 1/1/60 


EFFECTIVE 577 
BUYING INCOME— ESTIMATES, 1959 


COUNTIES Met. Houce- 
CITIES Area holds Pop. Net % come | come 


continued) {Code (th 
sands) | U.S.A 


.0040) 
.0037| 
-0022| 
.0010) 
.0066 
.0050 


Kingsbury. . 
ic | ae Fee 


Lawrence 
Lincoln 
Lyman... 


McCook 
McPherson 
Marshall... . 


Meade...... 
Mellette 
Miner 


Minnehaha 
ASioux Falls BB .f 0383 
Moody... . 9} .0045 
Pennington , .0325 
A Rapid City 44.2) .0247 


Perkins. . . 
Potter 
Roberts. . 


Sanborn... 
Shannon... . 
Spink. ...... 


Stanley..... 
Sully. . 
Todd.... 
Tripp. ... 
Turner... 
Union... . 


Walworth... . 
Washabaugh 
Yankton 
Yankton. : 9.8) .0055 
Ziebach. . . she he y -0013 
Total Above Cities 


212.0) .1186 


sands) 


Cash 
Urban In- In- 
; $0-2,499 
Ou ‘thou- Per | Per | Per %, % 
Hsid. | C.S.U.) Hsid. | Hsids. Inc. 


Dollars 
sands)| (000) Hslds. 


9,711) .0029) 4,624) 4,536 3,905] 31.9 
| 5,312) 5,071| 4,441] 32.6 
5,455) 5,271| 4,301] 35.9 
6,728) 5,607) 5,043] 32.8 
6,703) 5,579) 5,778} 19.9 
6,393) 5,302] 5,632] 20.5 
4,392) 4,321) 3,666] 38.2 


B Bs 
— 
~ 


5,820) 5,196) 4,759 
5,037) 4,946) 4,325 
4,900) 5,174) 4,163 
5,780) 4,747) 4,233 
4,653) 4,546) 4,047 
5,682) 4,857) 4,581 


4,742) 4,537) 4,390) ° 
4,758) 4,655) 4,000) 
7,138) 5,383) 5,513 


4,683) 4,696 
4,188) 3,785 
4,780) 4,628 


10,478) 3,040 
5,818) 4,987 
4,549) 4,348) 


| 6,791) 5,175) 

| 5,965) 5,068) 5, 
5,096) 4,302| 
5,049) 4,571) 
5,298) 4,709) 4 


5,634 
5,525 
5,034 


| 4,533 
3,630 
5,217 


6,094 
6,680| 7,050) 
3,441| 3,218) 
4,745) 4,575) 
4,850) 4,703) 
7 4,488 
| 

1,554) 5,283] 5,243 
1,010) 6,060) 4,040) 
1,421) 5,153) 4,534) 

.0048) 1,646] 5,203] 4,197| 
.0009| 1,262) 5,047) 4,687 


| 


The “sm” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


"Income Breakdown of Households 


$2,500-3,999 | $4,000-6,999 $7,000-9,999 i a 
e - 7 ry 


Gi % & % ee 
Inc. | Hsids. Inc. Hsids. Inc. Hsids. Inc. 


26.9 | 24.3 33.0) 5.8 12.0 4.9 15.9 
19.7 | 23.0 27.5 7.6 13.8| 9.2 28.1 
19.4 | 21.1 26.0) 8.0 15.1 | 8.7 27.1 
12.8 | 24.3 25.6 9.1 14.6 | 13.4 37.3 
10.3 | 33.9 31.1 | 12.6 17. 8 35.8 
10.8 | 34.0 32.0 | 12.4 17.9 | 13.9 33.9 
23.7 | 25.1 36.4) 5.6 


18.0 | 23.5 26.2| 8.9 
20.9 | 27.2 33.4 | 6.7 
20.1 | 24.9 31.7| 6.5 
18.0 | 25.6 32.1 | 8.2 
21.9 | 26.9 35.4| 6.2 


20.1 | 29.2 33.9 8.7 


7.6 
6.2 
| 10.8 


363,384; .1089) 1,714) 5,678 4,744| 4,980 


64.0| 76.6 


37.8 | 10.2 16.6 | 
| 


9.3 24.6 


1,034,300) .3102) 1,499) 5,221) 4,706) 4,428] 29.5 9.9 | 25.5 


18.3 | 29.4 35.3 | 8.1 14.8 | 7.5 21.7 


1960. 


Before using these figures read foreword, page 19. 
© 


TRIPLE MARKET 
GROUP 
32-COUNTY AREA 
Huron-Mitchell 
Watertown Corporate 44.9 .0259 


257.4) .1460 


| 
-1133) 1,468) 5,139) 


-0228 1,672 5,602 


NOW...a Single Newspaper Buy Delivers a 
$377,757,000 INCOME MARKET 


|~weonaowoow 


. 
Watertown 


Huron « - 


Mitchell i” 


Exclusively covered by the TRIPLE MARKET GROUP 


Average Family Coverage Daily, in this big 32-county area is 53%. 
Highest coverage by any outside newspaper: dally 12%, Sunday 
24%. 


For facts on population and income see SM data totaled above— 
“Triple Market Group 32-County Area”. For retail sales data, 
see South Dakota table in Section 4 of this Survey. 


Nationally Represented by Johnson, Kent, Gavin & Sinding, Inc. 


TRIPLE MARKET GROUP 


HURON DAILY PLAINSMAN 
MITCHELL DAILY REPUBLIC 
WATERTOWN PUBLIC OPINION 


10, 1960 


CODINGTO® 


POTTER 


ZH BACH 


BEADLE 3 Sed MINGSBURY BROOKINGS 


£ 


BUFFALO 


—————4 JACKSON 


WELLETTE 


PASHABA UGH 


CHARLES Wik QOUGLAS TURNER 


CusTEs 


FALL RIVER eames 


Cities shown are those having 
¥ net Effective Buying Income of 


RETAIL SALES MAP Re ere ee Counties and cities on this map 


ere charted in proportion to net 
PRINCIPAL CITIES: County and geographic location Effective Buying Income: Scale, 
of cities with 1956 retell sales of $25 million or more. 0241 sq. in. equals $1 million. 


Rapid City PENNINGTON 


SOUTH DAKOTA 


POPULATIO: POPU E. B. I. 
. DAKOTA JM ESTIMATES, 1/1/60 @ ESTIMATES, 1958 ESTIMATES, 1/1/60 CLD Estimates, 1959 


Con- | 7 
METRO. | | a 
| 


sumer | sumer 
AREAS House-| Spend-| Urban Spend-| Urban 
hold ing Pop. otal ing Pop. Net Per | Per 
(thou- | Units | (thou- "lites (thou- | Units | (thou- | Dollars t) Cap-| H’se- 
eet (thous.)| sands) (000) (| U.S.A.) ita | hold sands) | U.S.A.) sands) | (thous.)| sands) (000) [USA _ita | hold 
| 


A\Rapid City. W. 18.2) 20.1 47.5] 91,890) .0276/1 ,682)5,049 144.6) 0808 44.9) as 118.4 ,508) .0740|1 ,708 5,490 
Sioux Falls. . .. 86.5) 0484) 26.7|  20.8| 70.9] _ 184,618! 0464/1, 787)5.701 || _ ie ee | = 


TENNESSE E (Other East South Centra States: The ‘‘SM"’ symbols mark original exclu- 
| _Alabama, Kentucky, i.) sive estimates by SALES MANAGEMENT. 


sands) U.S.A. 


POPULATION EFFECTIVE @&D 
ESTIMATES, 1/00 BUYING INCOME— ESTIMATES, 1959 


= sumer ] Income Breakdown of Households 
COUNTIES | Met. House- Spend. — 


| 
CITIES Area , holds aT | ne $0-2,498 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
Code (thou- | Units | (thou- 


Per % % 
sands) | U.S.A. | sands) | | (theus.) | sands) } Hsids. Inc, | Hslds. Inc. | Hsids. Inc. | Hsids. inc. 


Anderson 80 0} .0364) 16.9) 18.9) 30.5 . 13.6 3.4 | 18.5 9.8 | 39.9 35.3 | 16.6 22.4 
Oak Ridge 27.7] .0185] 7.2) (8.1 .0170| 8.5 1.8| 13.1 6.0 | 40.9 31.4] 21.5 25.1 
Rectord A. A) 6.2) 12.4 , F 37.9 15.5 | 30.7 26.7 | 22.2 32.4| 5.6 12.4 
Shelbyville Al 3.9} 4.1 343} .0049) ’ | 3,870) 35.7 13.7 | 30.4 24.9/ 23.4 32.2] 6.2 12.9 
Benton... . 0} 0078) 3.8) 4.1 .0043 | | ‘ 44.3 20.8 | 29.8 29.3 19.1 31.3 | 4.7 11.7 


25.8 | 26.7 28.3 | 15.3 26.9/| 3.8 10.3 
; .0 10.1 | 31.1 23.9 | 28.1 37.4] 7.6 14.9 
.0051 3.9 ' .0051 , 0 7.8 | 25.5 16.6 | 32.3 35.2 | 10.3 17.1 
0099) | | 0086| | 

0215 10.2) 10.9) 19.1 .0134) 1 188) 4,372) ,071| 3, 12.8 | 30.3 24.8 | 26.0 35.3| 6.4 13.4) 3.9 13.7 
0107} 5.6) = 6.3} ; .0077) 1,346) 4,591) 4,074) 4,006 11.9 | 29.7 23.5 | 27.38 36.0] 6.9 14.0] 4.2 14 


For Retail Sales data, see Section 4 location on 17. Before using these figures read foreword, page 19 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1969 
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** Population UP by 25,000 in Tennessee * 


NASHVILLE, capital of Tennessee, is 

@) the only large city (380,100) in Mid- 
dle Tennessee, one of the three legal 

geographical divisions of the state. 

O During the last University of Tennes- 

see population and migration study”, 


Nashville and the Midstate area were 
of the gain was in shown as far outstripping all other sec- 


tions of the state. The Midstate 
rowth represented over 19,000 of the 
ES 5,000 statewide total. This rich 


area, well-balanced economically be- 

; - tween agriculture and industry, is 

and Middle Tennessee oe completely dominated by these news 
papers .. . 9 out of 10 family cover- 
age in Metropolitan Nashville, and 7 
out of 10 in the Retail Trading Zone. 
*Only Study of Its Kind Until The Official 1960 Census 


No other advertising medium (radio, TV 

or magazine) reaches the “‘big third’’ of Ten- 

a a. Menton nessee as does these newspapers . . . a market 

nook dae 2i. Gua of over one million people with an Effective 
plete market story. Buying Income of over one billion dollars. 


Sy, THE NASHVILLE _TENNESSEAN 3 


= 


Morning @ Sunday 


3 
NEWSPAPER PRINTING CORPORATION, Agent 
Represented Nationally by THE BRANHAM CO. 


POPULATION " EFFECTIVE 7) The “SM” symbols mark original, exclu- 
TENNESSEE BYD Estimates, 1/1/80 BUYING INCOME— sive estimates by SALES MANAGEMENT. 
Con- Income Breakdown of Households 


sumer | anil 
COUNTIES | Met. House-| Spend- ] ] | 


CITIES Area ing ; Net $0-2,499 $2,500-3,899 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
continued) |Code| ( of Units Dollars . es a oe % % & 


of Per % % ke § 
(thous.) (000) S.A. Cathal Hsid. lcs.u. Held. Hsids. Inc. | Hsids. Inc. | Hsids. Hsids. Inc. | Hsids. 


6) 7.0 . 26,433). (2 4,005) 3, 730 3,398] 39.8 4 | 31.8 -7 | 21.2 A 4.8 ° 2.4 

2.4 9,104) . 3,958 3,716) 3.085) 47.0 -7 | 30.9 -8 | 16.2 ‘ 3.8 . 2.1 
8.0 . 29,447) . : ai 3,926) 3, ‘674| 3,236] 44.7 -6 | 28.4 9 | 20.6 . 4.6 ° 1.7 
53,623) .0161| onal be 4,481) 4,210) 30.5 -8 | 27.5 -7 | 28.8 . 8.2 
18,501) .0055 1, 542| 5,441) 5, 000) 4,944] 24.2 -3 | 23.6 -2 | 33.2 6 | 11.3 
9,508; . | 1,056] 3,962) 3,842) 3,317] 42. -2 | 20.4 2 | 20.6 5.0 
8,815) . 3,833) 3,532) 3,033] 48. -8 | 29.1 -5 | 17.2 . 3.6 


18,71| . 3,610| 3,539| 2,948] 49.9 25.2 | 30.4 32.8 | 14.8 26.6] 3.1 
6,465). 3,892] 3,355! 2,71| 55.4 29.8 | 26.7 30.6| 13.7 26.3| 3.0 
20,587} . 3,549| 3,531| 2,080] 49.4 24.6 | 28.9 30.8| 16.8 29.6| 3.3 
31,936] . ,097| 3,943 3,778] 3,447] 40.7 17.6 | 29.7 . a 
17,904) . é 4,712) 4,140) 3,502 W bs 30.4 : Rk e 2 
19,630] . 3.775| 8,604| 3,168] 46.0 21.6 | 29.2 2 


648,457) . 6,021; 4,962) 5,264) 21. -2 | 22.7 ° ° -2/| 11.8 
307,452) . 701) 5,768) 4,444) 4,832) 25. -7 | 24.5 . ° 3 | 10.6 

6,424) . 3,569) 3,433) 2,829) 52. -6 | 28.8 32. A . 2.8 
3.0 ° 11,022) . 3,674) 3,223) 2,836] 53. -¥ | 27.1 , ° . 3.1 


5.5 ’ ’ 21,217 3,858) 3,761) 3,309) 44. -8 | 28.3 27. ° ° 5.0 
7.0 . ° 30,684) . 4,383) 4,106) 3,666) 39. ° . ° ° ° 5.8 
3.8 ° 18,028) . 4,744] 4,013) 4,066] 35. . ‘ . ‘ ° 7.2 
6.0 . 18,276) . 3, 3,567) 2,732] 57. ° o ‘ ° ° 2.4 


Fentress |. 3.2} 3. 11,578). 3,618] 3,273| 2,829] 52.6 27.7 | 28.7 32.2 | 14.7 27.6| 2.8 
Franklin wie al. 6.1; 6.8} 3.9] 25,781, . 4,226) 3, 782| 3,434] 42.0 18.2 | 29.6 27.2 | 20.6 31.7] 5.0 
12.2| 12.7} 14.3] 62,979) . 4,343] 4,187| 3,668] 38.1 15.5 | 20.4 25.6 | 23.0 33.2| 5.9 


6.6 6.9 ° 27,985) . 1 4,240) 4,023) 3,490) 42. : . 5 | 21.2 . 5.4 . 3.2 
2. 1) 2.4 9,622) . 480) 4,582) 4,009) 4,055} 36. . F 9 | 25.8 ° 7.6 . 5.1 
3.0) 3.1 11,004) . 888| 3,698| 3,493| 2,740) 53. ° «1 33.7 | 14.1 . 2.4 ° 7 
12.4, 13.2 ° 61,877) . 4,184) 3,913) 3,441 . -9 | 28.8 26.7 | 21.8 ° 5.3 ° 2.7 ° 
3.2) 3.5 14,650) . ‘ 4,578) 4,106) 4,104] 31. 28.4 22.0 | 27.5 : 7.5 : 4.7 16.1 


Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 
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ri Knoxville’s 
New Downtown 
Promenade 


Building is booming in Knoxville .. . even the sidewalks are 
on the move in the new $500,000 Downtown Promenade and 
Parking Plaza just completed. This project, which required the 
co-operation and investments of the property owners and 
merchants of an entire block of downtown Knoxville, is indica- 


tive of the progressive spirit which is pushing Knoxville ahead 
by leaps and bounds. 


in 1959 — the value of building permits issued in Knoxville 
showed a 20% increase, FHA loans were up 17%, nine new in- 
dustries come to Knoxville, rapid progress was made on the 
$43 million Federal super highway program in East Tennessee, 
and total construction in Knoxville was highest since 1950. 


Tennessee’s No. 1 City 


in Community Progress 


Knoxville Means Business 


Knoxville not only won the grand prize, but also seven out of 
16 first place awards, finishing far ahead of 59 other cities in 
the recent state-wide community progress program sponsored 
by the Tennessee Conservation and Commerce. 
The program was designed to upgrade Tennessee towns and 
cities and to help bring new industry to the stgte. 


Community progress more b , too. Buying income 
in the Knoxville market increased 9.2% in 1959, amounting to 
$1,770,725,000. Let the economical two-paper buy in Knox- 
ville plus aggressive merchandising help you penetrate this 
rich market of over 1 million people with your sales message. 


eae THE KNOXVILLE NEWS-SENTINEL COMPANY 


THE KNOXVILLE 
NEWS-SENTINEL 


MEwsPa 


Agents For 
Che Knoxville 
Journal 


ng and Sunday Morning Except Senday 


Represented nationally by the General Advertising 
hata Wola. ie ee 


The “SM” symbols mark aieeli exclu- 
sive estimates by SALES MANAGEMENT. 


Income Breakd 


POPULATION 


EFFECTIVE 
ESTIMATES, 1/1/60 


_BUYING INCOME— _ ESTIMATES, 1959 


TENNESSEE 


@/D 


Con- 
| sumer | 
House-| Spend-| Urban 
| holds i Pop. et % 
| (thou- | Units | (thou- of 
| sands) (thous.) sands) 


COUNTIES 
CITIES 
continued) 


- | cash 
In- In- 
| come | come 


fe | Per | Per 


sid. | C.S.U.| Hsid. 


3, 405 3,244) 2,906 
4,647| 4,131) 3,987 
4,673| 4,057) 4,147 
5,291 4,791) 4,793 
5,332) 4,626) 4,750} 2 
| | 
| | 
3,486, 3,578) 
3,635, 3,455 
3,660 3,490 


Met. 
Area 
Code 


Total | % $0-2,499 
(thou- of 
sands) | U, 8. A. 


bs ‘s2500-900 male ,000-9,999 \s10, 000&over 
Per 4; 
U.S.A. Capita) H Hsids, Inc. 


} % 
| Hsids. = | gts Inc. | Hsids. Inc. | Hsids. Ine. 
Grundy 


Hambien 


0073 
0183 
.0120 
.1417 


ORR5 


-0031 

-0120) 
-0083 
1163 
0755 


780) 
1,226) 
1,282 
1,532 
1,592 


31.9 | 15.2 1.3 


5.5 
12.3 


13.4 


Morristown 
Hamilton 
AChatt 


anHooga 


Hancock 


871 
832 
915 


2,523 
2,946 
2,992 


Hardeman 
Hardin 


| 
Hawkins 4,261, 3,901 
Haywood 4,170) 4,142 


4,002) 3,696 


| 1,019 
| 1,006 
1,082 

| 


3,470 
3,203 
3,083 


Henderson 


Henry 
Paris 
Hickman 
Houston 


| 
4,307| 4,028] 3,662 
4,680) 4,221] 4,148 
4,339) 3.718| 3,340 
3,354) 3,433| 2,897 


| | 
| 1,287 
1,560 
| 1,057 
921 
Humphreys ‘ ‘ . f 902) . } 1,178) me 3, 849) 
Jackson : 7". . | 879) 3,674) 3, 477\ 2.806 
1,105 3,826) 3,453 
| 

Johnson . ‘ . 1 | 873) | 
Knox | 1,544 

AXKonoxville 


1,675 
Lake 1,009 


3,583 


Jefferson 


2,969 
4,948 
| 5,082} 2 
3,295 
| } 
Lauderdaie 1,084 
Lawrence d 958 
.0026) 1,282 
— 1,036 
-0089, 1,132, 4,222) 3,913) 3,468 
0043 -0033| 1,445) 4,452 3,871) 3,918 
0146 7} . x 0082) 1 ,057) 4,118| 4,036) 3,691 


3,310 
3,177 
3,765 
| 3,170 


| 
9 | 
31.1| 3 
33.1 | 
33.9 


Lawrenceburg 


5. ; 
Lewis 


3.8 
Lincoln 


Fayetteville 
Loudon. . 


0146 4.6 . 
36.6 | 7.2 13.0 
3.5 | 6.3 . 0 10.0 


Before using these figures read 


22.8 | 27.0 


14.5 25.2 | 25.5 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


foreword, paye 19. 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


COPYRIGHT 


MicMickikiLiMiMiiadiat 8 © = = = © © wl 


in whole or in part, 


n, 


granted only through written request 


to SALES MANAGEMENT, INc. 


of Buying Power data in printed 


Permission to reproduce this S 
for 


Buying Income, retail sales, buying 
power index and value of farm prod- 


Copyright Notice and Rights to 
Further Reproduction. The exclu- 
sive estimates of population, F 

ucts sold are fully protected by « 


How to get in the middle of 


7,913,090 Consumers... 


. who live, work and spend money with- 
in 36 hours or less shipping time from 
Memphis, Tennessee. That’s right! From 
Memphis your products can be placed 


before a market equal to about 30 per 


location provides an ideal site for plants, 
branches and warehouses, and has enabled 
the city to gain the rank of 11th in whole- 


sale sales. Get all the facts—call, wire or write 


| 


Daniel Dale, 


Director of Industrial Development, 


cent of the nation in a day-and-a-half or 
less by rail or truck (usual modes of ship- 


ping). 


Memphic 


Light, Gas & Water Division 


P. O. Box 388, Memphis 1, Tenn. 


Memphis’ strategic, mid-continent 


Survey of Buying Power—1959 


The “SM” pons mark ortyinal, exclu 
sive estimates by SALES MANAGEMENT 


Income Breakdown of Households 


"EFFECTIVE 
BUYING INCOME— 


“POPULATION _ 


TENNESSEE _ESTIMATES, 1/1/60 


| | ~) Con- | 
| | sumer 
| House-| Spend-| Urban 
Total | % | holds | ing | Pop. % 
(thou- | (thou- | Units (thou- of 
sands) [us| sands) j (thous. ) sands) | U.S.A. 


@ 


ESTIMATES, 1959 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 


499 
Code oe 


$2,500-3,990 | $4,000-6,990 | $7,00-8,900 $10,0008.0.e 
Hsids. Inc. 


Casita, ‘Hild [COSU. Hsid. Hsids. Inc. | Hsids. Inc. 


| 4,260) 3,998! 3,690 


Da I 4,148 
3,682) 3,560) 2,994 
3,372) 3,301) 2,698 
4,781) 4,364) 4,156 
5,004) 4,242| 4,376 


| Hsids. Inc. | Hslids. Inc. 


McMinn. ..... 14.6 0114) 1,112) 


-0045; 1,323 


} 
39.0 15.7 | 27.4 23.6 | 23.8 34.3 


6.2 13.5 | 3.6 
34.3 12.3 | 25.9 19.8 | 26.7 34.3 


7.8 15.1] 5.3 


.0055) 964 
.0042) 922 
.0238| 1,366 
-0176) 1,561 


32.3 

34.9 
20.0 
18.3 


47.9 17.2 30.4) 3.1 8.4 
12.2 24.0| 2.1 6.2 
26.7 34.0 | 8.0 15.7 


28.3 ° 9.0 16.6 


0062) 965 4,085) 3,587| 3,439 
.0065| 1,299] 4,560) 4 288 3,836 
0183) 1,235) 4,381) 4,167) 3,829 
Columbia... Oo} . 5) 6. ' .0077| 1,418] 4,641) 4,073| 4,182 


27.3 ° ° 5.5 
25.0 5.7 
23.8 ° ° 6.4 


12.9 
12.1 
13.6 
21.1 . ° 7.6 14.7 


10.0 
10.1 
15.5 
14.7 


Meigs......... ye ’ i 064) .0019} 854) 4,043) 3,473) 3,151] 48. f ‘ ; . 7] 3.9 


Monroe. . .8) ‘ .0074 915) 
Montgomery......... 9). . 8) ‘ .773) +=.0238| 1,453 
Clarksville. . j | -0107} 1,633 


3,742) 
6,090 
§,312 


3,614) 3,171 
3,653| 4,462 
4,619| 4,498 


4.0 


Moore... 

Morgan. . 

Obion 
Union City 


3,877 
| 3,869 
4,402, 
4,524 


3,849) 3,042] 47.8 
3,518] 3,168 
4,034) 3,772 
saat 4,046 


9.7 
10.5 
12.8 


3,348| 2,733] 55. y : 9 | 12. ‘ 5 7.5 
3,328| 2,870) 52. . , ’ ’ y 2 9.1 
2,604] 56. . : : ; Y 6 4.8 
3,998) 3,549) 38. 1 | 29. 5 | 23. t . .3| 2.7 

| 3,658) 3,453 12.0} 3.5 

| 3,503! 3,985) 15.0] 5.9 
3,776, 3,465 12.8 | 2.2 


.0036| 1,508) 
0053) 1,032) 
0140) 1,133) 
0096) 1,171| 
.0033) 1,239) 
0195) 1,351 
0085 __ 


.0232 
.0153| 
.0050! 
.0269 
.0101) 


| 4,184) 3,928 
| 3,958) 3,549 
3,901| 3,738 
5,158 3,974 4,124 | 27.5 | 26.9 
a 4,252) 4,541 .6 | 25.8 18.0 28.4 
} } } 
0042) 754) 3,430, 3,325 2,94 29.9 32.3 | 16.5 29. 1 8.4) 1. 
0018 835 4,296 3,304 3.172 28.9 28.9 | 19.9 10.7| 1. 
0075 984 3,934 3,798) 3,297 29.7 28.6 | 19.0 10.2 | 2. 


© SM, 1960. 


14.5 | 3.7 
12.2 | 3.2 
12.2} 4.0 
16.0) 5.1 
17.3 | 6.9 


28.7 
28.9 


| 22.6 
| 23.3 


0102 
-0040 
0144 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 


For a profitable selection of markets and media 
study both the Survey data and the Survey advertisements. 
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IWR emphis newspapers 


PROVIDE A MARKET ON TOP OF A MARKET 


— 


e j Compared to octher TOTAL NEWSPAPER MAR- 
Be ann KETS Memphis ranks in the top 15 in the Nation. 


The Memphis Metro area—Shelby County, Tenn. 
has a population of 590,000. The larger area— 
76 ‘eounties in all—is the AREA OF INFLUENCE 
OF MEMPHIS NEWSPAPERS or the TOTAL 
MEMPHIS MARKET NEWSPAPER-WISE. 


Memphis, when rated only as a Metro Market, 
discounts nearly 2,000,000 people in the surround- 
ing trade area who account for more than 40 per 
cent of the combined daily circulation of Memphis 
Newspapers. 


ALABAMA 


MEMPHIS NEWSPAPERS INFLUENCE: 
Total population 2,484,500 : THE 
Effective Buying Income COMMERCIAL APPEAL 
of $2,976,466,000.00 MEMPHIS 


oe, LATEST MARKET DATA PRESS-SCIMITAR 


SCRIPPS-HOWARD NEWSPAPERS 


gm POPULATION * ~ EFFECTIV Tay SE Aled Geet alain. dees 

TENNESSEE ESTIMATES, 1/1/60 BUYING INCOME— © ESTIMATES, 1950 sive estimates by SALES MANAGEMENT. 

| | | Cash ~ Income ne Breakdown of | ee 

COUNTIES | Met. | | re | ash ones itdesiecteeitter omic 

CITIES Area | | Pop. % come | come] $0-2,499 | $2,500-3,990 | $4,000-6,900 | $7,000-9,999 |s:,000aover 
(continued) ( f (thou- | Units | (thou- | Dollars | of Per | Per | Per | Per % % 4 % % 


o! | 
U.S.A. | | sands) | (thous. )| sands) U.S.A. Capita) Hsid. C.S.U.| Hsid. | Hsids. b | Holds. inc. | Hsids. Inc, | Helds. inc. | Hslds. Inc. 


= 168.1} 206.9} 510.6] 1,015,759| .3047| 1,722| 6,043| 4,908, 5,260] 22.4 
"3807 148.0] 180.6 ’ .2672| 1,776] 6,020] 4,931) 5,278] 22.2 
0068} 2.9) 2.9) ; 4,291] 4,170] 3,300 

3,810) 3,345) 2,942 
| 5,709) 5,218) 5,142 
5,819] 5,287) 5,291 
6,726| 5,573 


A Bristol (Tennn.)- 


Bristol (Va.)....... 5,472 


4,058) 3,813 ° 
4,566) 4,036 31.1 11. ‘6 | 30. 4 
4,413) 4,027 2 18. 3} 27. 4 
| 5,066) 4,008 


3,939) 3,834) 
4,963| 4,726 
3,634) 3,427 
3,856) 3,085 
3,885) 3,784 
3.7; 4.1] 4,078) 3,594 
Washington........200} 3} . 1) 18.2) 28. : ,313| 5,162) 4,587 


AJohnson City ° d -3} 1} : 1,499) 5,770) 4,628 


oni] 3,416) 3,448 
1,193) 4,049 
1,019) 4,024 
1,117] 4,313 
1,365) 4,679 
1,183) 4,162) 
1,313) 4 sa, 


22.8 | 27.1 


eee 
| om | | 
- 767. 1 404. 1 487.9) | e 1,666) 5, 653| 4, +662) ’ . 5 | 6 15.8 31.7 34.3 
| 


3,674.0) 2. 002 962. 91, 088. 111,701.21 4,830,982) 1.4491| 1,352 ent 4,440) 4,316] 31.9 11.0 | 26.3 19.3 27.4 33.7| 8.4 16.7| 6.0 


For | Retail Sales data, see Section 4 location on page 1 Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas, © 


SM, 1960. 
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IN MEMPHIS’ 2.4 MILLION, 
$2.9 BILLION MARKET IS 


Channel 5, Memphis, reaches more people, over the rich 
Mid-South area, than any other Memphis or Mid-South 
television station. Operating from the South's newest and 
finest facilities, Channel 5 serves 2,418,100 people, with 
$2,925,501,000 income! (Source: Sales Management, Sur- 
vey of Buying Power, 5/10/60). Mighty good reasons to 
place your TV-dollars on Channel 5, Memphis! 


WMCT-MEMPHIS 100,000 WATTS NBC AFFILIATE NATL. REP. BLAIR-TV 


POPULATION é POPULATION l¢ 
ESTIMATES, 1/1/60 SM ESTIMATES, 1959 BY) JM 


ESTIMATES, 1/1/60 
Con- i) ] | Con- 


E. B. I. 
ESTIMATES, 1959 


sumer | sumer 

House-| Spend-| Urban | | House-| Spend-| Urban 
Total % Pop. | % Per | Per Total % hold Pop. Net % Per | Per 
(thou- | of | ( s | (thou- of | Cap-|H’se- (thou- | of | (thou- Dollars | of | Cap-|H’se- 
sands) | U.S.A.) sands) | (thous.)| sands) U.S.A, ita | hold sands) | U.S.A.) sands) |(thous.)| sands) (000) | U.S.A.) Ita | hold 


ABristol- Johnson | | } 


Memphis 590.0) .3302) 168.1| 206.9| 510.6) 1,015, 759, 3047/1 722 6,043 
City-Kingsport 276.3; .1548| 70.2) 78.1 122.0} $71,732) .1116|1,345/5,295 || Nashville 380.1) .2127| 107.7) 130.6) 284.5 648,467) 1945/1 706 6 ,021 
Chatanooga 290.7) .1626, 83.5) 92.0) 198.4) 442,603) .1327/1 ,523\5,301 | 


Knoxville 373.8, .2082, 100.9) 114.1 215.1 565,919 -1698'1, 614)8, aad || Total Above Areas) 


[1 ,010.9)1 0886 330.4) _821.7| 1,330.6 3,044,470) .9133/1 ,593'5,7 


T £ x A Ss (Other West South Central States: The “SM” pentiit. fast sottiont on exclu 
.2—™ Arkansas, Louisiana, Oklahoma.) \ soe sive estimates by SALES MANAGEMENT. — 

SM POPULATION EFFECTIVE @? - 
ESTIMATES, 1/1/60 BUYING INCOME— 


Con j q 
| sumer | 

COUNTIES ; House-| Spend-| Urban 

| 

| 


ESTIMATES, 1959 


| Income Breakdown of Households - 
In- 


CITIES Total ay holds | ing Net 


Pop. % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 | $10,000 over 
(thou- | of (thou- | Units | (thou-}| Dollars of Per | Per 
sands) | U.S.A. sands) | (thous.)| sands) (000) | U.S. 


Per | ‘ ‘ % & 
A. Capita) Hsid. csv. . | Hsids. Inc. | Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids, inc. 


Anderson. ......... 3 . ‘ . \ 4, 182 0124) 1,278) 4,428) 4,174) 3, 38.0 14.1 | 23.6 18.7 | 26.8 35.5 | 6.8 13.7) 4.9 13.0 

Palestine. ......... ‘ ° 26,783 .0080} 1, 464| 4, 391 4,182 36.1 12.8 | 23.3 17.6 | 27.6 35.2 74 14.3 6.6 20.1 
Se . i . . . 28 ,624| 0085 1,896) 6,657) 6,220 9.9 2.3 12.1 6.0 | 48.3 39.7 | 17.4 21.9 | 12.3 30.1 
Angelina. ........... \ , s ‘ 54,540) -0164) 1,295) 4,434) 4,264) 4,008) 31.0 11.2 | 28.6 22.0 | 28.9 37.0) 6.8 13.4] 4.7 16.4 

Lufkin. ......... : ‘ , ae 5. 6. | __ 29,890} .0090) 1,451) 4,461| 4,420) 4,262] 29.3 9.9 | 27.5 19.9 | 29.5 35.7 | 7.8 14.3] 5.9 20.2 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 
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TE X A 5 [S ... because there are 12 distinct, IN- 
DEPENDENT metropolitan mar- 
I) [F FE RE NT kets serving 10 million Texans. 


WICHITA FALLS aoe because it has the highest Buy- 


ing Income Per Household of 


IS DIFFERENT any of these 12 INDEPEN- 


DENT markets. 


1960 Survey of Buying Power—Buying Income Per Household 
WICHITA FALLS 


Y 
WOW AAT 


SSS 


Ft. Worth 
Amarillo Houston 
Beaumont Lubbock 
Corpus Christi 
Dallas 


Wichita Falls Times ... this market best because they are delivered 


to 93 out of every 100 homes in Wichita Falls 


g Record News SELL . . . are First Choice for daily reading in a retail 


market of 300,000 people. 


Our National Representative is THE KATZ AGENCY, INC. 
WH} MG i SW, QO INN*x®y’* 


~ POPULATION Bai | EFFECTIVE GD i “SM” symbols mark ¢ original, |, exelu- ‘ 
ESTIMATES, 1/1; hed BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Con- income Breakdown of Households — 
} | sumer | Sa - ae 
COUNTIES | Met. | | House-| Spend-| Urban | } 
CITIES Area} Total | % holds | ing Pop. Net | & | $0-2,499 | $2, 500-3,998 | | $4,000-6,998 | $7,000-9,999 Si9an0dove 
(continued) {Code} (thou- | of | (thou-| Units | (thou-]| Dollars | of | Per | Per er G & % %& GB | % 
sands) | U.S.A. | | sands) | (thous.)} sands) (000) | U.S.A. | Capita) Hsid. | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


.0036| ° F »522| .0029) 1,465) 5,290 ’ . 6.9 1 14.4 . 4 15.6 | 
-0012) é 4) ’ 0011) 1,797| 8,985 6,874) 15. 3.3 ‘ 9.7 ; . -0 12.6 | 21.2 
| | 


6.6 


.0031} 1.6 A | .0021| 1,283) 4,448 , 3 9.9 | 25.2 18.2 | 32.0 38.7| 8. 14.9 | 
| 
| 


| | 
0114) ’ -0) . A —_ 1,119) 4,586 4,095] 36.4 12.9 8 17.9 ° ° -7 14.8/ 6.2 
0085) 0066) 1,439) 4,724 3,877] 35.6 13.3 3 20.9 , . -6 13.4] 4.8 
} naan 1,667) 6,476) 5, 6,531 . ° -6 12.0 . ‘ 0 17.0 


0015) 1,335] 4,269 3,458] 41.1 17. 1 25.0 | 23. x wae - 
| 1,125] 3,925| 3,779] 3,323] 43: : 2 24.3 | 22. ’ 1 12.0 
1,376] 5,159] 4,774] 4,354] 30. ; 4 18.0 | 29. ; 5 13.5 


5,586 4,379} 32. . 2 16.3 
4,560 4,357] 32. ; A 16.6 
6,398 4,531 J . 8 16.1 
4,002) 3, 3,750] 33.$ . 9.0 23.8 
5,102) 4, 4,579} 26. 3 3 17.0 
5,494) 4, 4,658] 27. ° 9 16.4 
4,090) 4, 4,584] 27. "S 1 16.9 


4,246) 3,503} 34. ‘ 2 30.1 | 
6,623 5,202) 6,452) 10.7 2.4 | 24.6 11.7 
4,144 | 3,481] 41.0 17.0 | 26.9 23.8 


. 20.3] 20.6) 34.5) is 4,184) 4,121) 3,844] 33.3 12.5 | 27.6 22.1 

A Teearkana (Ark.)- ae 

Texarkana (Tez.).... 0292) 16 a | 07 0816) 1, $81) 4,316) | | 
_.0179| 10.2} 10.7 ,331| 0133] 1,385] 4,346] 4,117] 4,014] 31.9 11.5 | 25.9 19.9 | 30.1 38.5 | 7.5 14.7] 4.6 


1 Texarkana is in Bowie (Tex.) and Miller (Ark.) counties. © SM, 1960. SM Standard (4) and Potential (4) Metropolitan County Areas. 
For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
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POPULATION EFFECTIVE c The “SM” symbols mark original, exclu 
TEXAS ESTIMATES, 1/1/80 BUYING INCOME— ©2249 ESTIMATES, 1959 wae eee Te Sales MANAGEMENT 
es sumer bad 
COUNTIES | Met. House- Spend-| Urban *5 } 
CITIES Area 5 | holds | i Pop. Net | % come | come} $0-2,499 | $2,500-3,999 
continued) |Code| | | (thou- Unis (thou- | Dollars of Per | Per | Per | Per &, oe 
sands) | U.S.A. | sands) | (thous.)) sands) (000) | U.S.A. | Capita Hsid. | C.S$.U.| Hsid. | Hsids. Inc. | Hsids, Inc. 


| 


Brazoria 73.5, .0411 . : ° 114,281; .0342 1,555) 5,772) 5,532, 5, 17.8 4.8) 17.9 10.3 
Freeport 10.1) .0057 : 3.3 -0061| 2,024) 6,594) 6,134) 6,1 10.1 2.4)16.3 8.1 
Brazos 49.1 .0275 , a . | 0214) 1,448) 5,385) | 4,104] 38.9 13.7 | 20.4 16.3 | 
Bryan 30.1; .0168 , ’ -0127) a 4,506) 4, 4,097] 35.7 -6 | 24.1 18.1 


| 
} 


Brewster a. es 22) 4. | 0027) 1,601) 5,816 32.8 10.4 | 19.9 13.5 
Briscoe 6 ,405| .0028) 2,067) 8,228| 10.9 2.3/ 21.1 9.6 
Brooks 6. 0) 2.0 «6. ; 1,274) 4,842) 27.9 9.1 | 25.6 17.8 
| 
Brown 2. ’ 2 | 1,444) 4,575 4| 25.4 19.5 
Brownwood 29 - ‘ 7.9 2,7 1,481) 4,485) 4, y 25.1 
Burleson ; P ¥ 1,134) 4,108) bs 26.2 
Burnet 4 d y . d 1,314) 4,424) 


Caldwell. . . ee ‘ ; ,326) 1,191) 4,352 .3 | 24.3 
Calhoun... a d J " % d 1,478) 5,063 . . 25.4 
Callahan Y : Y 1,302) 4,664 % 3 | 26.9 


Cameron..........201 . J 3) . | d 1,143) 4,680 . -5 | 23.0 
LA Brownstille- } 
Harlingen-McAllen 5| $0.8 1,205) 4,657 
ABrownaville... 5} : d ’ 1,128) 4,483 d 2 13.8 
AHarlingen. . . sy % 1,315) 4,672 . -7 16.8 -7 13.9 
San Benito : ; fi ; : 1,141) 4,336 . 18.6 . ° 4 12.6 

Camp ; im J A , , 3,532 \. 3 3 26.2 6 9.0 

Carson . } ’ ; , 6,632 é J 0 10.2 2 .9 | 12.6 16.3 


Cass : é A . d Pg 3,765 x } 4 2.3 le - 4.3 10.5 
Castro . : : ‘ 8,725) I " 5.6 13.3 12.9 
Chambers . J " J é 5,267 : 8 | 12.5 ‘ 9.5 15.4 


Cherokee Le ‘ : ‘ 41,142) . | 4,198 e 26.3 22.6 J 5.3 11.6 
Jacksonville 2 k : 15,168) . i 1, 4,893 . 24.7 18.1 : 6.9 12.9 
Childress .3| .0052) . .0| t 15,201; .0045) 5,242 . .1| 24.7 16.4 37.2| 8.1 13.7 
Childress 3). 2. 2. 13,302} 0040) 1, 5,116 . , 16.2 . ef a 
14,470). 4,823 : .8 | 26.1 18.9 98.7 | 7.8 14.5 


11,067 
6,154 
16,154 


a 
x 


7,906 . 15.1 7.2 4.2 | 15.0 18.3 
6,154 22.5 13.4 96.8 | 10.8 18.4 
4,487 28.6 22.5 35.0 | 6.1 12.1 


~<a 


Collin cm. d J : . 56,217 

McKinoey 5.7 P 3 .6) 22,879 
Collingsworth " p 7} é . 9,961 
Colorado ; ; ; y ° a 24,160 


4,194 : 28.5 23.9 34.9 | 5.7 12.2 
4,287 . 28.2 22.0 36.4 | 6.7 13.3 
5,859 25.3 16.5 30.5 | 8.6 14.3 
4,832 24.6 17.9 31.7] 6.9 12.8 


- 


ab os we «6 
Be 
os 
© 


. 
P| 
oe 


Coma! oO. w . - 28,707 

New Braunfels 7.0) & ‘ 23, 106 
Comanche Oo} . . . ° 17,453 
Concho . . | 2) P 6,425 


4,866 - 28.0 19.6 37.4| 7.5 13.4} 6.2 
4,716 -8 | 27.9 19.7 37.3 | 7-4 13.4] 6.2 
4,717 ° 27.0 22.5 34.9} 6.3 13.3) 4.1 
5,354 . 26.5 18.5 28.4 | 6.8 12.1) 8.6 


282% 


Cooke 9} .0134) .0| . : 33,041 

Gainesville ‘ m 7] .0) 22,220 
Coryell 6 J . .0) , 23,813 
Cottle wed mI .3) a 8,019 


4,720 \. 26.1 19.7 36.1 | 7.3 14.0) 5.5 
4,728 ‘ 25.7 18.3 | 20.3 34.9] 8.0 14.5] 6.5 
4,106 28.0 23.8 | 25.0 35.5| 5.5 11.9) 3.8 
7,290 4 | 24.0 12.8 | 29.4 26.0 | 10.0 13.6 | 15.2 


Crane ‘ d 6 7] 11,223 
Crockett s ¢ ‘ 3) m 7,205 


17,042 


7,014 5 ‘ 9.6 4.4 | 50.7 30.4 | 19.7 23.4 | 13.6 
6,650 / 3) 16.6 9.0 | 38.2 34.7 | 11.7 16.2 | 12.7 
6,487 9 | 24.4 14.8) 27.7 27.9) 8.3 12.9] 11.7 


B32 BeF8 


~=—n 


012). 6 2,895] .0008) 1,316) 4,825 26.4 19.4 | 32.8 40.2] 8.6 16.2) 4.6 14.6 
0040) 2.1/2.3) 5.2) 13,386] 0041) 1,885) 6,374 22.7 12.6 | 36.3 33.8 | 10.4 14.8 | 12.0 34.3 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


All Survey of Buying Power data are available on IBM cards at nominal cost. These 


cards, as well as IBM listings of data in the Survey, regrouped according to your sales 


territories, may be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, 


N. Y., Phone YUkon 6-8557. 
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Other McLendon Stations 


50 KW Day 


KILT Houston 
KTSA San Antonio 
WAKY Louisville 
KEEL Shreveport 
KABL San Francisco 


Texas Triangle Office2104 Jackson, Dallas 


1 KW Night 


Daytime KLIF covers 72 counties with 0.5 MV/M. map on request. 
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COUNTIES 
CITIES 
continued) 


Dallas 
ADallas 
Garland 
Grand Prairie 
Highland Park 
Irving 


University Park 


Dawson 
Lamesa 
Deaf Smith 

Hereford 
Delta 


Denton 
Denton 

De Witt 

Dickens 


Dimmit 
Donley 
Duval 


Eastland 

Ector 
AOdessa 

Edwards 


Ellis 
Waxahachie 


Stephenville 


Falls 
Martin 

Fannin 

Fayette 


Fisher. . . 
Floyd..... 
Foard 


Fort Bend, .. 
Rosenberg 

Franklin... 

Freestone. . . 


POPULATION 


| 
Total | & 
thou- | _ of 


sands) | U.S.A. | sands 


5160 


Con- 

| sumer 
House- Spend- 

holds Ing 
(thou- | Units 
thous. 


3834 
.0208 


38.5) 
9.9 
5.4 


15.4) .0086 


ESTIMATES, 1/1/60 


Urban 


Pop. 
(thou- 
sands) 


EFFECTIVE 
BUYING INCOME— 


Per 


# 82338 


> 
£3 


2 
2 
SZe 


oo 
835 


ge 588 83: 


ee 


s288 


anal 

828 
a 
iJ 


0015 


1,704 
1,574 


0141) 1,224 
.0043) 1,443 
0017) 1,083 
-0052) 1,126 


ESTIMATES, 1959 


The ‘‘SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


A. | Capita "Hsid. 


Cash 
In- 


Income Breakdown of Households 


Per 


. | Hsids, Inc. | Hsids. Inc. 


$4,000-6,999 
% % 
Hsids. Inc. 


$7,000-9,999 
Hsids. Inc. 


$0-2,499 _[$2,500-3,999 


ew 
Hsids.” Inc. 


16.0 
15.9 
16.2 
16.5 
15.9 
20.6 


32.7 
34.2 
36.1 
37.8 
12.0 
32.6 
16.3 


13.2 
13.3 
12.8 
12.4 
11.9 
11.6 
16.6 


17.7 
18.2 
18.0 
18.1 

9.8 
16.8 
15.0 


29.5 
29.1 
31.0 
32.6 
35.7 


9.6 
12.1 
9.3 
11.0 
5.1 


13.3 
15.0 
12.9 
14.1 
11.7 


2 
35.0 
4.5 
33.9 


7.7 
9.9 
6.2 


15.0 
17.3 
13.0 
14.6 


28.3 
30.9 
35.7 


9.0 
13.7 
15.0 


38.0 
36.4 
36.4 
25.0 


14.5 
20.3 
20.4 
10.2 


34.7 
35.9 
33.2 
33.9 
34.2 
34.0 


13.9 
15.0 
18.1 
18.7 
11.8 
5.6 12.6 
28.9 
30.8 
31.7 
30.9 


4.4 
5.2 
4.0 
4.0 


10.4 
11.4 
9.9 
9.5 


9.7 
10.8 
7.3 


16.3 
15.7 
12.5 


30.5 
24.3 


28.8 
30.2 
19.9 
20.7 


34.7 
36.8 
32.7 | 3.8 
31.3 | 56.3 


7.9 
7.7 


14.4 
14.2 

9.5 
12.4 


26.0 
24.7 


13.2 
12.1 
11.1 

9.6 
36.8 
11.4 
31.4 


14.0 
17.0 
13.6 
15.3 

3.2 


6.3 
8.4 
4.6 
12.2 


2.7 
9.7 
6.3 


4.9 
13.8 
13.8 

5.9 


5.4 
5.9 
11.5 
11.8 
3.1 
3.7 


3.8 
4.6 
2.6 
3.4 


7.7 
12.4 
9.8 


35.1 
32.5 
30.2 
27.0 
71.5 
32.6 
62.5 


39.5 
42.6 
38.7 
40.0 
11.5 


21.8 
26.1 
17.0 
34.2 


11.2 
30.9 
21.8 


17.0 
33.8 
33.8 
24.2 


19.3 
20.0 
31.9 
30.8 
11.3 
13.7 


16.0 
18.3 
10.3 
13.9 


24.3 
35.9 
32.8 


22.3 
20.3 
10.1 
4.1 


For Retail Sales data, see Section 4 location on page 17. 


SM Standard (4) and Potential (4) Metropolitan County Areas, 
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Before using these figures read 


foreword, page 19. 
© SM, 1950. 
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Sales 
Management s 


1959 
COUNTY OUTLINE 
RETAIL SALES MAP 


Includes Alaska 
and Hawaii— 


also Canadian Markets 


Differences in 
retail sales volume 
shown by variations in 
county color shadings 


All metropolitan areas clearly 
defined . . . 1750 cities with 
retail sales of $20 million or 
more . . . counties indicated 
whose family sales exceed U.S. 


average. 


PRICE: 


$4.50 single copy 
$3.50 each for two or more 
$3.00 for five or more 


SALES 
MANAGEMENT, 
630 Third Avenue, 
New York 17, N.Y. 


TARRANT 


ey 
oO. id 
@San Angelo 
TOM GREEN 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


rrrrerrerrerrrrrrrrrirrrtrrtiltrrtswislllrit err. ee 


POPULATION EFFECTIVE ee The “SM” symbols mark original, exclu- 
TEXAS BYP ESTIMATES, 1/1/60 BUYING INCOME— @X2D ESTIMATES, 1950 sive estimates by SALES MANAGEMENT. 
| Con- | | Income Breakdown of Households 
sumer 


COUNTIES House-| Spend-| Urban 4 RS l 
CITIES % | holds | ing | Pop. Net % _ $0-2,499 | $2,500-3,999 | $4,000-6,999 wgnome - 2 


(continued) | (thou- | Units | (thou- | Dollars of | Per P , ‘ % 
U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U. . | Hsids, Inc. | Hsids. Inc. Hsids. inc. | Hsids. Inc. | Hsids. Inc. 


Frio 6; .0071 3.0 } r F : 4,155 ; 45.3 17.4 7 20.3) 17.9 24.4) 5.5 11.5 | 6.6 26.4 
Gaines 5} .0064 3.1 y . , ‘ : 6,116) 5,496 16.3 4.2 | 16.7 9.2 | 42.9 39.6 | 13.8 19.3 .3 27.7 
Galveston <1} .0706) : é ‘ ; ‘ . 5,911| 5,218 18.8 6.1 | 20.9 12.1 | 38.2 36.8) 12.1 17.8 .0 28.2 
AGalvestoa ’ 5 066) . , 824) 5,985) 5,059) 5, 19.7 5. 5 12.4 | 36.7 35.4 .7 17.3 A 20.6 
Texas City... .. 5,820! 5,440 32] 16.2 3} 19.3 10.9 | 42.0 39.8 | 13.1 19.0 4 26.0 
Garaa 6,438] 5,518 . 3 12.8 | 33.0 30.1 .0 16.8 
Gillespie 4,321| 4,334 , ; 7 25.0 | 24.6 33.4 6 11.7 
Glasscock. .......... 8} . 7,600) 5,693 ‘ , 3 7.9 | 43.8 35.7 2 18.8 
ae 5} .0031 4,478 q 1 | 26.7 21.1 | 19.9 26.1 9 12.0 
Gemmtets..i.3....% 8) 0117 3,751 . -1| 26.6 24.2 | 20.7 31.5 -3 10.0 
Gonsales : 4} .0036 | 3,800) : 8 | 26.6 21.6 .7 32.3 9 12.2 
Gray Be -2)  .0169 | 966) . 1| 18.3 9.9 -5 37.4 | 12.1 16.6 
Pampa... 27.1) .0152 | 5,922) 5,73 ' 1 | 18.4 9.9 | 41.4 37.2 | 12.1 16.6 
Grayson 0} .0464 4,201 ; ; 1 19.6 -1 37.8 7 14.8 
Denison... F 25.3} .0142 4,323) 4,1: ‘ : 6.8 19.9 3 36.3 9 15.1 
4,301) 4, 28. 8 | 25. 6 | 31.9 38.5) 8.1 15.0 | 
5,208 ; é t : -1 36.9 | 10.5 16.5 
5,175 . 9 | 20. : 1 36.6 9 18.1 
5,074) 5, 2. . ; y .0 37.8 6 16.6 | 26 
5,185) 4,9 : <1 | 21.8 13.6 | 35.1 36.7 2 16.2) 8.6 26.4 
3,625 ’ 7 | 26.3 26. 7 28.9! 3.4 8.6! 3.2 13.9 


2 Kilgore is in Gregg and Rusk counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 


3 Gladewater is in Gregg and Upshur counties. Before using these figures read foreword, page 19. 
For Retail Sales data, see Section 4 locaton on page 17. i . 
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SH-H-H- 
THESE MARKETS 
ARE 
PREGNANT 


PREGNANT 
WITH 
PROFIT 
, POTENTIALS! 


These are Texas Markets, Pardner, Texas Markets; 
and when-we say they are pregnant, Pardner, 
they are pregnant! 


a) 
rk AS Big with money that is getting itself spent by the people. 
The people down here live, Pardner, they live! 


‘~ 
~ Oh, they are thrifty. The thing is: they don’t put 
nop copes Stabs 


their money where “moths and rust” will 
any day, any color, in conventional keep them from enjoying it. 
space units. Color at minimum color : 
surcharge rates: any 2 papers, 5% They spend more of their discretionary dollars, 
discount; all 3 at 10% discount. proportionately, than do the people in areas where they 
are more “sot in their ways.” 


ok Come to think of it, Pardner, it Thus, these markets are alive! The people are responsive 
. might pay you to get pregnant, to sales and advertising appeals that have real 
too, in these markets, that is! emotional validity and honest believability. In other 
words, if your product belongs, these 
markets are ready to absorb bigger volumes per 
capita than the EBI might indicate. 


of uses MARKETS ARE ON THE GROW! 


And here are some examples of what we mean: 
532 New Business Establishments last year 


7 New Shopping Centers Now Under Construction 
2901 New Residential Units Built last year 
3246 New Families Moved in last year 


on 


While these figures on growth 
do represent totals of the City Zones of 
three cities; they do not include totals of 
the Secondary Market areas (a big, rich 
EXTRA for you!) 


ynesented nationally 6y BURKE, KUIPERS & MAHONEY, INCORPORATED 
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Sales Management's Up-to-Date 


1960 COUNTY OUTLINE RETAIL SALES MAP OF THE 50 UNITED STATES 
Includes Alaska and Hawaii (also Canadian Markets) 
1. All Metropolitan County Areas clearly defined. 


2. County names . . . for all U. S. Counties . . . most legible of «ll 
the many outline maps we have seen. 

Shows 3. Differences in retail sales volume indicated by 7 different County 

color shadings . . . 

at a glance —for counties with $500 million or more. 

—for counties with $250 million to $500 million. 

—for counties with $100 million to $250 million. 

—for counties with $50 million to $100 million. 

—for counties with $25 million to $50 million. 

—for counties with $10 million to $25 million. 

—for counties under $10 million. 


tae aay" 4. 1750 cities with retail sales of $20 million or more. 
. City populations indicated—(as of January 1, 1960). 


6. Special blown-up projections of all congested small-county areas, 
with county lines and names clearly indicated. 


comparative 
Retail Sales Strength 


of every county 


in 8 colors 


Special markings indicate counties whose family sales exceed 
family average. 


PRICE: $4.50 a single copy; $3.50 each for two or more copies; $3.00 for five or more 


SALES MANAGEMENT, 630 Third Avenue, New York 17, N. Y. 


POPULATION EFFECTIVE ¥ ; The “SM” symbols mark original, exclu- 
TEXAS BYP ESTIMATES, 1/1/60 BUYING INCOME— QD EstimaTes, 1950 sive estimates by SALES MANAGEMENT. 
) 


| ae) Income Breakdown of Households 
COUNTIES | Met. House- Spend-| Urban 
CITIES Area | 7 holds | ing . 
continued) | Code (thou- | Units | (thou- 
sands) | U.S.A. | sands) | (thous.)| sands) 


Cash £ 
In- 


%, | | come $0-2,499 $4,000-6,999 | $7,000-9,999 |$10,000&o0ver . 
of Per | Per | Per | Per % & % & 4, 
U.S.A. | Capita) Hsid. | C.S.U. . | Hsids. Inc. % Hsids. Inc. |Hsids. Inc. | Hsids. inc. 


Guadalupe or.7| . 7.7) : . - 0100) 1,210) 4,363 35.2 13.3 | 27. .5 | 26.0 36.1 | 6.4 13.1 | 4.5 16.0 
Seguin 13.8} 1. : 6 .0053| 1,282) 4,424) 3, 34.4 12.5 | 26. .7 | 27.3 35.6 | 6.6 13.2 | 5.0 18.0 
Hale . 9.9) 5) Y ,438|  .0188| 1,784) 6,307 20.3 5.1 R 1 | 32.4 29.2 | 11.0 15.1 38.5 
Plainview 23.4) 7.0 9} ,587| 0134) 1, | 6,370) f 19.1 4.7 j -5 | 33.3 29.4] 11.5 15.5 38.9 
Hall . 1.9 ‘ : 542), | 5,548 29.5 8. y .7 | 26.8 28.2 | 8.3 13.5 33.8 


Hamilton 1} 00s} 3.1) 3.4]. 020} .0039| 1,289, 4,200) 3, 42.6 18.1 | 28.7 26.0| 20.5 31.0) 4.6 10.7| 3.6 14.2 
Hansford....... 6 0026} 1, ' 302). ,022| 8,456 12.7 2.6 | 16.9 7.2| 35.8 25.7 | 13.0 14.2| 21.6 50.3 
Hardeman... 1) 0051} 2.9) 2. 498). ,503| 4,999 30.4 9.8 | 24.5 16.7| 29.1 33.2| 8.2 14.4/ 7.8 25.9 


Hardin resect | .5| 0137) 8) . . : .0089| 1,216) 4,380) 4,185) 32.0 11. ‘ .3| 31.8 41.5 | 7.5 14.9] 4.0 12.6 
Harris. .... ,212.0| 6783 . .4)1, 209.4] 2,313, ; ,908| 6,383 | 15.9 3. 5 10.3 | 38.6 34.4 | 13.6 18.4 | 12.4 33.0 
Baytown 27.2) .0152 8. 7 2,5 , ,942) 6,213) ,034! 5, 14.8 3. , 8.4 | 42.0 36.7 | 15.3 20.5 8 30.8 
Bellaire 0124 % : 076). ,175| 7,284] 7, 14.4 3. ; 6 | 37.2 29.5 | 16.5 20.0 | 16.0 39.7 
AHouston 960.0) .5373 338.5 , 879,622) .5638) 1, 6,288] 5,548) 5, 16.3 4. .0 10.8 | 38.3 34.3 | 13.3 18.2 
Pasadena... 55.0) .0808} 15 B. ,281| 0289] 1,751! 6,055) 5,868) 5, 41 So 7 4 | 43.6 39.2 | 14.3 19.7 
West University } | 
Place 5.2] 0085 A , 39,943} 0120) 2,628} 8,876) 8,313) 8,418] 9.9 1. 0 4.0 | 31.5 19.3 | 19.8 18.4 
Harrison. . 0} 0297} 14, 3 ’ | 4,282) 3,906) 3,707] 38.8 15.1 | 25.3 21.0 | 25.5 35.4 | 6.2 13.2 
Marshall 9.7] .0166) 9. 4 851). ,342| 4,379} 3,849] 3,869] 36. 7 | 2. .7 | 26.9 35.8] 6.9 14.0 


Hartley. . a -9| .0010) . ‘ ‘ -0013| 7,072) 7,143 " ’ " 8 | 27.8 22. 13.1 
Haskell, ... ? . -0066 R 1) f z 5,516) 5,372| 4, ¥ ¢ , 6 | 28.1 30.0/ 8.5 14.0 
ae ES .7| .0121) 3) : } .494| 0079) 4,999) 3,698 ; . r -5 | 22.6 30.1 | 6.4 13.0 
San Marcos 1} .0085) ? 834! . ‘ 4,810) 3,367 ' , ‘ 6 | 21.3 30.4] 6.2. 13.4 
Hemphill 9). ‘ : ’ ‘ 5,735 y 4 | 22. 4 | 35.1 35.5 11.3 17.5 
Henderson 0} .0140) : j : ia 3,835 ; . 4 24.4/ 21.3 33.2] 4.9 11.5 
Athens...... 9.3) .0052 : A ; .0035) 1, 3,767) 3, , ‘ i . 9 | 22.0 5.7 12.5 
Hidalgo. ... . : 1 . x 4,227 , 9 | 22. -1| 19.9 27.6 | 5.8 12.3 
Edinburg . y 4. ; ‘ .034) 4,471 y r : .7 18.6 | 23.6 30.6] 6.6 13.2 
AMeAllen..... 34.0} .0190] 9. 4,513 ; : ‘ 9 | 22.8 28.4/ 6.9 13.2 
Meroedes......... 3) .0074 : 3. 149). 3,867) 3, : é i ‘ .2 | 18.7 27.1 | 5.4 12.0 
Mission. .. 5.0} .0084| 3. | .0041} 903) 3,869) 3, ‘ 2 18.6 | 23.7 20.3 | 19.6 28.3 | 5.2 11.3 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read wa FS 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas, © SM, 1960. 


338 SALES MANAGEMENT 


CHECK ALL SIDES 
BEFORE YOU 


Check circulation lead... linage growth... editorial quality. 
The Houston Post leads all three. 


Take any of the media yardsticks .. . circulation lead, 
linage growth, editorial quality ... The Houston Post 
measures up first, Houston’s number one newspaper. 


Circulation: 


A comparison of the latest ABC Audit Reports for the 
twelve-month period ending September 30, 1959, docu- 
ments The Post’s circulation lead. The figures for the 
third quarter of 1959 clearly point up The Post’s 
dominant position... 16,901 more families daily and 
5,861 more Sunday families than Houston’s second news- 
paper ... and.at the same line rate! 


Here are the figures: ABC Audit Reports, for 12 
months ending September 30, 1959. 


DAILY SUNDAY 


| 


POST |Chronicle| POST | Chronicle 


Oct. 1-Dec. 31, 1958 206,581 | 198,598 | 215,129 
| 197,379 | 215,224] 219,348 
| 


222,436 


Jan. 1-Mar. 31, 1959 | 207,307 


Apr. 1-June 30, 1959] 208,069 | 195,075 | 215,991 | 216,493 


July 1-Sept. 30 1959 | 209,708 | 192,808 | 220,760 | 214,899 


! 


Ad Linage: 

Latest Media Records show The Houston Post gained 
linage in 1959 for General, Automotive and Financial 
classifications. (See chart below.) In addition, The Post 
showed an increase for 1959 of over 600,000 lines in Total 
Display, daily and Sunday while Houston’s second news- 
paper lost linage again in this classification. 


Ad linage growth based on Media Records. 


Linage Comparison—1958 vs, 1959 (Daily—Full Run) 
General Automotive Financial 
POST POST POST 


gain gain gain 
287,671 104,731 3,020 


Chronicle 
gain 
38,371 


Chronicle 


; 3,362 
Loss 
46,886 


Totals for Classification: 

Chronicle loss of 11,877 lines 

POST gain of 395,422 lines 
over 1958 


Editorial Quality: 
The “reason why” for the circulation lead and linage 
growth of The Post is editorial quality—the product 
itself. The Post has kept editorial pace with the new 
attitudes of Houstonians. Check the awards won by 
The Post in recent Texas Associated Press competition 
. check The Post's series of community events, crime, 
health, schools, food. It’s the newspaper Houstonians 
read every day—all day. When you plan your schedule 
for the Houston market, check ALL sides of the media 
picture . . . compare circulation, linage growth, editorial 
quality. You'll see why The Houston Post is first in 
Houston—your number one buy! 


THE HOUSTON POST “3% 


Represented nationally by Moloney, Regan & Schmitt 


10, 1960 


ae ee 


TEXAS 


COUNTIES 
CITIES 
(continued 


Met 
Area 
Code 


Wesla 

See Brownsville 

Harlingen-McAllen 
Hill 

Hillsbor 
Hockley 

Levelland 
Hood 
Hopkins 

Sulphur Springs 
Houston 
Howard 

Big 
Hudspeth 
Hunt 


Greenville 


Spring 


Hutchinson 


Borger... 


Irion 

Jack 

Jackson 

Jasper 

Jeft Davis 

Jefferson 
ABeaumont 
A Port Arthur 

Jim Hogg 

Jim Wells 
Alice 

Johnson 


Cleburne 


JM 


Total 
thou- 
sands U. 


0153 
0115 


0023 
0126 


0112 
-0213 


.0023 
-0232 


0118 
- 0008 
1417 


POPULATION 
ESTIMATES, 1/1 


Con- 
sumer 
Spend- 

ing 

Units 
thous. 


House- 
holds 
thou- 

sands) 


Urban 
Pop. 
(thou- 
sands 


of 
S.A. 


0005 


4.7 


0057 


0069 


arn oman & 


0058 


> & @ bo 


0186 


0114 


on wn w© 


0709 


Net 
Dollars 


In a recent research brochure* conducted by the Beaumont 
Enterprise and Journal on Houston’s two largest food chains, 
nearly 20% of the merchandise bought in Houston is sold 
in the Beaumont Metropolitan area. Beaumont is a market 
that derives 73.4 percent of its food from warehouses 
located in Houston. You cannot expect to receive full benefit 
from your advertising dollars spent in Houston when a large 
percentage of the food shipped there doesn’t stay there un- 
less you use the Beaumont Enterprise and Journal, the only 
newspaper that can give you that fifth SALAMI. 


R THOUGHT 


Represented by THE BRANHAM COMPANY 


of 


.0053 


-0114 
0044 
0109 

0070 
-0018 


.0101 
-0108 
- 0088 


baad . 
“ueowae ow 


coun 


9 
5.9 
3.9 


10.6 
6.3 


132,810 
5,408 
39,964 
30,524 
52,203 
27, 260 
30, 256) 


18,095 


0085 
0042 
0064 
0214 
0188 
0012 
0165 
0084 
0209 
0151 
0005 
0032 
0064 
-0068 
0006 
1360 
0685 
0398 
0016 
0120 
0092 
0157 
6082 
0090 
0057 


EFFECTIVE | 
BUYING INCOME— 


Per 


000) U.S.A. | Capita 


1,051 


1,384 
1,452 
1,770 
1,885 
1,471 
1,261 
1,361 
1,071 
1,871 
1,887 


s£2285888 


* < 
co 


85 


ny 
4 
rc) 


| 4,871) 4,474! 4,130 


GD ESTIMATES, 1959 


Per 
Hsid. | C.S.U. 


3,778) 3,723) 3, 46.8 18.9 


| 
| 
| 


4,499 
4, 232 
6,510 
6,625 
5,025 
4,173 
4,424 
3,825 
6,791 


6, 266 


4,235) 


4,076) 3,92 


6,249 
6,102 
4,517) 
4,032! 
3, 856| 
3,577 
5,132! 


>>: 


wewnohrnor din wn 


5, 087) 

4,500) 4,480 

4,620| 4,518] 4,303 

5,128) 5,075) 4,67 

13.0 


BEAUMONT ENTERPRISE 
BEAUMONT JOURNAL 
BEAUMONT, TEXAS 


Income Break 


| pees 
$0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
% B | % % % % % | & % 
Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hates, Inc. 


23.3 


e 7 oo 1 
> is wo be be m bo <4 @ O52 bem oe 


23.2 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


aA 


halcd 


Ay 


20.0 | 19.0 27.4 5.6 12.2 5.3 


1 
| 


S58 
Co 


ree 


SYSERBHSB: 
Sw eco mow haw bic 


ma~wa~nmrawenrnoeuneouoee 


38.2 | 
36.4 | 
40.3 | 
32.0 

32.3 | 
32.4 | 
38.2 | 
39.2 

31.9 | 
32.0 | 


16.7 
17.3 


For Retail Sales data, see Section 4 location on page 17. 


SM Standard (4) and Potential (4) Metropolitan 
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ounty Areas, 


Before using these figures read 


foreword, page 19. 
© SM, 1960. 


SALES MANAGEMENT 


DON’T SELL ere 2 COMPLETE COVERAGE CALLS FOR 


aaa cormeras mantras 


SHORT! 


TOTAL CIRCULATION ; res ch 4 EFFECTIVE BUYING INCOME 

City Zone Per Family , & . \ Metropolitan Area or County Totals 
249,762 Population Income A : ad 

("ABC Par. 28): (SM 5-10-60): | ae Abilene $154,455,000 
. ABILENE REPORTER-NEWS 67,186* $6,195 Basa Big Spring 71,303,000 
BIG SPRING HERALD 33,227* 6,791 : Corpus Christi 397,240,000 
CORPUS CHRISTI CALLER-TIMES 182,832* es, Denison 53,901,000 
DENISON HERALD 26,685* me, haietl 54,904,000 

- GREENVILLE HERALD-BANNER 20,307* b ay — v atey 
MARSHALL NEWS MESSENGER 27,927* Me ae Marshal 60,800,000 
. PARIS NEWS 25,444* ; i 47,857,000 
SAN ANGELO STANDARD-TIMES 60,765* —— ! 126,898,000 
. SNYDER NEWS 18,143 59,304,000 


SCaOnouwswn— 


TEXAS HARTE-HANKS NEWSPAPERS 


HICAGO ~ 400 N. Michigan Avenue HEADQUARTERS -— National Bldg,, Dallas.1, Texas NEW YORK — 52 Vanderbilt Avenue 


POPULATION EFFECTIVE SM ; The “SM” symbols mark original, exclu- 
ESTIMATES, 1/1 60 BUYING INCOME— “Ei ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Con- | | Income Breakdown ot Households 
sumer 


COUNTIES | Met. House-| Spend- -T 


CITIES Area % holds ing Net | & | $0-2,499 | $2, 500-3, | is 1000-6, 299 | | $7, 000-9, 999 $10, S00hover 
(continued) | Code (thou- | Units Dollars of % 5 % 


sands) (thous.)| sands) (000) U.S.A. Hsid. | Hsids. Ine. Hels, J Hs, Ine. Hols. Inc. Hsids. inc. 


_ — _ pe | — 


Kaufman... ten’ . ° 7 
er 2. -0067 3 
Ee . ° 1 


3.9 14.7 
4.1 15.2 
7.0 24.6 


31,208,094) 4,106| 3,915| 3,575 
12,901] .0039) 1,075| 3,909) 3,844) 3,721 
.0026 5,063| 4,530| 4,206 

4,490| 1,927) 2,368 

7,208) 6,379) 5,481 


4 6. 

3 

4 

2 

5 883). 

8 8. ; 5,075) 4,560) 4,444 
3.4 

3 

3 

3 

1 

1 


4 
9 
7 
7 

2 12.6 

8 | 6.9 

Kerrville. . . 9 ‘ 6.8 
Kimble 5 
King..... 5 
Kinney.......... d p 9 
Kleberg........... .2| 0164 8 
Kingsville. .... : 25.0) .0140 9 
DN tacies i ihinasie 0-03 -0048 7 


5. 
6. 
1. 
Be 
7. 


4,936) 4,453) 4,429 
4,460| 4,257) 4,028 
7,115) 4,743) 6,820 
4,885| 4,947| 4,282 
5,944| 4,725| 5,090 
6,014| 4,671! 5,123] 25. 1 | 20 
3 ’ " 1| 5,772) 5,830, 5,283] 26. 3 | 24.0 


6.0 
| 15.6 
10.4 
| 10.0 
10.2 
12.6 3. y 


For Retail Sales data, see Section 4 location on page 17. © SM, 1960. Before using these andes read foreword, page 19. 


Per LCE E GES 


awowaN WH BS = Ww @ / 


6. 
10. 
5. 
11. 
il. 
9. 


low a ewrwoe-enwn-wbw 


| 
| 


oly KF DM-TV th 
; Market 


Delivers Texas’ 


BEAUMONT- PORT ARTHUR - ORANGE 
21 Prosperous Counties & Parishes* 
177,100 TV Homes* *ARB—Nov. "59 


D. A. Cannan, President 
C. B. Locke, Executive Vice President & General Manager 
ox Mott Johnson, Sales & Operations Manager 


" se <> See Peters Griffin Woodward, Inc. RS 
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i—11e. 


4 in 1 market coverage with ONE FILM .. ONE 

PURCHASE . . . ONE BILLING plan economically de- 

livers 1,165,000 customers, 331,300 households, an 
urban population of 791,200 
and an effective buying 
come of $2,117,408,000*. 


*Ref.. SM., May 10, 1960 


KDUB-TV KEDY-TYV 


LUBBOCK, TEXAS BIG SPRING, TEXAS 


KPAR-TV KVER-TY 


ABILENE - SWEETWATER CLOVIS, NEW MEXICO 


‘POPULATION —S« EFFECTIVE € The “SM” symbols mark original, exclu: 
p ESTIMATES, 1/1/80 __ BUYING INCOME— iD ESTIMATES, 1959 sive estimates hy SALES MANAGEMENT 


Cash Income Breakdown"of Households 


COUNTIES ’ | Urba | Ine | In- 


CITIES 


j | 
, . | come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000& over 
(continued) | (thou- | Units of | Per | Per | Per | Per %\% %|% £&£| % % % 
sands) | U.S.A. | sands) | (theus.)| sands) ‘ Heid. | C.S.U.| Hsid. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids, Inc, | Hslds. Inc. 


0232) 12.6, 13.1) 28.7 ; | 3,646) 42.9 18.5 | 27.1 24.7 | 22.1 34.0) 4.8 11.1] 3.1 11.5 
0144) ’ 9.0 2,883) . ’ 3,915| 3,630] 39.8 16.2 | 27.1 23.6 | 24.2 34.9] 5.3 11.7] 3.6 
a a 0143) , i ae ; , 5,513) 22.6 6.4 | 25.6 15.4 | 31.9 31.8| 9.3 14.3 | 10.6 
Littlefield ; .3}  .0052 6) . 5,000) 23.6 7.0 | 25.8 16.3 | 32.9 34.7| 9.0 14.5] 8.8 
Lampasas... ms 4 : 5.3 4,112 37.1 14.4 | 28.7 23.9 | 24.1 33.6| 6.8 12.2| 4.3 
La Salle Ren : ; ; 3.5) 24.3 19.3 17.3 22.9) 4.6 9.4] 7.9 
Lavaca 0) .0107) 5 . 2.6 29.9 27.4 | 23.2 35. 5 10.6 | 2.7 
2.3 27.3 26.2 | 20.2 32. 7 9.2| 2.9 


S88E B88R 


26.4 27.6 | 17.3 . 6 9.6; 2.1 
24.8 18.1 | 27.7 é 8 14.5 | 6.4 
23.0 14.8 | 29.7 : -5 15.7] 8.9 
19. 5 26.1 23.9 | 20.0 . 7 10.9) 3.7 


—~——_ 


13.9 | 28. ° -5 12.8 | 12.2 
19.5 m ° 7 12.7 
20.2 . ° Ff We 


iva 
Rx 
HE 


Loving 
Lubbock 

ALubboek 
Lynn 


PME SOY. TNF 
g 838 3258 83 


Z 
is 


16.3 | 4M. 5 25.1 
10.4 | 36.6 31. 617.1 
10.4 y é ‘“ 17.1 


12.8 ° ° 4 14.3 


E88 8 


= 
ee 


588 § 
ere 


McCulloch 

McLennan 
AWaco 

McMullen 


17.9 ° . 7? 13.7 
16.8 ° ° -7 15.3 
15.9 : 5. -2 15.7 
14.2 ‘ . -2 14.0 


Madison. . 
Marion 
Martin 


= 


27.6 ; 0 9.8 
25.2 . ° -8 12.2 
9.6 | 28.0 ‘ 5 13.8 


28s 823% 


Mason... ewan . . ‘ ’ . -7 20.5 | 28.6 : -0 13.2 
Matagorda... . ‘ ° o . 6) o ’ A . 14.6 | 27.1 . 0 15.3 
14.1 : ° 3 15.4 
18.2 | 22.4 . -5 15.0 


21.2 | 24.8 34. 2 13.1 
16.3 | 24.9 29. 13.2 
6.6 | 37.3 27. -1 18.0 
6.4 | 37.7 27. 3 18.1 


26.3 | 17.7 29. -0 10.2 
25.3 | 24.5 34. 0 10.7 
12.7 | 35.8 35. 9 16.6 


18.9 | 28.8 37. 6 13.2 
27.1) .0182) 7.8) 7.8 20.2 | 25.1 6 13.5 


9. 1| 0051) 3.0) 3.1) ’ 17.9 | 26.2 ° 14.4 
18.4 0103 5.0 5.4 . ’ 0 6,515 8, 014 ‘ : A 4 | 80.2 14. 5 18.9 11. 4 


For Retail Sales data, see Section 4 location on page 17. i h i 19 
SM Standard (4) and Potential (A) Metropolitan County Areas, a eee ee seer ty 
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13.9| . | 
16.5) 0082} 5.2) 5.8) 


SALES MANAGEMENT 


The CORPUS CHRISTI MARKET— 


BIG and getting 


= 


~ 
boa - « ~ 
ra 


NEW CORPUS CHRISTI HARBOR BRIDGE—HIGH ENOUGH TO CLEAR 
THE LARGEST SHIPS AS THEY ENTER PORT OF CORPUS CHRISTI. 


Our new high-level bridge is in use. Our new dam 
and storage reservoir will provide ample water for 


NBC - ABC 


decades to come. Our new jet-age airport is almost 
complete. These and other public improvements are 
in preparation for an increasing population. 


PETERS, GRIFFIN, WOODWARD. unc. 


CoM 


» POPULATION 


ESTIMATES, 1/1/60 


COUNTIES 
CITIES 
(eontinued) 


Met. 


Area} Total 


Morris. . 

Motley 

Nacogdoches 
Nacogdoches 


Navarro... 

Corsicana . 
Newton 
Nolan 


Sweetwater 


Nueces - 
ACorpus Christi. 
Robstown. . . 

Ochiltree 
Perryton . 

Oldham 


38 


Orange 
Orange... . 

Palo Pinto 
Mineral Wells 


4aAmarillo 
Presidio 


(thou- | of | (thou- 


sands) | U.S.A. | sands) | (thous.) 


| Con- | 

sumer 

House-| Spend- 

% holds | ing | 
Units | 


0066 
0017) 
-0190 
.0086 


.0204 
.0140 
.0056 
.0112 
.0091| 


- 1399 
1019 
-0060 
-0041 
-0035 


{ Amariflo is in Potter and Randall counties. 
For Retail Sales data, see Section 4 location on page 17. 


JULY 10, 1960 


EFFECTIVE 
BUYING INCOME— 


Net 
Dollars 


(000) | U.S.A. | Capital Hsld. 


11,747 

5,513 
38 ,967 
19, 851 


47 ,664 
34,473 
9,363 
34,447 
29,151 


397 ,240) 
304,784 
12,917] 
20,942! 
16,470] 

3,025) 


94,188 
52,945| 
29,373 
18, 766| 
22,166| 
33,071 
19, 509 
18,713) 
17,682| 


17,662) 
260,871) 


292, 323] 
6,280 


3,330, 


7 
| 
| 

7 1 

% | 


of | Per | Per 


1,004) 3,671 
-0016 1,778 5,513 
-0117| 1,149) 4,236 
-0060) 1,297) 4,411 


-0035 


-0143) 1 
-0103) 1 


,306| 4,294 
, 373) 4,204 
927) 3,601) 
1,722) 5,647/ 
1,788) 6,073| 
| 
1,589) 5,965 
| 1,674) 5,783 
1,207) 4,613) 
2,909|10,471| 
2,614| 7,843 
1,891 6,050 
1,509 5,413| 
1,670| 5,818} 
1,506| 4,662) 
1,501| 4,080| 
1,245] 4,926 
1,438) 4,593) 
1,548| 4,537) 
1,909, 7,197) 
1,533) 6,097) 


1,177) 4,308] 
-0782) 2,007| 6,378) 
-0877| 1,976} 6,327) 
-0019) 1,142) 4,486 


0010) 1,148) 4,757 


SM ) ESTIMATES 


Cash 
In- In- 
come come 
Per | Per 
C.S.U., Heid. 


3,638, 3,331 
5,172) 5,085 
3,771) 3,576 
3,768) 3,828 


4,169, 3,836 


$0-2,499 
od 
Hsids. Inc. 
40.3 
27.5 


43.1 
39.8 


17.5 
7.9 
17.4 


15.0 


4,120] 3,975] 36 


3,667| 3,133 
5,246) 5,183 
5,173) 5,390 


5,303 
5,397) 
4,695 
8,261) 
7,486) 7 
5,298) 


5,405 
5,383 


4,,962| 
4,995) 
3,810) 
3,929) 
4,386| 
4,541| 4,105 


4,472] ¢ 


4,335) 4,200} 3 


7,214 
4,985 


6,724 
5,326 


4,059) 3,695 
5,588] 5,808 
5,732) 5,840 
4,187| 4,053 


4,101, 3,389) 


, 1959 


T. FRANK SMITH, PRESIDENT 


Income Breakdown of Households 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


$2,500-3,998 


% 6 
Hsids. Inc. 


9 | 20. 


| 28.4 
| 28.3 
| 24.5 

28.7 
| 25.9 
| 22.4 
| 17.7 
] 


| 
29.7 
19.5 
17.6 
23.4 


25.3 


24.7 | 24.8 
10.3 | 39.6 
9.3 | 36.3 
17.8 | 21.8 


23.0 | 18.2 


tn be io & fo = eto & 


5 | 6.4 
35.1 | 12.7 
32.0 | 12.8 
27.2| 6.4 


27.6 | 4.6 


1.4 | 2.2 


13.5 | 24.7 
13.8 | 13.4 


7.2 


© SM, 1960. 


SM Standard 


(4) and Potential (4) Metropolitan County 


Areas 


Before using these figures read foreword, page 19 
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ABILENE, TEXAS site or 


STATE’S Ist ATLAS MISSILE BASE 


* Nike Hercules Installation! 

* Home of Dyess Air Force! 

* Total Military Payroll $28,361,000! 
RETAIL SALES UP 32.5% IN 4 YEARS* 


Sell this rich market through 


The Abilene Reporter~News 


66% Coverage for the 15-County Trade Zone 


ABILENE 


“Recently released U.S. Business Census. Total retail sales 
$106,694,000—second highest percentage gain in Texas! 


POPULATION EFFECTIVE ' The “SM” symbols mark original, exclu. 
TEXAS ESTIMATES, 1/1/60 BUYING INCOME— QOD ESTIMATES, 1950 sive estimates by SALES MANAGEMENT. 


| Con- | Income Breakdown of Households 
sumer | Cash 
COUNTIES | Met House-| Spend-| Urban | Ins | In- 


CITIES Area] Total a, holds ing Pop 


= : 
Net % | | come | come} $0-2,499 $4,000-6,999 $7,000-9,999 $10,000&over 
g Z, G, ag | g 


continued) Code} (thou- of thou- | Units | (thou-] Dollars of Per Per | Per | Per D 6 | 4 a” tg 7o | 40 
sands) | U.S.A. | sands) | (thous.)| sands 000 U.S.A. | Capita) Hsid. | C.S.U.) Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Randall 29.1) 0163 .3; 26.5] 63,697, .0191, 2,188) 7,407| 6,134) 6,632] 16.1 3.5 | 14.7 6. 27.9 | 15.2 18.0 | 18.0 
{AAmari | | | 

Reagan .0016 ; ‘ 5.795) .0017| 1, 8.278] 6,497| 6,949] 6. 3 | 13. 8 | 45.7 33.8 | 17.7 20.1 | 

Real 4) 0014) 2,655, .0008| 1,106) 4,425| 4,110) 3,465) 40.1 16. .0 24.9 | 22.6 33.5| 5.9 13.5 

Red River 1) 0101 ; 8] 18,328) 0055, 1,013) 3,458) 3,472) 2,912] 49.5 24.5 | 28.7 30.3 | 17.0 30.1) 3.1 8.4 

Reeves 8} .0100| 5. 31,146, .0094| 1,750| 6,229) 5,250) 5,363] 21.2 5. 5 1. 0 33.5 | 12.3 18.1 
Pecos 5 0086 5 5 24,899; .0075) 1,617 5,533} 5,462) 5,307} 20.$ . 9. 3 | 35.9 34.9 | ° 18.5 


| | 
Refugio . d 9 ‘ ‘ , 0051) 1, 5,862) 5,583) 5,438) 24. 4 | 17. . -8 32.0 | 12.7 18.3 
Roberts R é ° ; . -0006) 2, 7,840) 6,855 5,982) 23. ; : . -5 20.3 8 14.2 
Robertson A , . . . a ‘ A 3,904) 3,496) 3,183) 48. ° . ° -0 32.4 -5 11.0 


Rockwall vo y j ‘ j ,104) 3,895) 3,679) 3,503] 43. 8 | 22, : q | 5.8 13.1 
Runnels ‘ 4. ’ . .0077| 1, 5,488, 5,259, 4,850 
Rusk ; : t : .0172| 1, 4,720| 4,507) 4,164] 34 

Henderson 11.6 3.8) 4 5 .0056| 1,597) 4,874] 4,448] 4,414 


2Kilgore 


Sabine J . 7 -0022 ’ ’ } 3,694 3,308 
San Augustine ‘ . é ‘ , -0020 , 3,537) 2,907 
San Jacinto : / . ' ; -0019| 1, . 3,457) 2,807 
San Patricio : ’ , . a é -0145 ‘ 4,606) 4,334 
San Saba 6) . 2. i . ) .0030 ,282| 4,170) 3,688 
Schleicher , d ‘ d e -0011 ‘ 5,811) 5,068 


Scurry é d J , . .0178 1, . 5,598, 5,658 

Snyder 8 .0102 bs 0113} 2, , 885] 5,509) 5,739 
Shackelford et 1.2 .0020| 1, ,499| 4,827| 4,902] 23.7 7. : 
Shelby a 858} 3,607| 3,133] 47.9 22. 2 26. 3 30. Le ae] 


Sherman 586). 793 9,310) 9,581| 8,608] 15.8 2.6 | 16.1 5.8 | 26.2 15.7 | 9.5 
Smith F : ‘ ‘ i p ° 4,565 4,438 . x . 8 | 29.5 2 | 8.7 15.4 


lyler 56.6 317 7 . ae : , 237) 4,618) 4,671] 28. -7 | 23.3 15.4 | 30.9 .0| 9.5 16.0 
Somervell i d : : ‘ , .179| 4,359 3,697] 34. x *\ a4 y 1 13.0 | 


Starr ‘ . , : ’ ‘ 3,516) 3,193} 49. ’ " -6 | 20.4 8 11.7 | 
Stephens 9.5 . ‘ 1 . ‘ ‘ : ,300) 5,188) 4,732) 26. 1 | 22. 7 | 33.7 . 3 18.5 | 
Breckenridge ; s 2.9 if ; , 784) 5, 4,922) 4,784] 26.2 9 | 22. 6 | 33.4 0} 9.5 15.5 
Sterling . ‘ ¢ . F 4,776) 5,106 \ : ° ‘ 37.7 8! 7.8 12.1 


| 5,698) 5,760) 22. y , 6 | 32.4 28. 5 18.4 | 
5,432| 5,313] 29. 4 5 12.5 | 26.3 25. 0 14.8 | 13.1 
6,488) 6,494] 17. . 7 6 | 31.3 24. 1 14.6 | 18.6 
5,240) 5,375) 17. 7 | 21. .3 | 39.0 37. 2 17.8| 9.9 
| 4,842! 5,204] 17.7 4.8 | 20.8 12.1 | 30.9 38.7 | 12.2 18.2| 9.4 
| 6,230 5,382] 17.9 4.8 | 21.3 12.2 | 38.5 36. 2 17.8 | 10.1 
5,196) 5,033] 10. 1 | 23. 2} 49.1 60.2 | 11.3 17.6] 5.6 
4,850' 5,142) 22.1 6. : .2| 35.3 35. 8 16.5 | 9.8 
6,195) 4,826] 5,290} 20. f 4 | 36.4 35. 3 16.8 | 10.4 


Stonewall 

Sutton 

Swisher 

Tarrant 
Arlington 
AFort Worth 
White Settlement OOR6 

Taylor 183 .050T 

Abilene 70.7| .0396 


.0054 
-3219 
. 0269 


2247 
2247) 


Imnwus=oaoeo 
Seweooon 


~ oe 


Kilgore is in Gregg and Rush Counties. SM Standard (4) and Potential (4) Metropolitan County Areas. 


4 Amarillo is in Potter and Randall Counties. Before using these figures read foreword, page 19. 
For Retail Sales data, see Section 4 location on page 17. © SM, 1969. 


344 SALES MANAGEMENT 


IF YOU HAVE A QUALITY PRODUCT WHICH 

APPEALS TO A QUALITY AUDIENCE YOU 

ARE INVITED TO REACH YOUR CUSTOMERS 

ON WBAP AM-FM-TV © FORT WORTH-DALLAS 
| JHE 12TH U.S.MARKET 


| 
} 
; 


FORT WORTH — 3900 BARNETT + DALLAS~ 1900 NORTH AKARD 


f=} Services of the Fort Worth Star-Telegram — Amon Carter, founder 
J NATIONAL REPRESENTATIVES: PETERS, GRIFFIN, WOODWARD, INC. 


|| Write WBAP Research Department for the complete market analysis 


JULY 10, 1960 


DON’T There's no oO 
we FOOLED | | ,tivded audience || KCTY 
—There are market. 


A captive audience 
49,230 is yours over... cum § 


| Television Sets KCTV ee 
in This Market see J. H. HUBBARD, enunal MANAGER 


Affiliations Reps: Venard, Rintowl G McConnell, Inc. 
CBS (Interconnected) ¢ Film: NBC and ABC Clyde Melville Co. 


POPULATION EFFECTIVE a ~The “SM” symbols mark original, exclu- 
TEXAS BY iD ESTIMATES, 1/1/80 BUYING INCOME— @Xa ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


oumer | Income Breakdown of Households 
COUNTIES | Met. House-| Spend- In- (eee Cae DSS | “emi 
CITIES Area | Total % holds ing ‘ % come $2,500-3,999 | $4,000-6,999 $7,000-9,999 $10,000 over 
(continued) Code} (thou- of (thou- | Units | ( ; of Per Per Per oy, % & % % % 4 | % 
sands) | U.S.A. | sands) | (thous.)| s U.S.A. | Capita) Hsid. | C.S.U. le > . | Hsids, Inc. | Hsids. inc. 


% .- 4 D 
Hsids. Inc. | Hsids. Inc. 


Terrell 2. .0016 x ‘ ° -0013) 1,548 ’ ’ 5 -6 15.7 
0106 5.0 . ‘ . -0088) 1,553) 6, ° ‘ a 5 14.1 
I 0068 3.6 3. 20,847) .0063) 1,709) 5, 5,409 . . 3.9 13.6 | 36 
Throckmorton 2. 0015 . : 4,504, .0014) 1,641) 6, " 5,036 : a -1 12.3 
Titus 0103 2 ° ‘ 22,019 .0066| 1,197 p 3,694 ° . 0 21.6 

Mount Pleasant 1! 0064 3.7 3.6 14,951; .0045 1,311) 4, , 3,840] 36.2 13. 25.7 20.6 


7.9 
10.7 
10.9 


Tom Green . -0415 21 J 126,898 .0381 1,713 . 5,171 , ° 2 13.8 
ASan Angelo 7. 0375 } 117,231; .0352) 1,750) 5,77 71| 5,130) 22.: -2 | 23.3 14.0 


Travis -1188' «68. . . 345,014 .1035) 1,624 ° 4,975} 27. é -8 12.9 
55 


A Austin 4 1122 7 327,813; .0983) 1,636) § . 4,990] 26. ‘ 20.7 12.8 


2 30.0 
Trinity 7.9 .0044 2.3 2.3 8.504, .0025| 1,076 3, ’ 3,086 ‘ p 7? 27.7 


For Retail Sales data, see Section 4 location on page 17 Before using these figures read foreword, page 19 
SM Standard (4) and Potential (A) Metropolitan County Areas 


KTBC-TV CHANNEL 7 AUSTIN, TEXAS 


Most EFFICIENT TV BUY IN TEXAS... 


904,800 people 
253,500 families 
$1,261,984,000 E.B.I. 
239,194 TV Sets* 


i s 
EGR e 


T Ted 
1 
ot. WORTH Oates 


Sources: Sales Management, May 10, 1960 * Texas TV Reports, Oct. 1, 1959 


SALES MANAGEMENT 


The VIZ Gf the Ft. Kitch 


BEN LUDY 
President and 
General Manager 


In the WICHITA FALLS, TEXAS, Area: 


KaVVAERT 


Souatluuw edt 


has over 49% more Radio Homes than Stations A & B combined. 

has over 35% more monthly coverage than Stations A & B combined. 
has over 33% more weekly coverage than Stations A & B combined. 
has over 34% more weekly circulation than Stations A & B combined. 
has over 41% more daily circulation than Stations A & B combined. 
SOURCE: NIELSEN COVERAGE SERVICE, NCS No. 2 


See Your H-R Man 


POPULATION 


@ 


| Con- | 

sumer 
House- Spend-| 
holds | ing 
(thou- of (thou- | Units 
sands) | U.S.A. | sands) | (thous.) 


10.9 -0061 2.8 
17.9, .0101 


Met. 
Area 
Code 


COUNTIES 
CITIES Total % 


continued) 


Tyler. ... 
Upshur 
3Gladewater 


3.3 
5.1 
-0031 ° 1.7 


Uvalde..... 
aS ee 
Val Verde. . 
Del Rio. . 
Van Zandt 


-0105 
.0065 
.0121 
0107 


-0103 


a-no a 
oauo 


Victoria. ........ 
Victoria 


_ 


aouom 


orm @ 


vonwndgo 
er Bm Bk 


— 


_ 
= 


x xs 


Ne 
°oof 


-0072) : 4.1 


| ESTIMATES, v1 /@0 


Urban 


(thou- 
sands) 


4.8 


3.4 


11.7 


19.1 


— 


17,675 
9, 192| 
12,665) 
236,816) 
9, 422| 
194,459 
‘inl 
24, 624) 
23,097 
12, 135} 
47,356) 
14,830 


13,566) 
28 843 
25,519 


 EFFECTI WE 
BUYING INCOME— 


70 
of | Per 


-0039, 1,177 “4,583 


3,964 
| 


6,059) 
4,701 
| §,099 
5,377 
4,225 
4,197 


| 5,681) 
5, 688) 
4,845) 

| 5,783 


| 6,022 

34| 5,705| 
| 3,853 

| 4,104) 

| 4,263 
017) 4,025| 
1,383) 5,075) 
: 750| 5,199) 
| 1,998) 6,128] 
1,456! 5,757| 
1,779) 6,671) 
1,024 5,234 

i 1,948] 7,256 


“1a sa 
1,642) 5, 239) 


| 4,045) 


| 3,939) 
J 


.0041 
.0086) 1 oa 


6. 555) 
-0077) 1,994 


6,716} 


@ 


EsTI 


| 
| come | come 
Per 


Per 
U.S.A. | Capita Held. C.S.U.| Heid. 


3,853 
3,819 


3,561 
3,374 


5,736 


4,283 
3,982 
3,588 
4,203) 3,§ 
4,032 


5,187 
4,892) 
3,348 
3,597 


5, 407| 
5,537} 
3,708) 
3,597) 
3,666) 
3,948] 
4,760) 
4,764| 
5, 289| 
4,816} 
4,465) 
4, 874) 
4, a 


5,162) 
4,925) 
4,164) 


The ‘ ‘SM” symbols mark original, exclu- 


MATES, 1989 sive estimates by SALES MANAGEMENT. 


be, 


Income Br 


is ate a be | $4,000-6,999 
4, 
Hslds. Inc. Hsids Inc. 


$7, 000-9,999 . 000&over 
% % 
Held. Inc. 


$0-2,499 
% % 
Heids. Inc. Hsids. Inc. 


27.6 24.0 
25.9 23.6 


11.1 
11.2 


3.9 
3.5 


14. 
14. 


-8 28. 


| 15.0 


25.0 
| 25.1 
21.2 
| 22.2 
27.4 
| 26.3 


3,930) 
6,215, 


6,140) 6,231 


6 ‘aa 


| 29.5 
9.6 2.2 | 12.8 
9.7 2.2| 13.0 6. 


1 Data received too late for inclusion above indicates that Wichita Falls 


due to annexation, is 103,800, as of Jan. 1 
3 Gladewater is in Gregg and Upshur Counties. 
For Retail Sales data, see Section 4 location on page 17. 


population, 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
Before using these figures read foreword, page 19. 


SM, 1960. 


All Survey of Buying Power data are available on 


IBM cards at nominal cost. These 


cards, as well as IBM listings of data in the Survey, regrouped according to your sales 


territories, may be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, 


N. Y., Phone YUkon 6-8557. 


JULY 10, 1960 


CORPUS CHRISTI One of the Nation’s 


fastest- growing cities 
Continues To Grow! 


1965 Population 349,600 _UP 36% 
1965 Income $598,076,000 UP 48.2%. 
1965 Retail Sales 1386 210,000 UP 40.4% 


Best Served by 


Represented by A l I V (@; 
The Branham Co. #8 & 1 316,000 Watts 


POPULATION | sEFFECTIVE The “SM°* symbols mark original, exclu- 
TEXAS BYD Estimates, 1/1/60 BUYING INCOME— D> ESTIMATES, 1968 


COUNTIES Met. House- 

CITIES Area} Total Xe, holds 
(continued) {Code} (thou- of thou- 
sands) | U.S.A. | sands) 


Wise . . 4.7 
Wood 
Yoakum 
Young 


Uraham 


Zapata 
Zavala 


% % | 
(thous.)| sands) USA. Capita) Hsid. | C.S.U.| Hsid. . | Heide, ine. | peeaee. 


sive estimates by SALES MANAGEMENT. 
Con- | —< 5 ae 


_Income Breakdown of Households 
sumer Cash | : 
Spend-| Urban In- | In- | 
ing Pop. | & come | come $2, ene eae | | $4,000-6,990 $7,000-9,999 | $10,000&over 
Units (thou- of Per | Por | Per | Per , B | 


% 
Inc. | Hids, Inc. | Hsids. inc. 


4.9 2.9 246) . 1,281) 4,308) 4,113) 3,665) 39. . 26.2 22. 0 | 25.0 35.0 | 5.7 12.3 -1 15.3 
5.3 4.7 é é | 1,280) 4,317) 4,147) 3,732] 39. -4 | 23.7 19.5 | 25.7 35.4 | 6.3 13.4 4 16.3 
1.9 ‘ ¢ 1,604) 6,239) 5,834) 5,943) 10. -4| 15.0 7.8 | 49.2 42.6 | 15.0 19.9 -7 27.3 


| 1,677) 6,345! 5,102) 4,832) 24. .2| 24.9 15.9 | 33.1 35.2| 9.5 15.5 | 8.4 26.2 
.0051 1, 684) +o 5,051; 4,892} 23. X 24.2 15.2 | 33.8 “ 9.8 


15.8 6 26.5 


| 
0010) 856) 4,174) 3,496) 3,001 : . -5 20.0 | 16.9 . 3.0 
10,776) -0032| 876| 4, 7145) 3, se 3,407] 47. . «3 20.2 


| 


6 15.7 
20.8 . . 3 17.3 


" — 4 
Total Above Cities 6,350.5) 3 5545\1, 904.5 2,156.0 


Con- 

sumer 
House- Spend- 

Total | % | hold ing 
(thou- | of | (thou- | Units 
sands) U.S.A. sands) (thous.) 


AAbilene.. .. 6). m 31.8 
Amarillo a ell . | x 67.0 
Austin 212.5| .1188; 68.3) 74.1 


For Retail Sales data, see Section 4 location on page 17. 


State Total 9,812.1| 6.4914/2,790. 8/3, 181. 4)\7 ,252. 5 


Ky7p POPULATION i @ T POPULATION 
ESTIMATES, 1/1/60 ‘Estimates, 1959 || 


11,053, 104) 3. 3156) 1,741) 5, 804) 5,127) 5,255 


pe rmpane: Hae: 1. | 


12.4 | 35.0 ‘ ° ° A 30.2 


18.7 712, na 4. rist 1,601) 5,630) 4, 923) 4, 076 . 22.1 13.7 33.1 


ESTIMATES, 1/1/60 


| Con- 

x | | sumer 
Urban } | — Spend- 
Pop. Per | Per % 


(thou- | of | Cap-|H’se- 
sands) ) U.S.A.| ita | hold 


0 
U.S.A.) sands) | (thous.) 


154,455 0463/1 ,72415,918 
324,568) .0973 2,040/6 ,557 5) .1766 


91.4) 100.5 x .1643|1 ,735|6 990 
345,014| .1036/1 ,624/6,818 


| 


} 
eee y __||MeAllon.........1 379.5] .2124] 89.8 100.7 ° 398,297) . 1 ,050}4 435 


Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © 


Represented nationally by 
TEXAS DAILY PRESS LEAGUE 


Ser Coveract WALLEY CITY w mm 


LOWER RIO GRANDE VALLEY OF TEXAS 


POPULATION 417,200 — EFFECTIVE BUYING INCOME $434,465,000 
(SALES MANAGEMENT FIGURES, CAMERON, STARR, WILLACY & HIDALGO COUNTIES) 


A PREMIUM MARKET . . . UP 23.7% (FEDERAL TRADE CENSUS 1954-58) COMPARED 
TO NATIONAL RISE OF 17% 


COVERED BY ONE INSERTION ORDER IN THE VALLEY’S 


RIO GRANDE VALLEY GROUP NEWSPAPERS 
NATIONAL ADVERTISING OFFICE, HARLINGEN, TEXAS. 
VALLEY MORNING STAR, HARLINGEN. 
BROWNSVILLE HERALD, BROWNSVILLE, VALLEY EVENING MONITOR, McALLEN 


SALES MANAGEMENT 


iat cc Test Texas-Size! 
ae he Caller-Times’ Big and 
Test Market “ines , 


Bountiful Tip of Texas Market 


Make a Texas-size test in the 23-rich counties between 
the Gulf and the Rio Grande. More than a million buyers 
net over $1.25 billion a year from agriculture, oil, refin- 
ing, chemicals, tourists and other sources. 


Over 95% of the Caller-Times circulation is concen- 
trated in this market with daily carrier delivery in 75 
communities. Market-wide coverage 36%, with 77% in 
our retail trade zone. Best area coverage of Houston and 
San Antonio papers: 3%. R. O. P. color any day. 


Tip of Texas Data 


23 Counties 
1,031,400 People 
257,400 Households 


a Ze lea Gerpas i. ‘an 
$1,295,810,000 1959 Net Chere GnicCaller-Cimes 


Income 


° Represented nationally by 
91,383 Caller-Times TEXAS HARTE-HANKS NEWSPAPERS 


23-county Circulation National City Building, Dallas 
New York Atlanta Chicago 


Write for complete data and merchandising aid. 


ay) “POPULATION 


¥; ws ~ POPULATION ty E. B. I. 
ESTIMATES, 1/1/60 SYD Estimates. 1/10 | GYD Estimates, 1959 


Con- | 
| sumer | | Lb | sumer 
House-| Spend-| Urban | | House-| Spend-| Urban 
(continued) Total % hold ing | Pop. Net % | Per | Per Total % hold | ing Pop. Net % Per | Per 
(thou- | of | (thou- | Units | (thou- Dollars | of | Cap-'H’se- (thou- | of | (thou- | Units | (thou- Dollars of | Cap-|H’se- 
sands) | U.S.A.) sands) | (thous.)| sands) (000) U.S.A.) ita | hold sands) | U.S.A.) sands) |(thous.)| sands) (000) U.S.A.) ita | hold 


Con- | 
| 


Corpus Christi...] 250.0) .1398) 66.6) 74.9; 218.3] 397,240) .1191|1,6895,065 ve +++. [1,212.0] .6783) 362.4) 409.4) 1,209.4] 2,313,108| .6938/1 ,909/6,383 
..]1,066.4) .5967| 324.5) 363.5) 967.8) 2,009,542) .6027/1,884)6,193 72.0) .0403) 16.1) 18.7) 68.0 68,631, .0206| 953/4,263 

330.0) .1847) 86.9) 119.2) 304.3) 655,280) .1666)1,683'6,390 73.1) .0409; 22.8 23.9 71.6} 124,655) .0374'1,705 5,467 
611.9} .3425| 186.7) 211.6) 532.5) 1,100,240/ .3301|1,798/5,893 175.5) .0982; 49.3, 60.3) 157.9) 325,913) .0977/1,857/6,611 
126.1| .0706 37.3) 42.2} 123.3] 220,482| .0661/1,748|5,911 | 


For Retail Sales data, see Section 4 location on page 17. 


Before using these figures read foreword, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


LUBBOCK 
Texas’ Largest Isolated Market -——_ 


Distance From Lubbock To: 


Denver — 562 miles (Northwest) 
Albuquerque — 327 (West) 
El Paso — 358 miles (Southwest) 
San Antonio — 412 miles (Southeast) 

: Represented by 
Fort Worth — 311 miles (East) PAUL H. RAYMER CO. 
Oklahoma City — 361 miles (Northeast) KCBD-TV 


JULY 10, 1960 


LUBBOCK 


TEXAS 


% Home of Texas Technological College. 
% Cottonseed Products Capital of the World. 
% 3rd Largest Inland Cotton Market in the U.S. 


% Financial, Industrial, Commercial, Medical, Edu- 
cational, Cultural Center of an area as large as 
New York State. 


citec! Duy . 27 ’ i ee For past 6 years Lubbock has been rated among top 
Effective buying income Is $1,949 per capita and $6,577 per family. 10 U.S. Cities in city index sales, by Sales Manage- 


Per family retail sales are $4,323. nent Magazine. 


For Complete Information Write: LUBBOCK CHAMBER OF COMMERCE 


©! POPULATION “oe ae 
ESTIMATES, 1/1/60 ESTIMATES, 1959 


TEXAS POPULATION LH 


ESTIMATES, V A /60 ESTIMATES, 1959 | 


certs eee 


sumer 

AREAS Spend-| Urban | 
continued) p t % | Per| Per Total | % | hold ing Pop. Net Per 

of | Cap-|H’se- || (thou- | of | (thou- | Units | (thou- of | Cap-|H’ 

sands) | U.S.A. sands) (thous.) ) U.S.A., ita | hold sands) | U.S.A.) sands) |(thous.)| sands) (000) | U.S.A.) ita | hold 


ik Con- l 
METRO. I} . | 


House-| 


Midland .2| .0348 9) ’ ‘ 0425|2,279/7,501 || Atyler.........] 88.0) .0476| 24. 8 2. | 56.6] 123,325 ‘aahanbee 
Odessa 4) 0811 ; .758| .0558/2,032)/6,756 | 149.1] .0835| 43. 8) 49.9} 110.2} 223,324) .0670|1,498/5,122 
San Angelo... 74.1) .0415 ' : ; 0381 1,713/5,902 | Wichita Falls. . 133.1) .0745 35. | 53.0 127.5 236 ,816) -0710)1 79/6 ,671 
San Antonio 1) 3604 ’ ' ; ,900| .2966 1,498 5,494 | — |——- ——- — | |— 
Temple -1) 0611 ‘ . . : .0528 1,613 6,398 || Total Above Areas|6 ,539.7/3.6600,1,877. 8'2, 206.2) 5,815. 5.5111,213,986 3.36361 ,715\5,972 
Texarkana 4) 0574, 30. 339, .0379 1,234'4,211 | Syke 
y T A be ww, (Other Mountan States: Arizona, Colorado, The ‘SM’ symbols mark original exclu- 
Idaho, Montara, Nevada, New Mexico, Wyoming.) — _sive estimates by SALES MANAGEMENT. 


SA POPULATION EFFECTIVE SH, 
ESTIMATES, 1/1/60 BUYING OME y ESTIMATES, 1958 


Con- Income Breakdown of Households 
sumer | | Cash = a Eee 2 - 
COUNTIES House- Spend- Urban in- | In- j l ] 

CITIES Total 4, holds | ing Pop. Net %, | come | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,0004over 
(thou- thou- | Units | (thou- | Dollars of , 5 % & % % 


Per | Per | Per % Q | 
sands) S.A. | sands) | (thous.)| sands 000 U.S.A. | Capita Meld. | | 6.8.0. . | Hsids. Inc. | Hsids, Ine. Hsids. Inc. | Hsids. Inc. | Hslds. rad 


Beaver 4.3) . ‘ 1.2 . 0021) 1,625, 6, 989! 5, 824| 5.8 ’ 11.4 . 20.2 . 6 36.3 | 17.7 24.2 | 10.1 25.8 

Box Elder 23.6; .0132 : 6.4 8.2 . ° 1,451; 5,613) 5,320) 4, 21.0 4 | 26.9 . -1 36.7 | 11.1 18.2] 6.9 21.4 

Cache 32.5) .0182 . 10.0, 18.5 ° ‘ 1,494) 5,518 4,820) 4, 24.8 ° 26.2 ‘ -6 37.2 | 10.7 18.8) 6.7 
Logan 3.5) 0104 5.4 4.7 29,77 -0089;) 1,609) 5,514) 4,402) 4,669] 26.0 . 25.4 A -8 36.5 | 10.8 18.9) 6.0 


Carbon = 1) 0151) : ‘ . .0128| 1,574) 5,925| 5,835| 5,604) 13.7 3.7 | 19.3 11. 7 41.8 | 15.7 22.9 | 7.6 20. 
Price saéneecees ‘ .0039} f : 378; .0034) 1,625) 5,988) 5,770) 5,6 16.2 ° 20.4 ‘ -2 37.4 | 15.4 22.4 8.8 3 
Daggett. ... 4, .0003) 1 i 1,618) 6,470) 9,657| 7,100] 23.8 5.1 | 17.6 7. 4 16.9 | 15.0 17.3 | 21.3 
Davis..... 1) 0342 8} 9} , F 6,000} 5,584) 5,492] 14.3 3.9 | 21.3 12.5 | 41.8 40.6 | 15.2 22.7| 7.4 
Duchesne. .. 4) 0041 .7 .7| P 4,909) 4,844) 4,196] 31.3 11.2 | 28.1 3 34.8| 8.8 17.2| 4.5 
Emery . y .6| F 4,936) 4,690 26.3 9.3 | 26.2 19. 2 42.7| 9.9 18.9 | 3.4 
Garfleld ‘ 5,406) 4,876] 4,533] 26.7 8.9 | 27.8 19. 9 36.4| 9.0 16.2) 5.6 


Grand. . 
Gi desesa 


4,849) 4,274) 4,274) 28.9 10.2 | 29.4 22. 8 36.1 | 8.3 15.8) 4.6 
; ; ‘ 5,578, 5,300) 5,110) 20.9 6.1 | 22.5 14. 0 38.8 | 12.7 20.4) 6.9 
Cedar City. eens 7.6 ‘ 2. 10,568 .0032) 1, 5,562) 5,284) 5, 21.1 6.1 | 22.0 13. 6 38.1 | 13.0 20.5] 7.3 

‘ 8,312, . 5,541| 6,244) 5, A 6.5 26.1 -1 | 4.5 36.7 | 11.8 19.3) 7.0 
3,567; . | 5,096) 4,318) 4,371] 24.3 8.4 | 30.5 22.4 | 32.1 39.3 9.0 16.9) 4.1 13.0 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19 
SM “Standard (4) and Potential (A) Metropolitan County Areas © 


SM, 1960 
350 SALES MANAGEMENT 


RETAIL SALES MAP 


PRINCIPAL CITIES: County end geographic location 
of cities with 1956 retail sales of $25 million or more. 


TOOELE 


CACHE 
N 


© 

> 

= 
—- 


WASATCH 


2 
> 
> 
o 
o 
= 


Sat Lake Coty 


UTAH ie le 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
0171 sq. in. equals $1 million. 


Cities shown are those heaving 
net Effective Buying Income of 
$15 million and over. 


= 
eo 
= 


WASHINGTON 


Se. 
SRETEETTTTTTTLELIULLLLLLLLUU rir ie 


ony ~ POPULATION ~ EFFECTIVE WD The “SM” symbols mark ‘original, exclu- 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1050 sive estimates by SALES MANAGEMENT. 
Con. | | Income Breakdown of Households 
sumer = wee 
| House- . oe Urban | | | 

Total ‘ holds Pop. Net | & $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 

(thou- | of (thou- | Unis | (thou-} Dollars | of | 6 

| 


sands) | U.S.A. sands) | (thous.)| sands) (000) 


% &|% &| % % % 
U.S.A. | Capita) . | C.S.U. . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


0030} 1.7) 1.7 ; 26.0 8.2 | 26.4 17.8 | 29.6 33.2| 11.4 19.6| 6.7 21.2 
0018}; .7| 823! 21.1 6.6 | 27.1 18.1 | 34.0 


a .0004) 32.2 12.4 | 29.3 24.3 
a fog . 7 | 29.7 19.7 | 
cloaks : 116.3) 292.8] -2096 | t 9 | 19.7 10.7 
enw... . : 3.7) 3.9) 7. d | | , 61: : .6 | 20.3 11.6 
ASalt Lake City...) 226.5) 4) 75.0! 2 : 7119.3 10.2 


| | i 
5,614| 4,378] 4, . 5 | 25.0 17.1 | 
| 4,627) 4,568) a. 12. 6 25.2 | 
| 5,012 4,845) 4,373] 25. . 6 20.9 
| 
| 5,283) 5, om a 8 6.8 | 26.8 18.7 | 


| 6,442) 5,917) 5 9.9 | 
| sare 5,120) 4 


7.4 | 25.8 17.0 | 
| 5,472| 5,008} 4,907] 21.6 6.6 | 22.8 14.9 | 37.2 
.O191| 1,851] 6,058) 4,677| 5,116] 21.1 6.2 | 20.4 12.8 | 37.8 
0020) 1,282| 8,242] 5,143) 4,619] 21.8 7.1 | 25.5 17.7 | 37.7 43.8 | 
0046) 1,178 - 4,830] 4,145] 31.1 11.3 | 27.6 21.4 | 28.7 37.2 | 8.8 

| | 

| | } 

0005 1,217] 8,520) 4,630) 4,368) 20.1 6.9 | 30.6 22.5 | 26.4 44.6 10.0 18.8| 2.9 7.2 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, goes 19 
SM Standard (4) and Potential (A) Metropolitan County Areas. © 
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Rockeling . = 
buying power. eee = OGDEN... 


UTAH’S 2nd LARGEST — UTAH’S 2nd LARGEST 
MARKET CITY 


OGDEN OFFERS A BALANCED ECONOMY .. . enhanced by the recent addition to its industrial team of 
two major firms involved in the production of rocket engines and fuel. One of these now employs 1700 sci- 
entists, technicians and others and anticipates a staff of 3000 by 1962; the other has a force of over 3000 at 
the present time and expansion calls for a considerable increase in that number within the next two years. 


. Without OGDEN . . . no advertising campaign is adequate 
A FAST EXPANDING MARKET with _. Without THE OGDEN STANDARD-EXAMINER no UTAH 


ANNUAL RETAIL SALES coverage is adequate! 
in excess of $122,000,000 92% nies ae ] WEBER COUNTY 


$6,062 PER FAMILY EFFECTIVE BUYING INCOME 


@ A Great Railroad and Cattle Center 78% annua. TRADING AREA 


@ Wide Diversification of Industry and Agriculture Outdistancing ALL OTHER newspapers in coverage of this 
@ A. Constantly Growing “Close-in” Market of Over rich, expanding market by the tremendous margin of 


150,000 able-tu-buy people. more than 75% 
Ogden Standard-Examiner 


“SERVING NORTHERN UTAH SINCE 1870” 
THE KATZ AGENCY, INC., NATIONAL REPRESENTATIVES 


POPULATION EFFECTIVE ) ‘ The “ ie” eatais awk wlohe, eect. 
UTAH BYP ESTIMATES, 1/1/80 BUYING INCOME— @Y4B EsTimaTES, 1959 sive estimates by SALES MANAGEMENT. 


er ea ia a 


Income ‘Breakdown of Households 
sumer Cash | _ 
COUNTIES | Met. House-| Spend-| Urban In- In- | 

CITIES Area |’ Total %, holds | ing Pop. Net % come | come Y | $2,500-3,999 | $4,000-6,990 $7,000-9,999 |$10,000&over 
continued Code | *(thou- of thou- | Units | (thou- | Dollars of Per | Per 4 % | % ‘ % % %& 

sands) | U.S.A. | sands) | (thous.)| sands) (000) | U. .8.- A cana ristd, Ic. Gs. U.| Heid. b . | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Ine. 


Weber 112 . q : 1) 90.4 189,119) .0568) 1, 740) 6,062 ‘5,701| “6,615 ° ° -6 11.7 | 39.3 37.5 15.6 22.7 | 8.7 23.8 
AOgden 72 -0403; 22.1 22.9 132,565| .0389 1,841| 5,998) 5, 785| 5,651 . -3 | 20.4 11.6 | 38.7 36.7 | 15.7 22.7 0 24.7 


Total Above Cities 386.8) .2165) 114.9) 126.( 722,980) .2169) 1,869) 6,292) 5,738) 5,787 r -3 | 20.0 11.1 | 37.9 35.1 15.6 22.0 el 27.5 


State Total 4973 243.5 258.3 562.31 1,457,165 .4371 1,640) 5,984) 5,641 5,4841 17.7 4. | 2.8 12.6 | 37.8 8.8 44 21. ao A ated 


POPULATION ~ POPULATION 
ESTIMATES, 1/1/60 GD ii ESTIMATES, 1959 BYP ESTIMATES, 1/1/60 o> ESTIMATES, 1968 


Con- | 

sumer } } " | sumer 
bad House-| Spend-| Urban | Hi | 
Total |F% hold | ing | Pop. % | Total | % | 9 Pop. Net % | Per | Per 
thou- | of | (thou- | Units | (thou- of | Ca (thou- | of | (thou- Dollars | of | Cap-/H'se- 
sands) U.S.A.) sands) (thous. ) sands) (000) (| U.S.A.) ita ‘hole sands) | U.S.A.| | sands) \chows)| sands) (000) | U.S.A.) ita | hold 


. 


Ogden . 108.7, .0608, 31.2) 33.1 90.4; 189,119) .0568 1,740 6,062 Salt Lake City...| 380.1 es 110. 4| 116. 3 292. 8 698,618) .2096|1 ,838 6,328 
AProvo 110.1, .0617, 28.2) 30.8 74.8) 154,313) .0463 1,402,5,472 — meee 
| E: | ___H Total Above Areasi 598. us Renae 18. 8| _1e. 2) _m. al 1 042, 0001 -3127'1, Ladle w 


(Other New England States: Connecticut, Maine, _ 
Vv E R M 0 N T i Massachusetts, New Hampshire, Rhode Island.) 
SM POPULATION EFFECTIVE YD 
ESTIMATES, veo BUYING INCOME— _ESTIMATES, 1959 


Income Breakdown of Households 


8 
COUNTIES Met. In- 


CITIES Area} Total 3, Pop, et % come $0-2,499 | $2,500-3,999 | $4,000-6,989 $7,000-9,999 < -_7e 
Code] (thou- of Per | Per | Per gy % 


sands) | U.S.A, (thous.)| sands) Hsid. | C.S.U. Hsids. inc. | Hsids. inc. | Hsids, inc. | Hsids. Inc. | Hsids. ine 


g3 


Addison ; m -0107 A s 3.7 
Bennington ‘ 24.4) .0137 P ° 10.2 
Bennington : 2} .0057 7] 
Caledonia a 3) .0119 , 9.3 
St. Johnsbury...... 9.3} .0052} 
Chittenden 
ABurlington 
Essex 
Franklin 
St Albans 


6,172) 4,383 26.4 8.5 | 23.1 15.8 | 33.1 37.7 1.1 19.4 6.3 186 
5,976) 5,284 18.6 6,3 | 23.2 14.1 | 37.2 38.0 | 13.2 20.4| 7.8 22.2 
5,912) 5,170 16.4 4.6 | 22.1 13.2 | 39.3 39.3 | 14.3 21.8] 7.9 21.1 
5,195) 4,802 25.3 8.4 | 26.3 18.7 | 33.3 30.6 | 10.1 18.3) 5.0 15.0 
5,563) 5,037) 5, 20.6 6.2 | 24.5 15.7 | 36.3 38.5 | 12.0 19.5 | 6.6 20.1 
6,362) 4,983 20.8 5.8 | 21.3 12.7 | 35.5 35.4 | 13.4 20.4| 9.0 25.7 
6,870) 4,956 18.9 5.0 | 19.4 11.0 | 36.7 34.7 | 14.6 21.1 | 10.4 28.2 
5,803) 4,836) 4, 23.9 7.4 | 23.7 15.7 | 34.2 37.8 11.7 19.8| 6.5 19.3 
5,914) 6,175; 5,048) 23.6 7.1 | 23.8 15.3 | 33.4 35.7 | 11.7 19.2 | 7.5 22.7 
11) 6,446] 5,431) 5,727] 16.5 4.4 | 20.0 11.3 | 30.0 36.8 | 15.0 21.6| 9.5 25.9 


RBESSSER3 


eee et tet 


For Retail Sales data, see Section 4 location on page 17. © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Burd 


For Re 
SM Sta 


JUL 


LAMOILLE 


CALEDONIA 


3] WASHINGTON 


Burlington: 


ORANGE 


WINDSOR 


Counties and cities on this map 
are charted in proportion to net 
Effective Buying Income: Scale, 
0253 sq. in. equals $1 million. 


Cities shown are those having 
net Effective Buying Income of 
$15 million and over. 


BENNINGTON 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


Copyright by 


SS SS SO OS SSR SES KSPR CCC 
(mi 
CTT rrrrrirccl rere re 


_ VERMONT 


The “SM” symbols mark original, exclue 
sive estimates ‘by SALES MANAGEMENT. 


EFFECTIVE 
BUYING INCOME—— © ESTIMATES, 1959 


S POPULATION 
ESTIMATES, 1/1/60 


| | Con- Income Breakdown of Households 

| | sumer = ain A Pe = 

| House- Spend-| Urban | 

% | holds | ing Pop. Net % $0-2,499 $0, 500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
of | (thou- | Units | (thou- | Dollars % % Y 

U.S.A. | sands) | (thous.)| sands) (000) . | Hsids. Inc. | Hsids. Inc. 


ae 


Gi 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


Total | 
(thou- 


sands) 


USA. a | Canta Hsid. | C.S.U. 


Hslids. 


% % 
Hslds. Inc. 


Hsids. Inc. 


0018} £7, 


0066 3.8) 


| 4,097] 00 .0013| 1,463 


-0101) 
-0116) 
-0235 


-0102 


6.1| 
6.2 
13.3) 


5.2 


| 


116.1] 


.0649| 34.0) 41.7 


JM 


371. 5 


103.5 ™.4 © 


122.3) 
are iON 
ESTIMATES, 1/1/60 


@ ' 


17,894) 


ESTIMATES, 1959 


.0053| 
- 0082! 


1,516 
1,511 
Foon 470 


0096] pen 


.0161| 1,757 
.0064| 1,869) 
0201) 1,820) 


5,853| 4,877 
5,772| 4,679 
5,472| 4,478 
5,433| 4,883 
640| 5,694) 5,155 
798,00 5,346 
6,324) 5,316 
6,712) 5,706 
7,321| 5,491 
6,091| 4,944 
5,970) 5,035 


6,184) 5,611) 


sands) |U. S.A. A.| sands) | (thous.) 


| Con- | 
} Sumer | 
| House-| Spend-| Urban 
hoid ing | Pop. 
(thou- | Units | (thou- 
sands) 


| 


Gg 


| U.S.A. 


ABuriington 


70.8| .0306| 


18.7} 23.8 48.7 


118,976| .0357|1,688/6,362 


ita | hold 


23.1 7.6 


5.0 13.8 


=n 
217,981 -0652 1,878) 6, 411) he 5, 625 


23.5 
26.8 
25.4 
21.4 
17.8 
18.8 
14.4 
12.7 
18.6 
17.3 
18.5 


14.6 | 37.6 
13.7 38.3 
13.3 | 36.7 


36.1 


19.4 | 
17.8 | 
18.5 | 
17.6 | 
19.9 | 
21.0 | 
21.1 
21.6 | 
22.7 | 
20.8 | 
20.9 | 
20.2 | 


6.7 20.7 
5.2 15.7 
6.1 19.4 
7.0 20.5 
8.0 22.6 
8.8 24.6 
10.8 28.5 
11.7 29.5 
7.2 20.1 
8.0 22.4 
8.9 25.3 


17.4 


12.0 | 38.0 “Cr 


21.2 


Lie 6.3 | 23.3 


POPULATI ON 
ESTIMATES, 1, Whedll 


14.7 Lt 37.0 | 12.4 


@ 


| 

ae 
Total 
(thou- | 3 
sands) he S.A.) 


hold 


Total Above Area 


70.5) a 18.7} 


Con- 
| sumer 
House- Spend- 


| (thou- | Units 
| Sands) (thous.)| 


ing Pop. 
(thou- 
sands) 


23.8) 


Dollars 
(000) 


48.7 


at, 


ESTIMATES, 1959 


| 
a 
| &% Per | Per 
| of Cap-|H’'se 
| U. U.S.A. A, | ita, _lta | hold hold 


118,976) .0357|1 ,688) 6 362 


SM 


JULY 10, 1960 


For Retail Sales data, see Section 4 location on page 17. 
Standard (4) and Potential (A) Metropolitan 


ounty Areas. 


Before using these figures read foreword, page 19. 
© 60. 


353 


Vv i g C7 1 N | A- (Other East South Central States: Delaware District of Columbia, Flor- The “SM” symbols mark original, exclu 
~~ ida, Georgia, Maryland, North Carolina, South — West Virginia.) sive estimates by SALES MANAGEMENT 


POPULATION EFFECTI 
@ CLD estimates, 1/1/00 BUYING 'NcoME— JM 


ESTIMATES, 1958 


Income Breakdewn of Households 


| — 
Total 4 % = | $0-2,499 | $2,500-3,999 | $4,000-6,999 $7,000-8,999 | $10,008 or 
(thou- Dollars % %& % %& % | g 
sands) S.A. sands) (thous.) sands) USA, | conta reste, | isu, tote. Hsids, Inc. | Hsids, Inc. | Hsids. inc. | Hsids. Inc. | Hsids, Inc. 
32.5) . . 3 : 0120 1,239 4,285) 3,852| 3,703] 39.0 15.4 | 25.6 21.5 | 25.0 35. 6 14.2) 3.8 13.9 
62.8) . j ; i 0284 1,508) 5,995) 4,334 4, 0 8.2 | 22.2 14.3 | 31.8 34. 7 17.6 | 8.3 256 
Charlottesville 30.5} .017 8.; 53, .0160| 1,750) 6,432) 4,563) 5, 23¢ 3 9 21.5 12.8 | 35. : 3 18.7 | 9.5 27 
2Alleghany 26.9) . ' : 970, .0117| 1.449) 5.648| 5,089) 5, 7 6.1 | 22.0 13.8 | 40.4 41.2| 12.9 20.2 | 7.0 
Covington 12.2 5 2.8 3. ‘ -0058) 1, 585) 6,669) 5,026) 5,564 9 19.4 10.9 . ° * 21.6 8.5 
Amelia 7.8 . : 0023} 969) 4, 728) oma 3, 5 16.8 | 27.1 23.9 | 23.5 34.7| 5.6 12.7) 
Amherst y 6. Q .0073| 975| 4,353| 4,016, 3,816) 35. . 6 20.9 | 28. : 5 15.6 
Appomattox ~ ’ . 140). 1,090) 5,070| 3,926) 3,797] 37. : 4 20.9 | 26. } 7 14.0 


umer } 
COUNTIES Met. | ba 


| | | | 

3Arlington < ee 5 d 2,812) 8,492) 6,788) 7,643] 7. ’ 2 44 
Alexandria 93.0; .0520/ 27.9) 3: ,682| .0656| 2,351| 7,838] 6,705| 7,175] 9. 8 5.1 
4Augusta..... SM 4 ,963| .0315| 1,398] 5,583) 5,069| 4, 6 6. A 14.7 
Staunton 25.5) . 5 »772| .0113) 1,481) 5,902) 4,848) 5,152 : 0 13.9 
Waynesboro | 1,684] 5,933) 5,302| 5,502} 17.0 4. 5 11.6 
Bath 3 3 108) 4,598) 3,893) 3,776] 37.3 14. A 20.9 


vedford . ° ° . e ° ; 1,126) 4, 560 4,345 3,914 ° -9 | 26.2 20.8 
Bland ‘ . : 930) 4,217| 4,121, 3,497] 40. -0 | 27.0 24.0 
Botetourt ° ‘ 4. . ° ° 1,123) 4,664) 4,414 . . 2 21.0 


Brunswick 4. 4 . .0059| 972) 4,721) 3,888) 3, 8 17.2 | 26.4 23.7 
Buchanan ah 0 7 871| 4,364 4,289 3, 6 11.2 | 31.0 24.9 
Buckingham me | d 944| 4,417) 3,869 9 18. 2 24.0 


Campbell tae ; d 1,487| 5,642) 4,819| 2 6.9 | 22.6 14.2 

ALynchburg 53.6} 0800) 15.3 ’ .0263| 1,634) 5,726] 4,813] 5,048] 22.4 6.5 | 22.1 13.6 

Caroline ; 4) .0075 i .0041| 1,024) 4,572) 4,193) 3,866] 35.5 13. 4 21.2 

6Carroll .5| 0182 ' : ' : .0096) 978 4,024 me 3,353] 41.8 18. 7 26.6 
| | 


Charlotte , oe y . : 892) 3,842) 3,818) 3,158} 43. -1 | 28.8 28.4 3 36.6 | 
Charles City : B : | 788) 4,135) 3,990) 3,610) 37. 2 | 28.3 24.3 3 36.5 | | 5.7 
Chesterfield | . " ; ’ . 1,55, 6,535) 6,227) 6,760) 15. 9 | 16.7 9.0 .5 37.4 | 16.0 


Clarke i " ? 1,251) 4,827) 4,470) 4,424] 29. 7 | 26.3 18.5| 29.4 34.6) 8.3 
Craig i F 949| 4,031| 3,914) 3,231) 40. 3 | 31.9 30.7 | 22.2 35.7 | 3.7 
Culpepper 7) 0077) , : . e .0048| 1,189} 4,937) 4,177) 3,9 \ , 0 19.6 | 26.0 33.8/| 7.6 
Culpeper 3.0} .0017] is ‘ ‘ 1,743) 5,230! a 4,598} 27. 8 | 24.0 16.2 -7 34.8 | 10.6 
| | | | } | | | 
Cumberland ‘ , 2.0 EF 898; 4,091 3,542, 3,078] 49. 6 | 26.8 27.1 | 17.1 28.7| 3.9 10.2 | 
Dickenson 8 .0133) 6.0) 6.1) | 32 | 0064) 906) 4,312) 4,216) 3,776) 31. : .1 24.8 | 28.8 38.7| 6.7 14.0| 2.9 


1 Albermarle County combined with the independent city of Charlottesville, Campbell County combined with the independent city of Lynchburg. 

2 Alleghany County combined with the independent city of Clifton Forge. 6 Carroll County combined with the independent city of Galax. 

3 Arlington County combined with the independent city of A ia For Retail Sales data, see Section 4 location on page 17. 

4 Augusta County combined with the independent cities of Staunton and Waynes- SM Standard (4) and Potential (4) Metropolitan osm Areas. 
boro. 


SM, 1960. 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark @Y7p indicates copyrighted Sates MANAGEMENT estimates. 
Solid Triangle (4) denotes central city of standard metropolitan area. 

Open Triangle (4) denotes central city of potential metropolitan area. 

Bold face line indicates COUNTY data, light face line CITY data. 


Italic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 
between must be less than ten miles and must conform with the Census Bureau 
standards of urbanization. 
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Productive 


® 
HOPEWELL 


COLONIAL 
HTS. 


You Can’t Sell 
VIRGINIA 
Unless You Sell 
This “THRIVING 
TRIANGLE" 


Complete coverage at One low 


GET y] for 1 rate in Two independently pub- 


lished evening newspapers. 


BONUS! 
FT. LEE 


between Petersburg and 
Hopewell, is one of the 
largest permanent mili- 
tary installations in Vir- 
ginia. A source of tre- 
mendous consumer buy- 
ing power! 


PETERSBURG 


The Progress- Index THE HOPEWELL NEWS 


PETERSBURG, VIRGINIA 


E and Sunday 


HOPEWELL, 
Eve nin 


VIRGINIA 


7s ex pt 


iJ 
OMA: 


Saturday 


venings 


National Representatives JOHNSON, KENT, GAVIN & SINDING, INC 


VIRGINIA’S GREAT 
THRIVING 
TRIANGLE 


IS VIRGINIA’S New 
INDUSTRIAL CENTER 


Now two more new industries for 
the “Thriving Triangle”! In addition 
to the Firestone Tire & Rubber Com- 
pany’s 450,000 sq. ft. nylon cord 
plant now being built, the Jefferson 
Manufacturing Company, one of 
the South’s largest clothing manvu- 
facturers, is locating a new 200- 
employee plant in the “Triangle”. 
Both big and small industries are 
moving in, increasing employment 
and BUYING POWER! Business here 
is good the year around! If YOU 
have business here, let these ready- 
to-buy people know it. 


“POPULATION 
) ESTIMATES, 1/1/60 


EFFECTIVE 
BUYING INCOME— 


"VIRGINIA @ HM 


[ 7 Con- 

| sumer 
| | House-| Spend-| — 
holds ing | Pop. 
a. i | (thou- | Units | (thou- 
sands) | U. USA | sands) |(thous.) sands) 


86. ; 
37. 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


g 
2 


| of Per | Per 
| U.S.A. | Capita) Hsid. 


0243) 1,433| 
0164| 1,476| 
0291 | 1,506) 
| | 
0023} 996) 
1421) 2,024) 
.0087} 2,293) 


Net 
Dollars 
(000) 


Dinwiddie 
APetersburg........ 
AP eersburg- Hope- 
well-Colonial Heights 


20.4| 37.1} 80,989) 


54,756 


5,827 , 
5,070 4,598) 


64.4 96 , 935 
7,467 
473,788 
28,893) 
29,406 


3,595) 
6,813 
7,654 
3,904 


Falls Church 
Fauquier 


11,260) 
7,914) 
26,920) 
51,261 
26,112 
24,407 
ney 


3,073 
3,517; 


PM, 6s, oc be hts 


10Frederick 
Winchester 
Giles 


37.5) 
15.9) 
18.8) 
11.5) 


| 
9.4) 8,260) 
16.2) 18,840 4,312) 3,647 
5.0) .2| 4,935 4,025) 3, 
16.81 F ' | 6.8) (17,238 | 7| 4 ml 3, 
42.0) 8.7| 42,086) .0126| 1,002) 4 430 4,254) 3, 
6.7) 9,610, .0029) 1,434) 5,653) 4,576) 4,851 
31.6 3.8] 39,138, .0118| 1,230, 5,289, 4,504, 4,492 


ESTIMATES, 1950 


% 
. | Hsids. Inc. 


27.2 
26.1 


41.1 
10.0 

7.3 
37.4 


47.2 
43.6 
39.8 


26.7 
23.4 
20.1 
41.8 


38.3 
38.4 
37.1 


35.7 
37.2 
20.8 
20.0 9.4 | 23.8 


The “SM” symbols ‘mark original, exclu- 
_ sive estimates by SALES MANAGEMENT. 


$0-2,499 | s2s00.908| $4, 000-6,900, $7,000-9,999 |$10,000&over 


% % % 
Hsids. » tne. | Helds. te. Hslds. Inc. | elds Inc. 


17.4 | 
17.6 


8.8 | 24.8 1 
8.3 | 24.8 16.8 


‘31.9 36.7 
32.5 36.7 


6.2 20.0 


“| 

9.9 
6.4 20.6 
} 


| 10.2 


16.8 | 27.8 
| 


8.7 | 25.5 
7.0 | 23.8 
6.1 | 22.5 
18.0 27.4 
15.3 | 27.3 . 13.0 | 
15.4 | 27.8 23. : 6) 6.9 12.8 | 
15.3 | 28.2 12.8 | 
14.9 
15.0 | 
87.5 19.6 | 6.6 19.2 
30.5 18.3 | 6.4 20.6 


24.2 


5. 
7. 
6 
2 8.4 
3.6 


3.6 
2.4 


13.3 
13.5 
8.3 


13.2 | 26.9 
14.6 | 26.6 
6.3 23.2 14.9 
16.5 


4.8 
3.5 


17.4 
12.0 


7 Dinwiddie County combined with the independent city of Petersburg. © SM, 1960. 
9 Fairfax County combined with the independent city of = —. 
10 Frederick County combined with the p t city of V 


JULY 10, 1960 


SM S 


For Retail Sales data, see Section 4 location on page 17. 
tandard (4) and Potential (4) Metropolitan County Areas. 
Before using these figures read foreword, page 19. 
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You Can’t Sell Virginia 
‘Til You've Sold The 
BIG PENINSULA MARKET 


eae 


<N4 


NEWPORT NEWS and HAMPTON... 


r LARGEST METROPOLITAN 
MARKET IN VIRGINIA 


* ee ae 
Pe ane 


Daily Press and Times-Herald Newspapers are the 

ONLY Virginia Newspapers that adequately cover 

this large, growing area. Population figures (264,000) 

are up 40% in the past 10 years . . . and still growing. 
Remember, this populous market is NOT 
covered by ANY outside newspaper. 


ee 


For complete factual information on the big >) 
Newport News-Hampton-York County market | } 
. write Dept. S., Daily Press Inc., Newport ~ 
News, Va. y 


eerneannre oy / DAILY PRESS-TIMES HERALD 
noe NEWPORT NEWS “ HAMPTON, VA. 


The “SM” symbols mark original, exclu- 


POPULATION EFFECTIVE fl 
VIRGINIA ESTIMATES, 1/1/60 BUYING INCOME— @Y2B Estimates, 1959 sive estimates by SALES MANAGEMENT. 


} | Income Breakdown of Households 
COUNTIES House- Spend-| Urban TA 


CITIES Total | %, holds | | | Pop. Net | & $0-2,499 | $2,500-3,999 | $4,000-6,999, |,$7,000-9,999 |$10,0004over 
(continued) (thou- | of | (thou- | Units | (thou-| Dollars | of Per Eg & & GE %& 


Per ‘ 
sands) | U.S.A. | sands) | (thous.)| sands) (000) | U.S.A. Hsid. | C.S.U. . | Hsids. Inc. | Hsids. Ine. | Hsids. Inc, | Hsids. Inc. | Hsids. Inc. 


6,644 15.8 3.9 | 19.1 10.0 | 37.0 32.3 | 15.5 20.7 | 12.6 33.1 
6,974 14.2 3.4] 18.6 9.5 | 38.0 32.6 | 16.0 20.8 | 13.2 33.7 
5,527) 4, ° 6.0 | 25.1 16.0 | 36.56 38.9 11.4 18.6] 6.8 20.5 
5,944 -2 4.8 | 23.7 14.0 | 37.8 37.3 19.3 | 8.6 24.6 
4,318 -6 22.6 | 26.6 27.0 | 20.0 33.9 0 10.3) 1.8 
5,115) 4, -& 9.4) 24.4 17.2 | 31.8 37.5 -5 17.0) 5.8 
6,951) 3, -? 9.8) 17.4 11.4 | 31.5 34.5 -2 20.4) 8.2 
8,749) 4, . 2.6 | 13.8 6.6 | 36.6 29.1 +2 25.7 | 16.8 
4,820 -9 15.9 | 26.5 23.1 | 24.8 36.2 7 14.9) 3.1 
5,632) 4, A ° 7.7 | 23.6 15.8 | 34.1 38.2 4 19.4) 6.3 
King Willlam........ 9,081 4,779 0 12.2 | 25.1 19.3 | 28.0 36.8 -1 15.8) 4.8 
10,789) . 4,316 -8 15.1 | 26.5 22.5 | 25.7 36.3 5 14.1) 3.4 
24,640) . 3,911 -2 18.1 | 30.3 29.0 | 23.6 37.6 5 11.0; 1.4 
31,388) . 5,146) 4, -O0 11.0 | 24.7 17.6 | 27.0 32.2 -3 15.1) 7.0 
12,786) . | | 3,996) 3, . 18.4 | 27.6 25.8 | 23.0 35.6 -3 12.7 | 2.2 
16,886) . »222) 5,125) 4, | -8 12.4 | 26.0 19.5 | 28.4 37.0 4 16.7) 4.4 
8,291; . 3,948) 3,726) 3, -5 22.0 | 27.6 27.8 | 19.6 32.9 8 U7) 1.7 
8,314) . | 4,187) 3, 17.1 | 24.7 21.5 | 23.6 34.3 3 14.0); 3.6 
37,262) . | 1, 5,035 4 11.6 | 26.5 19.6 | 29.2 37.1 -3 16.2) 4.6 
7,301) . , 4,106 -1 19.6 | 27.2 25.8 | 21.6 34.3 -7 11.3] 2.4 
60,554) . 5,937 -1 10.1 | 21.3 15.2 | 32.5 38.6 | 10.4 18.9) 5.7 
49,285) . 4,694 9 11.7 | 25.4 19.3 | 28.8 36.4) 8.0 15.5) 4.9 
19,870) . 5,677 ‘ 6.8 | 22.5 14.1 | 34.9 36.5 | 11.5 18.4] 8.0 2 
12,346) . 3,983 -7 17.7 | 28.4 26.3 | 23.8 36.9) 5.0 11.9) 2.1 
4,804) . 4,449 0 14.1 | 25.5 21.2 | 28.4 39.6) 7.0 14.9) 3.1 
336,819) . | 6,643 ° 18.6 16.4 | 41.4 38.6 | 15.4 21.9| 9.5 
147,828) . }* 6,876) 4, . ‘ -1| 17.3 9.2 | 43.8 38.6 | 16.7 22.7 


P 
Hi 


Ti Henrico. . . 5} . 95.3] 112.9) 290.8 633, 146| .1899) 

ARichmondi. ... 242.2) . 69.4} 88.0) 484,005} .1452 
W2Henry........... 5} .0327| 14.0) 15.8) 25.0] 77,374] .0232 

Martinsville. ..... 2} 0119) 5.5) 6.4 32,692] .0098 
Highland............ |. 8 3,454; .0010 
Isle of Wight 20,970) .0063 
13James City 22,244, .0067 

Williamsburg. . . 12,249 
King and Queen 7,230 
King George......... 9,575 


a 
a a 


ce 
—_ 


8ISESZS 


o 
@ 

ee 

=) 


Se se 
or 


een @n nn v @ 


PNOeRAnNaa = w 
ome be waouss 
>anwweauo~es2om 


| | 
$36,819) 1,741) 6,643) 
188,991; . 1,718) 6,472) 4,786) 5,373] 17.2 : 19.6 11.4 | 40.0 38.5 | 14.4 21.3 


1l Henrico County combined with the independent city of Richmond. © SM, 1960. 16 For explanation of the unique marketing problems of the Norfolk-Portsmouth 
12 Henry County combined with the independent city of Martinsville. and Newport News-Hampton areas, see special reference to these areas in in- 
13 James City County combined with the independent city of Williamsburg. troduction to Metropolitan Areas in Section 5. 
14 Montgomery County combined with the independent city of Radford. SM Standard (4) and Potential (A) Metropolitan County Areas. 
15 Nansemond County combined with the independent city of Suffolk. Before using these figures read foreword, page 19. 
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L 


— 


. Establish 


Our Regional Research Facilities 


Can Give You: 


. Information on statistical source ma- 


terial, public and private. 


. Back data and forecasts on economic 


trends for specific markets. 


. Help in setting sales quotas. 


. Help in ironing out weak spots in 


distribution. 


. Information on the location of good 


markets (and bad). 


. Information on the characteristics of 


any market for both consumer and in- 
dustrial products, new and old. 


. Current estimates and forecasts of 


the volume of business in your in- 
dustry. 


8. Forecasts of company sales. 


10. 


. Information on where to locate new 


retail outlets. 


Information on where to locate new 
manufacturing facilities. 


As specialists in all regional aspects of market research, of which the 
data published in the Sales Management Survey of Buying Power 
represent a single though gm: by-product, Market Statistics, Inc. 


is in a position to supply quic 


answers to a variety of questions bearing 


on the basic problems of distribution. If you want to know where to 
locate a new outlet, or where to pick a new distributor, or whether to 
hire or fire salesmen for Area A as opposed to Area B, we may already 
have the answers, or will be able to help you get them. 


In addition, we have successfully integrated the use of SURVEY OF BUYING 
POWER data with field surveys to 


. Determine your total potential mar- 


ket and how to reach it. 


share of each manufac- 
turer's sale in total market. 


. Determine the characteristics and lo- 


cation of your market. 


. Determine consumer brand knowl- 


edge, brand 
switching. 


loyalty and brand 


. Establish consumer and market atti- 


tudes toward your and competitors’ 
products. 


6. 


Improve product design and pack- 
aging. 


. Determine comparative prices, profit 


12. 


margins and turn-over studies. 


. Analyze causes for business decline. 
. Conduct sales and dealer studies to 


improve external and internal sales 
set-up. 


. Conduct new product studies. 
I. 


Conduct motivational research stud- 
ies to determine consumer attitudes. 


Conduct probability sampling to de- 
termine consumer attitudes. 


In short, the complete range of market research problems can now be tapped with the facilities of 


MARKET STATISTICS INC. 


Research Consultants to Sales Management 
630 Third Avenue, New York 17, N. Y. YUkon 6-8557 


JULY 10, 


1960 


Donnelly Adv. 
Since 1850 
In Key ‘| the ultimate in Outdoor Advertising 
East Coast | FOR INFORMATION ON ALL OUR MARKETS 
Markets | CALL BOSTON, MASS., JAmaica 2-8800 


POPULATION EFFECTIVE The “SM” symbols mark original, exc! 
VIRGINIA @ | ESTIMATES, 1/1/60 BUYING INCOME— @Y4B ESTIMATES, 1950 The “SM” cmos mark original cl 


Con- | | Income Breakdown of Households 7 
sumer Cash 
COUNTIES | Met. House- — Urban In- 
CITIES Area % | holds | Ae Pop. % | | $0-2,499 | $2,500-3,999 | $4,000-6,989 | $7,000-0,999 |$10,000&over 
(continued) | Code} | of | (thou- s | (thou- of | Per | Per | Per | Pr | % %|% &%&% x % % %\% %&% 
U.S.A, | sant (thous. ) sands) | U.S.A. | . | C.$.U. Hsids. Inc. | Hsids. Ine. Inc. Inc. | Hsids. inc, 
17 Norfolk — Sa ' 4) 513.2 -2917| 1,827) 6,444 , 17.6 4.7 | 19.1 11.0| 99.7 38.0 | 14.4 21.2| 9.2 25.1 
Norfolk-Portsmouth- | | 
South Norfolk o)  . 2696 29,344 2788) ye 930\ 6,730 
16ANorfolk..... 338. - 1894) 5 g 586, .2058| 2,027) 6,987 
APortamouth - 06 33 . 6} . 205,990) .0618 7 | 6, 131 
South Norfolk ‘ , A 6.3) of 37,266) .0112) 1, 5,915 
19,536) .0058 4,070 


10,475; .0032 4,365 
18,307) . 5,384 
17,517) 0062) 5,182 


17,321 4,330 
; 4). 8) " 16,660). 4,384 
18Pittsytvania | . .7| 2! g 149,060) . 5,194 

ADanville. . . i : .6| 82,018) . 5,505 


Powhatan . mT .3| 5,906) . 5,369 
Prince Edward .2| 0080) . ‘ 5 20,062) . 5,144 
Farmville... .. . 0027 i . 7,830} .0023) 1,631) 6,525 
19Prince George. . . 269 Mm . ‘ - 100,086; . 7,048 
AHopewell.... 20. ‘ i 4 . 27,878) . 5,163 
See Peersburg- Hope- | 
well-Colonial H eights 


20Princess Anne. . . ; i 5 120,245) . J 0 6.3 | 19.7 11.7 5 y 4 20.3 
Virginia Beach 4} .0047 Y 16,459). . 8 5.4 | 20.9 12.2 | 36. : 2 19.7] 9.3 
Prince William....... 4. 2) r 64,393) . i 4 4.8|17.3 9.6 | 37. 6 22.1 
SF ate aies axe ae 5) 9) , 36,374) . 8 8.6 | 25.9 18.4 , 3 16.8) 4.9 
Pulaski............ ie Al 0} 18,448] . ; 8 5.9 | 24.7 15.7 | 87. 3} 21.0 17.9] 6.7 


Rappahannock... ... 9 . ° 5 5,529) . ’ -3 22.9 | 27.9 28.8 ° ° 8 10.1) 1.0 
Richmond. ........ ; ° 9) . 8,378) . -3 15.2 | 26.5 22.4 ° 8 14.8) 3.7 
21 Roanoke bea x . ° 5) . 278,646) . 3 3.9 | 19.6 10.7 ° 5 0 20.8 
ARoanoke ‘ 5] . ‘ f 196,628; . . ° 3.8 | 19.5 10.5 R . -1 20.9 | 10.9 
Salem , Z . ‘ 27,348). . ° 5.0 | 20.4 11.7 . ° -6 19.9) 9.7 


22 Rockbridge Mt 7 4 : 44,133 
23Rockingham 3 : 0} 12. 73,848 

Harrisonburg .5| 007 4} ‘ 22,328 
24,084 


10.2 | 21.6 15.0 ° 18.0} 7.0 
10.3 | 24.0 17.2 ° ° -1 16.6) 5.9 
6.9 | 19.8 12.0 ° . -2 18.8) 9.5 
17.8 | 27.5 26.2 4 12.7) 2.5 


30,633 
26,102 
10.0] 32,396) 
9,522) 


16.9 | 26.0 23.1 14.4 | 2.7 
14.7 | 28.2 23.9 0 12.9 3.4 
12.4 | 27.4 21.8 3 14.7) 4.0 
24.3 15.9 . ‘ 5 17.5) 7.2 


=e 
=: 
os eS 
 8Rse Bese 


a 5.0] 28,079) 14.7 | 26.3 21.5 | 24. 6.7 14.0| 4.4 


16 For explanation of the unique eiedietinn: apie of the Norfolk-Portsmout 21 Roanoke County combined with the independent city of Roanoke. 
and Newport News-Hampton areas, see special reference to these areas in in- 22 Rockbridge County combined with the independent city of Buena Vis‘a. 
troduction to Metropolitan Areas = Section 5. 23 Rockingham Count: — with the independent city of Harrisonburg. 

17 Norfolk County combined with the independent cities of a ag Portsmouth, For | Sales data, see Section 4 location on page 17. 

18 Pittsylvania County combined with the independent city of Danvill ~ SM Standard 5) and Potential (A) Metropolitan County eT 


19 Prince George County combined with the i cities of Hopewell and Before using these figures read foreword, page 1 
20 Princess Anne County combined with the S-- 4 of Virginia Beach. © SM, 1960. 
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Above: Architects drawing of the 512 million dollar, 
13-story motor hotel being bufit én the Golden Triangle 
—a part of the largest urban redevelopment program in 
the South—a program that is dramatically changing 
Virginia's largest city. 


Above: This is an air view of the 17% million dollar 
U. S$. Naval Hospital now being completed in Portsmouth. 
it demonstrates the permanence of the Naval installa- 
tions in this area. 


To the left: The six million dollar Rennert Building is 
just being completed in the heart of downtown Norfolk. 
The two blocks-long building houses the largest J. C. 
Penney store in the East in addition to a five-story ramp 
garage providing off-street parking for 900 cars. The 
central tower will rise 15 stories. 


* this 600 million dollors represents projects which have 
been completed within the past six months, those which 
are now under construction, or those projects which will 
soon begin. 


The Vitgiuian-Pilot and the ledgor-Qtar 


THE MOST POWERFUL ADVERTISING MEDIUM SERVING VIRGINIA’S LARGEST METROPOLITAN MARKET 
Ask the John Budd man for complete details! 


JULY 10, 1960 359 


POPULATION EFFECTIVE _ The “SM” symbols mark original, exclu- 
VIRGINIA ESTIMATES, 1/1/60 BUYING INcoME— JSM AD estimates, 1959 sive estimates by SALES MANAGEMENT 


_ Income Breakdown of Households 1 


COUNTIES Met. - 
CITIES Area 4, i b % | me 499 $2, 500-3,909 | $4,000-6,' 999, $7,000-9,999 Siok ver 
continued) | Code Per | Per Per % 


sands) | U.S.A. | sands) |(thous.) ' ‘S.A. | Capita! Hsid. |C.S.U.| Hsid. | Hsids. Inc. Heids, Ine. | Hslds. Inc. | Hslds. Ine. | Hsids. In 


24Spotsyivania , oe ’ 12.9 y . ; 6,725, 3,901 23.2 6.8 20.5 12.8 36.3 37.9 12.2 19.5 | 7.8 23.0 
Fredericksburg 3 5.7 25,931; . ,776| 6,824) 4,475) 5,487] 18.6 4.9 17.2 9.7 | 40.0 38.1 | 14.4 20.8) 9.8 26.: 

Stafford 4 4,853, 4,873 24.0 7.8 24.9 17.2) 35.4 40.9 | 10.5 18. 5.2 

} 

24.9 21.3 | 21.8 31.1/| 6.8 

26.8 22.9 | 23.6 33.7| 6.2 

28.4 20.2 | 32.6 38.6/ 8.8 


Surry 

Sussex 

Tazewell 
Bluefield (Va.)- 
Bluefield (W. Va 


Warren 5.0087 r ¢ F 5,601) 5,092) 5,004) 20. t . ; 5 39.9 
Front Roya 0050 5; { 827]. ,647| 5,703| 5,113) 5,258 
25 Washington 200 8.0307 d . ; ‘ 4,889) 4,189) 3,972 
Bristol 3\ .0102 5.6 24,430} .0073) 5,090) 4,363) 4,458} 2 . : : 
Westmoreland : .0062 : p = 4,329 3,895) 3,583 i . i ¥ 4 33.8 


Wythe .7| 0122 . 6.2 : j 4,336) 4,217) 3,820] 35. ? t ; 0 36.8 | 
Wytheville B.S 0035 § § 8,247; .002. 5,498) 4,341) 4,653 . 
York 1) 0123 : : . .0092) 5,308) 4,446) 4,706 


Total Above Cities 1,553.0| .8690 437. . 2,865,545, .8596) 1,845) 6, 556) 4,989) 5,628 7 P 9. . 3 35.3 


| 

| 

| 

se | 

26Wise 8) 0295 ; y . . ; ,021| 4,457) 4,203| 3,995] 29. . ' -5 | 30.3 39.3 | 
| 

| 

| 


State Total 4,024.0 mene Seay Re | 1.5788 1,550) 6,000 4,927| 5,148 22.6 8.4 || 2.8 12.6 | 33.6 33.9 | 


POPULATION — 


20.3 | 8.7 2.8 
» EL B. I. TION E.B 
Es STIMATES, VV 60 Oi ) Estimares, 1959 @ ESTIMATES, 1/1/60 ESTIMATES, Lineal 


“Con- Con- 
| sumer le sumer 
House-| Spend-| Urban House- Spend- 
Total % hold | ing Pop. Net % Per | Per Total % hold | ing Pop. Net Per | 
(thou- | of | (thou- | Units | (thou- | Dollars of | Cap-|H’se- (thou- | of | (thou- | Units Dollars 
sands) U.S.A. sands) (thous.) sands) (000) U.S.A. ita | hold sands) U.S.A.|sands) | seman (000) USA 7 held 


iad | 
ABristol- Johnson APetersburg- 
City-Kingsport 276.3) . . . : 371,732, .1116 1,345 5,295 || Hopewell. 113.9, .0638, 28.1) 41.8) 181,075) .0543)1 ,500 6,444 
ADanville.... 113.0. ' ‘ . 149 ,060 ‘our}) Syeie sar] Richmond 416.3, .2331, 113.8 136.0 . 754,051) .2261|1,811 6,626 


| 
Lynchburg 14.1) . ' ‘ ‘ 152,450 .0457 1,372\5,387 160.0 .0895 43.8 50.5) \ 278 646) -0836/1 ,742 6,362 
Newport News- an See ee 


Hampton... 215.6 . . , 193.5] 367,588 .1102 1,705\6,518 | Scacunail 2,003.31.1213, 537.3 677.9) 1,465.1) 3,347,178 1.00401 ,671 6,230 


Norfolk- | 
Pertemouth 587.1) . 7 ° 527.7] 1,082,576 .3278 1,830 6,503 | | 


Ww & SHI N G T Ol N —— (Other Pacific States: California, Oregon.) 


POPULATION EFFECTIVE ; 
BY ESTIMATES, 1/1/60 BUYING InNCOME— ESTIMATES, 1959 


Income Breakdown ot ‘Households 

COUNTIES | Met. House- In- 

CITIES Area] Total yy holds ; Net %, come | $0-2, 499 $2,500-3, 299 $4,000-6 999 | $7,000-9,999 [St@e8edover 
Code | (thou- of (thou- its thou- | Dollars of Per % 


| Per Per 
sands) | U.S.A. | sands) (thous.)| sands (000) U.S.A. Capita) Held, C.S.U. b Hsids. 


% % ; 
Ine. Hsids. Ine. | riches, Inc.  Tadli Inc. “Hsia. | 


Adams ae 3.7 4.0 30,200. 8, 162 7,426) 7, 14.8 3.0/ 16.5 7. | 34.0 24.3 | 12.9 14.1 | 21.8 51.5 
Asotin 14.4, . 4.6 4.5 7.6 25,110) . P 5,459 5,480 5, 24.1 ; | 33.9 34.9 | 10.6 16.5 | 9.1 28.0 
Benton 268 71.2) «. ; 22.7, 43.3] 149,955 . : 6,847, 6,587 6, 10.6 2.4 | 15.5 42.8 35.0 | 17.8 22.2 | 13.3 32.8 

Kennewick 13.9 7 3 4.4 26,407 ,900) 6,141 5,910 5,845] 14.5 3.7 19.3 40.4 36.2 | 14.9 20.4 | 10.9 29.3 


Pasco-K ennewick 
Richland ‘3 297 15.2 109,309 0828 2,062) 7,287 


Richland 24.0 0134 6.3 7.6 50,898 53! 2 121) 8,079| 6,682 7,33 } 14'11.0 4 ue 42.1 _30. 1 | 22. 3 24.4 117.8 39.4 


24 Spotsylvania County combined with the independent city of Fredericksburg © SM, 1960. For Retail Sales data, see Section 4 location on page 17. 
25 Washington County combined with the independent city of Bristol. Standard (4) and Potential (4) Metropolitan County Areas. 
26 Wise County combined with the independent city of Norton. Before using these figures read foreword, page 19 
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All Survey of Buying Power data are available on IBM cards at nominal cost. These a4 
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cards, as well as IBM listings of data in the Survey, regrouped according to your sales 


territories, may be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, 


N. Y., Phone YUkon 6-8557. 


SALES MANAGEMENT 


INFORMATION | 
NOT SHOWN 
ON THIS MAP 


The metropolitan ‘‘Norfolk mar- 
ket” is larger than it looks in 
virtually every statistical repre- 
sentation. Separation of Newport 
News from Norfolk is the cause. 
Actually, they are less than 3 
miles apart! Their downtown busi- 
ness districts are less than 10 
miles apart. 

These are the only cities of such 
size and proximity in the U. S. 
that are separated—excepting 
New York, Newark, Jersey City. 

Norfolk wholesalers do a third 
or more of their total volume with 
Newport News retailers. For mar- 
keting purposes they are virtually 
inseparable. You do have to buy 
Newport News papers as well as 
Norfolk papers to cover both—a 
local oddity that contributes to 
widespread misunderstanding of 
the market by outsiders. 

Virginians reflect the unity of 
the area simply by calling it 
Tidewater, Va. 

And Tidewater, Va., has the 
greatest concentration of people 
in the entire Southeast! Nearly as 
many people as metro Atlanta or 
Miami in HALF the area! 

Tidewater is richer in retail 
sales than metro Richmond, 
Roanoke, and Lynchburg com- 
bined . . . or metro Charlotte, 
Greensboro-High Point, and Dur- 
ham combined! 

What a place to put a dollar! 

Tidewtar is a better way to 
spell it, and the best way to sell it 
—because in both radio and tele- 
vision WTAR covers and domi- 
nates this great market. 

WTAR was the first radio sta- 
tion in Virginia. From Norfolk, 
focal point of Tidewtar, it con- 
tinues to dominate the area in 
size of audience. 

WTAR-TV also is the pioneer 
television station in the market. 
And it continues to lead all other 
stations by a wide margin in size 
of audience. 


For a Tidewater Market 
slide presentation, contact 
WTAR-TV, or any Petry office. 


WTAR Radio-TV Corporation 


720 Boush Street, Norfolk 10, Va. 
Represented by Edward Petry & Co 
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KPQ’S 12 COUNTY CAPTIVE MARKET IS SURROUND- 
ED BY MOUNTAINS —A separate and distinct market 
from Seattle or Spokane, KPQ GETS RESULTS 

2 TO 1 


Put your money where your mouth is 


KPQ 


WENATCHEE, WASHINGTON 


IM KPO@’S 


Gt AREA Lange, 
‘ 


5000 W 
560 KC 


"NN. AND NEW © 


Portiand & Seattle Reps. 
Art Moore & Associates 


National Reps. 
Weed & Co. 


WASH. 


COUNTIES 
CITIES 
(continued ) 


Chelan 
F Wenatchee 
Clallam 

Port Angeles 
Clark 
} Vancouver 


Columbia 

Cowlitz 
Kelso 
Longview 

Douglas 


Ferry ; 

Franklin 268 
A\Pasco 
See P’asco-Kennewick 
R ichland 

Garfield 


Grant 
Moses Lake 
Grays Harbor 
Aberdeen. . 
Hoquiam 
Island 


Jefferson 

King 
Auburn... 
Renton 
ASeattle 

Kitsap 


ABremerton 


Kittitas 
Ellensburg 
Milokitat. .......... 
Lewis 
Centralia a 
Ceniralia-Chehal 


" EFFECTIVE SM The “SM” ear mark original, a 
BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


7D POPULATION | 
ESTIMATES, uw /@0 


| Cash 
In- | In- 
% | Pop. % | come | come eee | | $2,500-3,999 $4,000-6,999 | $7,000-9,999 |$10,0004 over 
0 Per 


of | Per Per | Per | , | 
U.S.A. | sands) | (thous.)| sands) | U.S.A. | . | C.S.U., Hsid. | Hsids, inc. Heide, Inc. | Hslds. Inc. Nese me Inc. | Hsids. inc. 


14.6; 15.2) 19.7 , ° , ’ 5,211, 4,968] 22.2 6.6 | 25.6 16.2 | 34.0 36.0 | | 10.3 16.6 7.9 24.6 
4 A | 5,296) 5,403] 19.6 5.4 | 22.3 13.0 36.3 35.2 11.9 17.6 28.8 
4) 11.8 . ’ ’ 5,578| 5,349] 20.3 6.6 | 21.8 12.8 | 35.9 35.2 | 12.6 18.8 | 9.5 27.6 
3 ‘ ‘ ,075| 6, 5,604| 5,832] 17.6 4.4| 18.3 9.8 | 38.1 34.5 | 14.5 19.9 | 11.6 31.4 
0) 49.1 . ’ ’ 5,299) 4,985) 22.1 6.5 | 22.3 14.1 | 36.8 38.7 11.6 18.7 | 7.2 22.0 
7 x 5,294) 5,261) 18.3 5.1 | 21.2 12.6 | 39.7 39.7 | 12.8 19.6 -0 23.0 


.0229 
-0029 . ‘ , , ‘ , 5,570) 5,091) 26.9 7.8 | 25.3 15.6 | 28.6 29.5 8.8 13.9 | 10.4 33.2 
-0336 ‘ ° ° A 1 A 6,777| 5,593) 16.4 4.3 | 20.0 11.2 | 40.0 37.7 | 13.9 19.9 -7 26.9 
.0050 ‘ 3. 8,743) . i ,694| 5,323) 5,769] 12.9 3.3 | 20.0 10.9 | 41.4 37.7 | 15.6 21.7 | 10.1 26.4 
-0131 f ‘ 9, d 1 , 722) 6,220) 6,240] 10.6 2.5 | 16.5 8.3 | 44.5 37.4 | 16.2 20.8 | 12.2 31.0 
28,162) . 882 6,041; 5,636] 20.8 5.5 | 24.7 13.8 | 31.2 29.0 | 10.8 15.4 | 12.5 36.3 
| | 
} | 


| 
| 
| 


6,403, . 1 821 4,574) 4,638] 27.7 9.0 | 26.0 18.0| 31.5 36.5 | 8.2 14.4 | 6.6 22.1 
49,516) . ,107| 8,117] 3,777, 6,002] 14.4 3.65 | 19.5 10.2 | 38.6 33.8 | 15.4 20.6 1 31.9 
31,995) . y 5,740) 6,222} 11.8 2.8 | 18.38 9.2 | 40.6 34.3 | 16.5 21.3 | 

| | 
7,030) . , 6,391| 6,752) 14. 1} 21. .2 | 32.7 25.4 


116,007) .0348) 5,632) 6,312) 11.5 2. 7 7.8 | 43.3 36.0 
23,976} .0072| 2,015) 6,309) 5,669) 5,721 9 | 19. 9 | 40.9 37.5 
105,187). 5,355) 6,209] 21.1 6. 0 12.7 | 37.2 37.5 
42,671) .0128) 2,06 | 5,471| 5,566 1 | 19. y 0 35.9 
22,652) . 5) 6,122) 5,525) 5,609) 16.1 4. 9 10. 0 39.5 
28,980) . | 4.004 4,199] 33.3 11. .2 18.1 | 28.7 36.0 


14,356) . 4,071) 4,694] 25. 0 | 22. y 6 39.9 
2,087,581}. | 5,685) 5,882] 17.1 4.3 | 18.5 9.9 | 37.7 33.6 
22,604) . q ,948| 5,486) 5,530) 19. .2 | 18. y 0 36.2 
31,726| .0095) | 5,631| 5,659] 13. 4 | 18. , 5 41.4 
1,402,782} .4208| 2, ,042| 5,638) 6,175] 14.7 3. 4 ' 1 33.2 
148,094) .0444) | 5,063) 4,985) 21. : , : 4 41.4 
56,07) . | 5,862) 5,434) 5,410) 16. t 9 11.0 | 42.5 41.2 | 
| | 

36, 585) aiel 4,705) 4,944] 25. . .0 13.4 | 34.4 36.3 
17,132| 6,589| 4,353) 5,250) 26. . 3 9.1 | 35.9 36.0 
21,102) 5,147| 4,950| 4,661) 24. ; 3 17.8 | 32.6 36.8 
69,003 4,894) 4,740' 4,407] 28. , 18.5 | 30.5 36.2 
15,710 5,417| 4,489] 4,674] 28. . 4 15.7 | 30.9 34.9 
24,883 
9,173 


5, 408| 
5,396) 5,230) 5,025] 25.5 7. 1 14.5 | 31.4 32.8 


23,874 
0080) 9} 4.9] 28,239 
0188} 8. 3) 6.8] 47,840 

| 
0083) 5. 0; 3.7] 25,242) 
0041} 2. 3) 11,401) 


7,761| 7,319} 18. -7 | 19.1 8.2 | 27.5 19.8 13.2 | 22.9 55. 
| 5, 298 5,148 -8 | 20.2 12.3 | 39.9 40.7 -3 19.1 | 7.5 22.1 
5, oO 8m 4,798 «1 | 25.5 16.7 | 33.9 37.2 17.8 | 6.8 21.2 


F ERS B8esee2 | 


| 4,961 24.6 16.7 | 31.0 36.0 16.9 | 6.9 22.6 
oaul « oon ° -3 | 22.3 15.8 | 35.3 41.7 -5 17.2| 6.0 16.0 


—_ 
= 


For Retail Sales data, see Section 4 location on op i 
Standard (4) and Potential (A) Metropolitan ounty Areas. 


362 


Before using these figures read foreword, page 19. 
© ‘sm, 1960. 


SALES MANAGEMENT 


Expert reporting and editing, to exacting standards of excellence by hard-working, award-winning newsmen, have made THE 
SEATTLE TIMES the newspaper people believe in. Advertisers benefit from this reader trust and believability. Make sure 
your message is in THE SEATTLE TIMES—where leadership has been EARNED in all departments. 


CONCENTRATION 


0 ONLY THE SEATTLE TIMES concentrates 95.6% of 
bh its circulation within the six-county Seattle Retail 
8 0 Trading Zone—full of prospects who believe in and 


look to THE SEATTLE TIMES for help in spending 


a buying income of over $2,340,000,000 annually! 


. Che Seattle Gimes 


Represented by O’Mara & Ormsbee, Inc. 
New York, Detroit, Chicago, Los Angeles and San Francisco 
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RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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COUNTIES 
CITIES 
continued 


Pierce 
Puyallup 


ATacoma 


San Juan 
Skagit 

Mount Vernon 
Skamania 


Snohomish 
Everett 

Spokane 
ASpokane 

Stevens 


Thurston 
Olympia 
Wahkiakum 


For Retail Sales data, see Section 4 location on e 17. 
SM Standard (4) and Potential (A) Metropolitan € 
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POPULATION 


ESTIMATES, 1/1/60 


Con- 

sumer 

House- Spend 
holds ing 

thou- Units 

sands) (thous. 


7.9, 132.2 


-, Urban 


Yamima 


Walla Walla 
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ASOTIN 
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EFFECTIVE 


BUYING INCOME— 


. 1825 
-0059 


0915 


-0015 
0244 
0043 
-0022 


-0762 

0206 
1735 
1197 


Hsid. 


920) 4 


6,215 
4 
5 


, 596 


BY) 


960 


997 


ESTIMATES, 1959 


13.1 


24.1 | 27.9 
16.8 | 31.3 
9.8 | 40.2 
19.9 | 30.9 


15.1 | 34.8 
12.8 | 37.2 
11.4 | 36.2 
10.8 | 36.9 
22.4 | 27.6 


13.3 | 35.3 
9.7 | 37.7 
15.4 | 37.2 


$7,000-9,999 $10,00040ver 


fo 70 7o z 
Hslds. Inc. | Hsids. Inc 


12.3 19.2 .0 26.7 


11.9 18.4 
14.6 19.3 | 13.0 
12.3 19.8 | 6.9 


ounty Areas. 


Before using these figures read foreword, page 19 
© c v 
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SALES MANAGEMENT 


_ ABOUT TACOMA 


In the Pacific Northwest, your first three 
targets are: Seattle, Portland—and Tacoma. 


Seattle and Tacoma make up the domi- 
nant Puget Sound Circle. When you plan a 
promotion here, remember this fact: from 
the distribution standpoint you'll be cover- 
ing both Seattle and Tacoma. Nine times 
out of ten, the same sales force, the same 
merchandising effort, the same in-store pro- 

‘motion will be given both Puget Sound 
stro areas at the same time. 


“That means Tacoma must be on your “A” 
schedule. 


Otherwise, virtually 25% of your merchan- 
dising efforts will be wasted. 


So, always, every time— 
THINK TWICE ABOUT TACOMA 


First, as a market that demands complete 
local coverage. 


Second, as a market covered only by the 
Tacoma News Tribune . . . now delivering 
more than 85,000 daily. 


Ask the man from SAWYER-FERGUSON -WALKER and get the facts 
JULY 10, 1960 


re POPULATION EFFECTIVE The “SM” symbols mark original, exc... 
WASH. BY) ESTIMATES, 1/1/00 BUYING INCOME— @YZB ESTIMATES, 1959 sive estimates by SALES MANAGEME)N — 


Income Breakdown of Households 


sumer 
COUNTIES | Met. Urban 


} 
CITIES Area | Total Pop. Net % $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 
continued) |Code| (thou- (thou- | (thou-| Dollars | of Per | % % 


Per | Per % % % % %& 
sands) A. | sands) | sands) | (thous.)| sands) (000) | U.S.A, cai Hsld. ¢.8.U.! Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids, Inc. 


Walla Walla. . 5 0238] 12.8 3) 29.7 81,086) 0243 1 908! 6,335 5,282! 5,506] 20.0 5.4 | 21.6 12.3 | 35.6 33.9 | 12.0 17.5 
Walla Walla roe y , 51,526] .0155| 1,974) 6,606| 5,362 sa 4.5 | 19.7 10.7 | 37.2 33.5 | 13.3 18.3 
Whatcom 6) 0417) ’ .0| 36.9] 123,802) .0372| 1,660) 4,972) 4,759| 4,475] 28.0 9.2 | 25.3 17.8 | 31.4 36.8 | 9.5 17.0 
\ Bellingham 36 0207] : 4] 68, 199) “02085 1,848] 5,370| 4,736] 4,781] 25.9 8.0 | 22.4 14.7 | 34.1 37.5 | 10.6 17.8 
Whitman 9.0173) 9) 2} 15.7] 66,103) .0198) 2,139) 7,427) 4,992) 5,815] 24.8 6.3 17.3 9.3 | 30.9 27.9 | 12.8 17.7 
Pullman... 4) 0069) 8| r 27,176) .0082| 2,192) 9,706| 3,716| 5,983] 16.8 4.1 | 20.2 10.6 | 33.3 29.2 15.5 20.8 
Yakima. .... B| . : 4) 73.0) 232,515) .0697) 1,525) 4,937, 4,898 4,560) 27.3 8.8 | 25.9 17.9 | 31.0 35.7) 9.4 16.5| 6.4 
Sunnyside 5 ‘ 2.0} 11,009} .0083| 1,805! 5,794] 5,415) 5,362] 22.8 6.3 | 21.3 12.5 | 33.4 32.8 | 12.3 18.3 | 10.2 
Yakima. 5.3) .0254 ; 5.3 84,860! .0255| 1,873| 5,657) 5,179| 5,162] 22.9 6.5 | 22.1 13.4 | 34.2 34.9 | 11.9 18.5 | 8.9 


Total Above Cities »413.7| .7913) 470.8) 555.3 3,046, 568) -9140| 2,155) 6,471) 5,487) 5,774 5 4.5 | 18.8 10.2 | 38.1 34.5 | 14.3 19.9 | 11.3 


State Total +++++-4 2,869.9) 1.6062 _927.1/1,080.7)1,711.8] 8,886,028) 1.6768} 1,066) 6,025) 5,316 5,401) | 20.8 5.7 | 20.5 11.9 3.8 35.0 | 12.8 19.0 | 88 


POPULATION ae 
JM J ESTIMATES, 1/1/60 SYD Estimates, 1959 || 
ae 

} 

| 


7m POPULATION _ 
au OM ESTIMATES, 1/1/60 SM ESTIMATES{1950 


| | | Con- | 
‘ METRO. | | | sumer | | 
House-| Spend-| Urban | | AREAS | | House-| Spend-| Urban | 
Total | % hold ing | Pop. Net QY Per | Per || Total | % | hold ing |! Pop. Net % (Per | Per 


(thou- of | (thou- | Units | (thou- Dollars of itt | (thou-| of | (thou-/| Units | (thou- Dollars of ({Cap- H’se- 


sands) U.S.A.) sands) |(thous.)| sands) (000) U.S.A. ita | hold sands) | U.S.A.| sands) (thous.)| sands) (000) | U.S.A.) ita | hold 


ABellingham. .. 74.6, .0417 \ J 36.9 -0372 1,660 4,972||Spokane.........] 291.1) .1629) 95.1) 106.3) 225.2 578,498| .1735)1,987 6,083 
Bremerton 82.5, .0462 1 ° 31.1 am. 795 5, aa on cecseees} 328.1) .1837| 97.9) 132.2) 207.7] 608,404) .1825|1,854 6.215 
Pasco-Kenne- || Yakima. .| 152.5) .0854) 47.1 47.4 73.0] 232,515) .0697 1,525 4,937 

wick-Richland $4.7| .0531 J . 58.4 i .0599 2,106 '7, 124)| ————————_—]—— —|—— - 


Seattle 1,072.0 eee . ; __774.81 81 2,29 291, -6874 2, .138 6, 309 || Total Above Areasi2, 095.511.1729) 683. 3 _786.0 1,407. AW 4, 182, 303 1. 2546 1, 996 6,121 


WwW & S T vi! i R G 1 N I A. cam (Other South Atlantic ‘States: Delaware, District of Columbia, Flor- 


ida, Georgia, Maryland, North Carolina, South Carolina, Virginia.) 


SM POPULATION EFFECTIVE 61 
ESTIMATES, 1/1, 60 BUYING INCOME— ESTIMATES, 1959 
Cone | | | Baa | Income Breakdown of Households 
COUNTIES | Met. House-| Spend-| Urban 


CITIES Area | Total ay holds | ing | Pop. eq | $2,502,908 | 4,000 90 | 7.000888 $10,000. 
Code} (thou- | of | (thou- | Units | (thou- of | Per | Per ‘% & | & 


9 % | % 
sands) | U.S.A. | sands) | (thous.)| sands) | U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hii Ine. 


Barbour ‘ ‘ . -0098 . . . ° 4,712, 3,957) 3,778] 36.2 14.0 26.7 22.0 | 27.5 37.8 1.5 ry 14.7 
Berkeley . 0171 . ° ° ° ’ 5,405) 4,635) 4,703] 21.2 6.6 23.6 15.6 2 43.4| 9.9 16.7 } 6.1 17.7 

Martinsburg , 5.3) 0091 . 5.9 7, 56 -0083) 1,691) 5,742) 4,643) 4,940] 17.7 5.2 | 22.2 14.0 | 42.4 44.6 | 17.8 | 6.6 18.4 
Boone . 0151 ° ¢ -0102) 1,250 5,552, 4,771| 4,760] 18.5 . 24.9 -3 | 39.9 43.5 | 17.9 6.0 16.6] 


| 
Braxton 1) 0101) 4, , 034) .0054| 996] 4,099, 3,851) 3,418] 41.4 17.7 | 25.3 23.1 | 25.5 38.6| 5.2 12.1| 2.6 8.5 
Brooke 2) .0183) 7. ' é 0142) 1,735| 6,377, 5,357| 5,713] 13.0 3.3 | 15.5 8.4 | 46.9 42.7 | 14.8 20.6 | 9.8 25.0 
1 Weirton | | 
Cabell ‘fF 2) 38. | 0600) 1,723) 5,684) 5,148, 5,163] 20.4 5. 3 12. 8 38.0 11.5 17.7) 9.0 25.7 
SA Bentingtes 3.3} .0522) 28.6) 33. 170,030) .0510| 1,822) 5,945) 5,151) 5,340) 18.7 5.1 | 20.3 11. 1 38.0 | 12.2 18.1} 9.7 26.9 


Calhoun 0} 0051, 2.1) 2. 8,834) .0026] 962) 4,207) 3,926| 3,297| 45.9 20.3 | 25.1 23.7 | 21.5 33.8| 4.5 10.9| 3.0 11.3 
Clay “Fe . .0044| 1,034) 4,420) 4,263| 3,889] 35.8 13.5 | 24.6 19. 2 36.3) 7.9 16.2| 4.5 14.4 
Doddridge Ye | 2. | 0027} 1,146) 4,643] 4,010) 3,657] 38.0 15.6 | 24.5 21.4 | 29.3 42.8) 8.7 12.7) 2.8 7.5 


Fayette... n . ae ; ‘ . .0294| 1,336) 5,417) 4,850) 4,817] 18.7 5.7 | 25. 5 | 39.2 42.4 | 10. ) 6.5 19.0 
s}Montgomery..... 3 ‘ R ‘ -0026) 2,455) 8,592) 5,054) 6,757 > 2.4 J . 3 30.3 . 19.4 | 17.9 41.0 
Jak Hill... ¢ 5 e . 2. , -0031| 1,735) 6,125) 5,114) 5,527] 12. 3.2 | . 8 42.1 | 12.5 17.9| 9.2 24.8 

Gilmer hee oes . A ° ° -0028) 1,157) 4,934) 3,617, 3,415) 17. 6 | 23.0 | 25.8 39.3 5.2 12.0 | 2.5 8.1 

Grant........ . , 4 : r -0025| 1,016) 3,785, 3,675, 3,207; 46. 2 21.0 | 27. 1 26.3 | 20.1 32.7] 3.8 9.3) 2.8 10.7 

1 Weirton is in Brooke and Hancock counties. © SM, 1960. 


! Huntington is in Cabell and Wayne counties. 
Montgomery is in Fayette and Kanawha counties. 


tiv 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 
Before using these figures read foreword, page 19 
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Your Future Looks Brighter in 


HUNTINGTON, west vircinia 


The well known companies that are expanding and petroleum . . . fast, economical transporta- 
or locating in Huntington testify to Hunting- tion to your markets . . . excellent living con- 
ton’s attractions for industry—skilled manpower ditions. 

supply; abundant, economical power; unequalled Find out today why industry is choosing Hun- 
coal supply as well as low-cost natural gas tington for a prosperous future. 


HUNTINGTON CHAMBER OF COMMERCE 


P. O. Box 1509, Huntington 16, W. Va. 
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SALES MANAGEMENT 


Counties and cities on this map 
ere charted in proportion to net 
Effective Buying Income: Scale, 
0034 sq. in. equals $1 million 


Te 
WEST VIRGINIA 


Cities shown are those hoving 
net Effective Buying Income of 
$15 million and over 
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Borg aatowe yor? 


BERKELEY 
_——4 
.: < Martinsburg & 

* 


Faursoat 


OODDRIOGE 
+ 


JEFFERSON 


MARSHALL 3 MARRISON BARBOUR 


RANDOLPH 
Clarksburg 


WEBSTER 


JACKSON 


RAXTO 
oe (Hancock 
CLAY 


: iY, 
f LAWRENCE cy oe i . ar 
peal see om | FARE )| RETAIL SALES MAP 
‘ 5 H PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 
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f WSTV-TV 
STEUBENVILLE ¢ WHEELING 


move Butler 
®Beaver Fails 


'WSTV-TY. 


DAS ' . “@ Pittsburgh 
v uve” Steubenville 


“ MeKeesport « @ Greensbutg, @ 


AN 


TELEVISION’S LOWEST COST BRIDGE 
TO THE BOOMING UPPER OHIO VALLEY 


*5 BILLION MARKET 


According to Nielsen WSTV-TV offers the lowest cost per thousand to 
reach and sell 1.2 million upper Ohio valley families who spend almost 
5 billion dollars every year in area retail stores. For the complete story 
plus rates and availabilities Write, Wire or Phone 


. 7 : 
wna Windber 
Connelisville one 


Warnes: mie 


gee atom & 


®Unertown 
ville dpe ENE avt 
* 


<< ee oe lee os ee 


IN STE 


Exchange Realty Bidg. AT 2-6265 


John J. 


UBENVILLE: 


Laux, Executive Vice-Pres. 


A Member of the Friendly Group 


WSTV 


IN NEW YORK: 
60 East 42nd St., 


OXford 7-0306 


Lee Gaynor, National Sales Mgr. 


Represented by Avery-Knodel, Inc, 
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W. VIRGINIA 


COUNTIES 
CITIES 
continued) 


Greenbriar 
Hampshire 
Hancock 
1 Weirton 
Hardy 
Harrison 
AClarksburg 
Jackson 


Jefferson... 
Kanawha 
Charleston- 
South Charleston 
ACharleston 
t. Albans 
outh Charlest 
}Montgomery 
Lewis 
Lincoin 
Logan 
Logan 
McDowell 
Welcl 


Marion 
Fairmount 
Marshall 
Moundsville 
Mason 
Mercer 
5Biuefield 


Princeton 


4 Bluefield (W. Va.)- 


Bluefield (Va 
Mineral 
Mingo 


Monongalia 

Morgantov 
Monroe 
Morgan 
Nicholas 
Ohio 

4A Wheeling 
Pendleton 


Pleasants 
Pocahontas 
Preston 
Putnam 
Raleigh 
Beckley 
Randolph 


Elkins 


Ritchie 
Roane 
Summers 
Taylor 
Tucker 
Tyler 


Upshur 

Wayne 
2AHuntin 

Webster 

Wetzel 

Wirt 


Wyoming, . 


tal Above Cities 


State Total 


sands) 


1,962.0 


POPULATI ON 


SM) 


U.S.A. sands) ( 


-1413 


0660 


0557 


-0223 

0004 
.0133 
-0437 
-0122 
.0050 


0161 
0118 
-0246 
.0048 


-0316 


0173 


> 
wrenrnowewou = 


.0134 
.0490 
0123 
0159 
0054 


599 3357 180.7 


1.0880 512.6 


_ESTIMATES, VV/eo 


EFF 


56,052 
es, 315 

23,394 
27 933 
110,131 
39,024 


15,072 


56,216 
26,723 
49,570 
13,789 


119,769 
8,228 


7,690 
12,841 
30,743 
28,274 

115,110 
39,732 
32,910 


ECTIV 
BUYING (NCOME— 


Or ESTIMATES, 1950 


The “SM” symbols mark original exciu- 
sive estimates by SALES MANAGEMENT. 


income Breakdown of Households 


$0-2,499 
% 


% | 
Hsids. Inc. | Hsids. Inc. 


_$2,800-3,999 


am x | $7,000-9,999 '$10,0008 over 
Hsids. Inc. Hsids, Inc. 


| 5,428) 4,504) 4,529) 25.3 8. 


| 4,214) 3,697) 3,448 40.0 pe 


6,831) 
6,848 


-0032 
-0312 
0040 


-0318 
-0168 
.0175 
.0070 


-0041 
-0029 
-0101 
-0407 
-0359 


0119 
.0099 
.0046 


6,020 
4,635 
5,424 


4,602 
4,547 
4,564 
4,845 
4,479 
4,539 


4,807 
5,468 


4,588 
4,890 
3,832 
5,249 
5,362 


1,130,029 


2,819,724 


1,437 5,501 


5,121 


6,077| 6,222) 10.1 
| 6,040) 6,261 10.0 * 
3,608) 3,338] 42.8 . 
5,149! 5,180] 19.2 
5,509| 5,759) 14.9 
3,890, 3,541] 40.7 


4,070 4,085] 29.9 
5,556, 5,757] 14.5 


5,603, 6,081 
6,027, 5,848 
6,254, 6,372 


4,069 3,922 
3,983 3,631 
5,058; 5,279 
5,962) 6,692 
4,892 5,075 
5,413) 6,313 


5,308 
4,764 
4,740 
4,258 
4,740 
5,135) 5, 63% 
4,862 5,11 


4,172 
4,334 
4,703 


4,614 
4,340 
4,130 
3,982 
4,399 
5,353 
5,361 
3,644 


4,345 
3,816 
4,309 
4,599 
4,920 
5,518 
4,219 


4,339) 4,604 


3,755 
3,595 
3,956 
4,309 
3,532 
3,812 


3,776 
4,475 


3,955) 
4,198) 
3,131 
4,821 
4,979) 4,936) < 
4,748 4,816 


5,290) 5,574 


4,846 4,818} 22. 6. 


17.0 
24.7 
4} 7.5 
| 7.3 
i 8 24.8 
| 


alma 


, 
; 
12.5 


9.8 
22.2 


19.4 | 
9.4 | 


10.6 | 40.8 


34.9 
24.8 
44.9 
45.1 


15.6 
11.5 
22.1 
22.0 
10.1 
17.9 
18.8 
12.4 


14.7 
19.9 


8 | 22.7 


14.7 | 37.3 


6.2 
2.8 
12.7 
12.8 
2.7 
8.6 


| Weirton is in Brooke and Hancock Counties. 
Huntington is in Cabell and Wayne Counties. 
} Montgomery is in Fayette and Kanawha Counties. 


Biuefield is in Mercer (W. Va.) and Tazewell (Va.) 


5 West Virginia portion only. 
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counties. 


Hsids. ine, 


19.2 
9.5 
30.5 
Q 
9.6 
24.4 


11.8 


13.7 
28.6 


For Retail Sales data, see Section 4 location on page VY. 

SM Standard (4) and Potential (4) Metropolitan County Artas. 
Before using these figures read foreword, page 19 
© SM, 1960. 


SALES MANAGEMENT 


BETTER THINGS FOR 


oe 


BETTER LIVING 
THROUGH CHEMISTRY 


hemical 


tli, 
DIAMOND 


p 


Monsanto 


CHEMICALS 


Where Creative Chemistry ~ 
Works Wonders for You 


Charleston Ranks as W orld Chemical 


Center; Carbide Operates Lab Here 


HARLESTON’S Great Kanawha 


Valley 


contains the Blue Chip names in chemis- 
try. The top names are arrayed across the 


top of this ad. 


First of the major companies to arrive in 
the area was Union Carbide in the early 20’s. 


Significantly 


its: production facilities. 


Carbide is the first to add a 
major development laboratory 


adjacent to 


Carbide calls it the Technical Center, of 
which the main building is shown above. It 


is one of 12 buildings. 


Viewed from the air 


this Center bears a marked resemblance to a 
modern college or university. “Here a campus- 


like setting has been designed 


,” Carbide says, 


“for the principal purpose of giving Carbide’s 
technical people inspiring and efficient sur- 
roundings in which to create and produce 
new products and processes.” 

“The best engineering and scientific minds 
available to the company work here with the 


most up to date equipment,” 


chure reads, “and their ef- 
forts today are leading to 
products that people every- 
where will be using next 
year, or in several years, or 
in a decade.” 


a Carbide bro- 


Bort Basie Buy: 


IN WEST VWIRGINIA IS 


pr ry 0 ER, 


asians tank cars bearing trade 

marks of other Blue Chip names in chem- 
istry move on and off plant sidings in the 
Kanawha Valley. Along with the insignia of 
duPont, Union Carbide, Monsanto, General 
Chemical of Allied Chemical and American 
Viscose may be seen the names of Bakelite, 
Goodrich-Gulf, Columbia Southern, Diamond 
Alkali and Linde. Intermediates in the manu- 
facture of almost limitless products, many 
household names throughout the nation, are 
contained in these tank cars as they shuttle 
back and forth to next-step or finishing 
plants everywhere. 

The U. S. Dept. of Commerce in its 1960 
forecast said: “The Chemical Industry will 
register a 9% sales gain to a record 27 billion 
dollars. This will result from increased 
demand for all types of chemicals by a 
growing economy.” 

With large and growing chemical! plants 
located here aimee many years and now joined 

a huge Technical Center 
new products will 
sommes be added, Char- 
leston’s future growth as a 
World Chemical Center is 
assured. 


i TM GHARLESTON NEWSPAPERS 
The Charleston | { Gharlegton | Sanday 
Gazette || Baila mail || Garr MAL, 


Publishers: Newspaper Agency Corp., ee 30, W. i 
Represented Nationally by JOHNSON, KENT, GAVIN & SINDING, INC 
LARGEST CIRCULATIONr-LOWEST MILLINE RATE IN WEST VIRGINIA 
JULY 10, 
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If you dig into it, Sales Management will tell you that Madison is: 
* above average in population and income growth 
® above average in retail sales growth 


* that (as Wisconsin’s No. 1 market — outside Milwaukee) 
it is the State’s fastest growing major market. 


What Sales Management Won’t Tell You About Madison. « 


For instance: 
THAT Wisconsin's capital city enjoys a 5-sided, balanced economy 
based on agriculture, commerce, industry, government and education. 


THAT a new 23-store shopping center has just opened; that a 34-acre 
center is under way and that a 14-store center is in planning. Five 
department stores are expanding or moving to Madison in this new 
growth cycle. 


THAT millions of capital dollars have been invested by food chains 
in opening 8 new super markets recently. 


THAT you can get economical, one-medium coverage of this capital 
city market (100% city zone; 81.7% ABC Trade Zone) ... but only 


through newspaper advertising. ‘ i 
We Will! 


If you will call, 
wire or write! 


THAT we welcome your inquiries 
about the Madison market. If you 
haven't received one, write for our 
just-published folder. 


Madison Newspapers, Inc. 


THE CAPITAL TIMES, Afternoon WISCONSIN STATE JOURNAL, Morning & Sunday 
115 South Carroll Street 


Represented by: JANN & KELLEY, INC.: New York, Chicago, Detroit, Kansas City, Los Angeles, San Francisco, Atlanta 


JM AJM J 
Con- Nig 


sumer ‘ | | | | 
House- Spend- Urban } | 
hold ing Pop. Net % Per | Per || | Net | Per Per 
(thou- Units | (thou- Dollars of | Cap-|H’se-|| : } Dollars Cap- H’'se- 
sands (thous. ) sands) (000) | U.S.A.) ita | hold mood SE sands) | (thous.)| (000) ita hold 


| bacco 


.1229'1,515 5, a 
_-04201. 57115, 249 || 


POPULATION 
ESTIMATES, 1/1/60 


POPULATION 
ESTIMATES, v1 /60 


JM 


c. 8. t. 1 
ESTIMATES, 1959 | 


ESTIMATES, banal 


% 


of 
| U.S.A.) 


Total 
(thou- 
sands) 


of 
U.S.A, U.S.A. 


sands) 


Steubenville- } 
| Weirton 171.4, .0060, 47.7; 54.7 99.3) 314,468) 
200.6) .1122) 59.4) 67.1) 132.7 


1413 
0430 


252.5 
76.8 


-1334)1 ,761 6,397 
bare sc nee 


Charleston 
AClarksburg 
Huntington- 
Ashland 
Parkersburg. . 


.0944|1 ,835 6,593 
1004/1 ,667 5,631 


. 1613 
1,769, a eke 8,8 


83.0 
28.3) 


172.5 
__ 64.7 


270.4 
89.2 


WISCONSIN— 
JM 


Total Above Above / svene 


ant 008.9 || 337.5) 674.3 


ear _m. 1 
The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


(Other East ‘North ‘Central States: 
IMinois, Indiana, Michigan, Ohio.) 


POPULATION 
ESTIMATES, 1/1/60 


EFFECTIVE 
BUYING INCOME— 


JM 


ESTIMATES, 1959 


Con-— 
sumer 
House-| Spend- 
Total ss holds 
thou- of (thou- 
sands) | U.S.A. | sands) | ( 
.0042 
.0107 
.0059 
0184 
0046 


Income Breakdown of Households 


$0-2,499 |e 500-3,999 
Hsids. Inc. | riaka. Inc. 


COUNTIES 
CITIES 


Met. 
Area 
Code 


Pop. 
(thou- 
.)| sands) 


Per | Per 
Held. | can Hsid. 


Per | 
Capita 


ot 
U.S.A. | 


| 
| 
Urban } | 
| 


$4,000-6,999 
% % 


$7,000-9,999 st 0,000 & over 
J % % & 
Hsids. 


Hsids. Inc, | Hsids. Inc. 


| 4,265 4,154) 3,665) 
4,750) 4,125) 4,012 
7| 4,389) 4,485) 25.7 
| 4,408) 3,980) 31.7 
4,439) 4,365} 3 

| 


23.2 
20.8 
17.5 
23.0 
20.4 


25.2 
29.3 
34.7 


6.7 
7.7 
9.5 
7.3 
8.5 


14.6 
15.4 
17.1 
14.7 
15.5 


Adams 
Ashland 
Ashland 
Barron 
Rice Lak e 


38.0 
32.4 


15.3 | 27.0 
11.9 | 26.6 
8.5 | 25.0 
| 29.2 
28.3 


10.6 


8.2 


~~ we 


-0036 


we 


-0041 
- 0626 
-0368 


3,922) 3,463 
5,502) 5,607 
| 5,535) 5,812 


30.1 
19.6 
18.5 


27.3 
11.0 
10.0 


5.4 
14.5 
15.5 


12.6 
20.7 
21.4 | 


Bayfield 
Brown 
AGreen Bay 


Ww 
~“ 


oe 


nN 


Buffalo 

Burnett 

Calumet 

Chippewa 
Chippewa Falls 


1AEau Claire 


Clark 
Columbia 
Portage 
Crawford 
Dane. . : 
A Madison 


_ 


214 


"“Sooww-oao 


a 
-~ 2 an & to 


33.6 
38.6 
7.9 
16.9 
216.5 
125.9 


0188 
-0216 
-0044 
-0095 
1211 
.0705 


9.9 
12.7 
2.8 
5.0 
83.5 
57.1 


95 


2.9 
11.6 


5.1 
136.2 1328 


-0879' 2,326 


292, 906 


| 4,063) 3,620 
3,935| 3,271 
5,046) 4,627 
4,689 4,430 


| 4,653] 4,885] : 


| 5,097) 
4,316 


8,345 5,129) 6,632 


29.5 
30.1 
| 26.8 
| 26.7 
| 24.6 


25.6 


| 27.8 
25.4 16.7 | 33.0 
| 23.1 14.2 | 38.1 
29.0 22.9 | 28.6 
| 18.0 9.3 | 37.2 
14.6 6.9 | 40.8 


6.4 
4.7 
9.7 
9.6 
11.6 


14.1 | 
11.5 | 
16.8 | 
17.4 | 


33.9 | 7.7 
36.2 | 10.5 
39.1 | 11.9 
37.7 | 7.6 
32.5 | 15.8 
32.4 | 18.4 


For Retail Sales data, 
SM Standard (4) and Potential (A) Metropolitan 
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see Section 4 location on p 


Tounts 


Areas. 


Before using these figures read 


SALE 


foreword, pay 
© SM 


S MANAGEMENT 


| Check these 


‘COVERAGE FACTS 
TV Homes in Area 408,540 » 
Total Household 460,000 


Total Population ; 1,565,100 M A D | S 0 N W | S - 
Total Retail Sales 1,864,047,000 


County Coverage * 32 (Wisc., Ill.; lowa) “ kr ty CHANNEL 
Maximum POWER at ‘Tower Height” ; 

Maximum TOWER 1200 Ft. A.A.T. 

Antenna Height 2,226 Ft. A.S.L. 


It's TWO with ONE, 
for primary CBS! 


Represented nationally by 
Peters, Griffin, Woodward 


~ WISCONSIN gf POPULATION EFFECTIVE 


SM . The “SM” symbols mark original, exclu- 
ESTIMATES, 1959 sive estimates hy SALES MANAGEMENT, 


ESTIMATES, 1/1/60 BUYING INCOME— 
| Con- | Income Breakdown of Households 
sumer | | aii Ccttticcate 
COUNTIES 3 | House-)| Spend-| Urban | | In- 
CITIES Total % holds | ing | Pop. Net % come $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 |$10,000&over 
(continued) (thou- | of thou- | Units | (thou-] Dollars of Per | Per | Per % %, Ke % % % % % Yo % 
sands) | U.S.A. | sands) | (thous.)| sands) (000) U.S.A. | Capita) Hsid. | C.S.U. .| Hsids. Inc. | Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc 


a 63. R 18. 19.3 27.5 99,829, . 1,575) 5,515) 5,169, 4,929 e 6. 0 15.9 | 36.2 37. A a -1 22.0 
Beaver Dam...... 3. .007 4. 4.5 23,036; . 1,745) 5,759) 5,081) 5,156 3. 5.2 | 23.6 14.4 | 38.4 39.3 2.4 
2Watertown | 

Door 
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.0045 2.6 6 27:3 d 1,515| 4,720) 4,657 
0268 . . ° . ‘ 1,694, 5,636 4,860 
-0201 § 3. 64, 641 e 1,801) 5,930) 4,934 
.0154 ; é ° 37,443. 1,362; 4,863 4,133 
0051 y 3.7 14,607; . 1,605) 5,410) 3,905) 4,2 
112,333) . 1,800, 6,138, 5,254 
81,525) . 1,918) 6,320) 5,358) & 
3,706, . 1,029; 4,633, 3,889 
129,120, . 1,712) 5,978 6,137 
59,843, . sé 6,169; 5,310 
7,989 «. : 4,438 3,858 
67,938 . ‘ 5,226 4,594 
48,439 . 6,374 5 
17,785; .0053) 2,196) 6,587| 5 
23,490; . ° 5,107, 4 
28,513. ; 4,833 4, 
4 
4 
5 
5 
4 
4 


cr) 


20. 
20. 


14. 


> 
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Aduperior 
Dunn. 


— = 
>N YF Ow @ 
q 
a) 
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ee —-) 


Menomonie 
Eau Claire 
1AEau Claire 
Florence 
Fond du Lac 
AFond du Lac 
Forest 
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Monroe. .... 
Green Lake 
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arHac wor @ 
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_ 


eo 
ono aon 


wooo o 
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@ooccqgocestrao- & 
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wmwonnase 
3 os 2 
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10,461, . ’ 4,548 4,471 
18,119, . ’ 4,314, 4,067 
054 


, 505 


—_ 
ooo 


. 86,056 . , 5,625 
-0044 2.6 2.9 15,965, .0048, 2,047) 6,140 
-0075 4.0 6 22,556; .0068, 1,683) 5,639 
-0102 5.1 ; . 25,177; .0076 4,937 
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Fort Atkinson , z 
2Watertown....... 13. 
Juneau . 18. 


ne Ona b& 


o 
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,903| 5,036 
477 


t 
—~eoaogeensoaoeren — ss & 


x < 
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6 
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1 Eau Claire is in Chippewa and Eau Claire counties. Standard (4) and Potential (4) Metropolitan County Areas. 
2 Watertown is in Dodge and Jefferson counties. Before using these figures read foreword, page 19. 
For Retail Sales data, see Section 4 location on page 17. € 


FOND DU LAC 
WISCONSIN'S NEWEST 


METROPOLITAN AREA* 


*See Section Five for Summary Data 
Get the ONLY Complete Daily Coverage in this Area! 
Use the newspaper the retailer uses. 


Fond duLac Commonwealth Reporter 


Fond du Lac, Wisconsin Total ABC 
Net Paid 
ag A. FAULKER & ASSOCIATES, New York * Chicago—National Representatives 


JULY 10, 1960 


LA CROSSE SALES OF FOOD ITEMS- 
UP AGAIN $23,413,000 IN ‘59! 


Retail Sales per Household Continually ABOVE U.S. Average 
-NEW, COLORFUL FOOD SECTION THURSDAYS 


in Che La Crosse Cribune 


“THE MOTIVATION TO BUY” 
La Crosse \ Write to (Mrs.) Maxine Kahler, Mgr. Gen. Adv. for 
Tribune TEARPAGE BROCHURE. 
Over 33,300 BUYING FAMILIES READ AND ENJOY 
TODAY’S BEST BUY. The Total Selling Medium in the TRI-STATE 


Discount Rates, Volume and Frequency AREA (W. Wis., S.E. Minn., N.E. Iowa) LaCrosse (Wis.) Tribune. 
REP. by JANN & KELLEY, INC. 


POPULATION EFFECTIVE . exelu 
WISCONSIN JM ESTIMATES, 1/1/60 BUYING INCOME— oD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Com | | | income Breakdown of Households 
sumer | } 


The “SM” symbols mark original exclu. 


COUNTIES ’ House-| Spend-| Urban | Ine | a 


| 
CITIES a} Total % | holds | ing | Pop. Net | & | | come | $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9, 989 |$10,0004 ov 
continued (thou- | of | (thou-| Units | (thou-| Dollars | of Per |p GE & | & | 


Per | Per ; 4 % & 
sands) | U.S.A. sands) (thous. )| sands) (000) | U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. | Hsids. Inc. | Hsids, inc. | Hsids. Ine. ees Inc. 


er 


Kenosha..... e 0684) ; ° 64.4) 194,369 0583, 1,961| 6,479, 6,065) 5,996] 11.9 9 | 18.2 9.5 | 43.1 37.7 0 21.5 | 10.8 28.4. 


A Kenosha 4| .0344 4 20. 125,719| .0377| 2,048) 6,833} 6,005) 6,224] 10.6 ° 16.7 8.4 | 43.7 36.9 -1 22.0 11.9 30 


9 


Kewaunee ¢ ° ° . 6.0} 23,054) . 1,310) 5,012) 4,536) 4,185) 27.7 -8 | 30.1 22.6 0 37.6 ° 14.9 | 4.4 15.1 


La Crosse. ‘ ° : , 57.3] 128,797) . 1,760) 6,104) 5,279) 5,417] 17.8 . 0 12.2 6 37.4 -7 20.3 | 8.9 25.3 
41a Crosse. ... 3} .029% 8.6 98,116) . | 1,876) 6,372) 5,257| 5,633] 15.7 -l | 19. -1 | 40.0 37.3 7 2.9 | 9.7 26.6 


Lafayette 8). : . 21,927) .0066| 1,388) 4,873) 4,602) 4,093] 31.5 11.3 | 27. 3 | 28.3 36.4 0 15.6) 4.5 
Langlade ' . 6. 10.3} 29,696) . 1,421) 5,120) 4,714) 4,472] 27.6 9.1 | 26. " 9 36.3 16.7 | 5.8 
Antigo - 3. 3. 16,309} . 1,583) 5,261| 4,660) 4,671] 24.6 7. J ‘ 9 38.1 .0 17.2 6.2 
Lincoln ae ‘ ' 13.0] 30,634) .0092| 1,380| 4,713| 4,600) 4,221] 28.6 10. y : 38.3 -7 16.6 )| 4.5 
Merrill 2 2. 13,754| . 1,495) 4, ‘912| 4,735| 4,567) 23.3 7. ; ‘ 2 39.4 3 18.0} 5.3 
Manitowoc ie y y 44.6) 122,297) . 1,706| 5,880| 5,174 5,157] 18. Say 2 ‘ 2 38.9 2 19.0/ 7.7 


AManitowa | 
Two Pivers ; £5 82,205) 
AManitowoc 31. .0173 9.4 : 57,606; . | 5,297) 5,503 
A\Two Rivers 1 24,599| .0074| | 4,884) 5,389 
Marathon. . 137, 306) 5,031| 4,799 
Wausau... 56,546] .0170) | 5, 5,284) 5,312 
Marinette. . 62,031, . | 4,720 4,327 
Marinette 23, 660| ; 4,771| 4,754 
Marquette 3,745| 3,594 
Milwaukee . | 6,009, 6,442 
Cudahy 6,259| 6,174 
4.Milwaukee 5,712) 6,190 
Sorewood 3,108) 9,745) 8,935) 9,055 
: : i 2,061) 7,045) 6,581| 6,426 
Wauwatosa. 8. .0 5. ‘ d 2,610) 9,704) 8,298 8,964 
West Allis......... 1} 037 : if g ‘ 2,051! 6,881) 6,458) 6,442 
Whitefish Bay. . a : : 57,303! .0172) 3,000'10,419|10,053! 9,946 


38.7 5 19.6! 8.9 25.3 
39.0 5 20.1} 8.2 23.: 
37.9 | 10.6 17.8| 6.5 20. 
37.3 7 19.1 | 8.6 § 

38.4 ra | 4.8 


sh 


39.7 | 10.5 17.8| 6.0 

35.5 | 6.2 13.8| 2.9 

34.7 22.0 | 13.3 

37.7 3 22.5 | 11.3 

36.5 | 17.2 22.3 | 11.8 

17.1 ; 9 : | 29.6 
4 


“useeovwow=@ 


-0099 
-4286 


usoHoaausd 


South Milwaukee 


36.6 12.5 
17.5 , a 0 | 29.0 
35.0 -5 23.1 | 12.9 
14.1 -2 16.3 | 34.0 


DH DRE DNNGASOOA DS & 


For Retail Sales data, see Section 4 location on page 17. 


i i raeens, page 19. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM 


, 1960. 


use the 


POSITIVE SELLING INFLUENCE 


of the 


WAUSAU RECORD-HERALD | :s 


when you want action in the 


“Golden Heart” of central Wisconsin. MARATHON COUNTY WIS. 


A NEW Wisconsin Potential Metropolitan Area. a 


THE RECORD-HERALD:- wanted and believed by the people of 
Marathon county because it is their local newspaper. Located 
200 miles from any metropolitan city, 100 miles from a city 
of comparable size, the RECORD-HERALD is unique in its ability 
to do a selling job for you. Write.... 


WAUSAU DAILY RECORD-HERALD . H7.990,000.00 


WAUSAU, WISCONSIN. NEAL ROTHMAN, AD. DIR. ‘ ONTHS 
or contact BURKE, KUIPERS & MAHONEY, INC. 


SALES MANAGEMENT 


WASCONSIN'S TEST MARKET 


RACINE METROPOLITAN COUNTY OUR eand YEAR OF 


RANKS 3rd in FULL ROP COLOR 


POPULATION, RETAIL SALES EVERY DAY 
FOOD, DRUG and AUTO SALES 


DAILY COVERAGE The 


PAPER Teoma Diag RACINE JOURNAL-TIMES 
Journal-Times ....... .93.4% 82.9% 


Milwaukee Journal . 5.5% 12.6% and Sundap Bulletin 


Milwaukee Sentinel . : 8.7% 8.3% 
Chicago Tribune . A 10.5% 7.4% RACINE, WISCONSIN 


Represented Nationally by the 
- ALLEN-KLAPP COMPANY 


4 - —— 
WISCONSIN @ ) SET 60 ‘aS eos SM ) ESTIMATES, 1959 sive SSS ee 
3 | Con- Income Breakdown of Households — 
sumer | ae pdantaninietiaenaiaepdineamn 
{ COUNTIES | Met. House-) Spend-| Urban In- In- 
4 CITIES Area} Total % | holds | ing | Pop. Net % come | come | $0-2,499 | $2,500-3,999 | $4,000-6,998 $7, 000-9,999 $10,000&over 
4 continued) | Code} (thou- | | (thou- | Units | (thou- | “Dollars | of Per | Per | Per | Per % %, & 4 % 4 
sands) | USA sands) | (thous.) sands) (000) U.S.A, | | Capita Hsid. \C.$.U. | Hsid. | Hsids. Inc. Helds. Inc. | Hsids. Inc, | Hsids. Inc. Holds. Inc. 
7 Monroe. 33.2) 0186) 8.8 9.5 11.5] 42,664| -0128) 1,285) 4,848, 4,464) 4,168] 29.7 10.5 | 27.9 21.1 | 29.5 37.1 8.4 16.1 4.5 15.2 
6 See ee 23.9) .0133) 6.8 7.0 4.7 30,239} .0090) 1,265) 4,447) 4,306) 3,830] 32.7 12.6 | 29.8 24.4 | 27.3 37.6 | 6.9 14.4 3.3 11.0 
6 a 23.1; .0130 7.0 7.1 9.2 33,094) .0100! 1,433) 4,728) 4,656) 4,403] 26.7 9.0 | 26.1 18.6 | 33.2 39.5 9.1 16.6 4.9 16.3 
Rhinelander. . .. 9.2} .0061} 2.7} 2.9 14,542} .0044) 1,581) 5,386) 5,014| 4,886] 20.6 6.2 | 23.6 15.2 | 38.6 41.5 | 11.0 18.0) 6.2 19.1 

Outagamie........ 187 97.9) .0548| 27.2 30.2 61.7 165,448) .0496) 1,690) 6,083\ 5,463) 5,451} 18.5 5.0 | 22.0 12.7 | 36.6 35.3 | 13.3 19.5 9.6 27.5 
: Appleton-N eenah- | 
2 Manasha ee 82.5) .0461 24.7 158,488| 0475) 1,020| 6,414 
5 AAppleton........ 47.0] .0263 14.2 16.8 92,678 -0278) 1,972] 6,527) 5,517) 5,815] 15.9 4.0 | 19.9 10.8} 38.3 34.5 | 14.7 20.3 | 11.2 30.4 
1 EL + wiantnves 34.5) .0193! 9.8 10.7 11.5 65,433, -0196) 1,897) 6,677) 6,077) 6,062) 13.4 3.3 | 18.4 9.6 | 40.5 34.9 | 15.8 21.0 | 11.9 31.2 
3 Pepin..... ye ee 7.5) .0042 2.1 2.3 10,020) .0030| 1,336) 4,771) 4,192) 3,844] 32.7 12.6 | 28.3 23.1 | 28.4 38.7) 7.4 15.4 3.2 10.2 
6 SN Ree 23.7| .0132 6.8 8.4 3.8 34,941) .0105) 1,474) 5,138) 4,153) 4,079) 32.0 11.6 | 27.3 21.0 | 28.0 36.1 8.1 16.0 4.6 15.3 
).8 Polk.... se 26.0, .0146) 7.9 8.1 36,120) .0108) 1,389) 4,572) 4,428 3,922) 33.1 12.5 | 28.3 22.7 | 27.6 36.9 7.2 14.7 3.8 13.2 
1 Portage. . . awitiy 37.1; .0207 9.7 11.8 18.0) 57,130, .0172) 1,540) 5,890) 4,821 4,909) 24.8 7.5 | 22.1 14.1 | 33.7 36.0 | 11.9 19.5 7.5 22.9 
3.8 Stevens Point 18.0; .0101 4.8 6.4 31,683; .0095) 1,760) 6,601) 4,923) 5,505) 17.4 4.7 | 19.7 11.3 | 38.9 36.9 | 14.7 21.4 9.3 25.7 
a9 ES eee 12.1) .0068 3.6 3.9 2.3 16,043; .0048) 1,326) 4,456) 4,098) 3,675) 36.8 14.8 | 29.4 25.1 | 24.2 34.6 | 6.3 13.8 3.3 11.7 
.5 Racine. . . 127 135.1| .0756 40.4 43.9 96.2 279,649 .0839 2,070) 6,922) 6,359) 6,392) 11.0 2.5 15.9 7.8 | 42.4 34.9 17.7 22.2 13.0 32.6 
v.85 Burlington... Se 5.1 .0029 1.5 1.6 9,724; .0029| 1,907) 6,483) 5,958) 5,925] 17.6 4.4 | 18.1 9.6 | 37.8 33.4 | 14.4 19.5 | 12.1 33.1 
7.5 ARacine... 84.6) .0473 25.8 29.2 185,340; .0556| 2,191) 7,184) 6,332) 6,571] 10.3 2.3 | 14.6 7.0 | 42.5 34.0 | 18.7 22.8 | 13.9 33.9 
0 — - 
rye For Retail Sales data, see Section 4 location on e 17. Before using these figures read foreword, page 19. 
. SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 
19 ————— —s ae = 
960. 


WRJN SELLS : 


To RACINE COUNTY WOMEN = 


The effectiveness of programming is shown by the fact that many of WRJN’s 
sponsors have been with the station for FIVE TO TWENTY-FIVE YEARS. 
HERE IS A PARTIAL LIST: 

The Ladies Air Journal You Can’t Lose 


Paul Harvey's Noon News 
Interviews of personalities. A quiz program running for The Articulate John Daly at 5:45 @ 


Rint Ane 15 years Don McNeill’s Breakfast Club — 
Phone conversations are The Danish Program 

“ha about household prob- Over 29 years with virtually 

ems. 


the same sponsors. 


WRJN-AM plus FM: 


ABC and WISCONSIN NETWORKS 
RACINE WISCONSIN REPRESENTED by THE WALKER CO. 


JULY 10, 1960 


ollow THe ores the difference 


in Advertising as well as in Sports ! 


We don’t just sell advertising ... We Sell The Products Advertised in the 
Oshkosh Daily Northwestern! Our close contacts with local retailers are main- 
tained thru regular informal visits . personal acquaintances, which enable 
us to secure valuable merchandising assistance for your product on the local 
level .. . such as tie-in ads . . . store displays . . . window banners... and, 
most important, the retailer's personal recommendation of your product ad- 
vertised in the Oshkosh Northwestern. 


poruuarion 92,143 “"Tove'poruaron” 162,268 ceva sues $135,718,000 


SELL THIS HEALTHY GROWING MARKET WITH THE 


SHKOSH DAILY NORTHWESTERN 


olen inet @® Where “Follow-Thru” Makes The Difference 
Cessanee dhe end OSHKOSH, WISCONSIN 
ABC poragraph 158 @ 98% City Zone Family Coverage @55% Home County Family Coverage 
Represented Nationally by JOHNSON, KENT, GAVIN & SINDING, Inc. 


POPULATION — EFFECTIVE ai The “SM” symbols mark original, exclu 
WISCONSIN ESTIMATES, 1/1/60 BUYING INCOME— @YZB ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


ee Income Breakdown of Households 


“Con | 
sumer 
COUNTIES | Met. | House- Spend- In- 


| } 
CITIES Area | % | holds | ng Po % com $0-2,499 | $2,500-3,999 | $4,000-6,999 | < wae % |$10,0004 over 
Units a | Do 


(continued) | Code | of | (thou- of Per | Per | Per | > ‘= ha. a % | % %& 
U.S.A. | sands) | (thous.) 000) | U.S.A. | Capita) Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. | Hslds. Inc. 


Richland : -0108 . é ° ° 1,355) 5,029, 4,359) 4,066) 32.5 11.8 -3 21.9 | 26.8 5) 7. 3 | 4.7 16.5 
Richland Center -8| .0027 ‘ 7,509, . 1,564) 5,364) 4,345) 4,471 1 

Rock TTT TT. -0628 ° , p ° 1,970| 6,478, 5,655 5,769 4 

ABeloit 35.6; .0199 ; 3.8 74,657). 2,097) 6,977) 5,408) 5,997 4 

4 

7 


Janesville........ : -0174 9.£ » 54, 83 ° 2,085| 6,825) 5,776) 6,131 
-0091 ° . ° A ° 1,378, 4,884 4,487 4,154 


St. Croix. . . 0151 ° . ° ° 1,518) 5,275 5,014 4,620 
Sauk....... ‘ 0226 ° . ° . . 1,539) 5,258 4,728 4,563 

Baraboo ; 0045 2.6 2.9 ,193) . 1,752) 5,459) 4,834) 4,918] 2 
Sawyer..... . ; .0056 . ‘ J . 1,244) 4,146) 3,731) 3,460 


Shawano 1) .0196 , ’ ‘ ' .0141 5,008) 4,475) 4,198 
Shawano 3.9! .0039 2.5 ; .0034! 1,654) 6,008) 4,500) 4,965 
Sheboygan 6.0507 : 1 ' .0495) 1, 6,040; 5,610 5,489 
ASheboygan 5 .0284 5.5 g 96,442 .0289) 1,902) 6,066) 5,707) 5,681 
Taylor... ; 4 m ° : ; 1,264) 4,759) 4,312) 3,829 


| | 
Trempealeau : . d . . d ° 4,452) 4,252, 3,752 
4,657) 4,266) 3,817 
eae 3,782 
| 6,169) 5,040 
A a » ‘ A ‘ 4,167, 3,730 
Washington bieeit . .0242 . : . ° ’ 5,429) 5,286 
West Bend........ ; -0047 2. 3. : ¢ , 985) 6,947) 5, 558 6,053 


Waukesha 1.0772 , y 7 - 5,927, 5,960 
Oconomowoc on 6.8 .0036 A 2. ° 72| 5,399) 5,240 
Waukesha.......... q .0168 ‘ : 798} 5,701) 6,195 

RE, d d ’ é y J 4,525) 4,238 

RS s é s r é Saou 3,315) 

Winnebago. ....... oe , . Y ‘ 1,761| 5,966) 5,430) 5,426 

1,657) 5,765| 5,697) 5,512 

2,026) 6,682) 5,856! 6,049 

1,818] 5,988) 5,217) 5,386 


we 


-0289) 1,543) 5,599) 5,133) 5,021) 20. 9 | 23.8 
: | 72| 1,619) 5,885) 4,994) 5,210) 17. 0 | 24.3 
16.1) . ‘ 3) | 0091) 1,881) 6,310| 5,644) 5,772 -5 | 19.0 

| | | | 


: 
} | } | | 
2,082.1 1.1488] 610.9) 4,154, 180) 1.2461 2,024) 6,800 5,702 6,099 . 3.1 | 18.0 9.3 


3,965.8] 2.2195/1,161.411,290.212,329.4| 7,045,638) 2.1194] 1,777| 6,119] 5,423) 5.4501 18.7 5.1 | 21.1 12.1 | 37.2 38.9 | 13.6 


For Retail Sales data, see Section 4 location on page 17. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


374 SALES MANAGEMENT 


Before using these figures read 


>.» ~ow Fran’ wa ms 


WCLO SOUTHERN WISCONSIN'S WCLO-FM 


FULL TIME RADIO VOICES FULL TIME 


SINCE 1930 SINCE 1946 
TOP AREA PROGRAMS GUARANTEE TOP AREA AUDIENCE! 
HIGH SCHOOL e COLLEGE SPORTS e MILWAUKEE BRAVES 
ON THE SPOT NEWS e SPECIAL EVENTS e QUALITY MUSIC 
HI-Fi AND AM-FM STEREO PROGRAMS e MERCHANDISING 


OFFICES JANESVILLE, WIS. REPRESENTED BY 
VERN WILLIAMS, MANAGER EVERETT-McKINNEY, INC. 


ae The ; 
iis GOLDEN 60 ° 


BRIEF AND 


oni ties are well under way here in 


the GAZETTE 


Southern Wisconsin 


MARKET 
Since 1950 


EMPLOYMENT UP 


(Janesville) 


at 
soorese JANE SVILLE 


ee L. 2 ast WAGES have risen 
ad AUTO PRODUCTION jumps 


(Janesville—Chevrolet Assembly) 


These points are important, too POPULATION reaches (*) 


(Janesville) 


e JANESVILLE is the county seat of Rock County : 
e JANESVILLE’S E.B.I. Per Hsld. $6,825 SCHOOL se a 


TOTAL MARKET (312 Counties) ASSESSED VALUATION up 


Population (Janesville) 


Families ... AUTO REGISTRATIONS hit 
E.B.1. (per household) _. BUILDING reaches 


In the Gazette-Southern Wisconsin market there are these (Janesville) 
widely known industries: 


G. M. Chevrolet-Fisher Body Assembly Plant and— 


Parker Pen Company Borg Equipment Div. 

W. R. Arthur Comipany Gibbs Mfg. & Research G AZ ETT E 

Ossit Church Furniture Libby, McNeill & Libby 

Rock River Woolen Hough Shade Corp. ¢ | at es U LAT | O N 
Highway Trailer Burdick Corp. 

James Mfg. Co. Creamery Package Mfg. grows to 

Thomas Industries Sta-Rite Products 


Amphenol-Borg Edgerton Shoe Co. 2 4 ’ 6 O O 


® The Janesville Gazette has long been the dominant news- 
paper sales voice in this important area, balanced in the 
3'/p-county trading area between industry and agriculture. *) Local P. O. Report 


subscriber families in this highly productive 3!/2 county market 


WRITE — Let us tell you more! You can count on us for an effective merchandising job! 


THE JANESVILLE DAILY GAZETTE 


© eric WISCONSIN GEO. W. GRESSMAN, ADV. DIR. 


JULY 10, 1960 


vob og 


BASHBURN 


RETAIL SALES MAP 


PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


BARRON 


TAYLOR 


hippewa alts 


AIRE 


Ean Clawe 


T MARATHON 
H _ 


Se 


t 
t 
‘ 
f Wausav 
t 
‘ 


Gey 


; 


’ 
1 
i 
' 
; 


SHAWANO 
MARINETTE 
t 


PORTAGE 


Stevens Port 


WAUPACA 


f Marinette 7 OCONTO 


i 


Coentios ond cities on this mop 
ere cherted in proportion to net 
Effective Buying Income: Scole. 
0045 sq. in. equals $1 millicn 


Cities shown ore those heving 
net Effective Buying Income of 
$15 million and over 


TORO RO eRe SD Ree SEE oe TURUTUETTETITLCLILICLLLECELLr rrr reece eee Use 


pit 


JEFFERSON 


Milwaukee ‘ Shedoygan 


WAUKESHA 


i 
é 


CPP 


t Speen proce ro 


t 
$ 
$ 


West Allis © 


Appleton 


SS | 


INNEBAGO « 


Menasha 
- inva mnrnwn neon 
i Neenan 


kas sae ae ee 


Green Bay 


3} CALUMET 


sea 


Whotefish Bay 


HAS RHR ee es 


Shorewood 


RACINE 


rrr carrer ce eu eee ccc cece eee eee eee ee CPO CRP RRP OOERO ROAR EREU CECE EEUU ERE 


SALES MANAGEMENT 


“Sh 28 2 © 8 @ 2 8 6 6B 


POPULATION 


POPULATION E. B. |. 
ESTIMATES, 1/1 ESTIMATES, 1/1/60 SM ESTIMATES, 1959 


Con- Con- 
sumer ‘ sumer 
House- Spend- Urban 


House- Spend-, Urban 
Total ‘ hold ing Pop. Net % Per Per Total / hold 


thou- of thou- Units | (thou- Dollars of Cap- H'se- 
sands) | U.S.A. sands) | (thous. 


ing Pop. Net % Per | Per 
(thou- of thou- | Units thou- Dollars of Cap- H’'se- 
sands) (000) U.S.A. ita | hold sands) | U.S.A.) sands) (thous.) sands (000) U.S.A.| ita | hold 


\Appleton. . . 97.9) . 27.2 30.2 61.7 165,448 .0496)1,690 6,083 || A Manitowoc- 
ABeloit- 


|| Two Rivers. . -7| .0401 20.8; 23.6 : 122,297, .0367 1,706 5,880 
Janesville... . 112.1) . 34.1 39.0 77.6} 220,888 0663 1 ,970/6,478 || Milwaukee. . . 1,202.0, .6726 356.3 409.1 2,487,983 .7463 2,070 6,983 


Duluth-Superior 278.9) . 85.8, 93.8 208.0} 497,704) .1493/1,785 5,801 || AOshkosh...... -1| .0622, 32.8 36.0 A 195,675; .0587 1,761 5,966 
AEau Claire 111.6). 31.4 60.7] 178,030) .0534'1 ,595 5,670 || Racine -1| .0756, 40.4 43.9 . 279,649 .0839/2,070 6,922 
AFond du Lac.. 75.4) . 21.6 . 41.1 129,120) .0387|1,712 5,978 || ASheboygan. . . -6} .0507; 27.3) 29.3 . 164,883 .0495 1,820 6,040 
Green Bay..... 122.1) . 33.4 7. 86.0) 208,569) .0626 1,708 6,245 || AWausau...... +1) 0516) 25.2) 27.2 ‘ 137,305, 04121 ,491 5,449 
Kenosha... . 99.1) . 30.0 ‘ 64.4) 194,369) .0583)1,961 6,479 || ———____—_|—_— ol 
Ala Crosse. 73.2) . 21.1 ° 57.3] 128,797 .0386 1 ,760'6,104 || Total Above Areas}2,889.4 1.6168 848.6 970.3 
Madison 216.5 .1211 61.2 ‘ 136.21 442,458 .1328 2,044 7,230 


2,132.2) 5,553,175 1.6659|1,922 6,544 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960 


k Serving Ten Counties Delivering a Combined, 
WISCONSIN’S from Two Key Cities *k Unduplicated Circulation of 
83,051 


ONLY Ther Cnoew Bay-Appllen Liltunbia 
COMBINATION sje No iiss Sank Vamenta Ces Deliver 


More Than 10% of this Market 


MARKET GREEN BAY PRESS-GAZETTE APPLETON POST-CRESCENT 


January, 1960 Average January, 1960 Average 
Circulation: 42,496 Circulation: 39,555 


Represented Nationally by SAWYER-FERGUSON-WALKER COMPANY, Inc. 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
of population, Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold are fully protected by copyright. 
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Permission to reproduce these Survey of Buying Power data in printed form, in whole or 
in part, may be granted only through written request to SALES MANAGEMENT, INc. 
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RETAIL SALES MAP 
PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


NATRONA 


Casper @ 


7 


WYOMING 


Counties and cities on this map 

cre chorted in proportion to net Cities shown are those having 
Effective Buying Income: Seale, net Effective Buying Income of 
0511 sq. in. equals $1 million. $15 milion and over. 


TTT TT 


7 
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LARAMIE | 


@Cheyenne 


SHERIDAN 


WESTON 


JOHNSON 


CAMPBELL 


CORVERSE 


NIOBRARA 


SWEETWATER 


i LARAMIE 


CU cceeere$rrereccrrrrrerrrrr rer 


Rock Springs 


TTP eee ee ee ee 


WwW Y re) M I N G (Other Mountain States: Arizona, Colorado, *“SM"’ symbols mark original exclu- 
=" idaho, Montana, Nevada, New Mexico, Utah.) sive estimates by SALES MANAGEMENT. 
SM POPULATION EFFECTIVE @D 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 
Con- Income Breakdown of Households 
sumer Cash " nes : d 
COUNTIES Met. House- Spend- Urban In- In- 
CITIES Area} Total 5 Pop. % come | come} $0-2,499 | $2,500-3,999 $4,000-6,999 | $7,000-9,999 $10,000d0ver 
Code] (thou- (thou- of Per | Per | Per | Per % 34 wy % D % 4; 5 
sands) .S.A. sands) (thous.)) sands ) U.S.A. | Capita’ Hsid. | C.S.U.| Hsid.] Hsids. inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Ir 


Albany 23.8 . 


9 2,029; 7,000 4,756 5,766 . . . -5 | 37.9 36.6 | 17.3 24.8 | 12.5 
3 f 2,172) 7,826) 4,854) 6,139] 13. 3. 2.2 6. -6 35.6 | 19.3 26.0 | 14.1 
Big Horn 11.4, ,0064 2 . ° ° ° 1,519) 5,411, 5,419 4,926) z . ° . 0 38.4 12.5 21.0) 7.6 
Campbell : 5.2) .0029 7 1,745, 5,338 5,369 4,913) ° ° . ‘ 2 34.4/| 10.1 17.0) 9.3 


Laramie 19.1) 0107 


Carben 17.5) .0088 . . . , . 2,125 


Rawlins 


7,015) 5,709) 6,143] 11.7 2.9 ; ; 4 36.4 | 19.4 26.1 | 13.3 
8.9) .0050 2.8 : 8,9 0057; 2,125) 6,754| 6,032) 6,1781 12.5 3. ; 9.4 34.51 19.5 26.1 | 14.0 2 


For Retail Sales data, see Section 4 location on page 17. © SM, 1960. 
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Before using these figures read foreword, page ‘9. 


SALES MANAGEMENT 


, POPULATION EFFECTIVE The * ‘SsM” symbols mark original, exclu- 
WYOMING ESTIMATES, 1/1/60 BUYING INCOME— @Y4D estimates, 1959 sive estimates by SALES MANAGEMENT. 


Con- | } 


Income Breakdown 0 of Households 
} sumer Cash 
OUNTIES | Met. House-| Spend-| Urban 


In- In- 
CITIES Area | Total % holds | ing | Pop. Net % come | come} $0-2,499 | $2, 500-3,900 | $4,000-6,998 $7,000-9,999 $10,000&over 
continued) | Code} (thou- (thou- | Units | (thou- | Dollars Per & le % 


of 


Per | Per Per | & % 
sands) .S. | sands) — sands) (000) U.S.A. | Capita) Hsid. | C.S.U.) Hsid. | Hsids. Inc. | Hsids, Inc. | Hades. Inc. | Hsids. Inc. | Hsids. ine. 
nememate! | aa 


1.7 3.4 9.620 .0029) 1,603) 5,659) san 5,117] 20.4 6.0 22.4 14.2 | 35.0 37.0 4 21. 8 21.1 
1.3 6.778) -0020 ie 5,212! 6.70 4.72 26.1 8.4 | 28.8 19.8 | 26.6 A “ 7 | 9.5 25.6 


mont... > a ‘ 4) . 40,110) .0120) 1,644) 5,571) 5, 387| 5,116] 22.0 6.5 | 21.3 13.5 | 34.1 36. ‘ .7| 9.2 22.2 
et oe Yo , é : 21,159 0064 1 706) 5,878| 5,460| 5,200) 24.2 7.1 | 24.6 15.3 | 27.7 28.7 | 11. : 4 31.2 
t Springs......... 6. : f : 9,774 .0029| 1,745) 5,430| 5,235) 5,159] 20.2 6.0 | 21.3 13.4 | 36.1 
nson 5 ; ; , 8,154| .0025| 1,735| 5,824| 5,096] 4,989) 27. . : .8 | 27.0 
aramie......... 5). : : ’ 119,858] .0359) 1,981) 6,968) 4,755) 5,609 
Cheyenne. . . 2. .0236 3. 5) 80,947) 0243) 1,923} 6, 086) 5,550| 5,645 
OME, cas cbeweten At 5 ‘ 12,476} .0038) 1,540) 5,198) 5,069) 4,735 
Natrona 
Casper. . 


Niobrara. .... . 0021 


.0271| 2,039) 7,127) 5, ‘i 6,496 
.0246| 2, 150] | 5,602) 6,592 
. .0018) 1,571) | 5,108) 4,693 
Park Ticks Gam .6| .0093 ‘ ‘ ; 0094) 1,893) 6,042) 5,888) 5,522 
‘ody : | .0026 7 7} 10,908} .0033) 2,371) 7 } Necces 6, 632 
| } | 
13,619 -ooai| 1,792! | 5,169 4,935 
35,602) .0107| 1,695) | 5,351) 5,078 
24,441) .0073) 2,037 | 5,763) 5,692] 2 
5,247| .0016| 1,693) | 4,908) 4,889 
| | | | 
.0099| 1,843} 5,457| 5,591 
Rock Springs... .. .6| .0065) 3.4 .2| 23,528} .0071| 2,028) | 5,519) 6,110 
Teton bs y 8,023 .0024| 1,707! 5,731| 4,931) 5,176 
Vinta........ 11,856 -0036) 1,670 neon 5,624) 5,693 
| 
Washakie Me one ‘ . . 16,441} .0049) | re 6, 576 5,534) 5,860 
Weston 15,084) — 1,959) 6,285) 5,876) 5,783 
Yellowstone | 


| 
National Park... . ‘ J - R 1,000 


Sheridan 
Sheridan... . 
Sublette 


Sweetwater........ ‘ J . 3 . 32,991) 


.0003| 2,000|10,000) 4,000 6,595 


Total Above Cities. . . 36. 0764 41.6 8 282,115} .0847| 2,068) 6,782| 5,553) 6,079] 14.6 3.6 | 15.8 8.4 | 38.4 34.2 | 17.6 23.9 | 13.6 29.9 


State Total...........] _ aT A -1832| 96.3) 114.9 Labs 4; 607, ail 1823, 1,856 6,309 5,288 nn 18.1 6.0 | 19.4 11.3 | 3.7 4.7 18.2 22.6 11.6 26.4 


POPULATION ‘POPULATION 
ESTIMATES, 1/1/60 ESTIMATES, 1959 || Gi ESTIMATES, 1/1/60 SH ED Estimares, 1959 


| Con- | 

sumer | } | | 
| House- Spend-| Urban | House-| Spend-)| Urban a 
Total | | hold ing Pop. | % | Per | Per | Total | % hold ing Pop. Net | % | Per | Per 
(thou- | of | (thou- | Units | (thou- | of | Cap-|H’se-|| (thou- | of | (thou- | Units | (thou- Dollars of | Cap-|H’se- 
sands) | U.S.A.| sands) |(thous.)) sands) ) | USA.) ita | hold | sands) | U.S.A.) sands) |(thous.)| sands) (000) | U.S.A.) ita | hold 


44.4) .0249' 12.7; 16.2 : 90,511 “0271 2,039 7,127|| | Total Above Areas 104.9) .0587, 29.9 41.4 80.2] 210,369) .0630 2,005 7,036 
ACheyenne.... 60.5) .0338! 17.2) 25.2 42.1 119,858) .0359'1 ,981 6,968 | | 


For Retail Sales data, see Section 4 location on page 17. Before using these figures read foreword, page 19 
SM Standard (4) and Potential (A) Metropolitan ounty Areas. © 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 


YUkon 6-8557. 


Farm Income by States and Counties 


Gross cash farm income in 1959 
totaled $33.4 billion (including gov- 
ernment payments), representing a 
drop of 2% or about one billion 
dollars from 1958, due in large part 
to lower farm prices. Actually, cash 
receipts increased over 1958 in 14 
states (especially in most southern 
states), and were lower in 32 states 
(especially the midwestern farm 
belt). Gross cash farm income is the 
most acceptable measure of farm in- 
come for marketing purposes, but 
it is useful to review other ways of 
defining the magnitude of farm in- 
come. 

Our total is obtained by adding 
about $.6 billion of government pay- 
ments to $32.8 billion of cash receipts 
from farm marketings. If you add $3.5 
billion in non-money income ($1.9 
billion of imputed rental value of 
farm dwellings, $1.6 billion for food 
consumed on the farm) you get a 
maximum realized gross farm income 
of $36.9 billion. Farm production ex- 
penses amounted to $26.0 billion in 
1959 leaving $11.0 billion as farmers’ 
realized net income, to which we 
must add $.8 billion for the net 
change in farm inventories. This 
gives us $11.8 billion as farmers’ total 
net income. 

Spread over some 4.5 million oper- 


ating farms today, this represents an 
average net income per farm of about 
$2,364. However, farm wages of 
laborers on farms came to $1.8 
billion so that the total farm income 
of the farm population came to $13.6 
billion. But an additional income of 
$6.7 billion was earned from non- 
farm sources, so that income of the 
farm population came to $20.3 billion. 
Spread over a farm population of 
about 20 million persons, this comes 
to a per capita income of $964, as 
compared with $1,866, the per capita 
income of the total population. 


We present below estimates of 
1959 gross cash farm income by 
county, broken down into crops (and 
forestry products) and livestock and 
livestock products, along with the 
number of farms, as ascertained in the 
1954 Census of Agriculture. The 
degree of underenumeration of farms 
in this census is about equal to the 
decline in the number of farms since 
1954, so that this figure can be 
regarded as roughly equivalent to the 
current number of farms in operation. 

These estimates of gross cash in- 
come by county represent an improve- 
ment over those previously published 
in the Survey of Buying Power, 
since the estimates could be made 


independently by county for crops 
and for livestock, by applying state 
estimates released by the Department 
of Agriculture for the full year to the 
county data published in the 1954 
Census of Agriculture. 

It will be noted that in some 
counties farm income totals exceed 
total Net Effective Buying Income. 
In almost all such cases, it will be 
found that farm expenses, i.e., deduc- 
tions from gross income for wages, 
feed, fertilizer, depreciation, interest, 
etc., constitute a relatively high pro- 
portion of gross farm income, and that 
if all adjustments were to be made net 
farm income would fall short of Net 
Effective Buying Income. 


The relation between net and gross 
farm income varies considerably ac- 


_ cording to types of farming. In South- 


ern states the ratio of net to gross 
farm income would fall short of 
Effective Buying Income, while in 
highly mechanized farming areas the 
ratio will fall below 50%. It was felt, 
however, that the gross farm income 
represented a better indicator of the 
importance of the farm market. 
The gross figure is certainly most 
important in assaying the county’s 
potential for farm equipment, supplies 
and materials. 


Value of Farm Products Sold, Leading Counties 


G7) Estimates, 1959, for 600 Counties leading in Total Value of Products Sold 


BY) 
Crops | 
($000) | 


‘| Livestock | Total — 
($000) | ($000) 


ar cae 
| 
|| COUNTY and STATE 
1] 


| 
| 
i| 


SOLD—1959 


|| San Joaquin, Cal.. 


SM SOLD—1959 


; Crops | Livestock Total 5 
$000) ($000) | ($000) Rank 


54,863 | 152,304 


218,145 49,505 
73,894 | 160,217 | 
175,534 | 48,902 
108,430 97,810 | 
151,892 51,471 


| Imperial, Cal............ F 46 ,070 
83,484 
63,655 
44,788 


6 

143,071 7 

124,527 8 

Stanisiaus, Cal........... | 9 
Riverside, Cal... . 0 


120,652 
114,396 | 1 
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Value of Farm Products Sold, Leading Counties 


G7) Estimates, 1959, for 600 Counties leading in Total Value of Products Sold 


VALUE OF FARM PRODUCT 
_ ons COUNTY and STATE | SOLD—1900 
Livestock | Total Livestock Total 

, ($000) sooo) | ($000) 


COUNTY and STATE ee 


Polk, Fla... j : 109,874 | 29,162 36,667 
Lancaster, Pa. j . 106 ,372 2,483 36 554 


Orange, Cal. . | 106,158 25,518 36 ,337 
Yakima, Wash.......... 103 ,662 


} 1,220 36,138 
Santa Clara, Cal......... 99,738 23,281 35,967 
Ventura, Cal........... ; ; 92,987 31,853 35,647 
Merced, Cal..... bees 92,375 


26,749 35,504 
San Bernardino, Cal y ‘ 89,534 34,142 35,416 
Pinal, Ariz.. 


oe | 85,940 LS nevean heeds 33,705 36,078 
Monterey, Cal... _ | 80,856 572 35,072 

32,840 35,030 
Kings, Cal. . _— . | 


| 78,139 2,433 35,013 
San Diego, Cal... ‘ , | 72,207 


Sussex, Del.............. ‘ | 71,616 
Sonoma, Cal... . des J 68 ,499 
Hale, Tex. ‘ 65,631 
Santa Barbara, Cal. ’ 7 ’ | 65,170 
Orange, Fla. . | 64,784 
Mississippi, Ark. a | 62,813 
Lubbock, Tex. ’ | 62,651 
De Kalb, til... .... J . 61,891 


12,352 35,001 

3,192 34,840 
Monmouth, N. J.......... 21,438 34,825 
MI is xcewedcccccas 28,577 34,821 
28,787 34,660 
29,950 34,572 
Scotts Bluff, Nebr......... 18,059 34,508 
O’Brien, lowa 26,149 34,498 
13,545 34,497 
Paim Beach, Fila... . r | 


59,962 2,062 34,412 
Hidalgo, Tex. . 59,944 


MelLean, lil. i 59,836 
Pottawattamie, lowa.. : . ° 56,798 
Dane, Wisc... . 55,843 
Madera, Cal... . 55,750 
La Salle, 1. 55,305 
Dade, Fla..... 54,940 


Lake, Fla. 54,436 
Sacramento, Cal. ; . 54,360 


SBRBNBRESRA 


30,782 34,227 
32,458 34,208 
25,323 33,925 
18,984 33,914 
27,346 33,805 
26 ,038 33,714 
2,214 33,702 
19,114 33,633 
30,383 33,544 
Henry, til. ’ 54,342 | Freeborn, Minn......... | 24,305 33,346 
Sioux, lowa F ¢ ’ 51,147 | 
Yolo, Cal. , 50 ,803 Cumberland, N. J......... 15,220 33,247 
Aroostook, Me. . | 50,162 Stearns, Minn............ 31,272 33,189 
Cameron, Tex. , 50,102 20,534 33,167 
Bureau, til. , . 49,871 32,026 33,145 
Hartford, Conn. 49 , 267 . 5,184 32,921 
Clinton, lowa ' 49,159 A 12,327 32,889 
Dawson, Nebr. z . 5 48,950 27,016 32,777 
Whitman, Wash. x F 5 48 ,904 28,787 32,734 


SSSCBREERS 


i. 4,820 | 32,675 
Sutter, Cal. P | 


48 ,380 Linn, lowa...... bueece 27,041 32,263 
47 ,897 

47,798 te : | 16,088 32,231 
46,688 | || Alameda, Cal........... 13,756 31,975 
46,395 | || Marathon, Wise | 30,012 | 31,884 
46,301 | || Faribault, Minn......... | 19,668 | 31,869 
McHenry, lll............ 24,749 31,799 
4,472 31,766 
27,087 | 31,694 
sie 24,242 | 31,679 
Malheur, Ore... .. Sad £ . 16,288 31,645 
San Luis Obispo, Cal. ‘ | . 17,523 31,530 


Lamb, Tex. 
Ogle, til. 
Livingston, til. 
Kane, tii. 
lroquois, IH. 
Plymouth, lowa 
Cuming, Nebr. 
Suffolk, N. Y. 
Kossuth, lowa 


wo t-nNw-wn-— 


Champaign, til. 
Whiteside, Iii. 
Woodbury, lowa 
Yuma, Ariz. 
Chester, Pa 
Nueces, Tex. 
Hillsborough, Fla. 
Canyon, Idaho 
Cedar, lowa 

Lea, Ii. 


nw NP 


Franklin, lowa........... 25,559 31,498 
Glenn, Cal............. | 14,266 31,477 
| Hockiey, Tex........ 1,079 | 31,230 
Marion, Ore............ | 11,007 | 31,224 
Fillmore, Minn.. . 43% 28 ,447 31,221 
Blue Earth, Minn... .... 18,670 31,155 
Umatilla, Ore... .... 8,305 31,052 
|| Reeves, Tex............. 2,457 30,936 
| Johnson, lowa......... ‘ 27,790 | 30,873 
| Washington, lowa | 27,355 30,701 


non fe & ~~ & 


Dodge, Wisc. 
Twin Falls, idaho 
Cherokee, lowa 
Crittenden, Ark. 
Bornton, lowa 
Vurmition, ti. 
Butte, Cal, 

Black Hawk, lowa 


Marshall, lowa ; | 25,862 | 30,513 
Walworth, Wisc. 4,312 | 26,187 30,503 
4,030 — 26 ,446 30,476 
26,419 | 3,953 30,372 
Lyon, lowa 5,508 24,745 30,254 
Dona Ana, N. M. F 25,873 4,323 | 30,196 


inne NN Se Nw 
_—_ ees 


| 
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His Shopping List Is a Whopper! 


FARMERS IN OHIO, MICHIGAN AND 
PENNSYLVANIA BUY EACH YEAR*— 


43,623 (units) 

879,000,000 (gallons) 

2,260,000 (tons) 

$1,441,877,000 

$592,208,000 

$1,695,609,000 

$187,676,000 
~ Furniture and appliances $337,392,000 
Building materials $723,165,000 
Feed (livestock and poultry) $384,000,000 


(and other products in proportion) 


*Rural sales as compiled from Sales Management 
and government data. 


Make sure you get the order 


You can reach this “whopper shopper” most effectively through his 
own state farm paper where local editing creates a climate of confidence. 
Farmers prefer their own state farm paper because articles are right 
for their crops, their soil, their state. 

When you add to local editing the STRAIGHT-LINE ADVERTIS- 
ING techniques of local pictures and case histories, local prices and 
terms, local where-to-buy listings . . . your sales message penetrates 
straight to the heart of this rich market — where spendable income 
totals $3,231,800,000 yearly. 


7 
oa i; Pernsylvama 
Farmer 


i} L 
| 
" 


be i 
= aS. a 


aS 


STRAIGHT-LINE ADVERTISING available in — 


THE OHIO FARMER THE INDIANA FARMER 
MICHIGAN FARMER THE KENTUCKY FARMER 


PENNSYLVANIA FARMER THE TENNESSEE FARMER 
& HOMEMAKER 
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425-man local 
marketing staff 
Sells for you... 


425 local marketing men join your staff when you 
advertise in State and Local Farm Papers. They 
can give you market facts, sales promotion, and 
merchandising help at the local level where your 
sales are made. 

Local market facts, sales promotion, and mer- 
chandising are only part of the story. Local 
editing is another big help. 

Local editing takes advantage of differences in 
climate, farming practices, to keep your prospects 
reading and believing. Over one hundred fifty 
editors travel over a million miles a year, and 
make thousands of local calls to edit State and 
Local Farm Papers close to your customers. They 
travel the byways gathering local pictures, local 
names, and local news. This local flavor puts your 
ads on a neighbor to neighbor basis with 4 million 
farmers. You know how well familiar names sell. 

You can match State and Local Farm Paper 
circulation to your markets and outlets, too! Get 
the full story — write State and Local Farm Papers, 
Room 1600, 28 E. Jackson Blvd., Chicago 4, III. 


Uncover new sales for your products with market information. 
Check your advertising timing against the local farming practices 
in your distribution areas. Secure local photos... testimonials. . . 
through our 425-man local marketing staff. Let our marketing 
research staff help solve your problems. 


ADVERTISED IN 


RAIRIE |7ARMER 


lt nag eX 


Promote your programs on a local level to 
distributors, field men, and dealers with our 
help. Farm paper mailings, promotion letters, 
and many other local sales promotion aids are 
available to you. Ask us to serve your special 
needs. Our marketing staff will work out a local 
promotion program for you. 


Tax Nenaanhs Fanwe® 


Make your ad budget act bigger by coax- 
ing dealers to place more local advertising. Let 
us send tie-in ad mats to local newspapers. They 
will sell your dealers on “tieing in’ with your 
advertising. Use this proven promotion with or 
without co-op ad funds. Ask us for details. 


STATE ona LOCAL 
FARM PAPERS 


American Agriculturist 
Arizona Farmer Ranchman 
California Farmer 

Colorado Rancher & Farmer 
The Dakota Farmer 

The Farmer 

The Farmer-Stockman 
Florida Grower & Rancher 


idaho Farmer 
Kansas Farmer 
Michigan Farmer 
Missouri Ruralist 


1960 


Montana Former-Stockman 
Nebraska Farmer 

New England Homestead 
Ohio Farmer 


Oregon Farmer 
Pennsylvania Farmer 
Prairie Farmer 

Rural New Yorker 
Southern Planter 
Utah Former 

Wallaces Farmer 
Washington Farmer 
Wisconsin Agriculturist 


Value of Farm Products Sold, Leading Counties 


G7) Estimates, 1959, for 600 Counties 


COUNTY and STATE 


Hardin, lowa 
Fulton, til. 
Jackson, Minn. 
Mercer, tii. 


Polk, Minn. 
Broward, Fila. 
Pike, tl. 
Berrien, Mich. 
Shelby, |owa 
Cook, til. 
Carroll, til. 
Swisher, Tex. 
Delaware, lowa 
Logan, Colo. 


Story, lowa 

Clay, lowa 
Fayette, lowa 
Nobles, Minn. 
San Patricio, Tex. 
Dubuque, lowa 
Carroll, lowa 
Kankakee, III. 
Minnehaha, S. D. 
Burlington, N. J 


Grundy, lowa 
Sunflower, Miss. 
Wharton, Tex. 
Webster, lowa 
Lenawee, Mich. 
Pocahontas, lowa 
Boone, lowa 
Wayne, N. Y. 
Delaware, N. Y. 
Lincoln, Wash. 


Hancock, Il. 
McDonough, Il. 
Harris, Tex... 
Green, Wisc. 
lowa, lowa.... 
Tazewell, tl. 
Chautauqua, N. Y 
Chouteau, Mont. 
Wright, lowa 

El Paso, Tex. 


Bucks, Pa. 
Orange, N. Y. 
Scott, lowa 
Logan, til. 
Oneida, N. Y 
Hancock, lowa 

St. Lawrence, N. Y 
Sampson, N. C. 
Erie, N. Y. 

Huron, Mich. 


Total 200 Leading Counties 


ida, lowa 

Adams, til. 

Cerre Gordo, lowa 
Mower, Minn. 
Dodge, Nebr 
Columbia, Wisc. 
Clayton, lowa 
Grand Forks, N. D. 
Greene, lowa 
Worcester, Mass. 


Craighead, Ark. 
SM, 1960 
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leading in Total Value of Products Sold 


4,776 673 


VALUE OF FARM PRODUCTS 
SOLD—1959 


Livestock | Total 


4,677, 


COUNTY and STATE 


BY) 


VALUE OF 


FARM PRODUCTS 
SOLD—1959 


Crops 
($000) 


Livestock 


Total 
($000) 


Lynn, Tex. 


|| Bingham, Idaho 


Middlesex, Mass. 


ee ee 


Reno, Kans... . 
Mitchell, lowa 
Goodhue, Minn. 


| Poweshiek, lowa 
| Lafayette, Wisc. 

| Chelan, Wash. 

| Cottonwood, Minn. 


Macoupin, Ill. 


Brown, Minn. 


Murray, Minn. 


| Franklin, Pa............ 
| Kandiyohi, Minn........ 


Mahaska, lowa 
Clark, Wisc... 
Butler, lowa.. . 
Dunklin, Mo. 


Santa Cruz, Cal. 


| Scott, Miss... 


| Christian, ti... ......-- 


Stoddard, Mo............ 
Sanilac, Mich 

Nodaway, Mo......... 
Saginaw, Mich. 

Sibley, Minn... 

Cedar, Nebr. 

Wright, Minn. 


Outagamie, Wisc 
Spokane, Wash.......... 


|| Winnebago, Hil... 


Buchanan, lowa 


| Walsh, N.D......... . 


Tuscola, Mich... ....... 


| Washington, Miss... ... 


i Allegan, Mich... ...... 


Monroe, N. Y........-+ 
Whateom, Wash... ... 
Dallas, lowa. . 


| Duplin, N. C. 


Deaf Smith, Tex. 


| Jefferson, Wisc... 
| Cass, lowa. . 
| Crosby, Tex. 


Floyd, lowa 


| Brazoria, Tex. 


| King, Wash. 


Barron, Wisc. 
Edgar, Ill... . 
Fulton, Ohio 


| St. Francis, Ark. 


Sumner, Kans. 
Calhoun, lowa 
Wayne. Nebr. . 
Willacy, Tex... ... 
Wayne, N. C. 


8,238 
24,828 
16 546 
12,001 
23,624 
24,700 


25,884 
25 ,873 
25 ,832 
25 ,825 
25,734 
25,671 
25 665 
25 ,665 
25,660 


25 ,632 
25,617 
25,580 
25 ,570 
25 ,568 
25 564 
25,515 
25,429 
25,421 
25,389 


25,338 
25,334 
25 ,266 
25,206 
25,182 
25,100 
25,045 
24,963 
24,947 
24,913 


24,912 
24,876 
24,854 
24,790 
24,774 
24,771 
24,727 
24,636 
24,580 
24,568 


24,568 
24,544 
24,532 


Keystone 
now has 


VOD O esis 


stations and is 
still growing 


Keystone covers practically 100% of the C&D 
counties in the U.S.A. and is program-tailored for 
local interest. 


Keystone delivers 87% coverage of all farm 
markets in the country, the greatest farm market 
coverage available, and at a cost that will 
surprise you. Buying Keystone gives you a 
personal representative in each market. 


Keystone offers PLUS MERCHANDISING, 
specifically designed to fortify your advertising at 
the point of sale, Case histories are available 

for your examination. KEYSTONE advertising 
WORKS at the consumer level and 

at the dealer level! 


Our 20th year — Established 1940 


BROADCASTING SYSTEM, ix 


THE Vorce OF HOMETOWN AND RURAL AMERICA 


NEW YORK LOS ANGELES 
527 Madison Ave. 3142 Wilshire Bivd. 
ELdorado 5-3720 DUnkirk 3-2910 


CHICAGO SANFRANCISCO DETROIT 
111 W. Washington St. 57 Post St. 612 Penobscot Building 
STate 2-8900 SUtter 1-7440 WO 2-4595 


JULY 10, 1960 


Keystone Broadcasting System, Inc. 
111 West Washington St., Chicago 2, Ill. 


Please send us your complete station list and your farm 
market coverage survey. 


Dept. SM-5 


Name. 
Address 


Company Name 
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Estimates, 1959, for 600 Counties leading in Total Value of Products Sold 


VALUE OF FARM PRODUCTS VALUE OF FARM PRODUCTS 


wont pencnettibomend COUNTY and STATE SOLD—1959 
Crops | Livestock Total | Livestock Total | 
($000) ($000) | 


COUNTY and STATE 


($000) | ($000) ($000) 
Custer, Nebr. oesnceée d 5,027 18,312 
Wayne, Ohio. . 4,691 18,618 
Eddy, N. M. P we, | 6 ,042 
Coahoma, Miss. ‘ 1,821 
Jefferson, N.Y... 
Grant, Wash... 
Gloucester, N. J. 
Nash, N. C. 
Lincoin, S. D. 
Lonoke, Ark. 


15,390 20,797 
| 
18,546 20,780 
17,000 20,751 

6,095 20,762 
19,797 20,673 
19,642 20,562 
16,750 20,509 
12,900 20,488 

6,327 20,471 
12,206 | 20,438 

8,765 | 20,415 


Olmstead, Minn. 
Edgecombe, N. C. 
Pima, Ariz. 

Sauk, Wisc. 

Walla Walla, Wash.. . 
MeLennan, Tex. 
Cullman, Ala. 
Gadsden, Fla. 
MeLeod, Minn, 
Kosciusko, Ind. 


Tangipahoa, La........... | 17,412 20,363 
ee 17,107 | 20,349 
17,117 20,309 
12,123 | 20,229 
18,908 | 20,175 
18,487 20,073 
2,648 20,071 
eee : 15,708 20,061 
| Lafayette, Mo............ 16,642 20,018 


Contra Costa, Cal. 
Sedgwick, Kans. 
Morgan, tl. 
lowa, Wisc. 
Humboldt, lowa 
Linn, Ore. 
Wilson, N. C. 


Larimer, Colo 


Ontario, N. Y............ 
St. Lucie, Fim........0.0. 
Stanton, Nebr. 
Marion, lowa 


15,564 


11,642 

1,668 
18,018 
17,778 


19,994 


19,960 
19,959 
19 ,936 
19,928 


| eee 10,569 | 19,913 
Jackson, lowa........... 18,692 19,894 

| 7,844 | 19,771 
15,912 | 19,746 
13,812 19,710 
15,160 19,687 


Richland, N. D. 
Terry, Tex. 
Jasper, Ind. 
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Burt, Nebr. 

Peoria, Ill. 

Otsego, N. Y. 
Hunterdon, N. J. 
McPherson, Kans. 
Yellow Medicine, Minn. 
Klamath, Ore. } 
Clackamas, Ore. Hill, Mont. 2,436 
Adams, Pa. Washington, Ore. : 8,736 
Jefferson, Ark. 4 9 ‘ Steele, Minn 16,380 
Madison, N. Y 17,104 
Harnett, N. C.. 1,700 


White, Ind... : 10,612 19,671 
Jo Daviess, tl. 18,687 
Carver, Minn F 18,518 
16,167 
18,792 
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Columbus, N. C. 
Cross, Ark. 
Vernon, Wisc. 
Keokuk, lowa 
Manitowoc, Wisc 
Wicomico, Md. 
Monona, lowa 
Vermilion, La. 
Fort Bend, Tex. 
Piatt, ti. 


ny 


n 
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Jerome, idaho. .......... | 9,568 
Chippewa, Wisc. | 18,427 
Kent, Del... . | 8,890 
Van Buren, Mich. 5,948 
Clay, Minn. F | 6,215 
8,206 

12,448 
12,857 
7,119 

1,543 
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Pembina, N. D.. 
Saline, Mo. 
Wake, N. C. 
Clinton, Ind. 


nN 
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7,286,240 


7,154 

5,083 

5,074 
14,985 
12,621 
18,483 
15,211 
13,211 
9,011 10,076 
3,880 15,177 
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See ee ee 


9,157 9,887 
1,355 17,650 
14,742 4,277 
13,507 5,422 
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SALES MANAGEME"T 


LOCAL One-Medium Coverage 


of the world’s richest farm market 


Localized Midwest Unit Farm Papers they also offer local advertising flexi- 
operate as a unit for their advertisers’ bility, local impact, local prestige and 
benefit .. . operate individually for their the high readership of local editorial 
readers’ benefit. As a unit they give you content. Ask us about the Midwest 
complete one-medium coverage of an $11 Unit’s local merchandising tie-in services 
billion farm market. But being localized available to you. 


ONE ORDER -ONE PLATE -ONE BILL 


at a substantial saving in rates 


1,263,634 NET PAID ABC CIRCULATION 


93% Concentrated in the 8 Midwest States 
Published First and Third Saturdays of Each Month 
Distribution as of June 30, 1959 


Number of The Nebraska Prairie Wallaces Wisconsin Total 
Farms Farmer Farmer Farmer Farmer Agriculturist 5 Papers 


lilinois..... S 175,543 Garon 196,542 2, 8,902 237,628 
Indiana........ . 153,593 Sat Bret Ge < 127,182 
MRL. co ood . 192,933 4,522 ,616 186,336 oe 193,397 
0 6 EE a ‘ . 153,558 7,881 et ’ 165,656 218,084 
Minnesota........ : 165,225 162,298 adbbede 5, ’ 193,722 
Nebraska ; ; 4 100,846 105,524 . : 111,937 
North Dakota.. are 61,939 ; jaa es aoletendes 43,781 
South Dakota.... re 62,520 : 1,544 ; 5, : 49,645 

; 1,066,157 260,035 107,991 369,887 257, 179,618 ‘1,175,376 
Misc. and Unclassed ; ; 10,900 35,153 oe - 11,012 88,258 
GRAND TOTAL...... ee "268,639 118,891 ‘405,040 280,4: 190,630 1,263,634 


RATES...and COMBINATION SAVINGS 


2-Page Pony Spread % Page 

4-Page Spread (900 lines) Page 3 Columns \% Page V4 Page 

Insert Bik. & Wh. Bik. & Wh. Bik. & Wh. Bik. & Wh. Bik. & Wh. Bik. & Wh. 
The Farmer te 5,585.00 $ 4,468.00 $ 2,565 $2,234.00 $1,675.50 $1,117.00 $ 558.50 
Nebraska Farmer ‘ cidah dns, “See 2,419.20 1,440 1,209.60 907.20 604.80 302.40 
Prairie Farmer 4 ctesscee Gwe 5,241.60 3,240 2,620.80 1,965.60 1,310.40 655.20 
Wallaces Farmer ee 5,194.00 4,155.20 2,385 2,077.60 1,558.20 1,038.80 519.40 
Wisconsin Agriculturist - 3,822.00 3,057.60 1,755 1,528.80 1,146.60 764.40 382.20 
GROSS RATE ....-$24,177.00 $19,341.60 $11,385 $9,670.80 $7,253.10 ‘$4,835.40 ‘$2,417.70 


MIDWEST UNIT RATE ‘ . 20,612.50 _ 16,490.00 __ 9,710 8,245.00 6,660.00 4,475.00 2,285.00 
SAVINGS...... ..$ 3,564.50 $ 2,851.60 $ 1,675 $1,425.80 $ 593.10 $ 360.40 $ 132.70 


® Charge for One Color $605.00 per page or less—Minimum Space Y% Page @ Junior Page, Black and White $5,700 
© 4-Page Inserts Supplied by Advertiser 


ADDRESS: MIDWEST FARM PAPER UNIT. Sales offices at: 35 E. Wacker Drive, Chicago 1...250 Park 
Avenue, New York 17, New York. ..110 Sutter Street, San Francisco 4... 159 S. Vermont Avenue, Los Angeles 4. 


. MIDWEST UNIT Foun Papo 


ADVERTISE MOST WHERE FARMING IS BIG BUSINESS...AND GOOD LIVING 
LY 10, 1960 


Value of Farm Products Sold, Leading Counties 


67) Estimates, 1959, for 600 Counties leading in Total Value of Products Sold 


VALUE OF FARM PRODUCTS VALUE OF FARM PRODUCTS 
SOLD—1959 

COUNTY and STATE SOLD 1000 COUNTY and STATE a <a 

Crops Livestock Total ‘ Livestock Total 


Madison, Aia : . ‘ Rock Island, til. 
Platte, Nebr F , d x De Kalb, Ala. 
Plymouth, Mass. } iy ‘ Madison, I. 
Cherry, Nebr : y Williamsburg, S. C. 
Putnam, Ohio . . J ‘ || Canadian, Okla. 
Mesa, Colo , J ‘ A Douglas, lil. 
Madison, Ohio 


Martin, N.C Box Elder. Utah... 


Saunders, Nebr 
Waldo, Me 

Cayuga, N. Y. 

Lac Qui Parle, Minn 
Turner, S. D. 
Hennepin, Minn. 
Niagara, N. Y. 
Greene, III. 
Hancock, Ohio 


| Beaufort, N.C... 
| Waupaca, Wisc... 
| Monroe, Wise... 


Traill, N. D. 
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Mills, lowa 


Marshall, Ala | Cowley, Kans.. 


Leflore, Miss 
Polk, Wisc. 
Gratiot, Mich. 
Mercer, Ohio 
Wyoming, N. Y 
Brown, Wisc 
Henry, Ohio 
Adair, lowa 
Jackson, Ark. 


—_— 


2358 
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| Marshall, Kans....... 
| Livingston, N. Y......... 
Marshall, Il 
De Witt, Il 
| Barton, Kans. 
Bo Se 
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Ulster, N. Y 
Rock, Minn 
Winnebago, lowa 
Ocean, N. J. 
Fremont, lowa 
Nicollet, Minn. 
Tippecanoe, Ind. 
Yamhill, Ore. 
Guthrie, lowa 
Worth, lowa 


Lincoln, Nebr... .... 
Wayne, Ind. ; 
De Soto, Miss........... 
Clinton, Ohio 
Chatham, N. C.. 


SsFFESTERE 


Atchison, Mo. 
Osceola, lowa 
Barnes, N. D. 
Washita, Okla. 
Pickaway, Ohio 
Washtenaw, Mich. 
Montgomery, lowa 
Dickinson, Kans. 
Cattaraugus, N. Y. 
Halifax, N. C. 


Washington, Kans. 
Middlesex, N. J....... 


&& 
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Allamakee, lowa ¢ | - 16,814 
Louisa, lowa é . | 16,809 
Stutsman, N. D. Waseca, Minn........... | 16,801 
Hendry, Fla. 

Forsyth, Ga. 
Carroll, Md. 
Ottawa, Mich. 
Trempealeau, Wisr. 
Chickasaw, lowa 
Hendricks, Ind. 
Adams, Wash. 
Ward, N. D. 


16,747 
16,728 
16,721 
16,709 
16,704 
16 ,662 
16 ,638 
16 ,607 
16 ,603 
16,601 
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Salem, N. J. 
Atlantic, N. J. 
Benton, Ind. 
Kay, Okla. 
Winona, Minn. 
Gibson, Tenn. 
Erie, Pa. 
Worcester, Md. 
Gonzales, Tex. 
Highlands, Fla. 
Caddo, Okla. 
Genesee, N. Y. 


a 
3 


16,596 
16 ,595 
16,583 
16,581 
16,587 
16 ,523 
16,513 
16 483 
16 ,482 
16 464 
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‘Turn on the local sell! 


The oil explorer knows that some spotis 
warrant deeper drilling than others— 
and so does the Sales Manager! Often in 
particular markets he wants to intensify 
impressions, put on more drive, give salesmen, 
dealers and distributors better backing, 
increase merchandising. 

Now it is easy to turn on the local sell— 
through the 24 State and Regional editions 
of SUCCESSFUL FARMING, augmenting the 
huge force and power of the National edition. 

Local dealers can be listed, messages 
personalized, price and product featured, 
copy varied to tie in with local events 
and promotions for added sales stimulation. 

The new sales tools are also helpful in 
introducing products market by market, 
testing copy and measuring with keyed 
response, trying different plans in the field. 

SUCCESSFUL FARMING made the added 
flexibility available for the first time in a 
quality farm magazine. The new editions 
have the same kind of editorial content, 
fine reproduction, long life as SF, and enjoy 
the same prestige and influence in major 
markets with important buying power. 

The big businessmen readers of 
SUCCESSFUL FARMING have big farms, 


averaging 336 acres—50% larger than in 1945. 


SF farm families had on hand, as of 

January 1, 1958, 41% of all U. S. milk cows; 
in 1957 they sold 47% of all cattle and calves, 
and 62% of the nation’s hogs and pigs. 

And SF possesses an unusual receptivity 
and response, reader loyalty and confidence, 
based on 58 years of service, showing readers 
how to earn more money and live better— 
values not on the rate card, but contributing 
to advertising’s productivity and sales. 


W ITH bulging bank balances, checkbook 
cash, substantial savings and high income, 
SUCCESSFUL FARMING farm subscribers 
are among your choicest customers and 
prospects. Their estimated annual average 
income from farming alone has averaged 
around $10,000 for more than a decade—a 
class market which merits top consideration 
in any national plan. 

Whether you choose a combination of 
the new editions, or the impressive impact 
of the National edition, SUCCESSFUL FARMING 
delivers the best of the nation’s best 
farmers, with greatest efficiency and economy. 

Ask the nearest SF office for full facts. 

Meredith of Des Moines .. . America’s 


biggest publisher of ideas for today’s 
living and tomorrow’s plans. 


Successtul Farming 


... Des Moines, New York, Chicago, Atlanta, Boston, Cleveland, Detroit, 


Los Angeles, Minneapolis, Philadelphia, St. Louis, San Francisco. 
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The FARMER 
America’s biggest customer 


and getting bigger 


all the time! 


Gross Income of all farm families exceeded $46 billions in 1959! 


e That’s more than all U.S. business spent on new plants 
and equipment. 


e That’s about the amount the U.S. Government spent on 
national defense. 


Each year, the farmer — America’s biggest customer—spends more and 
more for the products of business and industry. 


GROSS INCOME- ALL FARMS- All sources GROSS INCOME-PER FARM- All sources 
| $10,000 | j ' 


gooo__| 
s000_____| 
ae 
6000 


oo a a 


4000 


3000 __ 


2000 


The black line shows yearly income changes. The blocks indicate averages by 5-year periods. 


In 1959 Gross Farm Income 2nd Largest In Gross Income Per Farm Family Hits All-Time 
History—$46.3 Billions! High—$9,978! 
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CAPITAL EXPENDITURES - PER FARM 


nd ve Billion GROWTH IN FARM ASSETS - ALL FARMS 
ox = 100, 
| 


Farm Family Expenditures For Equipment And Total Farm Assets Now More Than Ever Before 
Construction Highest Ever! —A Whopping $208.2 Billions! 


GROWTH IN FARM ASSETS ~- PER FARM sities U.S. POPULATION 1940-1980 
275 j 


$43,724 


| 
10,000_$ 10587 jo» 


$8,346 } 1940 - 1960 = 48, 306,000 Gain 


| Up 27% | ee i i | 


1940 1945 1950 1955 1960 1965 1970 


5,000 


Average Farm Family Is Now Worth More Mouths To Feed—More Customers For 
Over $43,000! Farmers! 


e Farm families everywhere depend on FARM JOURNAL. Free copies of this report, in 
booklet form, are available in 


One-half of all the farm families in America—and an even limited numbers. Write: Public 


— - Relations Dept., Farm Journal, 
larger share of the farm families you are most interested Naik Mahinaien. Saende, 


in reaching—subscribe to FARM JOURNAL. This is an al- Phila. 5, Pa. 


r/iN\ 
most unbelievable share-of-market. One that is unequalled ad 


by any other magazine in any other major market. FARM 
JOURNAL 


OVER 3,000,000 SUBSCRIBING FAMILIES 


3 . GRAHAM PATTERSON, Publisher 
All information on these pages was compiled by FARM JOURNAL from USDA & Census reports RICHARD J. BABCOCK, President 
JULY 10, 1960 
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67D Estimates, 1959, for 600 Counties leading in Total Value of Products Sold 


COUNTY and STATE 


VALUE OF FARM PRODUCTS 


SOLD—1959 


| Livestock | 
($000) 


Total 
($000) 


Augusta, Va.... 
Placer, Cal. 
New Haven, Conn. 
Bertie, N. C. 

Jeff Davis, La. 
Swift, Minn... 
Washington, Nebr. 
Baldwin, Ala. 
Tehama, Cal. 
Clinton, Mich. 


Seward, Nebr. 
Brookings, $. D. 
Audrain, Mo. 
Osage, Okla. 
Ellis, Tex. 
Desha, Ark. 
Madison, Nebr. 
Litchfield, Conn. 
Cascade, Mont. 
Clinton, Mo. 


Kingfisher, Okia. 
Grant, Ind. 
Marshall, ind. 
Snohomish, Wash. 
Washington, N. Y 
Tarrant, Tex. 
Otoe, Nebr. 
Madison, Ind. 
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13,173 
6,461 
11,021 
2,828 
2,470 
10,461 
10,681 
8,080 
10 ,065 


16 ,427 
16,401 
16 401 
16,396 
16 ,377 
16 ,360 
16,361 
16,336 
16 ,334 
16 ,302 
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COUNTY and STATE 


VALUE OF FARM PRODUCT: 
SOLD—1959 


Total 
($000) 
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16,085 
16 ,081 


16,028 
16 ,020 
16,016 
16 ,009 
15,946 
15,906 
15,885 
15,884 
15,883 
15,873 


15,869 
15,868 
15,858 
15,821 
15,818 
15,817 
15,803 
15,799 
15,789 
15,723 


1,502 


,523 


| 9,352,807 |17,462,748 


31.42 


49.59 52.42 


4,782 


410 114,304,887 


18,860,263 |33,315,175 


Value of Farm Products Sold, by States and Sections 


SECTION and STATE 


NEW ENGLAND 
Connecticut 
Maine 
Massachusetts 
New Hampshire 
Rhode Island 
Vermont 


MIDDLE ATLANTIC 
New Jersey 
New York 
Pennsylvania 


EAST NORTH CENTRAL 
IHinois 
Indiana 
Michigan 
Ohio 
Wisconsin 


WEST NORTH CENTRAL 
lowa 
Kansas 
Minnesota 
Missouri. . 
Nebraska 
North Dakota 
South Dakota 


SOUTH ATLANTIC 
Detaware 
District of Columbia 
Florida 
Georgia 
Maryland 


126,838 
229,704 
193 ,095 


353,247 
112, 103 


1,932,330 
422,312 


2,524,430 
32,483 


601 ,307 
317,743 


78.986 


VALUE OF FARM 


PRODUCTS SOLD—1959 


Total 
($000) 


Livestock 
($000) | 
; 


SECTION and STATE 


VALUE OF FARM 
PRODUCTS SOLD—1959 


BY) 


| 
Livestock | 
($000) 


Total 


21,282 
121'579 


689,034 
304 852 
619,927 855 322 
600 267 796,791 
1,398,024 | 1,956,965 
1,219,957 | 2,017,089 


1,050,239 
712,976 
966 , 209 


177 ,830 


214.476 
473,386 


8,351,955 
102,349 


5,823,046 
69,576 
201.138 


385 263 
174.081 


808 377 
722,048 
254.208 


North Carolina............... 
South Carolina... 

Virginia. hae 

West Virginia... . 


EAST SOUTH CENTRAL 
Alabama 
Kentucky. 
Mississippi. . 
Tennessee 


WEST SOUTH CENTRAL 
Arkansas 
Louisiana. . . 
Oklahoma. . 
Texas. . 


MOUNTAIN 
Arizona 
Colorado 
Idaho... .. 
Montana... 
Nevada.... 
New Mexico 
Utah 
Wyoming 


PACIFIC 
California 
Oregon 
Washington 


UNITED STATES... 


290,694 
104,976 , 
474,866 
116,177 


2, 


3, 764,582 


504,795 
603 , 538 
634 ,692 
544,165 


148,497 
211,923 


145,075 
111,127 
118,979 
292,947 | 1, 


2,287,190 


592,617 


324,432 ’ 
| 2,296,014 


376,553 | 916,523 


2, 


1, 


242,691 | 2, 


1,057,901 


364,673 4,007 ,412 


240,161 
228 ,525 
210,516 
193 ,076 

6,280 
114,721 
34,364 
30,248 


1,633,986 
181,110 


166,061 
2,473,754 
2,976,984 

416,507 

551,410 


| 3,944, 901 


| 1,411,324 
1,115,020 
190,065 
222°171 

| 1,527,286 


9°6,917 
211,203 
324,612 


392,732 


4.782.410 _{14. 


304.887 |18.860.263 33.315.175 
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Sections 3 


CANADIAN 
POPULATION, INCOME 
RETAIL SALES Data 


Other Sections: 


1. Foreword; 
How To Use the Survey Page 19 


2. Population, Income Data for States, 
their Counties and Cities; 
Farm Data 


4. Retail Sales Data for States, 
their Counties and Cities 


5. Rankings of Leading Counties and 
Cities; Metropolitan Area 
Summaries and Rankings; 
Summaries of All Data 
for Regions and States 


Canadian Survey of Buying Power 


The remarkable degree of cor- 
relation between the United States 
and Canadian economies was again 
illustrated in 1959, a recovery year 
for both countries. Industrial output 
in Canada, which had been less 
adversely affected in 1958 than that 
of the United States, went up 8% 
in 1959 as against 13% for the United 
States. Aside frorn slight differences in 
turning points and amplitudes of 
fluctuation, the Canadian business 
cycle can be viewed as almost a 
small-scale model of the United States 
experience. For example, the 1958 
recession was for both countries 
characterized by sharp drops in auto- 
mobile sales, while having little effect 
on food store sales; and both countries 
recorded above-average gains in 
automobile sales in 1959. Recovery 
in Canada occurred early in 1958, 
about six months prior to the United 
States recovery, and proceeded more 
moderately. The chances are that 
Canada’s more moderate progress in 
1959 foreshadows a similar develop- 
ment in the states in 1960. 


Canadian economic growth hinges 
specifically on its large population 
gain (of the order of 2.5% per year) 
and its large scale capital investment 
program, financed in large part with 
United States funds. The fact that the 
latter is responsible for three-quarters 
of Canada’s post war capital invest- 
ment does bother some Canadians, 
who point out that this has saddled 
Canada with annual payments on 
foreign debt of about one billion 
dollars. On the whole, however, 
capital investment is the keystone of 
any economic advance. 

American investors’ interests in the 
Canadian market is paralleled by a 
growing interest on the part of Amer- 
ican manufacturers in Canadian con- 
sumers, particularly through the 
setting up of subsidiary product and 
distribution facilities. 

We therefore take great pains to 
make our Canadian Survey of Buy- 
ing Power as useful as possible to 
both our Canadian subscribers and 
our American subscribers now op- 
erating in Canada (with or without 


a Canadian manufacturing or as- 
sembling plant). In it they will find 
the same yardsticks of market meas- 
urement which SALES MANAGEMENT 
has been making available for the 
United States markets since 1929. 
As in the past we have benefited 
from consultation with various statis- 
ticians and officials of the Dominion 
Bureau of Statistics on the accuracy 
of our estimates for all of Canada 
and for the provinces particularly, and 
in some instances on our estimates 
for county and metropolitan areas. 
In this connection, our special thanks 
go to J. L. Forsyth, Acting Director 
of the Census Division; F. H. McCoy, 
Information Services Division; J. C. 
Brearley, Asst. Chief, Merchandising 
and Services Section; and S. A. 
Goldberg, Director of the Research 
and Development Division, al? of the 
Dominion Bureau of Statistics. 


Population Estimates 


Our estimates of households for 
Canada follow the United States 


Breakdown of Canadian Retail 
Dollars by Stere Group Purchases 


SALES MANAGEMENT 


for 


ates 


‘sus Bureau definition of the “pri- 
vate household”. It thus includes all 
the persons who occupy a house, an 
apartment, or other group of rooms, 
or a room that constitutes “separate 
living quarters.” It includes the re- 
lated family members, and also the 
unrelated persons, if any, such as 
lodgers, servants or hired hands who 
share the living quarters—also a per- 
scn living alone, or a group of un- 
related persons sharing the same 
living accommodations as partners. 

With one exception, the civil units 
in Canada are the same as in the 
United States, the exception being in 
Manitoba, Saskatchewan, Alberta and 
British Columbia, where there are no 
county names. Instead, each province 
is divided into divisions, which are 
synonymous with counties, and read- 
ers who wish to prepare market maps 
of these provinces should request de- 
tailed outline maps from the Domin- 
ion Bureau of Statistics, Ottawa, 
Ontario. 

However, in the new 1956 Census 
of Population, results of which have 
been incorporated here, the D.B.S. 
revised the definition of divisions in 
Alberta and cut the number down 
from 17 to 15. We have made use of 
the new population estimates in Al- 
berta, but present them in terms of 
the old 17 division breakdown, in or- 
der to preserve comparability with 
our retail sales data, available only 
on the basis of the old breakdown. 


Results of the 
1956 Census of Population 


The recent Census of Population, 
relating to June, 1956, revealed a few 
surprises, though confirming the most 
important fact of an annual gain of 
3% since 1951, about twice as great 
as the comparable U. S. gain. The 
provinces of Ontario, Alberta, British 
Columbia and Newfounderland had 
gains in excess of the Canadian aver- 


JULY 10, 


1960 


ERR SS ee eee 


Foreword to Population, 
Income Estimates ............. 396 


Foreword to Metropolitan Areas ... 402 


Population, Income Summaries for 
SM Metropolitan Areas ........ 404 


Retail Sales Summaries for 
SM Metropolitan Areas ........ 406 


Rankings of SM Metropolitan Areas 408 


Population, Income and Retail Sales 
Summaries for DBS Metropolitan 


age, with the Maritime Provinces, 
Manitoba and Saskatchewan falling 
behind. The Sates MANAGEMENT 
estimates published in our 1956 Sur- 
vey reflected these differential gains, 
but we badly overestimated the gain 
in Prince Edward Island (which re- 
mained practically stationary) and 
understated somewhat the growth in 
Alberta and British Columbia. It 
should be noted, however, that our 
estimates relate to January 1, 1956, 
while those of the D.B.S. relate to 
June, 1956. 

Canada, despite its vast geographic 
size, has a far more concentrated 
population than the U. S. A., and this 
cuts the cost of sales and advertising. 


Canadian Data Locations 
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ges ae eee 412, 436 
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Sales organizations that want to do an 
intensive local advertising and pro- 
motion job can concentrate in Can- 
ada’s 88 largest cities, which account 
for 70% of the retail sales volume; 
whereas in the U. S. A. the 502 
largest cities account for only 62% of 
the retail sales. 

Counties are listed in alphabetical 
order in provinces, and cities are in- 
dented under the counties of which 
they are a part, with city figures 
shown in contrasting light-face type. 
Because part of Canada is French- 
speaking, a column is provided under 
“Population” for the percentage of 
population (according to the 1951 
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Canada and U. S. Economic Box Score 


PERC 
1959 over 1958 


Canada U 


ENTAGE OF CHANGE 
1958 over 1957 


Si: Canada U.S. 


Gross National Product 


oO 


S61 +. &s 0.2 


Index of Industrial Output 


oo +1 


2.9 1.8 7.0 


Disposable Income 


6.5 > 


5.7 7.1 ae: | 


Labor Income 


8.0 


8.0 2.7 0.5 


Consumer Price Index 


1.1 


0.9 2.6 2.7 


Retail Sales 


5.1 


72 2.9 0.2 


Food 


3.8 


2.8 5.7 5.2 


General Merchandise 


5.1 


8.0 5.0 2.4 


Furniture, Appliances, etc. 


7.0 0.6 2.5 


+1 


6.5 38° -423 


+. 


8.3 40 + 43 


Census) which is French-speaking, 
i.e., persons speaking French only, or 
French and English. Many marketing 
authorities argue that the two groups 
should be added together and con- 
sidered as a segment of the popula- 
tion which can be reached most effec- 
tively by use of the French language. 

On the other hand, there is a dan- 
ger that these figures may over- 
emphasize the French language since 
for many French-speaking persons 
English represents the primary ton- 
gue. For example, while three-quar- 
ters of the Montreal population is 
listed as speaking French in the 
above definition, the Montreal post 
office, breaking down households ac- 


398 


Copyright, 


cording to information gleaned by 
mail carriers as to which is the “first 
language”, concludes that 59% of 
homes in Montreal are French, and 


41% are English. 


Net Effective Buying Income 


The first column under this head- 
ing shows in thousands of dollars the 
Net Effective Buying Income (after 
payment of income taxes) from all 
sources such as salaries, wages, divi- 
dends and entrepreneurial income, 
including farm income. 

The Dominion Bureau of Statistics 
provided Sates MANAGEMENT with 
estimates of personal income (before 


1960, Sales Management, Inc. 


taxes) for Canada and the provinces 
(including Newfoundland). These 
estimates were then projected to 1959 
and the results distributed among the 
various counties and cities according 
to a formula devised for estimating 
income for similar United States civil 
divisions. 


Income Distributions 


In this Survey, we present for the 
first time estimates of income distri- 
bution for all Canadian counties, cen- 
sus divisions and cities to parallel 
the data published for all United 
States markets. 

Breakdowns of households by in- 
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MACLEAN-HUNTER KNOWS CANADA’S MARKETS 


Canada is the United States’ biggest 
supplier—and its best customer. In 
1958, U. S. imports from Canada 
were valued at $2.8 billion and its 
exports to Canada at $3.6 billion. 
This big market is nearby, has a 
stable economy and unlimited growth 
potential. 


Canadian media offer the fastest, 
most direct route to this great and 
growing market. Canada’s leading 
periodical publishing house, Maclean- 
Hunter, produces the nation’s widest 


range of consumer magazines, busi- 


MACLEAN-HUNTER 


481 UNIVERSITY AVE., 
OFFICES AT: MONTREAL; VANCOUVER; NEW YORK; LONDON, ENG 
U.S. Reps.: Duncan A. Scott & Co., 85 Post St. 
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BEST CUSTOMER 


ness and financial 
reaching virtually 
buyer. 


publications, 
every kind of 


Maclean-Hunter publications in Can- 
ada are edited by Canadians, experts 
in their fields. Consumers and busi- 
nessmen look to them for authorita- 
tive information — for news of in- 
terest about products and services, 
presented from a Canadian point of 
view. In planning your advertising in 
Canada, select 
Maclean-Hunter publications — the 


Canadian media Canadians rely on. 


make sure you 


THE CANADIAN ECONOMY, 
1960 


millions 
$37,100 


25,700 


Gross national product .. 
Personal disposable 
income 
Personal expenditure on 
consumer goods & serv- 
i 23,922 
5,879 
Shelter 3,513 
Household operation .. 3,083 
Transportation 2,772 
Clothing and personal 
furnishings 2,461 
Tobacco and alcoholic 
beverages 1,625 
Personal and medical 
1,745 
2,844 
*All figures based on 1960 estimates 


compiled by the Maclean-Hunter 
Research Department. 


» San Francisco 4 and 1901 West 8th St. 


f [=] PUBLISHING CO. LTD. 


TORONTO 2, CANADA 


, los Angeles 57. 


estimates of percentages of house- 
holds falling into each of five income 
groups, and their corresponding in- 
come percentages. 

The county and city income figures 
—just as in the case of similar figures 
for population and retail ,sales—are 


Comparison of S. M. and Census Population, By Provinces 


D.B.S. D.B.S. S.M. 
1951 1956 1/1/1956 
(Thous.) (Thous.) (Thous.) 


D.B.S. Z 
Change 1956 
Over 1951 


Prince Edward Isiand 
Nova Scotia 

New Brunswick 
Quebec 

Ontario 

Manitoba 
Saskatchewan 
Alberta 

British Columbia 
Newfoundland 


Total, All Provinces 


come groups on a regional basis rep- 
resent an important research tool be- 
cause the demand for most common 
goods and services varies directly with 
the income class of the potential con- 
sumer. In the U. S. this kind of infor- 
mation has been available for the past 
six years as a result of the large store 
of data on income distribution col- 
lected in the 1950 Census of Income. 
This census was, and remains, the 
benchmark on which we base our 
current estimates of U. S. regional 
distribution of income, as published 
in SALES MANAGEMENT'S annual Sur- 
vey of Buying Power. 

In response to the demand of mar- 
keting people in Canada as well as 
in the U. S., we have finally suc- 
ceeded in developing comparable in- 
come distributions for Canada, based 
mainly on data on taxable income re- 
leased by the Canadian Department 
of National Revenue and on data on 
the distribution of non-farm income 
in Canada released by the Dominion 
Bureau of Statistics. 

However, a considerable amount of 
adjustment, estimation, and gradua- 
tion of income classes, was necessary 
in order to shift the definition of in- 
come to conform with that of “net 
Effective Cash Buying Income” used 
in the Survey of Buying Power, and to 
emerge with city, county (or census 
division) and province G&stributions 
that would check with what we know 


1,123.1 
1,398.5 


99.3 ’ +11. + 0.8 
694.7 . . + 8.1 
554.6 ° , + 7.5 


4,628.4 634. ° +14.1 
5,404.9 


; +17.6 
850.0 " . + 9.5 
880.7 q . + 5.9 
+19.5 
+20.0 
+14.9 


to be true of Canada as a whole. 

The distribution of income in Ca- 
nadian markets is not too dissimilar 
from that in U. S. markets, with a 
somewhat smaller representation in 
the higher income groups. This is in 
accordance with Canada’s somewhat 
lower average income, although mar- 
keting executives are aware of the 
slightly higher value of the Canadian 
dollar. 4 

Nevertheless, it is evident from ‘a 
close study of the figures presented 
here that the urban areas of Canada 
offer the same income potential for 
consumer goods as one finds in urban 
areas of the States, thus confirming 
the desirability of our attempt to treat 
Canadian markets exactly as we do 
markets in the U. S. 

Data published here relate to the 
year 1959, and conform in general 
to the estimates published in pre- 
vious issues of the Canadian Survey 
of Buying Power. However, county 
(or census division) and city income 
totals have been revised slightly. The 
income total presented here differs 
slightly in concept from the income 
total published in our 1959 Survey 
of Buying Power. Here we show cash 
income accruing to households only, 
corresponding to the new concept of 
cash household income introduced in 
the 1959 Survey of Buying Power. 
We also show for the first time, 
county (or census division) and city 


further refined to show percent of 
Canada. Still further refinements are 
the per capita and per household in 
come figures, straight arithmetical 
computation derived by dividing total 
net Effective Buying Income by the 
number of inhabitants and the num- 
ber of households. 


Typical Applications of 
the Canadian Survey 


The specific uses to which the Ca- 
nadian Survey is put run parallel to 
those reported in a recent survey of 
nearly 800 companies who were ask- 
ed to tell us how they use the Sates 
MANAGEMENT Survey of Buying 
Power, including all sections. 

In the order of importance, these 
various uses are: 


1. Choosing city markets for more 
intensive cultivation. 


. Fixing quotas of salesmen. 


. Allocation of advertising funds 
between markets. 


. Changing the size of the adver- 
tising budget according to the 
task to be accomplished. 


. Deciding whether or not mar- 
ket potentials justify introduc- 
ing a new item. 


. Dealer promotion — to 
them their potentials. 


show 


. Deciding on the number of 
salesmen to be employed. 


. Choice of specific advertising 
media (new). 


. Deciding on location of new 
sales branches, retail outlets, 
or factories. 


. Changing amounts to be allo- 


cated to media previously 


used. 
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Why does she squeeze the tomatoes? 


If you sell to women, this file is some- 
thing you should have. It’s free, while 
five-hundred copies last, with the com- 
pliments of J. Walter Thompson. Its 
subject is the Canadian woman. The 
Canadian woman is on the move today. 
She has her own tastes (not American), 
her own standards (not British), her own 
Canadian way of responding to things. 


This folder gives an engaging glimpse 


into the reasons why... why the sense of 
touch is so important to her, why she 
will notice the smallest detail in your 
advertising, why she relates everything 
so completely to herself. Call or write 
us for -your copy today. In Toronto, 
600 University Avenue, EM. 2-3471. In 
Montreal, 1600 Dorchester Street West, 
WE. 4-1331. In Vancouver, 626 West 
Pender Street, MU. 3-0034. 


> 


SELLING TO TODAY'S CANADIAN cosa 


Janet Wolff: Vice President, J. Walter Thompson Company 


‘Tones Wolff, Vice President ond 
Copy Group Head 

J, Walter Thompson Company 
Wigsteatvors by Beraord Owett 

The moteriet # the oddress camsal be 


Coptodac ed wAbert express permnsan 
frow the cuthor janet Wolf 


J. WALTER THOMPSON COMPANY LIMITED 
1600 Dorchester St. West, Montreal 25, Que. 600 University Avenue, Toronto 2, Ont. 
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have 


Marketing long been 
seeking a workable metropolitan area 
concept for Canada that would help 


focus attention on the relatively small 


men 


number of urban areas that account 
for the bulk of Canada’s marketing 
activity. In connection with the 1951 
and 1956 Canadian Census of Popu- 
lation, the Bureau of Sta- 


tistics has taken a step in this direc- 


Dominion 


tion by issuing population data for 
15 officially designated 
Metropolitan Areas.” 

The Bureau itself to 15 
of the larger cities of Canada which 
defined satellite 
in close economic, geographic 
social relationship to the city 
Population data are available 
1956 


“Census 
confined 


have well commu- 
nities 
and 
proper 
for these areas not only for 
and 1951 but also for 1941. 
The DBS also has established an- 
defini- 
an additional twenty cities 


alogous “metropolitan” area 


tions for 
for which “there are adjacent areas 
characteristics and in 


with urban 


which the population of the central 


city is over 25,000.” Unfortunately, 
the DBS omitted from its designa- 
tion of these additional urban areas 
the cities of Regina and Saskatoon, 


both of which have populations over 


50,000, on the grounds that these 
cities “did not have well-defined 
satellite communities.” Nevertheless, 


any listing of Canadian metropolitan 
areas would certainly be incomplete 
without these two cities, so we have 
included them in our tabulation. 


We present here two sets of metro- 
politan area tables, one for the 15 
areas defined by DBS and one for 34 
areas defined by SALES MANAGEMENT 
which we frankly 


m county lines, 


preter tor two reasons. 

For one thing it gives recognition 
to 17 areas not recognized by DBS. 
For another, it 
fundamental problem in the use of 
the DBS so-called “metropolitan city” 
definitions, which American market- 
comment upon out of 


eliminates a more 


ing men can 
their own experience. 

The definitions of the boundaries 
of the satellite areas follow a popula- 
density and_ therefore 
cut across corporate, municipal and 
definitions are 
similar in concept to the “metropoli- 
tan districts’ of the 1940 United 
States Census, which were composed 


tion contour, 


county lines. These 


of minor civil divisions in and around 
cities of than 50,000 inhabit- 
ants, having a population density of 
150 persons per square mile. 


more 
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Canadian Metropolitan Areas 


In making up these districts, it was 
sometimes decided to include a few 
less densely populated civil divisions 
on the basis of special qualifications. 
In other cases, only a portion of a 
minor civil division was included if 
the division had a large area and the 
principal concentration of population 
was in a small section in or near the 
central city, with the more remote 
sections being sparsely settled. In 
such cases, the unit considered was 
not the minor civil division, but com- 
ponent enumeration districts. 

A metropolitan district was thus 
not a political unit, but rather an area 
including all of the thickly settled 
territory in or around a city or group 
of cities, and it tended to be a more 
or less integrated area with common 
economic, social, and often, but not 
always, administrative interests. 

However, it was this lack of ad- 
ministrative interests that proved to 
be the Achilles heel of the definition. 
In the years since the 1940 metro- 
politan districts were established, 
there has been very little, if any, 
major marketing use made of these 
district definitions. The reason is that 
the boundary definitions were so 
complicated and detailed that it 
proved impossible to secure sales 
data for these areas without invest- 
ing a huge research effort. Conse- 
quently, these essentially unworkable 
metropolitan district definitions were 
soon scrapped and replaced by a 
metropolitan county area _ concept, 
which, in the United States, has 
proved to be quite successful. 


The general concept adopted is 
one of an integrated economic unit 
with a large volume of daily travel 
and communication between the cen- 
tral city and outlying sections. 

The application of these principles 
has finally yielded 182 metropolitan 
areas in the U. S. defined along 
county lines, which have been en- 
thusiastically and universally ac- 
cepted by marketing experts. 

Now, in passing over from the 
metropolitan district concept to the 
metropolitan county concept, it was 
frequently found necessary to in- 
clude large land areas, often sparsely 
settled, which would not really be 
regarded as urban in character. Yet, 
it was felt that the distortions intro- 
duced in the final data were not 
great enough to outweigh the ad- 
vantages growing out of the use of 
the simple county definition. 

Over the past several years, the 


SALES MANAGEMENT research sta‘ 
has been consulting with variou 
Canadian marketing experts on th 
advisability of establishing metropo 
itan area definition for Canada tha 
would follow county lines. Enoug 
interest (along with some skepticism 
was expressed for us to decide to g 
ahead. Accordingly, we present ot 
definitions, along county lines, of 3 
major Canadian metropolitan areas. 

In only four areas (Montreal, Que- 
bec, Ottawa and Winnipeg) was it 
necessary to include counties othe: 
than the parent county. By and large, 
with the exception of St. John, N. B 
the population totals included in the 
metropolitan county areas are greate! 
than those of the DBS areas. 

The largest divergence occurs with 
respect to Victoria, for which the 
county definition (Division 5 in B.C.) 
covers about twice as many people as 
are in the DBS definition. 


It must be noted that these county 
definitions are offered with great cau- 
tion, for there are some problems in- 
volved in their use. County lines in 
Canada are in some cases drawn in 
a rather misleading way from the 
standpoint of their use as self-con- 
tained market areas. For example, 
counties in Quebec on the north 
shore of the St. Lawrence River are 
long narrow strips, running north of 
the river. Thus, thecounty of St. 
Maurice includes the two separate 
areas of Shawinigan Falls and Trois 
Rivieres. Much of the trade in the 
latter city is associated with part of 
Champlain County and Nicolet Coun- 
ty across the St. Lawrence. Subse- 
quent examination by Canadian mar- 
keting experts might result in com- 
bining Nicolet County with St. Mau- 
rice County as the metropolitan area 
for the multiple city market of Shaw- 
inigan Falls-Trois Rivieres. 

Another difficulty is found in the 
definition of the Winnipeg market as 
including all of Division 6 (Mani- 
toba), which means the inclusion of 
nearly 30,000 persons in the rich 
farming area of the Portage Plains 
and the Red River Valley. Similar 
difficulties affect other metropolitan 
areas where the use of county lines 
requires departure from a. strictly 
urban concept. Whether or not these 
departures are considered too large 
can be ultimately answered only by 
Canadian marketing experts. We 
offer these definitions principally to 
stimulate thinking on a vital market 
ing problem. 
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This man is the strategist who sets the corporate sales goals. He listens care- 
fully to recommendations on markets, media, manpower, merchandising, ad- 
vertising—and all the tools that promise selling efficiency. He no longer asks 
‘“‘how,”’ but insists on knowing ‘‘why,”’ and challenges those about him to achieve 
sales goals that he, himself, establishes. His copies of Sales Management 
magazine are within easy reach, for what he finds there encompasses the spec- 
trum of his professional job function. The issue now in your hands is an example 
of Sales Management's unique service—on both sides of the border. 
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Population, Income Summary for Metropolitan County Areas 


See explanation of 


NEWFOUNDLAND 
St. John’s (Division 1 


NOVA SCOTIA 
Halifax (Halifax County 
Sydney-Glace Bay (Cape Breton County 


NEW BRUNSWICK 
Moncton (Westmorland County 
St. John (St. John County 


QUEBE( 
Chicoutimi-Jonquieres (Chicoutimi County 
Montreal (Montreal, Jesus Island, Chambly Counties 
Quebec (Quebec and Levis Counties 
Shawinigan Falls-Trois Rivieres (St. Maurice County 
Sherbrooke (Sherbrooke County 


ONTARIO 
Brantford (Brant County 
Fort William-Port Arthur (Thunder Bay County 
Guelph (Wellington County 


Hamilton (Wentworth County 
Kingston (Frontenac County 
Kitchener (Waterloo County 


London (Middlesex County 
Oshawa (Ontario County 
Ottawa (Carleton County, Ontario and Hull Counties, Quebec 


Peterborough (Peterborough County 
St. Catharines (Lincoln County 
Sarnia (Lambton County) 


Sault Ste. Marie (Algoma County 
Sudbury (Sudbury County 
Timmins (Cochrane County 


Toronto (York County) 
Windsor (Essex County 


MANITOBA 


Winnipeg (Division 6 and Division 9 


SASKATCHEWAN 
Regina (Division 6 
Saskatoon (Division 11 


ALBERTA 
Calgary (Division 6 
Edmonton (Division 11 


BRITISH COLUMBIA 
Vancouver (Division 4 
Vietoria (Division 5 


Total SM Metropolitan County Areas 


** Includes people speaking both French and English and people speaking French 
7 


only. See page 39 
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JM POPULATION 
ESTIMATES, 1/1/60 


Cons. 

Total House- Spend. 
thou- %, of holds Units 

sands) Canada (theus. thous. 


-1 | 4.9271 
-2 | 1.6131 


0 57.0071 


aw 
French 

Speaking 

(thous.)** 


SM EFFECTIVE BUYING INCON 
ESTIMATES—1959 


Net 


Dollars %, of 
(add 000) | Canada | 


162 ,397 


250,214 
148,114 


467 645 | 6.1132 | 
466,117 | 1.9415 | 


5,634 
5,43 


15,802,493 65.8227 | 6.180 


Before using these figures, read foreword, page 396. 
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Ontario 


Saskatch- 
ewan 


Manitoba 


igcs yt 
Mg gesE: 7 New 
Brunswick 


Prince 
Edward 
Island 


C d by Sal Mil 
aha a a 8 8S y a es, not i es On this chart we have drawn the 229 counties 


and census division across Canada in size according to retail sales volume. They are shaded in accordance with the intensity of coverage of 


Weekend and its French language edition Perspectives. 


Note . . . where retail buying is highest — coverage is greatest! 
Copies of this chart, size 35” x 2214”, with or without Weekend/Perspectives coverage, are available upon request to our U.S. representa- 


tives, O’Mara & Ormsbee, Inc., New York, Detroit, Chicago, Los Angeles and San Francisco, or Weekend Magazine/Perspectives, 231 St. 


James St., W., in Montreal, Canada. 


SOCAN 1,850,000* net paid circulation 


L EG e N D | 1959 Total Combined | Coverage of 
Households Circulation | Total Hslds. Retail Sales ‘ a 
Now reaching over 1,850,000* homes from coast to coast. 


75 COUNTIES | 
ieedkab% Conesens) | 2,500,500 | 1,482,574 63.49 


| age 5 ag The biggest Weekend 


50 COUNTIES Uj Y | 103,304 ra s 
tH - single selling MAGAZINE AND ITS FRENCH LANGUAGE EDITION 


(15 to 25% Coverage) 


= a force in Canada / Perspectives 


(5 to 15% Coverage) 


Sources: Households G Retail Sales—‘Sales Management 1959’ WEEKEND Magazine/PERSPECTIVES 
* Effective September 10, 1960. 


circulation effective September 10, 1960—1,858,015 


Retail Sales Summary for Metropolitan County Areas 


See explanation of @Y7) definitions, page 402 


RETAIL SALES— GYD estimates, 1959 


Index Genera! 
— of Sales Food Mdse. | Apparel 
nena ndex | Activity | ($000) ($000) | ($000) 
NEWFOUNDLAND 
St. John’s 


NOVA SCOTIA 
Halifax 507 | ° | | 38,738 
Sydney-Glace Bay528 J é | 14,613 


NEW BRUNSWICK 


QUEBEC 
Chicoutimi- | | 
Jonquieres. .. .. 7 | | | 13,215 
Montreal... . 980, 241,117 


| 
Quebec. .........517 ; | 43,301 
Shawinigan Falls- | 
Trois Rivieres. ...525 ' , : 97 10,416, 12,113) 
Sherbrooke. .... .528 ‘ ‘ 7,470| | 8,875 


ONTARIO | 
5,916 


6,747} 
5,298) 

| 
24,319) 
6,049) 
12,631) 


15,489 
5,904 
24,515) 
4,920) 
6,791, 
4,169 


Sault Ste. Marie 
Sudbury 


Timmins 


Toronto . 
Windsor | F 16,691 


MANITOBA 
Winnipeg . r | . 115,557 


SASKATCHEWAN 
Regina... . 
Saskatoon 


15,683 
14,800 


BRITISH COLUMBIA | } 
Vancouver 531 . ° d 32,738, 
Victoria. ........532 ‘ ‘ i wpe 47,259 


ae 
412,987 1,539,327, 310,387| 525,342| 289,45 
06 SALES MANAGEMENT 


| 
Total SM Metropolitan | 
County Areas | . | 423 ,082/|1 ,663 ,361| 


you ve got to have 


MUSCLE! 


The Star Weekly’s got rt 


in CANADA’S 
STRONGEST 

CIRCULATION 
99.6% single copy sale* 


People buy The Star Weekly one copy at 
a time, and for the masthead price of 
15¢ cash. On these terms, they buy each 
copy only if they want to read it. That’s 
how ‘‘single copy sale’’ cuts the weak- 
ness out of circulation. And that’s how 
The Star Weekly delivers Canada’s 
strongest circulation, made up of 
actively interested readers, and buyers. 
You get full value for your advertising 


dollar when you’re 


on advertising 


STAR WEEKLY | 


*only 0.4% subscriptions 
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Brantford (Brant County, Ont 

Calgary (Div. 6, Alb. 

Chicoutimi- Jonquieres 
(Chicoutimi County, P. QO 

Edmonton (Div. 11, Alb. 

Fort William-Port Arthur 
(Thunder Bay County, Ont.) 

Glace Bay —(See Sydney) 


Guelph (Wellington County, Ont.) 
Halifax (Halifax Co., N.S.) 
Hamilton (Wentworth Co., Ont.) 


Jonquieres (See Chicoutimi 
Kingston (Frontenac Co., Ont.) 
Kitchener (Waterloo Co., Ont.) 


London (Middlesex Co., Ont ) 

Moncton (Westmoreland Co., 
N. B.) 

Montreal (Montreal, Jesus 
island, Chambly Counties, Que 


Oshawa (Ont. Co., Ont.) 

Ottawa (Cariton Co. Ont. & Hull 
Co., Quebec) 

Peterborough (Peterborough 
Co., Ont. 


Port Arthur — (See Fort William 
Quebec (Quebec & Levis Counties 
Regina (Div. 6, Sask.) 


St. Catherines (Lincoln Co., Ont.) 
St. John (St. John Co., N. B. 
St. John’s (Div. 1,,Newfoundiand 


Sarnia (Lambton Co., Ont. 
Saskatoon (Div. 11, Sask.) 
Sault St. Marie (Algoma Co., Ont.) 


Shawinigan Falls—Trois Rivieres 
(St. Maurice Co., Que.) 

Sherbrooke (Sherbrooke Co., 
Que 


Sudbury} Sudbury Co., Ont.), 


Sydney-Glace Bay (C ape Breton 
} Co., N.S.) 

Timmins (Cochrane Co., Ont.) 
Toronte (York Co., Ont 


Trois Rivieres (See Shawinigan 
Falis) 

Vancouver (Div. 4, B. C.) 

Victoria (Div. 5, B. C. 


Windsor (Essex Co., Ont.) 
Winnipeg (Div. 6 & Div. 9, 
Manitoha) 


Ranking of Metropolitan County Areas 


Estimates, 1959, for POPULATION, INCOME, RETAIL SALES 


Popula- 


26 
8 


24 
6 


House- 
tion holds 


Effective E. B. |. 
Buying per 
Income Capita 


12 


E. B. I. 
er 
Hsid. 


Total 
Retail | 
Sales | Hsid. 


26 
7 


29 
6 


21 


Eating | Furn, 


Food | & General Apparel 
Store | Drinking Mer-| Store 
Sales | Places chandise| Sales | Appl. 


30 mm DUS 25 
9 6 5 5 


23 30 20 
8 5 8 


15 


Hsid. 


| 
| 


Auto- | 
motive | 


408 


att $B tteege 
eeest bay » 


Market Data on request 


Che Montreal Star ex. 


Population, Income Summary for DBS Metropolitan Areas 


See explanation of DBS definitions, page 402 


POPULATION EFFECTIVE BUYING INCOME 
BY.D ESTIMATES, 1/1/60 BYP ESTIMATES — 1959 


METRO AREAS 
% French 
Speaking 


% of Doliars 
Canada (thous.) (add 080) 


NEWFOUNDLAND 
St. John’s. . ’ 5 F . v 80,506 


NOVA SCOTIA 
Halifax...... ; “f . . . 217,713 


NEW BRUNSWICK 
St. John... , -~ ° ° . ° 109,521 


QUEBEC 
1 Montreal pepueiou somes e . 2,868 ,480 


ONTARIO 
Hamilton ‘ ae ioedsameee d e 5 ¥ 589,710 
Toronto. . 
Windsor 


MANITOBA 
Winnipeg . es : : . 116.8 


ALBERTA 


Calgary... Saree ’ / : 66.7 439,815 
Edmonton. . .. om, i E x 73.8 471,081 


BRITISH COLUMBIA 
225.1 1,275,864 
44.0 231,979 


Total DBS Metro Areas pimbeeee the dade 6,972.3 | , 1,812.4 11,412,046 


1 A special study of Montreal DBS area by the Post Office indicates French is the 
“first language” in 59% of homes, English in 41%. SM’s figure for people speak- 
ing French and English plus those speaking French only is 75.9% of population. 


Retail Sales Summary for DBS Metropolitan Areas 


See explanation of DBS definitions, page 402 


RETAIL SALES— GYD ESTIMATES, 1959 


Eating & 
Index Drink. 


uality | of Sales ‘ood Places . | Apparel 
ndex | Activity ($000) ($000) 


NEWFOUNDLAND 
St. John’s. ..... = : F | 89 i 4,959 
NOVA SCOTIA 
Halifax,.......... 175,435 | 1. - 10,434 


NEW BRUNSWICK 
St. John 97,102 | .6013 | 4, 918} 8, 142) 
QUEBEC 

Montreal... 836,415 )11.3715 F | 85,133 a 49,564 
Quebec... 256,316 | 1. ‘ . 11,378 . 7,435) 8,582 


ONTARIO 
342,283 | 2. ; y 13,768, 52, 13,007} 17,222 
178,714 | 1. ‘ . 11,771 ; 6,901) 9,509 
347,816 | 2. . 12,840 11,803] 15,861 
11,004,961 {12. . ; 81,088} 291,267| 66,418} 83,555 
Windeer............] 181,960 | 1. y 12,199) 19,988] 4,958) 7,253 
MANITOBA 


414,804 ° o . 15,268) 57,971 9,362) 33,124 
248 384 . . ; 12,140; 42,316 6,668; 19,361 
294 , 359 ‘ , 12,772| 54,261 8,144) 20,865 


838,868 ° x 28,168; 168,856) 26,408) 41,725 
168,417 . . 6,740) 26,224 6,323 6,113 


7,428,469 |46.2465 . 318 ,625|1,113,812| 223,001] 353,623) 228,08 
SALES MANAGEMENT 


jn Minettenttlinen Em Oem Ondine Dinfnarodnn i 
= THe Dairy Nuccer © “at 
maaan ce 


ee le a me -— oe 


"THe WinNIPEG TRIBUNE) rimar 
ne | MP sien 


"The Medicine Hat News = q 
THE CALGARY 1 HERALD 


, 


al wi 


eo 


EVERY DAY AN EXTRA... 


IN EIGHT SOUTHAM MARKETS... right 

across Canada. In fact, the two and one-half mil- 

lion people in the highly-individual Southam Au 

cities are enjoying growth, expansion and pros- its IN CANADA 
perity as never before. And that means extras. 

“Extra” dollars to spend on all the “extras” THE SOUTHAM NEWSPAPERS 
prosperity can bring. 

In the past five years Southam markets have cer- 

tainly changed. Retail sales in such busy Southam 

cities as Edmonton, Calgary, Ottawa and North UNITED STATES GREAT BRITAIN 

Bay have risen an overall average of 21%. Simi- —cresmer & WOODWARD INC. (CAN. DIV.) _‘F. A. SMYTH & ASSOCIATES LIMITED 
larly, total effective buying income in Winnipeg, NEW YORK, DETROIT, CHICAGO, 34-40 LUDGATE HILL 
Medicine Hat and Hamilton has increased over SAN FRANCISCO, LOS ANGELES, ATLANTA ee 
$366 million in the same five year period. TORONTO MONTREAL 


: THE SOUTHAM NEWSPAPERS THE SOUTHAM NEWSPAPERS 
Each separate Southam city has a great story to 88 UNIVERSITY AVE. 1070 BLEURY ST. 


tell. A story that means extra sales dollars to alert K. L. BOWER, MANAGER J. C. MeCAGUE, MANAGER 
“marketers” who can readily recognize oppor- THE OTTAWA CITIZEN THE NORTH BAY DAILY NUGGET 
tunity. THE HAMILTON SPECTATOR THE WINNIPEG TRIBUNE 

Sell each individual Southam market the tried and THE CALGARY HERALD THE EDMONTON JOURNAL 
tested way. Sell it through its local Southam THE MEDICINE HAT NEWS THE VANCOUVER PROVINCE® 
Newspaper. It’s the medium the people know best “Pebiihhed fer Posie Prec ted. 
and trust most. 


YOU GET ACTION WHEN YOU ADVERTISEIN 
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ESTIMATES, 1959 


POPULATION 
ESTIMATES, 1/1/60 


EFFECTIVE 


PROVINCES BUYING INCOME — 


The “SM” symbols mark original exclu 
sive estimates by SALES MANAGEMENT 


COUNTIES 
CITIES 


Newfoundland 
Nova Scotia 


Prince Edward Island 


New Brunswick 


Quebec 
Ontario 
Manitoba 


Saskatchewar 


Alberta 
British Columbia 
Yukon-Northwest 


Territories 


Total All Provinces 


Total 
thou- 


sand 
454 
721.8 


103 


of 
Canada 


2.5767 
4.0968 


5845 
3.3867 


28.6425 


5 34.1032 


1 Population 


j 


Division 1 
Ast 
Division 2 
Division 3, 


Division 4 
Division 5 
Division 6 
Division 7 
Division 8 
Division 9 


Division 10 


Province Total 


NOV 


in 


in thou 


Annapolis 
Antigonish 
Cape Breton 528 
Glace Ba 


\Sydney 


Includes people speaking both 


only 


See page 


397 


[nou 


186.9 


25.2 


6 


.0 


10 

4.6 
24.2 
23.0 
13.8 
127.8 
24.2 
3.1 


5.0685 
5.1649 


7.1661 
9.0108 


1993 


Newfour 


1.0608 


2. 


A SCOTIA 


Population 


and 


House- 
holds 
thou- 

sands 


90.3 
166.0 
23.6 
130.5 


1,126.5 
1,529.4 
234.5 
232.7 


17 618.9 100.000) 4,335 


NEWFOUNDLAND 


Cs 


Con- 
sumer 
Spend- 

ing 
Units 
thous 


112.9 


Cumberiat 
Halifax 
“ape Breton 


French 
Speak- 
ing** 


1.3 
7.1 


Net 
Dollars of 
) Canada 


351,090 1.4624 
763,287 3.1794 

98,314 4095 
540,066 2.2495 


-905,432 24.5982 
560,918 39,8245 


, 267 961 
. 102,143 


,846 564 
541,044 


30 ,803 


,007 ,622 


162,397 
63,724 
13,230 
12,355 


14,277 
46 ,558 
43,593 
19,862 
18,693 
8,777 


11,348 


5.2815 
4.5908 


7.6916 
10.5843 


1283 


100 .000 


6764 
. 2654 
0551 
-0515 


0595 
. 1938 
. 1816 
-0827 
0779 
0366 


-0473 


. 2654 


351,090 1.4624 


Per 


773) 3, 
1,057) 4, 
955) 4, 
905) 4, 


170) 5, 
,591) 6, 
420) 5, 
211) 4, 


463 5, 
,601) 5, 


878) 4, 


-363) 5, 


869 4, 
,071) 5, 
525 2, 
546 2, 


642 3, 
155 6, 
150 6, 
492 2, 
430 2, 
398 2, 


880 5, 


773 3, 


ind Population 


in thousand 


Halifax 


Kentville 


5.7 
2.6 
26.5 
5.1 


6.9 


French 


New ( slasgow 


108 .7 


5.5 


10.2 


Per 
Capita) Hsld. 


-0933 973 3,927 
-0459 811) 4,240 
-6169 1,159 5,589 
- 1202) 1,192 5,656 
-1761| 1,277, 6,128 


22 ,385 
11,024 
148,114 
28 S48 


42,281 


and English and people speaking French 


- Heid. 


953 
790 
892 
.780 
.755 


, 152 


3,906 


3,110 


3,082 
3,130 
4,665 


Cash 
In- 
come 
Per 


3,407 
4,112 


County 


Halifax 


$0-2,499 


Hsids. Inc. 


20.0 
11.0 
16.6 
15.1 


Income Breakdown of Households 


$2,500-3,999 | $4,000-6,999 $7,000-9,999 |$10,000&0 
Cy o ( ‘ ( mu | ¢ 


Hsids. Inc. 


31.0 30.5 
29.8 24.2 
32.2 29.7 
29.5 26.3 


29.9 20.6 


21.6 
27.1 
26.1 


28.0 
32.3 


31. 


26. 


City and Population 


Sydney 


12.4 


18. 
19. 


18. 
21. 


5 
4 


Hslds, Inc. Hsids. 


18.2 29.0 


43.9 52.9 


30.8 


25.6 


5.1 
8. 
6.5 
6.5 
8.0 
15.7 


10.0 
7.4 


12. 
10. 


tc y 
Inc. | Hsids. In 


4 


16.1 29.0| 2.5 


County 
in thousands) 


Cape Bret 


Kings 


rruro 


Pictou 


4,760 £ 
4,615) 5 


© SM, 1960. 
SM 


Yarmouth 


3.0 32.2 
33.0 29.2 
22.1 14.8 
21.5 14.2 
19.0 11.6 


Before using these figures, read foreword, page 396 
tandard (4) and Potential (4) Metropolitan County Areas 


19.4 30.1 
23.3 33.5 
51.9 56.8 
54.0 57.9 
54.8 54.9 


Colchest 
Yarmout! 


27 
9.0 
3.7 


Complete Coverage of 175,000 People in Yhe Cape Breton 
Market. One of the Best Test Markets in Canada! 


CHECK OUR FIGURES IN THIS ISSUE 


Cape Breton Post 


Representatives—W. F. L. Edwards & Co., Toronto; DeClerque Shannon, New York, Chicago 


SALES MANAGEMENT 


4] 
In to 
to ye 
maxi 
to-bu 


reach 


Across Canada: 


Digest readership 


. : 3% 
increases as income 39.3% 


goes up 


HOUSEHOLD UNDER 2,000 
INCOME $2,000 TO 
GROUP 2,999 


41% of all adults in over — $5,000 income homes read the Digest 


In today’s marketing strategy this fact is important market, in the city, in the suburbs and on the 


to you. It means that only the Digest can deliver farm. It reaches them in English and in French, 


maximum, concentrated coverage of Canada’s able- and it reaches them with a built-in believability 


to-buy families, no matter where they live. It unmatched by any other publication and unap- 


reaches them from coast to coast, market by proached by any other medium. 


y 


Hee Ee 


Wee: 
. 
Se 


(9) / a\ °C 
CAaUCLS 


44 KING STREET, WEST-TORONTO e¢ 1015 BEAVER HALL HILL-MONTREAL 


ian 


10, 1960 


NEWFOUNDLAND, PRINCE EDWARD ISLAND, 
NOVA SCOTIA and NEW BRUNSWICK 


RETAIL SALES MAP ss 


DIVISION 1 
PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


fae se Ra. cont | Mes 


Syntace tae ree 


NEW BRUNSWICK 


Cree 


ys? JOHN, al 
St. John 
4 


Individual Provinces enlarged or 
reduced separately to establish 
the same area-income ratio for all. 


a 


AAW iY, 
Lt 
yprent 


NORTHUMBERLAND 


se 


Counties and cities on this map 
ere charted in proportion to net 

Waist 
Effective Buying Income: Scale, i 


0032 sq. in. equals $1 million 


Cities shown are those hoving 
net Effective Buying Income of 


$15 million and over 
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— POPULATION EFFECTIV The “SM” symbols mark original exclu- 
NOVA SCOTIA ESTIMATES, 1/1/60 BUYING INCOME— COLD ESTIMATES, 1950 sive estimates by SALES MANAGEMENT. 


Income Breakdown of Households 


— 
Albe 
Cark 
Char 
Glou 
Kent 
King 
Mad: 
Nort! 
Quee 
Resti 
St J 

A 
Sunt 
Victo 
West 

A 
York 

Fr 
Total 
Prov 
SM 


COUNTIES | Met. 


a 
* 
; od 


$2,500-3,999 | $4,000-6,999 | $7,000-9,989 | $10,000& over 
% % a B % % 
Hsids. Inc, | Hsids, Inc. | Hsids. ine. | Hsids, Inc. 


30.9 26.4 | 28.2 39.3) 8.1 18.1 8 
25.5 18.4 | 35.3 41.4 | 13.9 26.3) 1.6 
33.1 30.5 | 27.8 41.9) 4.4 10.5 6 
30.5 25.4 | 20.4 39.9) 7.9 17.2| 1.3 
30.1 45.6 | 12.4 23.56; 1.6 5.0 
37.2 40.5 | 15.2 26.7| 3.8 10.9 
25.8 18.3 | 36.8 42.7 | 12.0 22.4 
22.1 14.2 | 44.3 46.6 | 14.4 24.3 

16.1 | 37.8 41.9 | 13.8 24.1 
35.3 34.6 | 20.8 33.4) 3.7 9.5 

38.6 | 18.8 32.4) 3.2 8.9 

31.8 | 21.2 32.6) 6.6 16.2 
1.4 1.9 7,816) .0326 23.3 15.9 | 85.4 39.5 | 17.8 31.8 
9.3) 10.7 35,658, .1485 34.6 | 17.8 28.6 | 4.8 12.3 
SM Standard (4) and Potential (A) Metropolitan comnty J Areas ata not available. 


*D 
** Includes penple speaking beth French and English and people speaking French ing these figures, read foreword, page 3%. 
only. See page 397, = using 7 eae 


414 SALES MANAGEMENT 


Ss 


41,118 
11,793 
16,721 
10,839 
250,214) 1.0422 
33,410) .1392 
136,277; .5676 
23,968) .0989 
13,718) .0571 
37,118) .1546 


18828 


co 
= 
o 


BESZREES 


eel 
-_-* 


9 POPULATION EFFECTIVE The “SM” symbols mark original exclu- 
NOVA SCOTIA BYP ESTIMATES, 1/1/80 BUYING INCOME © estimates, 1959 sive estimates by SALES MANAGEMENT, 


Income Breakdown of Households 


Net come $0-2,499 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
Dollars Per % %& % %& % % % & 
(000) Hsids. Inc. | Hsids. Inc. Hsids, inc. 


51,262) . 29.0 23.4 35.5 46.8 ’ 8 3.2 
3.1 13,057) . R 26.5 19.9 | 37.7 46.4 ° 3.9 
3.8 15,935 | 4, . 29.0 22.6 | 27.0 34.4 0 8.3 
2.9 8,282) . | -9 | 37.9 41.7 | 12.9 23.1 . ° 2.7 


4.3) 1. 12,126) . y 38.6 44.4 | 12.9 24.2 
2.3 7,168} .0298 . 35.5 36.3 | 20.9 34.7 
.1260} 5.5, 6.3/3.7] 20,081; . 36.5 37.4| 17.4 29.1 
0460 2.2) 2.4 9,152). : 32.9 29.3 | 24.0 34.7 


| 
1.3526 . 72.6 300, 296) 1. Ky -0 | 23.9 16.1 41.0 45.2 
| 
4.0968! 166.0) 205.1 763 ,287| 3. 3,722 4,112] 28.3 -8 24.2 | 31.3 


PRINCE EDWARD ISLAND— Beis 3 


~ City and Population County City and Population 
(in thousands) (in thousands) 
_ ee Prince 
18.2) .1032} 4.4] 4.8 3,283| 2,964) 2,822] 50.2 27. -2 42.6 | 11.3 


794 
39.0 8.7; 10.1 924/ 4,140) 3,539) 3,587] 39.0 -0 29.5 | 20.7 
7.5) . | 1.6) 2.1 7,447) .0310) 993) 4,654) 3,418) 3,973] 35.1 -4 25.3 | 23.2 
045 
132 
092 


County 


45.8) . 10.5; 13.2 . 47,854 -1993) 1, 4,558) 3,600) 3,926) 34.8 -? 26.0 | 24.2 
18.4) . 4.1 5.6 . 20,833) .0868! 1, 5,081) 3,675) 4,394] 30.9 -7 21.7 | 26.4 


Total Above Cities....] 25.9) 1470) 5.7/7.7 28,280) .1178| 1, 


4,961) 3,673 4,275] 32.1 . -2 22.6 | 25.5 


Province Total 103.0| 5848) 23.6) 28.1 9.8] 98,314) .4005| 965! 4,166) 3,499] 3,506) 39.2 29.7 | 20.6 
NEW BRUNSWICK — 


~ City and Population County City and Population County City and Population 
(in thousands) (in thousands) (in thousands) 


ee eee Westmoreland 


-0508| 1,064] 4,368| 3,785 2 13.0 | 29.0 24.7 | 

0883, 847| 3,362) 2,966 18 24.4 | 31.8 34.7 | 

1038} 1,002) 3,669) 3,287 .2 19.3 | 31.4 31.3 

1783} 607) 3,598) 2,837 7 2.0 | 31.3 82.1 

0651) 537) 2,892) 2,378) 7 32.5 | 33.6 42.8 

1180) 1,098) 4,228) 3,675 8 15.9 29.0 25.3 
| 


1240, 771) 4,377| 3,436 8 13.5 | 27.8 23.6 
-1483| 698) 3,458) 2,854 0 22.4 | 31.9 33.9 
0477; 825) 3,582| 3,007 1 21.2 | 31.9 33.3 | 
| 65. 1848) 868! 4,645) 3,820 ‘ | 26.4 21.0 | 
.5000| 21. 3) -4227| 1,152) 4,676) 4,543) 4 10.6 | 28.3 22.3 | 
-3031| 51,137} .2130) 958) 4,824) 3,082) 4, 9 10.5 | 28.3 21.7 


06072. .8| 8,196 .0341) 766) 3,278) 2,887) 23.9 | 32.3 38.7 | 
cn ee ee 
1192} 4, . 4] 15,370, 0640, 732) 3,341) 2,944) 9 23.6 32.4 35.6 


-5256 : ° . 100,161; .4173) 1,082) 4,792) 3,819) | 26.3 9.3 | 

-2372 ‘ - 58,323) .2429| 1,395 5,718) 4,353| 5,020} 15.3 4.5 | . 

2906, ‘ ° 55,743, .2321, 1,088) 4,424) 4,046) 3,884] 33.0 ° ‘ 3 39.8 | 7.7 
-1107} . , : 27,090, .1128) 1,389) 5,210) 4,312) 4,634] 24.9 8.0 | 25. | 34.5 39.5 | 12.2 


14.7) 6510; 26.0| 36.0) 136,550} .5687| 1,190) 5,252| 3,793 4,626] 23.2 7.5 | 25.7 18.1 | 36.7 42.1 {11.2 20.6 | 3.2 
| | | | | } } 


| | | } | } | | 
596.7) 3.3867) 130.5| 151.7| 39.0] 540,066) 2.2495| 905 4,138 3,560 3,646 . -5 26.3 | 25.7 37.5! 6.5 15.3! 1.3 6.8 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


*Data not available. 
** Includes people speaking both French and English and people speaking French Before using these figures, read foreword, page 396. 
only. See page 397. © 
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For Canadian Retail Sales Data 
Turn to Pages 437-454 


10, 1960 


REASONS WHY YOU NEED La Patri 


707,000 adult readers weekly. 


. Large voluntary-bought circulation: 99.5% newsstand COVERAGE OF THE 


sales. 


. The only French medium that offers a choice of 4 sep- FRENCH MARKET 


arate and complete sections — News — Rotogravure 
— Magazine — Comics. 
Toronto Office: 19 Melinda St., Room 101 
180 St. Catherine St. E., Montreal, Que. U.S.A. Representatives: Ralph R. Mulligan, New York, Detroit, Chicago, Los Angeles 


Qa U £ g £ Cc es - The “SM” symbols mark original “exclu 


U ~ a ? bi: ___Sive estimates by SALES MANAGEMENT 
City and Populatior County City and Population County City and Population County 
thousan in thousands) (in thousands) 
Chicoutimi Outremont . 30.0.Mont'l & Jesus Isls. 63.5.........Sherbrooke 
Drummond Quebec : ) Québec ; Richelieu 
Shefford Rimouski ota ds Rimouski Thetford Mines..... 20.7........... Mégantic 
Hull Rouyn 8 ..... Témiskaming Trois Riviéres a fy Sree St. Maurice 
Joliette St. Hyacinthe 5.......St. Hyacinthe Valleyfield.......... 2 Beauharnois 
Chicoutin St. Jean 2 oa Bt St. Jean Val-D’Or eee Ok RBSR rr Abitibi 
Mont'l & Jesus Isls St. Jéréme 28 .... Terrebonne Verdun............. 80.7.Mont’l & Jesus Isls. 
4 Lévis St. Laurent . 45.7.Mont'l & Jesus Isls. be ee eee Arthabaska 
). Mont'l & Jesus Isls Shawinigan Falls : weeeeee. Ot. Maurice Westmount 25.1.Mont'l & Jesus Isls 


POPULATION EFFECTIVE @D te 
ESTIMATES, 1/1 BUYING INCOME— ESTIMATES, 1959 


Con- Income Breakdown of Households 
sumer Cash 
COUNTIES Met House-| Spend- % In- In- 
CITIES Area 1 holds ing French Net 4; come | come} $0-2,489 | $2,500-3,999 | $4,000-6,999 | $7,000-9,999 $10,000&over 
Code hou- of thou- | Units | Speak-| Dollars of Per | Per | Per | Per %, % %, %, ;, % % | &% j 
Canada sands) (thous.) ing** (000 Canada Capita Hsid. C.S.U. Hsid.| Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. Inc. 


Abitibi 7 ° . . 92.1 95,931 .3996 892 4,821 3,518) 4,335) 20.2 6.9 | 30.9 23.2 | 41.0 . 8 11.7) 
Val-d"Or 5 2.1 . 10,659; .0444) 1,025 5,076) 3,789) 4,576) 14.4 4.7 | 27.8 19.7 | 50.6 58. 4 10.1 


2.0 

1.8 

Argenteuil 30. : ; 8. . 32,965 . 1,099. 4,578 3,980 4,107] 23 26.6 | 35.9 ° ‘ ’ 2. 
1 


8 8. 
Arthabaska : , . . ‘ 38,250) . 854 4,203 3,717| 3,780] 27.8 11.0 -3 31.2 | 30.3 
Victori m 


riaville 17.6 OE 3. f 17,385) .07% 988) 4,458) 3,903) 4,052] 2 8.9 | 33.7 27.0 | 35.2 
Bagot : : ; . i 16,435, . 3,573 3,300 3,231 " ‘ -2 41.5 | 23.3 
Beauce d 4 . s 42,640 . 3,524 3,185 3,188 . ’ 4 43.2 | 17.9 
Beauharnois d dj : i . 52,346 . ° 5,082 4,511 4,598 & . -2 20.0 | 46.7 

Valleyfield 26.6 lf 5. 7. 97.2 32,198} . ; 4,954 4,546) 4,483 ‘ 5. 29.9 21.7 | 46.1 


Bellechasse : 0 9 ’ 15,403). 3.081| 2,597) 2,782) 43. : 7 54.6| 8.3 
Berthier 7 : ; ’ ; 19,630, . ; 2,930 3,064] 38. : 6 46.3 | 15.4 
Bonaventure 2. ; , , 25,224) . 2,623, 2,953] 40. ; 9 49.4 | 11.5 


Brome | . ' . ’ 13,174. 3,313 3,440] 35. ’ .7 38.5 | 19.0 29. a7 441 
Chambly : f ; ; 171,426). F 494) 4,775) 4,955) 16. ‘ .3 17.9 | 42.7 45.7) 9.0 15.4 
Champlain T= . ’ 111,851). ,016, 4,369 4,519) 19. i 4 21.2 | 40.0 46.8| 8.7 16.5 


Charlevoix a 6. : 17,543, .0731 . 2,721, 3,205] 36. 0 | 42.2 42.8 | 18.0 29. Ne 5 a ae Y 
Chateauguay 3 .1379 8} 6. ; 29,304 .1220 1, 4 4,499 4,568) . ‘ -6 21.8 | 35.7 J 8.4 18.7 | 3.5 14.0 


** Includes people speaking both French and English and people speaking French *Data not available. 
only. See page 397 


using these figures, read foreword, page 396. 


RADIO NORD 


through Radio Network: CKRN: -CKVD -CHAD -CKLS and CKRN - TV 


Delivers dominant, permanent, exclusive coverage of 


ABITIBI- TEMISCAMINGUE regions in Province of Quebec 


Population: 169,100 Net effective buying income .... $236,834,000.00 
Households: 32,100 Total retail sales: $115,742,000.00 


N.B.—No local daily newspaper. 


416 SALES MANAGEMENT 


when you advertise in French Canada! 


You’re missing better than half of the important French-speak- 

ing market in Quebec if you look only at Montreal when you HERE IS PROOF OF MARKET AND COVERAGE! 

plan your advertising campaign! You have to cover Montreal, Montreal's largest French daily (La Presse) tries to do a good 
certainly — but you also have to look outside of Montreal if you job in its own area —with circulation of 195,059, reaching 


a : : i “ 42.5% of the 458,600 French-speaking households in Montreal 
want sales to pay off as they should! City and Trading Zone (or around 39% of the total occupied 


Here you'll find more French-speaking homes than in the en- dwellings). But, outside of Montreal, it’s a far different story! 
tire Montreal Trading Zone... with annual effective buying French-speaking Total Annual City Zone Circulation 
income per household running as high as $7,668 (compared aaa oer ena tet Ming Bt: 
with $5,201 in Montreal). Only the locally published “Leading - 
French Dailies Outside of Montreal’ can reach and sell these Québec 63,700 $5,395 60,297 2,826 
homes in this vital market. The facts speak for themselves! Treis-Rividres 12,189 5,292 
Shawinigan 6,832 5,722 
There are over 458,600 . Sherbrooke 14,012 5,246 920 
Fre nch-speaking households , ‘ Granby 6,683 4,150 1,034 


in the Montreal City ss 7 ee 
: 18,144 7,668 
and Trading Zone. Chews x 


Hull 11,232 4,671 
Saguenay Region 42,233 


Local Daily La Presse 


2,612 


1,208 


But in the cities and ! 
: . aie - tod \ 2° 6 9AT 
counties outside this zone $ (Chicoutimi) _— — 
ere are over 542,800 ae (Jonquiére) 7,399 


such households. (*Salee Management Annual Survey of Buying Power) 


LOOK BOTH WAYS! 


LEADING FRENCH DAILIES 


OUTSIDE OF MONTREAL 


LE SOLEIL — L'EVENEMENT-JOURNAL LE NOUVELLISTE LA TRIBUNE LE DROIT LA VOIX DE L’EST 
city TROIS-RIVIERES SHERBROOKE OTTAWA GRANBY 
A.B.C. 127,375 A.B.C. 32,618 A.B.C. 33,860 A.B.C. 30,235 A.B.C. 7,340 
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IN THE SAGUENAY 
KINGDOM yj 


he | 


c#KRS 
RADIO™ TELEVISION. 


ONLY CKRS COVERS THEM All. 
LAKE ST.JOHN, JONQUIER: 
KENOGAMI, ARVIDA 


CHICOUTIML 


~~ QUEBEC 


JM 


ESTIMATES. 1/1/60 


EF 


FECTIVE 
BUYING INCOME— ESTIMATES, 1959 


e “SM” symbols ori 
ba estimates by SALES ES MANAGEMENT. 


COUNTIES | Met. 
Es Area 
Code 


sands) 


Canada sands) 


come 
Per | Per | Per 
Hid. | C.8.U.| Hsid. 


Cash Income Breakdown of Households 


In- In- 
come 


$0-2,499 | $2,500-3,999 
% &1|& % 
inc. | Hsids. Inc. 


Chicoutimi 
AChicoutimi . 
AJonquieres 


Deux-Montagnes... ... 


| 
181.1) 
26.5) 
27.9) 


-8576 
1504 


13.8) 
13.3 


1175 6! 5.1 


81.9 
91.5 
98.5) 


97.4 
96.7 
99.3 
90.7 
86.2 
93.6 
60.4 
98.3 


99.5 
99.5) 
99.9 
99.5) 
99.5 
81.5 
96.4 


99.8) 
99.8 
99.9 
99.5 


99.5) 
99.7 
97.9 
98.5) 


ye 


21,620 
33,486, 
21,783} 


58,666, 


34,515) 


. 5899) 
-1076| 
-1146) 


0901 
- 1394 


5,496) 
5,503] 


3,931 
4,781 
3,205 


4,583 
5,076 
3,337 
3,217 
4,897| 
4,975) 
4,072| 
4,039 
4,282| 
4,708) 
3,266) 
3,217 


4,839 
mere 


4,601 

| 4,706) 
3,224) 
3,266) 

3,426 

| 3,258 
1,000) 6,044 
1,275| 5,738 


5,468| 4,590| 4,932 
4,204| 4,997 


4.4 | 25.7 
2 | 26.0 
3.3 | 23.7 


16.9 
16.9 
m4 4,950 15.6 
36.2 
24.0 
51.0 


3,504) 3,547) 30.7 12.9 | 38.4 
4,244) 4,326] 24.1 8.3 | 32.0 


3,087) 2,903 45.5 
32.4 
28.5 
44.0 
45.6 
30.3 
29.1 
12.7 | 38.1 
11.9 | 37.6 


25.4 
20.1 


4,083) 4,138) 
4,200) 4,594 
3,069) 3,019 
2,629) 2,903 
4,229 4,408 
5,672) 4,485 
3,685! 3,669 
3,501) 3,668 


10.1 | 35.2 
7.2 31.1 
21.0 | 45.4 
21.0 | 45.5 


3,757| 3,877 
6,600) 4,288 
2,703| 2,929 
2 960 2,911 
| 3,650) 3,988 
| 4,340) 4,334 
3,721| 3,722 


3,435) 4,274 
2,951, 2,915 
3, bead 2 


3,794) 4, z 


| 
2,939) 3,101} 38. e 4 45. 9 25.5 | 
2,753 “a 39.8 
| 

| 


10.2 
11.8 


4,227, 4,561) 15.2 
5,162) 5,1221 7.9 


2.3 60.9 | 16.3 


SM Standard (4) and Potential 
Before using these figures, read 


(A) Metropolitan County Areas. 
foreword, page 396. 


** | 


neludes people speaking both French and English and -—~" Sey French 
. See page 397. 


= 


(highest 
weekend paper, 
English, in cities over 25,000) 


circulation 


Everywhere! 


in the cities especially 


of any 
French or 


A 


Where do you find LPJ readers in LA PROVINCE DE QUEBEC? 


QUALITY 
Market— 


. 


@ Nearly half of all LPJ readers own their 
own homes 

e Highest circulation in 15-to-25 age group 
where buying patterns formed 


@ 57.2% read French only—can’t be reached 
from “outside” 


LE PETIT ; JOURNAL 


5460 Royalmount Ave. - Montreal 9, Que. 
Our U. S. friends may contact us direct by phoning 


collect Montreal, Riverside 7-3501. 


SALES MANAGEMENT 


| He SS ee eee 


ea eorwvov” ~™ 


aeoeooce 
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QUEBEC 


; RETAIL SALES MAP 


: PRINCIPAL CITIES: County end geographic location 
of cities with 1956 retell sales of $25 million or more. 


Counties and cities on this map 
are charted in proportion te net 
Effective Buying Income: Scele, 
-0026 sq. in. equals $1 million. 


Ce ee ee a 


Cities shown ore those having 
net Effective Buying Income of 
$15 million ond over. 


‘ 


a 


Pee seem” 


uvesuanys 


ss Pt ihe, 


ott 


3:84 
[sacuena 
nn CmrCOuT iat 
¢ 
3 < 
q & 
a7) ~~, 


Geographic divisions of northern ROSS Pee >, 


V 
ereo are charted in their proper if wy Levis 
CHARLEVOIX jj 


proportion in space below. . 
[vorrwonency y y 
a 


on 


ABITIBI | 


WONTREAL & JESUS ISLANDS 


LAC St JEAN © 


Ottawa @ ~. 


<— © HAPIERVILLE 


To cover QUEBEC you must cover the rural market 


Urban media do nof penetrate rural Quebec 


© Rural income over $1,000,000,000 e Rural French speaking families: 333,500 


Reach this rich market with 


Le BULLETIN 


des Agriculteurs 


for further details write: 
5670 Chauveau St. Montreal 5. 
or 
4 Collier St., Toronto. 


IULY 10, 1960 


419 


th 
in retail sales MONTREA. 


¢ Second largest English 


in North A merica Market in Canada 


* A market sold on and sold 
by its morning newspaper 


A bf / 
 . =} 4 o> 
a) C4 If 
U.S. REPRESENTATIVE ~~ a> Ss a S LX N S 
Cresmer & Woodward Inc. 


99 Park Avenue 
New York 16, N. Y 


Canapa’s Best NEWSPAPER 
EsTABLIsHeD 1778 
MONTREAL TORONTO - is 1 F, TY 
eins Wilnniiiin Circulation Now over 120,900 
Ontario Manager 
85 Richmond St., West 


Allan B. Wilgar 
Advertising Director 


x §086 


POPULATION EFFECTIVE The “SM” symbols mark original, exclu- 
QUEBEC ESTIMATES, 1/1/60 BUYING INCOME— YB Estimates, 1959 


sive estimates by SALES MANAGEMENT 
Con- 


Income Breakdown of Households 
sumer : 
COUNTIES Met House- Spend- % 

CITIES Area| Total ¥ holds ing | French 4, $2,500-3,999 $4,000-5,999 $7,000-9,999 $10,0004over 
continued Code} (thou- of thou- | Units Speak- of Per Per Per Per 4, %, % % %& Ge % % %, % 
sands) Canada sands) (thous.) ing** ( Canada Capita) Hsid. | C.S.U. Heid. . | Hsids, Inc. | Hsids, Inc. | Hsids. Inc. | Hsids 
Missisquoi 28.0 1590 . 7.5 82.7 


-1221| 1,047, 4,511) 3,881 4,060) 24.7 . 33.8 27.1 | 34.1 44.4 
Montcalm 19.4 .1101 ‘ 4.6 96.6 


0534 661 3,207, 2,761 2,862] 41.1 ° 45.7 51.9 11.9 21.9 
Montmagny 28.1, .1505 . 6.2 100.0 -0770 657, 3,420 2,970) 3,092] 38.6 J 43.7 46.0 14.9 25.5 
Montmorency 25.1 1424 5.4 99.5 ’ 0846 809, 4,417, 3,734 3,972) 29.3 ‘ 36.1 29.6 | 25.8 34.3 | 
Montreal and Jesus 
Islands 513] 1,738.1 9.8480 463.2) 535.3 75.9] 2,838,578 11.8236 


See footnote page 410 for special study of % French speaking. 


1,636) 6,263; 5.303, 5.644] 13.3 3.5 | 23.9 13.8 | 44.9 42.1 


© SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas 


TODAY'S 


BEST 
SELLER 


IN MONTREAL ! 


SALES MANAGEMENT 


LA PRESSE 
ROTOGRAVURE 


The greatest selling force in French Canada 


The most complete COVETALE 


at the lowest cost. 


JULY 10, 1960 


Again in 1959, 
and for the eighth consecutive year 
LA PRESSE 


has published 


The largest volume of 


Retail, 
Department Store 


lotal Display Advertising 


lineage 


of all newspapers in Canada 


LA PRESSE 


By far the 4 om largest circulation 
of all newspapers in Canada. 


Average circulation for March 1960 


29,194 


Monday to Friday 


AVE ED 


Saturday with Rotogravure 


LA PRESSE 


LA VOIX DE L’EST is the only French Daily Newspaper pub- 
lished in Granby and its circulation has increased by 73.8% in 
twenty four months—6,153 in January 1958 to 10,693 in January 
1960, ABC Audit figures. It is obvious from this growing 95.9% 
French-speaking, reading and buying region . . . which includes 

IN THE THRIVING the prosperous counties of Shefford, Bagot, Brome, Iberville, 
Missisquoi, Rouville and St. Jean. 

FRENCH MARKET Granby, was selected 1959’s Model City of Canada and has over 

4s 100 solid industries. Its industrial index is a high 209.5; retail 

OF LA PROVINCE sales market rate index is 108; income rating index per dis- 
tribution is 89 

DE QUEBEC” 


This region is being reached by LA VOIX DE L’EST ... the 
only French daily that effectively blankets neighbouring towns 


and counties. Advertisers are realizing that LA VOIX is the 
newspaper to schedule for this well-to-do Quebec area... . 
Don’t miss sales in the growing Granby region— 

Include LA VOIX DE L’EST in your next advertising budget. 


Rates: 10¢ per line—R.O.P. colour available. 


is one of the most active 


mdustrial growth areas. La Voix de Est 


GROWS BIGGER AND BETTER BY THE MONTH 


National Representative William J. Flynn 
501 Yonge St., Toronto 5, Ont 
1449 St. Alexander, Room 1103, Montreal. 


POPULATION EFFECTIVE The ‘‘SM"’ symbols mark original, exclu 
QUEBEC ESTIMATES, 1/1/60 BUYING INCOME— JM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 
a, income Breakdown of Households 
sume § — a — 
COUNTIES Met House- Spend- 4 In- 
CITIES Area holds ing = French Net come $2,500-3,999 | $4,000-6,999 | $7,000-9,999 |$10,000&over 
continued Code - of thou- | Units Speak-]| Dollars of Per | Per | Per %, %, % % % , % % % 
Canada sands) (thous.) ing** 000 Canada Capita Hsid. C.S.U.) Hsid. . | Hslds. Inc. | Hsids, Inc. | Hsids. Inc. | Hslds. 

285 \ ) ] 9.{ 18.6 8 

398 4 5 15 44 5 
5, 973] 12 2.6 19.3 37.6 3. 


1 


5,924] 12.1 3.1 | 25 3 {7 


8 
5 

5,711 } 2 2 51.5 2. ¢ 5 
t 
3 


9 


208) 11.! { 16 f 26 28 


Napierville 7 2.5 d : , , 100 $ " . 16. 


Nicolet 32 7 : ‘ 4 ,005 » m . . 15. 
Papineau ! : 7 b 7 ; : , ; ; * ; 30. 


Pontiac 


Portneuf 

Quebec 
AQuel 

Richelieu 


nwno eS =~ 
ow fos) 


Richmond 


eit 
Rimouski 
Rin " 17.( 165 | 2.9 99 { 716 4,090 
Rouville 1391 ‘ ; d , ¢ ; ,012 
Saguenay 67.5 3831 ‘ ; . , ‘ ; ’ 441 


Sheftord 3070 


1708 7.2 


2 95 .§ 3, 707 12 682) 3 St 21.3 i 3 24 39.8 49.9 4 5 


SM Standard (4) and Potential (A) Metropolitan County SM, 1960 ** Includes people speaking both French and English 
Before using these figures, read foreword, page 396 and people speaking French only. See page 397 


10,000 WATTS 


SALES MANAGEMENT 


a 


. LE SOLE 
amare et ie 
Sere LE SOL Ly edger 


= 


Le mouvement de révolte a 
Alger prend de eae 


Barricades remem 


Pesrecr ve ORD « 


; dons Alger 


“« | De Gaulle entend 
a eee oe ferme 


(Photo by Langford Studios Ltd., Montreal) 


MAKES SOUP SALES SOAR IN QUEBEC CITY! 


Brand preference surveys in Metropolitan Quebec 
between 1956 and 1959 proved conclusively that nothing 
else sells so effectively in this rich market as the local 
papers, LE SOLEIL — L’EVENEMENT-JOURNAL. 
Only they offer near saturation coverage—92 per cent 
of all homes—with top-quality R.O.P. spot color and 


“itulae Ayimer proved it! 


AYLMER soups, advertising extensively in 
Le Soleil—L’Evénement-Journal, boosted their 
brand preference rating in the Quebec City 
market from 26% to 40% between 1956 and 
1959 (C.D.N.P.A. Consumer Survey). 
LEADING COMPETITOR, concentrating 
mainly in other media, saw its rating drop 
from 49% to 40% in same period! 


For further information on this powerful advertising buy, contact : 


QUEBEC CITY: Home Office, 590 rue de la Couronne, Québec 2, 
P.Q. Phone: LAfontaine 5-7131 
TORONTO: 12 Richmond St. E., Toronto 1—EMpire 4-6922 


MONTREAL: 1500 St. Catherine St. W., Montréal — WE. 2-4928 


JULY 10, 1960 


full color available to advertisers six days a week! 
Quebec City is without doubt a daily newspaper market. 
No other media can provide the same penetration, the 
same potent selling persuasion as LE SOLEIL— 
L’EVENEMENT-JOURNAL —the papers that shape 
the buying habits of the people of Metropolitan Quebec! 


So can you 

with your product 

when you 

advertise in f 


LE SOLEIL 


L’EVENEMENT - JOURNAL 
QUEBEC CITY 
ABC Circulation over 127,000 


YOUR ADVERTISING DOLLAR 
IN FRENCH GANADA 


a profitable investment 


\ when you. 
advertisein 
\%. amoaprket of 
~ ~~ 


\ 


MORE THAN 


712,300 


CANADIAN TV-Home 
s 


THE GREATEST SELLING FORCEIN FRENCH CANADA 


CHLT-TV 


SHERBROOKE 


‘ The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


. Income'Breakdown of Households 


POPULATION 
ESTIMATES, 1/1/60 


EFFECTIVE 
BUYING INCOME— 
Con- | 
sumer | 
Spend- 4 

ing | 4 
Units $ of 
thous.)| j 000 


QUEBEC 


SM ESTIMATES, 1959 


COUNTIES 
CITIES 
continued 


Met 
Area 
Code 


House- 
holds 
thou- 

sands 


Total 
thou- of 
sands) Canada 


$0-2,409 | $2,500-3,900 | $4,000-6,900 | $7,000-0,000 
% % | & % 


$10,000& over 
4, % & | & q 
Hsids. Inc. | Hsids. Inc. | Hslds. Inc. | Hslds. 


Per % Lb 
Hsids. Inc. 


Canada| Capita 


Per 
Hsid. | C.S.U.| Heid. 


Sherbrooke 526 76 4353 18 21.4 ' ‘ ; te 


3604 15.1 18.0 91.3 77.742 3238) 1 
0557 2 2.5 : : ‘ r 9; 


21.2 | 39.3 
306] 4,668 20.6 | 39.9 45.3 
,011| 4,080 25.8 | 39.0 50.6 | 
| | 
718) 3,714 | 29.7 
,554| 4,061 | 38.3 
3,613) 4,648 | 39.7 
,228| 4,733 46.8 
188) 4,921 


4,312) 4,597 45.3 | 7.3 
7.5 


3.4 13.4 
3.6 14 


herbrooke 


30.0 


Soulanges 


Stanstead 
St. Hyacinthe 


2032 
2463 
Hyacinthe 5 1220 
St. Jean 


.1436 
.1799 
iz 09904 
2185 1922 


Jeat iI 6.1 7 5 33, 35 1390 


St. Maurice 625 
Shawinigan Falls 
Trois- Rivieres 

Temiscamingue 


5352 
1638 
2006 
. 2895 
OR56 


1597 


Rouyn 560 


.335 


Temiscouata 


Terrebonne 3798 
1244 
1460 


St. Jerome 
Vaudreuil 
Vercheres 


310) 4,273 


Wolfe 
Yamaska 


Total Above 


Province Total 


SM Standard (A) and Potential ( 
Before using these figur 
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2.0609; 530 615 


5,046.5 28.6425'1 126.511, 329 


) Metr 


es, read foreword, page 396 


4 


no'itan County Areas 


14, 
11,155 


3, 085 , 196 


12.8506 452 


§ 905.432 24.5982 1,170 


3,729 3,114 
2,912 2,941 
5,821 5,013) 5,291 


5,242 4,442 4,726 


@ SM. 1960 


44.7 


‘ 18.8 
49.6 


14.3 


15.8 | 44.0 44.2 9.6 


15.5 | 5.5 


20.6 | 37.6 42.1 | 8.0 


14.4 | 4.0 


** Includes people speaking both French and E: 
and people speaking French only. See page 3° 


SALES MANAGEME 


MORE TOTAL CIRCULATION 
MORE CITY CIRCULATION 


MORE HOME-DELIVERED 
CIRCULATION 


MORE WANT ADS 

MORE CLASSIFIED DISPLAY 
MORE RETAIL ADVERTISING 
MORE NATIONAL ADVERTISING 


When you 


can have 


MORE 


Why take 


less! 


IN CANADA'S capitaL—it’s The Ottawa Citizen 


ONTARIO 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


City and Population 
(in thousands) 


Simcoe 
Hastings 


Brampton 
Brantford. .... 


. .Stormont 

Thunder Bay 

Waterloo 

Wellington 

Wentworth 

fe RS ree Kenora 
Frontenac 


Hamilton 
1 es 
Kingston... . 
Kitchener 
Leamington 
Leaside 


County 


City and Population 
(in thousands) 


= County 


. . Victoria 
Middlesex 
New Toronto. ... York 
Niagara Falls 

North Bay.... 


Oakville 


Ontario 

. . Simcoe 
Carleton 

. Grey 

Parry Sound 

. Renfrew 
Petersborough 
Thunder Bay 
.. Welland 


ot apd, Ralgenn 
ct eee 
Owen Sound 

Parry Sound 
Pembroke 
Peterborough 

Port Arthur. ... 
Port Colborne... 
St. _ Catharines. 


jw ¢ 
habeas taba to ta ake 


BY 


POPULATION 
ESTIMATES, 1/1/60 


Lincoln 


EFFECTIVE 
_ BUYING INCOME— 


© 


COUNTIES 
CITIES 


of 
Canada) sands) 


(thous.) 


Net % } 
Dollars of Per | Per 
(000) | Canada’ Capita Hsid. 


In- 
come 
Per 
C.8.U. 


~ 499 
%, 
. Hsia inc. 


5698) 
-2310 
.4830 
-3093 
.2560 
1.7771 
1.3451 


22.8) 
9.8| 
23.0) 
15.2 
12.4) 
76.6 
f59.2| 


144,478) 
68,317 
136 ,987 
92,958) .3872 
49,111) .2046 
527,112) 2.1956 
419,989) 1.7494) 


4,837 
5,520 
5,047 
5,077 
3,565 
5,336 
5,505 


23.8 
12.3 
27.1 
18.3 
13.7 
98.7 
76.2 


-6018 
- 2846 
-5706 


439 
, 679 
-610 
706 


6,337 
6,971) 
5,956 
6,116 
3,961 
| 6,881 
| 7,094! 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures, read foreword, page 396. 


Anaad 
© 


IN OTTAWA 


sell with the leaders... 


The top nine leaders in Ottawa's 
booming retail food market are 
consistent advertisers in Le Droit, 
proof-positive that it pays to ad- 
vertise to customers in their 
language. 


JULY 10, 1960 


If you want to sell Ottawa, then 
sell with the leaders by advertising 
in Le Droit—Ottawa’s only French 
daily. Full colour available every 
day. 


375 Rideau St., 
H. E. Lemieux, 
TORONTO BRANCH 


Vern B. Moore, 


3.2! 18.9 


21 Dundas Sq., EM 3-9903 


City and Population County 
(in thousands) 
St. Thomas 
eee 
Sault Ste. Marie 
Simcoe 
Smiths Falls. .... 
Stratford 
Sudbury 
Tillsonburg 
Timmins... 
Toronto 
Trenton..... 
Waterloo 
Welland 
Weston 
Windsor ‘ 
Woodstock. . 


.. Lambton 
. .Algorna 
. Norfolk 


Sudbury 
Oxford 
Cochrane 

.« OE 
Hastings 

. .Waterloo 
Welland 

.. York 
oe. - Oeex 
. .Oxford 


ESTIMATES, 1959 


Income Breakdown of Households 


$2, 500-3,998 | non $7,000-9,999 
Hal Inc. | Helds. Inc. 


999 |$10,000& over 
% 


% 
Hsids. Inc. | Hslds. Inc. 


10.7 | 
8.4 | 


42.5 | 19.7 
41.2 | 22.2 
46.3 | 13.5 
45.6 | 14.0 
36.3 | 4.9 
32.5 | 18.4 
31.6 | 18.9 


29.3 
30.1 
21.3 
21.5 
11.5 
25.2 
25.0 


29.9 | 24.5 
10.2 | 38.4 
9.5 | 38.3 


** Includes people speaking both French and 
and ent speaking French shee See page 39 


Canada's most quoted French daily 
HEAD OFFICE AND PLANT: 


Ottawa 
Director of Advertising 
OFFICE: 


Manager 


METROPOLITAN OTTAWA 
is now 43.9% French® 
Dominion Bureau of Statistics 
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LONDON ONTARIO CANADA 
IS REALLY BOOMING! 


MUSHROOMING DEVELOPMENT ON EVERY SIDE INDICATES THE TEMPO OF SALES TO COME! 


Two of the world’s largest organizations in their respective fields have chosen London as the site for extensive development. 
The T. Eaton Company Limited, one of the world’s largest department store organizations, will be the major tenant in a new 40-store shopping centre now 
nearing completion. A new Northern Electric Company plant will create over 1,000 new jobs for our city’s already prosperous work force. 


These are just two of the many, many projects going on right now in London and Western Ontario, every booming inch of which is sold by . . . 


The London Free Press 


ds Ontario’ Fvrenest Munpaper 


POPULATION EFFECTIVE : The “SM” symbols mark original, exclu- 
ONTARIO ESTIMATES, 1/1/60 BUYING INCOME— QOD Estimates, 1959 sive estimates by SALES MANAGEMENT 


Con- Income Breakdown of Households 
sumer 
COUNTIES Met House- Spend- % 
CITIES Area} Total : holds ing % , $2,500-3,998 $4,000-6,999 vane $10,0004 over 
continued Code] (thou- of thou- Units of Per | Per %, % %, I, % %, f 
sands) Canada sands) (thous. (000) Canada Capita Hsid. C.S.U. : s. . | Hsids. Inc, Heide. Inc. Heide. a. Hsids. Inc. 


Cochrane 529 , .5034 , : . , .5172) 1, 6,177| 5, f ; ; 20.5 
Timmin 9 1601 ; 7 2.! 1704 5 6,016) 5,135) 5,46 : 20.4 
Dufterin 0954 ‘ , P y -0770| 1, 3,934 
Dundas .1044 . , ’ ; .0803 1, 3,936 
Durham ; . 2276 ’ : . -2492) 1, 5.439 
Elgin ; 3582 ‘ . : J .3790| 1, 5, 
t. Thomas 19.7 1118 § 4.7 36,912 1538 74; 6,2 


Essex 4989 ‘ . ’ 8888 
Leamingtor 5 0482 7 5,127) .0672 
AW indsor 121.7 6007 32 : } 225, 202 .9380 

Frontenac 4711 . : ‘ , 4751 

Kingst 51.1 2895 ) 17 3.§ A .3224 


Glengarry 1112 . . : -0645 


-nwennoom 


Grenville y .1277 2 F .1120 
Grey .3576 , , ° . 3364 
wen Soun 7.6 0999 5. 3 25, 897 .1079 
Haldimand .1709 , 9 . ‘ . 1569 
Haliburton 0633 ; : . 3 .0378 
Halton 5392 ‘ ‘ , ; .7402 
Oakville ! 0596 2 3.3 23,7: 0988 
Hastings : 5171 : ; ‘ . 5111 
Belleville 1595 9.3 j 7, 28: . 1969 
Trenton 0692 3.5 3 3 7, 63% .0734 


cae 
~ > 


va roaae 
[oN © & & & 
Se oe ee 


Huron 3189 
Kenora 3071 
Kenor 10.7 0607 
Kent . .5284 
Chathan 2 1612 


Lambton 


44 
40. 
44.5 
43. 
45 
32. 
1 3 10 41.8 


4s & @— ww 


Sarnia 
Lanark 
Smith Falls 


15 
13 ’ 
3 j 588 1,794) 6,602 


aqaomoecureo wow 


aero woxenw 


no 


Storm 


SM Standard (4) and Potential (A) Metropolitan County Areas SM, 1960 ** Includes people speaking both French and st SM S 
Before using these figures, read foreword, page 396 and people speaking French only. See page Be for, 


428 SALES MANAGEM Jul 


PARRY SOUND HUNTSVILLE 
85,000 TV-Homes 


BRACEBRIDGE HALIBURTON » 
in Dominant area 


PENETANGUISHENE 
GRAVENHURST ° 


MIDLAND 


~ MEAFORD ORILLIA BEAVERTON Daily Circulation 
COLLINGWOOD 


OWEN SOUND PENELON FRAAS 290,000 P 
CKVR-? Barrie — 
100,000 Watts on Channel 3 aia 


SHELBURNE NEWMARKET Av. Cost per M. Homes 


within $2 


ALLISTON AERA 


RICHMOND HILL 


nadie Retail Sales $2,647 000,000 
BRAMPTON OSHAWA Food Sales 654 000 000 


Drug Sales . . 83,574,000 
GUELPH ape 


TORONTO 


Reps.: MULVIHILL, Toronto G Montreal—YOUNG, U.S.A.—MESSNER, Winnipeg—SCHARF, Vancouver 


POPULATION EFFECTIVE ‘ The ‘‘SM”"’ symbols mark original, exclu- 
ONTARIO ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 
Con- 


cases Income Breakdown of Households 
sume 
COUNTIES Met. House- Spend- In- 


CITIES Area} Total %, holds ing French Net come | come $0-2,499 | $2,500-3,999 $4,000-6,999 $7,000-9,999 $10,000&over 
a 7 az a (4 to ra ag 7 


continued Code} (thou- of thou- Units Speak-] Dollars of Per Per Per Per %e b b b b b b b 2 D 
sands) | Canada sands) (thous.)| ing** 000 Canada Capita, Hsid. | C.S.U.| Hsid. | Hsids. Inc. | Hsids. Inc. | Hsids, Inc. | Hsids. Inc. | Hsids. Inc. 


Leeds -7| .2594 11.8 14.6 3. 59,034 .2459 1,292 5,003 4,027 4, . . 2 19. 5 41. 9.9 . a 
Brockville 15.2 0863 :.2 5.1 4 24,63 .1026; 1,621) 5,865, 4,829 35 7 3 3 5 17 
Lenox and Addington . 1367 , i 25, -1075, 1,071 
Lincoln 519 7101 ; . f ‘ -8730 1,675 
dt. Catherines 1.3 2344 5 3602) 2,094 


Manitoulin A .0698 - 8 ’ .0459 


Middlesex ; .1471 7 P 3 a -4150 
ALondon ( 5846 2 35.6 9 7888 
Muskoka ; 1532 . ‘ . J .1242 
Nipissing : .3922 ‘ % . . 3581 
North Bay . 1288 5.6 1.8 25 37, 09 1545 


Norfolk 

Simcoe 
Northumberland 
Ontario 


Oshawa 


Oxford 
Tillsonburg 
W wdstock 
Parry Sound 
Parry Sound 
Peel 


rampton 0800 


Nowoaeoa-- 


Pertt 4 .3354 
tratford -1186 
Peterborough ‘ -4098 
,eterbor 


igh 5.6; .2588 


Prescott ; .1640 


a-oao-e 


Prince Edward , -1323 
Rainy River . . 1651 
Rentrew : -5023 

Pembroke 16.5 0936 


-1118 

.8179 

1146 

OR34 
mont , -3604 14. 7 
3 


rnwall 43 -2469 10.3 14. 


21. ' . 7 17.4 
14 iq 42.8 7 2 
9 4]. 9.3 17 
. 15.6 4 47, 12.7 21. 
36.2 59, 465 77\ 1,367) 5,773 §, 257 ; 22.3 13.8 f 45.4 114.6 23 


Standard (4) and Potential (A) Metropolitan County Areas © SM, 1960. ** Includes people speaking both French and English 
re using these figures, read foreword, page 396 and people speaking French only. See page 397. 
LY 10, 1960 


429 


18 


NOW! compere coveract or THe GOLDEN TRIANGLE! 


wt GUELPH 


KITCHENER 


ens RADIOWSE 
ma S&S 


BLANKETING WELLINGTON 


couwnes wie 10,000 WATTS 


ONTARIC. POPULATION EFFECTIVE "SH The “SM” symbols mark original, exclu. 
y ESTIMATES, 1/1/80 BUYING INCOME— ESTIMATES, 1988 sive estimates by SALES MANAGEMENT 


Con- Income Breakdown of Households 
sumer Cash 
COUNTIES House-| Spend- in- Ine 


4, holds -% % come | come} $0-2,499 | $2,500-3,999 | |$10,000& over 
(thou- | U Speak Doliars Per | Per | Per 4 % 4, gS, 
Canada’ sands) | (thous.) Heid. | C.S.U.| Hsid. | Hsids. inc. Hsids. Inc. 


g2 


45.6) 
1ASudbury... .2719) 7) 14.3] 
Thunder Bay... .. > P 8) 43.5) 
AFort William. .. 5} 2413 7) 18.3] 
APort Arthur } ? 13.8 
Timiskaming 
Victoria... 
Lindsay 
Waterloo 
Galt 6) ‘ : 
AKitchener ia 18.0 -2} . .4677 
Waterloo ‘ R 4.7] f . 1385 
Welland 0} .9251| 42.4! .1230 
Niagara Falls... | .1368} 6.5] 8. . y 1778 
Port Colborne. . . d | 4.0 7 -1131 
Welland : 4.7) 1478 
Wellington — , ° 21.4) 404 
AGuelph....... 37.3 .2117|  10.1| .2768 
Wentworth. . 333.1) 1.8905) 87.1] 2.3789 
A Hamilton 257.0) 1.4587] 67.6] 1.8666 
WO ASas ics: 635.0] 9.2798} 407.2! 12.6138 
Leaside...... 16.7; .0048) 5.0) -2343 
New Toronto. .. 13.1) .0744| 3.0) : .0037 7,495| 4,916 7.1 9.5 
Toronto....... 685.0] 3.8870) 150.4) 245.2 5.2908 7,982) 5,188 12.3 15.7 


ics vhicncecent 9.9} .0562) 2.6) 3.2 .0907 8,378) 6,682 6.5 1. 13.5 


‘ Mag e | 
Total Above Citien. . ..| 2,515.7)14.2783) 645.0 40.6) 18.5803 $,916) 5,307 


7 
ow 
= 
— 


6,857| 5,382} 6,218] 8.3 2.0 7 5.7 
6,775| 5,519| 6,157) 7.6 1. t 5.6 
8,132] 4,763| 5.569] 13.0 3. . Y 4.9 
6,261| 5,032| 5,679) 11.6 
5,992| 4,925| 5,437] 13.8 
6,790| 5,028| 5,240] 13.9 
4,513| 4,083| 4,112) 28.8 
5,347| 4,884| 4,801) 20.5 
5,974] 4,931 
6,036] 5,101 
6,238| 5,054 
7,076| 5,635 
6,359| 5,320 
6,566| 5,289 


16.4 


5.4 
4.8 
3.9 
1.9 


3.3 
13.5 . . . 5.4 


12.7. 3. : 5.6 
11.8 3. 6.2 
9.0 10.4 
9.4 4.6 
9.9 6.2 
6,790| 5,773 6.9 5.4 
7,547| 6,327 4.8 11.0 
5,434| 4,571 18.4 3.6 
6,580| 5,464 13.1 6.3 
6,657 10.3 6.3 
6,629 : 9.9 6.7 
7,378) 5,354) 6,691] 10.9 10.7 
11, 249/10, 419) 4.1 28.6 


—— ee et ee 
PELE 

~ 

2 


LE 
3 
a 


“a eS ot 
eue 
$25 

fe 


H 


an 
: 

= 
s 


SAOnaaaann 
EgSEE 
— 


Sr2eée 


8 PO oo or ee bo me 
eee ee ee ee oe 


28 


emueoumo~w-~3 Ss 
a2 
3a 


ao me OO mt me wt et oe 


ae 


R | 
= 


36.2 -7 22.7) 9.1 


Provines Total. .......| 6,008.6134,1032'1,529.411,916.4! 9.31 9,880,018130.0268 


21.6 12.41 41.0 38.41 15.7 23.6! 6.4 21.6 
1 Information received too late for inclusion above indicates that Sudbury population, ** Includes pam speaking both French and English 
due to annexation, is 79.2, as of Jan. 1. and people speaking French only. See page 397. 


6.251! 4,968 s.eril 15.3 


_ 
Ey 
- 
: 
oO 


is 125,000 people 

is $6,875 average family income 

is Ontario’s 6th largest city 

is your COSMOPOLITAN TEST MARKET 


NATIONAL REPRESENTATIVES: 
SUDBURY STAR Tonowto, =~ MONTAEAL =" vaNeouven 
TORONTO - MONTREAL - VANCOUVER j 


J. R. MEAKES, GEM. ucr. R. W. PEARSON, ADV. MGe. 
SUDBURY IS SOLD BY THE STAR IN 30,000 HOMES... } 
USE ITS UNDUPLICATED SALESPOWER IN YOUR NEXT CAMPAIGN | 


SALES MANAGEMENT 


When you are trying to reach a 
market you are really trying to reach 


UNCOMMITTED 
DOLLARS 


So which is your best media guide? 


COST PER FHOUSAND- 
FEABERS PER POCEEAR- 


o DOLLARS 
PER READER 


CANADIAN FACTS LIMITED 
PROVIDED THE ANSWER... 


THE MEDIUM: 
The Globe and Mail with 74% of its 
readers in the middle, middle- 
upper, and upper income groups 
(average income 40% higher than 
non-readers). 


THE FACTS: 
Os = 


A . 
ai 
fom 


eahals Fy Ge!) 
Ay 


Globe and Mail readers own more 
automobiles... planto purchase 
far more automobiles (50% more) 
than non-readers.. . almost 1/4 
of Globe and Mail readers cur- 
rently own 2 or more cars... 


O 
Globe and Mail readers buy more 
household appliances... In the 
case of deluxe items, such as home 
freezers, automatic washers and 
dryers, electric ironers, food 
mixers and frying pans, etc., 
Globe and Mail readers buy twice 
as many as non-readers. 


YOU GET MORE — MUCH MORE 
FOR YOUR ADVERTISING 
DOLLARS WHEN YOU BUY 
DOLLARS PER READER 


Che Globe and Mail 
More dollars per reader 


JULY 10, 1960 


YOU WON'T FIND IT IN WEBSTER | 
WE HAVE IT AT .. 


REPS: 


ALL CANADA; WEED & CO. (| 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 


MANITOBA 


COUNTIES 
CITIES 


Met 
Area 
Code 


Division 1 
Division 2 
Division 3 


Division 4 
Division 5 
Division 6 
Portag 
aw 
Division 7 
Bra 
Division 8 
Division 9 


Division 10 
Division 11 
Division 12 


Division 13 
Da 

Division 14 

Division 15 


Division 18 


City and Poy 


Moose Jaw 
North Battlefor 
Pr e Albert 


Division 1 
Division 2 

Weybur 
Division 3 


Division 4 
Division 5 
Division 6 518) 


City and Populatio 


County 


n thousands) 


Portage la Prairie 
Boniface 


Division 7 


Division 13 St 


11.5 
30.2 


Total 
thou- of 
sands 


POPULATION 
ESTIMATES, 1/1/60 


Con- 
sumer 
House- Spend- 
holds ing = French 
thou- Units Speak- 
sands) (thous) ing** 


Net 
Canada 
27 - 1550 


40 - 2281 
22 .1278 


23.1 
15.5 


14 
63 
387 


Divisior 
Division 16 Saskatoo 


Division 15 Swift ¢ 


9.8 10.9 
8.8 10.7 
7.8 8.6 
16.9 4.8 5.1 
47.7 2707 12.5 


9.3 
13.6 3.1 
70.3 3.6 


Dollars of 


416 


.139 2.6748 


3, 564 0565 


, 300 


841, .3409 


567, 958 


448 
906 


,056 


.137, .2255 


EFFECTIVE 


BUYING INCOME— 


Per 
Canada Capita 


799.0950 835 
731, = .1405 
011 = .0858 


839 
1,023 


-0684 
360.3805 


1,117 
1,443 
1,657 
1,179 
2067, 1,643 


1,724 


738; 1.9025 


422 .0851 


. 1262 


1,058 
1,207 


718, .0530 


1,521 


5 ? 


$658' 1,672 


961 5.2815 1,420 


nd Population 


rrent 


. 1810 
. 1620 
519, 0855 


1377. 1,106 


1,137 
1,102 


1,002 


464 .0811, 1,152 


1,135 


Per 
Hsld. 


3,619 


Division 6 
Division 6 


Cash 
In- In- 
come come 
Per Per 
C.S.U.) Hsid. 


3,528, 3,202 
3,381 


36.9 
3,205) 38.7 


2,345) 3,344 1 


5,407 


4,433 
4,421 
5,011 
4,238 


4,055 
4,331 


3,671 3,457 
992 4,785 
,031 5,534 

3,585; 4,090 

5,312) 5,718 

5,014) 5,641 


229) 4,607 
,170) 4,953 
-304 4,256 
+794 4,932 


,773| 3,460 
,057| 3,666 
,484| 3,393 
309! 4,092 
867) 4,772 
,685| 3,339 
,592 3,326 


,601 5,946 
,934| 5,528 


4,616 4,815) 


County 


Division 6 
Division 11 
Division 8 


-952 3,987] 25.9 
618, 3,958] 24.5 
776) 4,425] 18.3 


3,778 


3,642 
3,874 


$0-2,499 
% 7 
Hslds. 


City and Population 
(in thousands) 


Winnipeg 


County 


Divisio 


Inc. 


LSM ) ESTIMATES, 1959 


Income Breakdown of Households 


$2,500-3,999 
Hsids p 


$4,000-6,999 


$7,000-8,998 $10,000&0ver 
Heide, Ine. 


ey g 
Hslds. Inc. Hsids. Inc 


22.3 37.4 
18.9 


1.9 


21.9 35.5 


{ 


| 41.8 37.6 | 26.8 


43.1 


City and Po 
Weyburn 
Yorkton 


28.4 22.5 
27.6 22.0 
22.2 15.8 


31.2 26.1 


33.5 29.0 
29.2 23.7 


41.6 | 10.9 


3.4 42.8 


17.0 


10.0 17.8 | 


pulation County 
in thousands) 
Divisio 
Divisio 


37.4 48.2 
41.8 54.2 
50.9 59.2 
33.5 45.5 


28.5 40.3 
36.3 48.4 


ARegina 102.1 


SM Standard (4) and Potential (A 


Before using these figures 


432 


141 36.0 


read foreword, 


26.6 33.4 2.9 


) Metropolitan County Areas 
page 3 


477 = 8308 


10.6 
11.7 


1,415 


870 6451, 1,517 


4,955 


5, 203 


20.3 12.9 48.5 50.3 
18.4 11.1 | 50.7 50.3 


5,541 


© SM, 1960. ** Includes people speaking both French and Enc 


and people speaking French only. See page 397 
SALES MANAGEMEDS 


Moose Jow® me 
DIVISION 2 


\ OLereidge QO frendes! 


RETAIL SALES MAP 


PRINCIPAL CITIES: County ond geographic location 
of cities with 1956 retail sales of $25 million or more. 


ALBERTA, SASKATCHEWAN and MANITOBA 


Geographic divisions of northern + 
orea ore charted in thelr proper : Divisions and cities on this map 
proportion in spoce below. 5 ore charted in proportion to net 
: Effective Buying Income: Scale, 

J% -0032 sq. in. equals $1 million. 
ALBERTA WY, 


(SERS T= 


SASKATCHEWAN 
L DIVISION 14 MANITOBA 


- 6 


DIVISION 11 cones 


Oivisiom 18 


ce Albert =: DIVISION IS 


| 


2 
a 
Ss 
= 
zs 


J pivision 8 


We yy 


DIVISION 7 | orvision 6 


Orvision Hh 
Division 10 


Cities shown ore those heving 
net Effective Buying Income of 
$15 million and over. 


Orvision 8 
OfvIsiON 7 
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’ POPULATION EFFECTIVE The ““SM”’ symbols mark original, exclu- 
SASKATCH’N BYP ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Con- income Breakdown o1 Households 
sumer Cash 
COUNTIES Met. House- Spend- In- In- 


CITIES Area} Total % holds ing r Net %, come come y $2, 500-3, 999 $4, 000-6, 999 $7, 000- 9,999 $10, 000 over 
continued Code] (thou- of thou- its Dollars of Per Per Per Per % 7 % 


sands) | Canada| sands s\ rr (000) | Canada| Capita’ Hsid. |C.S.U,| Hsid. | Hsids. Inc. | Hsids. tae. | wields. line. | Holds. tne. | Holde. 
Division 7 60.1! .3411) 15. 80,806, . 1,345 5,213) 4,336| 4,657) 17.2 5. 0 14.2 49.8 55. 8 17.4) 2. 


Moose Jaw 33 . 1873 i) 7 : 49,393) .2057| 1,497) 5,488) 4,6 4,934 53.3 
Division 8 40. 2271 ; 4 52,935) . 1,323) 4,812) 4, 4,326 ‘ if : ' 40.4 
Swift Current 11.§ .0675 3.5 3 19,930; .08% 1,675, 5,694 5,285 5,160] 18 ‘ 44.9 
Division 9 53. .3013 ‘ $ . 59,473, . F 4,310 2, 3,862 
Yorkton 0505 11,385 ,279| 4,744) 3,979) 4,331 


2 
9 


Division 10 . 2089 * . , 37,624, . J 4,046 3, 3,630 
Division 11 ; ‘ | 5,386) 4, 4,827 
Sask atoon 5 23 26.6 2.§ 24, 05% 5167) 1,537) 5,613) 4,666) 5,014 ¢ 
Division 12 . - 5 $ ‘ 4 ‘ 4,620, 4,084, 4,118 . ; ‘ y ; 50. 
50 


Division 13 


: ‘ : 4,398 3,990 3,959 
Division 14 . ‘ i d . 


° . 3,665 3,491 P ; : : 3 44. ‘ f 3 
Division 15 86.2). t . 10.3 x , R . 4,042 4,082 7 . . . .6 52.4 . 2) 1. 
nee Albert 23.8! .1351 5.0 2 9.3 31,456 , , 322! 5,243! 4,310) 4,671] 17 5.3 | 20.9 5 f _55 6 j , Bal 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures, read foreword, page 396 
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** Includes people speaking both French and English 
and people speaking French only. See page 397. 
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ul | * The “SM” sym 
SASKATCH’ N SH) cor aATER” 1/1/80 SECRETIVE cone BYLD Estimares, 1959 sive estimates oy SALES (ES MANAGEME® 


Cash Income Breakdown ef Households 
COUNTIES Met. 


| In- In- 
CITIES Area rench’ % | come | come} $0-2,498 
(continued) | Code ’ Per | Per | Per | %& 
sande) nds) | Canada sands) | (thous.)| “ing?* | Heid. /C.S.U.) Hsid. | Hsids. Inc. 


Division 16 ‘ -2622) 11.3 73.11 11.3 | 1 055 4,312 3,708 3,869] 27.0 10.1 
North Battleford . -05% ; 9) . ‘ 1,398) 4,919) 4,444) 4,476} 20.6 6.7 
Division 17 1,080) 4,165) 3,917) 3,714] 29.0 11.3 
Division 18. . -5| .1220 . = . — 1,039, 5,194) 4,261) 4,626] 20.8 6.5 


Total Above Cities 278.4) 1.5800) 74.0 2) 412,887) 1 7197) 1,483) 5,580) 4,577) 4, 15.5 4.5 


Province Total _ 910.0) 5.1649) 232.7) _ 302.4) 5.3] 1,102, 143) 4.6908) 1,211) 4,736, 3,645, 4.2401 23.2 7.9 | 26.1 


ALBERTA 


City and Population : County City and Population County eet Pe City and Population 
(in thousands) (in thousands) (in thousands) 
Calgary z 209.4 Division 6 Edmonton as Division 11 
Camrose 6.2 Division 8 Lethbridge. ........ Division 2 Wetaskiwin.... 
Medicine Hat , +e Division 1 


Division 1 |. 12.2) 13.5 : 61,832) 2576) 1,347 5,068, 4,562| 4,533] 23.3 7.7 | 90.2 21.7 
Medicine Hat 3.1 32% 6 5 36,770 “1532| 1.878, 5,488 4.899] 4,884] 18.7 5. 18.7 
Division 2 ror 21. : .3} 113,787, .4738| 1,389, 5,291] 4,683| 4,712] 20.4 6. 5 20.3 
Lethbridge 3: 2} 9 54.207; .2258| 1,653| 5,957| 5,127] 6,834] 15.0 4. 15.9 


| 


Division 3 C2 6. ’ . 23,801' .0991| 1,240) 4,667| 4,346| 4,164] 25.3 9 24.9 
| | 


Division 4 . ‘ . , ‘ 40,331 . | | 4,647) aasl 24.0 . 4 22.3 
Division 6 . . . ‘ ’ 27,456, . | 5,482) 4,929) 15.6 . 3 17.3 
Division 6 : ‘ . ‘ ; 645,140 2. 6,372 6,654) 13.3 ° 3 14.5 

ACalgary 208 8! 5 7 2. 405,692) 1. ° ) 5,679) 5,984] 11.5 : 9 13.0 


Division 7 . ‘ : ‘ R 38,886) . 4% 127) 4, 470 3,739) . 0 26.8 
Division 8 ‘ m , d : 119,348). .. rs 4,911) 4,328) & \. 0 23.0 
Camrose 0353 : 4 8,013) . 4,072) 4, . ‘ 8 20.7 
Red Deer : . 0996 7 25,605). 1, 455, 5, 448) 4,467 
Wetaskiwin .0278 . 7,699) .0321 1,571) 5,499) 4,879 
Division 8 , P y 2) 3 bone -1756| 1,310) 4,738) 4,672 y ' 4 23.3 


ei 
Division 10 Yo : 5 . . . 2639) 1,207) 4,658) 4,364 m : 25.0 
Division 11... 7) 2. : : . 3 3466) 1,548, 6,188, 4,990 ‘ ; 4 16.0 
AEdmonton..... 2 : 8) ,853) 1.7863) 1,636) 6,430) 5,052 


Division 12 |. . . , - 1,543 a 6,383 


Division 13 re ; 7 2. .291| 1304 * 4,012) 3,591 

Division 14... a}. ’ "736| 2404) 1,148) 4 ‘sn 4,307 

Division 15 : ! 1246) 1,164) 4,672) 4,404 

Division 16 6.2247) 10. ' 458, .2018| 1,224 4,872| 4,464 

Division 17 n P | * ‘ . | 0452 903, 4,334) 3,659 
| | | 


Total Above Cities. . . 556.3) 3.1574) 150. 6| 183. 3! 966, 839) 4.0273) 1, 738) 6,420) 5,275) 5,726 


Province Total 1,262.6 7. Deal 7) , 81, 846, mE 7. hei 1 463) 5, 801; 


BRITISH ‘COLUMBIA | 


Cc ity and Population County City and Population County City and Population County 
(in thousands) (in thousands) (in thousands) 
Chilliwack 7.5 Division 4 New Westminster... - Division 4 ‘ Division 9 
Kamloops. . 10 .... Division 6 Penticton.... Division 3 i t Division 2 
Kelowna.... , 10 ‘ ....Division 3 Port Alberni ig aah Division 5 , Division 4 
Nanaimo...... i! Division 5 Prince George : Division 8 , Division 3 
ee a _ Division 2 ictori . Division 5 
3.4 , 592) 2085) ‘ 545 rt 572] 5, 7 008| 5,026 . 3.9 | 31.5 lo . . ° . 8 13.5 
2.7 : .4894| 1,650) 5,504) 6,444/ 6,038) 15.4 4.6 | 30.2 19. 8 39. 2 20. 4 15.5 
0661) 1,845) 5, +857) 5, 559) 5,330 ; 3.4 | 30.1 . y s . 4 6 18.8 
-0890) 1,874, 6, 284) 5, 954! 5,579 . 1.9 | 28.5 . < : 5 ; 2 16.6 
4, 369 4,295) 3,931 7 11.3 | 34.3 r “ y y h 4 8.9 
5,328) 5, 308) 4,750 ’ 6.9 | 32.8 ; ¥ ‘ d d 9 21.2 
5, 038) 4, 919! 4,556 e 6.6 | 32.7 ‘ f 5 % x : 11.7 
4, 383 3, 989) 4,000] 27.6 10.3 | 34.9 28. : . : : 0 8.6 


| 
Lens peace | 


-4,867| 4,999 


Division 1.......... 1] .1822) 8. 9. 
Division 2 : ¢ J 21. 
Nelson : 


2 
Trail 3. 
Division 3... ‘ A, 28. 
Kelowna 3 
Penticton 3 
Vernon 3. 


bo Go te oo 94 


5,634) 5,021, 6,074] 17.2 5.1 | 32.4 20. r : 9 16. 9 21.3 
4,542| 4,300] 4,168] 29.6 10.6 | 33.2 25. : ; : : A 15.0 
| 3,712] 3,103) 3,333] 51.5 23.1 | 30.1 29. f ; : : 9 21.8 
| 6,077) 5,293) 6,470] 16.1 4.4 | 31.0 18. 4 38, , : 3 28.0 
6,433) 4,848) 4,888) 16.4 6.0 | 82.7 21. 7 ‘ 3 16.8 
3) 5,311) 4,988) 4,808) 19.1 5.9 | 32.4 21. : ; : : 6 17.2 
| 6,068) 4,914) 5,464) 10.0 2.7 | 30.9 18. . 3 . 2 20.2 
5,453) 4,908) 4,902) 18.0 5.5 | 34.2 22. ; ‘ . . 7 20.6 
4,757| 4,179) 4,283 8.8 | 33.1 26. ‘ ® 10.4 
3.6 | 28.8 17. : 81 13.1 20. 0 19.2 


Before using these figures, read foreword, page 396. *Data not available. 


SM Standard (4) and Potential (A) Metropolitan County Areas. ** Includes people speaking both French and En -~ 
© SM, 1960. 


and people speaking French only. See page 3°’ 
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WHAT A MARKET 
BRITISH COLUMBIA 


and what a way to reach it! 


Vancouver daily newspapers give you 
almost 100% coverage of the rich, greater 
Vancouver retail trading zone — plus 
top coverage of homes throughout B.C. 


: Toronto: Manager, R. C. Boyd, Star Bidg., 80 King Street West. 
Montreal: Manager, Milt Benison, 225 Shell Tower Bidg. 


U.S.A.: Cresmer & Woodward Inc., (Canadian Div.) New York, Chicago, Detroit, 
San Francisco, Los Angeles, Atlanta. 


United Kingdom: D. A. Goodall Ltd., 4 Old Burlington Street, London W.1, England. 
V2833-4 


Pacific Press 
LIMITED 


Che Vancouver Sun -The Province 


¥ Geographic divisions of northern 

y aree are charted in their proper 
Divisions and cities on this map $8 proportion in space below. fe E T A | L 7 A L E Ss M A 
ore charted in proportion to net 3 PRINCIPAL CITIES: County ond geographic location 
Effective Buying Income: Sccle, rf of cities with 1956 retell seles of $25 million or more. 
-0044 sq. in. equels $1 million. a3 


Cities shown ore those having 
net Effective Buying Income of 
$15 million and over. 


Vancouver Island entarged 
te equal orea-income ratio 


Otvisjon S 
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CANADA’S KEY MARKETS 


Are Included on SALES MANAGEMENT 's Retail Sales Map 


Metropolitan County Areas clearly defined. 
County names most legible we've seen. 


Differences in retail sales volume indicated by different cou). 
color shadings .. . 


Shows 


comparative —for counties with $500 million or more. 

Retell Seles $ . —for counties with $250 million to $500 million. 
etail sales Strengths —for counties with $100 million to $250 million. 

oa SF” « 60 dew —for counties with $50 million to $100 million. 

—for counties with $25 million to $50 million. 

in 8 colors —for counties with $10 million to $25 million. 
—for counties with under $10 million. 

Special markings indicate counties in which family sales excced 

Canadian family average. 


$5.00 a single copy; $3.50 each for two to four copies. $3.00 each for five or more. 
SALES MANAGEMENT, 630 THIRD AVENUE, NEW YORK 17, N. Y. 


BR. COL. JM POPULATION EFFECTIVE The ‘SM’ symbols mark original, exclu- 


ESTIMATES, 1/1/60 BUYING INCOME— JM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Income Breakdown of Households 
| eon asi “i i vettiediadcaendeniion 

COUNTIES Met. 4, j In- 
CITIES Area 4, $ i Net % come $0-2,499 
continued) | Code i Dollars of Per | Per | Per % %& 
sands) Canada sands (000) Canada Capita  Hsid. C.S.U. i Inc. 


Division 7 23. = 7) ‘ k 42,341 .1764| 1,772 6,941 . ’ ‘ 1.9 | 23.9 ’ A 7? 26.7 
Division 8 77 ; . : 97,234. .4050 1,261 4,814) 4, ‘ 3 8.4 | 33.5 25. : q . 2 12.6 
Pr e Creorge 13.7 ii 3 ; 20,304 0846 1 6,345) 5,166) 5,63: d 3.8 | 29.4 .9 | 37.0 26.9 
Division 9 45.7, .2593) 10. . 4] 88,775, .2490 1,308 5,918 3,300 5, 29.2 17.8 | 39.0 38.8 | 12.9 20.7| 5.6 19.0 
3 ’ 19,142) .0797) 1 5,982) 5, 5, 407 { 28.8 3 | 41.2 5 
| 
Division 10 . . 1408 6. ‘ 32,123; .1338 1, r . P i 1 | 30.1 


Prince Rupert 11.5 0653 


Total Above Cities 6K +4612 186.5 1,079, 207| 4.4953) 1,770) 5,787) 5 5, 208 


Province Total 1,587.6 9.0108 465.4 9 3.4) 2,541,044 10.5843, 1,601 5,460 4,841, 4,917 


YUKON—NORTHWEST TERRITORIES 


Yukon-Northwest | | | 
Territories : ‘ . 10.6 . 30,803, .1283 878 4,338) 2,881, 3,909] 29. ‘ 25.9 | 33.0 44.2; 4.4 9.5/ 2.1 


Territories Total 35.1, .1993 7.1 10.6 : 30,803, .1283 878 4,338 2,881 3,909 -1 11.0 31.4 25.9 33.0 44.2 44 9.5 2.1 °° 9.4 


* Includes people speaking both French and English Before using these figures, read foreword, page 396 
and people speaking French only. See page 397 © SM, 1960. 


What About 1961 Effective Buying Income? 


SALES MANAGEMENT will project 1961 Retail Sales totals 
for Canada’s 34 metro-county areas in its November 10th 
Marketing on the Move issue. Have you ordered your copy? 


— 


SALES MANAGEMENT 


The estimates of retail sales for 
Canada are projections of the latest 
(1951) DBS Census of Retail Trade 
results, based on trends in’ bank 
debits, population and income, ad- 
justed to annual totals for provinces 
supplied by the Merchandising and 
Service Section of DBS. For the sake 
of comparison with corresponding 
data for the United States we have 
made some slight modifications of 
DBS definitions of retailing. We have 
omitted garages (classified as a serv- 
ice in the U. S. definitions) and de- 
ducted eating and drinking places 
from the DBS “food” group and 
filling stations from the DBS “auto- 
motive” group. 

To complete the statistical picture 
we also show for the first time, for 
Canadian counties (or census divi- 
sions) and cities, estimates of sales 
in four more retail categories cor- 
responding to U. S. Census Bureau 
practice and carried over into our Sur- 
vey of Buying Power: namely, Eating 
and Drinking Places Sales; Apparel 
Store Sales; Lumber, Building Ma- 
terial and Hardware Store Sales, and 
Gasoline Service Station Sales. 

Here we found it necessary again 
to perform a considerable number of 
adjustments to the basic DBS census 
data, since the DBS sales categories 
often differ in definition from the U.S. 
census definitions. The same defini- 
tions now apply on both sides of the 
border, as follows: 


The Food Store group includes 
grocery stores (without meats), com- 
bination grocery and meat stores, 
dairy products, meat markets, fish 
markets, candy and nut stores, con- 
fectionery stores, delicatessen stores, 
fruit and vegetable stores, bakeries 
and caterers, egg and poultry deal- 
ers, and “other” food stores. 


The Eating and Drinking Places 
group includes retail establishments 
selling prepared foods and drinks for 
consumption on the premises, lunch- 
eon counters, and refreshment stands 
selling prepared foods and drinks for 
immediate consumption. Restaurants 
and luncheon counters operated as 
leased departments within other retail 
businesses are treated as part of the 
establishment in which they are lo- 
cated. However, restaurants and 
luncheon counters operated as leased 
departments or concessions in busi- 
nesses other than retail are included 
in this classification as eating and 
drinking places. 
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Canadian Retail Sales Data 


The General Merchandise stores in- 
clude department stores, dry goods 
stores, general merchandise _ stores 
with food, general merchandise stores 
(other), variety stores. 


The Apparel group includes stores 
primarily engaged in selling clothing, 
shoes, hats, underwear, and related 
articles for personal wear and adorn- 
ment. Custom tailors carrying stocks 
of material and furriers are also in- 
cluded in this group. 


The Furniture - Household - Appli- 
ance group includes furniture stores, 
floor covering stores, drapery-curtain- 
upholstery stores, china-glassware- 
metalware stores, interior decorators, 
antique shops, other home furnishing 
stores, household appliance dealers, 
radio-household appliance _ stores, 
radio-stores, radio-musical instrument 
stores. 


The Automotive group includes 
dealers handling both new and used 
autos and trucks, tire, battery and 
accessory dealers, and outlets han- 
dling the sales of new and used mo- 
torcycles, boats, etc. 


The Gasoline Service group is com- 
prised of establishments primarily en- 
gaged in selling gasoline and other 
lubricating oils. These establishments 
often carry other lines of merchan- 
dise or perform other services and 
repair work. 


The Lumber, Building Materials 
and Hardware group includes lumber 
yard and retail establishments prima- 
rily engaged in selling lumber, shin- 
gles, woodwork and other millwork, 
building materials dealers primarily 
engaged in selling material other than 
lumber and millwork, such as brick 
and tile, cement, sand, gravel, lime, 
wallboard and rough materials, and 
hardware stores primarily engaged in 
selling a number of basic hardware 
lines, such as tools, builders’ hard- 
ware, paint and glass, houseware and 
household appliances, cutlery and 
rough materials. These establishments 
may also sell farm implements, but 
they all sell locally and primarily at 
retail to home owners, farmers and 
special trade contractors — not at 
wholesale. 


Drug stores include those with and 
without fountains and _ proprietary 
stores without prescription depart- 
ments, 


General merchandise sales, _ it 
should be noted, include catalogue 
sales of mail order houses such as 
those in Montreal and Quebec, whose 
sales are made to residents of outly- 
ing areas but must of necessity be 
credited to the cities in which the 
mail-order houses are located. 

The first column under retail sales 
is “Dollars in Thousands,” followed 
by “% of Canada.” Similar percentage 
figures are given for population and 
Effective Buying Income, so that 
users of the Survey can see at a 
glance both the quantity (dollars) 
and the quality (percentage) factors 
of a given county or city. 


Retail Sales— 
Comparisons of Survey and 
Canadian Census Data 


The release of the results of the 
1951 Canadian Census of Population 
and Retail Sales gave us the first 
chance in ten years to check the 
accuracy of Survey data. The Census 
results underlined two points: 

First, the magnitude and rapidity 
of Canadian expansion since 1941, 
which SALES MANAGEMENT had em- 
phasized, exceeded that of the United 
States in the same years. 

Second, despite the lack in Can- 
ada of the complete and detailed 
statistical reporting available for the 
states, counties and cities of the 
United States, the Survey of Buying 
Power estimates of population and 
retail sales for Canadian areas have 
proved to be sufficiently accurate to 
allow marketing men both here and 
in Canada to appraise intelligently 
the potentials of many new and 
rapidly growing markets. 


The Sharp Contrasts 

In the period 1941-1951, a decade 
of unprecedented advance for the 
United States economy, when popu- 
lation rose 15% and retail sales in- 
creased by 177%, the corresponding 
Canadian population gain was 22% 
and the gain in retail sales 210%. 

In 1947 SALES MANAGEMENT be- 
gan its Canadian Section of the Survey 
of Buying Power in response to a 
growing need for current market data 
on Canada that had been intensified 
by the economic strides made by 
Canada during the war. The latest 
Canadian Census had been taken in 
1941, and the next one was not to 
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be taken until 1952, covering the 
year 1951, but with no results avail- 
able until 1953. The paucity of 
postwar benchmarks presented a 
challenge to SALES MANAGEMENT, 
but the know-how and _ techniques 
developed on the United States sec- 
tion were applied to Canada. 

How close to the truth were the 
SALES MANAGEMENT estimates for 
Canada? Eight years ago in the May 
10, 1951 Survey of Buying Power, 
Canadian population (including the 
newly added province of Newfound- 
land), was estimated at 14.0 million 
as of January 1 of that year. The 
Census yielded the same figure when 
released two years later. 

In the 1952 Survey, total Canadian 
retail sales for the year 1951 were 
estimated at $10,425 million. This 
proved to be within 2% of the Census 
figure released 18 months later. The 
correspondence is actually closer, for 
the Dominion Bureau of Statistics’ 
definition of retail sales differs 
slightly from that of the United 
States Bureau of the Census, to which 
all Survey estimates are geared, in 
that garages are included, although 
the United States practice is to re- 
gard garages as belonging to the 
service trades. Deducting $136 million 
for such outlets brings the Canadian 
Census figure down to $10,518 mil- 
lion—so that the Survey estimate 
actually erred by only nine-tenths of 
one percent! Readers may recall a 
similar instance in 1951 when the 
1948 United States Retail Trade Cen- 
sus reported a national total of $130,- 
527.3 million, as against the SALEs 
MANAGEMENT estimate, published 


Per 
Hsid. 
Retail 
Sales 


Total 

Retail 
Sales 
($000) 


over two years previously, of $130,- 
557.8 million, an “error” of two hun- 
dredths of one percent! SaALEs MANn- 
AGEMENT'S research men would have 
been more than satisfied to come 
within three percent of the truth. 
The same result was achieved with 
the 1954 Census of Retail Trade, 
which came up with a United States 
total of $170.0 billion, as against the 
SALES MANAGEMENT estimate of 
$170.0 billion published 18 months 
in advance of the Census. 


How to Verify Accuracy 


Actually, the best way to evaluate 
the accuracy of the Survey estimates, 
which are annual projections from a 
previous Census benchmark, is to 
divide the total error by the number 
of years between Censuses, for each 
succeeding year introduces an oppor- 
tunity for error, which cumulates 
over the entire period. By and large, 
the Survey estimators hope to keep 
within a one percent average annual 
error on all estimates, both for the 
United States and for Canada. If we 
maintain an average annual error of 
one percent, the estimates in this Sur- 
vey, offering 1959 data, would be 
eight years removed from the Census, 
and therefore subject to a 7% error. 

The change in the structure of re- 
tail trade in the period 1941-1951 
showed some, but not all, of the type 
of developments reflected in the 
United States in the same years. As 
in the United States, the rate of gain 
for general merchandise stores lagged 
far behind total retail store sales 
gains, but, unlike the United States, 


so did food store sales. General r »r- 
chandise sales in 1951 accounted 
16.8% of the Canadian total, . 
against only 11.9% in the Un « 
States. The explanation in part 
flects the somewhat greater im; 
tance in Canada of the general co in- 
try store, which is included in ; 
eral merchandise. This is borne ut 
by the fact that the Canadian fod 
store group accounts for only 21 5% 
of total sales as against 34.1% in the 
United States. 


Sales—Advertising Controls 

The column labeled “Buying Pow- 
er Index” is based upon a comparable 
column in the United States section 
which is widely used in setting sales 
quotas and allocating advertising ap- 
propriations. 

It is a weighted index which trans- 
lates population, income and retail 
sales into a single measurement of 
market strength—by assigning 5 points 
to “% of Canada’s Income,” 3 
points to “% of Canada’s Retail Sales” 
and 2 points to “% of Canada’s Pop- 
ulation.” 

The column, “Quality Index,” is a 
measure of the purchasing ability of 
each county and city, as compared 
with the Dominion. It is constructed 
by dividing the Buying Power Index 
by the percent of Canada population. 

The Index of Sales Activity is de- 
rived by dividing “% of Canada’s 
Population” into “% of Canada’s 
Retail Sales,” and serves to highlight 
those areas (mainly cities) which ac- 
count for disproportionately high (or 
low) sales volume in relation to aver- 
age volume for their population. 


Buying 
Power 
Index 


RETAIL SALES— 


The “SM” symbols mark original, exch. 
sive estimates by SALES MANAGEMENT. 


Eating & 
Index Drin 

—_ _ of Sales Food 
ndex ctivity | ($000) 


Gas 
Stations 
: ($000) 


230,110 
583 968 
103,638 


2,548 
3,518 
4,387 


439,778 
3,700,615 
6,225,641 


3,370 
3,365 
4,071 


812,245 
942, 844 
1,328,008 


3,464 
4,052 
4,081 


1,676,068 3,601 


16,622 2,200 


1.6740 
3.4939 
5140 


2.6190 
25.0693 
38.2979 


6.1633 
6.0790 
7.7478 


10.2078 


60,922 
149 693 
20,057 


105,163 
1,043,834 
1,413,226 
120,658 
120,111 
228.488 
348,407 


14,220 
102,740 
223 , 587 


16,823 
19,985 
34,657 


50,621 


Total All Provinces. ... [16,149,288 (100.0000 


Per Capita Sales..... 
Per Family Sales... . 


581 cand varius 


84 33 147 
104 63 283 


© SM, 1960. 
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Before using these figures, read foreword, pact 39%. 


SALES MANAGEMENT 


Reach 76% of ALL Homes 
for ONE Low Ad 
Investment! 

Cover ALL of the 


Halifax-Dartmouth 
Metropolitan 


@ 176,000 Persons employed 
Sell and Hold This Stable, Healthy Market with 
Net Paid Daily Circulation Over!107,000 ABC. 


THE = 
Nova Scotia 
@ 18 Counties 
§ @ 707,000 Population 
4 CG s ° ——— Annual 

THE HALIFAX CHRONICLE-HERALD 

5 and THE HALIFAX MAIL-STAR 
Toronto Sales Office: Imperial Life Bldg. word.Grittth & Co., Inc. United Stateas 
D. A. Goodall & Co. London, England 


The “SM” symbols mark original, exclu- 
a — es Bei } sive estimates by SALES MANAGEMENT. 


RETAIL SALES— JM ESTIMATES, 1959 


COUNTIES 
CITIES 


117,219 
86,022 


Division 5 
Division 6 


Division 9............ 


Division 10 


| Canada 


of Power 


Index 


Buying 


Index 
Quality | of Sales 
Index | Activity 


($000) 


Food | 


Eatin 
Drink. 
Places 
($000) 


General 
Mdse, 
($000) | 


-: 7} nnn’ 


| Apparel 
($000) 


($000) 


Auto- 
motive 
($000) 


-7680 
-3601 
-0708 


| 
| 


72 
107 
50 
52 


68 
158 


40 


34,741 
21,272 
1,826) 
1,285 


4,638) 
2,782) 


35,916) 
27,185} 


2,134] 


5,371) 
2,,034| 


4,959] 


| 2,702 


74) 


Total Above Cities... . 


5327 


12,475 
11, 664 
36 


al 


11,664 


Province Total 


5,131] 


19,645 


Per Capita Sales 
Per Family Sales. ae 


NOVA SCcoTI 


17,756 


Antigonish............ 
Cape Breton......... 


AGilace Bay 


10,077 
108 ,962 
20,469 
43,700 


32,602 
21,456 


0917 
-1939 
-0664 
-0911 


-0468 
1.1168 
-1430 
-6709 
1167 


-0708 
1737 
-0392 
1623 


«a 
218) 


1,073] 
617 
1,013 


1,018 


1,280) 
270 
1,160 
231 


993 


373 
1,264 
383 
1,320 


SM Standard (4) and Potential (A) 


Metropolitan County Areas. 


© SM, 1960. Before using these figures, read foreword, page 396. 
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S The ‘‘SM"’ symbols mark original, ex: 
NOVA SCOTIA RETAIL SALES— M ESTIMATES, 1959 sive estimates by SALES MANAGEME! 
Per Furn.- | Lumber- 
COUNTIES a; Hsid, | Buying | Index ink. | Auto- | Bldg. | 
CITIES f Retail Power | Quality of Sales . | Apparel 5 motive Hdwre. Dr. ys 
continued Canada Sales Index Index Activity $000) $000 ) ($000 ($000) $000 ($000) ($000) ($000) ($000 


Pictou 2347 3,444 . , ; 3,284 R 7,648 1,881 1,158 118 

New Glasgow 1304 077% aE 22! 278 , 758 2, 807 K . 644 835 405 
Queens : .0610 2,986 J 8 . . 517 : 562 587 188 
Richmond... . : 2,381 447) 


Shelburne : F 2,483 
Victoria 
Yarmouth 


983 


Yarmout! 310 2, 308 , 206 982 


9,222 49,716 23,279 16,875 57, 465 6,117 14, 286 128 


Province Total ’ ” : . 149,693, 15,087, 116,622, 34,313) 23,036, 104,922) 20,446 24,218) 13.266 


Per Capita Sales os 809 20 161 
Per Family Sales 3,518 


PRINCE EDWARD 


Kings 721 .0911 
Prince ,512 2571 

Summerside 805 1350 
Queens 305 


Charlottetowr 4. 345 


145 28 34 
632 123 146 


Total Above Cities 56, 150 2 3 237 10,191 37% 13, 604 1,640 


Province Total 5 d : ‘ 20,057 J 33,715 ‘ ° 3,481 1,998 2,074 


Per Capita Sales , 195 ! 337 
Per Family Sales 


NEW BRUN 


Albert 4 
Carleton 20, 
Charlotte 22, 


19 20 


Gloucester 
Kent 
Kings 


Madawaska 
Northumberjand 
Queens 


Restigouche 
Saint John ‘ 

AdSaint Joh: 7 5540 
Sunbury é .0168 


6,921] 
13,506 
11,511] 

479) 


919 351} 4,221| 
4,163) 3,540) 12,395) 
, ; 3,769 2,906} 9,167] 
York 976 | .2972 t ; : | 6, 3,902) 2,446) 12,844 
Fredericton 45,413 2193 3,790 2,134 11,127 927 


Victoria ‘ .1047 
Westmoreland , 186 .4779 


Moncton 56, 065 3472 


15,616 10,546) 31,805 3,873 4,964 
Province Total 105 , 163 J 93,737 | 26,040; 19,545 84,656 14,220) 
Per Capita Sales 176 
Per Family Sales 


QUEBEC 


Abitibi " : .4557 

Val-d'Or 334 0742 
Argenteui! ’ : , .1460 
Arthabaska . e 3 .1799 


157 44 33 142 
718 : 648 f 


17,260 1,301 
7,185 479 
5,207| 671| 
6,152 919 


Vietoriay 17 0890 5, 609) 491) 
j 


Bagot . ‘ ; .0707 
Beauce = ° j -2220 
Beauharnois , ° , 2145 


Valleyfield 20, 502 1354 


918 255 
6,892 
4,763) 
3,234 231 1,460 
Bellechasse : J ‘ é > » , 736 195 195 
Berthier ‘ j ; ; 1,630 388 639 
3,203 442 101 


Bonaventure 


Brome 168 337 611 364 157 
Chambly : ; 2,007 1,028 7,074 1,782 4,668 593 
Champlain , ; .190 .4510 . , 4,588 2,258 4,079 1,704 2,769 977 


SM Standard (4) and Potential (A) Metropolitan County Areas 
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Before using these figures, read foreword, page 396. 


SALES MANAGEMENT 


MORE REASONS WHY YOU NEED £a J9at rie 


OIrMANCHE 


. High editorial content for greater impact. 


. 63.9% of circulation concentrated in Montreal City and Retail FOR BALANCED 
Trading Zone. : 

. Proven high reader interest. COVERAGE OF THE 

. Low milline rates — (La Patrie $2.68 


2nd “Weekend” $2.97) 
There are many other reasons why La Patrie should be on your list FRENCH MARKET 
if you are interested in the French Market. Call us — we'll be glad 
fa sat rie to discuss it. ‘ 
tMANCHE 


Toronto Office: 19 Melinda St., Room 101 
180 St. Catherine St. E., Montreal, Que. 


U.S.A. Representatives: Ra:oh R. Mulligan, New York, Detroit, Chicago, Los Angeles 


QUEBEC 


The “SM” symbols mark original, exclu- 
RETAIL SALES— SM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Per Eating & ’ a aed p 
OUNTIES i %, Hsid. Buyin Index Drink. | Genera ouse- uto- a 
» CITIES $ of Retail Power Quality | of Sales | Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. 
continued) ( Canada Sales Index Index Activity ($000) ($000 $000 $000) ($000) ($000 ($000) 


Charlevoix m 0526 1,735 .0856 , ° 168 
Chateauguay ‘ 0599 1,667 . 1065 ’ ’ 176 
Chicoutimi : 4617 2,879 -6050 | ’ ’ ’ , , 1,348 
AChicoutimi 33,57 2079 1463 7 620 
\ Jonquieres 17,61 1090 -1217 
Compton é .0607 
Deux-Montagnes J .0736 
Dorchester . .0817 
Drummond . .2714 
Drummondville 25,526 1581 
Frontenac , 0907 
Gaspe ’ . 1574 
Hull ,Cé .4276 
Hull 7 2531 
Huntingdon x .0567 
Iberville ‘ .0448 
Joliette . .1791 


_ 
NPE NOWK Ba NW 


Joliette 7,503 1084 
Kamouraska ’ -0555 
Labelle .0987 
Lac-St.-Jean ; . 3823 
La Prairie . .0666 
L’Assomption ; . 1068 
Levis.... ‘ .2040 

Levis 3,5 1024 
L'isiet.. . ; .0542 
Lotbiniere ‘ .0696 
Maskinonge ‘ .0523 
Matane. . J . 1642 
Megantic ’ .1755 

Thetford Mines 7 1159 
Missisquoi ‘ . 1282 
Montcalm ; 0419 ’ ° E = 
Montmagny ,891 . 0860 , ‘ : y - 
Montmorency 646 .0350 ’ e ) ’ bho 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. Before using these figures, read foreword, page 396. 


(— a 
IF WOMEN ARE YOUR BEST CUSTOMERS 
you'll sell them best in French Canada through the pages of 


LARGEST A.B.C. CIRCULATION 
of any publication edited for women 
in the rich French Canada market 
100% NEWS STAND SALE 

LOW MILLINE RATES 


Our U. S. friends may contact us direct by phoning 
R.O.P. PROCESS COLOR collect Montreal, Riverside 7-350]. 


5460 Royalmount Ave., Montreal 9, Que. 


CANADA'S LARGEST 
FRENCH MORNING DAILY 


Growing fast! 


106,841 
97,797 petri, pad saci 


mbe 9 
(ABC Publisher's Statement Dee. 31, 1959. Daily net paid Monday to Friday.) Nove r, 195 


(Monday to Friday) 


MONTREAL-MATIN a. 


1124 Marie Anne Street E. 
Everywhere you go in Montreal you see Montreal-Matin. Montreal 24 


QUEBEC @ The “SM” symbols mark original, exclu- 

q RETAIL SALES— ESTIMATES, 1858 sive estimates by SALES MANAGEMENT. 
Per & Furn.- Lumber- 

COUNTIES Retail Held, Buying ~~} teues> $ Bidg. 
CITIES of Retall Power uality Places spl 3 | Hdwre. | Drugs 
Sales Index ($000) ($000) ($000) 


4,233 111.4448 
2463 
8.0705 
- 2338 
- 2007 
-5849 
.2480 
2,204 -0412 
2,108 1047 


60,767 

877 
39, 237 
1,059 
1,155 
3,753 


2,461 1311 
9661 2,224 0832 
1384 2,104 - 1880 


838 88828 


1.6170 3,627 | 1.6561 24,028 


7,768 7,735 
Mensescseerech M15, 1.3356 1.0648 23, 454 6.7301 7,132 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


Before using these figures, read foreword, page 396. 


The leader in service . . . the leader 
in listener loyalty 
RADIO 


SERVES AND SELLS GREATER MONTREAL 
AND ENGLISH-SPEAKING QUEBEC 


Representatives: Radio Time Saies, Montreal, Toronto Young Canadian Limited, New York, Chicago 


SALES MANAGEMENT 


we ele Mayngamte «ef 


_, TODAY'S 


“BEST 
SELLER 


IN MONTREAL! 


SM The “SM” symbols mark original, exclu- 
QUEBEC RETAIL SALES— ESTIMATES, 1958 sive estimates by SALES MANAGEMENT. 


: Per | Eating & 
COUNTIES Boos: 2 Hsld. Index Drink. 


CITIES Retail — of Sales Food Places Apparel 
(continued) Sales ndex | Activity | ($000) ($000) ($000) 


Richelieu amend , | « 2,355 ° 73 5,627 2,418 
are P 3,243 r , 82 3,533 . 2,269 
Richmond. .......... ‘ 2,853 . 8,079 1,611 
Rimouski ‘ . 3,310 ° 9,074 = 3,134 
Rimouski........... . Pe oF é 4,048 . 2,456 
adnan dias , . 2,800 2,641 370 
Saguenay............ : P 2,689 A 3,915 | 1,034 
2,864 d 10,406 F 2,973 
7,871 . 2,615 
3,482 16,685 d 7,470 
15,697 ? 7,322 4,890 
588 54 58 
8,605 d 1,615 1,069 
St. Hyacinthe......... . ° 7,890 3,388 2,441 
St. Hyacinthe....... ‘ ‘ ¢ 6,384 3,315 2,093 
8,631 3,781 1,508 
7,539 3,740 1,187 
24,312 10,416 4,338 
AShawinigan Falls. . . ‘ 8,828 3,18 1,502 
ATrois-Rivieres.... . P ‘ 14, 257 6, 634 2,714 
14,084 4,900 2,276 
6,956 3,724 1,137 
1,788 5,419 1,603 780 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


House- 


S88e828s 


S22 
ow ial 


Before using these figures, read foreword, page 396. 


OPENS THE DOORS TO MODERN 


Old Quebec 


POPULATION: 425,000 
RADIUS: 25 MILES 


REPS: 
WTERPROVINCAL BROADCAST SALES LTD., 
TORONTO — MONTREAL —— USA WED & CO 


10, 


Your Best Investment is in 


OTTAWA 


e Canada’s 5th Largest market in NET CASH Income* 


e Canada’s 2nd Market in Per Family Buying Income* 
*1960 Saies Management Survey Buying Power 


THE JOURNAL 


e Complete Coverage of Ottawa and the Ottawa Trading Zone 
P “ 8 


with a Record Lineage and Circulation in 1959 


REPRESENTATIVES 
loronto—320 Bay St., U. S. A., DeClerque-Shannon, U.K., D. A. Goodall Ltd. 


SM The “SM” symbols mark original, exclu 
QUEBEC RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Total Per Eating & Furn.- | Lumber- | 
COUNTIES Retail %, Hsid. Buying Index Drink. | General House- Auto- | Gas | b 
CITIES Sales of Retail Power Quality | of Sales Food Places Madse. Apparel Appl. motive | Stations | Hdwre. Drugs , 
continued ($000 Canada Sales Index Index Activity | ($000) ) ($000) ($000) ($000) ($000) ($000) ($000) ($000 Lanar' 
— -- - - - - — |—__—_—_— Smit! 
Terrebonne 818 ° 3,260 .4193 81 81 24,241 2,782 5,452 4,821 2,674 10,022 2,022 6,005 1,514 Leeds 
St. Jerome 27 , 669 1454 92 108 12,413 910 1,249 3,197} 1,696 2,196 459 1,574 132 Broc] 
Vaudreuil 040 A -s .1273 54 3,812 565 1,637 339) ‘ 581 


ASar 


Lenox é 
Vercheres 3 d i ° P 270 968 274 J Lincoln 


Wolfe 2 d ¢ e ° 164 1,419 ASt. C; 
Yamaska ; ‘ ‘ J ‘ 191 766 279 Manitot 
683,437; 125,436) 329,177) 249,883) 123,17: 59, 287 4,973 Middles 

; ALond 
Province Total ; 4 - i . 1,043,834 168,502 534,098 308,340 a . ; Muskok 


a “ Nipissin 
Per Capita Sales 33 106 61 North 
Per Family Sales 6 as 474 273 


: : Norfolk 
ONTARIO 


Simco 
Algoma 5648 . j ; 2,084 ‘ , ; j porcog 
. a one ee pees : i . meal pa on . Ontario 
Sault Ste. Maric 5 2977 “7 a fort 2, 63% pets | bee 1,885 ory get aan te Osha v 
Brant ’ ‘ : 5281 | . ‘ , J 3,753 a , : — 
Brantford 37 3689 9 | 122 3,523) 1,826) 4,53 5,606) 3,238 SM Sta 
Bruce ; , ‘ : , ,463| , ° 1,207 
Carleton t , : J * 3 \ é 10,697 m ’ ’ , y 
Ottawa 103 87 82 2 } ‘ , 886 61 9,10. 21,375 10,596 33, oor 2, 50r 6 
Cochrane , . » ‘ . a a 1,474 591) ,537) : , 
Timmins 7 587 i a» 9: 2, 08 2, | , 506) 73 ,687 
Dufferin ‘ . . : | } , 536) , 
Dundas ‘ u . . . | ° , 
Durham 
Elgin 
St. Thomas 15, 863 2221 
Essex ° . 2505 
Leamington 747 0789 
AW indsor ; 2 8349 
Frontenac ; 4225 
Kingston 5 ; 8598 
Glengarry ; .0729 
Grenville , .1012 
Grey 3785 
Owen Sound 29, 87% 1850 
Haldimand . 2260 
Haliburton 7 0461 
Halton . -4308 
Oakville 0, 7S 1288 
Hastings .6517 
Belleville 286 314 
Trenton 19.1 1178 
Huron ’ 3705 
Kenora . . 2506 
Kenora 5, 551 0963 0796 
Kent .526 : ‘ 6198 | : , y -277) 4, 
Chatham 53, 987 334; -2413 2, 


SM’ Standard (4) and Potential (A) Metropolitan County Areas. ¢ , , Before using these figures, read foreword, page 


444 SALES MANAGEME! 


LONDON 


and Southwestern Ontario 
make up one of the more 
important Canadian markets. 
You'll find all the facts in 
Sales Management and choose it 


When you're making your 
marketing plans, and know 

the people you want to reach, 
take a look in your B.B.M. and 
pick out the important station to 
help you do the job. 


as one of your top sales targets 


CFPL RADIO 


Canada: All-Canada Radio 
U.S.A.: Weed & Co. 


A radio station that can offer 
77% weekly listenership in its 
metro area, correspondingly high 
figures for surrounding counties, 
can be an important influence to 
sales. 


ONTARIO RETAIL SALES— BY) ESTIMATES, 1959 
Total Per | Eating & 

COUNTIES Retail i, Hsld. Buying Index Drink. | General 

CITIES Sales of Retail Power Quality | of Sales Food Places Mdse. 

continued) ($000) Canada Sales Index Index Activity ($000) ) ($000) 
Lambton 74,370 -4605 2,656 6250 107 79 19,026 2,283 8,107 
ASarnia 46, 089 . 2854 3289 122 106 13,733 1,529 4,254 
Lanark 48,702 -3016 4,468 2521 105 126 10,284 1,239 7,807 
Smith Falls 20, 192 1250 -0823 158 239 4,082 553 1,063 
Leeds 46 ,079 . 2853 3,905 . 2604 100 110 9,544 1,252 5,342 

Brock ville . 1488 3 5,03 


Lenox & Addington A 1364 3,441 .1220 89 100 3,749 425 2,771 
Lincoln 101 ,583 -6290 3,060 -7672 108 89 25,111 2,738 8,654 

St. Catharines 67,793 4198 3529 151 179 16 ,838 1, 67€ 6,444 
Manitoulin 9,512 .0589 3,171 0546 78 84 1,578 289 2,484 


Middlesex 4315 4,226 1 


. 3664 119 125 47,446 6,021 24,002 
ALondon 188,044 1.1644 . 8606 147 199 38 ,560 4,977 20,031 
Muskoka 29 ,858 .1849 4,090 . 1482 97 121 9,250 1,288 4,156 
Nipissing 60,360 3738 3,919 3696 94 95 16,428 2,230 8,136 
North Bay 37,523 .2324 727 134 180 9,855 1,367 4,293 
Norfolk 54,554 .3378 3,869 . 2865 116 11,102 1,513 4,720 
Simcoe 26, 623 1649 0897 184 338 5 577 754 1,279 
Northumberland 31,755 . 1966 2,786 .2107 89 83 7,090 815 3,044 
Ontario 109,738 .6796 3,462 .7771 112 98 27 606 2,643 8,901 
Oshawa 67,581 4185 -4176 125 125 18,479 1,750 4,863 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


The SM" symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- Lumber- 
House- Auto- Gas Bidg. 
Apparel Appl. motive | Stations | Hdwre. Drugs 
( $000) ( $000) ( ($000 
4,169 4,209, 13,385 3,995 4,430 1,700 
3,750 3,649 6,727 1,452 2,177 1,281 
2,128 1,466 8,046 1,670 2,728 957 
746 867 4,157 332 811 356 
2,368 3,105 6,400 2,183 2,626 986 


514 


171 4,255 1,274 1,271 394 
791 5,387 16,177 3,836 4,671 2,516 
504 4,921 11,873 2,066 2,860 1,686 
329 76 1,313 1,403 966 291 


489, 12,372) 35,072 8,803) 12,034 6,953 

669 11,468 27,521 5,820 9,313 5,950 

380 584 5,503 1,709 2,438 802 

303 2,257 11,817 3,163 2,866 1,481 
1 


1,031 1,447 983 


076 1,952 7,641 2,293 4,280 1,159 
324 1,122 4,189 774 1,076 616 
225 1,306 5,331 1,857 2,168 634 
904 3,525 19,861 3,819 8,636 2,670 
,071 2,933 12,179 1,866 5,424 1,296 


Before using these figures, read foreword, page 396. 


CFPL-TV 


builds up sales 


Check BBM figures for the full story on audience delivered. 
If building up sales is your problem, remember . 


Western Ontario is Cold, ov... 


Representatives— 
U.S.A.—Weed & Co. 
Canada—All-Canada Television 


ina BILLION DOLLAR MARKET 


. with a combination of maximum power, concentrated coverage, top personalities, 
choice availabilities, CFPL-TV delivers your sales message to the cities of London, 
Woodstock, St. Thomas and Stratford and the other urban and rural areas of Middle- 
sex, Huron, Oxford, Perth and Elgin plus bonus-coverage in the counties of Lambton, 
Kent, Bruce, Norfolk and Waterloo. No other single medium can duplicate this 
coverage and influence in the wealthy Western Ontario Market. 


crrreit- Ty 


CHANNEL JQ coNDON 


IULY 10, 1960 


445 


sive estimates by SALES MANAGEME) 


Per l Furn.- Lumber- 
COUNTIES , Buying : index . House- | Auto- Gas Bidg. 
CITIES of Power | Quality | of Sales Mase. Apparel Appl. motive | Stations | Hdwre. Dr y 
(continued) Canada index Index | Activity } | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | (& 


Oxtord ; 5939 ' 4580 | 115 f 8 8,576) 4,427 3,020} 15,845; 3,071) 6,821 
Tillsonburg 3 1302 | 0680 181 : : ; 983 694) 3,181 1,831 
Woodstock 33,47 2073 1517 2,594 1,300] 5,345 2,388 

Parry Sound .1283 F .1303 | . . 928) 560, 3,141 1,783 
Parry Sound 3 at 0520 .0369 528| 349} 1,697 754 


Peel 3022 | 2, 6057 1,703) 1,376} 13,861) 6,141 
Brampton 1,1 1307 1061 750 4,322 


: . ; c 677) The “SM” symbols mark original, exc 
ONTARIO RETAIL SALES— ESTIMATES, 1959 


Perth ; . 4356 b 3741 ‘ , 3,462! 14,318 
Stratford -1827 | -1528 2,552 j 4,213 
Peterborough : .4473 .4510 4,920) 9,846 


Peterborough ; 3677 | 2 15,2 r 5,253] 4,822) 3, 7,935 
Prescott : | ,1343 | 1,021 3,799 


Prince Edward . .1405 : , 7 754) 
Rainy River : | .1560 , ‘ 201) . 
Renfrew 


Pembroke 


Russell 

Simcoe 
Barrie 
Orillia 

Stormont 
Cornwall 


Budbury 
ASudbury 

Thunder Bay 
AFort William 
APort Arthur 

Timiskaming 


Victoria 
Lindsay | 
Waterloo 
Galt | 
AKitchener | 
Welland eas 9 | 
| 


1. 


Wellington. ........ 714 : 
Guelph. ........... 833 | .2528 9, ; , 4,497 : 951 
Wentworth... ; 351,067 | 2.1739 | 4,031 J | 24,319 13,064 


AHamilton : 313,484 | 1.9412 ___—*t 38074 ' 133 =! 73, 4) 43: | 41,552! 23,821! 13,497! 45,361! 10,339 
SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1960. 


3,585 


Before using these figures, read foreword, page 396. 


Wondering About 1961 Sales? 


SALES MANAGEMENT will project 1961 Population totals for Canada’s 
34 metro-county areas in its November 10th Marketing on the Move issue. 


Have you ordered your copy? 


— 


SALES MANAGEMENT 


THE SPECTATOR 


JULY 


95.7% 
OF ALL 


HOUSEHOLDS 


10, 


1960 


ONE OF CANADA'S TOP 5 MARKETS* 


It’s the sales force you can’t afford to be without. According to a recent 
week-long Gruneau Research study over 80% of all Spectator readers took steps 
towards buying a product because they read about it in The Spectator’s pages. 
This is proof positive that the only way to convince over 232,000 prosperous people, 
15 years of age and over, in Metro Hamilton is through the pages of The Hamilton 
Spectator ...the medium they know best and trust most. 


* MONTREAL + TORONTO + VANCOUVER + WINNIPEG + HAMILTON 


The Hamilton Spectator 


ONE OF THE EIGHT SOUTHAM NEWSPAPERS IN CANADA 


UNITED STATES GREAT BRITAIN TORONTO MONTREAL 
Cresmer & Woodward Inc. (Can. Div.) 34-40 Ludgate Hill The Southam Newspapers The Southam Newspapers 
New York. Detroit, Chicago London, E.C.4 88 University Ave 1070 Bleury St. 

San Francisco, Los Angeles, Atlanta England K. L. Bower, Manager J.C. McCague, Manager 


al 


Geographic divisions of northern 


Counties and cities on this mop Cities shown are those having 
oreo ore charted in their proper 


ore charted in proportion to net net Effective Buying Income of 
Effective Buying Income: Scale, $15 million and over. 
-0009 sq. in. equals $1 million. 


proportion ia spece below. 


TiMiSK AMING 


ONTARIO 


Belleville 


*s. 
~— 

LENNOX & ADDINGTON .” 
’ 


NORTHUMBERLAND ; RETAIL SALES MAP 


_—_ PRINCIPAL CITIES: County and geographic location 
of cities with 1956 retail sales of $25 million or more. 


WALTON 


suosURY 


See" 
-_-* 


ALGOMA 


Sng. Niagara Fatts ( Soult Ste. Marie 


» 
i | 
NIPISSING Quel %, 
CARLETON) (oe 


COCHRANE 
THUNDER BAY 
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Total Per | Furn.- | | | 

Retail / Hsid. Buying Index ink. | General | House- Auto- Gas | Bldg. 

Sales of Retail Power Quality of Sales | Mdse. Apparel! | Appl. motive | Stations | Hdwre. Drugs 
($000 Canada Sales Index Index Activity | ($000) ($000) ($000) ($000) ($000) ($000) 


York 2,177,622 (13.4844 | 6,348 [12.1583 131 145 461,319) 99,574) 354,856) 134,359) 82,164 309,819] 72,214! 92,119} 73,042 


Before using these figures see page 396 © SM, 1960. 


Thinking about 1961 Population? 


SALES MANAGEMENT will project 1961 Effective Buying 
Income totals for Canada’s 34 metro-county areas in its Nov- 
ember 10th Marketing on the Move issue. Have you ordered 


your copy? 


— 


SALES MANAGEMENT 


CANADA’S FIRST MARKET 
THROUGH CANADA'S 

FIRST DAILY NEWSPAPER 
THE TORONTO DAILY STAR 


“IN TORONTO 


Canada’s First and 
Largest Market... 


OF ALL DAILY NEWSPAPER READERS READ 


~ THE TORONTO DAILY STAR 


] S/2F FFF HlF7/ 7/7) -,--| 


20d among all 
NORTH AMERICAN NEWSPAPERS 


(measured by Media Records Inc.) 


IN GENERAL GROCERIES 
ADVERTISING 


12 MONTHS ENDING DEC. 31, 1959 


LINAGE LINAGE 
1. Chicago Daily News ... 1,426,915 . Montreal La Presse .... 1,134,376 


2. Toronto Telegram 1,391,107 8. Milwaukee Journal .... 1,049,054 
3. Montreal Star ......... 1,355,700 9. Cleveland Press 1,003,999 
4. Chicago Tribune 1,321,463 10. Los Angeles Times .... 

.5. Buffalo Evening News . 1,177,121 11. Hartford Times 

6. Phiiadelphia Bulletin .. 1,150,690 12. Toronto Star .......... 


THE TELEGRAM 


The eend is t° the TE), DAILY plus WEEKEND 
e tre ; 


JOHN B. STARK, Director of Advertising 


EASTERN CANADA: Lorne G. Main, 938 Dominion Sq. Bidg., Montreal 

U.S.A. O'Mara & Ormsbee, Inc., 342 Madison Avenue, New York 

FLORIDA: McAskill, Herman & Daley, Inc., 4014 Chase Avenue, Miomi Beach 46 
NEW ENGLAND: Tom McGill, 110 Bellevue St., West Roxbury, Mass. 

ENGLAND: D. A. Goodall, 4 Old Burlington Street, London W.1. 


Canada’s Fastest Growing Newspaper 


The “SM” symbols mark ee. exclu- 
ONTARIO sive estimates by SALES MANAGEMENT. 


| | er Eati , | Lumber- 
COUNTIES } . Buying | Index Auto- | Gas Bidg 


CITIES Power | Quality | of Sales | Food Places . | motive | Stations | Hdwre. 
(continued) Index | Index | Activity | ($000) | ($000) | ($000) ($000) | ($000) ($00) 


Leaside.... 25, ia 1826 | 193 164 8,205 1, 6,070) 948 773| 1,689 
New Toronto.......] 29, 1165 157 245 9,098 2 6,835 455} 1,782 997 
AToronto..........] 1,600,364 | 9. 6.4171 | 165 | 256 | 266,026 340,493} 113, 207,372} 32,693] 44,745] 46, 960 
Weston.............) 22 bd .0981 175 | 5,148 352) 1, | 6,648 336) 2,320] 1,223 


Total Above Cities... .] 4,082,034 |25.2770 19.7291 | 875,581 | 589,102 311,912) 189,528) 696,808) 101,619) 178,034) 113,316 


| 
| } | 
Province Total........] 6,225,541 ° 413,228, 818,877, 378,040) anes 949,965) 223,587) 330,238) 172,740 


| | } } 
136 39) 158 37) 55 20 
154) 621 146) 216 


114) 5,321 246, 2,418 
3,806 | . .182| 331} 8,887} 1,004) 3,907 
2,004 | . 84 | 3,888) | 100} «3,090 196) 1,818 
4,202 | . | 1,608) veal 2,606) 180} ‘1,719 
1,380 | . 2 132| 3,688) 1,081, ‘1,618 


SM Standard (4) and Potential (A) Metropolitan County Areas. Before using these figures, read foreword, page 396. 
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GD The “SM” symbols mark original, exc! 
MANITOBA RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMEN 


Total Eating & | . | | Lumber- 

COUNTIES Retail 4, ‘i i Index Drink. } | Gas Bidg. | 
CITIES Sales Po bn ag of Sales | Food Places  Madse. Appl. | motive | Stations | Hdwre. | 
continued) $000 Canada ndex | Activity ($000) ($000) ($000) ($000) | ($000) ($000) 


Division 6 431,723 | 2.6733 4,179 ; ° 16,105) 113,010 15,968 61,641) 8,363 26,452) 11, 97 


Portage La Prairie 12,420 1388 08% 21% 4,244 633 1,359) 691) 2,779) 
t. Boniface 6, 159 1001 .1677 4,550 1,037 138 190 1, 167) 642 2,815) 
AWinnipeg 360,896 | 2.2347 .922 12 53, 167| 12,716} 107,726 | 14,683) 53,757) 6, 659) 19,130) 


Division 7 3173 | 3,912 | . 040, 1,893) 5,949 | 2,218) 8,082) = 700| 2, 269) 
Brando 2262 17 7 87 4,057 ; 1,829) 5, 608) 

Division 8 - .1286 3,195 ; 2,341 2,090) 

Division 9 P 2914 2.241 ° 2,547 | 6,752! 

Division " .1205 3,672 . . 3,105 

Division 1 .1740 3,797 j . 4,069 

Division " .0922 2,481 . 1032 » 5,000 


Division 13 .1472 3,548 . 13867 ’ 4,065 

auphir 7,853 1105 . 0604 + 3,683 
Division 20 .42 . 1265 3,142 . 1159 4,159 | 
Division .0889 4,224 .0681 2,019 | 2,313) | 
Division 1501 | 1,970 | . 4,162, 1,575! 9,859 2,317) 848) 


Above Cities 53, 85 2.8103 $117 5 67, 403 16,477; 116,963 25, 17,568 65, 598 7,940 


Province Total y 5.0296 3,464 120,659| 26,486) 177,903 


21,642, 124,624) 15,923 


Per Capita Sales 
Per Family Sales 3, 


SASKATCHEWAN 
Division 1 35,744 2213 3,647 ‘ 
Division 2 38 , 889 .2408 4,419 .1934 
Weyburn 15,174 0940 0556 
Division 3 ‘ 31,018 | .1921 3,977 


Division 4 12,611 -0781 2,627 
Division 5 47 ,689 
Division 6 ‘ 190, 158 

Regina : 146,143 


Division 7 51,573 .3193 
Moose Jaw 34,721 -2150 2048 109 
Division 8 38 , 562 . 2388 5 .2273 100 
Swift Current 14,665 .0908 - 0822 122 
Division 9 50,780 .3145 d . 2785 92 
Yorkton 16,962 -1050 0653 129 


Division 10 35,315 2187 . . 1857 89 
Division 11 124,707 . . .6898 109 

ASaskatoon 86,377 5349 5104 | Ill 
Division 12. 29,350 . , 1579 98 


Division 13 33 384 ° ‘ .1790 
Division 14 61 ,061 ° . 2890 
Division 15 75,634 | . j : | 15,574! 
Prince Albert 27,748 .1718 1441 | ty 5 j 6,058| 

} 


Division 16 ’ ° 7 ‘ | | 8,870) 
North Battleford a | 1136 072! 26 | | 77 7 5, 063) 

Division 17 é | 4, ‘ j 889) 5,882) 

Division 18 |. ’ ‘ 158) | 841) 

Total Above Cities....] 360,141 | 2.2301 4 55,010 12,092} 79,253) 21,948) 14, 73, 875| ,234| 17,098} 10,444 


Province Total........] 942,844 | 6.8383 | 4,052 | 5. 120,111, 27,380| 174,403 | 191,754) 72,491 | 22,116 


Per Capita Sales 1,087 |... Bis hala niinny nahin shayay aheae aete es 132| 30, 192| 2ui| 
Por Family Sales...... 4,052 reper 516! 118 749 


ALBERTA 


Division 1............) 40,023 | . | , 10,804) 802 i | 10,470) 
Medicine Hat....... 28,586 | .17 156 6,528) 537 | 6,325 
Division 2...... | 104,001 |. : 21,640) 2,986 | 20,615 
Lethbridge»... 51,556 | 319% ; | 10,736 1,690 ,325} 10,940 
Division 3....... 18,695 | . 2,763 415 4,013 


Division 4...... 32,212 | . 6,227 6,128 
Division 5. . ( 16,387 | . ‘ 2,690 3,038 
Division 6. ea 358,682 | 2. ; 67,705 60,512 26 942 

ACalgary 249,083 | 1. | ; 47,859 41,801 18,868 


Division 7............ 4.355 |; 3.987) 453 408 7,891 3,564) 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. Before using these figures, read foreword, page 396. 
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O WHERE THE GOOD LIFE IS... 


we end this sentence with a proposition. 

Namely! Victoria, B.C. offers a market matching 
any in Canada for high capita buying power H. L. ALEXANDER 
$135,000,000* to spend in 1,108 retail outlets. And, Advertising Director 
you reach practically all of Victoria’s 41,500 homes of ier oe 
with one medium The Daily Colonist and seat 
Victoria Daily Times. What a beautiful test market 
this closely-knit Island city. Ask me more. 


Che Baily Colonist - Victoria Daily Cimes 


MORNINGS — TUESDAY TO SUNDAY EVENINGS — MONDAY TO SATURDAY 


*Estimate Provincial Burean Economics and Statistics 60-13 


eeeeveeseeee0ee0280202080808080808086 © 


es ela The “SM” symbols mark original, exclu- 
ALBERTA RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 
oars Per | ar. he Dee; Cy = | Furne | Lumber- 
COUNTIES i % Hsld. Buying Index Drink. House- Auto- Gas Bidg. 
CITIES Retail Power | Quality | of Sales Places se. | Apparel Appl. motive | Stations Hdwre, Drugs 
continued) | Canada Sales Index Index Activity ($000) ($000) $000) $000 $000) ($000) $000) ($000 


35,731) 3,564, 10,646 3,504 


796 


Division 8 F : | ,8083 5,372 ¢ 112 152 17 ,696 3,178 12,965) 6,682 
Camrose... . 20, 4: | .1265 175 359 3,203 528 800 1,516 
Red Deer... ; 6 | ,1648 2: 165 3,559 681 3,543 1,430 2, 388 
Wetastkiwin. . . 7,088 | .1058 381 1,366 411 1,651 430 222) : , 673 382 

Division9........ - 1399 3,233 589 5,556 268 


Division 10....... . 2884 5,670) 969, 7,282 
Division 11 ot 377,401 | 2.3369 . 67,758; 10,097) 88,987) . 67,841) 11,495 
AEdmonton 289,373 | 1.7919 i 49, 816) 8,144 70, 388) 9 R | 52,897 8,162 


Division 12... 12,641 | .0783 : 2,925| 3,222| 2,437| 233 


Division 13.......... 22,457 | .1391 2,055 5,974| | 4,368] 
Division 14. . a 44,431 | .2751 : 4,289 11,195] | 9,150 
Division 15....... 21,307 | .1319 3,465 


127| 
645 
5,103 368 


Division 16... 254 | .2183 2,474| ,213| 8,397, 513] 
Division 17 ‘ 0212 0426 117 33 , 152! 57 


123 ,067 18,799; 140,711 44,112 31,290) 132,274 16,912 50, 661| 16, 894 


Total Above Cities. . . 682,729 | 4.2276 3.9134 


Province Total........] 1,328,959 | 8.2293 225,498) 34,052) 255,995) 62,439, 45,184) 259,759, 34,657 


Per Capita Sales 


1,053 178 80) 
Per Family Sales. 


4,030 683 137) ee 307 


SaiTian COLUMBIA. 


Division 1 de 31,337 | .1939 | 3,521 : 8,098} 1,649) 6,035) 672; 7,112; 1,258| 1,900 628 
Division 2 a 74,082 | .4632 | 3,528 ‘ 18,391) 3,010) 14,695 3,106} 15,499} 1,479) 4,783| 
Nelson ‘i 20,389 | .1263 | j 4,303 814) 2,363 78| 1,064) 7,279) 296) 785} 403 
Trail oe 20,435 | .1265 | F 4,919 990} 3,427 | 1,299] 4,717| 1,219] 445 
Division 3 127,213 | .7877 | 4,479 | . 31,247; 4,200) 13,632 | 2,442) 28,920) 3,527) 10,108) 3,275 
Kelowna 20,943 | .1207 | ; 5,302 745) 2,161 1,001] 4,822! 423 2,924) 480 
Penticton 24,089 | .1489 | : 5,889 790} 2,087 38 532) 6, 521 2,181) 694 
Vernon... 23,256 | .1440 é 4,121 988} 2,334 561| 7,248 2,143) 844 
| 


Division 4.... 6.1510 iy 190,864; 38,587) 191,067 32,738; 194,409 49,910} 31,281 
Chilliwack -1881 | d 3,725 2,802 ‘ 1,286 6,275 1,307 835 
New Westminster. . . ‘ .3887 ‘ 14,051 10,783 2,906 15,325 6,137 1,647 
AVancouver 7 4.0066 101,999 150,005 23,952) 137,770 22,628 20,361 

Division 5... eek. 1.6054 ° 53,011 55,481 8,701 47 ,259 13,791 6,367 
Nanaimo 22, -1403 | 2,569 4,126 483 7,037 1,487 467 
Port Alberni sire .0789 | 1,547 3,553 431 2,678 1,192 363 
AVictoria. .. posi -8576 21,374 31,370 6,667 24,898 5,700 2,868 

Division 6... oad .3495 3,172 e 17,784 13,355 713 8,974 2,484 943 
Kamloops. . me ‘ 1434 | d 5,520 2,574 512 4,206 1,292) 553 


Division 7... 1172 | 3,103 | 1808 3,103 9,792 363) 1,500 ™ 229 
4276 | 3,418 | 4183 | 17,015 13,205 1,898) 17,484 4,937, 1,634 
.1354 0985 | 174 5,251 2,288} 1,5: 1,663! 6,244 1,179 598 


Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 
JULY 10, 1960 


Before using these figures, read foreword, page 396. 
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CANADA’S KEY MARKETS 


Are Included on SALES MANAGEMENT's Retail Sales Map 


Shows 

comparative 

Retail Sales Strengths 
on 27” x 41” sheet 


in 8 colors 


Metropolitan County Areas clearly defined. 
County names most legible we've seen. 
Differences in retail sales volume indicated by different county 
color shadings . . . 
—for counties with $500 million or more. 
—for counties with $250 million to $500 million. 
—for counties with $100 million to $250 million. 
—for counties with $50 million to $100 million. 
—for counties with $25 million to $50 million. 
—for counties with $10 million to $25 million. 
—for counties with under $10 million. 
Special markings indicate counties in which family sales exceed 
Canadian family average. 


$5.00 a single copy; $3.50 each for two to four copies. $3.00 each for five or more. 
SALES MANAGEMENT, 630 THIRD AVENUE, NEW YORK 17, N. Y. 


Sy The “SM” symbols mark original, exclu- 
BR. COL. RETAIL SALES— M ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Total Per Eating & Furn.- Lumber- 
COUNTIES Retail %, Hsid. Buying Index | Drink. | General | House- | Auto- Gas Bidg. 
CITIES Sales of Retail Power Quality | of Sales Food Places | Mdse. Apparel Appl. | motive | Stations | Hdwre. Drugs 
(continued ($000 Canada Sales Index index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) ($000) ($000) ($000) ($000 
Division 9 20 ,847 .1290 | 2,064 2160 83 50 5,932 1,040) 4,171 1,461) 790| 2,895) 198 1,013 543 
Prince Rupert aa 15, 269 -0045 -0813 125 145 4,244, 844| 1,432 1,344 708 2,011) 119 714 446 
Division 10 25,571 1584 3,874 1427 101 113 2,962 1,008 5,973 380 106 8,314) 1,262 913 514 
— —_ — = — —_ ae ——s utile | TERE: lve: » EE 
Total Above Cities 1,083,440 | 6.7089 4.9526 143 194 184,814) 43,474) 221,305; 63,267) 43,065) 237,031; 25,279) 50,888, 31,004 
Province Total 1,676,068 (10.3785 3,601 /10.2,79 113 115 348,407 64,822) 327,306] 78,133 51,434) 332,366 50,621 91,219) 47,174 
ee | re gd f62 OE TEES ER bo sia — 
per Capita Sales 1,056 219 40 206 49 32 209, 32 57) 
per Family Sales 3,601 ; f : ——— 748 139 703 168 mW 714 109 196 10 
Yukon-Northwest + | | | 
Territories 15,622 | .0967 | 2,200 | .1330 67 49 1,200) 692) 10,695) «(168 22 487) 381, a7 
Province Tota! 15,622 0967 2,200 1330 67 49 1,209) 692; 10,695) 168 22 487 381 29 
| | | | | —_— — 
= aiatanie ina See SS TEs Wee ae } 
Per Capita Sales 445 34 20 305 5 1 14) | W 
Por Family Sales 2,200 170 $7 1,506 24) 3 69) ad 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. Before using these figures, read foreword, page 396 


COPYRIGHTED: 


All estimates of Population, Effective Buying Income and Retail Sales in 


the 


Survey of Buying Power are published exclusively by SALES 


MANAGEMENT. They are fully protectd by copyright — together with all 
rankings, indexes, per capita and per household estimates based on them. 


Permission to reproduce, in printed form, data from any issue of SALES 
MANAGEMENT, in whole or in part, is granted only by the publisher. Such 
permission is always extended to SALES MANAGEMENT advertisers. 
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SALES MANAGEMEN 


OPEN HERE FOR A TRULY 
NEW AND REVOLUTIONARY MAP 


THE SANBORN BUYING POWER MAP 


Turn this flap down and you will find a map 


of Baton Rouge, a prototype of a whole series 
now being issued by the Sanborn Map Company, 
Inc., with the help of Market Statistics Inc. and 
Sales Management, for all the metropolitan areas 
of the nation. Each area will appear on one or 
more standard map units. Each unit will com- 
prise 180 square miles of land area. All residen- 
tial sections, within and adjoining the limits of 


the principal city will be covered. 


Each unit of 180 square miles is divided into 


fairly homogeneous neighborhood areas. 


These maps group the bulk of urban American 
households by income class and neighborhood 
area. Of some 52 million households in the U. S. 
as of January 1, 1960, about 37 million lived 
in metro areas. In the top 50 metro markets 
covered by the first set of Sanborn maps live 
24.2 million households, or 47% of the national 
total, earning 53% of the total net effective 


buying income. 


Actually such maps represent a further break- 
down, into neighborhood areas, of the basic 
marketing data on all counties and cities.to be 
found in Sales Management Survey of Buying 


Pow er. 


How May This Map Be Used? 


These maps serve two important functions for 


the first time in history. 


First, by breaking down metro areas into the 
homogeneous neighborhood areas, we are in 
effect ignoring civil divisions and _ political 
boundaries to focus attention on all the many 
marketing communities that really make up 


metro areas. 


Secondly, by ascertaining the number of low, 
middle and high income groups in each of these 


marketing communities we offer the quanti- 


tative controls necessary to establish market 
potentials for the entire range of consumer 
goods and services, the demand for which is 


affected by income. 


For example, to take some very obvious cases— 
life insurance and automobiles are services and 
goods heavily dependent on income. Just as sales 
quotas for life insurance and autos on a broad 
area basis should be governed by the numbers 
of households in the various middle and upper 
income groups, so should the quotas (in theory) 
on a community basis be so governed. But such 
data have never before been readily available. 
Now an auto dealer can use these maps to pin- 
point specific localities and neighborhoods, 
either for direct mail contact, or personal solici- 
tation. In the same way insurance agencies, or 
district supervisors can use the maps and the 
data contained therein to set neighborhood 


quotas for local agents. 


These maps will be useful to all national distri- 
butors wishing to pinpoint the demand for their 


goods and services for areas below the county 
and metro area level, as well as for retail store 
location. In addition, on a local basis, these maps 
will be of interest to banks, real estate agencies, 
advertising agencies, mail list houses, Chambers 
of Commerce, city planning officials, land de- 
velopers, appliance dealers, door-to-door sales- 
men, insurance agents and to sales executives 


generally. 


Eventually all the neighborhood data will in 
turn be put on punch cards so that all sales 
analysis now possible on a county level with 
the use of punch cards can be done on a neigh- 
borhood level. In time we will accumulate a 
library of over 100,000 separate punch cards, 
each containing income distributions for a sep- 


arate “neighborhood community” of about 1,000 


households on the average. 


al 


How The Maps Are Made 


The Sanborn Map Company, Inc. has nearly 100 
years of experience in preparation of highly 
detailed diagrammatic maps for all cities in the 
nation, which are extensively used by fire insur- 
ance companies as a guide to successful under- 
writing. A staff of over 100 surveyors is con- 
stantly recording from field observation the 
change in over 13,000 maps, covering towns of 
over 2,500 population. So complete are those 
maps, that the viewer can see at a glance that 
the house at 8 Pine St., for example, is a three- 
story dwelling, with a mansard roof covered 
with noncombustible shingles; that the walls 
are not solid brick, but a veneer over wood, and 
that two families live in that house. Also each 
residential block is classified by code into nine 


different categories of relative value. 


It is this truly amazing degree of detail that 
suggested to the research staff of Market Statis- 
tics and Sales Management that all households 
on the Sanborn maps might be sorted into the 
five income groups used in the Sales Manage- 
ment Survey of Buying Power. The sorting pro- 
cedure is done as follows. It is assumed that of 
the 9 different quality classifications given to 
each block, grades 1 and 2 represented homes 
in which the head of household earned up to 


$2,500; grades 3 and 4 went into the next 


income group, $2,500 to $4,000; grades 5 and 6 
went to the income group $4,000 to $7,000; 
grades 7 and 8 into the group $7,000 to $10,000, 
and finally, grade 9 into the $10,000 and over 


group. 


After performing this translation for each cor- 
porate city, the totals in each income group were 
compared with the Survey of Buying Power 
controls, and adjusted thereto. For sections be- 
yond the corporate limits a discretionary pro- 
jection of city adjustments was applied. Thus 
the resulting data are fully compatible with all 


Survey estimates. 


These maps will be updated every other year on 
the average, but whenever they appear, in ac- 
cordance with the schedule of release dates, they 
will be based on the latest available control 
estimates assembled by the staff of Market 
Statistics. In this way, all new Census bench- 
marks, information on new annexations, etc... . 
will be incorporated into each map. For example 
these maps will indicate the presence of all new 
housing developments, highways and express- 
ways constructed as late as June 1960 based on 
the latest possible field surveys, aerial photos, 


etc. 


Please turn to rear fold for complete details 


on schedules of release dates, price, etc... . 
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NET INCOME CLASS 
T M 5 = - $2,499 Os a 
ARBITRARY AREA $2.5 $3,999 TOTAL 
BOUN + 
$ 4,00 $6,999 - : TOTAL 
AREA NUMBER 
oe - AVG 
ENTRAL B 4ESS : $7,000 —$9,999 Pere 
STRICT , ’ $10,000 & OVER ee 


AREA STATISTICS 
HOUSEHOLDS 
HOUSEHOLDS 820 * 
BATON ROUGE (ciTy) 48,200 
NCOME ({miLLions) 3.1 
THIS MAP UNIT 64,826 
INCOME (00LLARS! 3780 


* ESTIMATES FROM 1960 EDI 
BY PERMISSION OF 


© COPYRIGHT 1960, SANBORN MAP COMPANY ,INC., 


629 FIFTH AVE., PELHAM, N.Y 


ALL RIGHTS RESERVE 


Explanations 


The above sample map unit is 85% of actual size. 
A standard buying Power Map unit covers 12 by 15 miles or 180 
4000’. Two folds will reduce 


x 11”. More than one standard 


sq. mi. of land area at a scale of 1” 
the standard map unit to size 844” 
unit will be required for coverage of very large metro areas but 
since the mileage scale will be constant, multi-units can be joined 
to create a one piece wall map. Each division of the border index 
is a mile in length thereby facilitating the overlay of a mile square 
grid, 

Each map unit is divided into fairly homogeneous neighborhood 
areas which are arbitrarily numbered and defined as far as possible 


in terms of income, size, major arteries and natural boundaries. 


Thus area 28 in Baton Rouge is seen to consist of 2,655 high-income 


households earning a total net income of $45.4 million, for 
average net income of $17,005—evidently an extremely high inc 
neighborhood. The dark blue color indicates the location of ho 
holds earning over $10,000. In a similar manner, the red c 
indicates the precise location of low income households and 
middle income ra 
Uncolored sections are either undeveloped, industrial or comme: 


other three colors designate the various 


in character. 


Street names, other than those used to define boundaries, are omi 
to avoid needless clutter. The omitted street names which be 
color segments, as well as location of outlets, plants, and spe 
structures can be provided by the Sanborn Map Co., Inc., o 


custom basis. 
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THE SANBORN BUYING POWER MAP 


Turn this flap down and you will find a map 


of Baton Rouge, a prototype of a whole series 
now being issued by the Sanborn Map Company, 
Inc., with the help of Market Statistics Inc. and 
Sales Management, for all the metropolitan areas 
of the nation. Each area will appear on one or 
more standard map units. Each unit will com- 
prise 180 square miles of land area. All residen- 
tial sections, within and adjoining the limits of 


the principal city will be covered. 


Each unit of 180 square miles is divided into 


fairly homogeneous neighborhood areas. 


These maps group the bulk of urban American 
households by income class and neighborhood 
area. Of some 52 million households in the U. S. 
as of January 1, 1960, about 37 million lived 
in metro areas. In the top 50 metro markets 
covered by the first set of Sanborn maps live 
24.2 million households, or 47% of the national 
total, earning 53% of the total net effective 


buying income. 


Actually such maps represent a further break- 
down, into neighborhood areas, of the basic 
marketing data on all counties and cities to be 
found in Sales Management Survey of Buying 


Power. 


How May This Map Be Used? 


These maps serve two important functions for 


the first time in history. 


First, by breaking down metro areas into the 
homogeneous neighborhood areas, we are in 
effect ignoring civil divisions and political 
boundaries to focus attention on all the many 
marketing communities that really make up 


metro areas. 


Secondly, by ascertaining the number of low, 


middle and high income groups in each of these 


marketing communities we offer the quanti- 


tative controls necessary to establish market 
potentials for the entire range of consumer 
goods and services, the demand for which is 


affected by income. 


For example, to take some very obvious cases— 
life insurance and automobiles are services and 
goods heavily dependent on income. Just as sales 
quotas for life insurance and autos on a broad 
area basis should be governed by the numbers 
of households in the various middle and upper 
income groups, so should the quotas (in theory) 
on a community basis be so governed. But such 
data have never before been readily available. 
Now an auto dealer can use these maps to pin- 
point specific localities and neighborhoods, 
either for direct mail contact, or personal solici- 
tation. In the same way insurance agencies, or 
district supervisors can use the maps and the 
data contained therein to set neighborhood 


quotas for local agents. 


These maps will be useful to all national distri- 
butors wishing to pinpoint the demand for their 


goods and services for areas below the county 
and metro area level, as well as for retail store 
location. In addition, on a local basis, these maps 
will be of interest to banks, real estate agencies, 
advertising agencies, mail list houses, Chambers 
of Commerce, city planning officials, land de- 
velopers, appliance dealers, door-to-door sales- 
men, insurance agents and to sales executives 


generally. 


Eventually all the neighborhood data will in 
turn be put on punch cards so that all sales 
analysis now possible on a county level with 
the use of punch cards can be done on a neigh- 
borhood level. In time we will accumulate a 
library of over 100,000 separate punch cards, 
each containing income distributions for a sep- 
arate “neighborhood community” of about 1,000 


households on the average. 


How The Maps Are Made 


The Sanborn Map Company, Inc. has nearly 100 
years of experience in preparation of highly 
detailed diagrammatic maps for all cities in the 
nation, which are extensively used by fire insur- 
ance companies as a guide to successful under- 
writing. A staff of over 100 surveyors is con- 
stantly recording from field observation the 
change in over 13,000 maps, covering towns of 
over 2,500 population. So complete are those 
maps, that the viewer can see at a glance that 
the house at 8 Pine St., for example, is a three- 
story dwelling, with a mansard roof covered 
with noncombustible shingles; that the walls 
are not solid brick, but a veneer over wood, and 
that two families live in that house. Also each 
residential block is classified by code into nine 


different categories of relative value. 


It is this truly amazing degree of detail that 
suggested to the research staff of Market Statis- 
tics and Sales Management that all households 
on the Sanborn maps might be sorted into the 
five income groups used in the Sales Manage- 
ment Survey of Buying Power. The sorting pro- 
cedure is done as follows. It is assumed that of 
the 9 different quality classifications given to 
each block, grades 1 and 2 represented homes 
in which the head of household earned up to 


$2,500; grades 3 and 4 went into the next 


income group, $2,500 to $4,000; grades 5 and 6 
went to the income group $4,000 to $7,000; 
grades 7 and 8 into the group $7,000 to $10,000, 
and finally, grade 9 into the $10,000 and over 


group. 


After performing this translation for each cor- 
porate city, the totals in each income group were 
compared with the Survey of Buying Power 
controls, and adjusted thereto. For sections be- 
yond the corporate limits a discretionary pro- 
jection of city adjustments was applied. Thus 
the resulting data are fully compatible with all 


Survey estimates. 


These maps will be updated every other year on 
the average, but whenever they appear, in ac- 
cordance with the schedule of release dates, they 
will be based on the latest available control 
estimates assembled by the staff of Market 
Statistics. In this way, all new Census bench- 
marks, information on new annexations, etc... . 
will be incorporated into each map. For example 
these maps will indicate the presence of all new 
housing developments, highways and express- 
ways constructed as late as June 1960 based on 
the latest possible field surveys, aerial photos, 


etc. 


Please turn to rear fold for complete details 


on schedules of release dates, price, etc. ... 


BUYING POWER MAP — SCHEDULE 


In the publication of Buying Power Maps it is the intention of the Sanborn Map Company, Inc., 
to give priority to the 50 metropolitan county areas which rank highest in total households. Of this 
group the following are published: 


26 Atlanta, Ga. (4) 1 Philadelphia, Pa. (6) 
35 Dayton, Ohio 13 Phoenix, Ariz. 
27 Denver, Colo. (2) 23 Portland, Ore. (2) 
31 Indianapolis, Ind. 44 Rochester, N. Y. 
12 New Haven-Waterbury, Conn. (2) 17 Seattle, Wash. (2) 
26 1960 ranking and code number for ordering. 
(4) number of map units when in excess of one. 
Buying Power Maps of the Remaining 40 Areas*Will Be Available 
Within the Next Six Months Probably in the Following Sequence: 
19 Milwaukee, Wis. 32 Providence-Pawtucket, R. I. 
39 San Jose, Cal. 37 Hartford-New Britain, Conn. 
7 Boston, Mass. 10 Ft. Worth, Tex. 
10 Washington, D. C. 16 Birmingham, Ala. 
33 Louisville, Ky. 41 Bridgeport-Norwalk, Conn. 
21 Cincinnati, Ohio 7 Worcester, Mass. 
18 Houston, Tex. 48 Memphis, Tenn. 
36 Columbus, Ohio 2 Los Angeles-Long Beach, Cal. 
34 Albany-Troy, N. Y. 3 Chicago, IIl. 
15 San Antonio, Tex. 5 Detroit, Mich. 
24 San Diego, Cal. 6 San Francisco-Oakland, Cal. 
13 Baltimore, Md. 8 Pittsburgh, Pa. 
9 St. Louis, Mo. 11 Cleveland, Ohio 
| New York, N. Y. 14 Minneapolis-St. Paul, Minn. 
38 Jersey City, N. J. 20 Kansas City, Mo. 
12 Newark, N. J. 22 Dallas, Tex. 
16 Paterson-Passaic, N. J. 30 Tampa-St. Petersburg, Fla. 
15 Buffalo, N. Y. 29 San Bernardino-Ontario, Cal. 
28 New Orleans, La. 19 Norfolk-Portsmouth, Va. 
25 Miami, Fla. 50 Syracuse, N. Y. 


*The number of map units not yet established. 


1. 
BUYING POWER MAP — PRICES 2. 
Single copy $15.00 per unit — postpaid 
Two copies same unit 25.00 - 3 
eh . . ‘ ry 
Three copies same unit 30.00 - , 
Over three copies same unit 5.00 per copy 5 
_ 
(Please add 3% sales tax in New York City) 
Purchasers of 50 or more units will receive a complimentary looseleaf binder (value $10.00) 
in which their maps may be inserted for protection and orderly reference. 
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Regions and States 


Section 4 


Data 


for All States, their Counties and Cities 


As most of our readers know, the two-month delay in the publication of the 
1960 Survey of Buying Power resulted from difficulties encountered by the 
Census Bureau in processing the final results of the 1958 Census of Retail 
Trade, on which our 1959 estimates are based. 

Census Bureau officials will attest to the fact that the research staff of 
SALES MANAGEMENT practically snatched the 1958 Census returns out of their 
hands as each state emerged, in order to meet the July 10 publication date. 
In the process some errors in the 1958 Census returns were incorporated in 
the SALEs MANAGEMENT estimates for 1959. For example, we found that the 
Census Bureau allocated to San Mateo county and San Mateo city about $60 
million of gasoline sales above the true amount. This error was discovered 
too late to be corrected on the county level, but we did manage to correct 
the city estimates. 

Other undetected Census errors may have been carried into our estimates. 
If so, we trust our readers will forgive us. We shall correct them in the 
1961 Survey, in which we shall also include all cities whose retail sales 
volume reached the qualifying $12 million-level in the 1958 Census. 


1. Foreword; How to Use the Survey 19 


. Population and Income Data for States, 


their Counties and Cities 45 
3. Canadian Population, Income, Sales Data 395 


. Rankings of Leading Counties and Cities; 
Metropolitan Area Summaries and Rank- 
ings; Summaries of All Data for 


Turn to these pages for the definitions and explanations of 
the terms used in the Retail Sales data tables of the Survey 
of Buying Power. 


Retail Sales 

Comparison with Census 
How Estimates Are Derived 
Decentralization of Sales 
Mail Order Houses 


Revisions of Data 


Commodity vs. Store Sales 


Components of Retail Sales 


Retail Concentration Formule 


Buying Power Index 


Quality Index 


Sales Activity Index 


Sources, Estimating Techniques, Definitions of 


Retail Sales Data 


The late publication of the 1960 
Survey of Buying Power is, as most 
of our impatient readers know, due 
to difficulties encountered by the 
Census Bureau in processing the final 
returns of the 1958 Census of Retail 
[rade, involving a five-month delay. 
Some readers felt indeed that our 
iccuracy ‘in anticipating census results 
in the past was high enough to permit 
us to proceed with our 1959 calcula- 
tions without waiting for the 1958 
results.” We were more modest and 
felt it was necessary to realign our 
1959 estimates to the new census base. 

How accurate were our 1958 esti- 
mates, when stacked up against the 
census results? The answer: better 
than ever. In the accompanying table 
we compare totals for states, regions 
and for the total United States, with 
and without the new states of Alaska, 
Hawaii, and compare our percentage 
of error in 1958 with the correspond- 
ing error in 1954, the date of the pre- 
ceding census. In 1954 our mean 
error tor states was 4.0%; in 1958 it 
2.7%, representing about a one- 
third gain in overall accuracy. How- 
ever, it must be noted that in 1954 
we were projecting estimates over a 
period of six years (1948 being the 
previous census springboard ) , whereas 
in 1958 we were projecting over a 
t-year period. 

As in 1954, our percentage of error 
declines as the size of the area in- 
creases. The mean error for regions 
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was 


is under 2%, for the total United 
States 0.5%. In both the 1948 and 
1954 Censuses we were able to hit 
the United States total right on the 
nose. So far, our 1958 total appears to 
be somewhat on the high side, but 
on the basis of past experience, the 
gap may narrow when all errors of 
omission in the census tabulations are 
picked up. 

The 1958 Census results contained 
few surprises not already anticipated 
by the Survey. As in 1954, both 
Arizona and Florida proved to be the 
fastest growing states, with gains 
since 1954 of 41 and 46% respec- 
tively, as against a national gain of 
18%. The District of Columbia re- 
corded the smallest gain—7.6%. While 
we overestimated Florida’s growth 
and underestimated Arizona slightly, 
on the whole the 1959 Survey did 
reflect the full range of variation in 
sales growth, both among boom areas 
and declining areas. Probably the 
largest single percentage gain was 
enjoyed by Broward County, Fla., 
whose retail trade volume nearly 
doubled since 1954. The Survey had 
credited Broward with a gain of 75%, 
so that while we were somewhat con- 
servative, we obviously were not 
caught napping here. 

Retail sales in 1959 totaled over 
$216 billion, the highest volume ever 
recorded, attesting to the vigor of the 
1959 recovery from the $200 billion 
recession level of 1958. All the 1959 


sales estimates found in the 1960 
Survey represent one-year projections 
from the official final results of the 
1958 Census of Retail Trade. Com- 
parisons of the census results with our 
1958 estimates published in the 1959 
Survey indicate a higher degree of 
accuracy than had been attained in 
the 1954 Census. (See box on the 
opposite page). 

In general the 1958 Census results 
confirm all the basic sales trends that 
were apparent to the research staff 
of the Survey and which have been 
commented upon again and again in 
these pages—the continued regional 
shift to the South, Southwest and 
Pacific states, and the continued de 
centralization of retailing toward sub 
urban areas at the expense of th 
downtown centers. Our comments 
on our areas of divergence should 
not obscure the fact that while ow 
estimates of magnitude may hav 
been off in some cases, we rarel\ 
erred in questions of direction 
relative movement. Thus with respect 
to whether an area increased at a 
rate greater or less than that of the 
United States, the record will show 
that we were almost never wrong. 


How We Get Our Retail Sales 
Estimates. The secret of our succe 
in projecting census benchmark fic 
ures on retail sales lies in the grea 
pains we take to collect current dat 
on economic trends for a large group 
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of so-called “key” counties. In past 
Surveys we were able to increase the 
number of key counties each year, 
with the result that they totaled 
about 2,000 last year, and accounted 
for over 95% of total sales. For these 
2,000 counties Market Statistics, Inc., 
has been able to develop continuous 
records, on a monthly and annual 
basis, of population, sales, bank deb- 
its, income, etc., extending in some 
cases back to 1929, the first year in 
which the Survey of Buying Power 
was published. These records con- 
stitute the basis for projecting the 
estimates for the current year. Vari- 
ations in the quality and quantity of 
the available current data require 
careful individual consideration for 
each key county. 

Naturally, the quality of data is 
highest in those states which have 
had sales tax collection data on a 
county basis extending back several 
years, but there are very few coun- 
ties in the nation for which we do 
not have enough back sales data, 
based on past census data, bank 
debits, department store sales, etc., 
for a realistic projection each year. 

The sales tax data, now available 
from some 35 states,* cannot be used 
“in the raw.” First, the data for sales 
tax states must be adjusted to com- 
parable bases, for there are great dif- 
ferences among these states with 
respect to tax rates and coverage. 
For each state it is necessary to cal- 
culate the change in tax collections 
since 1958, excluding from consider- 
ation all activities not covered by the 
United States Census Bureau’s defini- 
tion of retail trade, such as service 
trades, wholesaling, utilities, amuse- 
ment industries and the like. Allow- 
ances have to be made for changes in 
the tax law or the tax rate over the 
period. 

The percent changes between 1958 
and 1959 have been applied to the 
basic 1958 Census retail sales total 
to yield the estimates of sales in 
1959 for the tax states, which in turn 
could be used, to some extent, to 
throw light on the volume of sales 
in non-tax states. For example, in sales 
tax states certain typical statistical 
relationships emerged between sales 
ind income, and sales and popula- 
tion, which could be applied to non- 
tax states of a similar economic char- 
icter within the same regions. These 
results were then checked against 
other regional sales indicators, such 
is the Department of Commerce’s 
* Alabama, Arizona, Arkansas, California, 

ado, Connecticut, Florida, Georgia, IIli- 

Indiana, Iowa, Kansas, Kentucky, Louis- 

Maine, Maryland, Michigan, Mississippi, 
ssouri_ Nevada, New Mexico, New York 
ty), North Carolina, North Dakota, Ohio, 


lahoma, Pennsylvania, Rhode Island, South 
rolina, South Dakota, Tennessee, Utah, 


shington, West Virginia, Wyoming. 


1960 
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monthly survey of tne sates of inde- 
pendent retailers, the Federal Re- 
serve Board’s monthly tabulation of 
bank debits and the Federal Reserve 
Board’s monthly reports of depart- 
ment store sales, available for a lim- 
ited list of large cities. 

These reports ate of major assist- 
ance in determining the proportion of 
a state’s sales to be alloted to the 
various counties and cities. In the 
case of sales tax states, collection fig- 
ures by counties can be used as a 
cross check against estimates arrived 
at through the use of the regional 
reports just mentioned. Preliminary 
estimates are checked against relation- 
ships between state and county as 
shown by the 1958 Census. These 
many checking operations have re- 
sulted in refinements which enable 
us to show a variety of reasons in 
support of every significant figure 
published. 


Decentralization of Retail Sales. 
One of the most interesting retailing 
developments of the postwar years 
has been the decentralization of sales 
from the old downtown market dis- 
tricts of the large metropolitan cities. 
The shift to suburban shopping cen- 
ters has been accelerated. by the im- 
proved traffic and parking facilities 
available outside of heavily congested 
business districts. While there are in- 
dications that a reaction has al- 
ready begun to set in, as more and 
more large cities are planning arterial 
highways and improved parking fa- 
cilities to protect the position of the 
downtown shopping center, decen- 
tralization has already made some 
profound alternations of the retailing 
map. 

For instance, the erection of new 
department store branches in such 
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in 3 Postwar Censuses 


Mean Percentage Error— 
SURVEY vs. CENSUS 


U.S. 
States Regions Total 


1948 64.9 3.2 0.0 
1954 4.0 1.5 0.0 
1958 2.7 1.9 0.5 


relatively small communities as White 
Plains, Manhasset, Hempstead, Fram- 
ingham, Millburn, and Evergreen 
Park, to name a few of the more out- 
standing cases, has transformed them 
almost overnight into major market 
areas, whose true current status has 
only now been recognized in an offi- 
cial census canvass. 


Treatment of Mail Order Houses. 
The operations of mail order houses 
have been a perennial problem for 
us, and for the Census Bureau. The 
sales of such houses conform to the 
character of general merchandise 
sales, and should be included in that 
category. However, since these sales 
are not confined to residents of the 
immediate trading area, it would be 
useful for sales quota purposes to 
have a measure of the volume of 
their catalogue sales, so that they 
can be deducted from both the 
retail sales total and our general 
merchandise total. This would afford 
a better evaluation of the marketing 
potential of the area in which the 
mail order house (or catalogue 
branch) is located. Such operations 
involve in each area so small a num- 
ber of outlets that the Census Bureau 
has always found it necessary to with- 
hold data on their activity in order 
not to violate its non-disclosure rule. 
The large mail order houses them- 
selves have been equally reluctant to 
release information on _ the sales 
volume of each mail order branch. 

No such prohibition applies to us 
and we have worked out our esti- 
mates of the volume of catalogue 
mail order sales in 1955 in 19 signifi- 
cant areas. See page 466. (There 
were not enough data available to 
warrant updating these estimates to 
1959). We welcome comment from 
informed readers on how reasonable 
they appear. 


Revisions of Survey Data. Any 
organization that undertakes as we 
do to estimate annually the volume 
and breakdown of retail sales for all 
counties and cities (to say nothing 
of estimates of population, families 
and income) is under the painful 
necessity of spotting errors and revis- 
ing them when new data become 
available. These revisions when ap- 
plied to past estimates provide a new 
base for our current estimates, but 
since for reasons of space it is im- 
possible to publish the revised back 
data, readers will often compare the 
new estimates with the old and in- 
fer that the change represents eco- 
nomic movement over the period in- 
volved. Frequently, when the revision 
is sizable, such comparisons may be 
be quite misleading. The necessity 
of making the revisions, painful as 
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they may be, must be clearly under- 
stood. If we did not make the revi- 
sions (downward and upward) we 
would not be able to align our esti- 
mates with the official benchmarks 
provided by the U. S. Department of 
Commerce and Census Bureau and 
we would have no way of evaluat- 
ing our accuracy. The realignment 
estimates with 1958 
census levels means that comparison 


of all sales 


of our 1959 estimates with figures 
published in the preceding Surveys 
vill inevitably reveal differences that 
reflect both the revision and_ the 
trend of sales between 1954 and 
1959 


The Relationship between Com- 
modity and Store Sales. It may be 
well to point out again that both the 
Bureau of the Census and The SALEs 
MANAGEMENT Survey report on store 


ile s only 


he drug store figures, for example 


ind not commodity sales 


» not include the sales of drug items 
in department stores, supermarkets 
or stores selling drugs or toilet goods 
wa sick line 

The problem is most pronounced 
with re spect to de partment stores, In 
this connection it is a matter of 
great regret that the Census Bureau 
will not publish its 1958 “Merchan- 
dise Line” data which in the 1948 
Census was most helpful in correct 
ing discrepancies between commod 
ity and outlet sales. As an examplk 
we may cite the case of New Bed 
ford and Fall River, which wer 
credited with  furniture-household 
radio sales of $7.5 million and $9.6 
million respectively by the 1954 
(Census 

However, a special tabulation indi 
cated that “furniture and floor cover 
ings, household radios, 
iV sets, pianos and musical instru- 
ments” accounted for $1.9 million of 
the $8.7 million total sales reported 
by New Bedford department stores 
ind only $1.1 million of the $5.6 mil 
lion total reported by Fall River de 
partment stores. Thus the relative 
rankings of 


applian« es 


these two cities with 
respect to furniture-household-appli 
ance sales might be 
siderably if the merchandise line 
bre akdown were applied, 

Short of persuading the Census 
Bureau to undergo the great expense 
involved in publishing such detail 
for all areas and for all retail cate 
gories, the best way to gauge the 
inherent demand for any type of 
commodity in any given area, regard 
less of the local retailing structure. is 


altered con 


Catalogue Mail Order Sales 


Millions® 
of Dollars 


Chicago, Ill. 450 
Kansas City, Mo. 110 
Minneapolis, Minn. 50 
Philadelphia, Pa. 90 
Boston, Mass. 55 
Atlanta, Ga. 75 
Memphis, Tenn. 42 
Dallas, Tex. 50 
Los Angeles, Calif. 70 
Seattle, Wash. 43 
Greensboro, N. C. 33 
Denver, Col. 27 
Portland, Ore. 18 
St. Paul, Minn. 36 
Oakland, Calif. 25 
Baltimore, Md. 45 
Albany (Menands), N. Y. 31 
Fort Worth, Tex. 26 
North Kansas City, Mo. 34 


to calculate it in connection with the 
number of families in the various 
income groups and the other eco- 
nomic characteristics. (See “$2 Billion 
Sales and Advertising Quotas and 


Potentials,” page 22). 


COMPONENTS OF 
RETAIL SALES 


The first column under retail sales 
is “Dollars in Thousands,” followed 
by “% of U.S. A.” Similar percentage 
figures are given for population and 
Effective Buying Income, so that 
users of the Survey can see at a 
glance both the quantity (dollars) 
and the quality (percentage) factors 
of a given county or city. 


The Food Store group includes 
grocery stores (without meats), com- 
grocery and meat. stores, 
dairy products, meat markets, fish 


bination 


markets, candy and nut stores, con 
fectionery stores, delicatessen stores, 
fruit and vegetable stores, bakeries 


and caterers, egg and poultry deal 


ers, and “other” food stores. 


The Eating and Drinking Places 
group includes retail establishments 
selling prepared foods and drinks for 
consumption on the premises, and 
luncheon counters, and refreshment 
stands selling prepared foods and 
drinks for immediate consumption. 
Restaurants and luncheon counters 
operated as leased departments with- 
in other retail businesses are treated 
is part of the establishment in which 
they are located. However, restau- 
rants and luncheon counters oper- 
ated as leased departments or con 


cessions in businesses other than re- 
tail are included in this classification 
as eating and drinking places. 


The General Merchandise stores in- 
clude department stores, dry goods 
stores, general merchandise stores 
with food, general merchandise 
stores (others), variety stores. 


The Apparel group includes stores 
primarily engaged in selling clothing, 
shoes, hats, underwear, and related 
articles for personal wear and adorm- 
ment. Custom tailors carrying stocks 
of material and furriers are also in- 
cluded in this group. 


The Furniture - Household - Appli- 
ance group includes furniture stores, 
floor covering stores, drapery-curtain- 
upholstery stores, china-glassware- 
metalware stores, interior decorators, 
antique shops, other home furnish- 
ing stores, household appliance deal- 
ers, radio-household appliance stores, 
radio stores, radio-musical instrument 


stores. 


The Automotive group includes 
dealers handling both new and used 
autos and trucks, tire, battery and ac 
cessorv dealers, and outlets handling 
the sales of new and used moto 


evcles, boats, etc. 


Gasoline Service Stations are de 
fined as establishments primarily en- 
gaged in selling gasoline and other 
lubricating oils. These establishments 
often carry other lines of merchan 
dise or perform other services and 


repair work 


Lumber Yards and Building Mate- 
rials Dealers, Hardware and Farm 
Equipment Dealers includes lumber 
vard and retail establishments _pri- 
marily engaged in selling lumber, 
shingles, woodwork and other mill- 
work whose sales are primarily made 
locally to home owners, farmers and 
special trade contractors. Establish- 
ments selling primarily to builders and 
general contractors are classified as 
wholesale trade. Building materials 
dealers are primarily engaged in sell 
ing material other than lumber and 
millwork, such as brick and tile, ce 
ment, sand, gravel, lime, wallboard 
and rough materials. In addition. 
lumber yards and building materials 
dealers have in recent years ex- 
panded their activities in step with 
the growth of the “do-it-yourself” 
movement, so that today a substan- 
tial percentage sell many other di 
versified products, including paint. 
electrical supplies, electrical appli 
ances, etc. 

Hardware stores are retail estab 
lishments primarily engaged in sell- 
ing a number of basic hardware 
lines, such as tools, builders’ hard 
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ware, paint and glass, houseware and 
household appliances, cutlery and 
rough materials. These establish- 
ments may also sell farm implements. 


Drug stores include those with and 
without fountains, and proprietary 
stores without prescription depart- 
ments, 


All Other Sales. Total sales include 
a catch-all category which is not 
shown separately in the Survey, but 
is calculated and included in all state 
county and city totals. In this class 
fall liquor stores, fuel and ice deal- 
ers, feed, farm, garden supply stores 
(of great importance in certain areas 
in Delaware and elsewhere), jewelry 
stores, book and _ stationery stores, 
second-hand stores etc. .. . 


The Retail Concentration Formula. 
One notable characteristic of the re- 
tail sales estimates as shown for each 
city is that they reflect the buying 
power not only of the city itself but 
of its entire marketing area. For this 
reason it will almost always appear 
that a city will have a greater per- 
centage of U. S. retail sales than its 
corresponding share of population 
and income. 

Denver, for example, had total 
retail sales of $899,113,000. While 
the per capita retail sales for any 
city or metro area is inflated by sales 
to non-residents, as a rule this con- 
dition does not hold for larger re- 
gional units such as states. 

The 1959 per capita sales in Colo- 
rado were $1,324, derived by divid- 
ing the state’s total population into 
its total retail sales. Probably, per 
capita sales to Denver residents were 
somewhat higher, because the per 
capita income was higher. But since 
it does not necessarily follow that 
increases in per capita sales are pro- 
portionate to increases in per capita 
income, we can assume that the per 
capita sales to Denver residents were 
equal to the state average.® 

On this basis we may multiply the 
Denver population (520,000) by 
$1,324 to get $688,480,000 as an 
estimate of retail sales to residents, 
crediting $210,633,000, or 23.4% of 
the total, to non-residents. A simila 
computation for general merchandise 
sales (resident population multiplied 
by the general merchandise per cap 
ta, $198) would yield $102,960,000 
is the estimated portion of general 
nerchandise sales to residents. 

Thus since general merchandis¢ 
sales in Denver came to $209,587,- 
000, about half of these general mer 


A more sophisticated assumption, based on 
ent correlation studies that show a parabolic 
utionship between per capita sales and per 
pita income would allow for systematically 
aller imcrements to per capita sales as per 
vita income rises 
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RETAIL SALES 


Survey 
NEW ENGLAND 
Connecticut..... 3,265 
a eee 1,069 
Massachusetts. . 6 , 383 
New Hampshire. 677 
Rhode Island... . 967 
Vermont. 438 
12,800 
MIDDLE ATLANTIC 
New Jersey... . 7,300 
New York.... i A 
Pennsylvania. . 12,399 
40,815 
EAST NORTH CENTRAL 
Illinois. a 12 ,568 
Indiana....... 5,143 
Michigan..... 9,032 
| ae 11,043 
Co 4,598 
42 , 384 
WEST NORTH CENTRAL 
SS are 3,467 
Kansas. . : 2,427 
Minnesota. . . - 3,972 
Missouri... . 5,072 
Nebraska. .. 1,823 
North Dakota 782 
South Dakota. . 805 
18 ,347 
SOUTH ATLANTIC 
Delaware... 614 
District of Columbia 1,332 
Florida... 6,276 
Georgia... . 3,628 
Maryland. . 3,286 
North Carolina 3,932 
South Carolina. . . 1,743 
Virginia. . : 3,678 
West Virginia * 1,664 
26,153 
EAST SOUTH CENTRAL 
Alabama... 2,655 
Kentucky. 2,426 
Mississippi. 1,469 
Tennessee... . . 3,099 
9,649 
WEST SOUTH CENTRAL 
Arkansas. . ae 1,490 
Louisiana. .... 2,825 
Oklahoma.... 2,439 
Texas... 10,739 
17,492 
MOUNTAIN 
Arizona. . 1,379 
Colorado 2,221 
Idaho.... 816 
Montana. . 878 
Nevada 446 
New Mexico... 955 
Utah.. 903 
Wyoming 446 
8,044 
PACIFIC 
California 19,684 
Oregon... 2,149 
Washington 3.289 
25,121 
Contiguous U. S.... 200 , 806 
Alaska.... 212 
Hawail.... 531 
TOTAL, U. S. 201 , 549 
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chandise sales were accounted for by 
consumers living outside of Denver. 


THE BUYING 
POWER INDEX 


The Buying Power Index, which 
translates the three basic factors of 
population, income and retail sales 
into a single measurement of market 
strength, is designed as an overall 
index for use in setting sales quotas 
ind advertising appropriations. 

As a result of much study and ex 
perimentation, and after checking 
tentative conclusions with actual sales 
records of many SALES MANAGE- 
MENT subscribers, the editors per- 
fected a balanced “Buying Power In- 


dex,” which assigns 5 points to “% 


of U. S. A. Effective Buying Income,” 
3 points to “% of U. S. A. Retail 
Sales,” and 2 points to “% of U. S. A. 
Population.” In previous Surveys, the 
column was called “% of U. S. A. 
Potential.” 

This “Buying Power Index” can be 
used without change by national 
marketers to set up sales quotas on 
a fair and equitable basis, divide up 
sales territories, and set realizable 
goals for distributors. And it can also 
be used by advertising agencies and 
advertising departments to break 
down their appropriations and decide 
where to put added pressure. 

Those organizations that do not 
distribute nationally but operate on a 
sectional basis can use the figures 
with a slight modification. Let’s sup- 


are you missing . . 


tu” WINNAH! 


Charlottesville, Va. 
Albemarle County 


35% INCREASE IN RETAIL SALES, 1959 
OVER 1954, TO $84,799,000. 


Survey of Buying Power 


Albemarle County has increased in 
pop. and no. of households; in EBI 


-total, per cap. and per household. 


then you need... 


TOP—PULSE 
TOP—LISTENER INCOME 
TOP—BELIEVABILITY 
LOWEST—CPM 


CALL 6-6177 COLLECT FOR DETAILS 


1400 KC AM 1000 WATTS 
953 MC FM 620 WATTS 


nation. 


Hiring Salesmen? 


Get Free Sample of our Specialized Application Blank 


In evaluating applicants for sales jobs, your company needs detailed 
information on the education, background, sales experience and indi- 
vidual characteristics of each prospective employee. 

lo fill this need, SALES MANAGEMENT has prepared specialized 
“application for employment” blanks developed from a consensus among 
experts on hiring salesmen. These detailed four-page forms will give 
you all the basic information you need on each applicant. They have 
been approved by legal experts as conforming to the New York State 
anti-discrimination law, regarded as the strictest of any state in the 


\ free sample of this “application for employment” blank will be pro- 
vided, with a price list, on request. 


Sales Management 


630 Third Ave... New York 17. N. Y. 


Write 


468 


pose that such a manufacturer oper- 
ates in a dozen states, and the com- 
bined “Buying Power Index” of these 
dozen states is 25% of the national 
total. Since this is one-fourth of the 
U. S. A. potential, he should multiply 
the “Buying Power Index” for each 
county in his section by four. 

A typical set-up follows. The first 
column shows the “Buying Power 
Index,” and the second column is the 
figure which results from using the 
total of the five counties (.797) as 
the base, 100: 


Buying Power Localized 


County Index % County % 
A .0460 5.77 
B 5420 68.00 
C .1220 15.31 
D .0200 2.51 
E .0670 8.41 


That distributor can’t visualize 
County B as producing .5420% of 
the nation’s total, but he can see it as 
having 68% of his territory's volume. 
For other uses see “Survey Used as 
Basis for $2 Billion Sales and Adver- 
tising Quotas,” page 22. 


THE QUALITY INDEX 


The Quality Index is a measure of 
the purchasing ability of each county 
and city as compared with the nation. 
It is constructed by dividing the “Buy- 
ing Power Index” by “% of U. S. A. 
Population.” This index is de- 
signed as a handy guide to sales and 
advertising managers who are con- 
sidering intensive sales drives in a 
restricted number of above-average 
counties. Those counties and cities 
which have an index figure markedly 
higher than that of the nation (100), 
or higher than other counties and 
cities in the state or geographic area, 
are likely to be the ones where intensi- 
fied promotional campaigns will bring 
the greatest returns. It should be 
noted, however, that this is an index of 
quality, not quantity. 

The Quality Index should be used 
only in connection with other columns, 
not independently. 


INDEX OF 
SALES PRODUCTION 


This is a relatively new index which 
relates the retail sales percentage to 
the population percentage, in a man- 
ner similar to the Quality Index. It 
will serve to highlight those areas 
(mainly cities) which account for dis- 
proportionately high (or low) sales 
volume in relation to average volume 
for their population. 
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Definitions of Headings 
in Retail Sales Table 


ALABAMA RETAIL SALES— GYD ESTIMATES, 1959 
SE “ST: TI Total Per 7 - S [sr se 24 
COUNTIES | Met. Retail | % | Hsid. | Buying | | Index 
CITIES Area Sales | of | Retail Power | Quality | of Sales 
(continued) Code ($000) U.S. A, Sales Index Index | Activity 
Madison. ..........23 115,302 -0533 | 4,148 .0474 78 83 
AHuntsville 105,190 | .0486 -0845 102 144 
| 
Marengo....... 17,614 | .0082 | 2,629 .0094 63 | 685 
Marion 12,761 | .0059 | 2,127 | .0078 sa} 44 
Marshall...... 51,817 | -0239 3,955 .0204 4 | 87 
Albertville....... 21,879 | 0101 0052 124 | 240 
Mobile............101 322,178 - 1490 | 4,120 . 1406 89 94 
Mobile-Prichard 294,587 | .1363 | 1171 95 | 110 
AMobile. . 258 ,506 1196 | 1000 100 120 
Prichard. . . 36,031 0167 | 0171 71 69 
Monroe......... 12,821 0080 2,249 0079 59 45 
Montgomery... .. . . 106) 204 , 006 0943 | 4,397 0866 94 102 
AMontcomery 197,781 0915 | 0763 104 124 


Metropolitan Area Code. Numbers appear 
after certain counties to identify them as metropolitan 
counties. They are keyed to the code immediately pre- 
ceding the area names in the alphabetic summary of pop- 
ulation-income data for metropolitan areas in Section 5 
(starting on page 711), and are especially helpful in 
identifying the “satellite” counties in areas made up of two 
or more counties. 


Total Retail Sales—for the year 1959. (Add 
3 zeros). Based on 1958 Census of Retail Trade bench- 
marks. Projections to 1959 were guided by SaLEs Man- 
AGEMENT'S year-by-year record of indicators of economic 
change—tax collections, bank debits, employment and 
earnings, etc. 


% of U.S.A. Retail Sales, Has many obvi- 
ous applications to individual, comparative and cumulative 
market measurements. A basic factor in arriving at SALEs 
MANAGEMENT'S “sales-advertising controls”—Buying Power 
Index, Quality Index and Index of Sales Activity. 


Per Household Retail Sales. A mathe- 
matical average—total retail sales divided by total house- 
holds. Applies to all except city markets, since a city’s 
total sales volume includes purchases made in the city by 
non-resident families and therefore is not readily reduced 
to an average for families living inside the city. 
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é The ‘“‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


~~ | Eating& | Furn.- |__| Lumber- 
| Drink. | General | House- | Auto- | Gas Bldg. 
Food | Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
($000) | ($000) | ($000) ($000) | ($000) | ($000) ($000) | ($000) | ($000 
25, 180 5,953, 14,509 6, 108) 7,265) 23,964 6,999| 13,066 3,471 
21,448 5,576) 13,250 6,031) 7,120) 23,261 ow 10,371 3,241 
4,679 533 2,912 983) 77 2,918 1,212} 1,473 584 
2,985 573 1,720 773 866 2,659 1.217 873 391 
9,393 1,386 3,501 2,506 3,450 9,857 2,860) 4,112 1,536 
3,175 485 754 1,060) 817 2,949 701| 1,392 381 
| | 
75,982) 17,192) 43,218) 23,879) 17,761) 58,412 22,638, 26,638] 13,719 
66 ,883 15,397| 40,6265 23,306 17,184 56,506 17,88 24.119 12,818 
58,640} 14,237) 38,209) 18,436) 14,099) 50,200) 14,339) 20,582) 11,115 
8,243 1,160 2,416 4 870] 3,025 6 306| 3,041| 3,537 1,703 
2,092 318 2,944 544 917 3,177 669) 1,358 338 
39,964) 11,738) 32,902) 16,664) 12,029 38, 103} 13,597| 9,722 6,836 
37 , 834 10,863; 32,296 16,647, 12,030) 37,915) 11,748) 9,722 6,797 


Buying Power Index. A market's share of 
the U.S. potential must reflect its population, buying power 
and actual retail buying. The Buying Power Index weights 
a market’s per cent of the national population by 2, its pe: 
cent of the income by 5, and its percent of the retail sales 
by 3, and fuses them into a single yardstick of the market’s 
share of the U.S. potential. 


Quality Index. A market’s per cent of the 
national population can be taken to represent par. Divided 
into the Buying Power Index (which is the combined 
measurement of its three basic market factors—population, 
income and retail sales), it yields the Quality Index show- 
ing the extent to which the market’s quality is above or 
below par (represented by 100). 


index of Sales Activity. Similar to Quality 
Index except that the per cent of population (par) is 
divided into the market’s per cent of the nation’s retail 
sales. A 100 index would be equal to the U‘S. retail sales 
per capita times the market’s population. A higher index 
could indicate above-average buying by the market’s fami- 
lies, or a heavy inflow of non-resident shoppers, or both. 


The Nine Store Groups. These are 
sales by types of stores, not by kinds of products indicated 
in the column headings. Food, for example, includes every- 
thing sold in grocery stores, meat markets, and through 
such outlets as candy and nut stores, caterers, egg and 
poultry dealers, etc. See page 466 for specifically detailed 
definition of each store group. 
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’ (Other East South Central States: — The “‘SM"’ symbols mark original exci 
ALABAMA “Kentucky, Mississippi, Tennessee.) ; Pe ___ Sive estimates by SALES MANAGEMEN 


NUMBER OF OUTLETS 


j 


Map, page 69 


| 


Total 
Outlets | 
Total 
Outlets 


City County 


City County 


on 


Albertville Marshall Gadsden. ... . Etowah 
Alexander | Homewood. . . Jefferson... .| 
City Tallapoosa Huntsville... .Madison. . 
Andalusia Covington Walker......| 
Anniston Calhoun Mobile.......Mobile......| 
Athens Limestone Montgomery. .Montgomery | 

Auburn Lee Opelika. .... 
Bessemer Jefferson Phenix City... Russell 
Birmingham Jefferson 312 242 173) 426 161) Prichard... ..Mobile ... 
Cullman Cullman 23) 29 — 22| Selma ...Dallas. . 
27) 
' 


wo Besa |LeH | 


273, 268) 101| 113) 
227| 184) 64) 96) 
15) 16) 19) 


2BSSRSERBSES 


SEBsEe3 


=g3Bses | Auto. 


as8 


Decatur. ..... Morgan 24| 37 Sheffield. ....Colbert...... 
Dothan Houston 26; 37 33 | Sylacauga. ... Talladega... .| 
Fairfield... .. . Jefferson | 4 6 3 | } Talladega... . Talladega... .| 
Florence. . Lauderdale 26' 33 36 21) | T \ on I . 


oo oe = Se eo = 


ALABAMA RETAIL SALES— GUD Estimates, 1959 
a l Eating& | 
COUNTIES | Met. i gy, sid. Buying index Drink. 
CITIES Area i Power Quality | of Sales Food Places Apparel 
Code $000 S.A.) Index | Index | Activity | ($000) | ($000) ($000) 


Autauga ; F | 2, .0055 59 45 2,928 472 435 
Baldwin . f | 3, 0196 | 74 74 11,094 3,375 1,869 
Barbour ’ = i .0084 2,919 


Bibb , ; ¢ | -0050 | 2,518 
Blount ‘ J A J é | 3,408) 
Bullock j 1,671] 


Butler 15,907 é } é 4,633 
Calhoun 06 | . i & d 22,089) 
\ Anniston b2, 801 | | 14,920 
Chambers - 977 ‘ i | 5,959 
See West Point | 
Ga.)-Lanett 


Cherokee 
Chilton | 
Choctaw ; -0042 


Clarke : 713 | .0100 
Clay 963 0037 
Cleburne 


Coffee 

Colbert ° | 

Sheffield 22 | 97 5, 9} 1,463 

See Florence-She 

field-Tuscumbia- 
Muscle Shoals | | 

Conecuh , d , ‘ | | 354 


Coosa ; ‘ | 201 
Covington - ‘ d | A | 2,132 

Andalusia......... 373) ,347) 1,116 
Crenshaw ; . 2,068 ° | | | 193 


Cullman....... 3,473 ° | ,224) ° ’ 2,028 

J 1,788 
2,246 j | 659 
3,135 d ,181) ; , 2,614 
2,429 


De Kalb 2,17 | . 1,374 
Elmore ag 2,414 d } . 916) 636 
Escambia 33,392 | 4,281 ’ ’ 2,425 


Etowah anil 69,837 3,303 ° | J P 6,442 

AGadsden , 74,830 | | 2,503 ,623 J 4,855 
Fayotte 131,228 | . 2,738 d ‘ ,304) 437) 
Franklin bosaed 17,223 ¢ | 2,919 d | : 1,457) 


Geneva 14,850 | 2.475 | . al 
Greene nae 7,025 2,195 d | | , 152 
Hale 7,645 1,778 | . 321; 1,480) 


Henry aes 10.061 | .0051 | 2.673 | . 934) | 170) 1,701) 
Houston. ......... 62,240 | .0288 | 4,322 | .0242 | 194) 2,420) 14,101) 
Dothan... 55.472 | .0257 .0180 99 : : 905) 2,206) 14,094) 


Jackson 21,778 | .0100 | 2,475 | .o122 . Y 1,208} 3,649) 2,440) 695 


Alabama Population-Income data, pages 69-71. Before using these figures see page 464 
SM Standard (4) and Potential (“) Metropolitan County Areas. © SM, 1960. 
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Birmingham Belongs... 
On Your Schedule of Top American Markets 


Big Birmingham ranks high in population, says this : 
1960 Sales Management Survey of Buying Power! Family Income 
40th in metropolitan population 634,100 in Major Southeastern 
And it ranks high in important sales classifications, too Metropolitan Areas 
34th in Apparel! Sales 


: * 1940-1950-1959 

37th in General Merchandise Sales gta ae 
42nd in Automotive Sales ee 
42nd in Furniture, Household and Appliance Birmingham $1,775 $3,828 $6,028 57.5% 239.6% 

sales Houston 2,114 5,676 6,383 12.5 201.9 

43rd in Total Retail Sales ston’ 2305 4,284 6,832 595 1964 

These sales rankings come from the 1958 Census of pee. 2,278 4,814 6606 37.2 190.0 

Retail Sales, preliminary reports New Orleans . 2,085 4,500 5,960 32.4 185.9 


Of course Birmingham Belongs on your schedule 4,704 6,043 28.5 161.4 


/ Memphis 2,312 

And to cover metropolitan Birmingham economically and ‘ 2380 4,746 6,021 26.9 153.0 
£ . N is Nashville ' ’ ’ 

efficiently your schedule BELONGS in ee aa aa a 4 wae 

Louisville 2.490 4856 5,797 19.4 132. 


The Birmingham News | Dalles | 2675S, ; : 
Birmingham Post-Herald 


KELLY-SMITH NATIONAL REPRESENTATIVES 


" F j j ie . 7 "The “SM” symbols mark original, exclu- : 
ALABAMA sive estimates by SALES MANAGEMENT. 
Total ; ae CRE | Furnes ar “J 

COUNTIES | Met. Retail | G, Hsid. 


a) 


Lumber- | 


Buying | index Drink. | General House- | Auto- Gas Bidg. 
CITIES Area Sales | of Retail Power an of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. Drugs 
(continued) |Code} ($000) U.S.A. | Sales Index ndex | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) ($000) ($000) 
Jefferson. . ..-20} 710,774 -3288 3,960 3319 $3 162,035) 38,450) 120,372) 51,312; 37,910) 130,389) 47,812| 35,821| 24,411 
Bessemer ; 50,656 | .023 .0178 | 


126 10,829} 1,820} 2| 2,687} — 2,100| 12,311] 3,400, 3,211) 1,559 
.2178 120 111,693} 28,482 5 43,130) 30,989] 113,160/ 30,958] 26,051) 18,394 
.0077 49 3,568} 88s} 583} 1,040 77: 3| 947| 
0119 y 68 6,309 850 748 } 2,234] 
eee 9,113 -0051 49 2,479 ‘ 337 178} 1,730) | 487| 
Lauderdale .......221] 53,236 . . 3 12,535 ; 4,548} 2,543) 7,652 : 5,047| 
L\Florence-Sheffield- | | 
Tuscumbia- | 


ABirmingham : 549,015 
Fairfield 11,071 
Homewood. . . . 18,155 


| | | | 
Muscle Shoals... .. 81,742 ? wl 208) 754) 4,708) 18,884) 77 7,110 
\ lorence. 46,472 | . 11 2,487) 7,480 7 5,029] 2,271 
Lawrence............ 9,707 31 175} 1,450) | 1,885 341 
ORS 36,145 63 2,288) 5,445) 3, 2,547) 1,111 
Avburn pete 12,675 | 67 443) 1,821) ,636| 1,087 471 
Opelika....... 19, 653 107 1,845) 3,624] 1,412) 1,298) 560 


Alabama Population-Income data, pages 69-71. Before using these figures see page 464. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1960. 


HOW TO SELL THE PROSPEROUS MUSCLE SHOALS DISTRICT 
Thriving Industrial Center in the World-Famous Tennessee Valley 
Located 135 miles from Birmingham, nolds), the 


120 miles from Nashville and 150 miles foundry (Ford), world-famous research 
from Memphis, the highly industrialized 


! he high ] center for agricultural chemicals (TVA), 
Muscle Shoals district is a prime sales and many other industries, the Musclé 
target for many southeastern zone Shoals market is well worth selling 
offices. In the heart of the giant TVA 2 ; 

electric power system, site of the world’s and is reached in depth only by the 
largest aluminum plant complex (Rey local daily press. 


world’s largest aluminum 


TRI-CITIES PUBLISHING CO.—FLORENCE, ALA.—REPRESENTED BY THE JOHN BUDD CO. 


The Florence Cimes—The Tri-Cities Daily — 


North . 4 Sheffiet Urban center of the Muscle Shoals market, the four contigu- 
orth-side edition, covering Florence, outh-side edition, coverin effield, 5 s e ield, Tuscumbia and Muscle Shoals 
Lauderdale County and area north of the Tuscumbia, Muscle Shoals ity, Colbert a — of peooens vy "y hen ae ro Saeien 
Tennessee River. County and area south of the Tennessee ity ave a population o 67,3 . The two-county “‘metro- 
River politan area’ has a population of 109,000 
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WHEN YOU SELL 
ALABAMA... YOU 
CAN'T AFFORD 
TO MISS THESE 
COUNTIES 


Of Alabama’s three metropolitan dailies, the 
Montgomery Advertiser-Journal delivers by far 
the most effective coverage in Central and 
South Alabama. The pages of the Alabama’s 
Capital City papers are the market place for 
the biggest spending families in a 19 county 
area surrounding Montgomery 


675,100 Population 
Over 25% of Alabama’s Retail Sales 


Full or S . : 
hh $754,173,000 Effective Buying Income 


THE ONLY EFFECTIVE COVERAGE OF THE CENTRAL AND SOUTHEAST ALABAMA MARKET 


Chr Montgomery Advertiser = ALABAMA JOURNAL 


MORNING—EVENING—SUNDAY KELLY-SMITH CO. National Representatives 


The “SM symbols mark 


ALABAMA 


RETAIL SALES— JM ESTIMATES, 1959 


Per ] ~ | Eating&) 3~—s| 

COUNTIES | Met %& Hsid. Buying | Index Drink, | General | House- Auto- Gas 
CITIES Area Retail Power | _- | of Sales Food Places Mdse. Appl. motive | Stations 

(continued) | Code . 8. Sales index | Index | Activity | ($000) ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Limestone , Y 4 | 3,300 0143 | 67 | 
Athens 21,4 d 105 
Lowndes . ° | 1,386 ° | 53 
Macon J = 2,124 J 61 
Madison F 4,148 


AHuntsville 


6,424) 1,099 2,857 d 880 6,432 
3,916) 782} 1,861) 599 6,286 
647| 1,315) 88 1,408 
3,402) | 1,430 239 1,722 
25,180) 14,509 ‘ 7,265; 23,964 
21,448) ,576| 13,250 7,120 23,261 
Marengo ‘ d 2,629 4,679 2,912 | 777 2,918 
Marlon : iar | 2,127 2,985 1,720 866] 2,659 
Marshall ; | 3,955 | . 9,393, 1, 3,501| 3,450, 9,857 
Albertville 21,879 | . 4 | 3,175] 754) 2.949 
Mobile , ° 4,120 ° 75,982) 192) ,879) 59,412 
Mobile-Prichard 531 36 171 ‘| 66,888} 15,397, 40, ,306| 17, 56 ,506| 
A Mobile 58,506 | . 58,640} 14,2: 50, 200| 
Prichard 36,03 ‘ ’ 8, 243} | ’ 7 6,306) 
Monroe j : : , 944) 3,177) 
Montgomery J ra | d : P J J 38, 103) 
AMontgomery 97 d .076 . 37, c y ,647) 2,03 37,915) 
Morgan . d y ‘ , ‘ »139) , 13,362! 
Decatur ‘ J | ,58 ,534) 7) 763 11, 852| 
Perry | 
Pickens 
Pike 
Randolph 
Russell 
Phenix City 
Saint Clair 
Shelby. . P | 
Sumter A .0034 
Talladega. . : ° | 0212 
Sylacauga a . -0087 
Talladega - 48 .0076 
Tallapoosa ; ° -0125 
Alexander City 503 0081 
Tuscaloosa 291 877 0398 
Tuscaloosa-N orth port 79,195 0366 
ATusealoosa 74,192 .0343 
Walker . 39,262 0181 3,019 


SeRz3e 


eet 


Alabama Population-income data, pages 69-71. Before using these figures see page 464 
SM Standard (4) and Potential (“) Metropolitan County Areas. © SM, 1960 


472 SALES MANAGEMENT 


ALABAMA 


SG. os 577 Ree 4; The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates hy SALES MANAGEMENT. 


Per | Eating & Furn.- Lumber- 
COUNTIES | Met. i } % | Hsld. Buying | Index Drink. | General House- Auto- Gas | Bidg. | 
CITIES Area of | Retail Power Quality | of Sales Places Mdse. Apparel Appl. motive Stations Hdwre. 

(continued) | Code U.S. A. Sales Index $000) ($000) ($000) ($000) ($000 ($000) 


Jasper : 25,161 | .0116 d | 211 6, 03% q 8 1,809 1,292 
Washington... 5,053 -0023 B d 36 ’ 62 86 
Wilcox : 6,742 -0032 ‘ é | a ‘ 47 
Winston : 9,870 .0046 : d ‘ 453 946 


6,599 1,918 3,679 
727 280 
489 406 
405 885 


Total Above Cities... .] 1,856,375 . 7221 98 5 400 , 238 84,984) 269,822) 142,745! 109,086) 385,562) 111,977) 120,446 66, 201 


State Total. 2,801,104 . ‘ 1.3738 76 662,408, 125,200 394,178 182,026, 151,497 533,200, 213,045 202,697; 95,044 


METRO. AREAS IL SALES— JM ESTIMATES, 1959 


Anniston. . . 85,064 | . : 0422 78 | 73 | 22,080) 3,934) 10,864) 8,136, 5,922) 16,138 


Birmingham 710,774 . t .3319 94 93 162,035, 38,450 120,372, 51,312; 37,910 130,389 
\Florence-Sheffield- 


Tuscumbia- 


Muscle Shoals ; : d . , | 24,360 2,771) 13,910 ’ ‘ 18,730 
Gadsden....... : d . d 22,785} 3,087; 12,836 , 17,793 
\Huntsville. . ‘ . d . d 26,180 5,953 14,509 . ‘ 23,964 
Mobile... . i“ Zz ‘ P 75,982) 17,192) 43,218 J : 59,412 
Montgomery... ... j J . P | 39,964, 11,738; 32,903 : 3 38,103 
ATuscaloosa : ’ 22,040 3,747) 9,852 6,665 : 16 ,935 7,938 


Total Above Areas 


ALASKA 


1,707,631 ° ’ , 394,435, 86,872) 258,463, 126,575 96,462 321,464, 119,227 


NUMBER OF OUTLETS > NUMBER OF OUTLETS 


| Pop. (thous.) 


City County City County 


Anchorage 3rd Division. J 37, 118 37, 39, 25 27) 24 Juneau ... 1st Division. 8.5 
Fairbanks 4th Division. . 16 66) 23) 24 11) #11) #15 Ketchikan 1st Division 8.4 


RETAIL SALES— GYD ESTIMATES, 1959 
- l Per ; ; Eating & | i Lumber- 
COUNTIES | Met. i vA Hsld. Buying Index Drink. | General House- Auto- § Bidg. | 
CITIES Area f Retail Power Quality of Sales Food Places | Mdse. Apparel Appl. motive i Hdwre. 
Code $000 . S.A. Sales Index Index Activity | ($000) ($000) ($000) ($000) | ($000) ($000) ($000 ($000) 


Ist Judicial Division J ‘ 3,528 .0195 99 a 4,913 4,858 2,198 1,096 3,883 870 2,266 
Juneau.... ‘ 2,36 57 .0058 3,683 1,402 
Ketchikan Si ,42 5: -0055 | 3 3,5! 1,187 

2nd Judicial Division... . ¢ .0042 ; 782 

3:d Judicial Division . ° -0760 A 17,563 
Anchorage er 33 037% .0313 , 86 10,499 


896 2 602 


645 


5,366 

9,649 4,955 4,76 7,263 3,87 3,011 
4th Judicial Division... y d .0297 ’ 6,308 9,242 . . ’ : 3,073 
Fairbanks. . ‘ 41,591 .0192 0132 7 253 , 928 5,168 5,504 2,17 2,942 ya 2,396 2,886 


Total Above Cities. . .. 145,741 -067 .0558 30,024 


18,256 7, 57% ,973 5,3 , 62: 7,144 


State Total........... 213,749 -0988 4,529 1294 105 48,142; 29,566 10,181 9,473 > 12,440| 10,705 


A R I Z oO N i (Other Mountain States: Colorado, Idaho, 


_ Montana, Nevada, New Mexico, Utah, Wyoming.) 


NUMBER OF OUTLETS - NUMBER OF OUTLETS 
Map, page 74 


City County Si City 


County 
Casa Grande. . Pinal Phoenix. Maricopa 365.0)3, | 222 259 220 460 
Prescott...... Yavapai. ... 9.0 17), 8 17; 28) 
Coconino... . - Tucson.......Pima..... 185.0}1, 116 138 122 247 
Glendale... ..Maricopa... . Winslow... . .Navajo.... 9.6 2, °6 9 6 
Mesa........Maricopa.... Yuma. . Yuma..... 22.5 | 26, 16) 35) 39 
Nogales Santa Cruz. . , 17; 7 z 


RETAIL saces— GUD estimates, 1959 
| Per | | Eating & Furn.- | Lumber- 
COUNTIES > i & Hsid. Buying Index | Drink. | General House- Auto- Gas | Bidg. 


CITIES of Retail Power Quality | of Sales Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | 
LS Sales Index Index Activity ( $000) ($000 ($000) 


2,685 0087 | §3 , 248) 5,408 109 2,833 597 
4,531 .0234 98 ° 4,282 8,865 ; 2,199 8,301 . ’ 1,665 
.0067 100 § 3, 452 656 3, 864 , 005 964 2,947 i} 6 747 


oconino,.......... : d % .0192 $0 ' 7,689 3,477 ; 573) 10,165 P ‘ 533 
Flagstaff. . . 32,58 0085 37 


) 


137 2,524 928 557 470) 7,718 5, 48 419 
.0125 92 : 1,933 4,966 766 | 4,252) ; ; 1,123 
.0072 .0063 86 1,212) 1,146 1,071) 2,905) ' 431 
ireenlee, .. ‘ -0041 -0060 | 87 ‘ 829) 492 470) 1,111) 416 
Alaska Population-Income data, page 72. 

4rizona Population Income data, pages 72-74 


ULF te, 2968 


Alaska retail sales do not include Post Exchange Sales estimated at $40 million, 
as well as a significant amount of mail order sales 
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ARIZONA 


ay The “SM"" symbols mark original, exclu- 
RETAIL SALES— GYD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Total Per Eating & Furn.- oe | emer 
COUNTIES | Met Retail : Hsid. Buying Index Drink. | General House- Auto- Gas Bidg. | 


CITIES Area Sales Retail Power Quality of Sales Food Places Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued Code $000 5. A. Sales Index Index Aciivity $000 $000 $000 ($000 ($000 ($000 ($000 ($000) ($000 


Maricopa 120 836 .983 8 p 110 178 ,598 ; 45,411 52,059 185,961 63,109 62,319 35,765 
ilendale 2,742 : l 207 », 505 I 3 865 970 13,391 2,077 , 933 825 

\ j2, 83 i 196 97 121 0,130 3 596 4,464 16, 672 3,247 5,293 2,049 

A Phoenix 566, 872 2 128 98, 264 35,788 41,436 131,642 2 35, 252 24,912 
Mohave 11,363 ' : 130 ,410 ’ 886 1,821 ‘ 136 132 
Navajo 33 , 855 j 72 ,364 ; : 910 ,239 ‘ 376 1,153 
Winslow 12,724 0059 (0056 109 } 18! 5 563 2,408 , 27% S44 709 
Pima 7 339 976 2 ‘ 968 : A 836 ,339 F 807 15,271 
Alu 1 506 0) 606 4 ) 835 54,211 2% 20,870 13, 809 
Pinal 53 852 : x . 386 630 J 222 1,698 
ssa Grande g 9 0059 111 5 , 144 814 7 420 ; 3, 730 427 
Santa Cruz 27.921 0082 7 ; y , .709 ’ 1,106 
Noga 6,301 2 0063 37 26 5 3,709 2,106 57 1,106 
Yavapai : 0144 ’ , y 3 J B . 2,096 1,266 
Prescott 99 O10 0070 5, 066 156 5.245 716 1,466 1,140 
Yuma 5 : ,002 y 2 ,482 ‘ : é 9,801 2,180 
I 5 5 233 811 3,975 2, 3, 060 2,38 8 6,971 1,826 
78,833 47,969 


State Total , , ‘ ‘ 104 369 131, m , 317 ,786 , 121,582, 63,336 


METRO. AREAS JSM ESTIMATES, 1959 


Phoenix 836 , 893 : ,578 ‘ 110 178,583, 68,367 ’ e 185,961 62,319, 35,765 
Tucson 339 976 ‘ ,223 . 106 79,956 25,968 ; ° 00.308) o 24,807, 15,271 


Total Above Areas 1,176,869 J 4,470 109 258 ,554 94,335 126,520 ‘ | 245 ,300| 3 87,126 51,036 


A R K A N s A S — (Otrer West South Central States: 


Louisiana, Oklahoma, Texas.) 


NUMBER OF OUTLETS = NUMBER OF OUTLETS 
Map, page 76 


City County & City County 


Batesville Inde- Magnolia Columbia 
Newport Jackson 
North Little 
Rock Pulaski 
Osceola Mississippi 
Paragould Greene 
Pine Bluff... . Jefferson 
Russeliville. . .Pope 
Searcy White... 
Springdale... .Washington.. 
Stuttgart. .... Arkansas 
19 Texarkana... . Miller 
31 | West 
26 18 1] Memphis.. .Crittenden. .. 
273) 147 195) 71 | 


pendence 
Benton Saline 
Blytheville Mississippi 
Camden Ouachita 
Conway Faulkner. 
E! Dorado Union 
Fayetteville .Washington 
Forrest City . St. Francis 
Fort Smith Sebastian 
Helena Phillips 
Hope Hempstead 
Hot Springs ..Garland 
Jonesboro Craighead 
Little Rock. . . Pulaski 


NMoOSOSuUSewoesrartowe 


RETAIL SALES— ESTIMATES, 1959 


Per | Eatin & | 
COUNTIES | Met. cs Hsid. Buying Index Drink. | General | Auto- Gas 
CITIES Area ale Retail Power Quality | of Sales Places | Mdse. | Apparel | motive | Stations 
Code ($000 . S.A. Sales Index index Activity } ($000) ($000) | ( ) 


1,632} 1,225 1,952 
609 1,008 3,676) 1,198 
034 5,250} 1,858 
510 1,953} 525 

Benton ‘ ‘ , < ‘ 056 , 414) oid 3,316 

,086 4,015) 1,418 

952 3,362) 1,414 


Arkansas 27, 5,146 
Stuttgart 

Ashley 

Baxter 


Boone 
Bradley 


Calhoun 


325 
746 
1,454) 


Carroll 
Chicot 


Clark 
Clay 
Cloburne 


1,318) 
1,224) 
491| 
Cleveland 
Columbia 
Magnolia 
Conway 
Craighead 


Jonest oro 


4,406 2,169 654 
3,649 1,882 575 
2,723 1,557 506 
149 2,116 7,379 4,536 5,880 1,652 
, 086 1,667 6,871 3,010 4,111 1,405 


Arkansas Population-Income, pages 75-79. 
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Before using these figures see page 464 
SALES MANAGEMENT 


ARKANSAS 


COUNTIES | Met. 
CITIES Area 
continued Code 
Crawford 
Crittenden 


West Memphis 


Cross 
Dallas 
Desha. . 


Drew. . 

Faulkner 
Conway.. 

Franklin 


Fulton. .. 
Garland 

Hot Springs 
Grant. . 


Greene 
Paragould 

Hempstead 
Hope. . 

Hot Spring 


Howard 
Independencs 
Batesville 


Jackson 
Newport. . 

Jefferson 
Pine Bluff 

Johnson 


Lafayette 
Lawrence 


Lincoln : 
Little River.......... 
Logan 


Lonoke 
Madison 
Marion. . 


Miller 290 
ATezarkana (Ark.).. 
Texarkana (Tex.)- 
1ATexarkana...... 

Mississippi. . 
Blytheville 
Osceola. . 

Monroe 


Montgomery 
Nevada 
Newton. . 


Ouachita 
Camden.. 

Perry...... 

Phillips. . . . posites 
Helena-West Helena 


Helena. . 


Pike 
Poinsett 
Polk. 


Pope 
Russellville 
Prairie 


Total 
Retail 
Sales 
($000) 
13,248 
41,537 


29, 899 


15,400 
10,735 
17,093 


10,656 
17 ,909 
15,085 


6,986 


3,583 
58,848 
52,813 


4,736 


22,952 
19,617 
16 ,443 
14,253 


16,919 


8,813 
20,103 
14,633 


3,627 


24,426 
16,453 
69,281 
60,649 
10,011 


6,772 
12,527 
11,405 


RETAIL SALES— JSM ESTIMATES, 1959 


Per 
Ie Hsid. 
of Retail 
U.S.A Sales 
-0061 2,245 
3,581 


0072 3,277 
-0049 3,578 
.0079 3,225 
0050 3,045 
-0082 3,088 
0070 
0033 2,911 


-0016 1,792 
0273 4,003 
-0244 

-0021 2,153 


-0107 3,643 
0091 
-0076 3,426 
.0066 
0078 2,868 


Z 


w 
o 
N 
La) 


.0068 


0113 | «3, 


-0016 


301 
0076 
-0321 2,936 
.0280 
0046 2,781 


0029 2 
0056 | 3,196 
0106 4,004 
0025 2,043 
0013 2,064 
0190 4,244 
0183 

0271 3,402 
0145 

0048 

0053 2,875 
-0014 1,991 
-0028 2,639 
-0004 609 


-0126 3,335 
-0105 
-0011 1,784 
-0153 2,779 
nr? 


0092 


-0032 3,460 
-0131 4,120 
-0053 


.0097 | 


3,465 
.0070 
.0046 3,501 


Buying 
Power 
Index 


-0075 
-0174 


.0092 


-0024 
-0239 
.0193 
-0028 


-0108 
-0046 
-0340 
-0241 


0281 
-0119 
.0265 
0106 

0032 


-0058 


-0019 
-0033 
0015 


-0124 

0087 
-0016 
.0167 
0101 
0068 


Quality 
Index 
64 
69 


84 


69 
70 
68 


69 
72 


Index 
of Sales 
Activity 


1 Texarkana is in Bow'e (Tex.) and Miller (Ark.) Counties 
Arkansas Population-Income, pages 75-79 


SM, 


Food 
$000 


5,038 
9,360 


%%, 921 


I 


822 
2,742 
859 


w 


— 
nN 
> oO 
Oo 


nm 
- 
rr) 
vs 


o 
J 
i) 
= 


o- 
wu 
aw 
oR 


The “SM"’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Eating & Furn.- | Lumber- 
Drink. General House- Auto- Gas | Bldg. 
Places Mdse. Apparel Appl. motive | Stations | Hdwre. Drugs 
($000 $000 $000 $000) ($0 ($000) ($000 ($000 
460 831 513 59 2,654 1,011 727 447 
1,865 1,162 918 1,044 12,735 4,851 4,724 957 
1,053 432 


744 714 11,097 3,034 3,649 759 


414 1,759 386 722 3,133 1,019 2,798 644 
244 1,380 647 256 2,884 939 723 107 
429 1,241 654 717 4,565 1,408 2,642 57 

235 1,475 680 481 2,938 743 511 351 
708 1,856 1,094 1,353 3,118 1,745 1,571 542 
410 1,283 1,004 1,276 3,052 1,315 1,443 542 
406 572 102 281 1,471 747 569 217 


207 788 86 149 1,086 465 124 
5,860 4,826 4,354 2,214 10,910 3,317 2,528 2,449 
4,896 3, 761 4,354 2,191 10,434 2,771 2,307 2,449 

97 446 129 75 1,308 693 270 


1.208} 2,081, 1,574) 1,390) 4,406 1,385) 2 

1,034 1,682 1,540 1,274 4,387 946 2,079 453 
436) 1,543 857 829} 4,313} 1,452) 1,256 469 
272 1,017 857 794 4,313 1,025) 1,296 468 
477, ‘1,681 673 489 3,097; 1,500/ ‘1,318 621 


223 382 124, 2,051 489, 1,313 427 
566, 2,018 =: 1,321 564, 3,736 928} 2.799 468 
447 1,096 1,321 564 3,539 617} 2,596 468 


- 
o 
=) 
ad — 2 
~ 


1,307, 2,036 1 1,252) 4,075 ,199 732 
590 1,329 1,357 1,060 3,404 1,188] 2,392 639 
2,981 8,546, 4,790} 3,881) 11,753) 6,742) 5,972 1,687 
2,238 7,634 4,674 3,639} 11,652) 5,203) 4,853 1,582 
799 694 584, 510 661 743 193 


w 
o 
os 
-~s 

=" 
i 
a 
a I 
_ 


144 657 286 174, 1,227} 703 360] 260 
626, 1,413 228 543) 3,336 1,153) 729) 549 
| 
457) 1,877 131 369} 6,108) 1,742) 4,246 781 
32 794 236 173) 1,041) 328| 367 74 
137 763} 66 88 74) 263) 371 106 
} | | | 
2,985 4,978) 3,733) 1,830) 6,973} 3,243) 2,559 768 
| } | 
4,428 1,948 $15 64 4, 865 6,922 5,045) 2,469 
2,603 4,850 564 1,830 6,973 3,096 2,559 701 
2,440} 5,830, 2,800,  2,620| 12,518} 3,322} 7,515} 1,728 
1,847 , 002 2,066 2,062 7,327 1,390 3,676 1,018 
239 506 438 226 2,934 496 2,125 309 
265 793 542 600 ag 1,165, 1,905 412 
178} 1,555 65 478} 198) 69 
166 665, 346 85} 1,739} 526 692| 246 
71 256 | 92 

1,124) 2,533} 1,561) 1,354) 6,187) 2,638) 2,020) 757 
946) 2,051 1,500 1,315] 5,739 1,896 1,505] 612 
121 378 | 569| 69/ 187) 69 
1,079} 2,519) 2,647) 1,988) 5,533) 2,497) 4,111) 1,345 
775 832 2,358 1,875 308) 1,615 2,440) 1,099 
094 ‘ ‘ 1,8: B3 


aD 
4 
= 


.708 916 1 


090 4,223 1,178 1,759 553 
580 1,119 730 984) 3,196 3 1,222 408 
461 708 94 282 2,300 849 1,922 


183 


SM Standard, (4) and Potential (A) Metropolitan County Areas. 
Before using these figures see page 464 


For a profitable selection of markets and media 


study both the Survey data and the Survey advertisements. 


JULY 


10, 


1960 


rode dividends — 
ing Little Rotk 


Effective Buying Income.UP to 


For full details contact your neorest Avery-Kn del 


jim Black, National Sales Manager, a | ry 


ARKANSAS 


Total 

Retail 3 
Sales of 
$000 U.S. A. 


Per 
Hsld. 
Retail 
Sales 


COUNTIES 
CITIES 
continued 


Met. 
Area 
Code 


Buying 
Power 
Index 


Pulaski .1340 


ALittie R 
Little Rock £78, 
ALittle Ro 206 
ANorth Little Rox 72, 


88 3,855 


301,103 | .1392 
686 1127 
.0830 


-0297 


600 


O86 


Randolph 
St. Francis 
Forrest City 
Saline 
Benton 


941 
393 
, 580 
716 
881 


Scott 

Searcy 

Sebastian 
AFort Smitt 


Sevier 
Sharp 
Stone 


Union 
El Dorad 
Van Buren 
Washington 
Fayetteville 


Springdale 


White 
Searey 

Woodruff 

Yell 


0049 


Total Above Cities 054,415 4413 


State Total 1,681 ,044 7776 


Arkansas Population-Income, pages 75-79. ; 
SM Standard (4) and Potential (4) Metropolitan County Areas 
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Total Retail Sales 


Food Sales 


Population” 


Average Quarter-Hour 
Homes Reached** ____ 


Counties defined by NCS 3 
ARB 


\ 


Source 


eS. 


March 


ffice 


6-6184 


Index 
of Sales 
Activity 


Drink. 
Quatity Places | 


| Apparel 
Index | 


($000) 

15,867 
15,200} 
13, 188| 
2,012 


16 ,339 


14,849} 
ll 578) 
3,271 
| 

271| 
1,301! 
813} 


49,084 
45 ,902| 


UP to 


$1,469,026,000 
$1,137,623,000 
$ 255,857,000 
$ 36,342,000 

1,185,600 


20,100 


f Buying Power, 1960 


Ung 
310 W. Srdet 
Robert 0. Doubleda 


| 


“SM” symbols mark original, exclu- 
estimates by SALES MANAGEMENT. 
Lumber- | 

Auto- Gas Bidg. | 
motive | Stations | Hdwre. | Drugs 
($000) | ($000) ($000) | ($000) 


The 
sive 


Furn.- 
House- 
Appl. 
($000) 


16,621) 


| —— 
- 
16,168) | 19,934) 13,703) 
12,071) 8,993] 
4,001 4,710 


22,603) 


4,512 
2,180 
1,254 


2,901 
1,111 
511 
§21 


196, 636, 


110, 066) 2,700 
| | 


49,482) 218,879] 67,251 81,321| 30,900 


374,385 


189,994, 85,700 71 676) 


347,153) 132,545 168,728 52,744 


Before using these figures see page 464. 
© SM, 1960. 


SALES MANAGEMENT 


Sy “sm” symbols mark original exclu- 
RETAIL SALES— M ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Furn.- Lumber- 
House- | Auto- Gas Bidg. 

Food Apparel Appl. motive | Stations | Hdwre. | Drugs 
Activity | ($000) ($000) ($000) | ($000) | ($000) ($000) ($000) ($000) 


% Hsld. Buying 
of Retail Power 


| U.S.A. Sales Index ndex 


Little Rock-North 


Little Rock....... -| 301,103 1392 | -1340 92 96 65, 467| 16,339) 51,158} 15,867) 16,621) 65,201. 22,503} 16,616 9,863 
ATexarkana. . 105,767 | 0489 -0451 | 79 | 85 24,184) 5,251) 13,722) 5,745) 3,873 21,549) a 6,468 3,203 
| 


| 

Index 
uality | of Sales 

| 

| 

} 

| 


125 19,421 5,190) a 5,565 5,277) 23,032! 78 9,090 2,876 
| | | 
| 


0463 | 5, rt 103 


Total Above Areas.....| 606,980 | .2344 2172 | 91 | 98 | 109,072) 26,780| 79,888 27,177| 25,771| 109,782) 38,184] 32,174] 15,942 
CALIFORNIA — tier Pacific states: ne enya 2 


__ Oregon, Washington) 


Map, pages 96, 97 NUMBER OF OUTLETS 


Outlets | 


| 


Pop. (thous.) 


County 


Pop. (thous.) 


City County 


Alameda. . . : 96 | 33) | 41) 18) El Monte.....Los Angeles. | 


Alameda... . Escondido... . 
Alhambra... .Los Angeles. 


Alisal........Monterey. . . 
Altadena 

Township... .Los Angeles. | 
Anaheim Orange......| 
Antioch. .... .Contra Costa.| 
Arcadia. .....Los Angeles. | 
Humboldt. . . 
..Placer. ....| 

Los Angeles 

Bakersfield. ..Kern....... 
Barstow. .....San Bernar- | 


| 
| 


Orange....../ 
Los Angeles | 
Garden Grove.Orange 


Bell ..... Los Angeles 

Belvedere | 
Township.. .Los Angeles. | " ‘ie } } Huntington 
Berkeley. ....Alameda. . . 
Beverly Hills..Los Angeles 
imperial... .. 


Los Angeles. | 


..se++- Los Angeles ’ 51 
Riverside... . | é . 
Inglewood....Los Angeles.| 66. i 2 
Burbank. ....Los Angeles. | San Diego... 5 | 30] 
Burlingame ..San Mateo. . | | Laguna Beach.Orange ‘ |} 23) 
Calexico imperial... . : 9| | 24] Los Angeles. . | 32 
| | | ..Alameda....; 14.1 119) 12) | 18 
..Monterey...| 4. | 7 a al San Joaquin.| 20.6] 323) 37 27| 
Butte.......| 15. Los Angeles. | 320.0]3,082) 395) 656) 256) 265| 248 
Chula Vista. ..San Diego | Los Angeles. .Los Angeles. '2472.0}25913) 3727|5551|2468 2139)2111 
Colton. ......San Bernar- 4 ~~ Los Gatos. .. . Santa Clara 9.3 21; 19| 


Los Angeles. | 62 
Compton. Los Angeles , 0 Madera.... .| | 42 


Concord......Contra Costa. 
Corona....... Riverside 
Coronado.....San Diego 
Costa Mesa... Orange 


-o 


— © 
onoa-Nown 


..Los Angeles. | 

Contra Costa.| 

Marysville. ... 
Covina.......Los Angeles. : Maywood. .. .Los Angeles. 
Culver City...Los Angeles J | Menlo Park...San Matec... 
Daly City.....San Mateo. | Merced. .... 
..Marin.......} 
San Mateo...| 

. Stanislaus. . .| 
..Los Angeles. | 
..Los Angeles. | 


_ 
coauveeononewaon 


El Cajon. ....San Diego. . ; a) | Montebello 
El Centro imperial... .. 
. Contra Costa. 


Monterey 


eee. -b0s Angeles. | 270, 32) 49| 37| 
— 7s. | ’ a Ro Ms ee ae ____ (Continued on page 478) 


IN THE WEST, 
MOST MAJOR ADVERTISERS 
San Francisco + Los Angeles + Seattle + Portland 
PLACE THEIR Sacramento + Oakland + Fresno + Long Beach 
San Diego + Phoenix + Chicago + Detroit - New York 


DIVISION OF METROPOLITAN BROADCASTING CORPORATION 


OUTDOOR ADVERTISING WITH 
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o - — 
CALIFORNIA NUMBER OF OUTLETS > NUMBER OF OUTLETS 
| 


Cont. from page 477 


| Eat. & 


228 8S &88 8 | Drink. 


e | Auto, 


| | - 
i 7) a HE 
City County Pas 

San Francisco.San Francisco! 774.119. 642 551) 192) 545, 251 
San Gabriel...Los Angeles.| 23.4 2 13) 20) 16| 33 
San Jose..... Santa Clara..| 164.7 169) 177| 134, 221) 
San Leandro..Alameda....| 67.0 00) 68 43; 51| 49 92 
San Marino...Los Angeles.| 13.8 | 20) 14) 1) 19) 
San Mateo. . . .| 70.7 71) 59) 18) 68 
San Pablo... | 19.2 } 2 9 38 
San Rafael. . . 19.9 31) 41| 25) 
Santa Ana... 95.0 96 rm 
Santa Barbara. Santa 

Barbara...| 58.6 
Santa Clara...Santa Clara..| 51.1 
Santa Cruz...Santa Cruz..| 26.5 
Santa Monica.Los Angeles.| 88.3 
Santa Maria. . Santa 

Barbara...) 18.8 
Santa Paula...Ventura.....| 12.8 
Santa Rosa...Sonoma.....) 
San Luis 

Obispo... . .San Luis 


City County | 


ges | Fra 


Monterey Monterey 
Mountain 
View Santa Clara 
Napa Napa 
National City San Diego 
Newport 
Beach Orange 
North Sacra- 
mento Sacramento 
Oakland Alameda 
Oceanside San Diego 
Oildale Kern 
Ontario San Bernar- | 
dino 
Orange Orange 
Oroville Bu'te 
Oxnard Ventura 
Pacific Grove. Monterey 
Paim Springs. Riverside 
Palo Alto Santa Clara 
Pasadena Los Angeles | 
Paso Robles. San Luis | | | | Seaside 
Obispo Selma........ 
Petaluma Sonoma South Bakers- 
Piedmont Alameda 
Pittsburg Contra Costa. 
Placerville Ei Dorado 
Pomona Los Angeles .| 
Porterville Tulare 
Red Bluff . Tehama 
Redding Shasta 
Redlands San Bernar- | 
dino 


Sec 


Nn 
_ 


= 8 
2" o 


ss 


288 SxSe Sesz 


np - 
Br®aasaai 


| 
Francisco...San Mateo. .| 
South Gate. ..Los Angeles. | 
South | 
Pasadena...Los Angeles. | 
Stockton. ....San Joaquin. | 
Sunnyvale... . Santa Clara. .| 
Susanville....Lassen......| 6.3 
ow secs +] 4.2 
..Los Angeles.| 102.6 
San Joaquin.| 11.4 


- 
N@nroewoe-n Qo 


Redondo 

Beach .....Los Angeles 
Redwood City San Mateo 
Reedley. . Fresno -| 
Richmond... . Contra Costa. 
Riverside Riverside 
Roseville Placer 
Sacramento... Sacramento 
Salinas Monterey 
San Anselmo. Marin 
San Bernar- 


SBPmASSEB B BSSSitiB) 


dino... San Bernar- Walnut Creek .Contra Costa. | 
dino ° 94 Watsonville. ..Santa Cruz. . . | | 21 


San Bruno... San Mateo . 11) 15) 16 | 5 || Whittier ; . | 39 
| 


San Carlos....San Mateo 31} 19) 20) 28 | § 13) 
San Diego San Diego 0/4, 960) 355, 335 347, 226, 437, 152 123 12 
8) 


San Fernando Los Angeles . 48 27) 24) a 18) =” ll 5 


Sy The “SM” symbols mark original exclu 
RETAIL SALES— H ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


~ Per . Lumber- 
COUNTIES | Met. ; ying Index e Auto- Gas BI 
CITIES Area 8 of Sales ood . . motive | Stations | Hdwre. | Drugs 
Code ( , Activity ($000) ($000) ($000) ($000) 


Alameda... 143] 1,244,952 | . . 116 85,486) 48,734) 48.054 
Alameda....... 55,170 | .02! ‘ 3 | 67 , ‘ 4,557 


Albany 7, ‘ 76 3| | 729 
Berkeley 57,972 07: d 12. ' 7 | 12,163 
Fremont 
Hayward... 
Livermore........ | 
AOakland — 545, 108 -298 ‘ : 44,134 
Piedmont : 

San Leandro. . 98,773 | .0457 d 2 | 5,698) 21,767 
Alpine... e 
Amador é . 253 1,800 
Butte. ‘ ‘ ‘ ‘ 4,791 19,988 

Chico 3,478 0247 | ‘ ‘ 2,842 8,879 

Oroville. . , 24, 38: : r 1,061 4,538 1,653 
Calaveras . y ‘ J 204 1,378 947 
Colusa oa ° A . ° 541 2,827 2,001 
Contra Costa : ° . ‘ 19,951 75,639, 37,875 

Antioch be 27, 678 .0128 d 1,587 4,894 2,143 

Concord 7 0267 d 505) 2,061 10,764) 5, 507| 

E] Cerrito $3,122 | . d . 494 4,088 2,664) 

} 1,025 3,848 1,318) 

1,785 3,456 1,782 

6,264 19,253 7,738 

1,416! 44 1,390 2,174 


California Population-tncome data, pages 79-98 Before using these figures see page 464 
SM Standard (4) and Potential (A) Ay Metropolitan County Areas. © SM, 1960. 
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BULLS-EYE! 


In the nation’s second market, your 
first buy is television ... and CBS 
Owned KNXT. Because television 
shoots your sales message farther 
and more effectively than any other 
single medium can... throughout 
a vast, dollar-rich 10-county area 
which last year racked up a mighty 
$13 billion in total retail sales. And 
in this seven-station market, only 
Channel 2 (represented by CBS Tel- 
evision Spot Sales) scores a direct 


hit: Southern California’s number 
one television station for the past 
62 consecutive Nielsen reports! 


CBS TELEVISION STATIONS 


ADivision of Columbia Broadcasting System, inc. 


CALIFOR 


NIA The “SM” symbols mark original, exclu- 
a * ae RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


tn , is ~ |Eating&) = =—Ssi|t~“‘i«;é*:C«ir n= | | ~~ | Lumber- | 
COUNTIES | Met. ie | | Eatie | 
CITIES Aves 4 | uying Index Drink. | General | House- | Auto- | Gas Bidg. 
| 


Power | Quality | of Sales | Places Mdse. | Apparel | Appl. | motive | Stations | Hdwre. 
_ (Continued) Code . S.A. index | Index Activity ($000) $000) | ($000) ( ) ) ($000) | ($000) 


204 38% ; 2,729 716} »262 38 14,008, 3,446) — 1,099) 
4 ; 2,381 | 4,574) 1,611) = 1,295) 
13 | . 4,723) 1,871) ; 5,088, 4,928 
1,404 817 102} ,887 ,808} 1,202 

35,440 .110 245) 970) ‘ ; 49, 559 
46, 290 ,267| 21, ; 22,402} 27.214 

963 30 8 917 2,890 


Placerville. . 7 18,071 
Fresno . 540,526 
350,329 

16, 867 

17,893 

25,635 | 
159,213 | 

22,178 
eee 84,097 


32,856 
3,773 y 
19, 650! , 157) , 65% 2,160 
| 
Imperial. ..... 116,799 
25,108 
19,454 
49,311 
. 24,131 
uladab tei ee 14 418,351 
ABakersfield....... 224,147 
Delano , 25,155 
32,469 
14,430 | 
11,040 | 
16,360 


| 
14,843] I 3,220 
3,235) 89% . 673 
1,356} 7| 708 
9,916) 
4,906 
71,600 
46 , 140 
4,295) 
3,762 
1,672| 
1,279) 


3,607) 


66 ,052 

32, 129 

17,399 

20,528 

Susanville......... 13,650 | . 209} 4,867| 

Los Angeles 8.958,551 | 4. 2,070,712| 724,506|1,249,832 569, 550|1, 593, 104| 
103,312 | .047 ' 20,817} 4,642} 11, 427| 

32,806 | 0 ; 10,475) | 1,586] 

64,751 | . | 028; 21,065} 30} 5, 147 

22,207 | . Q 8,792| 604 


35, 482 10, 458) 2,460 


_Belvedere Township.| 30,660 | . F 16,222) 1,147; 3,750) 1,242 
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IMPORTANT INFORMATION ON THE NATION'S NUMBER TWO MARKET 
NOT SHOWN IN THE “SURVEY OF BUYING POWER” TABLES 


The Los Angeles-Long Beach Metro- 
politan Area is the nation’s number 
two market by every major measure- 
ment. What the “Survey” does not 
clearly show is that this huge area 
must be treated not as one market but 
as three, each dominated by one of 
the three largest cities, Los Angeles, 
Long Beach and Pasadena 


The Pasadena market is unique. It 
is large, with more than 120,000 
households and nearly 340,000 cus- 
tomers. Its per-household buying in- 
come of $8,023 is one-sixth higher 
than the Metropolitan Area’s $6,898, 
higher than any metropolitan area in 
the West. Its per-household retail 
sales top any metropolitan market in 
the West. 


The Pasadena market's growth has 
kept pace with the mushrooming 


metropolitan area. Its youthful vigor 
is illustrated by an elementary school 
enrollment increasing twice as fast 
as its total population. Its booming 
economic base is highlighted by man- 
ufacturing employment, mainly in 
electronic and technical fields, in- 
creasing 52 per cent in just six years. 


No Los Angeles newspaper can 
offer adequate coverage of the Pasa- 
dena market. The largest Los Angeles 
daily reaches scarcely one home in 
four; the top two combined reach 
about one in three. By contrast, the 
Pasadena Independent and Star-News 
deliver a solid six-plus homes out 
of ten. 


The importance of the Pasadena 
Independent and Star-News in selling 
this market is made clear by Media 
Records. In the basic retail food 
classification the morning Pasadena 


Independent ran 445,000 more li: es 
in 1959 than the Los Angeles Tin 
and nearly twice as much as 
Los Angeles Examiner. The even 
Star-News ran nearly half again 
much retail food advertising as bot 
the Los Angeles Mirror - News a 
Herald-Express combined. 


Last year the Pasadena Independent 
and Star-News registered the highest 
percentage gain in retail drug adver. 
tising in the nation. 


Only the Pasadena Independent 
and Star-News effectively cover this 
highly productive market. Let your 
Ridder-Johns man show you the key 
to successful selling in the nation’s 
No. 2 market. 

Sources—“Survey of Buying Power 
1960 and 1959 for Pasadena, Altadena, 
South Pasadena, San Marino, Arcadia 


and Monrovia; Media Records, 1959; 
A.B.C., March 31, 1959. 


PUBLISHED IN THE INTEREST OF PROFITABLE MARKETING IN THE NATION’S 
NUMBER TWO MARKET BY THE PASADENA INDEPENDENT AND STAR-NEWS 


CALIFORNIA 
Total Per 
Retail % | Hsid. 
Sales of | Retail 
$000) . S.A. Sales 


COUNTIES 
CITIES 
continued 


Met. 
Area 
Code 


183, 990 0851 
0740 
0604 
-0242 
.0358 
.0276 
0260 
.1070 
0235 
.0207 
-0442 
.0728 
.0366 
2884 
.2518 
9211 
0165 
0132 
0082 
.0276 
-0185 
0193 
1362 
0617 
.0395 
.0262 
-0201 
0069 
0800 
0448 
.0102 
.0440 
. 0429 
.0230 
-0154 


Beverly Hills 
Burbank 160,095 
130, 659 


vina 52,343 


Compton 


Culver City 77 , 506 
El Monte 59, 586 
Gardena 56,168 
Glendale 31,455 | 
Hawthorne 50,916 
Hermosa Beach 
Huntington Park | 
Inglewood 
Lakewood 
Leng Beach-Lakewood 
ALong Beach 
A.Los Angeles 
I y nwood 
Manhattan Beac! 
Maywood 
Monrovia 
Montebello 
Monterey Park 
Vasadena 
Pomona 
Redondo Beach 
San Fernando 
San Gabriel 
San Marino 
Santa Monica 
South Gate 
South Pasadena 
Torrance 
Whittier 
Madera 
Madera 


RETAIL SALES— JM ESTIMATES, 1959 


Eating & | is 
| General | 


Drink. | 
Food Places | Mdse. 
($000) | 


($000) ($000) 


index 
Quality | of Sales 
Index Activity 


Buying 
Power 
Index 


.0487 

.0653 

.0479 

.0156 
.0263 
-0132 

.0225 
-0950 
-0212 
.0144 
0298 
.0538 
-0361 
.2672 


19,647| 17,654) 40,915 
9,036 
32,709 
780 
5,550 
11,374 
2,955) 
29, 187] 
1,178) 
1,902 
9,174) 
32,285 
18, 433) 
111,040 
-2311 92,607 
7704 682,113) 
0195 g ,243) ’ 670 
0227 3,703) 736 
.0104 1,091 
0211 
0209 
0222 
1035 
.0487 
.0321 
0145 
0171 
.0128 
.0679 
0391 
-0145 
.0550 
0299 
.0212 
. 0099 


| Apparel 
( 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 
| Furn- | Lumber- 
| House- | Auto- Bldg. 
Appl. Hdwre. | Drugs 
) | ($000) | ($000) | ($000) | ($000 


5,691| 1,274! 
13,790] 10,987 
6,944 3,677| 
3,081 
5,623} 
2,257 


| 

| Gas 
motive | Stations 
($000) | 


29, 466) 
30,997| 
36,703 
17,147 
29,989 
15,722) 


10,666} 
10,217) 
6,395] 
2,320 
3,311) 
3,768 
2, 106) 
14, 165 
5,261| 

742| 
7,693 
9,245) 


33, 226| 
6,969) 


1,374 


23 
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————— 
—_—— 
—_— —- 
—_ 
—_—_ —_— 


COUNTI 
CITIE! 
(continu 


Marin... 
Mill Vall 
San Anse 
San Rafa 


Grass Va 
Orange... 
Anaheim 
Costa Mi 
Fullerton 
Garden ( 
Laguna | 
Newport 
Orange. . 
Santa Ar 
Placer... . 
Auburn . 
Roseville 
Plumas. . 
Riverside 
Corona... 
Indio. . . 
Palm Sp: 
_ARivers 
California 
SM Stand 


NO HE NATION’S SECOND LARGEST... 
* Population * Buying Income *Tota/ Retail Sales 


and FIRST IN AUTOMOBILE OWNERSHIP 
This makes OUTDOOR your natural medium to 
reach the citizens of PACIFIC OUTDOORLAND! 


eee 


ew oes oO ee 


ewe 


( PACIFIC OUTDOOR ADVERTISING CO. )——995 North Mission Road, Los Angeles, Calif. — 


CALIFORNIA 


RETAIL SAL 


| Per ~ | Eating & | | Furn.- | Lumber- | 


The “SM”? symbols mark original, exclu- 
es— Gig 
COUNTIES | Met. | % | Hold. | Buying | Index | Drink. | General | House- | Auto- | Gas | Bldg. | 
| 
} 


ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


CITIES Area Retail Power | Quality | of Sales Places Mdse. | Apparel | Appl. motive | Stations | Hdwre, 
(continued) Code $000 .S.A. | Sales Index ndex 


Activity ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Marin.............143 . d | 4,035 | . | 102 50,472} 14,048 . 7,531 8,857, 34,399) 12,159) 14,100) 
Mill Valley. ‘ 22, .0104 -008 | 196 8,074 1,328} } 829 613 6,446 1,249 944) 
San Anselmo 2,823 | .0059 .0076 89 6, 866) 412) 339} 762 920 | 880 393} 
San Rafael : | .0343 | 187 | 309 11,572) 3,574] 9,73 4,367, 5,665] 22,586] 3,530| 6,244 

| | | 

Mariposa 0026 | d | 100 1,967 657 109! 1,300) 101| 

Mendocino | 0308 | 4, i 117 18,068, 5,903 476) , ,433| 7,421; 6,450 
Ukiat 28,498 | .0132 . : - 6,957 1,576] 2,8: ‘ 2,030} 1,735 

Merced , .0539 ; 28,453} 8,958) . 9 j 9,332} 13,801) 
Merced 59,514 0275 | 3 228 9,815 4,367) , 29 3 5 } 542 3, 859) 6, 156} 


| 
| 
| 
| 


3 


Modoc 10,689 | .0050 | , 2,447 : 945 
Mono....... 3,769 | .0017 | - 720| ; 924 
Monterey. . . . 230,442 | .1066 : 45,737| ,602! 748) : ‘ 23,127) 18,857) 
Alisal 15,267 | .0071 | j 4,438 2,507 1,127] 
Carmel-by-the-Sea 13,112 | .0061 ; 9: 3,393) 22] 1,739) 
Monterey 59,590 | .0276 i 9,617| ,020) 2, 43: ,500| 2,368] 
Pacific Grove. ..... 10,464 | .0048 ‘ } i} 1,673) 765) 
Salinas...... 85,981 | .0398 0 | 172 2 14,032) 7,394) 
Seaside... ... 19,568 | .0090 6,756 f : 2 005| 
Napa... 66,721 | .0308 ! 17,069, 4,918) 5, ' ; 5,053) 
Napa 45,318 | .0210 j 32 | 186 11,354 ! ‘ 2,622) 
Nevada........ 27,293 | .0127 : 7,582 ‘ i ; 3 ; 3,990) 
Grass Valley- | 
Nevada City.. és 16,631 0076 j 7 if 5,080 
Grass Valley..... 12,228 .0057 .0039 : Y( 3,784 
Orange 837,633 | .3874 ; 201 , 162 
Anaheim 152,961 .0707 - 059 35 32,162 
Costa Mesa 44,554 | .6206 0196 | 2 | q 13, 867 
Fullerton 82,058 | .0380 ’ 5 24,059 
Garden Grove 73,092 .0338 é 5 | 25, 266 
Laguna Beach... . 24,969 .O115 .007 y 5, 868 
Newport Beach . 35,006 | .0162 0172 | 1 4,103) 
Orange... 31,820 | .0147 0152 | 9,176) 
Santa Ana 221,633 | .1025 | ; 33 36,013 
‘ 82,982 .0383 ‘ } 20,507 
Auburn. . 23,154 | .0107 -0056 | 36 6,087 
Roseville. 33,925 | .0157 
Plumas... . 14,701 .0068 J 
Riverside 387,813 | .1794 ‘ ’ ' 241 
Corona... 21,208 0098 
Indio. . . 20,497 0136 
Palm Springs 46, 681 .0216 
ARiverside..... 163, 620 0757 


} 
2,084| 


35,377 
6,696 
3,116 
4,649 
5,324 

784 
2,321 
1,107 
5,716 
2,527 

783 

936 

746 

13 ,862 

821 ‘ 2,182 | 829 

604 6, 36 ,08 Ai 848 
1,554 3 41 2,933 3,165 

14,136; 29,9 10,847 8,633 5,510 


California Population-Income data, pages 79-98 


\ Before using these figures see page 464 
SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1 
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Their Authority Is the Survey 


Wherever and whenever media people talk population, income and sales data, you can be sure 
their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 
they know too that the people they are talking to—advertisers and advertising agencies—rely 
on the same authority. 


10, 1960 


The San Francisco Boom | 
is in the suburbs, where there is twice the population and 


buying power of San Francisco. 


The San Francisco Chronicle 
circulation is in the suburbs, and more of these larger, higher 
income families read The Chronicle than any other newspaper. 


San Francisco Chronicle 


Represented by Sawyer, Ferguson, Walker Co. Eastern Retail Representative: George M. Molloy 


The “SM” symbols mark original, exclu- 


CALIFORNIA RETAIL SALES— GYD estimates, 1959 sive estimates by SALES MANAGEMENT. 


i Total zz Per a ee 2. - 1 Eati &| " | - “Furn- | a hae 
COUNTIES | Met Retail % | sid. Buying | Index | Drink. | General | | House- | Auto- Gas 


CITIES Area Sales of | Retail Power | Quality | of Sales Piaces | Mdse. | Apparel | . motive | Stations . 
(continued Code $000 U.S.A. | Sales Index Index | Activity ($000) | ($000) | ($000) | ( ($000) | ($000) ($000) | 


Sacramento 134 738 ,865 e 5,040 3178 | b . . 54,762 
North Sacramer 36,774 7 0096 1,374 
ASacrament 508,976 | .23% 1647 97, 878 594 ,461| 32, 45,311 

San Benito , F .0083 } 474 

San Bernardino 141 J d | .2739 . 34,511 
Barstow 5, 26 012 .0086 25 | 75 , 813) 2,461) 2, 3| 1,805 

t 545 0090 0101 ¢ § " | . 52 , 784 

0418 0385 5 95 ,066) i! 692} 5, 851 

0333 0301 | 498 ,840) ,068) 606 3,221] 4,759 

0200 0177 | 2 2,57 501} 3, 469 3,335 

0962 0701 : | ‘ 3,8: , 522 r ,67 13 ,532 

0080 0084 | | 11 8 31: } 492) 

| 


| 


San Diego 2) 1,283, 5938 .6042 
ila Vis 57,97 0268 .0252 
ronad 13 0061 0111 

El Cajor . 0302 0212 
Escondid 3,327 0200 0115 
La Mesa ihe 0178 0154 
Nationa t 4 0299 -0216 5 13 , 66: 


ceansid 62 .0202 -0160 ¢ 8, 


— 


86 , 566 
4,638 
537 
3,463 
2,704 
2,769, 15 76 
3,846 16, 8 
| 3,173} 11,5 3, 403 1,83 
ASan Dies 21,15 3798 .3613 5 2 161,584) 59,991] 155,048 728 30, 558 
San Francisco 143] 1,278,005 5911 4,648 -5962 255,800 181, ‘ Y 84,176) 155, 3 y 37,525 


Seaaunwnwno SB 


California Population-Income data, pages 79-98 


Before ge 464 
SM Standard (4) and Potential (A) Metropolitan County Areas SW 


1960 


All Survey. of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


— 


SALES MANAGEMENT 


SAN DIEGO KFMB-TV MAKES MORE 


‘PEOPLE LEAVE HOME_.THAN ANYTHING 


%% 


Su, 


EGO 


| OS me a ae a ee ie 
| San Mateo-California’s Newest Billion $$$ County 


One of the TOP 4 MARKETS in Northern California 
yi EFFECTIVE BUYING INCOME $1,087,225,000 PER CAPITA FAMILY 
| POPULATION: 409,200 INCOME INCOME 

RETAIL SALES: $619,314,000 = ———e 
» FOOD SALES: $157,620,000 %2/657 $8,350 
N 


AUTOMOTIVE SALES: $103,973,000 3rd 14th in USA 
ae SS ee SS SS ss 88 2 8S SSL SVS SS SS SS SS SS 


SAN MATEO TIMES 


THE LARGEST DAILY NEWSPAPER IN SAN MATEO COUNTY 
REPRESENTED NATIONALLY BY WARD-GRIFFITH COMPANY, INC. 


CALIFORNIA 


SM “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Total Per Eating & | | 
COUNTIES | Met. Retail %, Hsid. Buying Index Drink. | General Auto- Gas | 9. 

CITIES Area Sales of Retail Power Quality | of Sales Food Places | Mase. Apparel |. | motive | Stations | Hdwre. Drugs 
continued) | Code $000) .8. A. Sales Index | Index Activity $000) ($000) ($000) ($000) ( ¢ ) ($000) | ($000 


ASan Francisco 1,278,095 | .5911 | .5962 | 138 136 255,800} 181,368} 227,189] 120,607 176| , 850} 05 28,057 525 
San Joaquin 159} 329,083 .1522 | 4,447 .1457 72,518} 29,245) 33,623) . . } 490; 26,956) 10,335 
Lodi 41,781 | .0193 0144 5 8,709} 2,396) 3,536) ; , 784] E 2,897) 4,779) 31 
AStockton 215,45 0996 -0697 42,677 18,972) 27,208 . 222 3 7 y 13,819) 
Tracy 19,27 0089 -0076 0 é 5,341 2,383) 1,355 | | ‘ 539) 
San Luis Obispo 113, 0523 ‘ .0464 24,526} 10,742 ' , 236) 10,912 
Paso Robles 9,347 0089 0073 | 11! 3,702] 1,314 33% ’ 926) | 3,047 
San Luis Obispo 5,47 0210 -0157 | 8,675 3,340 ,é ° < , 082) 62 2,024) 
San Mateo 143 . . 2864 .2948 | 606) . ° | 28,822) 
Burlingame 59, C15 0273 0218 | 16% 137% 2,682 a 7 1,343} 
Daly City 54,! 0252 .0267 1,890 
Menlo Park 34, 239 0158 -0216 K 3, BE 7! 3, 882 
Millbrae aa . 0082 .0108 7 . x . 1,073) 
Redwood City 34S .0393 .0341 X , 938 : | 7 2,218) 
San Bruno 30, 666 .0142 .0167 .036} : , ’ 1,515) 
an Carlos 32, 337 .0150 .0157 2 y 8,727 , 122) y 7 | ,2¢ 3,644) 
San Mateo 27,496 -0590 .0547 7,967) 
outh San Francisco 36,7 .0170 .0242 i 14,659 
Santa Barbara 145 ; 1127 y .0984 50,433 
Santa Barbara 7,546 0590 .0446 36 25,311 
Santa Maria 58,43 .0270 0160 | ‘ 13, 800 
Santa Clara ' 3971 . -3839 199 ,039 
Gilroy 5, 231 .0070 .0056 2,922 
Los Gatos 3,403 .0108 .0074 y 6,733 
Mountain View 2,919 0291 .0216 : 16,415 
Palo Alto , 148 .0574 .0434 24,653 
ASan Jose 44 . 1806 .1288 72,826 
Santa Clara 9,8 0323 .0317 25 ,667 
Sunnyvale f 7 .0238 .0257 y 14,616 
Santa Cruz . | ,0535 
Santa Crus 56, 63: .0262 
Watsoiville 37,362 | .0173 
Shasta = . 0398 
Redding 5 .0273 
Sierra , . 0008 
Siskiyou J -0195 
Yreka City , Bak 0055 
Solano , .0746 
Fairfield 21,357 0099 
Vallejo b, 234 .0473 
Sonoma . . 1003 
Petaluma 3,164 | .0200 
\Santa Rosa 89 5 0414 
Stanislaus , | .1942 
\ Modesto 39, 466 | 0645 
Turlock 35,517 | .0164 
Sutter . | 0142 
Yuba City 3,920 | .0088 
See Marysville 
Yuba Cay | 
Tehama . d , d , a J 1,245 3,229 
Red Bluff 8, 939 .0058 3, 39 , 982 § 945 2,090 
Trinity . | - -0039 4 72 841 
Tulare y | .0974 0834 ’ . 346) ‘ 10,201 , 15,613 
Dinuba 996 0055 0039 ¢ : 8 874 640 
Porterville 38,525 | .0178 | .0090 5 62% : g 789 1,928 1,658 
Tulare 38,517 | .0178 .0110 ‘ 1,579 2,133 
Visalia 838 | .0240 -0145 , . ‘ 2,811 . 3,062 


California Population-Income data, pages 79-98 
SM Standard (4) and Potential (A) Metropolitan County Areas 
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L,ole 


Before using these figures see page 464 
© SM, 1960 


‘alifornia without the 


Billion-Dollar Valley of the Bees 


Actually, total effective buying income of more THE SACRAMENTO BEE 


than $3.0 billion Leading .newspaper, reaching approxi- 
Greater retail sales than each of 23 mately 4 of 5 families in ABC city zone, 


entire states 1 of 2 in 19-county market with more 
t , than $1.7 billion buying power. 
Not covered by San Francisco and Los Angeles 


newspapers THE MODESTO BEE 

INLAND California holds the Western mar- Only newspaper covering Modesto area, 

keting gold! Here in the famous Valley of the oe pe te ow gen 9 of bee 
P . e in city zone, over one-na e 

Bees buying power is about half again greater families in trading area with effective 

than San Francisco’s, for example. And for buying income of $274 million. 

print advertising messages the Bee News- 

papers are your only natural, efficient med- pop THE FRESNO BEE 

lum. Coast newspapers don’t have anything Only newspaper covering Fresno area 


for Valley people: Or for you! % reaching more than 4 of 5 families in 
= ‘ : : ABC city zone, 1 of 2 families in trading 
ata source: Sales Management’s 1959 copyrighted survey area with $966 million in buying power. 


M°CLATCHY NEWSPAPERS 


NATIONAL REPRESENTATIVES . . . O'MARA & ORMSBEE 


McClatchy gives national advertisers three types of discounts .. . bulk, frequency and a combined bulk-frequency. Check O’Mara & Ormsbee for details. 


I1ULY 10, 1960 


HERE’S A 
“TOP 200” 
MARKET 


Saturation-covered 


by ONE 
NEWSPAPER 


THE PRESS DEMOCRAT 


SANTA ROSA, CALIFORNIA 


Now in its 103d year 


Nationally represented by 


WARD-GRIFFITH CO., INC. 
San Francisco + Los Angeles » New York 
Chicago + Detroit + Portland, Ore 
Atianta + Boston «+ Philadelphia 
Charlotte, N. C 


* Three-county population 


203,400 


*EBI 
$399,249,000 


*EBI five year increase 


32% 


From Sales Management's 
May 10, 1960 
Survey of Buying Power 


Press Democrat circulation 
32,000 plus 
Largest in the world for papers 
published in cities of its size. 


YOU'RE BUYING...... 


e A three county market — 
Sonoma, Lake and Mendocino 
Counties — in Northern Cali- 
fornia’s prosperous “fast-growth” 
area. 


e A retail trade center — Santa 
Rosa — where 1959 retail sales 
exceeded spendable income by 
more than seven million dollars. 


e A single newspaper — Santa 
Rosa Press Democrat — that 
blankets the market and leads 
the world in classified lineage 
for cities below 50,000 popula- 
tion. 


CALIFORNIA 
COUNTIES 


CITIES 
continued 


Met. 
Area 
Code 


Retail 
Sales 
$000 


Hsld. 
Retail 
Sales 


3,916 
4,044 


Tuolumne 
Ventura 293) 


Oxnard 


18,403 
214,334 
anta Paula 16,434 
\ 70. 838 
Yolo 81, 
“ : 
Yuba 
Marys 


16, 32 


8.2443 


State Total 21,906,853 (10.1317 4,469 


California Population-Income data, pages 79-98 


RETAIL SALES— JM ESTIMATES, 1959 
Total Per ; 


Eating & 
Index Drink. 

of Sales Places 

Activity ( ) $000) 


Buying 
Power 
Index 


General 
Quality Mdse. 
index | $000) 


Apparel 
($000) 


-0084 113 
.1044 98 
.0228 157 
.0074 0 106 
-0247 & 246 
.0358 } 7 
O11] 5 | 214 
-0191 180 
0191 B 298 
-O117 221 476 


7.1457 148 


9.8441 120 


SM Standard (4) and Potential (A) Metropolitan County Areas 


3,920,162 1,439,874) 2,494, 873) 1, 147,330) 1, 152, 257|3,276 ,994/ 1,214,005 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Lumber- | 
Gas Bidg. | 
Stations | Hdwre. 
(000) | ($000) 


2,198] 1,739) 395 
16,891} 15,470) 7,512 
447, 6,401) 
895 
2,940! 
5,718) 
3,102 
6.995) 
8,644 
6, 850) 


Auto- | 
motive 


| Drugs 
($000) | 


| ($000 


938,533) 669.707 


5,123,092 1,826 ,732/2,751 ,539) 1,256 031) 1,305, 303|3,795,743)1,705,518|1,341,239) 801,47 


Before using these figures see page 464 
© SM, 1960 


576 MILLION IN NEW BUILDING! 


Ventura County Has Market Story Of The Year 


Homes make markets... 


7S munutes 


and last year Ventura County built 4,832 new ones, enough to make a city for 
17,000 people. Ventura County in 1959 outbuilt 5 states, adding new homes at the rate of one every 
Continuing and expanding growth assures plus market advantages in 1960. 


ONE and ONLY ONE Newspaper Covers ALL Ventura County 


VENTURA COUNTY STAR-FREE PRESS 


Ventura, Calif—A John P. Scripps newspaper represented by West-Holliday Co., Inc. 


— 


SALES MANAGEMENT 


CALIFORNIA 


RETAIL SALES— @ ESTIMATES, 1959 


(continued) 


Per 
Hsld. 
Retail 
Sales 


Buying 
Power 


uality 
Index 8 


ndex 


index 
of Sales 
Activity 


Drink. 
Places 
($000) 


Food 
($000) 


| Eating & | 


General 
Mdse. | Apparel 
($000) ($000) 


sive estimates 
Auto- 

. motive 

) | ($000) 


Bakersfield.......... 


5,071 
5,047 


.1739 
2,147 


112 


4,411 
5.451 


5,040 
4,004 
4,424 


4.3982 
0911 
-3178 
-4357 
6042 


3,901 614 


243,501 
Santa Rosa 

Stockton 

214,334 


858,645 | 


216,940 | 
329,083 | 


4,369 
4,553 
5,137 
4,482 
4,447 
4,044 


- 8826 
. 3839 
0934 
0899 


1044 


124 
127 


122 
139 
130 
107 
108 


91.103) 
120, 228| 


32,444 
35.440 


| 47.998! 
| 62.110| 


16.056 
29,245 


2,271 .874| 
65,762) 
170,254 
243,011 
287,586 


802 .327'1,340.938) 683.112 
11,543 


71.600) 
95, 293) 


24,163) 
26.970) 


619,944 1.736.638 


by SALES MANAGEMENT. 
any 
Gas Bldg. 
Stations | Hwdre. 
($000) | ($000) 
41.867} 44.693 12,682 
40.514] 49.559, 18,508 
| 


| 


713.379) 


495.742 393,724 


9,734 


41.424 


14,325) 
58,628) 
76 , 102! 
100,305 


39,716 
43,454 
76 ,226 


913,361 
199,039 
50,433 
51,952 
72,518 
50,522 


392,659 


19,825 
16,230 
29,245 
15,364 


58,358) 


643,339 

116,245 
14,265) 
21,334 
33,623) 
23,822 


261 ,095 
53,773) 
17,601| 

8,796 
18,999) 
11,228 


54,762 
55,752) 
86.566, 

230,071 
52,747| 
18,270) 


130,947 
169.846 
245,266 
623,878 
142,653 
42,101 
9,024! 31,514 
18,701| 57,717 
11,244) 42,992 


Total Above Areas easel 


COLORADO— 


19,764,959 | 9.1409 | 


4,451 | 8.9405 


17 sO 
(Other Mountain States: 


Arizona, 


Map, page 102 


| 
| 


City County 


Englewood... . 
Fort Collins... Larimer 
Fort Morgan..Morgan. .... 


COUNTIES 
CITIES 


Met. 
Area 
Code 


4,700; 674) 957 


Idaho, 


Montana, Nevada, New Mexico, Utah, Wyoming) 


UMB 


| 


| Food 

| Eat. & 
Drink. 

| Gen’l. 
Mdse. 


o | 


8} 18 
26) 28) 15) 15) 9| 10 
34) 54! 28) 34) 32) 28 
ma 
62 65) n 75 
364) 286) 363) 258 
14, 8 10] 18 
17; 33) 26 
16) 28) 30 
10 


897} 96 146 


Buying 
Power | —_ | 
Index | Index | 


| Hsid. 
Retail 
Sales 


Englewood........ 59,337 


Archuleta............ 3,274 
8,130 
7,585 


50,790 


11,521 
3,260 


Clear Creek 
ee 
Costilla 


5,156 
4,566 
1,651 


4,119 


92,798 | 


21,958 | 


784 | 


2,641 | .0419 
.0210 
6,305 | .0056 
.0043 
.0566 


-0227 


84 
85 
110 
126 


| 3,575 


-0014 
-0035 


Index 
of Sales 
Activity 


57 


Junction 
Greeley..... 
La Junta.... 
Lamar..... 
Longmont. . 
Loveland. . 


Sterling. .... 
| Trinidad... . 


Drink. 
Food Places 
($000) | ($000) 
20,839 
11,086) 
2,906) 
2,732 
30,547/ 
13,819 
| 
626| 
1,365 
1,718| 


2,862 
944 
824 

6,131 

1,435 


20,226 
12,021] 
5,072| 
2,817| 
569| 


me 
1,394] 
432! 
ail 
142 
3,898) 


654 


..Mesa 


.Prowers.... 


..Larimer.....} 


50) 


4,587,643 1,651,252 2,567,811 1,170,844 1, 


Pop. (thous.) 


| 
| 
County | 


Weld 
Otero 


Boulder.... 


Pueblo...... 
Logan... 


General 


Mdse. | Apparel 


4,584 


236) 


j 


1,551 


| 
217 ,948|3,431 ,869 


NUMBER OF 


Total 
Outlets — 


142) 210) 
24| 28 
29| 39 


Auto- 
motive | 


6,057 
4,324 
2,813) 
2,642) 
25 862! 
20,763] 


479 
1,696 
1,977) 


17,872) 
11,117) 
4,275) 
2,531) 


126) 
sa 
589 
1,873) 


653! 2,832 


15 ,626| 
52,802} 
101,001 


22,452 8.434 
53,335 28,904 
73,317, 31,473 
83,465, 46,034 
152,813, 130,935 
66,026 30,036 
26,943 9,056 
18,925) 8,147 
26,956, -10,335 
15,470 7,512 


1,510,734 1 ,129,696| 735,780 


OUTLETS 


Reserel 


-~o 


| n 
leanaeqawdca 


Stations 
($000) 


5,923 
1,900} 
1,645] 
1,614] 
10,232 
4,600 
445) 


9,188 
3,601) 
977} 
978| 
8 ,662| 
3,679] 1,986 
| 
53 
262 
227 


550) 
850 
518 


6,815) 
3,904) 
1,269) 

| 
1,189) 


726| 


4,189 
2,475 
945 
371 
228 


799 

608) 

601 
| 


209 


| 
281 611 98 
283| 120 


1,146 2,414 673 


Before using these figures see page 464. 
io 


© SM, 1960. 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
of population, Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold are fully protected by copyright. 


Permission to reproduce these Survey of Buying Power data in printed form, in whole or 
in part, may be granted only through written request to SALEs MANAGEMENT, INC. 


JULY 10, 1960 


- The “SM” symbo or ch 
COLORADO RETAIL SALES— BYP ESTIMATES, 1959 dive estimates by SALES MANAGEMENS 


| 
COUNTIES : | i . | Buying | 


Inde: 
CITIES | Power | Soa | of Sales ood Mdse. | Apparel motiv 
continued) . 3. AL index | Index | Activity ($000) 


Denver é . ; 124 143 : 49.370 

1A Denver 899, ls P 124 143 
Dolores ; . g ° 88 81 
Douglas 


Eagle , . ° A 251 
Elbert 155 


El Paso 209 , ; , 765) t 20,573} 10,536 


Colorado Springs f } .0672 ° | » 996) 19,397 10,426 
Fremont : p R ¢ : 324 


Garfield 
Gilpin 


Grand 
Gunnison 
Hinsdale 


Huerfano 


N 
ao 


Jackson 
Jefferson 


— 
— 


Kiowa 
Kit Carson 
Lake 


La Plata f .0137 
Durango 97% -O115 
Larimer ’ .0331 
Fort Collins : 5 .0178 
Loveland 5, 398 .0076 
Las Animas s .0084 
Trinidad 908 | -0069 
Lincoln d | 0032 
Logan . .0122 
Sterling 22,294 | .0103 
Mesa . | ,0302 
Grand Junction ‘4, -0250 
Mineral .0002 
Moffat é 0051 
Montezuma 


gee 258 £8 


—~—— oo @ to 
“ 
8835 
o oo 


Montrose 
Morgan 
Fort Morgan 
Otero 
La Junta 
Ouray 
Park 
Phillips 
Pitkin 
Prowers 
Lamar 2138 | . | .0054 
Pueblo ¢ Pig ‘ 0586 
APueblo 3,330 | .052 0524 


Rio Blanco 
Rio Grande 
Routt 


Saguache 
San Juan 
San Miguel 


Sedgwick 

Summit 

Teller ° | 

Washington ‘ rid J d | 620 1,308) 722 

Wold i 6,893, 3,731| 14, 082| 6,161 
Greeley 7 i y } , 58 | 5,472) : 9,630) 3,088 

Yuma ; i a . : 743 20 1,645 


Total Above Cities . ‘ ‘ 299, 039 105 , 864 a 83, 190) 2 344, a7) 103,299} 120,066 
a 


| | 
State Total ,278, ‘ 9973 | 104 | Led 469, 870! at Baal _. 207 98,103) 451,503) _178. Laas Im. aan 


METRO. AREAS RETAIL SALES— JM ESTIMATES, 1959 


Colorado Springs 170,756 | .0790 | 4,770 | .o74s | 104 | 110 32,765] 13.134| 20,573, 10,536] 10,306] 31,063] 14,832) 16,637, 6.087 
Denver 1,204,248 |. 4,636 | .5588 | 112 119 | 259,986] 91,375] 244,442) 56,804) 65,917] 250,266| 85,850 89,280, 59,589 
Pueblo 121,586 | 3,753 | .0586 92 88 29,353} 8,689] 15,862) 6 7a 6,395] 28,231) 8,513) 8,329, 4,101 


— a 


| | | | 
Total Above Areas 1,586 ,588 ° ’ 6922 109 15 } 322,104) 113,198] 280,877 74,060) 82,618) 316,560! 108, 898! 114,155; 70 


1 General merchandise sales include sales of ‘‘non-store retailers’. This category © SM, 1960. Colorado Population-Income data, pages 100-13 
was first included in the 1948 Census and is particularly significant for cities SM Standard (4) and Potential (A) Metropolitan County Ar: 
listed in the retail sales introduction, page 464, under heading “Mail Order’’. Before using these figures see page 404. 


488 SALES MANAGEMENT 


DENVER... 
RETAIL 
SALES 


Retail sales in the Denver market are growing 
more steadily, more consistently, and more than 


twice as fast as the national rate of increase. 


CIRCULATION 

Evening, except Saturday . . . 256,513 
ee ee 
Empire Magazine and Comics . 362,040 

A. 8. C. Publisher’s Statement September 30, 1959 

sc e: SURVEY OF BUYING POWER. 1959 sales, os reported in 


issue, include sales for Boulder County which has been added to the 
Denver Metropolitan Area by the Bureau of the Census 


$1,200,000,000 


$1,100,000,000 


$1,000,000,000 


$ 900,000,000 


$ 800,000,000 


$ 700,000,000 


$ 600,000,000 


$ 500,000,000 


1959 


And in this busy, bustling market, you can reach 
more than two out of three families daily, four 
out of five Sunday, through The Denver Post— 


one of America’s great newspapers. 


Editor and Publisher: Palmer Hoyt 


Represented Nationally by: Moloney, Regan & Schmitt, Inc 


JULY 10, 1960 


Your Share Gets Bigger and Bigger Every Year .. . in 


STAMFORD-—Connecticut's Richest Large Market 


Among Conn. Cities over 75 M Population, Stamford is . . . 


Ist in Income Per Hshid. $9,452 4th in Gasoline Sta. . ; ...- $9,005,000 5th in Eating & Drinking 
2nd in Sales Activity Index, 145 65th in Population .. — 5th in Apparel 

2nd in Quality Index, 136 5th in Total Income ..... ...-$242,924,000 5th in Furn-Appliance 
2nd in Lumber-Bldg. $12,149,000 5th in Retail Sales ... ....$158,511,000 5th in Automotive 

4th in General Mdse $24,354,000 5th in Food . .$36,708,000 5th in Drug 


% t ca int f oe r ad A aft WV & € ca q @ Represented by The Julius Mathews Special Agency, Inc. 


UNMATCHED 97 % COVERAGE 


The “SM” symbols mark o ininal excla- | 
__sive estimates by SALES MANAGEMENT, 


Cc re) N N E Cc T i Cc U T _. (Other New England States: Ma‘ne, Massa- 


chusetts, New Hampshire, Rhode Island, Vermont) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 106 


City County 


Gas 
- 


City County 


Ansonia New Haven 
Bridgeport Fairfield 
Bristol Hartford 
Danbury Fairfield 
Derby New Haven 
East Hartford. Hartford 
Greenwich Fairfield 
Hartford Hartford 
Manchester... Hartford 
Meriden New Haven 
Middletown. Middlesex 
Naugatuck New Haven 
New Britain .. Hartford 
New Haven. .New Haven 
New London. . New London 


} Norwalk..... . Fairfield... .. 
476; 406, 136 Norwich. .....New London. 
79) 77 | Putnam Windham .. .| 
82) || Rockville..... Tolland. .... 
44 | Shelton . Fairfield 
45 Stamford Fairfield. 
Stratford. ... . Fairfield... . 
Torrington Litchfield... . 
Wallingford. ..New Haven 
Waterbury....New Haven... 114.9/1,379 
West 
Hartford...Hartford....| 60.1] 428) 
| West Haven. New Haven..| 38.1) 370 
185 Willimantic...Windham. ..| 17.1] 263) 
64, 44 .... Litchfield 11.0} 136) 


Bokeea sss | Am 


_— 
con 


eweanvwoorouscoeoo=a 


RETAIL SALES— GYD esTIMATES, 1959 


; ~ Per ~ jEating&) | 4 Furn.- | 
COUNTIES Retail % Hsid. Buying | | Drink. General | | House- | Auto- | Gas Bidg. 
CITIES Sales of Retail Power Quality Food Places Mdse. | Apparel Appl. | motive Stations | Hdwre. 
$000 U.S.A. | Sales index Index | Activity | | ) ($000) ($000) | ($000) | ($000) $000) | ($000) | ($000) 
Fairfield 2 574 | .4136 | 4,823 | .4628 | 131 985) 60,393) 66 , 656 45.681| 54,637/ 61, 553| 
ABridgeport 298 1245 | 1195 126 : 69,7 aya, , 444) 24, 634) 15, 222 , 282] 14.174) 12,282 
Danbury 56, 101 0306 0202 151 | 22 8, 45% 3,472 92 4,885} 4,259 : 3,432) 3,893) 
7,089 | .0857 .0452 | 157 : ‘ 5, 642) , 4,692! 3,523| 4,248) 1,828] 
829 | .0425 0474 | «129 | 2,32 5,733} 11,106} 6,748] 4,134 6,585] 6.426) 
12,958 | .0060 0094 oD a ,588| 1,428 812) 348 156 823| 2,267| 
158, 511 0733 -0685 136 | ’ 9,399 : 14,237} 11,071) ,033) 9,005) 12,149) 
35,406 | 0164 | 0258 103 | 2,449) 746| 572 2,586} 2,464 
Hartford e7| 948,516 | .4387 | 4,943 | .4562 | 123 | .781| 71,821} 134, 56,684) 62,647| 157,990| 58,979 46,862, 


Connecticut Population-Income data, pages 103-110. Before using these figures see page 464. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM 


“|__| Lumber- 


« HOUSEHOLD EFFECTIVE 
LWooK! 894 BUYING INCOME 


Bridgeport, the County Seat of Fairfield County. You can- 
not afford to be out of this lucrative market. Back your 
4 Jobber and Retailer in these publications. 


BRIDGEPORT, CONNECTICUT 
POST-TELEGRAM & SUNDAY POST 


THE ONLY DAILY M. E. & S. NEWSPAPER IN BRIDGEPORT 
IN THE U.S.A. COVERING 98% ABC CITY, 81% ABC CITY & RETAIL 


Represented Nationally by MOLONEY, REGAN & SCHMITT, Inc. 
SALES MANAGEMENT 


} 
t 


QUALITY TELEVISION* | 
SELLS | 

RICH, RICH 

SOUTHERN NEW ENGLAND 


a 


IN CONNECTICUT, QUALITY IN HORSEMANSHIP IS REPRESENTED BY THE 
GOVERNOR'S HORSE GUARD. IN RICH, RICH SOUTHERN NEW ENGLAND. 
QUALITY TELEVISION IS THE HALLMARK OF WTIC-TV 


OH YES, WTIC-TV PROGRAMS ARE HIGHEST RATED, TOO g 


W TIC- TV. S  sacrrono. conneencur 


*ASK YOUR HARRINGTON, RIGHTER & PARSONS MAN 


op 
Bagge 


Bristol’s 45,600 families have high av- 
erage income of $7,737 which gives real 
sales potential for your product. The an- 
nual total retail sales are in excess of 
$40,000,000! 


Nothing interests Be sure to get your 

share of this lucrative 
people {) ke LOCAL nese pisaal market 
NEWS... and only the 


by advertising in the 
Bristol Press. The Press 
hits home in the evening 
—and is read by nine out 
of ten Bristol families! 
They shop its pages, re- 
spond to its ads. 


BRISTOL, CONN. PRESS 
gets this news home 
to Bristol families! 


GALLAGHER DeLISSER; 
National Representatives 


INC 


Che Bristol Press 


J) The “SM” symbols mark original, exclu- 
RETAIL SALES— M ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Eating& | Furn.- |__| Lumber- | 
Index Drink. | General House- Auto- | Gas Bidg. 
Power _ of Sales | Places Mdse. 


Apparel Appl. motive | Stations | Hdwre. 
Index Index _ Activity | ($000) | ($000) | ($000) | ($000) ($000) | ($000) |} ($000) | 


3,596 3,513) 3,060 4,689] 
3,683} 2,312 800| 4,300 
30,118} 85,696) 26,355 15,966) 11,138 
3,179} 10,252} 3, 282 3,689} 3,908 
6,826} 8,902) 11,509 5,316] 3,284 
4,215] 11,821} 5,602 3,948} 4,308] 


CONN. 


Total Per 

Retail % Hsid. 
Sales Retail 
( Sales 


COUNTIES |,Met. 
CITIES Area 
continued Code 


Buying 


2,932) 
3,201 


Bristol 
East Hartford 


61,841 . 0286 .0308 109 
51,995 | .0240 0244 | 5 | 13 
AHartford 358,636 | .168 1428 37 | 160 
Manchester 68,556 | .0317 0285 23 137 
ANew Britain 108,325 | .0501 .0579 7 101 
West Hartford 87, 860 406 | .0490 5 121 


12,814 
16,944! 
24,089} 47,487 
3,190} 12,365) 
8.226 14.6361 
3,669] 19,1 746) 


Connecticut Population-iIncome data, pages 103-110. Before using these Figure = page 464 
SM Standard (4) and Potential (A) Metropolitan County Areas. SM, 1960 


Northwest Connecticut sales soar 


Litchfield County Up 20% 


(Connecticut Sales up only 2%) 


And Torrington is the shopping center. 


Torrington’s position as buying center for Northwest 
Connecticut is becoming more and more dominant. Gas 
Station sales increased 47% over last year; Lumber- 
Building-Hardware is up 55%; Drugs 18%; General 
Merchandise 15%. 


Litchfield County Torrington 


111,000 30,400 
33,400 9,100 
$253,398,000 $67,381,000 
7,587 7,405 
155,341,000 49,446,000 
42,028,000 12,607,000 
7,563,000 1,896,000 
9,255,000 4,975,000 
8,345,000 4,736,000 


Population 

Households 

Income 

Income per household 
Retail Sales 

Food 

Eating & Drinking 
Gen'l Merchandise 
Apparel 

5.563.000 


Furn.-Hshid.-Appl 


Automctive 
Gas Stations 
Lum.-Bidg 
Drugs 


Hdwe 


29,324,000 
10,928,000 
15,529,000 

5,627,000 


2,005,000 
8,069,000 
3,543,000 
4,529,000 
1,326,000 


To sell Litchfield County, you must sell Torrington . . . 
to sell Torrington, you must use the REGISTER! 


TORRINGTON REGISTER 


Torrington, Conn. 


| 


Represented by The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


rugs 


The Courant Has Broken The Fence Down 
To Cover The Hartford 4 County Market 


With Effective Buying Income Of 


52,000,000,000 


Courant 4 County Circulation 
covers Hartford, Middlesex, 
Windham and Tolland counties. 
This enables you to cover, with 
just one newspaper, Greater 
Hartford plus New Britain, Bris- 
tol, Manchester, Middletown and 
Willimantic. 


This Prosperous Growing 4 County Market Shows— 


“Daily Courant Circulation 110,819 
Circulation up 42% since 1950 
Advertising up 60% since 1950 


Industrial Payrolls 


“Sunday Courant Circulation 152,944 
Circulation up 39% since 1950 
Advertising up 29% since 1950 


Population Up 23% 


allie ee | 


Connecticut 


Up 85% since 1950 | 


since 1950, com- 


Ptonescsstiusec 


n Poe»: J he Ps 
"Circulation from ABC Publishers \, Pate pared with 17% na- 
Interim Statement*3 months ending ae pond 

er. tionwide 


| 
| 
December 31, 1959 < * ti | 


sowenont sity» THE HARTFORD COURANT 


St AES EP REN A SR RRC ARE A RG SSSR 


57) j The ‘SM’ symbols mark original exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. | 
Letty ~ | Total fee Per es tr ‘ Eating & | | Furn.- nt 
COUNTIES | Met. Retail % Hsid. Buying | Index Drink. | General | House- Auto- Gas Bidg. | 
CITIES Area Sales of Retail Power | Quality | of Sales Food Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs | 
continued) | Code ($000) U.S.A. | Sales Index | Index | Activity | ($000 ($000) ($000) ($000 ($000) ($000) | ( ($000) ($000) 
DL. Svacseses 155,341 0719 4,651 .0720 116 | 116 42,028 7,563) 9,255 8,345 5,563 29,324 10,928 15,529) 5,627 
Torrington........ 49,446 -0229 0204 | 120 135 12,607 1,896) 4,975) 4,736 2,005 8,069 3,543) 4,529 1,326 
Winstead.......... 14,522 .0067 | .0070 113 108 5,133 614} 963 823 317 3,352 900} 632 421 
Middlesex.........253] 101,728 -0470 | 4,385 -0505 110 | = 102 27 ,695 6,596 9,908 5,703) 4,492) 17,262 7,609 7,517 3,850 
Middletown 49,176 0227 0234 107 | 104 11,758 2,763 7,397) 4,513) 2,426 8,181 2,930) 3,413 1,381 } 
Connecticut Population-Income data, pages 103-110. Before using these figures see page 464. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. } 


® Better than 2 to | choice of experienced advertisers 
® Nearly 80% choice of consumer families 


in America’s richest big market. ome aie 
Che Hartford Cimes. 
See pages 105 and 495. 


JULY 10, 1960 


EASTERN CONNECTICUT 


is the Norwich Bulletin 


Reach Eastern Connecticut and you reach 


52,200 families with an average $7,606 in- 
come $1,220 above national average. 

Effective coverage of this market that earns 
$397,056,000 is through the Norwich Bul- 
letin, which reaches the heart of this important 


Eastern Connecticut market. 


NORWICH BULLETIN 


Norwich, Conn. 


The Julius Mathews Special Agency. Inc 


CONN. 


Total 
Retail 
Sales 
$000 


Per 
Hsid 
Retail 
Sales 


COUNTIES 
CITIES 


continued 


Met 
Area 
| Code 


Index 
of Sales 
Activity 


Buying 
Power 
index 


Quality 
index 


New Haven 107 866 .985 


ih4 


4,689 -4179 114 
117 
153 
roe? 


101 


YS 


105 
125 


81 


AWat 
Weat Hav 
New London 

New | 


‘N 
Tolland 


Rockv 


Windham 


State Total 


3,321,580 1.5362 4,693 
Connecticut Population-Income data 


pages 103-110 
SM Standard (4) and Potential ( 


) Metropolitan County Areas 


MARKET 


with $397,056,000 income 


Population 
Households 
income 
Inc./household 
Retail Sales 
Ret Sis/housid 
Food 
Eating, 
Gen. Mdse. 
Apparel 
Furn-Appl 
Automotive 
Gasoline 
Lum-Bidg-Hdwe 
Drugs 


drinking 


THIS IS EASTERN CONNECTICUT 


178,500 

. 52,200 
$397,056,000 
$7,606 
$216,697,000 
$4,151 
$51,693,000 
13,511,000 
21,038,000 
14,583,000 
10,753,000 
35,982,000 
12,071,000 
15,351,000 
6,811,000 


RETAIL SALES— SM ESTIMATES, 1959 


Eating & 
Drink. | General 
Places | Mdse. 
($000) ($000) 


Food 
($000 


90,723 
2,134 


1,426 


2, 309 
, 508 


163 


232,555 


| Furn.- | 
House- 
Appl. 
($000) | ($000) | 


54 


1 


2,090 


729 


921 


, O80 
, 966 
753 
, 821) 
441 


,215 


,327| 


The “sm” symbols ‘mark original, exclu 
sive estimates by SALES MANAGEMENT 


Auto- | 
| motive 


Gas 
Stations | 
($000) 


Bidg. 
Hadwre. | 


»766, 134,464 


719 


995 


3,349 

6, 262) 

17,504 
9,008 

5,348 

39,231) 
8,496 

27,218 
6,195) 

35,982 
13,989 
10,219 
i 


R02 


anan o = = & 
: ~SRS 


| 
7,183 
890} 2,708} 
17,019) 
2,.997| 


8 458 


1,008} 
2,014 


123,280 82, 463 


660 


470; 394,167) 12% 


414| 532,257 205,134, 206,070) 115,267 


Before using these figures see page 464 
© SM, 1960 


Completely covered by 


THE WATERBURY REPUBLICAN-AMERICAN 


Represented by Ward Griffith 


| WATERBURY, CONN.... Leading Metropolitan Area 
In New Haven County with $8299 per family Buying Income 


One of New England's fastest growing markets 
with more money to spend per household than 


anv other metropolitan area in New Haven County. 


SALES MANAGEMENT 


“~ 


No combination of newspapers can break through the market barrier of 


There are 23,200 families in Middlesex 
County with a spendable income 


over $181,000,000. 


MIDDLETOWN 


of Middlesex County 
spends as follows: 


This was a 10% gain over last year. 


> The metro county area 


Per Family Sales 


FOOD $1,189. 
There is only one newspaper that covers this GEN MDSE 427 
APPAREL 246 

market and it reaches 70% of the AUTOMOTIVE 743. 

GAS STATIONS 328. 

homes in the county. LUM BLDG HWRE 324 

DRUGS 166 


es 


Represented by The Julius Mathews 


Special Agency, Inc. 


@ The “SM” symbols mark original exclu- 
CONN. RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Total = Ss , oe ~~ | Eating & 3 es Gi ~ | Lumber- 
METRO. Retail Hsid. | Buying Index Drink. | General House- | Auto- | Gas Bidg. 
AREAS Sales of Retail Power Quality | of Sales Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. Drugs 
( ) U.S.A Sales Index Index Activity $000 $000 $000 $000 $000 $000 ($000) | ($000 ($000 
Bridgeport-Stamford- | 
Norwalk = 894,574 -4136 4,823 -4628 131 117 229 ,985 60,393 97 ,532 66 ,656 45,651, 133,033 54,637 61,553 30,612 
Hartford-New Britain. . 948 516 -4387 4,943 -4562 123 119 225,781 71,821; 134,070 56 684 52,647, 157,990 58 ,979 46 ,862 35,753 
AMiddietown. . . . 101 ,728 .0470 4,385 -0505 110 102 27,595 6,596 9,908 5,703 4,492 17 ,262 7,609 7,517 3,850 | 
New Haven-Water- | | } 
bury-Meriden 866 , 985 -4010 4,689 -4179 119 114 224 376 65,976 90,723 70 ,330 54,766, 134,464 51,388 50,180 29,520 
/\New London- } 
Norwich 216 ,697 - 1002 4,161 . 1096 110 100 51,693 13,511 21,038 14,583 10,753 35,982 12,071 15,351) 6,811 
Total Above Areas 3,028,500 | 1.4005 4,749 | 1.4970 123 115 759,430 218,297| 353,271, 213,956| 168,309, 478,731, 184,684) 181 463! 106 ,546 
CONNECTICUT STATISTICAL AREAS 
Bridgeport 414,183 .1916 . 2096 113 103 111,864 31,235 51,484 30,520 21,420 59,490 26,470 23,203 16,801 
Hartford 747,970 .3459 3381 126 129 171,419 56,637, 119,930 40,148 39,890 125,454 44,683 36,703 30, 269 
New Britain 153,759 .0711 .0794 109 97 41,959 12,136 10,452 13,940 10,249 22,469 10,316 7,890 4,887 
New Haven 437,330 .2023 2016 119 119 107,733] 32,140) 652,948! 38,947 28,028 60,706) 25,848, 25,505 16,428 
Stamford 272,917; .1262 .1298 135 132 66,978} 16,002) 27,846, 20,571 15,811 41,332, 15,842 19,811 8,500 
Waterbury 241,194 1116 -1125 115 114 65 , 369 17,419 22,200 19,665 15,194 40,376 11,996 15,293 8,573 
Total Above Areas 2,267,353) 1.0487 1.0711 120 118 565,322} 165,569| 284,860) 163,791; 130,592) 349,827, 135,155 128,405 85 458 


Connect cut Population-Income data, pages 103-110 Cc 


SM, 1960. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


Reach the Bissest: 


Hartford Metropolitan Area, second only to Boston 

in all New England and biggest in Connecticut by 
any measure of sales, centered by the highest in- 
come big city in the US. 


The Hartford Times with the largest daily circulation 
in Connecticut will carry your advertising into 77.9% 
of all the homes in the Area .. . 55% more than does 
any other daily. 


with the Biggest: 


Advertisers proclaim the Hartford Times the best 
advertising medium in the market by a two to one 
vote of their advertising investments. 


he Hartford Times 


Hartford Member: The Gannett Group of Newspapers 
1960 


and the Best: 


See pages 105 and 493 


Conn. 


JULY 10, 


THIS...is DELAWARE 


$8,267 Per Family Buying Power 
a Quality Market...3rd Highest in the USA 


Read more about the outstanding qualities of the Delaware State Market... call 
or write the NEWS-JOURNAL PAPERS or your nearest Story, Brooks & Finley office 
for a copy of this very revealing study. 


is Delaware - THE NEWS-JOURNAL PAPERS 


WILMINGTON + DELAWARE 


D 7 L A WwW A R 7 oe eorgia, ey "The “SM” symbols mark original exclu- 


Maryland. North Carolina, South Carolina, Virginia, West Virginia) sive estimates by SALES MANAGEMENT, 


; NUMBER OF OUTLETS . NUMSER OF OUTLETS 
Map, page 113 5 gy ae ee a aa 


= 3 
| 3 lgzige 
City County & \Wid\o= 


Total 
Outlets. 


City County 
Newark .....New Castle..| 10.0] 136} 20) 14 17} 14) 8) 
Wilmington. _.New Castle. .| 115.9;1,802) 384) 370) 108| 176| 117| 


Dover Kent 
Milford Sussex 


-+ & 
— 


= 


RETAIL SALES— JIM ESTIMATES, 1959 


Per l Eating & | Furn.- | 

COUNTIES Met ci Hsid Buying index Drink. | General | House- | Auto- Gas | Bidg 
CITIES Area of Retail Quality | of Sales | Places | Mdse. Apparel | Appi. | motive | Stations | Hdwre. Drugs 
Code ( ) S.A Sales Index Activity | ($000) | ($000) | ($000) | ($000) | ($000) ($000) ($000) | ($000 


Kent .0430 | 5.233 | . | oa .048| 4,925] 10,955] 5,025) 3.694 © 20.155, 5.382, 7.272| 2.216 


Dover 37 , 49: 0173 7 202 P — 6 , 987) 3.517 1 922 6. 800 845 2,649 758 
1 Milford | | | | | 


New Castie 7 .1987 , ; 125 | ' 27,906! 61.736, 26,906, 26,087) 67.715) 31.344) 22.750) 14, 
Newark 35,§ 0166 2 | 182 296 : 735 1,649 1,8 2,240} 10,648) 1, 453) 
AWilmingto 250, 089 1157 937 144 j 14,592) 34,624) 22, 19,493) 42,592) 12,201 

Sussex 116,520 | .0539 . ’ 110 y 3,951 5,462) 3, 3,286, 18,470) 7,129) 
iN ‘ 20,999 0097 i 159 1,047 1,27: 400 7 863 


344,542 1503 ; 15] ‘ 72,36 7 , 6 44,307 29, 597 24,055 67,328| ates 18,937 12,055 
——— : . . . oo =% . . in 


State Total ° - 2956 5,037 2950 120 ‘ 36.782) 78.153) 35,581) 33,067) 106.340 43.858! 38.925 19,415 


METRO. AREAS RETAIL SALES— JM ESTIMATES, 1959 


Wilmington 497.683 | .2302 | 4,744 | . 12 | 113° | 112,799) 32,359) 65,285] 29.873, 29,313) 81.674, 36,182] 26,884) 16,359 
- en | | 


Total Above Areas 497 ,683 . 2302 4,744 ‘ 121 112,799, 32,359) 65,285, 29,873; 29,313; 81,574) 36,182 26 ,884| 16,359 


D j = T R i Cc T oO FE Cc re) L U M 8 1 A (Other South Atlantic ‘States Delaware, Florida, Georgia, Mary- 


re land, North Carolina, South Carolina, Vrginia, West Virginia) 


NUMBER OF OUTLETS 
Map, page 113 


¢ 
= 
City County u 


Total 
| Outle s, 


Washington, 
D.C District of 
Columbia 830.0 6.325 1,253 1417, 401, 608, 336 221 443. 170 288 


RETAIL SALES— JM ESTIMATES. 1959 


Per Eating & | | Furn.- 
COUNTIES | Met Hsid. | Buying Index Drink. | General | House- | Auto- | 
CITIES Area Retail Power oa of Sales Places | Mdse. | Apparel | Appl. | motive | Stations 
Code Sales Index ndex | Activity ( | ($000) | ($000) 
District of } } | 


Columbia o 5.796 | . 244,640, 133,454] 228,926) 126,975, 96, 191| 218,en1] 67 805) 
A Washington 8527 5866 | 126 244,640| 133,454 228,926| 126,975] 96,191| 215, 801 67,905) 
| | | 


| Syrem 


Total Above Cities 7 244,640| 133,454) 228.926] 126,975) 96, 191| 215,801 67, 905 
| 


State Total 411,414 5.796 . 141 244.640! 133.454) 228.926) 126.975| 96,191 218. 801| 


METRO. AREAS RETAIL SALES— BY) ESTIMATES, 1959 


Distriet of Columbia...| 2,825,801 | 1.9068 | 4,006 [1.3261 | 117 | 115 | 658,888) 218,378) 410,278] 197,857] 181,042] 486,362/ 


_ | | | 
Total Above Area 2.8265 . 891 1.3069 | 4,904 1.3281 | 658.888 218,379 410.278 197,857; 151,042; 466,362) 181,256) 115,027) 


Delaware Population-Income data. pages 110-112 
| Milford is im both Kent ana Sussex Counties. 
SM Standard (4) and Potential (1) Metropolitan County Areas. 


D'strict of Columbia Population-Income data, pages 112 113 
Before using these figures see page 464. 
© SM, 1960. 
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The Washington Post with 44,491,000 
lines of advertising during 1959 was first in 
Washington, seventh in the United States 


and fourth among newspapers cto 


First 50 Report 
Total Advertising 
7-Day Newspapers 


Los Angeles Times 78,690,743 
Miami Herald 60,267,704 
. New York Times 60,056,995 
. Chicago Tribune 56,237,322 
Milwaukee Journal 55,689,107 
Clev. Plain Dealer 47,589,274 
Washington Post 44,491,452 
. Washington Star 44,270,559 
. New Orleans Ti-P. 43,745,555 
. Cincinnati Enquirer 42,328,964 


in Americas top ten markets. 


1. 
2 
3 
4 
5. 
6. 
7. 
8 
9 
0 


The Washington Post has 50% more circulation, daily and Sunday, than any other 
W ashington newspaper... . more home delivered circulation than the second newspaper 


has total... and the lowest advertising cost per 1,000 circulation. 


Member Newspaper Color Advertising, Inc. 
Continuity Rates Apply to Both Color and Black and White 


Represented by: Sowyer, Ferguson, Walker Co.—N. Y., Chic., Det., Atlanta, Philo., San Fran., Los Angeles; Joshuo B. Powers, Ltd. —London; Senor G. Enriquez Simoni—Mexico 
City; Allin Associates—Toronto and Montreal; The Hal Winter Co., Florida Hotel and Resorts, Miami Beach; Tom McGill, New England Hote! and Resorts, West Roxbury, Mass.; Lou 
Robbins, N. Y. and N. J. Hotel and Resorts, 1265 B'way, N. Y.; Grant Webb Co., Financial Adv., N. Y., Chic, San Fran., Los Angeles, Seattle, Boston, Phila.; Puck, The Comic Weekly 
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LATEST U.S. CENSUS OF 
RETAIL BUSINESS CONFIRMS 
THE FACT THAT 


MARKET IN THE SOUTH 


AMERICA’S FASTEST GROWING MAJOR MARKET . . 
SALES MANAGEMENT ESTIMATES EFFECTIVE 
BUYING INCOME FOR 1959 TO BE $1,923,074,000 


of the most effective ways to 
cover Metropolitan Miami is to use 


FOR MIAMI MARKET FACTS SEE 
SAW YER-FERGUSON-WALKER Representing 


FL re) RI D A (Other South Atlantic States: Delaware, District of Columbia, Georgia, Tie “‘SM’’ symbols mark original exciu- 
Maryland, North Carolina, South Carolina, Virginia, West Virg'nia) sive estimates by SALES MANAGEMENT, 


NUMBER OF OUTLETS 


| 


NUMBER OF OUTLETS 
Map, page 114 _ 


Pop. (thous.) 


City County na : | City 


Total 


8 BER Outlets 
Food 


County | 


Bartow Polk 


Lakeland.....Polk........| 43.6 
Bradenton Manatee 


Leesburg.....Lake........| 10.6 
Marianna....Jackson.....| 7.0 


51) 57) 48| 57| 
13) 12) 19) 
_ 19) 10) 11) 10) 
Melbourne. ..Brevard.....| 17.1 | 25) 30) 15) 18) 19) | 
: 300.715, 7361120, 430) 413 | 
Miami Beach.Dade.......| 65.0}1,385) 161) 315) 229) 359) 
Miami Shores.Dade.......| | 4 4) 6 4) 
North Miami..Dade | 26. 33| 69) 41| 21 
Fort Myers. . Lee 59) 43) 15) 25) 
Fort Pierce... St. Lucie . | -O}1, 174) 192) 141) 134) 128 110) 
Fort | 35| 26 | 15) 
Paim Beach...Paim Beach..| 6. 19} 39) 12) 71| 
Panama City..Bay.........| . |} 68 70 
Pensacola... .Escambia.... 137; 128 
Plant City. ...Hillsborough.| 15.1 45, 32 
Pompano | | 
+ Beach......Broward.... 20.7 35| 59 
Quincy.......Gadsden. .. 8.4 25| 12 
Sanford Seminole....| 19.0] 239 44) 39 
Continued on page 


Clearwater Pinellas 
Coral Gables. .Dade 
Daytona 

Beach Volusia 
De Land Volusia 
Delray Beach Paim Beach 


Lauderdale Broward 
Gainesville. . Alachua 
Hialeah Dade 
Hollywood Broward 
Homestead... Dade 
Jacksonville. . Duval 
Key West Monroe 
Lake City Columbia 
Lake Worth... Paim Beach 


FLORIDA 


RETAIL SALES— GYD EsTIMATES, 1959 

Total Per : pag 
COUNTIES Met. Retail a; Hsld. Buying 
CITIES Area Sales Retail Power Quality | of Sales 
Code $000 . S.A. Sales Index Index Activity ) | ($000) ($000) | ($000 


| | Furn.- 
General | House- | 
Mdse. | Apparel | Appl. 
) ($000 


a = | 
Index Drink. 
Places 
Alachua 224 . Sd 3,895 
\ Gainesville } | 
Baker , i 4,755 
Bay 266 . rr 4,410 
Panama City 0 
Bradford ’ . | 3,198 
Brevard A = 589 
Melbourne 32, | .0149 


,191 
Broward ,706 .2343 526 ,857 
266 , 009 1230 


779 22% 38, 69 36,542 2,576, 18,023] 
), 737 .0281 ,024) 5,066 
2,839 1,956} 13,466) 
1,086) 
1,237) 
607 
4,851 
2,186 
4,571 
4,571 
82,334, 297,977 
5,877} 12,381 
2,541 3,158 58 6,667 
1,335 4,714 902} 2,700) 


4,102} 7,161) 4,781 
6,499} 4,525 

445 802) 

10,145 4,845 

9,613} 4,634 

651 

222 


130 0260 
Calhoun . .0028 
Charlotte . -0056 
Citrus ° 0036 
Clay ‘ 0064 é 
Collier ’ 0099 ‘ .0095 
Columbia J -0110 , 0093 
Lake City 20, 052 0093 . 0059 
Dade ‘ ‘ . 6960 5996 
wal Gables ,097 0324 .0281 
Hialeal y 5 .0319 .0320 


Homestead 26,117 0121 0069 242 6,871 1,438 


Florida Population-Income data, pages 113-119. Before using these figures see page 4¢ 1 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 19 
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TIWA(13 SUNSHINE 


“Gyys s 6=s COVERS 
YPM SOUTH FLORIDA 


BETTER THAN 
WIVJ! 


Only WTV) with an UNDUPLICATED NETWORK SIGNAL 
DELIVERS TOTAL COVERAGE 
OF THIS RICH, 12-COUNTY AREA 


WTVJ CONSISTENTLY PULLS TOP RATINGS, 
TOO...delivers greatest share of audience in both 
Miami and Palm Beach !* 

*March ARB 


WTVJ SOUTH FLORIDA MARKET FACTS: 


Population......... 1,674,800 
Total Retail Sales $2,656,899,999 
i Food Sales... _...$ 579,417,000 
= Automotive Sales... $ 520,777,000 
2,266 Drug Sales..........$ 106,278,000 
2s Gas Stations... $ 169,099,000 


WTVJ—among all media—delivers South Florida’s 
largest daily circulation! Only WTVJ will give your 
schedule complete coverage of the South 
Florida market. 


IMPORTANT! 
METROPOLITAN MIAMI IS 22 
LARGEST RETAIL MARKET 

IN THE NATION! 
23 IN FOOD SALES 
15 IN DRUG SALES 
19 16 IN AUTOMOTIVE SALES 
. IN POPULATION 


WOMETCO 
ENTERPRISES 
INC. 


South Florida’s Largest Daily Circulation Medium 


REPRESENTED NATIONALLY 
BY PETERS, GRIFFIN, WOODWARD, INC 


To Hit FLORIDA’S INDUSTRIAL CRESCENT 


Buy Jacksonville's Dominant Newspapers 


Here is a huge chunk of Florida business 

and industry. Here is the center of Florida 
finance. Here is the Insurance Capital of 
the South. Here is a steadily growing pop- 
ulation of stable and relatively young family 
people 


= ttt 


Here is where you can make your advertising 

dollars sell more goods in this great, 32-county 

Industrial Crescent. No other medium or grouping of 

media can deliver this market at such a low rate as the 

Florida Times-Union and the Jacksonville Journal combination. 


* Complete Family Coverage in Duval County 
* 50% (And Above) Family Coverage in 12 Counties 
* 20% (And Above) Family Coverage in 32 Counties 


Florida Times-Union Che Jacksonville Journal 


EVERY MORNING WEEKDAY AFTERNOONS 
JACKSONVILLE, FLORIDA 


Represented nationally by The Katz Agency, Inc. 


i The “SM” symbols mark original, exclu- 

FLORIDA RETAIL SALES— GYD EsTIMATES, 1959 sive estimates by SALES MANAGEMENT, 

3 iin « “ee | Eating & Furn.= 

COUNTIES | Met. 4% | . Buying | Index Drink. | General House- Auto- Gas » 

CITIES Area i Power | Quality of Sales | Food Places | Mdse. | Apparel | Appl. motive | Stations . | Drugs 

continued Code U.S.A. | Sales Index ndex | Activity | ($000) | ($000) ($000) ($000) ($000) ($000) ($000) ($000) 
A Miami 796,965 | 


128,324) 70,056! 127,7 9| 48,598) 55,738 202,918) 40,755 
Miami Beach 168,967 | | 41,962) 6,086 
Miami Shores 18,939 | 97% | 3} 309) 1,081 
North Miami 42,106 0198 P | . | 
| 


921, 2,205] 8,192} 2,930 
De Soto 11,088 / ‘ d ,367) ,030) 467| 408; 1,390 
Dixie 3,972 . ; oy d ,337) 237) 
Duval ? 579,459 | 42,042| 
A Jacksonville. . . 473,017 | 
Escambia 208 , 137 


29,399) 
13,191] 
A Pensacola 139, 328 


24,732| Y ,057| 11,581) i 42,994 
4,031 i 325) 2,407 

905 105} 205} 1,876 
2,364, 1,255) 194) 87 818 


Flagler 5,703 
Frankiin 7,458 


Warrington 13, 866 , ; | 


Florida Population-income data, pages 113-119. Before using these fi 
SM Standard (4) and Potential (4) Metropolitan County Areas. , sein: © sm" 1960. 


THE BUYINGEST FAMILIES IN U.S.A. 


.. highest in retail purchases among 
< 
multi-billion dollar Metro markets 


...¢an be reached at low cost thru 


TOTAL SELLING MEDIUM IN SOUTH FLORIDA 


ORY, BROOKS & FINLEY, INC NATIONAL REPRESENTATIVES 


SEE AD ON PAGE 117 


500 SALES MANAGEMENT 


«tes JACKSONVILLE 
- |” FLorioa 


MARCH NIELSEN SHOWS WFGA-TV 
WITH A WHOPPING 49% 
METRO SHARE OF AUDIENCE 


9:00 a.m. to midnight 
Sunday through Saturday 


The following 1960 “Survey of Buying Power"’ 
figures show why you must place the Jacksonville 
market and WFGA-TV on your schedule. 


Population 


Total Retail Sales. . 


Food Sales 


Automotive Sales... 


Drug Sales 
Gas Stations... 


1,638,400 


.. $1,697,242,000 


$ 399,474,000 


.$ 343,302,000 


$ 57,374,000 


.$ 152,256,000 


REPRESENTED NATIONALLY BY 


PETERS, GRIFFIN, WOODWARD, INC 


Growing TAMPA 


has a planned industrial area fo fit your needs ! 


In Tampa, you can choose from a wide variety of industrial 
sites. Areas ranging in size from a city block to hundreds of 
acres are available. Many are along the rights of way of Tampa’s 
two railroads; adjacent to deepwater port and barge line service, 
or interior, high ground locations—all with quick access to 
arterial highways. 


Whatever your needs are—for a main or branch plant, 
research or engineering laboratory, distribution warehouse or 
regional office—get the facts on growing Tampa! 


WRITE FOR 


FREE BROCHURE 
Designed expressly 

for industrialists, 
manufacturers and . - 


plant site engineers. 


HILLSBOROUGH COUNTY, FLORIDA 
For your free copy of brochure—“Tampa— 


1. Tampa Industrial Park 2. Port Sutton 3. Summit ae Industrial Hub of Florida,” or Tampa 
Corporation Industrial Park 4. Hookers Point ~) et « ark f, mite S ai 
ee, ee ee a? Industrial Park folder, write S. Paine Kelly, 
Hillsborough Terminals, Inc. 7. Airport Industrial : Chairman, Committee of 100, Greater Tampa 
Park 8. Interbay Industrial Park 9. Overmeyer Cl b ° C ‘ 

Industrial Park 10. Maritime Industrial Center sNamber of sommerce. 


. 
PROP PR PPR RRR RRR EE ERE REE R ERR EEE RE RES E RRR RARER REE eee 


The “SM” symbols mark ori ginal, exclu- 
FLORIDA RETAIL SALES— GYD estimates, 1959 sive Y 
Total w | Eating & | 
COUNTIES | Met. Retail %, . Buying Index Drink. | General Auto- Gas 
CITIES Area Sales i Power | Quality | of Sales Food Places | Mdse. | Apparel - | motive | Stations 
continued Code $000 . $. A. 8 index index | Activity $000 | ($000) | ($000) | ($000) $000 


Gadsden 29 054 ‘ ° -0160 


6,930 : 1,815 
\ 18 0048 § 4,122 
Gilchrist ,892 . . .0014 1,300 
Glades -0011 550 
Gulf 040 
Hamilton 660 712 
767 
182 
597 
261 
497 
, 149 
, 785 


5,114 
1,499 , 206 3,052) , 15 1,374 


Hardee ; 954 
Hendry 666 
Hernando 41 
Highlands 683 
Hillsborough .238 


~ 
= 
nen wnwvn w 


2,969 

976 
Holmes ,644 
Indian River ,137 


=> 


Beact 7,820 
Jackson 
Marianna 
Jefterson 
Lafayette 
Lake 


ecaburg 
Lee 

Fort Myers 
Leon 


Tallahassee 
Levy 
Liberty 
Madison 


Manatee 
Bradenton 
Marion 
deala 
Martin 
Monroe . ¢ | 3,038 
Key West 
Nassau , ‘ 4,357 


Florida Popuwlation-Income data, pages 113-119. Bef i hi i 
SM Standard (4) and Potential (4) M>+tropolitan County Areas. ee ee © m 96 
502 SALES MANAGEMEN 


PREFABRIGATED MATERHALS for Uncle Sam in Panama— 
from the market on the move TAMPA- ST.PETERSBURG 


. 
. 
. 
. 
7 
+ 
. 
+ 
. 
7 
. 
o 
. 


Typical of mushrooming industry in the Tampa 
Bay area is Florida Builders, Inc.— St. Petersburg, SHARE OF AUDIENCE 

. " ’ . ; 44.3% ... Latest ARB 9:00 A.M.-Midnight 
Florida. Expanding into the international field, 


: 2 CHECK THE TOP 50 SHOWS! 
this company is now engaged in constructing 330 


Capehast military housing units for the U.S. A a — 
apehart military housing units for the U.S. Army WTVT 34 WIVT 34 

Station B 16 Station B 16 

Station C 0 Station C 0 


Engineer Corps in the Panama Canal Zone. 


Reminder: This rich, healthy market is dominated 


by WTVT, the station on the move—your most 


profitable buy in the entire Southeast. . N 
. e' Channel 
Station on the move ts 13 
TAMPA - ST. PETERSBURG 


THE WKY TELEVISION SYSTEM, INC. WKY-TV/WKY-RADIO ¢ Oklahoma City « Represented by the Katz Agency 
ULY 10, 1960 


ORLANDO Dwiailil: 


LEADS THE NATION IN BUILDING INCREASE 


Greater Orlando will lead the nation in percentage 
increase in residential construction this year [75% 
increase over 1958], according to University of Miami 
researchers forecast. Housing analyst, Paul Meredith, 
said Orlando’s boom was based on solid and diversified 
growth 
GATEWAY 


ORLANDO SENTINEL-STAR has over 6 times the com- TO THE 
bined circulation of Miami, Tampa and Jacksonville sl 
newspapers in the rich Central Florida 5-county mar- 

ket. For dominant coverage there is no other way— 

even at twice the cost. 


. 


ASK BRANHAM ABOUT SPNTINEL-STAR COLOR 4” 


; K The “SM” symbols mark original, exclu- 
RETAIL SALES— M ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


FLORIDA 


Total | | Eating & | | Furn.- | Lumbes 
COUNTIES | Met] — Retail 2% . | Buying | Index Drink. | General | House- | Auto- | Gas | Bldg. 

CITIES Aroa Sales | Power | Quality | of Sales Food | Places Mase. Apparel | Appl. | motive | Stations | Hdwre. Drugs 
continued Code ) index | index Activity | ($000) ($000) ($000) ($000 ($000) | ($000) | ($000) | ($000) ($000) 


Okaloosa 51 


10,008 4,308) 3,213 ' ' 12,414 . 3,727, 1,750 
Okeechodee ?, 1,952 928 460 129) 518) 183 
78,031| 19,962) 63,477 . : 37,130} 13,474 
48.879} 12,309] 59,149) 17,867 9,674] 81,2 23,262 
27 12 11,081 3,075 634 92: B39 Va 3,1'7 
Osceola 476 0090 4,997, 1,274) 1,155 , : 1,572 
Palm Beach 7 236 | .1610 1377 77,164) 28,443, 36,390 : y 25,137 


O135 


Orange 
a” 


\\ 


6,277 2,113 726 2,437 943 9,088 , 168 1,783 


ncome data, pages 113-119 Before using these figures see page 464 
and Potential (4) Metropolitan County Areas © SM, 1960 


+ 
RLANDO... FLORIDA 
Se sastest GROWING MARKET! 


wnt) lacksonviile 


{ ion’ test 

In fact Orlando is one of the nation riley st 

ing markets! Check the current mar ‘ x : 

wir | 2a 

Bact book. You'll ene hegeni eigen gee A 

i ne te the Orilan - 4 

-ffectively penetra i alge sem 

er ah use the dominant Cherry Or hase 
sany stations - WDBO-TV and 


WDBO - WDBO-TV 


ATTS CHANNEL 6 - 100,000 WATTS 
eae Peseta CBS Television Network 
CBS Radio Ne 


Ask Blair! 


SALES MANAGEMEN?) 


fa Daytona Beach 


Soe een hee om mT eee 


The St. Pe hetburs Times ares has 


more than 100,000 circulation. See ABC. 


Big Key among 
Florida’s key markets. . . 


St. Petersburs 


(Pinellas County) 
Circulation Growth score in the Tampa-St. Petersburg Metropolitan Area 
Score 


St. Petersburg (Pinellas) Tampa (Hillsborough) 


2-County Metropolitan Area 

St. Petersburg Times 
91,446 

Tampa Tribune 


83,715 


ABC Audit 3/31/59. See 
ABC Audit, 3/31/60 for 
Times gains 


Building - 1959 
Passenger Cars - 1959 
Retail Sales - 1959 
Per Capita Effective 
Buying Income -1959 


*$56,100,000 (City) 
162,709 (County ) 
$544,797,000 


$53,200,000 (City) 
153,739 (County) 
$5 15,238,000 


$1,933 


Or choose any category - look at growth picture. 


$1,666 


Write for exciting market data 
*St. Petersburg topped all cities in Florida, including Miami. 


49 
whe 
‘fe 


St. Petersburg Times 
FLORIDA Ss 


a) 
ee 


CEST NEWSPAPER 


FLORIDA 


COUNTIES 
CITIES 
continued) 


The “SM” symbols mark original, exclu- 
RETAIL SALES— SM ESTIMATES, 1959 ~ Y T 


Per | Eating & | 
Index | Drink. 
of Sales Food Places Mdse, 
Activity | ($000) ($000) ($000) ($000) ($000) 
7,911] 3,173} 1,021] 1,605] 1, 
4,575 3, 851] 7 116) 910 
25,667} 9,901) : 9,5: 41,501 8,342| 

2,120) i : 3,995) 3,852) 

43,158 27,771 | 101,198) 33,150 

6,802) | 6,916 23,719} 5,827] 

5 24,733) 77,174) 16,647 64,094] 16,349} 27,082 


Total 
Retail 
Sales 
($000) 


29,911 
486 | 
54,918 
217 
544,797 
2,405 
38, 864 


| 
Buying | 
Power | Quality 
Index | index 


-OllL | 


Hsid. 
Retail 
Sales 


ak, (Ris u 
General | Bidg. 
Apparel Stations | Hdwre. 


Lom | comm | 


House- Gas | 


Appl. 


Auto- 
motive 


Drugs 
($000) 


($000) 


Lake Worth 
Palm Beach... .... 
A West Palm Beach.. 
Pasco... 
Pinellas... 
Clearwater... .. 
ASt. Petersburg 


138 
332 
216 


5,251 2,114 932 
786 
4,731 
1,262 
19,107 
3,912 
11,143 


€ A Few of Pensacola’s 
s LARGE INDUSTRIES 


in the PENSACOLA AREA!===+" 


¥ 


St. Regis Paper Co. e Chemstrand 
Corp. e@ = American Cyanamid | 
Escambia Chemical Co. e Hayden- 
Newport Industries © Armstrong 


Fastest growing city in the coun- 
try’s fastest growing state! Due 
to the rapid influx of big indus- 
tries, Pensacola is rapidly becom- 
ing the industrial empire of 


Florida. Coupled with whopping 
military payrolls, Pensacola is a 
multi-million dollar market. 
Cover it in Northwest Florida's 
largest newspaper... 


Cork @ Container Corp. of Amer- 
ica @ Weis-Fricker Mahogany Co. 


Che Bensarcola Hews-sournal A John H. Perry Florida Newspaper 


JULY 


10, 1960 


505 


A FAMOUS PAIR 
F SEVENS... 


Florida and Miami’s WCKT/ 


Fabulous Florida looks like 
a seven. Magic Miami likes 
the look of the 7 that 
covers the greatest market 
under the Florida sun. 


a 


WC KT ~ cranner 


FLORIDA 


Total Per 
COUNTIES Met Retail Hsid. Buying 


CITIES Area Sales Retail Power Quality 
ontinued Code Sales Index Index 


241 243,349 4,299 .0995 
1314 
\ 41,35 0129 
Putnam 33 , 64 , .0152 
St. Jot 4, ,57 0161 
St. Luck ? 387 0197 
Santa Rosa 7 5 ‘ .0107 
Sarasota 2 28, . .0441 
" 5 .0307 
Seminole 9. ° .0203 
5 -0105 


Sumter . . 756 -0048 


Florida Population-Income data, pages 113-119. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


62,336) 11,369 


RETAIL SALES— ESTIMATES, 1959 


Eating & 
Drink. | General 


Food | Places Mdse. 
($000 


4 


5,525 
20,645 
10,140 


MIAMI, FLORIDA 
NBC Spot Sales 


The “SM”? symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 
Lumber- 
Auto- Gas | Bldg. 
Apparel q motive | Stations | Hdwre. Drugs 
( ) $000 $000) | ($000) ($000 


13,416 , ,515; 20,582) 23,618 8,599 
837 552 701 1,429 
5,818 5, 21 5,203 5,975 
3,72 153 ,837 
,950 349 


,172 


478 


wwe =e = 


210 


Before using these figures see page 464 
© SM, 196( 


ORLANDO — DAYTONA BEACH 


Max. Power & Tower 


Call Avery-Knodel 


SALES MANAGEMENT 


Food and Automobile 


SALES” IN 
METROPOLITAN 


FORT LAUDERDALE 
BROWARD COUNTY) 


Growing Bigger 


1959 EVERY YEAR | 
*114,774,000 "ae 
Chae $102,995 000 ie x 


Remarkable results have made the FORT 
LAUDERDALE NEWS Ist in total lineage in 
the afternoon field in Florida . . . make it your 
FIRST CHOICE to cover this market. 


... the Most Dominating Coverage 


In Broward County 


E r. 
a» « * 


‘ * Represented Nationally: WARD GRIFFITH CO., INC. 
: Sales Management - Survey of Represented in Floridc: PUBLISHERS’ REPRESENTATIVES OF FLORIDA, 
y Buying Power -yv ULY 10th, 1960 Jacksonville, Fla. 


FLORIDA 


SM | The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 
Per | | Eating & | Furn.- | | Lumber- | 
COUNTIES | Met. i % Hsid. Buying | | Index | Drink. | General House- Auto- Gas Bidg. 
CITIES Area a8 Retail Power Quality | of Sales | Places | Mdse. Apparel | Appl. motive | Stations | Hdwre. 
(continued) | Code . S.A, Sales Index Index Activity ($000) ($000) | ($000) $000) | ($000 ($000) | 


Suwannee... .. P 7 ° ’ 0061 
Taylor...... 
Union 
Volusia ‘ 
ADaytona Beach 112,048 
De Land. ... 23,426 
Wakulla....... 3,099 
Walton ae 15,166 
Washington 6,357 


10,409 

1 183} 
35 
360 
148 


Total Above Cities. . 4,813,861 2.2263 1.5636 2 | 942,063) 356,120) 631,400 1,088,042, 274, 308,410) 174,887 


1,479,974' 511,520) 749,706 . . 1,340,968 479,723 477,705, 244.36€ 


State Total. ... 6,625,213 | 3.0641 | 4,574 2.7012 


METRO. AREAS RETAIL saces— GYD ESTIMATES, 1959 


Daytona Beach 181,720 . , -0698 103 124 41,944, 16,365 o 8,701 33,261 13,867, 13,942 6,923 
Fort Lauderdale... . 506 , 706 ° , 1857 112 141 31,864, 102,995 32,621 34,097, 17,448 
Gainesville. 76,741 ° , -0362 82 80 3,882; 15,498 6,479 6 ,047 2,797 
Jacksonville. 579 459 ‘ , 2491 99 106 ° A e 31,253, 126,662) 37,646) 27,970, 20,472 
Lakeland. . 243,349 ° -0995 95 108 ’ 13,438, 63,515 20,582) 23,618 8,599 

: 1,504,984 - 6960 ° . 5996 117 136 , ’ , 82,334, 297,977; 88,263) 79,440' 68,878 

Orlando... . 436 ,580 - 2020 , -1748 102 118 23,916; 94,758, 26,724) 39,452 15,023 


orida Population-Income data, pages 113-119. © SM, 1960. 
JULY 10, 1960 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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“one pe ennteer 


A million and three-quarter people with 
nearly three billion dollars to spend live 
in the land of .. .©. 


Prot 


oe ope eamenease 


Avie a 


ae 


*The rich 26 county WFLA-TY 

sales area—which includes the 

Tampa - St. Petersburg Metro- & 

politan Market! ry 
1 


WFLA-TV delivers the Tampa-St. Petersburg 
Metropolitan Area—Florida’s second market, PLUS a 
big busy 26-county industrial-agricultural sales area 
—the Land of Profitunity! 

Every basic economic index is up! In the 26 
counties, during the period, 1955-1960, population 
climbed to 1,785,000—up 22%, E. B. 1. zoomed to 
$2.99 billion—up 93%, and Retail Sales leaped to 
$2,508,507,000—up 112%! 

Cash in on this profit opportunity. Spot your 
product on WFLA-TV—sales powerhouse in the Land 
of Profitunity! 


All figures from Sales Management 1960 Survey of Buying Power. 


pit tier — “ eoerennannvenansnrconteree 


NATIONAL REPRESENTATIVES -BLAIR-TYV 


FLORIDA f — ~ _—- 


Cont. from page 498 | 


; 5) | € 
City County | | } a 


Sarasota... . . Sarasota 39.8 
St. Augustine. St. Johns 175.0 50) |} 22; 28) 13) 62 
St. Peters- | | | 

burg....... Pinellas 20.0/1 ,927 243) 378 _ 170; 130) 112, 220 Paim Beach..| 63.1 103 
Tallahassee... Leon | 49.6) 481) 87) 61) 34) 47) 37) 23) 82 Winter Haven.Polk 
Tampa Hillsborough.| 279.7]3,075| 595) 519| 266| 161) 193| 188| 407| 156 


Vero Beach. . . indian River. | 9.0 
Warrington. ..Escambia....| 25.0 


| 189) 93 
43) | 25) 
15 


Florida Population-income data, pages 113-119. figures see page 464. 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1960. 


“Sunny” radio is No. 1 in 
adult listenership! “Sunny” 
TV delivers 210,000 homes! 
Both do it at the lowest cost 


620KC 


TAMPA 
ST. PETERSBURG 


CHANNEL 38 


REPRESENTED NATIONALLY BY: VENARD, RINTOUL & McCONNELL 
S. E. REPRESENTATIVE: JAMES S. AYERS 


SALES MANAGEMENT 


TAMPA 


"AND THE 1.6 BILLION DOLLAR sx 


; WEST COAST AND 
CENTRAL FLORIDA 
MARKET 


With one buy -- The Tampa Tribune and Tampa Times 


The Tampa Tribune - Tampa 
low-cost combination 
delivers 52.2% 


coverage in 24 counties — where 


Times 


average household 


in the five year period, 1955-1960: 
population has climbed 35%, Retail 
Sales 106%, Food Sales 
E. B. I. 86%!° 


37% and 


THE 


MORNING AND SUNDAY 


TAMPA TRIBUNE 


Our 24-County Market Data 

$1 623,417,000 
$385,004,000 
$320,125,000 

Population 1,204,900 

E.B. 1. $1,924,428,000 


Retail Sales 
Food Sales 
Automotive Sales 


*Market figures from SM 1960 Survey 

of Buying Power. (Note: Pinellas 
County figures are less City of St. 
Petersburg.) 


NO OTHER 
SINGLE BUY WILL 
GIVE YOU THIS 
COVERAGE... 


. THE TAMPA TIMES 


EVENING 


Represented Nationally by Sawyer-Ferguson-Walker Company 


FLORIDA 


METRO. 
AREAS 


continued) 


Per 
Hsld. 
Retail 
Sales 


Total | 

Retail % 
Sales of 
($000) | U.S.A. 


Buying | 
Power 
index 


-0371 | 
- 1053 
-0595 
0414 


80,254 | 
227,817 | 
128,582 | 
89,459 
1,060,035 | .4902 
348,226 | .1610 


Total Above Areas 5,463,922 2.5268 


4,410 
4,196 
5,818 
4,473 
4,476 
4,408 


\Panama City 
Pensacola 

\Sarasota. . 

\ Tallahassee , 
Tampa-St. Petersburg. 
West Paim Beach. .... 


4,781 


RETAIL SALES— JM ESTIMATES, 1959 


| Eating & 
Index Drink. | General 
Quality | of Sales Food | Places Mdse. 
Index Activity $000) | ($0 | ($000) 


Apparel | 
($000) | 


17,515 10,145 


1,194,437 


434,219 665.915 363,045 


| Furn.- 
House- | 


($000) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| Lumber- | 
Auto- Gas | Bldg. | 
| motive | Stations | Hdwre. | 

($000) | ($000) | ($000) | 


Appl. Drugs 


($000 


4,739 
14,113 
10,561 

5,287 
59.594 
21,460 


311,142 1,120,320 


2,686 
8,173 
4,432 
2,320 
36,491 
10,603 


7,216) 


359,809 362,868 204,845 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 


well as IBM listings of data in the Survey, regrouped according to your sales territories, may 


be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17 


YUkon 6-8557. 


N. Y., Phone 


ULY 10, 1960 


theres a PLACE and a PLAN for YOUR PLANT 
in MACON ‘ GA. the heart of the fabulous Southeast! 


Industrial development is on the march in Middle 
Georgia, which has been the Vanguard of the 
notable growth which has taken place in the South 


For information on your 

specific needs contact 

B. F. Merritt, Jr., Exec. Director 
P.O. Box 288— Macon, Georgia 


during the past 3 decades. 
MACON AREA DEVELOPMENT COMMISSION 


GEORGIA— 


Map, page 124 


City 


Albany 
Americu 
Athens 
Atlanta 
Augusta 
Bainbridge 
Brunswick 
Carrollton 
Cartersville 
Cedartown 
College Park 
Columbus 
Cordele 
Dalton 
Decatur 
Douylas 
Dublin 
East Point 


COUNTIES 
CITIES 


Appling 
Atkinson 
Bacon 


Baker 
Baldwin 


Milledgeville 


Banks 
Barrow 
Bartow 
Cartersville 
Ben Hill 
tauerald 
Berrien 
Bibb 
a 


Burke 
Butt 


Calhoun 
Camdor 


Canale 


Georgia Pcpulation-Income data, page 


County 


Dougherty 
Sumter 
Clarke 
Fulton 
Richmond 
Decatur 
Glynn 
Carroll 
Bartow 
Polk 
Fulton 
Muscogee 
Crisp 
Whitfield 
De Kalb 
Coftee 
Laurens 
Fulton 


Met 
Area 
Code 


SM Standerd (4) and 


510 


6, 


(Other South Atlantic States: Delaware, District of Columbia, Florida, 
Maryland, North Carolina, South Carolina, Virginia, West Virginia) 


Seen eo2ooen ae ae aaa es oS — 


702 
542 


Potential ( 


of 
. S.A, 
.0043 


-0008 
.0037 


0007 
-0083 


: si) 
NUMBER OF OUTLETS | 


City 
Fitzgerald 
Gainesville. . 
Griffin 
La Grange... 
Macon 
Marietta 
Milledgeville 
Moultrie. . 
Newnan 


Savannah 
Statesboro 
31) | Thomaston... 
41 Thomasville. . 
47 \| 
16) || Valdosta.... 
16 33) Waycross... 
15 38, 18 West Point. 


RETAIL SALES— SM ESTIMATES, 19 


Per 
%, sid. Buying 
i Power 
Index 


Eating & 
Index Drink. 
of Sales Places 
Activity | ($000) | ($000) 
0045 63 60 . 141 
0018 | 22 96 
.0035 74 ‘ 202 


Quality 
Index 


0070 


-0016 
0094 


0050 
0035 
-0035 


-0030 
0028 


120-125 
Metrcpolitan County Areas. 


County 


Ben Hill 


Hall... 


Spaulding 
Troup... 
Bibb... 
Cobb 
Baldwin 


. .Co’quitt 
. Coweta 


Floyd 


Chatham. . 
. Bulloch. . 


Upson... 
Thomas. . 


Men aceena 


Lowndes 


.Ware 


Troup 


59 


] 
General 
Mdse. 
| ($000) 


0073 : 215 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 


| Pop. (thous.) 


Auto- Gas 
motive | Stations | 


Apparel 
($000) ($000) | 


1,020 
989 
941 

1,657) 

13,539) 
11,076) 
624| 

| 

856) 

, 151) 
769) 


,072} 

823 

740) 

} 

336 148 

988) 818 380 
1,710 278 995 162 


Before using these figures see page 464 
© SM, 1960 
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Elbert 
Eman 
Evans 


Fanni 
Fayett 
Floyd 


Ror 


Forsyt 
Frank 


1 At 

2 Ger 
wa: 
in 


: GEORGIA 


COUNTIES 
CITIES 
continued) 


arroll. .. 
Carrollton. .. 
atoosa.... 
hariton.... 


a 
ASavannah..... 
hattahoochee..... 
hattooga 


herokee 

eee 
Athens 

lay 


Clayton. ..... 

ee 

RS 
Marietta 


Coffee. 
Douglas 

Colquitt 
Moultrie 

Columbia 


Cook . 
Coweta....... 
Newnan... 
Crawford... .. 


Dade...... 
Dawson 


Met. 
Area 
Code 


46 


204 ,683 
187, 966 
1,038 
15,536 


21,267 
55,270 
51,334 


2,088 


19,107 
4,097 
105,129 


62,277 


22,413 
18,878 
31,382 
24,582 

3,479 


9,045 
21,890 
18, 208 

1,640 


17,885 
15,502 
4,275 
972 


0136 | 
.00O80 | 
.0038 
-0025 
| } 
| 0947 
| .0869 
-0005 
| 0071 


Per! 
Hsld. 
Retail 
Sales 


a> = 
= yy 
83 


Buying 
Power 


-0143 
-0062 


-0219 
.0207 
-0014 


-0192 
-0024 
-0520 
0246 


Index 


Us ebaneseeces 
Bainbridge. ..... 

De Kalb........... 
1,2 AAtlanta 
Decatur 


Dodge. . 


Dooly 

Dougherty 
AAlbany..... : 

Douglas 


Effingham 


_ 


184 


0 


0026 | 
0365 
.0340 


-0051 


Quality 
Index 


RETAIL SALES— yD ESTIMATES, 1959 


| Index 
of Sales 


| 68 


| 38 


Food 
($000) | 
6,617) 
3, 736 
3,073 
962, 
45, 364) 
40, 006 


28,519 
12, 830| 


4,972 
3,582 
7,141 

4,001) 
1,102 


2,108) 
6,088 | 
4,952 

345| 


Eating & 
Drink. 
Places 


General | 
Mdse. 

(sooo) | (soo) | (sooo 
3,293 2,253 
1,425 , 723} 

601| 162 
292 222 

| 
26,193, 20,669 
25,506) 20,601 

107) 
2,667 815 
4,011 201 
6,854) 3,210 
6,620) 3,141 
143 41 

| 
1,376 §23 
391 34 
13,979 5,394 
8,788 4,167 
1,791) 1,083 
1,245 956 
3,049 2,288 
2,477) 2,274 
913| 61 
799 278 
2,259 1,281 
1,201) 1,271 
381) 29 


| 


859 
10,553 
10, 386 

960 


Furn.- 

House- | 
Apparel | Appi. 
( ) | ($000) 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


Auto- 


1,192} 3,949 
264| 1,076 
231 1,147 

11,722} 36,725 
11,098 36,105 
1,680 2,875 
| 

891; 2,515 
3,269) 10,665 
3,160) 10,430 
31 380 
1,106 1,310 
34 933 

4,499} 15,133 

2,346 12,707 
877, 4,497 
577] 4,442 

1,611 5,316) 

1,517 5,153 
61) 244 
194 1,991 

1,005 4,122! 
913} 4,073 

415 


6, 


3,643 

910} 3,589 
36 683 
153} 


595, 3,433) 
566} 3,414 
797, 29,610 
| 
| 
162! 20,890 


1,022 
696 14,256 
621 13,595 
273 3,505 


Gas | 


motive | Stations 
$000) ( 


000) | 


1,022) 
15,496 
1 


277 
ofl 


118 
1,319 


1,653 
,352 
4,467 

288 


a 


,133 
042 


23, 


5,9 


"| Lumber- 


Bldg. | 
Hdwre. | 
$000) 


12,361) 
11,341 


813 


Drugs 
($000) 
1,230 
644 
478 
121 


6,985 
6,265 


421 


928 


3 Elbert 13,850 -0064 3,221 -0067. | 71 67 3,364 251) 1,445 510 731 3,488 1,061 1,173) 649 
5 Emanuel... 15,418 0071 3,504 .0068 69 72 3,067) 639) 1,574 802 773 3,078 1,748 1,764 388 
3 Evans... 8,552 .0640 5,031 .0028 74 105 1,460 219 373 288 90 1,942 1,046 1,063 385 
| | | | | 
9 Fannin 8,384 | .0039 2,395 -0052 | 64 48 1,691 165} 762 423 383 1,899 922 1,050 239 
7 Fayette... 3,456 | -0016 2,658 0021 | 70 53 719 184) 1,029 38 124) 517) 303 204} 175 
Floyd 65,148 -0301 3,522 -0317 | 82 | 78 16,123) 3,126) 10,057) 4,691 4,576; 10,766 5,751 2,503) 2,488 
Rome 55,999 -0259 -0216 | 100 | 120 18,000 2,510) 8,610 4, 526) 4,373 9, 654 4, 257) 2,384} 1,973 
| | | } 
‘1 | | } | 
31 Forsyth 11,161 -0052 3,720 -0044 68 | 80 2,534 231 579 288 489 924 496 728 90 
i" Franklin 9,897 -0045 3,193 -0046 66 64 2,463 247 801 223 678 1,611 552 1,173 292 
05 | Atlanta is in DeKalb and Fulton counties Georgia Population-Income data, pages 120-125. 
05 2 General merchandise sales include sales of ‘‘non-store retailers’. This category SM Standard (4) and Potential (4) Metropolitan County Areas. 
61 was included in the 1948 Census and is particularly significant for cities listed Before using these figures see page 464. 
25 in the retail sales introduction, on page 464, under heading ‘“‘Mail Order’. © SM, 1960. 
74 
318 FOR THE MEANING OF 
150 
918 
754 The solid and open Triangles, SM Trade-Mark, Bold Face Lines, Light Face Lines, 
423 
209 


Italic Lines in ‘these tables, and for an explanation of the Maps . . . 


See Page 67 


10, 1960 


COUNTIES 
CITIES 
(continued) 


GEORGIA 


Met. 
Area 
Code 


Fulton 
1AAtlanta 
College Park 
Fast Point 

Gilmer 

Glascock 

Glynn 
Brunswick 

Gordon 

Grady 

Greene 

Gwinnett 

Habersham 

Hall 
Gainesville 

Hancock 

Haralson 

Harris 

Hart 

Heard 

Henry 

Houston 

Irwin 

Jackson 

Jasper 

Jeff Davis 

Jefterson 

Jenkins 

Johnson 

Jones 

Lamar 

Lanier 

Laurens 
Dublin 


Lee 
Liberty 
Lincoin 
Long 
Lowndes 
Valdosta 
Lumpkin 
McDuffie 
Mcintosh 
Macon. .... 
Madison 
Marion 
Meriwether 
Miller 
Mitchell 
Monroe 


Montgomery 
Morgan 
Murray 
Muscogee 
AColumbus 
Newton 
Oconee 
Ogiethorpe 
Paulding 
Peach 
Pickens 
Pierce 
Pike 
Polk 
Cedartown 
Pulaski 
Putnam . 
Quitman 
Rabun 
Randolph 
Richmond 
AAugusta 
Rockdale 
Schley 
Sereven 
Seminole 
Spaulding 
Griffin. . 
Stephens 
Stewart. . 


10) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


Buying 
Power 
Index 


juality 
ndex 


Index 
| of Sales 
| Activity 


Auto- Gas 
motive | Stations 
($000) ($000) 


Bidg. 
Hdwre. 
($000) 


28929988933! 


B588 2% 


°o 
;s 
.a 


| 


3,900 
2,091 


1 Atlanta is in both De Kalb and Fulton counties. 


512 


- 3688 
-3421 


. 0205 


S8988 998! 


89282825 


| 


BSSFssSUsesE 


SB8SSas 


$3 


152 
156 
50 
4 
58 
31 


SAISSBELSSSRERLEXSSIVS: 


BRELESRLASRsBaEsESX 


38 


© SM, 1960. 
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161, 436) 


55,261) 
51,413) 
1,402 
2, 832| 
362 
53) 
2,293) 
1 +902) 
1,528) 
735) 
859 
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2.128 
1,878 
1,513 
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SALES MANAGEMENT 


ATLANTA 


— population now officially’ 


ONE MILLION 


—continues growth beyond the 


BILLION DOLLAR 


retail sales bracket 


LY 


Are you advertising adequately in 
Atlanta... where people can buy 
even more than they now are? 


Now, more than ever, mass movement 
of goods in Atlanta and Georgia demands 
advertising in The Atlanta Journal and 
Constitution, the largest newspaper in the 
entire South. 


When results of the 58 U.S. Census of 
Business were released, Atlanta was shown 
with more than a billion dollar retail 
business annually. 


In ten post-war years Atlanta’s retail 
sales expanded by 75%, a 27% greater 
increase than the national average. Now, 
S-M shows Atlanta’s growth still acceler- 
ating. For instance: 32,800 manufactur- 
ing employees have been added to the At- 
lanta area since World War II. At 3.7 
persons per household, this increase could 
be called a whole city in itself. 


In addition to manufacturing, Atlanta 
is the distribution, financial, and trans- 
portation hub of the entire Southeast. 


. 1959 Retail Sales 
oF 5-county 


etro 
$1,369, 724, Politan Atlanta 


Go: “++ Up 4.8% 
ain 
$62,841,000" Previous yeg, 
int. Atlanta’s nm 
omic Srowth ; Consistent 


S further reflected 


Y these j; 
© important factors, 


12.2% 
UP 7.2% 


rvey of Buyin 
Population, 


estimate, és 
ensus, 


Sion 
“ =WFeau of ¢ 


Che Atlanta Zournal 


Covers Dixie Like the Dew 


THE ATLANTA CONSTITUTION 


The South’s Standard Newspaper 


Represented by Keily-Gmith Co. 


Circulation: 462,993 daily—511,131 Sunday (ABC Pub's. Statement, 3/31/60) 
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_ The “SM” i iginal lu- 
GEORGIA Jive estimates by SALES MANAGEMENT, 


Per Furn.- Lumber- 
COUNTIES | Met. ) Hsld. Buying | Index House- | Auto- Ga’ Bidg. 
CITIES Area ale Retail &ower | Quality | of Sales | Food Places Mdse. | Apparel Appl. motive Hwdre. | Drugs 
continued Code ' Sales Index Index | Activity ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000 


Sumter 327 ‘ 541 ‘ 81 +525) 552, 1,654) 

Amer 658 7 a ee ; 507/11, 201) 
Talbot 2,712 , d | 15) 583) 
Taliaferro 3 , ‘ é | 15) 180) 
Tattnall , ‘ ' é 396) 416) 1,284) 
Taylor 
Telfair 
Terrell 
Thomas 


Tift 


es 
— 


_— 


#838232 


PET 


t y 06 4,208! 
Toombs 8, , ° 4,299 
Tewns 47 : ° 328) 
Treutien t ‘ | 2, P 1,018 
Troup 47 . d 13,644) 


7 Ae 
»Ue 


~ ao, 
Bua ePclcexryen 


Turner 
Twiggs 
Union 
Upson 

I } 
Walker 
Walton 
Ware 

Waver 


Warren 
Washington 
Wayne 
Webster 
Wheeler 
White 
Whitfield 
Dalton 
Wilcox 
Wilkes 
Wilkinson 
Worth 


STITT! 


8828 


5 | | 
Total Above Cities 2,191, 18¢ 1. 1648 9389 | 3 494,388) 118,799) 471,864 185, 247) 120,330) 497, 159) 161,768) 159,372 


State Total 948,459 | 1.7 1.7914 | 849,258) 174,208! 612,058) 27,490) 185,846) 719,006! 312,568! 283,848! 125,432 


METRO. AREAS L SA ESTIMATES, 1959 


Albany 0311 | 12 16,436] 3,986) 10,558, 4,802| 4,696) 6,973, 2,541 
Atlanta 5765 | 116 | 273,825) 74,700) 319,306, 76,355| 62,608) 240, 83,691} 44,625 
Augusta 147 | 69 49,809] 10,878] 27,453, 14,501) 10,179 | 13,137] 6,352 
Columbus 087 1149 63 42,858} 9,873) 31,951) 12,659] 12,501) | en 5, 162 


Macon ‘ . - 0867 85 40,876) 8,371) 27,784, 12,576, 10,356) 358) | 11,800) 6,305 
Savannah , -0924 90 45,364, 11,308) 26,193) 20,669) 11,722 ’ | 12,361) 6,985 


gin oo i | 
Total Above Areas ‘ , 1.0163 469,168 119,116 443,245) 141,562 ; 102 062) 398,017) 


HAWAII 7 


164,242) 137,433, 71,970 


OF OUTLETS NUMBER OF OUTLETS 


Isl. 


}os | 
| 


County ul | City 


22/0 
County |} < jOn! 2 | 


Hilo Hawaii 27 Honolulu... . .Honolulu 


Hawaii 49 896 ° | 19, 609) 2,761| | 835) 
5,078 0141 | 93 13,885) 1,972 2,106) 2,324) 1,606) 8,236) 97 
Honolulu 476 615 ‘ : 127,686) 66 287 63,977) 33,384) 25,789) 69,970) 34,975) 6,827; 15,256 
Allonol 398, 818 1878 | ‘ 92,603) 58,167) 55,778) 31, 768| 23,391) 59,618) 28,397) 6,000) 14,128 
Kaual 24,127 ‘ d 6,788 1,868 6,790) 483) 651) 3,920) 1,492) 304) 80 
Maul 28 ,420 PF ‘ d 11,990 1,381 4,516) 897) 663, 4,480 2,001) 104) 771 


Total Above Cities 33,89 2006 2019 | 106,488} 60,139 57,884] 34,002] 24,997) 67,904! 30,361} 6,097] 14, 902 


State Total 579,058  .26 3.656 | 88 166,073) 72,287) 81,077| 37,301! 29,505 | 86,656 42,155, 8,070 16,994 


63,977, 33,384] 25,789, 69,970, 34,975] 6,827) 15,286 


METRO, AREAS RETAIL saces— GYD ESTIMATES, 1959 
! 


Honolulu 476,615 | .22 3,982 | .2651 91 | 76 | 127°686| 66,287| 


Total Above Area 476,615 | .2205 | 3,982 2651 | 76 | 127,686 66,287 63,977, 33,384 25,789 69,970, 34,975 6,827, 15.256 


Hawaii Population-Income data, page 126 Before using these figures see page 46 
SM Standard (4) and Potential (A) Metropolitan County Areas © 
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Honolulu families are larger 
than the U.S. average—4.3 per 
family over 3.4. 


2 


More Honolulu families have 
children than the average U.S. 
family—75% over 61%. 


Honolulu families have more 
income—$7,836 over $6,386— 
one of the highest in the nation. 


4 


The Honolulu Star-Bulletin, 
Hawaii’ leading newspaper, 
goes into more than 9 out of 
10 newspaper homes in the 
Honolulu metropolitan area. 


5 


40% of Honolulu housewives 
work outside the home. 


6 


Honolulu household heads are 
younger than the U.S. average 
—men, 57% over 42%; wom- 
en, 65% over 48%, are in the 
20-40 age class. 


Honolulu families consume 
more hot dogs than the average 
U.S. family. The same goes for 
instant coffee, cream shampoo, 
electric stoves, chopped baby 
foods, washing machines and 
refrigerators. 


The Honolulu Star-Bulletin 
joined the select 100,000 plus 
circulation group in 1959. 


9 


Top industries in Hawaii are 
the military, sugar, pineapple 
and tourism, in that order. 


10 


Approximately 80% of Ha- 
waii’s population and total re- 
tail sales are in Honolulu. 


LY 10, 1960 


The Honolulu Star-Bulletin has 
the lowest milline rate in Ha- 
waii. 


12 


Honolulu enjoys ideal year- 
round weather with an all-year 
75 degree average. 


There are 12 commercial radio 
and 3 television stations in 
Honolulu alone. 


14 
The Honolulu Star-Bulletin car- 
ries 71% of all retail grocery 
linage; 67% of general gro- 
cery, 82% of drug, 71% of 
general toiletries and 68% of 
general liquor linage. 


15 


Metropolitan Honolulu has a 
total of 40 super markets, 22 
chain drug stores and 145,000 


passenger cars. 


16 


The State of Hawaii has a 
population of 659,200 — up 
16.400 over last year. 


Facts and figures 
about fabulous 


—50th State 


17 


One of the nation’s first two- 
decked shopping centers is 
located in Honolulu—the $25 
million 80-store, 7,000-car park- 
ing Ala Moana Center. 


More than 6,900 full-time 
students attend the University 
of Hawaii. 


finuoluln S 


19 


The Honolulu Star-Bulletin is 
one of the 22 Consumer Analy- 
sis papers—copies of the 1960 
Honolulu report on request. 


20 


The Star-Bulletin prints later 
news than any newspaper in 
the world—because it is the 
last newspaper published each 
day anywhere in the world. 


tar-Bulletin 


For more market and media facts about the 50th State, see 


O'MARA & ORMSBEE, INC. 


New York Detroit 


Chicago 


San Francisco Los Angeles 
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I D A 4 oO (Other Mountain States: Arizona, Colorado, The “SM” symbols mark original exclu 
“Montana, Nevada, New Mexico, Utah, Wyoming) sive estimates by SALES MANAGEMENT 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 128 | 


City 


Blackfoot 

Boise 

Burley 

Caldwell 

Coeur d'Alene Kootenai 
idaho Falls... Bonneville 


Twin Falls... 
Washington... ; 


IDAHO 


COUNTIES ‘ . Index 


CITIES wality | of Sales 
. SA. ndex Activity 


Ada J d é 108 137 

Boise s ‘ ° 160 276 
Adams . J é 82 65 
Bannock : F d 100 108 


Povatello 


Bear Lake m J é A 95 
Benewah , d 96 
Bingham y ‘ 81 

Blaekfoot 


Blaine 
Boise 
Bonner 


Belle 
Belvit 
Bonneville é ‘ ° ’ ’ 
Idaho Falls 
Boundary 
Butte 


Camas 

Canyon 
Caldwell 
Nampa K 

Caribou J -0025 


Cassia .0117 
Burley 21,748 .0101 

Clark 

Clearwater 


Custer 
Elmore 
Franklin 


Fremont 
Gem 
Gooding 


idaho. . 
Jefferson 
Jerome. . 


Kootenal. . 
Coeur d'Alene 
Latah 
Moscow 
Lemhi 


Lewis 
Lincoin 
Madison 


Minidoka 

Nez Pere. . 
Lewiston 

Oneida 


Owyhee 


: 42 41 Hight 
Twin Falls... . A 3,801 6,491 Par 

Twin Falle.... , . 3,191) 12,877 4,685 7 if Hinsd 
Valley —— A 5 267 1,066 630 


Idaho Population-Income data, pages 126-129. Before using these figures see page 464. Ide E 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 196°. Mino 
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; SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


| Per Eating & ¥ Lumber- 
COUNTIES | Met. Hsid. | Buying Index Gas Bidg. 
CITIES Area Retail Power fay of Sales | Food Places d: Apparel Appi. motive | Stations | Hdwre. | Drugs 
(continued) | Code .S.A.| Sales Index ndex | Activity | ($000) | ($000) ($000) ($000) | ($000) | ($000) 


3,242 968 2,376 


5,348 | . 98 130 1,907) 677 : 357 802 
406} 3,241 717} 2,090 


10,904 | . d 121 208 1,592! 418 313) 


515,060 | . 2382 ‘ 96,886 ncaa 22,262; 28,006) 124,693 35,920] 56, 143 


| 
| 
| 
| 


| 
| 
| 
j } 
3511 177,180) 87,1411 98,117) 30,111| 38,947 


188,801 


RETAIL SALES— JSM ESTIMATES, 19659 


| ‘ 
11,708 48,268} 17,154] 18,183] 8,238 


Total Above Area. .... 220,429 | 1018 4,888 . 0839 


29 | .1018 | 4,888 | .0839 | we | 123 | 47.773) 12,204 29,261), 6,683] 11,708) 48,268) 17,184] 18,183, 8,298 
| } - 
a 


102 | 123 | 47,773| 12,284] 29,261] 6, 


ILLINOI — ~ (Other East North Central States: 


Indiana, Michigan, Ohio, Wisconsin) 


NUMBER OF OUTLETS > NUMBER OF OUTLETS 
Map, pages 134, 136 


i 


City County 


| Pop. (thous.) 


Total 
Outlets 
Drugs 


Alton. ..... .Madison. . .. 
Arlington 

Heights. .. .Cook 
Aurora... .. . er 
Barrington... .Cook and 


Jacksonville. . 
| Jerseyville. . . 
val 26 

} 625) 123) 


& 
Bre! 


Ss 
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_ 


wre oen 


104| 


Belleville... . .St. Clair..... 
Belvidere.....Boone...... 
Berwyn... ...Cook 
Bloomington. .McLean..... 
Biue Island. ..Cook....... 
ae 
Alexander . . 
ee 
Fulton. .... 
Jackson 
White 
Marion 
Champaign. .. Champaign. . 
Charleston. ... Coles 
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Madison. ... 
..McHenry.... 
Vermilion. . . 
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Du Page.... 3 165 
East Moline. . Rock Island.. -4| 168 
East Peoria... Tazewell... . 
East St. Louis.St. Clair 
Edwardsville.. Madison... . 


—_ 
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18 22| 9 10 4 
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Wao Population-Income data, pages 126-129. © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas. 
Iilinois Population-Income data, pages 129-142. 


Before using these figures see page 464. 
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The handsome sales results achieved by WNBQ produced a solid 33.3% increase 
n total billings for the station in 1959 — an all-time WNBQ high. Dollars-and- 
cents proof that WNBQ’s wide-ranging programming reaches Chicago's total 
audience and that more and more advertisers are sold on WNBQ every day. 


WNBQ - NBC Owned - Channel 5 in Chicago - Sold by NBC Spot Sales 
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BULLS-EYE! 


In the fabulous Chicago market, your 
best buy is television... and WBBM- 
TV. Blanketing a far-flung area 29 


counties wide and more than $11 
billion strong (in total retail sales), 
only television combines single- 


medium economy with unsurpassed 


coverage and results. And only CBS 
Owned WBBM-TV achieves a direct 
hit with audiences throughout this 


widespread area. Because Channel 2 
(represented by CBS Television Spot 
Sales) rates as Chicago’s number 


one television station for the past 


59 consecutive Nielsen reports! 


CBS TELEVISION STATIONS 


A Division of Columbia Broadcasting System, inc. 


; ; i hm The ‘‘SM’’ symbols mark original exclu- 
ILLINOIS sive estimates by SALES MANAGEMENT. 


} 7" | | Furn.- 
COUNTIES | Met. ’ 4 L Buying Index . House- | Auto- Gas > 
Power uality | of Sales Fi . aa motive | Stations . | Drugs 
Index ndex | Activity ($000) ($000) ($000) ($000) 


é 99 104 : J 9,955 4,940 
AQuiney q - 033 -0281 110 127 “ ‘ 7,483 2,771 
Alexander , d R d 85 4 ‘ 6,002 2,157 
Cairo im ‘ d 122 , 5,827 1,567 
Bond , d 0067 . 1,916 1,173 
Boone J ° A P 5,020 2,224 
Belvidere g R ° ‘ ; % J 4,601 1,712 
Brown ° ° . ’ 1,452 
Bureau 5 J é . 4 é 7,923 
Princeton 3 é d q J 2,581 
Calhoun . e ¢ . 801 
Carrol ‘ . ° P . R 3,252 
Cass re 
Champaign vu 
Champargn- Urbana . 
AChampaign 
AU-rbana 
Christian. 
Taylorville 


1,638) 
1,427,732| 453,579 307,782] 698,205! 259,827| 


Centratia Is in Clinton and Marion Counties. SM Standard (4) and Potential (4) Metropolitan County Ares. 


2 Barrington is in Cook and Lake Counties. Before using these figures see page 464 
Iinois Population-Income data, pages 129-142 © SM, 1969. 
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The Chicago Daily News is enjoying the most 
dynamic advertising growth in its entire 84-year history. 
Chicagoans are consistently seeing in its pages more 
total advertising, more total display, more retail, more finan- 
cial, more retail grocery and more color advertising than the 
Daily News has ever carried in any comparable period before. 
This advertising brings results because research shows it is 
read in the ideal environment of the home.. with more 
than 93% of adult readers saying they read the Daily News at 
home. There is another important difference about Daily News 
readers — they have money to spend ... Median 
income of Daily News families is $1070 a year higher than for 
Metropolitan Chicago as a whole. And finally, these adult 
readers spend more time with the Daily News— 
at least 35% more time than readers of the other Chicago 


dailies. Join the trend. Add more power to your advertising 


with the 
CHICAGO DAILY NEWS 


CHICAGO: 400 W. Madison St., Chicago 6 LOS ANGELES: Sawyer-Ferguson-Walker 
DETROIT: 1026 Buh! Building, Detroit Co., 3540 Wilshire Bivd., Los Angeles 5 
NEW YORK: Time & Life Bldg., Rockefeller SAN FRANCISCO: Sawyer-Ferguson- 
Center, New York 20 Walker Co., Russ Bidg. 
ATLANTA: Sawyer-Ferguson-Walker Co., FLORIDA: The Hal Winter Co., 
1023 Fulton National Bank Bidg. 7450 Ocean Terrace, Miami Beach 


m iy 6, 


1960 


nn The “SM” symbols mark original, exclu 
ILLINOIS RETAIL SALES— GUD estimates, 1959 sive estimates by SALES BARAGEMENT 


Per —- | . Lumber- 

COUNTIES | Met. 4 Hsid. Buying index Drink. | General | | | Bidg. 
CITIES Area Retail | Power Quality of Sales | Food | Places | Mdse. | Apparel | Appl. | Drug 
continued Code A. Sales Index ndex Activity | ($000) ($000) | ($000) | ($000) ($000) | ($000) ($000) ($000) | ($000 


0219 130 178 , 3, 39% 7,201 2,137) 5,228 16,291 5, 954) 2, 744| 1,453 
0454 108 , 624 : 3,201 3 2,863 21, , 873) 4,041) 1,817 
0227 131 14 “ 4,492 3, 1,344 ‘ 5,424, 2 
| } 
158 7 100 6,9 O01 3,912 ,317} 745 , 108) ’ , 734) 
0663 f 32,6 5,079 32,146 39 8, 982! 06 ,691| 811] 
3 19,532 - 885 3, 636 , 538 860 
235 ¢ 1,369 
1,231 8 304) 
3,375 3, 1,298 


9,200 52% 2,601 
426 1,072) 
3, 188 88| 1,068) 
5,369 92 1, 150) 
1,384 ; 1,095} 
18,830) 20,16: 4,990 
7,564 
7,371 
17,372 
10,799! 37,977 
1,288 8,590 
k 1,215 980 
Crawford 2 . ‘ " 1,716 
Cumberland 7,336 . ‘ ‘ 1,044 


De Kalb 5,7 7 .0319 . : 5,062 ° 
e Ka 4 0116 3 5 5 é 3,733 2,30 1,536 6, 853} 
De Witt 22,322 : .0106 i : 1,395 788, 5,678 
t +, 2¢ 0059 : ' 928 1,112 7! 237} 4,145 
Dougla 25, . .0113 ' é 869 538) 4,546 
} | } 


Du Page 32 ’ 1861 | 853) , 18,145 ? 49,997) 
Downers Grove 5 .0142 y 9, . , 488 « 5,630 

r 54, 651 0253 .0291 

0130 

O110 

.0132 


0084 


0166 


Edgar 26,23 j 236 .0126 


ra UOOOS 
Edward 


Effingham 
Effinghan 1,87 O1O1 138 : ,57 , 586 7 996 


Fayette 2 P 28 ‘ ° ‘ ‘ 1,078 
Ford 


Franklin 
Weat Frank 

Fulton 
Cantor 


Gallatin 


Greene ° 

Grundy ’ i : ‘ ‘ : J ,261) 3,021 
Morris l ; 3 : , 06 é 1,669) 

Hamilton 

Hancock 

Hardin 

Henderson 


Henry .0308 : . ¢ . . 2,299 
Kewanee 0134 1,313 
Iroquois 7 | .0180 , ° P J 4 1,016 
Watseka 12, 866 0060 “ < | 19 570 
Jackson ; 7 : r 2,119 ; 3,265 
Carbondale-H errin- | | | 
Murphysboro 174 274 ogi2 i 3,258 8, 5,45 4,075 ¢ $,535| 
Carbondale 25 2 .0090 | 2 i My . | 1,302) * 1,727) 
Murphysboro 17,93 . .0062 2,92 729 , 752) 919 


Jasper : PF ‘ .0059 é 494 1,183 2,416 
Jefferson : .0173 ; .0188 ‘ F ‘ 1,462 130) 2,752} 3, 129) 
Mount Verne 31, 687 0147 0116 | i 142 1,423) 2,087 1,844) 
Jersey . 0078 | 3, i 012, = | 1,057} 3, 180) 
Jerseyville 438 .0067 5 7 : j 63| 514) , 345 918 2,417| 
Jo Daviess .821 .0114 f | 793) 725) 2,271 4,220) 


Johnson ,901 .0037 d ‘ 592 5 254 1,029) 293) 


$ Elgin is in Cook and Kane Counties SM Standard (4) and Potential (4) Metropolitan County Aree: 
{ Hinsdale is in Cook and DuPage Counties. Before ‘using these figures see page 4¢ 
iMinois Population-Income data, pages 129-142 © SM, 1% 
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The Golden Market Area — Bloomington-Normal, Illinois 


“MAIN STREET" 79: MILES WIDE 


GOLD: for the taking from Illinois’ richest counties. Made-to-order miarket smack 
FACTS in the middie of the golden central Illinois corn belt. Unique seven county crea 
is literally @ cross section of America. The perfect test area set-up. Blanketed by o 
@ 178,000 prosperous single advortising medium . . . THE PANTAGRAPH . . . a “hometown” newspaper 
people that merits the attention of more than 40,000 families in the 791. mile wide “main 
@ Incomes 20% above street’ of the Bloomingten-Normal area. 
national average R.O.P. Spot Color—plus Full Color (black and 1, 2, or 3, colors 
@ Balanced industry, available Daily and Sunday). 
agriculture, education 


oS a © Oe Nomis PANTAGRAPH 


Reprosented by: Ward-Griffith Co., Ine. 


ma? Tae ’ = The “SM” symbols mark original, exclu- 
ILLINOIS RETAIL SALES— @&g 


ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Per | Eating & | | Furn.- Lumber- 
COUNTIES | Met. ‘ Hsid. Buying | index | Drink. | General House- Auto- | Gas Bidg. | 
CITIES Area | Retail Power | Quality | of Sales Food | Places | Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued) Code . S.A. Sales Index Index Activity ($000) | ($000) | ($000) $000) | ($000 $000 ($000) | ($000) | ($000) 


( | 


5,261 1216 | 118 | 129 70,348} 18,563 : 13, 12,335} 46,128) 20,692 

110,753 051: 0432 | 130 154 28,737; 5,162 6,428} 5,154) 19,813 
83,797 | .0% .0329 119 18,299} 3,569) “= 4,321) 16,114 
16,064 . -0066 | 138 3,019} 1,377 
111,030 | . | .0500 96 22,502 8,411) , t 594) 17,601 
72,772 | .03% .0225 140 13,660) 3,957] 
15,976 | . .0084 3,589 1,498 2,373 
; 82,650 | . -0356 | 17,273 15,546 
AGalesburg 61,932 | .028 .0242 12,769 3,5: 9,44! : 3, 13,223 
ee 368,437 | . 1786 | 87,683 : ’ 4 ; 59, 290 
2Barrington | | 
Highland Park. .... 46,869 | .0: .0209 
Lake Forest........ 18,560 .0086 -0076 
Libertyville........ 20,303 . 006 .0069 
North Chicago 12,209 -0056 .0096 
Waukegan-N orth 
Chicago.........-| 188,466 0640 | 0520 29,761 
Waukegan 126,256 | .0584 | 0424 . 26 , 163] 
- 0682 | 35,018 

La Salle-Peru Oglesby 90 | 0174 8,577| 
La Salle ’ |} 0122 .0092 5,376} 
.0138 BE 8, 182) 

SStreator.......... : 014: .0119 8, 462} 
Lawrence...... et . . | 0096 | 4,320) 
| Se ‘ .0214 8,122 
es conned 29,692 : .0118 | 5, 032) 
Livingston........... ‘ .0259 12,594 
i 0064 | 4,031 


23 ,936 8,492 
7,835 6,511 3,994 
5,016 
456 4,329 1,955 
7 


5,914) 2,624 

2,238 745 

2,609, 3,611 

7 ,690} 3,604) 14,197) 3,83 4,797| 2,502 
2 

8 


10,785 3 5,23 3 806 10,655 
6 , 255) 33 2,1 45 3,935 
5,881 39 7 ,216 6,018 
3,598 


| 
| 
| 
| 


229 


ort 


we wn ro 


_ 
eoonen tw we 


ok we Wt th & & 


.0177 7,859 
.0097 > i 5,716 
.0184 7,750] 
0091 é 4,806 
0446 25,556 
.0061 ‘ § , 394 
.0069 | ‘ 4,733 
-0535 22,568 
Bloomington-N ormal. 7,972 0330 
Bloomington... .. , 09 : .0269 


wr w 


@ wo 


13,929 
.0725 35,460 
.0560 | 126 32,687 
0240 | 10,223 
.1284 70,153 
0461 4 29,978) 
; .0306 | 121 | 5 19,629 
6Collinaville....... . - .0096 5,133 
Edwardsville....... a c .0070 4,501) 
Granite City....... 47 .0227 15,149 
Wood River 4,375 
12,054 
6,484 
2,850 


780 

633 

1,616 

712 

1,446 

2,030 1,077 


533 395 


a. Oo 
. 


912 
,003 
599 
2,649 


Metropolis 
Menard 
Mercer. . 


eae SP eaeNNY AO 
..¢ oe Se ee 


1 Centralia is in Clinton and Marion Counties. 6 Collinsville is in Madison and St. Clair Counties 
2 Sarrington is in Cook and Lake Counties. SM Standard (4) and Potential (4) Metropolitan County Areas 
> Elgin is in Cook and Kane Counties. Before using these figures see page 464 
5 Streator is in LaSalle and Livingston Counties. ; 
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REMARK ABLE 


ROCKFORD NOW NUMBER ONE CITY IN ILLINOIS exszs 


TOPS IN POPULATION .. . RETAIL SALES... NEW HOMES 
STRAIGHT oe FOR RATINGS and RESULTS 


ARB ‘sé; AND NIELSEN ists AGREE! 


WREX-TV DOMINATES THE ROCKFORD 
AREA TELEVISION AUDIENCE. 
e 49 OF THE TOP 50 NIGHT TIME SHOWS 


® ALL 20 OF THE TOP 20 DAYTIME SHOWS 
© 7 OF THE TOP & WESTERNS 


wary eo ABC and CBS TELEVISION 

eee REPRESENTED BY 

A eae ae H-R TELEVISION INC. 
MID-AMERICA. VICE PRES,-GEN. MOR. 


ILLINOIS The “SM” symbols mark original, exctu- 


RETAIL SALES— JM ESTIMATES, 19598 sive estimates by SALES MANAGEMENT. 


COUNTIES | Met. ; | eee | Index Drink. e- | Auto- | Gas . 
CITIES Area Power | Quality | of Sales ood Hl. motive | Stations . | Drugs 
continued Code . S.A. index | Activity ($000) | ($000) ($000 


Morgan 102 119 ) 11,812) 4,154] 1,268 


, ; 

Jucksonvilie 2,32 019 i | 118 154 ‘ : 10,465} 2,677 773 
Mou:trie | 81 2,041 249 
Ogle | 104 103 ; , : 7,618 1,392 
115 120 : ! . 53,424 11,032 
130 154 % a ’ 42,574 10,071 
81 . ; ‘ 3,139 | 976 
75 y 2,597 y 252 
82 . 4,874 : 404 
37 67 
218 


767 


598 
Olney §31 


Rock Island F ' 957) 20, 664) 10,452 7,608 
East Moline 5,415 | : 9: 3 887| 997 


AMoline 77,166 | . i * 538) : , 4,967 99: ; 2,899 
Rock Ieland-Moline- | 
Bast Moline 6 625 770 | ,287| 16, 188) (8 ’ 9,878 a : ’ 7,207 
ARock Island. . . 74, | 034: : 973 7, 301) ? | 4,019 3,311 

St. Clair....... . i. g* ‘ y 23,738) ; 13,065 : 8,598 
Belleville... 4 ,658| y 5,562 ) 2,263 
East St. Louis 3,1: ‘ . s 10, 164) , 824) 6,460 5 4,469 
6Collinsville | | 

Saline... , Pa 3.495 | . . 815 831) ea y 1,008 


Harrisburg 449) 7 1,422 720 


18,569! 17, 8,148 
| 15,0071 | 16,281] 12,324 13,803| * 10, 7,800 


Sangamon 154 : 4 473 |. ; 20,717} 28, ,422| 12,922! 
| 


ASpringfield 


6 Collinsville is in Madisen and St. Clair Counties. Before using these figures see page 464 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960 


ROCKFORD 


Already 2nd only to Chicago in Illinois in population and total 
retail sales, Remarkable Rockford continues to grow 11.3% faster 
than the national average in population and 5.6% faster in total 
retail sales. It's the fastest growing metropolitan area in the state. 
For sales-producing results advertise in... 


ROCKFORD MORNING STAR Rockford Register-Republic 
(See our Ad page 14!) 
SALES MANAGEMENT 


High Sales Here! 


As a market Danville, Ill., rates far ahead of Chicago and 


Sales Management’s Sales figures = = a per capita basis. The table at the 
on a per Capita basis show 4 


Danville exceeds: Chicago or All Illinois Danville’s unusually large Trading Area totaling nearly 
175,000 population (ABC authenticated) is the reason. 

in Total Retail Only three other cities in the State, of 50,000 or more 
Seles ty 27.8% 34% population have as large a proportionate expansion of their 
In Food Store Sales by 35.7% 33% market beyond the city . . . This makes Danville important 


far beyond its size as a City. 
In General Merchandise 


(Department) Stores by 7.2% 88% The evening Commercial-News is read in 66.4% of the 
In Apparel Stores by 24% 38% homes in this 175,000 market . . . coverage comparable to 
lo Foraiiwe ond Agolience that of many metropolitan city newspapers within their city 

St b 22.4% 51% zones. Thus is the interest and the shopping focused upon 

ores by 4% Danville. 
In Automotive Dealers Sales by 76.0% 60% 
In Filling Station Sales by 89.0% 47% Retail sales results well justify including the Danville 
In Drug Store Sales by 82.6% 91% Commercial-News on newspaper lists of “100,000 and over” 


markets. No other medium can reach these high sales po- 
tentials so effectively—so surely. 


DANVILLE COMMERCIAL-NEWS 


Represented by Gannett Advertising Sales, Inc., a Division of 


The Gannett Newspapers 


Offices: New York, Philadelphia, Hartford, Syracuse, Chicago, Detroit, San Francisco 


“Sm” Is mark original, exclu- 
ILLINOIS RETAIL SALES— SM ESTIMATES, 1959 b- estimate; by SALES MANAGEMENT, 
Sf) eit 2 i ae 2 we ‘Stee = [ ~—«S| Eating & | l “Furn.- ‘ | Lumber- . 
COUNTIES | Met. Retail % | Hsld. Buying | | Index | Drink. | General | House- Auto- Gas Bidg. 
CITIES Area Sales of | Retail | Power | Quality | of Sales} Food | Places Mdse. | Apparel | Appl. | motive | Stations | Hdwre. | Drugs 
(continued) | Code ($000) U.S.A. | Sales Index | Index Activity | ($000) ($000) | ($000) ($000) ($000) ($000) ($000) ($000) ($000) 
TN ec cmce 16,461 | 0076 | 3,429 | .0083 4 | 86 2,916, 1,108] 2,073) 195,282) «3,283| 1,364] 2,928 236 
Montgomery......... 36,227 -0167 | 3,418 .0169 4 (| 93 7,948 3,042 2,355 2,250) 1,495 7,193 2,581) 5,826) 845 
Schuyler.......... 10,136 | .0047 | 3,168 | .0047 8 | (86 2,664) 497) 686 422) 197 882} 1,391) 2,629 88 
a 8,153 -0038 | 3,845 .0040 95 | 90 1,241] 484 443 284) 230) 2,263 669 1,644 84 
SED Gako<vavceso4 19,112 -0088 2,303 -0121 85 62 4,308 1,035) 782 oe 365) 4,225 1,635 3,754 432 
eins. 06 aeuts 9,629 -0045 3,703 .0043 100 94 1,386) 624) 552 453) 104 1,847 845) 2,258 280 
Stephenson.......... 61,730 -0285 4,287 0271 108 113 11,980 3,496) 6,049 3,772) 2,652) 12,345 3,439) 8,715 1,983 
Freeport.......... 49, 864 0231 | -0179 124 160 10,531 2,772 4,544 3,722 2,142 11,182 2,632) 5,904 1,865 
Tazowell.......... 118) 99,374 .0460 3,427 -0633 102 88 29,992 7,438 4,117 3,586 3,905; 18,899 8,017 11,142) 2,359 
East Peoria........ 13,998 -0065 -0075 101 88 6, 198 1,453 819 188 368 804 2,236 721) 345 
SOR at 43,031 -0199 .0180 122 134 12,457 2,380 2,058 2,564) 2,313 10,783 2,862 3,301) 1,146 
MNKs vicckoens 16,131 -0075 3,044 .0079 74 70 3,336 991 525 969 603 3,545 1,511 2,089) 448 
Vermilion. ........211 124,385 .0575 3,911 .0581 104 103 27 ,534 7,808; 19,549 5,903) 4,878} 19,298 9,635, 11,169) 4,997 
ADanville........ 80,936 -0374 .0293 125 160 16,516 4,645 18,083 5,098) 4,132) 13,468 5,408 3,818 4,164 
ae 16,157 -0075 3,757 .0080 101 95 3,495 698 728 847| 771| 3,515 1,342 2,685) 556 
Mount Carmel..... 14, 860 -0069 -0063 113 123 3, 149) 660) 729) 847) 713 3,515 1,085) 2,400 555 
ee 32,157 -0148 3,874 -6149 101 100 5,590) 1,741) 1,459) 1,170) 1,337 6, 182) 2,9 5,139 675 
Monmouth........ 20,095 -0093 .0075 115 143 4,844) 1, 160) 1,357 1,107 1,056) 4,940) 994 2,948 526 
Washington.......... 13,237 -0061 | 2,816 .0069 a 73 2,287) 1,503) 1,789 252 595, 1,237) 620 8,228) 167 
ae oa 18,731 -0087 | 2,882 .0099 85 76 3,940 597) 1,180 949 804) 4,234) 1,798 2,479) 334 
Pairfield.......... 11,810 -0055 | -0041 114 158 2,435) 401 495 902 600) 2,991) 1,340 1,181 216 
SNS 565 <i vs ee 23,907 0111 3,465 -0115 93 90 5,246 2,078 1,304 sat 1,445) 4,165) 2,167 3,118) 749 
| Sr 12,849 | .0059 .0046 121 155 2,005 738 673 1,213} 1,062) 3,109) 805 1,844 514 
Whiteside. ......... 77 ,450 .0358 4,376 -0330 105 1144 16,527 5,380 5,389 3,532) 2,467, 13,842) 6,127; 10,980) 1,932 
Sterling-Rock Falls. . 40,692 0188 0163 106 122 11,046 2,446 4,664 2,841] 1,778| 7,724 8,606 2.340) 978 
Sterling. .......... 32,430 | .0150 -O111 129 174 8,676 1,347 4,434 2,550 1,214 7,107 2,208 1,346 846 
| ..¥ 214,392 | .0991 4,171 -1037 Vv 100 52,682) 16,386) 29,301) 9,489) 11,683) 35,000) 17,800) 16,936 7,672 
SE 142,923 | .0661 -0479 It 193 32,628 7,569 27,378 | 8,446 10,302 26,272 8,958 6,697 5,683 
Willlamson........ . 48,211 -0223 | 3,032 0231 87 84 12,560 2,485 2,965) 4,081 3,735 8,493 3,811 4,704 1,336 
Raises sanduses 15,778 | .0073 .0060 105 128 4,273 620 6931 2,206 2,021 3,580 889 571 415 
Pigskiecntekes 20,361 7 571 
ieee 280,945 | .1300 | 4,531 .1275 116 118 64,047, 21,897 38, 606) 17,578} 14,221; 46,842) 19,732) 24,686) 10,580 
ARockford......... 230,102 | .1064 | -0898 133 158 48,236} 15,985) 35,832; 16,972 13,691; 44,000) 13,125 15,937 9,363 
illinois Population-Income data, pages 129-142 Before using these figures see page 464. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, \ 
JULY 10, 1960 
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NIELSEN 
anon GIANPAICN-DANVILE AREA DOW ES 
TV Market “ q WCIA’'s DOMINANCE in central illinois 


* TV Mag. | Nielsen Station Index Mar. 1960 Central Illinois Area 


4 MONDAY THRU FRIDAY SUNDAY THRU SATURDAY 
MORNING AFTERNOON NIGHT 


6 am-9 am | 9 am-Noon | Noon-3 pm| 3 pm-6 pm| 6 pm-9 pm | 9% pm-Mid 
STATIONS CH Homes Homes Homes Homes Homes Homes 


WCIA 3} 17,300 | 51,600 | 66,500 | 69,200 | 111,300; 70,200 
Station Aj 4,700 9,900 8,200 | 11,400 24,000 | 14,700 
Station B nA 5,800 9,100 | 19,400 | 34,700 | 16,100 
C 
D 


wale’ nn tap nhl Ra 


Station 900 aes 700 2,300 1,500 
Station 1,700 3,400 6,200 1,800 


) WCIA Channel 3 


CHAMPAIGN, ILLINOIS 
George P. Hollingbery * Representative 


SM % The “SM” 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


ILLINOIS 


Total > Eating & Furn.- | | Lumber- 

[COUNTIES Mot Retail , , Buying Index Drink. | General | House- | Auto- | Gas | Bldg. 

& CITIES Area Sales mts Power Quality | of Sales Food | Places | Mdse. | Ap»arel Appl. motive | Stations | Hdwre. | Drug 
con.inued Code $000 » & ales Index index Activity $000) $000 ($000) $000) ($000 ($000) | ($000) ($000) ($000 


Woodford - 017 , -0162 106 114 4,732 1,613 3,391 581 | , 2,155) 10,476 360 


otal Above Cities 10,759, 63 9760 4.6585 125 3 2,247,663, 844,594/2,129,901) 796,983) 568,571 1,684,684 587,920} 509,782) 388,078 
| | 


State Total 6.4404 2,974,265 1,139,383/2,295,372, 880,389| 653,893 2,071,972, 873,989| 986,783) 468 ,764 


METRO. AREAS iL saces— GYD ESTIMATES, 1959 


Bloomington ° -0535 105 22,568 7,260 13,367 5,062 4,476, 14,028) 11,242) 14,074 4,051 


Chan.paign-Urbana ‘ .0795 110 31,179 11,949 21,874 7,881 6,223 28 ,535 11,298 16 ,689 4,940 
Chicago, Ill.-North- } | 

western Ind. Standard 

Consolidated Area ), 684,480 $ 733 4.5292 | 121 | 2,119,752) 841,900\1,918,27 687 ,021 472 ,951\1,838,889| 560,629 454,843 36 
1Chicago 8,986 ,057 4.2004 123 1,932,284) 787,603,1,823,754, 639,930) 438,4551,237,355; 503,631, 407,970) 326,448 

Danville 124 ,385 -0581 104 | 27,534) 7,808 19,549 5,903 4,878 19,298 9,635 11,169 4,997 
Davenport-Rock | | 


Island-Moline 359,734 ° ’ 1684 | 108 | 77,447| 34,277; 55,574 19,352; 20,915) 56,539| 26,363} 27,617| 13,300 


This is also the Hlinois portion of Chicago, IIl.-Northwestern Indiana Consolidated © SM, 1960. SM Standard (4) and Potential (4) Metropolitan County Areas 
area Before using these figures see page 464 


2 NEWSPAPERS + 2 METRO CITIES = ILLINOIS’ #2 MARKET! ra 


SELL ILLINOIS’ LARGEST MARKET OUTSIDE CHICAGO AT 14% we 
(Gefe) SAVINGS WITH THE CENTRAL ILLINOIS GROUP Bock IstaNo 


MOLINE 
A BIG BUY IN 
@ PEORIA 
A BIG MARKET The largest market in Illinois outside Chicago is the 16 


16-county coverage counties covered by the Decatur Herald and Review 

market statistics and the Champaign-Urbana Courier—the Central se 
oe 3 : . @ “un 

546,400 Population Illinois Group. Save 6¢ a line by buying both SPRINGFIELD Mousa 

166,300 Households papers ...and reach 54% of the market. Check the 

$1,074,883,000 Effective facts, compare the figures... put the Central Illinois 


Buying Income Group on your “A"’ schedules. 
$674,210,000 Total Retail i : ; 
Sales Combination rate: 36¢ per line. 
$139,544,000 Food Sales ST. LOUIS 
$125,722,000 Automotive 
Sales 


is ata incall CENTRAL ILLINOIS GROUP 
eo iiratte: teens US 5 DECATUR HERALD & REVIEW CHAMPAIGN-URBANA COURIER 


Combined Daily Circulation 98,345. Represented by Jann & Kelley 
Lindsay-Schaub Newspopers, Inc 


SALES MANAGEMENT 


ILLINOIS 
METRO. 


AREAS 
(continued 


Decatur 
Galesburg 
Kankakee 

Peoria 
Quincy 

Rockford 

Springfield 


Total Above Areas 


INDIANA— 


164 ,737 
82,650 
111,030 


0762 
-0382 
0514 
1811 
-0386 
1300 
. 1026 


Per 
Hsld. 
Retail 
Sales 


Buying 
Power 
Index 


0725 


ANY WAY YOU LOOK AT IT 
ZONE IS 3 TIMES AS BIG 


AWETRO: AREA 


Population 
Households 
E.B.1. $479,598,000 
E.B.1. Per Cap. ..... ....§2,092.00 
E.B.1. Per Household..$6,745.00 


ae 


*Figures Include Fort Wayne Metro Area. All Figures, Sales Mgmt 


FORT WAYNE’S GOLDEN 
AS ITS METRO AREA! — 


GOLDEN. ZONE :* 


Population 


...592,900 
Households 183,200 
E.B.1. $1,095,551,000 
E.B.1. Per Cap. $1,847.00 


E.B.1. Per Household ..$5,980.00 
5/10/60 


The Trend Is Up in Fort Wayne Home of 


New Multi-Million Dollar B. 


0 Of ESET 


RETAIL SALES— JM ESTIMATES, 1959 


Eating & 
Drink. 
Places 
($000) 


| | 

| | Index | 
Lawn | of Sales Food 
ndex | Activity 


General 
Mdse. 
($000) 


112 
mW 


Map, page 144 


City 


Anderson... 
Auburn... . 
Bedford 
Bloomington 
Bluffton 
Brazil 


COUNTIES 
CITIES 
continued) 


Adams 


County 


Madison. 
De Kalb 
Lawrence 
Monroe 
Wells 
Clay. . 


Met. 
Area 
Code 


11,067,801 | 5.1187 


Total 
Retail 
Sales 
($000 


4,675 | 5.1587 


(Other East North Central " States: 
Iinois, Michigan, Ohio, Wisconsin.) 


NUMBER OF OUTLETS 


Total 
Outlets 


eo 
5 City County 


& | 
— 


|| Columbia City.Whitley 
| Columbus. . 
Connersville. Fayette 
Crawfords- 
ville 


mh Apparel 


12 8 6 


RETAIL SALES— 


Per 
Hsid. 
Retail 
Sales 


BYP ESTIMATES, 1959 


Eating & 
Drink. | General 
Places Mdse. 
| ($000 ($C00) 


Buying 
Power 
Index 


Index 
of Sales Food 
Activity | ($000) 


Quality 
Index 


2.383,786\ 963.648 2,124,064 


Bartholomew 


Montgomery 


Apparel 
($000 


17.9 


14.4 
Continued 


aaa 


5 


The ‘‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
Furn.- | 
House- | 
Appl. 
($000) 


Gas 
Stations 

($00) ($000) 
12,222 
5,164 
7,587 
27 328 
4,940 
19 732 
18 ,£69 


£47 .664'1,581.725| 6&7.721 594 043 


399.476 


NUMBER OF OUTLETS 


Total 
$ | Outlets 


2 
3 


nw 
=~ 
oe 


200 8 
on page 528 


Furn.- 
House- Auto- 


Appl. motive 
$000 $000 


( { ) 


Lumber- 
Bldg. 
Hdwre. 
$000 


Gas 
Stations 


Decatur 
Allon... . 


AFort Wayne 


15,971 
330,750 
286 , 323 
62,017 

55,331 | 


26,149 


3,790 


4,652 


4,190 


0121 
0055 
1435 
. 1080 
-0259 
0166 


Indiana Population-Income data, pages 142-151 


JULY 10, 1960 


5,316 
3,822 
66 255 
56,119 
13,507 
11,158 


1,362 
936 

25 028 
22,552 
4,691 


4,276 


1,490 
311 
14,470 
12,767 
3,122 
2,939 


6,107 
4,241 
61,997 
56,004 
9,858 
9, 569 


2,371 
1,217 
22,398 
15,665 
4,901 
3,579 


3,991 
2,418 
18,372 
12,073 
9,013 
8,302 


470 
10,335 
9,138 
2,189 
1,990 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


527 


INDIANA NUMBER OF OUTLETS } ; NUMBER OF OUTLETS 


a 
gat 
OF < | 

1 


Cont. from page 527 


F-H-A 


apes. 


City County : a City County 


| 


— | Total 
S | Outlets 


Crown Point. Lake 
Decatur Adams 

East Chicago Lake 
Elkhart Elkha 
Elwood Madison 
Evansville Vanderburgh 
Fort Wayne Allen 
Frankfort Clinton 


Martinsville. Morgan. . 
Michigan City.LaPorte 
Mishawake.. . St. Joseph 
Muncie. ... 

New Albany. . 

New Castle 


Nohi ai, 


—_= 
oo 


[Sn 


Peru.... 

Plymouth 

Portland... . 

Princeton .Gibson 
Richmond... .Wayne 
Rochester. . . . Fulton 
Rushville Rush 
Seymour... .. Jackson 
Shelbyville. . . Shelby 
South Bend... St. Joseph 
14 Terre Haute. . Vigo 

286 Valparaiso ... Porter... 
17 | Vincennes....Knox....... 
12 9 4 | Wabash...... Wabash 
37 || Warsaw Kosciusko 
20 | Washington. Daviess 
21 West Lafa- 

17 | yette Tippecanoe 
23 Whiting Lake 

16 || Winchester... Randolph 
40 3 


Franklin Johnson 
Gary Lake 
Goshen Elkhart 
Greencastie .. Putnam 
Greenfield Hancock 
Greensbo-g Decatur 
Hammond Lake 
Hartford City Blackford 
Hobart Lake 
Huntington Funtington 


cs 
enaqnan & 
N@OOwan & WwW > 


15 
50 
13 

7 


ny 
eon ans 


indianapolis Marion 
Jetfersonviile Clark 
Kendaliville Noble 
Kokomo Howard 
La Porte La Porte 
Lafayette Tippecanoe 


is) 
& 


Lebanon Boone 
Logansport Cass 
Madison Jefferson 
Marion Grant 


Soenoemw eee eowwoew BOe Naat w=-HAOown 


RETAIL SALES— © ESTIMATES, 1959 

: 1 ” ct Lumber- | 

COUNTIES Met. a 46 b> Buying ink. | General Gas Bidg. 
CITIES Area gs of Power | Quality of --4 Apparel . Stations | Hdwre. 
co tinued Code . 8. A, Index Index Activity | ($000 $000 : $000) ) ($000) 


Benton . .0073 ° ’ ’ . 1,240 
Blackford .0078 | 
Hart i 500 0060 
Boone 7 0166 
Lebanor 24,557 O114 


Brown 0015 
Carroll : .0097 
Cass .137 .0242 
Log rt 7 O1L88 
Clark : .0275 
Jeffers lhe 4 7,726 | 0174 
Clay ° .0107 
bra 7,673 0082 
Clinton . -0166 
Frank 27, |} .0128 


Crawford : .0031 
Davie . 0117 
Wis t ‘ 2 OOS8S 
Dearborn 7, .0129 
Decatur 26, .0123 
Creenst 2 4 0098 
De Kalb | 0155 
Aubur 5, 031 .0070 
Delaware 103 28, | ,0595 
ANMu 107, 06 0495 


E8e 


~— = eS 
BE8s 
at 


or) 
1 
— 


Cid 
s 


Dubois . .0144 
Elkhart , 0641 
Mikhar 71,043 0333 
Goshe -0134 
Fayette . .0118 
: ‘ 27 -0110 
Floyd : ; | 0235 
New Alba 539 | .0220 
Fountain -0106 
Franklin 791 
Fulton 202 
| 915 
652 
264 
281 


_ 


\ 852 
Greene 461 
Hamilton 662 


\obles ville 14,972 


ISZR#EBSILES 


o 
~1 


Indiana Population-Income data pages 142-151 Before using these figures see page 464 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960 


528 SALES MANAGEMENT 


MUNCIE NEWSPAPERS 
INCORPORATED 
Muncie, Indiana 


THE MUNCIE STAR - 


INDIANA 


COUNTIES 
CITIES 
continued) 


$18 MILLION IN 


MUNCIE’S MONEY-MAKING MARKET 


FIVE COUNTY TOTAL 
(Delaware, Blackford, Henry, Jay, Randolph) 
228,500** 
70,800** 
$415,132,000** 
$252,171,000** 
29,980* 


Population 
Families 

Total Income 
Retail Sales 

THE MUNCIE STAR 
MUNCIE EVENING PRESS 20,371* 
THE SUNDAY STAR 32,548* 


*Audit Bureau of Circulations Report of March 31, 1960 
**Sales Management Survey of Buying Power, 1960 


THE MUNCIE EVENING PRESS 


THE MUNCIE SUNDAY STAR 
Represented nationally by KELLY-SMITH COMPANY 


RETAIL SALES— @MD Estimates, 1959 
io is er Ga as 


Greenfield. ... . 


Harrison 
Hendricks 
Henry . 

New Castle 


Howard 
AKokomo 
Huntington... . 
Huntington 

Jackson 
Seymour 


Jasper. . 
ae 
Portland......... 


Franklin 
Knox 
Vincennes... . 


Kosciusko 
Warsaw 
LaGrange... 
Lake 
Crown Point 
AEast Chicago... . 
AGary...... 
Hammond-East 


AHammond.... 
Hobart 
Whiting 


\ Michigan City. .. 
Lawrence rae 

ee 
Madison 


239,494 
170,406 
13,673 
17,902 


114,868 | 


4284 


! 


4,627 


Buying 
Power | 
Index | 


uality 
-0150 
.0060 


4444 
-3375 


ndex 


| 

| Index 
of Sales 
Activity 


Food | 
(so00) | 


Furn.- | 
House- | Auto- Gas | Bldg. 
Appl. motive | Stations | Hdwre. 
($000) ($000) | ($000) ($000) 


Drink. | General 
Places Mdse. Apparel 
($000) ($000) ($000) 


83 
162 


53 


6,468; 
aoa 
2,689) 
6,810 
13,001) 
8,348 


16,510) 
14,689) 
8,488) 
6,780) 
6,972 
4,439 


4,440 
5,137 
3,131 
5,462 
4,632 


3,192) 
9,534) 
4 ,508| 

11,892) 

6a) 


10,688| 
5, 300] 
3,278| 
174,308) 


1,456, 2,231 


2,230 
903 ‘ 


,851| 
350) 
,746) 
»293) 


13,300 

9,554 

2,050) 

653| 

— 

3, 258| 

3,224 

2,531 

79% : 1,456 

; , 142, ’ 9,660 

5, 662) 4,905 
1, 100) 1,046 
| | 
62,716! 
51,899] 


| 
82,754, 181, 523| 
50,000, 171,889 


40,659 
39, 363 


77,148) 


67,900! 42,010) 


‘The “sm symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Lumber-; 


Drugs 
($060) 


878 


42,789 


SM Standard (4) and Potential (A) Metropolitan County Areas. 


JULY 10, 


1960 


© SM, 1960. 


Before using these figures see page 464. 
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” Be “The “SM" symbols mark original, exclu- 
INDIANA RETAIL SALES— GYD estimates, 1959 sive estimates by SALES MANAGEMENT. 
Per i ne a J eee Furn.- 
COUNTIES Met. 4, Hsid Buying Index . House- 
CITIES Area of Retail Power Quality of Sales | Arpl. 
continued Code $000 S. A. Sales index 


. | Drugs 
($000) | ($000) | ($000) | ($000) | ($000 

Marshall 0191 | 4,131 | ores 1,514, 1,462, 7,068 5,382 

P 0090 0059 | , 885 ‘ 727 3,736) 1,378 1,927) 
Martin 0046 = 2,850 | .0050 . 128 1,834) 
Miami .0193 3,789 .0187 1,377 

Peru O14 0103 1,047 
Monroe , .0279 0316 3,420) 

Bloomington 52,7 0244 0253 3,294 
Montgomery : 0179 ' 0181 2,117 

Crawtlordaville 3S O131 0098 


Morgan : .0132 .0146 
Martinsville .0065 .0044 
Newton : .0072 .0070 
Noble " .0164 -0155 
Kendallville 0065 0045 


Ohio . 0017 -0019 
Orange ‘ 0066 -0079 
Owen : J ‘ 0048 


Parke 
Perry 
Pike 
Porter 


3232 838 


oa —— 


Valparaiso 
Posey 
Pulaski 


20 te 
a8 


@ Suzaees 


Putnam 
Crreencastie 
Randolph 


Winchester 


ee 
Sse 


Ripley 


Rush | 
Rushville | F | . | , 112} 7 | 1,812 
St. Joseph 152 928 | . . 081) ' : | 23,024) 
Mishawaka 45 x 0% 72 | i | i | 7 3,123 
South Bend-M isha j 


| | 

waka 261 , 474 P 5 004) 251) | 16 ,536| 
ASouth Bend 5,816 | .08 ° ‘ 3,27 ’ ,67 , ’ 13,413 

Scott j ; P ' 

Shelby 
Shelbyville 

Spencer 

Starke 


Steuben 
Sullivan 
Switzerland 


Tippecanoe 
ALafayette 
Lafayette-W est 

Lafayette 
West Lafayette 

Tipton 

Union 

Vanderburgh 
AEvanaville 

Vermillion | 

Vigo ° | | | , } , Cres 

ATerre Haute 33 , 022 : ° | ’ 7 


Dave 
Deco 
Wabash 


480) ’ ° ° | | ’ Des 
Wabash 23,738 r 0077 : t ,337 79) 658) . Dubt 
Warren. . gz ‘ ‘ | | J | | ' . Esth 
Warrick ‘ , a ; ¢ 7. | Fairf 
Washington : J ; d ee 3,059) 
Wayne ; J ° d | 17,270 
ARichmond , 463 .03% { } | a : | | 15,083) 
Wells ‘ ‘ ' : 671) | 080) 3,595 ’ 

Bluffton 753 | .0059 ; 7 : | | 3,677 | 1,248 
White....... i - 398) é | | 5,742 ,850|  4,442| 
Whitley . é 4,328) 2, 3,885) 

Columbia City , 89 d | ‘ 2,405 , 082) 2,210) 


627,980 244, 413) | 745,318 262,326) 255,158) 157,8: 


Total Above Cities 4,011, 


State Total 1 5,577,998 | 2.5797 | 3,917 d | 1,238 088 
Indiana Population-income data, pages 142-151 Before using these figures see page 464 
SM' Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 
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SALES MANAGEMENT 


722,958, 996,657, 443,868, 486,071, 202,989 


What makes 


a newspaper a 


Ni EWS paper? 


The Palladium-ltem, of Richmond, Indiana poses a question... . 


Complete reviewing of the News Of The Day and 
Close Editing puts Broad Coverage into the News 
Columns of The Palladium-Item. The result is 
Greater Reader Attention among Palladium-Item 
subscribers. They enjoy this Broad Coverage of the 
News in the quietude of their homes where The 
Palladium-Item is delivered to them. 


Evening (Except Saturday) and Sunday 


THE ANSWER IS EASY. Publishing as many news stories as possible, as The 
Palladium-Item does, to give readers a complete Current Events report daily. 


Beneficial To Advertisers 


More 


Advertiser more Reader Traffic on 
His Page so that 


gets a 


Attention. 


THE PALLADIUM-ITEM—RICHMOND, IND. 


Circulation—27,344 (June 30, 1959, ABC) 


intense Readership gives the 


His Advertisement 
greater share of Reading and 


INDIANA RETAIL SALES— JM ESTIMATES, 1959 
Total ‘ a meee l | Eating & | 
METRO. Retail % Hsld Buying | Index | Drink. | General 
AREAS Sales of Retail Power | Quality | of Sales Food | Places | Mdse. | Apparel 
( A.| Sales | Index | Index | Activity | ($000) | ($000) | ($000) | ($000) 
Anderson 144,262 .0667 3,699 0693 | 100 96 38,005) 9,287; 16,199) 6,844 
Elkhart. . . 138 ,508 -0641 4,369 0611 | 108 113 27 ,832| 7,603! 14,638) 6,729 
Evansville 239 ,493 -1108 3,596 1144 | 95 92 55,929, 18,659) 33,130) 22,952 
Fort Wayne 330,750 - 1530 4,652 -1435 | 112 119 66,255) 25,028) 64,460) 17,875 
1Gary-Hammond- 
East Chicago... 698 ,363 -3230 4,357 . 3288 106 104 187,468) 54,297, 94,519} 47,091 
indianapolis 1,007,866 | .4662 | 4,627 44) 15 | 121 200, 062) 77,148} 204,139) 40,659 
\Kokomo 73,166 | .0339 3,622 -0359 | = 989 93 16,510) 4,708! 9,641, 4,057 
Lafayette 115,135 | .0532 | 4,463 -0533 | 104 | 104 24,158) 9,292) 20,775, 6,932 
\Marion... fo 86 ,281 -0400 3,703 -0395 | 93 | o4 20,325 6,043! 8, 255| 5,577 
\ Michigan City... 114,866 0531 4,192 -0505 98 103 27 615| 9,778) 10,715 6,855 
Muncie 128,826 | .0595 3,756 0617 100 97 32, 258! 8,849, 16,020) 6,045 
, Richmond 87,496 | .0405 3,788 0415 7) 6 6| Cl 19,673, 6,016 8,086) 5,409 
South Bend 293,928 | .1359 4,071 .1497 110 100 62,081) 20,893) 43,108, 19,445 
Terre Haute 144,805 -0670 4,149 -0622 | 104 112 28,118) 10,635, 26,496 4,937 
Total Above Areas 3,603,745 1.6669 | 4,251 1.6558 | 107 107 806 .287| 268.233 570,181; 201,407 
th h Cen tes: , Mi " 
4 o Ww A jt Gieveurl, "Nesreske, Wert Dakota, South MDaneta} 
| “= NUMBER OF OUTLETS 3 
Map, page 154 | 2 7) 3 
| £ a| ~~ .| s ba $s 
| |g | gel & eziegl 2/2 | ¢leaia| # ‘ 
City County | & | eo) & GSE 2) u | 2 85/5) 5 City County | & 
Algona Kossuth. . 6.5) 116) 11) 14) 9) 11) 12) 13 15| 14) 3 Fort Dodge... Webster 28.2 
3 Ames _ es | 29.8] 243) 18) 50| 21} 27| 22) 13) 39) 18] 9 Fort Madison Lee....... 16.1 
! Atlantic. . Cass... 7.9 144) 18) 16) 1) 12| 13 13| 15 18 a lowa City..... Johnson... 34.3) 
4 Boone Boone 12.5 183} 30; 28) 14) 16; 14 10) 16 20 6 Keokuk...... ee aS 
Burlington....Des Moines... 36.7] 381; 65) 86) 24) 23) 28 26 36) 27) 1 Le Mars..... Plymouth....| 6.7 
2 Carroll.......Carrol 7.3] 145| 11| 23| 14| 18] 11| 12| 14] 181 6 Marshalltown Marshall....| 22.7 
8 Cedar Falls. . .Black Hawk 19.8] 201 28) 38 16) 13) 17) 15 24) 13| 5 Mason City...Cerro Gordo.| 35.4 
Cedar Rapids. Linn 86.2] 778} 128) 169) 63) 47| 54 34) 109) 49; 16 Muscatine....Muscatine...| 21. 
: Centerville....Appanoose... 7.8] 140, 20| 20 18) 12) 10} 22) 10) 4 Newton......Jasper......| 14.9 
i Charles City. Floyd....... 11.8] 160; 13| 29) 14) 16) 10] 12 22) 14) 5 Ociwein..... . Fayette. . 8.7 
9 Cherokee... . . Cherokee 8.3} 108 10) 18) 10} 10) 11) 14) 14) 2 | Oskaloosa... . Mahaska 12. 
35 Clarinda Page 5.3} 92 6} 10) 12 7; 11) 13) 12; 4 Ottumwa Wapello 38.6) 
4 Clinton Clinton 35.5} 392| 63) 83) 39) 29) 30) 21) 41) 22) 10 Perry........Dallas.... 6.4 
33 Council Bluffs. Pottawat- | } | Red Oak.....Montgomery.| 7. 
49 tamie 52.5] 428 75 93 25 20| 18 28) 62 27, 19 Shenandoah. . Page 7.4 
94 Creston Union 8.6] 158, 26 23 13) 15 14 9 16 17 6 | Sioux City Woodbury 95.3) 
5 Davenport Scott 91.7] 792; 119 216 76; 49) 53) 28 91) 31| 28 Spencer. . Clay..... 8.7 
Decorah Winneshiek 6.3} 139 20| 26 12; 13; 9 18) 13) 4 Storm Lake. Buena Vista. 8.4 
35 Des Moines. . Polk 212.5/2,326| 375) 510) 224) 138) 155| 119 327| 126, 90 Washington... Washington. . 6.4 
WU) Dubuque Dubuque 59.9] 538! 96/ 150 26) 33) 35) 21) 57| 19) 14 Waterloo... Black Hawk 82.1 
39 Estherville Emmet 7.9) 124 16; 12; 12) 12) 19) 10 12) 19 3 Webster City.. Hamilton 8.7 
136 Fairfield Jefferson 8.0] 137; 18) 24 11) 9} 9 8 17; 16) 2 | 
— RETAIL saces— GUD estimates, 1959 
. Total Per — | Eating &) 
: COUNTIES | Met. Retail % Hsid. | Buying Index Drink. | General 
366 CITIES Area Sales of Retail Power Quality of Sales Food | Places Mdse. | Apparel 
2 Code ($000) U.S. A. Sales Index Index Activity | ($000) ($000) ($000) ( ) 
Oo 
= Adair 13,493 -0062 3,460 -0059 87 91 2,686 724 442 260 
412 Adams 7,292 .0034 | 2,917 0038 | 81 72 960 v2 893 202 
. Allamakee 18,871 | .0087 | 4,194 0074 | 83 98 2,814 969, 2,502 615 
g Appanoose 16,034 0074 | 2,672 -0076 76 74 3,799 1,005 1,085 1,371 
a Centerville. 11,980 | .0055 -0041 93 125 3,029 462 737 , 350 
989 1 This area is also the Indiana portion of the Chicago, Ill.-Northwestern Indiana 
Standard Consolidated area. 
~* lowa Population-Income data, pages 152-160 


JULY 


10, 1960 


The 
sive 
Furn.- 
House- 
Appl. 
($000) 


7,142 
5,735 
13,390 
14,470 


34,486 

52,754 
3,995 
6,277 
4,589) 
3,622) 
6,860 
4,378) 

18,111 


| 
| Outlets | 


Total 


# 


Furn.- 
House- 
Appl. 

($000 


316 
277 
438 
780 
730 


‘SM”’ symbols mark original, exclu- 


estimates hy SALES MANAGEMENT. 
rity ~~ | Lumber- 
Auto- Gas Bldg. 
motive | Stations | Hdwre. | Drugs 
($000) ($000) ($000 ($000) 
23,044) 9,660 14,558, 6,181 
28,952) 10,796) 11,993) 4,733 
40,624 17,780} 13,213) 10.119 
61,997} 22,398 18,372) 10.335 
101,534, 56,898, 46,873 23,609 
181,523) 62,716) 51,069 50,127 
11,774, 5,200! 6,552) 3,029 
15,648, 9,365) 8,717; 5,732 
15,849) 7,605) 7,957; 4,271 
17,799, 12,800} 7,923) 3,541 
23,203, 9,488 9,643; 4,708 
17,270, 7,176 6,470; 2,510 
52,988! 21,346 23,024) 11,003 
28,393, 11,091, 8,688 5,994 
620,598} 264,319] 235,042) 145,892 
NUMBER OF OUTLETS 
Beis 5 zie 
zlss| 8/3 |$\2a\¢| 3 
wWOISS|aiul¢e Gn 4/6 
77| 26) 27) 30; 22) 47) 26) 7 
27| 16) 19} 14) 14| 16 12) 6 
52} 16) 28| 24) 17| 31; 21) 8 
55| 13} 22) 17| 18) 21) 17) 5 
31/ 10) 10) 11; 7| 16) 19 3 
52) 24) 26) 23) 17| 34) 23) 7 
66| 17| 34) 34| 29| 58 27 8 
83} 17| 21) 21; 1) 31] 2 7 
36} 14) 22) 22) 12| 27) 13' 6 
23; 8| 16} 8| 7] 14] 13) 4 
35 12} 15] 17| 17] 31] 24) 6 
79} 18 27) 33) 22) 68) 18 12 
12) 9) 141 7| 9} 18] 14) 3 
18} 7| 14] 7] 16] 13) 18 3 
16} 9} 13) 9| 11] 14) 19) 3 
184| 62) 58) 53! 42) 109) 55) 31 
31/8 13) 15; 10 16) 24 4 
17} 7| 14 21, 9| 16) 14) 4 
18} 7| 12; 8! 9| 19) 13] 5& 
143} 42 56 39) 39° 94 48) 25 
23} 6 18 7| 10| 17; 14 4 
Lumber- 
Auto- Gas Bidg. 
motive | Stations | Hdwre. | Drugs 
2,340 1,954 3,625 290 
1,378 839 =: 1,047 157 
3,279, 1,527; 4,263 417 
2,699 1,425 1,727 355 
2,511 995 774 342 


SM Standard (4) and Potential (“) Metropolitan County Areas. 
Before using these figures see page 
( 


464. 
SM, 1960. 
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IOWA 


COUNTIES Met. 
CITIES Area 
continued Code 


Audubon 
Benton 
Black Hawk 
Cedar Falls 
A Waterloo 
Boone 
Boone 
Bremer 


Buchanan 
Buena Vista 

Storm Lake 
Butler 


Calhoun 

Carroll 
Carroll 

Cass 
Atlantic 


Cedar 

Cerro Gordo 
AMason ( 

Cherokee 
Cherokee 

Chickasaw 

Clarke 

Clay 


Spencer 


Clayton 
Clinton 
\Clinton 


Crawford 


Dallas 

Perry 
Davis 
Decatur 
Delaware 
Des Moines 

Burlington 
Dickinson 


Dubuque 
A Dubuque 
Emmet 
Estherville 
Fayette 
Oelwein 


Floyd 

Charles City 
Franklin 
Fremont 


Greene 
Grundy 
Guthrie 


towa Population-Income data, pages 150-160. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
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...that Mason City Market has hwar with-ol 
Pll buy that! 


18,474 
15,596 


.0104 


0113 
0364 


0248 


.0861 
. 0084 
. 0063 
0161 
0078 


0116 
. 0089 


MASON CITY GLOBE GAZETTE . 


RETAIL SALES— Gi ESTIMATES, 


Per 
Hsid. 
Retail 
Sales 


4,420 
4,042 
4,181 


4,090 
3,340 


4,343 
4,016 
3,627 


t 


Buying 
Power 
Index 


0104 
0068 


0110 
-0322 


.0210 


0340 
0084 
0051 
0149 
0056 


0116 
0073 
0095 
0048 


0084 
-0081 
-0067 


uality 
ndex 


Index 
| of Sales 
Activity 


Wherewithal —the Mason City, lowa, market has it—the people 
(206,641), the purchasing power ($6,310 per household E.B.I.), and 
the willingness to spend (Quality Index 115—city). For advertisers, 
the Mason City Globe Gazette has the wherewithal to make cam 
paigns in this market a profitable investment . . . 25,936 circulatior 
in all 12 Iowa and Minnésota counties of this market plus generous 
merchandising support. 

Member Northwest Daily Press 
Press Assn., Des Moines. 


Assn., yom yw Towa Daily 
Represented by Jann & Kelley, Inc. 


MASON CITY, IOWA 


The “SM” symbols mark ‘original, exclu 
sive estimates by SALES MANAGEMENT 


~Furn- | 


House- | 
Mdse. | Apparel | Appl. | motive 
(sooo) | ($000) | ($000) | 


General | Auto- Gas 
Stations Drugs 
($000) ($000 


($000) 

108 409 541) 
107 2,336 1,174 
108 21, 884| ’ 7,852 
731 1,375 
20, 626 6,224 
1,646) 1,438 
1, 102| 1,218 
1,784) 


2,667 
4,136 
29,755 
4,797 
22,868 
6,212 
3,970 
5,114 


1,226 3 
2,543 3 
11,483 4,7 
2,612 1,1 


1,965 


1,537 


8,051) 
936) 
17,387) 
15,714] 
692 
564 
3,222 
2,386 


1,288 
1,088 


anol 
3,010 
__ 3,143 143 


1,515 
1,392) 


, 19 


Before using these figures see ee 
© 


1,771 , 47 
8,101 4,021 


18 
92 
48 
6 


36 


1,211 . 932 


od 


194 
303 


322 
455 
358 


464 
960. 


SALES MANAGEMENT 


10W 


Jackson 
Jasper 
Newton 
Jefferson 
Fairfield 


Johnson 
Towa City 

Jones 

Keokuk 


Kossuth 


Keokuk 


Louisa. . 
Lucas 
Lyon 


Madison 
Mahaska 
Oskaloosa 

Marion 
Marshall 
Marshalltow 
Mills 
Mitchell 


Monona 
Monroe 
Montgomery 
Red Oak 


Muscatine 
Muscatine 

O'Brien 

Osceola 


Page 
Clarinda. 


Palo Alto 
Plymouth 
Le Mars 


Pocahontas 


Story 
Ames 
Tama 
Taylor. . . 
Union 


Creston 


SM Standard 


JULY 


Algona | | 133 206 2,788) 401 840] 1,030 
Lee 49,979 | .0231 | 3,675 | 92 9,377| 2,903] 5,301 3,648 
Fort Madison ea 17,879 | -0083 | 94 92 2,875 934 2,687 1,193 

| | 


Shenandoah. . 


lowa Population-Income data, pages 150-160. 


10, 


A RETAIL saces— GUD estimates, 1959 

7 J Total ~ Per | j | eating&] 

COUNTIES | Met. Retail % Hsid. Buying | | Index . | General 

CITIES Area Sales of Retail Power uality | of Sales Food Places Mdse. | Apparel 

(continued) | Code ($000) U.S.A Sales Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | 
Hamilton 28 623 0133 4,209 .0119 102 114 6,222 1,707 1,387 1,800 

Webster City 18,318 .0085 .0059 120 173 4,497 812 1,208 1,709 
Hancock... .. 17,152 .0079 3,898 .0084 97 91 3,961 822 535 504 
Hardin 34,618 0160 | 4,876 .0131 WI 136 5,862 1,423 2,202 877 

| | 

Harrison 17,665 | .0082 | 3,333 | .0084 | 86 84 3,335 1,284 635, 889 
Henry 22,717 | .0105 | 3,724 | .0102 89 | lt 4,011 978) 1,004) 927/ 
Howard 15,375 .0071 4,155 86 96 2,481 759 1,012 273 
Humboldt 21,108 .0098 4,909 106 126 3,963 803 791 569 
ida 13,066 | .0060 | 4,215 104 «| ~=«(107 2,065 978) 501 396 
lowa | 


‘ 95 98 9,150) 2,057 2,308 
27,892 0129 119 155 6,942 1,245 1,750 1,993 
19,262 -0089 3,379 87 92 3,742 897 1,432 957 


838 123 158 37,641, 9,436) 19,654) 16,157 
| 
11.178 | 0052 | 3.725 | 9 93 1,526) 690 312 167 
12,308 | .0056 | 3.620 | 85 93 2,764) 593) 1,136 784 
14,440 | .0087 | 3.624 90 82 3.021) 836 543 334) 
16.901 | 0079 | 3,778 | .oo72 | 91 100 ail 688) 1.112 531 
32.643 | .0151 | 4,185 | .0130 96 112 5,385, 1,272| 2,508) 2,034 
25,521 | .0118 | .0078 | 116 176 4,200) 960} 2,143} 1,887 
29.940 | .0138 | 3,780 | .0127 8 | 9 5.681| 1,436) 1,372) 1,180) 
45.757 | .0254 | 4,601 | .0223 | 104 119 10.426) 3,096} 6,519} 3,427) 
B.......f 43,169 | 0200 | 0152 | 120 157 6.933] 2,371) 6,226) 3, 427| 
ee 10,887 | .0050 | 3,405 | .0053 75 70 2.487 667 277 300 
sak 17,680 | .0082 | 4,210 | .0072 | 91 104 3,051 782 y “a 
18,888 | .0087 | 3,857 | .0080 | 91 99 3.867) 1,122 503 698) 
10,808 | .0049 | 3,503 | .0048 | 81 83 2.110 623} 684,807 
21,029 | .0087 | 3,689 | .0090 95 102 4,470 = 1.066] 1,162) 1,123 


.0168 .0124 103 140 10,455 1,801 3,348 1,917) 
27,352 | .0127 | 4,696 | .o108 | 106 123 6,156} 1,026, 1,221, 1,480) 
10,759 | .0050 | 3,985 | .0061 93 2,393) 


+ 


29.953 -0138 ’ ’ 

11,298 . 0052 0035 117 173 2,050 449 1,203 607 
15.334 -0071 | 0049 120 173 3,285 479 1,556 874] 
16,945 -0078 | 3,851 -0076 89 92 3,134 1,176) 789 855) 
28 665 0133 4,215 0124 95 102 5,667 2,177) 1,590 } 


‘ . | 
14,549 : g ’ , | 


14,651 0068 


3,573 | .0073 91 85 3,216 840, 867 703 
Polk 44) 407,987 | .1887 | 4,706 | .1682 12 | 126 85,054! 26,075 64,045) 26,204 
ADes Moines. .... 371,872 | .1720 1429 | 120 145 77,863} 23,891] 61,006] 25, 308] 
Pottawattamie.....114] 79,909 | .0369 | 3,458 | .0386 92 88 20,513} 5,849) aa 3,736) 
Couneil Bluffs 61,925 | .0286 0282 96 97 17,184 4,161} 5,494) 3,439] 
| | | 
Poweshiek 24,973 | .0116 | 4,004 | .o108 | 92 98 4,746) 1,257) 1,112! 834 
Ringgold 7,084 | .0032 | 2,530 | .0038 | 78 65 1,227) 360, 408, 159) 
Sac... 21,377 | .0099 | 3,887 | .0097 97 99 4,248 1,058 667| 246 
Scott... ....40] 170,174 | .0787 | 4,599 | .0722 | 107 117 34,490 14,227, 30,277/ 10,688 
Daven port-Bettendorf. 152,545 0706 0648 110 121 30,690 12,781 30,034, 10,688 
A Davenport 139,536 .0645 .0572 112 126 27,245} 11,407) 29,476} 10,398 
Shelby 19,742 | .0082 | 4,200 | .0080 | 90 103 2,935 946) 1, 188 809 
Sioux. 30,073 | .0130 | 4,296 0128 91 99 5,017; 1,250) 1,782 ny? 


59,795 


.0281 95 94 14,989 3,374 4,785] 2, 879 
35, 864 .0166 0177 106 99 9,795 1,931; 3,961 2,075) 
28 ,507 0132 | 4,131 0118 96 107 4,527 1,635) 1,029) 345 
9,136 -0042 2,404 .0052 80 65 1,896) 344, 416) 369 
18,440 | +.0086 3,546 .0080 91 98 3,886 1,053) 1,568 1,117 
13,987 0065 | 0049 102 135 3,108 781 1,415 1,002 


(4) and Potential (4) Metropolitan County Areas. 


1960 


| Furn.- | ae | Lumber- | 
| House- | Auto- Gas | Bldg. 
Appl. motive | Stations | Hdwre. | Drugs 
($000) | ($000) | ($000) | ($000) | /$000) 
1,118 4,749 3,049 4,889 719 
915 4,060 1,237 2,565 573 
744 3,674 1,698 3,585 440 
986 7,059 2,037 9,294 840 
474 3,531 2,172 3,028) 671 
584 3,965) 2,549 5,450 528 
412 2,146 1,486 3,703 372 
723 3,020) 1,711 5,420 362 
417 1,260 1,002 4,287 329 
ty 4, 


11,070] 31,137] 11,172| 10,697] 6, 288 
310} 2,442) 1,528) 3,157 260 
358} 1,604) 1,015, 2,268 254 
a 2,896) 1,206) 3,162) 304 
278) 3,126! 1,770} 2,789) 622 

1,395 5,470} 2,651) 6.420) 738 

1,136) 5,175] 1,982) 3,983) 659 

1,084) 4,305] 2,534) 5,601 597 

2,597} 8,640} 4,784; 6,390) 1,931 

2,516] 7,615] 3,839| 3,516, 1,855 
498 | 2,148 1,058 2,007 302 
" 1,878] 978, 6,052 232 

| 
799) ail 1,503) 400d 605 
211) 2,727 707} 2,164) 203 
655) (3, ,074| 4,698 623 


224 3,177 1,214) 3,546 399 
23,435, 76,690! 29,353) 28,388) 15,169 
21,764; 70,464) 26,123) 22,448) 14,142 
2,762} 13,618} 9,236) 9,452) 3,261 
2,427; 10,901 6, 634 5, 068| 2,892 

| | 
1,048} 4,336 1,735) 5,617) 781 

245 1,508 765 1,686 215 

821 3,493 1,925, 6,746 344 
10,463; 27,373) 10,969 13,706) 5,692 
10,110 26,142 9,698 8,492) 5,393 
9, 566) 24,043 7, 812 6,776 5, 179 

560) 4,03) 1,679 4,600) 405 
1,423 5,672 1 407 6,294 1,132 


The “sm” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


’ : 5 4, 
1,606) 8,111 3,469 7,050 1,207 
1,251| 7,255 1,873 3,195 738 
550) 3,234) 1,771 3,984 611 
50 1.43 


520) 4,305] 724) (2, 685 $42 
9,812) 3,681/ 7,089, 1,498 
908] 4,755) 1,340 904, 714 


5, 
121 2,520 643 2,089) 343 
762| 2,444 1,069 2,294 570 
1,001] 1,620, 1,861) 4,618 337 
819 4,412 2,687, —«5,246| 653 
1 y 2,143) 343 


2,587 8,639 6,439 8,243 1,786 
1,844 5,520 3, 502 3, 187 1,344 
1,583 4,365 2,398 6,158 612 
103 1,621 642 1,864 237 
802 3,187 1,210 2,761 698 
770 3,004 772 1,882 184 


Before using these figures see page 464. 
© SM, 1960 
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The Sioux City market . . . 
‘Preferred 22 of 24 months 


The Sioux City market has been rated ‘preferred’ by Sales 
Management Magazine in 22 out of 24 months. And, this 
preferred’ market has: 


@ a 37% rural population, 
diversified soure of income. 


@ 231,100 households. 
@ 201,900 television households. 


giving the market a stable, 


@ over three-quarter million consumers. 
@ $1,277,962,000 in effective buying power. 
@ retail sales of $961,518,000 in 1958. 


OHVIV 


CHANNEL 9 + SIOUX CITY, IOWA 
CBS.-ABC 


And, consistently, KVTV delivers the biggest share of 
audience in the important, ‘preferred’ Sioux City market. See 
your Katz representative for more about Sioux City and KVTV. 


Sources: 1960 Sales Management Survey of Buying Power and Tele- 
vision Magazine's Data Annual. 


PEOPLES BROADCAST- 
ING CORPORATION 


KVTV _.. Sioux City, lowa 
WNAX Yankton, South Dakota 
WGAR Cleveland, Ohio 
WRFD Worthington, Ohio 
WTTM Trenton, New Jersey 
WMMN Fairmont, W. Va. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
| Lumber- | 
Auto- Gas | Bldg. | 
motive | Stations | Hdwre. 
($000) ($000) | ($000) 


IOWA 


RETAIL SALES— JM ESTIMATES, 1959 


Per 
Hsid. 
Retail 
Sales 


Eating & 

Index Drink. General 

of Sales Food Places Mdse. Apparel 
Activity $000) ($000) $0co 9000) 


Furn.- 
House- 
Appl. 
$000) 


COUNTIES 
CITIES 
continued 


Buying 
Power 
Index 


Quality 


Drugs 
index ($000 


Van Buren 
Wapello 


(Ottumwa 


Warren 

Washington 
Washington 

Wayne 


Webster... 
Fort Dodge 

Winnebago 

Winneshiek 
Decorah 

Woodbury 
ASiour City 

Worth 

Wright 


Total Above Cities 


State Total 


METRO. AREAS 


Cectar Rapids 
Clinton 
D.venport-Rock 
Is'and-Moline 
Des Moines 
Dubuque 
.Mason City 
Sioux City 
Waterloo 


Total Above Areas 


lowa Population-Income data, pages 150-160. 
SM Standard (4) and Potential (.\) Metropolitan County Areas 
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102 
78 
157 236 
158 865 


1 543 583 


0060 


.0727 


0663 


0044 
0126 


9097 


6612 


0364 


164 
. 1887 
0476 
.0366 
0727 
0735 


.7140 


2,690 
3,441 


4,178 


0047 


1.5407 


RETAIL SALES— 


WI 
102 


108 


10,925 
4,485 
4,238 
3, 106 
31.479 
29, 099 
2,188 
5,664 


ESTIMATES, 


44,395 
13,978 


77,447 
85 054 
21,075 
14,064 
31,479 
34,408 


321.901 


718,885 212,177 


423,917, 115,984 


19 


12,241 
4,855 


34,277 
26 075 
7,332 
3,921 
10,077 
9,461 


108 239 


619 


20,672 
11,139 


55,574 
64 045 
17,357 
6,851 
29,243 
21 884 


226.765 


138, 509 


179,276 


237 
3,670 


3, 498 


618 
6,824 
6, 683 
795 
1,046 
108, 340 


159,220 


Before using these figures see page 45 


4,850 


4,039 


1,884) 
2,693 
,329 


2,337 


2,115 
5,775 
4,018 


3,752 
5,548 
1,770 
2,996 


7,422 
4,249) 
5,471) 
3,456 
1,413 
13,517 
10, 364 
2,673 
6,847 


378,291; 138,172) 165,031 69 


629,711, 287,031, 556,360) 103 


35, 303 
14,069 


56,529 
76 ,690 
14,656 
15,987 
29,218 
29,755 


272,217 


15, 253| 
5,201) 


26 ,363| 
29,353 
7,812 
5,942 
10,294 
11,483 


111,701 


18, 542| 
9,912 


| 
27,617 
28 358 
10,313 
8,991 
13,517 
15,278 


132,528 


© 


150 
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SALES MANAGEMENT 


“KAN SA © (Other West North Central States: lowa, Minnesota, The “‘SM"" symbols mark original exclu- 
ave Missouri, Nebraska, North Dakota, South Dakota.) 7 ___ sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS 


Map, page 164 


City County 555/23 | City County 
1,343, 242) 313 


Manas City... 


Abilene. ..... Dickinson. . .| 
Arkansas.....Cowley..... 
Atchison... . Atchison 
hanute . .Neoshc 
lay Center... Clay 
Coffeyville... .Montgomery. | 
Concordia. . . 
Dodge City. . 
E! Dorado Butler 
Emporia......Lyon 
Fort Scott. ...Bourbon 
Garden City. . Finney 
Great Bend... Barton 
Hays Ellis... 
Hutchinson... Reno... 


ind dence M 


2 2 | Pop. (thous.) 


= 
awn nNnvaewan @& 


59 
73 
33 
45 
18 
28 
28 
al 
54 
22 
14 
93 
219 


. Shawnee 
Wellington... ._ Summer 
Wichita. .... . Sedgwick 
Winfield... . .Cowley 


== 
oaq 


Lod 
oa 


iola ... Allen ; F 21 
Junction City. Geary ‘ 1 44 13 


w 


| orormnrweweomweoaqerneewowen ae 


> 
RETAIL SALES— JM ESTIMATES, 1959 


| Per | Eating & | | 
COUNTIES | Met. i | % | Hsid. Buying Index Drink. | General | Gas 
CITIES Area | Retail Power | Quality | of Sales Places Mdse. | Apparel Stations 
Code | U. Sales Index Index | Activity ($000) | ($000) | ($000) $000 $000 ($000) 


Allen . d | 3,447 .0081 91 1,102) 1, 101 | 3 t, 
lola 881 | 0042 ia. = 2,68: 568| 1,580] ,009 
Anderson ; i | 3,019 j 517 
Atchison ae 3,248 | . 873} 
Atchison “ 0085 7 i s. 700| 
Barber : 0048 | 3,853 ‘ y 488) 
Barton . .0245 : J ‘ 533 
Great Bend 37, 0174 28 3% ¢ 7, 66% 422 
Bourbon : .0083 : d y 790 
Fort Scott , 706 .0073 5s R 3,819) 514 
Brown . .0066 
Butler ; .0213 
El Dorado 23,47 0109 
Chase 


Chautauqua 
Cherokee 
Cheyenne 
Clark 
Clay 
Clay Center 
Cloud 
Concordia 
Coffey 
Comanche 
Cowley 
Arkansas City. . 
Winfield 
Crawford 
Pittsburg... . 25, 9% 0106 
Decatur ‘ .~*; : -0033 
Dickinson ; . .0121 
Abilene 16,616 77 0048 


ae 


oo & @ 


Doniphan 5,691 d ‘ -0041 
Douglas 44,762 | . . .0199 

Lawrence 39,001 ‘ .0149 
Edwards 6,680 


Elk 4,663 
Ellis 30,622 
Hays 25, 209 


Elisworth 9,324 


Finney 26 ,823 
Garden City 24,877 -O11E .0079 
Ford 36,591 J : .0127 
Dodge City 29,151 3é 0093 
Franklin 22,970 ‘ : -0101 


ttawa 18, 366 J 5 . 0064 


Geary 29,787 ‘ .0137 ‘ ,328) F * d : 050 

Junction City 27, 881 2s O11 5, 65s 56: , , 5, 97 , 588 
Gove 3,357 J d 318 
Graham 6,931 é d é , ,033 
Grant 8,421 ‘ d j : 497 


Kansas Population-Income data, pages 161-166 . ‘ : Before usi.g tiese figures see page 454. 
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; The “SM” symbols mark original, exclu- 
ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
te Sie cay Furn.- a | 

COUNTIES | Met ‘ Y, , | Index Dri | House- | Auto- Gas . 
CITIES lees, ~ | Quality | of Sales} F . | Appl. motive | Stations | Hdwre. | Drugs 
continued Code ) S.A. | Index | Activity ) $000) | ) | ($000) : ($000) _ (9000) (9000) Bi ell 


KANSAS 


Gray ; , 79 | 37 787 ma, 208 
Greeley | 145 66 


Greenwood 
Hamilton 
Harper 


Harvey 


Haskell 
Hodgeman 
Jackson 
Jefterson 
Jewell 
Johnson 
Koarny 
Kingman 
Kiowa 


Labette 


Lane 


Leavenworth 


Lincoln 
Linn 


ne One aoe nh 


Logan 


Lyen 


MePherson 


MePhe 


ans & = 


Marion 
Marshall 
Meade 


Miami 

Mitchell ° 
Montgomery J .0273 
0145 
OORD 
Morri 


Morton 


owt at ee Hawn 


Nemaha 
Neosho 


Ness 
Norton 


Osage 
Osborne 
Ottawa 


Pawnee 
Phillips 
Pottawatomi 
Pratt 

at 
Rawlins 
Reno 

Hut 
Republic 
Rice 
Riley 


{ 
‘ 


Rooks 
Rush 
Russell 
Lune 12 0046 
Saline 7 ‘ .87 .0284 
" 71 ; 0328 0247 5 16,299 
Scott .0038 . 0030 1,552 
Sedgwick .2101 ° . 1981 99,691 
a\\ 15 1924 | 1596 86,914 
Seward .0144 . ° 5.400 
n 0, 271 0140 2! 32 ¢ 5,322 
lawnee 17 2 .0844 , d 40,785 
A Topeka 172,736 v799 73 39, 186 
Sheridan , .0017 . - 611 | } 
Sherman 657 .0054 . . 1,906 ° — an 
Smith 7.918 | .0037 : d 1,716 | . ,074) : 218 
Stafford 8.045 .0037 ° : 1,965 , - _ Ww 


« 


Kansas Pooulaticn-'ntome data, pages 161-166 


Before using these figures see page ra 
SM Standad (4) and Potential (“) Metropolitan County Areas. © SM, 196 
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WIBW 
CBS-RADIO 


Agriculture is big business in 
Kansas, and WIBW farm pro- 
gramming is a dominant in- 
fluence of this buying power. 
Again this year, Pulse Survey 
ranks WIBW as the first sta- 
tion in Eastern Kansas. 


580 Ke. 
RADIO 


WIBW 


TELEVISION 
Ch. 13 


LOWEST COST PER THOUSAND. 
The new Topeka ARB Report proves 
that on a basis of homes reached 
WIBW-TV is an outstanding spot 
and network buy. YOU GET WHAT 
YOU PAY FOR ON WIBW-TV. 


You have to buy Topeka to cover 
the rich growing 38-county North- 
east Kansas market. Get facts from 
your Avery-Knodel representative. 


WIBW-TV 


CBS -« NBC « ABC 
TOPEKA, KANSAS 


Represented nationally by Avery-Knodel, Inc. 
DIVISION OF STAUFFER-CAPPER PUBLICATIONS 


JULY 10, 1960 


ss 


a ne bien 
| 
KANSAS 2-REASONS WHY... 


tie ee Ee Topeka, Kanses, and "4 trade tetritory, is pne of he best 
are | markets in tha United States for mar advertised krands. 


ary a nS 

1. THE MARKET IS STABLE | i 
A prepanderence of state pay OF Which rake for steady amploy- 
ment plus « normal industry pnd egr 
stable o sdactene bbying powe | 


at 


2. pee ae 
2. MORE CUSTOMERS PER 
| The vest majority TRINET bre in the 
| .* They can afford to buy national brands and a 5 sh maaan of 
nt on items in the nétional bra (¢ group then 


ee 
-— oe ie Be ars 2 — 
No mre ge al dvertising Medium | | 


=-—Families Reg Tope ts Trade Territory as-the--= 


Tapeka Daily Capital and Topeka $1¢ se 


Combined Circulation 91,955 A. 
} 1. | 


=e 


| 


| 
} } 
| | | | | | 


SM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Per | | | | | Furn.- | | Lumber- | 
COUNTIES | Met. % Hsid. Buying | | Index > | House- | Auto- Gas | Bldg. 
CITIES Area Retail Power wality of Sales Mdse. | Apparel = Appi. motive | Stations | Hdwre. Drugs 
continued Code . 8. A. Sales index | Index | Activity ($000) | ($000) | ($000) ($000) ($000) | ($000) ($000) 


KANSAS 


Stanton i ‘ 4,732 0014 | O117:—si“} 

Stevens : d 5,713 0028 | 121 

Sumner j 3,536 0150 | 84 6,122; 1,010 
Wellington .0058 109 1,614) 417 


Thomas ’ 5,601 | .0086 | 121 901) . a | 2,435, 370 
Trego y d 4,110 ¢ | 1 | 


; | 1,530) 275 
Wabaunsee . ‘ . -0031 | , 242) | | | 744) 874 180 
Wallace ’ d . | 260 607 73 
Washington e ‘ d 638) 1,058) 2,334) 259 
Wichita . | 


1,206| 80 
1,772 210 


; ; | | 218) 381, 1,473 185 
Wilson ; ; 1,739) 1,423 523 

133 185 569 979 197 
17,483 7,600! 8,470 394) 14,654] 9,877 
16,411} 7,136, 8,150 ,008} 12,488} 8,454] 8,980 


Woodson 
Wyandotte ° 
A Kansas City 166, 247 .0769 


Total Above Cities 584, 607 7331 -5987 ‘ | 347 , 152) 78, 284| 191, 206 91,987 141,276 


57,821 


247 ,604 326,386 91,058 


| 


State Total 603,516 | 1.2061 | 3,855 11.1835 | 98 | 575,252] 131,849 


METRO. AREAS RETAIL SALES— GMD ESTIMATES, 1959 


Hutchinson 83,564 | . 4,220 | 0350 18,784) 3,868] 9,763, 5,200, - 5,326] 16,944, 6,932] 8,445] 2,414 


Topeka 182 ,658 ; ; -0810 40,785) 9,930) 26,384) 11,073) 12,516) 29,778 15,514, 14,501) 6 543 
Wichita 454,234 ° . - 1981 99,691) 25,193) 83,495, 26,328) 23,050) 92,456] 36,643) 35,286 17,249 


Total Above Areas 720 456 . 4,148 . 3141 


K £ N T U Cc K Y — (Other East South Central States: 


Alabama, Mississippi, Tennessee.) 


| 150,280 38,991) 99,642) 42,602 40,892, 139,178 59,089, 58,232) 26,206 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 168 


City County 


Ashiand Boyd 5 
Bowling } | enwe J | | 13) +15) 
Green Warren 32.0 | oe J | 10; 20 
Corbin Whitley 10.6] 151 3) | 12 | nas! | 0 7 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


SALES MANAGEMENT 


Kentucky Population-Income data, pages 166-170. 
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NUMBER OF OUTLETS . NUMBER OF OUTLETS 


é 


KENTUCKY 
(continued) 


Gas 
Sta. 


County County 


Total 
8 | Outlets 


_ 
qx 
— 


S Sees 
Calloway... 


ct 
S£8ss 


Hopkinsville. . 
Lexington. ... 
Louisville 

Madisonville. . 


216 
15 19 
20 16 
18} 13) 10 


— 


BeResese BS 


eee eS 
BErsRse 


_ 
_& 
oom enun 
a 


= 


SM ; The ““SM”’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1859 sive estimates by SALES MANAGEMENT. 


— | | Furn.- | 
COUNTIES | Met. g L Buying Index Drink, | General Auto- Gas 
E Pow wality | of Sales Places | Mdse. . | motive | Stations 


er Food | 
Index ndex | Activity | ($000) | ($000) | ($000) ) | ($000) | ($000) | ($000) 


310) | | 1,641) 632) —) 
| 3,825) 845) | 32 

775) 172 

104 


Bell wehae a. econ 
Middlesborough. . . . 
Boone 
Bourbon 
Paris 
Boyd 
AAshiland... 
Boyle 
Danville 
Bracken . 
Breathitt....... 
Breckinridge... . 


Sexeesee2es 


_ 
~ 
_ 


- 
BSIRSSSERSSSSRE 


= 


PO iieadsinenees 
Frankfort 
Fulton. . .. 


ne 


806 
794 
491 


= 


PREEsSSESETS 


a 
© 
A) 


Centucky Population-Income data, pages 166-170 
JULY 10, 1960 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Just For 


to Advertise in Paducah, Ky. 


ae 


Sales Management Metro Area Near Ky. Lake and Dam 


Paducah EBI $72,083,000 (1! million visitors) 
14-County EBI $229,328 Blue-Chip Industrial Area 
ABC City Zone: 52,016 Full R.O.P. Color 


The Paducah Sun Democrat a 


Burke, Kuipers, 
John Pearson, Rep. PADUCAH, KY. & Mahoney 


The “SM” symbols mark original, exclu- 


KENTUCKY sive estimates by SALES MANAGEMENT. 


RETAIL SALES— JM ESTIMATES, 1959 


Total Per 4 . | | Lumber- | 

COUNTIES | Met. Retail 4 Hsid. Buying | Drink. | General Gas Bidg. | 

CITIES Area Sales Retail | Power | Quality Mdse. | Apparel | . i Stations | Hdwre. | 
continued Code ($000) | U.S.A.| Sales Index | ‘index ($000) ($000) | ($000) | 


| 


Harrison 16,635 | . 3,869 d } | 1,229) 845 
Hart 11,723 | 3,006 | . | 1,144 133| 
Henderson 535 3,384 d ‘ . 2,069) 1,865) 
Henderson 9,013 | 9% . te 1,995) 1,865 
Henry “ F J 1,400) 
Hickman ’ : d 187) 
Hopkins y " i 325) | 4,321) 
Madisonville 5 f | , 98% 1,986 
Jackson : ‘ d j 979 
Jefterson . , q p } 110,248 
ALouisville 598, 898 243 | | ‘ 95,707| 
Jessamine 965 ¢ ‘ é 1,202) 
Johnson 503 | | 
Kenton 227 
Covington 92,959 | .0430 
Knott ,052 -0019 
Knox ,623 0045 
1Cerbin 
Larue... 
Laurel 
Lawrence 
Lee 
Leslie 
Letcher 
Lewis 
Lincoin 
Livingston 
Logan 
Lyon ‘ 
McCracken 565 
APaducah , 651 
McCreary 349 
McLean 118 
Madison ,826 
Richmond 21,740 .0101 
Magoffin 413 -0016 
Marton : ,211 .0052 
Marshall 197 .0051 
Martin ‘ -0013 
Mason ° -0105 
Maysville 16 .0089 
Meade 
Menifee 
Mercer 
Metcalfe 
Monroe 
Montgomery 
Morgan 
Muhlenberg 
Nelson 
Nicholas 
Onlo 


233 


ss 
._ 


#28 


460 


£83 


e888: 
#4 


— = 


163 
499 


eonw=-nN=anNao=o ww 


2 83: 


= 


o-—-- 
— 
= 
ow 


seerzee 


_ 


822222222 


SSx2~stserseaset 


0051 
-0031 
0020 
.0037 | .0044 
| 0116 | .0122 
15,448 | .0071 | .0043 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


eeesee2tSeesus 


BEBEREREZEESESs 


338 #2282 


- 
aeR 


1,773| 


Before using these figures see page 46° 
540 SALES MANAGEMENT 


«+ MOIST COVERAGE OF METROPOLITAN LOUISVILLE 


,_ sNSEEIEI COVERAGE OF KENTUCKY and SOUTHERN INDIANA 
' WITH ONE DAILY PW SP ARER COMBINATION 


’ POPULATION . 
$4,000,000,000 MARKET ca il Metropolitan a” 700,200 


Retail Trading Zone 1,092,100 


@ Metropolitan Louisville: 86% unduplicated ! a Indiana 
coverage of this $1,151,000,000 market bce Morte Ee hy weshte! 
{j) Retail Trading Zone: 75% unduplicated seit me monares 
coverage of this $1,634,000,000 
26-county market, including 
Metropolitan Louisville 
["] 40 Additional Counties: 
15% to 50% coverage A $1,347,000,000 
[_] 68 Additional Counties: Market 
Up to 15% coverage 


TOTAL RETAIL SALES. 


Metropolitan Louisville $851,973,000 
Retail Trading Zone $1,162,328,000 


EVERY DAY THESE NEWSPAPERS 
REACH MORE THAN A MILLION PEOPLE 


IN METROPOLITAN LOUISVILLE’ 
| 


4 
= 


get the last word between her door and store! 


Just get your message on a General sale! No doubt about it! You overcome 
Outdoor board, catch her eye on her consumer confusion when your message 
way to buy, and you’ve made yourselfa _is out selling on GOA’s giant boards! 


* 98% of all sales in Louisville are store sales! 
Source: U.S. Census 


— General Outdoor Advertising C Co. 


> “x aur The “SM” symbols mark original, exclu- 
we $ Tl ™ AT E $, 19 5 bd sive estimates by SALES MANAGEMENT. 


KENTUCKY RETAIL SALES— ( 


| Per | Eating & | \ 
COUNTIES | Met. 4%, Hsid. index Drink. | General Auto- 

CITIES Area Retail Quality | of Sales Food Places se. al. motive 
continued) {Code . S.A. Sales Index Activity | ($000) ($000) ) ) | ($000) 


Pike : d ; d nN, 094! 1, 320 
Pikeville 5}, 582 77 . 3,883 506 
Powell y d ; d | 255 
Pulaski | 
Somerset 
Robertson 
Rockcastle d ; 152) 
Rowan... A ; d | ' | 673 
Russell i ‘ ; : 54 ‘ 256 
Scott 
Shelby 
Shelbyville 
Simpson 
Spencer 
Taylor 
Todd 
Trigg 
Trimble 
Union.... 
Warren. 
Bowling Guin 
Washington 
Wayne 
Webster 
Whitley 
1Corbin 
Wolfe 
Woodford 


1,536 


6,162} 1,942 
5,674) 1,812 
1,352 280 
679 345 
1,303 
988 
580 


1,407 426 


Total Above Cities 1,553, 8 7 5768 s 12: 331,78 102 , 26 214,8 110,431 85,333) 316,372 85, 871) 108 , 796 63, 957 


State Total 2,732,972 : 3,288 . 659,558 173,731 337,509 152,186, 128, 17 pone ~ 202121) 223,181) 100,395 


METRO. AREAS RETAIL SALES— JM ESTIMATES, 1959 


Huntington-Ashiand 289.371 | . “3,853 | .1319 ; 88 71,788, 16,532, 49,423, 18, 15,072) 52,937, 18,770 17,381, 8,524 
Lexington... 185,428 | 5,151 | .0703 122 35,145 10,354 28,985 9,749 30,587, 11,590, 15,301) 6,870 
Louisville... L sste73 |. 4,030 | 3807 | | 100 | 193,008) 69,136) 118, 485 ' 40,860 163,253) 60,2891 45,141| 37,994 


SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 
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Before using these figures see page 464 


SALES MANAGEMENT 


WHAS RADIO 
IS GREAT RADIO... 


And in each market 
ONE GREAT STATION 
stands out” 


22s @e@eee@e#8es8*# 


Serving and selling Kentucky 
and Southern Indiana 


MEMBER OF RADIO WORLD WIDE 


Go where there's growth... 
Go WHAS RADIO 


50,000 Watts 
A-1 Clear Channel 


Represented National 


y Wy 


Henry |. Christal Co., Inc. 


*Alfred Politz Research, Inc. 


KENTUCKY 


Per l Eating & | Furn.- | Lumber- 
METRO % | Hsid. | Buying . ! House- | Gas Bldg. 
AREAS le of | Retail | Power . 1 | Appl. | Stations | Hdwre. | Drug: 
continued U.S.A.| Sales | Index ndex | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000 


Owensboro 0373 | 4,129 | . | 17,956, 5,37| 14,778, 4,878 3,062) 4,183) 6,018} 2,775 
Paducah 0331 | 3,932 | . a | 16,334) 4,249) 10,682, 5,141) 3,190, 14,579] 4,954) 3,285) 2,602 


| 


Total Above Areas 1,478 847 6840 4,106 F 4 | 100 334,232! 105,648) 222,353 97,140) 71,933] 


(Othe West South Central States: <<a 
LOUISIANA— At Oklahoma, 


Arkansas, Texas.) 


99,786] 87,086} 58,795 


NUMBER OF OUTLETS 
Map, page 173 ‘ 


City County 


Total 
Outlets" 


County 


Alexandria... Rapides 109! 112) 40 | 26) .. Lafayette. . 
Bastrop Morehouse ‘ 26 | | | 1} .. Caleasieu 
Baton Rouge East Baton - | Webster... 
Rouge ; . Ouachita . 
Bogalusa Washington | 20.8 | Natchitoches 
Bossier City Bossier ‘ | | “ ws 26.8) 353) 26) 
Crowley Acadia ’ | + 608. 1/6 ,041 1 ,466 1678) 524, 326 
Gretna Jefterson 5 .. St. | 15.5) 241) 62 48) 12| 17 
H Tangipah | 12) i) | | 12.5) 159) 28 22; 9| 18 
Houma Terrebonne | 20) ai | 163.8]1,621| 316) 255, 120 145 
Jennings. ... . Jeff Davis | | 41] . Lafourche... 13.9] 147; 29| 28 13| 16 
Jonesboro... Jackson ; 6 7 West Monroe Ouchit 17.21 227] 54] 43, 15! 15 


| 
a SE | 


“ 
58 
“& 


15 


RETAIL SALES— SM ESTIMATES, 1959 

COUNTIES Met. . * Index 
CITIES Area —_ of Sales Food ‘ q 

Code . ndex | Activity | ($000) $000 $000) ($000) 


Acadia J | 3,147 j 72 69 8,627 

Crowley 19,905 | .0092 | 4 89 106 4,312 
Allen 16,020 | . 4 : 72 62 3,661 
Ascension 20,822 | . Be : 69 5,838 


Assumption . ¢ ‘ 55 
Avoyelles 
Beauregard. . 


Bienville 


AShreveport 
Calcasieu 

A Lake Charles 
Caldwell 
Cameron 


Catahoula 
Claiborne 
Concordia 


De Soto ‘ 
East Baton Rouge... 16 

ABaton Rouge 
East Carroll 


East Feliciana 
Evangeline 
Franklin 


Grant ° 0021 1,612 

Iberia : . | 0247 3,906 
New Iberia ‘ | .0192 

tberville..... ’ .0090 2,783 

Jackson... . | 0064 | 3,967 
Jonesboro. . . . 8, .0041 

Jefferson ‘ ¥ - 0882 3,362 
Gretna 39, 0185 

Jefferson Davis A 0133 3,677 
Jennings dee : 0081 | 


- & 
22Ses7yess8 BBS 


| 
Lafayette " | .0442 | 4,619 -0381 
Lafayette ; ‘ | 0367 .0279 
.0230 | 4,223 0205 
0110 | .0078 
0047 2,650 0056 | 
.0113 3,439 .0122 
0091 0072 | 5 . , 781) , 4,531 


Louisiana Population-income data, s 171-176. Before using these figures see page 464 
SM Standard (4) and Potential (4) Metropolitan County Areas, © SM, 196( 


544 SALES MANAGEMENT 


E. Newton Wray, Pres. & Gen. Mgr. 
Represented by THE KATZ AGENCY, INC. 


LOUISIANA 


COUNTIES 
CITIES 
(continued 


Livingston 
Madison 
Morehouse 
Bastrop 
Natchitoches... .. 
Natchitoches 
Orleans 
ANew Orleans 
Ouachita. .... 
AMonroe-West 
Monroe 
A\Monroe 
West Monroe 
Plaquemines 


Alezandria-P neville. 


\ Alexandria 
Red River. ..... 
Richland. . 


Sabine... .. 
St. Bernard wa 
St. Charles. .. 


St. Helena. 
St. James. . 
St. John 


KB Syl 


CHANNEL 3 SHREVEPORT, LOVISIANA 


Sure, look at the Shreveport market! 


It’s big, from every view. That’s why people buy 
the station that gives you more for your dollar! 


BIG SHREVEPORT MARKET CLOSE-UP* 


Area: 49 Counties in Louisiana, Texas, Arkansas and Oklahoma. 


Population: 1,361,300 


Effective Buying Income: $1,773,368,000 


Retail Sales: $1,337,264,000 
Food Sales: $302,600,000 
Eat-Drink Sales: $55,394,000 
Gen. Mdse. Sales: $138,508,000- 


*Sales Management, July 10, 1960 


Apparel Sales: $90,472,000 


Furn-Hshid-Appl. Sales: $64,566,000 


Auto. Sales: $278,629,000 


Gas Serv. Sta. Sales: $109,711,000 


Lumber-Bidg-Hdwe Sales: $96,210,000 


Drug Sales: $44,852,000 


a 


831, 806 
112,326 


104,660 


90,933 
13,727 
11,133 
11,120 


104 ,309 


91 ,069 
82,016 
7,420 
16,362 


11,050 
13,417 
10,861 


1,877 


10,353 | 
9,026 | 


-0041 


Buying | 
Power 


Index 


-0091 
-0061 
0138 


RETAIL SALES— GYD ESTIMATES, 1959 


| Eating & 
Index | Drink, 


uality | of Sales Food Places 
ndex | Activity | ($000) | ($000) | ($000) 


69 52 4,191| 768| 
69 64 2,859) 735 
72 58 6,034 1,067) 
86 | 91 4,829 873 
61 42 5,208 737 
89 101 3,536 369 
102 113 188,382) 84,036 
102 113 188,382) 84,036 
94 104 21,398, 5,521 
106 129 18,805, 4,682 
111 150 15,929] 3,809 

88 | 66 2,876| 82 
70 45 3,992} 2,070 
61 45 2,543 769 
78 76 25,110 5,112 
105 187 20 ,282 4,013 
109 152 15,552} 3,763 
64 56 2,241 196 
66 56 3,230 477 
62 45 1,625) 343 
37 5,700 1,497 


2 
o 
a 
oe 
Led - 
= 
a 
ax) 
os 
3 


St. Landry 64,880 | .0254 .0308 62 | 82 10,912} 3,947 
Opelousas... . 12,523 | .0058 .0065 | 67 2,131] 708 
t. Martin 13,453 | .0062 .0091 61 41 3,169) 1,178 
eee 45,664 | .0212 0189 | = 82 92 14,195, 2,963 
Tammany......... 29,905 | .0138 .0133 75 78 8,112) 3,729 
angipahoa........... 63,431 | .0283 .0267 78 84 12,886, 3,579 
Hammond.......... 24,872 | .0115 .0072 114 183 4,346] 1,199 


~ 


~ 
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Louisiana Population-income data, pages 171-176. 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


1960 


JULY 


10, 


The ‘‘SM"’ symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT, 


~ Furn.- 
| House- | Auto- | Gas 
Apparel Appl. motive | Stations 


($000) | ($000) | ($000) | ($000 


425 266 4,510, 1,876 
594 471| 2,614) ‘1, 672| 
213 695) 6,064) 2,121) 
059 534) 4,529) 1,434) 
105 651| 2,327) 1 
105 518} 2,327, 1 
538| 50,655, 115,830] 37 
,538| 50,655] 115,830) 37 
,885 5,702| 23,579) 8, 611 


838 §,611 23,390 7,39: 
,012 5,090 22,003 5, 
9 


826 521 1,387 * 
87 98 173 2,039 
140 397 2,413 


6,001 4,750 17,821 4,660 
232 173} 1,055 
731 547 3,246 1,308 
586 485, 2,183) 1,200 
33 352} 1,178} 1,910) 
740 832! 971} 2,011! 
| 
50| 275 
385 616) 2,367 


4,089 3,346) 11,330 4,535) 
1,096 478) 3,022 1,165} 
597 301 2,574 


2,378 1,892 6,268 3,956) 

899, 1,307; 5,259, 3,037 
2,924 1,332, 13,009 5,372 
, 189 611| 5,325 2,454 


929) 
,300) 


19,253 8,513 
112 6,118 18,175 5,36 


| Lumber- | 


Hdwre. | Drugs 
se) | al 


947| 491 
911) 264 
1,767| 897 
1, 497| 690 
2,498| 638 
2,351| 582 
28,482| 35,442 


28,482) 35,442 


9,557; 3,571 


9,434 $,319 
7,356 2,799 


2,078 520 
860 89 
1,616 369 
5,846, 2,979 
4,956) 2,852 
4,444 2,411 
446 388 
3,368} 682 
| 

561) 413 
028) 714 
1,149) 597 
95 


6,480} 1,492 
1,794] 472 
2,320) 465 
7,337, 1,424 
2,456 950 
5,320 1,668 

725| 690 


Before using these figures see page 464. 
© 


SM, 1960. 
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get the last word between her door and store! 


Just get your message on a General sale! No doubt about it! You overcome 
Outdoor board, catch her eye on her consumer confusion when your message 
way to buy, and you’ve made yourselfa _is out selling on GOA’s giant boards! 


* 95.3% of all sales in New Orleans are store sales! 
Source: U.S. Census 


General Outdoor Advertising Co. 


hoa yf . The “SM” symbols mark ary exclu- ; 
LOUISIANA RETAIL SALES— JH J ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


a es hae se Lumber- | 


motive | Stations | Hdwre. 
$000) | ($000) | ($000) | ($000 


COUNTIES | Met. mm . | Buying ; ss Auto- | Gas Bidg. _ 
ugs 


CITIES Area Power | gaat | | of Seles Apparel 
(continued) | Code ( . $. AL _ Index _ Activity ($000) ($000) ($000) ($000) 


Tensas t : : .0038 | | 48 3 623} | 1,118) 813 
Terrebonne } . ; .0240 | | @ Y ,130} 5,359) 727) , 9,221; 5,075 
Houma 7,820 | 02: ; | . ,327| 3,798] 3,727} 3,116, 9,005) 3,663 
Union 766 | . . é | Y 1,059] 336) 3,768} — 1,032| 
. | 2,372} 1,838} 2, 5,987} 3,131 
Vernon j ia ‘ : : 348) (1,068) 3,785) 1,930) 
Washington . d s J ¢ 3,347| 10,125) 
Bogalusa 2,400 , , 208) 7,884! 
Webster , ‘ . y 214) 596) 2,408) 6,463 
Minden 8 . 007: 006 e g 809 , 397) é 3,640 
West Baton Rouge ; by J A , 469 
West Carroll ’ ’ 2.7 |. ’ 1,161 
West Feliciana : F 2,355 , 191) 999 


Vermilion 


Louisiana Population-Income data, pages 171-176. Before using these ce © sw 1960 464. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


“Eiies ae a a i art Ai DATA! 
IN RICH MONROE MARKET JUST Loo K AT THIS MARKET DATA\ 


Households 413,100 


Consumer Spendable income $1,957,916,000 
Food Sales $ 318,205,000 
oes Drug Sales $ 45,050,001 
Automotive Sales $ 289,304,000 


4 lj General Merchandise ...........$ 170,406,000 
e1vers Total Retail Sales ......... $1,374,491,000 


And you get more impact and 


circulation per dollar in radio on 
WNOE-Radio 50,000 watts @ 1060 KC 
New Orleans 
e KNOE-Radio 5.000 watts @e 1390 KC 


Menroe 


SHARE OF AUDIENCE KNOE-TYV Wonroe- va. 
9 A.M. TO MIDNIGHT 7 DAYS A WEEK ae AC Noe ENTERPRISES, INC 


= * enteens a ae yaa H. bs ae 
. Vice President eneral Manager— resented 
As reported in ARB, March 1960 : ER Teleision. inc. 


SALES MANAGEMENT 


"LOUISIANA 


RETAIL SALES— GYD Estimates, 


1959 


The * 


“SM” symbols mark original exclu- 
sive estimates by SALES A eet 


COUNTIES 
CITIES 
-ontinued) 


Met. 
Area 
Code 


‘a 


Places 
($000) 


Furn.- 
| House- 


Appl. 
($000) 


aa | Gas 


«$000 ) 


277 


741 262 


2 308) 618) 707| 


482 


Total Above Cities. ... 


2,119,635 | 


146,567 


340, o14| 171,916 


123,239 


motive | Stations in| 
(3000) | ($000) | (a000) | 


401 7 129 568 130,021 


78,646 


State Total........... 


METRO. AREAS 
A Alexandria. . . 
Baton Rouge. 
Lafayette 
\Lake Charles. 
AMonroe-West 

Se 
New Orleans... .. . 
Shreveport 


Total Above Areas..... 


MAINE— 


Map, page 179 


City 


Auburn. . 


Biddeford. . 
Brunswick... 
Lewiston... 
Portland... 


COUNTIES 
CITIES 


Met. 
Area 
Code 


Androscoggin. . .. 
ALewiston-Auburn 
AAuburn 
ALewiston 

Aroostook . . 

Presque Isle 

Cumberland 
Brunswick 
_ Portland . ‘ 


84 


County 


. .Androscoggin 
.. Kennebec. . .| 


104,308 
293,758 | 
95,611 | 
155,352 | 


112,326 | 
1,035,875 | 
332,071 


2,128,302 | 


_ chusetts, 


81.41, 


Total 
Retail 
Sales 
($000) 
105 ,959 
89,650 
31,756 
57,894 
99,754 
21,668 
254 ,486 


\ 


| 3,171,556 | 


Total 
| Outlets 


SB8 


496 
021 


U.S. A. 


20,275 | 


152,192 


07 04 


3 
(Other New England States: Connecticut, Massa- 
New Hampshire, Rhode Island, Vermont.) 


9) 171 


IL SALES— @ ) ESTIMATES, 


25,110) 
68,824) 
16,286) 
35,392! 


21,306) 
268 , 551 
7a 


1959 
6,112 


18,270 
42,890 
17,681 
19,555, 


| 

18,080) 
188,168) 
38,927 


4,276 


NUMBER OF OUTLETS 


| 


83 .sn 88 B | Sat. 
SuBaea 


oe 


_ 497, 242) a. 239) 


.. Kennebec. . 


_Cumberiand. | 


222,814) 448, 648} 210, 940) 


162,926 


5,970 
16, 777 
4,081) 
al 


5,702) 
58,274) 
19,630, 


| 678,172 235,614) 244,971) 


19,253 
61,630 
19,582) 
32,059 


8,513, 5,846 
22,576, 24,947 
6,786, 10,098 
12,000| 17.700 
8,611 
| 4,288) 

23,947) 


23,579) 
146,918 
69,575 


9,557 
37 ,886 
23 , 287) 


348, 482| _188, 08 M6, 736| 372, 607 137, a4 _128, “a 


NUMBER OF OUTLETS 


112,358 


~ 2,979 


11,814 
2,824 
4,988 


3,571 
40,913 
11,675 


_70.06 


3.5 aa 


Buying 


ndex 


| 
| 


| Index 
of Sales 
Activity 


uatity Food 


_ ($000) 
101 


RETAIL SALES— @D ESTIMATES, wa 


| — 


oe | 
_ (9000) } 


General | 
Mdse. 
($000) 


24,474) 
3,955 
61,493 
4,779 
31, 082 


| Furn.- 

| House- 
Apparel | Appi. 
($000) ($000) 


3,385 
2,946 

643) 
2,303} 
3,230| 


421 


8,759) 
1, 156| 
5, 658} 


_ 3 


17| 


Auto- | 
| motive | Stations | Hwdre. 


($000) | ($000) _ ($000) 


19,823, 6,374 
18,058} 4,988) 
11,678} 3,001 
6,480} 1,927) 
22,087, 6,729 
| 5,390} 1,083 
45,983] 15,245 
4,266) 1,185) 


27,599] 5,707} 5,444) 


4,179 


Maine eaitiiads Income data, pages 177-179 
SM Standard (4) and Potential (A) Metropolitan County Areas 


10, 


1960 


Before using these figures see page 464. 
© SM, 


SIX'S FAR-REACHING EFFECT COVERS 2/3 OF MAINE'S 
RETAIL SALES AND 1/4 OF NEW HAMPSHIRE'S 


WCSH-TV 


HERE’S THE MARKET* 


Maine 


New Hampshire 


WCSH-TV 
Total 


Population 


602,000 
(65.5%) 


134,600 
(23.5%) 


736,600 


$1,047,288,000 


$288,863,000 $1,276,151,000 


Retail Sales 


731 466,000 


158,647,000 


890,113,000 


Food 


208,574,000 


47,550,000 


256,124,000 


Drug 


26,477,000 


3,966,000 


30,443,000 


Automotive 


115,342,000 


27,606,000 


142,948,000 


*Excluding 6 of the counties credited to us by NCS #3. 


NBC for 


PORTLAND 


MAINE 
BROADCASTING 
SYSTEM 


WCSH-TV—(6), Portland 
WLBZ-TV—(2), Bangor 
WCSH-Radio, Portland 
WLBZ-Radio, Bangor 
WRDO-Radio, Augusta 


Largest Single Selling Job in Maine 


ONE Daily with 75% Coverage of 7 Counties (it takes 8 Dailies to Cover the Remaining 9 Counties) 


Over a HALF-BILLION in Income e 


It’s your largest single sales package . . . your greatest economy 


buy . 


. . your Number One buy . . 


. in Maine! Schedule the 


Daily News for year-round big volume and testing—100% 
coverage of 10-mile City Zone, 75% coverage of 7-county ABC 


trading area. 


See our Advertisement on Page 178 


Che Bangor Daily News 
MAINE'S LARGEST DAILY—73,760 ABC 
National Representatives—JOHNSON, KENT, GAVIN & SINDING, INC. 


Population 
Income 
Sales . 
Food 


General Mdes. 


Furn-Appliance 
Apparel 
Automotive 
Gasoline 
Lumb-Bldg 
Drug 


Over a THIRD-BILLION in Sales 


353,700 
$543,139,000 
385,008,000 
106,987,000 
48,852,000 
12,985,000 
18,715,000 
72,335,000 
27,551,000 
22,090,000 
9,474,000 


“wise 


wwwwwwww www 


MAINE 


COUNTIES | Met. 
CITIES Area 
continued Code 


South Portland 
Westbrook 


Franklin 

Hancock 

Kennebec 
Augnata 
Waterville 


Knox 
Rockland 

Lincoin 

Oxford 


Penobscot 
ABangor 

Piscataquis 

Sagadahoc 
Bath 


Somerset 
Waldo 
Washington 


York 
Biddeford 
Saco 
Sanford 


Total Above Cities 


State’ Total 


METRO. AREAS 


ABangor 
Lewiston-Auburn 
Portland 


Total Abeve Areas 


Main Population-income data, pages 177-179 


143,708 
105 959 
254 486 


504 , 153 


0065 


0158 
- 0082 
0156 


-0465 
0128 
0034 


4,193 
RETA 


4,636 
4,433 
4,913 


4,725 


Buying 
Index 


0135 
.0074 


-0610 
0248 


Power | Quality 


81 
100 


Index Activity 


RETAIL SALES— GYD estimates, 
| ; | Eating & 


Index 
of Sales Food 


($000) 


Places | Mdse. 


Drink. | General 
($000) ($000) | 


58 


| 
| 


542 741 
441 


Apparel | 
($000) | ($000) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 


Furn.- 
| House- 
Appl. 


1,137 


299 


Gas 
Stations 
($000 


motive 


Auto- | 
($000) | 


Lumber- 


4,318 
2,475 
5,225 
10,710 


28 206 
20, 064| 
2,671| 
2,459) 
1,611 


3,585 
1,170 
1,660 

972 


5,160 
2,390) 
5,299 


3,185 
1,171 
2,425 


15,999 
4,795 
699 
2,379 


9,082 
1,902 

888 
1,030 


132, 566 


21,549; 82,153 


41,307 


105, 952 


103 
106 
120 


-0610 | 94 
0465 101 
- 1033 105 


- 2108 


SM Standard (4) and Potential (4) Metropolitan County Areas. 


m1 


iL SALES— JM ES 


294,229) 47,096) 131,480) 


TIMATES, 1959 


5,690) 
4,803 
11,990 


35,736 
27,724 
61,493 


61,629 


8, 168| 
7,319 
16,839 


_ 198,906 


28 ,206 
19 ,823 
45,983 


10,091 
6,374 
15,245 


3,385| 
8,759 


124,953, 22,483 


Lt 


17,234) 94,012 31,710 


28 , 367 
65,188 
"6,767 


4,520) 
11,925 


La 


12 


Before using these figures see page 464 
© SM, 1960 


FOR THE MEANING OF 


The solid and open Triangles, SM Trade-Mark, Bold Face Lines, Light Face Lines, 


Italic Lines in these tables, and for an explanation of the Maps .. . 


See Page 67 


SALES MANAGEMENT 


Aberde: 
Annapo 
Baltimo 
Bel Air 

Bethes 
Cambri: 


Maryla: 
JUL 


Portland is Maine 


INCOME & 


Portland, Northern New Eng- 
land's only metropolitan area, 
is the heart of Maine. The 
its 


commerce, banking, transporta- 


state's major industries, 
tion and recreational facilities 
are centered in or near Port- 
land. Income per household is 
$6,530. And income for Port- 
land's five-county area with 38 


percent of Maine's population 


is $584,416,000. 


SALES & 


Portland is the largest whole- 
sale and retail center north of 
Boston. Total retail sales of its 
five-county area amounted to 
$45!,.401,000 in 1959. Food 
sales were $117,097,000, auto- 
motive, $56,862,000, and gen- 
eral $48,229,000 in these five 
counties where the Portland 
Press Herald—Evening Express 
provide daily coverage of 77 
percent of the households. 


TESTS 


The rest of the nation as well as 
Maine looks to Portland as the 
Testingest Test Market in the 
U. S. More and more new 
products are being promoted 
in the Portland newspapers be- 
cause Portland ranks 
1—First in the U. S. as a 
75,000-150,000 test city 
6—Sixth among all U. S. 
cities 
2—Second among all New 
England cities 


Portland Maine Newspapers 


Press Herald — Evening Express — Sunday Telegram 


Represented by The Julius Mathews Special Agency, Inc. 


MAINE STATISTICAL AREAS 


RETAIL SAL 


Per 
%, Hsid. 
of Retail 
S Sales 


Total | 
Retail | 
Sales Power 
( Index 


) 


93,801 
193 , 262 


Lewiston-Auburn 
Portiand 


0434 
0894 


Total Above Areas 287 ,063 - 1329 


MARYLAND— 


Map, 


page 173 


Total 
& | Outlets 


ty County 


« | Pop. (thous. 


Aberdeen 
Annapolis 
Baltimore 
Bel Air 
Bethesda 
Cambridge 


Harford 
Anne Arundel 
Baltimore 
Harford 
Montgomery 
Dorchester 


2 


s 
J 


316 60 65 10 40 17 
985.7|11495 3,345 2696 958 804 492 
4.5) 87 7m 64 UCU 
78.1 * . . . ° . 
12.5] 193 32 28 28 23) 19 


Maryland Population-Income data, pages 179-183 


JULY 10, 1960 


Buying 


ES— JSM ESTIMATES, 1959 


Eating,& 
Drink. 
Places 


Index 
Quality | of Sales 
Index Activity 


General 
Food Mdse. 
($000 


101 104 
114 123 


23,549 
46 ,388 


4,188, 12,974 
7,790, 31,477 


109 116 69,937 11,978 44,451 


(Other South Atlantic States: Delaware, District of Columbia, Florida, 
Georgia, North Carol'na, South Carolina, Virginia, West V rginia.) 


NUMBER OF OUTLETS 


City County 
College Park Prince 

Georges 
Allegany 
Talbot 
Cecil 


17; 28 
317, 729 Cumberland 
10 Easton 
. . Elkton 


Apparel 
($000) ($060) ($000 


7,319 
15,594) 


The “‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
Furn.- | | 
House- | Auo- 
Appl. motive 
($000) ($000) 
2,998 18,770 
7,005 33,277 


Gas | Bidg. 
Stations | Hdwre. 


Drugs 
($000) ($000) 


($000) 
4,928 
8,499 


3,533 
7,413 


1,828 
5,471 


10,946 7,209 


10,003, 52,047 13,427 


NUMBER OF OUTLETS 


s | Continued on page 550 


© SM, 


CONCENTRATED COVERAGE! 


The Herald-Mail gives saturation 
coverage of the Hagerstown, Md., 
home county. In addition, it pro- 
vides sales producing coverage of 
Hagerstown’s 5-county, tri-state 
shopping area. Retail Sales of $278,- 
453,000 were recorded in this area 


during 1959! One of Maryland’s top 
market areas and a good test market 

. isolated by natural terrain with 
rural and urban balance which pro- 
vides incomes comparable to all mid- 
south, Test or concentrate with the 
Herald-Mail. 


eter 


FRECKLE 


Hhe Herald-Mail 


HAGERSTOWN, MD. 


NUMBER OF OUTLETS 


MARYLAND 


Cont. from page 549) 


City County 


Mount Rainier Prince 


Hyattsville 


Laurel 


‘The “SM” symbols mark original, exclu- 
1969 sive estimates by SALES MANAGEMENT 

COUNTIES | Met. 
CITIES Area 
Code 


General Auto- 
Mdse. | Appar motive 


Index 

of Sales 

Activity 
Allegany J . < | 3, é 81 
ACumberland 2, 0233 | 132 
Anne Arundel 4 , 2 76 
Annapolis , 08% A | 147 
1Baltimore , | « . , 99 
2 ABaltimore 1,418, 192 9 ; 119 


Buying | 
Power 
Index 


Drink. 
uality Drugs 
($000 


Places 
($000) ($000) ($000) 


5,270, 11,228) 15,234 
3,110) 9, 825) 12,011 
20,243| 16,279 23,861 
3,255) 2,090 11,762 
175,066) 338,360 249,682 
145,407) 307, 183) 213,941 


Food 
($000) 


24,609) 

13, 954) 

54,162 

14, 256| 

411,601) 
300,718) 
| 

61 2,913) 
100 


64,820; 


Calvert 
Caroline 
Carroll 

Westminster 
Cecil 

Elkton 
Charles 
Dorchester 

Cambridge 


11,192 | 1,427 2,049) 
3,173 
11,645 
6,687 
10,328 
3,286 
6,504 
4,088 


1,011 
1,328 
3,962 
1, 168) 
5,704 
1,560 
2,767 
1,299 


— 
1,976| 
587| 
5,303] 
1,166 
5,456 
1,364) 
859 


- is tie “a 
SBSHRS2ES2 


Kent 

Montgomery 
Bethesda 
Roekville 
Takoma Park 


Prince Georges 
College Park 
Hyattsville 
Laurel. . 
Mount Rainier 

Queen Annes 

St. Marys. . 

Somerset 

Talbot 
aston 

Washington 230) ‘ a 3,815 
(Hagerstown 73, | } 119 


3,148 
2,932 
2,828 
6,563 


4,013} 13,987] 3,363 


* Data not available 

Maryland Population-Income data, pages 179-183. 

SM Standard (4) and Potential (A) Metropolitan County Areas 
Before using these figures see page 


SALES MANAGEMENT 


1 Baltimore County combined with the Independent City of Baltimore. © SM, 1960. 
2 General merchandise sales include sales of “‘non-store retailers’. This category 

was first included in the 1948 Census and is particularly significant for cities 

listed in the retail sales introduction, on page 464, under heading “Mail Order’’. 
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Our Regional Research Facilities 
Can Give You: 


. Information on statistical source ma- any market for both consumer and in- 
terial, public and private. dustrial products, new and old. 


. Back data and forecasts on economic . Current estimates and forecasts of 
trends for specific markets. the volume of business in your in- 
dustry. 


. Help in setting sales quotas. 
. Help in ironing out weak spots in . Forecasts of company sales. 


distribution. . Information on where to locate new 
. Information on the location of good retail outlets. 


markets (and bad). 10. Information on where to locate new 
. Information on the characteristics of manufacturing facilities. 


As specialists in all regional aspects of market research, of which the 
data published in the Sales Management Survey of Buying Power 
represent a single though important by-product, Market Statistics, Inc. 
is in a position to supply quick answers to a variety of questions bearing 
on the basic problems of distribution. If you want to know where to 
locate a new outlet, or where to pick a new distributor, or whether to 
hire or fire salesmen for Area A as opposed to Area B, we may already 
have the answers, or will be able to help you get them. 


In addition, we have successfully integrated the use of SURVEY OF BUYING 
POWER data with field surveys to 


. Determine your total potential mar- 6. Improve product design and pack- 
ket and how to reach it. aging. 


. Determine comparative prices, profit 


. Establish share of each manufac- navegins anid turnover studies. 


turer's sale in total market. 


. Analyze causes for business decline. 
. Determine the characteristics and lo- 


: . Conduct sales and dealer studies to 
cation of your market. 


improve external and internal sales 
. Determine consumer brand knowl- set-up. 
edge, brand loyalty and brand . Conduct new product studies. 


switching. 11. Conduct motivational research stud- 


es ies to determine consumer attitudes. 


tudes toward your and competitors’ 12. Conduct probability sampling to de- 
products. termine consumer attitudes. 


In short, the complete range of market research problems can now be tapped with the facilities of 


MARKET STATISTICS, INC. 


Research Consultants to Sales Management 


630 Third Avenue, New York 17, N. Y.— YUkon 6-8557 


JULY 10, 1960 


NOW $1 BILLION BUYING POWER ~ 


The $1,000,966,000 effective buying income earned by WBOC 
land residents in 1959 makes this truly a MAJOR market. WBOC, 
the prestige radio station, is this year celebrating its TWENTIETH 
YEAR of noteworthy service in this flourishing area. 

WBOC Reps: Burn-Smith Co. 


From the center of the Del-Mar-Va Peninsula, WBOC-TV beams 
the only consistently clear television signal to tens of thousands 
of homes. WBOC-TV originates local programs tailored to the 


tastes of more than eighty local communities . . . Plus top ABC, 
CBS, NBC programs. 


WBOC-TV Reps: Headley-Reed Co. 
For more facts contact 
The WBOC stations, Radio-TV Park, Salisbury Maryland 


The “SM” 
MARYLAND RETAIL SALES— GYD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


er Eating & Furn.- | Lumber- 
COUNTIES Met. 5 q Buying Index Drink. | General House- Auto- | Gas Bidg. 
CITIES Area Power Gate of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hwdre. | Drugs 
continued) | Code . S.A. | Index ndex | Activity | ($000) ($000) ($000) ($000) ($000) ($000) ($000) ($000) $000 


Wicomico . y | 4, .0273 101 .678| 025] 11,313) 5,788] 3,591) 13,835) 4,328) 4,397 
Salisbury 54,930 254 | 0145 | 149 10,759) 5,627] 3,329 9.576, 3,347| 2,794 
Worcester 43,730 | . .0140 102 | : 3,295 8,055) 3,387) 3,216 
Pocomoke City 13,262 ; 0034 | 148 | 26 y 1,938 3,865) 892) 449 


Total Above Cities. ...] 2,155,285 178,691] 392,572) 139,987; 109,693] 371,186) 109,726) 94,813 


914,220 295,155 527,189 192,123 147,929 562,810 241,059 196,988 146 


State Total 


METRO. AREAS RETAIL SALES— JM ESTIMATES, 1959 


Baltimore 2,013,309 | .9311 | 4,110 | .9714 99 95 480,866) 200,768 120,229] 91,481, 295,806] 122,319| 90,198 
\ Cumberland 89,496 | .0414 | 3,403 | .0439 86 81 24,609 5,270; 11, 5,865, 4,757 15,234) 6,622 6,226 
Hagerstown 101,473 | .0469 | 3,815 | 0486 93 90 23,840, 7,135 i 6,628) 4,516, 16,451| 7,029) 7,181 


Total Above Areas 2,204,278 1.0194 4,061 1.0639 98 94 529,315 213,173 : 132,722 100,754 327,491 1 


M A 5 5 A Cc 4 U s b T T y — (Other New England ‘States: Connecticut, Maine, 


New Hampshire, Rhode sland, Vermont.) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 184 


Pop. (thous.) 
Outlets 


City County 


Total 


City County 


| 
| 
| 


Adams 

Renfrew Berkshire 
Arlington Middlesex 
Athol Worcester 
Attleboro Bristol 
Barnstabie _ Barnstable 


Rol . Middl 


Haverhill Essex 
Holyoke Hampden 
Lawrence Essex 
Leominster... Worcester 
Lowell Middlesex 
Lynn Essex 
Malden Middlesex 
Marlborough. . Middlesex 
Medford Middlesex 
Melrose Middlesex 
Methuen Essex 
Middle- 
borough Plymouth 11.9) 169 
Milford... . .. Worcester 15.7] 235) 
Natick... .... Middlesex 29.6) 217 
Needham Norfolk . . 26.2) 147 
New Bedford. Bristol 107 .4}1 , 367 
Newburyport..Essex.......| 14.8] 215 
Newton Middlesex 91.7] 640 
North 
Attleboro. . Bristol 

North Adams Berkshire 
Northampton,. Hampshire. . 
Norwood Norfolk . 
Palmer Hampden 

| Peabody Essex 

| Pittsfield Berkshire 2 109 


Beverly Essex 

Boston Suffolk 

Braintree Norfolk . 
Plymouth 


Exege 


Middlesex 
Fall River Bristol 
Fitchburg Worcester 


Fr ina Middl 


= 


BSELSRBa~2& 
Ss82éess SF 


Gardrer Worcester 
Gloucester .__ Essex 
Great 

Barrington. Berkshire . 6 16 
Greenfield... Franklin ls 277, 3% 37 


esereBanreBikSRo 


BaoalBVSSrarwuSssasez 


~_— 
no 


_ 

yn 
_=— 
on 


Massachusetts Population-income data, pages 183-191 
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218 


The Hub 
of the Merrimack Valley... 


Greater 
Lawrence 


covered completely 
by the Lawrence 


Eagle- 


id 
Tribune 
The Largest Newspaper 
in Essex County 


CAST HAMPSTEAD 


. oERRY * 
WEST HAMPSTEAD 


oceey \ @ aanssrea| NEWTON a 
| « | 9 Lyin seuay- 
* sage 


\ \y \ ATKINSON PLAISTOW /rggec 


/j Y/ 


SOUTH HAMPTON eo 


\ 


Se nN 
6 “ 


TOPSFIELD 
Boars ’ es 
a“ \ 5 
— Y ‘pier 
HATHORNE 
% READING om 


WORTH = % 
Res 


“ASSAcHYsttt® 


MASS. 


City 


Walth 


County 


Plymouth Plymouth 
Quincy Norfolk 
Revere Suffolk. . 
Salem Essex 
Somerville Middlesex 
Southbridge... Worcester 
Springfield. ... Hampden 
Taunton Bristol 
Wakefield Middlesex 


widdl 


Adams Renfrew 

Great Barrington 

North Adams. 

A Pittsfield 
Bristol. . 

Attleboro 

AFall River 

New Bedford 

North Attleboro 

Taunton 


Dukes 
Essex 


Beverly 
Janvers 


loucester 
averhill 
awrence 


nn 


COUNTIES | Met. 
CITIES Area 
Code 
Barnstable 
Barnstable 
Berkshire 122 


52 


21 


of 


U.S. A. 


-0495 
0146 
-0813 
.0050 
.0061 
-0112 
0428 
- 2064 
-O151 
.0567 
.0615 
. 0092 


.0229 
-0056 


-3380 
-0204 


. 0569 


JULY 10, 


NUMBER OF OUTLETS 
Fa] City County } 
RSL AES Lo Nicih oe Seiadhastoenteeee Bw BS =] a Howl ek 
54) 15 14 13| 15 18) 15} 9 Watertown. ..Middlesex...| 40.0] 324] 88) 87} 21| 12 16) 22| 39] 
122| 64| 67) 49| 33| 91| 38) 30 Webster...... Worcester 14.4] 199) 31| 41| 14) 18) 15) 15) 20] 
107| 38) 20 15| 16| 25| 16) 21 Wellesley. . . . Norfolk 24.6] 180, 17; 20, 16) 31| 8 12) 12| 
93, 40 61\ 28| 28| 52| 29| 16 West AaAEBE Re 
113, 60, 32, 29) 23) 53, 33| 44 Springfield..Hampden....| 24.2) 240, 46, 68; 20 8 16, 20) 30 
40, 19 22) 21| 8| 18] 10 7 Westfield.....Hampden.... 23.3] 304) 41| 43) 45, 27| 26 14| 30 
364, 162 163 141, 74| 165| 77| 78 | Weymouth....Norfolk.....| 50.7} 297) 73| 48| 27\ 11| 16) 17) 34 
84 38 45 29, 25| 67| 19| 13 Woburn......Middlesex...| 26.1} 240| 65, 22| 21) 19, 14) 10) 33 
18) 15 16 19 13) 15) 11 7 Worcester... .Worcester 209.9]1,968 403 394, 135, 174, 119 88 178 
85 47 48 33 22| 35, 24 27 || | 


RETAIL SALES— JM 


ES TIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Per an ~ | Eating & Furn- | ; | Lumber- 
Hsid. | Buying | Index Drink. | General House- | Auto- Gas Bidg. 
Retail Power Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre Drugs 
Sales Index Index Activity | ($000) ($000) ($000) ($000) | ($000) x ($000) | _($000) ($000) ($000\ 
6,199 | .0371 | 117 | 156 28,880, 11,380} 9,187| 5,686, 3,000| 10,644) 7,528) 10,628) 3,724 
.0102 134 192 6,920 2,877 5,063 2,766 939 4,412 1,842 1,791 1,080 
4,191 -0828 106 104 44,647 11,785; 20,214 11,822 9,329) 26,619 10,204 9,590 5,238 
007. 89 60 4,402 644 570 552 393| 630 827 1,142 254 
0052 116 |) = «136 3,710) 507) 1,214 477 648 1,876 609 508 619 
-O115 100 97 5,180 1, 266) 2,273 2,577 1,663 3,379) 1,646 931 725 
0382 119 | 134 22,272 5,699 15,069 6,974) 5,410 14,121) 4,044 5,134 2,665 
3,699 2184 98 93 125,138 33,694) 46,561 31,133) 23,326) 64,281) 25,371 23,362 14,571 
0155 | 107 | 104 10,961 2,304) 1,510 3,050 1,316) 4,934) 1,739 1,382 835 
.0574 9% | 97 33,394 7, 832| 16,230} 11,789) 10, 105) 13,180} 5,498} 5,198] 4,624 
-0613 | 102 | 102 37, 806 8,571 22,344) 10,391 6,780) 15,186 6,798) 4,078 5,005 
0083 | 109 121 ca 2,112! 1,353 707 801) 3, 845) 1,276) 1,434 401 
0227 96 97 12,869 4 176| 2,531| 3,539 2,966 5,989 3,154 4,481 1,446 
6,632 -0037 116 175 sd 762 955 474 387) 1,715) §22) 1,041 424 
4,274 .3404 108 108 194,636} 58,566) 97,228} 56,878 31,234) 90,382) 42,566) 35,923) 25,190 
0208 110 | 109 nae 2,244| 3, 826) 888 1,568} 9,785] 3,193, 1,967] 1,470 
.0098 2 6| 690 5,385]  2,560| 1,077) 401 533} 2,672) 1,715] 2,636 651 
0156 105 | 107 9,981} 2,349) 7,000/ 2,469 1,233} 3,384) 1,634) 2,464) 1, 516 
0296 115 132 18, 228) 3,731 9,817) 3,963 3,995 13, 454) 3 911) 4,438 2,051 
.0448 111 125 25, 075) 7,171 16, 107| 10,915 6,215 16,389 4 728| 5,511 3,794 
-0612 110 103 34,933 10, 886 20,204 9, 680 6,476 11,975 5,831 4,129) 4,476 


The “SM” symbols mark original “exclu- 


24) 18 
7; 6 
13, 8 
8 7 
24, 8 
19} 14 
20, 9 


cout 
cn 
(cont 


Hampst 
North 
+e } Middies 
ae Sie ge eg Arling 
Belm 


i nS (ee ’ ; Camt 

Sprinafield» (Mass «) Newspapers ae 1 = 
UNION om REPUBLICAN Sunday DAILY NEWS pm ve Fram 

Offices Also In New York: J. Cardinale, 60 E. 42nd St., OX 7-8422: oa 8 ; f Lowe 

Boston, N. K. Reynolds, 478 Statler Bid HA 6-0563: Chicago, G. Col Mald 

228 No. LaSalle St., ST 2-4829: San Francisco, J. Birch Co.: Los Angeles, A. 0. Viller : Marl 


Marll 
Medf 
Melr« 
= : = peeeeseereenteinentom : Natic 
The “SM” symbols mark original, exclu- Newt 


ah oi i a, ane 


MASS. RETAIL SALES— GUD estimates, i959 sive estimates by SALES MANAGEMENT 


Some 
Per | | Eating & | | Furn.- | Lumber- Wake 

COUNTIES | Met. oo Hsid. | Buying | Index | General House- | Auto- Gas Bidg. Walt 
CITIES Area of Retail Power | Quality | of Sales Food Places Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs ws 
(continued) | Code U.S.A. | Sales Index | Index |_ Activity ($000) | ($000) ($000) ($000) | ($000) | ($000) ($000) | ($000) $000 Wate 
_ : ¥ Wobr 


Methuen 20, 2: 0004 0139 93 | 8,328 2,260 835 297 1,900 
Newburyport 22, 0105 0092 1 | 7 6,173 . 052) 1,495 , 863 3,699 ’ 2,076 Nantuc 
Peabody 50,663 | .0281 0209 127 12, 180| , 867| “12,604 , 3,530 602) 87 Norfolk 
Salem ' 0399 0299 | 13 19, 987] , 692! 8, 666) , 11,227 934] 74 Brain 
Franklin . .0305 0313 | , , 3,088) 10,441 | : Brool 
Freenfield 37,611 | .0174 0132 | 1 , 652| , 333] 2,574] ' 7,127 
Hampden. . . 2534 , 2454 | | . .705| 77,378 
Chicopee 197 | .0223 0304 | f 989) , 758 , 635 452} 7,169 
AHolyoke 5, 0395 0348 22, ‘ 2,53 918 928) 259 298 17 2, 5 Quin 
Palmer " 0064 0066 - 2, : , 7 : 538 26 Welle 
ASpringfield ! 58: 1238 -1140 2 3 7, 59 / 27,477) ; »l 2,723 2, ), 241 Weyt 
West Springfield 3,427 0201 .0168 24 | q 9, ! ,643| 2,492! "7 _— 
Westfield 38,8 .0180 0154 : 9,102 4 460, 2,071 3% 7,3 3,196} 1, 09% Massac 


SM; Sti 
... in the Valley of Good LIVING 
(MASS.). . . in the Valley of Good Selling 

97.3% Coverage of Greenfield City Zone. 
Greenfield, at the top of Western Massachusetts, a Total ABC Circulation in Franklin County 
self-contained, isolated market, has an Effective Area, 13,014 
Buying Income per Household of $7716-amongst the 
top in the State. This is 21% higher than the USA Facts: Highly Skilled Labor Force, Year 


Average "Round Employment, Diversified industries 
| with Tools, Paper and Farming predominant 


Franklin County's Retail Sales Were 66 Million Dollars 
Plus (Sales Management estimate) in 1959. This news- 


ne aches §6=6 Recorder-Gazette 


them 
" REPRESENTED BY BURKE, KUIPERS G MAHONEY, INC. 


SALES MANAGEMENT 


HOLYOKE CITY ZONE—123,645 Population 
$170,000,000 SALES MARKET 


35,100 Families The Transcript-Telegram — with Holyoke City Zone is on the move— 

$255,555,000 Income 76% coverage of the city zone—is with solid gains in income and retail 

al “ry sales based on greatly expanding in- 

$7,281 Per Household the only daily that delivers this big dustry. The Holyoke Water Power . 
$170,305,000 Sales “must” segment of the metropolitan 


pany is investing $35 Million in a power 
$4,852 Per Household market. plant to meet local growth needs. 


The HOLYOKE TRANSCRIPT-TELEGRAM botyoke, mass. 


City Zone’s Daily Reading Habit for Generations Represented by The Julius Mathews Special Agency, Inc. 


The “sm” symbols mark ori inal, exclu- 
RETAIL SALES— @ ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


| a Furn.- | Lumber- | 
COUNTIES | Met. i x, Lb Buying Index | Drink. | General House- | Auto- Gas Bidg. 

CITIES Area i Power | Quality | of Sales | Food Places | Mdse. | Apparel | Appi. | motive Stations | Hdwre. | Drugs 
continued) | Code ) | usa index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


23,500} 6,859, 7,673; 4,950 j 15,438} 5,870) 7,178} 3,679 

.740| 4,925] 3,527 i 7,815) 1,873, 1,961) 1,531 

016 205,041| 77,273 y 217,127] 81,654) 80,843) 

070} 2,259} +=: 1, 483 403 8,548} 2,629) 2,225] 

017 731| 4,692 ‘ 5, 675| 1,586) 1,061 

442 703] 8,158} 19,000} 27,819} 10,861] 9,825 

535 226} 560 3, 268| 104] 

359 968} 6,246) 2, 9,721) 

343 415} 11,103} «5, 16,763) 
5,830 16, 480| 
1,308| 4,700} 
940 ¢ 2,930 

12,758 

2,239 


a f ~ | Eating & 


Hampshire .. 188) . j J 0488 88 

Northampton 29 019 .0179 | 109 
Middlesex... ~ 21) 1, t . a | y -7276 101 
Arlington. 4 35,§ .0281 


Belmont 28 , 446 013: .0202 
Cambridge 224,: .1037 .0890 


B vo 


Everett , 33 , 956 OE .0233 
Framingham 5, 953 0395 0282 
Lowell. . 
Malden. . 97 , 036 
Marlboro-Hudson 31,264 
Marlboro 20,794 
Medford 5,127 
Melrose 21,765 


wer ocaw = 


Natick 37,609 
Newton 7 , 965 , 
Somerville 9,292 , 467 

, 682 

, 300 
8,102 
7,798 


Wakefield 28,586 
Waltham 92,101 


oronw oa co © 
’ 


Watertown 50,588 
Woburn 27,973 


tw OR to tO te Om EH 


—— ho hme OO 


a 
Nantucket 135 e d | 2,374 1,023) 
Norfolk 448 159,674) 127,147) 
Braintree 30,960 12,198 6,178 
24, 503 38, 202 
10,936 4, 687 
8,472 7, 594| 
13,209 15,388 
31,475 16, 880 190} 

9,924 11, 187 592 
Weymouth 31,722 | . .0267 | ¢ 2 11,294 87: 136 02 971; 4,311 989 816 


Massachusetts Population-Income data, pages 183-190 Before using these figures see page 464. 
SM. Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960. 


8 


Brookline 636 
Dedham 28,273 
Needham 31,743 
Norwood 51,797 
Quincy... ,048 
Wellesley 2,011 


woe OY eK ws 


select Northampton | 87.965 peatnodiceaisian 


Compare Northampton with any market in Massachusetts 
and you'll find it to be select . . . ideally diversified among 
professional, industrial, rural . . . but all with one thing in 
common ... HIGH INCOME! 


DAILY HAMPSHIRE GAZETTE J zesz this marker, TEST | 


Northampton, Mass. ideal by every standard, 
Represented by The Julius Mathews Special Agency, Inc. with a 


a 


JULY 10, 1960 


SOUTHERN 


AMERICA'S 
MoOosT 
COMPACT 


REGIONAL 


MARKET 


Crows THE COVERAGE pattern to fit your distribution pat- 
tern. For example, these 14 Newspapers (each over 40,000 cir- 
culation) reach daily more than 80% of the families i“ ¥ this rich 3 
State Morket. 


*CIRCULATION 
TOTAL CITY ZONE 


CITY % HOUSEHOLD 
AND NEWSPAPER COVERAGE 
BOSTON 
Gute, MBSE ooesee an 244,678 
eraid-Traveler, M&E~ 233,301 
PROVIDEN cE 
Journal-Bulletin, M&E& 154,638 
HARTFORD 
ag M 44,301) 
78,036} 


SPRINGFIELD 
Union, News, M&E 180,816 
WORCESTER 
elegro ette, MAE .... 149,708 
NEW HAVEN 
Journal-Courier, Register M&E 123,684 
BRIDGEPORT 
ost & Telegram, M&E 


M&E 


94,435 


71,431 
45,152 
36,104 
33,916 
35,580 
18,392 


62,724 


QUINCY 
Ante Ledger, E 
LOWEL 


Circulation of these newspapers totais cimost 2,000,000, providing 
deep penetration in this big, rich three-state market 


Source: Sales oy ey 1960 Survey of Buying P 
*Newspaper Rates and Dota Service (SR & DS, inc.) Ma May 15, 1960 
issve 


i a 
PROVIDENCE » 
' 


Providence and the Journal-Bulletin 


Are Typical of Southern New England 
Opportunity 

Second largest market in the whole New Eng- 
land area, and delivering a large slice of Southern 
New England is Providence and its high-coverage 
newspaper the Journal-Bulletin. The Journal- 
Bulletin market (Rhode Island and neighboring 
Connecticut and Massachusetts) accounts for 
1,200,000 people, reaching more than 80% of the 
families in this BIG City-State. Its readership 
is as intensive as its. circulation is complete. 
Sometimes called “the conscience of New Eng- 
land,” the Providence newspapers are respected, 
crusading, responsible . .. they are carefully read, 
believed in, bought from. 

Chosen day after day as an exclusive test city, 
Providence ranks FIRST in New England and 
with the top two in the nation as a test market. 

This more-than-amillion market is isolated 
from other major markets, well-balanced between 
urban and suburban, compact and cosmopolitan in 
composition. It’s the ideal testing ground for new 
products or new marketing strategy. Write for 
full market data to Frank S. Rook, Manager, Gen- 
eral Advertising, The Providence Journal-Bulletin, 
Providence 2, Rhode Island. 


THE PROVIDENCE JOURNAL-BULLETIN 


Boston Office: 479 Statler Bidg., Boston 16; 
Repr.sented in Florida by McAskill, Herman & Daley, 4014 Chase Avenue, Miami Beach 40; 


COUNTIES 
CITIES 
continued 


Met. 
Area 
Code 


Retail %, 
Sales of 
$000 U. S.A. 


Hsid. 
Retail 
Sales 
Plymouth 23 
ABrockton 
Middleborough 


Plymouth 


295 .862 
110, 698 
13,516 
23,843 


. 1368 
-0512 
0063 
0110 


4,215 


Suftotk 21} 1, 508, 880 -6978 6,308 
Massachusetts Population-Income data, pages 183-190 


SM Standard (4) and Potential (4 
556 


Represented elsewhere by Ward-Griffith Co., 


Inc. 


RETAIL ‘SALES— @ « ESTIMATES, 1959 
Total Per 


| F Eating & 


General is 
Mase. 
($000) 


Buying | 
Power | Quality 
Index | index 


Index Drink. 
of Sales Food Places 
| Activity | ($000) ($000) 
.1342 105 107 
0436 118 138 
0068 101 a4 
.0089 114 141 


81 462 
24,799 19,445 
3,979 9 937 
7,475 1,601 


5715 | 122 46 163,025) 366,459 


—— 


128 ,230 


| Apparel 
($000) 


28,658 20,596 
13,879 


596 
904 


($000) 


72,829) 


The “SM” symbols mark original, exclu 
b estimates by SALES MANAGEMENT 
Furn.- Lumber- 
House- | Auto- Gas Bidg. 
Appl. motive | Stations | Hdwre. 
| ($000) ($000) ($000) 
9,886, 46,499) 17,103 16,797| 
5,641 12,658 5,421 4,918 
462 1,885 801 520 
786 4,577) 1,064) 1,704 
| | | 


159,056; 48,693, 38,238, 46,031 


\) Metropolitan County Areas. 


1960. 
SALES MANAGEMENT 


Before using these figures see page 464. 
© SM, 


When you buy 50,000 Watt WHDH, you get 
BOSTON plus 25 Key New England Counties! 


Weekly WHDH Penetration of 25-County New England Area* 


MASS. BOSTON 
STATION MAINE N.H R R 5 BOSTON 


H. J. 5 OTHE 2) TOTAL 
PENETRATION 5 MAINE COUNTIES 5 N.H. COUNTIES 5 Rj. COUNTIES MASS. COUNTIES METRO COUNTIES 25 COUNTIES 


PERCENT WHDH 63.0% 64.5% 45.3% 70.3% 78.8% 70.9% 
FAMILIES 54,400 64,300 103,300 119,700 722,000 1,063,700 


*Latest area Pulse 


WHDH reaches 80% of the population that accounts for 81% of 
ALL RETAIL SALES in Maine, New eens, Massachusetts and 
Rhode Island! 


Serving 
1,500,400 
Radio Homes 


4 Or WHDH, your $70.00 spot buys all 25 key 
— New England counties, at these pro rated costs: 


COUNTY - % OF 2S | RO RATED COUNTY % OF 25- 


& CITIES POPULATION | COST & CITIES COUNTY 


PRO RATED 
POPULATION | °OST 


MAINE MASSACHUSETTS (Cont.) 


Cumberland 3% . Middlesex 21% $ 14,70 
Portland Lowell 
Knox 0.5% : Newton 
Lincoln 0.5% . a. 
Sageiiet 0.5% . Waltham 
a 


F Nantucket 
MANCHESTER j York 2% ‘ Norfolk 
¢ wend 4 Brookline 
a Dedham 
MASSACHUSETTS — 
Plymouth 
Barnstable 1% Brockton 
Hyannis Suffolk 
Barnstable Boston 


LOWELL ~ Bristol 8% ’ Chelsea 


Taunton Revere 

Fall River Worcester 2% 

New Bedford Worcester 

Attleboro 

Dukes t NEW HAMPSHIRE 
3 Essex 

:. Belknap 0.5% 
L 

BOSTON et, — Hillsboro 3% 

@ WORCESTER Oy Lynn Nashua 

; % Newburyport Milford 


é Manchester 
7 Merrimack 1 
BROCKTON e ." Ton me % 


y m . 2 4% Rockingham 2% 
© RD © 20 #00 008 op be 3 § 


, ‘ Exeter 
a a : 
TAUNTON @ ; \ Strofford 1% 


Dover 
Portsmouth 


+ 


Xen wr gt RHODE ISLAND 
* — aie P é 2 


Bite, FALL RIVER >") get Bristol 0.5% 


so, LOR Kent 2% 
‘ © NEW BEDFORD J Warwick 


Newport 1% 
Newport 
Providence m% 
Providence 


Woonsocket 
Pawtucket 


Washington 0.5% 
Total 100% 


50,000 watts 
850 on the dial 


Represented Nationally by John Blair & Company 


JULY 10, 1960 


“The Power to Please’”’ 


WTAG 


gives you the bonus 
of an expanding 
Central New England 
4 market 


WTAG — 5000 w — 580 Kc 


WORCESTER, MASSACHUSETTS 


Represented by 
THE HENRY |. CHRISTAL CO., INC. 
NEW YORK, BOSTON, CHICAGO, DETROIT, SAN FRANCISCO 


>, <q 
#as 3,18" 


Measure of a great Radio Station 


_ . The “SM” symbols mark original, exclu- 
MASS. RETAIL SALES— QED ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Per Eating & a . Nl | Lumber- 
COUNTIES | Met. % | Hsid. Buying | Index | Drink. | General | | Ho | Auto- | Gas | Bidg. 
CITIES Area 8 Retail Power | Quality | of Sales Food Places Mdse. . | motive | Stations | Hdwre. | Drugs 
(continued) | Code ($000) | U.S.A.| Sales index | Index | Activity | ($000) | ($000) | ($000) ($000) | ($000) | ($000) | ($000 
1 ABoston... : ,412,318 -6532 | -5204 | f 157 245, 335) 153, 108| 357 , 666 125, 225} 69,292) 143,707) 42, 362| 32,176; 41,474 
Chelsea 21 = | -0205 96 13,217/ 3,627) 4,131) 1,761) 1,738) 3,965) 3,490) 1,961 
Revere 76 | O18 0226 5 9,896} 5,941 3,994) : 9,310} ’ 2,202) 1, 850 
Worcester . .3367 172,233] 48,899, 63,147 452) 101,980 | 44,061) 22,465 
Athol 27 0065 .0072 3,988 742) . 9} , 024) 2,345) 403 
Clinton 0083 0077 f 5,533 ,120 52 133 , 005) y ‘ 624 
Fitchburg 5 0315 0279 * , 530 a ,372| , 402) ,277| , 132} 2,246 
Gardner 25,012 0116 0121 ,408| 928 , 205| , 059) .460| 990} ; 1,198 
Leominster 29, 208 0135 0142 g y | , 246) . | ,742 ,247 919 : 1,158 
Milford 23, OO .0107 0102 | 23 , 93% , 250) 445) , 478 960) , 904 : , 457| 951 
Southbridge 2,315 | .0103 0107 630} 1,189) 2,18: .266) 2,627] 1,384] 61 
Webster 20,3 | 0004 | .0089 , 718) , 890) . ; 9 714) : 780 
A Worcester 277,862 | .1285 | .1278 , 994) 9,179) 36,03 | 29,46 , 770) 44,726) ‘ 15,323 8, 451 


Total Above Cities 5,493 | 2. 2.3973 23 1,282,190) 424,269 930, 603| 432, 383) 262, 259 764,391| 254, 871| 243,781; 178,860 


State Total 6,708,455 | 3.1031 | 4,590 | 3.1008 110 | Ss 110s 636 , 562 535,665. 980, 129) 468 ,149| 295,888) 949,730) 352,607| 


1 General merchandise sales include sales of ‘‘non-store retailers’. This category SM Standard (4) and Potential (4) Metropolitan County Areas. 
was included in the 1948 Census and is particularly significant for cities listed Before using these figures see page 464 
in the retail sales introduction, starting on page 464, under heading ‘Mail Order. @ SM, 1960 

Massachusetts Population-income data, pages 183-190 


FOR THE MEANING OF 


The solid and open Triangles, SM Trade-Mark, Bold Face Lines, Light Face Lines, 


Italic Lines in these tables, and for an explanation of the Maps .. . 


See Page 67 


SALES MANAGEMENT 


Now 
it takes 
a big wheel 
to circle 
the Hub 


The Boston Market is a big market. 

Boston proper and the Boston Trading Area make 
up a rich, growing market. U. S. Census of Retail 
Trade for 1958 shows Boston ABC City Zones sales 
are up to $2,793,057,000; Boston ABC Trading Area 
sales are now in excess of $4,131,000,000. 

The Boston Trading Area, composed of 152 cities 
and towns within a 30-mile radius of Boston City 
Hall, is 6th in population in the U. S. and Ist in 
spendable income per household ($8,608 according to 
Standard Rate and Data Major Markets). It’s New 
England’s largest market with more retail sales than 
four New England states combined and nearly 14% 
times more sales than the entire state of Connecticut. 


The Boston Globe is a big newspaper. 

Latest ABC circulation figures reveal its remark- 
able growth over the last nine years and that it’s now 
ahead of its next competitor. In the City and Retail 
Trading Zones: 


Combined Daily Sunday 

1959 1950 1959 1950 
Globe 296,256 233,775 334,823 292,127 
Herald- 


Traveler 294,353 296,446 207,407 195,433 


It all adds up to this: 

The Globe is a big, growing newspaper in the big, 
growing Boston market. 

What’s more: 

Only The Globe delivers a fresh audience twice a 
day. Morning and evening editions are practically the 
same; only the hard news changes. 

Only The Globe can sell Boston with full ROP color 
plus experience. 

Only The Globe has a steadily rising circulation 
based on solid readership, not on contests or gim- 
micks. 

Just remember this: 


it pays to use Global Strategy to sell Boston. 


Che Boston 


Globe 


Morning +» Evening « Sunday 


A Million Market Newspaper: New York « Chicago « Detroit - Los Angeles + San Francisco 


JULY 10, 1960 


Per Household 
FIRST In Effective Buying Income 
FIRST In Retail Sales 
FIRST In Food Sales 
MASSACHUSETTS LEADS NEW ENGLAND 


Larger than other 5 New England States Combined in E.B.I. 
Twice the population of the 2nd leading state 


50% of the Total Retail Sales 


NEW ENGLAND 
LEADS THE NATION 


of all U. S. regions 


..and \W/© |R\ € US aE 


A BILLION DOLLAR MARK 


E.B.I. 
RETAIL SALES 
FOOD SALES 


$1,112,205,000 
$ 669,589,000 
$ 181,757,000 


1M 


e WORCESTER 


You can’t cover Massachusetts 
without the Telegram and Gazette 


86.4% DAILY 


158,215 
COVERAGE SUNDAY 
A.B.C. Audit Dec. 31, 1958 


The Worcester 


TELEGRAM ano GAZETTE 


WORCESTER, MASSACHUSETTS 
MOLONEY, REGAN & SCHMITT, inc. 


National Representatives 


102,957 


OWRERS OF RADIO STATION WIAG AND 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL S&4LES— JM 


Per 
Hsid. 
Retail 
Sales 


ESTIMATES, 1959 
Eating & 
Drink. 

| Places 
($000) 


Total 

Retail 

Sales of 
$000 U.S.A 


~~ | Lumber- 

House- Auto- Gas | Bldg. 
Apol. mo.ive | Stations | Hdwre. 
} ($000) ($000) ($000) ($000) | 
Boston 4,288 884 4,852 1.9599 115 1,003,106 359, 207! 720,425, 302,456) 183, 3, 422| 593, 712| 207, 682 192,376) 
Brockton 295 862 4,215 .1342 107 81 462 22,343 28 659 20,596 9,886} 46,499, 17,103 16,797) 
Fall River-New | | | | } 
Bedford 446 .426 3,699 .2184 93 125,139 46 , 561 31,133 23, 326| 64,281 23, 362| 
Pittsfield 175,606 4,191 .0828 104 44,647 20,214 11,822 9,329, 26,619 9,590) 
Springfield-Holyoke 641 813 4,712 .2942 112 159 042 83,779, 45,974) 32,626) 92,816 36,794) 
Worcester 666 519 3,891 .3367 93 172,233 63,147 46 ,452 31,797, 101,980 4, 051) 


515,110 962,785, 458,433 290,286! 925,907) 339,626 322,970 


Furn.- 

Buying 
Power 
index 


Index 
of Sales 
Activity 


General 
Mase. 
($000 


Food Drugs 
($000) 


( ($000 


Quality 


| Apparel 
Index 


($000) 


143,011 
8,687 


14,571 

5,238 
24,474 
22,465 


Total Above Areas 6 4,574 | 3.0262 110) = [1,585,629 518,837 


_ 218,446 


Massachusetts Population-Income data, pages 183-190 > SM, 1960 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark indicates copyrighted SALES MANAGEMENT estimates. 
Solid Triangle (4) denotes central city of standard metropolitan area. 
Open Triangle (4) denotes central city of potential metropolitan area. 


Bold face line indicates COUNTY data, light face line CITY data. 


Italic lines indicate a Multiple City—two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 


between must be less than ten miles 


and must conform to the Census Bureau 


standards of urbanization. 


SALES MANAGEMENT 


a 2. oa =™ 


TOTAL FOOD SALES 


$95,268,000 


1,249 


1,198 


NEW | —aatw es 
BEDFORD Bim © 


“The Islands” (Martha’s Vineyard and Nantucket.) 


MASSACHUSETTS STATISTICAL AREAS 


PER FAMILY FOOD SALES surpass State average 
by 4%; NEW ENGLAND by 10%; U.S.A. by 27% 


All figures are for Greater New Bedford—plus Cape Cod and 


JULY 10, 1960 


GREATER 
NEW BEDFORD 


Eating & 
Drink. | General 
Food | Places | Mdse. 
($000) ($000) 


857,183) 315,326 660,801 
45,840, 11,531) 22,746 
42,170 10,939' 16,594 
25,696, 6,529, 10,808 
61,913; 15,671) 29,787 
41,585, 12,755| 17,690 
44,385, 11,292) 23,092 


26,051, 7,171 15,655) 
150,036, 39,036) 82,283 
93,185, 27,242) 40,564 


1,387,944| 457, 492| 919,920) 427,144 


City County 


Center Line... Macomb 
Charlotte. ... . Eaton 
Coldwater Branch 
Dearborn Wayne 


Detroit.......Wayne.... 


East Detroit. . Macomb 


East Lansing. Ingham... 


RETAIL SALES— GYD Estimates, 1959 
Total | 7: Per a yer PT ie! Rol 
AREAS Retail | gq Hsid. Buying Index 
Sales of Retail Power | Quality | of Sales 
($000) | U.S.A. Sales Index Index Activity 
Boston...... ...--} 3,730,429 | 1.7253 1.6733 116 120 
Brockton... as 176,313 0815 -0521 104 104 
Fall River....... 149,493 | .0691 .0724 94 90 
Fitchburg-Leominster} 100,606 0465 -0464 | 105 105 
Lawrence-Haverhill. . 237,778 -1100 . 1006 116 126 
a ; 160,675 .0743 -0792 97 91 
New Bedford... ... 159,075 .0736 -0788 | 95 88 
Pittsfield... ... ee 108 ,402 - 0502 0465 | 119 128 
Springfield-Holyoke..| 600,911 .2778 2711 | «112 115 
Worcester... . - 381,217 . 1763 . 1834 101 | 97 
Total Above Areas... .| 5,804,899 | 2.6847 2.6339 | 112 114 
Mi CHIGAN— (Other East North Central States: 
— a __Iitinois, Indiana, Ohio, Wisconsin.) 
i; NUMBER OF OUTLETS 
Map, page 198 | 3 j a Pe 
| = | aa ezeglBls|a\, /zi¢ 
3 s= le S\c eizt|igie 5 | 
City county | & | 2S) : 54 |o=| < li | 2 88 316 
aw. SSS Biel coat votes! Rg Boal Meso cans Pik Ball 
Adrian Lenawee....| 26.2] 263) 33, 39] 24 27, 17) 27) 38) 22, 6 
Albion Calhoun 13.3] 150 18 23) 11; 17 13 *«11) 20 =O 4 
Allen Park....Wayne.... 36.5) 160 24 22) 16 9 16 2 31, 12 «+10 
Ailma........Gratiot 9.6) 135 19 18 98 18 19 0 WW 12 4 
Alpena Alpena. . . . 15.0} 229) 36 37, 14 22 15 21, 28 22 8 
Ann Arbor Washtenaw 62.7] 531 58 95 24 #61 54 40 66 26 25 
Battlo Creek. . Calhoun .| 64.6) 682, 110 139 59 47 42) 49 93) 36 28 
Bay City Bay 57.8] 742 143 143 52 61 54) 40 80 51 26 Ecorse. ......Wayne 
Benton Escanaba.....Delta.. 
Harbor Berrien 23.1] 367, 48 74, 31 27| 37, 30 47, 24 12 Fenton . Genesee 
Berkley Oakland 22.9) 147; 25 23) 11 7; § 25 16) 4 Ferndale. ... . Oakland 
Birmingham. . Oakland a 319 31; 31; 27; 46| 27, 17) 42; 27 15 Flint... Genesee 
Caditla Wexford....| 12.2] 169) 32) 20 18 17) 15 9 19 11 6 


ARTHA’S 
VINEYARD 


CAPE COD 


Che Slandard- Times 


“The Nation’s Best Read Newspaper” 
BASIL BREWER, Publisher 


Represented by Story, Brooks & Finley, 


THE NEW BEDFORD-CAPE COD MARKET 


A LEADING NEW ENGLAND FOOD SALES AREA 


Apparel Appl 
($000) $000 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


267,932, 158,189 


15,712 6,793 
13,175; 10,813 
7,143 4,664 
17,652, 11,014 
11,178 5,990 
10,501 7,264 
7,427 5,916 
44,864, 30,921 
31,560 18,076 


3 
Ss 
i=} 
£ o 
rac 
é = 
& |&o 
10. 95 
Tq 128 
10. 174 


1 

8 

3 
132.0)1,114 

9 

0 


289 
31.7) 108 
19.4] 143 


32.9] 274 
199. 1}2,062 


292 


67 
10 
25 
38 
14 
47 
290 


Auto- 
motive 
($000) 


518,675) 


24,273 
17,847 


259, 116 


46 31 
10, 9 
36, 11 
4 «13 
19} 2 
42, 22 
424) 159 


Lumber- 

Gas Bldg. 
Stations | Hdwre. 

$000) ($000) 
175,007, 157,312 
10,381) 8,380 
6,996 7,799 
7,025) 6,585 
11,825 11,923 
9,273 10,277 
9,327 6,681 
5,695 5,712 
32,638, 31,172 
27,105 


22,781 


93, 89 


16942) 3792 4359 1285 1095 839 


10, 24 


157, 144 


(Continued on page 562) 


290,948 272,946 


Drugs 


NUMBER OF OUTLETS 


MICHIGAN ; ea. NUMBER OF —— 


Cont. from page 56] 


Cily Courty 


Gas 
Sta 


City County 
Garden City. Wayne 
Grand Haven Ottawa 
Grand Rapids Kent 
Greenville Montcalm 
Grosse Pointe.Wayne 
Grosse Pointe 

Park Wayne 
Grosse Pointe 

Woods Wayne 
Hamtramack Wayne 
Hastings Barry 
Hazel Park Oakland 
Highland 

Park Wayne 
Hillsdale Hillsdale 
Holland Ottawa 
Howell Livingston 
Inkster Wayne 
lonia lonia 
iron Mount- 

ain Dickinson 
Ironwood Gogebic 
Ishpeming Marquette 
Jackson Jackson 
Kalamazoo. . Kalamazoo 
Lansing Ingham 
Lapeer Lapeer 
Lincoln Park. Wayne 
Livonia Wayne 
Ludington Mason 
Manistee Manistee 
Marquette Marquette 
Marshall Calhoun 


Mw Mm 


Mount 

Clemens... Macomb 
Mount 
Pleasant... .!sabella 


ee: 


— oo 


~_= 


Muskegon 

Heights. ... Muskegon 
Niles Berrien 
Owosso Shiawassee 
Petoskey Emmet 
Plymouth Wayne 
Pontiac Oakland 
Port Huron. . . St. Clair " | 3 Glad 
River Rouge. Wayne ° I Goge 
Rochester Oakiand Ir 
Roseville Macomb 
Royal Oak Oakland 
Saginaw Saginaw 
Sault Ste. 

Marie Chippewa 
South Haven. Van Buren 
Springfield 

Place 

Lakeview. Calhoun 
St. Clair 

Shores Macomb 
St. Johns Clinton 
St. Joseph Berrien 
Sturgis St. Joseph 
Traverse City. Grand 

Traverse 
Trenton Wayne 
Wayne Wayne 
Willow Run... Washtenaw 
Wyandotte ...Wayne 
Ypsilanti Washtenaw 11 


waeseroswwoeoeoayrenrts 


Midland Midland 
Monroe Monroe 


3 
a 


The “SM” symbols mark original, exclu- 
RETAIL saces— GYD estimates, 1959 sive estimates by SALES MANAGEMENT 
Per | Eating & Furn.- | ; | Luniber- 
COUNTIES | Met. K, Hsid. | Buying Index Drink. | General House- | Auto- | Gas Bidg. 
CITIES Area Retail Power Quality of Sales Food Places Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
Code $000) .S.A. | Sales index index | Activity | ($000) ($000) ($000 ($000) ($000) ($000) ( | ($000) $000 


Alcona ‘ J | 5,948 , 71 77 ° 563 
Alger : : | 3,520 ‘ 950) 
Allegan . ‘ | 3,427 


1,583 728) 
1,134 1,435 
3,742 12,357 5.072 
Alpena 2,544 j z 5,791) 2,308) 

Alpena 8, 421 31 | F 3, 12 1,652 ; 4,441 1,668} 
Antrim , j ; é 643 1,037) 
Arenac \ F 2,736 1 = 
Baraga F 
Barry ’ -0136 .0157 

Hastings 4, 136 0075 0051 
Bay » -0575 | .0572 

ABay City 97 2 0450 


1,381) 
1 "016! 
13,694| 
0363 2 21, 3, 46: 12,566) 

| 
Benzie . . .0037 5 559 
-0882 ; : 20,351 


Berrien 
Benton Harbor- 
St. Joseph 0264 13,059 
9, 758 
f 3,980) 
0091 28 52 46 , 592 3,301 
0189 3,223 
0073 26 9% , OA 1,981 
-0818 
0084 0077 
Battle Creek f 0611 . 0389 
Lakeview 7 0041 0090 
Marshall .0061 .0043 
Cass . .0126 . .0162 
Charlevoix k .0065 
Cheboygan k .0094 . f } . A ’ ’ 3,187) 
Chippewa ? 0183 : 99 ; ‘ 084) 3,096 
Sault Ste. Marie 31,8 .0146 y q 23 , 502 2,48 ‘ , 498 | 2,154} 
Clare 4 : d d | 88 96 2,231 


Benton Harbor 55,{ 0259 0173 


Niles 0128 0106 


St. Joseph 3,2 0108 
Branch : .0182 
Coldwater , 0112 
Calhoun . -0808 
Albion 


Clinton . y y 83 ‘ . P r 3,004 
St. Johns 7 ‘ .0042 35 4,332 1,214 

Crawford : ’ : 0024 1,519 1,236) 

Detta 0161 7,393 2,589) 3, 1,081 
Fscanaba : . 0093 


6,685" 3,945) 1,22: = 5,684 1,3371 2, 1,054 
562 


SALES MANAGEMENT 


Sts =e ee ccngte = ae “SM” symbols mark original, exclu- 
MICHIGAN RETAIL SALES— QD estimates, 1959 sive estimates by SALES MANAGEMENT. 
ss. ; Per | |__| Eating & | | Furn.- : 
OUNTIES | Met. i | Hsid. | Buying index Drink. | General House- | Auto- Gas 9. 
CITIES Area Retail Power | Quality | of Sales | Food Places | Mdse. | Apparel Appl. motive | Stations | Hdwre. Drugs 
ontinued Code $000) Sales index index | Activity | ($000) ($000) ($000) $000 ($000 $000 


) ($000) ) ($000 


Dickinson : m 3,988 0115 7,624 1,823 2,621 2,477 1,748 J 2,467 
n Mountain- . 


ngsford 0089 5 625 16 2,286 


-0066 5,056 96 2,097 
Eaton 827 | .0212 : .0238 11,958 4 ,784 

arlotte 894 0078 0054 3,450 566 , 082 
,829 -0119 .0088 5,147 , ,080 
toskey 20,440 0095 .0053 4,092 9¢ 2,967 


n Mountain 20,006 .0093 


Genesee 136 -2179 a 2358 
enton , 994 - 0069 .0044 
AFlint 352, 816 1632 1394 
Gladwin : .0063 . .0051 
Gogebic 7 -0127 , 0123 


0091 0064 


111,789 
3,978 
82,921 
3,646 
9,488 


6, 887 


Grand Traverse ‘ .0231 . .0182 11,947 


-0125 10,468 
Gratiot . -0196 . -0180 9,603 

Alma 0089 .0062 4,437 
Hillsdale : -0181 , -0169 8,664 


Hillsdale 20, 0094 5,182 


Traverse City 5 -0210 


0060 


Houghton h .0177 ; .0154 
Huron : .0179 . 0164 
Ingham ‘ .1487 d -1413 
East Lansing 13 0084 .0149 
ALansing f 1154 


12,434 
9,705 
67 ,306 
4,482 
0939 53 43,975 
lonia ‘ -0213 

[Tonia { 0092 


losco ( .0100 
Iron 


10,434 
4,591 
5,832 
5,846 


Isabella 


.0159 9,186 
Mount Pleasant 


.0092 : 6,721 
Jackson .0731 37,161 
AJackson -0399 d 7 24,514 
Kalamazoo . d x .0972 54.510 
A Kalamazoo 0604 2 72 38, 846 


Kalkaska 26 3 ‘ -0020 
Kent 

AGrand Rapids 
Keweenaw 


1,305 
111,140 
73,097 


538 


Lake ‘ -0019 


1,142 
Lapeer -0184 


9,945 


5,168 


1,994 


Lapeer , 62: OO86 


Leelanau , -0036 


Lenawee : 0435 23,941 


11,085 
10,264 
4, 305 


2,205 


Adrian 3,23 0200 
Livingston P -0175 
Howell is .0066 
Luce ; -0036 


Mackinac . .0064 


3,750 
Macomb t .1754 


-2102 116.735 


Center Line o 0104 0071 6, 988 
East Detroit 57 0265 .0253 22 , 252 
Mount Clemens 52, 0243 .0163 33 14,497 


-0231 ¢ 14,540 
.0370 ¢ j 21,014 
-0092 5.310 


0055 92 5 3,992 


Roseville i, 0217 
St. Clair Shores 56, 0259 


Manistee 
Manistee 


Marquette 0245 16 611 


. 0052 4,430 


co 


Ishpeming 
Marquette .0104 23 6,876 
Mason -0109 7,468 


.0061 ¢ i 4, 067 
- 0086 4,694 


Ludington 
Mecosta 


~ Oo f oto 
on 


Menominee -0110 6,506 ° ‘ 2,791 


Menominee 173 0060 ; 7! 3,413 


597 1,696 
-0261 14,233 ‘ : ’ 316 10,136 
41,904 .0167 


Midland ,813 


10,073 , 322 j 3,015 9,747 
4,770 ‘ ‘ .0028 1,248 
104 ,873 d ‘ -0534 


60,379 0279 0193 


é 3,294 
101 690 882 
32,164 : : ‘ 575 18,872 6, 759 


22, 450 i$ 3 892 10,045 3,176 2,694 1,909 


Mic 
SM 


jan Population-Income data, pages 192-208 Before using these figures see page 464 
tandard (4) and Potential (A) Metropolitan County Areas ™ SM, 1960 
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MARKETING IN MICHIGAN: 


Let THE PONTIAC PRESS introduce you to the huge Pontiac area’ 


NEWSPAPER 
HOME COVERAGE 
stupy OF 
THE PONTIAC 


MICHIGA 


Here, taken from an important new sur- 
vey*, are some facts and figures on THE 
PONTIAC PRESS—leader in Michigan’s 
big growth market: 

@ Leader in the Community 76% take THE 
PONTIAC PRESS. 

@ Leader in Home Coverage Preferred 3 to 
1 over the leading Detroit paper. 

® Leader in Creating Sales 21% of PRESS 
homes make over $7500 a year. 

@ Leader in Exclusive Coverage 61% of 
Pontiac Township households take only the 
PRESS. 

= Leader in Home Delivery 98% 


, ) of cover- 
age is home-delivered. 


When you investigate sales tentials 
Michigan be sure to take a close look 
THE PONTIAC PRESS, the full-covera 
independent newspaper serving the Ponti 
area and Oakland County since 1842! 

*New r Home Coverage Study of ¢! 
Pontiac, Michigan Area is a 50-page con 
prehensive survey conducted independent 
by Benson & Benson, Inc., Princeton, N 
and in consultation with ADVERTISIN 
RESEARCH FOUNDATION, INC. 


_ Write direct, or contact our Represent 
tive in your area; this new study will | 
sent to you immediately. 


The PONTIAC PRESS 


PONTIAC, MICHIGAN 
Circulation 59,339 Publisher's Statement Ending September 30, 1959 
Represented by: Scolaro, Meeker & Scott, New York, Chicago, Philadelphia, Detroit: Doyle & Hawley 
Los Angeles & San Francisco 


MICHIGAN “SM” re mark rary exch 


RETAIL SALES— GD ESTIMATES, 1959 


COUNTIES 
CITIES 
continued 


Met. 
Area 
Code 


Montcalm 
Green ville 


Montmorency 


Muskegon 

A Muskego: 

A Muskegon He 
Newaygo 
Oakland 


Oceana 
Ogemaw 
Ontonagon 


Osceola 
Oscoda 
Otsego 


Lake Onon @ 
OAKLAND 


0200 


Per 
j Hsld. 
of Retail 
S.A. Sales 


3,646 


OO84 


4,583 


3,859 


Rochester 
ps ae 
Syivan L. Ponti Cle 


@ Bloomfield ow 


Eating & 
Drink. 
Places 

$000) 


Furn.- 
House- 
Appl. 
($000) 


Index 
of Sales 
Activity 


Buying 
Power 
Index 


General 
Food Mdse. 
($000) 


$000) 


Quality 
index 


Apparel 
($000) 
-0192 
0051 
-0021 


11,809 
4,777 


1,275 


2,561 2,776 


.0784 45 433 
0334 20,023 
0112 97 96 6,297 
.0117 
4276 


0129 


& 


0268 
0235 
0149 
0586 
0064 


wr wwe 
a 


0532 


-0075 
-0042 


Detroit radio does not give you Oakland County, a billion dollar 
retail sales giant! PULSE proves that WPON leads around the 
clock in Pontiac and the rich northwestern Detroit suburbs!* 


OAKLAND COUNTY 
Population (1/1/60) 
Households ... 
Effective buying income — 1959 
Per household . 


* Pulse — January 1960 


CHIEF PONTIAC emai : 


SERVICE * RESPONSIBILITY 
Contact Venard, Rintoul & McConnell, Inc. 


bss estimates by SALES MANAGEMENT 


Auto- | 
motive 
| ($000) | ($000 


Hdwre. 
($000) 


Stations Drugs 


$000 
10,934) 3,587) 5,291 
3, 165) 946) 1, 067 

41 1,433 


1,475 


13,560) 
6, 652) 
1,817 
2,199 
68 , 587 
2, 666) 


12,963 
5,580 
1,073 


” WPON is associated with 


WILX-TY crane 10 


Studios in — Lansing 
Jackson 
Battle Creek 


~ WILS tansinc 


SALES MANAGEMENT 


MICHIGAN'S BEST BUY! 
EXCLUSIVE CBS-TV 


SAGINAW-BAY CITY 


eee eee 
..... Where The People Are! 


WKNX-TV 


REPRESENTED BY 
GillPerna New York—Chicago—Los Angeles—San Francisco—Detroit 


The ‘“‘SM”’ symbols mark original, exclu- 
MICHIGAN RETAIL SALES— BY ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
8 Ripe <2 Total Per Z | Eating & Furn.- Lumber- | 
0 COUNTIES | Met. Retail 7, Hsld. Buying Index Drink. | General House- Auto- Gas Bidg. \ 
CITIES Area Sales of Retail Power Quality | of Sales Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. Drugs 
475 continued) | Code $000) U.S.A. | Sales Index Index | Activity $000) ($000 $000) $000) ) ) ($000) ($000) ($000) 
uo Ottawa 109,744 .0507 3,683 -0515 91 90 27 ,074 5,072 7,684 4,755 5,362 20 ,873 8,804 11,319 3,408 
“ Grand Haven 20,482 | .0095 0073 122 158 5,842 1,000 1,281 1,398 1,039 4,145 1,440 1,966 627 
338 Holland 45,757 0212 0135 126 198 10,556 1,933 5, 005 2,531 2,688 9,831 3,684 2,648 1,633 
as Presque Isle 13,250 .0062 4,141 .0058 77 83 3.474 983 298 940 287 3,238 1,118 2,396 347 
7 Roscommon 11,819 .0054 5,139 0041 100 132 3,007 1,698 444 269 321 1,607 1,655 1,481 619 
Po Saginaw 135 232,549 1076 4,228 1065 100 101 53 654 14,550 26 877 14,923 13,329 49,261 15,752 22 422 8,754 
A Saginaw 176,889 0818 | 0686 114 136 41,778 9,511, 24,082] 14,418 9,494) 37,042! 11,104) 11,036 7,415 
St. Clair 270 121,944 0564 3,908 0562 96 96 32,336 8 638 14,252 5,638 5,188 21,490 9,222 11,212 4,172 
‘ APort Huron..... 75,720 .0350 0258 120 163 19,099 4,283 10, 401 4,526 3, 636 13,969 4, 467 7,194 2,204 
St. Joseph 54 364 -0251 3,624 .0247 95 97 12,592 3,912 3,719) 1,926 2,525 11,618 5,849 6 461 1,941 
. Sturgis i 16,514 0076 .0061 115 143 4,300 706 1,674 1,048 123 2,229 1,617 1,585 1,016 
. Sanilac. . 32,529 -0151 2,957 .0170 81 72 8,174) 2,169 1,270 1,194 1,065 6,318 2.867 5,868 1,123 
. Schoolcraft 9,988 .0046 4,162 0041 84 a4 3,108) 1,003 314 617 312 887 1,290 1,535 357 
Shiawassee 64,430 | .0298 3,812 0298 95 95 17 ,092 3,025 5,834 3,345 3,409 12,980 4,831 8,866 1,425 
559 Owosso. . . 34,222 | .0158 -0125 | 117 148 8,032 1,468 4,384 2,843 2,239 7,785 2,032 2,681 890 
339 
290 Tuscola..... 48,239 | .0223 | 3,627 -0224 | 85 84 10,307) 2,146) 2,677 1,683 1,464 12,455 4,288 7,878 1,282 
Van Buren..... 54,392 | .0251 | 3,296 0258 | 90 88 17,622) 3 a3) 1,657 1,913 1,807 10,696 5,182 5,866 1,823 
646 South Haven...... 15,690 | .0073 0050 | 122 | 178 5,734) 893 608 821 555 3,475 1,117 873} 166 
129 Washtenaw......... 8 203,080 | .0940 4,679 -0941 | 103 103 46 , 394) 12,525 17,044, 14,572 12,879 37 ,207 17,134 17 ,888 8,784 
336 AAnn Arbor.. 108, 129 -0500 .0403 | 137 169 24, 166) 6, 365 11,838 9,583 7,075 15,775 7,702 8,390 5,761 
2 Willow Run...... 5,991 .0028 .0059 68 32 1,652 676 249 126 169 782 824 800 100 
: Ypsilanti eee 43,542 | .0201 0152 125 165 10,345 1,904 3,422 3,034 4,081 11,444 3,929 1,317 1,614 
Michigan Population-Income data, payes 192-208 Before using these figures see page 464 
SM Standard (4) and Potential (A) Metropolitan County Areas. @ SM, 1960 
. ~ . . — . . 
Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
of population, Effective Buying Income, retail sales, buying power and other indexes, 
d with and value of farm products sold are fully protected by copyright. 
Permission to reproduce these Survey of Buying Power data in printed form, In whole or 
ig 
n : art ' be or; ted ly tl . x} oii 7 wi S zs M —— INc 
Creek In part, May be granted only through written request to SALES MANAGEMENT, INC. 
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10, 1960 


FSU NOW-EEEE! 


We're the 
GROW INGEST! 


In 1959 the Free Press... 


®was the fastest growing daily news- 
paper in the United States 


@® showed a greater percentage gain in 
total advertising lineage than either 
of Detroit’s afternoon papers 


@topped all Michigan papers in total 
daily circulation 


What a powerful testimonial! 


The Free Press satisfies both readers and 
advertisers. Use the Free Press to sell 
more for you in the nation’s fifth market. 


National Representative: Story, Brooks & Finley + Retail Representative: George Molloy, New York 


Detroit Free Press 


» +. in Michigan you see the friendly FREE PRESS everywhere 


t SM | The “‘SM"’ symbols mark original, exclu 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Total Per Eating & Furn.- Lumber- 
COUNTIES Met Hsid Buying Index Drink. Generai House- Auto- Gas Bidg. 

CITIES Area s Retail Power Quality of Sales Food Places Mdse. Apparel App!. motive | Stations | Hdwre. Drug 
continued) Code Sales Index Index Activity $000 $000 $000 $000 $000 $000) ($000) ($000 $000 


MICHIGAN 


Wayne 45) 3, ; 4,342 1.7796 11 103 850.014 -815 558,676 233,258 . 672,215 ,506 160,766 164.349 

Allen Park 18, { 0087 O174 85 43 8,819 025 648 , 26 172 2, 753 

Dearbort 2 5 OU44 O896 12 128 49, 608 5,811 3 14,423 
1083 1949 ll 103 534,344 oe 389 , 37 158, 083 
OOR7 O105 U6 5.008 583 3 190 
0132 0176 § ) 812 38 641 
0174 O107 3,021 
0120 O131 674 


oase Pointe Woods 93 0224 O156 840 


ae aoe we 


822 
513 
264 


113 


Hamtramck 57 0267 0247 113 2, 609 
Highland Park 0470 OS61 147 IS6 372 
Inkster 20, 653 0137 O176 5 R805 7 


709 


0473 0354 6 16 420 ..7 9 060 S47 


ans 


0268 24 ‘ 9,161 2 253 952 


0133 5, 567 22 826 


00a K 2 7 56 764 
OOS] : 8 87 345 7 326 


0152 27 { 7 766 031 77 3,113 


0312 279 7 13 5 3, 876 7, 87 912 re 590 


Michigan Population-income data, pages 192-208 Before 


using these figures see page 4 
SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1 


566 SALES MANAGEMENT 


... and include the 


WW STATIONS 
in your figuring! 


~\L 
IMPORTANT FAC TS } 50% of Michigan’s population 


ABOUT 51% of Michigan’s retail sales 
THE DETROIT STANDARD 55% of Michigan’s drug store sales 
METROPOLITAN AREA 51% of Michigan’s food store sales 

60% of Michigan’s department store sales 


Important FACTS about the WWJ Stations’ beeen 


Blanketing the Standard Metropolitan Area, Detroit's basic stations also 
cover southeastern Michigan, thrust deep into northwestern Ohio and 
western Ontario—a rich, big-spending market of over 7,000,000 people. 


Sources: Sales Management Survey of Buying Power 
Michigan Department of Revenue 
Fifth Quinquennial Survey of the Detroit Market 


| 
ae 
WWJ Ravio Be WWO-TV 


Detroit's Basic Radio Station Michigan's First Television Station 


NATIONAL REPRESENTATIVES: PETERS, GRIFFIN, WOODWARD, INC. « OWNED AND OPERATED BY THE DETROIT NEWS 


IULY 10, 1960 


WHAT MAKES WXYZ-TV 
AND WXYZ RADIO 

DETROIT’S MOST 
POPULAR STATIONS?’ 


WXY<Xing Promotion that keeps “Young-at-Heart’’ Detroiters 
actively interested in Broadcast House. Aggressive promotion 
backed by separate Promotional specialists for TV and Radio. And 
a full time Merchandising staff headed by veteran Harold Christian. 
Result is a steady stream of ideas for every viewer and listener to 
actively participate in and enjoy. Tailored promotion for picture 
tube and speaker creates excitement that makes active Zingers out 
of our Southeastern Michigan audience. It’s another way in which 
we work to stay on top in the nation’s Fifth market. Put this 
Promotional-Zing in team with your next TV or Radio buy on 
WXYZ. It’s a built-in bonus when your schedule includes the 
stations with WXYZing! 


Littl 
Mar 
Mar 


*Check your rating books. 


THE STATIONS WITH WXYZ ; 
WXYZ-TV CHANNEL 7-WXYZ RADIO 1270- ABC DETROIT 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 
Lumber- 

House- Auto- Gas Bidg. 

Appl. motive | Stations | Hdwre. Drugs 
$000 $000 $000 ($000 ($000 
2,728 
1,357 


MICHIGAN RETAIL saces— GYD estimates, 1959 


Per Eating & 
Hsid. Drink. 
Retail Places 
Sales $000 


Furn.- 
COUNTIES 


CITIES 


co. vtinued 


Met 
Area 
Code 


Buying 
Power 
index 


Index 
of Sales 
Activity 


General 
Mdse. 
$000 


Quality 
Index 


Food 
$009 


Apparel 
$000 
Wexford 


4,254 0096 5.376 1,657 


0068 ( 4.392 RO3 


2,968 
2,451 


1,275 
1,211 


1,651 


1, 566 


3,078 2,396 


3, OOS 1,392 


1,073 


466,213,1,017,623 443,991 


1,635, 965 392, 674)1,393, 159 


477,558 389,200 


State Total 


METRO. AREAS 


Ann Arbor 
Battle Creek 
Bay City 
Benton Harbor-St 
Josoph 
Detroit 
Flint 
Grand Rapids 
Jackson 
Kalamazoo 
Lansing 
Muskegon-Muskegon 
Heights 
Port Huron 
Saginaw 


2,403 ,091 


49,130 
1,197,187 
117,789 


4174 
2358 


TIMATES, 


1959 


12,525 
11,591 
8,817 


14,105 


673,777|1,232,140 630,028 


491 ,075'1,845,721) 756,228) 


12,879 
9,770 
8,928 


9,320 
248 ,587 
28,189 


.2102 
0731 
0972 
1817 


.0784 
. 0562 
. 1065 


111,140 
37,161 
54,510 
86 , 201 


45 433 


27 ,927 
7,193 
13,838 
21,972 


8.677 
5,188 
13,329 


37 ,207 
29 682 
20,020 


37,259 
925,415 
105 ,848 
88,915 

28 ,905 
37,799 
78,831 


33,430 
21,490 
49,261 


17,134 
16,159 
9,185 


17,388 
350,744 
37,209 
37,812 
12,798 
17,391 
29,957 


13,560 
9,222 
15,752 


Total Above Areas 


7 ,853 ,020 


4, 3.7778 


MINNESOTA— 


1,903 452 


(ther West North Central States: lowa, Kansas. 


546 .450'1 095, 101 


Map, 


City 


Albert Lea 
Alexandria 
Anoka 


page 214 


County 


Freeborn 
Douglas 
Anoka 


Missouri, Nebraska, North Dakota South Dakota.) 


NUMBER OF OUTLETS 


a 

oI 

i) 
19 21) 16 33 


10, 12 «15 «18 
8 1 «0 «8 


City 


Austin 


Bemidji. ... 


Blue Earth 


County 


Mower. . 
Beltrami. . 
Faribault 


Pop. (thous.) 


nN 
~ 
nD 


12.5 
4.0 


415,797,1,494,062 584,321) 611,072 


| Total 
N | Outlets | 


NUMBER OF OUTLETS 


10; 12 
4 6 


568 


SALES MANAGEMEN = 


MINNESOTA ; NUMBER OF OUTLETS ; NUMBER OF OUTLETS 


continued) 


$ 
x 

' 
a 


Total 


& SB | Outlets 


County 


. Goodhue 


_ 


W 


Detroit Lakes 

Duluth. ......St. i 111.61 075) 215 

Fairmont... . in. 10.2] 168) 

Faribault i 18.0] 177 

Fergus Falls 14.7] 192 

Grand Rapids ‘ 7.3} 138 

Hibbing St. Louis 18.0) 194 

Hopkins Hennepin 11.2] 129 St. Louis 

international Park... 
Falls Koochiching 6.7] 102 St. Paul Ramsey -0}2, 570 

Little Falls Morrison 7.5) 126 ! Stillwater... . . Washington 8.7 19 

Mankato Blue Earth 23.1) 286 } Thief River 

Marshall Lyon 2) 104 «(12 Falls... 

Minneapolis. Hennepin -0)5,590 1, 107,1130 } 

Montevideo _ Chippewa J 16 

Moorhead Clay R 29 21 

New Ulm Brown y 18 

Owatonna Steele d 19 8 4 #1 


. Redwood 
. Hennepin 

. Hennepin. 

.. Olmstead 


Dakota 
Stearns 


Hennepin ‘ 19 


Pennington 8.0 17 

Virginia. .....St. Louis 14.6 28 

Willmar... .. . Kandiyohi 11.0 15 

Winona. . Winona. 27.8 62. ‘61 

Worthington. . Nobles 9.8) 3 16 16 21, 1 15 


3 : G& E The “SM” symbols mark original, exclu- 
RETAIL SALES— GYD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Per © Eatin 
COUNTIES | Met. i % Hsid, Buving Index Auto- Gas 


CITIES Area Retail Power Quality | of Sales | se. ; motive | Stations | Hdwre. | Drugs 
Code ) . S.A. | Sales Index | Index | Activity } ($000) | ($000) C00 $000) $000) | ($000 ($000) | ($000 


Aitkin ‘ 2,725 d 74 . 757 
Anoka 100 -0196 2,262 d . 2,997) 
Anoka 20,191 .0093 1,249) 
Becker 24,965 -0115 3,783 J J 1,736 
Detroit Lakes 16, 635 .0077 : 12% 97 3, 635) 
Beltrami 24,831 -0115 J . 2,902) 
Bemidji. . . 19,739 .0091 
Benton. .... 19,952 .0092 
1A St. Cloud | 
Big Stone... 10,494 .0049 
Blue Earth... 65,497 | .0303 
Mankato-N orth | 
Mankato 53,906 0249 
Mankato 51,405 | .0238 
Brown 35,692 | .0165 
New Ulm 18, 689 .0086 
Carlton 24,336 -0112 
Cloquet 13,142 0061 


> 
3 


1,014 1 
4,823 5 
1,958 1, 
2,198 3 
1,573 l 
3 
2 


_whkwseea = 


Carver 20,252 
Cass , 14,320 
Chippewa 22,402 

Montevideo 13,737 


Chisago 12,279 
Clay ? 43,811 

Moorhead 31, 822 
Clearwater 


Cook 

Cottonwood 

Crow Wing 
Brainerd 


Dakota 

South St. Paul 
Dodge 
Douglas 


Alexandria 


Faribault 
Blue Eart} 

Fillmore 

Freeborn 


Albert Lea 


3,003 

,993) 7,755 

2,310 , ’ 158) 10,316 
2,054 , 65E 336) 3,936 


Goodhue : A C 2,074 , e j 7,979 
ed Wing ’ 7 .0086 4 113 ,908 68% 2, 1,329 2,096 
Grant | 0051 ; 86 224) 2,978) 
Hennepin. . | .6150 q 18 | q ’ 73,139) 65, 78,174, 99,025) 47, 
Hopkins | 0151 0001 | 144 ‘ 9 a 730 1,102) 5, 08% 1,469) 3,060 754 
4 Minneapolis 973,562 4503 8843 | 122 165.718 74,212) 249.186! 57.989! 54,635! 149,500! 56,556 65,371| 33,798 


eT VYge 


1 St. Cloud is in three counties: Benton, Sherburne and Stearns. 
2 General merchandise sales include sales of ‘‘non-store retailers’. This category SM Standard (4) and Potential (A) Metropolitan County Areas. 
as included in the 1948 Census and is particularly significant for cities listed Before using these figures see page 464. 
) the retail sales introduction, starting on page 464, under heading “Mail Order’. © SM, 1960. 
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ROCHESTER 


N 
a 


A TRE NE SS AMMAR 


\ 
CHANNEL 10 


REGIONAL REPRESENTATIVE 


HARRY HYETT 
630 BAKER BUILDING 
MINNEAPOLIS, 


FEDERAL 


MINNESOTA 


9-7179 


MINNESOTA 


Per 
Hsid 
Retail 
Sales 


COUNTIES 
CITIES 


continued 


Met 
Area 
Code 


Index 
of Sales 
Activity 


Buying 
Power 
Index 


Quality 
Index 


(4 


Houston 
Hubbard 
Isanti 


Itasca 
irand | 

Jackson 

Kanabec 


Kandiyohi 
W a 

Kittson 

Koochiching 
Internat 

Lac Qui Parle 

Lake 

Lake of the Woods 


Le Sueur 
Lincoln 
Lyon 


Ml 


McLeod 
Mahnoman 
Marshall 
Martin 
Meeker 
Mille Lacs 
Morrison 
Mower 

Austir 
Murray 
Nicollet 

See Mankato-N 

Mankat 
Nobles 

W ort! 7,310 
Norman 2,061 
Olmstead 362 


Rochester 1,585 


Minnesota Population-Income data, pages 208-220 
SM Standard (4) and Potential (4) Metropolitan County Areas 


570 


Food 
$000 


15 


\ _ MINNESOTA 


NATIONAL REPRESENTATIVE 


RETAIL SALES— GD ESTIMATES, 1959 


Eating & 
Drink. 
Places 

$000 


General 
Mase. 
$000 


5,017 


241 


812 


254 
399 
682 


THE MEEKER CO. 
S21! 


Apparel 
$000) 


1 
1 


) 


120 
140 


956 


» Inc. 


STH AVENUE 
NEW YORK 17, 


MURRAYHILL 2-2170 


NEW YORK 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 


Lumber- 
Bidg. 
Hwdre. 
$000 


Furn.- 
House- 
Appl. 
$000 


Gas 
Stations 
$000 


Auto- 
motive 


Drugs 
$000 


$000 
3, 422 1,43 
140 


555 


3,206 


2,187 


,227 
856 
850 


,074 


3, 
1 
16, 
940 5,460 
Before using these figures see page 4 
© SM, 1 


SALES MANAGEMEN 


ROCHESTER, Minn. 
17 IN THE NATION- 


Retail Sales Per Household* 


Retail Sales Per Household $6,137 

Effective Buying Income $6,947 

Rochester families earn more, spend more 
Than families in any other Minn. city 


The outstanding test market in the Upper Midwest ~ 
A 39,000 population city with a 200,000 population 


Rochester Post-Bulletin = tobe petscngers year” 


Circulation over 25,000 daily See your John Budd man *Sales Management—May 10, 1959 


JM The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Total Per Eating & Furn.- 
COUNTIES | Met. Retail G Hsld. Buying Index Drink. | General House- Auto- Bidg. 

CITIES Area Sales Retail &ower Quality of Sales | Food Places Mdse. | Apparel Apol. motive | Stations | Hwdre. | Drugs 
continued) {Code ($000) U.S.A. | Sales Index Index | Activity $000) ($000) ($000) $000 $000) $000) ($000) ($000) ($000 


MINNESOTA 


Otter Tail 46 ,732 .0217 3,462 .0223 79 77 716 3,364 3,366 3,550 1,908 7,218 4,093 7,631 1,420 
Fergus Falls 22,568 .0104 .0079 127 ,330 1,254 1,511 3,031 1,555 4,194 1,719 2,181 758 
Pennington 15,427 -0071 ,537 -0063 93 104 .753 766 2,065 756 986 3,405 727 2,053 509 
Thief River Falls 14,270 0066 .0049 147 2,635 607 2,002 757 980 3,249 592 1 
2 


Pine 14,664 - 0068 ,875 -0076 75 67 627 1,129 1,134 227 : 2,386 


881 509 


310 


Pipestone 18 ,625 -0086 .776 0076 | 95 108 638 736 996 B 1,531 , 374 
Pipestone 10,681 0049 .0036 | 565 2, 833 

Polk : 40,304 .0186 , 767 .0187 87 87 ,065 363 . : 3,615 
Crookston 16,484 0076 .0057 112 

* See Grand Forks 

FF (N. D.)-East Grand 
Forks (Minn 

Pope d ; j 436 715 ‘ ; 128 

Ramsey ; ‘ ¢ c 821 44,704 140,874 e x - > 21,375 
2ASt. Paul 242 . : , 448 41,424; 139,949 27 26, 3 3, 23 19, 829 

Red Lake d d 975 328 

Redwood d ' J 719 1,427 


Redwood Falls f j 3 3,363 318 


960 


Renville d . é J 1,624 


Rice 2,945 
Faribault 22 R 8 : 4,538 1,483 
Rock 


Roseau j f ; 0061 
St. Louis . . d .1245 
ADuluth 515 s -0655 
Hibbing 27 , 327 -0110 
Virginia 26 .0094 
Scott 


Sherburne 
LASt. Cloud 
Sibley ‘ 
Stearns... . .0417 
St. Cloud 58, 236 0269 0203 8,376 
Steele ’ .0155 
Owatonna my 22,8 } .O104 
Stevens 


6,943. 
,640 3,980 


530, 2,849 
Swift ’ j 4,489 | . ‘ ; ' ,632| 5,357 


2,731 < ° ° ; ’ 550 3,666 
4,215 ‘ ’ 389 2,584 
3,722 ‘ ‘ 2,596 , 257 5,435 


0107 5,654 d ’ 717 j 4.136 1,239 6,277 
eca .0078 3,507 é , ; 118 2,536 1,375 4,373 517 
1 St. Cloud is in three counties: Benton, Sherburne and Stearns. Minnesota Population-Income data, pages 208-220 
General merchandise sales include sales of ‘“‘non-store retailers’. This category SM Standard (4) and Potential (4) Metropolitan County Areas. 


was included in the 1948 Census and is particularly significant for cities listed Before using these figures see page 464 
» the retail sales introduction, starting on page 464, under heading ‘‘Mail Order.’’ © SM, 1960 
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The westernmost port on 
America's: Fourth Seacoast 


In 1959 Duluth-Superior 
shipped more total 


cargo than any other 
Great Lakes Port. 
Present forecasts are 
that in 1960 general 


cargo shipments will 


triple and grain exports 


will double ... an 


indication of things 


to come in a market 


on the move. 


By Duluth Port Authority 


DULUTH HERALbp - @uluth News-Tribune 
FOR ADVERTISING INVESTMENT IN THIS EXPANDING MARKET 
CONTACT JOHN W. GIESSEN, NATL. ADV. MGR., DULUTH 


or RIDDER-JOHNS, Inc. 


New York @ Chicago @ Detroit 


@ Minnneapolis @ San Francisco @ Los Angeles 


MINNESOTA 


COUNTIES 
CITIES 


continued 


Met 
Area 
Code 


Washington 100 


tillwater 


Watonwan 
Witkin 
Winona 

W 


Wright 
Yellow Medicine 


Total Above Cities 


State Total 


METRO. AREAS 


Duluth-Superior 
\Grand Forks-East 
Grand Forks 


Total 
Retail 
Sales 
$000 


7. 806 1.2104 


815 | 1.9400 
198 | .1439 


111,53) -0515 


RETAIL SALES— LSM ) ESTIMATES, 1959 


Per 
Hisid. 
Retail 
Sales 


Buying 
Power 


1.0332 
1.8471 
3,627 .1490 


4,667 -0462 


Minnesota Population-income data, pages 208-220 


SM Standard 


572 


(4) and Potential (4) Metropolitan County Areas. 


Index 


Quality 
ndex 


| 95 


95 


Index 
of Sales 
Activity 


92 


106 


~~ | Eating & 


78,536) 


18,778) 


| Drink. 
| Places 
| ($000) ($000) 


General 


181,580) 519,949 


28,756] 48,100), 


9.205} 8.855) 


Mdse. | 


House- 


2,668 


954 
576 


163 , 872 


The “SM” symb 
Furn.- 


Auto- 


Appl. metive 
$000) ) 


{ 


6,979 
3,871 


3,192 

1,677 

7,987 

1,774 6,726 
1,067 
377) 


5,164 
2,106 


438,215 


134, 608 


164,073 


ols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
Gas 

Stations | 

($000) ($000) 


Drugs 
($000 


5,444 


2,749 


1,314 
1,013 
2,462 
1,728 
1,585 
1,216 


208 , 361) 


~ 21,044] 12,001] 49,025 24,725| 19,814) 10,8 


| | | 
6.871 5,963) 18,243) 7,914| 23,282 2 


Before using these figures see page 4 
4 _ 19 


SALES MANAGEMER 


IN METROPOLITAN MINNEAPOLIS-ST. PAUL 


get the last word between her door and store! 


Just get your message on a General 
Outdoor board, catch her eye on her 
way to buy, and you’ve made yourself a 


sale! No doubt about it! You overcome 
consumer confusion when your message 
is out selling on GOA’s giant boards! 


* 92.5% of all sales in Minneapolis-St. Paul are store sales! 


Source: U.S. Census 


oor Advertisin 


CORPORATE O 


2020 Washington Avenue, South, Minneapolis 4, Minnesota 


JM The ‘“‘SM”’ symbols mark original, exclu- 
MINNESOTA RETAIL SALES— ESTIMATES, 1959 


METRO. 
AREAS 


continued 


Minneapolis-St. Paul 
Rochester . 
\St. Cloud. ... 


Total Above Areas 


Total 
Retail 
Sales 
($000 


2,038,970 


2,645,168 


1.2233 


Per 
Hsid. 
Retail 
Sales 


4,803 
5,763 
4,528 


4,638 


Buying 
Power 
Index 


8727 
0350 
-0398 


1.1427 


Quality 
Index 


11 
107 
84 


106 


Index 
of Sales 
Activity 


119 
132 
88 


114 


sive estimates by SALES MANAGEMENT. 


Food 
$000 


418 ,673 
16 ,696 
17,248 


549 931 


Ealing & 
Drink. 
Places 
($000 


General 
Mdse. 
$000 


149,015 
6,775 
6 554 


437 ,587 
11,088 
10,697 


195,305; 613,336 


Furn.- 


House- 


Apparel 
$000 


Appl. 
($000 


104 ,871 
6,730 
4,827 


144,343 


99 ,322 
3,927 
2,762 


124 965 


Lumber- 
Bidg. 
Hdwre. 
$000) 


Auto- 
motive 
$000 


Gas 
Stations 


Drugs 
$000 


$000 
354 ,509 
16 ,382 
14,224 


126 ,026 
6,284 
7,211 


142,502 
10,948 
14,644 


73,499 
4,336 
2,996 


(62,383 172,160; 211,188) 94,427 


(Other East South Central States: 
Alabama, Kentucky, Tennessee.) 


MISSISSIPPI— 


NUMBER OF OUTLETS 


Map, page 222 ‘ aaa : - 


City 
Biloxi 
Brookhaven 
Clarksdale. . 
Cleveland 
Columbia 
Columbus 
Corinth 
Greenville, . 
Greenwood 
Gulfport... .. 
Hattiesburg. . 


COUNTIES 


County 


Harrison 


..Lincoin 


Coahoma 
Bolivar... . 
Marion 
Lowndes 
Alcorn 
Washington 
Leflore 
Harrison 
Forrest 


Met. 


27 
57 
62 


Per 
Hsid. 
Retail 
Sales 


| Apparet 


¢ 
=x 

’ 
a 


= 
a 


32 
30 


Buying 
Power 
Index 


| 


RETAIL SALES— 


uality 
ndex 


Index 
of Sales 
Activity 


City 
Jackson, 
Kosciusko 
Laurel 
McComb 
Meridian 
Natchez. . 
Pascagoula 
Tupelo 
Vicksburg 
Yazoo 


| Eating & 
Drink. 
Food | Places 
($090) | ($000) 


County 


Hinds 
Attala 


.. Jones 


Pike 
Lauderdale 
Adams 
Jackson 


..Lee 


Warren 
Yazoo 


ESTIMATES, 1959 


General 
Mdse. 
($000) 


Furn.- 


House- | 


Apparel Appl. 
($000) 


($000) 


NUMBER OF OUTLETS 


252) 190 131) 115 


10 
14 
10 


Lumber- 
Bidg. | 
Hdwre. 
($000) 


Autc- 
motive 


($000 


Gas | 
Stations 


Drugs 
$000) 


$000) 


rinth. ... 


4,023 


-0182 


- 0095 


-0024 


ssippi Population-Income data, pages 222-224 


2,889 
0081 


1,267 


S¥ Standard (4) and Potential (A) Metropolitan County Areas. 


JULY 1 


0 ’ 


1960 


85 
90 
69 
92 
52 


93 
103 


10,877| 
9,625 
3,992! 
2,963 
1,185) 


2,044 
1,715 
668 
411 


95 


5,352 
| 5, 200} 
1,793 
1,297 


997 


9,540 2,683) 
| 2,087 
1,831 
1,093 


334| 


1,403 
932) 

1,247 

1,230 
297 


1,422 
1,284 
614 
614 
151 


Before using these figures see page 464. 
© SM, 1960 
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1579-foot Tall Tower lets more see Jackson 3 


The highest TV tower in the Southeast | 50% more 
delivers more audience. ..finest TV § population 

‘ . . . 7 | 
personnel-programs in MISsissipp!’ 1 9+) ro wiprs PRESENT 


AUDIENCE PREFERENCE } BETTER COVERAGE 
PROVEN BY ARB-NSI... : 


WLBT has 14 of top 15 shows! : WLBT 


NBC-ABC 


Se 


- _ 


—_= 


See Hollingbery 


The “SM” symbols mark original, exclu 
MISS. RETAIL SALES— GYD estimates, 1959 sive estimates by SALES MANAGEMENT 
Total Per Eating & Furn.- Lumber- 
COUNTIES | Met Retail 3 Hsid. Buying Index Drink. | General House- Auto- Gas Bidg. 
CITIES Area Sales Retail Power Quality of Sales Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. Drugs 
continued Code $000 . S.A. Sales Index Index Activity $000 ($000) ($000 ($000 ($000) ($000) ($000) -| ($000) 
Attala 13,117 j 2,342 .0074 3,456 1,108 3,055 1,071 1,090 
Kosciusk« 11,384 53 0039 2,848 663 , 22% 58: 2,847 988 
Benton , . 1,014 .0023 259 316 43 
Bolivar ) d 2,000 .0186 ,617 . ‘ , : 4,615 
Cleveland 7 O07! { 2,539 317 82: 3,599 
Calhoun ‘ , ‘ , ; é J 1,845 
Carroil ’ ‘ x 
Chickasaw 


Choctaw . é ’ ‘ 119 
Claiborne ‘ , d ‘ 
Clarke 


Clay 

Coahoma 
Clarksdale 

Copiah 


Covington 
De Soto 
Forrest 


Hattiesburg 


Franklin 
George 


Greene 


Grenada 
Hancock . 
Harrison : ‘ J .0534 

Biloz 4 rt 8,7 ; 1427 
0263 


0164 


Hinds i -0913 ‘ . y . o 14, 
AjJacksor 0761 7 : , 999 . 3, 9,990 
Holmes A ‘ 3, , 611 1,277 
Humphreys : ‘ ‘ 503 é 1,776 
Issaquena | 
Itawamba ‘ ’ ‘ ; 102 756 
Jackson . : ‘ : 2,737 , ; A 9,469 


1,510 2, : ; 6,897 


Pascago 


Jasper : ,498| 1,397 

Jefferson y d P ‘ 1,353 

Jefterson Davis ‘ 0031 : .0043 1,217 

Jones ‘ 0250 : 0244 10,632 . 2,520 
Laure! 73 0217 -0165 7 . , of F 3 10,569 3,é 2,405 

Kemper : 0018 1, .0034 581 477 


Mississippi Population-Income data, pages 222-224 Before using these figures see page -* 
SM Standard (4) and Potential (A) Metropolitan County Areas 1960. 


€ 
574 


SALES MANAGEME 


MERIDIAN, MISSISSIPPI 


... a big new market in the South! 


WTOK-TV IS ONE OF THE NATION’S 
MOST EFFICIENT MEDIA BUYS— 


e Covers 36 key counties e $515,910,000 Retail Sales 
in Mississippi & Alabama @ $740,735,000 Effective 
e 137,900 Television Homes Buying Income 


@ One of the lowest cost per 
10 K-TV thousand in the country 


\ MERIDIAN 


} SSISSIPP SSCHSHSSSSSSSSSSSSSSSSSHSSSSSSHSSFSSSSSSSSSSSSSSSSSSSSSSSSOSESESE 
— = MISSISSIPPI 


CHANNEL 11 CBS e NBC e ABC AFFILIATION 


Represented by Headley-Reed Television 


\ 


MAXIMUM POWER 316,000 WATTS MISSISSIPPI‘S FIRST VHF TELEVISION STATION 


The “‘SM"’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Per Eating & Furn.- Lumber- 
COUNTIES i %, Hsid. Buying Index Drink. | General House- Auto- Gas Bidg. 


CITIES s Retail Power Quality | of Sales Food Places Mdse Apparel Appl. motive | Stations Hdwre. Drugs 
continued . S.A. Sales Index Index Activity ($000 ($000 $000 $000 $000 $000 $000) 


Lafayette ; ‘ 2,826 -0076 57 . 1,460 1,095 576 1,425 1,582 1,486 


Lamar . . ° -0042 , 667 135 1,011 
Lauderdale : ; . ° ; . 121 5,946 


AMeridian 58: J 5 3,626 3, ,949 4,7 
Lawrence 
Leake 
Lee 

Tupelo 34, 683 .0160 
Leflore a -0203 


Greenwood 34,902 0161 


Lincoln 
Brookhaven 
Lowndes 
Columbus 
Madison 
Marion 
Columbia 
Marshall 
Monroe 


“1 @ to 
7 
aov”warcnnwr’'a 


ono ff & 


Montgomery 
Neshoba 
Newton 
Noxubee 
Oktibbeha 
Panola 
Pearl River 
Perry 
Pike 
McComb 
Pontotoc 
Prentiss 
Quitman 


992 
, 236 
5, 666 
,634 
342 
305 


none NH eB wWwWnNn Ww = 


Rankin 
Scott 
Sharkey 
Simpson 
Smith 

Stone 
Sunflower 
Tallahatchie 
Tate 


Tippah 
Tishomingo 
Tunica 
Union 
Walthall ‘ 
Warren ° : . 0181 
Vicksburg 38, 985 : -0160 


JULY 10, 1960 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 
Lumber- 

Bidg. | 
Hdwre. | Druo 
($000) | ($000 


MISS. RETAIL SALES— GUD ESTIMATES, 1959 
Per te h, ; ~~ | Eating & 

Hsid Buying | 

Retail Power 
Sales Index 


COUNTIES 
CITIES 
continued 


Met. 
Area 
Code 


Index 
| —_ of Sales 
ndex | Activity 


General e- | Gas 
Apparel motive | Stations 
$000) | ($000) 


| 
3,119 12,903 
2,541, 11,249 
339, 2,323 
168) 1,311 


7,765 
5,130 
919 


5,092 
3,613 

931 
1,049 


229 72 76 
100 


46 
49 


Washingten 
Greer 

Wayne 

Wehster 


Wilkinson 
Winston 


165 
506 
457 


1,624 
2,589 
796 


863 
793 
Yalobusha 478 
Yazoo 
Yazoo 


854 


843 


4,151 
4,099 


202 , 737 


1,365 


3240 181 143 73,518 46,348 62,045 


325 360 


137 , 196 


143,710 


State Total 2,917 . 8033 67 368, .181) 101,930) 69,255 58 455 


RETAIL SALES— JM ES 


-0534 
0299 
0913 
0296 


METRO. AREAS 


0481 
-0317 
1105 
-0332 


20,444 
12,903 
52,653 


Biloxi-Gulfport 
Greenville 


13,417 6,908 
8,192 4,670 
34,399) 19,532 


9,121 7,408 


5,921 
3,119 
12,089 
3,941 


3 

2, 

Jackson 8, 
Meridian > 


25,645) 65,129 38,518) 25,070 100,948) 35,374) 30,735 16, 


Total Above Areas 483 228 2235 .2042 107 ,539 


MISSOURI— 


(Other West North 
Minnesota, Nebraska, 


Central States: lowa, Kansas, 
North Dakota, South Dakota.) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 226 


City County City 


Total 
Outlets 


County 


Cape Mexico 


= 
fo) 
- 


Audrain 


Girardeau 


Carthage 
Chillicothe 
Clayton 


Cape 

Girardeau 
Jasper 
Livingston 
St. Louis 


Moberly 

Neosho 

Nevada 

North Kansas 
City 


Randolph 
Newton 
Vernon 


Clay 


BBs Food 


St. Louis 
Butler 


Overland 
Poplar Bluff. . 
Richmond 
Heights 
Rolla 
Sedalia 
Sikeston 
Springfield 
St. Charles 
St. Joseph 


Clinton Henry 
Boone 
St. Louis 
Callaway 
Marion 
Jackson 
Cole 

St. Louis 
Jasper 
Jackson 
Dunklin 
Adair 

St. Louis 
Laclede 
St. Louis 
Saline 
Nodaway 


Columbia 
Ferguson 
Fulton 

Hannibal 


St. Louis 
Phelps 
Pettis 
Scott 
Greene 

St. Charles 
Buchanan 


Carrol 
Carter 
Cass 

Cedar 
Charit 


Independence 
Jefferson City 
Jennings 
Joplin 
Kansas City 
Kennett 
Kirksville 


35 
920 205 
St. Louis St. Louis .894 2,322 2566) 784) 623) 484 
Trenton Grundy 120, 19 22) 8 11) 10 
University | } 
City St. Louis 365, 72, 32) 76| 44) 31) 14 
Webster SS. a et 
Groves. St. Louis 166) 36 14 16 8 8 
Wellston St. Louis 80| 10} 18) 1 7 «56 


Chiist 


Kirkwood 
Lebanon 
Maplewood 
Marshall 
Maryville 


3 
0 
6 
4 
3 
6 
2 
3 
5 
39 
|) 
3 
4 
2 
7 
4 
3 
2 
2 
5 
3 


"1 


RETAIL SALES— SM ESTIMATES, 1959 

Per | : rir Eating & | 

Hsid. | Buying | Index Drink. | General 
Retail Power Quality | of Sales Food Places | Mdse. Appl. 
Sales Index | Index | Activity ($000) | ( ) | ($000) ($000) | 
, 184 2,713) F 1 
,006} 2, 493) 46: 1 
452 707} 

441 373 


Furn.- | | 
House- | Auto- | Gas | 
motive | Stations | Hdwre. 
($000) | ($000) | ($000) | 


COUNTIES 
CITIES 


Met. 
Area 
Code 


% 
of 
. S.A. 


Apparel | 
($000) 


4,864) 
4,419 
1,548 
1,605 


0097 | 


0073 


0110 
-0103 
.0040 
0056 


Adair 
Kirksville 

Andrew 

Atchison 


3,671 427 
,427 
73 
424 


2,344 


.0167 

0106 
0123 
0067 


Audrain 
Menxict 

Barry 

Barton 


7,063 
5,004 
4,998 
2,013 


0085 
0037 
0024 


Bates 
Benton 
Bollinger 


4,375 
d 1,214 
.0033 495) 
13,078 
9,337, 


0239 


0305 
.0263 


Boone 


Columbia 


_3,006 


Before using these figures see page 464 
© SM, 19 


é 


Missouri Population-income data, pages 225-231 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


See page 469 for explanation of column headings in these tables 


SALES MANAGEMENT 


No Other Medium 


DELIVERS. 


The St. Joseph (Mo.) Market 
like the 


NEWS-PRESS & Gazette 


METROPOLITAN AREA 


* Population 103,600 100th Anniversary 
The Pony Express 
1860 — 1960 


National Representatives . . . Kelly-Smith Co. 


* Effective Buying Income $193,374,000 


sment 1960 Survey of Buying Power 


MISSOURI RETAIL SALES— GYD ESTIMATES, 1959 h— estimatey by SALES MANAGEMENT. 
Per _ xy Eating & | Furn.- | a Lumber- 
COUNTIES | Met. % Hsld. Buying Index Drink. | General House- | Auto- | Gas Bldg. 
CITIES Area f Retail Power Quality | of Sales Food Places Mdse. Apparel Appl. motive | Stations Hdwre. Drugs 
continued Code $000 . S.A. Sales Index Index Activity ($000) $000 ($000) $000) | ¢ ) ($000) ($000) ($000) 
Buchanan 13€ J 3,691 ¢ | 96 17 ,057 J 5,819 18,995 J . 6,246 
ASt. Joseph 3 0523 105 16,676 8, 52: 5,804 18,963 5 4 9,176 6,210 
Butler J ; d 80 4,007 . 1,656 ,510 ‘ . 1,376 
Poplar Bluff 131 5, 4 2, 858 , 788 1,289 ,010 1,376 
Caldwell 835 144 ,521 : ‘ 169 
Callaway ¥; 906 * t 720 
Fulton 2,548 , 08 602 
Camden ,216 : 71 


Cape Girardeau 
Cape Girardeau 

Carroll 

Carter 

Cass 

Cedar 

Chariton 


Chiistian 
Clark 
Clay 78 
North Kansas City : A , 3 . ,332 2,436 12,087 
| AKanssas City | } | | 
Clinton ° ° | ’ J . 2,058 
Cole ° d ’ ° ’ . ‘ ,205) 4,972) 
Jefferson City 5,829 | : 761) . : , 396) 9, »28 4,295 
Cooper , ; % , , 2,394 
Crawford 
Dade 
Dallas 
Daviess 
De Kalb 
Dent 


Douglas 
Dunklin 
Kennett 
Franklin 
Gasconade 
Gentry 
Greene : 
ASpringfield 160, 569 


Grundy , 17,561 , 
Trenton..... 15,106 | .0070 
Harrison. . . 15,156 -0070 
Hen ; 23,854 -0110 
14,651 .0068 
Hit bus 2,132 .0010 
Ho ‘ 10,588 .0049 | 


Hows 9,677 -0045 2,846 


Howell — 24,839 -0115 4,283 . 


4,524; 1,044] ; 5,311} 2,610 


1 Kansas City is in Clay and Jackson counties. © SM Standard (4) and Potential (4) Metropolitan County Areas. 
JULY 10, 1960 
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IN METROPOLITAN KANSAS CITY 
one's <a 
se 


get the last word between her door and store! 


Just get your message on a General _ sale! No doubt about it! You overcome 
Outdoor board, catch her eye on her consumer confusion when your message 
way to buy, and you’ve made yourselfa _is out selling on GOA’s giant boards! 


* 87% of all sales in Kansas City are store sales! 


Source: U.S. Census 


_ General Outdoor Advertising Co. 


ORPOR ATED 


2459 Summit Street, Kansas City 8, Missouri 


The “SM” symbols mark original, exclu 
MISSOURI RETAIL SALES— GUD estimates, 1959 sive estimates by SALES MANAGEMENT 
Total Per Eating & Furn.- | | Lumber- 
COUNTIES Met. Retail yy, Hsid. Buying Index Drink General House- Auto- _ Gas | Bidg. 
CITIES Area Sales of Retail Power Quality | of Sales Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. Drugs 
continued Code $000 U.S. A. Sales Index Index Activity $000 $000) ($000 $000 ($000) ($000) ($000) ($000 $000 


fron 5,7 .0026 3,044 .0028 67 62 1,753 330 662 140 252 654 575 507 294 
Jackson 78] 1,096,312 5071 5,181 -4376 125 145 207 ,933 74,387, 288,013 80 ,009 50,248 168,121 56 ,802 46 .402 54 888 

Independence 75,093 0347 0348 105 105 21.658 3 374 6,172 2,326 4,313 18, 199 7,423 3,657 4 

1, 24 Kansas City 947 , 328 4381 3807 126 145 161,019 68,540, 275,445 76,223 44,755| 137,825 36,751 37 ,077 47 , 862 
Jasper 234 119,278 .0551 4,171 -0466 100 118 23,913 6,644 16 ,675 4,461 4,519 25 933 9,889 8,552 4,393 

Carthage 18,922 0088 0073 100 121 2,859 587 2,330 688 554 4,172 1,838 1,518 

$A Joplin 79, 760 0369 0275 116 156 15, 166 5,102 12,955 3, 456 3,020 19, 807 4,360 5,076 (4 
Jefterson 137 44,518 .0206 2,248 .0300 81 55 14,137 3,257 2,878 1,454 1,387 7,060 5,216 5,163 1,025 
Johnson 24,959 .0116 3,120 0131 8 75 5,456 1,775 1,636 1,059 765 3,254 2,324 4,616 87 
Knox 7,038 .0032 2,607 .0036 84 74 672 183 453 335 163 1,288 757 1,883 178 
Laclede 23,394 0108 3,899 .0093 85 98 3,680 1,324 1,218 1,086 667 6,749 2,330 2,466 606 

Leba 19, 859 0092 0068 100 135 2,906 969 972 1,015 569 6,045 1,422 2,399 
Lafayette 31,750 0147 4,123 .0132 98 109 5,524 1,591 2,203 1,275 1,499 5,205 2,840 3,798 1,444 


Lawrence 21,800 0101 3,028 0102 83 82 3,713 1,083 1,124 672 705 4,136 2,073 2,714 736 
Lewis 13,009 0060 3,826 . 0056 95 102 2,501 491 541 133 235 2,977 1,045 2,075 621 
Lincoln 15,562 0072 2,777 .0077 7 81 2,866 806 1,300 335 329 3,172 1,763 2,475 19 
Linn 20.548 0095 3,368 0092 95 98 4,967 736 2,116 802 381 3,961 1,185 2,345 1,022 
a Livingston 24.951 0116 4,892 .0093 104 130 3,924 928 2,630 1,089 663 3,340 1,693 6,409 731 
Chillicot 20, 759 0096 0065 120 178 3,254 848 1,519 1,089 548 2,980 1,090 5,317 
McDonald 3 1 2  S 
Macon 19,515 0090 2.710 . 0098 &4 7 3,663 1,154 1,659 715 629 3,895 1,732 3,778 ‘7 
Madison 9,143 0042 3,153 0045 7 74 2,524 645 676 392 365 1,398 1,134 523 4 
Maries 1 1 


Marion 


6 4, 
{Hannibal 28,441 0132 0122 102 110 7,478 2,045 1,549 3,398 1,727 5,216 2, 403 1,719 
Mercer 6,141 0028 3,071 -0028 85 85 877 W777 197 29 28 1,182 650 1,275 99 
Miller 15,818 0073 3,595 .0064 81 92 2,946 1,008 1,52: 479 489 3,543 1,057 1,426 199 
Mississippi 22,119 -0102 4,022 0091 78 87 5,301 594 2,281 966 1,320 3,130 1,894 3,718 . 
Moniteau 10 952 0051 3,423 -0048 86 91 1,601 439 597 280 471 3,163 761 1,875 4 
Monroe 12,441 0058 4,013 -0051 98 112 1,835 629 432 511 703 2,410 843 2,505 6 
Montgomery 13,865 0064 3,961 0054 92 108 1,728 505 1,462 388 613 1,641 1,289 2,657 ) 


General merchandise sales include sales of “non-store retailers’’. This category 4 Hannibal is in Marion and Ralls cour 
was included in the 1948 Census and is particularly significant for cities listed Missouri. Population-income data, pages 225 
in the retail sales introduction, starting on page 464, under heading ‘‘Mail Order’’. SM Standard (4) and Potential (4) Metropolitan County A 


Kansas City is in both Clay and Jackson counties. Before using these figures see page 
Joplin is in Jasper and Newton counties. © SM. 1 
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SALES MANAGEMENT 


JULY 


10, 


"This Is a Posed Picture 


@ The WDAF fleet of rolling stock is 
never lined up behind the station, as you 
see it above, except by appointment and 
under protest. HM The newsmen, the 
farm department, the sportscasters and 
the remote crews who pilot the Signal 
Hill fleet can’t spare much time for pos- 
ing. The events they cover are spread all 
over the map...and they don’t wait to 
happen. Mi Shortly before this picture 
was taken, here was the deployment: 
Unit #1 (News) at the Truman Library, 
where Harry S. Truman was receiving 
official documents from former Interior 
Secretary Oscar Chapman; Unit #2 
(News) checking a reported robbery in 
a downtown fur shop; Unit #3 (Farm 
Dept.) with Farm Director Jack Kreck 
at state REA meeting in Jefferson City, 
covering activities of 350 delegates from 


every county in Missouri; Unit #4 
(Sports Dept.) with Merle Harmon cov- 
ering basketball double-header — Kan- 
sas State vs. San Francisco, Kansas Uni- 
versity vs. Brigham Young —#in Man- 
hattan, Kansas; Unit #5 (News) at Mu- 
nicipal Air Terminal filming arrival of 
globe-girdling Max Conrad, the flying 
grandfather; Unit #6 (Mobile TV 
Truck) videotaping a 214 hour presen- 
tation of “The Messiah” by the RLDS 
choir from the church’s world headquar- 
ters in Independence, Missouri. §§ Our 
mobile fleet (the largest in the Heart- 
land) moves with the news. When you 
look at the geography we cover from 
Signal Hill, that’s a heap of moving. 


TV Representative: Harrington, Righter & Parsons, Inc. 


Radio Representative: Henry |. Christal Company, Inc. 


RADIO & TV 


KANSAS CITY, MO. 


A SUBSIDIARY OF NATIONAL THEATRES AND TELEVISION, INC. 


1960 


JS The “SM” symbols mark original, exclu- 
RETAIL SALES— M ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Per y ~~ “| Furn.- ee ~~ | Lumber- | E 


MISSOURI 


COUNTIES | Met , Hsld. Buying index Drink. | General | House- | Auto- Gas Bidg. 


CITIES Area } Retail Power Quality | of Sales Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. | 
| ($000) ($000) ($C00 


| ($000) | ($000) | ($000) | ($000 


continued Code $000 . S.A. Sales index Index Activity | ( ) | ($000) 


Morgan ; 3,650 -0042 84 x 582 162 273 1,102 
New Madrid ‘ 2,816 0126 65 . 445 1,357 1,174 - 3,149 
5Sikeston 
Newton 2 ; ‘ 3,031 0138 : y . , 2,739, 
Neosh 16 4 0049 } &38 
AdJoplin 
Nodaway , “ ’ -0125 
Maryvillk J 0058 
Oregon ; ‘ ‘ .0042 
Osage : ¢ J 0045 
Ozark ‘ ‘ , .0034 ° 
Pemiscot ‘ ‘ ‘ 0149 ‘ , 153) ‘ s 1,401 
Perry ; ‘ . 0060 J : ‘ 431 
Pettis ; ‘ ‘ -0198 : A J 1,810 
Sedalia : 0160 “ 7 B, 2, i ; 2,4 1,602 
Phelps : .0130 768) 1,179 
Rolla 21 0090 102 7 d , 228} 1,114 


2,867 


Pike 
Platte 
Polk 
Pulaski 
Putnam 
Ralls 
SHanniba 
Randol»h ’ 
Moberly , 687 
Ray " 974 
Reynolds ; ‘ ’ d 119 179 109 
Ripley . ° A ° ‘ 154 } 416 755 
St. Charles } ‘ ‘ J $5 , 225) | 3,995 7,664 
St. Charles 32,6 0151 ‘ ; 521) ; , 867) 1,520 1,997 4,966 
St. Clair ’ 0033 ; : 78 | 397 144 965 1,333 
St. Francois ‘ .0167 ‘ d | 1,642! 3,084 1,982) 1,355 984 3,073 3,041 1,22 
6St. Louis 137} 1,924, . 8902 . ‘ ; 147.533) 361,626 118,268 94,821 307,181 135,549 83,775) 76 


$ Joplin is in Jasper and Newton counties 


5 Sikeston is in New Madrid and Scott count 
4 Hannibal is in Marion and Ralls counties 6 St 


Louis county combined with the independent city of St. Lo 


580 SALES MANAGEMEN 


2—QNORTHLAN® in St. Louis 
County . - Mgest shopping 


> ‘S| = ‘ 
nationally by 
CHANN BEI > 
ST. LOUIS 


ie, 1960 


BULLS-EYE! 


In the nation’s ninth market, your 


most effective buy is television... 
and KMOX-TV. Outpulling any other 
medium, television reaches a 52- 
county area which last year account- 
ed for more than $32 billion in total 
retail sales. And throughout this 
broad area, only top-rated Channel 4 
scores a direct hit. In fact, KMOX-TV 
(represented by CBS Television Spot 
Sales) moved into first position with- 
in two months of becoming a CBS 
Owned station ... and has held the 
number one spot ever since, month 
after month after month (Nielsen)! 


CBS TELEVISION STATIONS 


A Division of Columbia Broadcasting System,!nc. 


@D The “SM’" symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Per Furn.- | | 

COUNTIES | Met ai 4 Hsid. Buying Index . | General House- | Auto- | Gas | 
CITIES Area ‘ of Retail Power Quality | of Sales Mdse. | Apparel Appl. motive | Stations | 

continued Code $000 U.S. A. Sales index index | Activity ) $000 $000 ($000) ($000) | ($000) 


MISSOURI 


ayton 76,2 0353 0235 i a 516 2, 6: 21,848 8,127 3,061 15,960 
lerguson 22,785 0105 0102 5 9,428 i : 537 5,955 
Jennings 5 0275 0169 y ‘ 8,398 , 666 28 , 822 3,773 ii 8,222 

Kirkwood 14 O1L86 .0194 € 2,096 5 »oe , 708 378 11,112 

Maplewood 1 O191 0120 ! 24: 5, 692 ! , 665 3, 797 19,237 

Overland 92 0113 O15 ¢ 9,950 Of ‘ 2,53 , 15: 926 

Richmond Heights 7 0185 0140 ¢ 5, 480 786; 20,817 g 3g 4,740 

ASt. Louis I 203 5505 5377 3 ,842) 110,244 86, ¢ , 534 187,193 

University City 38,2 0177 0338 X 083 1,607 , 38 043 2,082 1,075 

Webster Groves 32, 837 0152 0189 5 92 3,633 623 ‘ s 6,659 

Wellstor 12,333 0057 0067 96 f 3,264 
Ste. Genevieve , 4 . .0051 


Saline j ‘ .0133 

Marshall 0067 
Schuyler 
Scotiand 


Scott 
SSikeston 

Shannon 

Shelby 


Stoddard 
Stone . 
Sullivan ; : J . 1,161 


Taney : i ° 4 ‘ - 1,179) 1,338 
Texas ‘ ; j - A ’ 1,535 2,183 
Vernon J ° . d ; J 1,717 2,057 


Nevada 1,386 1,964 


Warren J d A 519 1,691 


Washington ! ; é 851 1,212; 1,062 
Wayne t é i : 4 649 t 837 750) 451) 


i Sikeston is in New Madrid and Scott counties. : q SM Standard (4) and Potential (4) Metropolitan County Areas. 
Missouri Population-Income data. pages 225-231 Before using these figures see page “64 


SALES MANAGEMENT 


Wf 


|. Louis Globe-Demorcrat 


| 


get the last word between her door and store! 


Just get your message on a General 
Outdoor board, catch her eye on her 
way to buy, and you’ve made yourself a 


sale! No doubt about it! You overcome 
consumer confusion when your message 
is out selling on GOA’s giant boards! 


* 98% of all sales in St. Louis are store sales! 


Source: 


U.S. Census 


MISSOURI 


COUNTIES 
CITIES 
continued 


Met 
Area 
Code 


Webster 


Worth 
Wright 


otal Above Cities 


State Total 


METRO. AREAS 


Joplin 
Kansas City 
St. Joseph 
St. Louis 
Springfield 


Total Above Areas 4 


MONTANA— 


Map, page 232 


City County 
Anaconda 
Billings 
Bozeman 
Butte 
Glendive 


Deer Lodge 
Yellowstone 
Gallatin 
Silver Bow 
Dawson 
Valley 
Cascade 
Hill 


Clasgow 
Great Fails 
Harve 


Montana Population- incom 


584 


data 


_ General Outdoor 


be 


ATE DO 


3905 McPherson Avenue, St. Louis 8, Missouri 


RETAIL SALES— GYD ESTIMATES, 1959 


Per 
Hsid. 
Retail 
Sales 


2,718 
3,607 
3,198 


4,014 


RETA 


3,889 
4,527 
3,691 
3,933 
4,181 


4,120 


(Other Mountain 


Index 
of Sales 
Activity 


Buyirg 
Power 
Index 


Qvality 
index 

-0057 

0024 

0058 


67 
96 


1.4984 


2.4675 100 


iL SALES— ES 


0604 95 
.6790 115 
0574 

1.2256 
0723 


Food 

$00c ) 
1,544 
1,054 
1,356 


729 , 552 
1,165,331 


TIMAT 


2.0947 


States: Arizona, Colorado, 


idaho. Nevada, New Mexico, Utah, Wyoming.) 


Total 
Outlets 


SF 


~o 
~~ & 


— 


pages 232-234 


NUMBER OF OUTLETS 


1 034 457 


Kalispell... . 
Lewiston 
Livingston. . 
Miles City 
Missoula 


Helena 


Eatirg & 
Drink. 
Places 

$000) 


General 
Mdse. 


Apr arel 
$000) $coc 


364 
1 


755,112) 252,508; 180,603 


| 915,504) 304,658 241 


18,468 
365 , 183 
17,057 
408 773 
26, 262 


5,311 
98 637 
8,537 
150,594 


318,200 835,743) 273,392) 211 


Pop. (thous.) 


Total 
Outlets 


City County 
. Lewis and 
Clark 
Flathead. . . 

. Fergus 
er 
Custer 
Missoula 


615 


, 804 


5,361 
65,455 
5,819 
125,895 
10,313 9, 


Advertisin 


g Co. 


The ‘““SM" symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 


Furn.- | 

House- 
Appl. 
($000) 


Auto- 
motive 
$000) 


432 
625 
2,747 


629 , 559 


923,109 
33,195 


235 


765 760,875 


NUMBER OF 


SALES 


2,501 


| Lumber- | 

Gas Bldg. | 
Stations | Hdwre. 
$000) | ($000) 


Drugs 
$000 


1,715} 
441 805 
1,322! 1,031] 


192,931] 208, 006| 


408,373, 447,341 


1,192| 


12,628 
92,056 

7,427 
184 ,020 
13,364 


10,896 
88,149 
9,203 
137,221 
16,688 


309,495! 262,157 


OUTLETS 


MANAGEME! 


: wi The “sm” symbols mark oviainal. exclu- 
MONTANA 


sive estimates by SALES MANAGEMENT. 


| Lumber- 
| Bidg. 
mative | Stations | Hdwre. | 
($000) | ($000) | ($000) | ($000) | ($000) | 


7 pris aoe | Eating & | | | furne ] . 
COUNTIES | Met. i | . Buying | Index S | House- uto- as 
oOITies Areal of Power wality | of Sales . | Apnarel | Anol. 
continued) | Code | U.S.A. Index ndex | Activity ( 


3 caverhead. 
Bg Horn 
Blaine 


| 139 E . 456 3,129 461 1, 
181 2,015 710 1, 
2,030 554 . B 
yadwater 
Carbon 
Carter 


211 


Cascade 114,850 F ; ‘ 21,915 ° 5,916 

Great Falls 195, 082 186 : 20,450 5,018, 5,874 
Chouteau 9,766 : k J } | 1,288 
Custer 21.746 F J | 4,243 
Miles City 21,223 - 008 ‘ § 72 4,243 
Daniels 4,794 d , ¢ 956 
Dawson 15,820 : ’ . 3,335 
tlendive 12.296 y 2,684 
Deer Lodge 204 18.448 ‘ d ‘ 5,531 
Anaconda 17.389 0080 4 5,312 

See Butte-A naconda 


— = 
—w@ WON WONN SOS = 


Fallon 4,982 .-0023 

Fergus 17.379 .0080 
Lewistown 14,900 0069 

Flathead 42,151 -0195 
Kalispell 27,775 0128 

Gallatin 35,386 0164 
Bozeman 26, 667 0123 

Garfield 842 

Glacier 13,983 

Golden Vailey 820 

Granite 2,999 

Hill 27,440 


Harve 23.577 


Jefferson 6.227 
Judith Basin 2.623 


Lake 12,036 


Lewis and Clark 39.310 0181 

Helena 35.980 0166 
Liberty 7,161 d . 0021 
Liacoin 10,380 / , 0052 
McCone 2,573 : -0017 
Madison 4,138 ho : -0026 
Meagher 3,075 : 0015 


Mineral 2,315 ; -0012 
Missoula 65.828 ‘ ‘ -0259 

Missoula 57.984 .0192 
Musselshell 5.516 ‘ . .0027 


Park 18,592 
Livingston... . 15.989 
Petroleum 
Phillips 
Pondera 
Powder River 
Powell 


Prairie 
Ravalli 
Richland 


Roosevelt 
Rosebud 
Sanders 
Sheridan ; -0032 
Silver Bow 204 . .0319 


12,634) 
Butte-A naconda 89.17 0879 


15,647) 
12,091 
1,679 


Butte RA 7 0299 
Stillwater : .0027 


eet Grass 
ton 


1,266 
2,119 
2,540 


Toole 


asure ‘ .0006 

ley , .0081 

ilasgow 3.632 | .0063 

\eatland : 0020 | 4, 
aux ; .0007 4,165 


3,997 
3,510 
753 
360 


Fi y 64 
Montana Population-Income data, pages 232-234 Before using these figures ~~ a 46 
‘ Standard (4) and Potential (4) Metropolitan County Areas 


1960 
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GD The “SM” symbols mark original, exclu 

RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 

Total Per Eating & urn. 

COUNTIES | Met Retail %, Hsid. Buying Index Drink. | General Auto- Gas 
CITIES Area Sales Retail Power | Quality | of Sales | Food Places Mdse. . motive | Stations 

(eontinued Code $000 q Sales Index Index Activity | ($000) ($000) ($000) ($000) ($000) ($000) 


MONTANA 


Yellowstone 195 125,932 ‘ 4,978 0479 109 132 23,892 10,145 11,804 p : 28,652 9,801) 
Billis 07 , 965 204 19, 447 7,145 9,917 . 7,26 26,969 7,592 


158 119,521 40,548 56,705 35, 27,16 118,374 38,617 


108 190.331 82.824 82,897 A 182,987, 71,319 


METRO, AREAS saces— GYD estimates, 1959 


Billings 125 932 .0479 109 132 23 ,892 R 11,804 7 ,832 é 9,801 
Butte-Anaconda 87 352 0404 -0423 96 91 26 495 ’ 8,336 6,995 d 5,616 
Great Falls 114,850 0532 .0462 109 126 21,915 ‘ 15,251 5,916 , 8,066 


State Total 


Total Above Areas 328.134 1519 . 1364 104 104 72,302 30,639 35,391 20,743 ° 23 ,483 


N FE %, R AS K De exess (Other West North Central States: lowa, Kansas, 


M nnesota, Missouri, North Dakota, South Dakota.) 


NUMBER OF OUTLETS NUMBER OF OUTLETS 
Map, page 236 


Apparel 


City County 


Total 
8 8S | Outlets 


City County 


Alliance Box Butte 
Beatrice Gage 


Lexington Dawson 
Lincoin Lancaster 
McCook Redwillow 
Nebraska City.Otoe 
Norfolk Madison 
North Platte. . Lincoln 
Omaha Douglas 
Scottsbluff... . Scotts Bluff 
Sidney Cheyenne 
York York 


_ 


Columbus Platte 
Fairbury Jefterson 
Falls City Richardson 
Fremont Dodge 
Grand Island. Hall 
Hastings Adams 
Holdrege Phelps 
Kearney Buffalo 


—_ = 
yn = 
aco 


~nwpmooaweeane 


4 12 
36 14 


~we aww — @ 


RETAIL SALES— ESTIMATES, 1959 


Per Eating & Lumber- 
COUNTIES | Met Hsld. Buying Index Drink. | General House- Auto- Gas Bidg. 
CITIES Area ‘ of Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. 
Code U.S.A Sales Index index Activity $000) $000) $000) $000 $000 ($000 ) 


Adams 0195 . 0166 97 114 8,060 1,774 4,318 716 2,662 8,667 3,185 5,243 


O14) 130 7,677 1,494 4,024 2, 2,608 8,639 2, 4,785 


Antelope . 0058 92 110 2,423 562 241 602 482 4,240 1,190 2,588 


Arthur 100 25 72 
Banner 
Blaine 


Boone 


Box Butte 
Allia 

Boyd 

Brown 


Buffalo .0148 


t ‘ Ooo2 


Burt 
Butler 


Cass 
Cedar 
Chase 


Cherry . .0049 
Cheyenne 23,717 ¥ 0110 

| j 0065 
Clay 


Colfax 
Cuming 
Custer 


Dakota 
Dawes 
Dawson 


Lexingtor 


Deuel 

Dixon 1.761 

8,794 J ‘ , 1,861 . 2,928 ,021 1,043 

} 151 7,105 7 b 2,747 1,648 5, 281 1,687 544 

Douglas 493 887 99 221 \ ’ 31,843 .142 29.529 518 17,054 
AOmaha ‘71.361 2180 


05 050 . 0 30, 965 92,056 27 , 252 30,514 16 


Dodge 


Nebraska Population-Income data, pages 234-238 Before using these figures see page 4¢ 
SM Standard (4) and Potential (.\) Metropolitan County Areas © SM, 19 
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€ 


SALES MANAGEMENT 


Reach the 


$2.9 BILLION 
103 County Nebraska- 


Western-lowa Market with a 


SINGLE medium 
The Omaha World-Herald 


In this wealthy, vital, fast-growing market of 511,- 
900 households, the daily Omaha World-Herald 
gives advertisers Statewide coverage with less than 
5% duplication in circulation, morning and evening. 


The Omaha World-Herald Delivers This Market: 


‘ Population 1,672,200 
9 No. of Households 511,900 
Effective Buying Income $2,899,528,000 


3 1960 Estimates Sales Management Survey of Buying Powe» 


GET MORE FACTS: 


6 For a Circulation Analysis of the Nebraska- 

Western Iowa market, and Consumer Anal- 

es ysis of Greater Omaha, write the National 
Advertising Department of the Omaha World- 
Herald, or any O’Mara and Ormsbee Office. 


mana 


O'MARA & ORMSBEE, INC., Nationa! Representatives WoO ei ci- 


New York ¢ Chicago ¢ Detroit © Los Angeles © San Francisco 


Herald 


Daily 248,325 
Sunday 263,017 
JULY 10, 1960 


CORNHUSKER 
CAPITAL 


A POPULAR TEST MARKET 


“LINCOLN, NEBRASKA 


defined Standard Metropolitan Area 


HOUSEHOLDS 
47,300 


CITY 


Home of the Cornhuskers 
—LUniversily of Nebraska 


Lincoln’s sharply is Lancaster County! 


HIGH SALES PRODUCTION INDEX! 
HIGH BUYING POWER INDEX! 


POPULATION 
148,500 


LINCOLN EVENING JOURNAL e LINCOLN MORNING STAR 
SUNDAY JOURNAL AND STAR 
JANN & KELLEY, Inc.—National Representatives 


Red willo 
McCo 
Richards 
Falls ¢ 


NEBRASKA 


COUNTIES 
CITIES 
continued) 


Dundy 
Fillmore 
Franklin 
Frontier 
Furnas 


Gage 

Heut e 
Garden 
Garfield 


Gosper 
Grant 
Greeley 


Hall 

Grand Island 
Hamilton 
Harlan 


Hayes 
Hitchcock 
Holt 


Hooker 
Howard 
Jefferson 


Fairbury 


Johnson 
Kearney 
Keith 


Keya Paha 
Kimball 
Knox 


Lancaster 
ALincoln 
Lincoln 
North Platte 
Logan 


Loup 

McPherson 

Madison 
Norfolk 


Merrick 
Morrill 
Nance 


Nemaha 
Nuckolls 
Otoe 

Nebraska City 
Pawnee 
Perkins 


Nebraska Population-income data, pages 234-238 


Met 
Area 
Code 


-0040 
0051 
0110 
-0071 
0018 
-0028 


Se MY 


RETAIL SALES— BY ESTIMATES, 1959 


Per 
Held. 
Retail 
Sales 


4,611 
3,233 
3,117 
2,754 
3,610 


3,911 
4,033 


2,081 
5,639 


Buying 
Power 
index 


.0040 


0031 
-0031 
-0052 


-0049 
-0024 
-0024 


SM Standard (4) and Potential (4) Metropolitan County Areas 


588 


Quality 
Index 


index 
| of Sales 
Activity 


\ 
is 
| 


100 


Eating & | 


674 


,264 
9, 426 
476 
794 


General | 


6,375) 
5,963) 
509| 
232| 


71| 


1,775 
1,462 


348) 


912 


1,277) 


104 


588 
950 


41,037 
40,737) 


3,980 
3,815 


The “SM” symbols. mark Original, exclu 
sive estimates by SALES MANAGEMENT 


Furn.- 
House- 
Appl. 
($000) 


Auto- 
motive 
($000) 


Gas 
Stations 
($000) 


1,530 
1,446 


1,526 
2,513 
4,000 
3,028] 
1,121 
1,265 


Before using 


SALES MANAGEMENT 


4,965 
2,936 


2,534) 
3,462) 
1,599) 


1,189 
2.159) 
3,981) 
1,819) 

684 
2,492 


these figures see page 464 
@® SM, 19¢ 


Rock 


Saline 
Sarpy 
Saunder 


Scotts B 
Scotts! 

Seward 

Sheridar 


Shermar 
Sionx 
Stanton 


Thayer 
Thomas 
Thurstor 


Valley. . 
Washing 
Wayne 


Webster 

Wheeler 

York 
York 


Total Al 


State Te 


MET 


Lincoln 
Omaha 


Total At 


Saline 
Sarpy 
Saunders 


Scotts Bluff 
Seottsbluff 


Seward 
Sheridan 


Sherman 
Sionx 
Stanton 


Thayer 
Thomas 
Thurston 


Valley 
Washington 
Wayne 


Webster 

Wheeler 

York 
York 


Total Above C 


State Total 


Lincoln 
Omaha 


City 


Elko 
Ely 


COUNTIES 
CITIES 


Churchill 
Clark 


Las \ egas 
Douglas 


Elko 
Elk 

Esmeraida 

Eureka 


Humboldt 


4 Lander 
Lincolr 
Lyen 
: JULY 10, 


NEBRASKA 


)UNTIES | Met. 
ITIES Area 
yntinued) | Code 

Phe\ps 
\drege 

Pie 

Platte 
umbus. . 

Polk 

Red willow 

McCook 

Richardson 
s City 

Rock 


METRO. AREAS 


Total Above Areas 


NEVADA— 


114 


Map, page 239 


-0103 
-0093 
0086 
.0059 


-0013 


-0239 
.0160 


eS 

P<} 
= 
wg 
a 
an 
to 
to 
> 


0105 130 198 


9, 
4, 

3,452 0067 89 91 2,794 714 320 411 
2, 


rm 
oO 
= 
n 
1] 
Qo 
o 
N 
wo 
4 
oO 
_ 
= 
oa 
nm 
= 


2,783 0058 85 72 2,607 1,036 429 285 


1,323 .0004 57 29 67 49 
18,138 -0085 3,943 .0077 95 105 2,532 1,020 1,462 1,160 
13,957 .0065 0043 116 176 1,873 483 1,303 1,160 
ities 1,083,410 5010 4221 112 133 209 653 72,659 160,893 69,614 
1,839,472 -8508 4,152 .7983 98 105 353.243 122,914 197,609 85.248 
RETAIL saces— GYD estimates, 1959 
198,192 -0917 4,190 0888 107 110 37 ,496 11,264 41 ,037 11,156 
588 ,036 .2719 4,388 2593 104 109 124,443 50,195 81,438 33,888 
786 ,228 - 3636 4,337 .3481 105 110 161 ,939 61,459 122,475 45,044 
(Other Mountain States: Arizona, Colorado, 
Idaho, Montana, New Mexico, Utah, Wyoming.) 
3 NUMBER OF OUTLETS 3 
a Z 
> 2 (ee TP = 
a |82| Blczied 2/2\¢ 2.3 $ 3 
Conty | & |ed) & dot 2 £2 5h 5 City County | & 
Elko 7.2] 138; 13) 33) 7) 15; 8 10 22 8 4 Las Vegas Clark 57.4 
White Pine 5.7 86 | 19 7 9 7 6 10 2 5 Reno Washoe 54.8 
RETAIL saces— GYD estimates, 1959 
Total Per : OS YA rsh Eating & 
Met. Retail %, Hsid. Buying Index Drink. | General 
Area Sales of Retail Power | Quality of Sales Food Places Mdse. | Apparel 
Code $000 U.S.A. | Sales Index Index | Activity | ($000) ($000) ($000) ($000) | 
11,353 -0052 5,975 -0043 113 137 2,184 886 3,327 234 
242} 202,988 -0938 4,903 -0863 118 128 46,663, 17,186 18,175 16,097 
161,479 .0747 .0493 154 233 33,474 11,853 16,858 14,027 
5,039 10,078 123 185 671 198 


20,494 


14,486 
196 
584 


10,395 
1,837 
3,986 


8,055 


-0094 
| .0067 
-0001 
-0003 


0048 
-0009 
0018 


0038 


Nevada Population-Income data, pages 238-239. 
Standard (4) and Potential (A) Metropolitan County Areas. 


1960 


174 


4,880 | .0093 | 121 122 4,418 2,770 663, 1,253 
0056 | 140 168 3,070 1,489 118 1,252 
$80 0002 | 67 33 119 
2,920 .0004 100 75 62 74 114 


7,425 0034 126 178 2,092 1,498 596 633 
4,843 -0009 100 100 329 309 81 99 
4,429 0018 95 95 920 317 337 


6,713 -0025 109 165 1,803 1,022 395 244 


188 


717 


717 


61,895 


84,193 


| Outlets 
Food 


243 

3,713 1,620 

3, 289 971 
222 ,382 69,042 
341 070) 153,720 
39,130) 14,413) 
109,420, 40,532 
148,550, 54,945) 


295 


,589 
1,760 


0,140 


_ 
w 
© 
S 


281, 165 


14,621 


NUMBER OF OUTLETS 


689 59 126) 47 


637; 69| 146) 49 


Apparel 
F-H-A 


36, 


“SM” symbols mark original, exclu- 


JM ; ; The “‘S) 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Per | Eating & Furn.- ; Lumber- 
Hsid. Buying Index Drink. | General | House- Auto- Gas Bidg. 
Retail Power ) nam of Sales Food | Places | Mdse. | Apparel Apol. motive | Stations | Hdwre. 
Sales Index ndex | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000). | ($000) ($000) 
5,430 -0063 | 109 | 141 2,827 626 1,100 800 770 4,168 984 4,244) 
-0042 | 140 230 2,391 481 1,036 640 711 3,927 859 2,712) 
3,584 .0042 88 92 1,378) 794 294) 158 225) 1,503 1,559 2,190 
4,649 .0126 93 113 6,362 3,291 3,793 1,417 1,370) 5,372 3,324 4,815 
.0078 lll 161 5,335 2,159 3,502 1,377 1,275 3,782 1,965 2,889 
3,026 0042 93 82 1,169 336 218 83 122) 936 788 2,672 
| | | | 
5,561 0079 | —s«110 143 4,003| 1,199 3,098 981 1,025 4,760 1,519 3,464 
0062 | 127 190 3,728 1,087 3,181 818 940 4,448 1,054 3,117) 
3,965 0079 98 106 3,424 1,262 470 1,009 3,933 1,518 3,597 
0041 117 169 2,215 535 1,008 459 942 3,428 1,074 1,830 


280 
154 


073 


,050 


,797 
48,887, 20,873 


63,508 27,670 


Drugs 


80| 52) 53) 83| 25) 22 


~ Furn.- 
House- Auto- Gas 
Appl. | motive | Stations 
($000) | ($000) ($000) 
163 1,735 1,109 
9,235, 42,235| 20,106 
8,312 35,723 13,965 


125 


214 


Before 


1,292 


3,037 


2,439 


1,708 
134 


1,032 


1,172 


326 


3,787 
2,017 

77 
142 


2,004 
691 
1,082 


1,002 


Bidg. 


Hdwre. 


) 


__ 1,394 


35 


Drugs 


242 


using these figures see page 464. 


© SM, 1960. 
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INCOMES IN CLAREMONT NEW HAMPSHIRE 
INCREASED IN 1959 
With a per capita 


1 MILLION Wie Saal 


Average family 


==DOLLARS income of $6,016. 


TOTAL INCOME OF 


OVER 1958 $27,674,000. 
EASTERN VERMONT DAILY EAGLE WESTERN NEW HAMPSHIRE 


Serving Claremont And The Twin State Valley 


Lebanon, Newport and Hanover, N. H. Windsor, Springfield and White River Jct., Vt. 
Represented By Julius Mathews Special Agency 


The “SM” symbols mark original, excl 
NEVADA RETAIL saces— GUD estimates, 1959 sive estimates by SALES MANAGEMEN 
Total Per Ealing & Furn.- | Lumber- | 
COUNTIES | Met. Retail ¥e, Hsld. Buying Index | Drink. | General House- Auto- Gas Bidg. | 
CITIES Area Sales Retail Power Quality | of Sales Places } Mdse. Apparel Appl. | motive | Stations | tidwre. Drug 
continued Code $000 . S.A. Sales Index index Activity | | ($000) ($000) ($000) ($000) $000) ($000) ($000) ($000 


Mineral 214 F 3,797 0035 ‘ 415 150 1,546 
Nye ‘ ‘ -0018 d ‘ 158 952 
Ormsby P “ . ’ 289 . -— 
Pershing , J . J 4 . : Asbur 
Storey J . .0003 Atlant 
Washoe d . -0612 : . ° B 7,672 J 2 Bayor 
Re 703 0604 0459 5 { 24,87 , 827 7 ‘ 6,686 3, f 15 Belle, 
White Pine 0056 y .0065 ‘ . 69 366 - 77 : 5 Belms 
0040 0034 5 3, 00¢ 508 28 331 ‘ 572 Berge 
— ~ - - Bloon 
1458 1042 2 64,429 25,6 35,075 23, 16,152 3, 28,3 2 Boont 
. Bounce 
State Total .2107 5,085 . 1902 101 , 138 . , 19,451 7 Bridge 
7 Burlin 
METRO. AREAS RETAIL SA TIMATES, 1959 Calin 


- Camd 
Las Vegas , ‘ 4,903 .0863 46 ,663 17,186 18,175 | ‘ Carter 


Reno : ) 5,298 .0612 32,834 14,824 18,336 ° Cliftsi 


pen . — re Cliftor 
Total Above Areas t, 5,062 | .1167 77,497, 32,010, 36,511 ,085| Colliny 


I R E (Other New England States: Connecticut, Cranfc 
=" Maine, Massachusetts, Rhode island, Vermont.) Tow 


Dov 
NUMBER OF OUTLETS > NUMBER OF OUTLETS nog 
Map, page 240 ¥ ey 2k! a; Mee) Sat East C 
- : . East P 
Elizab 
Englev 
Fair Li; 


Total 
Outlets 


City County City County 


Lebanon Grafton 
Claremont... . Sullivan Manchester. . . Hillsborough. Flemin 
Concord Merrimack Nashua Hillsborough Fort Li 


Berlin Coos 22 
18 
38 
Dover Strafford y 33 Portsmouth... Rockingham Freeho 
2 
26 


Ww 
NN 


228 
- 
wn 


Keene Cheshire Rochester Strafford Garfiel 

Laconia Belknap Glouce 

City. 

RETAIL saces— GUD estimates, 1959 0 
Per 


Eating & . Hamm 

COUNTIES : Haid. Buying Index Drink. | General Gas | dg. 

CITIES ales Retail Power Quality of Sales Food Places Mdse. Apparel > 7 i | Stations | 6 Harrise 
‘ Sales Index Index Activity ($000 $000 $000) $000) | ($000) | ) Hawth 


Belknap ‘ ‘ 5,114 0159 | 104 125 ¢ ° : : F 9 2,035 
Laconia 29,62 0100 15} 157 
Carroll ; ‘ 5,011 .0089 127 
Cheshire R ‘ 3,912 .0225 
Keene 33 O14 
Coos , ° 3,883 .0187 
Berlu 2 00904 ( 
Grafton j 4,917 .0263 3 ' . : , ‘ : ‘ 2 New Je 
Lebanor 0055 q 
Hillsborough y , 4,770 .1013 
A Manchester 212 0551 3s 33,348 
Nashua 59, 073 } 0239 25 7,717 
Merrimack 7 ‘ 0345 | -908 
Concord 7,2 0218 0175 Ky, , 639 
Rockingham ; .0600 0520 467 
Portamoutt 52,6 0243 0170 76 716 
Straftorad ‘ 0306 ’ .0297 054 
Dover 31,73 O147 0116 025 
Rochester 17,222 O80 0083 049 95: 2s 1,550 


Hightas 
Hightst 
Hillside 

Towr 
Hoboke 
Irvingte 
Jersey 


New Hampshire Population-Income data, pages 240-241 


590 SALES MANAGEMENT 


NEW HAMP. 


RETAIL SALES— GL Estimates, 


The “SM” symbols mark original, exclu- 


Total Above Cities... . 


469. 845 -2173 


1959 sive estimates by SALES MANAGEMENT. 
Total Per Eating & Furn.- | Lumber- 
COUNTIES | Met. Retail | % | Hsid. Buying | Index Drink. | General House- | Auto- Gas Bidg. 

CITIES Area Sales (| of Retail Power Sao ay of Sales Food Places Mase. | Apparel | , \" motive | Stations | Hwdre. | Drugs 
continued) | Code ($000) | U. 8. A. | Sales Index ndex | Ac Activity _ ($000) ($000) ($000) ($000) $000) ($000) (a000) | ($000) 
SulllVAM, .......c0000s 32.671 | .0152 | 3,755 | .0185 | 96 | 94 9,006) 1,119] 3,096] 1,889, 1,608) 5,638, 2,782, 2,021 968 

MeremMont. .....s.0- 21,097 -0098 -0088 | 106 |} 118 5,640) 460 2,521) 1.646 1,339) 3,758) 1,006 1,221 502 


1785 | 


120, 671) 21,484) 49,164) 37,908) 21,564) 82,846, 28,262) 26,122 12,607 


Siate ) Total. - 


METRO, AREAS 


ot 7 703.006 mt. 


-3532_ | 


4,540 


.3253 | 102 | 


RETA 


IL SALES— TD ES 


|_ 3. 943 a) __ 9.8 918) 68,346) mL 440, 28,222/ 134,193 


__ 51,356 


|_&. aa _3.e 


NEW JERSEY — 


(Other Middle Atlantic States: 


TIMATES, 1959 

Manehester........... 239.939 | .1110 | 4,70 | .1013 | 108 2 | 118 61.932|  11.731| 30,340] 17,560, 9,471) 40,882) 13,747] 14,671] 5,967 
Total Above Areas. .... 230,939 | 1110 | 4,770 | .1013 | 108 | 118 | 61.932| 11,731 30,340] 17,550| 9,471) 40,282! 13,747), 14,671| 5,967 
NEW HAMPSHIRE STATISTICAL AREA Ez ais 
Manchester.......... 147,318 0681 | -0608 | 119 | 134 34,641 | -636| nm Es 12, mit 6,481) 26,064) 7,953) face & 3,697 
Total Above Areas....| 147,318 | .o6s1 | —|_ .0808 | a9 | 134 34.641 | 6,636 22, .77|_ 1 12,521! 6,481 26,064) he 8.221] 3, 687 


7,953 


New York, Pennsylvania. ) a SON LT 28 
me NUMBER OF OUTLETS 3 NUMBER OF OUTLETS 
s : = - 
Map, page 244 | 2 or ae Je 4 a | fz lois Stat -) tat. 
gs 3 fle | 3 r S le ,i1f | * ==) 3 lsele - g C s © | mt |= 
city County | & | SS] & \S5/Ss|2|z | 3 88/3 | 5 city county | & | 88! 8 Salss| 2 |i | 2 85/5 | 5 
Asbury Park aE 19.5] 489] 79 138] 41| 60| 26) 16 16 17| 16 Kearney...... Hudson... .| 40.4] 410) 108; 78) 35) 23) 10) 21) 48 19) 11 
Atlantic City. . Atlantic ie 63.6]1,603| 287, 483) 91| 180) 68| 46) 58] 34) 39 Linden....... ae 39.3] 432) 89) 98) 34) 39) 26) 31) 34 25) 9 
Bayonne. .... Hudson..... | 90.0] 928] 296 187) 65| 94| 63) 21| 51| 24) 24 Little Ferry...Bergen...... 6.6] 74) 13] 12) 10} O| 2 16 8} 3 1 
Belleville.....Essex....... 36.2] 353} 79| 66| 24) 24| 21| 18 30| 15| 9 ee eee Bergen...... | 23.8] 274] 72) 47| 41) 26) 16} 11) 22) 8 5 
Belmar....... Monmouth...| 6.0] 146} 22) 36] 30) | 9} 10) 11) 12) 3 Long Branch..Monmouth...| 30.5} 376) 68) 89} 31| 32) 27, 28| 25| 17] 12 
Bergenfield.. .Bergen......} 24.8] 220) 34) 26] 19| 36) 21| 18) 19) 13) 8 Lyndhurst ae oe bie ee ol 
Bloomfield... Essex...... 54.6) 495) 109) 84) 41) 44) 18) 17) 41) 31] 17 Joule: .Cage......) 2a 9. GF 1 4 He ye 7 oe 
Boonton... Morris...... | 8.0] 134) 25) 20) 9) 14) 9) 7} 17; 21 3 Madison. . . ..Morris 14.8] 114/ 20) 18] 6) 11 5 9 13] 6 4 
Bound Brook..Somerset....| 9.7) 162| 24) 28) 9 18) 5) 12) 17 14) 5 || Maplewood | | 
Bridgeton..... Cumberland .| 20.9} 396) 95) 49) 30 37) 27) 27| 36) 16) 8 Township... Essex 27.0 ° : 7 = oe |S i, Re 5 . 
Burlington... Burlington...| 15.0 195| 35; 40) 11) 19) 10) 14| = Se FY Merchantville.Camden.....| 5.6] 125) 18 21) 16) 12) 4 65) 13) 11) 6 
Caldwell. ....Essex....... 6.9} 117) 19) 11 9} 12) 9} 4, 6 5 | Metuchen. ...Middiesex...| 16.0) 159) 27) 20) 17) 19) 11) 11) 19 4) 4 
Camden......Camden..... 132.7|1.686) 431) 336) 116 179) 116) 61) 111| 55, 45 || Millburn | a 
Carteret...... Middlesex...) 16.5) 198) 53) 45) 17| 12} 10} 2) 11) 7 6 Township... Essex....... | 17.6 Teo sy a eae a 
Cliftside Park Bergen...... | 18.3] 221 60 40) 23) 28 14, 9 10 6| 9 Millville...... Cumberland .| 18.3] 276 57; 48 15} 32) 14) 25) 34) 11 5 
Clifton...... Passaic... .. | 80.4) 810) 188) 176) 87) 39) 20| 37) 88} 39) 22 Montclair... .Essex....... | 46.8) 456) 100) 47; 48) 45) 26) 23) 33) 18) 14 
Collingswood. Camden leeil 18.8] 171) 34) 14) 13) 24) 13) 8| 16) 10) 10 Morristown... Morris... 19.0} 338) 55) 48) 31) 55) 26) 20) 17) 17) 11 
Cranford | oy ae | | Neptune | re a 
Township... Union...... 24.1 bd | ° ° *| % See: oe Township... Monmouth...| 20.6 bd | ° ee, ° + | 4 fee 
lS eee Morris. ..... | 12.4 260| 37} 39| 19] 42) 26) 14) 24) 14| 7 New Bruns- | ee Ce oe 
Dumont......Bergen...... | 18.9) 104) 25) 13) 9 5 3) 1 nm ey Middlesex...| 43.1] 713) 136) 161) 61} 83) 69) 21) 33) 27) 14 
East Orange. .Essex.......| 85.2) 708| 174) 82) 71| 81) 47| 35) 58 12) 25 Newark..... ee 468.8/6.055 1,549, 1517, 485, 534 300) 119, 310) 182) 157 
East Paterson. Bergen...... | 22.0) 140; 28 21) 13 9) 8| 4 18 12) 3 Newton......Sussex..... | 6.2) 169 17; 36| 10| 17| 16) 13) 17 12; 6 
Elizabeth.....Union.......| 123.8|1,516) 358 354) 128, 150, 82) 62 104 39) 43 North Arling- | Pe Bb 
Englewood.. .Bergen......| 26.7). 327; 60) 41) 16 51) 25) 16) 33 1) 9 OD. éece0% Bergen | 19.1] 148) 36) 30) 13) 10 6 5} 13)- 6 4 
Fair Lawn... .Bergen......| 35.0] 28158 | 48, 51| 15| 15| 6 22, 17| 8 North Bergen ma eo Bi bul 
Flemington...Hunterdon...| 3.6) 115, 15) 12) 14) 16) "9 6) 13 7| 3 Township...Hudson.....| 44.0 *| So ee see © 
Fort Lee. ....Bergen...... 24.0] 194] 33) 48) 18) 9) 8 6 35 3) 8 North Piain- ~ ot we me 
Freehold. .... Monmouth... 7.6] 180} 27) 22 9| 26 13| 17; 16) 14. 6 field.......Somerset....| 15.8] 107) 22) 21; 9) 2 7 6 24) 4 2 
Garfield... Bergen... | 30.9} 362) 118) 78 37; 1) 10, 11) 36) 13) 9 Nutley....... Essex.......| 31.2] 233] 54) 38) 18) 16) 9| 7| 36 12) 8 
Gloucester | | | Ocean City...Cape May...| 7.6) 342; 52, 84) 34) 28 14 10) 27) 22) 11 
ee Camden me 14.5) 156) 44) 43) 10) 10) 4 65) 15) 5 4 Orange ow | 41.1] 442) 113, 100) 24) 43) 28) 12) 31) 13) 13 
Hackensack. .Bergen......| 33.3) 637; 95) 102) 39) 116 49} 32) 52 12 Palisades ParkBergen...... 12.6) 154) 19) 34) 14) 13) 10) 8) 16 13) 6 
Haddonfield. .Camden.....| 13.1] 174) 27; 12| 8] 36 4 4 18 1 6 Paramus. .... Bergen...... | 23.0) 319} 27| 62; 24) 54) 48) 10) 36) 18 4 
Hammonton. . Atlantic. .... | 9.6) 197) 34) 29) 18 27) 6 9 24 13) 3 Passaic...... Passaic..... | 60.7/1.104| 257) 221) 87) 165) 89) 30) 46) 31) 28 
Harrison. ....Hudson..... } 13.1 201| 52) 70 14) 12) 10) 3} 7 5] 4 Paterson. ....Passaic.....| 146.1)/2,163) 633) 469, 171) 183) 117) 75) 157, 75) 53 
Hawthorne. . Passaic... .. 16.9} 172) 49 18 21) 8) 4 11) 19 12) 3 Pennsauken | Dd i 
Highland ParkMiddiesex...| 12.6] 125) 30, 20) 9) 7 7 12 6 64 8 Township ..Camden..... | 28.8 bd | ‘i 7 » is ae J *| *| 4 
Hightstown. ...Mercer...... | 4.4 91) 21 18 6 4 5 7 8 64 64 Penns Grove. Salem. ..... | 7.4) 126) 22; 28) 17) 14 9 9 8 1 3 
Hillside 2s BB et as Perth Amboy.. Middlesex...) 44.3] 694) 188 146) 49) 94) 37) 32) 48) 21) 17 
Township...Union...... | 23.3 * = 3 } S » i co Th Phillipsburg...Warren. . . . -| 20.7] 248) 54) 73| 13) 4 13) 7 2) 14 4 
Hoboken... . . Hudson..... | 51.8] 744) 196) 239 45) 67 34) 10) 18) 16) 18 Plainfield.....Union. .... 48.0) 616) 120) 9 43, 96 54 30) 44) 27) 20 
Irvington. ....Essex...... | 63.1) 764) 195 116 95) 73) 36) 37| 61) 32, 26 Pleasantville. Atlantic. .... | 13.9] 216) 650) 31) 13! 28) 10, 12; 33) 9| 6 
Jersey City... Hudson... . | 305.1]3,345| 992) 750 187) 345| 171| 65| 169| 93 95 (Continued on page 592) 
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1960 


WOR-RADIO 


Camden County is one of 139 Counties in 13 sta 
covered by WOR-Radio. WOR has th 

- tion audience in America with 4,103 
families every week 


tes 
Sti 


e large 


Here Is Proof Positive .--.-. 


In Southern New Jersey —a rich and rapidly expanding three-county 
market (Atlantic, Cape May, Cumberland), a three-phase market (Indus- 
try, Agriculture, Recreation) — the PRESS again proved its strength as 
a one-paper medium in 1959, with 12,773,598 lines, an increase of 802,- 
159 lines over 1958* 


*By Media Records for 1959 


Atlantic City Press 


Southern New Jersey's “Good Morning” Newspaper 


Rolland L. Adams, President Secolaro, Meeker & Scott, Inc., National Representatives 


NEW JERSEY < NUMBER OF OUTLETS 
Cont. from page 591 ' ok 


NUMBER OF OUTLETS 


Pop. (thous.) 


= $ 
| § 3 = 
| ire 


City County County 
Point PleasantOcean. . . . ....-Salem... 


Point Pleasant Sayreville. . .. Middlesex : Burliny 


Beach Ocean ' || Somerville. ... Somerset ; 1 Bur! 
Pompton || South Orange.Essex.... : Camde 

Lakes Passaic . || South River... Middlesex, . . . : Cam 
Princeton Mercer * Summit Union... . Colli 
Rahway Union ; | Teaneck Glou 
Red Bank. ... Monmouth . {| Township... Bergen j Had 
Ridgefield. . . .Bergen : || Tenafly......Bergen... ’ Mer 
Ridgefield || Trenton. ..... Mercer. ... -4/2,388) Pent 

Park Bergen . Union City. ... Hudson } ; 270 ’ Te 
Ridgewood. . .Bergen " | Union | Cape 
River Edge. . .Bergen b Township... Union... . R . Ocea 
Roselle Union . 17 Verona — i . 11 4 6 10 
Roselle Park. Union . 4 4 Vineland.....Cumberland.| 38.0! 550: 94 74 58 76 31| 53 37 
Rutherford. . . Bergen 18! 24 I (Continued on page 594) 


na @ The “SM” symbols mark ‘original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


g6 Eating&) 2S . Furn.- | ~~ | Lumber- 
COUNTIES Met. j | . Buying Index Drink. | General Auto- | Gas Bldg. 
CITIES Area ‘ i Power | ad of Sales ; Places Mdse. | Apparel . motive | Stations | Hwdre. | Drugs 
Code ($000 U.S. Index ndex | Activity | ($000) ($000) | ($000) ($000) $000 $000) | ($000) ($000 
: ‘ cM Reece A ate TE Ee Beste ot Bate iniaimecasees 
Atlantic............11 953 | .1174 d 14 | «139 41,113) 20,489) 23,801] 12,776| 25,559 , 11,128 8,419 
AAtlantic City. . i‘ .0670 0462 | 130 | 188 26, 27,054] 14,940] 18,593 9,312) 13,372] 3,88: 5,104) 4, 99 
Hammonton... 8,934 | .0088 006% 7 ; 860} 1,845 637} 2,499) ,624) 1,500 
Pleasantville 25,076 | .0116 -00 | q . ee 2,351) 2,222 s04| 4,290 | 
GE ticanecse’ 999 006 -4620 A e ° 128,900; 80,440) 65,956 
Bergenfield. ...... 2,608 | .0151 017% 190] : ,229} 3,582} = 1,492 
Cliffside Park... .. ,547 -0081 d , 807 . ,024) 1,261) 878) 
Dumont..... nat 2,140 | .0056 a 2 . 2) 393 237) 
East Paterson....... f .0083 .0126 2 | 7 y ,532} = 1,211] 573 


( 


Englewood...... 52, 068 0241 | 0224 | 1 : 2, 58! : 4,097) 2,589) 
Pair Lawn......... : } 0144 | 022 , 301) > . 1,051) 
Pe Bet accaces ,363 | = .0113 ‘ f 5, j 3 a 5 269) 
Garfield. . 445 | 0113 | 0169 | 9 i 5,202] 3, 76| 
Hackensack........ 23,35 0570 033 306 ; , 192 27, 723 19,156 
Little Ferry....... 4 | ,0042 e | 
SS eee 5.459 | .0164 ‘ Pa .782| 2, ,668} 4,630 
Lyndhurst Township. 5,280 | .0075 P ee B , 547) , 642 30) $11 
North Arlington.... 9,417 .0000 | d , 248 +970) 9 749) 
0084 ° | : 7 R 9 511) 
| .0687 | 29) 21,565 
Ridgefield Borough. . . -0047 | | : , 285) 
Ridgefield Park 3, } .0061 ‘ , 291) | 278 
Ridgewood 7,533 | .0220 -0232 | , . ‘ 5,417) 
| ,0070 d ‘ y , 024) 198 
Rutherford 3, 0110 3 . 489; 2,019 
Teaneck Township. . 2, -0150 ¢ | » 92 28 , 586) 1,366 
| 0072 | , 386| | | 428 | 
0118 | 1,728 : | 1,459 
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592 SALES MANAGEMENT 


Delaware TRENTON TOPS THE DELAWARE VALLEY 


Valley 


clothing Natty dressers, these Trenton fo!::. Survey of Buying 


per family family on clothing (and food and furniture and cars) 
than the citizens of any other DelVal city. 


AND THE “TIMES” IS TOPS IN TRENTON! 


The Trenton Times is the dominant newspaper of its 
market. That means it reaches 73% of metropolitan 
area households, 96% of city zone. Beats the Trenton 
coverage of Philadelphia papers nearly 10 times over. 


| purchases Power statistics demonstrate they spend more per 


TRENTON TIMES 


Represented by SAWYER-FERGUSON-WALKER CO. 


NEW JERSEY 


JM The ‘“‘SM"’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Per Eotirg & Fur.- | Lumt er- 
COUNTIES | Met. % Hslid. Buyirg Irdey Cri Genrral Hor se- 
CITIES Area s of Re ail Qiality | of Sal's | Foed tac” re. | Prrorel) Arrl Drugs 
continuer ) Cede A, Sales Index Activity rec) § £0C0) $100) ) $COC) $000) (geco 


Burlington Soe 0856 | 3,931 | . 45,498 ACH 269, 6, £97 40 ,0¢6| 18,037| 15,939, 5, 
Burlington. . 25,7 0119 .0093 6,059} ? ( 526 883) 8,216] 1,90) 

Camden .2207 | 4,354 | .22E 123 , 557! . 50, 8 23,148] 90,742 298 ‘ 1, 
Camden 2 9, 64% 0877 33,551] (7 39,03 a 14, 27¢ 35, 856 343 4,127 
6,573] FO! 1; , 008 €59] 6,715) 

6,029) r 1°2 


Haddonfield. . . 32,: 0149 a 8, 013] 1,970 


123 


Collingswood 23,54! 0109 


Gloucester City 2,! .0058 


Merchantville . 3, 0061 .0050 7 3,718) 
Pennsauken 
Township. 57,016 0264 .0208 | 5 12,704) 
Cape May : : .0419 : .0306 24,779) 
Ocean City... 22,2 0103 .0062 2 6, (£0) 
Wildwood “¥ 27, 48! 0127 0062 3 6 501 
Cumberland F 0656 .0605 33,108 
Bridgeton. . . 45, 932 0212 .0146 | 10, 906 
Millville : 23,97 0111 0105 5, 859) 

\ Vineland 51,909 0286 0241 ; K 12,776] 
Essex..... . ,019 -6244 -6562 308 ,227) 


Belleville 31,017 0143 0206 7 8,395 


1,958 
2,72€ 

650) 
1,34(] 
9,250 
4,818) 
1, 00 
2,943) 
77 ,867| 
1,237) 


3,199 


o-- an 


noe ee NON aD 
_ 


KA 


Bloomfield 58,461 .0270 0347 17,309 


Caldwell : 9,170 0089 0066 5,042) 


nwa 
29 a3 Oo bo 


East Orange 261 0445 0596 3 23, 602 


Irvington 79, 858 .0369 0422 5 24, 24( 
Maplewood 


Township 5,433 0118 0198 3 7 8,409 973) 
Millburn Towns! ip 5 5 0236 , . 10,890 839] , 559) 2 4,606 
Montelair. . 75,103 0347 87 $ 16, 43¢ 2, 404} 55 3,091 
ANewark .3238 3062 3 130,099) 9,241) 45 410) 
Nutley 28, 036 .0130 08 7 9, 285 110] 87 923 1,239 
Urange al " }, 692 .0216 .0253 14,401 
South Orange 27,46 0127 


5,274 3, 888 76 2,659 

5,906 ,483 . 416 

Verona ie 54: .0081 .0089 | 3,160 733} 1,716 

West Orange , 62 .0188 0238 | 97 13, 967 ,068 752 

Gloucester 5 .0604 A 36 ,463 121 . ’ 5,587 
3 .0177 j ¢ |} 239 11,536 682 , 567) 2,186 2,160 

3031 P 185 ,041 ,053 , 39,612 

.0309 04 j 22,494 5, 941 3, Of , 478 4,552 

0085 .0078 5 3,695} 2,004) 3,373 634 

-0231 .0290 16,441) , 308 

1270 . 1695 80,411 ,115 

0174 .0228 11,436 , 042) 1,608 

Bergen | 


wnship ’ .0222 .0271 ¢ 11,509 4,325 3,417 

City 90, 806 .0420 .0371 | 20, 828 9,045| 16,077 
t New York 7,184 .0218 .0241 f 11,823 3,189 2,919 : 5,563 
don .779 .0304 .0285 15,556 ,802 2,353 > ; ,181 
ngton 20, 702 0096 .0046 5,301 630 480 2,23 578 3,963 
,273 .1745 .1744 87,161 ,583 49,590 : P ,684 
7,644 .0082 .0046 ‘ 33 2,814 , 035 221 97 57 953 
,277 .0140 .0166 5,926 , 757 3,177 3, 29 ae 7,452 
213,705 .0988 .0889 29 44,197! 19,249' 40,809 3 5,952 20,998 


NEW MULTI-MILLION DOLLAR 
MONMOUTH SHOPPING CENTER 
IN THE FASTEST GROWING ALL | 
YEAR RESIDENTIAL AREA IN Pt” “ 43°’ 7a 
NEW JERSEY! es se P+ a 1 
ASBURY PARK PRESS 4x 432 ee : 


COVERING MONMOUTH AND OCEAN COUNTIES e ' , 
SEVEN DAYS A WEEK iy # . 


ASBURY PARK, N. J. 35,406 ABC 


NEW JERSEY > NUMBER OF > NUMBER OF OUTLETS 
Cont. from page 592 Z 2| 
rf red 
City County 26 City County £6 
Washington .. Warren 105 |  Westwood....Bergen......| 139) 17| 
West New || WildWood....Cape May. 441; 66) 
York Hudson 555 Woodbridge 
West Orange. Essex 305 Township... Middlesex. . . ° bs 
Westfield Union 255 15 Woodbury... .Gloucester. . 30 1 
SM The “S » exclu 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 
Per Eating & Furn.- | eur | Lumber- | 
COUNTIES Met Hsild. Buying Index Drink. | General House- Auto- Gas Bidg. | 
CITIES Area of Retail Power | Quality | of Sales Food Places | Mdse. | Apparel Appl. motive | Stations | Hwdre. | Drugs 
continued code $000 . S.A. Sales Index Index | Activity $000 ($000) | ($000 ($000) | ($000) ($000) ($000) ($000) | 
Middlesex 259 .2309 4,714 2321 113 é , 187 e 38 ,467 29,006 75 ,889 34,495, 31 ,926; 14,524 
Carteret 0073 0090 g { 5,7 , 660) ay 1,245 562 781| 933| 895) 450 
Highland Park 0055 0085 2 592 694 380| 2,445 916) 193 197 
Metuchen 33 0155 0129 ‘ | ‘ 793) ,924 : 1,281 569 9,473) , 38% , 679 76 
New Brunswick 0391 .0318 32 CO} i) ,472 ,158 27 14,569 6,983] 12,794) 3, 3,055] 2,321 P< 
Perth Ambo3 75,3 0349 0299 | 133 , 148) 9, 26: 9,392) 6,711) 12,415] , 739) 911) Y 
Sayreville 5,237 0070 0095 ; ,379| 579 1,098) 497| 973] 2,347] 675 7 H. 
South River 7 187 0087 2 : 91% 59 : 750 736 4,546 * , 762) 74 
Woodbridge | | | Ef 
Townshiy 5,31 0325 : 5,92 5, 801| .347| 6,712} 6,654) 11,003) 23 3,322| Pe 
Monmouth ‘ : . 1955 . ; ; 29,218, 20,364) 67,160) Y 25,941 
Asbury Park 0309 0181 6 | (8 ,906| 6,265] 20, 147] ,394] 4,612) 9,521 2,148 Pe 
13 0062 0045 3: 8: : 67 230} 3,245) 1, 12 
0098 0061 228 5,37 R36 : ; , 281} 4,266 a Te 
Long Branct . 0165 0180 5 | ¢ 33% 3,16 , 62 23 ‘ 8,081 2, 
Neptune Townshiy l 0065 0108 , 667 2,228 d 2| 4,063 3, Fe 
Red Bank 57 0266 0154 31: ,593 2, 855 5, 8,672 ,188] 11,958) » io 
Morris , ; .1436 a j ‘ 5 52,097 | 26, 4 
Boonton 5 73 0058 2 y 3,158} 132] 55 700| 348} 5,345} 962| 265 Dr 
Dover 33,71 156 0101 5 226 , 833 2,684) 4, 2¢ , 928 , 766) 6,585 , 647) ; 
Madison 77 0099 9: 3,319 336 |} 5,090 7 2 Fu 
Morristown 58, 202 02 0175 RE 40% 2,093 , 39% 5, 446 2, 6 ’ 89% . of ; 
Ocean 7 ¢ .0575 , 156) | | | 279) e] 
Point Pleasant 5 .0037 5 i] 1,385) 
Point Pleasant Beact 143 6 .0060 207 | 43 10,070) 
Passaic 116 4 ‘ . 2538 133 ,042) 
AClifton ¢ j 1508 “i 9: 23,993) 
Hawthorne 96 0109 : 3 3, 668| In 
Passaic-Clifton 531 Oss 0978 , | 44,3805 7,07 | ,f P ,4738) 65. 5 § , 288 of 
APassaic 4,743 323 .0470 38 | (188 20,312 723 . 
A Paterson ? 3 ¢ 0954 7 : 48,464) 882 8 22, 109 , 093) , 493} : 400) 5, 29 inc 


Pompton Lakes 18,2 m 0065 38 f 6, 480) 

Salem 178 , ° 0333 16,372 
Penns Grove 503 7 0052 : 53 3,671) | 
Salen 16,942 78 0065 5,442 , 253) 665 


New Jersey Population-Income data, pages 241-247 
SM Standard (4) and Potential (A) Metropolitan County Areas 


Salem-County is one of 139 Counties in 13 S 
covered by WOR-Radio. WOR has the est sta 
a ion audience in America with 4,103,420 listening 
families every week see » 651 


594 SALES MANAGEME'T JI 


PATERSON-CLIFTON-PASSAIC, N. J. 
Metropolitan Area 


[his new metropolitan area (Passaic and Bergen miles) you are sure of maximum sales from your 
Counties) is one of the top marketing centers of the advertising investments. 


ation—the fastest growing market in Ne 2 . ‘ 
7 & edhe: = ww cemeey Its spectacular growth over the past decade is proof 


With scores of big shopping centers—busy cities and of the sales opportunities of today—tomorrow and in 
towns drawing trade from both counties (445 square the future. You can sell more in northern New Jersey. 


Quality Index of 120—Ist in state—6% above state average 
Income per Capita $2516—Ist in state—$484 above state average 
Income per Family $8217—3rd in state—$529 above state average —9th in nation 
Population 1,185,400—2nd in state—351,600 more than 1950—18th in nation 
Total Income $2,982,001,000—2nd in state—$1,750,679,000 more than 1950—14th in nation 
Total Sales $1,582,011,000—2nd in state—$887,919,000 more than 1960— 19th in nation 


THE HERALD-NEWS CITY ZONE has 92,781 families, 59,810 of THE HERALD NEWS total 
circulation (68,038) is in this important part of the market compared with the Bergen 
Evening Record 6,159, Paterson Evening News 5,156, Newark Evening News 4,656 and 
Newark Star-Ledger 5,865. ABC 12/31/59 Audits. 


Paterson-Clifton % of Growth State of % of Growth 
Passaic Metro Area 1960-1950 New Jersey 1960-1950 


Population 1,185,400 42°/, 5,918,000 23°, 
Households 364,900 53% 1,751,500 27%, 
Effective Buying Income $2,982,001 ,000 142% $13,464,686,000 91% 
Per Capita Income $ 2,516 70%, $ 2,275 55%, 
Per Family Income $ 8,172 58°, $ 7,688 50% 
Total Retail Sales $1 582,01 1,000 128% $ 7,844,011,000 84°, 
Food Sales $ 388,299,000 79%, $ 1,957,014,000 57%, 
General Merchandise Sales $ 221,822,000 376%, $ 911,642,000 137% 
Drug Sales $ 42,548,000 196°, $ 215,797,000 124°/, 
Furn.-Hsld.-Appl. Sales $ 104,995,000 177% $ 460,392,000 109%, 
Quality Index 120 12%, 114 5%, 


In this same 10 year period THE HERALD-NEWS THE HERALD-NEWS current ABC Audit 12/31/59 
of Passaic-Clifton, New Jersey, has enjoyed a 31% circulation of 68,038 is predominantly home delivered, 


increase in circulation in its portion of this market. 


We invite you to accept a complimentary copy of detailed circulations 
of all newspapers in the Paterson-Clifton-Passaic Metropolitan Area. 


THE HERALD NEws 


Write: William J. Hay, General Advertising Manager 
Post Office Box 1019, Passaic, New Jersey—PRescott 7-6000 


New York Office—60 East 42nd Street—James J. Todd, Manager—Telephone: YUkon 6-5542 
JULY 10, 1960 


DOUBLE Sales Potential 


in Jersey's Best Big Market 


Note these figures on per capita Retail Sales 
for Plainfield vs averages for all other New 
Jersey cities of 50,000 or more population . . . 
About double in each line of trade. 


Gen- Furn.- Gas _ Lumber- 
Total eral House- Auto-  Sta- Bidg. 
Sales Food Mdse. Apparel Appl. | motive | tions Hdwre. | Drugs 
Per Capita $ $ $ $ $ $ $ $ $ 


Plainfield 


All other N. J. cities over 50M 
or more population 1,328 58 48 


Vore than 141,464 people live within 4 
miles of downtown Plainfield (A.B.C. 
City Zone.) 


Plainfield people have the high- more advertising in the Courier- 
est average income among all these News than in any other newspaper 


major ww Raga” 4 -—* a measured by Media Records in the 
are available. e above figures : : : 
Co - id entire Northeastern U. S. 


show what this means in sales op- 
portunity for advertisers. Over 90% of the homes in the 


Local merchants know. Retail ABC City Zone read the Courier- 
grocers, for example, last year ran News each evening. 


CIRCULATION NOW OVER 41,525 DAILY 


PLAINFIELD COURIER-NEWS __ Pisinfiaa, ». 


Represented by Gannett Advertising Sales, Inc., a Division of 
The Gannett Newspapers 


Offices : New York, Philadelphia, Hartford, Syracuse, Chicago, Detroit, San Francisco 


Vo outside New Jersey or New York 
newspaper adequately reaches Plainfield 
housewives. 


The *‘SM’’ symbols mark original, exclu- 
NEW JERSEY RETAIL SALES— JM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Per Eatirg & Furn.- | Lumber- | 
COUNTIES | Met , Hsid. | Buying Index Drink. | General House- | Auto- Gas | Bldg. 

CITIES Area Sales Retail Power Quality of Saies Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. | Drurs 
continued Code . S.A. Sales Index index Activity $000) ($000) ($00) ($000) ($000) ($000) ($C00) | ($000) 
Somerset 259) \ / 4,079 .0779 ‘ - 9,652 9,226 7,698! 27,205, 10,812| 12,627/ 

Bound Brook 20, 362 0094 0070 517 4 827 5, 651 1,016 
N 647 317 883 3,254 1,483 

872 3, 22! 2,165 483 1,991 
2,175 . 5,211 
1,215 5,81: 709 
65,691 j 41,139 
577 2é ,611 
12,024 27,78 , 570 
635 
3,905 
9,440 
2,980 9,269 ,12 16,128 


h Plainfield . 77 0059 0002 
Somerville 9.1 0181 o121 
Sussex A -0272 ‘ .0231 
Newton 2 0102 0056 
Union 106 .3537 ’ 3579 
Cranford Townshiy 7,121 007% 0157 
Elizabetl 70, 46 0788 O814 
Hillside Townshiy 13, 653 0109 0153 
Linden il 0284 0270 
Plainfield 120,542 0557 0411 
Rahway 5 , 229 0302 0222 j 11,26 


9 
Roselle 19, 500 0090 0147 7 8, 236 755 1.782 669 1,153 1, 


New Jersey Population-Income data, pages 241-247 © SM, 1960. Before using these figures see page 464 


THE MOST POWERFUL SELLING COMBINATION IN UNION COUNTY 


< R p 
Tee Eiligabeth Daiip Journal _ aie 2 / | ' 
<a =A eas Preside nt In Chile; ; O O 
eee thiol | 1 Cheered At Aisyant 


org a Se Add the impact of R.O.P. Color to the unsurpassed coverage of 

' - the Elizabeth Journal for productive selling in this most im- 
portant Union County market. Full and Spot Color available 
everyday in the . 


oe Z ELIZABETH DAILY JOURNAL 
52 "000 CIRCULATION SERVING WEALTHY UNION COUNTY 
Represented Nationally By: STORY, BROOKS & FINLEY, INC. 
SALES MANAGEMENT 


The Top 100 Club 


: © The ‘‘SM”’ aa mark original. exclu- 
RETAIL SALES— ESTIMATES, 1968 sive estimates by SALES MANAGEMENT. 
l | Per | «df ating& | Furn.- | 
COUNTIES | Met. i % | Hsld. Buying | Index Drink. | General | | House- Auto- Gas Bidg. 
CITIES Area Retail Power | Quality | of Sales Places Mdse, | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
(continued) [Code] | U.S. AL Sales Index: Index | Activity | ($000) | ($000) | ($000) | (a000) | _($000) ($000) | ($000) | ($000) | ($000) 
Roselle Park...... . .0069 -0097 3 114 | 81 3,087 | | y | , 1,104 730! 
Summit.......... 2,698 | .0197 | 0185 | 155 | 166 2,251} 4,026) 1, 422] 2,192) 4,897| 
Union Township. ... 93, | .0434 | -0397 135 148 30, 052 " } } 9, 626) , 108 , 5,377 8, 862) 
Westfield ,155 | .0190 | 0217 143° | (125 10,899 922 4,556] 2,6; ,319] 2,561 3,00 
0321 ‘ -0350 | 100 92 18,695 6,594) o 6,621 
| | 


NEW JERSEY 


Lambe. 


Easton (Pa.)- | 
Wilson (Pa.)- 
Phillipsburg (N. J.) 602 | .0502 | 0427 | 6, ons 
Phillipsburg. ...... 3, Of .0107 .0119 3 | } 1966) 2,594) 900) 32 374) + 3,282) 
Washington. <6 2, -0060 | 0040 | 2,949) 690| 


Total Above Cities. . 638 | 2.68 2.6029 | 2: 8) 476,903] 777,444] 522,796 364,697| 901,861| 282,897| 251, _ 251,302] 


State Total 7,844,011 | 3.6277 4,478 8.7701 114 110 {1,957,014 698,128 911,642 592,764 460, aez)1. 167 ,432 4. cr 441, 140, _ 215,797 


METRO. AREAS» RETAIL SALES— JM ESTIMATES, 1959 


Atlantic City | 253,953 | .1174 | 5,369 | .0965 ; | 18 | 41,113| 20,489| 23,801| 12,776|' 25,559] 13,841, 11,128) 8,419 
1Camden | | | 


Jersey City. ... - 655 ,370 -3031 3,442 ‘ 185, 041, 72,053, 50,172| 64,636 39,612, 79,930, 36,854) 26,024) 18,480 
New Brunswick- | | 


Perth Amboy.......] 648,881 | .3001 | 4,550 3100 107 168,657} 60,787| 58,530 47,693 36,704) 103,084) | 45,307) 44,553| 18,397 


Included in the Philadelphia Metropolitan Area © SM, 1960. SM Standard (4) and Potential (A) Seinaitiian County Areas. 
IVEY #0, 1960 597 


*&roN The “SM” symbols mark original, excly 
NEW JERSEY RETAIL SALES— DD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


testes Lumber- 


| } 
METRO. a . | Buying Index 
AREAS ‘ Power | of Sales 
continued) . S$. A. | Index ndex 


Auto- Gas Bidg. 

\. motive | Stations | Hwdre. 

Activity | ($000) | ($000) | ($000) 
New York-N ortheastern 
New Jersey Standard | 
| 


Consolidated Area, | 


N. J. Portion Only 5,800,560 4.401 6357 | 108 41,812,791| 452,480| 689,545) 441,049) 340,820) 750,540) 305,108, 279 083 
New ork ..| 2,414,298 4,766 s 116 ; 198,665, 359,021) 197,609) 159,309, 337,010) 124,578) 127,198 
P. te: son-Clifton- | | 

Passaic. . 1,582,011 4,335 . 110 .298| 120.975, 221.822) 131,111) 104.995, 230,506) 98.363) 82,308 
Trenton 377.273 | 5,133 ‘ | 116 .161| 33,583) 49.590 27.799) 21,060 58.684 21,335) 19,080 

141,805 | . 4,505 é m1 ; 7,140) 14.387| 10.179) 9,250) 24,111) 7,964) 10,365 
| | | | | 


| 4.476 | 110 {1,491,902 534,316) 74,0111 502,828) 383,706) 958,804, 348,242| 


_Heahe, _Wentana, Nevada, Uteh, Wyem:ng.) 


Map, page 248 


City County ; u | | | i County 


Las Cruces. ..Dona Ana...| 
Los Alamos. ..Los Alamos. .| 
Portales... ... Roosevelt... . 
Rosewell. .... Chaves 
Santa Fe.... Santa Fe.... 
Silver City... .Grant 
Tucumcari... . Quay 


Alamagordo...Otero..... . 23; 24) 28 27 
Albuquerque. Bernalillo . 
Artesia.......Eddy ‘ 12 
Carisbad. ... .Bddy , 19 
Clovis........ Curry y 30 
Farmington. ..San Juan 3 25 
Gallup. ......MicKinley " 8) 
Hobbs . Lea " 17 


Onnoonan 


RETAIL SALES— GYD estimates, 1959 


Per 7 l 
COUNTIES | Met. %, Hsid. | Buying Index ink. | Genera’ House- | Auto- | Gas 
CITIES Area Retail Power | Quality | of Sales Mdse. | Apparel Appl. motive | Stations | 
| 


Drugs 
Code .S.A.| Sales | Index | Index | Activity $000 (at00) | ($000) | ($000) | ($000) 


($000) 


Bernalillo 3 ; 5,004 |. 24,745| 43, 20,740, 24,382] 77,993] 27,283) 13,675 
\Albuquerque....... ; 577 | 8,330] 22,800} 41,492} 20,684) 24,032! 77,642| 24,856] 21,992} 13,079 

Catron.......... 2,309 | .0011 | | | 284) 

Chaves........ 4,470 | .0327 ; 3,884) 2,412, 19,308) 6,344) 7,331 2,271 
Roswell. . : 67,562 ’ -0250 y 2, 66: 2,317; 19,269) 4,226) 7,086) 2,075 


Colfax...... 15.953 | . | 4,558 | . t : | | 3,065) 1,801) ee 543 
Curry...... 39,365 | . | 4,233 ‘ . . : 11,256} 2,833) 4,742! 
Clovis... 36,528 | . y 6: 2: 11, 183) 2,380] 4,377 
De Baca... 3,091 | . | 3,864 ] . * 372| 


| | | 
Dona Ana........ 83,704 | . 4,366 | . 156) | 2,736) 3,280) 5,635) 
Las Cruces 43,429 0201 | i x 2,93 p ,091) 4,871) 
Eddy. . 59,958 | .0278 , 794) 3, ‘ 845) 5,010) 
Artesia.......... 19,018 | .0088 ; | y | 1,215) 
Carlsbad........ 36,493 | .0169 | | 10% .769| 78) , 295 ,049| 2,920 
_* istieapeeeath 15,029 | .0068 | 3, 0080 | | 1,884) | 2,698} 1,240) 
Silver City 11,337 | .0052 | ? 3,513] 794) 770! 410) 
| 


Guadalupe. ..... 7,938 | .0037 : 076} | 2,521 
Harding........ 1,214 | . 107| 
Hidalgo. ........ 0.00. 6,585 | . 1,265 


| 
63,071 | . , | 4) 4, : 6,235) 
36.499 | . | | | . , 273] 2,689) 
a ee 8.760 2.491) 
Los Alamos.......... 8,696 1,836) 

Los Alamos. : 8, 696 7 | , y 3} : 1,836 


a ee 14,321 d ’ .191) .775| 2,806) 

36,728 | . 121) .263) | 4,618) 
Gallup 31,202 | . 995} 2, 2,463! 3) | 3,893} 
Mora. .... : 1,628 


Otero . 36 049 
Alamo:ordo. . : 30,655 
Quay . iwee 18,971 
Tueumeari . 15.079 
Rio Arriba 18,539 ° | 3,039 


Roosevelt... ... ‘ 16,871 , 4,218 
Portales 14,678 .0 68 
Sandoval 3,141 -0015 1,496 


832 


New Mex co Population-income data, pages 247-249 Before using these figures see page 464 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 196 


Table of Contents and Subject Indexes, pages 3, 6, 10, 12, 14 


SALES MANAGEMEN 


a e — z ; ' ‘i The “su” "ipod mark original exclu- J 
NEW MEX. RETAIL SALES— QLD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. | 
Total Per Eating & | a i 
COUNTIES | Met. Retall & Hsid. Buying Index Drink. | General | House- | Auto- Gas Bidg. 
CITIES Area Sales | of Retail Power bn of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hwdre. | Drugs 
continued) | Code ($CC0) U.S.A Sales Index ndex Activity | ($000) ($000) ($000) | ($000) ($900) ($000) ($000) ( ) ($000) 
San Juan............ 64.284 | .0207 | 4,373 | .0288 | 72 | 83 10.394] 4,021, 4,887, 3.825, 3.861] 18.410, 6.407) 8.374) 1.344 
Farmington.........) 48.300 | .1223 | 0128 | 111 194 7.508} 2.328, 1.662} 3,643] 3,554) 18.501) 4,280) 3.285 928 
San Miguel........... 16,148 | .0075 | 3,105 | .0082 64 59 4.093} 1,026, 2.438 293 526} 2.242, 2.181) 1,310 425 
Santa Fe............ 86,343 | .0260 | 5,266 | .0225 | 97 | 113 12.535, 4,413, 6,961 3.915, 2.240, 11,931) 4,923) 2.354) 1,330 
Santa Fe.......... 51,349 | .0237 | 3,306 | .0197 101 | 121 12,181] 3,312, 6,789] 3,915, 2,240, 10,444) 3,520) 2,347) 1,234 
Ce cca che 6,611 | .0031 | .0028 = 1,682) 728| 411) 72 51) 1,416) 863 458 341 
Socorro. 8,349 | .0039 | 3,092 | .0043 6s | 62 2.026) 891) 789| 336 271, 1,849) 1,283) 342 255 
NE se esac a 11,536 .0053 | 3,393 | .0055 6 | 2,937| 986) 774| 792 113, 2,456, 1,202 674 397 
Torrance............. 5,712 .0026 | 3,808 | .002 | 70 | 70 614; 1,233] 917| 61| 1,051) a 405 12% 
| | 
a ee eh 6,372 | .0030 | 3,983 oo29 | of | 94 1,129) 274| 661 90 249 885 737| 703 278 
Valencia............. 28,995 | .0134 | 3,766 oi32 | 67 | 88 7,089, 2,254) 3,323) 984) 642} 7,237; 2,513} 2,664 647 
oe | 
Total Above Cities....] 791,844 | .3661 3054 | 109 | 130 162,745| 50,134) 81,380) 48,654] 44,013) 189,647) 63,488} 60,272 27,854 
ea Pasa } } 
State Total. ........-. 1,065,227 | .4926 | 4,332 a77e_| 90 | 93 | 222,367) 76,684) 114, 4,010) 65,347) 49, 521 232,381) 104,265 84,638) _36. 918 
METRO. AREAS RETAIL SALES— JSM ESTIMATES, 1959 
Albuquerque.......... 367,611 | 1683 | | 5,044 | 1490 | 105 | 117 74,182 | 24,745 | 42-288 43, 263) 20,740) 24,382] 77,993] 27,283) 23.714) 13.675 
Total Above Area......]__ 387.611 | .1653 | 5,044 ie 105 | (17 74,182_| 24,745, | 43, 283} 20,740| 24,382) 77,003) 27,283, _ 23 na 13.675 
N EW Y re) R K (Other Middle Atlantic States 2 : 
os New Jersey, Pennsylvania) 


JULY 


10, 


1960 


SM Standard (4) and Potential (A) Metropolitan County Areas 


T 
> NUMBER OF OUTLETS ] lg NUMBER OF OUTLETS 
Map, pages 257, 259| 8 |—7—, 71-1 ——— F | 8 8 Gat PO ee 
= 2| lezleg| & |< | | |jzle | & 2} esiegi Sle! . x|e 
g |35| § \zelss| 2|2 | € |gai9 | 2 | ¢ | Bs| } leeiss| 2)=/ 8 lea) | 2 
City County & Kol & | iu e On| 4 ra] City County a Fo! & Wa oe} < nie Sa | 4a/a 
Albany. Albany......| 144.4]1 805 383) 452) 119) 178) 101) 55| 97| 58| 58 Mamaroneck..Westehester.| 17-4] 207) 31| 38) 15| 18| 18) 7) 25 2 6 
Amityville. .. .Suffolk...... 8.5] 163) 25) 29) 5 19} 11) 20) 14) 10} 6 Massena. .... St. Lawrence. | 17.0} 236) 42) 43) 13) 26) 13] 19) 27, 14 ‘6& 
Amsterdam. ..Montgomery 32.5 470| 117| 100| 13 50) 40) 14) 40) 26) 13 Mechanicville. Saratoga | 7.5) 126] 30) 16) 2) 11) 8| 7 18) 6} 3 
Auburn......Cayuga......| 38.5 495! 105} 89) 33| 53| 28) 21 40) 32) 7 Medina. .... Orleans..... 6.4] 105 16 12) 8 17} 6) 10) 13) 8| 4 
Babylon. ... . . Suffolk 11.1] 123) 24) 16) 9) 7| 8} 14, 3| 9| 8 || Menands.....Albany...... _. ke OE, Si Be a ie Se TR 
Batabia...... Genesee....| 18.6) 281 37| 56| 25) 33) 15) 22) 29) 21) 6 ] Middletown. ..Orange......| 23.6] 322) 62) 70) 19) 39 17) 13) 29) 19) 9 
Bath......... Steuben coeel 6.2] 119 15} 19) 7 1) 6| 14) 8 15 3 Monticello... .Sullivan.....| 5.2 149; 26 38) 7 16 5 8) bee W 6 
Beacon ..Dutchess....| 15.4] 177) 33] 41) 18] 22) 6] 9) 12) 8 7 Mount Kisco..Westchester.| 6.8] 152) 19) 26, 16) 22) 15) 14) 12) 8) 2 
Binghamton...Broome.....| 85.5 960) 178 243| 69; 62) 58 47| 100) 38) 23 Mount | | | | | | 
Bronxville. ...Westchester.| 6.7] 135| 21| 20) 8| 21) 9) 2) 13 | 7 Vernon.....Westchester.| 76.7| 883) 195) 153| 75) 90) 65) 28) 67) 36) 41 
Buffalo SEEDS babeeee | 603.8 7 ,059'1, 872! 1753) 374| 494) 459; 178) 536, 238) 225 New Rochelle Westchester | 76.7] 770| 143 124) 65} 93) 72| 28) 52) 25) 26 
Canandaigua. Ontario 9.3] 170} 23) 32) 10) 19} 9| 16) 15) 10) 5& | New York | | i | 
Catskill. .....Greene.... } 5.8] 135 19} 35) 5) 14) 6 14| 13) 5 3 City. Five Counties| 7728.5] 89,-| 24,-|17.-| 8,-|10,-| 5,- 1,-| 2,-] 2.-| 3,- 
Cohoes.......Albany......| 21.5] 228] 62) 49) 13) 13, 10) 12) 21) 13) 3 | | 663, 991, 164) 324) 198, 160, 271| 866) 537) 325 
Corning Steuben 17.1] 232 38) 50) 12; 28) 12) 15) 16) 15) 6 | Newark......Wayne... 12.7] 174 13} 34) 28 19, 12) 12) 12) 12) q 
Cortland Cortland | 20.5) 263) 38 53) 19) 27 18} 12) 23) 18 5 || Newburgh... .Orange.. 32.7] 619} 130 130 35) 90 36 24) 45) 26) 20 
Dunkirk......Chautauqua..| 19.6] 284) 70) 69) 9) 27) 18) 15) 24) 20) 6 \ Niagara Falls. Niagara 104.0}1 245, 248) 337, 55 mW 71| 41) 105) 56| 37 
East Aurora...Erie. . 7.3] 132; 18) 23) 9) 10) 11) 8) 12) 12) 5 \| North Hemp- } | 
East oie at | stead Toen- Dien 
Rochester. . Monroe. . 8.3] 94) 25) 19 10) 10) 6 4 10; 4) 2 ship...... Nassau......| 232.6 s . . ® + £8 “us. * 
Elmira _.Chemung 55.7] 679) 114) 157; 59) 70| 30) 31) 56) 27; 15 || North | -_ 
Endicott...... Broome.....| 19.5} 330) 58) 85) 18) 42) 22) 14) 29) 17; 8 |] Tonawanda. Niagara.....| 33.8] 322} 75) 79) 12) 18] 20) 15) 37| 19) 7 
Fulton. ..... Oswego..... 15.0} 223) 34) 44) 15) 24) 17) 19) 16) 13) 4 | Norwich .. Chenango | 9.81 168 19} 24) 8| 14) 15 13] 12] 19) 8 
Geneva Ontario. . 19.0] 262) 43) 50) 14) 30) 22) 12) 17) 12) 10 Nyack...... Rockland. . . 5.9} 175; 33) 25; 12) 26) 12) 15) 8) 7 7 
Glen Cove Nassau..... 23.2] 258; 38 58) 11; 32| 17; 15; 18) 15) 9 | Ogdensburg...St.Lawrence.| 17.0] 202) 34) 35, 9) 28 10) 12) 16) 9 4 
Glens Falis...Warren.....| 20.7] 343) 50) 62) 27| 46 27; 22, 29 10, 12 Olean....... Cattaraugus..| 26.0] 332) 48) 58 26) 43) 25) 24) 34) 14) 12 
Gloversville...Fulton......| 24.2] 319 57, 54) 20) 43) 24) 14) 32) 14, 9 | Oneida.......Madison....| 11.5] 159) 25) 31 6) 18) 11 10} 17) 9 3 
Gouverneur...St.Lawrence.| 4.9] 84) 9| 12) 10| 7) 7| 7 14) 7] 2 || Oneonta Otsego 12.9] 213] 31) 41) 16) 27| 15) 11| 12) 16) 4 
Hamburg.. ..Erie........| 8.9] 187; 33) 29] 11| 24) 14) 18) 19) 18) 4 || Ossinging. . ..Westch 18.3] 220| 44) 38 9] 24) 9| 8] 32) 12) 7 
Haverstraw...Rockland....| 5.5] 119} 24) 27, 11| 10/ 6 7 7| 9| 3 || Oswego..... Oswego 23.2) 307, 63, 81| 15| 34] 16 14) 27) 10) 8 
Hempstead | | waa || Oyster Bay oy | - 
Township... Nassau 775.6 ° ° *| *| | | 2 ee ee oi } Township...Nassau......| 312.3 * 7 4 *| 7 @¢ a nf 
Herkimer. ....Herkimer.... 9.5) 162; 28) 27; 12) 15) 16) 13) 13) 12 3 | Patchogue... . Suffolk 9.0) 261 29| 40) 26) 28) 27) 21 18) 16} 9 
Hornell... ... Steuben | 15.0] 194) 39, 33) 8 19) 18 16) 19) 7 5 Peekskill... .. Westchester.| 18.5] 337 53} 79) 20; 40 29 18 29 17] 7 
Hudson ..Columbia....| 12.8] 243) 42) 46) 18] 30 26 17) 7) 10) 7 Penn Yan....Yates...... 5.7] 115, 13) 20) 6 12) 11 11) 7| 10} 2 
Ithaca .. Tompkins. 2.9] 351) 44 68| 15) 33 27) 30; 39) 17; 12 Plattsburg.. . . Clinton 19.0} 288 65) 49 24 34 24 19) 28} 10| 9 
Jamestown. . .Chautauqua 42.4 626, 126 111; 39) 66) 34) 33) 62) 30) 17 Port Chester..Westchester.| 24.9] 433, 77) 93) 45) 43 30) 12) 44) 15) 16 
Johnson City.. Broome 19.4, 248) 58 61) 15) 21) 11) 7; 2) 12) 4 Port Jervis. ..Orange...... | 9.6} 184) 34) 45) 9 23) 8 13) 11) 11) 5 
Johnstown... Fulton. . 11.8] 155) 38 19) 7) 14) 14) 12) 22) 4) 2 Potsdam.....St.Lawrence.| 7.7] 108) 13) 16 9 12) 9 10) 13) 5 2 
Kenmore.....Erie........ | 21.6} 300) 45) 39) 25 25) 39; 8) 37; 16) 11 Poughkeepsie. Dutchess 42.5] 701) 149) 122) 52) 77; 50, 32) 63) 33 22 
Kings Park. . . Suffolk | 20.0 . 7 = ™ "7 = % ws . 04 Ri t Be I 11.6] 111 30; 23 4 2 7 4) 17; 6 3 
Kingston Ron rd os 31.1] 509; 116) 112) 33) 60) 27) 25) 36; 16, 10 Rochester. ...Monroe.....| 349.2/3,957| 831) 819 277| 318 222) 162) 391 194) 131 
Lackawanna. . Erie 29.5] 353 99 104; 12, 20) 12) 12, 31} 14 8 | Rome..... .. Oneida 50.3) 482 74| 100; 33) 51) 27 27) 49; 30 13 
Lancaster... . Erie 11.8] 120) 28) 17] 20) 11) 10) 9) 11) 8 3 {|| fAye.......... Westchester.) 14.2] 143) 19) 34) 8) 13) 10) 6 11) 5 7 
Larchmont. ...Westchester 6.9] 161 22| 26) 11) 16) 18) 3) 18 4 3 Salamanca... . Cattaraugus. 8.9] 135, 29) 31) 6] 9] 12) 9 1) 7 6 
Liberty. .. Sullivan 5.4) 129 19; 23) 18 17 5 8 10 7 3 Saranac Lake. Franklin 7.1} 127 15, 24, 10) 20) 10) 8) 10 3 2 
Lindenhurst...Suffolk......| 21.0) 209! 38 39 16 13) 11/ 12, 20 24 §& \| Sa atoga | } } | 
Little Falls.... Herkimer... 9.8] 162) 26, 34) 58 18 7| 8 BS 4 4 JI Springs... . Saratoga 16.7} 251 41| 74) 8| 22) 10| 10; 2) 7) 7 
Lockport. ....Niagara.... | 26.3) 367, 67) 74 18 44 26 25 32 #1 «12 Scarsdale Westchoeter. 18.7] 168 38) 19 11) 15) 7 3 16; 6 14 
Long Beach. ..Nassau...... | 26.2) 296, 60) 73) 35 27); 10 9 10 8 10 | Sch dU. .Seh 98.411,284 270) 266 74/1171 70) 60/1201 62) 41 
Malone. ..... Franklin.....| 10.2 174| 35] 25] 10] 17| 13] 201 16, 7| 4 || "(Continued on page 600) 
New York Population-Income data, pages 250-262 © SM, 1960. * Data not available 


Before using these figures see page 464. 
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sr BINGHAMTON ... 


co 


cHENAN 


IN DEPT. STORE SALES* 


of all N. Y. big cities! 


. that’s right, our* per capita sales are 110% 
greater than New York City’s, 57% greater than Buf- 


falo’s, and even greater than phenomenal Chicago. 


Urbanized Binghamton is one of the Country’s 
population over 150,000 
$200,000,000 


fastest growing areas 


retail sales over and the 


propor- 
tionate expansion of urban population is one of the 
largest among all large cities in the nation, even greate1 


than Los Angeles. 


r #2 EnoWwett, 


ENDIC 
bICOTT 


— 


When you look at Urbanized Binghamton it’s not 
difficult to 


Southern New York’s largest consumer market 


understand why it is recognized as 


and one of New York State’s best test markets. 


Best of all . 


when you advertise in The Binghamton Press 


you can saturate this rich market 


the area’s only medium that puts your advertising 
message into 9 out of 10 homes... 7 days a 


week. 


The BINGHAMTON PREsS 


Represented by Gannett Advertising Sales, Inc. a Division of THE GANNETT NEWSPAPERS. 
New York, Hartford, Detroit, 


Evening Sundav 


Offices: Philadelphia, Syracuse, Chicago, San Francisco 


NEW YORK NUMBER OF OUTLETS 


NUMBER OF OUTLETS 


Cont. from page 599 


City County 


L-B-H | 
Drugs 
| Apparel 


City County 


i 


Tuckahoe 


141| 8 
1,313, 264] 262) 117| 147, 80 
466 

183 

137 10 
970 141) 155) 89! 121| 115 
144) 10; 26) 11) 14) 7 
1,803) 418] 319) 143 178) 103 


Scotia 
Southampton 
Spring Valley 
Suffern 
Syracuse 
Tarrytown 
Tonawanda 
Troy 


Schenectady 
Suffolk 
Rockland 
Rockland 
Onondaga 
Westchester 
Erie 


Westchester 
Oneida 
Watertown. . . Jefferson 
Waterviiet.. . . Albany 
Wellsville Allegany 
White Plains. .Westchester 
Williamsville. . Erie 
Yonkers Westchester 


Bea Sadwe 


Rensselaer 193 73 


RETAIL SALES— 


Per | 
Hsid Buying 
Retail Power | quay 
Sales index ndex 


143, +66 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT 


Furn.- | | Lumber- 
House- Auto- Gas Bldg. 
Appl. motive | Stations | Hwdre. 
(s ($000) | ($000) | (a000) 


ESTIMATES, 1959 


| Eating & 
Drink. 
Places 
$000) 


COUNTIES 
CITIES 


Met 
Area 
Code 


Index 
of Sales 
| Activity 


General 
Food Mdse. Apparel 
($000) $000 ($000 
89,994 35,382 
52,291 23, 
4,922 ay 
368 
617 
574 
501 
434 ,005 


180| 66,100) 
§23 


709) 


34,353) 20, 
28,819 15 46,243 
1,527 1,415 
505 42 | 
217 2,312 
1,635 ,075 8,620 
1,195 525 4,094 
149,390, 66,922 119,199 47, 


Albany 2 
AAlbany 
( ohoes 
1 Menands 
Watervliet 
Allegany 
Wellsville 
2Bronx 


4,791 .1779 115 
.0984 122 
0110 | 92 
0077 513 
.0081 96 6 
.0228 | 90 9, 
.0052 133 | f 3, 
-7992 102 


85 ,457 


21,889 


19,184 
8,742 
757 
314 
948 
,857 
752 


595 


16,222} 10,901 
255 3} 7,535 
400 2,707 
650 43,094 
, 674 466 
516) 3,350 
730 1,621 

96,381 


260 


15,344) 12,683 48,623) 15,439 

8,504 7,103} 27,572} 6,143 

3,917} 2,266) 9,092) 1,728 

1,980 ,326} 1,838} 1,270 

5,790, 5,560) 14,681, 7,155 

4,197} 3,704) 5,349, 2,145) 1,508 
451 850 2,470 441 799 4 


Broome 
ABinghamton 
Endicott 


Johnson City 


.1228 
-0556 
.0142 130 
0113 104 
0456 | 97 
110 
104 


106 
116 


59,550) 
27,439 
10, 664 

8,045 
21,954 
10,545 

3,857 


697 0646 
0190 
.0102 
0439 
O188 
0056 


O48 
O84 
924 
692 


056 


sattaraugus 


Olean 0160 


Salamanca 0052 


General merchandise sales include sales of “‘non-store retailers’. This category New York Population-'ncome data, pages 250-2¢ 
was included in the 1948 Census and is particularity significant for c ties li-ied Standard (4) and Pctential (4) Metropolitan County Area 
in the retail sales introduction, starting on page 464, under heading “‘Mail Order’’. Before using these figures see page 464 

» The city of New York includes Bronx, Kings, Queens, New York and Richmond © SM, 196 
counties. 


6, 10, 12, 14 


Table of Contents and Subject Indexes, pages 3, 


SALES MANAGEMENT 


HOW AUBURN UNIFIES ITS MARKET 


Auburn 
% of 
Auburn County 
38,500 52 
$71,525 000 53 
54,989,900 70 
14,600,000 73 


2,62,000 51 
6,405,000 90 
4,293000 94 
3,575,000 91 
8.284000 57 
2,444,000 64 
4,510,000 52 
1,426,000 80 


A U Fs U ad ¥ County 
= ie Population 74,200 
Unified Metro Area Income $194 13400 
Retail Sales 83,460 009 
Income: $134,134,000 Food 19,978,000 
The largest market in the 5- Eat'g & Drk'g 5,294,090 
Sales: 83,460,000 county area between Syracuse Gen Mdse 7,173,000 
oy? . P A | 4,562,000 
Medium: The Citizen- and Rochester is unten — mare 3,947,000 
Advertiser it comes to spending . . . 70% Automotive 14,731,090 
of the sales of Cayuga County Gasoline 3,838,000 
alone is spent in Metropolitan Lumb-Bldg- 
Another, and very important Dciliitaia Hdwr 8,718,000 
basis of unity in this market is 7 Drugs 1,783,000 
the loyalty to The Citizen-Ad- 
vertiser, the most-read newspa- ] 
per in Auburn, Cayuga County. 


THE CITIZEN-ADVERTISER 


AUBURN, NEW YORK 


Represented by The Julius Mathews Special Agency, Inc. 


The “SM” symbols mark original, exclu- 
NEW YORK RETAIL SALES— GYD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Total Per Eatirg & Furn.- Lumber- 
COUNTIES | Met. Retail 7 Hsld. | Buying Index Drink. | General House- | Auto- | Gas Bldg. 

CITIES Area Sales of Retail Power Quality | of Sales Food Places Mdse. Avparel Appl. motive Stations | Hdwre Drugs 
continued) |Code} ($000) U.S.A.) Sales ] Index | Index | Activity | ($000) | ($060) | ($000) 000 ($000 000) | ($000) | ($000) 
Cayuga 189 83 ,460 .0386 3,811 0400 96 93 19, 978! 5,294 7,173 4,562 3,947, 14,731) 3,838 8,718 1,783 

\ Auburn 54,989 0254 .0227 106 118 14,600 2,692 6,405 4,293 3,575 8,284 2,444 4,510 1,426 
Chautauqua 233] 181,244 0838 3,816 .0848 101 100 48,272) 13,354 16,786 11,605 7,340 30,821 14,126, 14,257 5,521 
Dunkirk-Fredonia.... 37,458 173 0164 106 112 10,395, $3,428 2,182 3,574 1,702 6,970 2,540 2,651 1,018 
Junkirk 26,973 012 0115 105 114 7,965| 2,671 1,468 3,186 1,457 4,614 1,588 1,768 729 
\ Jamestown 67.518 0312 0285 120 132 16 530! 4,046 10, 863 6, 696 3,850 9,965 3,899 3,500 2,598 
Chemung 216 128,219 0593 4,218 .0578 105 108 29,247 8,511 22,859 9,054 6,262 24,202 6,475 7,271 2,830 
A Elmira 96 , 692 0447 0363 116 143 19,446 5,367 21,723 7,593 5, 086 18,566 4,132 4,391 2,244 
Chenango 60,016 .0278 4,479 0256 102 11 12,002 3,414 5,024 1,933 1,545, 11,963 2,851 5,822 1,174 
Norwich 22,326 010 .0072 131 187 4,561 987 3,422 1,266 920 5,936 685 1,494 354 
Clinton 79 ,337 .0367 5,152 0333 90 100 17,921 5,392 11,234 4,071 2,918 16,609 5,200 4,497 1,980 
Plattsburg 46,130 0213 0140 132 201 9,782 2,706 9,414 3,634 2,368 7,665 2,589 1,698 1,608 
Columbia 57 ,690 .0267 3,846 0265 98 99 16 ,609 3,842 3,825 2,221 2,046 10 ,006 4,116 5,638 1,342 
fudson 24,859 0115 086 119 160 8,475 1,087 2,237 1,633 1,549 5,435 4109 742 721 
Cortland 53 ,066 0245 4,386 0229 102 109 12,246 4,225 4,725 2,849 2,387 10,851 3,099 4,519 1,134 
Cortland 33 , 847 0157 0132 115 137 8, 508 2,284 4,044 2,535 2,022 5,671 1,645 2,385 869 
Delaware ; 59 806 .0277 4,303 0257 99 107 12,683 2,727 3,121 1,328 2,083 16,374 2,750 4,331 983 


The Trading Area includes: 


Jamestown is an isolated market free from encroach- 
ments upon its retail trade by, large metropolitan 
dailies because of location . . . 70 miles from Buffalo 
. 60 miles from Erie . . . 154 miles from Pittsburgh, 
Pa., or Rochester, N. Y. 
The POST-JOURNAL covers a vast network of prosper- 
ous towns and villages over a 30 mile radius, including 
a rich dairy, fruit and general farming territory of 
Chautauqua County and the western half of Catta- 
raugus County and parts of Warren County, Pennsy!- 
vania. 
PLUS . . . 50,000 guests of the famous Chautauqua 
Institution | on Chautauqua Lake. This high income group 
shops exclusively in nearby Jamestown. 


—_— 


JAMESTOWN, N. Y. 


Representatives: 


IN THE HEART OF RICH 
SOUTHWESTERN NEW YORK STATE 


CHAUTAUQUA COUNTY and western half of CATTARAUGUS COUNTY and parts of WARREN COUNTY, PENNA. 


County City 
EEE Oe CEO ee 149,600...... 42,400 
ey eee 47,500...... 14,100 
Effective Buying Income 1959 $286,612,000 $95,718,000 
Pl ED 4b oso ce kee weesedensenee $1,916...... $2,258 
I oo neo ndiceewbsws eee $6,034...... $6,789 
oe a” re ~eeeoe $72,745,000 
.. ere BO ae béasad . ..$19,480,000 
General Merchandise ............... -+++++$12,107,000 
PO Ge PUD ge ccccccosvcéwocecees $3,790,000 
Automotive ...... a ee $10,559,000 
EE et ne i ae . $4,902,000 
Lumber, Building, Hardware ............. . $3 547,000 


None—Write Direct. 


ccceesces $2,147 000 


JAMESTOWN POST- JOURNAL 


ONLY EVENING NEWSPAPER—Circulation 26,731 A.B.C. 


JULY 


10, 


1960 


Poughkeepsie ~yer New Uorher 


The Poughkeepsie Metro Area Market 


(DUTCHESS COUNTY) 


Has MORE MONEY to Spend 


3 The average Dutchess County family had 97% more money 
deposited in Savings Banks as of July 1, 1959 than had the 
average N. Y. state family. It topped all other counties outside 
of New York City, excepting one. 


2 In this quality market, 78.2°> of all the families earned more 
than $4,000 annually. 


7 The Poughkeepsie New Yorker, the predominant ad medium, 
is read daily and Sunday by nearly 3/5 of all Dutchess 
County families 


OEY TM IS AB OL 


Represented by 
SCOLARO, MEEKER & SCOTT, Inc. New York — Chicago Detroit Philadelphia 
DOYLE & HAWLEY Los Angeles — San Francisco 


Poughkeepsie Metro Market ronks MM Qth in the entire U. S. in EBI per family 


See se ‘The “SM” symbols mark original exclu- 
NEW YORK RETAIL SALES— SM) ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Total Per Eating & | Furn- | 
COUNTIES | Met. Retail 4 Hsid. Buying Index Drink. | General House- | Auto- 
CITIES Area Sales | f Retail Power bn | of Sales Food | Places | py o— Appl. | motive i . | Drugs 
continued Code $000 U.S. A. Sales Index | Index Activity ($000) | ($000) } » | ¢ ($000) | ($000) $000 ($000 


Dutchess 272 210, 0971 4,607 .0971 | 101 62,452 16, 365, 23,5 993 i, 564 7 873) 34,505 ’ ¢ 6, 000 
Beacon 18,766 7 0088 101 5, 846 1,292 2,353 1,030) 745 3,478 
See Newburgh-Beacon | 
Poughkeepsie 100, 833 0466 -0331 196 23, 458) 5,419 8, 8, 629) 5,455) 14,212 
Erie 24) 1,337, .6187 ‘ .6471 100 334 , 686) 115,979 339) 88,892) 69.937) 233,026 
ABuffalo 811.5 3753 3673 111 178, 503) 77,376| , 223 65, 562! 51,373] 134,267 
East Aurora 18,728 | .0087 0058 | 212 6, 576) 5) 1, O17 827 
Hamburg....... 33,122 | .0153 .0085 306 8,502| 404) 22] ; 895 
Kenmore 39,873 0184 0158 } Q 152 14,092! 46 , 61 . | 9.0471 
Lackawanna 39,73 0184 0179 | 112 15,347 629] 4,3 8} 1,748) 
Lencester 17, 0081 0072 123 4,842 93| ! 96| 814] 
See North Tona | | 
wanda- Tonawanda | 
Tonawanda 44,258 58 .0138 f 32 9,079 
Williamsy 0064 305 3,079) 


Essex ' 0214 ’ .0197 12,010 
sSaranac Lake | | 

Franklin ; .0249 : .0237 12,230| } 2,040, 9,872) 
Malone... .. 22,790 | .0105 0070 123 | 4,546) 807} 5,721| | 1,827] 
3Saranac Lake 220 0052 0045 ‘ 2,320 016 ; 493) 2,061; 1,002! 191 


’ Saranac Lake is in Essex and Franklin counties. © SM, 1960. SM Standard (4) and Potential (4) Metropolitan County Areas 
New York Population-Income data, pages 250-262 


Before using these figures see page 464 


° A study of distribution patterns reveals that many 
When you t nk advertisers consider Erie, Pa., an integral part of Western 


New York, inseparably linked, for marketing purposes, 


Western New York, == 222M sy 
thi nk Buffal 0 The Erie Times ree Division 
, TheErieNews = | Ers,Zimervew 
‘ Se ae ro 
Rochester-and Erie? eon | eco 


SALES MANAGEMENT 


_ BUFFALO, 


a 


F Ni 
| 6 the QXR network 


96.9 Megacycies 


2065 Elmwood Avenue 


Represented by: 
QXR Network Sales 


Wop 


55 ON YOUR DIAL 
184 Barton Street 2065 Elmwood Avenue 


United States Representatives: Edward Petry and Company, Inc. 
Canadian Representatives: Andy McDermott Radio and TV Sales, Inc., Toronto 


Mr. Van Beuren W. DeVries, Vice President and General Manager 4M THE TRANSCONTINENT STATIONS 
Mr. William P. Dix, Assistant Manager and Director of Sales 


10, 1960 


There's only 
ONE NEWSPAPER 


that can guarantee 97% daily coverage 
of Fulton County. That's... 


THE LEADER-HERALD 


GLOVERSVILLE JOHNSTOWN 
Fulton County’s Only Newspaper 
REPRESENTED BY THE JULIUS MATHEWS, SPECIAL AGENCY, INC. 


i The “SM” symbols mark original, exclu- 
NEW YORK RETAIL SALES— GMD estimates, 1958 sive estimates by SALES MANAGEMENT 


Per Eating & Furn.- Lumber- 
COUNTIES | Met. é 4, Hsid. Buying Index Drink. | General House- Auto- Gas Bidg. 
CITIES Area 2 Retail Power Quality of Sa‘es Food Places Mdse. Apparel Appl. motive | Stations | Hwdre. Drugs 
continued Code . S.A. Sales Index Index Activity ) $000 $000) ($000) ($000) ($000) ($000) ($000 


( 


,876 ° 1,480 
SSA 
683 
205 
222 
630 


Fulton , ° 3,626 -0282 , , , 3,095 049 


oom ehun® @& 


12 2,613 , 856 
O141 106 i, , 657 39 2,146 , 032 
stov 0071 3 5,47 723 467 824 
Genesee ? .0310 : ' ? 3,761 860 
Batavia 185 0133 12 3,148 2,421 
Greene , 0166 .968 ; ’ 1,981 ,243 217 
Catek 0048 1,060 933 7 698 
Hamilton y ‘ .0024 , 52 124 514 
Herkimer , / 0354 3,367 , 158 F 518 
Herkimer-ll 428 483 6,413 ,003 
689 , 660 3,468 570 
700 2,127 347 
,035 , 289 6,989 
3, 262 10,403 2,792 
561, 211,721 97 ,263 
499 4,010 1,858 
,686 12,365 3,230 
189 12,320 3,985 
221 4,562 1,184 
36,378 143,718 38,181 . 26 ,371 


wera % w 


119 
Herkimer : 0065 
Little Falls 0057 
Jefferson 916 ‘ 4,515 .0509 

, Watertown 444 0249 
2Kings ] 901 . 3,369 1.4746 
Lewis 445 : 3,098 0110 
Livingston 695 ‘ 3,959 
Mad.son 246 ‘ 3,912 


Oneida 21,783 122 


Monroe 132 760 .439 4,194 ‘ 112 182 ,038 


New York Population-Income data, pages 250-262 SM Standard (4) and Potential (4) Metropolitan County Areas 
! The City of New York includes Bronx, Kings, Queens, New York, and R-chmond Before using these figures see page 464 
counties 


© SM, 1960 
H F R K ; M FE ? HERKIMER COUNTY 


means Herkimer County | ~~ we 


Households 20,000 


Reach HERKIMER and you reach the buying element of 


the county. That is why sales indexes are so high . . . why Cea Seaeine saleinanatacaaed 


sales are high. In order to reach the spending family, you 
must reach the informed family . . . and over 87% of the 
families in the Herkimer city zone rely on Herkimer’s own — ve 
Evening Telegram. 


Total Sales 73,585,000 


Gen Mdse 6,189,000 


‘irst t ily circulation i orkimer C 
First in daily circulation in Herkimer County Diteiiiies 11,409 


The Evening Telegram oe ame 


Herkimer, N. Y. 


Represented by The Julius Mathews Special Agency, Inc. 


SALES MANAGEMENT 


* *ARB”-OMETER SAYS 
ROCHESTER’S CHANNEL 10 CLIMATE 


NEW YORK 


Better 
Than 


Ever! 


* 
ARB REPORT 
The nice thing about our ‘‘climate,’’ here at CHANNEL 10, 


Rochester Metropolitan Area Rochester, N. Y., is that it gets better all the time! Year 


after year, the surveys agree that we offer the best buy in 


March, 1960 Rochester TV! 


(4 weeks average) 


bb ]' OVER-ALL 
* SHARE OF AUDIENCE 


18 of the top 20 favorite 
TV programs in Rochester 


and of 1/4 hours delivering 


more than 60,000 homes: 


CH.10 has Sta.B has 


CHANNEL 10 "Er 


(WVET-TV »© WHEC-TV ) 


EVERETT-McKINNEY, INC ° THE BOLLING CO. INC. 


pVLy Td, 1960 


gh Li “THE VOICE OF LONG ISLAND” 


DELIVERS THE BOOMING GREATER LONG ISLAND 
MARKET (Nassau-Suffolk) ... 6th LARGEST MARKET IN THE U.S. 


Nemen-Sarrem Reaching almost 6,000,000 people . . . at an amazingly 


RETAIL SALES $2.718,971,000 low, low, cost-per-thousand! 

BUYING INCOME $4,714,210,000 WHLI Delivers MORE Audience Daytime than any 
FOOD STORE SALES $704.995,000 re eg Rory mented station in the Major Long 
AUTO STORE SALES $409 ,707,000 (Pulse) 

DRUG STORE SALES $720,043,000 10,000 POWERFUL WATTS 


WHLI, Hempstead, L.I., N.Y. Paul Godofsky, Pres. » Represented by Gill-Perna 


The ‘‘SM”’ symbols mark original, exclu- 
NEW YORK RETAIL SALES— JM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Total Per Eating & 

COUNTIES | Met. Retail Hsld. Buying Index Drink. | General | Gas Bidg. 
CITIES Area Sales of Retail Power | Quality | of Sales Food Places Mdse. Apnarel | ‘ | Stations | Hwdre. 
continued Code $000 S. A. Sales Index Index Activity $000) $000) ($000 $000 ($000) | 


East Rochester 10,266 | .0047 0049 107 2 4,150 694 582 
ARochester 581,306 2688 2362 121 | 13 115,375} 42,905) 99,324) 46,528) 33,040) 112,714] 
Montgomery 65,934 | .0305 ; .0354 103 | 16.448} 4,444) 3,905 6,917; 3,623) 11,054! 
Amsterdam 39,655 0183 | 0198 109 | ( 9.720) 2,553 3,242] 5,914) 1, 850| 7,365| 
Nassau 1,916,930 8866 | 4, 9507 | 125 | 482,901) 141,770) 297,202) 131,054) 107,687| 290,780) 
Glen Cove 33,341 0154 .0149 15 «| 10,379} 2,617; 1,253) 2,157 1,002} 6,198 
Hempstead | | | 
Township 1,271,524 .5880 5904 | 136 301,856) 87,946) 189,300) 104,508) 78,681) 204,751 
Long Beach 34,945 | .0162" 0181 | 123 11,004 4,101) 1,221 1,977} 1,681 6,176 
North Hempstead | 


| } 
Townabip 453 , 976 2100 1857 | 143 120, 114) aioe 96,146 10,000 20, 950} 58,214) 18,038 


Oyster Bay | | | | | | | | 
Township... 123,145 0570 1506 86 | 33 39,548 13,613 9,192 5,951 5,373} 15,441 10,202 6, 020} 4,124 


New York Population-Income data, pages 250-262 Before using these figures see page 464 
SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1960 


THERE 1S NOTHING SMALL ABOUT THE 


Lettie Fas vw 


Little Falls represents a spending market in 
Herkimer County that is responsive to the direct 
selling job in The Little Falls Times. No other news- 
paper reaches this market effectively . . . the Times AVERAGE INCOME 


covers over 65% PER HOUSEHOLD 


e ‘ $5,985 
Little Falls Times ime cus uv 


Represented by The Julius Mathews Special Agency, Inc. 


SALES MANAGEMEN 


Unlock YOUR SHARE o 
in the RICH-6-Cournty Area 


of Metropolitan ‘Rochester 


Retail Sales Per Capita....... $1,440.00 
Dept. Store Sales Per Capita.$ 230.00 
Automobile Sales Per Capita .$ 249.00 
Buying Income Per Capita.... $2,110.00 
Papulation—n........ cece eee eee 819,300 


Source: Sales Management 
1960 Buying Power Survey 


Rochester, N. Y. 
Gannett Newspapers 


provide high-sales coverage, 


COUNTIES of 
MONROE— ORLEANS 


\\ ONTARIO— LIVINGSTON 


S\ WAYNE YATES 


delivering 239,034 copies every 
weekday within the Rich-6-County Area of 
Metropolitan Rochester, PLUS substantial 


coverage in adjacent areas. 


| ROCHESTER ‘TIMES-UNION 


EVENING 


Democrat 


Members: the Gannett Group of Newspapers 


Represented by Gannett Advertising Sales, Inc. New York, Philadelphia, Hartford, Syracuse, Chicago, Detroit, San Francisco 
mtY 10.5 #960 607 


ROME, 
NEW YORK 


It's not the 
size of the 
market .. . but 
what's in it... 
AND 
WHO CAN GIVE 
IT TO YOU! 


NEW YORK 


COUNTIES 
CITIES 
continued 


Met 
Area 
Code 


2New York 
Manhattan 
2ANew York Cit 
Niagara 
Lockport 


TIC] 4,434,938 


10,312 


281 383 


906 


Niagara Falls 
North Tonawanda- 
Tonawanda 
Tonawanda 
Oneida 16 


al 


T city 


nties 


of New York includes 


Bronx, 


' 
' 
' 
' 
' 
' 
' 
' 
’ 
' 
' 
i 
' 
' 
' 
' 
' 
' 
' 
‘ 
’ 
' 
' 
' 
' 
' 
, 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 
' 

’ 

' 

' 


Site 


of U. 


Electronic 


over 


$5614 


S. Air Force Depot & 


Research 
million 


Center 


with 
and 


still growing. 


Manufacturing center 
and wire products. 


payroll, 


for copper 


Highest family income in Oneida 


County. 


Rome Daily Sentinel 


Call, write or wire W. S. DeHimer, Adv. Dir. 
for surveys or additional market information. 


RETAIL saces— GYD ESTIMATES, 1959 


Per 
Hsid. 
Retail 
Sales 


7,623 
| 
| 4,072 


4,486 


Kings, Queens, 


Index 
of Sales 
Activity 


Buying 
Power 
Index 


Quality 
Index 


213 


110 2,640 


99 71, 


151 12 


116 39 


103 108 
98 105 


New York and Richmond 


Food 
$000 


664, 


Eating & 
Drink. 
Places 

$000 


924 
541 
711 
915 


08 


821,753 
24,901 
2,980 
14,129 


2, 460] 


4,430) 


© SM, 1960. 


General 
Mdse. 


828 ,490 
1,369, 334/1,389 
28, 16, 


18,582) 11,252} 


1 
25,800; 465, 


8, 268) 


ABC 
51,119. 
Now 18,565 circulation and 100% 
city zone coverage. 


city zone population now 


Only daily in Oneida County ac 
cepting alcoholic beverage advertis- 
ing. 


Only daily in Oneida County of 
fering FULL or SPOT COLOR. 


WE SELL 
WHERE 
NO OTHER 
NEWSPAPER 
DOES! 


The ‘SM’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


Lumber- 
Bidg. 
Hdwre. 
($000) 


Furn.- 
House- Auto- 
Apparel Appl. motive 
a000) ($000) ($000 


Gas 
Stations 
($000) 


Drugs 
($000 


724 ,381 
050) 1,298 ,095 


285 625 
24, 852) 
850) 
2,239 


166,661 
736,449 
44,713 

8, 683 


22, 066 


45 ,069 121,121 

287,559| 2 2} 301,037 
18,927 10,272 
2,471 2, 288 
8,218 


, 388 3, 


2,418 
18,848 
4,025 


7,060 
19,208 
3,597 


492 
320| 21 600! 14,641| 
4, 606| 2, 770| 


New York Population-Income data, pages 250-262 
SM Standard (4) and Potential (4) Metropolitan County Area 


New York City is the home of WOR-Radio with 
4,103,420 listening families in 139 counties of 13 


WOR-RADIO 


the/largest station audience in America 


see page 651 


SALES MANAGEMENT 


In the 15-County Syracuse Market 
MEDIA SELECTION IS A CINCH 


\ market as big as the Syracuse Market is usually hard to cover. When you want to sell 
One-third the area of a state like New York, covering 15 counties, it usually means numbers of 
media and costly overlaps. 

Different here! The Syracuse Market—all of it—can be bought easily and effectively. 


True, there’s only one efficient way to get it all—the Syracuse Newspapers. This power- 
house of influence delivers 100% of Syracuse City and rich Onondaga County. Add to that 90% 
coverage of the three-county Syracuse Metropolitan Area® and up to 76% coverage of the 12 
surrounding counties and you get the whole Syracuse Market. 


No other combination of media delivers « omparabli coverage at com 
parable cost. 


Do your sales job the best way... permit Moloney, Regan & Schmitt 


to detail how your selling job can be simplified and made fully effective. 
Your advertising, too, can buy the WHOLE Syracuse Market. 


* ONONDAGA, OSWEGO AND MADISON COUNTIES — U.S. DEPT. BUDGET STANDARD DEFINITION 


the SYRACUSE NEWSPAPERS 


HERALD-JOURNAL Evening @ HERALD-AMERICAN Sunday @ THE POST-STANDARD Morning & Sunday 
Full Color Available Daily & Sunday. ¢ Represented Nationally by MOLONEY, REGAN & SCHMITT 

:@: CIRCULATION: Combined Daily 229,181 Sunday Herald-American 202,737 Sunday Post-Standard 103,496 
JULY 10, 1960 


New Diversified Utica 


Between the 1954 and 1958 U. S. Censuses of 
Business the Utica Metropolitan Area GAINED proportion- 
ately in Total Retail Sales more than FIVE TIMES as 


much as did all Upstate New York. 


How else would you en- 
ter 50% of the homes 
daily? 


UticA OBSERVER-DISPATCH Utica DAILy PREss 


Evening and Sunday Morning 
Represented by Gannett Advertising Sales, Inc., a Division of 


The Gannett Newspapers 


Offices: New York, Philadelphia, Hartford, Syracuse, Chicago, Detroit, San Francisco 


The “‘SM” symbols mark original, exclu 


NEW YORK RETAIL SALES— @7D ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Per | Eating & | | Furn.- 
COUNTIES | Met. %, Hsld. Buying | Index Drink. | General | | House- Auto- Gas 
CITIES Area ale Retail | Power ity | of Salos | Mdse. | Apparel | Appl. | motive | Stations 
continued Code $000 S.A. Sales Index | Activicy ($000) | ($000) | ($000) ($000) ($000) 


Altica.. 57,7! 0730 0651 2: 35, 7 24,953| 13,527; 8,537) 27,997] 6,758 4,861 
Onondaga 160 : 2535 | 4,493 2499 | ‘ " 85,672, 37,497 | 101,791) 29,667 17,707 
ASyracuse 378,586 .1751 1461 23 73,943 Br 72,074, 30,700 9,847} 74,630) 14,285 . 12, 064 
Ontario " .0391 4,267 .0383 } 8,334 3,986 045) 17,901 2,103 
Canandaigua 20, 767 0096 .0068 : § \ . 55% 1,334) 1,579) | 4,405 7 | 915 
Geneva... 29,733 | .0138 0123 ’ 5, 4,605] 2,258] 1,348] 4,760 
Orange [ .1106 A . 1036 . 828 20,326) 15,343; 45.464 
Middletown 98,177 | .0177 0147 | 4,019} 3,886! 4, 5,870 
Newburgh-Beacon. . 92 556 0428 03830 | ] t 12,817) 9,276) t 17,320 
Newburgh 73,7! 0242 32 | 5 e 10, 464| ,196} 13,842 
Port Jervis 9,6 0062 | 2 ; 1,769 161) 2 4,536 
Orleans......,. i 0185 2,813 287 8,359 
Medina , 886 ‘ 0047 } y , 56 1,384) , 542) | 3,148 
Oswego : d 0425 ; 7,774) 14,707 
Fulton ‘ ng ‘ .0091 y 7 2, 991| i a" 4,472 
Oswego 27,512 .0126 8, 2,118 ,972) 27 4,844 
Otsego ; ‘ .0304 . 8,376) . 11,083 
Oneonta 29, .0099 z 7,003) , 353) é 4,431 
Putnam. . ’ d 0187 2,343) 7,893 
2Queens .789, ‘ 1561 | : . 175,299) j 218,786 
Rensselaer ‘ ‘ . 0826 | ; | ,021) 206) 27,254 
Rensselaer § 5 .0070 | , 433 | 1,867 
ATroy 5,2 , 0470 | , : ; : : 16,545 
2Richmond . F . 1282 | ; , q 20,082 
Rockland . . .0694 25,998 
Haverstraw ,22 F 0044 | 2,177 
(SE 20, 13% ‘ .0052 5,644 
Spring Valley ‘ ‘ .0059 | . 3,555 
Suffern ‘ 0041 | , 2,774 
| 


St. Lawrence . ‘ ‘ 0656 32,059 
Gouverneur + 0040 } 4,154 
Muasena..... .27 0121 201 11,217) ‘ ‘ 8,828 
Oedeneburg ‘ ' -0093 0121 126 6.902) 2,381) 2,052) 5,476 
Potadam 867 | 0006 | 0060 | 933 5, 084| .143| : 5,576 

Saratoga. . 2 0412 | 3,494 | .0460 87 24,994) 216, | 14,158, 
Mechanicville 310 | .0066 | 0053 187 3,607) 1, 493| ‘ : q 2,617 ¥ 


| 
i 
| 
! 


2 The City of New York includes Bronx, Kings, Queens, New York and Richmond © SM, 1960. New York Population-Income data, pages 250-26 
counties SM Standard (4) and Potential (4) Metropolitan County Ar 


610 SALES MANAGEMENT 


CTEUBEN COUNTY: a rich, balanced economy 
CORINEGE merket: conser torte coi 


Steuben County has $178,085,000 to spend, 
representing income from a healthy blend of 
agricultural and industrial growth. 


Corning, county sales center, is the home of the 
recently expanded Corning Glass Works and the 
Ingersoll-Rand Company. 


Only complete coverage of this market is with 


the Corning Leader .. . 100% city zone 
coverage; 45% coverage of Steuben County. 


The Corning Leader consis, sew vor 


Represented by The Julius Mathews Special Agency, Inc. 


JM The “SM” symbols mark original, exclu- 
SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


NEW YORK dade 


Total Per Eating & Furn.- | Lumber- | 

COUNTIES | Met. Retail % Hsid. Buying Index Drink. | General | House- Auto- Gas | Bldg. | 
CITIES Area Sales of Retail Power Quality | of Sales Food Places Mdse Apparel Appl. motive | Stations | Hdwre. | Drugs 
continued) Code $000 . S.A. Sales Index Index Activity ($000) $000) $000) $000 ($000) ($000) ($000) | ($000) ($000 


Saratoga Springs 26,507 -0123 -0105 | 113 132 5,000 3,616 aa 49 814 4,667 1,392 907 
Schenectady....... 188,375 | .0872 3,651 -1012 eet 49,417 . . ; ,952} 31,690/ 12,934 

ASchenectady.... 149,703 | .0692 -0668 | 121 36,297 , 067 20,659 »2de , 151 25 , 827 8,011 

Scotia....... 12,224 | .0057 0055 | 122 | 3,727 f 838 2| 303} 3,789 941) 
Schoharie. ...... 26,990 | .0124 3,505 -0134 4 7,729 : | é 5, 129) 2,483 


Schuyler. . . : 15,371 | .0071 3,843 é : ; 2,683 
Seneca : ‘ 28,156 | .0131 3,476 } 6,625 
Steuben... .. ; 111,918 | .0517 3,794 22,945 
Bath wae 15, 802 0073 4 985 
Corning . 31,352 0145 6,256 
ae 25,415 0118 5,000 
Suffolk ne 802,041 | .3710 118 ,927 
Amityville... .. 20,993 | .0097 ; 205 ! ,323 033 , 457) 6,468 
Babylon.... 19,570 | .0091 | p 5.507 
Kings Park... 27,635 | .0128 542 
Lindenhurst. . . . 27,859 0129 4 464) 
Patchogue. . . . 47,859 | .0221 3 006 
Southampton. .... 17,225 | .0080 3,256 
Sullivan. .... ‘ 89,193 | .0412 464 
Liberty. ... 16,767 | .0078 ,950 
Monticello ‘ 18,450 | .0085 
Tioga 38,611 | .0179 
Tompkins 78,606 | .0363 
| 
| 


wonwre oo 


os 
oO 


Ithaca Setcahl 57,888 -0268 
Ulster...... 154,844 .0716 
Kingston se 69,899 | .0323 


Neahee eae wee 


LOOK AT THIS! == Total Retail Sales 
$160,843,000 


Food sales $45,443,000 Automotive 

Eating & Drinking $12,131,000 Gas Stations 

Gen. Mds. $14,854,090 Lumber, Bid. Material, 
Apparel $16,393,000 Hardware 

Furn. Hh. Appliances. $10,133,000 Drugs 


a 
RECE 


ABC CITY ZONE a 


POP. 136,300 THE EROY RECORD - 
em Saotns TE TRO Te TIMES RECORD 


4, 


y pvr’ 


YOUR HIGHEST Sales 


Examine these Sales Potentials (Sales per Capita) for 
Newburgh-Beacon, "The Hub of the Hudson" compared 
with the averages for all cities of 50,000 or more popu- 
lation in the rich Empire State. 


Potential 


Need any more be said? Well, too, tl 


market is first among any one of the others on 


Gen- 
Total eral 
Sales 


Furn.- Gas 
House- Auto- Sta- 
$ Sales per Capita Food Mdse. Apparel Appl. motive tions 


Newburgh-Beacon 1,925 266 82 360 87 71 


All Cities 50M & over N. Y. State 1,366 342 198 162 84 136 45 41 


Drug 


per Capita basis in Total Sales; Food, Auton 
bile, Gasoline Station and Drug Store sales . 

Is 47% ahead of great New York City in Depa: 
ment Store Sales, 15% ahead in Apparel Sales p 
capita. Beats Buffalo in these two types of stor 


by 10% and 77% respectively. 


Newburgh-Beacon News 


Member: The Gannett Group of Newspapers 


Represented by Gannett Advertising Sales, Inc., a Division of 


The Gannett Newspapers 


Offices New York, Philadelphia, Hartford, 


Syracuse 


NEW YORK 


Per Eating & 
Hsid. Buying Index Drink. 
Retail Power of Sales Food Places 
Sales Index Activity $000 $000 


COUNTIES Met 
CITIES Area 


Quality 
cominued Code 


Index 


Warren 5,891 0264 114 162 
Glens Falls 16,511 1215 0149 
Washington 3,227 .0232 
Wayne 6,031 .0429 
Newark 7, 462 4 0137 
Westchester 5,122 .5768 


0081 


185 


OO75 
0124 
0076 
0528 
0554 


0108 


~3 93 = 0 tw 


0138 


O177 


O11 


0179 


OOSS8 


0050 


0545 
1282 
.0176 
Yates : .0097 
Penn Ya 2 0041 


wo = 


~_— 


Wyoming 


8.4505 039 1,961 


State Total 10.5513 113 ,542,500 2,275, 


METRO. AREAS iL SALES— TIMATES, 
Albany-Schenectady- 
Troy : .4077 125 
Auburn .0400 96 
Binghamton .1228 106 
Buftalo .7837 105 
Elmira .0578 105 
Jamestown ‘ .0848 101 
Newburgh .1036 105 


207 ,969 
19,978 
59,550 

406 ,397 
29,247 
48,272 
63,043 


WOR-RADIO 


612 


140,880 
8,511 
13,354 
17,828 


Warren 


covered 


families 


RETAIL SALES— JM ESTIMATES, 1959 


99 of every 100 homes in the ABC City Zo 
(55,130 population) and 3 of every 10 in the su 
rounding countryside can receive your messag 


every evening through the . . . 


: Chicago, Detroit, San Francis 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


Lumber- | 

Auto- Gas Bidg. | 

motive | Stations | Hwdre. Drugs 
$000) $000) $0co $000 


Furn.- 

General House- 
Mdse Apparel Apol. 
$000 $000 $000) 


, 235 . 202 
2,139 f 

, 766) 414 

,179 


,301 


2,204 
91,933,368 372,106,803) 691,039 


,059 2,051 675 1,177, .717,700, 984,245 


126 675 
7,173 
39,563 
231,565 
22,859 
16,786 
20,326 


38,779 

8,718 
14,072 
95,645 

7,271 
14,257 
17,745 


County is one of 139C 


DY WOR Radio. WOR ha Tne | 


u Wen e if Ame rica W th 


every week 


SALES MANAGEMEN 


HERALD 
DALY A 
DAILY KN 
DANY T 
CITIZEN 
DALY IN 
STAND, 
REPORT 

ar 
EVENIN 


Rock 


JOUPN, 
JUL) 


This bridge lir 
Westchester and Rockla 
Counties — the wealthiest _ 
market in New York State... 


ae 


-* Westchester and Rockland counties, which are connected by the Tappan 
Zee bridge over the Hudson River, comprise a market whose per capita in- 
come of $3,329 is the highest in New York State. 


The Westchester-Rockland area is a vast and fast-growing market: 


its 932,600 population is three times greater than that of Miami; 
lts $2,357,145,000 total buying power exceeds that of San Francisco; 
its $1,357,229,000 annual retail sales are (wice those of Rochester, N.Y. 


: More than 65,000 households have been added to the Westchester-Rockland 
a market in less than a decade, which is equal to a city the size of Syracuse, N.Y. 


Advertisers are getting their messages “‘across’’ to these high spending 
families of the Westchester-Rockland market through the Westchester- 
Rockland Group. This group of ten dailies with a circulation of over 175,000 
reaches 7 out of 10 families with an 80 per cent home-delivery every day -to 


ai a sure and, more importantly, a responsive audience. 

ro The Westchester-Rockland Group can be your bridge to greater sales by 
apa giving you the highest coverage in one of America’s leading home markets. 
5,521 

6,965 Westchester 


pepe STATESMAN, YONKERS 

AILY ARGUS, MT. VERNON 

) 

tcenarse Westchester Rockland Group 

+ REGISTER, OSSINING 

AILY ITEM, PORT CHESTER 

SIANOARD STAR, NEW ROCHELLE 8 CHURCH STREET WHITE PLAINS, N.Y. 
aa REPRESENTED NATIONALLY BY THE KELLY-SMITH CO. 

SHNING STAR. PREKSKNL SOURCES: New York State Dept. of Commerce Review, February 1960. Sales 

Rockland Management Survey of Buying Power 1960. Net paid circulation of the Westchester- 

JOUPNAL-NEWS, NYACK Rockland Group as of March 1960. 
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BULLS-EYE! 


In the nation’s number one market, 
your number one buy is television 
...and CBS Owned WCBS-TV. With 
single-medium efficiency, television 
enables you to score with consumers 


in 37 counties: urban, suburban, ex- 
urban and rural areas comprising the 
world’s richest market (with more 
than $24 billion in total retail sales 
last year). Throughout this wide- 
spread region, Channel 2 (repre- 
sented by CBS Television Spot 
Sales) scores a direct hit: New York’s 
top-rated television station for the 
past 62 consecutive Nielsen reports! 


CBS TELEVISION STATIONS 


A Division of Columbia Broadcasting System, Inc. 


SM The *“‘“SM’’ symbols mark original exclu- 
NEW YORK RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
METRO Per Eating & | Furn.- | Lumber- | 

AREAS. al % Hsld, Buying Index Lrink. | General House- | Auto- | Gas ; 
s Re.ail Power Quality | of Sales Food Places Mdse. Apparel Appl. motive | Staions | q 
continued) S.A. | Sales Index | index | Ac.ivity | ($000) | ($000) ($000) | (a000) ($000) | ($000) ($00) | ($000) 


a } 


Drugs 
($000) 


New York-Northeastern | | 
New Jersey Standard } | 


Consolidated Area 19,688,856 | 9.106 +4 117 | »447 2,126 ,850|2 648 ,350\2 ,028 ,082\1,182,733 2,098,566| 836,855| 754,246 
New York ; 18 CS ,698, 1,674 ,370/ 1,958 ,805/1 586,983 842,113|1,348,026 531,753) 475,163 
\ Poughkeepsie , J | 4, 0971 | 101 ' 16,365 23,993 11,564 7,873) , 12,074 13,443 
Rochester . ‘ 3660 


. P 112 - s . 36,378 ° 38,181 
Syracuse e 3 . .3216 


105 30,074 
Utica-Rome 397 ,901 : . 1775 101 


| 
| 
AWatertown. ... 121,916 . ; .0509 | 103 


Total Above Areas 19 941,700 9.6276 | 114 


N re) R ¥ a Cc A R oO L t N A a (Ot.er South Atlantic States: Delaware, District of Columbia, Florida, 


Georgia, Maryland, South Carolixa, Virginia, West Virgina.) 


NUMBER OF OUTLETS | 


3,053 ,52: 4,122,996 2,731 , 03 | | 960,64: |1, 103,517 [2,324,602 


NUMBER OF OUTLETS 
Map, page 265 | 


Drugs 


| 
| 
| 


County 


City County 


L-B-H 
| Pop. (thous.) 


Albermarie. . . Stanly 
Asheboro... . . Randolph 
Asheville Buncombe 
Burlington Alamance 
Charlotte Mecklenberg 
Clinton . Sampson 
Concord Cabarrus 
Dunn Harnett 
Durham Durham 
Elizabeth City. Pasquotank 
Fayetteville. Cumbertand 
Forest City. . . Rutherford 
Gastonia Gaston 
Goldsboro Wayne a 
Greensboro _. Guilford -2)1. 170 101 

Greenville Pitt... . 28; 22 2 


a 


High Point... . 
Jacksonville. . 
Kannapolis. . . 


= 8a 


_ ~n— 
SaeoerSaBao 
oonsee aon me + & 


[InS2TSwSaBowmaBsBae 


.. Caldwell. . .| 
Lexington ... Davidson 
Lumberton. . . Robeson 

.MecDowell. . 


13 | 
9 32 20 17| 
on page 616) 


1 This area also New York portion of the SM Standard (4) and Potential (A) Metropolitan County Areas. 
Consolidated Area Before using these figures see page 464 
614 


SALES MANAGEMENT 


CHANNEL 3 


WROC-TV 
AUDIENCE 


GROWS! 


Leads New York State’s 3rd largest 
market with 31.5% more homes 
reached than station X. 


TOTAL TV HOMES REACHED: 


WROC.-TV 
Station X 


327,200 
248,800 


4 NBC-ABC - CHANNEL 5 - ROCHESTER 
6,0 
“ Represented by 
11,505 
4,179 
82,00 Edward 
: The Original Station Representative 
b|3 
5\6 
16) 7 
9, 12 
12 9 
13, 20 
9 4 
16 14 
a 
12, 6 WGR-AM, WGR-FM, Buffalo, N. Y.- KFMB-AM, KFMB-FM, San Diego, Calif. 1 WROC-FM, Rochester, N.Y. 
- : Tyanscontinent Television Corporation * 380 Madison Avenue, New York, N. Y. « YUkon 6-2121 
12, 2 
7| 6 
12, 5 
ty Ar 
4 by7} 


JULY 


10, 1960 


ASHEVILLE. 


NORTH CAROLINA’S UNIQUE MARKET 


The 17-County Mountain Area... Rich ‘n 
Industry, Agriculture and Tourism 


More than 100 miles removed from other Metro Area centers i 
the state, Asheville is a rich cosmopolitan market, and a mecc 
for new industries. It is the hub of North Carolina’s tourist arec 
and a thriving agricultural region. It is served effectively and 


Serving Over Half a Million People : ‘ — ; 
: — exclusively by The Asheville Citizen and Times. 


in Western North Carolina 


SSHEVILLE MARKET DATA 
(from SALES MANAGEMENT, JULY 10, 1960) 
POPULATION. . . . . . . 499,200 
INCOMES $595,351,000.00 
RETAIL SALES $426,658,000.00 
FOOD SALES $ 97,839,000.00 


THE ASHEVILLE CITIZEN 
THE ASHEVILLE TIMES 
ASHEVILLE, N. C. 


Nationally represented by WARD-GRIFFITH COMPANY, INC. DAILY CIRCULATION 63,460 


NUMBER OF OUTLETS 


N. CAROLINA NUMBER OF OUTLETS 


Cont. from page 614 


$ 
+ 
_ 


City County City County 


n> | Apparel 


New Bern 
Newton 


Craven Cleveland 


ishfald lah. 


16 | Shelby 


Catawba 13 Ss 


— 


North Wilkes- 
boro 

Raleigh 

Reidsville 


Wilkes 
Wake 
Rockingham 
Roanoke 

Rapids Halifax 
Rockingham — Richmond 
Rocky Mount Nash 
Roxboro Person 
Salifbury Rowan 
Sanford Lee 


14 
25 
14 


COUNTIES 
CITIES 


Alamance 
Burlington 

Alexander 

Alleghany 

Anson 

Ashe 

Avery 


Beaufort 
Washington 
Bertie 
Bladen 
Brunswick 
Buncombe 
AAsheville 
Burke 
Morganton 
Cabarrus 
Concord 


| Kannapolis 


616 


Met 
Area 
Code 


202 


0148 
0104 


Statesville 
Tarboro 
Thomasville 
Washington . 
Waynesville 
Whiteville 
Wilmington 
Wilson 
Winston- 
Salem. . 


Iredell 
Edgecombe 
Davidson 
Beaufort 
Haywood 
Columbus 
New Hanover 
Wilson 


Forsyth. ... 


RETAIL SALES— JSM ESTIMATES, 1959 


Buying 
Power 
Index 


Quality 
Index 


index 
of Sales 
Activity 
88 


139 


Eating & 
Food 


\ 


* 3,940 


9 


21,265 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furn.- 
House- 


Auto- 
motive 


Gas 
Stations 


' Lumber- 
Bidg. 
Hdwre. 


Drugs 


e. | Apparel | Appl. 


($€C0 ($000) 


($000) | ($000) 

5,559 

3,967| 

685 

150 

950 

694 

39 


($000) 


449 
215 
189 
582 
155. 
7,825 
797 
1,932 
939 
4,187 
2,009 
2,733 


SALES MANAGEMENT 


~ 


loves 
WLOS-TV 


460 


z 
Y 
= 

fa) 


Colonel has the full story. 


i 


> 


Carolina Triad “i 


WLOS.-TV is number one in the 
Carolina Triad—in every day part! 


The Greenville-Asheville-Spartanburg 
March ARB shows WLOS-TV delivers 
an average of 34,000 homes per quar- 
ter-hour from 9:00 a.m. to midnight, 
Sunday through Saturday — 108.6% 
more homes than station ‘'C’’; 21.4% 
more than station ‘‘B’'! And it’s no 
wonder the Triad loves WLOS-TV... 
with the South's highest tower—bring- 
ing the top shows into homes in all 
62 counties of the Triad. Your PGW 


av 


MARKET FACTS FROM SALES MANAGEMENT'S 
1960 SURVEY OF BUYING POWER: 


SEER TE, es Oe en Oe = 2,375,100 
VOR Tee DONOR... 5 yc cn cciacécncseces $2,039,457,000 
Pe attic k Siarkt'e kd concen ca ean eeaaeed 494,118,000 
Lumber-Building, Hardware Sales......... 167,232,000 
ee oii ok os Chas obo chWaedne sewed 399,093,000 
General Merchandise Sales ............... 269,076,000 
Furniture-Household Appliance Sales..... 112,438,000 
IN, 6 o cduoatace parable caw Geet een 108,914,000 
NS so sisinie a eieie pee amcginia aa oleae 169,770,000 
TIE de aids oso cg bee neice hase ce vena 71,370,000 


WLOS-TV 


Serving ASHEVILLE— 
GREENVILLE—SPARTANBURG 


REPRESENTED BY PETERS, GRIFFIN, WOODWARD, INC 
SOUTHEASTERN REPRESENTATIVE: JAMES S. AYERS CO 


little 


It costs so 


to 


In the Towel Capital of the World! 


Kannapolis is the home of world-famous Cannon Mills) 


PaaS Paes 


In this $13.3 Million Food Market 


anal 


The Independent is the only medium which provides 
effective coverage. To sell Kannapolis, The Independent is the 
answer. And it costs so little to do the job! 


and look at the big gains registered in 4 other categories 


1958 

$45,546,000 
4,923,000 
6,389,000 
2,695,000 
1,638,000 


Total Retail Sales 
Gen. Mdse. Sales 
Automotive Sales 
L-B-H Sales 
Drug Sales 


1959 
$52,040,000 
7,141,000 
8,914,000 
3,665,000 
1,758,000 


The Daily Independent 


"59 Gain 
$6,494,000 
2,218,000 
2,525,000 
970,000 
120,000 


. factual evidence of the steadily growing strength 
and importance of the stable Kannapolis market! 


Kannapolis, N. C. 


Evenings (except Sat.) 


and Sunday 


Vational Representatives: JOHNSON, KENT, GAVIN ¢& SINDING, INC. 


N. CAROLINA 


COUNTIES 
CITIES 
(continued) 


Caldwell 
Lenoir 
Camden 
Carteret 
Caswell 
Catawba 
Hickory 
Newton 
Chatham 
Cherokee. . 
Chowan 
wiay 
Clew dand 
saelby 
Columbus 
Whiteville 
Craven 
New Bern 
Cumberland 
\ Fayetteville 
Currituck 
Dare 
Davidson 
Lexington 
Thomasville 
Davie 
Duplin 
Durham 
ADurham 
Edgecombe 
Tarboro 
2ARocky Mount 
Forsyth 
A Winston-Salem 
Franklin 
Gaston ae 
AGastonia 


Met. 
Area 
Code 


179 


226 


53.063 
13,640 
23,678 
11,326 
10,485 

5,464 
54,401 
30,025 


190, 085 
15,546 
112,798 
64, 359 


Per 
a Hsid. 
of Retail 
. $. A. Sales 


.0171 

0097 
0005 
.0113 
.0033 
.0400 
-0245 
0063 
.0110 
-0052 
-0048 
0026 
.0251 
.0139 
.0180 

0069 
.0232 

0151 
.0649 

0529 
-0012 
.0027 
-0320 
0134 

0108 
-0052 
0117 
0568 

0536 
.0197 
.0065 


1015 
.0879 
0072 
-0621 
.0298 


Buying 
Power 
Index 


0181 
-0070 
.0014 
-0120 


.0024 
-0315 

0096 

0071 
-0066 
0141 
-0586 

0497 
-0212 
.0050 


-0957 
-0699 
0101 
0577 


1 Kannapolis is in Cabarrus and Rowan counties. 
! Rocky Mount is in Edgecombe and Nash counties 


618 


0218 


uality 
i = 
Wa 
| 100 
58 
74 


| Index 
| of Sales 
| Activity 


RETAIL SALES— BY ESTIMATES, 1959 


($000) | ($000) 


| @& 
139 
21 


9,724] 
5,997 
466 
7,304 
692 
20,013 
12,172 
3,013) 
5,016) 
2,542) 
1,550) 
2,374) 
13,730| 
6, 142! 
7,445) 
2,750) 
11,081) 
7, 109| 
28 ,063| 
19,815] 
617| 
1,371 
16,110 
7,007 
5,072 
2,519 
5,762 
27,792 
25 , 860 
12,218 
3,375 


1,310 
799) 
| 


45,572 
36, 967 
3,070 
31,635 
13, 659) 


| Apparel | 


put your product up front 


KANNAPOLIS, N. C. 
A.B.C. CITY ZONE POPULATION 


1,59 


ABC 9-30-59 


lith in POPULATION 


in North Carolina 


Kannapolis is too big to ignore. 
A quick check of the facts will 
prove that The Independent is 
not only the most economical 
means of selling this market, but 
the only medium which can pro- 
vide really effective coverage. 


INDEPENDENT COVERAGE 


Q1% 90% 


SUNDAY 


4364 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 
Furn.- | | Lumber- | 
House- Auto- Gas | Bidg. 
Appl. motive | Stations 
($000) ($000) | ($000) | ($000) 
2.302) 1,591 7,890) 
1,932) 1,054 3,589) 


1,295 3,498 
6,291 
5,210 
806| 
1,220 
415 


16,651) 
16,242 
787) 
6,737 


5, 256 3,882) 2,637 


North Carolina Population-Income data, pages 22-268 
: —_— © SM, 1960 


SALES MANAGEMENT 


where the buyin’ is easy! 


_@ 


Gastonia is FIRST in Food Sales per household 
among North Carolina’s top ten cities. That makes 
every family in Gastonia your very best sales pros- 
pect, and since they all read the Gazette you can 
sell them easily. 


No other newspaper covers even half of these 
big eating, easy buying people! 


Use the Gazette and sell this market: 


130,900 
PEOPLE 


$112,798,000 
RETAIL SALES 


$31,635,000 
FOOD SALES 


$7,327,000 
DRUG SALES 


(Metro Co. 


Area) 


NOW! 20% 
PACKAGE 
SAVING! 


Saturation of 7 
home counties 
(Carolinas’ larg- 
est packaged 
market) with 
over $133-mil- 
lion food sales! 


GASTONIA GAZETTE 


21,395 TOTAL CIRCULATION 


100% coverage of Gastonia families cabrodi. cazerye 


HICKORY RECORD 


. SB 
.. . 99% home-delivered Baiay stan 98.27% 
INDEPENDENT HOME DELIVERED 


STATESVILLE 
RECORD & LANOMARK 

TOTAL CIRCULATION 

MORE THAN 


CONCORD TRIBUNE 
116,000 


ROCK” HILUMERALD 
JULY 10, 1960 619 


+90% coverage of urban county families 


REPRESENTED BY BURKE, KUIPERS & MAHONEY, INC. 


this is the 
PIEDMONT INDUSTRIAL CRESCENT 


WINSTON-SALEM 


where millions of your customers 
LIVE, 
WORK, 
BUY. 
and it's dominated by - 


== 


a vast urban area, made up of hundreds of sa at 
bustling cities and towns, ' 77) ey 


J~ POINT 


GREENSBORO Since 1949 


NC., NEW YORK, CHICAGO, SAN FRANCISCO, ATLANTA, BOSTON, DETROIT 


57) The “SM” symbols mark original, exclu 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Per Eating & Furn.- Lumber- 
COUNTIES Met J Hsld. Buying Index Drink. | General House- Auto- Gas Bidg. 

CITIES Area Retail Power Quality of Sales Food Places Mdse. Apparel Appl. motive Stations Hdwre. Drugs 
continued Code , Sales Index Index Activity $000) $000) $000) $000) ($C00) ($000) ($C06) ($000) (£00: ) 


N. CAROLINA 


Gates d 1,697 .0030 55 35 812 697 28 156 
Graham , d 1,102 -0022 51 21 416 1 033, 55 163 
Granville : 3,160 .0121 . 1,707 m 907 


Greene ’ . 2,081 0058 , 1,939 
Guilford B . , 5 606 ‘ : . 96 625 
AGreensboro 2 5 l 37 3 3 85, 405 
Alligh Point 73, 203 1338 } j 7 3. 8,069 
Halifax ° é of ¢ J J 6,471 


> 


Roanoke Rapids 23, 196 0107 i 5,52 3,810 


Harnett 0188 : -0213 : 4,607 
Dur 20, 3 0004 0057 3,393 1,844 
Haywood 7, 0171 .0179 | ; : 4,754 
Waynesville ! 162 0086 0046 23 miy 33 2,429 
Henderson ’ .0158 .0149 ¢ ° 2,589 


0120 0060 308 5,728 aE 1,663 


Hertford ’ j p ’ 3,041 
Hoke 
Hyde 


iredell 
Statesy 

Jackson 

Johnston 


mithé 


Jones 

Lee 
Sanford 5 3 OOR3 

Lenoir ; ‘ -0245 


Kinstor 3, 753 O15! 


noun 
t 


Caro 
Lincoin , J ; .0105 é 4 : | j news 
McDowell , ; ' -0112 613) ‘ 811 . / ‘ 


inline ' 0035 338 3,3 57 666 7 585 198 374 500 Char 
Macon , d ‘ ¢ . ; 572 


to pr 

Madison : ; ’ 4 : 39 itself. 
Martin . 7 : q F 583 J 742 : 4 
Mecklenberg : ; 22,688 Y 528 28,608, 23,670 14 39 € 
ACharlotte 4,673 1242 58,12 — 37 ,O82 , 190 { 67,020 21,657 15,007 1 nearl 
Mitchell 10, j 7 ' 257 : 459 3,030 763) 1,180 
Montgomery 13, 0063 3,496 -0062 3 352) ° 363 475 2,775 1,485 822) 
Moore 32, .0151 4,100 .0143 ; 1,106} 3, 1,254) 1,214) 5,029) 2,608} 2,332 


one @ 


General merchandise sales include sales of ‘‘non-store retailers”. This category © SM, 1960. Nerth Carolina Population-Income data, pages 262-26 : —_ 
was included in the 1948 Census and is particularly significant for cities listed SM Standard (4) and Potential (A) Metropolitan County Areas 
in the retail sales introduction, starting on page 464, under heading ‘‘Mail Order’. Before using these figures see page 464 


All Survey of Buying Power data are available on IBM cards at nominal cost. These cards, as 
well as IBM listings of data in the Survey, regrouped according to your sales territories, may 
be obtained from Market Statistics, Inc., 630 Third Avenue, New York 17, N. Y., Phone 
YUkon 6-8557. 


SALES MANAGEMENT 


For newspaper advertisers, what is the 


Charlotte market? 

fo begin with, it’s Metropolitan Charlotte 
(Mecklenburg County), biggest urban market in both 
Carolinas. But that /s only the beginning. Charlotte's 
newspapers, The Charlotte Observer and The 
Charlotte News, reach much further. In addition 

to providing saturation coverage of Charlotte 

itself, they deliver a Zone of Influence* that includes 
39 Carolina counties, where the population totals 
nearly two million and yearly retail volume is nearly 
one and three-quarters billion dollars*. 


That Represents a Population Potential More 


Than Seven Times as Great as Metropolitan 
Charlotte Itself. And One Media Buy Delivers It All. 


As a newspaper market, then, Charlotte is of 
major national importance . . . biggest in the Carolinas 
and then some! 


Chere are, in fact, only 43 cities in the entire U. S. 
where you can buy more circulation. 


Contiguous counties where Observer-News daily circulation 
(3/31/59 ABC) is equal to at least 20% of total county 
households (1960 Sales Management) or 20° of households 

in One Or more principal cities in the county. 

1960 Sales Management Survey of Buying Power 4400 


— 


THE CHARLOTTE OBSERVER | THE CHARLOTTE NEWS 


will get you 


Charlotte, N. C. - Daily Circulation over 225,000 


Liste 


Represented by 
The Katz Agency, Inc. 
Newspaper Division 


7 
AZ 


ULY 10, 1960 


ROCKY MOUNT ccounty Metropolhtan Area 


(NASH & EDGECOMBE) 


eames avuar Gaaarrs Income UP—Now $138,760,000 
Metro. Area City hy BI Concentrated Ad Target—Low-Cost Sales 

Income $138,769,000 $50,005,000 35.0 . 
Retail Sales 90,550,000 48,457,000 53.5 Metropolitan Rocky Mount—the state’s 8th largest mar! 
Food .... 20,002,000 10,141,000 50.6 —is made to order for a volume sales return on a moder: 
Gen. Mdse. 15,749,000 8,536,000 54.2 advertising expenditure. Over 53% of the 2-county sale: 
Apparel . 6,747,000 5,633,000 83.4 are concentrated in the city of Rocky Mount—whose to’ 
Furn.-Appl. ; 3,402,000 2,440,000 71.7 sales exceed those of either county. 
Automotive 14,209,000 7,522,000 52.9 
Gasoline ... 7,268,000 2,952,000 40.6 The Telegram’s circulation coverage parallels this buyi 
Lumb.-Hdwre. 7,289,000 2,891,000 39.6 pattern, is the dominant selling influence in the 2-coun 
Drug . 2,551,000 1,468,000 57.5 market. 


RO | KY MO UNT TELEGRAM Afternoons and Sundays 


ROCKY MOUNT, NORTH CAROLINA Represented by WARD-GRIFFITH CO., INC. 


ee] The “SM” symbols mark original, exclu- 
N. CAROLINA sive estimates by SALES MANAGEMENT 
7 | Furn= Lumber- | 
COUNTIES | Met. % Hsid. Buying Index Drink. | General | House- | Auto- Gas | Bidg. | 
CITIES Area Retail Power | Quality of Sales Places Mdse. | Apparel | Appl. | motive | Stations | Hdwre. | Drugs 
continued) | Code $000 -S.A.| Sales Index Index | Activity $000) | ($000) | ($000) | ($000 $000) | ($000) 


Nash 279 , 2,998 | .0253 2,433) 1) 4,184) 


1,543 
2/ARocky Mount 2 | 0180 


1,835] 8,536] 5,6: ,440| 2,952} 2,891] 1, 468 

New Hanover..... 298 4,339 | .0379 5,194) 12,077 568, | 6,194) * 3,873 
Wilmington 0297 8,288} 3,691] 11,276 ,180| | 14,084) 45, 2,187} 3,379 

Northampton 350) 1,474) | ,080} 1,297) 


| | 
Onslow ; s ; 3,378} 7,420 c 2,956) : .139| 2,565 
Jacksonville | 4g 2: 2,008} 5,749] 1,758) 


Orange | 3, 2,546 1,919 a 1,289 
Pamlico 3,488 ‘ : J ,467) 42 441 


Pasquotank 26,728 | . gg -0116 ‘ 1,046 3,559 : 1,493 
Elizabeth City 22,504 0080 | 5, 93% 716) 3,073 2 1,223 
Pender 6,597 242) 1,917 298) 
Perquimans 8,341 d . ; = 1,882 119) 
| 
2,772 1,074) b | 1.00 
1,557 1,074} 285) ,512| 1,695) 
Pitt 65,157 | . 4,315 .0276 i : 10,768 y 3,330 7,485) 
Greenville 33,046 ‘ O11 § , 048 5,614) ,07 2,469 57 3.032! 
Polk 7,859 | . 2,535 0046 i 593 317| 486! 


Person 20 462 
Roxboro 16,479 0040 


Randolph 51,382 . 3,495 -0245 . 8,183 


Asheboro 28, 586 0132 .0072 


| 
, : 6,035) 
5, 162 675 ,! 6: 9% 2,362! 
Richmond 38,791 0180 | 4,083 .0172 ; 6,188 3,251) 
Rockingham 21,718 .0100 0055 S 3,437 . y , 2,312) 
Robeson 67,536 | .0289 | 3,474 .0304 ‘ . 8,754 7,494 


Lumberton 26,710 | 0124 0087 9¢ AT: 53} 3,446 286} 1,228] 3, 340 4,600 


2 Rocky Mount is in Nash and Edgecombe counties 1 SM Standard (4) and Potertial (A) Metropo'itan County Areas. 
Nort. Carolina Population-Income data, pages 262-268 Before using these figures see page 464. 


In the Industrial and Agricultural Wilmington, N. C. Retail Trade Zone 


the day starts with the Morning Star and ends with thefWilmington News. Readers 
shelled out over % million dollars last year just to buy%these newspapers because 
they want them not merely because they are thee. 


The Star-News Newspapers reach 94 out of every 100 hou®eholders in the metropoli- 
tan area—more coverage than any other medium. More iutensive coverage because 
the Star-News Newspapers have volunteer readers, eager t@ get the most from their 
daily investment. And you'll get the most from your afvertising investment in 
Southeastern North Carolina’s Regional Newspaper. 


THE STAR-NEWS NEWSPAPERS 


SENCland morning evening Sunday 


nationally represented by The Branham Company 


SALES MANAGEME 


SA ILIES are where the money is... 


There’s money in SALISBURY, WN. C. 


Effective Buying Income 56 429 
ef , 


per Household (SM Estimate) . . 
Fifth largest in the State 


One and only one newspaper provides adequate selling coverage. 


SALISBURY, N.C. POST 


Daily and Sunday Ward-Griffith Co., Rep. 


CAROLIN 


N A ‘ SM The “‘SM"’ symbols mark o iginal, exclu- 
. RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Total | ~ | Per | Eating & | Furn.- | Lumber-; 

COUNTIES | Met. Retail % | Held. Buying Index Drink. | General | House- Auto- Gas Bidg. 

CITIES Area Sales | of | Retail Power ey of Sales Food Places Mdse. | Apparel | Appl. motive Stations | Hdwre. | Drugs 
(continued) Code ($000) U.S.A Sales Index ndex Activity ($000) ( ($000) ($000) | ($000) ($000) | $000) ($000) ($000) 
Rockingham. ......... 59,011 | .0273 | 3,260 -0301 76 | 69 13 483 2,810 6,220 4,802 3,795, 12,334) 5,629 4,681) 1,726 

Reidsville.......... 23, 156 -0107 -0082 101 | 132 4,875 763 1,904 1,820} 1,468) 5,624 2,129 1,798] R28 
Se 73,567 -0340 | 3,270 -0381 | 82 73 18,223 3,076 8,823 5,002) 4,835) 11,631| 5,578) 5,524 2,231 

Salisbury-Spencer- | | 

East Spencer... .... 49,871 .0228 0180 111 141 11,713 2,134 5,990) 4,867) 8,814) 9,954) 2,588) 2,626) 1,706 

Salisbury.......... 44,27 0205 -0151 119 161 10,932 1,939 5,325) 4,732 3,219) 9,449) 1,976 2,067 1,352 

1 Kannapolis | | 
Rutherford.......... 39,681 0184 3,640 .0177 73 «CO 76 8,989 1,035 4,697) 1,945) 2,170) 10,092) 4,531 2,566) 1,103 

Forest City........ 20,536 -0095 -0047 152 | 306 3,831 304 “a 1,212 1,374 7,558) 2,313) 1,224] 537 


| 
SEN: os nscseccses 28,542 0132 2,461 -0168 59 46 5,747 567 3,993) 1,698) 1,651) 4,939) 2,020 4,216) 749 
Dn ckeaveted 16, 187 0075 | -0042 120 214 3,273 242 1, 134) 1,417| 1,117} 3, 064) 641 2,604 696 
aero 17,941 0083 3,204 0088 63 69 5.714 445) 3.430 859) 617 3,549) 1,424 982 433 
Stanly 37 ,045 -0171 3,495 0176 78 76 7,810 969) 2,777| 2,448) 1,618 6.821) 4,239 5,110 1,068 
veda 140 5,145 , | 2,495 4,052 904 


| IEE ' ; ; 1,770 ; 849 137 

i 84,271 | .0251 | 4,377 | .0224 80 90 11,217} 2,368] 4,584) 4,487 3,231] 12,047) 3,582) 5,815) 1,717 

Mount Airy 22,705 0105 -0063 119 198 4,279 918 2,136 2,665 1,956 3,313} 1,416 2,743 909 
Be cbsea 1,473 228) 1,507 


2,570 1,011 


oO =r 3.215 -0015 2,679 0018 62 52 788 30) 215) 73 93| 890 210 335 40 
NLS dn vns46e4ea6ia 34,885 0162 3,454 0164 71 70 7.999 689, 3, 182! 1,893) 1,247) 7,976 2.283 3,145) 863 
cacvavenes 2 4,480) | 


6,632 


Henderson.......... 23,559 -0109 .0078 96 135 5,551 647| 2,565 1,867 1,413 4,891 1,520 1,771 696 
Ser 128} 203,980 0944 4,975 0864 93 101 44,106 10.338) 34,049; 12,366 9,816; 39,816) 16.020) 13,186 6,582 
ARaleigh.......... 150,179 0695 -0555 113 141 28,478 7,967) 28.337) 11,268 7,350} 31,289 9,371 7,082} 5,164 


2,197 


. : ° 2.995 ’ . 
BD gi cieses<<i 14,741 0068 3,350 -0069 63 62 2,538 513; 1.848 882 327 4,957 1,618 652 502 
ree 71,145 0329 4,210 -0293 72 | #8 14,884 1,636, 11,154 5,136 3,507; 12,478 4,705 8,356 1,547 


8,852 


5,190) 


North Wilkesboro f 0113 -0050 185 419 2, 494| 565) 1,519 1,027 560) 11,319 719 1,233 490 

Sach oo 00 kbs 47 ,891 -0222 3,214 -0251 74 66 10,993) 2,433) 4.581 4,010 2,396 7,267 4,239 4,342 1,321 

eee: 36,770 -0170 0156 92 190 8,369 1,467 3,105 3,921 2,108 6,132 2,643 3,194 1,083 
re Te 2,582 ’ 


Yancey..... 1,201 237 


——<—— 


708 101 1,165 634 1,085 145 
Total Above Cities. ...] 2,678,517 | 1.2389 -9132 | 109 148 533,524) 100.832 448,610) 201,455) 145,336) 544,312) 172,670) 176,184) 93,404 
State Total........... 4.253.514 | 1.9672 | 3.813 1 1.9829 | 78 77 926.014) 180,606) 648,440] 252,554 214,588) 801,644) 346,350 333.421, 134 ,225 
1 Kannapolis is in Cabarrus and Rowan coun'ves © SM, 1960. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before 


Norta Carolina Population-income data, pages 262-268 using these figures see page 464. 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
of population, Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold are fully protected by copyright. 

Permission to reproduce these Survey of Buying Power data in printed form, in whole or 
in part, may be granted-only through Written request to SaLEs MANAGEMENT, INc. 


JULY 10, 1960 


| S.1. 4-County Central Area 
43-County WIST Listening Area 


METRO AREA 


POPULATION 
TOTAL HOMES 
RADIO HOMES 
TOTAL E. B. | 
TOTAL RETAIL SALES 
FOOD SALES 
DRUG SALES 
*SRDS, May, 1960 


Sales Figure 1960 S.M. Su 


tNielsen 12 


FACTS 


(NS! 4-County Central Area) 


510,700* 
140,000 
135,600T 
$799,085,000* 
595,125,000 
132,928,000 
24,468,000 


2/59 


rvey 


N. CAROLINA 


METRO 
AREAS 


Asheville 
Burlington 

Charlotte 

Durham 
Fayetteville 
Gastonia 

Greensboro-High 
Point 

Raleigh 
.Rocky Mount 
Wilmington 


Winston-Salem 219 


Total Above Areas 


Map, page 270 


City County 


1,967, 


NORTH DAKOTA— 


Bismarck 


Devils Lake , 


Dickinson 
Fargo 
Grafton 


Burleigh 
Ramsey 
Stark 
Cass 
Walsh 


Grand Forks, Grand Forks 


.0521 


1595 
0944 
-0419 
0430 
1015 


9101 


5.7 
37.7 


in the Carolinas’ 
biggest and best market 


POWER TO REACH OUT... 


reason why WIST is your best radio buy in Charlotte 


greatest market in the Carolinas 


RETAIL SALES— BY ESTIMATES, 1959 


Per 


Index 
of Sales 
Activity 


Buying 
Power 
Index 


Quality 
Index 
90 100 
88 

116 


(Other West North Central States: 
Minnesota, 


Missouri, Nebraska, 


NUMBER OF OUTLETS 


18 

102 43 
“4@ 4 
58 24 


North Dakota Population-Income data, pages 268-271 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


$ 
x 

: 
a 


23 


Eating & 
Drink. 
Places 


Food 
($000 ($000) 


35,348 9,232 
3,940 
22,688 
5,904 
7,553 
4,146 


16,519 
10,338 
3,935 
5,194 
11,236 


416,802 100,685 


lowa, Kansas, 
South Dakota.) 


City 


Jamestown 
Mandan 
Minot 
Valley City 
Wahpeton 
Williston 


General 
Mdse. 


27 ,867 
9,312 
70,932 
19,744 
21,662 
13,725 


96 ,625 
34,049 
15,749 
12,077 
34,028 


355.770 


County 


Stutsman 
Morton 
Ward 
Barnes 
Richland 
Williams 


5,000 watts on an excellent 
frequency delivers WIST’s balanced programming to 43 counties 
in the booming Piedmont Carolinas. In the WIST coverage area, 
nearly 2% million people spend more than $1% 
in retail sales. That’s the real WIST market. That’s one big 


billion a year 


930 ON THE DIAL 
Charlotte - North Carolina 


A Broadcasting Company of the South Station 


Apparel 
($000) 


8,317 
6,787 
24,528 
7,745 
8,001 
6,737 


20.828 
12,366 
6,747 
5,344 
16,651 


124,051 


Pop. (thous. 


GET ALL THE FACTS from any office of Peters, Griffin, Woodward, Exclusive National Representatives 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT 


Furn.- 
House- 
Appl. 
($000) 


7,825 
5,559 
18,515 
6 ,825 


102,153 


Auto- 
motive 
($000) 


Stations 
) 


25,695 


19 ,345 
69,784 
20,594 
30,421 
21,332 


54,378 
39,816 
14,208 
14,568 
41,123 


351 ,265 


7,520 
15,190 


146 ,974 


( 


Hdwre. 
$000 


10,510 
5,769 
23,670 
8, 168 


116,714 


NUMBER OF OUTLETS 


Before using these figures see page 464 
@ SM, 1960 


Drugs 
($000 


The Survey of Buying Power 


Where Advertisers and Agencies MEET 


AGREE 


SALES MANAGEMENT 


3arne 
Val 
sense 


Billig 
Bottin 
Sowm 


Burke 


Dicke 
Divid 


Dunn 
Eddy 
Emme 


Foste 
Golde 
Grane 
Gra 
( 

f 


Grant 
Grigg 


Olive 


Pemt 
Pierc 
Rams 

De 


Rans 
Renv 
Richt 

Wa 


Rolet 
Sarge 
Sheri 


Sioux 
Slope 
Stark 


} 
Du 


Steel 
Stuts 

Jat 
Town 


Trail 
Wals 


N. DAKOTA 


COUNTIES | Met. 
CITIES Area 
Code 


dams 

parnes 
Valley City 

senson 


sillings 
Bottineau 
sowman 


Burke 

Burleigh 
Bismarck-Mandan 
Bismarck 

Cass 219 


Fargo 


Cavalier 
Dickey 
Divide 


Dunn 
Eddy 
Emmons 


Foster 
Golden Valley 
Grand Forks 227 
Grand Forks-East 
Gia id Forks 
Grand Forks 


Grant 
Griggs 
Hettinger 


Kidder 
La Moure 
Logan 


McHenry 
Mcintosh 
McKenzie 


McLean 
Mercer 
Morton 
See Bismarck-Mandar 
Mandan 


Mountrail 
Nelson 
Oliver 


Pembina 
Pierce 
Ramsey 


Devils Lake 


Ransom 
Renville 
Richland 

W ahpeton 


Rolette 
Sargent 
Sheridan 


Sioux 
Slope 
Stark 


dickinson 


Steele 
Stutsman 
Jamestown 


Towner 


Trail 
Walsh 
itafton 


JULY 10, 1960 


-0024 
-0235 


281 


29 


-0545 


0450 


-0063 
-0037 
-0105 


OO86 


0054 
0019 
.0104 


0054 


.0127 


0092 


-0015 
.0167 
0142 


-0024 


-0066 
-0110 
.0060 
-0325 


-0271 


-0052 


RETAIL SALES— JM ESTIMATES, 1959 


Per 
Hsid. 
Retail 
Sales 


5,276 
4,650 


Index 
of Sales 
Activity 


Buying 
Power 
Index 


Quality 
Index 


108 124 
105 
174 


-0184 
0218 
0164 
0436 
0333 


0044 


0101 
.0054 


-0051 
-0034 


-0137 
.0096 
-0023 


.0057 
-0100 
0035 


Eating & 
Drink. 
Places 


($000 ) 


Food 
$000 


1,130 707 
3,989 

3,252 

1, 


, 103 


1,912 
4,017 
2,457 
12,531 
10,773 


1,967 


General 
Mdse. 
($008) 


219 


807 
491 


537 


Apparel 
$000 


The 
sive 
Furn.- 
House- 
Appl. 
$000 


“sm” symbols mark original, exclu- 
estimates by SALES MANAGEMENT. 


Auto- 
motive 
$000 


1,425 


2,917 
2,669 


134 


022 


605 
615 


32,684 


Lumber- 
Bldg. 

Hdwre. 
$000) | 


Gas 
Stations Drugs 
$000) ($000 


.237 1,334 189 

-370 5,611 527 

,012 3,720 527 
2,216 


N. DAKOTA 


aa 
Met. 
Area 
Code 


COUNTIES 
CITIES 
(continued) 


Willams. . 
Willixton 


413.229 | 


Tota! Above Cities. . 


State Total... 800 499 . 3 


METRO. AREAS 


‘\Farge 
AGrand Forks-East 
Grand Forks 111,530 


229,407 | 


Total Above Areas 


OHIO— 


(Other East 
IHinois, 


Summit 
Stark 
Ashland 
Ashtabula 
Athens 
Summit 
Cuyahoga 
Belmont 
Logan 


Alliance 
Ashland 
Ashtabula 
Athens 
Barberton 
Bedford 
Beilaire 
Bellefontaine 
Berea.... Cuyahoga 
Bexley... Franklin 
Bowling GreenWood 
Bucyrus Crawford 
Cambridge Guernsey 
Campbell Mahoning 
Canton Stark. . 
Celina Mercer 
Chagrin Falls. Cuyahoga... 
Chillicothe Ross 
Cincinnati Hamilton 
Pickaway 
Cuyahoga... 


Circleville 
Cleveland 
Cleveland 
Heights 

Col imbus 
Conneaut 


Cuyahoga 
Franklin 
Ashtabula 
Ceshocton Coshocton 
Cuyahoga 
Falls 
Dayton 
Defiance 
Delaware Delaware 
Dover Tuscarawas 
East ClevelandCuyahoga 
East LiverpoolColumbiana 
Elyria Lorain 
Euclid Cuyahoga 
Fairborn Greene 
Fairview Park Cuyahoga 
Findlay Hancock 
Fostoria Seneca 
Fremont Sandusky 
Galion Crawford 
Gallipolis Gallia 
Garfield 
Heights 
Girard 
Greenville 
Hamilton 
Hillsboro 
Ironton 
Jackson 
Kent 
Kenton 
Lakewood 
Lancaster 


Summit 
Montgomery 
Defiance 


Cuyahoga 
Trumbull 
Darke 
Butler 
Highland 
Lawrence 
Jackson 
Portage 
Hardin 
Cuyahoga 
Fairfield 


JM 


RETAIL SALES— 


ESTIMATES, 


185% 


Per 
Hslid. 
Retail Quality 
Sales ndex 


Index 
of Sales 
Activity 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 
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4,375 A 97 109 
115 171 


9,273 
7,821 


2,907 


1,014 
1,557 D 


117,877 | 
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Indiana, M chigan, Wisconsin.) 
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| 
| Gen'l. 
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baht 
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-” 
id 18.263 sail 


| 23.282 


33.008 s| 16,762 23.332 


11.958! 43.858) 14,949 43,753 


County 


: ‘Wave wa 
Allen 
Hamilton 
Hocking 
Madison 


Lockland 
Logan.. 
London 
Lorain Lorain 
Mansfield. .. . Richland 
Maple HeightsCuyahoga . 
Marietta. . . 
Marion .Marion 
Martins Ferry Belmont 
Massillon. . . . Stark. 
Medina Medina 


Miamisburg... Montgomery. | 


Middletown. . Butler 
Mount VernonKnox. . . 
Napoleon..... Henry. . 
New Phila- 

delphia. 
Newark. .... 
Niles 
Norwalk 
Norwood 
Painesville. . 
Parma. .... 
Piqua 


Licking 
Trumbull 
Huron. 
Hamilton 
Lake 
Cuyahoga 
....Miami 
Port Clinton. . Ottawa 
Portsmouth. .. Scioto 
Ravenna. ... Portage. 
Reading. .... Hamilton 
Rocky River. 
Salem...... 
Sandusky. ... 
Shaker 
Heights 
Shelby 
Sidney 
South Euclid 
Springfield 
Steubenville 
Tiffin 
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Troy 
University 
Heights 
Urbana 
Van Wert 
Warren... 
Washington 
Court HouseFayette 
Whitehall. . . . Franklin 
Willoughby. ..Lake 
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Wayne 
. Greene 


. Shelby 
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SALES MANAGEMENT 


#X# The Strongest Selling Force in 


THE RICH TRI-COUNTY REGION OF THE NORTHEAST OHIO MARKET 


Lake, Ashtabula and Geauga Counties 


Howley 


Publications’ ibicans 


GEAUGA 


time buy for coverage of a big-time area! Ohio. 


1. PAINESVILLE TELEGRAPH 
2. GENEVA FREE PRESS 
3. ASHTABULA STAR-BEACON 
4. CONNEAUT NEWS-HERALC 
The Local Level Newspapers 5. FAIRPORT BEACON 
: 6. MENTOR MONITOR 
Oe eee ee eee ae eee a ee 7, GRAN Ves LENDER 
5000 wotts- AM and 40,000 watts-FM. A big- ley Publications, 84 N. State Street, Painesville, 8. WICA RADIO STATION 
' 
| 


REPRESENTED BY THE JULIUS MATHEWS 


SPECIAL AGENCY, -1MC. 


b —_ ———— — ee — —EE ———— — 
: = ——_— - — ——— ———————————— — ee — - 
5 ” " 
: OHIO RETAIL SALES— © ESTIMATES, 1959 sive estimate, hy SALES MANAGEMENT. 
5 ae ~ Total | : ~ Per ] ] | Eating & ] Furn.- | Lumber-| 
5 COUNTIES | Met. Retail | %, Hsid. Buying | | Index Drink. | General | House- | Auto- Gas Bldg. 
° CITIES Area Sales | of Retail Power | Quality of Sales Food Places Mdse. Apparel Appi. | motive | Staiions | Hdwre. | Drugs 
. __ Goede} ($000) | U.S.A.| Sales | Index | Index | Activity | ($000) | ($000) (9000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
2 Adams eal 15,152 | .0070 | 2,196 .0088 6 | 55 3,486 8764 649 ~ 267) 390) 2,339| 1,392} 2,783 365 
6 Allen 86} 137,104 | .0634 | 4,394 0604 | 104 | 109 32,837|  8,311| 22,424) 5,994) 5,588) 23.642) 9,065) 13,453) 3,797 
h ALima pe 105.481 | .0488 0389 | 121 152 21,173; 5,903} 20,287 5,137} 4,554) 19,911 5,413] 10,325} 3, 019 
3 Ashland 42,028 | .0194 | 3,592 0205 | 97 | 92 9,870| 2,436) 4,086, 1,658, 2, 466/ 9,081/  3,237| 3,597 1,041 
4 .0109 | 1,314| 1, 407| 
. | 
21 Ashtabula. ........ x ° 3,696 d 6,718 4,374) ° 
AAshtabula....... 47,857 | .0221 .0183 121 146 11,412} 2,800) 6,534 2,933; 2,979, 8,918] 2,991 3,797 1,440 
13 Conneaut.......... 16,795 | .0078 0071 109 120 5,121 861 1,042 672} 291 2,466] 1,332) 2,462 285 
4 MN Soo s cicspnces 41,146 | .0190 | 3,141 .0215 79 70 10,612} 2,954 2,431| 2,537} 1,949} 9,477; 3,404) 3,008] 1.228 
6 Das. avaeviecs 26,579 | .0123 .0108 117 134 5,213 1,837 1,354] 1,867 1,338} 8,217 1,614 1,916 829 
5 ae 42,679 .0198 3,952 0191 95 99 10,556 2,290 2,629) 7 1,724 7,237 3,106 4,125 897 
2 
12 d Belmont......... 174 75,621 0349 | 2,770 0417 | 82 69 24,097) 5,215 4,442 2,728 3,919} 12,657/ 7,882) 6,334 1,695 
7 Martins Ferry- 
126 Bellaire. ......... $1,484 0146 .0187 | 965 101 10,742, 2,167 1,729, 1,768} 1,784 5,698} 2,063 1,880 97 
5 Bellaire. ...... 16,651 | .0077 | .0067 96 | 110 5,233 1,374 1,373 1, 166} 650) 3,171 862| 859 602 
Martins Ferry... . 14,833 | .0069 | 0070 % | 98 5, 509) 783} 356} 597} 1,074 2,521) 1,201 1,021] 368 
5 | SE ee: 24,096 | .0112 | 3,089 011 | 72 | 7 5,015) 2,373) 1,769 347) 196] 3,115) 2.582! 4,328 523 
4 Butler... 65] 232,111 1073 | 4,314 1089 | 104 102 58,452) 20.358) 27,250) 13,414) 14,632} 36,764) 17,516! 18,028) 7,688 
4 AHanmilton : 116,315 | .0538 | 0453 | Ill | 182 28,024 9,533) 18,072} 6,032) 6,537; 18,171] 8,570] 9,543] 3,850 
22 AMiddletown. .. 79,313 | .0367 | 0316 | 121 140 19, 698) 078 7,476) 6,603 6,288, 15,166 4,778) 4,516 
| | | | | 
‘ | aes 13.348 | .0062 | 2,262 | .o089 | 78 54 sad 906} 1,143] 268) 485] 2,061} 1,644) 1,408) 208 
5 Champaign........... 29,583 | .0137 | 3,216 | .0150 | 89 | (82 6.414] 1,818} 1,462) 1,026) 1,162} 5,541) 2,428} 3,204) 877 
7 SS rey 17.720 .0082 .0065 108 137 3,862 1,219} 436 933 681 4,949] 1,632) 1, 699) 714 
4 SEE cakewiseces 157] 158,846 | .0734 | 4,011 0749 | «103 | 101 38,911; 9,858] 16,505) 8,318! 8,313) 30,865 11,541 14,548) 5,260 
ASpringfield..... 128,540 | .0594 | 0551 | il | 119 33,043' 8.356! 15,690 7,831 8,015 25,143 8,549 6,585 4,797 


Ohio Population-Income data, pages 271-286 


Before using these figures see page 464. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 1960 
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PORT CLEVELAND 


“THE INDUSTRIAL GIANT” 
NOW HAS THE HIGHEST SALARIED PAYROLL IN THE NATION 


$763.1 00 <7 family por your $5923.00 


- -leraAdE for lhe nition -- 
Oo 


a Us 


COLORFUL == 
POSTERS FOR LESS THAN 


18<¢ 
veack thi fa alousty wich for Fic / 
[wre has ng fPOwer...« - 


Cleveland, Cincinnati, Toledo, Elyria, Lorain, 
Fremont, Sandusky, Tiffin and Ashtabula. 


The “SM” symbols mark original, exclu- 
OHIO RETAIL SALES— GUD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 
Total Per 


Eating & Furn.- Lumber- 

COUNTIES Met Retail Hsid. Buying Index Drink. General House- Auto- Gas Bidg 

CITIES Area Sales f Retail Power Quality of Sales Food Places Mdse Apparel Appl. motive Stations Hdwre. Drugs 
continued Code $000 Sales Index Index Activity $000 $000 $000 $000 $000 $000) $000 $000 $000 
Clermont 59,354 2,774 0334 80 66 17 357 .238 553 é , . 5,714 
Clinton 38 , 357 4,359 0158 98 110 8,455 : , 882 3,016 

\ t 4 066 132 196 4,426 1,37 1,141 1,325 
yumbiana 21.005 3.634 91 28 666 Fs ,478 10, 


>» o£ 


Ceshocton 


Crawford 


g, 
1 
5, 
1 
l 
4, 


14 
16, 268 2,17 
6, 399 1,9: 
4,146 1 


Ohio Population-income data, pages 271-286 


Before using these figures see page 46 
SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 196 
628 SALES MANAGEMENT 


Most Local and National Advertisers 
of All Cleveland TV Stations And that’s not all! Most 


adult viewers of all Cleveland TV stations ... most women viewers of all Cleveland TV stations, 
too. That’s why, in Cleveland, no 


TV spot stilts comanian is cates KYWATVe Cleveland 


plete without the WBC station... 


Represented by Television Advertising Representatives, Inc. 


We© wesTINGHOUSE BROADCASTING COMPANY, INC. 


PERS ENoE 


FxpERVENCE Ten solid years of it this month. Since 1949 
times have changed, but so have we. New news concepts, 
the culling and corralling of fresh program ideas, applauded 
public service, and the great CBS Network, account for 
WJW-TV’s present acceptance in Northeastern Ohio. 


WwW 
YOU KNOW WHERE YOU'RE GOING WITH a Ww a T V 


CBS CLEVELAND 
A STORER STATION - REPRESENTED BY THE KATZ AGENCY 


The “SM” symbols mark original, exclu- 
OHIO RETAIL SALES— GYD estimates, 1959 


sive estimates by SALES MANAGEMENT. 


* | Per | l | Eating BY eat | 5 | Furn.- 
COUNTIES | Met. & Heid. Buying Index Drink. | General | | House- Auto- Gas 
CITIES Area | Retail Power Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations 


Drugs 
(continued) | Code . 8. Sales | Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000 


ACleveland........] 1,520,226 |. } 118 ‘ 339,675} 150,591) 312,071) 91,731) 2 204, 430| 77,407| 
Cleveland Heights. . . , | .0262 | ' 23 | 12, 252| 2,520) 897} 3,82 ,480| 22,725) 5, 425| 
East Cleveland. .... , 288 : .027 | ,905| 2,987 | : 17,363 3,317 
Euelid 606, 2,101 2, 9,766} 3,169) 
Fairview Park ,816) 82 39| 304} 1,334| 
Garfield Heights 2, 826) 


Lakewood... 31,303 4,614) 
Maple Heights 2,795) 
5, 982| 
2,091) 
2,709) 
2,329 
1,627 


Shaker Heights 
South Euclid 
Univeranty Heights. 


— me OO 8D em BD OO PD 


| 
3,.583| 
1,977) 
2,952 
2,224 
3,592 


2,557) 


| 

ee 282 6,908) 
ASandusky | | , 985 ' P 5| 037] , 332) 4 3,966) 
Fairfleid . ‘ f" F .356) .838) . | 5,962! 
4,407| 


Lancaster. . . 
Fayette 
Washington Court 


House... 


see 90,135 | 01389 | | 7 519} 2, 151} 4,310] 1,971 


To be sure that you're basing your selection of markets and media on all available factors, 


study both the Survey data and the Survey advertisements. 


SALES MANAGEMEN 


SUREST WAY TO 


[HE 4 BILLION DOLLA 


CENTRAL OHIO MARKET 


MUSHROOMING Central Ohio continues 
to prosper and to be dominated by WBNS-TV. 
Reader's Digest stamps Columbus 
“Test City U.S.A.” Marketing men label 
WBNS-TV: “Nation’s No. 1 TV Test 
Market Station.” Blair-TV has proof. 


COLUMBUS, OHIO 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 
Total | | Eating & | | Furn- | | 
COUNTIES | Met. Retail ; . Buying | | Index Drink. | General | | House- | Auto- | Gas 
CITIES Area Sales Power | Quality | of Sales Places Mdse. Apparel | Appl. | motive | Stations 
(continued) | Code ($000) U. Index | Index | Activity ) ($000) | ($000) | ($000) | ($000) ($000) | ($000) 


RETAIL SALES— JSM ESTIMATES, 1959 


Franklin 
Bexley 


AColumbus........ 
Whitehall... . 


Fulton. . . 
Gallia 


Gallipolis... .. 


917,770 


5,388 | 


788,499 
27,359 
41,321 


23,372 | 


113 
32 
134 
105 
109 
65 


184,644) 47,318] 45,186} 175,241) 


279) 213 


147,660} 41,081] 39,804) 161, 044) 


921| 2,698) 2,231) 
1,768) 
1,881) 


62,247 


100| 
48, 112| 
1,619 
2,121 
3,360 


17,536 | . 56 , 109) ,032| 1,440 990) | 3,818} 1,708] 


Geauga.... 


| | 
1,197} 2,937) 


6,153 . 374| ' 7,418) 
Fairborn 1,099} 446 ; 2,068 
Xenia..... , é | 3,372) 809) ‘ , 231) 2,391) 
Guernsey tote ‘ | 3, ‘ 635) | 4,502 , . 4,674) 
Cambridge 3, 767| . ,083} 2,457] 


Hamilton. . | | 221,773| 
ACincinnati . - .3702 | K , 106} ,639) 201,929) 
Lockland... . 

Norwood. 
ae 

I 
Findlay. ...... 

1 Fostoria 


,191| 
358 00: 545} 
1,906) 2,646, 3,663 
840) 255| 908| 
6,011) 3,190, 8, 853) 
5,440] 3,082) 3,036 


| 


© SM, 1960. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
Before using these figures see page 464. 


Ohio Population-Income data, pages 271-286 
1 Fostoria is in Hancock and Seneca counties 


COPYRIGHT 


Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
of population, Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold are fully protected by copyright. 


Permission to reproduce these Survey of Buying Power data in printed form, in whole or 
in part, may be granted only through written request to SALES MANAGEMENT, INC. 


JULY 10, 1960 


ELYRIA 


the growth market of Lorain County and Ohio! 


Elyria is Ohio’s pace-setting market—Consistently a Preferred City, and 
frequently leading all Cities in the state in business activity increases. 
As Elyria business activity continues to skyrocket far above the state 
and national trend your sales opportunities also increase. 


At the present rate, Elyria sales will soon dominate Lorain County, 
currently spending $230,782,000 . . . a sizable increase over last year that 
was as predictable as the new shopping centers that popped up through- 
out the Elyria area. Like the market, the Chronicle-Telegram has grown 


too because it is the No. 1 newspaper in advertising effectiveness. 


to reach Lorain County 


Chronicle-Telegram 


The Family Newspaper 


Cireulation 


{BC 3/31 


Represented by The Julius Mathews Special Agency, Inc. 


SM The ‘‘SM”’ symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


OHIO 


Per Eating & \ 
COUNTIES Met. a, Hsld. Buying Index Drink. | General Gas 
CITIES Area Retail Power | Quality of Sales Food Places motive | Stations | Hdwre. 
continued Code $000 S.A. Sales Index Index Activity $000) ($000) ($000) 


Hardin . ‘ 3,043 0146 6,303 


Kenton 7 . 0058 3,396 


5,766 
4,229 
Harrison 


3,707 ‘ j 2,901) 
Henry 


5,789 é 4,935 


Napoleon 37 0066 3,452 36 ¢ 1 3,276 


Highland .0167 


Hillsboro 5 0073 


11,479 ‘ ° . 5,775 

3,875 

Hocking 4,358 
Logan 0046 

Holines : ° ° 0086 


Huron ‘ ‘ -0243 
Norwalk 21 OO77 


Jackson ' P . .0142 
Jackson } 0050 
Jefferson : ‘ : 0583 
Adteubenville 75 0282 19, 893 
Knox ‘ e ’ 0212 . é 5,151 
Mount Vernon ‘ 0107 4,772 


Lake d J , 0768 : é 12,589 

Painesville 50, 45 0233 0152 9, 262 
1,702 
4,494 
3,026 
8,693 
7, 885 


Willoughby 3, f O1S5 O113 
Lawrence . .0249 . .0256 
Ironton 35,77! 0165 0116 
Licking ’ 0439 


, Newark 7 0310 


Logan ‘ .0213 
Bellefontaine y O113 
Lorain , . 1067 
Ablyria . 5 0317 0290 
ALorain 91,153 0422 0388 


589 
2,919 , 68: 8 5, 
27,746 d 4, 
13, 686 3, 08 2,799 14,061 
10,911 5, 46 9 15, 253 


5,924 


Ohio Population-Income data, pages 271-286 Before using these figures see page 464 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 19 


632 SALES MANAGEMENT 


Glass Center of 


the World and Home of: 


® Champion Spark Plugs 
® Electric Auto-Lite 


® Toledo Scale 


® The ‘‘Jeep’’—Willys Motors 


® And more than 800 other in- 
dustrial plants employing 
over 100,000 workers 


W|S/P/D) Delivers the total Toledo Market 


...Billion Dollar Key 2 the Sea’/ 
AdaBives 


Number One with the well-paid employees 
of these companies and with all the area’s 
more than 400,000 families—by every rat- 
ing service: 

1. Hooper—WSPD reaches a bigger audi- 
ence than all other Toledo stations com- 
bined. 

2. Pulse—WSPD tops the Toledo Market 
listener list morning, noon and night. 

3. N.C.S.—WSPD delivers wider coverage— 

larger ‘‘Let’s buy it’’ circulation than all 

other Toledo stations combined. 


WSPD-Radio 


Youngstown is in Mahon'ng and Trumbull counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


JULY 10, 1960 


NATIONAL SALES OFFICES: 
625 Madison Ave., New York 22, 
230 N. Michigan Ave., Chicago 1. 


OHIO RETAIL SALES— JM ESTIMATES, 1959 bo estimate, by SALES MARAGEMENT. 
Total Per Eating & Furn.- Lumber- 
COUNTIES | Met. Retail : Hsid. Buying Index Drink. | General House- Auto- Gas Bidg. 

CITIES Area Sales of Retail Power Quality of Sales Food Places Mdse. Apparel Appl. motive Stations | Hdwre. Drugs 
continued Code S. A. Sales Index Index Activity | ($000 $000 ($000 ($000 ($000 $000 ($000 ($000) 
Lucas 164) 615,617 .2847 4,254 3043 115 107 152,906 53,395 95,178 30,862 32,112 96,550 47,702 32,758 24,784 

AToledo 485,921 2247 -2388 117 110 110,539 44,424 73,377 26, 661 25, 622 $1,494 32,140 23, 260 21,369 
Madison 35,331 0164 4,588 .0149 $3 102 6,646 2,149 1,233 536 926 8,541 2,696 4,522 802 
London 16,545 0077 .0046 135 226 3,092 1,123 672 305 261 5,138 1,094 1,682 447 
Mahoning 182] 400,861 . 1854 4,841 1784 108 112 103,294, 25,517 75,917 20,880 20,674 61,306 29,890, 24,018 12,480 
Campbell 10,877 0050 .0071 88 62 1,725 1,092 184 197 84 5, 260 882 161 290 
2A Youngstown 304, 498 . 1408 1204 115 135 70,490 19,481 78,598 18, 485 16,532 41,613 16,191 14,042 8,848 
Marion 249 79 ,958 -0369 4,418 .0333 101 112 17 ,695 4,181 8,881 3,249 4,975 10,804 4,953 6,406 2,353 
AMarion 57,058 -0264 0230 106 121 14,140 2,774 8,451 022 4,585 9,743 3,949 3, §21 782 
Medina 58,161 0269 3,728 0284 99 93 14,238 3,924 4,516 2,030 1,533 11,044 7 ,038 6,301 2,071 
Medina 20,855 0096 .0058 145 240 6, 086 1,036 2,789 1, 252 376 4,057 1,311 1,642 846 
Meigs 20,934 -0097 2,948 -0105 78 72 4,919 1,320 2,718 557 968 4,569 1,825 996 727 
Mercer 41,460 0192 4,319 .0183 94 99 6 486 2,615 1,974 1,826 1,372 7,743 3,134 6,305 508 
Celina 20,328 0094 0062 138 209 3.677 890 929 1,499 602 5, 054 1,146 2,332 309 
Miami 41 89 947 .0416 3,945 .0412 101 102 21 ,082 5,352 6,077 4,041 6,371 20,023 7,281 8,243 2,391 
Piqua 30, 005 -0139 0125 111 23 7,489 1,864 3,437 1,355 1,758 7,049 2,396 1,803 924 
Troy 24,245 0112 . 0096 125 145 7,529 1,491 1,428 1,877 422 3, 933 1,643 2,442 837 
Monroe 10,468 .0048 2,227 -0062 69 53 2,621 824 810 252 252 2,838 988 342 234 
Montgomery 41 726 ,422 .3360 4,577 .3379 113 112 170 ,043 60,323, 127,257 40 ,801 35 ,57 119,997 51,157 46 ,232 25 ,004 
ADayton 555,941 2571 .2166 127 151 111,889 47,908, 115,479 3, 360 28,336 96, 528 31, 691 1,391 19,788 
Miamisburg 21,314 0099 0073 135 183 4, 863 1,079 1,063 598 812 7,487 1,425 2,122 427 
Morgan 10,372 -0048 2,357 -0059 76 62 2,778 437 759 341 258 1,730 1,211 1,509 292 
Morrow 13,965 .0065 2,328 -0087 75 56 3,150 785 215 358 191 3,313 1,188 1,381 250 
Muskingum 300 90,817 0420 3,737 .0419 94 94 22,413 7,268 8,894 4,015 5,963 16,519 6,957 7,817 2,853 
\ Zanesville 71,869 0332 0275 108 130 16,270 4,725 7,874 3, 846 5,146 13,549 4,753 6,105 2,575 
Noble 9,678 .0044 2,547 -0053 75 62 1,613 605 1,140 283 422 1,826 697 1,935 149 
Ottawa 38,955 0180 3,509 .0208 101 88 10,172 4,213 2,629 1,012 1,215 8,510 2,883 4,435 665 
Port Clinton 15,559 .0072 .0054 146 195 4,715 1,154 698 628 663 3,313 1,101 1,543 390 
Paulding 15,144 0071 2,657 -0086 82 68 3,153 1,236 656 204 828 2,848 1,561 1,705 382 
Perry 19,913 -0092 2,458 0118 74 58 6,717 1,400 933 652 589 3,521 2,020 1,669 444 
Pickaway 32,506 .0150 3,612 -0159 81 77 6,971 1,984 1,560 1,092 1,112 7,084 2,033 5,842 870 
Circleville 19,381 0090 .0068 110 145 4,585 1,157 1,069 1,093 790 6,052 1,217 1,862 465 
Pike 18 ,398 0085 2,329 .0102 63 53 3,746 619 2,314 216 454 3,755 1,734 2,151 190 
Portage 81,065 -0375 3,350 -0448 92 77 15,247 5,582 6,610 1,877 2,253 16,754 7,572 14,945 2,523 
Ravenna-K ent 46 ,059 0213 0186 120 137 10,167 2,722 5, 435 ! G01 702 11,111 2,731 4,358 1,901 
Kent 22,341 0103 .0104 118 117 5, 067 1,618 1,065 805 742 7,091 1,410 1, 467 889 


Before using these figures see page 464. 
( M, 1960. 
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Now available ... the 1960 Consumer 
Analysis of the rich, robust Canton market. 
This study pinpoints buying preferences... 
brand preference ... buying habits . . . com- 
parisons with the previous study. It’s a big, 
comprehensive survey, in- 
valuable to your market- 
ing plans for Canton, one 
of the key markets in big, 
booming Northeastern 
Ohio. Request your copy 
now... get the facts... 
they’re vital. 


97.5 thousand purchase minded families . . . each with an average of $6,530 
of ready-to-spend income per year, according to SM estimates. A market well 
over one-half billon dollars wrapped up for you in the sales-building Repository. 


* in the heart of the multi-million dollar Northeastern Ohio market, Canton has 


REPRESENTED BY 
STORY, BROOKS & FINLEY 


The “SM” symbols mark original, exclu- 


OHIO RETAIL SALES— GYD estimates, 1959 sive estimates by SALES MANAGEMENT. 


| Eating & | Furn.- | | Lumper- | 
COUNTIES | Met , sid. Index Drink. House- | Auto- | Gas | Bldg. 
CITIES Area s f Quality | of Sales Food Places . | Apparel Appl. | motive | Stations | Hdwre. Drugs 
(continued Code $000 A. 8 Index Activity ($000) ($000) | ($000) | ($000 ($000) | ($000) ($000) ($000) 


Ravenna 23, 41k ( 32 , )- 3, ‘ 37 796 
Proble , ° . ° ’ . ¢ 567 
Putnam 


4,020 321} 2,891/ 1,012 
3,852 572 
4,045 483 

| 


Richland 
Mansfield 
Shelby 

Ross 
Chillicothe 

Sandusky 


Fremont 


9,615) 
5,616 
974 
6,211 
3,660 


Scioto 
A Portamouth 
Seneca 
1 Fostoria 
Tiffin 
Shelby 


Sidney 


Stark 
Alliance 
ACanton | . . +060) 

Maasailon . - 023 : . , , 9,951 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
l Fostoria is in Hancock and Seneca counties 


Before using these figures see page 46 
© SM, 19% 


634 SALES MANAGEMENT 


IN METROPOLITAN AKRON 


get the last word between her door and store! 


Just get your message on a General sale! No doubt about it! You overcome 
Outdoor board, catch her eye on her consumer confusion when your message 
way to buy, and you’ve made yourselfa _is out selling on GOA’s giant boards! 


* 98.4% of all sales in Akron are store sales! 
Source: U.S. Census 


/ 


General Outdoor Advertising Co. 


INCORPORATED 


140 East York Street, Akron 9, Ohio 


RIT Ks : The “SM” symbols mark oviginal, exclu- 
OHIO RETAIL SALES— GX ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
j Totai | Per a : | = | =ey Eating & - Furn.- ; Lumter- ‘ 
COUNTIES | Met. Retail % | Hsid. Buying | | Index Drink. | General House- Auto- Gas Bidg. | 
CITIES Area Sales of | Retail Power | Quality | of Sales Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. Drugs 
continued) |Code} ($000) | U.S.A./| Sales Index Index | Activity | ($000) | ($000) | ($000) | ($000 $000 ($000) | ($000) | ($000) | (soo) 
ae 1 667,985 | .3090 4,324 .3094 107 107 167 ,490 52,497, 115,479 26,843 25,047, 124,438 49,540) 48,892 21.991 
AAkron 448.370 | .2074 -1956 112 119 99, 899 37,346 94,132 18,186 18, 156 80, 840 28,084 30,026 14.595 
Barberton. ..... 56,100 | .0259 .0223 111 129 14,044 3,849 6,848 3,456 1,983 14,324 4,146 4,181) 1,516 
Cuyahoga Falls 78.316 .0362 9327 117 129 24,580 3,167 10,926 2,989 2,286 17,713 6,339) 4,328 2,383 
Trumbull 182] 227,655 | .1053 3,852 1138 | 99 91 59,131 14,342, 31,237) 12,063) 10,186) 42,859) 17,667) 15,334 7,738 
Gira.d 16,964 | .0078 0075 103 107 3,585 957 216 418 936 6, 639 887| 1,557} 512 
Niles 26,250 | .0121 -0124 103 101 8,627 1,429 1,261 1,304 1,473 6,086 1, 667) 1,368) 830 
Warren 99,369 -0460 -0406 114 130 23,721 5,614 17,157} 8,317 5, 766 17, 222 6,009 6,974) 3,028 
2A Youngstown | | | 
| | | | | 
Tuscarawas 86,420 | .0399 3,586 0406 _— 7 90 21,531 6,094 8,856 3,328) 5,504) 18,281) 6.527| 6,421) 2,199 
Dover 22,861 | .0106 -0074 121 174 6,349 1,226 1,954 797) 1,727] 5,474) 1,453} 1, 269) 539 
New Philadelphia 23,990 | .O111 -0090 108 134 4,768 1,556 2,807 1,625 1, 664 4,562) 1,647) 1,723 559 
Union...... 30,103 | .0139 3,961 .0129 93 100 6,305 1,447 1,129) 557 652 5,759 3,236| 4,766 618 
Van Wert.... 29,852 .0138 2,927 -0167 93 77 7,447 1,744) 2,224 857 1,474) 6,477) 3,449) 3,739) 541 
Van Wert. . 20,115 -0093 -0076 117 143 5,583 1,040 2,092 724 1,153 3,834 1,415) 2,341) 473 
| | | | | 
| 
Vinton. ....... , 5,075 | .0024 | 1,750 -0040 61 36 1,879 370 329 43 84 528) 541 912! 198 
Warren. .... 49 ,467 .0229 3,092 .0273 86 72 13,052 3,146) 2,729 2,058 1.975 7,322 5,632) 6 686) 1,441 
Lebanon. . . 19,508 .0090 -0053 151 257 4,336 1,017 1,073 1,306 408 6,093 1,413 1,484) 483 
Washington... .. 55,003 0254 3,438 -0250 86 87 13,612 3,435 6,498 1,578 3,237, 10,029 6,074) 3,886) 1,583 
Marietta 37,502 .0173 -0120 122 177 8,958 1,962 4,926 1,505 2,093 8,163 2,892) 1,842 1,128 
} | 
Wayne 84,821 .0392 4,199 0384 96 98 17,068) 4,742 9,506 3,423 3,642) 16,794 6,428) 10,157) 2,584 
Wooster 42,333 .0196 .0132 142 211 8, 651 2,129 7,917 2,332 1,409) 6,983 2,577] 3,934 1,488 
Williams 36,316 | .0168 3,632 .0170 97 95 7,900 3,149 2,837 1,611 1,394 6,452) 4,588 4,361 870 
Wood...... 75,473 .0349 3,494 -0395 95 84 20,177 5,106| 6,093 2,606 2,155; 16,809 6,463 7,300 2,714 
Bowling Green 21,755 -0101 0004 | 115 | 123 6, 089 1,278 1,946 1,278 622 4,734 2, 425) 1,350 763 
Wyandot........ 25 335 .0118 3,726 -0120 | 94 | 92 4,703 1,398) 1,492 663 939 4,326, 1,792 4,914) 630 
Total Above Cities... .] 8,955,444 | 4.1418 | 3.7288 117 | 130 2, 064,535) 686,490) 1,516,885) 522,540) 465, 060|1 , 612, 027| 541,115) 509, 352| 311,718 
| } j | | | 
| | | | | | | | | | 
State Total.......... 11,994,436 | 5.5473 4,138 | 5.6571 | 104 | 102 2,924, 286! 930 ,082\1 1713, 764| 592,440, 579,150/2,065,458| 877,650) 888,147; 400,289 
Ohio Population-Income data, pages 271-286 © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Areas. 
2 Youngstown is in Mahoning and Trumbull counties. 


Before using these figures see page 464. 
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Sy % : The “SM” symbols mark original, exclu- 
OHIO RETAIL SALES— M ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
(continued Per Eating & be ; 


METRO. : : Heid. Buying Index Drink. Gas 
AREAS Sa Power Quality | of Sales a Stations 
A. Index Index Activity ($000 ($000) ( ($000) 
Akron 
Ashtabula 
Canton 


107 ; 115,479 : : ; 49,540 ’ 21,991 
94 ’ : 10 079 , ‘ } 9,425 ° 2,926 
105 A A 52,980 . ‘ , 29 833 
109 ; . 238,511 , : , 81 662 
115 - . 430,053 , ‘ : 156 709 
113 y ‘ 184,644 ’ ’ ’ 62,247 
139,487 ; ; ; 65,856 
27,250 13,414 14,632 ; 17,516 
9,065 
18,956 


Cincinnati 
Cleveland 
Columbus 
Dayton 
Hamilton-Middletown 
Lima 
Lorain-Elyria 
Mansfield 
Marion 
“Newark 
Portsmouth 
Sandusky 
Springfield 
Steubenville-Weirton .215 
Toledo 617 
Youngstown 516 
Zanesville .. 817 


- 3043 


-2922 ‘ ‘ ‘ ° 30,860 
0419 22,413 . ; ; 5,963 


Total Above Areas 9.699.758 4.4857 4,337 | 4.5386 2,389,225, 788,872,1,531,089 507,011 487,857 1,617,447 . 616,941, 343,388 


OKLAHOMA— (Other West South Central States: 


Arkansas, Louisiana, _—‘Texas.) 


NUMBER OF OUTLETS . NUMBER OF OUTLETS 


Map, page 290 


County 


| Eat. & 
| Drink. 


- P c 
City County City Po] 
Ada Pontotoc 
Altus Jackson 
Alva Woods 
Ardmore Carter 
Bartlesville Washington 
Blackwell Kay 
Chickasha Grady 
Clinton Custer 
Cushing Payne 
Duncan Stephens 
Durant Bryan 

El Reno Canadian 
Elk City Beckham 
Enid Garfield 
Guthrie Logan 
Guymon Texas 
Lawton Comanche 


McAlester Pittsburg 
Miami Ottawa 
Midwest City Oklahoma 
Muskogee Muskogee 
Norman Cleveland 
Oklahoma 

City Oklahoma 
Okmulgee Okmulgee 
Pauls Valley. Garvin 
Ponca City... Kay 
Sapulpa Creek 

aaxeads 


- 
8 seeps 


524 173 
32) 15 
16 


2s 


-—-n & 


ch Dp 
P 


Stillwater Payne 
Tulsa Tulsa 
Woodward Woodward 


oa 
_ 


2 
4 
2 
3 
5 
0 5 
3 7 
of 9 
0 7 
0 20 
5 
3 
1 
oa 
7 
0 
1 


SNewebaomaenaan 


w 
—— 
_ 


RETAIL SALES— ESTIMATES, 1959 


Per Eating & 

COUNTIES Met. F 4, 4 Buying Index Drink. Auto- Gas 

CITIES Area i Power | Quality | of Sales Food Places ,. b motive | Stations 
Code S.A. Index Index Activity 


Adair ; d : .0045 56 45 3,150 420 
Alfalfa / ‘ v .0039 93 98 1,811 450! é ,200 
Atoka e d ® A 63 51 2,359 ’ 813 


Beaver : J ’ ‘ 97 91 1,200 
Beckham . d . d 125 5,356 

Elk City | 123 2,750 
Blaine : : ‘ ‘ 2,956 


Bryan . é ‘ , 5,446 
Durant 0060 3,899 
Caddo : : . 0116 6,784 
Canadian 28, , . .0119 5,574 
El Reno 5 7 .0064 3,809 


Carter . . ‘ .0217 11,905 

Ardmore 3 .0148 98 7,809 
Cherokee , ° P 4,418 
Choctaw ‘ ‘ , é 2,240 


Cimarron 
Cleveland 
Norman 33,997 


Coal 593 


pee a at 


HSAs BRA 


Comanche 243 , 104 ‘ . 0391 
ALawton 75, 792 0351 0297 


5,287| | 2,810 
17,910, 4,942 2,18 


ce 


Oklahoma Population-Income data, pages 286-292 Before using these figures see page 464 
SM Standard (4) and Potential (4) Métropolitan County Areas, ® SM, 1960 
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SALES MANAGEMENT 


You get Sales Action 
every morning in Cleveland 


Take a half million Greater Cleveland families with a respectable $7,381 spendable income. 
Add 26 adjacent counties a stone’s throw from Euclid Avenue and you have retail sales 
of nearly 4 billion dollars—and that’s larger than the retail sales of any one of 35 entire 
states. So—if your sales of goods or services in the Cleveland market do not exceed those 
of 35 statee—-WRITE—WIRE OR PHONE— 


The Cleveland PLAIN DEALER 


Represented by Cresmer & Woodward, Inc., New York, Chicago, Detroit, Atlanta, San Francisco, Los Angeles. 
Member of Metro Sunday Comics and Magazine Network. 


a See 


LAND AND ADJACENT COUNTIES 
CLEVELAND 26 ADJACENT mit a 
COMMODITY CUYAHOGA COUNTY COUNTIES enn 
(000) (000) 
Total Retail Sales $2,183,389 $1,816,558 $3,999,947 
Retail Food Sales 580,592 479,486 1,060,078 
Retail Drug Sales 85,464 51,380 136,844 
Automotive 353,778 337,921 691,699 
Gas Stations 145,825 165,980 311,805 
Furniture, Household liances 113,896 91,658 205,554 


a 


(Source, Sales Management Survey of Buying Power. May 10, 1959) 


poner oS aes ‘3 
pe a ae ee oe 


10, 


OKLAHOMANS 
WATCH 
and 
ADVERTISERS 

BM cc. asc 


OKLAHOMA 


ti Per 
COUNTIES | Met. i % Hsid. 
CITIES Area é ot Retail 

(continued) Code $000) U. S.A. Sales 


eee es ‘ -0031 2,682 
Craig . ¢ 3,082 


Creek , ° 2,721 
ilpa 


Custer ‘ . P 5,432 


Clinton 


Day 


Delaware 


Dewey 

Ellis 

Garfield 
d Enid 


Garvin 
Pouss Valley 
Grady 
Chickasha 
Grant 


Greer 
Harmon 
Harper 


Haskell 
Hughes 
See Semino/e-We- 
wota-/loldenville 
Jackson 
Altus 


Jefferson 
Johnston. . . 
Kay 
Black well 
Ponca City 


Kingfisher 
Kiowa... 
Latimer 


Le Flore 
Lincoln 
Logan 


Guthrie 


Love “ 3,338 
McClala - 10,241 
McCurtain sia 16,248 
Molntoaht..........+.. 8,372 


Index 


54-County 
Community 
served by 
The TOWER with | 


OKLAHOMA CITY 


SALE Spower © EDGAR T. BELL, General Manager 


JACK DeLIER, Sales Manager 


in Oklohome! | iii 


wee 


The Original Station Representative 


The “SM” symbols mark original, exclu- 


RETAIL SALES— JSM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


| Eating & ~ | | | Lumber- | 

Buying Index Drink. | General | | Auto- | Gas Bldg. | 

Power _ of Sales Food Places Mdse. Apparel 4 motive | Stations | Hdwre. | Drugs 
ndex Activity $000 ($000 ($000) ($000) | ($000 


75 , , 130) 169 
44) 


166 
5,211 ¢ : 3,3 58 19 74 
5,619) : ; } ‘ ,139 
3,515 A ¥ 966 . | 621 
1,769) ; 129 

| 
1,159} 

1,022! 
13,836) 
12,131) 


506 
428) 
918 
758 
al 
283) 
884 

61 1,413 1,041 


S2ee £822 888 


-0021 
0054 
- 0088 
.0047 


Oklahoma Population-Income data, pages 286-292 


SM Standard (4) and Potential (4) Metropolitan County Areas 


638 


Before using these figures see page 464 
© SM, 196! 


SALES MANAGEMEN’™ 


Pittsb 
Me! 
Pontot 


IN METROPOLITAN OKLAHOMA CITY 


get the last word between her door and store! 


Just get your message on a General sale! No doubt about it! You overcome 
Outdoor board, catch her eye on her consumer confusion when your message 
way to buy, and you’ve made yourselfa _is out selling on GOA’s giant boards! 


* 98.3% of all sales in Oklahoma City are store sales! 


Source: U.S. Census 


General Outdoor Advertising Co. 


YN CORP RATED 


1011 N. W. 12th Street, Oklahoma City 6, Oklahoma 


OKLAHOMA RETAIL SALES— GYD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


| | | Eating & | Furn.- | Lumber- | 

COUNTIES | Met. = a . | Buying | | Index Drink. | General | House- | Auto- Gas | Bldg. | 
CITIES Area | Power | Quality | of Sales Pleces Mdse. | Apperel Appl. motive | Stations | Hdwre. | Drugs 
(continued) | Code | U.S.A. | Sales Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 


Major....... Ba. F / 79 , 480 48} 2,144] 761| 


Marshall............. , | 2 q a ; 333) 1,182 946) 


Mayes. ... : d eg: F | : : : . 797 3,922) 
Murray... . ' F F 445} 3,254] 
Muskogee... .... ; : . | d j s , ’ 184) 11,054) 

Musheges........ ‘s71 | 0 13,696] 2, 7,65 3,457; 2,965) 10,747] 


2,520 187; 2,096) 
2.035 352) 1,250 
Okfuskee...... | 1, ‘ 1,678 160 937| 


Oklahoma 113 , . d 123,078) 39, .343) 40,204) 34,347} 110,607) 
Midwest City.......] 28, : | : 8,096 5 ,083| 2, 9 571] ‘5,782 
AOklahoma City... 8% : ; 101,762| 36] 79,127] 36,338] 32,087) 97,862 

Okmulgee............ é | 2, 9,149 
Okmulgee. . . oa ' j | P | 2 5,663 

Osage... .. d ; ‘ | 8,534) 

Ottawa pana t J | 3, 7 6,486 
Miami. iad ; .0075 | 4,042| 

Pawnee... , : =: . 3.723 

Payne.. .. yan . = : | 11,045 
Cushing... 2,2 me ; 3,345 
Stillwater. . : 3, | .0108 7 


Pittsburg. . . Be R | .0139 | . | 

McAlester 22, 0105 | ‘ - i 678 2,303 38 4,697 
.0158 , e 718} 1, ; 9,004 
.0137 
.0208 ’ 
.0174 d y 8 ; 79% : 2,084) 218) 


.0031 i é f .656 229 
0017 | 2, | | 1,260 uy 196 
.0076 . F , 3,661; 1,122) 1,466 535 


Ok!ahoma Population-Income data, pages 286-292 Before using these figures see page 464 
S¥ Standard (4) and Potential (A) Metropolitan County Areas © SM : 
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00... 


TULSA 


full range programming 
ons 5 oe» CRS EERE 


KVOO These are the ingredients from which audience 


BROADCAST CENTER response and loyalty are made. These are the 
, success ingredients of KVOO, the Voice of 
mance dass Oklahoma since 1925. 
Local Advertisers know KVOO Radio delivers 
more able-to-buy listeners per dollar invested 
than any other station in the market. That is 
why, once again in 1959, local advertisers spent 
more radio advertising dollars with us than in 
any previous year. 


KVOO 50,000 watts on 1170 KC 
HAROLD C. STUART @ GUSTAV K. BRANDBORG 


President Vice Pres. & Gen. Manager 
THE VOICE OF OKLAHOMA FOR 35 YEARS 


The “SM” symbols mark original, exclu- 
OKLAHOMA RETAIL SALES— GYD Estimates, 1959 sive estimates by SALES MANAGEMENT. 
Per Eating & ol a oe 
COUNTIES | Met. 9 Hsld. Buying Index Drink. | General | House- | Gas | Bldg. 
CITIES Area Retail Power | Quality of Sales Food Places Mdse. | Apparel | Appl. | i Stations | Hwdre. 
continued Code $000 . S.A. Sales Index Index Activity | ($000) ($000) ($000) ($000) ($000) ) | ($000) | (a000) 


Seminole ‘ 3,138 0137 7,694 1,139 1,949 1,585 1,374 


Seminole-We woka 


Holdentile 0,327 lh 0121 


8,061 1,130, 2,488} 1,856) 1,699 
Seminole 0056 3,425 512 1,009 633 
Sequoyah ' é 0061 2,338 503 1,311 286 277 
Stephens : : ; 10,949 831, 3,583 ; 2,197 


Duncan 7, 52% : 28 93 5 7,698 937 2,742 


Texas ; é . ‘ 3,270 . 1,151 
Guymon 0066 28 . 2,026 894 
Tillman ; .0082 ’ 4,552 945, 1,353 
Tulsa. y .2129 ‘ 103 ,485 , 71,670 x 36,851) 
ATulsa 2 1901 5 91,546, 21, 69,399} 27 21,555) 87,684) 29,781) 


1,171 


2,584 2,994 
Bartlesville 2 .0199 j 117 10,829 : 33 2,536 ,021| a 


Washita : d -0062 3,679 353 ‘ 1, 


Wagoner y 3 ‘ 1,928 
Washington 3 P J 13,073 


Woods ‘ é -0073 2,799 , 109) 1,056 
Ilva 735 .0043 ¢ ‘ 2,225 94: 666 931 
Woodward ‘ ‘ .0070 4,440 , . 1,047 1,060 
W ood ward 15,517 2 0049 l 3,017 ,Ol ha 1,046 1,059 
Total Above Cities 1,686,613 ‘ 6995 3 373,057; 96,202) 235,237, 112,240) 96,004) 356,! 121,738 


State Total 2,510,208 | 1.1609 3,693 | 1.1482 584,308) 147,027) 135,762 119,965 217,641; 238,102, 93,754 


Oklahoma Population-Income data, pages 286-292 Before using these figures see page 464 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1960 


Where Advertisers and Agencies MEET and AGREE 


The Survey of Buying Power 


SALES MANAGEMENT! 


Population 

Effective Buying Income..UP to 
Retail Sales 

Food Sales 

Drug Sales 

KTUL-TV Audience 


*38 counties in Oklahoma, Kansas, Missouri and Arkansas 
Tulsa TY market as defined by TY Magazine's Dato Book, March 1959 
County, Kansas, plus Crawford County, Arkansas: 38 counties 


1,332,100 
$2,056,531 ,000 
$1 462,224,000 
$ 342,048,000 
$ 51,893,000 

26,900* 


less Wilson 
ARB March 1960 


For full details contact your nearest Avery-Knodel iininameneneell 


office or 


Jim Black, National Sales Manager, at Hickory 6:6184, Tulsa, Okla. 


OKLAHOMA 


METRO. 
AREAS 


AEnid 

\Lawton 
Oklahoma City 
Tulsa 


Total Above Areas 


Map, page 296 


67 ,455 


1,248,601 


RETAIL SALES— SM 
Per ‘ Tag 


0312 


-2278 


we 


4,129 


° R E G e) N- _— (Other Pacific States: California, Washington) 


Buying 
&ower 
Index 


0272 
-0391 


Quality 


Index | 
of Sales 
Activity 
13,836 
15,264 

133 ,645 
112,514 


119 

83 
106 
107 


275,268 


105 


ESTIMATES, 
; | Eating & 


NUMBER OF OUTLETS 


1959 


General 
Mdse. 
($000 
3,119 
4,866 
43,443 
26 ,535 


77 ,963 


10,393 
11,443 
85,625 
74,195 


181 ,656 


The ‘‘SM”’ 


sive 


Furn.- 
House- 
Apparel Appl. 
(al ($000 


Auto- 
motive 
($000) 


symbols mark original 


Lumber- 
Gas Bidg. 
Stations Hdwre. 
($000) ($000 


City 


Albany 
Astoria 
Baker 

Bend 

Ceos Bay 
Corvallis 
Eugene 
Grants Pass 
Gresham 
Hillsboro 


Klamath Falls. 


La Grande 
Lebanon 


COUNTIES 
CITIES 


Baker 
Baker. 


County 


Linn 
Clatsop 
Baker 
Deschutes . 
Coos 
Benton 


.. Lane 
. Jospehine 


Multnomah 
Washington 


Klamath . 
Union 


Linn 


Met. 
Area 
Code 


20, 044 


10 


RETAIL SALES— 


Per 
Hsld. 
Retail 
Sales 


4,104 
0093 


Orevon Population-t income data, pages 294-297 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


JULY 1 


0, 1960 


10 
13 


Buying 
Power 


index 


0103 


0065 


112 


Quality 
Index 


97 


Index 
of Sales 
Activity 


112 


160 


\aooneaagnoons & 


City 


Medford. . 
Ontario 
Oregon Cit 
Pendleton 
Portiand 


Red a 


County 


MeMinnville Yamhill 


Jackson 
..Matheur. . 
y...Clackamas 
Umatilla 
Multnomah 
. Deschut 


Roseburg 
Salem. . 
Springfield 


The Dalles. . 


Tillamook 


ESTIMATES, 


Eatin 


Drink, 
Places 
($000) | _ ($000 


Food 


Douglas 
Marion 
Lane 
Wasco 
Tillamook 


1959 


& 

General 
Mase. 

) ($000) 


6, 649) 2 
4,729 5 


178 
239 


2,184 


1,613 92 


4,207 
3,838 


3,545 
6,065 
35 ,894 
24,253 


69 ,757 


Total 
Outlets | 


2 


Furn.- 

| House- 

Apparel Appl. 
($000) ($000) 

923 436 

401 


11,474 
18,221 
119,007 
103 , 238 


251,940 


5,283 
5,257 
46 ,376 
41,219 


98,135 


8,550 
8,547 
39,820 
36 ,030 


92,947 


NUMBER OF OUTLETS 


Auto- | 


motive 
($000) 


6,640 


5,873 


Gas 


| Stations 


($000) 
2,365 


1,757 


exclu- 


estimates by SALES MANAGEMENT. 


Drugs 

($000) 
3,305 
2,310 
23,529 
18,722 
47 ,866 


- Drugs 
= 
BruawSanaita 


-o oe 


Before using these figures ~ poor 464 


, 1960. 
641 


' a The ‘‘SM” symbols mark original, exch 
OREGON RETAIL SALES— ' SM. ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


Per ¥ Lumber- 

COUNTIES | Met. Hsid. Buying Index Gas Bldg. 

CITIES Area $s Retail Power Quality of Sales Food Places » . | motive | Stations | Hwdre. 
continued Code ($000) S.A. Sales Index Index | Ac.ivity ($000) © } ($000) ($000) _ ($000) ($000) ($000) ($000) (a000 


Benton ’ . 0211 82 8.762 R 4,377; 1, 751| 1,492, 7, 921| 3,731| 
Corvallis 34.8% 16 0140 5 132 7. 144] f 4,045} 1,750} 1,406} 7,334 
Clackamas ‘ i 68 0551 69 27.620) , 5,507} 2,398, 2,820, 26,394] 
Orecon Cit 5 308 ) 0070 ; 249 5,303) ‘ 1,702 1,173 1,231 10, 050) 
Clatsop 0158 105 7.882, 3, 2,489, 2,003) 6,253) 
Astoria 36 0082 ' 132 3.231} 1,868; 1,513} 1,770] 1,08 4,399 
Columbia .0104 76 : 1,309 338| 3,600) 
Coos ’ .0324 | , : 2,268 | 15,568) 
Coos Bay-N orth | | 
Bend 9,41 183 0123 135 »786| : {095 1,889} 808 9,446| 
Coos Ba 97% 143 0080 7 3 , 837) , 296 3,722 3 J 9,212) 
Crook , ; 5 83 4,231 
Curry . t d 235) | | 2,805 
Deschutes d ; F : ,557) | 8,604 


Bend 3 0101 182 ! : f ; , , 59 | 6, 813) 


Redmond 7,96 0037 


Douglas 0303 
Roseburg 29, 649 0137 

Gilliam 

Grant 


Harney 

Hood River J . 

Jackson \ 0433 : -0395 
Medford ) ) 0309 0196 


Jefferson d : -0049 
Josephine ‘ ‘ ay 0159 
Grants Pass A 13 0080 
Klamath ‘ .0293 
\ } s O174 
' .0047 
Lane B , ‘ 0862 
Eugene Sprir t 137 , 435 O475 
Eugene 2 547 0396 
Springfie 9, 224 0089 0079 
Lincoin . 0139 : .0133 
Linn ’ .0292 . -0290 
Albany 3, 327 0154 0102 
Lebanon 1,767 0054 0039 
Matheur ; 0146 , 0121 09") 
Ontario 5.3 0071 .0040 3 263 3,833 
Marion ; 0733 | 4, -0651 | 624 
1 ASalem 4,§ 0578 0361 3 y 27,551 
Morrow ; .0029 .0029 | 884 | 252 
Multnomah ‘ . 3967 ' 3513 200,103) 68, 173 ,688) 
Gresham 5, 957 0078 0036 3¢ 3,071 | 435) 
2. Portland 77 3599 2843 5! 170,266] 59,880 170,656) 44,405) 38, 959| 
Polk j i 0117 5,790 393| 2,069) 205 683| 


1ASalem 


Sherman | 
Tillamook , F , : ’ | | 
Tillamook 2.629 | .0058 3 3 232 2,422) 7 26 1, ‘037 
Umatilla ‘ ‘ ’ d ¢ | A 3,772 
Pendleton 2,360 


Union ae | 3, , it 1,255 
La Grande 852 
Wallowa : 121 d | & i 1,959) 
Wasco ,702 ° ° ¢ 5,223) 
The Dalles 26,553 | .012% 008% 22 | 18 4,137) 
Washington ,201 i ; é | 23,997) 
Hillsboro 21,338 | .0099 | 0 | «(136 ( 3,897 
Wheeler \ i ae ‘ d | 230 
Yamhill. . . 958 , ‘ d 7,947| 
McMinnville 0,755 008 | 3 217 3,734) 


597 


Total Above Cities 07 ,098 7386 -538 2° 333,017; 103,793) 2 ,297| 83, 030 , 334,845) . 98, 349) 48. 205 
| | 7 


State Total...........] 2,322 $87,721/ 160.178 _303.107| _ 97. .255| 459.695 180.659| 169,893, 69,799 


METRO. AREAS he SALES— JIM ESTIMATES, 1959 


“0862 | 102 | 107 | 46.134) 11.384) 22.856) 7,416 42.961, 16.888) 12,444) © 602 
5004 | 103 108 | 276.410| 83,658, 191,097} 53,863 51,500 206.936, 73.633, 61.466, 30,75! 
| 99 43.414) 9,437, 28,570 5,453| 7,898) 31,978 12,878 16,692 


Total Above Areas : , 5 107 365,958 104,478 242,523, 66,732 89.791. 281,875) 103,400! 90,602 43, 084 


1 Salem is in both Marion and Polk counties. Oregon Population-Income data, pages 294-297 
} General merchandise sales include sales of “‘non-store retailers’. Th's category SM Standard (4) and Potential (A) Metropolitan County /:ees. 
was included in the 1948 Census and is particularly significant for cities listed Before using these figures see page 464 
in the retail sales introduction, starting on page 464, under heading ‘‘Mail Order’’. © SM, 1960. 


642 SALES MANAGEMENT 


WATCH THE WOMEN GO BUY. WATCH THE WOMEN GO BUY... 


Women 


<waren THE WOMEN GO BUY WATCH THE WOMEN GO BUY... WATCH THE WOME 
Q 


Oregon retailers watch the women go buy 
every day. From observation and experience, 
they know that the way to the cash register 
in this $3,650,000,000 market is through 
The Oregonian. That’s why, year after year, 
The Oregonian is the leader in general, retail 
and total advertising. And in circulation, too, 
The Oregonian is the leader... by far! 


How big is The Oregon Market? 
As big as San Francisco and Boston combined, 
and twice as big as Washington, D.C. 


Represented Nationally by Moloney, Regan & Schmitt 


the Oregofian 


PORTLAND, OREGON 


Biggest Advertising 
Voice in the Sales 
Rush State 


JULY 10, 1960 


PENNSYLVANIA— 


Map, pages 300, 302 


City 


Abington 
Township 
Aliquippa 
Allentown 
Altoona 
Ambridge 
Arnold 


Beaver 
Beaver Falls 
Bedford 
Bellefonte 
Bellevue 
Berwick 
Bethe! 
Bethlehem 
Bloomsburg 
Braddock 
Bradford 
Brentwood 
Bristol 
Brownsville 
Butler 
Canonsburg 
Carbondale 
Carlisle 
Carnegie 


County 


Montgomery 
Beaver 
Lehigh 
Blair 
Beaver 
Westmore- 
land 
Beaver 
Beaver 
Bedford 
Centre 
Allegheny 
Columbia 
Allegheny 
Northampton 
Columbia 
Allegheny 
McKean 
Allegheny 
Bucks 
Fayette 
Butler 
Washington 
Lackawanna 
Cumberland 
Allegheny 


ChambersburgFranklin 


Charleroi 
Cheltenham 
Township 
Chester 
Clairton 
Clearfield 
Clifton 
Heights 
Coatesville 
Columbia 
Connellsville 
Conshohocken 
Coraopolis 
Corry 
Darby 


COUNTIES 
CITIES 


Adams 
Gettysburg 

Allegheny 
Bellevue 
Bethel 
Braddock 
Brentwood 
Carnegie 
Clairton 
Coraopolis 
Dormont 
Duquesne 


Etna 


Homestead-W. Home 
stead-M un 


Homestead 
McKeesport 
McKees Rox 


Township 
Mount Olive 
Munhall 


North Braddock 


A Pittsburg) 
Sewickley 
Swissvale 


Tarentum-Bracken- 


ridge. 
Tarentum 


Turtle Creek 
West Miffiin 


Wilkinsburg 


644 


sks 
Mount Lebanon 


T 


Washington 


Montgomery 
Delaware 
Allegheny 
Clearfield 


Delaware 
Chester 
Lancaster 
Fayette 
Montgomery 
Allegheny 
Erie 
Delaware 


Met. 
Area 
Code 


hall 


o~ooew 


or ee eee ee ee ee ee ee ee 


24 on 


Seenwo-u 


2,096 


, 392 


818 
252 
213 


932 


7,472 


O44 


3,013 


0103 
-9202 


0056 
0067 
0147 
0004 


0093 
.0097 
.0081 
0055 


0060 
0052 


0196 
0109 
0360 
0146 


01 
0068 


0054 


0022 
4629 
0065 


0050 


0085 
0064 


.0077 
.0034 


o1so 


(Other Middle Atlantic States: 
New Jersey, New York) 


NUMBER OF OUTLETS 


Sacanaod 


_ 
no @ 


~ 
NNR @OOWOAN DOIN nN & 


~ 
ogv-oaweow 


~~ 


County 


Dormont 
Doylestown 
Du Bois 
Dunmore 
Duquesne 
Easton. 
Eliwood City 
Ephrata 
Erie 

Etna 
Farrell 
Franklin 
Gettysburg 
Greensburg 


Greenville 
Grove City 
Hanover 
Harrisburg 
Hatboro 
Haverford 
Township 
Hazleton 
Homestead 
Honesdale 


wi 


Washington 
Allegheny 
Bucks 
Clearfield 
Lackawanna 
Allegheny 


Northampton. 


Lawrence 
Lancaster 
Erie 
Allegheny 
Mercer 
Venango 
Adams 
Wesimore- 
land 
Mercer 
Mercer 
York 
Dauphin 
Montgomery 


Delaware 
Luzerne 
Allegheny 
Wayne 


uw A 


’ J) 
Indiana 
Irwin 


Jeannette 


Jenkintown 
Johnstown 
Kingston 
Kittanning 
l . 


Indiana 
Westmore- 
land 
Westmore- 
land 
Montgomery 
Cambria 
Luzerne 
Armstrong 
l o 


Lansdale 
Lansdowne 
Latrobe 


Lebanon 


Montgomery 
Delaware 
Westmore- 
land 
Lebanon 


RETAIL SALES— SM ESTIMATES, 1959 


Per 
Hsld. 
Retail! 
Sales 


Index 
of Sales 
Activity 


Buying 
Power 
Index 


Quality 
Index 


3,800 -0246 87 
0064 240 
. 9569 
0076 
0123 
0093 
0098 


4,236 


0079 
. 0096 
0061 
0080 
0075 
0039 


0184 
0066 
0312 
0100 


-0253 
.0047 
-0095 
0055 
4315 

0052 

0087 


0088 
0053 
0070 
0116 
0201 


Eating & 
Drink. 
Places 
($000) 


Food 
($000) 
11,355 
4,584 
534,290 
5,543 
5, 676 
, 309 
6, 458 
5,898 
5,191 
582 


General 
Mdse. 
($000) 


4,684 
1,810 


Apparel 
($000) 


“SM” symbols mark original e 
sive estimates by SALES MANAGEME 


NUMBER OF OUTLETS 


Sta. 


13.4 
32.7] 528 
(Continued 


134, 78 54 
on page 646) 


Lumber- 
Bidg. 
Hdwre. 
($000) 


Furn.- 
House- 
Appl. 
($000 


Auto- Gas 
motive | Stations 
) ($000) ($000) 


1,460 2,572 10,262) 
1,316 1,135 5, 654 
115, 97,764 286,725 
267 1,646 

161 266 

2,973 }, 307 

793 , 860 

818 471 

966 , 561 

1,175 2,716 

2,248 814 810 173 

458 631 , 201 619 

123 4,095 58e 291 


4,421 
1,527 
110,602 
650 
1,644 , 862 
907 2,753 

742 139 

849 , 420 

, 016 , 962 
445 438 


5,754 
1,715 
89, 162 

604 


3,316 3,120 
1,842 , 010 
7,314 ; : , 352 
1,001 ‘ 3,424 


246 2,63 . 331 

322 y ,076 
1,126 
205 
56, 360 
394 


1,018 
24 
845 5, 96 1 
174 1,132 
7 1,505! 15, 1,336] 1,2 


SALES MANAGEME 


‘ 


oawwhwooeowos + & 


Behind the 
8 Ball 
| in the Nation's 


‘| 8th Market ? 


8 Pittsburgh—the eighth largest market in the nation—presents a challenge to 


advertisers. 


> Most of the potential—some two-thirds of the population—is outside the 
city zone. And it is this area of suburbs and satellite towns that is showing con- 


sistent heavy growth. 
How do you cover both the city and the all-important “outside” area? 


9 The Post-Gazette Sun-Telegraph, with a record high daily circulation of over 
: 325,000 , offers balanced coverage of the whole rich market. And Sunday edi- 
tions of Pittsburgh's only morning newspaper offer even greater circulation por- 


tioned to match the population. 


There's no question about it. If you want to sell to everyone in the nation's 


eighth market, the Post-Gazette Sun-Telegraph is your basic buy. 


Pittsburgh Post-Gazette 


as -Telegraph 


Represented By Moloney, Regan & Schmitt 


JULY 10, 1960 


Its a bull's eye every time! 


The West Chester-Paoli DAILY LOCAL NEWS enjoys the 
largest circulation of any daily newspaper in Chester County: 
It ALONE gives full daily home coverage in West Chester 
and all of lower Chester County. 


Money Brook 


ee The WEST CHESTER-PAOLI 


DAILY LOGAL NEws 


For Eighty-Seven Years Chester County’s Leading Daily 
For complete and helpful data, write or call 


The JULIUS MATHEWS SPECIAL AGENCY, INC. 


New York Chicago Detroit Philadelphia Cleveland Pittsburgh Boston 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Cont. from page 644 


City 


Lemoyne 
Levittown 
Lewistown 
Lock Haven 
Lower Merion 
Township 


PENNA. 


COUNTIES 
CITIES 
continued 


Armstrong 


Kittanning 


Beaver 


{ liquippa-Roch ester- 


Beaver 
Aliquippa 
Ambridge 
Beaver 


Beaver Faills- 


County 


Cumberland 
Fairless Hills 
Mifflin 
Clinton 


Montgomery 


Met. 
Area 
Code 


121 


New 


Bri jAton 
Beaver Falls 
lk Uwood City 
Rochester 

Bedford 
Bedford 
Berks 
A Reading 


Blair 
AAltoona 
Bradford 
Bucks 
Bristol 
Doylestown 
Levittown-Fairless 
Hills 
Morrisville 
Quakertown 


Butler 
Butler 
Cambria 
AJohnastown 
Cameron 


Carbon 


Total 
£ Outlets 


of 


| U.S.A, 


-0342 
0119 


1039 


0298 
-U162 
0178 
0060 


0258 


0182 


0076 
.0203 
.0078 
. 1482 
0808 


0651 

0404 
-0315 
.1573 
.0107 
.0097 


0371 
.0074 
0075 


-0631 
-0250 


City County 
Mahanoy City Schuylkill 
McKeesport. . Allegheny 
McKees RocksAllegheny 
Meadville... .Crawford 
Media. ...... Delaware 


63) 22) 46 18} 25 


RETAIL SALES— wD ESTIMATES, 1959 


Per 
Hsid. 
Retail 
Sales 


Eating & 

Index Drink. | General 
of Sales Places Mdse. 
Activity $000 ($000) ($000) 


Buying 
Power 
Index 


Quality 
Index 
5,665 
2,910 


3,200 .0390 


0067 


3,904 
1,183 


1151 


0278 
0168 
.0128 
0057 


“(Continued on page 


( 


3, 


9 


14 


8, 
S811) 
2, 


Pop. (thous.) 


Apparel | 
$000) | 


675 


2,306 


,801 


403) 


76| 
421| 


| Total 


Fa & Outlets 


290 
153 


Th 


House- | 
Appl. | 
($000) 


10 


31) 


17 
‘| 


650) 


“SM” — mark ren 
sive estimates by SALES MANAGEMENT. 


~ Furn.- | 


Auto- 
motive 
$000 


| Stations 


Gas 
($000) | ¢ 


; Lumber- | 

Bidg. | 
Hdwre. 
$000) 


3,012 
1,320) 


12,876 
! 


2,865) 
1,174] 
2,472 

559 


0208 
0140 


.0053 
-0198 
0040 
. 1586 


0736 


.0662 
0401 
-0279 
. 1843 
0086 
0048 


0445 
. 0059 
. 0052 


-0552 
.0166 
0984 

0407 
-0037 


3,478 0271 


14,757 
8,024 


4,596 
9,038 
2,941 
72,026 
34, 580 


32,145 
19,041 
14,404 
80,033 
5,484 
3,916 


22,813 
3,766 
5,444 


24,021 
8, 226 
48 863 
23, 421] 
2,055) 


17,038) 


5,714 
, 209} 
| 


4,081 
3,301) 


1,131) 
1,141 
270 
17,939 
11,261 


8,946) 
6,457 
2,500 
11,296 
1,582 
861 


4,224 
255 
1,326 


| 
6,831) 
4,290) 
9,513 
5,877 

289 


_2,722| 


15,743) 
6,391 


6,407) 
1,368! 


| 
5,496 
1,785 


14,741 
5,740| 
2,799| 
1, 536| 
2, 324) 
$,363| 
aa 

617| 
3,828) 
880) 
ype 


6,768 
2,490) 
6,336) 
23,589) 


7,667) 
2,075| 
13,281 
6,269 
456 


3,080 


1,158 


| Ellwood City is in both Beaver and Lawrence counties. 
SM Standard (4) and Potential (A) Metropolitan County Areas 


646 


Before using these figures see page 464 
© SM, 1960 


SALES MANAGEMENT 


EXPANDED Gele\ame NEWS COVERAGE 


A NEW NAME 


Aa ® 


Vi 


PUBLISHED IN CHESTER, DELAWARE COUNTY, PA. 


anew mcn 45,900 
CIRCULATION f 
NET PAID DAILY, FEBRUARY, 1960 
15,006 CITY ® 30,894 COUNTY 


$38 18 EFFECTIVE BUYING 
7 INCOME PER FAMILY 
SALES MANAGEMENTS 1960 SURVEY OF BUYING POWER 

DELAWARE COUNTY, PA 


Represented Nationally by WARD-GRIFFITH 


The ‘‘SM’’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


Eating & Furn.- | | | Lumber- 
COUNTIES | Met. i 4 , Buying Index | Drink. | General House- Auto- | Gas | Bldg. 
CITIES Area i Power | Quality | of Sales Food Places Apparel Appl. | motive | Stations | Hdwre. Drugs 
continued) | Code $000) . S.A. ; Index Index | Activity ) $000) $000 ($000) ($000) ($000 


4,911 3,440 5,447) 5,142 7,193 
853 1,147 2 569 1,672 
| 


Contre wie’ ‘ , d 89 
Bellefonte. . . = 15,057 0070 B 128 
State Co'lege-Belle- | | 

fonte jane cet 42,644 0198 ) | 116 12 10,85 2,208) 107 , 168 » 050) 73} I 635) 
State College ; 27,587 | .0128 

Chester. . ee 237,108 | .1097 
Coatesville 33, 234 0154 .0106 
Yxford... aia 12,677 .0059 .0031 
Phoenixville. ..... 26,044 012 0100 7,658 
West Chester 41,624 | .O1 .0130 | 10, 089) 

Clarion ae 41,825 | . . .0180 10,279) 

Clearfield... if 85,771 : y .0380 22,210) 
Clearfield.......... 25,242 : .0072 | 5,197] 
Du Bois ee 24,133 | . .0079 23 CO 5,589) 

Clinton oe 41,917 | . 0196 | | 11,381) 
Lock Haven. .... 27,057 .0128 .0090 7,786} 

Columbia 67,542 | . , -0294 | 17,288} 
Berwick ; 23,819 F .0084 6,963! 
Bloomsburg. . 25,031 | 0116 | 0078 | 3 6,219 

Ceawtord 86,961 ; .0410 20,926 
Meadville 36,847 | .017 .0139 6,943 
Titusville cP 18,375 | .008 .0061 i 5,030 

Cumberland 145,913 | . .0689 36,151 
Carlisle. . . ad 40,460 | . .0135 7 11,024 
Lemoyne race aie 40,063 r .0079 272 * 9,879 

Dauphin,...........66 d 1312 | 58,771] 
AHarrisburg....... s | 09% .0690 37, 309) 20, 646 
Steelton. . 2,011) 37 | 494) 

Delaware..........119 161 ,930) 34,424] 
Chester...... 21,993) 12,373 

fton Heights. . 4,257 8 ¢ 575 
Darby 6,481 77 1,914 
Haverford Township 14,722} , 538 ; 2,157 

3,030} 

6, 040) 


o 


2,315 085} 

10,580 , 126) 

2 968 654 5, 797) 3i8I 
3,099 363} 9 710} 547] 
338] 
, 254 
854 
231 
» 232 
,701 
570) 
926] 
,209| 
, 130) 
,042| 
, 570) 
632} 


118 


2 
a 


959 
1,498 016) 
2,884) 
1,938) 
4,887 
2,462) 


2,039) 


ao om co 


—-on-- 


_ 
—_ = 
o-_ 


nooo @ 


avo 
wo b9 


= 

OnN aw Bw Ww 

i ~ 14 
- 


Oa | 
Boo S 


SB a wi 
Bo 


a 3 


28,615 
3,158 


Heads 
you 
win! 


To win consumer 
loyalty in 
this dynamic 
Great Lakes market, 
all you need is- 


The Erie Times 
The Erie News 
The Erie Times-News 


Represented by The Katz Agency, Inc. 


When you think 
Pennsylvania, think 
Philadelphia, Pitts- 


burgh —and Erie! 


When you think 
Western New York, 
think Buffalo, Roch- 
ester—and Erie! 
For many advertisers 
Erie, Pa., is an integral 
part of Western New York, insep- 
arably linked, for marketing pur- 
poses, with Buffalo and Rochester. 
Considered as a New York market, 
Erie is the Sth city, in population 
and effective buying income, out- 
side Metropolitan New York. Cov- 
erage of Erie is an essential in any 
sales plan for Western New York. 


Erie is unquestionably 
the 3rd city in the state 


of Pennsylvania, holding down this 
position in both population and 
effective buying income. What's 


more, Erie is growing — and fast. 
Specifically, it leads all major* 


Pennsylvania cities in population | 


growth since The 1950 U.S. Cen- | 
l 


sus. Coverage of Erie is an essential 


in any sales plan for Pennsylvania. 


Management Survey of Buying Power. *100,000-and-over population 


PENNA. 


The “‘SM"’ symbols mark original, exclu- 
RETAIL SALES— BY) ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 
Total Per Eating & Furn.- 
COUNTIES Retail 4 Hsid Buying Index Drink. General House- Auto- Bidg 


CITIES Sales Retail Power Quality of Sales Food Piaces Mdse Apparel A i i ‘ 
‘ q ppl. motive | Stations | Hdwre. $ 
continued $000 ; " Sales Index Index Activity $000 $000 ($000 $000 ($000) $000) ($000) | "$000; ‘son 


Elk 34 408 3,441 .0179 88 78 10,955 ’ . . 1,938 ’ ’ 2,856 1,438 
Erie 288 . 400 4,186 . 1365 103 101 69 433 : ° 13,605 . ’ 22,684 9,112 
rr 12, 406 O47 104 129 3,615 7 7 196 2, 86% 37 1,309 52 

Alr A 437 32 ORRB 110 116 48.073 2,476 5 10,994 31,93: 13,904 6, 648 
Fayette 171 827 .0798 87 86 50,321 0, ’ ’ 8, 4,802 


rowns\ 54 0043 110 144 3, 590 13 


wellsville 0090 122 181 


ontown 250 

Forest J 83 

Franklin . 112 
hamberst ry 
Waynesbor 


216 


160 


THE Gneat SCRANTON WILKES-BARRE ‘HAZLETON MARKET 


0" 


168,345000<;;es: 


SOURCE -~SRDS CONSUMER MARKETS,MAY 1959 


Ch a 


SAWYER . FERGUSON . WALKER COMPANY, INC., National Representatives «NEWYORK * CHICAGO + PHILADELPHIA » DETROIT~ ATLANTA ~LOS ANGELES » SAN FRANCISCO 


648 SALES MANAGEMENT 


PE 


COUNT 
CITIE 
contin 


Fulton 
Greene 
Waynes 
Huntingde 
Hunting 
Union 
Hunting 
Indiana 
Indiana 
Jefferson 
Punxsut 
Juniata 
Lackawanr 
Carbond 
Dunmor 
Adcrant 
Lancaster 
Columbi 
Ephrata 
Alanca 
Lawrence 


2a beth! 
Luzerne 
Allazlet 


l Eliwood 
2 Bethtene 


IWLY 


r MULTI-CITY TV MARKET 


GAL-TV 


G:3 A eee’ So 
Laneaster, Pa. 


NBC CBS 


and 


5 ead 4 LEBANON ee 
Kans ee ea, COVERAGE THAT SELLS 
Oe ie ee ee , vr 
7 er we “« ‘ a ‘' 
woreda rose ne / 
smippansoues Poa, ac Asien 
' ‘ : \ YORK - coaresy in TV . : 
wiioe ate S = ae The WGAL-TV audience is greater 
: CO TVEEEe (uanoven N than the combined audience for all 
| other stations in the Channel 8 multi- 
: » MAGHESTOWN city coverage area. 
: See ee, mf @ 1,098,100 households  @ 946,863 TV households 
vevonmsce Lh e $3.8 billion annual retail sales 
‘i : 
n 
3 STEINMAN STATION 
. Clair McCollough, Pres. 
y 
4 
Representative: The MEEKER Company, Inc. + New York + Chicago + Los Angeles + San Francisco 
’ 
i 
The ‘‘SM"’ symbols mark original, exclu- 
= PENNA. RETAIL SALES— GYD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 
112 Total Per Eating & ) Furn.- Lumber- 
et COUNTIES Met. Retail I Hslid. Buying index Drink. | General House- Auto- Gas Bidg. 
2 CITIES Area Sales of Retail Power Quality of Sales Food Places Mdse. Apparel Appl. motive | Stations Hdwre. Drugs 
648 continued Code $000 U.S. A. Sales Index Index Activity $000 $000 $000 $000 $000 $000 $000 $000 $000 
Fulton 3,706 .0045 75 80 1,988 1,168 711 289 333 1,173 1,974 515 193 
Greene 36 ,267 .0168 3,100 0196 82 70 10,034 2,056 5,117 1,407 1,036 7,618 3,158 1,902 973 
Waynesburg 16,520 0076 0046 148 245 4,572 624 1,795 1,179 §21 3,677 718 130) 772 
Huntingdon 37 ,868 .0175 3,474 .0179 81 10,247 2,260 2,862 3,430 1,824 7,702 3,160 2,240 844 
Huntington-Mount 
Union... 26 , 828 0124 084 120 177 7,337 1,123 1,746 301 y 128 1 54 
, 815 Huntingdon 19,759 0091 0059 134 207 4,838 698 1,216 2,757 1,323 886 608 1,185 61 
me's Indiana 70 ,369 .0326 3,665 .0333 85 84 15,931 4,132 7,419 4,869 5,308 13 466 5,771 4,839 2,037 
. Indiana 32, 228 -0149 0099 | 141 213 5,573 1,871 5, 094 3, 599 095 3,923 1,862 1,878 1,061 
Jefferson 58,815 .0272 4,293 .0240 91 103 22,266 2,298 4,541 2,514 3,219 9,170 4,066 4,083 1,192 
Punxsutawney 25,098 0116 0073 124 197 11,423 691 2,387 1,275 1,279 2,497 1,117 1,230 656 
Juniata 14,987 .0069 3,258 0072 78 75 2,367 745 1,356 124 30 3,816 728 2,458 137 
Lackawanna 147} 272,255 .1259 3,829 . 1259 91 91 77,455, 20,667 39,957 19 ,257 13,295 41,447 13,555 9,275 7,615 
Carbondale 18,072 0084 0080 91 5 5,400 1,024 1,437 1,379 805 1,546 1,153 620 ® 
Dunmore 18, 008 0083 O98 M4 72 8,903 1,205 2,180 hi2 238 475 637 427 1, 686 
Adcranton 170, 086 O787 0709 101 112 41,131 11,714 1,38 14,376 10,150 27,26 6,382 5. 001 3, TRE 
Lancaster 81 349,750 . 1618 4,560 .1613 108 108 70 ,950 20 ,850 46,710 15.672 17,840 64,410 21,095 26 ,252 6.843 
Columbia 11,570 0054 0062 93 81 3,631 816 R04 1,208 {98 1,497 TRS 8 50) 
» Ephrata 20, 358 0094 0063 140 209 3,16. 696 1,718 1,281 175 5,076 1,039 866 287 
AlLancaster 125, 850 . 0582 0483 126 152 23, 605 7, 676 31,234 10,475 9,174 15, 463 6,626 967 88] 
Lawrence 260} 118,951 -0550 3,813 0591 98 91 27 265 6,335 22,694 7,434 5,741 21,581 8,485 6,715 3,448 
LEliwood City 19,789 0092 OO84 109 119 5,515 742 923 1,348 830 784 1,013 1,571 1,11 
ANew Castle 83,244 0385 0325 113 134 18, 782 4,197 19, 499 6,211 759 12,885 5, 30) 606 2,724 
Lebanon 244, + +110,719 -0512 4,429 0481 99 105 27 ,304 6,533 10,756 6,450 6,837, 23,709 7,865 6,910 2,382 
ALebanon 58, 056 -0269 0215 117 147 16, 406 2,753 7,817 5,251 4,510 10,384 ), 756 1,983 1,541 
Palmyra 11,733 0054 0048 107 120 3,035 433 295 736 578 3, 648 803 656 459 
Lehigh 4) 277,427 1283 4,295 . 1303 104 103 52,053, 19,570 61,933 15,871 16,850 44,169 14,451 15,936 6,488 
AAllentown 201,710 -0933 0778 119 143 39,737 13, 468 58, 069 13,782 13,777 26,994 6,897 9,022 5,020 
2Aethlehem 
Luzerne 177] 383,817 .1775 3,737 -1827 89 87 102,937, 27,905 56,884 29,119 18,781 57,775 21,077 18,161 8,890 
Al azleton 50,581 0234 0199 105 124 13,356 3,109 9,357 4,224 3, 879 6, 896 2,535 1,293 1,421 
Ellwood C ty is in both Beaver and Lawrence counties ® SM, 1960. 
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2 Bethlehem is in both Lehigh and Northampton counties. 


IULY 10, 1960 


EVERY 


of 


Cont. from page 646 


City 


Monessen 


County 


Westmore- 
land 


Monongahela Washington 


Morrisville 


Bucks 


Mount CarmeiNorthumber- 


land 


Mount Oliver Allegheny 


Mt. Lebenon 


Township 
Munhall 
Nanticoke 
New Castle 


New Kensing- 


ton 


Norristown 
North Brad- 
dock 
Oil City 
Oxford 
Palmyra 
Philadelphia 
Phoenixville 
Pittsburgh 
Pittston 
Plymouth 
Pottstown 
Pottsville 
Punxsu- 
tawney 
Quakertown 
Reading 
Rochester 
Scranton 


Allegheny 
Allegheny 
Luzerne 

Lawrence 


Westmore- 
land 


Montgomery 


Allegheny 
Venango 
Chesier 
Lebanon 
Philadelphia 
Chester 
Allegheny 
Luzerne 
Luzerne 
Mor tgomery 
Schuylkill 


Jefferson 
Bucks 
Berks 
Beaver 
Lackawanna 


PENNA. 


COUNTIES 
CITIES 
continued 


Met 
Area 
Code 


Kingston 
Nanticoke 
Pittston 
Plymouth 
A Wilkes-Barre 
Lycoming 
Williamsport 
McKean 
Bradford 
Mercer 
\ Farrell 
Greenville 
Grove City 
Sharon: Farreil- 
Sharpsrulle 
ASharon 
Mifflin 
Lewistown 


650 


24235 6,720 
193° #4 
.726 1,737 
291 77 


Oso neusoouse 


58 
59 
84 


MEDIA BUYER SHOULD KNOW 
It Takes 2 For Dominant Coverage of the 


ALLENTOWN — BETHLEHEM — EASTON 


Standard Metropolitan Statistical Area 


ONE is the EASTON EXPRESS 


For the Facts, ask any Representative 
the Kelly-Smith Company 


NUMBER OF OUTLETS 


+ 
Zz 
’ 

oe 


13 


19 

37 

12 

10 66 
5099 2103 

29; 11 
1561; 625 


RETAIL SALES— JM E 


Per | 
Hsid. Buying | 
Retail Power 
Sales Index 


Index 
Quality 


Index Activity 


0139 117 145 
.0090 79 
0067 
.0060 
0437 
-0585 
0312 
.0272 
OLLI 
.0670 
0067 
0069 
.0060 


95 


0305 
.0205 
-0213 

0102 


of Sales 


City 


Sewickley 
Shamokin 


Sharon 
Shenandoah 
Somerset 
Souderton 
State College. 
Steelton 
Stroudsburg 
Sunbury 


Swissvale 
Tamaqua 
Tarentum 
Titusville 
Turtle Creek 
Uniontown 
Upper Darby 
Township 
Vandergrift 


Warren 
Washington 
Waynesboro 
Waynesburg 
West Chester 
West Mifflin 
Wilkes-Barre 
Wilkinsburg 
Williamsport 
Yeadon 

York 


STIMATES, 
| Eating & 
Drink. 


Food Places 
($000) ($000 


County 
Allegheny 
Northumber- 

land 
Mercer. 
Schuylkill 
Somerset 
Montgomery 
Centre 
Dauphin 
Monroe 
Northumber- 

land 


. Allegheny 


Schuylkill 
Allegheny 
Crawford 
Allegheny 
Fayette 


Delaware 
Westmore- 

land 
Warren 
Washington 
Franklin 
Greene 
Chester 
Allegheny 
Luzerne 
A'legheny 
Lycoming 
Delaware 
York 


Easton, Pa. 


SEsnyegse BSl8e0s8S 


9 
8 
13 
4 
4 
5 
45 
54 


- 
o ao 


Bo o&B 


~ 
nN © 


Nee ARO ee age. tee ca me 


31 


1959 


General 


Mdse. Apparel 


630 631] 
109 
283) 
631 
250 
161 
111 
340 
154 
013 
427 
, 291 


, 548 


10,342! 


| House- 
Appl. 
$000) ($000) ($000) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 
| Lumber- 

| Auto | | Gas | Bldg. 
motive | Stations | Hdwre. 

| ($000) 


Drugs 
$000 


1,843 
574 
692) 
481 

3, 066 

7,149 

2,729 

4,220 

2,521 

11,049 
423 
754 

1,317 


1,194 
1,146 
951 
945 
877) 
049 
858) 
575 
548 
.674 
,013| 
200) 
658) 
al 
3,516} 
3,308) 
2,071) 


16,57 943 


—e— Ne NON OF 


3,119| 
1,488] 
3,400 
2,208 


SALES MANAGEMENT 


COUN’ 
CiTi 
contin 


Monroe 
Strouds 
Strou 
Strouds 
Montgom 
Abingt 
Chelter 
Towr 
Consho 
Hatbor 
Jenkint 
Lansda 

Lower 
Towr 
Norrist 
Pottsto 
Souder 
Montour 
Northam 
2ABet 
Easton- 
Pi ill 
AEast 
Northum 
Mount 
Shamo 
Sunbur 


Perry 


) Bethle 


each DSUNBURY 


and you reach four rich industrial and farming 
counties ... to reach them... use the 


Covers 65% of the D A { ; y : : E MM 
111,712 Sunbury retail 


trading zone CENTRAL PENNSYLVANIA’S LARGEST DAILY NEWSPAPER 
Represented by Julius Mathews Special Agency, Inc. 


; : “ke ay ‘ The “SM” symbols mark original, exclu- 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


| | Per | | | Eating & | Furn.- 
COUNTIES tai % Hsid. Buying | Index | Drink. | General House- | Auto- Gas Ss. | 
CITIES | | Retail Power | Quality | of Sales | Places | Mdse. | Apparel Appl. motive | Stations | Hdwre. | 
continued) $000 U.S.A. | Sales index | Index | Activity | ($000) | ($000) $000) | ($000) | ($000) | ($000) 


| 


Monroe , r ’ ; | 410 11,914) 435, 6,968 2,512) 1,414) 10,012} 3,237 


Stroudsburg-East | } 
Stroudsburg. . 206 8,680 917) 5,363 35 } 314 1,463 
Stroudsburg 22,915 | .0106 | .0059 | | 294 5,288 0 148] 2, 870 
Montgomery ...119 J ‘ ; ; 110 164 ,253 ’ ,671 ¥ , 859) . 38,942 
Abington Township 32,01 d .0310 | 47 6,708 5,958 
Cheltenham | | 
Township. . . 2,748 .0198 .0299 | 93 13,668 , 167} 7,530 
Conshohocken ,021 | .0083 0070 | 13% 3,978 , 382} 627 
Hatboro... 5,909 | .0078 | 0058 | 132 | 2,828) 3 781) 
Jenkintown 50,531 | .0234 .0100 31: 4,584) , 769; 20,302) 
Lansdale ,86 0133 0100 | 132 | 6,430] 1,008} 2,192) 
Lower Merion | } | 


Township 2,939 | .0522 | .0532 | | 20, 505| » 53 , 907] 
Norristown. 57 , 50: 0312 | .0248 36 19,912] 363 ,059} 
Pottstown .783 | .0226 .0186 12,385} 2,392 4,339| 
Souderton 55 .0077 } .0050 | 4,031 225) , 267) , : 
Montour 0064 | 3,628 | .0069 4,229 ,107| 454) 
Northampton J 1175 4,722 -1116 73,157) ‘ | .364) , . 933) 

2ABethlehem 2. 0426 0449 26,645 " | 590 5, 92 869 

Easton-Wilson- | | } | 

Pi ill psburg...... 602 | .0602 0427 29,559 7,457 S211 9,721 694 726 
20,177 4,38! 5,311) 9,5 7 553] 3,017) 
27 ,007 . | ° , ‘ 448) 5,727 

4, 568| 153} 2,2 , 526| 355) 

6,877] 2,706] 3,116 , 3,462) 1,328} 1,608 
Sunbury 34,017 0157 0106 6,531 i 5, 824) 805 1,299 
Perry 23,495 .0109 3,309 .0118 5,858 | 549) 4,167) 1,450 2,303 


& 8 


— o 


AEaston 9, .0368 .0258 
Northumberland P 0514 3,321 0545 
Mount Carmel 3,375 0062 0065 


ne i 
Rnw oot 


Shamokin 24,! 0114 0087 


2 Bethlehem is in both Lehigh and Northampton counties. , 1960 


WOR-Radio, cov- 
WOR ering 139 counties in | 

I3 states, has 4,103,420 

listening families every week 

—the largest station 

audience in America. 


SOURCE: Pulse 
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PENNA, 


COUNTIES 
CITIES 
continued 


BULLS-EYE! 


In the nation’s fourth market, your 
. and CBS 
Owned WCAU-TV. Throughout an 


area encompassing 29 of America’s 


surest buy is television. . 


most industrial counties (and more 
than $8 billion in retail sales last 
year), television gets your sales 
message across with an effective- 
ness no other medium can approach. 
And Channel 10 (represented by 
CBS Television Spot Sales) makes 
a direct hit with audiences, reaching 
more than a million Philadelphians 
a day with favorite local and CBS 
Television Network programs. 


CBS TELEVISION STATIONS 


A Division of Columbia Broadcasting System, inc, 


Total 
Retail 
Sales 
$000 


Per 
Hsid. 
Retail 
Sales 


Met. 
Area 
Code 


Buying 
Power 
Index 


Philadelphia 


SA Philadelphia 


Pike 

Potter 

Schuylkill 
Mahanoy 


Cit 


119} 2,536,520 


2 536,520 
10,783 
17,900 
171,673 


1,564 


— 
ndex 
104 
104 


91 
88 
85 


84 


index 
of Sales 
Activity 


Ys 


rn 
WCAU-TV - 
eee 


RETAIL SALES— BY ESTIMATES, 


Eating & 


Food 
$000 


530,857 


530, 857 


3,599 


Drink. 


Places 


260 698 


260, 698 


1,500 
903 
12,091 
1,034 


1959 


General 
Mdse. 
($000) 


581,994 216,091 


581,994 


1,103 
1,289 
17,227 
1,029 


“Sm” 


“symbols mark original, exclu- 
L estimates by SALES MANAGEMENT 


Furn.- Lumber- | 

House- | Auto- Gas Bidg. 
Apparel Appl. motive | Stations | Hdwre. 
$000 ($000 


( ) ) ($000) | ($000) ($000) | 


Drugs 
($000 


119,725) 295,670 
119,725, 295,670 


71,821 
216,091 


234 
341 
12,736 
854 


174 
1,814 
7,841 


202 


698 
4,354 
32,084 
705 


960 
1,076 
7,705 

145) 


82 595 
71,821 82, 50 


389 
379 
4,246 


308 


Pennsylvania Population-Income data, pages 297-313 
SM Standard (4) and Potential (A) Metropolitan County Areas 
“Mail Order’’ © SM, 1960 


General merchandise sales include sales of ‘‘non-store retailers’. This category 
was included in the 1948 Census and is particularly signiacant for cities listed 
in the retail sales introduction, starting on page 464, under heading 


68,91 8 Circulation 
26,500 Controlled Circ. 


195 41 Benaitine 
\35 


A $500,000,000 Suburban Sales Market 
RALPH MULLIGAN/ GERALD B. MacDONAL? 


141 East 44th Street, N.Y.C. 
General Advertising Representatives 
PHILADELPHIA SUBURBAN NEWSPAPERS, Inc 
311 East Lancaster Avenue, Ardmore, Pa 


THE 
RECOGNIZED 
OUTSTANDING 
MEDIA 
IN THE 
PHILADELPHIA 
SUBURBS 


THE NEWS 


AR evens mene 


. 
Birece Shatieng theoming Cis Reees: 
Viernes €; Pero RS aoc eens: seeed Ay 


C ALINE FOR 3 ABC PAPERS 
45c a line for all 4 papers 


SALES MANAGEMENT 


595 


In Philadelphia nearly everybody reads The Bulletin 


The Evening and Sunday Bulletin, Philadelphia 


Represented by 


Million Market Newspapers, 


Inc. 


Now! 2 Great Penna. Markets Combine! ... for greater sales at smaller cost: 
TARENTUM VALLEY DAILY NEWS 
NEW KENSINGTON DAILY DISPATCH 


in two of Pennsylvania's richest sales centers ota pg ee line rate of Aon yd 7¢ saving 
Now under single ownership, the NEWS and the over Ss ividual eg + “a 
SUEPATCH cooch mate Mian SMM canons te Oe 34,358 daily copies* of the NEWS and 1 the DISPATCH 


assure effective coverage in and beyond these 
adjacent Tarentum-Brackenridge and ge market centers. 


New Kensington-Arnold city zones . . 


Concentrated coverage of concentrated sales activity .. . 


TARENTUM VALLEY DAILY NEWS NEW KENSINGTON DAILY DISPATCH 
N. Scheid, Adv. Dir., Tarentum-Brackenridge, Vandergrift, Pa Vv. R. Ketchman, Adv. Dir., New Kensington-Arnold-Lower Burrell, Pa. 
Bottinelli-Kimball, Inc., National Representatives ¢ 343 Lexington Ave., New York 16 


-30- 


SH] . ~The “sm * symbols mark original, excly 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


PENNA. 


Total Per “| Eating & | | | Furn- | 
COUNTIES | Met. Retail A Hsld. Buying | Index Drink. | General | | House- | Gas Bidg. 
CITIES Area Sales Retail Power | Quality | of Sales Places | Mdse. Apparel Appl. = Stations | Hdwre. Drugs 
continued) | Code $000 U.S.A. | Sales Index Index | Activity | ($000) | ($000) ($000) |_ ($000) | ($000) | ($000) ($000 


Po: taville 45,036 | .02 .0148 115 i , 886) 2,032) | ' 2 875 7,961 1,513 1,047 
Shenandoal 17;210 .0073 91 ,188} 1,399} 1,710/ 2,179 776 
Tamaqua 17,158 7 . 0067 103 22 : 1,013} | 647) 5,569 743 


Snyder “ d i d .0124 
Somerset ¢ Bi : 0351 

Somerset 25 , 22 O17 | .0060 
Sullivan | 


1,964 877 5,785 2,775 

5,619 | 3,363} 15,250 7,686 

1,041 : 77 , 1,312 
689 


Sex 


Susquehanna 
Tioga 
Union 


28s 8 


Venango 
Ou City-Franklin 0 | .08865 
Franklin 9,7 0091 
Oil City 28,992 | .0134 

Warren 66,410 | .0308 
Warren 51,139 0237 

Washington 223,081 | .1031 
Canonsburg 24,285 0112 
Charleroi 27,942 .0129 
Donora 13,244 | 0061 
Monongshela 14,582 | .0067 
Washington 62,587 | .0289 


~ 
ao 


_ 
» + 


Wayne 4.839 | .0161 
Honesdale 18,486 | .0085 
Westmoreland 121 337 ,919 . 1563 
Arnold 9,072 0042 
Greensburg- 
South Greensburg- 
Southwest Greensburg 59 O41 0873 


Greensburg 55,742 .0258 
Irwin 12,644 0058 
Jeannett: 21,479 | .0099 
Latrobe 24,810 0115 


Monessen 21,043 0097 

Vew Kensingtor 

{rnold $9, 982 0231 

New Kensington 10,910 O189 

Vandergrift , 16,022 OO74 
Wyoming 19,942 


} | 

York 290,593 |. ; , 101) ; 46 ,559| 
Hanover 48, 850 226 -O13 53 266 , 823 ® | 13, 140) 
AYork 131, 387 8 5 : 67 , 957 8,353) 23, 899) . 12,837) 25,785) 


| 


Total Above Cities 8,961,735 7 3.8248 2 2,036,312) 658, ae 740,164) 494,214 1,383, 193] 


State Total 13,155,880 ‘ ° 6.3517 _B, Lie 286 . 3e4 2,080. 371 _m. oot 


METRO. AREAS IL SALES— SM ESTIMATES, 1958 
Allentown-Bethlehem- | | | | | | 

Easton ; | 5, 2769 | 143.905) 43,388, 96,991| 34,507 37,203) 90,520) 35,623 
Altoona... i ’ .0662 32,145) 9,589} 20,230, 11,501) 8,946) 26,019, 9.859 
Erie : 1385 69.433) 19,891 45,734) 15,033, 13.605] 49,710| 19,863 
Harrisburg . ; c .2001 94,922) 31,252) 63,015! 29,342) 20.674) 84,836) 29,142 
Johnstown ' j i 1335 | 65,953, 18,325 44,582) 13,525) 12.86] 47.756 18.794 


654 SALES MANAGEMENT 
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AOR (EEERAR EERE oO A A AN SE | SET ARES SE SOO CER CI 


" eet pails 


+ we | TRENTON TOPS THE DELAWARE VALLEY 
a e 

vidio | Trenton, 30 miles above Philadelphia, spends more per 

' retail sales household on retail sales than any other DelVal city. 

j per household ; 


X 


AND THE “TIMES” IS TOPS IN TRENTON! 


From the standpoint of newspapers, the Trenton Times 
dominates its market. Covers 73% of metropolitan area 
households, 96% of city zone. Beats the Trenton cov- 
erage of Philadelphia papers 10 times over. 


TRENTON TIMES 


Represented by SAWYER-FERGUSON-WALKER CO. 


Eee ower cr. 
! Roe 


The “‘SM"’ symbols mark original, exclu- 
PENNA. RETAIL SALES— SM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT, 
(continuec ) Total Per eh Gari HER ee eee ee ee Lumber- | 
METRO. Reiail % Hsid. Buying Index Drink. | General House- Auto- Gas Bidg. 
ARFAS Sales of Reiail Power | Quality | of Sales Food | Places | Mdse. | Apparel Anpl. motive | Statiors | Hdwre. Drugs 
($006) U.S.A Sales Index Index Activity | ($000) ($000) ($000) | ($C00) | ($000) ($0C0) ($000) ($000) | ($000) 
Lancaster. . 349.750 -1618 | 4,560 -1613 108 =| —Ss«108 70,950; 20,850) 46,710, 15,672) 17,840) 64,410) 21,095) 26.252) 6,843 
AlLebanon......... 110.719 -0512 | 4,429 -0481 99 | 105 27,304 6.533; 10.756 6,450) 6,837; 23,709 7,865) 6.910) 2,383 
ANew Castle 118 951 -0550 3,813 -0591 8 | 91 27.265 6.335) 22,894 7,434 5,741 21,581 8,485) 6.715) 3,448 
1Philadelphia 5.177.021 | 2.3943 4,062 | 2.6143 105 96 1,196,584) 452,919) 885.587) 361,758) 230,297) 807,120) 259,327) 231,107) 163,185 
Pittsburgh. . 2,775,277 | 1.2835 4,059 | 1.3519 101 | 96 756,637; 212,676; 454,992) 170,558) 140,807) 423,077| 168.627| 149,001} 100,142 
Reading... . 320 513 -1482 3,972 1586 104 98 72,026} 24,430' 44.784) 19,167) 17,939) 60,033 16,717) 19.995 7,252 
Scranton. . 272,255 | .1259 3,829 1259 91 91 77,455, 20,667) 39,957 19,287| 13,295, 41,447) 13,555) 9,275) 7,615 
ASharon-F arrell- | 
Sharpsville 143 .359 .0663 4,318 0670 | 103 | 102 37,765 8,349; 15,013) 8,797) 7,674, 29,143) 10,728) 11,049 4,026 
Wilkes-Barre-Hazieton.| 383,817 | .1775 3,737 .1827 ae 87 102,937) 27 ,905) 56 .884| 29,119) 18,781, 57,775, 21,077) 16,161 8,890 
Williamsport... . 131,576 | .0609 4,048 0585 | 97 | 101 32,449 8,567) 21 161) 8 463} 7,049) 21 547) etd 7,149) 3,191 
er 299 593 1386 4,220 1341 | 101 104 61,101 16,605) 46,559) 18,783) 22,972) 61,322 17,678) menses 5,412 
Total Above Areas...../11,821,214 | 5.4673 4,069 | 5.7747 102 87 [2,868,831 928,281 1,915,649 769,366) 582,536 1,910,005 666,845) 614, 365) 363 ,053 


1 Includes Camden, N. J. 


© Su, 1960. 


Meaning of SM Trade-Mark, Symbols, etc. 


The SM Trade-mark indicates copyrighted Sates MANAGEMENT estimates. 
Solid Triangle (4) denotes central city of standard metropolitan area. 
Open Triangle (4) denotes central city of potential metropolitan area. 


Bold face line indicates COUNTY data, light face line CITY data. 


Italic lines indicate a Multiple City-two or more adjoining cities constituting 
a single market. They can be separated by a river or state line, but the area 
between must be less than ten miles and must conform to the Census Bureau 


standards of urbanization. 


10, 1960 


Yeu HIT HARD in the 
profit-making Woonsocket mar- 
ket . . . 98% covered by its only 
local daily, the 


sae oer WOONSOCKET 


BUYING INCOME | $90,528,000. $6,158. CALL 


RETAIL SALES $63,945,000. COVERS RHODE ISLAND'S PLUS MARKET 


a og og — 
. ent, Gavin inding 
SM ‘60 Survey Affiliated: 

WWON, WWON-FM 


R H re) D E rT L A N D (Other New England States: Connecticut, Maine, The “SM” symbols mark original, exclu- 
habs » —_Massachusetts, New Hampshire, Vermont.) sive estimates by SALES MANAGEMENT. 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Total 
Total 
Outlets _ 


: 283 Outlets 


City County 


City County 
Pawtucket... . Providence. .| 


Pr 


Bristol. ......Gristol......| 
Central Fails. Providence 
Cranston. .... Providence. . | 
East Provi- | 

dence... .. . Providence. . | } | | 40) 41) 22) 21) 20 
Newport......Newport..... . 440} 68 104 17) 51| 30) 19] 26) 15 | A 171| 110! 40) 57| 49 | W7 


= 
a 
Se 


114; 101; 34 


RETAIL SALES— GD ESTIMATES, 1959 
Per Eating & Furn.- 
COUNTIES | Met. i %, Hsid. Buying Index Drink. House- Auto- Gas 
CITIES | Area | of | Retail | Power of Sales | Food | Places a Appl. | motive | Stations 
Code | U.S.A. | Sales Index Activity | ($000) | ($000) | ($000) $000 ($000) | ($000) | ($000) 


Bristol 128 907 | 0142 | 3,444 | .0167 80 870, 1,801 1, , 2, 149| 5,325] 2,066 
Bristol , | - 0066 60 , 823} | 884| 1,451) 735 
Kent 126] 116,613 | . 3,738 | .0575 | 9 7,570, 15, “ 4,032) 17,487, 7,497 
Warwick 264 | . -0329 | 89 4 4,517| 10, : 994] 9,748) 4,558 
West Warwick 28,792 | . 0117 | 109 904) 1,830, 3,666) 1, 1,638} 3,877} 1,556 
Newport y é j -0392 69 5,736) 931 ' 2,578} 9,523] 5,039 
Newport . d 0239 73 553, 3,746] 2, ay 6,141| 1,580 


i | 
Providence. .......125 3291 103 , : ; 62,378} 34,022} 109,439) 40,285 
Central Falls ° ° -0098 43 , 133) : 139 709) 41 1,368 
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FOR THE MEANING OF 
The solid and open Triangles, SM Trade-Mark, Bold Face Lines, Light Face Lines, 
Italic Lines in these tables, and for an explanation of the Maps .. . 


See Page 67 


SALES MANAGEMENT 


ONE-IN-A-MILLION TEST MARKET... 


one newspaper...and a million and more prospects! 


You can now cover one of the nation’s top 
three test markets (and the Number One test 
market in New England!) thoroughly and more 
economically than ever with The Providence 
Journal-Bulletin. New Journal-Bulletin package 
plans—explained at right—make it easy. 

And you'll like what The Providence Journal- 
Bulletin delivers. This one medium is the strong- 
est selling force throughout New England’s sec- 
ond largest market . . . a million-plus interstate 
population center where buying power is BIG... 
bigger than ever, as Sales Management shows. 

In ABC Providence alone, The Journal-Bul- 
letin gives you 1009-plus coverage of over 500,- 
000. In the CITY- STATE area, you get more 
than 80% coverage. 

Isolated from other major markets . . . repre- 
sentative and well-balanced between urban and 
suburban ... cosmopolitan in composition .. . the 
bustling Providence market offers you the ideal 
testing grounds for new products, new packaging, 
or sales promotion ideas. 


ie 
W) EUGODETES he ry 
vs a teuenen tH ae : 
a fe de suas ines raid: 


New Journal-Bulletin Package Plans 


Low Cost G Opportunity—Y ou ravure advertising in 
= Week M ine or Tocallv-edited | phode | —— may be 


agaz 
lapted . for Journal-Builetin combination, black white, at 
san a line, using same copy. (Min. b&w size tot be at least 
equal to the gravure, and combination to be completed in same 
calendar week.) We make plates, no charge. Ask about it. 


Job-tailored Combinations—You have a choice of combinations 
to fit your campaign program and budget: 

Combination:* 
} 


Circulation —— Rate 
203,844 


< vening 
Sunday, Morning, Evening 


(ABC circulation, March 31, 1960) 
*Daily copy may run morning and evening or evening and morne 


me. noo" and daily combinations may start preceding Sature 


y to be completed with Tuesday P.M. editions. Holiday 
Journal not solid in combination. 


Write for full market data or Package Plan information 


to Frank S. Rook, Manager, General Advertising, The 
Providence Journal-Bulletin, Providence 2, Rhode Island. 


PROVIDENCE JOURNAL-BULLETIN 


Boston office: 479 Statler Bldg., Boston 16; Represented in Florida by McAskill, Herman & Daley, 
4014 Chase Ave., Miami Beach 40; Represented elsewhere by Ward-Griffith Co., Inc. 


JULY 10, 1960 
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The Big Reach For Your Sales PAWTUCKET—CENTRAL FALLS 


an In R.I.’s 2nd Largest Market Sales Highlights 
ISLAND Pawtucket-Central Falls is your big @« TOTAL RETAIL SALES 


selling opportunity in the Providence- 
Pawtucket metropolitan area! And only now $1 17,974,000 


the PAWTUCKET TIMES gives effective » Gen’l. Mdse. $16,595,000, 


any other daily, 600% more than any 2 52% gain over 1959° 
other evening newspaper. a Lum.-Bldg.-Hdwre. 


$5,510,000, 39% higher 


Pawtucket Times than 1959 : 


= ; 
S PAWTUCKET, RHODE ISLAND SM ‘60 Survey | 
Represented Nationally By * Part of increase attributed to 
STORY, BROOKS & FINLEY, INC. revision of store classification 
i ad ~The “SM” symbots mark original, exclu- 
RHODE ISL. RETAIL SALES— GYD estimates, 1959 sive estimates by SALES MANAGEMENT 
ms “ Total Per dhe | Eating& | | Furn- | ~~ | Lumber- 
COUNTIES | Met. Retall | & Hsid. Buying | Index | Drink. | General | House- | Auto- Gas Bidg. 
CITIES Area Sales | of Retail Power bw ney of Sales Food | Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drug: 
(continued) | Code} ($000) | U.S.A.| Sales | Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | (S000) | (S000 
ecto! Bhan Uaioe SR aol L havens Mesa 
Cranston 61,090 | .0283 .0337 3 | 78 20,102} 3,782) 2,640) 4,020] 2,675} 7,114 5,478) 8,868} 4, 
East Providence 48,181 | .0223 .0246 107 | 97 13,888} 2,461) 1,302} 1,441 1,564) 12,214) 4,587) 2,920) 2,’ 
Pawtucket-Central } | | | 
Falls.....+++. 117,974 | .0545 0685 | 98 98 27,876) 10,060, 16,695) 10,776,  6,001| 16,887 7,078 6,610, 5, 
APawtucket | 106,466 | .0492 0487 | 103 | 104 23,743, 8,398} 15, 546| 10,637, 5,292} 15,786} 5,705 5.181) 4,349 
AProvidence..... 359,393 | .1662 M17 | 111 130 63,355} 24,563} 62,460) 40,322) 18,579] 57,218} 14,310} 18,749} 10, 669 
Woonsocket 63,945 0296 0280 | 102 108 20,354) 3,925) 6,638] 5, 283) 3, 496] 10.219] 3,113) - 2,027} 2,240 
Washington... 67 ,937 -0315 4,093 .0328 6 | 93 18,530 4,718) 4,643) 2,718) 2,407 9,389) 4,383) 9,674) 2,544 
Westerly. ... 31,006 | .0144 .0089 124 | 200 8,508} 1,217 3,087) 2,125) 1,602) 4,469) 1,438) 3,106) 1,000 
ST Tees eS poe SRR SS Tt | \ ; 
Total Above Cities....] 824,780 | .3815 .3705 103 106 192,188} 56,424) 109,712} 71,723) 39,618 128,278! 44,428) 46,084) 30,506 
| } | 
—— we —————— ee | . 
State To al...........] 1,000,480 | .4627 | 4,005 | .4753 | 100 | 97 241,057; 72,174) 133,173, 75,442| 45,188| 151,163) 69,270} 69,227) 37,578 
Rhode Island Population-Income data, pages 314-316 Before using these figures see page 464 
SM Standard (4) and Potential (4) Metropolitan County Areas. © SM, 1960 


COPYRIGHT 
Copyright Notice and Rights to Further Reproduction. The exclusive estimates 


of population, Effective Buying Income, retail sales, buying power and other indexes, 


and value of farm products sold are fully protected by copyright. 


Permission to reproduce these Survey of Buying Power data in printed form, in whole or 


in part, may be granted only through written request to SALES MANAGEMENT, INC. 


Buy WESTERLEY — 
and you buy a ne eS a 


z market that includes Southern Rhode 


Island PLUS Eastern Connecticut .. . 


high-income WAY. het = _both high-income communities thst 


do their shopping in Westerley. 


with BONUS BUSINESS*’*’ Westertey 


SUN Westerley, R. I. 


Represented by The Julius Mathews Special Agency, In-. 
658 SALES MANAGEMENT JUL 


Hard-boiled rating service 


Let’s face it: The toughest rating service news for five years without an interrup- 
of all is determined by the sponsor’s pen; tion. Sealy Mattress has sponsored the 
he either signs a renewal or he doesn’t. ISEB8 11:10 P.M. weather show for eight years. 
And, by this standard especially, we shine “—— Ratings like these from top national ad- 


Esso Standard has sponsored our 11 P.M. us — against any competition. 
bie e 
that 


CHANNEL 10, 
Ine. PROVIDENCE, R. I. 


IENT JULY 10, 1960 659 


with a gem-like brilliance. For example, 2 | vertisers pay off — for our clients and for 


WHEN YOU THINK OF SOUTH CAROLINA — THINK OF CHARLESTON FIRST! 


‘i 


In every Sales Category OVER 14 


of South Carolina’s Sales Are 


Made in CHARLESTON and 
its 18 County Market Area! 


«+,» and we are the 
only newspaper serv- 
ing and selling ALL 
of this big area! 


EVENING POST 


7 /— NEWS ond COURIER 


€ 


Represented By The John Budd Co. 


CHARLESTON 


95,361 
Daily Combined 
105,783 
Sunday Combined 
ABC—Sept. 30, 1959 


RETAIL SALES— JM ESTIMATES, 1959 


The “SM” symbols mark original exclu- 
sive estimates by SALES MANAGEMENT. 


Total 
Retail gy 
Salos of 
($000) 


METRO. 
AREAS 


Providence. .... 868 , 135 


868 135 


Total Above Area... 


U. S. A. 


-4014 


Per 
Hsid. 
Retail 
Sales 


Buying | 
Power | Quality 
Index Index 


Furn.- 
House- 
Apparel Apol. 

(3000) | ($000) 


| Index 
| of Sales 
| Activity 


Eating & | l 

Drink. | General | | 
Food | Places Mdse. 
($000) | ($000) ($000) 


Lumber- 


Bldg. 
Hives. Drugs 
($000) ($000 


Auto- Gas 
motive | Stations 
($000) ($000) | 


-4014 


| | = 
206,252) 61,720) 123,599) eae 40,203 
| | 


| 


132,251 49,048 44,073) 32,543 


4,064 


RHODE ISLAND STATISTICAL AREA 


.| 977,091 


Providence 


4519 | 


) 
206,252} 61,720) 


123,598 68,852) 40,203 132,251 


| 
49,348) 44,073) 32,534 


| .4483 102 


103 | 238,826] 71,187] 131,290, 73,657, 44,143] 


148,972| 


SOUTH CAROLINA— 


(Other 


ner South Atlantic States: 
Florida, Georgia, Maryland, North Carolina, Virginia, W. Virginia.) 


Delaware, District of Columbia, 


55,564, 63,024) 36,049 


Map, page 318 


NUMBER OF OUTLETS 


| 


City County 


| Total 
Outlets | 


Aiken 
Anderson 
Brandon 
Judson 
Camden 
Charleston 
Chester 
Columbia 
Conway 
Florence 
Gaffney 
Georgetown. . 
Greenville, . 


Aiken 
Anderson 


Dp 
oa 


Greenville 
Kershaw 
Charleston 
Chester 
Richland 
Horry 
Florence 
Cherokee 
Georgetown 


Greenville 


COUNTIES 
CITIES 


Met. 
Area 
Code 


28) 15 


NUMBER OF OUTLETS 


Total 
8 | Outlets 


County 


d...Gree 


d..| 


Myrtle Beach. Horry | 
Newberry... .Newberry.. . 
Orangeburg. .. Orangeburg 
Rock Hill... .. 


F-H-A 


— 


ea3-oa— 9 & | 


~_— 


~wBEBRBSeadtoS 


Per 
Hsid. 
Retail 
Sales 


Index 
of Sales 


| Apparel | 
Activity 


b Appl. 
($000) | 


House- | 
($000) | ($000) 


($000) | ($000) 


motive 
($000) 


Lumber- 
Bidg. 
Hdwre. 
($000) 


Gas 
Stations 
($000) 


Auto- 


Abbeville 

Alken 
Aiken 

Allendale 


12 


Anderson 
Anderson 
Bamberg. 
Barnwell i, 
Beaufort. 
Berkeley. . 
Calhoun 


24,656 
14,138 
5,747 


0114 
-0065 
.0027 


192,576 | 
128, 606 


Charleston 
ACharleston 


28 0889 


-0595 


2,150 
2,076 


2,384 
3,247 


2,500 
1,804 


2,867 
1,860 
1,854 


3,349 


45 2,918 
16,970 
5,646 


2,009 


580 
1,801 
787 
1,021 


353 
1,948) 
1,813 


392 
2,179 
903 


1,979) 
3,447] 
1,544 
1,835 


19,883 
11,343) 
2,595| 
3,686 


3,543 
1,840 
500 
339 


11,684 
9,377 
800, 
1,013 


1,373) 
110) 
364) 


| 
5,960 
3,863 
1,219 


1,030) 
761 
143) 

| 

12,615) 

8,910 


1,917 
2,745) 
371 


48,820) 
145 23, 615) 


24,013 


14,472) ' 
21,446) 


12,783} 10,103] 


634) 
2,074 
1,197 


] 
1,108) 
5,573) 
1,432| 
1,762) 


6,796) 


2,386) 
10,294 
7,126 
432 


13,633) 
8, 828| 
1,522) 
2,800) 

| 
6,390| 
1,515) 
1,781) 


1,245 
1,117) 


2,240 
1,261 
721 

| 
11,617 

5,925) 


| 
2.04 
1,552) 
ss 


7 
4,429 


14,170 
5,938 


31,640 
24,281 
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SALES MANAGEME! 


where the DIAL STOPS 
... THE BUY BEGINS! 


in Providence 
that’s WPRO-TV 


PROOF BY EXCLUSIVE MARKET SURVEY FOR 
YOUR PRODUCT! With our TMP (Test Market Plan), 
you get 500 in-home interviews before you advertise, 
and 500 after your schedule is completed. WPRO-TV 
absorbs all survey costs and no minimum schedule 
is required. 


PROOF BY AUDIENCE SURVEYS! Take your choice 
of any survey. WPRO-TY delivers most audience in 
this rich area, with two billion dollars to spend. WPRO- 
TV’s 50 mile radius of response includes all of Rhode 
Island, Southeastern Massachusetts including Fall 
River, New Bedford and Cape Cod, plus eastern Conn. 


CAPITAL CITIES BROADCASTING CORP. 


Represented nationally by Blair-TV 


JULY 10, 1960 


PROOF BY CASE HISTORIES! Here’s one, but it’s 
typical. Salty Brine (5:30-6:30 P.M., M-F) suggested 
once that his audience phone Elmo Topp (friend of 
Emily Tipp). Result? 36,000 calls in one hour, plus a 
request by the phone company to desist. That's 
response! 


WANT MORE FOR YOUR TV DOLLAR? Call Gene 
Wilkin at Plantations 1-9776, or your Blair man. 
Either way, when you buy WPRO-TV, consumers buy 
your brands. 


{CHANNEL 


WA 


PROVIDENCE 


» « « IN GREENVILLE — SPARTANBURG — ASHEVILLE 


ae A GIANT Market ranking with Birmingham, 
vsvevine  ° Nashville, New Orleans and Richmond* 


‘Here's the comparison, from TELEVISION Magazine 
SPARTANBURG 


Jia Data Book, March 1960 (Note: Add (000) to all figures). 
* GREENVILLE \ 


“SiC. 


4 


TELEVISION TOTAL RETAIL 
MARKET HOMES HOMES POPULATION SALES 


WFBC-TV 394.5 502.4 1,971.6 $1,517,766 
Birmingham 427.3 549.1 2,096.6 1,724,231 
Nashville 345.2 463.4 1,731.4 1,426,693 
“The Giant New Orleans 383.4 468.8 1,710.7 1,556,221 


of Richmond 272.5 329.2 1,315.5 1,266,846 
Southern onl 


Skies” 
INBB8 


( Represented Nationally by 


DOMINANCE IN THE RATINGS! AVERY-KNODEL, INC. 


Beginning in 1953, WFBC-TV was CHANNEL 4 


first to serve all three metro areas of 


Greenville, Spartanburg and Asheville WFBC- | V sje: Aooacrenet nally od complete 
From sign-on to sign-off, WFBC-TV caf : 


information, rates, and avail- 


has dominated every major survey GREENVILLE, S. C. abilities in the “Giant Market” 
covering these three areas. 


Te PE “The * ‘SM’ symbols oh 0 -iginal, es 
S. CAROLINA RETAIL SALES— Oi ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Total Per | | Eating & Furn~ | ~~ | Lumber- ; 
COUNTIES | Met Retail Hsid Buying | | Index Drink. | General House- Auto- Gas | 
CITIES Area Sales of Retail &ower | Quasity | of Sales | Food Places Mase Annarel Appl. | motive | Staiio-s | 
continued) | Code $000 . S.A. Sales Ind 2x Index Activity | ($000) ($000) ($000) ($000) ($000) | ($000) $000) | _($0C0) ($000 


Cherokee 21,859 | . 2,402 .0133 64 6,561 1,437 1,068} 
1,376} 1, 057) 

1 

1 


1,479) 
753} 
723) 


, 027) 


16,753 0056 2 4,906 


Chester : ° ,597 -0123 66 5,718 


‘hester l 313 57 0042 


aff ey 
1,431) 523 
1,218 176 


515 


} 388 
5,247 
3,691 
4,106 


9 O77 


Chesterfield ; d .0108 
Clarendon : P ‘ .0100 
Colleton 
Waltert 
Darlington 


9,468 
4,130 
5,335 
§,231 


larts 
Dillon 
Dorchester 
Edgefield 
Fairfield 
Florence 


eo fe ee 
—NK Wee NNRK SH HD 


ao-awwnw@rns 


_ 


Georgetown 
etown 


Greenville 


orenwo- 


= 


Brandon Jud 
AGreenville 
Greer 
Greenwood 
nwood 
Hampton 
Horry 
“on way 9, 618 0091 
0004 0065 
Jasper : .0028 .0036 
Kershaw ' .0108 7 -0122 
Camde l 52 0069 0045 
Lancaster 2, .0148 . .0167 
Lancaster 20, 067 0093 .0058 
Laurens . 0138 7 .0173 
Laurens 2 0068 0053 


Lee ° -0051 2, -0067 


1 Greer is in Greenville and Spartanburg counties. 
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SALES MANAGEMENT 


25.4% OF SOUTH CAROLINA'S 
INCOMES 


25.6% OF ITS RETAIL SALES 


ANDERSON 


ABBEVILLE GREE ee 


County ABC City & are in the Compact GREENVILLE MARKET 


etail Trading Zones 


The Greenville, S.C. News and Piedmont have within their 9-County ABC City and Retail Trading Zones 


@ POPULATION 532,100 
@ INCOMES $706,779,000. 


@ RETAIL SALES $476,329,000. 


.. and S. C.’s greatest concentration of industry, wages and retail sales. 


See the Brands they Buy 
in the Greenville Market Now! 


SPOT and FULL 


\ 136 Pages—S. C.’s COLOR in the 


most complete 


Brand Inventory 
GREENVILLE, S. C. 
NEWSPAPERS 


t of more than $1-million dollars, The Greer 


At ¢ 
ville News-Piedmont completed installation early in 
1960 of a brand new, 6-unit, 4-color WOOD NEWS 


PAPER PRESS 


' The Greenville News-Piedmont can now offer 
WRITE FOR YOUR FREE COPY! advertisers ROP Spot and full color repro 
Get this 1959 “2nd Brand Inventory” (and com- duction in South Carolina’s largest, most 
ae i Ba parent ine Soaps, profitable market, the 9-county Greenville 
utos, Appliances ouseho oocds, etc., in Cit Retail Tradi : 
the homes of readers of The Greenviile News. ity ond Retail Trading Zones. 


For your FREE copy of our “1959 2nd Brand Inventory,”’ for information about Color, and for assist- 
ance write to National Advertising Manager, The Greenville News-Piedmont, Greenville, S. C., or to 
our National Representatives. 


Che Greenville News 


MORNING & SUNDAY Daily Circulation 


Represented Nationally by 
WARD-GRIFFITH CO., INC. GREENVILLE PIEDMONT 102,935 


Serving South Carolina's Leading Market 


JULY 10, 1960 


DOWN TO GEHENNA 
OR UP TO A THRONE 


or wherever else you want to go, old 


time-snagger 


... the way to go is with 


the best, as Wade Hampton used to say 
when | rode with his South Carolina 

Redshirts. ‘“‘Ambrose,"’ he said (that’s 
me, Major Ambrose W. Sellingforce), 
“some day you'll be able to reach the 
whole great State of South Carolina, or 
plumb near, with one buy, WIS-TY, in 
Columbia, at the hub of the state with 
that 1526-foot antenna.'’ Foresighted 


fella, he was, just like me. Here it is, 
v ¥ iAJOF E F 


ING FOR( 


H 


HE TRAVELS THE FASTEST 


WHO TRAVELS ALONE! 


IN 


NA, old superlative! 


eee ePPPeeeu, 
ee? *e 
ee . 


a station of 
THE BROADCASTING COMPANY OF THE SOUTH 
WIS-TV, Channe! 10, Columbia, S. C. 


WSFA-TV, Channe! 12, Montgomery, Aja. 


WIS, 560, Columbia, 
WIST, 930, Charlotte, N. C. 


Bet that’s the first time 
you ever saw a live human 
being utter a map. 


W I S-TV NBC/ABC 


COLUMBIA, SOUTH CAROLINA 


S.C. 


. 
. 
*Seecceet® 


‘ : The “SM” symbols mark original, exclu- 
S. CAROLINA RETAIL SALES— JSM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Seige Total | a OT an > 3 _ 7 Eating & | 7s Furn.,- | Lumber- | 
COUNTIES | Met. Retail % | Held. Buying index Drink. | General House- Auto- Gas Bidg. | 
CITIES Area Sales | of | Retail Power of Sales Food Places Mdse. | Apparel | Appi. motive | Stations | Hdwre. | Drugs 
continued) | Code ($000) | U.S.A. | Sales Index | Activity | ($000) ($000) ($000) (a000) | ($000) | ($000) ($000) | ($000) 
Lexington 35 43,581 | .0202 2,759 .0229 59 11,317 1,833 3,626 1,695 2,294 8,343 8,167) 3,612| 1,272 
McCormick 3,250 | .0015 1,625 -0025 32 842 129 489 128 77| 801 448 105) 98 
Marion 24,716 .0114 3,340 .0114 62 5,568 451 2,783 1,278 1,236 4,136 1,765 3,755 887 
Mariboro 15,991 .0074 2,579 .0084 51 4,837 393 1,925 591 622 2,002 1,400) 1,519 508 
Newberry 27,505 | .0128 3,482 0126 74 6,415 606 2,394 1,271 1,348 4,903 2,441 2,155) 971 
Newberry 17,070 .0079 .0050 176 3,279 259 1,116 1,077 704 3,588 851 1,415 602 
Oconee 25,416 -0117 2,763 .0139 54 7,663 1,268 3,242 1,070 1,483 3,797) 2,186 1,880 825 
Orangeburg 46 ,252 .0214 2,658 .0244 51 8,267 1,557 6,946 2,694 2,641 9,901) 4,184 4,389 1,727 
Orangeburg 25, 286 .0117 .0088 118 3,525 704 2,831 1,444 1, 687 7,556 2,065 2,571) 323 
Pickens 33,620 .0155 2,898 .0178 61 8,822 1,283 2,385 1,713 1,677 8,329 3,659 2,240 1,309 
Richland 35 195, 156 .0903 4,614 .0879 86 35,121 10,557 31,040 15,313 8,699 42,296 15,263 13,552 6,250 
AColumbia 181,320 0839 .0656 129 30, 136 8,858 30,091 15,225 8,112 42,290 13,042 11,817 5,874 
Saluda 8,887 0041 2,116 .0053 43 2,791) 181 1,174 191 303 2,051 930 116 268 
Spartanburg 287 135 ,643 .0627 3,177 .0693 69 31,539 5,398 20,147 7,362 6,727 27 ,624 11,102 9,935 §,212 
\Spartanburg 87,990 .0407 .0272 158 18, 064 3,245 15,488 6, 186 4,749 20, 566 4,918 3,324 4,024 
1Greer | 
Sumter 62,804 .0291 4,302 .0273 76 15,161 1,760 5,384 4,451 3,513 13,313 5,223 7,569 1,54 
Sumter 52,025 0241 -0149 175 10,638 1,443 4,258 4,395 3,234 10, 850 3,983 7,569 1,545 
Union 19,749 2,599 .0113 53 5,892 904 1,920 1,761 772 2,797 2,230 1,204 840 
Union 14,183 0054 110 3,591 381 1,492 1,709 626 2,246 1,232 1,135 
Williamsburg 20,300 2,307 0125 | 38 4,610 192 2,552 1,072 851 5,700 1,612 1,667 402 
York 61,700 3,070 .0341 62 17 ,667 2,606 5,976 4,062 4,241 10,126 4,460 5,086 2,234 
Rock Hill 37,241 .0161 101 10, 604 1,118 2,914 2,961 2,789 7,598 2,329 3,282 ¥O5 
Total Above Cities 1,026,017 3485 139 210,827 41,288) 154, 887 80,294 59,531; 216,339 68, 002 69, 880 35, 821 
a —EEEE | | _— 
| | | } 
State Total 1,860 ,080 3,127 _ -9462, c 64 z 451 ,675 79 946 ‘ 242,692 106 , 735) 94,202) 358,445, 161,893) 143,382) 62,014 
METRO. AREAS RETAIL SALES— JM ESTIMATES, 18959 
Char'eston 192,578 | 3,349 -0917 76 48,820) 12,615 24,013 14,472| 12,445 31,640) 14,176] 11,617| 7,36 
Columbia 238,747 | 4,109 -1108 80 79 46,438 12,390 34,666) 17 ,008 10,993 50,639| 21,430 17,164 7,522 
Greenville 227 ,278 4,001 -1012 88 91 53,006 8,215 38,519) 10,426; 12,018) 41,882 18,254 19,822) 8,235 
Spartanburg 135,643 3,177 - 0683 76 31,539 5,398) 20,147) 7,362 6,727 27 ,624 11,102) 9,935) 5,2 
Total Above Areas 794,244 3,692 .3730 80 179,803 38,618 117,345) 49,268 42,183) 151,785 64 ,962 58,538; 28,3 
1 Greer is in Greenville and Spartanburg counties. © SM, 1960. SM Standard (4) and Potential (A) Metropolitan County Are 


South Carolina Population-Income data, pages 316-319 
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SALES MANAGEMEN! 


SiR eR Eo Be nc 


JULY 


oeeee IN SouTH CAROLINA 


-COLUMBIA IS THE CAPITOL AND LARGEST 
CITY IN THE STATE. 


-COLUMBIA IS ALSO THE HOME oF THE STATE 
AND THE COLUMBIA RECORD, Souruy CaRouina's 
LARGEST MORNING AND EVENING COMBINATION. 


-AT THE STATE, METRO anv CITY weve.z, 
THE STATE=RECORD cCoMBINATION DELIVERS 
SOUTH CAROLINA'S FIRST MARKET ...ccce 


R.O.P. COLOR available daily and Sunday. 


— | -CaLL THE BRANHAM COMPANY FOR MORE 
014 ABOUT THE STATE=RECORD NEWSPAPERS 
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Scie: 


helluva salesman! 


who me? 


’s KELO-LAND 


that gives me 


Bon Homme 
Brookings 


Brookings. . 


Brown 
Aberdeen 
Brule 
Buftalo 
Butte 


Campbell 
Charles Mix 
Clark 


Clay 
Codington 

Watertow 
Corson 
Custer 
Davison 

Mitche 
Day 


Deuel 
1 Dewey 
Douglas 


Edmunds 
Fall River 
Faulk 
Grant 


1 Armstrong County is no longer a political entity, 


JOE FLOYD, Pres.; 
Map, page 322 
City County 
Aberdeen Brown 
Brookings Brookings 
Huron Beadle 
Mitchell Davison 
Pierre Hughes 
COUNTIES | Met. 
CITIES Area 
Code 
1Armstrong 
Aurora 
Beadie 
Huron 
Bennett 


) 


that pull! 


KELO.-IV 


6, 


LB 


3, 
10, 


annexed by Dewey County 
South Dakota Population-income data, pages 320-322 
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857 
992 
573 


641 
, 890 
946 
399 


EVANS NORD, Cen. 


e | Food 


.0027 


0018 


0021 


0031 
0055 


0018 


0048 


SIOUX FALLS 


DAKOTA— 


Mer.; LARRY BENTSON, Vice-Pres. 


NUMBER OF OUTLETS 


RETAIL SALES— ESTIMATES, 1959 


Per 
Hsid. 
Retail 
Sales 


~n 
eu 
=o 
-o 


28 


3,497 
3,035 
3.355 


Buying 
Power 
Index 


0017 
.0108 
0089 


0016 


.0036 
. 0093 
0059 
.0202 
0163 
-0032 
0005 
0050 


having been 


= | 

1+ | iz\e 
aitie\e.i3/|8 
S)2\3 (3a\3\5 
32, 18 24 35 26 13 
8 9 7, WH 5 
6, 13 «12 «2 21 6 
2 23 9 33 8 5 
4 6 8 13 4 4 


| Index 


Quality | of Sales 
Index Activity 
71 58 
96 110 
99 120 

75 
84 81 
93 103 
105 138 
106 141 
114 164 
89 117 
63 13 
98 147 
71 62 
81 7 
83 76 
82 7 
103 133 
113 162 
68 50 
7 79 
109 144 
113 151 
81 84 
74 7 
68 64 
76 62 
74 7 
80 80 
78 67 
2 79 


ABERDEEN 


HURON - WATERT 


REPRESENTED 


(Other West North Central States: lowa, Kansas, 
Minnesota, Missuri, Nebraska, North Dakota.) 


KK. moan is 246,000 tv homes ... 1 
five West North Centr 


counties 


LO.-IV 


WN 


BY H-R e 


in 


states. Too big a market to chip away 

piece by piece—and you don’t have to! J. 
Floyd’s unique tv booster hook 
delivers it all to you with one bu 


ene rate card. Your advertisi: 


message on KELO-tv, Sioux Falls, S. | 
is beamed simultaneously throu; 
73,496 square miles of South Dako 


Minnesota, Iowa, Nebrask 


and North Dakot 


KPLO.-IV 


PIERRE. VALENTINE - CHAMBERLAIN 


In Minneapolis by Wayne Evans & Assoc. ¢ CBS © ARi 


The “SM” symbols mark original exclu 


sive estimates by SALES MANAGEMENT. 


! | 4 NUMBER OF OUTLETS 
F «| } | Sle - 
~ 1e8| = @2zes lie Eis 
= #S\e5\| Six Sa|\ a | = 
City County | é 3 : Mdloz\ ei 2 |68/5/\6 
| oom SN ee = jane} 
Rapid City....Pennington..| 44.2) 407, 34 81, 20, 36) 28) 33/ 81) 38 10 
|| Sioux Falls...Minnehaha..| 68.5] 781) 80| 178 81) 50 49) 37| 109) 62 25 
Watertown. ..Codington...| 15.0] 235, 20| 43) 13/ 18| 22) 21| 26) 29 6 
Yankton . Yankton..... 9.8) 166 21, 24 8 4 4 1 21 2 «6 
: z | Eating & | ; | o : Furn - ! - 2 Lumber- | 
| Drink. | General | | House- | Auto- Gas Bldg. 
Food Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs 
($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000 
687 198 225 123| 359 240, 1,013 T 
4,650 1,618, 3,937; 1,789 1,130, 4,331} 1,884) 4,280 782 
3,973| 1,342} 3,834) 1,780) 1,047; 8,750|. 1,776] 3.084 5¢ 
417 251 531 81 437 257} 1,050 7 
1,994 831 212 164 285 945| 636) 1,768 318 
3,821 1,287 2,226) 1,039 530} 4,199) 1,675) 5,463 588 
2,767 993} 2.070 983 498} 4,042} 1,250) 2, 485) 550 
9,192 2,960, 8,175; 3,592) 2,855 11,407) 2,784} 10,340} 1,538 
7,971| 2,142] 7,716) 3,591) 2,814) 10,420] 2,280) 8, 185) 7 
1,632 680 858 192 162} 1,720) 1,228) —*1,763) 374 
40 42 44 6 
2,949 720 815 803 270, 3,073, 1,963] 4,210 49 
576 222 147 96 36) 436, 275 921 64 
2,358 720 604 99 142) 777; 1,584) 3,606 363 
1,456 308 442 103 99 750 548} 2,276 177 
2,227 710 307 401} 384, 2,481] 978) 1,704 58 
5,984  1,509| 4,407) 1,424) 1,467) 5,929) 2,898, 4,526 676 
5, 754 1,355 4,223 1, 423) 1,467 5,793] 2,602) 4,094 
817 234) 215 317 386 1,334 49 
1,227 609 218 133 75 968 828 415 7 
3,825 1,652} 2,552, 2,829 1,557; 6,936] 2,367) 4,112, 1,022 
3.522) 1,257| 2,436] 2,820] 1,449] 6,936; 1,835) 3,295 
2.511 519 605 223 281} ‘1,782 628! 2,813 34 
894 233 178 135 94 756 356, 1,480 
1,126 174 115 138 523 450} 1,061 
583 140 138 195) a1 883 285 «1,698 
1,077 304 226 47 88, 1,530 253, «2,918 
2,263} 1,271| ~—-1,324 403 526] 2,633 935) 1,254 
997 209 163 90) 542 253 «1,566 
1,923 588 543 332 283} 1,866 1,127; 1,985 


Before using these figures see page 4 
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SALES MANAGEMENT 


© Ss 


jul 


S. DAKOTA 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES— JM ESTIMATES, 1959 


Total Por —_— 60 TT Btn ~ | Lumber- | 
COUNTIES | Met. Retail % Hsid. | Buying Index Drink. | General | House- | Auto- Gas Bldg. 
CITIES Area Sales of Retail Power | Quality of Sales Food | Places | Mdse. | Apparel | Appl. | motive Stations | Hdwre. Drugs 
continued) |Code} ($000) U.S.A. | Sales Index | Index  Aectivity | ($000) | ($000) ($000) | ($000) | ($000) ($000) | ($000) ($000) | ($000) 
Cs See 7,400 | .0035 | 3,083 | .0035 80 80 1,669 428 218 164 336 1,140) 745, 2,021) 166 
. | es 5,597 | .0025 | 6,996 | .0020 118 147 788 245 95 409 184] 1,477! 362| 1,509) 70 
GEE iiexhnn.as cae 5,636 , .0026 | 2,684 .0030 75 65 723 329) 464 40 53 467 827; 1,889 192 
Hand... cite 7,156 | .0034 | 3,765 | .0032 86 92 1,117 356 565 167 67; 1,994! 364) = 1,860 207 
SS Didi: 1,575 | .0007 | 1,575 | .0015 68 32 316 98 69 58 187| 638 7 
Harding ; 1,488 | .0007 | 2,976 .0009 90 70 293 181| 174 157 129) 313 59 
Hughes eras 17,961 0083 | 5,613 .0071 108 126 4,286, 1,056) 1,152 1,529 819| 3,600) 1,465) 2,733 860 
Pierre...... ves 16, 655 0077 .0058 116 154 4,121 935} 1,133 1,529 819) 3,363} 1,271) 2,196 776 
hutchinson wd 11,610 | .0054 3,518 .0050 77 83 1,063 898} 1,003 163 212} 1,706) 1,432, 4,397 315 
Hyde..... ies 2,518  .0011 4,197 0011 | 100 100 585 182| 192 145 77 165 135) 786 99 
Jackson 2,917 | .0014 | 4,862 .0012 92 108 358 580) 257 348) 427| 529 101 
lerauld 3,287 | .0015 | 3,652 0014 | 78 83 752 128} 156 102} 456 153) 1,081 54 
Jones 2,300  .0010 | 5,750 | .0009 | 100 11 335 163) 276 37) 294 461) 566 
Kingsbury 16,194 | .0048 | 3,515 -0045 87 92 1,890 363] 679) 124) 194} 2,340 642) 2,658 192 
Lake * ‘ 12,861 0059 | 4,019 .0057 85 88 2,856 607 700| 787 571) 2,053 988} 2,790 355 
Lawrence : scald 20,553 -0095 3,426 -0093 89 91 5,653 1,450} 1,931) 1,056 1,234) 4,860) 1,677) 864 769 
Lincoin. Beppe #2 9,666 | .0045 | 3,021 0048 | = 81 76 2,454 420! 305) 360) 138} 1,120) 1,208) 2,297 347 
Lyman........ 4,091 0019 | 3,409 0024 | = 86 68 1,011 250 62| 58 682 510} 1,124 85 
i | } 
MeCook ea 9,411 0043 | 3,245 .0044 79 77 2,486 778) 604 63 80 1,650 387| 1,867 90 
McPherson 6,319 | .0030 | 3,511 .0028 78 83 863 142 414 165 68) 963) 401; 2,518 360 
Marshall........... 7,438 | .0034 | 3,542 .0033 85 87 1,252 366 522 161 70| 2,179) 383; 1,844 203 
leade 10,062 | .0046 | 4,574 .0063 85 62 1,799 869 578| 432 305 1,681) 1,059) 2,238) 336 
Mellette 1,190 | .0006 | 1,983 | .0o10 87 40 38 72| 260| 34) 322| 47| 232 50 
Miner... 4,349 | .0020 | 2,718 .0023 79 69 71 300) 152 300 36 270 451 1,625 201 
Minnehaha. . 151) 134,207 | .0621 5,026 .0515 106 128 24,331) 8, 525] 18,134] 6,81 6, 164) 24,898) 10.468} 15,968) 6,572 
ASioux Falls. . 117,746 | .0545 : .0427 111 142 21,859 7,578} 17,544) 6,759 5,793} 22,439) 8,433) 12,311 6,155 
Moody 6,585 | .0030 | 2,993 .0034 76 67 1,685 558| 224 85 1 ,067| 554) «1,519 260 
Pennington .. 275 92,791 .0429 5,098 .0332 102 132 16,575) 5,463 8,080} 4,811 5,563; 22,505) 7,698} 12,223 3,308 
\Rapid City. .... 84, 885 0393 0275 | 111 159 14,942| 4,438) 7,044) 4,642) 5,280) 22,111] 6,191) 11,140) 2, 624 
Perkins ais 8,046 | .0038 | 5,029 .0031 97 119 1,298 242) 648) 153) 209} 1,451) 713| 2,588 132 
Potter... 7,533 | .0034 | 5,795 | .0026 100 131 1,170) 291] 604| 171| 267| 1,792 790} 1,623) 79 
Roberts 11,165 | .0052 | 3,284 .0057 75 88 1,966) 742} 1,463} 178 390, 1,838) 1,142} 2,615) 220 
, Sanborn , 4,577 | .0021 3,051 .0022 79 75 492 249 227! 48 951) 395 1,327 67 
: Shannon......... 617 | .0003 441 | .0016 a 3 182 30} 149 81} 168 
‘ Spink. 10,472 | .0049 | 3,491 .0051 82 79 2,151 664, 532/ 263 367 1,373} 880} 3,406 295 
rs Stanley 3,558 | .0016 | 2,966 | .0021 72 55 274 493 87 33) 999) 244) 861 
. Sully ; 2,390 | .0011 | 2,988 .0015 107 79 260 140! 90) . 661) 143) 798 70 
Todd 1,217 | .0006 761 .0017 48 16 494 70| 159 { 377) 45 
| | } ! 
Tripp 15,279 | .0070 | 5,659 .0051 98 135 3,663 510 799 667 223; 2,500) 1,088) 3,589 215 
Turner a 9,075 | .0042 | 2,927 .0047 76 68 2,248) 516 980 61 254, 1,084) 541 2,076 318 
Union... 11,173 | 0052 | 3,386 | .0050 83 87 1,614] 1,134 545| 119| 143] 2,158} 1,370) 2,243 470 
Walworth 14,035 | .0065 | 5,614 .0049 102 135 2,280) 887 282} 1,121 90) 2,486) 1,847) 3,642 266 
Washabaugh...... 108 540 | .0003 | 43 37/ | ” 
Yankton 21,078 | .0098 | 4,391 .0086 89 101 4,934] 1,250] 2,156) 2,120 648 3,670} 1,868) 2,424 704 
46 Yankton... 18,657 0086 0061 111 156 4,540 983 1,992! 2,120 509} 3 137! 1,383 2,114 704 
82 Ziebach = 1,455 .0007 2,425 .0010 77 54 143 68 485 53 449 55 
ne a — ae te Se eS a ee ee ES == | - 
7 Total Above Cities. . . 383,654 | .1775 1315 | 111 150 69, 449| 21, 023} 48,802] 25,665] 19, 676| 82, 000} 27,021 48, 904) 14,514 
319 State Total....... 826,044 | .3820 | 4,170 -3470 90 CT) 154,261, 49,839) 75,686) 36,823 29,721 154,8171 69,299] 159,541, 27,505 
— METRO. AREAS RETAIL saces— GYD estimates, 1959 Zs 
- Rapid City........ $2,791 | .0429 5,098 -0332 | 102 | 132 16,575 5,463} 8,080) 4,811 5,563, 22,505] 7,598} 12,223) 3,308 
“4 Sioux Falls, . ; 134,207  .0621 5,026 0515 | 106 128 24,331) 8,525, 18,134) 6,819) 6,164) 24,898 10,468 15,968} 6,572 
64 ies +. ~~ -] —-——- wee 
49) Total Above Areas. ... 226,998  .1050 | 5,056 .0847 104 130 40,906! 13,988) 26,214) 11,630) 11,727; 47,403) 18,066) 28,191 9,880 
54 — -- ee Se 
363 
TRIPLE MARKET | iy 
- GROUP | | | | 
a 32-COUNTY AREA 285,922 .1440 3,890 . 1290 88 98 52,099 16,275) 23,186) 11,225 9,909) 48,718 25,342) 65,867) 8,097 
Huron-Mitchell | | 
. Watertown Corporate 78,299}  .0362 5,843] 0274 106 | 140 13,249 3,954) 10,493! 6,041 3,963; 16,479) 6,213) 10,473) 2,321 


NOW ...a Single Newspaper Buy Delivers a 
| $286,000,000 RETAIL SALES MARKET 
Exclusively Covered by the TRIPLE MARKET GROUP TRIPLE MARKET GROUP 


deatertows Average Family Coverage Daily, in this big 32-county area 53%. ie me. 
cea « Highest coverage by any outside newspaper: daily 12%, Sunday HURON DAILY PLAINSMAN 
24%. MITCHELL DAILY REPUBLIC 
For facts on retail sales see SM data totaled above—“Triple Market WATERTOWN PUBLIC OPINION 
Group 32-County Area”. “or population and income data, see 
Page 321. 


‘4 Nationally Represented by Johnson, Kent, Gavin & Sinding, Inc. 


NT ULY 10, 1960 667 


TENNESSEE— 


(Other East South Central States: 


The “SM” symbols mark original exclu 
Alabama, Kentucky, Mississippi.) 


sive estimates by SALES MANAGEMENT 


NUMBER OF OUTLETS NUMBER OF OUTLETS 


Map, page 325 


City 
Athens 
Bristol 
Chattanooga 
Clarksville 
Cleveland 
Columbia. . 
Cookeville 
Covington . 
Dyersburg 
Elizabethton 
Fayetteville 
Franklin. ... 
Gallatin. ..... 
Greeneville. . 


McMinn 


.. Sullivan, . . 
. Hamilton... . 
. .Mentgomery 


Bradiey.... 


Jackson... 


Total 
Outlets 


j 


TTELL 


Johnson City.. Washington 


esgessesassessSes | fd 


Ni 


21 
34) 25) 


3 4 a | Prue 


2 eso°o © 


SN Seoae 


—-awnoqeaegan 


—~_ 


Gas 


Shelbyville. . . 
Springfield... 


Union City....Obion.......| 


Eat. 
8 @ | pri 


geSoseces | Pt 


+ 
aBRs& & | Sta 


ese .€se8eenn 8a |" 


sos .8ee8 


geese .aesfeRns 


88 


COUNTIES 
CITIES 


Anderson..... 


Oak Ridge..... 


Bedford 


Shelbyville. ... 


Benton 


Bledsoe. .... 
Blount. ..... 


Maryville- Alcoa 


Maryville. . 
Bradiey..... 
Cleveland 


Campbell... . 
Cannon. .... 
Carroll...... 


Elizabethtor 
Cheatham. . 
Chester. .. 


Claiborne 
Clay 
Cocke 


Coftee 
Crockett 
Cumberland 


Davidson 

ANashville 
Decatur. ... 
De Kalb 


Dickson 

Dyer 
Dyersburg 

Fayotte.. 


Fentress 
Franklin 
Gibson 


Giles. .. 
Pulaski 
Grainger. . 

Greene 
Green ville 


Grundy. ... 

Hambien 
Morristown 

Hamilton... . 
AChattanx 


Hardeman 


yoga 


Hancock. ...... 


80) 


, 060 
950 


33, 165 


.0139 
.0099 


2,896 
,619 
522 

26, 367 


5,943 | 
36,175 
34,040 | 

336,961 

204,507 

1,845 


12,193 | . 


Buying | 
Power 
Index 


-0298 
-0158 
-0089 
.0062 


| Quality 
Index 


| Index 


of Sales 


Activity 


19 
43 


RETAIL SALES— JM ESTIMATES, 1959 


| Eating & 

| Drink. 

Food | Places 
($000) 


($000) | 


General 
Mdse, 
$000) 


14,767! 
10, 984| 
5,237| 
4,284) 
2.021) 
| 


1,001| 
13,030) 
7,787| 
5,738 
8,974| 
7,256) 


e¢ 8&8 


§ 88 


28888 


g 


se2ss 3 


4,128 
3,530 
2,151 
1,675 

752 


S28 88 


~nwn rw 


Tr 


1,872) 


20,502) 
1,117) 
512| 


| 
1,101) 
2,151) 
1,062) 


18, 429) 
111| 
2,010) 


Tennessee Population-Income data, pages 323-328 
SM Standard (4) and Potential (A) Metropolitan County Areas. 
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© SM, 1960. 
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SALES MANAGEMENT 


jot Available. 


IN METROPOLITAN NASHVILLE’ 


Just get your message on a General 
Outdoor board, catch her eye on her 
way to buy, and you’ve made yourself a 


sale! No doubt about it! You overcome 
consumer confusion when your message 
is out selling on GOA’s giant boards! 


* 97.6% of all sales in Nashville are store sales! 


Source: U.S. Census 


door Ad 


INCORPORATED 


TENNESSEE 


get the last word between her door and store! 


vertising Co. 


Humphreys 
Jackson 
Jefferson 


7,344 | . 2,225 | . | 
3,675 | .0017 | 1,313 | .0034 52 26 320| 58 1,172) 282 162 
11,655 | .0054 | 2,140 64 47 2,916| 1,,306| 337 308 


Johnson... 8,253 | .0038 | 2,116 .0051 55 41 819) 294, 1,282 

Knox. ...... 80] 293,157 | .1356 | 4,305 1253 1 | (88 65,245] 15,055) 65,706} 12,496) 10,784) 
AKnoxville 257,818 | .1192 | .0837 113 | 161 55,313} 12,682| 64,162} 12,072) 9,649) 
“Le 7,260 | .0033 | 2,503 | .0o40 | 63 52 2,002} 464! 551] 246 173) 
Lauderdale.......... 16,912 | .0078 3,132 .0080 | 68 67 3,315) 517) 2,105 1,115 808) 
Lawrence......... 22,200 | .0103 | 2,921 0107 | 65 62 4,462) 607} 2,721] 789 1,246) 
Lawrenceburg. . 17,163 -0079 | 0044 | 116 | 208 2,707| 486| 1,172} 789 970} 
aaetiad z 4,306 | .0020 | 3,588 | .o19 | 68 | 71 1,150) 103| 293 127 229 
Gncelt............. 21,885 | .0101 | 3,126 0104 | = 71 69 4,527 941) 1,821; 1,102 1,147| 
Fayetteville 17,364 -0080 | -0049 114 186 3,294) 786 1430 1,099 1,147} 
Loudon. ....... 17,936 | .0083 | 2,677 | .0095 | 65 57 5,306, 1,114 953 780 846, 
McMinn.......... 25,905 | .0120 | 2,911 .0131 69 63 5,894) 1,324} 2,315) 1,577; 1,023) 
Athens. . 16,164 | .0075 0058 | 92 119 3,343 
oes ‘ 2,384 | . 62 | 

—  Reeennce 6,094 | .0028 | 1,486 | .0046 55 33 1,405 226) 438) 522! 361 
Madison. ............ 59,178 | .0274 | 3,565 | .0266 82 84 14,218} 2,827/ 7,683) 5,187] 3,193 
Jackson........... 51,878 | .0240 | .0202 96 114 11,365) 2,357| 6, 626| 5,186) 2,770 
NR Oe 13,613 | .0063 | 2,669 | .0074 61 52 3,610) 1,143) 1,403) 530 619 
Marshall............. 16,161 | .0075 | 3,439 | .0074 80 82 3,498) 429 1,573 


JULY 10, 


Tennessee Population-Income data, pages 323-328 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


1960 


1,645 
1,363 


; Sy m The “SM” symbols mark original, exclu- 
RETAIL SALES— Mo ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Total | Per l Eating & | Furn.- Lumber- a 
COUNTIES | Met. Retail %% } Hslid. Buying Index Drink. | General House- Auto- Gas Bidg. 

CITIES Area Sales | of Retail Power Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hwdre. | Drugs 
(continued) | Code ($000) U.S.A. | Sales Index Index | Activity | ($000) ($000) ($000) ($000) | ($000) ($000) ($000) ($000) ($000) 
RES Seer 13,399 -0062 2,913 -0064 62 60 3,259) 906 1,552 367) 607 2,404) 789 2,013 519 

| | 

Hawkins. .... 13,311 | -0061 | 1,604 0111 | 31 a, 0 521) 1,558) 270) 557) 3,674) 1,523 1,152) 408 
eer 13,294 .0062 | 2,770 -0071 64 56 3,706) 379 1,686) 352) 636) 2,215 1,144) 991) 401 
Henderson. . . . 11,132 | 0051 3,092 -0052 68 66 3,012) ™ 1,596) “ 548) 2,692) 608 eA 328 
Henry....... 19,375 | .0090 2,808 0097 | 75 70 4,566) 1,070) 1,683 1,266} - 3,555 1,455) 1,690 757 

Paris 16,112 -0075 | -0055 106 144 3, 635| 613) 1,243 1,173} 842! 2,898 1,372) 1,586 612 
Hickman. . 5,986 | .0027 | 2,064 0041 62 41 1,736 475) 796) 105 418) 688) 775) 555 137 
Houston 2,676 | .0012 | 1,840 | .0016 | 56 41 1,003) 91) 115 6a| 300 365) 


17,685, 9,681 
15,236] 7,776 

797| 296 
2,940) 602 
3,194) 739 
3,035 739 

351 48 
2,568) 673 
1,917| 573 
1,778) 558 
2,903) 722 


994) 132 
3,132 1,744 
2,552) 1,614 

623) 340 
1,133 765 


Before using these figures see page 464. 
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BI pov ia + AMERICA’S ONLY 50,000 WATT NEGRO RADIO STATION’ 
f : Only 50,000 Watt Station in the Memphis Area! 


WDIA is powerful in Memphis—tenth largest wholesale market in 
the United States! Negroes make up 40% of the Memphis market 
Through exclusive Negro programming, high powered salesmanshi; 
and active public service, WDIA commands the Memphis Negro’s sales 
responsive listenership! WDIA reaches 1,528,364 Negroes, who last 
year spent 80% of their $1,018,000,000.00 income on consumer goods! 
No matter what your budget for the Memphis market—or what othe: 
media vou use—40%, of every advertising dollar must go to WDIA 
Otherwise, you’re missing a big share of this buying market! WDIA— 
more than a radio station—an advertising force! 


TOP RATED BY ALL AUDIENCE SURVEYS 
FOR OVER TEN YEARS! 


Archie S. Grinalds, Jr., Sales Manager © Represented Nationally by The Bolling Co. 


CLEVELAND 


* “es, 
REEWVILLE 


The “SM” paenene “mark original, exclu- 
TENNESSEE sive estimates by SALES MANAGEMENT 
Total Per | Eatin ~~ ~) Fu eS, 
COUNTIES | Met. Re:ail 4 Hsid. Buying Index | General | Auto- Gas 
CITIES Area Sales Retail &ower | Quality | of Sales Mdse. . | motive | Stations 
continued) | Code $000 S.A. Sales Index index Activity | ( $000) $000) | ( ( _($000) ($000) 


Maury 39,677 A 3,391 .0177 76 7,969 3,811 
Columby 30, 804 : | O1ol 100 


} 6, 888; 2,452 
Meigs 1, J ‘ .0020 50 258 
Monroe 16 d - ° 


1,954 
Montgomery 50 j " 0251 3,690 
Clarksville 14,8 206 | 0140 


Moore : . , -0013 
Morgan . ‘ :-2, .0036 
Obion ; p . .0123 

Union City 7 87 0056 


Overton 
Perry 
Pickett 


Polk 


Putnam ‘ ‘ : 0122 3,852 


3,622 
2,474 


Cookeville 16,47 76 0050 
Rhea ; ° ° - 0062 


Roane V7 é J .0160 
Robertson ; ¢ , .0108 

Springfield 6,146 75 .0049 
Rutherford ‘ ‘ d -0203 


6,755 
4,427 
4,405 
6,976 


Murfreesboro 27 , 867 29 0101 6,295 


Scott 
Sequatchie 
Sevier 


1,398 
686 
1,918 1,926 


Shelby 7 ‘ . ° : | 106 144,195) 51,328 
1 & Memphis 7 3303 2R88 118 | ° . ¥, 134, | 45,771 
Smith ‘ 0035 2.619 -0041 60 ° . 1,386 478 


Stewart .oo19 | 1,934 | . | wo! @ | 7 |__1,304 110) 


General merchandise sales include sales of ‘‘non-store retailers’. This category © SM, 1960. 
was included in the 1948 Census and is particularly significant for cities listed 
in the retail sales introduction, starting on page 464, under heading ‘Mail Order’’. 


Tennessee Population-Income data, pages 323 
SM Standard (4) and Potential (4) Metropolitan County Ar 
Before using these figures see page 4 


670 SALES MANAGEMEN 


The best way to reach the rich heart of the Central South? 
Through its main TV artery: WLAC-TV, covering a 91-county, 4-state area 
that’s pulsing with vast sales potential! 

This virtually unduplicated network coverage (proved by NCS #3) 
and unparalleled local programming maintain WLAC-TV’s acknowledged 


position of leadership. @, of course. 


station * the central south 


Ask any Katz man—he’ll show you the way! 


Robert M. Reuschle, General Sales Manager T. B. Baker, Jr., Executive Vice-President aad General Manager 


TENNESSEE 


RETAIL SALES— GUD es 


TIMATES, 1969 


The “SM” sym 


mark 


bols ori exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


Sullivan 200) 


A Bristol (Tenn.)- 
Bristol (Va 
ABristol 
A Kingsport 
Sumner. 
Gallatin 
Tipton 
Covington 


Trousdale 
Unicoi 
Union 


Van Buren 

Warren 
MecMinavill 

Washington 
AJobnason 


Wayne 
Weakley 
White 


Williamson 
Franklin . 

Wilson 
Lebanon 


Index 
of Sales 
Activity 


Genera! 
Mdse, 


Food 
($000) ($000) 


Furn.- 


($000) 


Auto- 
motive 


B 
Here. 


11,174 


5,108 
9,116 | 
2,366 


-0080 
0300 
-0251 


6,659 
21,736 | 
10,464 


-0031 
-0100 
-0048 


17,880 
12,923 
24,663 | 
18,218 


-0083 
-0060 
0115 
-0084 


2,681 
1,028 


1,347 
3,058 


4,027 


28 238 S8eHx8 


33,192 20,882 
13,746) 
$, 392 
20, 057 
6,131 
3,365 
4,732 
2,203 


13,246 
10,030 


1,116 


5,018 
2,761 
5,122 
3,901 


1,139) 
847 


791 


978 
901 


228 2285 


rs 
8 


1,400) 
1,040) 
6,761) 
4,528) 
| 

587) 179 

2,587| 541 

629) 303 
sd 
1, 294| 
2,109) 


1,879) 


6.508) 


Total Above Cities. ... 


403,300 | 1.1115 


616,284 108, 875 


146,395 


126,169 


| 


155, 448 


| 
497,819 159, 760| 78,844 


State Total 


METRO. AREAS 


A\Bristol- Johnson 
City-Kingsport. . . 

Chattanooga 

Knoxville 

Memphis 

Nashville 


Total Above Areas... 


TEXAS— 


Map, 334, 335, 336| 
| 


Count 


Taylor. . 


City 
Abilene 
Alice 
Amarilio 
Ariington 
Athens 
Austin 
Bay City 
Baytown Harris. . 
Beaumont Jefterson 
Beeville Bee 
Bellaire Harris. . 
Big Spring Howard 
Borger Hutchins 
Breckenridge. Stephens 
Brenham 
Brownfield 
Brownsville 
Brownwood 
Bryan 
Childress 
Cleburne 
Conroe 
Corpus ChristiNueces 
Corsicana 
Dallas. 

Del Rio 
Denison 
Edinburg 
El Campo 
Electra 


Tarrant. 


Travis 


Terry... 
. Cameron 
Brown. 
.Brazos.. 


Johnson 


Dallas. . 


Jim Wells 


Henderson... 


Matagorda 


Washington. 


Childress 
Montgomery 
Navarro. . 


Val Verde. . 


2,302,983 


(Other West South Central States: 
Oklahoma.) 


Arkansas, Louisiana 


ATT, 787 | 1. 3,612 


] 
821,175) 163,249) 648,256 


182,475 


168,782! 


679,000 281,464] 251,478 115,850 


iL SALES— SM } ES 


TIMATES, 1859 


4,751 


nae 
95,165) 
93,042 
161,624) 
124,620 


10,877 
17,871 
19,901 
37 ,000 
26 ,400 


37,678 
47,641 
75,053 
170,960 
89,883 


19,677 
23,604 
15,487 
30,202 
25,213 


58,722 
61,451 
68 558 
144,195 
90,375 


23,340 
29,880 
32,220 
61,328 
39,406 


30,955 
23,744 
21,718 
34,081 
26 ,986 


8,371 
12,530 
13,951 
27 ,286 
16,399 


| 


4,341 


| | 
| 540,730) 112,049) 421,215 


114,183 


423,30 176,173) 137,404) 78,57 


NUMBER OF OUTLETS 


| Pop. (thous.) 


| 
, 4 


on 


35 
17 
54 


N 


taaBteBare~8|om 


~~ = 
NN GaN oO @ 


o 
SSeS =Baxnaec 


no@ooeoo 


County 


NUMBER OF OUTLETS 


Gainesville. . . 
Galveston. ... 


2 
Ss 
1) 

1 


- 
e&@2nooewdeoonsr wn 


w 
= 


@m@eaqococeoawdaqaoon s 


13 
14 
9 
13 
16 
13 
20 
21 
18) 12) 9 8 
a] 6 7 9 
21) 10° 10; 10 
67 34 35) 26) 


Texas Population-Income data, pages 328-350 
SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Before using these figures o page 464. 


SM, 1960. 


SALES MANAGEMENT 


ee ee 


Represented by 


The Original Station Representative 


FABULOUS GROWTH 


IN WOAI- TALL-TOWER EMPIRE 


The first ten years of WOAI-TV's life were 
truly the fabulous 50's... with the 61 coun- 
ties served by WOAI-TV sharing or leading 


in every phase of the Southwest's booming 
growth! 


INcO 


NOW $2,450,914,000 


Data from Survey of Buying Power, 1950 & 1960 


WOAI-TV 


SAN ANTONIO 


NOW 1,768,300 


BUYING 


EFFECTIVE 


 POPULATIO 


NUMBER OF OUTLETS 


(continued) 


Drink. 


City County 


Eat. & 


City County 


| Food 


| Total 
& | Outlets” 


Mission Hidalgo 
Monahans.. . . W: 
Mount 

Pleasant... . Titus 


N. dasks Nw. 


Hidalgo. .... 
McKinney... . Collin 
Mercedes. .. . Hidalgo 
Midland Midland... .. 


) 9g 
New BraunfelsComal 


& 85 ze | 


11 
47) 
10) 


SSABRSEeessy 


b | 6 | (Continued on page 


Oe. ed 


The “SM” symbols mark original, exclu- 

sive estimates by SALES MANAGEMENT. 
] Furn.- | | | Lumber- 

COUNTIES | Met. i G Hslid. Buying | Index Drink. | General House- Auto- Gas | Bidg. 

CITIES Area | Retail Power | Quality | of Sales Places Mdse. | Apparel | Appl. motive Stations | Hdwre. 

Code * .S.A.| Sales Index | Index | Activity | ($000) | ($000) | ($000) ($000) | ($000) ($000) ¢ )» | ($000) 


Anderson............ : i .0132 | 64 935 2,153 
1,889 


oo eoem™ 


Palestine. ........ 20, 263 0094 .0089 92 ,57 709 

Andrews... ... : -0066 -0079 78 798 
.0174 .0181 74 1,573 

29,656 | .0137 .0109 119 1,168} 
6,310 .0030 -0026 555 
7,444 -0034 | -0032 
1,934 .0009 .0011 


oenoo w 


13,413 ° -0075 
14,090 ° A 0070 
13,920 


aoowoqn 


2,979 | 239 

12,117 | . d . ‘ ’ 1,498 

11,307 | . : 1,583} 2,204 
20,932 | . ‘ 1,458 1,233} ° 2,727; 2,038 
19,144 | . : 1,254 832 y 1,232} : 2,172] 1,932 
88,436 | . ‘ 4,954, 10,406 4,546) 8,378} 6,836 
26,755 | . ; 795| 2,030 7 1,802} 8,228) 2,483) 1,876 
46,292 2,603 7,201 32) 2,349] ,027| 3,539] 3,965 
721,421 | . ‘ 46,001] 118,162) 42,283| 30,123) 158,262) 49,014) 33, 603| 
686, 068 . 157,850, 42,116) 116,604 40,764 29,180} 157,698 43,881! 29,547 


coewoaown 


— 


Sf lSaaom 


JULY 10, 1960 673 


TEXAS 


Cont 


City 


Palestine 
Pampa 
Paris 
Pasadena 
Pecos 
Perryton 
Plainview 
Port Arthur 
Raymondville 
Rebstown 
Rosenberg 
San Angelo 
San Antonio 
San Benito 
San Marcos 
Seguin 
Sherman 
Snyder 
Stephenville 
Sulphur 
Springs 


Sweetwater 


from page 673 


County 


Anderson 
Gray 
Lamar 
Harris 
Reeves 
Ochiltree 
Hale 
Jefferson 
Willacy 
Nueces 
Fort Bend 
Tom Green 
Bexar 
Cameron 
Hays 
Guadalupe 
Grayson 
Scurry 
Erath 


Hopkins 
Nolan 


COUNTIES 
CITIES 
continued 


Blanco 
Borden 
Bosque 


Bowie 
T ? 


lexarkana 


Brazoria 


Brazos 


yan 


Brewster 
Briscoe 
Brooks 


Brown 

own wood 
Burleson 
Burnet 


Caldwell 
Cathoun 
Callahan 


Cameron 


_ Brownseille- Harlin- 


gen-McAllen 


Brownsville. . — 


Harlingen... 
San Benito 
Camp 
Carson 
Cass 
Castro 
Chambers 


Cherokee 
Jackson ville 

Childress 
Childress 


Clay 


Cochran 
Coke 
Coleman 


Collin 

McKinney 
Collingsworth 
Colorado 
Comal 

New Braunfels 


rkana (Tex.)- 


l'exarkana (Ark.).. 


Met 
Area 
Code 


290 


201 


| Texarkana is in Bowie 


674 


015 
731 


| 
} 


Total 
Outlets | 


-0185 
-0095 
.0033 
0106 
O11 
-0105 


29° 13) +14 #23) 21 


17 


7 


21 
43 


~_ =< 


waa Boeneaneon~ 


8 


City 


Taylor... 
Temple. . 
Terrell 
Texarkana 
Texas City 
Tyler. . 
University 
Park 
Uvalde 
Vernon 
Victoria. ... 
Waco o< 
Waxahachie. . 
Weatherford 
Weslaco 
West Univer- 
sity Place 
Wharton. . 
White Settle- 
ment 
| Wichita Falls 
! 


County 
Williamson 
Bell 


.. Kaufman 


Bowie 


Galveston. . 


Smith 


Dallas 
Uvalde 
Wilbarger 
Victoria 


..McLennan 


Ellis. . 
Parker... . 
Hidalgo 


Harris 
Wharton 


Tarrant 


Wichita 


RETAIL SALES— GYD ESTIMATES, 1959 


Per 
Hsld. 
Retail 
Sales 


Buying | 


Power 
Index 


-0018 
.0005 
0049 


.0294 


0281 
0162 
.0366 
.0068 
-0223 
.0154 


0031 


0199 
0191 
0065 


(Tex.) and Miller (Ark.) counties. 


Quality 
Index 


Index 
of Sales 
Activity 


102 
92 
110 
95 
lil 


| Eating & 


Food 
($000) 


10,950 
24,309 

5,353 
12,042 


Drink. 
Places 
$000) 


315 
80 
416 


, 266 


,017 


2 23888 


ow 
—) 
= 


_83¢ 


| General 


Mdse. 
($000) 
291 
23 
1,229 


8,744 


11,948 
7,098 
4,799 
2,054 
4,283 


4,202 


427 
499 
897 


16,443 


23 , 933 
7,688 
7,355 

801 
537 
119 
2,250 


3,648 
1,683 
1,267 
1,746 
1,082 

918 


Apparel 
$000 


NUMBER OF OUTLETS 


| Gas 
Sta 


2 a2enes| 


} | 


2 
60 61) 135| 


2 
58 


35 


The “SM” symbols mark original, exclu- 


| House- 


Appl. 


noe Lumber- 
Auto- | 


Drugs 
($000) 


214 
1,669 


4,616 
2,289 
1,210 
5,002 
1,843 
1,831 


1,968) 
1,857) 


706 


© SM, 1960. 


SM Standard (4) and Potential (4) Metropolitan County Areas. 
SALES MANAGEMENT 


it takes a "QUALITY TOUCH to cover a 


quality market of this magnitude!* 


Figures based on Sales Management 


Survey of Buying Power July, 1960 


Coverage based on radio NCS +2 


population... . 


families 


effective 
buying imecome 


retaul 
oe. oaks 


WEAA 


RADIO +- DALLAS 


*820 KC - NBC 


Dallas 50,000 watts 


570 KC - ABC 


5,000 watts I deast Services of 


_. . 5,188,800 
_.. . 1,508,800 
. $8, 062,930,000 
$6,064, 186,000 


TEXAS 

7 ~ Total Per 
COUNTIES | Met. Retail Hsid. Buying 
CITIES Area Sales of Retail Power 
continued Code $000 U.S. A. Sales index 
Comanche 13,947 .0064 3,769 .0059 
Concho 4,282 0020 3,568 -0021 
Cook» 26 ,370 -0122 3,767 -0113 
Gainesville. 22,012 0102 0080 
Coryell 14,995 -0069 2,585 .0077 
Cottle 5,703 -0027 5,185 0025 
Crane 5,677 -0026 3,548 .0031 

Crockett 4,743 .0022 4,312 002 

Crosby... . 13,456 .0062 4,341 .0056 
Culberson 4,846 .0022 8,077 .0013 
Dallam 12,738 .0059 6 ,066 .0046 

Dallas 39! 1,463,047 .6767 5,172 


5781 


Texas Population-income data, pages 328-350 
SM Standard (4) and Potential (A) Metropolitan County Areas. 


Quality 
Index 


Index 
of Sales 
Activity 


90 
83 


131 


RETAIL SALES— GYD ESTIMATES, 1959 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Eating & | Furn-— l ~ | Lumber- | 
Drink. | General | House- Auto- | Gas Bidg. 
Food Places Mdse. Apparel Appl. motive | Stations | Hdwre. Drugs 
($000) ($000) ($000) 000) | ($000) $000) | ($000) | ($000) | ($000) 
2,804 371 1,517 249 165 3,699) 1,381 1,455 626 
757 776 153 49 37 894 432 622 62 
5,638 903 2,171 1,232 1,270) 4,486 2,382 4,798 945 
4,729 817 1,854 1,105 1,084 3,792 1,751 4,030 83' 
3,262 391 1,244 371 624 2,205) 1,697 3,578 470 
1,492 148 296 304 222 1,638 257 863 219 
1,279 306 304 303 113 1,863 632 299 268 
874 149 240 123 102 1,277 563 253 198 
2,233 565 623 279 241 3,702 1,355 2,972 501 
602 532 53 64 100 787 1,742, 530 159 
2,353 684 700 324 400 2,708 1,738 1,659 476 
292,216 84,772) 280,215' 90,845 63,819 300,939 95.070' 70,461 55,935 


Before using these figures see page 464 
© SM, 1960 


See page 469 for explanation 


of column headings in these tables 


JULY 10, 1960 
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A BRAND NEW LOOK AT 


“WFAA-TV LAND”... eee LESS 
MARKET 


population...... 2,822,800 
households. ...... . 850,100 


nate effective 


aS bole buying mecome $4 620,854,000 


. 
CLEBURNE 


SHERMAN 
. 


DENTON 
. 


retail 


oe Se 6 ES $3,508,624, 000 


ae 


WFAA 


TELEVISION 


abe channel 8 
DALLAS 


the QUALITY TOUCH station 


% . The “SM” symbols mark original, exclu. 
TEXAS RETAIL SALES— GYD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
on Por ek ed a || x 


| | l | Furne | Lumber- 

COUNTIES | Met. x, Hsid. Buying | Index | Drink. | General | | House- | Auto- Gas Bidg. 
CITIES Area ‘ Retail Power Quality | of Sales Food Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
continued) | Code ) Le Sales Index Index | Activity | ($000) | ($000) ($000) | ( | ($000) | ($000) | ($000) ($000) | ($000) 


228,282| 73,994] 258,320 77,980| 52, 660| 71,828| “a 44,544 


2A Dallas 


Garland 


10,013} 1,338} 1,780 : 2,172 7| 3,521) 2,491) = 1,904 
9,485} 2,935) 2, | 1,585) 3,503} 1,511) 1,403 
4,364) 1,813 : , 34 295| 981) 681) 809 
14,692} 1,414) 4, ' ; 3,633] 2,326) 2,066 
6,377, 1,263 ,966| . 2,877; 1,523} 2,540 


Grand Prairie 
Highland Park 
Irving 


University Park 


Dawson 5,360 1,217 | 2,904) 3,240 
4,564 961} 2,202} : 3,092! 
Deaf Smith 3,701 512 | 3,779) 

Hereford 2, f 0062 | 13% 2: 251} 1,783} 3,298| 
Delta e . d | | 328) 656) 


Lamesa 


Denton 4 j | 3, 7 , 186) | 3,598 
Denton 189 | . | | | 1,931 
De Witt 1,924) 2,786 
Dickens 1,621 } | 581 1,196) 


| | | 
Dimmit er , / . | 60 1,415 | | 1,507| 417| a 79 
2 General merchandise sales include sales of ‘‘non-store retailers’. This category SM Standard (4) and Potential (4) Metropolitan County Areas. 
was included in the 1948 Census and is particularly significant for cities listed i 


Before using these figures see page 464. 
in the retail sales introduction, starting on page 464, under heading ‘Mail Order’’. © SM, 1960. 
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SALES MANAGEMENT 


DALLAS I$ 
FASTEST GROWING 


of the over-a-million 
metropolitan areas — 
population up 73% from 
7950 to 1960! 


seater 
tes teetee: 


or 
—— 
tm i 
a + 
oe 


i 
ih! 
= 


oo 


Salil 


Fast as Dallas is growing, Dallas’ sales grow faster — 
up 109.8% in the last ten years — due to the purchases of out-of-town 


customers whose buying is influenced by The Dallas News — 
the only newspaper with circulation to reach them! 


Metropolitan Dallas 
1,066,400 

. $2,009,542,000 
. $1,592,770,000 


Population 
Buying income 
Retail Sales . 


U. S. Census, 1950; Survey of Buying Power, 1950 — 1960 


eg Ghe J Hallas Alot mung Nels ee 


~ Enraged Khr “okey. 


CRESMER & WOODWARD, INC. °* Nation Repre 


ULY 10, 1960 


Market Dallas 
3,764,400 

$5,982,202,000 

$4,502,074,000 


cnet TION 


Ad No. 1594 — for 1960 Survey of Buying Power 
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The ‘Ty Buy DELIVERS A 2.3 BILLION-DOLLAR BITE 


OUT’ OF WEST TEXAS, NEW MEXICO & OKLAHOMA 


| Effective Total 
The Buy Population Buying Retail 


Income Sales 


kRO0-TV El Paso. 
(2 Counties in $ 753,764,000 |$ 478,001,000] $100,296,000 
lexas, 4 Counties 
in New Mexico*) : 
KVII-TV Amarillo 
(25 Counties in 
rexas, 3 Counties $ 840,605,000 |$ 618,382,000| $114,576,000 
in New Mexico, 
2 Counties in 
Oklahoma‘) 
KOSA-TV Odessa-Midland 
(22 Counties in 404,900 |$ 778,408,000 |$ 541,931,000} $126,992,000 
l'exas, 1 County 
in New Mexico*) 


‘TOTAL 


*ARB, March 1960 


1,294,500 | $2,372,777,000 | $1,638,314,000| $341,864,000 


AUGHN 


STATIONS 

KROD -TV VII-TV KOSA-TV 

Source: Sales Management Survey of Buying Power, July 10, 1960 ® a 6. 
QUALITY STATIONS / ] NATIONAL REPRESENTATIVE 
QUALITY MARKETS THE BOLLING COMPANY, INC. 


Jack C. Vaughn, Chairman of the Board Cecil L. Trigg, President George C. Collie, Nat. Sales Mgr. 


@D ‘ Gus The “SM” symbols mark original, exclu- ' 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Per | Eating & ’ | Lumber- | 
COUNTIES | Met. ; Hsid. | Buying | | Index ink. | Auto- Gas Bldg. | 
* CITIES { | Area § Retail Power | Quality | of Sales s a | . | motive | Stations | Hdwre, | Drugs 
continued Code | U.S.A. Sales Index Index Activity | | ($000) | ) ($000) ($000) ($000) ($000) 


TEXAS 


Donley . 3,938 0029 91 97 ’ | ; 1,098) 
Duval ; j 2,261 .0041 62 


Eastland 3,643 
Ector ° ° 5,337 
Odessa 


Edwards 


Ells . 0176 
Waxahachie 7,273 0080 
El Paso ' . 1645 
AL! Pas 3 .1548 
Erath 0089 
tephe l 0064 


Falls 
Marlin 

Fannin 

Fayotte 


Fisher 
Floyd 
Foard 


Fort Bend 
Rosenberg 

F ranklin 

Freestone 


Frio ¢ 

Gaines ' .0069 ‘ ‘ 585 

Galveston ‘ 0729 . ‘ 13,139 
AGalveston 5,505 | .03895 96 22, 022 8,131 

Texas Cit 0173 017 ¢ 2, 1,695) 2 6 2, 86 2,837| 

Garza ‘ . 0036 , , , 398 . 973) 1,848 

Gillespie 0060 ; ‘ A 695 ‘ A 1,292 1,360 257 


678 SALES MANAGEMENT 


- 


EL PASO 


The Fabulous Southwest 


NATION’S LARGEST TRADE TERRITORY 


Che Zl Paso Times 


AN INDE&PENDENT NEWSPAPER 
MORNING AND SUNDAY 


ONE BILLION DOLLAR MARKET 
.--The FABULOUS SOUTHWEST 


POPULATION 726,100 e FAMILIES 194,400 


EL PASO’S TWO SEPARATE NEWSPAPERS 
ONE LOW RATE-BUYS BOTH 


24 COUNTIES IN WEST TEXAS 
AND SOUTHERN NEW MEXICO 


CIRCULATION OVER 105,000 DAILY 


e El Paso Herald-Post 


A SCRIPPS-HOWARD NEWSPAPER 
EVENING 


“SM” symbols mark oviginal, 


exclu- 
TEXAS RETAIL SALES— @ ESTIMATES, 1959 a estimates by SALES MANAGEMENT. 
23 q Total r Per it Gate! a | Eating & | = Zh Lumber- | 
COUNTIES | Met. Retail Hsid Buying Index Drink. ke General | | House- Auto- | Gas Bidg. 

CITIES Area Sales of Retail Power | Quality | of Sales Food | Places Mdse, | Apparel | Appl. | motive | Stations | Hdwre. Drugs 
_(continued) Code $000 U.S.A Sales Index | Index Activity | ($000) | ($000) ($000) ($000) | ($000) | ($000) ($000) ($000) | ($000) 
Glasscock as 212 00 1 1,060 .0004 100 25 46 20 36 20 43 
Goliad 4,385 0020 2,923 -0022 71 65 1,175 342 95 210 300 559 519 456 269 
Gonzales 26 ,522 0123 4,822 .0094 80 105 6 635 787 1,500 490 282 3,585 1,385 2,066 466 
Gonzales 17,487 0081 .0043 119 225 §, 130 587 729 349 195 2,329 657 1,712 227 
Gray 45 ,998 0212 4,893 .0182 108 125 10,407 2,093 3,231 3,076 2,644 9,784 4,135 3,961 2,754 
Pampa 40,873 0189 .0165 109 124 9,228 1,654 2,912 2,915 2,479 9,499 2,944 3,290 2,362 
Grayson 82,934 0384 3,214 .0387 83 83 19,114 3,628 6,894 5,423 4,350 21,316 7,283 5,153 2,621 

Denison 29,719 0137 .0126 89 96 8, 254 808 2,181 2,019 1,326 9,030 2,342 1,530 995 
Sherman 37, 226 0172 0159 91 99 7,370 1,804 3, 092 145 2,487 9,646 2,910 2,249 1,109 
Gregg 245 111,434 -0515 4,887 .0424 104 126 24,442 5,712 10,773 7,443 6,210 21,613 7,739 6,946 3,579 
4Gladewater 11,755 0054 0046 107 126 2,545 93 478 442 554 2,949 806 737 484 
3Kilgore 24,557 0114 .0100 108 123 4,993 1,204 &30 1,974 901 6,424 1,580 1,380 25 
\ Longview 64,112 0297 0273 93 102 14,532 2,717 8,776 4.794 4,498 11,516 4,078 4,630 1, 880 
Grimes 11,988 0056 2,924 .0055 71 72 3,217 352 1,118 117 650 2,043 1,226 1,734 433 
Guadalupe 22.494 0104 2,921 -0112 72 67 5,967 1,610 1,463 892 7 3,303 2,472 2,271 641 
Seguin 16,954 0078 0065 R4 101 4, 253 748 72 860 690 3,124 1,899 1,984 641 
Hale 52,840 0244 5,337 .0206 105 124 10,92 1,495 5,226 2,650 2,085 9,310 4,009 8,317 1,586 
Plainview 39,310 182 0148 113 139 7,875 1,038 4,355 2,250 1,787 8,453 2,281 5,315 1,265 
Hall 7,854 .0036 4,134 .0034 87 92 2,156 301 765 356 246 1,345 674 1,356 417 
Hamilton 10 ,527 .0049 3,396 .0046 82 88 1,937 388 477 451 327 2,265 1,274 1,362 403 
Hansford 10,239 ‘ 7 9,308 .0033 127 181 1,816 273 395 269 93 1,802 771 2,407 370 
Hardeman 10,278 .0048 3,544 .0047 92 94 2,615 452 640 446 431 1,888 763 1,387 463 
Hardin 21,387 0099 3,145 .0101 74 72 6.660 1,270 1,535 650 557| 4,641| 2,571 1,147 691 
3 Kilgore is in Gregg and Rusk counties. © SM, 1960. SM Standard (4) and Potential (4) Metropolitan County Areas 


4 Gladewater is in Gregg and Upshur coutnies 


METROPOLITAN 


Before using these figures see page 464 


. 


@ HIGHEST paid skilled workers in Texas! 


grow 


BIGGEST percent increase 


8 


enterin T 


LONGVI EW <& GREGG County 


skilled labor 


for consume 


19591 


Attractive to 


the nation’s industrial giants for its wealth of resources and 
LONGVIEW/GREGG County 


r products 


is an equally appealing market 


ready and able to buy what’s advertised ir 


in manufacturing employment, 
@ LARGEST retail sales in East Texas 
— $111,434,000! 
@ East Texas’ BIGGEST buying income 
— $124,655,000! 


@ MORE qualified voters than any other 
East Texas county! 


y @ Texas’ 
fe 


JULY 10, 


Longview’s influential newspapers 


THE LONGVIEW DAILY NEWS 
LONGVIEW MORNING JOURNAL 
THE LONGVIEW SUNDAY NEWS- JOURNAL 


CARL L. ESTES, Publisher ree 


Represented Nationally by TEXAS DAILY PRESS LEAGUE, INC. 


679 


TEXAS 


Sy The “SM” symbols mark original, exclu- 
RETAIL SALES— X% M ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
| Per 
COUNTIES | Met. i 5, Held. Buying Index 
Retail Power qa of Sales | Food 

Sales Index ndex | Activity | ($000) 

7082 104 398 ,046 
-0181 119 13,322 
0116 OF 5,061 
5765 107 308, 266 
-0332 108 24,522 


West University | 
Place. . R L « A | 106 3,923) 
Harrison , e é 10,411| 
Marshall. . ‘ 33, ‘ d | 8,712) 


Hartley esees ° 138 
Haskell ‘ : 2,813 
Hays | d | 4,436) 


San Marcos 


See Brownsville- 
Harlingen-McAllen 
Edinburg 
AMcAllen 
Mercedes 

Mission jead 
Wealaco anne 16,728 


Hill ‘ oo 25 ,033 
Hillsboro 15,025 
Hockley oll 23,269 
Levelland. ....... 19, 363 
Hood 4,118 


Penisecsdceess 20,182 | 
Sulphur Springs 
Houston 
Howard 
Big Spring 


Hudspeth 

Hunt. . 
Greenville 

Hutchinson 
Borger 


Irion 
Jack 
Jack son 


Jasper 

Jeff Davis 

Jefferson 
ABeaumont 
APort Arthur... 94,108 | .04% 20,008) 

Jim Hogg 3,729 1,139 

Jim Wells 30,186 q ‘ | 6,881 
Alice 25,201 

Johnson 35,422 
Cleburne 25, 966 


Jones 

Karnes 

Kaufman 
Terrell 


Kendall 
Kenedy 
Kent 


Kerr... we ° -0091 

Kerrville. . ket 5, 29 .0075 
Kimbie. . - : 0021 
King... . | ,0001 


Kinney ‘ | ,0006 .0007 | | WwW 
Kleberg ~ ' -0122 -0134 1,693 
Kingsville. ........ 25, | 0116 -0120 4 | > | 1,669 
Knox. . -0051 -0046 2,316) 
Lamar siiebiancin 3 | 0168 | -0169 | 3,311) 
Paris ives 32,794 | .0152 0124 | | a | | 3,069 


Texas Population-Income data, pages 328-350 Before using these figures see page 4: 
SM Standard (4) and Potential (A) Metropolitan County Areas. © SM, 19 


680 SALES MANAGEMEN|! 


ize2 222223 232 


METROPOLITAN | 19-COUNTY 


LUBBOCK | LUBBOCK MARKE 
a and POPULATION . . 175,500 415,900 

UP 110.9% UP 45.4% 
INCOME. . . . . $325,913,000 | $730,595,000 

UP 247.6% UP 150.8% 
RETAIL SALES . . $247,559,000 | $533,835,000 

UP 174.5% UP 142.4% 

TEXAS 


**Survey of Buying Power,’' 1950-1960 


me LUBBOCK 


wos AVALANCHE -JOURNAL 


WAYNE HENLY, Advertising Director @ LESTER M. HORNER, General Advertising Manager 


TEXAS DAILY PRESS LEAGUE, INC. @ National Representatives 


, JM The “SM” symbols mark original, exclu- 

RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
a | Per l Eating & | l ? | | Lumber- | 

COUNTIES | Met. % | Hsid. Buying Index Drink. | General | Auto- Gas | Bidg. | 
} | 


CITIES Area $ of | Retail Power | Quality | of Sales Food Places Mdse. | Apparel | q motive | Stations | Hdwre. | Drugs 


(continued) | Code ) U.S.A. | Sales Index Index | Activity | ($000) ($000) ($000) | ($000) | ¢ $000) ($000) } ($000) | ($000) 


omh 45 Passa. 

Lamb.. : 0134 4,068 0128 | 90 94 6,142) 892) 1,561) 1,221) 1,766 6 ,034 
Littlefield } 0068 | -0051 98 | 131 3,350) 510) 1,053) 801) y 886 2,129 

-0059 3,735 ° 98 2,415 482 i 202) 1,137 1,041 


i | | | 
0016 | 2,588 954 241) 226 600) 225 
3,078 4,690 949) 1,374 ,987| 1,490} 1,618 
1,841 423| 423 — 
| 
2,200 | . | 597| | 1,248} 
3,840 | 1,886 
387| 
1,130 


414| 
283 
671 


| 


33,100) 
$2,147) 


TEXAS 


COUNTIES 
CITIES 
continued ) 


Met. 
Area 
Code 
Midland 254 
AMidland 
Mitam 
Milis 
Mitchell 
Montague 
Mentgomery 
Conroe 
Moore 
Morris 
Motley 
Nacegdoches 
Nacogdoches 
Navarre 
Corsicana 
Newton 
Notan 
Sweetwater 
Nueces 38 
ACorpus Christi 
Robstown 
Ochiltree 
Perrytown 
Oldham 
Orange 
Orange 
Palo Pinto 
Mineral Wells 
Panola 
Parker 
Weatherford 
Parmer 
Pecos 
Polk 
Potter 
5AAmarill 
Presidio 
Rains. . 
Randall 
5 AAmarill 
Reagan 


Real 
Red River 
Reeves 


Pecos 


Refugio 
Roberts 
Robertson 
Rock wall 
Runnels 
Rusk 
Henderson 
3Kilgore 
Sabine 
San Augustine 
San Jacinto 
San Patricio 
San Saba 
Schleicher 
Scurry 
Snyder 
Shackelford 
Shelby 
Sherman 
Smith 
lyler 
Somervell 
Starr 
Stephens 
Breckenridge 
Sterling 
Stonewall 
Sutton 
Swisher 
Tarrant 
Arlington 
2AFort Worth 
White Settlement 


Amarillo is in Potter and Randall counties. ; ‘ 
nclude sales of “‘non-store retailers’’. This category 


General merchandise sales 


0105 
0080 


-0042 
-0016 


0012 
.0240 


. 0066 
0101 


.0042 


0017 
0166 
-0018 
0460 


. 3529 


0011 


0080 


0186 
0035 


0065 


0086 


0105 


nNnenNnNWwW=— 2m 


O401 


0067 


0295 


2926 


Buying | Index 
Power | Quality | of Sales 
index | index | Activity 

—_——_| | 


—- 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


Drink. 
Food Places 
($000) ($000) 


($000) 


Apparel | 
($000) | 


Appl. | 
($000) | 


Stations 
($000) ($000) 


Drugs 
($000 


0405 | 116 «| «(O18 
0387 | 119 122 
71 


0842 

0915 
0023 
0011 
0156 


.0268 
2464 
0052 


was included in the 1948 Census and is particularly significant for cities listed 
in the retail sales introduction, starting on page 464, under heading ‘‘Mail Order’’. 


682 


5,184 
4,915 
1,137 

130 


22,001 


5,074 


2,968 

236 
2,817 
1,215 
4,854 
7,328 


2,808 

2, 600 
187 

526 
1,385 
2,697 
166 ,533 
14,511 
125,998 


673 


6,929) 
6,674 
1,763 
178 
1,249) 
1,142) 
2,024) 
1,417 
1,053 


166 ,708 
10,726 
153, 664 

241 


oF su 
SESPeBRSEB 
=RASS SB : 


noore «= 
B23 
E8288 


20,153 
20,341 


412 
28 ,222 
1,661 
25, 539 


198 


SM Standard (4) 


| 
8,034) 
7,949; 


1,214 
4,658 
765 
19,299 
18,030 


751 

153,104 51,619 
20,664 4,388 
123,174; 38,404 
170 444 


2,06 
2,0 
56 


and Potential (4) Metropolitan County Area: 
Before using these figures see page 464 


© SM, 1960 


SALES MANAGEMEN 


FORT WORTH 


“Where the,West Begins” 


covered thoroughly 
everyday by only one 
medium...the 


FORT WORTH STAR-I ELEGRAM 


@ Write for a free copy of the 
: complete ANALYSIS of the 

ai FORT WORTH MARKET and 

NEWSPAPER COVERAGE 


nam Tamm CREE ER 4 + 


i 


Ctttes 


ae 
eT tte 


wenn 
. $s 
“pie FE > a 


a  } 
no: oie 
— 
. Fa 
Bae 
ve 
' 


*evawdae 


Shes 8888. 


a ee ee me 
* 


ORT WORTH STAR: TELEGRA 


Amon © Saree Jr., vt Adv sitising Director Setert=ser5 
ph D. Bay, Dart Adve rtisi 


LARGEST COMBINED DAILY CIRCULATION IN TEXAS 


without the use of schemes, premiums or contests 
“Just a good newspaper” 


1° ERB NN 


JULY 10, 1960 


TEXAS 


The “SM” symbols mark original, exclu- 
RETAIL SALES— GUD ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


COUNTIES Buying | Index 
CITIES Power 


Sales of 
(continued) . $. Index 


Quality | of Sales 
Activity 


ndex | 


Taylor £ .0515 122 
A Abilene * | « | -0446 145 
Terrell : I 6 -0015 100 


Terry n 26,293 | . .0100 
Brownfield 21,812 | . .0075 
Throckmorton 2,00 —~C«< .0014 
Titus 16,424 | 
Mount Pleasant 14,165 


Tom Green 
ASan Angelo 
Travis 
AAustin 
Trinity 


Tyler 
Upshur 
4Gladewater 


Upton 


- 


~_— 


Uvalde 
Uvalde 

Val Verde 
Del Rio 

Van Zandt 


S2888 8 


Victoria 
Victoria 

Walker 

Waller . 


iJ 
a oe 
e228 


Ward 
Monahans 

Washington 
Brenham 

Webb 
Alaredo 


B3E8 £3 


Wharton 
E] Campo 
Wharton 
Wheeler 11,538 | 
Wichita 175,385 
Electra 9,814 
AWichita Falls 140, 158 


Wilbarger 
Vernon 

Willacy 
Raymondville 

Williamson 
Taylor 


22st 


Wilson 

Winkler 
Kermit 

Wise 


_ 


Wood.... 

Yoakum 

Young 
Graham 


3,727 


S$ s8es s88e 82 


5,511 
3,522 470 


285 104 128 
2,119 384 


Total Above Cities. ...] 8,809,051 | 4.0747 1,921,328) 466,097/1,292, 879 441, 129)1,874,118 614,123 604,117 


11,456 , 306 | 5.2084 5.0443 ,600 252 608 ,477|1 471 ,070) 514,414/2, 360,668 910,878) 900 , 168 


RETAIL SAL TIMATES, 1959 
~ 432,257 | 0611 | 5,067 | 0515 me 6,142] 17,912} 9,086] 7,253] 33,275| 10,670} 9,885 
932 


240,795 1114 4,865 0998 39, 13,691) 29,383} 20,706) 11,665 57,937; 18,660, 16,840) 9,232 
238.918 -1105 | 4,029 - 1087 51, 17,506] 24,677| 21,878} 13,322} 41,930, 18,715) 19,582) 9,219 


4Gladewater is in Gregg and Upshur counties. Before using these figures see page 464. 
SM Standard (4) and Potential (A) Metrepolitan County Areas. © SM, 1960. 
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SALES MANAGEMENT 


RILLO-LAND 


Ne for the 
~ BRIGHT side 
of the ledger! 


TEXAS’ GOLDEN SPREAD 


| * oor 
eiLLo-LANY = 4t) 
AMAK 9 coun 


AMARILLO DAILY NEWS 


MORNING “4 


AMARILLO GLOBE-TIMES 


EVENING 


AMARILLO NEWS-GLOBE 


oY 
SUNDAY 


sented Nationally by TEXAS DAILY PRESS LEAGUE, INC. @ Offices in Principal Ci 


ULY 10, 1960 


SELL THE SOUTHWEST FOR All 


Wit Rl 


WORTH 


*. FRON 


1T2 WO. 


¥* Twenty-seven and one-half 
billion dollars E.B.1. in the 
five-state Southwest, where 
Fort Worth is the transporta- 
tion hub! 
For specific market and busi- 
ness site data, write: 


FORT WORTH 
CHAMBER OF COMMERCE 


FORT WORTH, TEXAS 


clu- 
TEXAS RETAIL SALES— GYD estimates, 1959 ~The SM” symbols mar erin. cl 
Tetal Per | | - | Lumber- | 
METRO Retail o, Hsid. Buying Index Ok General | i Auto- Gas Bidg. 
Sales of | Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
(continued) ($000) U.S.A. | Sales Index index | Activity | ($000) | ($000) ($000) | ($000) | ($000) | ($000) ($000) ($000) | ($000) 
ee a = 2 Eames Pine 28 
Beaumont-Port Arthur 354 989 .1642 | 3,884 1667 | 4 93 93,539} 18,553) 40,791) 22,780} 17,118) 65,815) 29,283) 24,803) 12,638 
ABrownsville-Har- | } 
lingen-McAlten 281,314 1301 3,133 1412 | 66 | 61 63,566) 14,173) 31,792) 25,134) 12,322} 48,658) 19,087) 29.239 8,810 
Corpus Christi 253.988 .1175 3,814 .1228 88 84 64,188) 13,985) 33,915) 13,299 12,349) 60.989) 17,771 19.968 8,249 
Dalias 1,592,770 7367 | 4,908 6418 18 =|) (123 324,200} 90,008) 292,896, 96,627 70,023) 329,145, 106,537, 81.808) 59,891 
El Paso 355 601 -1645 | 4,082 . 1696 92 89 75,609} 20,094 58,288 26, 473) 24,184) 77,934) 17,719} 19.223) 11,108 
Fort Worth 798,401 | .3682 4,276 .3442 100 108 175.368) 41,008) 169,445, 30,236) 28,701) 160, 265| 54,476, 62. ost] 29,899 
Galveston 157,728 | .0729 4,229 0691 3 | 103 46.369) 13,139) 15,728) 8,127 8,083} 21,272) 12,926, 10,159) 7,365 


LOWER RIO GRANDE VALLEY of TEXAS 


CAMERON-HIDALGO-STARR-WILLACY COUNTIES 
POPULATION EFFECTIVE BUYING INCOME 


417,200 $434,465,000 


REACH THIS MARKET WITH THESE RADIO & TV STATIONS 


my 


HARLINGEN 


Ane CBS 50 K 
* G ABC 100 KW. 
1000 Ft. Tower 

=. jong eerou. & 
MeCONNELL ( 

SOUTHERN: cane: BROWN 
(TV-AM) 

RICHARD O'CONNELL (AM) 


KBOR 122 iw, |KRGV °° 
BROWNSVILLE WESLACO - 


REP: HIL F. BEST CO. 


RAD.O, 


KRI RADIO 50 KW. AUDIO, 791 ft. 
IND. I KW. cuasnent, 5 
McALLEN REPRESENTED BY 


REP: HEADLEY REED CO. 


cs kK 
TV, , NBS & ABC, Wi00 Kw. 


PAUL H. RAYMER CO. INC. 


— 


SALES MANAGEME?T 


- 
TEXAS RETAIL SALES— GM ESTIMATES, 1959 
| = o 

METRO AREAS Fetal | Buying «3 P Ot q General —_ Auto- Gas “Side, 

‘ Sales % of | Power Quality | Sales Food | Places | Mdse. | Apparel | Appl. | motive | Stations | Hdwre. Orugs Other 

(continued) ($000) | U.S. | Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
0 1,626 ,062 .7520 4,487 -7082 | 104 11 398 046 93,946) 225,007 99,978) 84,020) 314,553) 122,412) 103,025 61,370 
aredo... 59,051 | .0273 | 3,668 | .0266 | 66 68 12,470} 2,583} 10,137| 10,276} 2,481/ 7,524) 4,055) 4,269) 1,986 
Longview 111,434 -0515 | 4,887 .0424 | 104 126 24,442 5,712 10,773 7,443) 6,210 21 813) 7,739) 6,946 3,579 
Lubbock. . 247,569 | .1145 | 5,021 1028 | 10 | 117 44,097| 10,865) 33,100) 15,674) 14,275 85,162, 17,421) 32,408, 7,543 
Midland... 88,496 | .0409 | 4,682 | .0405 | 116 6 | «118 22,001) 5,184) 6,929) 6,420 5,580} 17,176, 8,034) 7,020) 2,049 
Odessa... 146,766 | .0679 | 5,337 | .0585 | 114 | ra] 32,855 6,641, 12,047) 10, 656 8,370| 35,804) 12,494) 8,750| 4,958 
san Angelo.......... 86,025 | .0398 | 4,001 | .0393 95 96 18,650, 4,740, 10,957) 4,714) 4,814) 17,907, 6,743] 5,868) 2,811 
san Antonio. ..... 721,421 .3337 | 4,008 .3223 87 90 170,722 46,001, 118,162) 42,283) 30,123) 158,262) 49,014) 33,603, 22,060 
Temple........... 88,436 | .0409 | 3,216 | .0509 83 67JF | 19,799) 4,954) 10,406) 4,513) 4,546) 21,312| 8,378, 6,836, 2,568 
Texarkana... 105,767 | .0489 | 3,526 0451 79 85 24,184) 5,251) 13,722, 5,745) 3,873, 21,549) 8,665, 6,468) 3,208 
Tyler. ..... 99,545 | .0460 | 4,047 | .0418 88 oh 26,232) 2,671/ 8,956] 9,505 6,653) 19,209, 7,161, 6,249) 3,878 
+ ee ae 181,776 | .0840 | 4,169 0754 9 | 10) 40,670, 11,011) 27,058 7,356, 9,601) 38,874) 12,917, 11,501) 6,058 
Wichita Falis......... 175,385 .0812 4,940 .0748 | 100 109°¥ 32,580) 8,967) 22,056) 9,906) 7,453 43,730 12,660) 10,680 7,192 
Total Above Areas.....| 8,144,495 | 3.7667 4,337 3.5440 97 | 103 1,826,711) wadalian al 508,,814| 392,719|1,659,985) 583,547) 527,219} 289,799 


U T A Be (Other Mountain ; States: Arizona, ‘Colorado, 
shite _ Idaho, Montana, Nevada, New Mexico, Wyoming.) 


The “‘SM”’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. — 


| - NUMBER OF OUTLETS > NUMBER OF OUTLETS 
i 3 a Ff 
Map, page 351 = ® ba ™ mi | | | ie | 2 F g| a .| ac: Me | | So a 
- |- #ies| Sit! og = 1 =3]) #ig|/Siti¢ c 
, |g |e] see) 2/2) 2 lesa | 8 ay: s |32| 8 sz egi2|2|4leal4 |? 
City County | & |ro| & WAGE Fie | 2 G65\5/6 City County & jeo] & Wdloe\ fe) |e Ga/4/6 
ai ee, Se Bd Nie Bek, ast FA ol Peis: SE Be || | — 
Cedar City Iron 7.5] 104 9 1) 10 11 5} 12) 18 7| a Price. . Carbon..... 7.0] 135) 18| 35} 9) 12 5) 12; 16 1) 3 
Logan.. Cache 18.5} 206 30; 25) 13) 21) 17) 13) 24) 20) 6 eee Utah....... } 41.0 306) 32) 62) 30) 33, 19 21) 47) 18 10 
Murray Salt Lake 14.3] 134 17 «21 8 7; 15} 10; 25) 9} 4 | Salt Lake City.Salt Lake....| 226.5]2,145| 350| 413| 172| 132) 175 145 314) 108) 77 
Ogden... ..... Weber 72.0) 651, 80) 128, 42 48) 44) 49) 85| 41) 25 || | 2a ao 
RETAIL SALES— BY 1 ESTIMATES, 1959 
eR Total Per Eating & | Furn.- ie Lumber- 
COUNTIES |Met.| Retail 4 Hsid. | Buying Index Drink. | General House- | Auto- | Gas Bidg. | 
CITIES Area Sales Retail Power | Quality | of Sales Food Places | Mdse. | Apparel Appl. motive | Stations | Hdwre. | Drugs 
Code ($000 U.S.A Sales Index Index | Activity | ($000) ($000) | ($000) | ($000) ($000) ($000) ($000) ($000) ($000) 
Beaver. . . 4,711 -0022 4,711 0021 88 92 693 466 647 189 103 558 939 485 149 
Box Elder 26 ,633 .0123 4,366 -0115 87 93 5,735 1,979) 1,370 965 764 6,377 2,809 3,475) 804 
Cache 35,737 .0165 4,061 .0158 87 91 6,190, 1,527) 4,856) 1,511 1,386 6, 166) 3,257 4,746) 881 
Logan 28, 893 0134 0106 102 129 4,438) 1,407) 4,552 1,472 1,317 6,085 2,177 2,821 685 
| | 
Carbon 26 ,242 .0122 3,645 .0131 8&7 81 4,695 1,618 4,878 563 594 6,461 2,628 2,631) 544 
Price..... 17, 883 0083 0050 128 213 2,589 936 2,344 482 291 6,321 1,188 2,165 422 
Daggett... me 139 1,390 .0002 67 , 
Daws..... 44,611 -0206 2,823 .0272 80 60 15,287 2,320 2,240 954 2,291 9,215 4,446 4,314 1,966 
} | 
Duchesne ver 7,395 .0035 4,350 0031 76 85 1,123 348 1,470 34 198 1,041 707) 1,673 240 
Emery 3,080 .0014 1,925 0023 64 39 574 364 734 1,068 197) 73 
Garfield 2,112 .0010 3,017 .0013 72 56 217 250 297 59 468 641 150 78 
Grand... 6,845 -0031 4,278 0028 80 89 475 660 1,890 122 927 1,309 416 314 
a 15,055 .0070 5,576 0055 93 119 1,884 655 1,581 468 1,045 4,828 1,600 1,006) 646 
Cedar City Sane 13, 885 .0064 0044 105 152 1,831 564 1,293 395 995 4,828 1,350 928 595 
Juab 5,004 -0023 3,336 .0026 84 74 806 408 336 106 122 779 1,365 295) 172 
Kane.... 2,845 -0013 4,064 -0013 72 72 471 299 211 151 59 261 734 119) 120 
Millard... . 8,156 .0038 4,798 0033 85 97 928 370 1,241 52 91 1,348 1,339 1,613 232 
Morgan 2,695 -0012 3,850 0013 81 75 521 120 465 975 235 190 118 
Piute.. . 405 .0002 2,025 .0004 57 29 92 33 49 | 196 | 
Rich : 711 .0004 2,370 0005 71 57 71 23 197 343 


Utah Population-Income data, pages 350-352 


Before using these figures see page 464. 
SM Standard (4) and Potential (A) Metropolitan County Areas. © Ss 


M, 1960. 


FOR THE MEANING OF 


The solid and open Triangles, SM Trade-Mark, Bold Face Lines, Light Face Lines, 


Italic Lines in these tables, and for an explanation of the Maps . . . 


See Page 67 


JULY 10, 1960 


GALTLA 


CITY 
OGDEN MARKET 


The 100% 


Cities U.S.A. 


| B ON US of - | Mettisnndl coverage at local 


rates by €ECSEESD 


2 org s The “SM” symbols mark original, exclu- 
UTAH RETAIL SALES— GYD estimates, 1959 sive estimates by SALES MANAGEMENT. 
Total Per “i hier i = "| Eating & | | | Furn.- | | | Lumber- 
COUNTIES |Met.] Retail Hsid. | Buying Index | Drink. | General | House- | Auto- Gas Bidg. 
ciTIES Area Sales of Retail Power Quality | of Sales Food Places | Mdse. | Apparel Apol. motive | Stations | Hdwre. Drugs 
continued Code ($000) U.S.A, Sales Index Index Activity | ($000) $000) ($000) ($000) ($000) 0) ) $000) $000 
Salt Lake 138} 506.869 | .2344 | 4,591 2177 102 110 109,269 29,455 82,623} 22,506 28,492, 101,372 37,902 36,046) 24,213 
Murray 2), 497 0095 .0078 98 119 3,844 716 1,944 498 1,265 4,517 2,287 1,497 1,34 
ASult Lake City 398, 271 1842 1485 117 145 74,587 23,055! 73,421) 19,465; 23,749] 86,603; 26,772) 21,931) 19,9 
San Juan 6.545 | .0030 | 3,636 .0035 63 54 1,332 565-1342 128 125, 1,015 922 675 160 
Sanpete 8,753 | .0041 3,126 .0044 76 71 1,965 595, 1,145 297 200; 1,245 778} 1,481 366 
Sevier 15,366 | .0071 5,299 0056 88 1 2,287 585-1413 294 780| 5,035) 1,439 1,285 513 
Summit 5,022 | .0023 | 3,587 .0024 73 70 976 544 455 24 126; 1,913 477 212 240 
Tooele 13,851 | .0064 | 2,664 .0090 87 62 3,364, 1,006 933 614 625 3,579} 1,949 629 659 
Uintah 12.458 | .0058 | 4,614 0053 92 1,954 525| 2,000 317 821; 2,961 1,474 661 607 
Utah 273} 99,860 | .0461 3,541 .0493 80 75 22,407, 5,141, 14,425 «4,130, 4,528, 19,749) 10,654) 6,739) 4,081 
Prove 52,312 0242 | 0214 93 106 9,469} 2,474 9,369 3,550 3,180) 11,912} 3,640 3,298} 2,10 
Wasatch 5,625 | .0026 | 4,327 .0024 8 | (87 909 587 732 111 52 991 724 869) 165 
Washington 10,956 | .0051 | 3,652 0048 | (75 80 1,919 895 1,302 379 544, 1,996 1,538 728 292 
Wayne 835 | .0004 | 4,175 .0008 63 50 173 84 171 54 53 77 
Weber 112} 128.515 | .0586 | 4,055 | .0582 96 96 29,278) 7,564 14,971 9,274 8,003 19,523 9,138 11.881 5,59 
Auden 105. 846 0490 0427 106 122 22,630} 5,696, 14,760! 8,916 6,785 16,995) 6,266, 9,296 5,1 
Tota! Above Cities 637.587 2950 2404 11 136 119,388} 34,848! 107,683} 34,778! 37,582) 137,261; 43,680) 41,936| 30,14 
State Total 1,005,031 4649 | 4,127 | 4574 | ge 93 215,595 58,986 144.046 43.248 51,004 198,783 90,564 82.593 43,231 
METRO. AREAS RETAIL SALES— QU estimates, 1959 
Ogden 126.515 | .0586 | 4.055 | .0582 | 96 | 96 | 29.278 7,564) 14,971, 9.274, 8,003) 19,523, 9,138) 11.881, 5,59 
AProve 99.860 | .0461 3.541 493 | 8 | 75 22,407, 5,141; 14,425) 4.130, 4,529) 19.749 10,654) 6,739 4,08 
Salt Lake City 506.869 | .2344 | 4,591 2177 102 110 109,289, 29,455) 82.623 22,506, 28,492 101,372) 37,902) 36,046 24,2! 
Tota! Above Areas. 733.244 | .3391 4,318 3252 | 101 | 97 160,954] 42,160| 112.019! 35,910 41,024) 140,644, 57,694) 54,666, 33,89 


Utah Population-|ncome data, pages 350-352. 


SM Standard (4) and Potential (A) Metropolitan County Areas. 
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Before using these figures see page 46 
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SALES MANAGEMEN| 


side 
dist 
real 
Nev 


_—— 


JUL 


Si de 


New York City. 


Vermont’s Largest 


WHY WAS BURLINGTON, VERMONT, THE FIRST AND 
@ ONLY PLACE IN THE U.S.A. TO SELL HORIZON FOODS? 


Because it was chosen by Horizon Foods (a division of 
General Foods), as the nation’s only test market for these 
new products. The Burlington Free Press, testing more 
than 60,000 lines of advertising, was the only newspaper 
used in the U.S.A. The Free Press saturates this “Little 
New England” Test Area. Burlington is isolated from 
competing markets, has minimum penetration from out- 

peers. and is a self-contained economy in a wholesaling center with 
distributive outlets. The Burlington Free Press offers excellent coverage at 
realistic rates. It’s easy to test in Burlington—less than two hours by air from 


Represented by Johnson, Kent, Gavin, and Sinding, Inc. 


Che Burlington Free Press 


Newspaper 


Burlington, Vermont 


VERMONT— 


(Other New England States: 


t 


Maine, 


Connectic The “SM” symbols mark original exclu- 
Massachusetts, New Hampshire, Rhode Island.) ht Be _ sive estimates by SALES MANAGEMENT 
2 NUMBER OF OUTLETS | a NUMBER OF OUTLETS 
Mop, page 353 | 3 |—_—_—_—_____—________ | : | _—_—__ 
= 1-8] - wales! B] <| | izle || S18] 5 wales| 8 | ¢ | |zle 
5 18S) BleSes gi ti giecia| 3 a | = lee'e3| 2/2/18 leala| 5 
City county | & | Ss] 8 S5iSz/ 2/2/2843 /5 City county | & | So| & Gaios|2\i)2 65516 
a om EO eeese Bee em pee Ge eet icky Gee noe ae a is. ok” 6 ak” a” oe 
Washington..| 11.3] 162) 29) 13) 18) 21) 10) 14) 21 6 66 Montpelier. . . Washington. . 9.4 129) 26) 21) 7 6) #8 8 98 @ 5 
Bennington... .Bennington..| 10.2} 142) 27) 18) 9 13} 12) 12) 14) 10) 3 Rutland. .....Rutland..... 18.3] 271 49} 40) 30; 20, 20; 18) 23) 17) 7 
Brattleboro...Windham....| 11.5) ay ey Pes * *| | * *| _ St. Albans... .Franklin..... 8.9] 139) 24) 16) 9 11) 14 6 12 6 
Burlington... . Chittenden... 37.2| _487 _ 106) j 54) 58) 44 37 26) 47/ 24) 14 | __ St. Johnsbury.Caledonia. + 8.3] 109 t 12 10 ‘ 7 14 8 4 8 4 4 
RETAIL SALES— SM ESTIMATES, 1959 
Total Per | -_ Eating & iat... 4 Lumber- 
COUNTIES | Met. Retail % Hsld. Buying Index Drink. | General House- Auto- Gas Bidg. 
CITIES Area Sales of Retail Power | Quality | of Sales Food Places Mdse. | Apparel Appl. motive | Stations | Hdwre Drugs 
Code} ($000) | U.S.A.| Sales | Index | Index | Activity | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | $000) | ($000) 
TE iinipivarses 20,103 | .0093 | 4,103 | .0093 | 87 87 5,224] 777| 1,472) ~—s733| «= 232| 3,036} 1,935, 2,340) 808 
Bennington........... 31,097 -0144 4,202 -0137 100 105 8,680 1,769 2,232 1,464 1,133 5,558| 2.288 2,493 661 
Bennington......... 18,734 -0087 -0067 118 153 5,502 826 1,399 938 880) 4,075) 807 980 394 
ctiabhonceks 32,452 -0150 5,151 0118 99 126 7,244 962 3,112 1,177) 1,840) 8,768 1,895 2,015 618 
3 St. Johnsbury....... 15,472 -0072 -0056 108 138 2,385 434 1,453 . 1,513) 5, 843) 937 459 267 
Chittenden. ....... 203} 100.310 6464 5,364 0397 101 117 23 955 pp peter | 5 ,288| 4,025) 15,336 6,201 5,999) 2,045 
ABurlington........ 68,627 -0317 -0242 116 152 14,294 3,856) 12,873} 4,936) 3,708 10, 887 3, 772 3,357) 1,719 
0 aay 3.480 -0016 2.320 -0024 80 53 1,714 124) 294) 14 109 219 229 321) 37 
6 SE intniabcee side 31,526 0145 4,504 0134 92 99 8,095) 982) 2,393 1,149] 1,215 5,328 2,579 2,578 768 
3 St. Albans.......... 15,138 70 -0055 110 140 3,827 527] 1,308 670 967 2,688 804 1,102 513 
| | 
0 Grand Isle............ 2,666 | .0013 | 3,809 | .0014 88 81 940, 203 246) 14 109 132 211 166 
9 Lamoiile............. 12,981 -0060 4,187 0058 8 91 2,882 461| 1,230) 223 283 2,577) 955 1,201) 371 
7 Ea 18,412 0085 3.682 -0086 85 84 4,120 506, 1,588 345 383 4,813 1,240 1,775 410 
Ss inne chnsauees 25,064 0116 4,476 0104 90 y | 100° .s 6,237; 625 3,454 - 989) P 489 4,492) ; 1,707 : 2,359 eae 531 
o Vermont Population-Income data, pages 352-353 © SM, 1960 Before using these figures see page 464. 
ut SM Standard (4) and Potential (A) Metropolitan County Areas * Not Available. 
65 
92 
: COPYRIGHT 
Copyright Notice and Rights to Further Reproduction. The exclusive estimates 
231 . . . . . . 
of population, Effective Buying Income, retail sales, buying power and other indexes, 
and value of farm products sold are fully protected by copyright. 
59 si 7 = 
08 ; 
21 Permission to reproduce these Survey of Buying Power data in printed form, in whole or 
" in part, may be granted only through written request to SALES MANAGEMENT, INC. 
6 
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VERMONT 


COUNTIES Met. 
CITIES Area 


continued Code 


Rutland 
Rutland 

Washington 
Barre 
Montpelier 


Windham 
Brattlebor 
Windsor 


Total Above Cities 


State Total 


METRO. AREAS 


Burlington 


Total Above Area 


100,310 


100,310 


RETAIL SALES— GD ESTIMATES, 


Per 
; Hsid. Buying 
of Retail Power Quality 
S.A Sales Index Index 
0278 4,963 .0234 100 
O175 O121 119 
0249 4,647 0231 100 
0004 W75 119 
7 wH2 117 
0192 4,706 .0172 101 
10 076 119 
0196 3,932 -0201 98 
0990 0754 116 
2201 4,598 . 2003 96 
RETAIL SALES— 
.0464 5,364 .0397 101 
0464 5.364 .0337 101 


Vermont Population-Income data, pages 352-353 
SM Standard (4) and Potential (A) Metropolitan County Areas 


YOUR PRODUCT CAN WIN 


THE HEART OF VERMON: 


WITH THE RUTLAND HERALD 


Consumers in the Rutland Trading Area, the heart of Vermont, ke 
business throbbing last year to the extent of $130,093,000* in retail sal: 
What’s more, this prosperous trading area is covered by only one new 
paper, the progressive, award-winning Rutland Herald. That’s why ak 
space buyers choose the Rutland Herald first, last and always. At 
very low cost per thousand, your product can win the heart, and t! 
dollars, of this key area. Check today! 


S 


S/W 


*Sales Management Fig 


HERALD 


Represented nationally by the Julius Mathews Special Agency 


index | 

of Sales Food | 

Activity ($000) 
118 14,422 
172 8,755 
107 14,025 
149 4,815 
136 710 
112 10,695 
161 5,497 
96 10,737 
153 48,785 
106 118,970) 


JM ESTIMATES, 


117 23,955 


117 


The “‘SM’”’ symbols mark original, exclu 


1959 sive estimates by SALES MANAGEMENT 
Eating & Rial a ~ | Furn.- l Lumber- | 
Drink. | General | House- | Auto- Gas Bidg. | 
Piaces | Mdse. | Apparel | Appl. | motive | Stations | Hdwre. | Drugs 
$000) | ($000) | (a000) | ($000) | $000) | ($000) | ($000) | (S000 
3,043, 6,376] 3,304) 2,040 12,830] 3,856, 3,433, 12,57 
1,900 5,094 2,713} 1,421| 8,335) 2,148 1,177 754 
2,388, 5,533, 2,783] 2,778, 10,988) 3,482) 3,101, 1,236 
673 3,012 1,248 1,037 4,344) 1,135 1,132 52 
896 879 946 545 3,458 967) 908 549 
1,569 3,917, 1,965) 1,288] 7,593) 1,923} 3,510 875 
741 2,503 1,150 855 3,282 889 2,127 534 
1,970} 3,058) 1,577; 1,324) 8,104) 3,680; 3,023} 1,067 
9,853 28,512 13,474 10,926 42,912) 11,454) 11,242) 5, 082 
20,604) 83,427, 21,025, 17,248} 89,484, 32,181, 34,314, 10,385 
1959 
5,235, 18,522) 5,288) 4,025] 15,336 6,201,  5,999| 2,045 
5,235) 18,522 5,288} 4,025) 15,336 6,201 6,998) 2,045 


Before using these figures see page 464 


© SM, 1960. 


IMPORTANT! 


In the past you needed to buy two papers—the Barre Daily 


Times and the Montpelier Evening Argus—to get full cover- 


age in Barre, granite center of the world, Montpelier, capital 
of Vermont, and prosperous Washington County. Now the 
two papers have merged, so Vermont’s largest evening daily 
is an even better buy than before! Use this easy, economical 
way to reach the people with the money and the desire to 


buy in Vermont’s best family market. 


+1 in Vermont in Average Household Buying Income! 


BARRE 
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Barre-Montpelier $7016* 


Represented nationally by Julius Mathews Special Agency 


Vermont $5978* 


*Sales Management Figures 


ne TIMES-ARGUS 


Vermont's Largest Evening Daily 


Circulation over 10,000 ABC 


VERMONT 


SALES MANAGEMENT 


BALA 


’ BEN 
*CAL 


JU 


mont Maid 


oS am 


M omar s- Owens. Shines a) a) 
An Uis § Lamson Ve eee 
aed” Mee igs 
: These Firms help mak 


| GET COMPLETE VERMONT 
04s COVERAGE THE EASY WAY 


= WITH JUST 


¢ ORDER 
¢ BILL 


; : « BUY 
which are helping boost Vermont's annual buying 


income to an all-time high of $618,689,000.* New A SIX NEWSPAPER 
GROUP THAT BLANKETS 


THE AREA WHERE 94.9% 


this market's growth. Vermont is easily and economically OF THE STATE'S 


reached only by the Vermont Allied Dailies. BUYING INCOME 
ORIGINATES 


Vermont communities have succeeded in attracting 


industry. The firms above are just a sampling of those 


thriving year-round vacation dollars are all stimulating 


| industries, expanding local industries, agriculture and 


E; VERMONT ALLIED DAILIES « ROOM 515, STATLER OFFICE BLDG., BOSTON, MASS. 


VERMONT ALLIED DAILIES 


‘BENNINGTON BANNER * BRATTLEBORO REFORMER * BURLINGTON FREE PRESS 
T *CALEDONIAN RECORD * RUTLAND HERALD * TIMES-ARGUS 
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Here's the \ 


TOP MARKET IN VIRGINIA 


with a | 
BILLION DOLLARS IN BUYING POWER! | 


| 

| 

| NORTHERN 
| VIRGINIA 
| 

| 

| 

| 


One of the Fastest Growing Dailies in the U.S. 


Northern Virginia Sun 


Covering the 


3rd LARGEST CITY ZONE IN VIRGINIA! 


a 
j 
: . With the Northern Virginia Sun and Super- A 
(Arlington and poner oe s, Sun, you can get blanket, UNDUPLICATED : 
Alexandria and Falls Church) coverage of this cream of Virginia markets. re) 
125,000 CONTROLLED DISTRIBUTION. , 
* 540,000 people (preliminary 1960 Census figures 24.777 Paid ABC , 
* $1.1 Billion Dollars Buying Power! 
equal to cities of Richmond and Norfolk combined!) For details, contact d 
* $616,000,000 in Retail Sales 
My a SHANNON & ASSOCIATES 
58% more than Norfolk, 22% more than Richmond . : 
) National Representatives 
* Tops in Virginia in per capita and per household buying _ 
eee ques gee eee aoe ee em NR Pe 
VIR G : NIA (Other South Atlantic States: Delaware, District of Columba, Flor- ' The “SM” ‘wanels mavk original exclu 
ida, Georgia, Maryland, North Carolina, South Carolina, West Virginia.) sive estimates by SALES MANAGEMENT 
3 NUMBER OF OUTLETS o NUMBER OF OUTLETS 
Map, page 36] | 3 , a . onan 3 at oh tt ae te 
a Selig fis). rie = i _ leglea! F Si sr 1F\ 2 
s | Se| B lsSieS\ 2/21 S legia!| 6 | $5 8 |ef/§5| 2/2 / & |eqi a | 3 
City Coty | &€ [fo & SSSE\/2\/E/2 165515 City county | & leo, & S5SE\/ 2) | 2 \68/5 5 
Alexandria Arlington 93.0} 664 129 147| 37| 66 34 43 73 35 25 Newport 
Bristol Washington 18.3) 230 37; 22 15 9 8 42 3 News Newport 
Charlottes- News. . 110.0] 884 198 185 62 71; 68 48 115 25 33 
ville Albemarle 30.5} 149 30 613 «46 3, 10| 23 6 2 | Norfolk Norfolk 338.5/2,352 488 492 156 222 167 111 241, 92 86 
Covington Alleghany 12.2] 173 30 34 #18 «+11 *113' +11 «24 7 5 Petersburg Dinwiddie 37.1] 436 112 66 26 47 26 26 S51) 16 14 
Culpeper Culpeper 3.0 81 1 13 3 8 10 8 8 6 5 Portsmouth... Norfolk. . 119.0} 795 210 140) 53, 62; 51; 48 83 21) 23 
Danville Pittsylvania 50.8} 590 151 98 39 35 46 38 82 24 21 Pulaski Pulaski 12.5} 172 32; 25) 14) 22) 18 13) 11 16 5 
Falls Church Fairfax 12.6] 213 31; 31; 19 26 18 10 32) 16 7 Richmond Henrico 242.2:2,906 573 625 255 218 161 114, 379 102, 99 
Farmville Prince Roanoke Roanoke 105.5|1,072 222 194 108 74, 62 66) 148 50) 28 
Edward 4.8 98 12; 6 5 6 9 1 #10 2 Salem Roanoke 15.5} 120 25° +16 8 698) 64) 614) 23} 48 
Fredericks- South Boston . Halifax 6.7] 121 21; 11 8 16) 8) 13 12) 10, 4 
burg Spotsylvania 14.6] 259 44, 62 17; 26 16 14 «#32 17 7 South Norfolk.Norfolk 24.1) 156 51) 32) 12 2 5 9) 2 68 5 
Front Royal... Warren 9.0] 160 29° 25 #14 «215 8 12 23 5 Staunton Augusta 25.5) 273 33, 48 21| 31) 22, 20) 44) 12° 10 
Hampton Newport Suffolk Nansemond 12.4] 274 78 24 29; 30; 19) 16) 25) 10 8 
News 83.5} 541; 108 122 32) 46 33 30 81 23 2 Virginia | 
Harrisonburg Rockingham 12.5) 218 34 33 14 19 16 22 28 6 7 Beach Princess } 
Hopewell Prince | Anne 8.4) 191 25, 56 +5 20) 12 10) td 8| 8 
George 20.7} 183 4 «29 4 8 8 8 3 9 3 Waynesboro. Augusta 16.7] 189 28] 33, 15) 17) 15; 18) 27; 10) & 
Lynchburg Campbell 53.6) 530 116 88 49 39 24 37° 76 #19 ~«#«216 Williamsburg . James City 8.8} 105) 11) 28 9 7 6 6 17) 4| 3 
Marion Smyth 7.7] 103 16 9 10 6 9 13 7 1 Winchester. . . Frederick 15.9] 337 65 61. 29, 32, 13| 26 39) 14] 9 
Martinsville. Henry 21.2] 272 52 49 15 25 21| 20 37 13) 7 Wytheville... Wythe 6.2] 85 15 11) 8 11) 1 8 12) 6 4 
VIRGINIA RETAIL SALES— @YD estimates, 1959 
Total a Rae Eating& | ~~]. |, | 
COUNTIES | Met. Retail ¥, Hsid. Buying Index Drink. | General House- Auto- Gas Bidg. | 
CITIES Area Sales of Retail Power Quality of Sales Food Places Mdse. Apparel Appl. motive | Stations | Hwdre. | Drugs 
Code ($000 U.S.A. Sales Index Index Activity | ($000 $000) ($000) ($000) ($000) ($000) | ($000) ($000) | ($000 
Accomac 24.321 0112 2,587 -0129 71 62 7,428 886 1,941 931 1,343 2,140 2,274 2,783) 742 
1Albermarie 84,799 .0392 5,367 .0330 34 11 22,560 6,249 10,434 5,196 3,653 12,678 5,222 8,482) 2,411 
Charlottesville 71,592 0331 0214 125 194 17,783 5,419 9,090 5,091 3,507 11,571 3,875 7,161) 2,411 
2Alleghany 32,500 .0150 4,710 0134 89 100 7,850 1,612 4,295 1,424 2,258 6,684 2,874) 1,734) 994 
Covington 20, 200 0093 0071 104 137 5,047 655 2,725 862 983 5,059 at 1,295) 554 
Amelia 3,028 | 0014 | 1,893 | .0024 55 32 402 191 372 | 146) 870) 306 373| 98 
Amherst 93 10,529 0049 | «1,880 0080 | 7 35 3.319 933 538 108 139 2,312) 1,563 615 238 
Appomattox ~ 6,429 .0030 3,215 0034 | 66 58 892 140 466 202 51 2,336) a 1,226) 231 
| | | | 
| } 
3Arlington 171] 411,760 . 1904 5,173 1886 | 125 126 91.660 30,651; 66,331; 20,089 22,238 87,775) 24,994) 17,258; 21,18! 
Alexandria 147 , 798 0684 0637 123 132 42,728) 7,927 13,572 8,898 8,047) 34,371) 9,111] 6,512) 7,30 
4Augusta 78,567 | .0363 | 4,179 | .0351 | 84 86 16,346] 4,465, 8,509, 3,545, 3,266) 16,984, 6,956) 5,304) 2,463 
Staunton 34,471 0159 0133 | #98 | 1 7,248} 1,618} 4,396) 2,479) 2, 001 6,287 2,649} 2,487) 1,407 
Waynesboro 30,413 | .0141 | .0102 | 100 152 6,587} 1,794) 2,979) 1, 066) 933] 9,016} 1,889) 2,008 987 
Bath 4,182 | .0020 2,614 -0024 6 | 57 520 a 604) 290) 103) 621 454 201 
| 
| | | 
Bedford _Y, 225 | -0078 2,101 0117 | 63 | 42 eal 776) 1,691 589) 602, 3,680) 1,549 1,810 49g 
L peraarts County combined with the independent city of Charlottesville. Virginia Population-income data, pages 354-30) 


y County bined with the independent city of Clifton Forge. 
3 Ariteetes County combined with the independent city of Alexandria. 
4 Augusta County combined with the independent city of Staunton and Waynesboro. 
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SM Standard (4) and Potential (4) Metropolitan ote Are: 
Before using these figures see S Si oe 


SALES MANAGEMENT 


aeewo @ 


LYNCHBURG MARKET GROWS AND GROWS! 


¢ POPULATION: (/958-103,900) . . . 1960 - 111,100! 
e EFFECTIVE BUYING INCOME: (/958-$/ 36,555,000) . . . 1960 - $152,450,000! 
e RETAIL SALES: (/958-$109,698,000) . . . 1960 - $119,360,000! 
© FOOD: (/958-$25,051,000) . . . 1960 - $27,802,000! 
© DRUG: (1958-$3,918,000) . . . 1960 - $4,984,000! 
e AUTO: (/958-$20,322,000) . . . 1960 - $22,784,000! 
e GENERAL MDSE: vebage tans _. . 1960 - $17,955,000! 


HULUDHE EHOUHOOOCOOE Atauenonaraennnanareraecenseenecanaceneneresecacenenenecevenensvensnsnenentvennsvessurvereseneenni oe 


THE NEWS | .%"!; ADVANCE 


Published by the Lynchburg News Inc. : Published by the Lynchburg Daily Advance Inc 


LYNCHBURG VIRGINIA 
Nationally Represented by Ward-Griffith Co., Inc. 


VIRGINIA 


a The * “SM” symbols mark o iginal “exclu. 
RETAIL _SALES— mM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Wi he i” _ aw a 1 jEating&) = = 39) | Furn- | ~~ | Lumber- 
COUNTIES | Met. Retail % | Hsld. Buying Index Drink. | General | House- | Auto- Gas | Bldg. 
CITIES Area Sales of | Retail Power | Quality | of Sales Food Places Mdse. | Apparel | Apni. motive | Stations | Hdwre. Drugs 
(continued) Code ($000) U.S.A. | Sales Index | Index | Activity | ($000) ($000) | ($000) _ ($000) _ ($000) ($000) _($000) ($000) ($000) 
TI ie nacoes 2,746 | .0013 | 1,831 | .o021 5 | 34 1,047| 79 “| ee a 183 45, 
Botetourt........... 9,297 | .0043 | 2,021 | .0066 | 62 | 40 1,880) 459 987 as “ 2, pee 1,936) 572 180 
| | 
Brunswick... 11,417 | .0053 | 2,718 | .0069 | 6 | la 1,437| 322| 4,087) 535| 87/2, 173 457] 1,160 264 
BI. « awe owtasn 26.192 0121 3.274 -0133 59 54 5,754) 1,089) 3,489) 1,148 1,017| ee 585 2,308 401 448 
Buckingham : 6,240 .0029 2,496 .0039 60 | 45 1,389) 590 1,375) 67) 36) 672! 962 489 54 
} | | 
| | | | 
5Campbell 93 108 831 | .0503 4,794 0439 | 91 104 24 483 6,792, 17,417 6.361 5,447) 20,472 8,427) 5,622 4,745 
AlLynchburg. ... 88.155 -0408 0314 | 105 |) =«136 19,555 4,343) 15, 134 5 506) 4,754) 16, 585) 6,378 3,337 4,002 
Caroline.......... 8,675 -0040 | 2,892 -0047 | 63 53 2.064) 882, 1.090) 83 245) 1,366) 2,065 205 34 
6Carroll 22,795 .0106 2,885 0117 | 64 58 4,363) 925) 3,116 1,974) sn) 6,143 1,932 1,725) 376 
| | | 
tiidatatsnas 7,118 | .0033 1,977 -0047 | 54 | 38 veal se 1,615) 131) 82 1,696 1,197) 218 123 
Charles City........ 1,024 | .0004 931 | 0015 | 4 | 13 428 91| 366 | 81 
Chesterfield... ....130 29,417 | .0136 1,590 -0307 | = 32 8,615) 1,816 3,928) 455 798) 5,842 3,151 1,250 897 
} } | | | | | 
| | | } } | 
DS «tecas ai 6,529 -0031 | 3,109 .0033 | 73 69 1,572) 531) 879 140) 101} 696, 841 168 371 
AP ere 2,519 | .0011 3.149 -0013 68 68 392) 191 465) | 114) 813 216 189 57 
Culpeper....... 19 496 .0090 5,908 -0066 | 86 | 117 3,252) 503 1 681) 666 980 4.367 1,111 1.764 703 
Culpeper. ... 16,245 .0075 .0034 200 ; 441 ae 348) 1,145 666) ss 4, 283] 701) 1,407 703 
| | | | 
Cumberland. ..... 4,245 .0020 2,358 -0027 | 59 43 $38 47) 1.194 148) 89 295 298 293 
Dickenson............]/ 11,036 | .0051 | 2,207 | .0074 | 56 38 2.334 444) 2,589 126 614) 3,101] 662 607) 
5 Campbell County combined with the independent city of Lynchburg. © SM, 1960. SM Standard (4) and Potential (4) Metropolitan County Areas 
6 Carroll County combined with independent city of Galax. Before using these figures see page 464 
WAYNESBORO IS SHENANDOAH 


T O oO S IN OUR SECTION OF THE VALLEY 


e WHERE INDUSTRY PROSPERS e BUSINESS PROSPERS e PEOPLE ENJOY LIVING 


$1634 
IN WAYNESBORO, VA. 
EFFECTIVE WHICH [S. 


PER ABOVE 
BUYING 
INCOME $5 933 HOUSEHOLD TAVERAGE 


WAYNESBORO 
Your Messages MEAN BUSINESS in the NEWS—VIRGINIAN! 


| 
j 
j 
| 
| 


IULY 10, 1960 693 


THE SOUTH'S FIRST TV STATION 


WIVR 


RICHMOND 
VIRGINIA 


VIRGINIA 


Total § Per 

Retail og Hsid. 
Sales Retail 
($000) S.A, Sales 


COUNTIES 
CITIES 
(continued) 


(Met. 
Area 
Code 


Buying 
Index 


7 Dinwiddie 269 
A\Pedersburg-Hope- 


4,767 .0276 


well-Colonial Heights 0836 
A Petersburg 0203 
Essex 
OF alrfax 
Falls 
Fauquier 


“hurch 64,969 


Floyd 
Fluvanna 
Franklin 


10Frederick 
Winchester 

Giles 

Gloucester 


Goochland 
Grayson 
Greene 


Greensville 
Halifax 
South Boston 


Hanover 


11 Henrico 
ARichmond 

12Henry 
Martinsville 

Highland 


tele of Wight 
13James City 
Williamsburg 


King and Queen 


0080 
0013 


King George 
King Willlam 
Lancaster 


Lee 
Loudoun 
Loulsa 


Lunenburg 
Madison 
Mathews 


Mecklenburg 
Middlesex 
14Montgomery 


0128 
.0021 
0191 


-0130 
0025 
-0195 


4,674 
41,127 


Dinwiddie County combined with the indepedent city of Petersburg 
Fairfax Couaty combined with the independent city of Falls Church. 


Power | bay | 
ndex | Activity 


f= 


CHANNEL 


oe] 


NOW AFFILIATED 


Index 
of Sales 


10 Frederick County combined with the independent city of Winchester. 


11 Henrico County combined with the independent city of Richmond. 
12 Henry County combined with the independent city of Martinsville. 


13 James City County combined with the independent city of Williamsburg. 
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RETAIL SALES— JM ESTIMATES, 1959 


Eating & 
Drink. 


WITH 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Lumber- 
Auto- Gas | Bldg. 
motive | Stations | Hdwre. 
($000) | ($000) | ($000) 


5,337| 


Furn.- 
House- 
Appl. 

($000 


Genera! 
Mdse. | Apparel 
) ($000) 


8,794 


5,767 


2,910 11, 


8,547 7,231 4,729 


7,246 5, 2,910 


6,455) 
4,611) 
| 


031 d 2,241| 
962 ; ; . 13,627| 
929) 35 7, , 25% 3,960) 

3,504| 


87) 

21) 
1,224] 
4,650) 
3,996 
1,215 
954 


1 1,542) 1,088 
4 2,221) 2.48 
3,674) 502 963 
3 3,595 
| 


1,637/ 


| 
96 ,954 


90,995 


36,292 
30,448 


20,733) 
18, 193} 
11,885 4,690 1,974) 
8, 852 2,694 1,034) 
139 541 

| 


2,865 .774| 
3,487 679) 
3,217| 15% 557] 
1,466 


628 
498 
,207 


,375 
,075 


,049 
54 708 
105 ,270 


1,227 615 3,185) 2,109 
49 605| 559| 466, 127 
1,200) 2,220 10,000 4,823) 2,826) 1,320 
14 Montgomery County combined with the independent city of Radford 
Virginia Population-income data, pages 354-361 
SM Standard (4) and Potential (4) Metropolitan County Areas 
Before using these figures see page 464 
© SM, 1960 


SALES MANAGEMENT 


THE MAJOR 


NEWSPAPER MARKETS 


OF VIRGINIA 


Here is one of the most remarkable news- 
paper coverage patterns in the nation. 


In their two-county metropolitan area, 
the Richmond Times-Dispatch and News 
Leader circulate 151 copies per 100 
households every day: a precise index of 
exceptional reader demand 


In their forty-county market area as a 
whole, of all houscholds that read any 
daily newspaper, four out of five read 
either the Times-Dispatch or the News 
Leader or both 

To achieve and maintain coverage of 
this type, newspapers must be outstand- 
ing in quality, character and influence: 
the qualitative elements that multiply the 
power of advertising 


Available separately or in any combi- 
nation, at low milline rates, the Richmond 
Times-Dispatch and News Leader deliver 
your advertising message—with distinc- 
tion—to the 37th largest newspaper 
market in the nation 


UNDUPLICATED DAILY COVERAGE 
BY RICHMOND NEWSPAPERS 


Alf 
* Daily 
Ail Reader 
Households Households 
in the in the 
40-County 40-County 
. Market Area Market Area 
All Households 
in the Metropolitan Area 
Market area used on 20 percent or more 
coverage by combined dailies as reporte 1 in Newspa 
Circulation by Counties, Decem uber, 1959, by Wilr € 
Research Tabu latir g. Inc. Six counties in North Carc 
lina, covere Norfol Newspapers, with ap 
nately 85,000 ation. 21,000 househ« 
$69,000,000 retail sales. are not included in ‘ ir 
totals shown above. New car registration for ) 
reported by Automotive Trade Asspciation of Virginia 
Liquor store data for 1959 from Virginia ABO Board 
All other data from 1960 Survey of Buying Power 
Sales Management. Inc 


JULY 1960 


10, 


ower 


i. 


RICHMOND 


LFTB e500 


conouiet 


coment 


bed owe an 
Chertetecrme —/ . 


36%, Agrey-t 84% —S 


% wasoves 485% a a 


tian 


a 4 
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emesrenmene 7240 we 
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89° ° eatneurs os 45 7 j 
\ Pcs. <7 88%, 


‘(Se ———~] were | 96, ai 
ween tenons } 100% / o, we ee 


eattasrnce ye 


Rich- | Nor- | Roa- | New- l l 
mond | folk | noke port | New- 

News- News- | News- | News-| Virginia | Rich- Nor- Roa- | 
Subject Unit | papers papers | papers | papers| Total mond folk noke | News 

Counties No. 40 6 14 4 98; 40.8% 6.1%) 14.3%) 
Population 000) 1,121 702 474 252 4,024, 27.9 17.4 11.8 | 6.3 
Households (000) 282 194 120 65 1,040; 27.1 18.6 11.5 6.2 
income $000) |1 ,645,367/1,210, 446/657 554) 410,555'6,237,413, 26.4 19.4 10.6 | 6.6 
Retail Sales $000)|1 209,647 682 925/440 ,742\258 ,487/4,011,646) 30.2 17.0 | 11.0 6.4 
Food stores ($000); 270,445) 175,810\101,136) 64,538) 953,599) 28.4 18.4 | 10.6 6.8 
Eating & drinking \($000)| 72,449) 44,114) 24,565) 15,322) 238,063) 30.4 18.5 10.3 6.4 
Gen. mdse stores ($000)| 196,625) 88,412| 59,245| 31, 358 (935) 34.7 | 15.6 | 10.5 | 5.5 
Apparel stores ($000)} 58,850) 51,012) 21 '998| 15,624) 218,784) 26.9 | 23.3 | 10.0 7.1 
Furn., hsid., appt. ($000) | 394 39,715) 21,484) 19.570) 193,212) 26.1 | 20.6 | 11.1 | 10.1 
Automotive stores ($000)| 218,238) 112,262) 85,824) 51, oe 736,749) 29.6 15.2 11.6 7.0 
Gas stations... |($000)| 95,522) 44,295) 39,519) 20,971) 324,852) 29.4 13.6 12.2 6.5 
Lumber, bidg., hdwre..|($000)| 72,895) 34,792) 31,212) 9,355) 237,894) 30.6 14.6 13.1 3.9 
Drug stores |($000); 43,041; 23,970) 14, on 8, 79 148, 29.0 16.1 10.0 5.9 

| | 

State liquor stores | N 61) 26 15| 10 159} 38.4 | 16.4 9.4 6.3 
Gallon sales of spirits (006) | 2,043) 1,149 78) 432) 6,014) 34.0 | 19.1 9.6 | 7.2 
New car registrations : No. | 32,548, 20,130] 11,240] 8,613) 120,907) 26.9 | 16.6 | 9.3 | 7.1 


POPULATION AND BUYING POWER 


95% a 


Market Served by 


Market as a percent of Virginia 


RICHMOND TIMES-DISPATCH and THE RICHMOND NEWS LEADER 


You Aren’t Buying Virginia 
If You Don’t Buy The 
BIG PENINSULA MARKET 


a P “% ss : . , Deak: 
ctu ater 7 t> rare Se 


NEWPORT NEWS and HAMPTON .. . 


LARGEST METROPOLITAN 
GE MARKET IN VIRGINIA 


Sales going UP... UP . . . UP in this giant Newport 
News-Hampton-York County metropolitan market. It 
is a trading area of 264,000 ready-to-purchase people. 
This is a newspaper market exclusively 
by Newport News’ two Newspapers. 


Write today for complete factual informa- 
tion of this tremendous Market. 

Dept. N, Daily Press, Inc., Newport News, 
Ve. 


ssrtacrstitinwauser co DAILY PRESS-TIMES HERALD “ iarroek’ Vil 


HAMPTON, VA. 


‘ 1. exclu- 
VIRGINIA sive estimates by SALES MANAGEMENT. 
Per 


| Furn.- | Lumber- | 

COUNTIES | Met. Hsid. | Buying | Index House- | Auto- Gas ‘ 
CITIES =| Area Retail | Power | Quality | of Sales Appl. | motive | Stations | 
continued Code $000 ‘ ‘ Sales Index Index Activity ($000) | ($000) ($000) 


| 


15Nansemond . : 4,169 -0181 78 6,388) | 2,341 6,133) 3,758) 3,785 
Suffolk 32 .0089 129 5 7,06 769) 4, 856) 2,276} 5,533) 1,686) 1, 197) 

Nelson . d 1,630 .0040 : | 1,227) | 950 512 75 

New Kent ‘ 3 2,655 | .0017 | 460 | 1,226) 443) 109 

Newport News. ... .109 : 4,235 | .1020 26 ,962 . | aml 6,992) 
Altiampton 0418 2, a2 . 4,317 ey , 028 17, 889) 3,445 
A Newport News- | | 


ampton 6,992| 
16 A Newport News 0601 30,46 Be 22.645 “ 3,473 5, 36 3,547 

17 Norfotk 1 : : ‘ P . 74,901 y , 537) : 22,163 
A‘ orfolk-Porte- 


moulh-South 


1020 


26 962 


Norfolk 


-_ 5.262) 84. 74,08 ,210| 33,26 3 638 21,106 

16a Norfol 390, 85 8 . 9, 207 ¢ 5, 06 63, 741\ 15,477 

A Portsmouth 5, 5A g 2, 265) » 229) 48 of 6, 723 ‘ | 4,808 

uth Norfolk : | , 09 96 334 p ; 821 
Northampton ‘ d d } 


Northumberland 
Nottoway 
Orange 


Page 
Patrick A 
18Pittsylvania ; ‘ , .0472 


te 


S888 


le i ‘ .0277 


ow 
S 


TE 


Powhatan ‘ -0018 
Prince Edward ° .0072 
Far P 0036 
19Prince George .. 269 ‘ 0260 
pewell 20, 295 0u93 
See Petereburg- 
Hopewell-Colonsal 
HewAts 


15 Nansemond County combined with the independent city of Suffolk. 18 Pittsylvania County combined with the independent city of Danvi 

16 For explanation of the unique marketing problems of the Norfolk-Portsmouth 19 Prince George County combined with the independent cities of Hopewell 
and Newport News-Hampton areas, see special to these areas in Colonial Heig! 
introduction to Metropolitan Areas in Section 5, starting on page 711. SM Standard (4) and Potential (4) Metropolitan County Are: 

17 Norfolk County combined with the independent cities of Norfolk, Portsmouth, Before using these figures see page 464 
and South Norfolk. © SM 
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0 WORLD _ 
Se GET THE » 


= scowsce nce = NEW 
FACTS! 3 


facts about the Roanoke Market 
—the BIG exception to the rule of 
— wnenwenesneoeeentenetetetst ssh lh. hm 


market selection by Metropolitan area popu- 
lation. Write for your free copy. 


RETAIL SALES— JM ESTIMA 
Per | +. — 
Hsld. 
Retail 
Sales 


Buying | Index 
Quality | of Sales 
| Index | Activity 


COUNTIES 
CITIES 
(continued) 


Met. 
Area 
Code 


20Princess Anne... .111 
Virginia Beach 
Prince William 
Pulaski. . 
Pulaski 


2,595 


3,897 
3,065 
17,173 


Rappahannock 

Richmond 

21 Roanoke 
ARoanoke 


Salem. . 


2,896 
10,003 
204 ,666 
162,330 
23,365 


1,931 
5,265 
A 4,673 
.0751 
-0108 


22Rockbridge 
23Rockingham 

Harrisonburg 
Russell 


25,172 
57,319 
32,819 
12,954 


-0117 
-0265 
0152 


. 0060 


Scott..... 

Shenandoah 

Smyth... . 
Marion. . 


13,599 
22,518 
23,627 
11,438 


0062 
0105 
0109 
0053 


Southampton 
24Spotsylvania. . 
Fredericksburg 


20,343 
44,794 
41,516 

5,722 


3,179 
5,973 


1,300 | . | 
0013 | 2,001 | . | # | 
0044 | 3,515 64 | 


3,002 | 


9,490 63 


TES, 


"| Eating & | 


1959 


Drink. | General | 


Mdse. 


| ($000) 


1,697 


973) 
2,353 
1,719 
1,304] 


374 
827 
32,858 
27,061) 
3,987) 


3,230) 
5,285) 
3,516) 
_ 


1,825) 
3,061) 


| 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Furri.- 


| House- 


Appl. 
$000) 


2,112 


1,153 
1,219 
861 


251 
11,372) 
10, 862 

356 


| 
913 
2,649 


2,066 


Auto- 
motive 


) 


7,948 
6,711 
6,507 
4,154 


2,004 


Gas 


| Stations 
| ($000) 


,038 
, 899 


305 
714 
,001 


411 
925) 
2 ,201| 
711) 


313 
894) 


| ($000) 


Drugs 
($000 


Princess Anne County combined with the independent city of Virginia Beach. 
1 Roanoke County combined with the independent city of Roanoke. 
22 Rockbridge County combined with the independent city of Buena Vista. 
3 Rock am County combined with the independent city of Harrisonburg. 
Spotsylvania County combined with the independent city of Fredericksburg. 


JULY 10, 1960 


Virginia Population-income data, pages 354-361 
SM Standard (4) and Potential (4) Metropolitan County Areas. 
Before using these figures see page 464. 


© SM, 1960. 
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‘ The “SM” symbols mark original, exclu 
VIRGINIA sive estimates by SALES MANAGEMENT 


Per ing & | . ~ Lumber- | 
COUNTIES | Met. %, Hsid. Buying Drink. | Gas 


| Bidg. | 
CITIES Area Retail Power ny Gg 5 Stations | Hdwre. Drug 
continued Code $000 S.A. | Sales Index ndex = Activity | ($000) | ($000) | ($000) ($000 


Tazewell ‘ 3,892 .0197 72 ° . J 3, 1,878 1 
Blue fie Va 
Bluefield (W. Va 32 799 

Warren : , ‘ y A d , ; 1, 

Front Royal 5, 936 Nj 5 91: : 9% , 3,118 1, 46: 
25Washington 
Bristol (Va 
Bristol (Tent 
Brist 
Westmoreland 


26 Wise 

Wythe 
Wythev 

York 


Total Above Cities 357,315) 168,128) 136,519) 451,008 


State Total ’ . ,599) 238,063 565,935) 218,784) 193,212) 736,749 


METRO. AREAS SALES— BY) ESTIMATES, 1959 
Bristol- Johnson 


City-Kingsport 1326 j . 1265 82 66,279 10,877, 37.678 15,751 19,677, 58,722 
Danville ? 0404 . .0472 75 21,214 , 16,705 4,591 3,403 14,754 6,834 
Lynchburg ‘ 0552 ‘ -0519 27 ,802 a 17 ,955 6,469 5,586 22,784 9,990 
Newport News- 
Hampton 223 1033 ’ .1103 54,847 4 27,412 14,483 17,698 45,751 17,504 
Norfolk-Portsmouth 589 2725 ; 3124 153 ,926 , 76,598 45,365) 35,649, 97,588 35,561 ’ 946 
.Petersburg- z 
Hopewell 99 0429 ; 0536 26 504 > 10,632 7,387 4,893 15,020 9,037 ’ ,359 
Richmond 77 2737 : .2418 128,169 . 115,935 31,193 26,144 102,796 39,443 21,983 737 
Roanoke 204, 0946 ‘ 0881 44,998 11,874 32,858 14,169 11,372, 36,595 14,267 12,264 417 


Total Above Areas 2,200, 1.0182 1.0318 523,739 130,512) 335,773 139,408 124,422) 394,010 155,974) 119,117, 80,006 


25 Washington County combined wth the independent city of Bristol SM Standard (4) and Potential (4) Metropolitan County Areas 
26 Wise County combined with the independent city of Norton Before using these figures see page 464 
Virginia Population-income data, pages 354-361 © SM, 1960 


Sales Management's Up-to-Date 
1960 COUNTY OUTLINE RETAIL SALES MAP OF THE 50 UNITED STATES 


Includes Alaska cnd Hawaii (also Canadian Markets) 


1. All Metropolitan County Areas clearly defined. 
2. County names . . . for all U. S. Counties . . . most legible of all 
the many outline maps we have seen. 
3. Differences in retail sales volume indicated by 7 different County 
Shows : 
color shadings . 
at a glance —for counties with $500 million or more. 
—for counties with $250 million to $500 million. 
comparative —for counties with $100 million to $250 million. 
for counties with $50 million to $100 million. 
Retail Sales Strength —for counties with $25 million to $50 million. 
—for counties with $10 million to $25 million. 
of every county —for counties under $10 million. 


27” x 41" . 1750 cities with retail sales of $20 million or more. 
City populations indicated—(as of January 1, 1960). 


6. Special blown-up projections of all congested small-county areas 
with county lines and names clearly indicated. 


in 8 colors 


Special markings indicate counties whose family sales exceed 
family average. 


PRICE: $4.50 a single copy; $3.50 each for two or more copies; $3.00 for five or more 
SALES MANAGEMENT, 630 Third Avenue, New York 17, N. Y. 


SALES MANAGEMENT 


l 


Map, page 364 
City County 
Aberdeen Grays Harbor 
Auburn King 
3ellingham ...Whatcom 
Bremerton Kitsap. . 
Sentralia .Lewis 
>hehalis Lewis 
Ellensburg... . Kittitas 
Everett. . Snohomish 
Hoquiam Grays Harbor 
Kelso Cowlitz 
Kennewick. . .Benton 
Longview Cowlitz 
Moses Lake. . Grant 
Mount 
Vernon Skagit 
COUNTIES | Met. 
CITIES Area 
Code 
Adams 
Asotin. .. 
Benton 268) 


A Kennewick 
APasco-Kennewick- 
Richland 

\ Richland 


Chelan 
Wenatchee 
Clallam 
Port Angeles 
Clark 


Vancouver 


124 


Columbia 

Cowlitz 
Kelso 
Longv lew 

Douglas 


Ferry 
Franklin 
Pasco : 
See Pasco-Kenne- 
wick-Richland 
Garfield 


268 


Grant 
Moses Lake 
Grays Harbor 
Aberdeen 
Hoquiam 
Island 


Jefferson 


B | Pop. (thous.) 


WASHINGTON— 


(Other Pacific States: California, 


NUMBER OF OUTLETS 


43,288 
10,398 
14,465 


7,996 


27 


: § or 
S iss 
< On 
20 34 
12, «21 
32, 69 
35 35 
10, 19 
13} 6 
10 «30 
23 70 

1} 14 
12, 22 
43, 25 
1% 41 
12 25 
16 18 


L-B-H 
Drugs 


1 868 
12; 6 
19 19 
22, 15 
17; §& 
19} 3 
12) & 
23, 20 
6 6 
7, 3 
16 C«#G 
14, 12 
19 «6 
9 65 


Oregon.) 


| 
| 


City 


Olympia 
Pasco 

Port Angeles 
Pullman 
Puyallup. . 
Renton 
Rich'and 
Seattle 
Spokane 
Sunnyside. . 
Tacoma 
Vancouver. . 
Walla Walla 
Wenatchee. . 
Yakima 


County 


.. Thurston 


Franklin 
Clallam 
Whitman 
Pierce 


. .King 


Benton 
King 


. Spokane 
. Yakima 


Pierce 

Clark 

Walla Walla 
Chelan 


.. Yakima 


RETAIL SALES— GYD ESTIMATES, 1959 


a 
g2| 3 LEZ 
3 2 a3 as 
283 43 73 24 
168 16; 35, 17 
473, 80 911 34 
359, 48 70, 25 
169; 24 35) 12 
121 14, 20| 13 
160 19 34 14 
534. 101, 114 «37 
128 29 30, 10 
152 26 35 12 
228 22; 37| 23 
265; 35; 32) 33 
155) 16 22 14 
178; 16 2 13 
Per 
% Hsid 
of Retail 
U.S. A. Sales 
-0075 | 4,438 
-0035 1,639 
-0293 | 2,892 
.0149 
.0246 
.0106 
.0347 5,128 
0228 
0168 | 4,043 
0118 
.0409 3,095 
0269 
-0029 3,684 
-0281 3,232 
0054 
.0177 
-0030 1,353 
' 
.0009 1,921 
.0193 6,836 
.0180 
.0023 5,450 
| .0267 | 3,612 
.0120 
-0337 3,939 
.0200 
| .0048 
.0067 2,494 
| ,0037 


3,477 


Washington Population-Income data, pages 360-366 
SM Standard (4) and Potential (4) Metropolitan County Areas. 


Buying | 


Power 
Index 


-0081 


-0021 


-0316 
-0085 
-0320 
-0147 
-0061 
- 0085 


0042 


Quality 
Index 


117 


Index 
of Sales 
Activity 


109 


Eating & 

Drink. | General 

Food Places Mdse. 

($000) $000 
3,110 1,337 435 
1,897 817 296 
16,939 3,141 4,711 
6,728 1,299 1,843 
22,494 4,693 8,615 
7,858 1,099 2,411 
19,453 4,895 8,856 
11, 681 2,610 7,760 
10,017 3,083 5,155 
7,227 1,863 3,803 
24 ,690 6,014 6,686 
16,522 3,682 4,866 
! 
1,345 503 72 
15,929 3,890 7,574 
2,915 904 256 
10,388 1,601 6,960 
1,424 801 223 
388 204) 660 
8,476 2,561 4,410 
7,908} 2,295 4,361] 
528 151 110 
| fa 
13,506 4,970) 3,825 
5,724] 1,922) 2,464 
21,117 5,726 6,294 
12,483 2,849 4,798 
3,496 1,077 652 
2,841 841 2,099 
2,573 820 


The 
sive 
} gee ie 
. == = 
& |s3\ 3 
18.2] 306 50 
15.1] 189 22 
11.8] 211 37 
12.44 95 15 
11.6] 193, 27 
17.0) 244 33 
24.0) 130 16 
586 .1/6,240 1,134 
191.0]1,966, 303 
6.1) 113 15 
159.1]1,692 286 
40.9) 396 56 
26.1) 331 37 
17.0) 313 61 
45.3} 677 100 
Furn.- 
House- 
Apparel Appl. 
$000 ($000 
355 291 
142 557) 
2,376 4,789 
742 2,942 
$769 6,359 
1,404 1,561 
4,099 2,827 
3,392 2,225 
1,099 996 
922 789 
3,062 4,630 
2,453) 982 
71 248 
1,908 3,395 
288 965 
1,574 2,168 
30 108 
37 41 
1,701 1,876 
1,623 1,856 
143 209 
2,153 2,272 
1,017 1,235 
3,474 3,229 
2,800 2,447 
564 525 
649 671 
118 445 


Before using these figures see 
( 


““SM"’ symbols mark original exclu- 


estimates by SALES MANAGEMENT. 


Eat. & 


$ 8 & | Drink. 


+ 
ss 


woo 
ow 
a 


53 
14, 11 
1425 
390 
W 69 
345 


Auto- 
motive 
$000 


1,899 


463 
10,968 
2,025 
6,810 
749 


7,423 
7,391] 


425 


10,817 
4,911 
10,998 
7, 805 

151 
2,507 


822 


Apparel 


NUMBER OF OUTLETS 


Gas 
Stations 


oreo 


a & 


) 


,551 
229 
, 366 


648 


231 


563, 
963 
518 


ot 
525 


703 


738 


5 
Drugs 


Hdwre. | 
($000) | ($000) 


4,870 
1,228 
5,145) 


2,132) 


10,851 


1, 006) 


7,456] 2, 
3,578 2 
2,262} 1, 
1,125] 

5,909} 3, 
— 2,100 


374 

4,005} 1,808 
1,388 362 
1,719} 1,270 
1,552 335 
137 165 
8,484] 1,472 
7,713] 1,442 
1,703 151 
8,270 2,775 
3,310 1,081 
5,532; 2,383 
1,890 1,340 
468 504 
1,365 586 
535 263 
page 464. 

SM, 1960 


Their Authority Is the Survey 


Wherever and whenever media people talk population, income and sales data, you can be sure 


their authority is the 31-year-old Survey. They know the Survey is reliable, and rely on it. And 


they know too that the people they are talking to—advertisers and advertising agencies 


on the same authority. 


rely 


ULY 10 


1960 


Now-An All-Time High 
in Daily Circulation 


FASTEST 
GROWING 
DAILY 
NEWSPAPER 


in the 


211,49 3° 


This all-time circulation high in the Seattle Post-Intelligencer’s continu- 


ing forward march is added evidence that the Swing Is To The Morning 


ENTIRE 


in Seattle and the Northwest. Month after month—year after year— 


Seattle’s great morning newspaper has gained circulation! If you (or 


PACIFIC 


. . . $ 
your clients) have not been employing this resultful newspaper, we 


suggest that you get the up-to-date facts on Seattle and the P-I. 


NORTHWEST 


* Average Net Paid Circulation for 6 Months ending March 31, 1960 (Monday through Friday) 


SUNDAY 249,151 


Ve Saie 
POST-INTELLIGENCER 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


WASH. 


COUNTIES 
CITIES 
continued 


King 
Aubur 
Renton 
1 Adeattile 
Kitsap 
Bremertor 
Kittitas 
st 
Klickita’ 
Lewis 
Centralia-Ch 
Centralia 
Chehalis 
Lincoln 
Mason 
Okanogan 
Pacific 
Pend Oreille 
Pierce 


Met 
Area 


Code 


148) 


161 


Total 
Retail 
Sales 


1,427 ,354 
30,429 
48, 286 


1,078,557 


0086 


.0066 
.0073 
0129 
.0067 
0030 | 
1685 | 


RETAIL SALES— JM ESTIMATES, 1959 


Per 
Hsid. 
Retail 
Sales 


4,541 


4,778 
3,430 
3,067 
2.905 
2,781 
3,656 


Buying 
Power 
index 


.6071 
0089 
0133 
4256 
0433 
0186 
.0115 
0061 


76_| 


Index 


| Qua'ity | of Sales 


Inde 


97 


| Activity 
| 128 
220 
235 
152 
85 
144 
107 
173 
76 
107 
221 


| 
| 
| 


1 General merchandise sales include sales of “‘non-store retailers’. This category 
was included in the 1948 Census and is particularly signif cant for cities listed 
in the retail sales introduction, starting on page 464, under heading ‘Mail Order’. 


700 


Food 
$000 


336 .673 
6,427 


11,929) 


224, 192 


an an © & ® Wh w 
oa 2 


a) 


| 


Eating & 
Drink. 
Places 


114,290 
1,658 
3,872 


92,008 


Furn.- 
House- 
Appl. 
($000) 


General 

Mdse. | Apparel 
($000) | ($000 
282, 
1, 264) 
2,430 
58,3 55,018 
2, 4,548 
2 3, 287 
1, 816 
1 704 


68, 
1, 
1, 


1,065) 
308 
179 

18,594 


Auto- | 


motive | Stations 


10,943] 
140, 068) 
13,322| 

9, 869 

4,772| 
3. 852| 
2,268 
9,088 
7,268 
3, 202 
4,066 
2,054 
2,037 
4,720 
1,867 
1,722 


60,752 


Gas 


26,173 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| Lumber-| 


Bldg. 
Hdwre. 
($000) 
68,812 
1,512 
3,844 
42,290 
6,274 
3,545 


Drugs 
($000) 


48 888 


2,039 
34,900 
4,314 
3,167 


16,047; 12,299 


Washington Population-Income data, 


es 360-36 


pag 
SM Standard (4) and Potential (4) Metropolitan County Are 
Before using these figures see page 46- 


SALES MANAGEMEN 


_ CITIES 
Continued) * 


ad 
" 


} They said it couldn’t be done . . . 


See ey and it CAN’T! 


Lewiston. .- ¢ 


2! 


$2 
Oe 
tae 


i Oneida lacke 7 Pes ees 
APasej aor “9 Tell the Cascade market story in a single 


ioe Sg. er . ; 
clan \ mag Wahkiakum clark ad? Can’t be done! For example, it takes a 
tichli WF Grant... .4 ” 4 Clearwater 

a Moses Lal Walla Wag 

NBlariee G 

Wend rays Harb ster — ‘ oo ol eae . : 
cine Aeesdodl ; i . Custer cation (24 counties in three states). Suffice 


sort ANGE vuiarl ABellingh, me : as 
port Hoquiag Wan nthe. A to say, it’s a most unique market delivering 
clark. -° hitman ? - 


yancO8$ Island Pullman j =A remarkable results and one on which you 
i e 

cotumbia- WF". Yakima 0 Jerome really should get the total picture. We sug- 

cowlitt. =" Suonys 


Kelso (rs AYakima 3 Kootenal..-. > gest you see our reps. 
oneview **" pena Steass Coeur d gyre - 


‘ Redmond ove Latah....¥--- 
=~, ,| =| CASCADE 
. yA Reebury gf noe 


ees 


w 
hes 


lot of page-thumbing listings in this publi- 


Ferry: ° F ae 
Franklin °° Gilliam a eX, : = LEVI S a © Be 
pA Pasco: - ¢ Grant. . ‘ 
See Pasco 
KSeatUe ore 


Ontario 


Marion... | wwe, h > 


Kitsap. f 1ASalem allows cre 
ABrem “| Morey WwW: ded, . 
Kittitas. .- -F- Multnomah % 


The 
pheno Cram htm | = KIMVA-TV ““™*"— KEPR-TV "<2: "0 
KlicKite , AP, 
+ el trad ‘ ans KBAS-TV MOSES LAKE, WASH KLEW-TV LEWISTON, IDA 
1A Salem i. 


Sherman . Mem inaville, % 
Tillamook Fs “* For Facts and Figures: 


So, Tillamog} % bs National Representatives Pacific Northwest » 
Umatilig, ee YOUNG TELEVISION CORP. MOORE & ASSOCIATES f,9\ 
, Pendleton a ; 


mark 0 ininal exclu. P 
sive estimates by SALES MANAGEMENT, 


| Per | | | Eatirg & | | | Furn.- Lumber- 

COUNTIES | Met. tai } %, | Hsld. Buying | | Index Drink. | General | | Howse- Auto- | Gas | Bldg. | 
CITIES Area | Retail Power | Quality | of Sales Food Places | Mdse. | Apparel | Appl. motive | Stations | Hdwre. | Drugs 
(continued) | Code -S.A.| Sales Index | Activity | ($000) ($000) | ($000) | ($0CO) | ($000) ($C00) ($000) ($000) | ($000) 


| 
Puyallup........ 56 -0100 007% 112 | 154 6,228} 1,000) 764 1,751] 989) 4,911 1,784 1,709 547 


ATacoma... 57,308 | .1190 096 112 55,888} 17,504] 45,252} 13,629] 14,762| 45,132 10,181] 8,763 
San Juan... .234 | .0011 866, 133 69 20! 270 485 99 
ee 0260 d 11,495; 3,744) 2,407| 2,883/ 10,468 y 4,172} 1,376 
Mount Vernon..... 5,583 | .0118 1,109} 3,583} 1,478) 1,634] 6,324| 9: 1,121) 
Skamania.......... : | .0010 } 1 ‘ 270 75) 65 
Snohomish... .... ° . #7 é é | j 11,908 : 5.383 ’ 29.427) -169) 14,719 
Everett wale 85, ! | -0263 ’ 6,072 9 3,640) > | 16,926) . | 6,004 
Spokane 688 | : 20,936 17,364) 17 638) 70,533) . 23,060) 
ASpokane..........] 320,131 | ; i 18,111 ,923| 16,503) 15,582| 55.814) .195] 17,551 
Stevens............. 17,640 | . | 2, . 1,227} 2, 228) 1,178] 3,480, 1, 1,644) 
Thurston 62,920 | & d 4,535) 859, 2,015 | 8,430 
Olympia 47,821 ,488| 2, 684 619} 419] 7,736 
Wahkiakum. 1,974 | . *: d 247| 
Walla Walla......... 58,016 P J é 066) 3,562 628) 9.987 
Walla Walla....... 51,954 | .0240 : ; 3,247| 2,459] 2,010] 9.186 
93,063 | .0430 | 3, d .976| 6,210 .319] 4,767} 4,158} 13,000 
64,658 | .0299 : . 4,305 ,372| 4,444 8.947 
; 38,422 | .0178 | 4, : 1,893} 696) | 839 
Pullman........... 11,863 | .0055 | 007 f 729) 1, 206} 486| 
Yakima........ 184,301 | .0853 | k | 11,012! | 5,147] 8,619) 
Sunnyside 16,925 | .0078 | ; f 435) 447} 1,099) 
A Yakima 105,367 | .0487 | ‘ 2 6,121) 19,684) 4,027) 5,798) 


Total Above Cities... .] 2,626,408 | 1.2145 186, 163 486,797 133, 535) 141, 355) 427,000) 144,762 
895,080, 263,956] 560,773| 156,300 175,185| 581,485, 266,092} 129, 


| 
} 
| 
| 
| 
| 
| 


State Total...........] 3,681,805 | 1.7028 | i 


METRO. AREAS 1L SALES— BY. ESTIMATES, 1959 


2 Bellingham 93,063 | .0430 . A 96 103 21.976 6.210, 11.319 4.767) 4.158} 13.000 
(Bremerton 85,410 -0395 | 3, d 85 25,516 5,027 8,966) 2,882) 4,548; 13,322 
/ Pasco-Kennewick- | 
0486 | 3. é 92 25.415) 5,702) 9,121) 4,077) 6,665) 19.601 
-7436 j 124 387.682; 126.198 300.960 73.415; 77.492 231.383 
-1756 p 108 85.839 20.008) 72.334) 17.364) 17.635] 70.533 
- 1655 ‘ 90 91.113) 25.730, 62.439) 16.857) 18.594) 60.752) 


0853 | 3, F 100 42,041 11.012| 23.716| 5.147} 8,519) 32.077, 


} 
} 


| | 
2,813,415 | 4.3001 ° 11 679 582 200,815! 478,855! 124,609 137,611 440,668! 


JULY 10, 1960 


iA— (Other South Atlantic States: Delaware, District of Columbia, Fler- e The “SM"’ symbols mark original exci: 
7 __ida, Georgia, Maryland, North Carolina, South Carolina, Virginia.) __ __ sive estimates by SALES MANAGEMENT 


| NUMBER OF OUTLETS . NUMBER OF OUTLETS 


WiST VIRGIN 


Map, page 367 


City County 


Beckley 
Bluefield... 


City County 


Moundsville. . Marshall 
Oak Hill... .. Fayette 
Parkersburg Wood 
Princeton. .... Mercer 
St. Albans Kanawha 
South Charles- 

C8... Kanwaha 
Weirton... .. Hancock 
Welch. ...... McDowell y 
Wheeling. ....Ohio , . 175 
25| 23 | Williamson... Mingo. . ‘ 25 


ESSRSBN | Mase. 


oS 


ny 
On 


@D The “SM” symbols mark original, exclu 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT 


ig & | | Lumber- 
COUNTIES } . Index a Auto- | Gas | 
CITIES i Pow Quality | of Sales Food . | Apparel | . | motive | Stations 
. S.A. Index | Activity | ($000) $000) $000) | ($000) | ($000) | ($000) ($000) 


365 
1,089 
1,040 

715 


Barbour ne - . « | A 2,542 
Berkeley ‘ ee j 7,799) 
Martinsburg 
Boone 
Braxton 746 
Brooke 808 
1 Weirton | | | 
Cabell . 9,088 28,011 
2 AHuntington 150,535 9,001 28 069 


Calhoun... ‘ 3,639 
Oe ai. 4,414 
Doddridge 4,740 


~“ 


146 1,151 
47 102 
205 , 190 


Fayette. . 45 ,887 
3Montgomery 10, 620 
Oak Hill 13,899 

Glimer ae 3,252 

Grant 7,725 


455 


Greenbriar ; 33,018 
Hampshire... .. 7,763 
Hancock... . : 33,150 

1 Weirton. 30, 059 


# 2282 82222 82! 


8,686 
84,793 
58,101 
12,777 


. 311 
16,056, 5,191 
10,033, 2,421) 
1,638) 1,715) 
16,282 | . d ,885| : 2,110 1,400] 
297,132 52,525, 20,977| 

| 


South Charleston... . 217,674 | 07 95 $075) 5,078 33 44,470 11,1271 
ACharleston...... 192, 641 .089 .06 35, 981 39, 060 9,159) 
3Montgomery | | | 
St. Albans...... ‘ 17,729 0083 . 008: g 7,671) 
South Charleston 25,033 | O15 | ‘ 8,004 

oan 14,023 | . E 3,894 


3,607 1,119 
5,410 
.320 


8,000 
46,340 
15,794 
45,934 
17,064 


a 61,511 
Fairmont 44, 662 

25,930 
Moundaville....... 17,505 

Mason ve a 13,949 | 


62,182 
4Bluefield (W. Va.)- 
Bluefield (Va.).... $8,589 | 
5Bluefield 34,218 

13,791 

14,712 

31,272 

17,181 .0079 


848 7,214 96 799 
2,406} 7,2 39 455 
851| 2,57 ,398) 897 
d | 880 . 058 813| 

d 1,327/ 2,087, 6, 909 
586 , 2, 1,759 . 197 


n& e West Virginia Population-Income data, pages 366-370 
2 Huntington is in Cabell and Wayne counties. — SM Standard (4) and Potential (4) Metropolitan County Areas 
8% Montgomery is in Fayette and Kanawha counties. Before using these figures see page 464 
4 Bluefield is in Mercer (W. Va.) and Tazewell (Va.) counties. © SM, 1960. 
6 West Virginia portion only. 


702 SALES MANAGEMENT 


— ye 


Tt] Fame sine \ Other media simply don’t do it; you need WWVA's 

ithout WWVA a an,’ eungsiow f , ~ 50,000 Watts to sell the other half of this 67- 
W co ° : a county market. Many chain & independent super- 
© - P ’ markets credited to Pittsburgh distribution are in 

ou miss HALF palais eh mm, Surly oe =—s WWVA's coverage area, but beyond the effective 
y . reach of Pittsburgh media And WWVA is 
hi ina eal ven 5 e dominant every day 6:00 AM to Midnight, in the 

of t IS . 46-county area shown by dotted lines (Pulse). See 


zg ARRISON 
- o ul ee 5 your JOHN BLAIR MAN today. 
$§,000,000,000 Xe r ees Sd 
’ +] ’ B, 


mn ager WWYA * 
TRI-STATE MARKET ~N . ’ ioe, “ F 4 Panepetes 


WHEELING _IRi STATE AREA 


i The “SM” symbols mark original, exclu- 4 

RETAIL SALES— mM ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Fe l Pas ai Eating&) Furn.- 1 

COUNTIES | Met. i i, | Hsld. Buying | Index Drink. | General | House- Auto- Gas 


W. VIRGINIA 


CITIES Area 8 | Retail Power Quality | of Sales Places | Mdse. | Apparel Appl. motive | Stations 
(continued) | Code . S.A. Sales Index 


Food 
Index | Activity | ($000) ($000) ($000) ($000) ($000) ($000) $000) 
es | Be. | = 
Monongalia . / 3,261 ‘ 72 10,830) 2,829) 8,235 3,630| 2,987) 


Morgantown 39,392 | .0182 | 01s 105 8,401 1,974) 7,145] 3,528} 2, 871 
Monroe..........+.- 1,808 | . 37 1,063) 314) 578 65) 252| 
Morgan...........0. : 2,240 | . | 51 1,249 392| 342| 


Nicholas J | 2,496 

Ohio.... — a |. | 5,394 
AWheeling. . 106, 849 

Pendleton 4,281 | . | 1,946 


Pleasants ee 5,522 . | 3,451 
Pocahontas weal 6,203 | . 2,139 | | 
Preston. ... vanes 13,560 | . 2,119 d 2,516} 1,341 


Putnam....... 11,423 | . 1,936 F 2,194 1,915 
Raleigh. ........ ‘ 59,583 | . | 2,758 . | | } | A 10,077 5,329 
Beckley ‘ 35,468 | . ; ; , 519 , 09: , 254) 6, 486 1,612 
Randolph.......... 22,427 . 3,159 | ° 3,848 1,925 
ae 16,991 3,418 


| 
Ritchie... .. e 6,454 | . 1,844 d | 1,964 

9,055 | . | 2,447 | . | 1,651 
Summers 10,049 | . | 2,233 a 1,986 


Taylor. ... 11,153 . | 2,535 . | ’ 2,003 
Tucker... . 5,344 ° 2,545 555) | 1,488 
Tyler.... 7,171 | . | 2,561 ° j . | 1,376 


| 
Upshur... ae 13,895 | | 2,779 | . : 2,634 
Wayne....:.. 15,395 1,730 4,259} 1,601 | 3,076 
2AHuntington 


Webster . | 1,905 | . 1,929 234| 897 
| 


Wetzel...... : : F 3 P 952) | 3,586) 1,698 
Wirt... / : 3 69) 147 433 
ee ; ££ ‘ 5,555 | 15,191) 5,749 

AParkersburg.... : -0385 i 102 4,714 14,796 4,938 


Wyoming ; i ; 66 661} 6,667) | 4,446 1,932 
——---——--—— - | | 


Total Above Cities... . 965, 990 -446 3709 | 110 , 48, 179) 173, 451| 78,95 184,766 49,672 48, 054] 36,550 


J _ ‘ 
State Total 661,754 . 3,242 -8731 | 80 | 70 417,751; 90,986) 273,275 . 298,235; 125,727| 94,973) 53,154 


METRO. AREAS RETAIL SALES— JM ESTIMATES, 1959 


Charleston ati 297 ,132 P 4,275 . 1362 97 53,294 ¢ 52,525 20,977 14,558 11,953 

Clarksburg. . . 84,793 J ‘ d 91 2 s 11,037 6,308 4,012 
Huntington-Ashland 289 ,371 ‘ y . 88 . ' 49 423 17,361 8,524 
\Parkersburg....... 91,301 p J q } 85 : . 16,640 5,850 3,033 
Steubenville-Weirton 174,215 ’ d 84 y J 25,831 11,919 5,402 
Wheeling 214,825 “ ° 88 ’ J 31,770 13,970 5,988 


Total Above Areas... 1,161 ,637 -5323 : ° 90 a . 187 ,995 ‘ 198,528 78,316 


69,966) 38,912 


> Huntington is in Abell and Wayne counties. © SM, 1960. 


The Survey of Buying Power 


Where Advertisers and Agencies MEET and AGREE 


JULY 10, 1960 


EAU CLAIRE 


Wisconsin's 5th Metropolitan Market 
ls ISOLATED—Can Be Sold Only 


from the Inside 


A glance at the map will show that you’re covering the Eau Claire 
market only when you’re in the Leader & Telegram. There’s no 
larger city within 90 miles of Eau Claire. 


Eau Claire is the hub of a 6- Ss oe 
county trading area with. . . ay hg anager tae METROPOLITAN 


Six counties isolated by preference—where 


readers establish the Leader-Telegram as EAU CLAIRE* 
185 300 p | * No. 1 choice with double the circulation of 
, eop e all “‘outside’’ papers combined. 


52,000 Households” LEADER-TELEGRAM ia 9 88 111,600 Population® 
$273,247,000 Income a 31,400 Households* 


St. Paul —morning 


$203,547,000 Sales* hthveniee —dpuneien 566 $178,030,000 Income’ 


SM Survey of Buying Power 5/10/60 re 


Total circulation 27,473 12/31/59 $125,899,000* 


The Only Way to Get Effective, Highly Merchandisable Coverage in Wisconsin's 5th Market 


The EAU CLAIRE LEADER & TELEGRAM 


MORNING ¢ EVENING ¢ SUNDAY 
Represented by SHANNON & ASSOCIATES, INC. 


W q oa Cc re) N Ss 1 N (Ot er East North Central States The ‘SM’? symbo's mavk orginal exclu 
~ __ttircis, Indiana, Michigan, Ohio.) : : : = ___sive_estimates by SALES MANAGEMENT. | 


NUMBER OF OUTLETS . NUMBER OF OUTLETS 


Map, page 376 


gs 


City County 


| Dru 


' 


City County 


Oconomowoc..Waukesha ..| 
Oshkosh... ..Winnebago 
Portage. .... .Columbia ° | | 
Racine.......Racine..... é | 262 
Rhinelander .Oneida..... . 43 
Beloit Rock Rice Lake. ...Barron . 29) 
Burlington Racine Richland 
Chippewa | Center. .... Richland... 13 

Falls Chippewa | Shawano.... Shawano... ¥ | } 41] 
Cudahy Milwaukee Sheboygan. . Sheboygan... y | 170 
Eau Claire Eau Claire Shorewood. . . Milwaukee | 
South 

Milwaukee Milwaukee 
Stevens Point Portage 
Sturgeon Bay Door....... 
Superior......Douglas.....| 
Two Rivers. ..Manitowoc... 
Watertown .. Jefferson ...| 
Waukesha... .Waukesha.. .| 
Wausau......Marathon... 
Wauwatosa. ..Milwaukee. . 
West Allis... .Milwaukee 
West Bend. . . Washington 
Whitefish Bay. Milwaukee 
Wisconsin 

Rapids... . 


Antigo Langlade 
Appleton Outagamie 
Ashland Ashland 
Baraboo Sauk 
Beaver Dam. . Dodge 


_ 


—O@nm = 2 ow 
- 
wersweaea sw 


Fond du Lac. Fond du Lac 
Fort Atkinson Jefferson 
Green Bay Brown 
Janesville Rock 
Kenosha Kenosha 

La Crosse La Crosse 
Madison Dane 
Manitowoc Manitowoc 
Marinette Marinette 
Marshfietd Wood 
Menasha Winnebago 
Menomonie. . Dunn 
Merrill Lincoln 
Milwaukee — Milwaukee 
Monroe Green 
Neenah Winnebago 18 


Lad 
~ 


“~“enry=e]NnNewowewe swonwans 
iN &@&nNeaeuwaw— 


oo 
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Wiscons.n Population-Income data, pages 370-377 © SM, 1960. Before using these figures see page 464 


To be sure that you’re basing your selection of markets and media on all available factors, 
study both the Survey data and the Survey advertisements. 


SALES MANAGEMEN 


WIBA... 


THE MADISON MARKET’S 


(since 1925) 
NIELSEN STATION SUMMARY DATA 


No. of Total Homes Radio Homes 
MARKET COVERAGE Counties in Area in Area 


Monthly Coverage Area 14 164,400 147.500 


°o fey i 
Homes Reached Total % of Total % of Radio 


Vite os aah a Homes Homes 
D Ws. eau. vverage 5.4 ON, h- 
* ing 10,000 ‘aere weed than pedi cthar aantien Monthly 78,080 50 51 


» Sane Seuaiy's effective buying income $442,- Weekly 69,860 45 46 
458,0 


s Metrovoliten Madison’s effective buying income The Badger Broadcasting Company 
Madison, Wisconsin 

0 of llided with HEC 
LEI CTI Se TELA 9 SNOT BI 


Represented nationally by Avery-Knodel, Inc. 


‘ JM Bare The “SM” symbols mark original, exclu- 
SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 


Per | Eating & | ‘ | | Furn.- | Lumber- | 
COUNTIES | Met. i % Hsld. Buying Index | Drink. | General | House- Auto- | Gas . | 
CITIES Area ‘ of Retail &ower | Quality | of Sales Food | Places Mdse. Apparel | Anpl. motive | Stations | . | Drugs 


| 
Code ( 5 9 3 Sales Index Index Activity $000) | ($000) | ($000) ($000) ($000) ($000) ($000) | ($ | ($000) 


Adams... . : | ,0028 2,548 ‘ 76 67 873 608) 137 : 596| 
Ashland . -0109 4,460 J | | 102 5,121 oa 2,648) 997 
Ashland... 8,556 | .0086 006 146 4,168 , 73% 2,239 951 
Barron J -0202 ,499 x 110 7,351 3, | 4,711) 1,679 
Rice Lake 7,372 .0080 5 | 174 2,903 2: 1,557) 1,398 420) 
Bayfield ‘ -0031 996 ? 48 ‘ . 937) 145 67| 
Brown... 0731 107 ; 21,824] 9,759 ,069) 
AGreen Bay -0547 04: | 150 27, 20, 292 8,962) , 732} 
Buffalo... . 0057 ; f 71 . ‘ 1,181 174) 308) 
Burnett. . . ‘ -0033 A ‘ | .917) | 65) 108 
Calumet. ... 0026 ; , ,385| 296| 
Chippewa : -0241 5 . : , 596) ‘ 4,368) 
Chippewa Falls 2 -0112 0083 } : 5E 5 4,103 
1AEau Claire } 
Clark i .0168 , .0155 , j 9 718 
Columbia... ‘ -0226 : -0206 | , : 1,862) 
Portage 5, 0073 0052 
Crawford ‘ .0075 E .0074 
Dane : .1300 : 1296 
AMadison .0947 0865 
Dodge... , -0267 . .0300 
Beaver Dam 2 0099 .0079 
2Watertown 
Door x .0119 77 .0111 
Sturgeon Bay 5, | 0070 .0049 
Douglas , .0233 ‘ -0245 
ASuperior 4 7 0192 -O195 
Dunn . -0132 ¢ .0127 
Menomonie 7 079 056 
Eau Claire ‘ -0340 ; .0340 
1A Eau Claire 13 0294 0258 
Florence . -0014 ; -0014 
Fond du Lac ‘ .0442 ' .0410 18,766) 
A Fond du Lac 52 0243 .0199 8, 108! 
Forest... 306 | .0030 | 3, : ,367| | 1,072| 


| 
Grant 067 | .0273 ' 10,323) 
Green , .0179 | 7,359) 

Monroe 0088 4,375] 
Green Lake , .0100 4,556 


lowa.... c | 0088 : . : ,013, 4,698) 
Iron ‘ss ; .0032 ; j ; ,477) 71 


Jackson : .0061 143 1,753 . ’ 429 


-0282 p J ‘ " ‘ .798 =©11,759 ‘ 1,600 
Fort Atkinson 3,718 -0063 | 640 3,228 98) 7 482 


2Watertown 23,013 | .0106 ,150) 4,970 ' j | 559 
luneau...... 20,453 | .0095 | 4,010 | . ; 529. «45,271 506 


Eau Cla‘re is in Chippewa and Eau Claire counties 
Watertown is in Dodge and Jefferson counties. SM Standard 
SM, 1960. 
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SERVING 160,000 TY HOMES (CBS RESEARCH) 
IN TRI-STATE AREA: SOUTHWESTERN WISCON- 
SIN, SOUTHEASTERN MINNESOTA, NORTH- 
EASTERN IOWA. WKBT PROVIDES THE ONLY 


DEPENDABLE SIGNAL FOR MOST OF THESE 
HOMES. 


H-R TELEVISION, INC. 


R ted by: : i 
epresented by Harry Hyett, Minneapolis 


La Crosse, Wisconsin 


CBS*>NBC*-ABC 


PROOF POSITIVE OF STATION ACCEPTANCE 


When an advertiser, some 40 to 60 miles from La 
Crosse, renews his contract year after year, he’s con- 
vinced that the television viewers in his community 
definitely watch our Channel 8 station. WKBT has a 
solid list of such consistent advertisers in numerous 


towns throughout the entire Tri-State area. Full details 
Channel 8 


250,000 Watts 


on request. 


" a ‘The “SM” symbols mark original, exclu- 
RETAIL SALES— @YD estimates, 1959 sive estimates by SALES MANAGEMENT. 


WISCONSIN 
Per Eating & | i | 
COUNTIES | Met % Hsid. Drink. | | | House- | Auto- | Gas | i 
CITIES Area Retail | Quality Food Places Mdse. | Apparel | Appl. motive | Stations | Hwdre. | Drugs 
continued Code ( . S.A. | Index | Activity | ($000) ($000) ($000) | ($000) ($000) ($000) | ($000) (a000) | ($000 
: ; | | 


| | | | | 
Kenosha 0 . . ‘ . | 102 98 29,801) 11,220) 12,608) 7, 19,082) 9,707, 3,796 


AKenosha 7,7 0452 036 14 | (131 26,343) 7,872| ‘n 7,035) | 16,816 . 5,304] 3,603 


Kewaunee k od d 2,074) 1,445) 1,917 1,965 | 2,529) 347 
La Crosse j j | 4, 13,605) | 15,364 6,314, 2,793 
.La Crosse 1,8 0379 | . 0: | 2 5, | 12,742! y , 283} 13,735) » 223} 5,155) 2,285 
Lafayette f : , * , 2,749 | 3,847) 215 
Langlade | 4, , 20m 1%, 3,652 2,914) 543 
Antigo 96 .006 .006 " , 692) 2,381} 2,320) —‘1,612| 271 
Lincoln | | 
Merrill 
Manitowoc 246 
M anitowoe-T wo 
Rivers 
Manitowox 
T'wo Rivers 
Marathon 
\ Wausau 
Marinette 
Marinette 
Marquette 
Milwaukee 
Cudahy 
AMilwaukee 


Shorewood 53 0102 


South Milwaukee 7,575 0081 
Wauwatosa 6 0170 
West Allis 1,76 0374 
Whitefish Bay 3, 016 0060 


Wisconsin Popalation-Income data, pages 370-377 Before using these figures see page 464 
SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1960 


WISCONSIN’S BUSIEST CITY— 


Retail Sales Increase Since '54—Over 34% 
exceeding Milwaukee, Madison and other 


Great Wisconsin Cities. 


Kenosha—Home of American Motors, has Greatest Proportionate Population Gain of all 
Wisconsin Important Markets—Now Almost 100,000 Met Area Total 70% of Kenosha Met 
Area Families Read 


National Adv R ntati 
The « E N 0 S$ H A Evening N EWS “saneN & KELLEY, tec. as 


New York + Chicago * Detroit + Atlanta + San Francisco * Los Angeles + Kansas City 


SALES MANAGEMEN 


(ate ehhh TES 


Among the nation’s 20 largest markets Milwaukee ranks 


sixth in food store sales per family 


THE SELLING’S FINE IN MILWAUKEE! With net personal in- 
come averaging $50,000,000 weekly, Milwaukee has quite a 
spendable attitude. The food bill alone amounts to more 
than $7,000,000 each week. 

With coverage of 9 out of 10 homes, The Milwaukee 
Journal exerts strong influence over the big spending of 
Metro Milwaukee’s 1,189,000 people. Milwaukee retail 
grocers know the selling power and economy of this satura- 
tion, one-paper coverage . . . concentrate 90%, of their ad- 
vertising dollars in The Milwaukee Journal. 

MEMBER OF MILLION MARKET NEWSPAPERS, INC. Offices: 
New York, 529 Fifth Avenue; Chicago, 333 N. Michigan 
Blvd.; Detroit; Los Angeles; San Francisco. 


ANY WAY YOU LOOK AT IT— 
MILWAUKEE IS A TOP TEN MARKET 
Median income per family 
% of families with incomes over $7,000. . . 6th 
Median value of single dwelling units 
Retail store sales per family* 
Automotive sales per family 
General merchandising store 
sales per family 
Eating-drinking place sales per family 
*Excluding mail orders and other nonstore sales 


with coverage of 9 out of 10 families... 
THE MILWAUKEE JOURNAL DELIVERS THE 
GOODS IN MILLION MARKET MILWAUKEE! 
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Serving Ten Counties 
from Two Key Cities 


Delivering a Combined, 
* Unduplicated Circulation of 
83,051 


The Cneen Bay Appleton lnilounbia 


Sold at Low Combination Rate 
No Other Daily Newspaper Can Deliver 
More Than 10% of this Market 


* 


WISCONSIN'S 
ONLY 
COMBINATION 
MARKET 


k 


GREEN BAY PRESS-GAZETTE APPLETON POST-CRESCENT 


WISCONSIN 


COUNTIES 
CITIES 


continued 


Met 
Area 
Code 


Monroe 


Oconto 


Oneida 
ela 
Outagamie 
A ppleton-N 
M enash 
Applet 
Oraukee 
Pepin 
Pierce 
Polk 


Portage 


Price 

Racine 
Burlingtor 
Alkacine 

Richland 


St. Croix 
Sauk 
Baraboo 
Sawyer 
Shawano 
Mawan 
Sheboygan 
Sheboygan 
Taylor 


Trempealeau 

Vernon 

Vilas 

Walworth 

Washburn 

Washington 
West Bend. 


Waukesha 
Uconomowoc 
Waukesha 

Waupaca 

Waushara 

Winnebago . 
Menasha 
See A ppleton 
Neenah-M enasha 
Neenah 
AOabkosh 


0192 
.0039 
.0124 
.0136 


0182 


0125 


.0067 
-0818 


0089 


0610 


0253 


0067 
.0162 
-0221 


0070 


.0059 
-0145 


0072 


.0473 


0243 


0070 


0133 
. 0099 
0073 


0112 


0344 


| 


January, 1960 Average 
Circulation: 42,496 


January, 1960 Average 
Circulation: 39,555 


Represented Nationally by SAWYER-FERGUSON-WALKER COMPANY, Inc. 


RETAIL SALES— By ESTIMATES, 1959 
Per | Eating & 
Hsld. Drink. 
Retail Places 
Sales $0C0) 


index 
of Sales 
Activity 


Buying 
Power 
Index 


| General | 
Mdse. 


Food 
$000) 


$000) 


Quality 


Index 


3,587 
3,319 


281 
984 


6,613) 549} 2, 

.793 
4,195 ,047) 
2,537] 


4,443 


0105 
.0057 
0816 

0047 


0556 


0223 
0208 
C072 
-0140 
.0204 
0052 
0048 
.0153 
-0046 
0491 
0274 


-wNnewrte = 
1 


| 
o 


~y 


_ 
—-Ao- & roe 


-O112 
.0285 


| Apparel | 
$C00) | 


1,231] 
608} 


,240 
RIS 


457 


The “‘SM”’ symbols mark o iginal, exclu- 
sie ectimates by SALES MANAGEMENT 


Lumber- | 
Bidg. | 

Hdwre. 
($000) 


Furn.- 
House- 
Appl. 

($000 


Gas 
Stations 
($000) 


Auto- 
motive 
$000) 


Crugs 
($006 


905 
723 


4,967 3, 4, 
2,871 2, 3, 


597 
421 


573 


sworn Ors = ww 


enw oman ox 


won hr 


27, 
4,069 
14,156 
10.566 
2.321] 
16,952 
2,018 


woeo-wwre nr 


¢ 


3, 667 


1, } 
,932) 10,184 3, 45: 2,181 


Wisconsin Population-income data, pages 370-377 
SM Standard (4) and Potential (4) Metropolitan County Areas. 
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Before using these figures see 46- 
© SM. 196 


SALES MANAGEMEN'! 


Madison 
P * ' 
Retail Trade Zone ree ee 
WKOW-TV deliver this uf 
‘eosines 142,000 i stations providing a9- 
ti 0 rich Madison Retail 
Families—142,00 ' — 
Total EBI—$914,057,000 Trade Zone, PLUS the scent ms 
:B) per Household Pp L U 5g surrounding counties, spot merchandising as- 


Madiso ny wee ALL in mercha -disable sistance. 
Total RT ‘ 


AM nd TV, 
“As defined by Audit eens ” connin P or write 
Bureau of Circulations these are the A Wire 


All Statistics from 1960 Reyes fa eee For details 


Survey of Buying Pow- 


Both WKOW and WKOW- 
TV are the only Madison 


er. 


Represented nationally § WKOW TV-= 
by Headley-Reed Co. AT a IyERtrtne RADIO-= 10 KW = 1070 


yD The “SM” symbols mark original, exclu 
RETAIL SALES— ESTIMATES, 1959 sive estimates by SALES MANAGEMENT. 
Total | Per | 
COUNTIES | Met. Retail | % Hsid. Buying 

CITIES Area Sales f Retail Power Quality 
continued Code ($000) » A. Sales Index Index 


WISCONSIN 


Index | Drink. | General | | House- | Auto- Gas Bidg. 
of Sales Food | Places | Mdse. | Appare: | Appl. | motive | Stations | Hdwre. | Drugs 
Activity $000) | ($000) | ($000) | (2000) | ($000 $000) | ($000) | (s $000) 


Wood : 73,343 : 4,264 -0316 | 91 16,069 5,162 9,57 


| | Eating & | | Furn.- | | Lumber- 
| 
| 


3, 14, 165) 5,095 ° 2,022 


1 i3 6,619 1, 687 , 532] 680 


Marshfield 28, 606 01% -0092 111 6,010 1,731 H 
Wisconsin Rapids 30,397 : | -0106 


7,300 1,644 $727 4,361 2,281 2, 966} 1,101 
Total Above Cities 3,096,730 


736,790) 244,165 70,809) 215,358 r 536,685 196,557 179,251) 100,965 


State Total ? 4,786 ,593 . , 2.1647 


1,075,762 449,179 , ‘ : , ‘ 472, 138 ,280 


METRO. AREAS IL SALES— 


Appleton 120 853 
Beloit- Janesville 144 ,383 
Duluth-Superior 311,198 
Eau Claire 125 ,899 
Fond du Lac 95,694 
Green Bay 158 ,048 
Kenosha 117,594 
La Crosse 95,630 
Madison 281 ,040 
AManitowoc-Two 
Rivers. . 75 ,865 
Milwaukee 1,541,318 
\Oshkosh 
Racine J : é RK ° ’ ’ 14, 
Sheboygan , | « ’ . ’ , ’ , ’ : : 6.51 
Wausau ° , 4 , J 8,894 


TIMATES, 1959 


23.315 7,618 
32.812 097 
536 .756) 
744 
611 


ss» e@2owsesew es & 


Total Above Areas 3.577.387 | 1.6543 4,216 


314,949 , 216.203 .248 §=§91,196 237,253 257,253) 111.441 


Wisconsin Population-Income data, pages 370-377 Before using these figures see page 464. 
SM Standard (4) and Potential (A) Metropolitan County Areas © SM, 1960. 


The Survey of Buying Power 
Where Advertisers and Agencies MEET 


10, 1960 


(Other Mountain States: Arizona, Colorado, 


The “SM” symbols mark original exclu- 
Idaho, Montana, Nevada, New Mexico, Utah.) 


_sive estimates by SALES MANAGEMENT. 
NUMBER OF OUTLETS 


W YOMING— 


NUMBER OF OUTLETS 


Map, page 378 


City 


Casper 
Cheyenne 
Cody 
Laramie 


COUNTIES 
CITIES 


Albany 
Laramir 

Big Horn 

Campbell 


Carbon 
Rawlins 

Converse 

Crook 


Fremont 
Goshen 
Hot Springs 


Johnson 

Laramie 
ACheyenne 

Lincoln 


Natrona 
ACasper 
Niobrara 
Park 
Cody 


Platte 
Sheridan 
Sheridan 


Sublette 


Sweetwater 


Rock Springs 


Teton 
Uinta 


Washakie 
Weston 


Yellowstone National 


Park 


Total Above Cities 


State Total 


METRO, AREAS 


Casper 
Cheyenne 


Total Above Areos 


County 


Natrona 
Laramie 
Park 
Albany 


Met. 
Area 
Cede 


# Pop. (thous. 


a 
son. n 
-o-— — 


241, 689 


446.274 


72,621 
83 986 


156 ,607 


0336 
. 0389 


0725 


E 

< 
28 
55 


8 
13) 1 


City 
Rawlins. .... 


Rock Springs. 
Sheridan 


County é 
Carbon..... 
Sweetwater. .| 
Sheridan 


RETAIL SALES— JM ESTIMATES, 1959 


Per 
Hsid. 
Retail 
Sales 


3,987 


3,571 
4,862 


3,803 


5,336 
2,665 


4,557 
3,725 
3,450 


4,328 
, 883 


448 


718 


5,238 


Wyoming Population-Income data, pages 378-379 
SM Standard (4) and Potential (A) Metropolitan County Areas 


Index 
of Sales 
Activity 


Buying 
Power 
index 


Quality 
Index 
0136 

0119 

0055 83 
-0031 


95 


-0104 
.0060 
-0033 


0911 | 


1997 | 104 113 


tL SALES— 


0286 115 
. 0364 108 


135 
115 


0650 mW 124 


BY 1 ESTIMATES, 


Eating & 
Drink. 
Places 

$000) 
2,310 
1,878 


15,992 


35,806 


| 
49,046) 
| 
89, 197| 


15,188 


15,567 6,481 


30,755 


9,840 


General 
Mdse. | Apparel 
($000) ($000) 

2,114) 
1,960! 


1,035 
1,035 
401 


22,169} 12,739] 


| 37,962) 


20,712) 


1959 
3, 359| 


8,218) 
6,432 


3,276 
5,683 


14,650 8,959 


25) 36) 14) 16) 12 


Furn.- 
House- 
Appl. 
1,834 
1,781 
328 
207 


4,610 
4,350 


362 


14,168 


19,629 


4,484 


4,610 


9,094 


| Auto- 
| motive 
($000) 
| 3,890 
3,891 
1,827 
2,032 


| 


16 480 
18,759 


5.5 


Before using these figures see page 
© SM, 


6 11) 22) 


11) 24) 
| 


| Stations 


) 


3,239 
2,842 


871 


22,928 


19,711} 


48,304) 49,795) 


3,307 
2,941 


6,379 
8,203 


5,181 
6,769 


14,582) 11,950 __ 6,248 


464 
1960 
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SALES MANAGEMENT 


Section 5 


RANKINGS 
and SUMMARIES 


; Leading Counties and Cities; 


Metropolitan Areas; 


: Regions and States 


Other Sections: 
1. Foreword; How to Use the Survey 19 


2. Population-Income Data for States, 
their Counties and Cities 45 


3. Canadian Population, Income, Sales Data 395 


4. Retail Sales Data for States, their Counties 
and Cities 


Leading Counties and Cities Rankings 


The county is undoubtedly the 
best and most flexible geographic 
unit available for the definition of 
1arket areas, and unlike metropoli- 
is or cities, all counties a 
nt for 100 per cent of the na 
1s population, income and retail 
For this reason, any marketing 
breakdown of the nation is usually 
lone by counties 
The 1950 Census tabulated results 
3,070 counties, 29 independent 
cities, the District of Columbia, and 
parts of Yellowstone National Park in 
Idaho Montana and 


SALES MANAGEMENT 
} 


tol 


Wyoming 
considers Yel- 
stone National Park and the Dis 
rict of Columbia as counties, and in- 


lu Le » 


independent cities in their 


counties 
Thus, the independent city of 
Baltimore is included with the county 
f Baltimore, the inde pendent city of 
St. Louis is included with St 
ind similar treatment is given 
ull the independent cities ot Vir 
a. In this way, we establish 3,072 


Louis 


isic county units accounting for the 
S. totals in 1950 


However, the following changes in 


county definitions have taken place 
since April 1950. Armstrong county 
in South Dakota has lost its separate 
dentity, and has been merged with 
Dewey reducing the total 
ounty count to 3,071. In 1952, the 


county 


counties of Elizabeth City and War- 
wick in Virginia elected to change 
their status to that of independent 
cities, entitled respectively Hampton 
and Warwick. In July, 1958, the in- 
dependent cities of Warwick and 
Newport News were combined to 
form the greater city of Newport 
News. We now add greater New- 
port News and Hampton to form the 
“County” of Newport News, with the 
IBM code of 45-128. 

This county has no legal existence, 
but permits the counties of Virginia 
to add up ‘to the state totals. 

Last year, with Alaska and Hawaii 
achieving statehood, nine new coun- 
ties were added to the total, so that in 
the 1960 Survey there are 3,079 coun- 
tics. In the rankings of the leading 
200 counties, however, we treat the 
five counties of New York City as one. 

Vast divergences characterize the 
behavior of these 3,070 
counties, with a relatively small num- 
ber accounting for the bulk of eco- 
nomic activity. For that reason, the 
rankings of the leading 200 counties 
in this section will be found quite 
adequate for the marketing needs of 
those who wish to concentrate their 
attention most profitably on the small- 
est number of separate county areas. 
In this respect the leading 200 coun- 
ties will be found to approximate 
roughly the standard metropolitan 


economic 


areas. Both account for about t 
thirds of all retail sales. 

For each significant market factor 
we show here the 200 leading « 
ties with respect to that factor. Th 
degree of centralization varies of 
course with each factor. The leading 
200 counties with respect to popula 
tion account for about 57 per cent 
of total population, but the leading 
200 counties in general merchandis« 
account for approximately 73 per cent 
of total general merchandise sales 
The rankings in per capita and pet 
household income are restricted to th 
200 counties leading in populati 
while the rankings in retail sales per 
household are restricted to the 200 
counties leading in total sales 

We also show rankings of the |] 
ing 200 cities with respect to popu 
lation, income and retail sales. Wé 
offer these rankings with some hesi 
tation since the use of city rankings 
must be hedged with qualifications 
A city’s ranking is heavily dependent 
on where its corporate limits ar 
drawn. Generally speaking. cities in 
the New England and Middle Atlan 
tic regions have very little opportu 
nity to expand by way of annexations 
(i.e., extensions of corporate limits 
but cities in the Far West and South 
west find it easier to redefine thei 
limits, thus often effecting drastic sud 
den alterations in their rankings 


SALES MANAGEME 


Last year, fishermen and hunters spent $100,000,000 
before they ever wet a line, fired a shot or bought any 
equipment at all. That’s a hundred million spent just 
for licenses and permits to enable them to pursue their 
favorite sports! Small wonder that alert advertisers 
have been cultivating the 4-billion-dollar-a-year out- 
door market in ever-increasing numbers. The key to 
this market is OUTDOOR LIFE, with its total net paid 
circulation of almost 1,100,000 dedicated sportsmen 
—over 5,000,000 readers per month. 

And that 4 billion dollars doesn’t just go for fishing 
and hunting gear, boats and motors, either. Every 
sportsman lives a double life. Although he fishes and 
hunts many days during the year, he buys and con- 


sumes every day of the year, because he’s a husband, 
father and home-owner besides an outdoorsman! 

Major advertisers in every classification know this, 
and sell their products profitably to the OUTDOOR 
LIFE market . . . many of them in issue after issue, 
year after year. In 1959, for instance, more than 
54% of OUTDOOR LIFE’s ad revenue came from non- 
sporting goods products like liquor, autos, apparel, 
drugs, toiletries, appliances, insurance, gasoline, 
travel and tobacco products. 

Sell your merchandise to the free-spending outdoor 
sportsman. Put OUTDOOR LIFE on your ad schedule 
and watch those sales go up. 


(OUR KEY TO SALES IN THE ouToooR marker- Outdoor Life 
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COUNTY 
and 


STATE 


New York City (5 
Counties), N. Y 
Los Angeles, Cal. 
Cook, Ii. 
Wayne, Mich. 
Philadelphia, Pa. 
Cuyahoga, Ohio 
Allegheny, Pa 
St. Louis, Mo 
Baltimore, Md. 
Nassau, WN. Y. 


Harris, Tex 
Middlesex, Mass. 
Erie, N. Y. 
Milwaukee, Wise. 
Essex, N. J., 

San Diego, Cal. 
King, Wash. 
Dallas, Tex. 
Dade, Fla 
Alameda, Cal 


Hamilton, Ohio 
Suffolk, Mass. 
District of Columbia 
Hennepin, Minn. 
Bergen, N. J. 
Westchester, N. Y. 
San Francisco, Cal. 
Oakland, Mich 
Marion, Ind. 
Orange, Cal 


Franklin, Ohio 
Hartford, Conn. 
Bexar, Tex. 
Hudson, N. J. 
Jefferson, Ala. 
Fairfield, Conn. 
Maricopa, Ariz. 
New Haven, Conn. 
Jackson, Mo. 
Santa Clara, Cal. 


Orleans, La. 
Suffolk, N. Y 
Shelby, Tenn 
Worcester, Mass. 
Monroe, N. Y 
Jefferson, Ky 
Providence, R. | 
Tarrant, Tex 
Delaware, Pa. 
Essex, Mass 


Multnomah, Ore 
Fulton, Ga. 
Montgomery, Ohio 
Norfolk, Va. 
Honolulu, Hawaii 
Denver, Colo. 
Summit, Ohio 
Montgomery, Pa. 
Union, N. J. 

Lake, Ind 


Norfolk, Mass. 

San Bernardino, Cal. 
Lucas, Ohio 
Sacramento, Cal. 
Duval, Fla. 


Population and Rank, 200 Leading Counties 


Estimates, January 1, 1960, for the 200 counties leading in population 


LEADING 
cITY 


New York City 
Los Angeles 
Chicago 
Detroit 
Philadelphia 
Cleveland 
Pittsburgh 
St. Louis 
Baltimore 
Hempstead 
Township 


Houston 
Cambridge 
Buffalo 
Milwaukee 
Newark 
San Diego 
Seattle 
Dallas 
Miami 
Oakland 


Cincinnati 
Boston 
Washington 
Minneapolis 
Hackensack 
Yonkers 

San Francisco 
Pontiac 
Indianapolis 
Santa Ana 


Columbus 
Hartford 
San Antonio 
Jersey City 
Birmingham 
Bridgeport 
Phoenix 
New Haven 
Kansas City 
San Jose 


New Orleans 
Patchogue 
Memphis 
Worcester 
Rochester 
Louisville 
Providence 
Fort Worth 
Chester 
Lynn 


Portland 
Atlanta 
Dayton 
Norfolk 
Honolulu 
Denver 
Akron 
Norristown 
Elizabeth 
Gary 


Quincy 

San Bernardino 
Toledo 
Sacramento 
Jacksonville 
Oklahoma City 
Syracuse 

San Mateo 


POPULA- 
TION 


Rank 


Est. (in 


thousands) Group 


728.5 
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uN @ me = 


“+ @+eo@ 


conmoeoceouca = Of Ont a = 


Noaeoou-oavo 


m 


eonvraaqaesuwn — 


COWNTY 
and 
STATE 
Ramsey, Minn. 
Bristol, Mass. 


Macomb, Mich. 
Genesee, Mich. 
Contra Costa, Cal. 
Prince Georges, Md.. 
Hillsborough, Fla. 
Hampden, Mass. 
Davidson, Tenn. 
Salt Lake, Utah 
Passaic, N. J. 
Camden, N. J. 


Middlesex, N. J... 
Luzerne, Pa. 
Fresno, Cai. 

Kent, Mich.. . 
Tulsa, Okla. 
Henrico, Va. 
Douglas, Nebr. 
Bucks, Pa. 
Westmoreland, Pa. 
Sedgwick, Kans. 


Stark, Ohio 
Pinellas, Fla. 

El Paso, Tex. 
Pierce, Wash. 
Monmouth, N. J. 
Montgomery, Md. 
New Castle, Del. 
Du Page, Ill... 
Broward, Fla. 
Mahoning, Ohio 


Spokane, Wash. 
Mobile, Ala 

Kern, Cal... .. 
Riverside, Cal. 
Albany, N. Y. 
Mecklenburg, N. C. 


POPULA- 
TION 


JM Rank 


Est. (in in 
thousands) Group 


St. Paul Sai ° 69 


New Bedford ; 70 


Mount Clemens. . 
Flint 

Richmond. . 
Hyattsville 


. Tampa 


Springfield 
Nashville 
Salt Lake City. . . 


.. Paterson 


Camden 


New Brunswick . 
Wilkes-Barre. ... 


.. Grand Rapids 
> aon 

. .Richmond 

.. Omaha 


Bristol 
Greensburg 


. Wichita. . 


Canton : 
St. Petersburg 
El Paso 


.. Tacoma 


Asbury Park... 
Rockville 


. Wilmington 


Elmhurst 
Fort Lauderdale 
Youngstown 


Spokane 
Mobile 
Bakersfield 
Riverside 
Albany 
Charlotte 
Trenton 
Reading 
Alexandria 
Waukegan 


..Des Moines. . . 


Hamilton, Tenn... . . 
Jefferson, Tex. 
Bernalillo, N. M. 
Kanawha, W. Va. 
Nueces, Tex. 


St. Clair, Hl. 
Oneida, N. Y. 
Lackawanna, Pa. 
Knox, Tenn. 

St. Joseph, Ind... 
San Joaquin, Cal. 
York, Pa. 

Erie, Pa... .. 
Fairfax, Va. 
Niagara, N. Y. 


Guilford, N. C. 

East Baton Rouge, 
La. 

St. Louis, Minn. 

Palm Beach, Fila. 

Allen, Ind. ; 

Ptymouth, Mass. 


Albuquerque... . 
Charleston 
Corpus Christi 


East St. Louis 


Knoxville 


. South Bend 
. Stockton 


York 

Erie... -_ 
Falis Church 
Niagara Falls 


Greensboro 
Baton Rouge 


Duluth : 
West Paim Beach 


COUNTY 
n 


Madison, Ill. 
Lehigh, Pa. 
Dauphin, Pa. 


De Kalb, Ga. 
Ingham, Mich. 
Dane, Wisc. 
Washington, Pa. 
Travis, Tex. 
Lorain, Ohio 
Charleston, S. C.... 
Hidalgo, Tex. 
Chester, Pa... 
Caddo, La. 


Broome, N. Y. 
Beaver, Pa. ; 
Greenville, S.C... 
Trumbull, Ohio... 
Cambria, Pa... . 
Anne Arundel, Md. 
Jefferson, La. 
Peoria, Il. 
Winnebago, III. 
Wyandotte, Kans. 


Newport News, Va. 
Saginaw, Mich... . 


by 


. Saginaw 


LEADING 


CITY thousands) Grou; 


Morristown ios s 137 
Alton is 138 
Allentown... s 139 
Harrisburg 


Decatur 
Lansing 
Madison 


. .Washington 


Austin. . 


.. Lorain 


Charleston 
McAllen. . 
West Chester. . . 
Shreveport. . . 


Binghamton. . . 


. .Beaver Falls 
.Greenville 

.. Warren 

. Johnstown 


Annapolis 


.. Gretna 


Peoria 
Rockford 


.. Kansas City 


Newport News 


Nor » Pa... 
Monterey, Cal. 
Butler, Ohio 
Burlington, N. J.. 
Richland, S. C. 
Polk, Fla. 

Kane, Ill. 


Chatham, Ga. 


Forsyth, N. C. 
Vanderburgh, Ind. 
Schuylkill, Pa... . 
Ventura, Cal. 

New London, Conn. 
Will, Hl. 

Escambia, Fla. 
Orange, N. Y. 
Cumberland, Me. 
Lubbock, Tex. 


Hinds, Miss. 
Dutchess, N. Y.. 
Cameron, Tex. 
Hillsborough, N. H.. 
Wake, N. C. 


. Burlington 
. Columbia 


Rothich. 


Salinas 
Hamilton 


Lakeland 
Aurora 
Savannah 


HMuUanwweaawon 


Winston-Salem 
Evansville 


. Pottsville 


Ventura 
New London 
Joliet. . 
Pensacola 
Newburgh 
Portland. . 


_ Lubbock 


Sree 


Poughkeepsie 
Harlingen 
Manchester 


.. Raleigh. . 


9 y. Ala.. ‘e 
Fayette, Pa... 
Spartanbur , S. C. 
Schenectady, N. Y.. 
Washtenaw, Mich. 


Kalamazoo, Mich. 
Muscogee, Ga...... 
Roanoke, Va....... 
Rock Island, lil. 
Berrien, Mich... .. 
Richmond, Ga. 
Yakima, Wash. 
Lane, Ore........ 
Atlantic, N. J. 
Chautauqua, N. Y. 


. Uniontown 


y 


Spartanburg 
Schenectady 
Ann Arbor 


.. Kalamazoo 


Columbus. ..... 


. Roanoke 


Rock Island 
Benton Harbor 


. Augusta 
.. Yakima 


Eugene 
Atlantic City 
Jamestown 


Total Above Counties 


SAL 


ES MANAGEMENT 


Thoughts about the 


°189,600 


paid daily by subscribers for the pleasure of 
reading Scripps-Howard newspapers 


BOX-CAR FIGURE? penditure. Yet those pennies total almost 
Yes. But with significance far beyond size. oe ey a 
alone! 
Bear in mind, our readers—as do newspaper 
readers everywhere— volunteer every penny of 
that $189,600. 


The point? Newspaper readers are a volun- 
tary, willing audience—receptive to world, 
local, and product news. Cultivate them, and 
Too, the 5¢ or 7¢ or 10¢ per copy is but a you plant seed in fertile ground. 


fraction of each reader’s total daily dollar ex- Put your message in newspapers! 


SCRIPPS-HOWARD NEWSPAPERS 


NEW YORK . World-Telegram & The Sun COLUMBUS Citizen-Journal S=—_ DENVER 
CLEVELAND Press and News CINCINNATI BIRMINGHAM Post-Herold 
PITTSBURGH KENTUCKY Kentucky edition MEMPHIS Press-Scimitor 


INDIANAPOLS ........ Cincinnati Post & Times-Stor MEMPHIS Commercial Appeo! ALBUQUERQUE 
SAN FRANCISCO . . News-Coll! Bulletin*® 


WASHINGTON Daily News EL PASO 
*Affilicted . 
seneral Advertising Department . 
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. Rocky Mountain News 


Chicego SenFfranciseo LosAngeles Detroit Cincinnati Philadelphia Dallas 
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Total Net Effective Buying Income, 200 Leading Counties 


Estimates, 1959, for the 200 counties leading in this category 


NET E.B.1. 


Estimates Rank 
(in thou- in 
sands Group 


NET F BI. 


COUNTY Esti aves 
and LEADING 
STATE 


COUNTY 
and LEADING 
STATE cITY 


Rank 


Esti »ates 
(in thou- in 


(in thou- 


New York City 

5 Counties, N. Y. 
Los Angeles, Cal. 
Cook, tl 
Wayne, Mich. 
Philadelphia, Pa. 
Cuyahoga, Ohio 
Nassau, N. Y. 


New York City 
Los Angeles 
Chicago 
. .Detroit 
Philadelphia 
Cleveland 
Hempstead 
Township 
Pittsburgh 
St. Louis 
Baltimore 


Allegheny, Pa. 
St. Louis, Mo 
Baltimore, Md. 


Middlesex, Mass. 
Essex, N. J. 
Harris, Tex. 

Erie, N. Y. 
Milwaukee, Wisc. 
San Francisco, Cal 
Alameda, Cal. 
Westchester, N. Y 
Berg n, N. J 

San Diego, Cal 


Cambridge 
Newark 
Houston 
Buftalo 
Milwaukee 
San Francisco 
Oakland 
Yonkers 
Hackensack 
San Diego 


King. Wash Seattle 
District of Columbia . Washington 
Dade, Fla. Miami 
Dallas, Tex. Dallas 
Suffolk, Mass. Boston 
Fairfield, Conn. Bridgeport 
Hamilton, Ohio Cincinnati 
Hennepin, Minn. Minneapolis 
Hartford, Conn. Hartford 
Marion, Ind. indianapolis 


New Haven, Conn 
Franklin, Ohio 
Oakland, Mich. 
Jackson, Mo. 
Hudson, N. J. 
Delaware, Pa. 
Santa Clara, Cal 
Union, N. J. 
Monroe, N. Y 
Norfolk, Mass. 


New Haven 
Columbus 
Pontiac 
Kansas City 
Jersey City 
Chester 
San Jose 
Elizabeth 
Rochester 
Quincy 


Worcester, Mass. 
Montgomery, Ohio 
Montgomery, Pa. 
Denver, Colo. 
Essex, Mass. 
Multnomah, Ore 
Suffolk, N. Y. 
Orange, Cal. 
Lucas, Ohio 
Providence, R. | 


Worcester 
Dayton 
Norristown 
Denver 
Lynn 
Portland 
Patchogue 
Santa Ana 
Toledo 
Providence 


Fulton, Ga. 

San Mateo, Cal 
Sacramento, Ca!. 
Orleans, La. 
Maricopa, Ariz. 
Jefferson, Ala. 
Summit, Ohio 
Tarrant, Tex...... 
Jefferson, Ky. 
Lake, Ind. 


Atlanta 

San Mateo 
Sacramento 
New Orleans 
Phoenix 
Birmingham 
Akron 

Fort Worth 
Louisville 
Gary 


Shelby, Tenn. 
Bexar, Tex. 
Norfolk, Va. 
Honolulu, Hawaii 


5. Memphis 

i San Antonio 
Norfolk 
Honolulu 


RNA NN LP 


San Bernardino, Cal..San Bernardino. . 


Passaic, N. J........ Paterson. . 
Contra Costa, Cal... . Richmond. . 
Onondaga, N. Y.... Syracuse asses 
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462, 
B84, 
814, 
. 393, 
334, 


881 
718 
366 


Hampden, Mass. 
Genessee, Mich. 


Ramsey, Minn. 
Middlesex, N. J. 
Oklahoma, Okla. 
New Castle, Del. 
Montgomery, Md. 


Prince Georges, Md.. 


Camden, N. J. 
Duval, Fla. 
Macomb, Mich. 
Bristol, Mass. 


Du Page, Ill. 
Kent, Mich. 

Salt Lake, Utah 
Arlington, Va. 
Tulsa, Okla. 
Douglas, Neb. 
Fresno, Cal. 
Bucks, Pa. 
Monmouth, N. J. 
Sedgwick, Kans. 


Lake, til. 
Davidson, Tenn. 
Hilisborough, Fla. 
Pinellas, Fla. 
Stark, Ohio 
Henrico, Va. 
Mercer, N. J. 
Pierce, Wash. 
Mahoning, Ohio 
Albany, N. Y. 


Luzerne, Pa. 
Spokane, Wash. 
Kern, Cal. 
Westmoreland, Pa. 
Berks, Pa..... 

El Paso, Tex. 
Lancaster, Pa. 
Broward, Fla. 

St. Joseph, Ind. 
Polk, lowa 


Riverside, Cal. 
Morris, N. J... . 
Mecklenburg, N. C. 
Pima, Ariz. 

San Joaquin, Cal. 
Ingham, Mich. 
Allen, Ind. 

De Kalb, Ga... 
Niagara, N. Y. 
Bernalillo, N. M. 


Fairfax, Va. 
Orange, Fla....... 
St. Clair, 1. 

Erie, Pa. 

Oneida, N. Y. 
Madison, til. 


Jefferson, Tex...... 


Plymouth, Mass. 
Peoria, tl. 
Lehigh, Pa. 


Kanawha, W. Va. 
Winnebago, Ill... 


CITY 


Springfield 
Flint 


St. Paul 

New Brunswick 
Oklahoma City 
Wilmington 
Rockville 
Hyattsville 
Camden 
Jacksonville 
Mount Clemens 
New Bedford 


Elmhurst 
Grand Rapids 
Salt Lake City 
Alexandria 
Tulsa 

Omaha 
Fresno 

Bristol 
Asbury Park 
Wichita 


Waukegan 
Nashville 
Tampa 

St. Petersburg 
Canton 
Richmond 
Trenton 
Tacoma 
Youngstown 
Albany 


Wilkes-Barre 
Spokane 
Bakersfield 
Greensburg 
Reading 

El Paso 
Lancaster 


Fort Lauderdale 


South Bend 
Des Moines 


Riverside 
Merristown 
Charlotte 
Tucson 
Stockton 
Lansing 
Fort Wayne 
Decatur 


Niagara Fails. . . 


Albuquerque 


Falls Church 
Oriando 

East St. Louis 
Erie 

Utica 

Alton 
Beaumont 


. Brockton. ... 
..Peoria...... 
.... Allentown 


Charleston 


. . Rockford 


sands) 


. 150 
992 


663 633 
662 282 
652.954 


649 718 
648 ,457 
644,164 
639,707 
636 ,662 
633,146 
611,119 
608 ,404 
597 ,882 
591,410 


589 , 590 
578 ,498 
565,103 


474 824 


473 ,788 
469 , 258 
466 .614 
466 478 
462 ,432 
457,114 
453,261 
450.730 
446 .890 
445 299 


444 589 
443.488 
442 458 
440 , 262 
439,785 


439,193 


Group 


LEADING 
CITY 


Lorain 
Mobile 
Binghamton 
West Palm Beach 


Lorain, Ohio.... 
Mobile, Ala. 
Broome, N. Y. 
Paim Beach, Fla. 


Salinas 
Little Rock 
Duluth 


Monterey, Cal. 
Pulaski, Ark. 
St. Louis, Minn. 
Kane, Ill. Aurora 

Beaver, Pa. .. .Beaver Falls 
Lackawanna, Pa..... Scranton. 
Chester, Pa. ...West Chester 
Guilford N. C. Greensboro 
Nueces, Tex... . ....Corpus Christi... 
New London, Conn... New London 


Trumbull, Ohio Warren. . ‘ 
Hamilton, Tenn... . .Chattanooga. . 
Knox, Tenn. Knoxville 
Schenectady, N. Y.. .Schenectady 
Burlington, N. J. Burlington 
Washington, Pa. Washington 
Butler, Ohio Hamilton 
Northamp Pa... .Bethleh 
Ventura, Cal. .. Ventura 

Will, Hil. Joliet 


Caddo, La. Shreveport 
Saginaw, Mich... .. .Saginaw 
Anne Arundel, Md... Annapolis 
Wyandotte, Kans... . Kansas City 
Rock Island, tll...... Rock Island 
Marin, Cal. San Rafael 
Travis, Tex. . . Austin. .... 
Orange, N. Y. Newburgh ; 
Newport News, Va...Newport News 
Vanderburgh, Ind... . Evansville 
Johnson, Kans. Suburb of 
Kansas City 
Jefferson, La........Gretna 
Hillsborough, N. H... Manchester 
Lubbock, Tex.......Lubbock... 
Dutchess, N. Y..... . Poughkeepsie 
Cumberland, Me... . Portland 
Kalamazoo, Mich... . Kalamazoo. . 
Santa Barbara, Cal...Santa Barbara 
Cambria, Pa. .. Johrstown 
Washtenaw, Mich....Ann Arbor 


Greenville, S. C.. . 
Sangamon, lll... . 
3rd Judicial Division, 
Alaska 
Forsyth, N. C. 
Polk, Fla. 
Lancaster, Neb. 
Ailantic, N. J. 
Sonoma, Cal... .. 
Champaign, tIl.. 
Rensselaer, N. Y.. 


Greenville 
Springfield 


Anchorage 

. .Winston-Salem 
Lakeland. ... 
Lincoln 
Atlantic City... .. 
Santa Rosa 
Champaign. . 
Troy 


Clark, Nev...... Las Vegas 
Chatham, Ga. Savannah 

Ch - ¥....4 wn 
Escambia, Fla... Pensacola 
Berkshire, Mass... . . Pittsfield 
Berrien, Mich.......Benton Harbor... 
Muscogee, Ga. Columbus 
Somerset. N. J... 

Racine, Wisc. 

Lane, Ore...... 


Total Above Counties. 
% of U.S. A. 


sands) 


318,376 


310,203 
306 ,418 


306 , 363 
298 ,956 
298 ,601 
297 ,382 
296 674 
291,315 
291,184 
290 ,812 


290 ,422 
290,159 
286 612 
286 , 108 
284 ,856 
284.455 
283 ,395 
282,613 
279,649 


SALES MANAGEMEN) 


Fair fie 
Montg 
New ¢ 
Weste 
Nassa 


Lake, 

Hartfe 
Union, 
Norfol 
Du Pa 


Berger 
Ariing! 
Monig 
San MV 
Merce 
New + 
Delaw: 
Distric 
Essex, 
Morris 


San Fr 
Cook, 

Burling 
Middle 
Honok 
Cuyahe 
Wayne 
Middle 
Prince 
Lucas, 


Montes 
New L 
New Y 

Cour 
St. Jos 
Kane, | 
Fairfax 
Contra 
Frankii 
Suffolk 
Hamp 


Inghan 
Monige 
Oakian 
Sacram 
Passaic 
De Kal 
Schene 
Washte 
Chester 
Genese 


San Di: 
Alamed 
Dane, | 
Mahon 
Lancas 
Hudsor 
Camde 
Peoria, 
Monroe 
Winnet 


Lake, | 
Dutehe 
Moninc 
Rock |: 
Alleghe 
Lorain, 
Milwa 
© Sm. 


JUL 


COUNTY 
and 
T 


Fairfield, Conn, 


Montgomery, Md... 
New Castle, Del... . 


Westchester, N. Y.. 


Nassau, N. Y....... 


SO? ee 
eS ee 


Norfolk, Mass, 
Du Page, ti 


Bergen, N. J....... 
Arlington, Va. 
Montgomery, Pa. 
$a Mateo, Cal. 
Mercer, N. J. 

New Haven, Conn. 
Delaware, Pa. 


District of Columbia 


San Francisco, Cal.. 
SE 
Burlington, N. J.... 
Middlesex, Mass... 
Honolulu, Hawail.. 
Cuyahoga, Ohio. ... 
Wayne, Mich. 

Middiesex, N. J... 


Monterey, Cal...... 


New London, Conn... 


New York City (5 
Counties), N. Y. 
St. Joseph, ind... .. 
Kane, lil. 
Fairfax, Va......... 
Contra Costa, Cal... 
Franklin, Ohio 
Suffolk, Mass. 


Hampden, Mass..; . . 


Ingham. Mich,.... . 
Montgomery, Ohio 
Oakland, Mich. . 
Sacramento, Cal. 
Passaic, N. J....... 
De Kalb, Ga....... 
Schenectady, N. Y. 


Washtenaw, Mich... 


Chester, Pa........ 
Genesee, Mich... . . 


San Diego, Cal... .. 
Alameda, Cal. 
Dane, Wisc... .... 
Mahoning, Ohio 


Lancaster, Pa... .. j 


Hudson, N. J...... 
Camden, N. J. 
Peoria, til, 


Lake, Ind.......... 
Dutchess, N. Y..... 


Monmouth, N. J..... 


Rock (sland, tl... 
Allegheny, Pa...... 
Lorain, Ohio....... 
Milwaukee, Wise... 


Per Household Effective Buying Income, 200 Leading Counties 


Estimates, 1959, for the 200 counties leading in population 


LEADING 
CITY 
Bridgeport 


Rockville 
Wilmington 


Hempstead 
Township 
Waukegan....... 


Hartford ....... 


. Hackensack. .... 
. Alexandria 
. Norristown 


San Mateo...... 
Trenton 


San Francisco... . 
Chicago......... 
Burlington....... 
Cambridge. ..... 


. Honolulu 


Cleveland 


_ Sue 
. New Brunswick. . 
Prince Georges, Md.. 
Lucas, Ohio. ..... : 


Salinas.......... 
New London. . 


.New York City... 


South Bend...... 


Lansing......... 
Davton. 


West Chester... . 
Flint 


>. 


.Rochester....... 


Rockford........ 


ee 
Poughkeepsie... . 


Milwaukee. . . . 


Yonkers......... 


“NET E.B.I 
PER 


0 


Esti.: ates Group 


9.631 1 
9,178 2 
9,157 3 
8,928 4 


8,595 1 

8.540 " 
8,492 12 
8.353 13 
8.350 14 
8.315 15 
8.193 16 
8,180 17 
8,158 18 
8,135 19 
8,071 20 
8.056 21 
8,021 22 
8.010 23 
7,898 24 
7,836 25 
7.754 26 
7 718 27 
7.655 28 
7.649 29 
7,638 30 
7,608 31 
7,606 32 
7,599 33 
7,553 x 
7,528 35 
7,620 36 
7,508 37 
7,486 38 
7,473 39 
7,468 40 
7,451 41 
7,446 42 
7,443 43 
7,408 44 
7,400 45 
7,396 46 
7,362 47 
7,336 48 
7,335 49 
7,267 50 
7,257 51 
7,236 


7,192 

7,192 56 
7,173 

7,172 59 
7,153 60 
7,128 61 
7,122 62 
7,121 63 
7,113 64 
7,086 65 
7,059 66 
7,037 67 


COUNTY 
and 
STATE 


Will, Til. 
Hennepin, Minn. 
Onondaga, N. Y. 


Los Angeles, Cal. 
Philadelphia, Pa... . 
Beaver, Pa......... 
Marion, Ind........ 
Santa Clara, Cal. 


Worcester, Mass..... 


Macomb, Mich... . . 


Butler, Ohio. ....... 


Denver, Colo........ 


Lehigh, Pa. ....... 


Niagara, N. Y....... 


Broome, N. Y....... 


Essex, Mass........ 


Ventura, Cal........ 
Summit, Ohio....... 


Narth: 


Nor Pa... 


St. Louis, Mo....... 
Baltimore, Md...... 
East Baton Rouge, 
Mii acikess sewn 
Jackson, Mo....... 
Suffolk, N. Y....... 
Anne Arundel, Md. 
BR, FRc cccscess 


Bernalitilo, N. M..... 
Buske, Pa.......00.. 
Trumbull, Ohio. . . . 


Mecklenburg, N. C... 


Fulton, Ga.......... 
Henrico, Va......... 
Newport News, Va. 
San Joaquin, Cal. 
Muscogee, Ga. 
Kalamazoo, Mich... 


Lubbock, Tex... .. 
Dauphin, Pa....... 
Hamilton, Ohio... . 
Kent, Mich......... 
Madison, lil......... 
Stark, Ohio......... 
Hillsborough, N. H... 
Douglas, Nebr....... 
King, Wash......... 
Guilford, N. C.. 


Mertelk, Va... ...05.- 
Plymouth, Mass. 
Saginaw, Mich. . 
Wake, N.C........ 
PON ie cae 
Kanawha, W. Va... 
Oneida, N. Y........ 
Orange, N. Y. 

El Paso, Tex....... 


Harris, Tex......... 


Roanoke, Va........ 


Salt Lake, Utah... 
Providence, R. |. 
Richland, S. C. 


NET E.B.1. 
PER 


Esisnaies Group 


7,022 68 
6,997 69 
6,993 70 
6,979 71 
6,976 72 
6,963 73 
6,962 74 
6 937 75 
6 937 75 
6 926 77 
6.917 78 
6,916 79 
6,899 80 
6 897 81 
6.893 


6,866 

6.861 87 
6,854 88 
6,850 89 
6 ,832 90 
6.812 91 
6,802 82 
6.788 93 
6.785 94 
6.784 95 
6,773 96 
6.770 97 
6.745 98 
6.744 99 
6,726 100 
6,697 101 
6.690 102 
6.675 103 
6.651 104 
6.647 105 
6.644 106 
6.643 107 
6.630 108 
6.621 109 
6,612 110 
6.611 mW 
6.603 112 
6.564 113 
6.558 114 
6.540 115 
6,530 116 
6.525 117 
6,494 118 
6,483 119 
6,482 120 
6,444 121 
6,421 122 
6,415 123 
6.410 124 
6.408 125 
6.397 126 
6 396 127 
6.392 128 
6.390 129 
6 ,383 130 
6.362 131 
6,328 132 
6,318 133 
6,282 134 
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1960 


COUNTY 
and 
STATE 


Polk, lowa....... 
Atlantic, N. J....... 
Fresno, Cal....... 
Cumberland, Me... 
Pierce, Wash. 

St. Clair, tl 


Ss GOR. ccedenes 


Pima, Ariz.......... 
Spokane, Wash. 


San Bernardino, Cal.. 


Richmond, Ga...... 


Orange, Cal......... 


LEADING 
CITY 
Des Moines. .... 


Atlantic City..... 
Fresno........ 2° 


-Portiand........ 
Pe ae 


New Bedford. . .. 
Beaumont....... 
TGOR, .. ccccees 
Spokane......... 
San Bernardino. . 
Augusta......... 


Escambia, Fla....... Pensacola....... 
Shelby, Tenn........ Memphis... ... ‘se 
Washington, Pa... ..Washington...... 
Chautauqua, N. Y.... Jamestown, ..... 
Jefferson, Ala.......Birmingham..... 
Orleans, La......... New Orleans. ... 
Forsyth, N. C....... Winston-Salem... 
Davidson, Tenn... ..Nashville........ 
Tarrant, Tex........ Fort Worth...... 
Broward, Fla........ Fort Lauderdale. . 
Westmoreland, Pa.. .Greensburg...... 
Vanderburgh, Ind... .Evansville....... 
Sedgwick, Kans.....Wichita ........ 
Nueces, Tex........ Corpus Christi. . . 
Codda, La... 2.200. Shreveport. ..... 
Maricopa, Ariz......Phoenix......... 


Oklahoma, Okla... . 
Jefferson, Ky...... 


St. Louis, Minn...... 
Jefterson, La........ 
Travia, Tex... ..s000 
Multnomah, Ore..... 
Berrien, Mich... ... 
Wyandotte, Kans... 
Luzerne, Pa. 


Oklahoma City... 


. -Louisville........ 


Benton Harbor... 
Kansas City. .... 


. Wilkes-Barre ... 


M 9g vy Ala... 
Lackawanna, Pa.... 
Orange, Fla......... 


Riverside, Cal....... 
Knox, Tenn........ 
Pinellas, Fla... ... 
Fayette, Pa........ 
Bexar, Tex........ 
Mobile, Ala........ 
Schuylkill, Pa... ... 
Greenville, S.C... . 
Hinds, Miss. 
Pulaski, Ark. 


Chatham, Ga. 
Palm Beach, Fla. 
Hillsborough, Fla... 
Hamilton, Tenn... . 
Pek Fie... ....... 
Sparianburg, S. C. 
Yakima, Wash. 
Charleston, S.C... 
Cameron, Tex... . 
Hidalgo, Tex....... 


Riverside........ 
Knoxville 


. St. Petersburg. 


Uniontown....... 
San Antonio 
Mobile 

Pottsville 
Greenville 
Jackson 

Little Rock 


Savannah.... 


..West Palm Beach 


Tampa 


. Chattanooga 


Lake and 
Spartanburg 
Yakima 
Charleston 
Harlingen. . 
McAllen 


Per Household Income, U.S.A... . 


Per Capita Effective Buying Income, 200 Leading Counties 


Estimates, 1959, for the 200 counties leading in population 


NET E.B.I. NETE.B). ; ony wer NET E.B.I. 
PER PER PER 
CAPITA CAPITA ‘ai CAPITA 
COUNTY Rank COUNTY ank COUNTY a 
a LEADING . a LEADING in oon LEADING 7 
STATE CITY Estimates Group STATE CITY 


Estimates Group STATE CITY Estimates Gri 


San Francisco, Cal.. San Francisco 2,862 1 Orange, Cal. Santa Ana — > 68 J ae, eee 1,858 136 
Fairfield, Conn. Bridgeport 2,822 2 Onondaga, N. Y.....Syracuse........ 2,079 69 Lubbock, Tex...... Lubbock........ 1,857 136 
San Mateo, Cal. San Mateo 2,657 3 San Joaquin, Cal... . Stockton... .. 2,068 70 Pierce, Wash...,,...Tacoma......... 1,854 13 
Westchester, N.Y... Yonkers 2,642 4 Plane, Avis... .ccac.. TUCOOR. ....20006 1,854 13 
Nassau, N, Y Hempstead Lancaster, Pa. Lancaster. ... 2,064 71 Broward, Fla........Fort Lauderdale.. 1,851 139 
Township 2,630 5 Summit, Ohio. ...... Akron — 2,058 72 Saginaw, Mich... ...Saginaw......... 1,851 13 
Bergen, N. J Hackensack 2,617 6 Broome, N. Y. Binghamton 2,057 73 
New Castile, Del. Wilmington 2,610 7 Lake, Ind. a 2,055 74 Riverside, Cal.......Riverside........ 1,847 14 
Union, N. J. Elizabeth 2,569 8 Berks, Pa. Reading 2,054 75 Palm Beach, Fla.....West Palm Beach 1,847 141 
Montgomery, Md... Rockville 2,563 9 Allegheny, Pa...... . Pittsburgh 2,050 76 Salt Lake, Utah... .. Salt Lake City... 1,838 143 
Hartford, Conn. Hartford 2,532 10 Dane, Wisc.........Madison 2,044 77 Cumberland, Me.....Portiand........ 1,837 14 
Lorain, Ohio a PP 2,044 77 Lane, Ore.......... Eugene -- 1,837 144 
Arlington, Va. Alexandria 2,512 11 Philadelphia, Pa. Philadeiphia..... 2,041 79 Norfolk, Va........ ae 1,827 146 
Du Page, til. Elmhurst 2,504 12 Erie, N. Y. Buffalo...... 2,040 80 Tarrant, Tex........Fort Worth...... 1,822 147 
Cook, ti. Chicago 2,503 13 Orange, Fla......... Orlando......... 1,820 148 
Norfolk, Mass. Quincy 2,459 14 Madison, lil. BS ao xtvneks 2,039 81 St. Louis, Minn......Duluth.......... 1,803 149 
Lake, til. Waukegan 2,423 15 Kern, Cal. Bakersfield. ..... 2,035 82 Honolulu, Hawaii....Honolulu........ 1,802 150 
Essex, N. J. Newark 2,422 16 Polk, lowa ......Des Moines..... 2,034 83 
New Haven, Conn.. .New Haven 2,415 17 Niagara, N. Y.......Niagara Falls.... 2,034 83 Wyandotte, Kans... . Kansas City. .... 1,800 151 
District of Columbia. Washington 2,393 18 Will, 1. Joliet. ... an 2,034 83 Jefferson, Tex....... Beaumont....... 1,791 152 
New York City (5 Ramsey, Minn... ...St. Paul.... . 2,030 86 Berrien, Mich...... Benton Harbor... 1,788 153 
Counties), N. Y....New York City 2,388 19 Mahoning, Ohio Youngstown..... 2,026 87 Orieans, La......... New Orleans.... 1,785 154 
Alameda, Cal. Oakland 2,386 20 Prince Georges, Md..Hyattsville...... 2,025 88 Mecklenburg, N. C...Charlotte........ 1,785 154 
Fairfax, Va......... Falls Church..... 2,024 89 Jefferson, Ky....... .Louisville........ 1,774 156 
Los Angeles, Cal. Los Angeles 2,338 21 Ventura, Cal. . (ee 2,019 90 Muscogee, Ga....... Columbus....... 1,766 157 
Cuyahoga, Ohio Cleveland 2,338 21 Kanawha, W. Va.....Charleston....... 1,761 158 
Sebenectady, N. Y.. ._ Schenectady 2,330 23 Worcester, Mass.....Worcester..... 2,016 91 Beth, Fei c.ccevcee Jacksonville. .... 1,745 158 
Lucas, Ohio. . . Toledo 2,328 24 Multnomah, Wash...Portland........ 2,014 92 Roanoke, Va........Roanoke........ 1,742 160 
Delaware, Pa. Chester 2,323 25 Burlington, N. J.....Burlington.... 2,014 92 
Sacramento, Cal. Sacramento 2,319 26 Kent, Mich... .. Grand Rapids... 2,003 g4 Newport News, Va...Newport News... 1,741 161 
Montgomery, Pa. Norristown 2,308 27 Lehigh, Pa..........Allentown....... 1,993 95 Cate, baie csc scsee Shreveport...... 1,732 162 
Passaic, N. J. Paterson 2,301 28 Douglas, Nebr. Omaha......... 1,991 96 Washington, Pa... ..Washington...... 1,727 163 
Jackson, Mo. Kansas City. 2,289 23 Spokane, Wash. Spokane......... 1,987 97 Shelby, Tenn........ Memphis........ 1,722 164 
Denver, Colo. Denver 2,263 30 Kalamazoo, Mich....Kalamazoo..... 1,982 98 Maricopa, Ariz... .. . ees 1,720 165 
Butler, Ohio ... Hamilton : 1,980 99 Anne Arundel, Md...Annapolis...... . 1,707 166 
Winnebago, tl. Rockford 2,260 31 Bucks, Pa... Bristol. . . . 1,978 100 Jefferson, Ala....... Birmingham..... 1,706 167 
Morris, N. J. Morristown 2,258 32 Davidson, Tenn... . .Nashville........ 1,706 167 
Monterey, Cal. Salinas 2,248 33 Plymouth, Mass. Brockton 1,972 101 Guilford, N. C....... Greensboro... ... 1,705 169 
St. Joseph, Ind. South Bend 2,246 Ke] Dauphin, Pa........Harrisburg. . . 1,972 101 of ee | reer 1,683 170 
Mercer, N. J. Trenton 2,245 35 a | 1,970 103 
Kane, lil. Aurora 2,232 36 Tulsa, Okla. —S 860 1,969 104 Westmoreland, Pa.. .Greensburg..... . 1,682 171 
Middlesex, Mass... Cambridge. . 2,228 37 Dallas, Tex... .. Dallas. ... 1,966 105 Hillsborough, Fla....Tampa.......... 1,666 172 
Wayne, Mich. Detroit 2,225 38 Atlantic, N. J.... Atlantic City. 1,966 105 Forsyth, N.C....... Winston-Salem... 1,644 173 
Franklin, Ohio Columbus 2,224 39 Sedgwick, Kans.....Wichita......... 1,962 107 Lackawanna, Pa.....Scranton........ 1,640 174 
New London, Conn... New London 2,224 39 Northampton, Pa... .Bethlehem...... . 1,958 108 Jefferson, La........ es ancknass 1,636 175 
Washtenaw, Mich....Ann Arbor....... 1,958 108 Travis, Tex......... Pc oc cvcecee 1,624 176 
Monroe, N. Y. Rochester 2,223 41 Beaver, Pa..........Beaver Falis..... 1,951 110 Richmond, Ga....... Augusta......... 1,623 177 
Peoria, til. Peoria 2,219 42 Pulaski, Ark........ Little Rock...... 1,618 178 
Montgomery, Ohio... Dayton 2,209 43 Hillsborough, N. H...Manchester...... 1,951 110 Escambia, Fla...... Pensacola....... 1,614 179 
King, Wash. Seattle 2,203 44 Baltimore, Md...... .Baltimore.... . 1,944 112 Luzerne, Pa........ Wilkes-Barre.... 1,610 180 
Middlesex, N. J. New Brunswick 2,202 45 PU, Gtiscéccccsc FRB ccescs 1,941 113 
Marion, Ind. Indianapolis 2,200 46 San Bernardino, Cal..San Bernardino.. 1,936 114 Montgomery, Ala... . Montgomery... . . 1,602 181 
Hampden, Mass. Springfield 2,197 47 Pinellas, Fla.. .. St. Petersburg... 1,933 115 POR, PU. cccvicee Lakeland........ 1,601 182 
Ingham, Mich...... . Lansing 2,197 47 Chester, Pa.........West Chester.... 1,922 116 Nueces, Tex........ Corpus Christi... 1,589 183 
Contra Costa, Cal... . Richmond 2,194 49 Stark, Ohio........ Canton......... 1,917 117 Chatham, Ga........Savannah....... 1,585 184 
Rock Island, til. Rock Island 2,185 50 Chautauqua, N. Y.... Jamestown... .. 1,916 118 Waa, 0. Gasn.ccces TRIER... ccccves 1,578 185 
Trumbull, Ohio. ....Warren......... 1,914 119 Cambria, Pa... .....Johnstown....... 1,561 186 
De Kalb, Ga. Decatur 2,165 51 Orange, N. Y.. ..Newburgh....... 1,912 120 Schuylkill, Pa....... Pottsville........ 1,545 187 
Hennepin, Minn. Minneapolis 2,148 52 Knox, Tenn......... Knoxville........ 1,544 188 
San Diego, Cal. San Diego... 2,141 53 Harris, Tex.........Houston. . 1,909 121 Hamilton, Tenn... . . Chattanooga. .... 1,532 189 
Albany, N. Y. Albany... 2,141 53 Fresno, Cal.........Fresno.......... 1,908 122 Yakima, Wash.......Yakima......... 1,525 190 
Genesee, Mich. Flint 2,140 55 Macomb, Mich... ... Mount Clemens... 1,905 123 
Santa Clara, Cal.....San Jose 2,134 56 Providence, R. |..... Providence. .... 1,892 124 Fayette, Pa......... Uniontown....... 1,522 191 
Monmouth, N. J..... Asbury Park 2,133 57 Dutchess, N. Y..... . Poughkeepsie 1,888 125 Mobile, Ala.......:. aa 1,515 192 
Suffolk, Mass... ... .Boston 2,129 58 East Baton Rouge, Greenville, S. C.... .Greenville....... 1,503 193 
Camden, N. J. . Camden 2,126 59 La...............Baton Rouge..... 1,887 126 Bexar, Tex......... San Antonio..... 1,498 194 
Oakland, Mich. Pontiac 2,121 60 Oklahoma, Okla... ..Oklahoma City 1,886 127 Hinds, Miss......... Jackson ........ 1,480 195 
Bernalillo, N. Mex.. Albuquerque..... 1,878 128 Richland, S. C.......Columbia........ 1,419 196 
Hudson, N. J. Jersey City...... 2,118 61 St. Clair, Hl... .. East St. Louis 1,874 129 Charleston, S. C.....Charleston....... 1,314 197 
St. Louis, Mo. St. Lowis........ 2,103 62 Bristol, Mass. New Bedford 1,873 130 Spartanburg, S. C....Spartanburg. .... 1,312 198 ‘ 
Dade, Fla... eee 2,101 63 Cameron, Tex....... Harlingen. ...... 1,143 198 oS 
Milwaukee, Wise... .Milwaukee 2,099 64 Oneida, N. Y........ Utica... . 1,868 131 Hidalgo, Tex........ MecAllen......... 9740 «= 200 
Essex, Mass. BE, oscteniaut 2,004 65 Suffolk, N. Y....... Patchogue....... 1,860 
Alien, Ind. .... Fort Wayne...... 2,082 66 Henrico, Va.........Richmond....... 1,859 133 = Per Capita income, U.S.A........... 
Hamilton, Ohio Cincinnati....... 2,089 67 Vanderburgh, ind... .Gwansville....... 1,859 
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Have you She’s a daughter of the new South. Bright. Alert. 


Wholesome. Symbol of a unique market in South Carolina, 


heard 


where marketers (who see through the fallacy 


of rigid buying based on Standard Metropolitan 
about 


Areas) find an agricultural-industrial market of 


Fl orence? 215,000 tv homes, effectively covered by one station: 


@)wBTWw 


Florence, South Carolina 


Channel 8 « Maximum power 
« Maximum value 
¢ Represented nationally 
by CBS Tv Spot Sales 


A Jefferson Standard station affiliated with 
WBT and WBTYV, Charlotte, N.C. 


COUNTY 


New York City (5 
Counties), N. Y 
Los Angeles, Cai 
Cook, tii 
Wayne, Mich. 
Philadelphia, Pa 
Cuyahoga, Ohio 
Allegheny, Pa. 
Nassau, N. Y 


St. Louis, Mo. 
Baltimore, Md. 


Harris, Tex. 
Middlesex, Mass. 
Milwaukee, Wisc 
Essex, N. J. 

Erie, N. Y. 

Dallas, Tex 
Alameda, Cal. 

San Diego, Cal. 
District of Columbia 
Suffolk, Mass 


Dade, Fla 
Hamilton, Ohio 
San Francisco, Cal. 
Westchester, N. Y. 
King, Wash. 
Hennepin, Minn. 
Bergen, N. J. 
Hudson, N. J. 
Jackson, Mo. 
Orleans, La. 


Bexar, Tex. 
Franklin, Ohio 
Maricopa, Ariz. 
Marion, ind. 

New Haven, Conn. 
Fulton, Ga. 
Hartford, Conn... 
Fairfield, Conn. 
Providence, R. |. 
Jefferson, Ala. 


Denver, Colo. 
Tarrant, Tex. 
Norfolk, Va 
Shelby, Tenn 
Essex, Mass 
Jefferson, Ky 
Monroe, N. Y. 
Santa Clara, Cal. 
Multnomah, Ore 
Union, N. J. 


Lake, Ind. 
Delaware, Pa. 
Worcester, Mass. 
Summit, Ohio 
Lucas, Ohio 
Orange, Cal. 
Montgomery, Ohio 
Oakland, Mich. 
San Mateo, Cal. 
Norfolk, Mass. 


Oklahoma, Okla. 
Ramsey, Minn, 
Honolulu, Hawaii 
Passaic, N. J. 
Hillsborough, Fla. 
Hampden, Mass. 
Duval, Fla. 
Bristol, Mass. 


Urbanized Population, 200 Leading Counties 


Estimates, January |, 1960, for the 200 counties leading in this category 


LEADING Est. (in in 
CITY thousands) Group 


New York City 
Los Angeles 
Chicago 
Detroit 
Philadeiphia 
Cleveland 
Pittsburgh 
Hempstead 
Township 
St. Louis 
Baltimore 


NOQewn — 


Houston 
Cambridge 
Milwaukee 
Newark 
Buftalo 
Dallas 
Oakland 
San Diego 
Washington 
Boston 


wonhna-ees 


Miami 
Cincinnati 
San Francisco 
Yonkers 
Seattle 
Minneapolis 
Hackensack 
Jersey City 
Kansas City 
New Orleans 


—w-oewmaeaa- — ~ 


San Antonio 
Columbus 
Phoenix 
Indianapolis 
New Haven 


... Atlanta 
.. Hartford 
. .Bridgeport 


Providence. . 


. Birmingham 


Denver 
Fort Worth 
Norfolk 
Memphis 
Lynn 
Louisville 
Rochester 
San Jose 
Portland 
Elizabeth 


> > 
wn 


Sse2eaE 


Gary 
Chester 
Worcester 
Akron 
Toledo 
Santa Ana 
Dayton 
Pontiac 
San Mateo 
Quincy 


Oklahoma City 
St. Paul 
Honolulu 
Paterson 
Tampa. .. 
Springfield 
Jacksonville 
New Bedford 


an 
= 


SSer2saers2Ree 


COUNTY 
and 
STATE 


Douglas, Nebr. 
Sacramento, Cal. 


Camden, N. J. 
Luzerne, Pa. ' 
Middlesex, N. J... 
Montgomery, Pa. 
El Paso, Tex..... 
San Bernardino, Cal. 
Salt Lake, Utah 
Henrico, Va. 
Sedgwick, Kans. 
Onondaga, N. Y. 


Davidson, Tenn. 
Tulsa, Okla. 
Contra Costa, Cal. 
Kent, Mich... ..... 
Genesee, Mich... 
Prince Georges, Md.. 
Pinellas, Fia.. . 
Pima, Ariz... ... 
Mahoning, Ohio 


LEADING 
ciTY 


Omaha 
Sacramento 


Camden 


.. Wilkes-Barre 
New Brunswick. . 


Norristown 
El Paso.... 


San Bernardino. . 


Salt Lake City 


.. Richmond 
. Wichita. .... 
. Syracuse 


. .Nashville 


Hyattsville 


St. Petersburg... 


Mobile, Ala... .. 


Polk, lowa 
Macomb, Mich. 
Stark, Ohio 
Lackawanna, Pa. 
Jefferson, Tex..... 
New Castle, Del.. 
Mercer, N. J. ‘ 
Arlington, Va........ 
Du Page, til. 
Spokane, Wash. 


Bernalillo, N. M. 
Nueces, Tex....... 
Albany, N. Y........ 
Suffolk, N. Y....... 
Montgomery, Md... . 
Pulaski, Ark 

Pierce, Wash. 

Travis, Tex. 
Mecklenburg, N. C... 
Kern, Cal......... 


Fresno, Cal....... 
St. Joseph, Ind... .. 
Newport News, Va. 
Erie, Pa 

East Baton Rouge, 
Hamilton, Tenn... . . 
Guilford, N. C....... 
Monmouth, N. J..... 
Ingham, Mich... . . . 

Oneida, N. Y.... 


Berks, Pa. eta 
San Joaquin, Cal.. . 
St. Clair, i 


St. Louls, Minn. 
Broward, Fla........ 


Mobile.......... 
..Des Moines. . .. 


Mount Clemens. . 


.. Beaumont 
. Wilmington 


Albuquerque... . 


.Corpus Christi. . . 


. Bakersfield 


.. Fresno. . 


South Bend 
Newport News 


Sa 


..Baton Rouge 


Fort Lauderdale. . 


Caddo, La.......... 


Allen, ind. , 
Wyandotte, Kans... 


COUNTY 
and 
STATE 
Lubbock, Tex.. 
Peoria, Ill.......... 


Broome, N. Y. 
Madison, tll...... 


Vanderburgh, Ind. 
Chatham, Ga 
Muscogee, Ga. 
Winnebago, Ill... .. 
Riverside, Cal. 
Northampton, Pa. 
Beaver, Pa....... 
Cumberland, Me. 
Jefferson, La. 
Lorain, Ohio . 


Charleston, S. C. 
Richland, S. C. 
Schenectady, N. Y. 
Butler, Ohio 

Dane, Wisc. 

Hinds, Miss. 

Montg y, Ala.... 


.. Riverside 


LEADING 
CITY 


Binghamton 
Alton. .... 


Evansville 
Savannah 
Columbus 
Rockford 


Bethlehem 
Beaver Falls 
Portland 
Gretna 
Lorain 


~bhoeouaunnow 


Charleston 
Columbia 
Schenectady 
Hamilton 
Madison 
Jackson 


Bonne @ & 


Lancaster, Nebr.. . 
Shawnee, Kans. 
Richmond, Ga. 


Kane, Ill. 
Hidalgo, Tex. 


Lincoln 


.. Topeka 
. Augusta. . 


eee 


. Johnstown 


Saginaw, Mich... .. 
Hillsborough, N. H.. 
Atlantic, N. J....... 
Wichita, Tex....... 
Rock Island, tli 


Manchester..... . 
Atlantic City 


. Wichita Falls... . 


Rock Island 


Winston-Salem... 


Galveston, Tex. 
Morris, N. J... . 
Palm Beach, Fla. 
York, Pa. 


Greenville, S$. C. 
Escambia, Fla. 
Greene, Mo....... 
Berkshire, Mass... . 
Schuylkill, Pa 
SN ee 
McLennan, Tex... . . 
Kalamazoo, Mich... . 


Galveston. .. 
Morristown 
West Palm Beach 


.. York 


. Greenville 
..Pensacola...... 
. Springfield 


Pittsfield........ 


Calhoun, Mich... .. . 


Sangamon, Ill... ... 


Monterey, Cal...... 
Black Hawk, lowa.. 
Harrison, Miss. 
Marin, Cal... 
Kenton, Ky.. 
Pueblo, Colo. 
Rensselaer, N. Y. 


Total Above Countie 


% of U.S.A..... 


. Salinas 
. Waterloo 


San Rafael 
Covington 
Pueblo... 
Troy 


are eee es ® 


.. 74.3095 
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SALES MANAGEMENT 


COUNTY 
and 
STATE 


New York City (5 
Counties), N. Y. 

Los Angeles, Cal. 

Cook, I. 

Wayne, Mich. 


Total Retail Sales, 200 Leading Counties 


LEADING 
CITY 


New York City 
Los Angeles. . 


.Chicago... . 


Detroit 


Philadelphia, Pa. 
Cuyahoga, Ohio 
Allegheny, Pa. 
St. Louis, Mo. 
Nassau, N. Y. 


Baltimore, Md. 


Harris, Tex. 
Suffolk, Mass. 
Dade, Fla. 

Dalias, Tex... .. 
Middlesex, Mass. 
King, Wash... 
District of Columbia 


Cleveland. . . 
Pittsburgh 
St. Louis. . 
Hempstead 
Township 
Baltimore. . 


Houston 
Boston 


.Miami 
.Dallas. . . 


Cambridge 


. Seattle 


Washington 


Milwaukee, Wisc. 
Essex, N. J. 
Erie, N. Y. 


Hennepin, Minn. 
San Diego, Cal... 
San Francisco, Cal. 
Alameda, Cal. 
Westchester, N. Y. 
Hamilton, Ohio 
Jackson, Mo. 
Fulton, Ga. 
Marion, Ind. 
Bergen, N. J. 


Hartford, Conn. 
Oakland, Mich. 
Franklin, Ohio 
Denver, Colo. 
Fairfield, Conn. 
New Haven, Conn.. 
Santa Clara, Cal... 
Multnomah, Ore. 
Orange, Cal. 
Maricopa, Ariz... . 


Orleans, La. 
Suffolk, N. Y. 
Union, N. J... 
Tarrant, Tex. 
Monroe, N. Y. 
Shelby, Tenn. 
Jefferson, Ky. 
Sacramento, Cal. 
Essex, Mass. 
Montgomery, Ohio 


Bexar, Tex. 
Providence, R. |... 
Jefferson, Ala... 
Montgomery, Pa. 


Summit, Ohio 
Worcester, Mass. 
Hudson, N. J. 
Lake, Ind....... 
San Mateo, Cal. 
Lucas, Ohio... 


Norfolk, Mass. 
Delaware, Pa....... 


San Bernardino, Cal.. 


Milwaukee 
Newark 
Buffalo 


Minneapolis 
San Diego 
San Francisco 
Oakland 
Yonkers 
Cincinnati 


indianapolis 
Hackensack 


Hartford. . 
Pontiac 
Columbus. . 
Denver 
Bridgeport 
New Haven 
San Jose 
Portland 
Santa Ana 
Phoenix 


..New Orleans 


Patchogue 
Elizabeth... 
Fort Worth. . 


. Rochester 


Memphis 
Louisville 
Sacramento 
Lynn 
Dayton 


San Antonio 
Providence. . 
Birmingham 
Lower Merion 

Township 
Akron 


.Worcester..... : 
.. Jersey City. . 


eR 


.. San Mateo 
. Toledo 


. Quincy 


Chester. . . 

San Bernardino. . 
Paterson........ 
Jacksonville... .. 


. .Oklahoma City... 
eS Re : 


10,312,096 
8,958,551 
7,718,437 
3,597,098 
2,536,520 
. .2, 347,689 


1 
1 


SALES 


Estimates Rank 
(in thou- in 
sands) Group 


989 , 796 
924 , 698 


onoaeskwn 


916,930 
745,175 


, 626, 062 
508 , 880 
504,984 
,463 047 


442,619 
427,354 
411,414 


, 396 ,363 


350.019 
, 337 , 796 


, 329 ,683 


... Kansas City. ....1, 
. Atlanta 


948 516 
932,226 


726 ,422 


721,421 
720,525 
710,774 


678 526 
667 ,985 
666,519 
655,370 
641 ,484 
619,314 
615,617 


606 , 448 
591 ,679 
588 ,350 
583 , 005 
579,459 
566 , 658 
563 ,756 


COUNTY 
and 
STATE 


Henrico, Va. 
Onondaga, N. Y. 
Hampden, Mass. 


Norfolk, Va. 
Pinellas, Fla. 
Fresno, Cal. 
Hillsborough, Fla. 
Davidson, Tenn. 
Salt Lake, Utah 
Broward, Fla. 
Middlesex, N. J. 
Douglas, Nebr. 
Camden, N. J. 


Kent, Mich. 
Honolulu, Hawaii 
Genesee, Mich. 
Tulsa, Okla. 
Sedgwick, Kans. 
Bristol, Mass. 
Monmouth, N. J. 
New Castle, Del. 
Contra Costa, Cal. 
Stark, Ohio 


Albany, N. Y. 
Montgomery, Md. 
Kern, Cal. 
Arlington, Va. 
Polk, lowa 
Mahoning, Ohio 
Orange, Fla. 
Riverside, Cal. 
Mecklenburg, N. C. 
Luzerne, Pa. 


Spokane, Wash. 
Macomb, Mich. 


Prince Georges, Md.. 


Mercer, N. J. 
Lake, Ill. 

Pierce, Wash. 
Bernalillo, N. M. 
El Paso, Tex. 
Lancaster, Pa. 
Palm Beach, Fla. 


Guilford, N. C. 
Bucks, Pa. 

Pima, Ariz. 
Westmoreland, Pa. 
Hamilton, Tenn. 
Allen, Ind. 

San Joaquin, Cal. 
Oneida, N. Y. 
Mobile, Ala. 
Ingham, Mich. 


Berks, Pa. 
Jefferson, Tex. 
Pulaski, Ark. 
York, Pa. 
Morris, N. J. 
Kanawha, W. Va. 
Plymouth, Mass. 
Du Page, tll. 
St. Joseph, Ind. 
East Baton Rouge, 
GA... 


Knox, Tenn. 
Peoria, Ill. 
Dauphin, Pa. 
Caddo, La........ 
Erie, Pa... . 


LEADING 
CITY 


Richmond 
Syracuse 
Springfield 


Norfolk 

St. Petersburg 
Fresno 

Tampa 

Nashville 

Salt Lake City. . 
Fort Lauderdale 
New Brunswick. . 
Omaha 

Camden 


Grand Rapids 
Honolulu 
Flint 

Tulsa 
Wichita 

New Bedford 
Asbury Park 
Wilmington 
Richmond 
Canton 


Albany 
Rockville 
Bakersfield 
Alexandria 
Des Moines 
Youngstown 
Orlando 
Riverside 
Charlotte 
Wilkes-Barre 


Spokane 

Mount Clemens 
Hyattsville 
Trenton 
Waukegan 
Tacoma 
Albuquerque 

El Paso 
Lancaster 

West Palm Beach 


Greensboro 
Bristol 


.. Tucson 


Greensburg 
Chattanooga. 
Fort Wayne 
Stockton 
Utica 

Mobile 
Lansing 


Reading 
Beaumont 
Little Rock 
York 
Morristown 
Charleston 


..Brockton.... 


Elmhurst 
South Bend 


Baton Rouge..... 


.. Knoxville 


Peoria. . 
Harrisburg 
Shreveport . 


Estimates 
(in thou- 
sands) 


562,357 
548,101 


750 
348 , 236 


344,778 
340 , 259 
339 ,976 
337,919 
336 ,961 
330,750 
329 083 
324,316 
322,178 
321 ,672 


320,513 
303,119 
301, 103 
299 , 593 
299,470 
297 ,132 
295 , 862 
295,811 
293 ,928 


293,758 


293,157 
291,876 
290 ,835 
288 989 


Rank 


in 


Group 


68 
69 
70 


71 
72 
73 
74 


COUNTY 
and 
STATE 


Kane, Ill. 
Niagara, N. Y. 
Dane, Wisc. 
Winnebago, Ill. 
Lehigh, Pa. 


Lackawanna, Pa. 
St. Louis, Minn. 
St. Clair, Hl. 
Broome, N. Y. 
Cumberland, Me 
Northampton, Pa. 
Nueces, Tex. 
Atlantic, N. J. 
Madison, Ill. 
Lubbock, Tex... 


Stanislaus, Cal. 
Santa Barbara, Cal. 
Polk, Fla. 
Hillsborough, N. H. 
Orange, N. Y. 
Travis, Tex. 

Hinds, Miss. 
Chester, Pa. 
Saginaw, Mich. 
Butler, Ohio 


Lorain, Ohio 
Monterey, Cal. 
Trumbull, Ohio 
Greenville, S. C. 
Beaver, Pa. 
Washington, Pa. 
Sangamon, Ill. 
Kalamazoo, Mich.. 
Potter, Tex. 
Forsyth, N. C. 


Sonoma, Cal. 


New London, Conn.. 


Newport News, Va. 
Will, tl. 

Ventura, Cal. 
Tulare, Cal. 
Dutchess, N. Y. 
Escambia, Fla. 
Chatham, Ga. 
Roanoke, Va. 


Fairfax, Va. 
Montg y, Ala. 


LEADING 
CITY 


Aurora 
Niagara Falls 
Madison 
Rockford 
Allentown 


Scranton 
Duluth 

East St. Louis 
Binghamton 
Portland 
Bethlehem 


Corpus Christi. . 


Atlantic City 
Alton 
Lubbock 


Modesto. . 
Santa Barbara 
Lakeland 
Manchester 
Newburgh 
Austin 
Jackson 

West Chester 
Saginaw 
Hamilton 


Lorain 
Salinas 
Warren 
Greenville 
Beaver Falls 


. . Washington 


Springfield 
Kalamazoo. . 
Amarillo 
Winston-Salem 


Santa Rosa 
New London 
Newport News 
Joliet 

Ventura 
Visalia 
Poughkeepsie 
Pensacola 
Savannah 
Roanoke 


Falls Church 


Wake, N.C... 
Vanderburgh, Ind. 
Washtenaw, Mich. 
Clark, Nev. 
Berrien, Mich. 
Linn, lowa 
Lancaster, Nebr. 
Lane, Ore. 


Cambria, Pa. 
Richland, S. C. 
Wyandotte, Kans.. 
Charleston, S.C... 
Jefferson, La. 
Rock Island, lil. 
Schenectady, N. Y. 
DeKalb, Ga... 
Anne Arundel, Md. 
Fayette, Ky. 


Montg y 
Raleigh. . . 
Evansville 
Ann Arbor 


.. Las Vegas 


Benton Harbor 
Cedar Rapids 
Lincoln 
Eugene 


Johnstown 
Columbia 
Kansas City 


. .Charleston 
..Gretna : 
Rock Island. ... 


Schenectady 


..Decatur...... 


Annapolis 
Lexington... 


Total Above Counties. 


% of U.S. A. 


277 ,427 


272,255 


246 ,941 
243,501 
243 ,349 
239 ,939 
239,170 
238,918 
238 , 867 
237,109 
232,549 
232,111 


230,782 
230,442 
227 ,655 
227 ,278 
224,481 
223 ,081 
221,988 
221,728 
220,305 
219 , 367 


216,940 
216,697 
214,728 
214,392 
214,334 
210,477 
210,100 
208 , 137 
204 ,683 
204 , 666 


204 , 287 
204 , 006 
203 ,980 
203 ,958 
203 ,090 
202 ,988 
199,751 
199,104 
198, 192 
196 ,893 


195,540 
195, 156 
194,922 
192,576 
190,652 
189 , 560 
188 ,375 
186 , 127 
185,594 
185,428 


... 137,865,314 


63.7612 


© SM, 1960. 
JULY 10, 


1960 


COUNTY 
and 
STATE 


New York City (5 
Counties), N. Y 
Suffolk, Mass 
Fulton, Ga 
Henrico, Va. 
District of Columbia 
Guilford, N. C 
Broward, Fila 
Stanislaus, Cal 
Potter, Tex. 
Atlantic, N. J 


Dade, Fla. 
Hennepin, Minn. 
Denver, Colo. 

Kane, Ill. 
Mecklenburg, N. C.. 
Jackson, Mo. 
Arlington, Va. 
Dallas, Tex 
Fayette, Ky 

Santa Barbara, Cal. 


Mercer, N. J. 
Westchester, N. Y. 
Union, N. J. 

Kern, Cal. 

Fresno, Cal. 
Bernalillo, N. M. 
Sacramento, Cal. 
Lubbock, Tex. 
Hinds, Miss. 
Lake, Hil. 


Ingham, Mich. 
Wake, N.C. 
Passaic, N. J 
Hartford, Conn 
Cumberland, Me. . 
New Castle, Del. 
Clark, Nev 
Suffolk, N. Y. 
Linn, lowa 
Hampden, Mass. 


Montgomery, Md.. 
Mahoning, Ohio 
Cook, tl. 

Fairfield, Conn. 
Montgomery, Pa. 


Orange, Fla. 
Albany, N. Y. 
Caddo, La. 
Douglas, Nebr. 
Tulare, Cal 


Hillsborough, N. H 
Monmouth, N. J. 
San Mateo, Cal 
Davidson, Tenn. 
Morris, N. J. 
Nassau, N. Y. 


Northampton, Pa 
Oakland, Mich. 
Middiesex, N. J. 
Sangamon, Ill. 


Cuyahoga, Ohio 
Polk, lowa 
Pinelias, Fla. 

New Haven, Conn. 
Peoria, Ili. 
Washtenaw, Mich... 


Retail Sales Per Household, 200 Counties 


Estimates, 1959, for the 200 


LEADING 
CITY 


New York City 
Boston 

Atlanta 
Richmond 
Washington 
Greensboro 
Fort Lauderdale 
Modesto 
Amarillo 
Atlantic City 


Miami 
Minneapolis 
Denver 
Aurora 
Charlotte 
Kansas City 
Alexandria 
Dallas 
Lexington 
Santa Barbara 


Trenton 
Yonkers 
Elizabeth 
Bakersfield 
Fresno 
Albuquerque 
Sacramento 
Lubbock 
Jackson 
Waukegan 


Lansing 
Raleigh 
Paterson 
Hartford 
Portland 
Wilmington 
Las Vegas 
Patchogue 
Cedar Rapids 
Springfield 


Rockville 
Youngstown 
Chicago 
Bridgeport 
Lower Merion 
Township 
Orlando 
Albany 
Shreveport 
Omaha 
Visalia 


Manchester 
Asbury Park 
San Mateo 
Nashville 
Morristown 
Hempstead 
Township 
Bethlehem 
Pontiac 
New Brunswick 
Springfield 


Cleveland 
Des Moines 
St. Petersburg 
New Haven 
Peoria 

Ann Arbor 


SALES 


PER 


HSLD. 


Estimates 


ewoagwoaoqadqgqgqd 


woewagaqagaqe @ 


nD 
nN 
w 


Rank 
in 
Group 


NOQesewn - 


counties leading in total retail sales 


COUNTY 
and 
STATE 


Roanoke, Va. 
Allen, ind. 

San Francisco, Cal. 
Marion, Ind. 


Franklin, Ohio 
Orleans, La. 
Richland, S. C... 
Dutchess, N. Y. 
Ramsey, Minn. 
Hamilton, Tenn. 
Essex, N. J. 
Dane, Wisc. 
Salt Lake, Utah 
Maricopa, Ariz. 


Montgomery, Ohio... 
Lancaster, Pa...... 
Santa Clara, Cat. 
Kalamazoo, Mich... 
Duval, Fla. 
King, Wash. 
East Baton Rouge, 
UB. cee ‘a 
Winnebago, tll. . 
Orange, N. Y..... 
Shelby, Tenn. 


Los Angeles, Cal. 
Onondaga, N. Y.... 
Harris, Tex... ... 
Oneida‘ N. Y. 
Sonoma, Cai. 
Kent, Mich... . 
San Joaquin, Cal... 
Hamiiton, Ohio 
Lake, Ind. 

San Diego, Cal. 


Forsyth, N.C.... 
Multnomah, Ore. 
Palm Beach, Fla.. 
Escambia, Fla. 

Mil L Wisc... 


LEADING 
CITY 


Roanoke 

Fort Wayne 
San Francisco 
Indianapolis 


. Columbus 


New Orleans 
Columbia 
Poughkeepsie 
St. Paul 


. Chattanooga 


Newark. . 


- Madison 


Salt Lake City 
Phoenix 


Dayton 


-Lancaster....... 
. San Jose.... 


Ka‘amazoo.... 
Jacksonville 
Seattle 


. Baton Rouge 


Rockford. .. 
Newburgh... 
Memphis 


Los Angeles. . 


.Syracuse..... 


Houston 


Grand Rapids 
Stockton. . 


. .Cincinnati 


Gary... 
San Diego. . 


Winston-Salem . 
Portiand. . . 


..West Palm Beach 


Pensacola. 


Montgomery, Ala.. . 
Dauphin, Pa........ 
Tarrant, Tex....... 
Camden, N. J 
Stark, Ohio 


Wayne, Mich....... 
Chester, Pa........ 
Norfolk, Mass. 
Middlesex, Mass.. . . 
Summit, Ohio 
Butler, Ohio 
Knox, Tenn. 
Polk, Fla.. 
Lehigh, Pa. 
Kanawha, W. Va. 


Essex, Mass... .. 
Hillsborough, Fila... 


Allegheny, Pa. 
Tulsa, Okla... . 
Newport News, Va. 
Saginaw, Mich... ... 


. Montgomery 


Harrisburg 


Fort Worth. . 


Camden... .. 
Canton 


C.F 
. West Chester 


Quincy 
Cambridge. . 


. Akron... 
..Hamilton. . 
. . Knoxville 


Lakeland 
Allentown. 
Charleston 


.. Lynn... 
.Tampa..... wa 
eee 


Oakland........ 
Riverside... .. 


..Pittsburgh.... 
* eee 


Newport News 
Saginaw. 


. Louisville .... 4 


SALES 
PER 
HSLD. Rank 


in 
ines 


Estimates 


67 


COUNTY 
and 
STATE 


LEADING 
CITY 


Baltimore, Md....... Baltimore 
Monroe, N. Y..... 
Lancaster, Nebr.....Lincoin 
CUR, PA. daeci canes 

Will, WL... . ‘ 
Oklahoma, Okla. 
Monterey, Cal. . Salinas....... 
Provid R. 1... 

Sedgwick, Kans... .. 

New London, Conn.. 

St. Louis, Mo... .. 

Broome, N. Y 

Lane, Ore..... 

Mobile, Ala........ 


Jefferson, Tex....... 
El Paso, Tex. 


Philadelphia, Pa..... Philadelphia... . 
Niagara, N. Y Niagara Falls. .. 
St. Joseph, Ind. 
Berrien, Mich....... 
Genesee, Mich...... 
Ventura, Cal........ 
Bergen, N. J.......- 
Travis, Tex. 


Greenville, $. C..... 


Spokane, Wash 
Honolulu, Hawaii... . 
Berks, Pa. 

Jefferson, Ala 
Worcester, Mass..... 
Rock Island, Ill... .. 


Beaver, Pa. Beaver Falls. .... 


San Bernardino, Cal..San Bernardino. . 


Pulaski, Ark........ 
Trumbull, Ohio..... 


Lackawanna, Pa... .. 


Chatham, Ga........ 

Lorain, Ohio 

Luzerne, Pa......... 

Contra Costa, Cal... . 

Bristol, Mass. 

Pierce, Wash. 

Prince Georges, Md..Hyattsville 
St. Louis, Minn, 


Schenectady, N. Y... 
Vanderburgh, Ind... . 
Delaware, Pa. 

Washington, Pa... .. 


Anne Arundel, Md... 
Madison, Hll.,....... 
Westmoreland, Pa... 
Cambria, Pa........ 


Du Page, Ill. 

St. Clair, 11 

Jefierson, La 

Charieston, S. C.....Charleston 
Fairfax, Va. Falis Church 
Wyandoite, Kans... . 
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.. Rochester. ...... 


Oklahoma City... 


TOP | () BRANDS 


Available NOW 


0 
The N Profil z 
3 e ew rrories O 
45 
46 
47 
48 
149 
isd week 
Toe TEN BRANDS 
151 LOS ANGELES, CALIF. 
182 Ere 
153 a hiitiias o 
154 5 eur y a 
185 3 wee COM Sag 
156 : e | 
157 
158 
159 
160 
161 
162 
163 
164 
165 
186 
187 
168 These great newspapers now can provide you with one - 
168 z é é i ‘ 
179 of the most useful tools for scientific market analysis. wi 
" Call them, or their national representative, for their TEM BRANDS 
172 local consumer analysis of product and brand profiles, AKROK, OHIO 
173 . eee 5 rs aoe : om 5 
a in 130 product categories, showing usage and prefer- _ 
175 ence in their market by (1) income, (2) age, and ’ 
176 P . ; 
17 (3) size of family. 
178 
179 


>| gue “TOP BRANDS 
181 | URANDS 


182 

183 

184 

186 " 

: NA 

187 

188 

199 

190 A-combined consumer inventory study on product 

i buying patterns showing comparative usage and 

192 preference figures for 80 products in all ‘‘TOP 10 oe MORNING NEWs , Los 
= BRANDS" researched markets. ORTLAND rotate * MIAMI HERALD 
. ‘ 3 TIMES + WiLMINGTow TOLEDO BLADE 
. Call or Write for your FREE COPIES YOUNGSTOWN von NEWS JOURNAL 
198 Avowavie on reqgue.t trom the naiwonal advertising manager of Above newspa NDICATOR 

198 each sponsoring newspaper, or its national representative. 

200 


Dan E. Clark ll, & Assoc., Inc. 
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Food Store Sales, 200 Leading Counties 


Estimates, 1959, for the 200 counties leading in this category 


FOOD STORE FOOD STORE 


FOOD STORE 


COUNTY 
and 


STATE 


New York City 5 
counties), N. Y 
Los Angeles, Cal 
Cook, til 
Wayne, Mich 
Cuyahoga, Ohio 
Allegheny, Pa 
Philadelphia, Pa 
Nassau, N. Y 


St. Louis, Mo. 
Baltimore, Md 


Harris, Tex 
Middlesex, Mass. 
Milwaukee, Wis« 
King, Wash 

Erie, N. Y 

Dade, Fla 
Westchester, N. Y 
Essex, N. J 
Dallas, Tex 

San Diego, Cal 


Hamilton, Ohio 
Alameda, Cal 
Suffolk, Mass. 

San Francisco, Cal 
Bergen, N. J 
Hennepin, Minn 
District of Columbia 
Oakland, Mich. 
Fairfield, Conn 
Hartford, Conn 


New Haven, Conn. 
Suffolk, N. Y 
Jackson, Mo 
Orange, Cal 
Multnomah, Ore 
Marion, ind 

Santa Clara, Cal. 
Union, N. J. 
Essex, Mass. 
Franklin, Ohio 


Orleans, La 
Hudson, N. J 
Monroe, N. Y 
Maricopa, Ariz. 
Fulton, Ga. 

Lake, ind 
Worcester, Mass 
Bexar, Tex 
Sacramento, Cal 
Montgomery, Ohio 


Summit, Ohio 
Tarrant, Tex 
Montgomery, Pa 


Jefferson, Ky 
Jefferson, Ala 
Delaware, Pa. 
Providence, R. |. 
Shelby, Tenn.. 
Norfolk, Mass 

San Mateo, Cal. 
Lucas, Ohio 

San Bernardino, Cal 
Denver, Colo... . 
Prince Georges, Md.. 
Norfolk, Va. 
Hampden, Mass... 
Passaic, N. J. 


SALES 


Estimates 


LEADING 
CITY 
in thou- 
sands 


New York City 
Los Angeles 
Chicago 
Detroit 
Cleveland 
Pittsburgh 
Philadelphia 
Hempstead 
Township 
St. Louis 
Baltimore 


Houston 
Cambridge 
Milwaukee 
Seattle 
Buffalo 
Miami 
Yonkers 
Newark 
Dallas 

San Diego 


Cincinnati 
Oakland 
Boston 

San Francisco 
Hackensack 
Minneapolis 
Washington 
Pontiac 
Bridgeport 
Hartford 


New Haven 
Patchogue 
Kansas City 
Santa Ana 
Portland 
Indianapolis 
San Jose 
Elizabeth 
Lynn 
Columbus 


New Orleans 
Jersey City 
Rochester 
Phoenix 
Atlanta 

Gary 
Worcester 
San Antonio 
Sacramento 
Dayton 


Akron 
Fort Worth 
Lower Merion 
Township 
Louisville 
Birmingham 
Chester 
Providence 
Memphis 
Quincy 
San Mateo 
Toledo 
San Bernardino. . 
Denver.. 
Hyattsville 
Norfolk 
Springfield 
Paterson 


Rank 
in 
Group 


COUNTY 
and 
STATE 


Middlesex, N. J. 
Duval, Fla. 
Honolulu, Hawaii 
Contra Costa, Cal. 
Onondaga, N. Y. 
Bristol, Mass.... 
Ramsey, Minn. 
Davidson, Tenn 
Camden, N. J. 
Oklahoma, Okla. 
Fresno, Cal. 
Monmouth, N. J. 
Henrico, Va. 


Macomb, Mich. 
Broward, Fla. 
Hilisborough, Fla. 
Montgomery, Md.. 
Genesee, Mich. 
Kent, Mich. 
Pinellas, Fla. 

Salt Lake, Utah 
Stark, Ohio. 
Tulsa, Okla. 


Mahoning, Ohio 
Luzerne, Pa. 
Sedgwick, Kans. 
Douglas, Nebr. 
New Castle, Del. 
Westmoreland, Pa. 
Arlington, Va. 
Riverside, Cal. 
Pierce, Wash. 
Kern, Cal. 


Albany, N. Y. 
Du Page, Ill. 
Hamilton, Tenn. 
Lake, Ill. 
Mercer, N. J.. 
Spokane, Wash. 
Polk, lowa 
Plymouth, Mass. 
Bucks, Pa. 
Pima, Ariz. 


Orange, Fla. 
Lackawanna, Pa. 
Paim Beach, Fila. 
Jefferson, Tex. 
Mobile, Ala. 
Oneida, N. Y. 
Mecklenburg, N. C.. 
El Paso, Tex. 
Kanawha, W. Va. 
Jefferson, La. 


Bernalillo, N. M. 
Northampton, Pa. 
San Joaquin, Cal.. 
Berks, Pa... 
Niagara, N. Y. 
Lancaster, Pa. 
Kane, Ili..... 
Madison, til. 
Erie, Pa. . 

St. Clair, Il. 


Beaver, Pa...... 
Ingham, Mich. 
Morris, N. J. 
Allen, Ind.... ae 
Stanislaus, Cal. 
Pulaski, Ark. 


SALES 


Estimates 
in thou- 
sands) 


LEADING 
CITY 


New Brunswick. . 
Jacksonville. . 
Honolulu. 
Richmond 


132,439 


. Syracuse 
. .New Bedford 


St. Paul 
Nashville 
Camden 
Oklahoma City 
Fresno... 
Asbury Park 
Richmond 


Mount Clemens. . 
Fort Lauderdale 
Tampa 

Rockville 

Flint . 

Grand Rapids 

St. Petersburg 
Salt Lake City 
Canton 

Tulsa 


Youngstown 
Wilkes-Barre 
Wichita 
Omaha 
Wilmington 
Greensburg 
Alexandria 
Riverside 
Tacoma 
Bakersfield 


Albany 
Elmhurst 
Chattanooga 
Waukegan 
Trenton 
Spokane 
Des Moines 
Brockton 
Bristol 
Tucson 


Orlando 

Scranton 

West Paim Beach 
Beaumont 

Mobile 

Utica 

Charlotte. 

EI Paso 
Charleston 
Gretna 


Albuquerque. 
Bethiehem 


. Stockton 


Reading . 
Niagara Falls 
Lancaster 
Aurora 

Alton 

Erie 

East St. Louis 


Beaver Falis..... 
Lansing 
Morristown... . 
Fort Wayne...... 


. .Modesto 


Little Rock 


Rank 


in 


Group 


68 
69 
70 
71 
72 
73 
74 
75 
76 
77 
78 
79 
80 


COUNTY 
and 
STATE 


Knox, Tenn 
Guilford, N. C 

St. Louis, Minn..... 
Nueces, Tex... ... 
Winnebago, lil... . . 
Fairfax, Va. 
Orange, N. Y... 
ay 
St. Joseph, Ind... . 
Washington, Pa..... 
Lorain, Ohio 
Hillsborough, N. H... 
Caddo, La........ 
Cumberland, Me.. 


York, Pa.... 
Broome, N. Y..... 
Trumbull, Ohio 
Atlantic, N. J.. 
East Baton 

Rouge, La...... 
Dauphin, Pa...... 
Butler, Ohio... . 
Peoria, Ill. 
De Kalb, Ga. 
Kalamazoo, Mich. 


Anne Arundel, Md. 
Chester, Pa. 
Saginaw, Mich. 
Dane, Wisc. 
Newport News, Va.. 
Greenville, S. C.. . 
Will, tl.. i 
Dutchess, N. Y.... 
Hinds, Miss.. 
Lehigh, Pa.. 


Sonoma, Cai. 
Travis, Tex. 

New London, Conn.. 
Wyandotte, Kans. 
Racine, Wisc....... 
Snohomish, Wash.. 
Ventura, Cal... . 
Marin, Cal. 

Santa Barbara, Cal. 
Fayette, Pa. 


Tulare, Cal......... 
Sangamon, Ill... ... 
Sch tady, N. Y. 


LEADING 
CITY 


Knoxville 


Corpus Christi. . . 
Rockford. . 


.. Falls Church... .. 


Newburgh 
Lakeland 
South Bend 
Washington 
Lorain... 
Manchester. 
Shreveport 


..Portiand... 


.. York... 


Binghamton 
Warren..... 
Atlantic City 


Baton Rouge... 


.. Harrisburg 


Hamilton... 
Peoria 
Decatur 
Kalamazoo 


Annapolis 

West Chester 
Saginaw 
Madison 
Newport News 
Greenville. 
Joliet. ... ya 
Poughkeepsie... . 
Jackson... . 
Allentown 


Santa Rosa 
Austin... .. 
New London 


.. Kansas City. . 


Ventura 
San Rafael...... 


. Santa Barbara... 


Uniontown... 


Springfield 


a 


Berrien, Mich 
Ocean, N. J..... 
Cambria, Pa... 
Charleston, S.C... 


Richland, Ohio... .. 
Schuylkill, Pa... .. 


Clark, Nev. 
Washtenaw, Mich... 
Galveston, Tex... . 
Lane, Ore. 
Calhoun, Mich 
Humbolt, Cal 
Monterey, Cal...... 
Vanderburgh, Ind.. 
Forsyth, N.C....... 
Burlington, N. J..... 


ae 
Benton Harbor... 


..Point Pleasant... 
.Johnstown....... 

..Charleston 

Chautauqua, N. Y.... 


Jamestown 


. .Pottsville........ 


Las Vegas... 
Ann Arbor....... 
Galveston... 


Battle Creek... 
SES | 


. Salinas 


Evansville 
Winston-Salem.. . 
Burlington....... 


Total Above Counties 


% of U.S. A.... 


SALES 


Estimates 
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SALES MANAGEMEN 


Chicago Daily News 
and Sun Times 


The Columbus Dispatch- * 
Citizen Journal : *” 


Denver Post 


Duluth Herald 
and News-Tribune . 


The Fresno Bee . 


Honolulu Star-Bulletin * 


The Indianapolis Star * 


and News 


Long Beach Independent 


and Press Telegram 
The Milwaukee Journal 
The Modesto Bee 


Newark News Brand shifts and product trends in 21 strategic markets 


The Omaha World across the country are shown clearly in the market-by- 

he Omaha Wor ya 
market comparisons of the 1960 Consolidated Consumer Analysis. 

Herald 


Here’s a 130-page book expressly designed to help you 
Oregon Journal (Portland) do business with utmost effectiveness by using 


its detailed brand and market data. 
Phoenix Republic 


Lad Gazette It’s the 15th annual edition of the Consolidated Consumer 
Analysis, produced by 21 great newspapers, now covering better 
Pinuidence Journ: than 100 basic subjects ranging from groceries to girdles. 


Bulletin To help visualize your future product potential, you'll find 


median product use trends for the past three years 


The Sacramento Bee And you'll want to see the brand comparisons for 


individual product categories shown in large and small 
The Salt Lake Tribune 


markets from Rhode Island to California, and out to Honolulu. 
and Deseret News 


This book pinpoints important market characteristics 
The San José Mercury to help sales-minded companies reach peak 
and News performance with their advertising dollars. 


Get your copy of the 1960 Consolidated Consumer Analysis. 
The Seattle Times mn Arr ' 
Phe 3,000 packed pages of 21 individual Consumer Analysis 
Ly c ' , vecte > ,O-nage 
St: Paul Dispatch ooks here are digested-into one 1 page 
: report loaded with market ammunition 
and Pioneer Press 
Your copy is available.from the member Consumer Analysis 
Wichita Eagle newspaper nearest you, or from any one 
of the newspapers’ national representatives 


>» 
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Eating & Drinking Places Sales, 200 Leading Counties 
Estimates, 1959, for the 200 counties leading in this category | 


COUNTY 
and 


STATE 


New York City (6 
Counties), N. Y. 

Los Angeles, Ca! 

Cook, HL. 

Wayne, Mich. 


Philad iphia, Pa. 


LEADING 
CITY 


New York City 
Los Angeles 
Chicago 
Detroit 


Philadeainh 
P 


Cuyahoga, Ohio 
San Francisco, Cal. 
Baltimore, Md.. 
Suffolk, Mass. 
Allegheny, Pa. 


Dade, Fila. 
St. Louis, Mo. 
Nassau, N. Y. 


District of Coiumbia 
Milwaukee, Wisc. 
Essex, N. J. 

Erie, N. Y. 

King, Wash. 
Hamilton, Ohio 
Alameda, Cal 


San Diego, Cal 
Middlesex, Mass. 
Westchester, N. Y. 
Harris, Tex, 

a in, Minn.. . 


Cleveland 

San Francisco 
Baltimore 
Boston 
Pittsburgh 


Miami 
St. Louis 
Hempstead 
Township 
Washington 
Milwaukee 
Newark 
Buffalo 
Seattle 
Cincinnati 
Oakland 


San Diego 
Cambridge 
Yonkers 
Houston 


Dailas, Tex. 
Orieans, La.. . 
Orange, Cal. 
Marion, ind. 
Franklin, Ohio. .. 
Jackson, Mo... .. 
Bergen, N. J. 
Hudson, N. J... .. 
Hartford, Conn. 
Multnomah, Ore. 
Maricopa, Ariz. 
Denver, Colo., 
Honolulu, Hawaii 
New Haven, Conn. 
Jefferson, Ky. 


Fairfield, Conn. 
Montgomery, Ohio 
Fulton, Ga........ 
Sacramento, Cal. 
Essex, Mass... . 


Lucas, Ohio 


Surnmit, Ohio... 
Providence, R. 1... . 
Broward, Fla. 
fe eer 
San Mateo, Cal..... 
Union, N. J 
Worcester, Mass..... 
Onondaga, N. Y. 
Passaic, N. J........ 
Middlesex, N. J... 
Bexar, Tex. 

Ramesy, Mino. 
Camdon, N. J... 
Douglas, Nebr..... 
Montgomery, Pa. 


San Bernardino, Cal. 


Dallas 
New Orleans 
Santa Ana 
Indianapolis 
Columbus 


. Kansas City 
. .Hackensack 


Jersey City 
Hartford 
Portland 
Phoenix 
Denver 


. Honolulu 


New Haven 
Louisville 


Bridgeport 
Dayton 
Atlanta 
Sacramento 
Lynn 

San Jose 
Rochester 
Patchogue 
Pontiac 
Toledo 


Akron 


. Providence 
.. Fort Lauderdale 


Gary 
San Mateo 


. Elizabeth 


New Brunswick 
San Antonio 
St. Paul. 
Camden 
Omaha 
St. Petersburg 
Lower Merion 
Township 
San Bernardino 


EATING AND 
DRINKING 
PLACES SALES 


SH) 


Esti nates 
(in thou- 
sands) 


1,369 334 
724 506 
696 925 
292,815 

698 


Rank 


in 


Group 


NOwewn- 


oe @ 


COUNTY 
and 
STATE 


Monmouth, N. J. 
Atlantic, N. J. 
Delaware, Pa.. 
Tarrant, Tex. 
Oklahoma, Okla. 
Norfolk, Mass.. 
Jefferson, Ala. 
Shelby, Tenn. 
Hampden, Mass... . . 
Norfolk, Va........ 
Henrico, Va....... 
Hillsborough, Fla. 
Fresno, Cal. 


Albany, N. Y. 
Duval, Fla. 
Bristol, Mass. 
Mercer, N. J. 
Riverside, Cal. 
Kern, Cal.. 
Stark, Ohio 
Arlington, Va. 
Salt Lake, Utah 
San Joaquin, Cal. 


Lake, Ill. 

Paim Beach, Fia.. 
Contra Costa, Cal.. 
New Castle, Del. 
Luzerne, Pa. 
Davidson, Tenn. 
Polk, lowa 

Pima, Ariz. 


Prince Georges, Md.. 


Kent, Mich. 


Oneida, N. Y. 
Genesee, Mich. 
Pierce, Wash. 
Mahoning, Ohio. . 
Macomb, Mich. 
Sedgwick, Kans. 
Allen, ind. 
Niagara, N. Y. 
Bernalillo, N. M. 
Berks, Pa. 


Tulsa, Okla. 
Westmoreland, Pa... 
Dane, Wise. 
St. Clair, iM. 
Morris, N. J. 
Bucks, Pa... ‘ 
Mecklenburg, N. C.. 
Monterey, Cal....... 
Plymouth, Mass... . 
Dauphin, Pa. 


Winnebago, III. 
Peoria, tll.. 
Spokane, Wash... . 
St. Joseph, ind... . 
Lancaster, Pa...... 
Sangamon, lil. 
Lackawanna, Pa... 
Butler, Ohio. ..... 
Anne Arundel, Md... 
Broome, N. Y. 

El Paso, Tex........ 
Rock Island, Ill. 


Lehigh, Pa.. 


EATING AND 
DRINKING 
PLACES SALES 


Estimates Rank 
(in thou- in 
sands) Group 


LEADING 
CITY 


Asbury Park 
Atlantic City 


41,776 68 
41,113 69 


.Chester... J 70 
.Fort Worth . 71 


Oklahoma City... ’ 72 
Quincy... .. 
Birmingham 
Memphis... 


. . Jacksonville 


New Bedford 
Trenton 
Riverside 
Bakersfield 
Canton... 
Alexandria 
Salt Lake City 
Stockton 


Waukegan 


.West Paim Beach 


Richmond 
Wilmington 


. Wilkes-Barre 


Nashville 
Des Moines 


Hyattsville 
Grand Rapids 


Utica... 
Flint 


. Tacoma. .... 


Youngstown. . 
Mount Clemens 
Wichita 

Fort Wayne. . 
Niagara Falls 
Albuquerque. 
Reading 


Tulsa 
Greensburg. 


..Madison.. .. 
.East St. Louis 


Morristown. . 


. Bristol... . 
Charlotte. . 


Salinas. .. 


.Brockton . 


Harrisburg 


. .Rockford 


Peoria 


.. Spokane 
South Bend 


Lancaster 


. Springfield. 
.Seranton 
. Hamilton. 


Annapolis 


COUNTY 
and 
STATE 


Madison, lil.. 


Kane, lil. . 
Montgomery, Md.. 
Orange, N. Y. 

St. Louis, Minn.. 
Chester, Pa. 
Travis, Tex... .. 


3rd Judicial Division, 


Alaska..... 
Du Page, lil..... 
Ocean, N. J..... 
Ingham, Mich. 
Northampton, Pa. 
Mobile, Ala....... 
Clark, Nev. 


Lorain, Ohio. 
Hamilton, Tenn. 
York, Pa.... 
Guilford, N. C... 
East Baton Rouge, 
ee 
Will, iil... 
Dutchess, N. Y. 
Volusia, Fla.. . 
Pulaski, Ark.. 
Jefferson, La. 


Sonoma, Cal. 
Kanawha, W. Va... 


Jefferson, Tex... . 


Caddo, La.. 


Washington, Pa... . 


Burlington, N. J... 
Ventura, Cal. F 
Cape May, N. J. 
Knox, Tenn. 


Washoe, Nev. 
Solano, Cal. 
Somerset, N. J. 
Saginaw, Mich. 
Trumbull, Ohio 
Stanislaus, Cal. 
Schenectady, N. Y. 
Scott, lowa..... 
Ulster, N. Y.... 
Berrien, Mich. 


Marin, Cal.. 
Nueces, Tex.. 


Winnebago, Wisc... 


Beaver, Pa. 


New London, Conn... 
Chautauqua, N. Y... 


Galveston, Tex. 

El Paso, Colo... ... 
Racine, Wisc... . 
La Salle, Ili. 


Humboldt, Cal. 
Kenton, Ky... 
Potter, Tex... . 
Macon, lil... . 
Cambria, Pa...... 
Campbell, Ky 
Charleston, S.C... 
Washtenaw, Mich. 


Waukesha, Wisc.... 


Brown, Wisc. 


EATING AND 


DRINKING 


PLACES SALES 


LEADING 
CITY 


Rockville. 
Newburgh 


.. Duluth 


West Chester 
Austin 


Anchorage 
Elmhurst. . 


Point Pleasant... 


Lansing 


.Bethiehem....... 


Mobile... . 
Las Vegas 


Lorain 


. .Chattanooga 


York.. 
Greensboro. 


Baton Rouge 
Joliet 


..Poughkeepsie.... 
Daytona Beach... 


Little Rock 
Gretna. 


Santa Rosa 
Charleston 


..Beaumont....... 
Vanderburgh, Ind... 


Evansville 


. Shreveport...... 
. Washington. 
. .Burlington 


Ventura 
Wildwood 
Knoxville 


Reno 
Vallejo 


. Somerville. . 


Saginaw 
Warren... 


..Modesto. . 
. Schenectady 
..Davenport....... 


Kingston 


San Rafael 


Estimates 
(in thou- 
sands) 


19,455 
18,563 
18,148 
17,828 
17,656 
17,610 
17,566 


17,563 
17,480 
17 ,427 
17,360 
17,224 
17,192 
17,186 


17,017 
16,920 
16,605 
16,519 


16,403 
16,386 
16,365 
16 ,365 
16,339 
16,276 


16,230 
16,012 


. .Benton Harbor... 


Corpus Christi... 


Beaver Falls. .... 
New London..... 


. Jamestown 
..Galveston....... 


Colorado Springs. 


Racine 
Streator 


Eureka... 
Covington. . 


...Amarillo...... 


Decatur. . 


. Johnstown 


Newport......... 


Charleston 
Ann Arbor 


. Waukesha 


Green Bay 


Total Above Counties 


% of U.S. A. 


Rank 
in 
Grou 


137 
138 
139 


% SM. 1960 
726 
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General Merchandise Store Sales, 200 Leading Counties 


Estimates, 1959, for the 200 counties leading in this 


COUNTY 


GENERAL MDSE. 


LEADING 
CITY 


New York City (5 
Counties), N. Y... 
Los Angeles, Cal... . 
Philadelphia, Pa... . 
Wayne, Mich........ 
Cuyahoga, Ohio 
Allegheny, Pa 
Suffolk, Mass. 
St. Louis, Mo. 
Baltimore, Md 


Nassau, N. Y...... 
Hennepin, Minn... 
King, Wash 


Fulton, Ga 


Milwaukee, Wisc. 
District of Columbia. 
San Francisco, Cal.. 


Hamilton, Ohio. . . . 
Denver, Colo....... 
Middlesex, Mass... 


Chicago. 


.New York City 


Los Angeles. . 


.Philadeiphia. ... . 
A ; 


Cleveland 
Pittsburgh... ... 


Pi oieseckes 


St. Louis. .. 
Baltimore. . . 


. Hempstead 


STORE SALES 


Estimates Rank 


(in thou- 
sands) 


1,249 832 
581.994 
558 ,676 
417.464 
378,321 
366 459 
361 ,626 
338 , 360 


Township...... 


Kansas City 
Seattle... . 
Atlanta... .. 


. Minneapolis... . . 


TIED. ccc cccice 
..Newark.... 


..Milwaukee 


Washington...... 


San Francisco 


Houston 
Cincinnati 
Denver.. 


. Cambridge 


. . Indianapolis ‘ 
a 
..Oakland..... 


Multnomah, Ore..... 
Orleans, La. 


Shelby, Tenn. 
Tarrant, Tex... .... 
Westchester, N. Y. 
Franklin, Ohio 

San Diego, Cal..... 
Oakland, Mich... ... 
Ramsey, Minn....... 
Hartford, Conn... ... 
Bergen, N. J........ 
Montgomery, Ohio 


New Orleans 


. .Memphis 
.Fort Worth. . 
. Yonkers. 


Columbus. . . 


. San Diego 


Hackensack. . 


.. Dayton. . 


Rochester. .... ‘ 


. .Birmingham 


Santa Clara, Cal... . 
Summit, Ohio 
Henrico, Va. 
Jefferson, Ky....... 
Montgomery, Pa.... 


Providence, R. 1... . 
Fairfield, Conn... ... 


Essex, Mass 

Guilford, N. C...... 
Lucas, Ohio. ....... 
Sacramento, Cal... . 


San Antonio 


CO ee 


Akron...... 


Richmond. ...... 
-Louisville........ 


Lower Merion 


Township..... . 


Providence. . 
Bridgeport. . 


.Greensboro...... 
, 
. Sacramento... 


Patchogue. 


.Paterson. . 
. Santa Ana... 


New Haven, Conn. 
Davidson, Tenn... 
Lake, Ind... . 


Pinellas, Fla. 
Maricopa, Ariz...... 
Onondaga, N. Y.... 


New Haven... 
Nashville. . . 
Gary.... 


. St. Petersburg 


Phoenix. 
Syracuse. . 


171,214 


170,960 
166 , 708 
162,077 
154 644 
152,474 
151 ,200 
140 ,874 
134,070 
128 ,900 
127 ,257 


120.517 
120 ,372 
118, 162 
116.245 
115,479 
112,007 
110,248 


109 ,671 
107 ,480 
97 ,532 


97 ,228 
96 625 
95,178 
94,170 
93,218 
92.922 
91,106 
90.723 


in 


Group 


COUNTY 
and 
STATE 


Oklahoma, Okla... . .Oklahoma City... 


Salt Lake, Utah 


GENERAL MDSE. 
STORE SALES 


Estimates Rank 
(in thou- in 
sands) Group 


LEADING 
CITY 


83 ,343 
Salt Lake City... 


Delaware Pa........Chester.... 


Hampden, Mass. 
Mahoning, Ohio. 
Hillsborough, Fla 
Norfolk, Va 


... Springfield... 
.... Youngstown 


Douglas, Nebr....... 
Spokane, Wash... .. 


Tulsa, Okla 
Mecklenburg, N. 


C... Charlotte... . 


Duval, Fla.. . Jacksonville 
Kent, Mich... ......Grand Rapids... . 


Arlington, Va... . . 


Knox, Tenn... . 


Montgomery, Md.. 


Allen, Ind...... 
Polk, lowa...... 


. Alexandria... . ; 
Knoxville... .. 
Rockville. . . 

Fort Wayne 

....Des Moines 


Honolulu, Hawaii... . Honolulu. . 


Sedgwick, Kans... 
Orange, Fla. 


Worcester, Mass... 
Fresno, Cal... ... 


Lehigh, Pa..... 
New Castle, Del. 


.. Wichita... 
Orlando. . 

. Worcester 

.. Fresno. . 
Allentown 
Wilmington 


San Bernardino, Cal..San Bernardino 


El Paso, Tex.. 
Luzerne, Pa. 

San Mateo, Cal.. 
Wayne, N. Y. 
Kanawha, W. Va. 
Genesee, Mich. 
Peoria, til... 
Stark. Ohio... 
Pierce, Wash.... 


Norfolk, Mass. 
Pulaski, Ark... . 
Dauphin, Pa. 
Camden, N. J. 
Hudson, N. J.. 
Mercer, N. J... 


El Paso. .... 
Wilkes-Barre 
San Mateo 
Newark 
...Charleston 
. Flint 
Peoria 
...Canton 
.. Tacoma 


Quincy 
Little Rock . 
...Harrisburg. ... 
Camden.. 
Jersey City 
.. Trenton. . 


Middlesex, N. J.....New Brunswick. . 
Ingham, Mich... ...:Lansing.... 
Kern, Cal........... Bakersfield 


Lake, lil... 


Clay, Mo.. 


Waukegan....... 


...North Kansas City 


Lancaster, Pa...... 


Bristol, Mass. 
York, Pa... . 
Broward, Fla 
Hamilton, Tenn.. 
Gite, Pa.......... 
Oneida, N. Y... 
Berks, Pa... . 
Kand, til. 


St. Louis, Minn. 
Monmouth, N. J. 


.. Chattanooga. .... 
. Erie. . 

Utica. 

Reading. 

Aurora 


Duluth 
.... Asbury Park 


Bernalillo, N. M.... . Albuquerque. 


Mobile, Ala... .. 4 


St. Joseph, Ind. 
East Baton 


Dane, Wisc. 


Lancaster, Nebr.. 
Lackawanna, Pa. 


Winnebago, Ill 


Mobile. . 
South Bend 


Greenville, S.C... .. 


Contra Costa, Cal.. 


Richmond. . 


category 


Eo 


COUNTY 
and 
STATE 


Cambria, Pa. 


Jefferson, Tex... . . 
Paim Beach, Fla... 
Cumberland, Me... 
Riverside, Cal... ... 


Caddo, La... 
Hinds, Miss. 
Wake, N.C. 
Forsyth, N. C. 
Nueces, Tex. 
San Joaquin, Cal. 
Bucks, Pa. 


Lubbock, Tex... .. 


Montgomery, Ala. 
Roanoke, Va. 
Cabell, W. Va. 


Northampton, Pa. 


GENERAL MDSE. 
STORE SALES 


LEADING 
CITY 


Johnstown. 
Beaumont.... 
West Palm Beach 
Portland... .. 
Riverside 
Shreveport. . 


.. Jackson 


Raleigh . 
Winston-Salem. 
Corpus Christi 
Stockton 
Bristol 
Lubbock 
Montgomery... 
Roanoke 
Huntington 


Rathich 


Westmoreland, Pa. 


Trumbull, Ohio 
Vanderburgh, Ind. 
Richland, S. C. 


Muscogee, Ga..... 
Hillsborough, N. H... 


Scott, lowa 


Prince Georges, Md. 


Morris, N. J. 


Will, tl. 
Woodbury, lowa 
Fayette, Ky. 
Potter, Tex. 
Sangamon, Il. 
Plymouth, Mass. 
Niagara, N. Y. 
Buncombe, N., C. 
Lorain, Ohio 
Macomb, Mich. 


Kalamazoo, Mich. 
Butler, Ohio 
McLennan, Tex. 


Newport News, Va. 


Saginaw, Mich. 
Marion, Ore. 
Vigo, Ind. 
Bibb, Ga. 
Shawnee, Kans. 
Greene, Mo.. 


Chatham, Ga. 
Escambia, Fla. 
Warren, Pa. 
Ohio, W. Va. 
Macon, Ill. 

Rock Island, Ill. 
Fayette, Pa. 
Travis, Tex. 
Charleston, S. C. 
Richmond, Ga. 


Dutchess, N. Y. 
Ventura, Cal. 

Monterey, Cal. 
Yakima, Wash. 


Schenectady, N. Y. 


Beaver, Pa... 


Muskegon, Mich... 


Winnebago, Wisc. 
Chemung, N. Y... 
Lane, Ore. 


Greensburg... 
Warren 
Evansville 
Columbia... os 
Columbus....... 
Manchester 
Davenport. . 
Hyattsville 
Morristown 


Joliet 

Sioux City... 
Lexington... 
Amarillo 
Springfield 
Brockton. . 
Niagara Falls 
Asheville 

Lorain 

Mount Clemens. 


Kalamazoo 
Hamilton 
Waco 

Newport News 
Saginaw 
Salem. 

Terre Haute 


Springfield 


Savannah 
Pensacola 
Warren 
Wheeling 
Decatur 
Rock Island 
Uniontown 
Austin 
Charleston. 
Augusta... 


Poughkeepsie 
Ventura 
Salinas 
Yakima 
Schenectady 
Beaver Falls 
Muskegon. . 
Oshkosh 
Elmira 
Eugene 


Total Above Counties 


% of U.S. A. 


Estimates 
(in thou- 
sands) 


28 ,226 
27 ,867 
27 ,746 
27 ,688 


27 ,353 
27 ,250 
27 ,058 
26 ,962 
26 ,877 
26 501 
26 496 
26,419 
26 384 
26 ,262 


26,193 
26 ,028 
26 ,025 
25 ,466 
25,415 
25,297 
25,108 
24 ,677 
24,013 
24 ,006 


23,993 
23 ,822 
23,748 
23,716 
23 ,372 
23 366 
23,283 
23,140 
22,859 
22,858 
21,670,546 
73.8898 


Rank 


in 


Group 


© SM, 1960. 
JULY 10, 


1960 


COUNTY 
and 
STATE 


Now York City (5 
Counties), N. Y 

Cook, Ill 

Los Angeles, Cal 

Wayne, Mich 

Philadeiphia, Pa 

Nassau, N. Y 


Suffolk, Mass 
District of Columbia 
Cuyahoga, Ohio 
Dade, Fila 


Essex, N. J 

San Francisco, Cal. 
St. Louis, Mo. 
Allegheny, Pa. 
Baltimore, Md. 
Westchester, N. Y. 
Harris, Tex. 
Milwaukee, Wisc. 
Dallas, Tex 

Erie, N.Y 


Bergen, N. J 
Jackson, Mo 
Alameda, Cal 
Hamilton, Ohio 
Middlesex, Mass 
San Diego, Cal 
Hennopin, Minn. 
Orleans, La. 

New Haven, Conn. 
King, Wash. 


Fairfield, Conn. 
Hudson, N. J 
Providence, R. | 
Fulton, Ga, 
Union, N. J 
Essex, Mass 
Hartford, Conn 
Santa Clara, Cal 
Oakland, Mich. 
Monroe, N. Y 


Jefferson, Ala 
Passaic, N. J 
Montgomery, Pa 


Jefferson, Ky 
Franklin, Ohio 
Worcester, Mass. 
Multnomah, Ore. 
Maricopa, Ariz 
Lake, Ind. 
Shelby, Tenn 


Denver, Colo. 
Orange, Cal 
Norfolk, Va 

Bexar, Tex 

Duval, Fla. 
Hampden, Mass 
Montgomery, Ohio 
Marion, ind 
Suffolk, N. Y. 
Oklahoma, Okla. 


Norfolk, Mass. 
Sacramento, Cal. 
Middlesex, N. J. 
Onondaga, N. Y. 
Delaware, Pa. 
Albany, N. Y. 


Apparel Store Sales, 200 Leading Counties 


67) Estimates, 1959, for the 200 counties leading in this category 


LEADING 
CITY 


New York City 
Chicago 
Los Angeles 
Detroit 
Philadelphia 
Hempstead 
Township 
Boston 
Washington 
Cleveland 
Miami 


Newark 

San Francisco 
St. Louis 
Pittsburgh 
Baltimore 
Yonkers 
Houston 
Milwaukee 
Dallas 

Buffalo 


Hackensack 
Kansas City 
Oakland 
Cincinnati 
Cambridge 
San Diego 
Minneapolis 
New Orleans 
New Haven 
Seattle 


Bridgeport 
Jersey City 
Providence 
Atlanta 
Elizabeth 
Lynn 
Hartford 
San Jose 
Pontiac 
Rochester 


Birmingham 
Paterson 
Lower Merion 
Towrship 
Louisville 
Columbus 
Worcester 
Portland 
Phoenix 
Gary 
Memphis 


Denver 

Santa Ana 
Norfolk 

San Antonio 
Jacksonville 
Springfield 
Dayton 
Indianapolis 
Patchogue 
Oklahoma City 


Quincy 
Sacramento 
New Brunswick 
Syracuse 
Chester 

Albany 


APPAREL 
STORE SALES 


Estimates 
(in thou- 
sands 


Rank 


Group 


COUNTY 
and 
STATE 


Honolulu, Hawaii 
Broward, Fla. 
Bristol, Mass. 
Lucas, Ohio 


Henrico, Va. 
Davidson, Tenn. 
Caddo, La. 
Douglas, Nebr. 
Fresno, Cal. 
Monmouth, N. J. 
Luzerne, Pa. 
Tulsa, Okla. 
Ramsey, Minn. 
Tarrant, Tex. 


Genesee, Mich. 
Mercer, N. J. 
Pinellas, Fla. 
Camden, N. J. 
New Castle, Del. 
Summit, Ohio 
Hillsborough, Fia. 
El Paso, Tex. 
Sedgwick, Kans. 
San Mateo, Cal. 


Polk, lowa 

Kent, Mich. 
Mecklenburg, N. C. 
Paim Beach, Fla. 
Stark, Ohio 

Mobile, Ala. 
Atlantic, N. J. 
Westmoreland, Pa. 
San Bernardino, Cal. 
Pima, Ariz. 


Dauphin, Pa. 

Salt Lake, Utah 
Lake, Hil. 

Travis, Tex. 
Oneida, N. Y. 
Vanderburgh, Ind. 
Mahoning, Ohio 
Guilford, N. C. 
Bernalillo, N. M. 
Riverside, Cal. 


Chatham, Ga. 
Plymouth, Mass. 
Orange, Fla. 
Montgomery, Md. 
Potter, Tex. 
Jefterson, Tex. 
Arlington, Va. 
East Baton Rouge, 
La. 
Contra Costa, Cal. 
Hinds, Miss. 


St. Joseph, ind. 
Lackawanna, Pa. 
Berks, Pa. 

San Joaquin, Cal. 
York, Pa.. 

Dane, Wisc. 

St. Louis, Minn. 
Allen, ind. 

Santa Barbara, Cal. 
Winnebago, III. 
Hilisborough, N. H.. 
Spokane, Wash. 
Hamilton, Tenn. 
Kanawha, W. Va. 


APPAREL 


STORE SALES 


LEADING 
ciTY 


Honolulu 
Fort Lauderdale. 
New Bedford 


. Toledo 


Richmond 
Nashville 
Shreveport 
Omaha 
Fresno 
Asbury Park 
Wilkes-Barre 
Tulsa 

St. Paul 

Fort Worth 


. Flint 


Trenton 

St. Petersburg... 
Camden 
Wilmington 


. Akron 


Tampa 
E! Paso 
Wichita 
San Mateo 


Des Moines 
Grand Rapids 
Charlotte 

West Paim Beach 
Canton 

Mobile... 

Atlantic City 
Greensburg 

San Bernardino. . 
Tucson 


Harrisburg ° 
Salt Lake City. . . 
Waukegan... 
Austin 

Utica 

Evansville. . 


.. Youngstown 


Greensboro ; 
Albuquerque... . 
Riverside 


Savannah 
Brockton 
Orlando 
Rockville 
Amarillo 
Beaumont 
Alexandria 


Baton Rouge 
Richmond . 
Jackson 


South Bend 
Scranton 
Reading... 


. Stockton 


York 

Madison 
Duluth. 

Fort Wayne 
Santa Barbara. . 


. Rockford 


Manchester. . 
Spokane... 
Chattanooga 
Charleston 


Estimates Rank 
(in thou- in 


sands) Group 


67 
68 
69 


nN 
np 


888333838 SSSS82R=8 


COUNTY 


LEADING 
CITY 


Pierce, Wash...... 
Niagara, N. Y. 
Cumberland, Me. 
Linn, lowa.... 
Washington, Pa. 


.. Tacoma ‘a 
Niagara Falls. ... 
..Portiand. . . 


Cedar Rapids 


. .Washington 


Montg y, Ala. 
Forsyth, N. C. 
Sangamon, Ill... 
Clark, Nev. 

Kern, Cal. 
Lehigh, Pa... . 
Pulaski, Ark... .... 
Peoria, Ill. 
Lubbock, Tex. 
Lancaster, Pa. 


Morris, N. J... 
Ingham, Mich. 
Prince Georges, Md.. 
Madison, Iil..... 
Cameron, Tex. 
Broome, N. Y.. 
Orange, N. Y. 
Richland, S. C. 
Fayette, Ky. 

Fairfax, Va. 


Erie, Pa. 

Saginaw, Mich. 
Beaver, Pa...... 
New London, Conn.. 
Washtenaw, Mich... 
Charleston, S.C... 
Newport News, Va.. 
Du Page, lil..... 
Roanoke, Va. 

Kane, Ill. 


St. Clair, Il. 
Polk, Fla. 

Butler, Ohio. ... 
Nueces, Tex. 
Escambia, Fla. 
Rensselaer, N. Y. 
Schuylkill, Pa. 
Volusia, Fia. 
Richmond, Ga... . 
Cabell, W. Va. 


Knox, Tenn. 
Wake, N. C. 
Muscogee, Ga. 
Monterey, Cal... 
Trumbull, Ohio. . 
Berkshire, Mass. 
Chaut N.Y... 


y 


9 
Winston-Salem... 


Springfield 
Las Vegas.... 


.. Bakersfield 
.. Allentown. . . 


Little Rock 


..Peoria..... 


Lubbock. . 
Lancaster 


Morristown. . 
Lansing. . 
Hyattsville 
Alton. . 
Harlingen 
Binghamton 
Newburgh 
Columbia 
Lexington 
Falls Church 


Erie 
Saginaw 
Beaver Falls 
New London 


.Ann Arbor 
. Charleston 


Newport News 
Elmhurst. . . 
Roanoke. . 
Aurora. .. 


East St. Louis 
Lakeland 
Hamilton. . 


. Corpus Christi 


Pensacola 
ware 
Pottsville 


. .Daytona Beach 
.. Augusta... . 
. .Huntington 


Knoxville 
Raleigh. . 
Columbus 
Salinas... 


...Warren 


Pittsfield 


Dutchess, N. Y. 
Schenectady, N. Y. 
Stanislaus, Cal... 


Kalamazoo, Mich. 
Blair, Pa..... 
Bibb, Ga...... 
Macomb, Mich. 
Ventura, Cal. 
Bucks, Pa. 
Lancaster, Nebr... . 
Shawnee, Kan. 


Scott, lowa. 


Poughkeepsie. . 
Schenectady 
Modesto 


Kalamazoo. . 
Altoona. . . 
Macon; 


APPAREL 
STORE SALES 


Estimates Ran) 
(in thou- in 
sands) Grou 


17,010 
16,857 
16,845 
16,839 
16,760 
16 682 


135 
136 
137 
138 
139 


16,664 
16,651 
16,422 
16,097 
16,056 
15,871 
15 ,867 
15,811 


Mount Clemens. . 


Ventura 


. Bristol 


Lincoln... 


.. Topeka 


Lorain. ... 


. Davenport 


Tota! Above Counties 


% of U. S.A. 
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SALES MANACEMEN! 


one«g“civw#s&tow wv 


oe 


within just 

3 issues | 
SeVCntCen Yeu 
magazine 

is 

read 

by 

3 

out of ‘ 

4 bent sen nO 
teen-age 

girls in 

the 


U.S.A. 


facts about SEVENTEEN 


editorial interest...Service magazine: Fiction, Fash- 
ion, Amusements, Beauty, Food, Home Furnishings, 
Cultural, General Topics. 


cover price...35¢—Issued monthly. 


circulation... 1,103,272 ABC Dec., 1959. 66% news- 
stand. Highest potential market saturation, any 
magazine. 


total teen audience ... 4,800,000. Every other teen 
girl average issue; 75% of all teen girls within 3 
issues.* 


reader ages (13-19): 82%—15-19; 67% —16-19. 
Median age 17.* 


occupation. ..83% in high school, college. 43% work 
full or part time (the national average for all women). 


personal income... $10.03 per week—average of all 
4.8 million readers. Totals $2.5 billion yearly. 


family income ...$6.602—9 highest. all 50 publica- 
tions.7 

all-age female audience... Largest. teens thru adult 
women, per 100 copies. 

advertising readership... Highest, by women, all 
magazines. 

advertising linage... First among all women’s 


monthly magazines, for 7th consecutive year (Print- 
ers’ Ink). 


rates...B & W Page $4010; 4-color $6030. Cost/M. 
B & W $3.63; 4-color $5.47. 

printing... Rotogravure. No plates required. 

special teacher supplement... 19,500 Home Econom- 
ics teachers pay for subscriptions to Seventeen... re- 
ceive (plus the magazine) SEVENTEEN-AT- 
SCHOOL (lesson planbook based on Seventeen’s 
contents )...use it (along with Seventeen) in teaching 


a total of 1,560,000 students. 


souRCES: *Gilbert Readership Survey, 1959; *Starch Reports, 1958 and 1959 


SCVOMEEN x2.0:n 


it’s easier to START a habit than to STOP one! 


SEVENTEEN MAGAZINE, 488 Madison Avenue, New York 22,N. Y. PLaza 9-8100 


Furniture-Household-Appliance Store Sales, 200 Leading Countie 


COUNTY 
and 
STATE 


New York City (5 
Counties), N. Y. 
Los Angeles, Cal. 
Cook, tl. 
Wayne, Mich. 
Cuyahoga, Ohio 
Philadelphia, Pa. 
Nassau, N. Y. 


Allegheny, Pa. 
District of Columbia 
St. Louis, Mo. 


San Diego, Cal 
San Francisco, Cal 
Harris, Tex. 
Baltimore, Md. 
Dade, Fla. 
Milwaukee, Wisc. 
Essex, N. J. 
Alameda, Cal. 
Suffolk, Mass. 
Westchester, N. Y 


Erie, N. ¥. 

King, Wash. 
Bergen, N. J. 
Union, N. J. 
Honnepin, Minn. 
Dallas, Tex. 
Hamilton, Ohio 
Middlesex, Mass. 
New Haven, Conn. 
Sacramento, Cal. 


Marion, Ind. 
Santa Clara, Cal. 
Hartford, Conn 
Maricopa, Ariz. 
Orleans, La. 
Orange, Cal. 
Jackson, Mo. 
Denver, Colo. 
Oakland, Mich. 
Fairfield, Conn. 


Franklin. Ohio 
Multnomah, Ore. 
Hudson, N. J. 
Passaic, N. J. 
Fulton, Ga. 
Jefterson, Ala. 
Jefferson, Ky. 
Monroe, N. Y. 
Montgomery, Ohio. 
Pinellas, Fla. 


San Bernardino, Cal. 
Oklahoma, Okla. 
Providence, R. |. 
Norfolk, Va. 
Suffolk, N. Y. 
Lake, Ind. 
Lucas, Ohio 
Broward, Fla. 
Douglas, Nebr. 
Worcester, Mass. 
Duval, Fla. 
Essex, Mass. 
Montgomery, Pa. 


Shelby, Tenn. 
Bexar, Tex. 
Middlesex, N. J. 


G7 Estimat 


FURN.-HOUSE.- 


LEADING 
ciTy 


New York City 
Los Angeles 
Chicago 
Detroit 
Cleveland 
Philadelphia 
Hempstead 
Township 
Pittsburgh 
Washington 
St. Louis 


San Diego 
San Francisco 
Houston 
Baltimore 
Miami 
Milwaukee 
Newark 
Oakland 
Boston 
Yonkers 


Buffalo 
Seattle 
Hackensack. . 
Elizabeth 
Minneapolis 
Dallas 
Cincinnati 
Cambridge 
New Haven 
Sacramento 


Indianapolis 
San Jose 
Hartford 
Phoenix 
New Orleans 
Santa Ana 
Kansas City 
Denver 
Pontiac 
Bridgeport 


Columbus 
Portland 
Jersey City 
Paterson 
Atlanta 
Birmingham 
Louisville 
Rochester 
Dayton 

St. Petersburg 


San Bernardino 
Oklahoma City 
Providence 
Norfolk 
Patchogue 
Gary 

Toledo 


Fort Lauderdale 


Omaha 

Worcester 

Jacksonville 

Lynn 

Lower Merion 
Township 

Memphis 


.. San Antonio 
.. New Brunswick 


APPL. STORE 


SALES 


Esti", Rank 
in thou- in 
sands) Group 


SBRLZS SB2SSSLISSLSRE=S 


es, 1959, for the 200 counties leading in this category 


COUNTY 
and 
STATE 


Hampden, Mass. 
Salt Lake, Utah 
Ramsey, Minn.. 


FURN.-HOUSE.- 
APPL. STORE 


LEADING 
CITY 


. . Springfield 
Salt Lake City... 


Genesee, Mich... .. 


Kent, Mich... .... 


Tarrant, Tex... 
Fresno, Cal.. . 
San Mateo, Cal.. 
New Castle, Del. 
Honolulu, Hawaii 
Henrico, Va...... 


Davidson, Tenn... 


Summit, Ohio.. . 
Hillsborough, Fla. 


Stark, Ohio 
Onondaga, N. Y.. 


Bernalillo, N. M.. .. 


El Paso, Tex. 
Kern, Cal... 


Contra Costa, Cal... 


Bristol, Mass. 
Camden. N. J. 
Sedgwick, Kans. 


York, Pa. 
Tulsa, Okla...... 
Arlington, Va. 


.Grand Rapids.... 
Fort Worth...... 
-Fresno........ 
San Mateo...... 
... Wilmington 
...Honolulu.... 
... Richmond 
..Nashville........ 
PPS ee 
...Tampa.... 


..Canton.. 
... Syracuse... . 
Albuquerque..... 
El Paso... 
Bakersfield 
Richmond....... 
...Des Moines 

..New Bedford. ... 

..Camden.... 

. .Wichita. . 


. York... 
: 
.. Alexandria 


Orange, Fla......... 


Hamilton, Tenn... .. 


Delaware, Pa. 


Paim Beach, Fla... . 


Riverside, Cal... 
Mercer, N. J. 


Mahoning, Ohio. . 
Monmouth, N. J.. 


Albany, N. Y...... 
Ingham, Mich.. ... 


West Palm Beach 
.. Riverside 
. Trenton. ... 


... Youngstown 

... Asbury Park..... 
Albany... 
Lansing 


Westmoreland, Pa.. .Greensburg 
Luzerne, Pa......... Wilkes-Barre. ... 
San Joaquin, Cal.....Stockton. . 
Montgomery, Md... . Rockville, . . 
Pierce, Wash........ 

Mecklenburg, N. C...Charlotte. . . 
0 4), eee ere 
Shreveport 

Santa Barbara, Cal... Santa Barbara. . . 
Macomb, Mich... ...Mount Clemens. . 
St. Joseph, ind...... 
Berks, Pa. 
Lancaster, Pa... .. 
Mobile, Ala...... 
Spokane, Wash...... Spokane 
Newport News, Va... Newport News 


Lancaster. . . 


Northampton, Pa... .Bethiehem... 
Lehigh, Pa... ...,. Allentown... .. 
East Baton 
Rouge. La. 
Pulaski, Ark... .. 
Norfolk, 'Aass..... 
Morris. N. J...... 
Lake, tll. 
Kanawha, W. Va. 


...Baton Rouge 
.Little Rock. 
aaa 
. Morristown... ... 
...Waukegan....... 
...Charleston..... ‘ 


SALES 


Estimates 
(in thou- 
sands) 
28,705 
28,492 
28,434 
28,189 
27 ,927 
27,315 
26,970 
26.299 
26 ,087 
25,789 
25.346 
25.213 
25,047 
24,638 


24,415 
24,408 
24,382 


Rank 
in 
Group 


COUNTY 
and 
STATE 


FURN.-HOUSE.- 
APPL. STORE 


LEADING 


Madison, Ill......... 
Forsyth, N. C....... 
Lubbock, Tex... .... 
Winnebago, Ill 
Kalamazoo, Mich... 
eee ee 
ae 
Saginaw, Mich. 
3, See 
Lackawanna, Pa..... 
Escambia, Fla 

St. Clair, tt 

Dane, Wisc 
Sangamon, III 
Washtenaw, Mich... . 
Beaver, Pa..... 


Atlantic, N. J........ 


Charleston, S. C.... 
Nueces, Tex... .... 
Kane, IL. 

Muscogee, Ga....... 
Hinds, Miss......... 
Montgomery, Ala... . 
Greenville, S.C... .. 


Niagara, N. Y. 
Vanderburgh, Ind... . 
MI Mile asic viewed 
Chatham, Ga. 

a csiaccnevees 
Potter, Tex 

Racine, Wisc 
Solano, Cal......... 
Washington, Pa... . . 
Roanoke, Va 


Bucks, Pa..... 
Ventura, Cal........ 


.Corpus Christi. . . 


PS cctscaces ? 


Niagara Falls... . 
Evansville 


St. Louis, Minn...... 
Orange, N. Y........ 
Chester, Pa. 

Knox, Tenn......... 
New London, Conn... 
Lane, Ore........... 
Sarasota, Fla........ 


Rock Island, Ill...... 
El Paso, Colo........ 
Tulare, Cal.......... 
Trumbull, Ohio 

Cumberland, N. C.... 
Plymouth, Mass... . . 


Stanislaus, Cal. 
Sullivan, Tenn. 
McLennan, Tex... . . 
Lorain. Ohio 


Hitisborough, N. H... 
Berkshire, Mass... .. 
Berrien, Mich. 

Cumberland, N. J.... 
Greene, Mo......... 


Total Above Counties 
% of U.S. A. 
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The growing needs of young expanding families put them 
in the market for homes and a houseful of new furnishings. 
LIVING for Young Homemakers is with them every step of 
the way. From first apartment to finished home, LIVING 
helps young families make their important buying decisions 
... providing the decorating, furnishing and building in- 
formation they need. 


The important role LIVING plays in the lives of some of 
your best customers is shown by a unique study conducted 
among LIVING readers during the time they subscribed to 
the magazine, and then one year later. It shows clearly 
the increase in ownership that takes place during the 
LIVING reading years. 


1960 


~ GROWTH 
| MARKS THE 


\ LIVING 


YEARS! 


Ownership Increase 
During The LIVING 
Reading Years 


Homes 64.0% 


Upholstered Chairs 
- Wall-to-Wall Carpet 
~ Second Automobile 

Console Hi-Fi j 


Refrigerators 
Freezers 


LIVING for Young Homemakers is the one home magazine 
edited exclusively for the young family market. In it you can 
reach some of your best prospects right from the start... 
and continue with them all through their growing years. 


THE TIME OF PURCHASE MAGAZINE 


LIVING 


FOR YOUNG HOMEMAKERS 


A STREET & SMITH PUBLICATION 
Another exciting story of growth: LIVING's circulation in- 


creased from 308,944 in 1950 to 674,884 in 1959. New base cir- 
culation of 700,000 takes effect with the September 1960 issue. 


731 


COUNTY 
and 


STATE 


Los Angeles, Cal 
Cook, til 
New York City (5 
Counties), N. Y 
Wayne, Mich 
Cuyahoga, Ohio 
Harris, Tex 
St. Louis, Mo. 
Dallas, Tex 
Dade, Fla 
Philadelphia, Pa 


Nassau, N. Y 


Allegheny, Pa 
Baltimore, Md 
Hennepin, Minn 
San Diego, Cal 
Erie, N. Y 
Miiwaukee, Wisc 
Alameda, Cal. 
Middlesex, Mass 
District of Columbia 


King, Wash 
Fulton, Ga 
Maricopa, Ariz. 
Denver, Colo. 
Hamilton, Ohio 
Marion, Ind. 
Oakland, Mich 
Westchester, N. Y 
Franklin, Ohio 
Jackson, Mo 


Essex, N. J 
Suffolk, Mass 
Bexar, Tex. 
Hartford, Conn. 
San Francisco, Cal 
Tarrant, Tex 
Shelby, Tenn. 
Monroe, N. Y 
Orange, Cal 
Multnomah, Ore 


Santa Clara, Cal 
Bergen, N. J 
Jefferson, Ky 
New Haven, Conn 
Fairfield, Conn. 
Sacramento, Cal 
Jefferson, Ala. 
Norfolk, Mass. 
Duval, Fla. 
Summit, Ohio 


Montgomery, Ohio 
Suffolk, N. Y 
Union, N. J. 
Orleans, La. 
Montgomery, Pa 


Hillsborough, Fla 
Oklahoma, Okla. 
Providence, R. 1. 
Genesee, Mich. 
Delaware, Pa 


San Mateo, Cal. 
Broward, Fla. 

San Bernardino, Cal.. 
Worcester, Mass. 
Onondaga, N, Y 

Salt Lake, Utah 


Automotive Store Sales, 200 Leading Counties 


Estimates, 1959, for the 200 counties leading in this category 


AUTOMOTIVE 
STORE SALES 


LEADING 
ciTY 
in thou- 
sands 


Los Angeles 104 


Chicago 281 
New York City 

Detroit 

Cleveland 

Houston 

St. Louis 

Dallas 

Miami 

Philadelphia 


Hempstead 
Township 
Pittsburgh 
Baltimore 
Minneapolis 
San Diego 
Buffalo 
Milwaukee 
Oakland 
Cambridge 
Washington 


Seattle 
Atlanta 
Phoenix 
Denver 
Cincinnati 
Indianapolis 
Pontiac 
Yonkers 
Columbus 
Kansas City 


Newark 
Boston 

San Antonio 
Hartford 

San Francisco 
Fort Worth 
Memphis 
Rochester 
Santa Ana 
Portiand 


San Jose 
Hackensack 
Louisville 
New Haven 
Bridgeport 
Sacramento 
Birmingham 
Quincy 
Jacksonville 
Akron 


Dayton 
Patchogue 
Elizabeth 
New Orleans 
Lower Merion 
Township 
Tampa 
Oklahoma City 
Providence 
Flint 
Chester 


San Mateo 

Fort Lauderdale 
San Bernardino 
Worcester 
Syracuse. . 

Salt Lake City 


Estimates 


Rank 
in 
Group 


COUNTY 
and 
STATE 


Pinelias, Fla. 
Henrico, Va. 
Tulsa, Okla. 
Lucas, Ohio 
Fresno, Cal. 
Douglas, Nebr. 
Sedgwick, Kans. 
Bucks, Pa. 
Lake, Ind. 
Camden, N. J. 
Essex, Mass. 
Davidson, Tenn. 
Norfolk, Va. 
Passaic, N. J. 


Kent, Mich. 
Orange, Fla. 
Arlington, Va. 
Montgomery, Md. 
Ramsey, Minn. 
Hudson, N. J. 
Bernalillo, N. M. 
El Paso, Tex. 
Hampden, Mass. 
Polk, lowa 


Middiesex, N. J. 
Contra Costa, Cal. 
Macomb, Mich. 
Stark, Ohio 

Kern, Cal. 

Spokane, Wash. 
Honolulu, Hawaii... 
Mecklenburg, N. C.. 
New Castle, Del. 
Riverside, Cal. 


Monmouth, N. J. 
Albany, N. Y. 
Pulaski, Ark... .. 
Lancaster, Pa. 
Bristol, Mass. 
Palm Beach, Fla. 
Allen, ind. 
Ingham, Mich. 
East Baton Rouge, 
ba... 
York, Pa. 


Mahoning, Ohio 
Pierce, Wash. 
Berks, Pa. 

Mobile, Ala. . 
Westmoreland, Pa. 
Pima, Ariz. 

Lake, lil... 
Mercer, N. J. 
Luzerne, Pa. 
Caddo, La. 


San Joaquin, Cal... 
Hamilton, Tenn. 
Jefferson, Tex. 
Oneida, N. Y. 
Lubbock, Tex. 
Potter, Tex.. 
Escambia, Fla. 
Guilford, N.C....... 
Polk, Fla.. 

Peoria, Ii. 


Prince Georges, Md.. 
St. Joseph, Ind. 
Hinds, Miss. 
Kanawha, W. Va. 


AUTOMOTIVE 
STORE SALES 


Estimates 


LEADING 


CITY Rank 


in thou- in 
sands) Group 


St. Petersburg 101,198 67 
Richmond . 68 
Tulsa , 69 
Toledo ‘ 70 
Fresno , 71 
Omaha . 72 
Wichita ’ 73 
Bristol P 74 
Gary 75 
Camden '. 76 
Lynn - . 77 
Nashville , 78 
Norfolk ’ 79 
Paterson a 80 


Grand Rapids f 81 
Orlando . 82 
Alexandria 

Rockville 

St. Paul 

Jersey City 

Albuquerque 

El Paso 

Springfield 

Des Moines 


New Brunswick 
Richmond ‘ 
Mount Clemens 
Canton 
Bakersfield 
Spokane. . 


.Honolulu. . 


Charlotte 
Wilmington 
Riverside 


Asbury Park.. 


. Albany 


Little Rock. . 
Lancaster . 

New Bedford ; 
West Palm Beach 
Fort Wayne 
Lansing 


Baton Rouge 
York 


. . Youngstown 
. Tacoma. . 


Reading 


..Mobile 


Greensburg 


.. Tucson 
.. Waukegan 


Trenton = 
Wilkes-Barre. ... 
Shreveport 


Stockton 


. .Chattanooga 


Beaumont 
Utica... 
Lubbock 
Amarillo. ........ 
Pensacola. . 
Greensboro. . 
Lakeland 
Peoria... 


Hyattsville 
South Bend 


. Jackson 


Charleston 


COUNTY 
and 
STATE 


Morris, N. J... .. 
Knox, Tenn... 
Dauphin, Pa.. . 
Nueces, Tex....... 
Du Page, lil. 

Erie, Pa. 


Saginaw, Mich 
Broome, N. Y...... 
Wyandotte, Kans.. .. 
Dane, Wisc......... 
Winnebago, Ill... .. 
Plymouth, Mass... . 
8 eee 
Cumberland, Me... 
Madison, Ill. 
Orange, N. Y... 


Chester, Pa... 
Niagara, N. Y....... 
Lehigh, Pa......... 
Wichita, Tex. 

St. Clair, 11 
Newport News, Va. 
Monterey, Cal....... 
Ventura, Cal 


Richland, S. C...... 
Clark, Nev.......... 
Santa Barbara, Cal.. 


Greenville, $. C..... 
Lorain, Ohio 

Lackawanna, Pa..... 
Stanislaus, Cal... ... 


Hillsborough, N. H... 


Washington, Pa... . . 
St. Louis, Minn...... 
Burlington, N. J.... 


Lancaster, Nebr... .. 
McLennan, Tex... .. 
Montgomery, Ala... . 
Kalamazoo, Mich.. .. 
Berrien, Mich 

Washtenaw, Mich... 


Butler, Ohio 
Chatham, Ga.. ..... 


, Roanoke, Va 


Beaver, Pa. 
New London, Conn... 


Liste, LOWE. ...00600 
Will, 1 

Northampton, Pa... . 
Vanderburgh, Ind... 


Dutchess, N. Y... 
Marin, Cal 
Greene, Mo. 
Cumberland, Pa... .. 
Muskegon, Mich... . 
Tulare, Cal 

Taylor, Tex. 

Volusia, Fla 
Humboldt, Cal 
Fayette, Pa... 


.. Knoxville 
..Harrisburg...... 


AUTOMOTIVE 
STORE SALES 


Estimates Ran 
(in thou- in 
sands) Gro 


LEADING 
CITY 


Morristown...... 52,087 
52,041 
51,269 
50,989 
49 ,997 
49,710 


Corpus Christi. . . 
Elmhurst 
Erie. . 


Saginaw 
Binghamton 
Kansas City. .... 


49,261 
48 ,623 


. West Chester. ... 


Niagara Falls... . 
Allentown 

Wichita Falls... . 
East St. Louis.... 


.Newport News... 


Salinas........ ; 
ME wa scccre 
Eugene......... 
Warren... 


Columbia........ 


Winston-Salem... 
Manchester 


Burlington....... 
Raleigh 
Lincoin.......... 


Beaver Falls 
New London 


Bethiehem....... 
Evansville. .. 


..Poughkeepsie.. . . 
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630 Third Avenue, N.Y.C. 


| TBA Dealer Johnny Antonelli 


A ‘Giant’ Grows in Rochester 


Gasoline Service Station Sales, 200 Leading Counties 


Estimates, 1959, for the 200 counties leading in this category 


COUNTY 
and 
STATE 


Los Angeles, Cal. 
Cook, tl. 
New York City (6 
Counties), N. Y. 
Wayne, Mich. 
Cuyahoga, Ohio 
St. Louis, Mo. 
Harris, Tex. 
Nassau, N. Y. 


Allegheny, Pa. 
San Mateo, Cai. 


Baltimore, Md. 
Dallas, Tex... 
San Diego, Cal.. . 
Dade, Fla. 

King, Wash. 
Philadelphia, Pa. 
Alameda, Cal. 
Milwaukee, Wisc. 
Middlesex, Mass. 
Erie, N.Y... 


Hennepin, Minn. 
Hamilton, Ohio 


Westchester, N. Y. 


Orange, Cal. 
Bergen, N. J. 
Oakland, Mich. 


District of Columbia 
Santa Clara, Cal... 
Maricopa, Ariz... . . 


Marion, Ind. 


GASOLINE SERV. 
STATION SALES 


LEADING 
CITY 


Los Angeles 
Chicago 


.New York City 
. Detroit 
Cleveland 
St. Louis 
Houston 
Hempstead 
Township 
Pittsburgh 
San Mateo 


Baltimore 
Dallas 

San Diego 
Miami 
Seattle 
Philadelphia 
Oakland 
Milwaukee 
Cambridge 
Buffalo 


Minneapcilis 
Cincinnati 
Yonkers 
Santa Ana 
Hackensack 
Pontiac 
Washington 
San Jose 
Phoenix 
Indianapolis 


San Bornardino, Cal..San Bernardino 


Franklin, Ohio 


Essex, N. J....... 


Hartford, Conn. 
Jackson, Mo. 


San Francisco, Cal. 


Fulton, Ga. 
Fairfield, Conn. 
Multnomah, Ore. 
Sacramento, Cal. 


Tarrant, Tex..... 


Columbus 
Newark 
Hartford 
Kansas City 
San Francisco 
Atlanta 
Bridgeport 
Portiand 
Sacramento 


Fort Worth 


New Haven, Cénn.. .New Haven 


Shelby, Tenn. 


Montgomery, Ohio 


Lake, Ind. 


Summit, Ohio 
Bexar, Tex... 
Suffolk, Mass. 
Suffolk, N.Y... 


Jefferson, Ala... 
Lucas, Ohio 
Jefferson, Ky.. 
Oklahoma, Okla. 


Worcester, Mass... 


Essex, Mass. 
Kern, Cal. 
Union, N. J. 


Fresno, Cal... .... 


Providence, R. |. 


Davidson, Tenn. 


Memphis 
Dayton 
Gary 
Denver 
Akron 


.. San Antonio 


Boston 
Patchogue 


Birmingham 
Toledo 
Louisville 

. Oklahoma City 
Worcester 
Lynn 
Bakersfield 
Elizabeth 
Fresno 
Providence 


. .Nashville 


Lower Merion 


... Tampa 


Salt Lake City ‘a 


Estimates 
in thou- 
sands) 


644 497 
400 , 546 


287 ,599 
247 ,506 
144 ,966 
135, 549 

412 


Rank 
in 
Group 


1 
2 


Sse2sseetER= 


S2SeIRe2eR2 


COUNTY 
and 
STATE 


Contra Costa, Cal... 


Kent, Mich. 
Duval, Fla... 
Orleans, La. 


Genesee, Mich. 
Delaware, Pa.... 
Hudson, N. J.. 
Tulsa, Okla. 
Sedgwick, Kans. 
Henrico, Va.. 


Prince Georges, Md.. 
. Honolulu 


Honolulu, Hawail 
Norfolk, Mass. 
Macomb, Mich. 


Middlesex, N. J. 
Pinellas, Fla... 
Broward, Fla. 
Ramsey, Minn... 
Norfolk, Va. 

New Castle, Del. 
Camden, N. J.... 


Hampden, Mass... 


GASOLINE SERV. 
STATION SALES 


LEADING 
city 


Richmond. . 
Grand Rapids 
Jacksonville 
New Orleans 


. Flint 


Chester 
Jersey City 


. Tulsa 


Wichita 
Richmond 
Hyattsville. . 


Quincy....... 
Mount Clemens 


New Brunswick 
St. Petersburg 
Fort Lauderdale. . 
St. Paul 

Norfolk 
Wilmington 


.Camden. 
. Springfield 
. .Tucson 


Lake, Iil.. 
Stark, Ohio 
Passaic, N. J. 


Onondaga, N. Y.. . 


Douglas, Nebr. 
Polk, lowa.. 


Mecklenburg, N. C.. 


Montgomery, Md. 


Westmoreland, Pa. 


Bernalillo, N. M. 


Hamilton, Tenn... 
Du Page, til. 
Pierce, Wash. 
Bristol, Mass. 
Monmouth, N. J. 
Arlington, Va. 
Fairfax, Va. 

De Kalb, Ga. 
San Joaquin, Cal. 
Palm Beach, Fla. 


yv 


’ Ww 
Waukegan 
Canton... 
Paterson. . 
Syracuse... . 
Omaha... . 
Des Moines. . 
Charlotte 
Rockville... . 
Greensburg 
Albuquerque. . 


. .Chattanooga 
. Elmhurst 
. Tacoma 


New Bedford... 
Asbury Park..... 


. Alexandria 


Falls Church... .. 
Decatur 


. Stockton 


West Paim Beach 


Knoxville. ..... 


37,875 


Estimates Rank 
(in thou- in 
sands) Group 


37,812 
37 ,646 
37,621 


37 ,209 


4 


COUNTY 


Winnebago, Ill... . . 
Peoria, Ill..... 
Albany, N. Y....... 
Lorain, Ohio 
Madison, Il. 


Niagara, N. Y.. 
Oneida, N. Y. P 
Travis, Tex........ 
Sangamon, Ill... . 
Anne Arundel, Md.. . 
Greenville, S$. C..... 
Caddo, La.......... 
Burlington, N. J... . 
Will, tt 

Nueces, Tex... 


El Paso, Tex. 
eee 
Trumbull, Ohio 
Butler, Ohio. . . 
Dane, Wisc.... 
Lubbock, Tex.. 
Berrien, Mich... .. 
Kalamazoo, Mich. 
Washtenaw, Mich... 
Plymouth, Mass... . 


Ventura, Cal... . 
Lane, Ore 

Berks, Pe.........05 
Dauphin, Pa 
Snohomish, Wash... . 


Hinds, Miss......... 
Beaver, Pa. 


Wake, N. C. 

Potter, Tex. 
Wyandotte, Kans... 
Saginaw, Mich... . . 
Stanislaus, Cal 
Tulare, Cal. 
Shawnee, Kans. 
Chatham, Ga. 
Broome, N. Y. 

Rock Island, Ill. 


Richland, S. C. 

Linn, lowa 
‘Cumberland, Me..... 
Forsyth, N. C.. 
Vanderburgh, Ind... . 


Washington, Pa..... 


Lehigh, Pa.......... 
Lancaster, Nebr... . . 


GASOLINE SERV. 
STATION SALES 


Estimates 
(in thou- 
sands) 


LEADING 
CITY 


. Springfield we 


Annapolis 


Greenville... ..... 


.Benton Harbor... 
.. Kalamazoo 


Ann Arbor 


.Brockton 


Battle Creek..... 
West Chester... . 


Binghamton 


Rock Island... .. 


Columbia... .. 


19 , 863 
19,732 
19,311 
19,184 
18,956 
18,950 


18,927 
18,848 
18,715 
18,569 
18,363 
18,254 
18,077 
18,037 
17,800 
17,771 


17,719 
17,678 
17,667 
17,516 
17,451 
17,421 
17,398 
17,391 
17,134 
17,103 


16,891 
16,888 
16,717 
16,620 
16,169 
16,159 
16,126 
16 ,060 
16,057 
16,052 


16,020 
15,983 
15,761 
15,752 
15,626 
15,613 
15,514 
15,496 
15,439 
15,384 


--» 15,263 
15,253 
15,245 
15,190 
15,019 
14,936 
14,757 
14,551 
14,532 
14,473 


14,451 
14,413 
14,267 
14,176 
14,172 
14,126 
13,979 
13, 867 


SALES MANAGEMENT 


Lumber—Building—Hardware Store Sales, 200 Leading Counties 


Estimates, 1959, for the 200 counties leading in this category 


LUMB., BLDG. LUMB., BLDG. LUMB., BLDG. 
MATLS., HDWRE. ; MATLS., HDWRE. MATLS., HDWRE. 
STORE SALES STORE SALES STORE SALES 
COUNTY LEADING COUNTY LEADING COUNTY LEADING SH 
and CITY Estimates Rank and CITY Estimates Rank and cITY Estimates Rank 
STATE (inthou- in STATE (in thou- —in STATE (inthou- in 
sands) Group sands) Group sands) Group 
Los Angeles, Cal.....Los Angeles. . . 435,290 1 Macomb, Mich... .. . Mount Clemens.. 33,994 68 Madison, Ill.........Alton........... 20,121 136 
CORR Go ii ie ices Chicago......... 295,772 2 Tulsa, Okla......... WO anaes se 33,916 69 Berks, Pa....... .Reading......... 19,995 137 
New York City (5 ee San Antonio. .... 33,603 70 Nueces, Tex........Corpus Christi... 19,968 138 
Counties), N. Y....New York City... 259,672 3 Stark, Ohio.........Canton.......... 33,439 71 Greenville, S.C... ..Greenville....... 19,822 139 
Wayne, Mich........ ine ses ake 160, 766 4 Lucas, Ohio... .... Toledo 32,758 72 Travis, Tex......... Austin.......... 19,682 140 
Cuyahoga, Ohio..... Cleveland....... 123 ,368 5 Lubbock, Tex....... Lubbock........ 32,406 73 Peoria, Ill...... -Peoria...... .. 19,529 141 
Harris, Tex......... Houston....... 103,025 6 Middlesex, N. J.....New Brunswick.. 31,926 74 El Paso, Tex........ El Paso......... 18,223 142 
Hennepin, Minn.....Minneapolis..... 99,025 7 Hilisborough, Fla....Tampa.......... 30,513 75 SS ee 19,208 143 
Allegheny, Pa.......Pittsburgh....... 89,162 8 Riverside, Cal....... Riverside........ 30,436 76 Mercer, N. J........Trenton......... 19,080 144 
Nassau, N. Y........ Hempstead Dane, Wisc.........Madison...... . 30,389 77 Sonoma, Cal........Santa Rosa...... 18,925 145 
Township...... 88,317 9 Hampden, Mass.....Springfield...... . 29.616 78 Monterey, Cal.......Salinas.......... 18,857 146 
St. Louis, Mo.......St.Louis........ 83,775 10 Du Page, tl......... Elmhurst... .. . . 29,606 73 Linn, lowa..... Cedar Rapids.... 18,542 147 
Onondaga, N. Y.....Syracuse....... 28,935 80 Allen, Ind........... Fort Wayne...... 18,372 148 
San Diego, Cal... ... San Diego....... 83,465 11 Luzerne, Pa... ..Wilkes-Barre.... 18,161 149 
Middlesex, Mass....Cambridge...... 80,843 12 San Mateo, Cal......San Mateo...... 28,822 81 Butler, Ohio. Hamilton. ....... 18,028 150 
Dade, Fla........... MG bxecscces 79,440 13 Delaware, Pa........Chester....... 28,725 82 
Philadelphia, Pa.....Philadelphia.... 71,821 14 Orleans, La......... New Orleans.... 28,482 83 Washtenaw, Mich....Ann Arbor....... 17,888 1681 
CRG, FOR. 5 0 vice MME. cece ssees 70,461 15 Polk, lowa......... Des Moines... .. 28,358 84 Calcasieu, La........ Lake Charies.... 17,799 152 
Erie, N. Y..........Buffalo..... R 69,321 16 San Francisco, Cal...San Francisco.... 28,057 85 Orange, N. Y........ Newburgh....... 17,745 153 
King, Wash.........Seattle...... . 68,812 17 Duval, Fla..........Jacksonville..... 27,970 86 Knox, Tenn... .. Knoxville. ..... 17,685 154 
Baltimore, Md... . . . Baltimore... .. . 68,035 18 oS ere Waukegan....... 27,682 87 Washington, Pa.....Washington...... 17,610 155 
Santa Clara, Cal.....San Jose........ 66,026 19 Passaic, N. J........Paterson........ 27,659 88 Hidalgo, Tex........ McAllen........ 17,557 156 
Suffolk, N. Y........ Patchogue....... 66.024 20 Westmoreland, Pa...Greensburg...... 27,488 89 Sangamon, Ill. .. Springfield....... 17,353 187 
Maricopa, Ariz... . .. a 62,319 21 Davidson, Tenn... . . Nashville... ... . ~ 26,986 90 Ocean, N. J.........Point Pleasant... 17,279 158 
Fairfield, Conn... ... Bridgeport....... 61.553 22 Arlington, Va....... Alexandria....... 17,258 158 
Orange, Cal......... Santa Ana....... 60,452 23 San Joaquin, Cal.....Stockton. . . 26 ,956 91 Ulster, N. Y.........Kingston....... 17,127 160 
Oakland, Mich... ... Pontiac......... 60,032 24 Santa Barbara, Cal...Santa Barbara... 26,943 92 
Franklin, Ohio...... Columbus. ...... 59,714 25 Morris, N. J........ Morristown...... 26,725 93 Waukesha, Wisc.....Waukesha....... 16,989 161 
Milwaukee, Wisc... . Milwaukee. ..... 56,147 26 Niagara, N. Y.......Niagara Falls.... 26,324 94 NS kfc div n awe PB i hi ieee 16,936 162 
Hamilton, Ohio. .... Cincinnati....... 55, 167 27 Lancaster, Pa.......Lancaster....... 26,252 95 Plymouth, Mass... ..Brockton...... . 16,797 163 
Union, N. J......... Efizabeth........ 64,722 28 Montgomery, Md... .Rockville........ 26,095 96 Champaign, tl. Champaign...... 16,689 164 
Bergen, N. J........ Hackensack... .. 54,649 29 Mobile, Ala......... Mobile........ . 26,082 97 Greene, Mo.. Springfield....... 16,688 165 
Sacramento, Cal... ..Sacramento...... 63,335 30 Monmouth, N. J.....Asbury Park..... 25.941 98 Pulaski, Ark... .....Little Rock...... 16,616 166 
Chester, Pa......... West Chester.... 25,249 99 Clay, Mo...........North Kansas 
Fulton, Ga......... Atlanta.......... 51,220 31 Palm Beach, Fla.....West Palm Beach 25,137 100 eee 16,577 167 
Marion, Ind......... Indianapolis... .. 51,059 32 EI Paso, Colo........Colorado Springs. 16,537 168 
Westchester, N. Y... Yonkers......... 50,301 33 Contra Costa, Cal....Richmond...... 25,031 101 Guilford, N. C.......Greensboro..... 16,332 169 
New Haven, Conn.. .New Haven . 80,180 34 Hudson, N. J... ....Jersey City..... 26,024 102 St. Louis, Minn.. Duluth... .. .. 16,245 170 
Fresno, Cal.........Fresmo.......... 49,559 35 East Baton Rouge, 
Denver, Colo........ Denver...... .. 49,370 36 La...............Baton Rouge..... 24,947 103 Abeny, 1. V....... AOny....5.0.-. WER 
Tarrant, Tex........Fort Worth... .. 49,162 37 Pima, Ariz..........Tucson.......... 24,807 104 La Salle, lil. Streator... 16,207 172 
Summit, Ohio.......Akron........... 48 892 38 Winnebago, lll......Rockford........ 24,686 105 Pierce, Wash. . Tacoma . ‘ 16,047 173 
Alameda, Cal........Oakland........ 48,734 39 Mahoning, Ohio. ... . Young: . 24,018 106 Minnehaha, S. D.. . .Sioux Falls. . 15,968 174 
Hartford, Conn......Hartford........ 46,862 40 8) ee Aurora.......... 23,936 107 Burlington, N. J. Burlington... . 15,939 175 
Bernalillo, N. M.... . Albuquerque... . . 23,714 108 Lehigh, Pa. Allentown. . . 15,936 176 
Pinellas, Fla........St. Petersburg... 46,538 41 Mecklenburg, N. C...Chariotte........ 23,670 109 York, Pa. WO aii tod0ns 15,864 177 
Jackson, Mo........Kansas City... .. 46 402 42 Polk, Fla... ... Lakeland. . . 23,618 110 Rock, Wisc... . a eae 15,699 178 
Montgomery, Ohio...Dayton.......... 46,232 43 imperial, Cal. ..ElCentro........ 15,686 179 
Goten, 06. B.....00% Newark..... : 45,751 44 I Bile. 0's sinin oc ckicce ss 23,589 111 Dauphin, Pa... . Harrisburg...... 15,609 180 
Kern, Cal......... .Bakersfleld...... 44,693 45 Ramsey, Minn......St. Paul......... 23,378 112 
Worcester, Mass.....Worcester....... 44,051 46 Bristol, Mass........New Bedford.... 23,362 113 Litchfield, Conn.....Torrington....... 15,528 181 
San Bernardino, Cal..San Bernardino.. 42,881 47 Tetare, Gal... ......Wiealia.......... 23,096 114 Ventura, Cal. oe ee 15,470 182 
ON EEE Mee iaieces 40 466 48 Spokane, Wash...... Spokane......... 23,060 115 New London, Conn...New London .... 15,351 183 
Monroe, N. Y.......Rochester....... 39.320 49 St. Joseph, ind......South Bend...... 23,024 116 Trumbull, Ohio. ....Warren......... 15,334 184 
Multnomah, Ore.....Portland........ 38,967 50 Ingham, Mich.......Lansing......... 23,020 117 Fayette, Ky.........Lexington....... 15,301 185 
New Castle, Del.....Wilmington..... . 22,750 118 Black Hawk, lowa...Waterloo........ 15,278 186 
Suffolk, Mass....... eee 38,238 51 eee ME cae se xs . 22,684 119 Boulder, Colo.......Boulder......... 16,142 187 
Genesee, Mich...... ER 9 ane 38,181 52 Stanislaus, Cal... ... Modesto. .... 22,452 120 Portage, Ohio +0 eNOS 6 5 ice as 14,945 188 
Douglas, Nebr....... Omaha........ 37,518 53 Sullivan, Tenn. ..Kingsport....... 14,927 188 
Kent, Mich.. -......Grand Rapids.... 37,419 54 Saginaw, Mich......Saginaw......... 22,422 121 Beaver, Pa. Beaver Falls..... 14,741 190 
Norfotk, Mass......Quincy.......... 37,372 55 Norfolk, Va......... Norfolk......... 22,163 122 
Jefferson, Ky........ Louisville........ 37,336 56 Kalamazoo, Mich....Kalamazoo...... 22,005 123 Snohomish, Wash... .Everett.......... 14,719 «191 
Orange, Fla......... Orlando......... 37,130 57 Camden, N. J....... Camden......... 21,962 124 Outagamie, Wisc... .Appleton........ 14,704 192 
District of Columbia. Washington..... . 36,631 58 Berrien, Mich....... Benton Harbor... 21,869 125 Hillsborough, N. H...Manchester..... . 14,671 193 
Salt Lake, Utah..... Salt Lake City... 36,046 59 Hamilton, Tenn... .. Chattanooga... . . 21.787 126 Anne Arundel, Md.. Annapolis... .... 14,664 194 
Essex, Mass........ ia cekswes ke 35.923 60 Jefferson, Tex....... Beaumont. ...... 21,691 127 Wyandotte, Kans....Kansas City..... 14,654 196 
Jefferson, Ala....... Birmingham..... 35,821 61 Prince Georges, Md..Hyattsville...... 21,416 128 Stearns, Minn.......St. Cloud....... 14,644 196 
Oklahoma, Okla.....Oklahoma City... 35,585 62 Henrico, Va......... Richmond....... 20,733 129 Hinds, Miss... . . . Jackson....... . 14,638 197 
Providence, R. |.....Providence...... 35.421 63 Caddo, La.......... Shreveport... ... 20,725 130 Lancaster, Nebr.....Lincoln..... ... 14,621 198 
Sedgwick, Kans. Wichita. ........ 35,286 St. Clair, t......... East St. Louls.... 20,498 131 Madison, Ind....... Anderson........ 14,558 199 
ee ee Kanawha, W. Va..... Charleston 14,558 199 


Dakar 6s ¥ , ere atoutabs . Total Above Counties... ... 
coccecswsccese Oe0ee GF . Ragvain Gilp,...... areie,......... % of U.S.A 
> SM, 1960. 
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COUNTY 
and 
STATE 


Los Angeles, Cal 
New York City (5 
Counties), N. Y 
Cook, ii 
Wayne, Mich 
Cuyahoga, Ohio 
Philadelphia, Pa. 
Baltimore, Md 
St. Louis, Mo 
Allegheny, Pa 
Dade, Fla. 


District of Columbia 
Harris, Tex 

Dallas, Tex. 
Jackson, Mo. 
Middlesex, Mass. 
Erie, N. Y. 

Nassau, N. Y. 


Marion, Ind. 
King, Wash. 
Alameda, Cal. 


Hennepin, Minn. 
San Diego, Cal. 
Suffolk, Mass. 
Milwaukee, Wisc. 
Hamilton, Ohio 
Essex, N. J. 

San Francisco, Cal. 
Denver, Colo. 
Maricopa, Ariz. 
Hartford, Conn. 


Oakland, Mich. 
Orleans, La. 
Orange, Cal 
Franklin, Ohio 
Westchester, N. Y. 
Jefferson, Ky. 
Fairfield, Conn. 
Santa Clara, Cal. 
New Haven, Conn. 
Fulton, Ga. 


Sacramento, Cal. 
Tarrant, Tex. 
Bergen, N. J. 
Shelby, Tenn. 
Providence, R. |. 
Monroe, N. Y. 
Essex, Mass. 
Montgomery, Ohio 
Lucas, Ohio 
Jefferson, Ala. 


Salt Lake, Utah 
Henrico, Va.. 
Delaware, Pa. 
Worcester, Mass.. 
Prince Georges, Md.. 
Bexar, Tex. 

Summit, Ohio 
Oklahoma, Okla. 
Kent, Mich. 

Suffolk, N. Y. 


Lake, ind.. 

Ramsey, Minn. 
Arlington, Va... 
Norfolk, Mass... . 
Union, N. J. 
Hampden, Mass..... 
Multnomah, Ore. 


Drug Store Sales, 200 Leading Counties 


Estimates, 1959, for the 200 counties leading in this category 


LEADING 
CITY 


Los Angeles 


New York City 
Chicago 
Detroit 
Cleveland 
Philadelphia 
Baltimore 

St. Louis 
Pittsburgh 
Miami 


Washington 
Houston 
Dallas 
Kansas City 
Cambridge 
Buffalo 
Hempstead 
Township 
Indianapolis 
Seattle 
Oakland 


Minneapolis 
San Diego 
Boston 
Milwaukee 
Cincinnati 
Newark 

San Francisco 
Denver 
Phoenix 
Hartford 


Pontiac 

New Orleans 
Santa Ana 
Columbus 
Yonkers 
Louisville 
Bridgeport 
San Jose 
New Haven 
Atlanta 


Sacramento 
Fort Worth 
Hackensack 
Memphis 
Providence 
Rochester 
Lynn 
Dayton 
Toledo 
Birmingham 


Salt Lake City 
Richmond 
Chester 
Worcester 
Hyattsville 
San Antonio 
Akron 
Oklahoma City 
Grand Rapids 
Patchogue 


Gary 


DRUG STORE 


SALES 


Estimates 
in thou- 
sands 


358 , 347 


301 ,037 
280 013 
164 ,349 


Rank 


in 


Group 


1 


ceoaonoqwaswnr 


SSeSISRLSR 


SeRefBR2 


COUNTY 
and 
STATE 


Duval, Fla. 
San Mateo, Cal. 
Montgomery, Pa. 


Genesee, Mich. 
Norfolk, Va. 
Pinellas, Fla. 
Fresno, Cal. 
Hudson, N. J. 
Montgomery, Md.. 
Onondaga, N. Y. 
San Bernardino, Cal. 
Tulsa, Okla. 
Broward, Fla. 


Hillsborough, Fia. 
Sedgwick, Kans. 
Douglas, Nebr... 
Davidson, Tenn. 
Pima, Ariz. 
Honolulu, Hawaii... 
Polk, lowa 
Macomb, Mich. 
New Castle, Del. 
Contra Costa, Cal.. 


Bristol, Mass. 
Lake, Ill. 
Passaic, N. J. 
Middlesex, N. J. 
Stark, Ohio 


Meckienberg, N. C.., 


Riverside, Cal. 
Spokane, Wash. 
Mobile, Ala... 
Bernalillo, N. M. 


Orange, Fia. 

Du Page, Ill. 
Kern, Cal. 
Monmouth, N. J 
Mahoning, Ohio 
Pierce, Wash.. 
Kanawha, W. Va. 
Fairfax, Va. 
Camden, N. J. 
Washoe, Nev. 


East Baton 
Rouge, La. 
Hamilton, Tenn. 

El Paso, Tex. 
Dane, Wisc. 
Peoria, Ill.... 
St. Joseph, Ind. 
Albany, N. Y. 
Jefferson, Tex.. 
Inghain, Mich. 
Paim Seach, Fla. 


Bucks, Pa. 
Winnebago, III. 
Caddo, La. 

San Joaquin, Cal.. 
Allen, ind. 
Guilford, N. C. 
Niagara, N. Y. 
Dauphin, Pa. 
Westmoreland, Pa.. 
Pulaski, Ark. 


Oneida, N. Y....... 


Wyandotte, Kans. 
Mercer, N. J. 


. Jacksonville 


DRUG STORE 


SALES 


Estimates 
in thou- 
sands) 


LEADING 
CITY 


20,472 
San Mateo 20 ,005 
Lower Merion 
Township 
Flint 
Norfolk 
St. Petersburg 
Fresno 
Jersey City 
Rockville 
Syracuse 
San Bernardino 
Tulsa 
Fort Lauderdale 


Tampa 

Wichita 
Omaha... 
Nashville 
Tucson. 
Honolulu 

Des Moines 
Mount Clemens 
Wilmington 
Richmond 


New Bedford 
Waukegan 
Paterson 

New Brunswick 
Canton 
Charlotte 
Riverside 


. Spokane, 


Mobile 
Albuquerque 


Orlando 
Elmhurst. 
Bakersfield 
Asbury Park 
Youngstown 
Tacoma. . 
Charleston 
Falls Church 
Camden 
Reno 


Baton Rouge 
Chattanooga 

El! Paso 

Madison 

Peoria 

South Bend 
Albany. 
Beaumont 
Lansing. . 

West Palm Beach 


Bristol 


. Rockford 


Shreveport 
Stockton. . 
Fort Wayne 
Greensboro. 
Niagara Falls 


.. Harrisburg 


Greensburg. 


. Little Rock. . 


. Utica 


Knoxville 


. Kansas City 


Trenton 


Rank 
in 
Group 


COUNTY 
and 
STATE 


Kalamazoo, Mich.. Kalamazoo 


De Kalb, Ga....... 
Travis, Tex.. 
St. Louis, Minn..... 
Erie, Pa... P 

Santa Barbara, Cal... 


Vanderburgh, Ind... . 
Beaver, Pa.... 
Luzerne, Pa... 
Hinds, Miss. 
Washtenaw, Mich. 
Saginaw, Mich. 
Morris, N. J. 
Plymouth, Mass.. 
Madison, tll........ 
Polk, Fla. 


St. Clair, Hl. 
Greene, Mo.. 
WE, Pilines 000 06's% 
Stanislaus, Cal. 
Atlantic, N. J. 


Northampton, Pa.. . 
Nueces, Tex... 
Greenville, S. C. 
Clark, Nev. 


Sangamon, lil... . 
Sonoma, Cal... 
Broome, N. Y. 
Trumbull, Ohio 
Butler, Ohio. . 
Will, Hi... .. 
Potter, Tex. 
Lackawanna, Pa. 
Rock Island, Iil..... 
Forsyth, N. C...... 


Lubbock, Tex. 
Ventura, Cal... 
Newport News, Va. 
Berrien, Mich... .. 
Roanoke, Va... 
Escambia, Fla. 
Galveston, Tex... 
Charleston, S. C. 
Muskegon, Mich. 
Gaston, N. C. 


Berks, Pa... 
Wichita, Tex. 


* Cumberland, Me... 


Chatham, Ga. 
Orange, N. Y.. 
Volusia, Fla. 

Clay, Mo. . 

Ei Paso, Colo... 
Fayette, Ky..... 
Anne Arundel, Md. 


Cathoun, Mich.. . 
Lancaster, Pa... .. 
Monterey, Cal... 
Montgomery, Ala. 
Linn, lowa 

New London, Conn... 
Johnson, Kans... .. 
Lancaster, Nebr... .. 
Lorain, Ohio...... 
Jackson, Mich..... 


.. Austin. . 


DRUG STORE 
SALES 


Estimates Rar 
(in thou- i 
sands) 


LEADING 
CITY 


9,371 
9,321 
9,219 
9,139 
9,112 
9,056 


Decatur. 
ee 
Santa Barbara 


Evansville... .. ‘ 
Beaver Falls... .. 


. Saginaw......... 
..Morristown 
..Brockton 


East St. Louis 


. . Springfield 


Aurora..... 
Modesto 


. Atlantic City. . 
Jefferson, Colo....... 


Bethlehem. ...... 
Corpus Christi. . . 


. Greenville. 


Las Vegas. 


. Springfield. 


Santa Rosa 
Binghamton 
Warren 


.. Hamilton. . 
. . Joliet 
. Amarillo 


Scranton. . 
Rock Island 
Winston-Salem... 


Lubbock. . 


. Ventura 


Newport News 
Benton Harbor 
Roanoke. 


.. Pensacola 


Galveston. ... 


. Charleston. . 
. Muskegon... 


Gastonia 


Reading........ 
Wichita Fails 
Portland. . 
Savannah 


Daytona Beach 
North Kansas City 
Colorado Springs 
Lexington 
Annapolis 


Battle Creek. . 
Lancaster 


. Salinas... 


Montgomery 
Cedar Rapids. ... 
New London. . 


Suburb of K. C... 


Jackson....... 


Total Above Counties 


% of U.S. A. 


© SM, 1960. 
736 


read by over 50,000 Counter, Fast Food and Fountain Restaurants 


NO MATTER WHAT YOU CALL THEM — fountain restaurants, counter 
restaurants, luncheonettes, coffee shops, industrial cafeterias, 
diners, sandwich shops, drive-ins, etc. 


NO MATTER WHERE YOU FIND THEM — in drug stores, variety stores, 
* department stores, confectionery stores, airports, railroad sta- 
tions, bus terminals, etc. 


ON MAIN STREET OR MAIN HIGHWAY OR IN INDUSTRY — they all have 
one thing in common — 


FAST SERVICE 


When you specify Fast Food for an advertising schedule, it’s an 
assurance of a market well covered vertically and horizontally. 


A BILL BROTHERS PUBLICATION 


B PA Editorial and Executive Offices 
yi is 630 Third Avenue New York 17, N. Y. YUkon 6-4800 


Mid-Western Office: 333 N. Michigan Ave., Chicago 1, lll., State 2-1266 
Pacific Coast Representative: 
The Richard Railton Co., Monadnock Bldg., San Francisco 5, Calif., Sutter 1-1060 


2 In fast-service eating places, twice-the-turnover-per-seat 
77 | ¢¢¢@ means more meals ...more sales ...more profits. 


{ULY 10, 1960 


_ Population and Rank, 200 Leading Cities 


Estimates, January 1, 1960, for the 200 cities leading i in dws category 


wa 


POPULATION 
1/1/60 
Esti- 
JM mates 
(in thousands) 


POPULATION POPULATION 
1/1/60 1/1/60 


SM Esti- SM Esti- Rank 


mates CITY and STATE mates in 


iY 


CITY and STATE 


CITY and STATE 


2 
§ 


New York City, N. Y. 
Chicago, tL... .. 
Los Angeles, Cal.... 
Philadelphia, Pa. 
Detroit, Mich... .. 
Baltimore, Md. 
Houston, Tex. 
Cleveland, Ohio... ... 
St. Louls, Mo. 
Washington, D. C. 


Hempstead Township, N. Y.. 


San Francisco, Cal. 
Milwaukee, Wisc. 
Boston, Mass. 
Pittsburgh, Pa. 
Dallas, Tex. 

New Orleans, La. 
Buffalo, N. Y. — 
San Antonio, Tex.. . 
Seattle, Wash. 


Cincinnati, Ohio 
Minneapolis, Minn. 
San Diego, Cal...... 


ears nchscoen an 


Memphis, Tenn. 
Columbus, Ohio 
Norfolk-Portsmouth, Va. 
Newark, N. J. 


Indianapolis, ind. 
Portland, Ore. 
Louisville, Ky. 
Oakland, Cal. 
Fort Worth, Tex. 


Long Beach-Lakewood, Cal. . 


St. Paul, Minn. 

Honolulu, Hawaii 

Long Beach, Cal.. 

Omaha, Nebr. 

Oklahoma City, Okla. 
Oyster Bay Township, N. Y. 
Akron, Ohio 

Jersey City, N. J... 
Dayton, Ohio. .... 


North Hempstead Township, 
N.Y... Raat ' 
Providence, R. |. ‘i 
Salt Lake City, Utah... .. 


7,728.5 
3,811.4 
2,472.0 
2,123.5 
1,914.9 
985.7 
960.0 
952.7 
870.1 


o@w~oaonoqaeoan 


S225 #882282 


228 s&f282 


Newport-News-Hampton, Va. 
Grand Rapids, Mich. 


Corpus Christi, Tex... ...... 
Nashville, Tenn........... 


Bridgeport, Conn........ 
Hammond-East Chicago, ind. 
Springfield, Mass. 

New Haven, Conn. 


Chattanooga, Tenn.......... 
Baton Rouge, La. 


Passaic-Clifton, N. J 
Savannah, Ga 

Trenton, N. J... ... 
Evansville, ind. 

Columbus, Ga..........:... 


er ee 
Jackson, Miss......... 


Kansas City, Kans....... 
i re 
Beaumont, Tex............. 
Lansing, Mich... .. 


Madison, Wisc............ 
Canton, Ohio... . 
Scranton, Pa..... 
Elizabeth, N. J.. 
Pasadena, Cal... 
Cambridge, Mass... 


Berkeley, Cal.............. 
Glendale, Cal......... 
Rockford, tll... ....... 


Peoria, lil....... 


(In thousands) 


(in thousands) Group 


107.2 


106.1 

105.5 

Springfield, Mo. 105.0 
Davenport-Bettendorf, lowa.. 104.2 


Fall River, Mass. 104.2 
Niagara Falls, N. Y......... 104.0 
Torrance, Cal. 102.6 
Ramp, GO... ccveccocss 100.5 
Pueblo, Colo 

Wichita Falls, Tex. 

Lynn, Mass 

Schenectady, N. Y. 

Fort Lauderdale, Fla... . 

eo eer 


Sioux City, lowa 

Upper Darby Township, Pa... 
Santa Ana, Cal..........- ie 
Somerville, Mass... . 

Lowell, Mass. 

Burbank, Cal............. . 
Anaheim, Cal.........-.--.. 
Huntington, W. Va.......... 
Alexandria, Va. 

Harrisburg, Pa..........-..- 


East St. Louis, Ill 

Newton, Mass. 

St. Joseph, Mo. 

San Bernardino, Cal......... 
Stamford, Conn............. 
Durham. N. C 

Springfield, 1! 

Stockton, Cal...........»-. 
Springfield, Ohio 
Biloxi-Gulfport, Miss........ 


Santa Monica, Cal.......... 
New Britain, Conn.......... 


Cedar Rapids, lowa......... 
Quincy, Mass.......... 
Pontiac, Mich 

Binghamton, N. Y. ‘ 
East Orange, N. J....... 


Riverside, Cal......... 
Manchester, N. H 
Racine, Wisc. 
Kalamazoo, Mich. 
Colorado Springs, Colo.. 


Anniet: Nennah-M 
p 


Waterloo, lowa 

Portland, Me... . ies 
Capen, GE. B..< 2... 060. 
Champaign-Urbana, Ii... . 


Decatur, Hil. 
Meriden-Wallingford, Conn... 
Bethesda, Md 

Richmond, Cal. 

Garden Grove, Cal......... 
Evanston, til 

Mount Vernon. N. Y. 


SALES MANAGEMENT 


———————— rl 


WE DELIVER ... 1,722,518 of 


America’s Biggest Families... 


“THE FIRST OF THE BIG SPENDERS” 


Homes filled with children are homes filled with Dollar for dollar, your advertising in OUR 
wants. And the heads of those homes spend more SUNDAY VISITOR and THE REGISTER 
money to satisfy those wants than anybody! We reaches a concentration of buying power un- 
deliver audiences that have more children per surpassed for responsiveness to the advertised 
family—from babies to teen-agers—than perhaps products—from foods to encyclopaedias! A single 
any other single publication. test will prove the point. 


Catholics are concentrated in metropolitan markets! We don’t reach them 
all BUT THE OUR SUNDAY VISITOR-REGISTER UNIT reaches 21.8% of 
ALL Catholic households in the country. 


60 Largest Catholic Dioceses e Catholic Population and Percentage 


Catholic Catholic Catholic Catholic Catholic Catholic 

Diocese Population % Diocese Population % Diocese Population % 
1. Chicago, Ill. 2,027,243 48.27 21. Trenton, N.J. 435,731 37.56 41. Toledo, Ohio 258,413 19.76 
2. Boston, Mass. 1,582,677 52.14 22. St. Paul, Minn. 418,399 32.13 42. Fall River, Mass. 250,356 56.25 
3. New York, N.Y. 1,558,328 32.73 23. Galveston, Tex. 412,700 18.02 43. Portland, Maine 250,240 27.39 
4. Brooklyn, N.Y. 1,473,480 33.76 24. Baltimore, Md. 403,505 23.85 44. Camden, N. J. 232,065 33.15 
5. Philadelphia, Pa. 1,463,031 33.74 25. San Antonio, Tex. 367,588 30.62 45. Seattle, Wash. 227,835 11.88 
6. Newark, N.J. 1,345,944 48.22 26. Springfield, Mass. 365,379 54.53 46. Manchester, N.H. 217,010 38.14 
7. Detroit, Mich. 1,288,761 29.83 27. Lafayette, La. 358,173 61.29 47. Paterson, N. J. 210,693 39.26 
8. Los Angeles, Cal. 1,243,511 18.31 28. Albany, N.Y. 357,600 34.66 48. Sacramento, Cal. 210,000 21.18 
9. San Francisco, Cal. 960,000 24.95 29. Rochester, N.Y. 357,000 34,19 49. Peoria, Ill. 202,371 16.72 
10. Pittsburgh, Pa. 866,446 38.42 30. Syracuse, N.Y. 349,943 36.88 50. Greensburg, Pa. 201,500 30.48 
11. Buffalo, N.Y. 847,554 50.15 31. San Diego, Cal. 349,423 23.00 51. Erie, Pa. 200,506 24.70 
12. Cleveland, Ohio 749,072 30.36 32. Monterey-Fresno, 52. Denver, Col. 196,906 15.88 
13. Hartford, Conn. 692,043 49.26 Cal. 345,637 23.06 53. Honolulu, Haweii 190,000 31.53 
14. New Orleans, La. 599,068 41.44 33. Scranton, Pa. 342,573 35.64 54. El Paso, Tex. 187,011 42.45 
15. Milwaukee, Wis. 567,440 33.38 34. Worcester, Mass. 301,315 51.61 55. Joliet il 185,697 31.05 
16. Rockville Centre, 35. Washington, D.C. 283,455 18.66 Page : 1. ' 
N. Y. 521,441 30.55 36. Bridgeport, Conn, 275,581 44.61 56. Miami, Fla. 185,000 4 

17. Providence, Rl. 507,238 61.27 37. Santa Fe, N. M. 265,000 53.00 57. Indianapolis, Ind. 181,103 12.03 
18. Corpus Christi, Tex. 504,219 50.69 38. Green Bay, Wis. 264,870 46.17 58. Lansing, Mich. 173,441 11.31 
19. St. Louis, Mo. 481,202 33.03 39. Youngstown, Ohio 262,000 28.02 59. LaCrosse, Wis. 171,495 26.18 
20. Cincinnati, Ohio 458,000 20.63 40. Tucson, Ariz. 262.000 20.96 60. Dubuque, lowa 169,589 20.17 


Source: ‘The Official Catholic Directory, 1959, by courtesy of P. J. Kenedy and Sons. Figures as of Jan. 1, 1959 


71% have one child or more under 18 


Quick facts They account for 7.8% of all U.S. births 


. 

aS 
P iia e Families average 4.69 persons—U:S. average is 3.61 
about wae readers z e 78.8% own the homes they live in 


~-  »OUR SUNDAY Visitor RecisteR Unit: 


complete 21.8% COVERAGE OF THE ENTIRE U.S. CATHOLIC MARKET || 
information 


Represented nationally by 3 
contact: c. D. BERTOLET & COMPANY, INC. Pe 
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Total Net Effective Buying Income, 200 Leading Cities 


Estimates, 1959, for the 200 cities leading in this category 


CITY and STATE 


New York City, N. Y 
Chicago, Ili 

Los Angeles, Cal. 
Philadelphia, Pa 

Detroit, Mich 

San Francisco, Cal 
Hempstead Township, N. Y 
Cleveland, Ohio 
Washington, D. C 
Baltimore, Md 


Houston, Tex 

St. Louis, Mo. 
Boston, Mass. 
Milwaukee, Wisc 
Pittsburgh, Pa. 
Seattle, Wash 
Dallas, Tex 
Kansas City, Mo 
Buffalo, N. Y. 
Minneapolis, Minn. 


San Diego, Cal 
Cincinnati, Ohio 
Denver, Colo.. 

New Orleans, La 
Columbus, Ohio 
Indianapolis, Ind. 
Newark, N. J 

Oakland, Cal 

Atlanta, Ga 
Norfolk-Portsmouth, Va. 


Long Beach-Lakewood, Cal 
Memphis, Tenn. 

Toledo, Ohio 

Portland, Ore 

San Antonio, Tex 

Long Beach, Cal 
Rochester, N. Y 

Fort Worth, Tex 

Louisville, Ky 

Phoenix, Ariz 


St. Paul, Minn 

Dayton, Ohio 

Birmingham, Ala 

Oyster Bay Township, N. Y 

Akron, Ohio 

Jersey City, N. J 

North Hempstead Township, 
N.Y 

Miami, Fla 

Honolulu, Hawaii 

Omaha, Nebr 


Oklahoma City, Okla 
Tulsa, Okla 

Wichita, Kans 
Sacramento, Cal 
Richmond, Va 
Tampa, Fia. 
Hartford, Conn 
Yonkers, N. Y 

E! Paso, Tex 
Syracuse, N. Y 


Flint, Mich. 

Salt Lake City, Utah 
Des Moines, lowa 
Providence, R. | 
Worcester, Mass 
Jacksonville, Fla 
Bridgeport, Conn. 
New Haven, Conn 
Albuquerque, N. M. 


SM, 1960 
740 


NET E. B. I. 
2D 
mates 

$000 


18,452,881 
9,444, 
116, 
3H, 
321, 


. 181, 


986, 
948 


879, 
834, 
608, 
574, 
438, 
402, 
368, 


Rank 
in 
Group 


Nogwes#an 


CITY and STATE 


Grand Rapids, Mich. 


Spokane, Wash. 

South Bend-Mishawaka, Ind. 
Springfield, Mass. 
Youngstown, Ohio 

San Jose, Cal. 

Charlotte, N. C. 

Gary, Ind 

Hammond-East Chicago, Ind. 
Tucson, Ariz. 

St. Petersburg, Fla.. 


Little Rock-North Little 
Rock, Ark. 
Mobile-Prichard, Ala. 
Fort Wayne, Ind 
Passaic-Clifton, N. J. 
Newport News-Hampton, Va. 
Berkeley, Cal 
Glendale, Cal. 
Austin, Tex. 
Pasadena, Cal.. 
Albany, N. Y. 


Dearborn, Mich. 
Nashville, Tenn. 
Baton Rouge, La. 
Wilmington, Del.. 
Tacoma, Wash... 
Corpus Christi, Tex. 
Shreveport, La. 
Lansing, Mich... 
Fresno, Cal. 
Lubbock, Tex. 


Erie, Pa. 
Rockford, Ill. 
Cambridge, Mass 
Trenton, N. J. 
Madison, Wisc. 
Elizabeth, N. J 
Amarillo, Tex. 
Peoria, III. 
Waterbury, Conn. 
Lincoln, Nebr 


Camden, N. J. 

Newton, Mass. 

Evansville, Ind. 

Rock Island-Moline-East 
Moline, I Il. 

Canton, Ohio 

Evanston. Ill. 

Chattanooga, Tenn 

Allentown, Pa. 

Upper Darby Township, Pa 

East Orange, N. J 


Reading, Pa 
Stamford, Conn 
Charleston-South Charleston, 
W. Va. 
Greensboro, N. C 
Bethesda, Md. 
Topeka, Kans. 
Kansas City, Kans. 
Schenectady, N. Y. 
Columbus, Ga. 
Beaumont, Tex. 


Montgomery, Ala. 
Santa Monica, Cal. 
Savannah, Ga. 
Scranton, Pa. 
Knoxville, Tenn... 


NET E. B. 1. 
77) Esti- 
mates 
($000) 
402,929 


399,212 
386 ,659 
385 638 
381,671 
374, 
371, 
371, 
362, 


360, 


CITY and STATE 


Lynn, Mass. 

New Britain, Conn. 
Alexandria, Va... 

Niagara Falls, N. Y......... 
Duluth, Minn. 


eee 
Saginaw, Mich. 

Jackson, Miss. 

Brookline, Mass. 
Davenport-Bettendorf, lowa.. 
Ge Was sav ccdceercses 
Lakewood, Ohio............ 
San Bernardino, Cal......... 
New Rochelle, N. Y......... 
New Bedford, Mass......... 


San Mateo, Cal. ras 
Winston-Salem, N.C... 
Harrisburg, Pa. be kee has 
Lower Merion Township, Pa. 
Meriden-Wallingford, Conn.. 
Springfield, tl...... 
Torrance, Cal... 
Pawtucket-Central 

Falls, R. 1. ecto ptacadlibaen 
West Hartford, Conn... . 
Quincy, Mass... 


Fort Lauderdale, Fla. 
Cleveland Heights, Ohio... . 
Oak Park, ill........ 
Stockton, Cal.. 

Mount Vernon, N. Y. 
Roanoke, Va... .. 
Somerville, Mass... 
Springfield, Mo........ 
Wichita Falls, Tex... ... 
Santa Ana, Cal.. 


Fall River, Mass. 
Greenwich, Conn. 
Orlando, Fla. 
Champaign-Urbana, III. 
Racine, Wisc....... 
Anaheim, Cal... . 
Lowell, Mass. 
Columbia, S. C. 
Springfield, Ohio 
Norwalk, Conn. . 


Odessa, Tex... . 
Sioux City, lowa 
Kalamazoo, Mich. 
Pontiac, Mich. 
Binghamton, N. Y. 
Cedar Rapids, lowa 
Decatur, Ill... .. 
Bayonne, N. J... 
St. Joseph, Mo. 
Manchester, N. H. 


Royal Oak, Mich. 
Huntington, W. Va. 
Pueblo, Colo. 

Waco, Tex... .. 

Cicero, Hll...... 

Waterloo, lowa 

Levittown, Pa. 

Vallejo, Cal...... 
Colorado Springs, Colo. 
Waukegan-North Chicago, 


Total Above Cities. 
% #U.S.A.... 


217,230 
213,260 
212,151 
209,798 
209,602 
208,195 
207,211 
206 , 598 
206,146 
205,730 


204 ,949 
204,611 
204,424 
204,311 
203 ,023 
202,236 
202,198 


201,910 
200,797 
200 , 666 


200,341 
200, 255 
199,956 
199,245 
198 ,565 
196 ,628 
196 ,379 
195, 200 
194,459 
193 817 


191,786 
191,271 
190,975 
190 , 556 
185 ,340 
184 ,988 
182,937 
182,547 
182,459 
182,088 


181 ,468 
178 ,959 
178 ,650 
178,013 
177 ,639 
177,114 
175,869 
174,307 
172,856 
172,765 


170,449 
170,030 
169 ,902 
169,427 
169,042 
168 ,876 
168 ,442 
166 ,901 
166 ,755 


166, 167 


134, 178,388 


40.2477 


SALES MANAGEMENT 


“LOOK ALIKES” 


BUT WHAT A DIFFERENCE TO THE PLASTICS ENGINEER 


To the untrained eye these containers look alike as peas. But the plas- 
tics engineer recognizes that they can be produced by a variety of 
processes—blow molding, injection molding, extruding or vacuum 
forming—from many different materials, such as styrene, polyethy- 
lene, polypropylene, acetate, etc. 


In today’s complex plastics industry it is more difficult than ever 
before to distinguish among the different properties of the wide range 
of materials available, to weigh processing characteristics, to evaluate 
equipment advantages. That's why the plastics engineer has become 
all-important in the specification and purchase of materials, equip- 
ment, supplies. 


PLASTICS TECHNOLOGY is the only publication in the field de- 
voted 100% *o the technical interests of these important men—pro- 
vides the technical editorial fare they must have to keep abreast of 
developments in their special fields. 


; That’s why PLASTICS TECHNOLOGY provides the kind of reader- 

3 ship and editorial atmosphere that gets results for advertisers. 

- PLASTICS TECHNOLOGY is first among all publications in cov- 

6 erage of the research, design, development and production engineers 

37 in the plastics industries including: custom, proprietary and in-plant 

38 molders (end-users doing their own processing). 

89 

90 Tell your product sale’s story to the only men qualified to evaluate its 

advantages to them —the Plastics Engineer readers of PLASTICS 

= TECHNOLOGY. 

93 s 

94 PLASTIC 

195 TECHNOLOGY PiAnAe ¥ Ii<cs 

196 = i 

197 ee 1959 

198 THE MAGAZINE OF APPLIED ENGINEERING 

199 

200 rECHNOLOGY 
A BILL BROTHERS PUBLICATION 
630 Third Avenue, New York 17, New York 


10, 


1960 74) 


Total Retail Sales, 200 Leading Cities 


Estimates, 1959, for the 200 cities leading in this category 


—————— — = —> — 


TOTAL RE- TOTAL RE- TOTAL RE- 
TAIL SALES TAIL SALES TAIL SALES 


Esti- Rank Esti- Rank Esti- 
mates in CITY and STATE JM BY 


CITY and STATE mates in CITY and STATE mates 
(in thousands 


Group (in thousands) 


New York City, N. Y. 
Chicago, til.. 

Los Angeles, Cal.. 
Philadelphia, Pa. 
Detroit, Mich. 
Cleveland, Ohio. 
Baltimore, Md. 
Boston, Mass. 


, Washington, D. C. 


Houston, Tex.. . 


San Francisco, Cal. 
Hempstead Township, N. Y. 
Dallas, Tex... .. 

St. Louis, Mo. 

Milwaukee, Wisc. 

Seattie, Wash... 
Pittsburgh, Pa.. 
Minneapolis, Minn.. 
Atlanta, Ga. 

Kansas City, Mo. 


Indianapolis, Ind. 
Denver, Colo. 
Cincinnati, Ohio 
New Orleans, La. 
San Diego, Cal. 
Buffalo, N. Y. 
Miami, Fia.... 
Columbus, Ohio. . 
Portiand, Ore. 
Memphis, Tenn. 


Newark, N. J. 

San Antonio, Tex. 
Oakland, Cal. 

Fort Worth, Tex. 

Long Beach-Lakewood, Cal. 
Louisville, Ky. 

Rochester, N. Y. 

Phoenix, Ariz. 

Dayton, Ohio 

Birmingham, Ala. 


Norfolk-Portsmouth- 
South Norfolk, Va. 
St. Paul, Minn. 
Sacramento, Cal. 
Richmond, Va. 
Oklahoma City, Okla. 
Toledo, Ohio 
Jacksonville, Fla. 
Omaha, Nebr. 


North Hempstead Township, 


N.Y. 
Tampa, Fia. 


Akron, Ohio 
Wichita, Kans.. 
Tulsa, Okla. 
Honolulu, Hawaii 
Salt Lake City, Utah 
San Jose, Cal. 
Nashville, Tenn. 
Syracuse, N. Y. 

Des Moines, lowa 
Providence, R. |. 


Hartford, Conn. 
Grand Rapids, Mich. 
Flint, Mich. 


. 10,312,006 
5,766,799 
4,153,779 
2,536 ,520 
2,396 .359 

520 ,226 
418,192 
412,318 
411 414 
348,789 


, 278 ,085 
,271 624 
234,044 
, 190 293 
, 154,014 
,078 557 
,000 ,925 
973 ,562 
965 ,097 
947 ,328 


926 ,251 
899,113 
898 ,501 
831 ,805 
821, 157 
811 580 
796 ,965 
788 .499 
778,110 
714,080 


700,184 
686 068 
645,103 
632 557 
623 506 
598 , 898 
581 , 306 
566 ,872 
555 941 
549 015 


527 ,790 
523 437 
508 ,976 
504,611 
498 , 832 
485 921 
473,017 
71,361 


453 975 
449 976 


448 370 
415,956 


Noqeauwn-- 


Group (in thousands) 


Spokane, Wash 
Orlando, Fila. 


Youngstown, Ohio. . -" 
Mobile-Prichard, Ala... .... 
Chattanooga, Tenn... 
Pasadena, Cal 
Tucson, Ariz... 
Fort Wayne, Ind. 
Little Rock-North 

Little Rock, Ark,... 
Worcester, Mass.......... 
Jersey City, N. J........ 
Baton Rouge, La.... 


Bridgeport, Conn... 


New Haven, Conn......... : 


Springfield, Mass......... 
Fort Lauderdale, Fla 
Yonkers, N. Y. 
Shreveport, La... 


South Bend-Mishawaka, Ind. 


Knoxville, Tenn... 
Tacoma, Wash. . 
Wilmington, Del. 


Lansing, Mich. 
Greensboro, N. C. 
Albany, N. Y. 


Hammond-East Chicago, Ind. 


Gary, Ind. 

Austin, Tex. 
Glendale, Cal. 
Rockford, II. 
Lubbock, Tex. 
Passaic-Clifton, N, J, 


Corpus Christi,Tex.. . 
Cambridge, Mass... 
Bakersfield, Cal. 
Amarillo, Tex. 
Peoria, lil... 

Santa Ana, Cal. 
Paterson, N. J. 


Charteston-South Charleston, 


W. Va. 
Stockton, Cal. 


Newport News-Hampton, Va. 


Trenton, N. J. . 
Canton, Ohio... ... 
Jackson, Miss... . 

San Bernardino, Cal... . 
Madison, Wisc. 
Dearborn. Mich. 
Harrisburg, Pa. 
Allentown, Pa. 

Erie, Pa. ; 

White Plains, N. Y. 


Montgomery, Ala. 
Evansville, ind... ....... 
Winston-Salem, N. C. 
Camden, N. J... 
Springfield, tll... 
Savannah, Ga. 

Lincoin, Nebr. ‘ 
Beverly Hills, Cal. 
Columbia, S. C. 

Saginaw, Mich. 


Reading, Pa. 
Kalamazoo, Mich. 
Waterbury, Conn... 
Santa Monica, Cal. 
Topeka, Kans... . 


Beaumont, Tex... 
Elizabeth, N. J. 
Scranton, Pa. 

Miami Beach, Fla..... 
Moline-East Moline- 
Rock Island, til. 


320,131 69 
305 ,238 70 


171,614 
170 ,468 
170 ,086 


304 ,498 71 168 ,967 


294 ,637 72 
294 507 
294 ,427 
291 ,506 
286 323 


166 ,625 


Kansas City, Kans. 
West Palm Beach, Fia.. 
Cedar Rapids, lowa.... 
Riverside, Cal... . 
Roanoke, Va. 
Columbus, Ga.. . 

Las Vegas, Nev...... 
Pontiac, Mich... 
Springfield, Mo... 
Burbank, Cal... 


166 ,247 
164,918 
164 838 
163,620 
162,330 
161,517 
161,479 
161 ,059 
160 ,569 
160 ,095 


278 ,686 
277 ,862 
274,629 
273 ,435 


269 298 
268 ,716 
267 ,582 
266 008 
262 ,642 
263 ,244 
261,479 
257 ,818 
257 ,308 
250 ,089 


Stamford, Conn. 

Berkeley, Cal. 

Utica, N. Y. ; 

Inglewood, Cal. 

Lexington, Ky... . 

Waco, Tex. . 

Brownsville-Harlingen- 
McAllen, Tex. 

Anaheim, Cal... .. 

Greenville, S. C. is onaht 

Bettendorf-Davenport, lowa 


158 511 
187 ,972 
157 ,752 
157 ,468 
156 ,574 
156 ,059 


155,379 
152,961 
152,562 
152,545 


249,524 
244 ,458 
241 ,056 
239 ,494 
239,091 
234 , 168 
231 ,455 
230,102 
225 ,888 
224 ,631 


Portland, Me... 
Huntington, W. Va. 
Raleigh, N. C. 
Schenectady, N. Y. 
Decatur, Ill.. 

Paramus, N. J. 
Alexandria, Va. 
Duluth, Minn. 

Niagara Falls, N. Y.. . 
Colorado Springs, Colo. 


152,192 
150 ,535 
150,179 
149 ,703 
148 ,978 
148 ,579 
147 ,798 
146,515 
146,123 
145 ,407 


224 ,562 
224,251 
224,147 
223 ,787 
223,485 
221 ,633 
218,123 


Macon, Ga. 

Atlantic City, N. J. 
Evanston, Ill. 

Sioux City, lowa 

Hayward, Cal. 

Joliet, tl. 

Manchester, N. H. ii 
Upper Darby Township, Pa. 
Wichita Falls, Tex......... 
Quincy, Mass. 


145,242 
144,944 
143 ,630 
143 ,371 
142,974 
142,923 
142,212 
141,799 
140,158 
140 ,048 


217 ,674 
215,454 
214,728 


213,705 
213,177 
212,290 
208,110 
204,712 
204 , 105 
202 ,063 
201,710 
201 ,437 
198 , 387 


Binghamton, N. Y. 

Modesto, Cal. 

Pensacola, Fla. 

Odessa, Tex. ae 
Waukegan-North Chicago, Iil.. 
Royal Oak, Mich. 

Asheville, N. C. 
Eugene-Springfield, Ore. 
Augusta, Ga. 

Oak Park, lil. 


139 ,697 
139 ,466 
139 ,328 
138,777 
138 ,465 
137 ,940 
137 ,691 
137 ,435 
137 ,275 
136,921 


197,781 
197 ,269 
190,085 
189 643 
188 ,056 
187 ,966 
186 ,294 
183,990 
181 ,320 
176.889 


Skokie, lil. 

Pomona, Cal. 

New Bedford, Mass. 
Terre Haute, Ind. 
Racine, Wisc. 

York, Pa.. 

Reno, Nev. 
Compton, Cal... 
Charleston, S. C. 
Springfield, Ohio... . 


134,979 
133 ,407 
133 ,081 
133,025 
131 ,890 
131,378 
130,703 
130 ,659 
128 ,606 
128 .540 


174,755 
174,598 
173 ,602 
172,924 
172,736 


94 ,533 ,532 
43.7207 


Total Above Cities 
% of U.S. A. 


SALES MANAGEMENT 


IN OVER $5000 FAMILIES 


3,310,000 reaoers 


INOVER $10,000 FAMILIES 


ot © job is to buy markets for you—the largest markets at the 


lowest prices. In the metropolitan area, we plan to put 


most of our effort and your money in the New York News—which has 
the largest share of readers in the over-$5,000 families —3,310,000, 

to be exact. And far more than any other New York paper can show in 
the over-$10,000 families —510,000 readers!”’ 


10, 1960 


pinpoint magazine 


coverage in your market(s) with 


locally edited gravure magazines 


Your tactical ad force in 39 major markets! 


Locally, regionally, or nationally . . . locally edited 
gravure magazines provide the best way to get satura- 
tion magazine coverage when and where you want it. 
12 of the best of 52 locally edited gravure magazines— 
Akron Beacon Journal * Atlanta Journal and 
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Constitution * Columbus Dispatch ¢ Denver Post 
¢ Houston Chronicle * Indianapolis Star * Louisville 
Courier-Journal * Newark News * New Orleans Times- 
Picayune * Phoenix Arizona Republic * St. Louis 
Globe-Democrat * Toledo Blade. 


SALES MANAGEMENT 


METROPOLITAN AREAS 


Summaries and Rankings 


In the past year the Executive Of- 
fice of the President carried through 
some extensive revisions of the “Stand- 
ard Metropolitan Statistical Areas,” 
incorporating many changes in defini- 
tions and adding several new areas. 
This list may be regarded as final un- 
til preliminary results of the 1960 pop- 
ulation will permit further additions 
and changes. 

As our readers know, we have been 
fighting a long unsuccessful battle with 
the Government on the question of 
defining New England areas in terms 
of counties, to agree with standard 
marketing needs. For this reason the 
SM count of standard metropolitan 
areas falls far short of the government 
figure of 192 areas (which also in- 
cludes three areas in Puerto Rico omit- 
ted from the SM list), because we boil 
the 20 New England areas defined 
along township lines to 13 metropoli- 
tan county areas. We shall continue 
to ignore the governmental township 
definitions in favor of our mode of 
treatment. However, for those who 
wish to use the government definitions 
of New England areas, we provide the 
basic data (see “Metropolitan Statisti- 
cal Areas” at end of each New Eng- 
land state’s county-city tables) but 
use our own county definitions of New 
England areas in our tables of rank- 
ings of metropolitan areas. 

With respect to the changes in the 
official list made since 1950, the ma- 
jority have been incorporated in the 
SM metropolitan area definitions pub- 
lished in the May 10, 1959, Survey 
of Buying Power. However, we note 
below changes made since the release 
of the 1959 Survey, which are incor- 
porated in the definitions used in the 

960 Survey. 
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In addition to the above changes, 
the Government has offered alterna- 
tive “Greater Metropolitan” area defi- 
nitions for New York and Chicago. In 
the case of New York, this definition 
includes the four standard areas of 
New York, N. Y.; Newark, N. J.; Jer- 
sey City, N. J.; Paterson-Clifton-Pas- 
saic, N. J. and Middlesex and Somer- 
set Counties, N. J. This is identical 
with the definition of the New York 
metropolitan area employed before the 
Government gave separate recognition 
to the four component areas. Similarly, 
the greater Chicago area consists of 
the Chicago and Gary-Hammond-East 
Chicago areas. While these larger defi- 
nitions are not used in our rankings, 
it is comparatively simple to calculate 
the rankings of these combined areas. 
In all ranking tables, the greater New 
York area would rank first, the Chi- 
cago generally second or third. 

All of the new standard areas were 
taken from SALES MANAGEMENT'S list 
of Potenial Areas, thus justifying our 
continuing to recognize this supple- 
mentary group. In the current issue 
we recognize the 182 standard areas, 
and 118 potential areas, 300 in all. 


Population Criteria 


1. Each standard metropolitan sta- 
tistical area must include at least: 

(a) One city with 50,000 or more 
inhabitants, or 

(b) Two cities having contiguous 
boundaries and constituting, for gen- 
eral economic and social purposes, a 
single community with a combined 
population of at least 50,000, the 
smaller of which must have a popu- 
lation of at least 15,000. 


2. If two or more adjacent counties 
each have a city of 50,000 inhabitants 
or more (or two cities under 1(b) 
and the cities are within 20 miles of 
each other (city limits to city limits), 
they will be included in the same area 
unless there is definite evidence that 
the two cities are not economically 
and socially integrated. 


Criteria of 
Metropolitan Character 


The criteria of metropolitan char- 
acter relate primarily to the attributes 
of the county as a place of work or 
as a home for a concentration of 
nonagricultural workers. Specifically, 
these criteria are: 

3. At least 75 per cent of the Jabor 
force of the county must be in the 
nonagricultural labor force. 

1. In addition to criterion 3, the 
county must meet at least one of the 
following conditions: 

(a) It must have 50 per cent or 
more of its population living in con- 
tiguous minor civil divisions with a 
density of at least 150 persons per 
square mile, in an unbroken chain of 
minor civil divisions with such den- 
sity radiating from a central city in 
the area. 

(b) The number of nonagricultural 
workers employed in the county must 
equal at least 10 per cent of the num- 
ber of nonagricultural workers em- 
ployed in the county containing the 
largest city in the area, or be the 
place of employment of 10,000 non 
agricultural workers. 

(c) The nonagricultural labor force 
living in the county must equal at 
least 10 per cent of the number of 
the nonagricultural labor force living 
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DOLLARS ON THE MOVE—OUT OF TOWN 


Of the $216 billion of retail sales last year, 74% were made in metropolitan areas. For a clue to how the 
migration of consumers and merchants to the suburbs has affected “‘downtown” sales, here is a breakdown of 
dollar volume in 30 areas (largest, middie-size, smallest) for 1954 and 1959. Even in the smallest areas, where 
the demarcation between city and suburbs tends to blur, the movement of dollars away from “‘downtown” persists, 


albeit in a greatly diminished degree. 

Average loss for the central cities 
of the 30 areas was 9.9%, average 
gain for the suburbs 15.9%. 


10 LARGEST AREAS 
NEW YORK .. 


LOS ANGELES-LONG BEACH 
CHICAGO . 

PHILADELPHIA 

DETROIT 

BOSTON ‘a 

SAN FRANCISCO-OAKLAND 
PITTSBURGH 

ST. LOUIS 

WASHINGTON 


AVERAGE . 


10 MIDDLE AREAS 
MONTGOMERY, ALA. . 


SPARTANBURG, S. C. . 

ANN ARBOR, MICH. 

KALAMAZOO, MICH. 

ROANOKE, VA. 

BENTON HARBOR-ST. JOSEPH, MICH. 
AMARILLO, TEXAS 

YAKIMA, WASH. 

EUGENE, ORE. 

ATLANTIC CITY, N. J. 


AVERAGE .. 


10 SMALLEST AREAS 
MARION, OHIO ... 


ROCHESTER, MINN. 
ALBANY, GA. 

RAPID CITY, S. D. 
GALESBURG, ILL. 
PADUCAH, KY. 
CLINTON, IOWA . 
MASON CITY, IOWA 
ENID, OKLA. .. 
CASPER, WYO. 


AVERAGE .. 


AVERAGE ALL ABOVE AREAS _... 


% of Area Sales 


REST OF AREA 


— 
ee 


(itil 
% of Area Sales 


5.8 


14.5 


38.3 44.4 
Copyright, 1960, Sales Management, !n- 
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Pioneer Station Representatives Since 1932 


P.G.W. REPRESENTED 
RADIO and TELEVISION STATIONS 


EAST 


Baltimore 


Detroit wwi Wwj-TV 
Hartford WDRC niles 

New York — WPIX 
Providence WHIM — 


Washington 


SOUTHEAST 
Asheville, 


Greenville, 

Spartanburg WLOS WLOS-TV 
Charleston, 

Huntington, W.Va. WCHS-WPLH WCHS-TV 
Charleston, S. C. Wwcsc WCSC-TV 
Charlotte, N. C. WIST — 
Columbia, S. C. WIS WIS-TV 
Jacksonville — WFGA-TV 
Miami — WTV] 
Montgomery —_— WSFA-TV 
Nashville WSIX WSIX-TV 
Raleigh-Durham WPTF — 
Richmond WRVA a 
Roanoke WDB} WDBJ-TV 


MIDWEST 


Davenport Wwoc WOC.-TV 


Decatur WDZ — 
PGW OFFICES 


Des Moines WHO WHO.-TV 
NEW YORK Duluth-Superior WDSM WDSM-TV 
Fa WDAY WDAY-TV 
250 Park Avenue—YUkon 6-7900 cadena heen bane 
Kansas City KMBC-KFRM KMBC-TV 
Madison, Wisc. — WISC-TV 
CHICAGO DETROIT Minneapolis-St. Paul — WCCO-TV 
Prudential Plaza Penobscot Bldg. Peoria WMBD WMBD-TV 
St. Loui — KPLR-TV 
FRanklin 2-6373 WOodward 1-4255 “ane er amine 


HOLLYWOOD BOSTON SOUTHWEST 


: - Beaumont KFDM KFDM-TV 
1750 N. Vine St. Statler Office Bldg. Guiead niki entre nehreytd 
HOllywood 9-1688 HUbbard 2-6884 Fort Worth-Dallas WBAP WBAP-TV 
Houston KTRH — 
San Antonio KENS KENS-TV 


ATLANTA DALLAS 


1372 Peachtree St. NE. Fidelity Union Life Bldg. WEST 
cms F 8 Bakersfield nae KBAK-TV 
TRinity 5-7763 Riverside 7-2398 ne oan anes ate 
Denver KHOW KBTV 
Honolulu KGMB-KHBC KGMB-TV 
FT. WORTH SAN FRANCISCO Los Angeles KPOP KTLA 
406 W. Seventh St. Russ Bldg. YUkon 2-9188 San Diego XEAK oma 


San Francisco — KRON-TV 


EDison 6-3349 Seattle KIRO 
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Areas (Other than New England) Whose Official 


Counties Included in 
Current Definition 
Baltimore City & 

County 
Anne Arundel 
Carroll 
Howard 


Area 


Baltimore Md 


Canton, Ohio Stark 


W. Va 


Kanawha 


Cook 

Du Page 

Kane 

Lake (IIl.) 

McHenry 

Will 
Evansville, Ind Vanderburgh (Ind.) 
Henderson (Ky.) 


Lake (Ind.) 


Porter (Ind.) 


Gary-Hammond-} 


Ind. 
Miss 


Chicago 


Jackson Hinds 


Jersey City, N. J 


Hudson 


Kansas City, Mo 
Kans 


Clay (Mo.) 
Jackson (Mo.) 
Johnson( Kans.) 
Wyandotte (Kans.) 


Lynchburg, Va Amherst 
Campbell 
Lynchburg Inde- 


pendent City 


New Brunswick- Middlesex 
Perth Amboy N. J. Somerset 


Counties Included in 
SM Definition, 
May 10, 1959 

Baltimore City & 
County 
Anne Arundel 


Stark 
Tuscarawas 


Kanawha 
Fayette 


Cook 

Du Page 
Kane 

Lake (Ill.) 
Lake (Ind.) 
Will 
Vanderburgh (Ind.) 
Warrick (Ind.) 
Henderson (Ky.) 


Part of Chicago 
Area 


Hinds 
Rankin 


Part of New York— 
Newark—Jersey 
City Area 


Clay (Mo.) 
Jackson (Mo.) 
Platte (Mo.) 
Wyandotte (Kans.) 
Johnson (Kans.) 


Amherst 

Bedford 

Campbell 

Lynchburg Inde- 
pendent City 


Part of New York- 
Newark-Jersey 
City Area 


Area 


New York, N. Y. 


Newark, N. J. 


Newport News- 
Hampton, Va. 


Paterson-Clifton- 
Passaic, N. J. 


Salt Lake City, 
Utah 
Steubenville-Weir- 


ton, Ohio-W. Va. 


N. Y. 


Syracuse, 


Wheeling, W. Va. 


Youngstow n. Ohio 


Sharon-Farrell- 
Sharpsville, Pa. 


Definition Has Changed 


Counties Included in 
Current Definition 
Bronx 
Kings 
Nassau 
New York 
Queens 
Richmond 
Rockland 
Suffolk 


Westchester 


Essex 
Morris 
Union 


Newport 
City 
Hampton Ind. City 

York County 


Bergen 
Passaic 


Salt Lake City 


Jefferson (Ohio) 
Brooke (W. Va.) 
Hancock (W. Va.) 


Madison 
Onondaga 
Oswego 


Ohio (W. Va.) 


Marshall (W. Va.) 
Belmont (Ohio) 


Mahoning (Ohio) 
Trumbull (Ohio) 


Mercer 


News Ind. 


Counties Included in 
SM _ Definition, 
May 10, 1959 

Part of New York- 

Newark-Jersey 

City Area 


Part of New York— 
Newark—Jersey 
City Areas 


Newport News Ind 
City 

Hampton Independ 
ent City 


Part of New York- 
Newark—Jersey 
City Area 


Salt Lake 
Davis 


Part of Wheeling- 
Steubenville Area 


Onondaga 


Ohio (W. Va.) 
Marshall (W. Va.) 
Brooke (W. Va.) 
Hancock (W. Va.) 
Belmont (Ohio) 
Jefferson (Ohio) 


Mahoning (Ohio) 
Trumbull (Ohio) 
Mercer (Pa.) 


Part of Youngstown 
Area 


in the county containing the largest 
city in the area, or be the place of 
residence of a nonagricultural labor 
torce of 10,000. 

5. In New England, the city and 
town are administratively more im- 
portant than the country, and data are 
compiled locally for such minor civil 
divisions. Here, towns and cities are 
the units used in defining standard 
metropolitan statistical areas. In New 
England, smaller units are 
used and more restricted areas result, 
a population density criterion of at 
least 100 persons per square mile is 
used as the measure of metropolitan 
character, 


because 


Criteria of Integration 


The integration relate 
primarily to the extent of economic 
and social communication between the 
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criteria of 


outlying counties and central county. 

6. A county is regarded as integrat- 
ed with the county or counties con- 
taining the central cities if either of 
the following criteria is met: 

(a) If 15 per cent of the workers 
living in the county work in the coun- 
ty or counties containing central cities 
of the area, or 

(b) If 25 per cent of those working 
in the county live in the county or 
counties containing central cities of 
the area. 

Only where data for criteria 6(a) 
and 6(b) are not conclusive are other 
related types of information used as 
necessary. This information includes 
such items as average telephone calls 
per subscriber per month from the 
county to the county containing cen- 
tral cities of the area; per cent of the 
population in the county located in 
the central city telephone exchange 


area; newspaper circulation reports 
prepared by the Audit Bureau of 
Circulation; analysis of charge ac- 
counts in retail stores of central cities 
to determine the extent of their use 
by residents of the contiguous county; 
delivery service practices of retail 
stores in central cities; official traffic 
counts; the extent of public §trans- 
portation facilities in operation be- 
tween central cities and communities 
in the contiguous county; and the 
extent to which local planning groups 
and other civic organizations operate 
jointly. 

Thus, it appears from the above 
official criterion that considerable reli- 
ance is often placed on informed lo- 
cal opinion. 

In some cases this may also be a 
matter of controversy. There can be 
little controversy about the integr:- 
tion of New York City and Jers: 
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City, separated by the relatively nar- 
row Hudson River and a short tunnel 
or fast ferryboat ride. But in the area 
dominated by the cities of Norfolk 
and Newport News, Virginia, honest 
controversy can exist. 

On one side of the wide James 
River is Norfolk-Portsmouth and on 
the other is Newport News-Hampton. 
The government has defined these as 
separate areas on the ground that 
while they are adjacent, and with 
access available by bridge and tunnel, 
in terms of time and cost the separa- 
tion is an important reality. 

From a marketer’s point of view, 
the vehicle(s) used for advertising is 
the real answer as to whether they 
are truly separate or parts of one 
large contiguous area. Obviously, TV 
and radio stations can cover both 
areas adequately. Newspapers, on the 
other hand, are published in both 
centers and with very little overlap- 
ping of circulation and for coverage 
of both sides of the river newspapers 
in each area would be considered as 
necessary in order to get maximum 
coverage. 


Criteria for Titles 


7. The following criteria are used 
for determining titles for standard 
metropolitan statistical areas: 

(a) The name of the standard 
metropolitan statistical area is that of 
the largest city. 

(b) The addition of up to two city 
names may be made in the area title, 
on the basis and in the order of the 
following criteria: 

(1) The additional city or cities 

have at least 250,000 inhabi 
tants. 


fe 


The additional city or cities 
have a population of one-third 
or more of that of the largest 
city and a minimum popula- 
tion of 25,000, except that both 
city names are used in those 
instances where cities qualify 
under criterion 1(b), 


For all areas, SALES MANAGEMENT 
has followed the above Government 
criterion of including in each area the 
county containing the central city (or 
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cities) and any other contiguous coun- 
ty considered by the Government au- 
thorities to be closely integrated with 
that city. SALES MANAGEMENT has 
applied this principle even in the case 
of 20 New England areas which the 
Government, yielding to local pres- 
sures, defined in terms of townships 
despite the obvious marketing diffi- 
culties this would create. To do this, 
it was necessary to consolidate these 
20 New England township areas into 
13 areas along county lines. The 20 
areas are: Boston, Bridgeport, Brock- 
ton, Fall River, Fitchburg-Leominster, 
Hartford, Lawrence-Haverhill, Lowell, 
Manchester, New Bedford, New Bri- 
tain, New Haven, Pittsfield, Portland 
(Me.), Lewiston-Auburn, Providence, 
Springfield-Holyoke, Stamford, Water- 
bury and Worcester. 

That the use of such township defi 
nitions would be impractical and un- 
realistic was demonstrated following 
1940 when “Metropolitan Districts” 
were set up by the Bureau of the 
Census but not used by sales organi- 
zations because of difficulties in as- 
sembling sales and other data for such 
minute geographical units. Conse- 
quently, SALES MANAGEMENT has 
stuck to county boundary lines, and 
the areas mentioned above are de- 
fined both in terms of whole counties 
and in terms of townships. 


The 118 Potential 
Metropolitan County Areas 


The metropolitan area concept is 

particularly useful to marketing men 
because it focuses attention on a rela- 
tively small number of areas which 
account for the bulk of trading activ- 
ity. 
Promotion budgets frequently are 
too small to permit blanket coverage 
of all areas of the nation. Concentra- 
tion on the 182 standard metropolitan 
areas, however, will account for over 
two-thirds of the national retail total. 
The same principle can be applied to 
cover additional smaller market cen- 
ters, which, without involving too 
great an increase in the number of 
areas to receive separate attention, 
can step up the extent of retail cov- 
erage to any required degree. 


The editors of SaLes MANAGEMENT 
have long been aware that the heavy 
emphasis given to the standard metro- 
politan areas, while beyond doubt well 
warranted, frequently involved a dis- 
service to those smaller but rapidly 
developing market centers which 
failed in 1950 to meet the require- 
ments for inclusion in the official list 
of standard metropolitan areas. 

Accordingly, we decided to pick 
out those areas whose central city 
had a population total somewhat be- 
low the 50,000 mark set by the Cen- 
sus Bureau as necessary for a metro- 
politan area designation. Such areas 
were called “potential” areas and we 
listed them with the standard areas 
for the consideration of those who 
wished to work with a more extensive 
metropolitan area concept. However, 
such a decision always raises the ques 
tion that the population of the cen- 
tral city is by no means the only or 
even the most important characteristic 
of a metropolitan market area. There 
are many market areas whose retail 
sales exceed that of some of the offi- 
cially designated metropolitan areas. 
Following this line of thought, we de- 
cided to examine all marketing centers 
which, by virtue of either population 
or retail sales activity, could qualify 
for inclusion in a list of important 
market areas having many of the char- 
acteristics of metropolitan areas. 

In all, we have come up with 118 
such areas which, by and large, have 
a central city with a population over 
35,000 and serving an area of at least 
60,000 persons with an annual retail 
sales total of about $75 million. In 
some cases we used this criterion real- 
istically rather than too rigidly. Never- 
theless, we commend these new po- 
tential areas to those who wish to 
apply the metropolitan area concept 
on a more detailed level. It is inter- 
esting to note that all of the new 
areas accepted by the Federal Com- 
mittee on Metropolitan Areas as 
“Standard” metropolitan areas have 
come from this list. The “potential” 
areas are assigned area numbers from 
183 to 300 so that in the following 
alphabetic sequences they may be 
readily distinguished from the stand- 
ard metropolitan areas. 
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You Can Best Sell or Serve 
Growing Southern Markets 


no avepert 


uname 


AVERAGE DISTANCE FROM 
BIRMINGHAM TO OTHER MAJOR 
SOUTHERN CITIES 


Average Distance nwven Distance 
CITY from CITY from 

Other Cities Listed Other Cities Listed 
Birmingham, Ala.......456.5 Beaumont, Tex 625.3 
Montgomery, Ala... 467.! Fort Smith, Ark 631.0 
Jackson, Miss 482.2 Jacksonville, Fila 644.5 
Memphis, Tenn 490. | Louisville, Ky 645.0 
Columbus, Ga 494.1 Charlotte, N. C 648 4 
Atlanta, Ga 497.4 Dallas, Tex 662.6 
Chattanooga, Tenn. 499.6 Charleston, S. C 670.2 
Mobile, Ala 513.4 Houston, Tex 673.7 
Baton Rouge, La 528.0 Galveston, Tex 687.5 
Nashville, Tenn 529.3 Waco, Tex 698.8 
Little Rock, Ark 531.7 Covington, Ky 708.0 
New Orleans, La 534.3 Greensboro, N. C._.7198 
Shreveport, La 542.9 Tulsa, Okla 720.0 
oa “a aa ; Beha, N.C 1633 
aducah, 56 
Texarkana, yn 574.! Tampa, Fla wee 
Greenville, S. C...579.9 Okla. City, Obla.....765.2 
Augusta, Ga 582.0 San Antonio, Tex....828.0 
Savannah, Ga 620.1 Corpus Christi, Tex..877.5 
Columbia, $. C 621. Miami, Fla 964.9 


AVERAGE RAILROAD TARIFF DISTANCES BETWEEN 
39 MAJOR MARKET CENTERS OF THE SOUTH 


BIRMINGHAM 


COMMITTEE OF 100 


1914 Sixth Avenue, North 
BIRMINGHAM, ALABAMA 


FROM BIRMINGHAM the average distance to other major 
buying centers in the Southern States is shorter than from 
any other city in the South. This means shorter hauls, faster 
shipments, substantial savings in freight charges when you 
sell or serve the South from Birmingham. 


At this crossroads of Dixie, you will find superior facil- 
ities for distributing your products by rail, water, truck or air. 


Eight major rail systems plus three belt and connecting 
lines serve the district. Public or team tracks blanket the 
area. New ones can be laid easily to meet your needs. 


Fifty-seven truck lines with regular daily or overnight 
service have made Birmingham the No. | Gateway to the 
South. Of these 57 lines, 27 have headquarters here. 


More than 30 barge lines operate on the Warrior- 
Tombigbee river system — the Southeast’s most important 
river highway. This system offers a 9-foot channel to the 
Port of Mobile, New Orleans, Houston, Corpus Christi, 
Brownsville and intermediate ports. 


The professional staff of the Birmingham Committee 
of 100 will assist you in transportation studies of 
your market in the South without cost or obligation. 
Please mail this coupon: 


BIRMINGHAM COMMITTEE OF 100 
1914 Sixth Avenue, North, Birmingham, Alabama 


Gentlemen: | am interested in further information on 
serving the South from Birmingham. 

Name 

Company 

Address 


SALES MANAGEME 


x 
ao ¢ 


& 


< 


AREA AND DEFINITION 


Abilene (Taylor Co., Tex. 
Akron (Summit Co., Ohio 
Albany (Dougherty Co., Ga. 


Albany-Schenectady-Troy (Albany, Rensselaer, Saratoga and Schenectady Cos., 


N. Y. 
Albuquerque (Bernalillo Co., N. M. 
Alexandria (Rapides Parish, La. 
Allentown-Bethlehem-Easton 
New Jersey Portion (Warren Co., N. J 
Pa. Portion (Lehigh and Northampton Cos., Pa 
Altoona (Blair Co., Pa.) 
Amarillo (Potter and Randall Cos., Tex 
Anaconda, Mont. (See Butte-Anaconda 
Anderson (Madison Co., tnd 


Ann Arbor (Washtenaw Co., Mich. 
Anniston (Cathoun Co., Ala. 
Appleton (Outagamie Co., Wisc. 
Asheville (Buncombe Co., N. C.) 
Ashland, Ky. (See Huntington-Ashland 

Ashtabula (Ashtabula Co., Ohio) 

Atlanta (Clayton, Cobb, De Kalb, Fulton and Gwinnett Cos., Ga. 
Atlantic City (Atlantic Co., N. J.) 

Auburn, Me. (See Lewiston-Auburn 

Auburn (Cayuga Co., N. Y 

Augusta 

Ga. Portion (Richmond Co., Ga 

S. C. Portion (Aiken Co., S. C 

Austin (Travis Co., Tex 


Bakersfield ‘Kern Co., Cal 


Baltimore (Anne Arundel, Baltimore City, Baltimore, Carroll and Howard Cos., 


Md. 

Bangor (Penobscot Co., Me.) 

Baton Rouge (East Baton Rouge Parish, La 
Battle Creek (Calhoun Co., Mich.) 

Bay City (Bay Co., Mich.) 

Beaumont-Port Arthur (Jefferson and Orange Cos., Tex 
Bellingham (Whatcom Co., Wash.) 
Beloit-Janesville (Rock Co., Wisc.) 

Benton Harbor-St. Joseph (Berrien Co., Mich 
Bethlehem, Pa. (See Allentown-Bathiehem-Easton 


Billings (Yellowstone Co., Mont. 
Biloxi-Gu,/port (Harrison Co., Miss. 

Binghamton (Broome Co., N. Y 

Birmingham (Jefferson Co., Ala.) 

Bloomington (McLean Co., Hil. 

Boise (Ada and Canyon Cos., Idaho) 

Boston (Essex, Middlesex, Norfolk and Suffolk Cos., Mass. 
Bremerton (Kitsap Co., Wash. 
Bridgeport-Stamford-Norwalk (Fairfield Co., Conn 
Bridgeton, N. J. (See Vineland-Bridgeton 

Bristol-Johnson City-Kingsport 

Tenn. Portion (Carter, Sullivan and Washington Cos., Tenn. 
Va. Portion (Washington Co., Bristol Independent City, Va 


Brockton (Plymouth Co., Mass. 
Brownsville-Harlingen-McAlien (Cameron and Hidalgo Cos., Tex. 
Buffalo (Erie and Niagara Cos., N. Y. 

Burlington (Alamace Co., N. C. 

Burlington (Chittenden Co., Vt.) 

Butte-Anaconda (Deer Lodge and Silver Bow Cos., Mont. 

Canton (Stark Co., Ohio 

Casper (Natrona Co., Wyo.) 

Cedar Rapids (Linn Co., lowa 

Champaign-Urbana (Ct ign Co., til. 


Charleston (Charleston Ce., S. C.) 


Summary of Data for Metropolitan County Areas 


See explanation of “Metropolitan County Areas,” pages 745-749 


JM POPULATION 
ESTIMATES, 1/1 60 


Cons Urbanized 


Total House- Spend. | Popula- 

thou- of holds Units | tion 

sands U.S.A. thous. (thous.) | (thous. 
89.6 .0501 26.1 31.8 70.7 
515.0 . 2882 154.5 174.1 430.9 
58.2 0326 16.5 20.5 50.1 
668.6 3742 208.8 219.5 | 499.1 
252.8 1415 70.9 82.2, 220.3 
113.9 | .0638 30.7 33.3) 52.3 
474.2 . 2655 137.5 158.4 346.9 
62.5 0350 19.1 20.9 32.0 
411.7 2305 118.4 137.5 314.9 
130.4 0730 38.2 42.5 99.1 
159.1 0890 49.5 57.0 152.5 
123.9 0693 39.0 42.2 70.8 


6 0910 4 9 
96.1 -0538 25.1 28.9 49.6 
97.9 0548 27.2 30.2 61.7 
137.1 0767 36.8 43.2 76.3 
96.6 -0540 29.7 32.6 49.2 
974.7 5456 280.0 335.5 749.8 
150.9 0845 47.3 57.7 127.9 
74.2 0415 21.9 22.7 38.5 
246.9 1382 65.9 83.4 155.4 
156.9 0878 41.9 56.8 132.3 
90.0 0504 24.0 26.6 23.1 

5 3 ! 9 


1,748.0 9783 489.9 590.3 | 1,330.4 
115.6 0647 31.0 39.4 64.0 
232.8 1303 64.7 78.2 187.3 
143.9 9805 42.1 50.9 109.5 
107.2 0600 30.7 31.7 63.8 
315.5 1766 91.4 100.5 269.7 
74.6 0417 24.9 26.0 36.9 
112.1 0628 34.1 39.0 77.6 
159.1 0890 49.1 51.5 71.9 


8.0441 25.3 25.4 47.4 
115.9 .0649 29.3 51.1 103.3 
207.5 1161 62.1 64.4) 155.5 
634.1 .3549 «179.5 | 207.1) 526.5 

91.1 .0509 28.3 32.8 47.8 
147.7 | .0826 45.1 46.9 82.6 
3,074.4 1.7205 | 84.0 | 4,048.9 | 2,752.7 
82.5  .0462 27.1 29.2 31.1 
633.1 .3543| 185.5 | 204.0) 533.6 
276.3 | .1548 70.2 78.1 122.0 
221.5 .1241 7.4 63.2 98.1 
54.8  .0307 12.8 14.9 23.9 


6 1280 70.2 76.6 | 123.5 
379.5 | .2124 89.8 100.7 | 238.5 
1,338.3 | .7490 | 394.4 412.2 | 1,079.5 
82.7 | .0463 21.6 23.9 39.8 
70.5 0395 18.7 23.8] 48.7 
79.2 | .0443 26.9 7.5 57.4 
332.2 1859 97.5 110.5 | 238.2 
44.4 0249 12.7| 16.2 38.1 
127.3. .0712 40.8 46.0 92.9 
129.3 | .0723 34.2 61.1 88.8 


EFFECTIVE BUYING INCOME 
ESTIMATES—1959 


Net Per 
Dollars | %&% ot Per House 
add 000) | U.S.A. Capita hold 

si eveti i 

154,455 | 0463 | 1.724 | 5.91 
1,600,030 | .3180 | 2.058 6.86 

91.199 | 0273 | 1,567 5.5 


1 
130 ,572 | 0392 1,359 5.202 
165,448 | .0496 1,690 6.0 
203.153 | .0610 | 1,482 | 5.521 
181,280 0544 | 1,877 6.104 
1,849 800 5548 1.898 6 .60€ 
296 .674 0890 1,966 6 27 


1 
1 
254,668 | .0764 | 1.623 6.078 
1 
1 


3,309,120 9927 1,893 6.75 
186,976 | .0561 1,617 6.03) 
439,193 1317 1,887 6,78 
276.667 | .9829 | 1,922 6.569 
186 .651 0560 | 1.741 6.08 
547.449 1643 1,735 99 
123.802 0372 1,660 4.97 
220 . 888 0663 1,970 6.4 
284 455 0854 1,788 5.79 


143,898 | .0431 | 1,826 5 688 
173,110 | .0519 | 1.494 | 5.908 
426,753 | .1280| 2.057 6,872 
1,082,017 | .3245 | 1,706 | 6,028 
189,753 | .0569 | 2,083 6.705 
245,704 | .0736 | 1,664 | 5.44 
6,805,089 | 9.0413 | 2,213 | 7,698 
148,094 | .0444 | 1.795 | 5.46: 
1,786,615 | 5359 | 2.822 | 9.63 
371,732 1116 1,345 5.29 


450,730 1352 | 1,972 6.412 
398,297 | .1194 | 1,050 4,435 
2,728,942 8185 | 2,039 6.919 
125, 152 0375 | 1,513 5.794 
118,976 | .0357 | 1,688 6.362 
142,714 | .0428 | 1,802 5.305 
636 .662 | .1910 | 1,917 6,530 
90,511 | .0271 | 2,039 7.127 
246 689 0740 | 1,938 6.04 
291,184 0874 | 2.252 8.514 


5 5 71.4 8 1 4 
Charleston (Kanawha Co., W. Va. 252.5 1413 69.5 80.0 168.8 444 589 1334 1,761 6.397 
Charlotte (Mecklenburg Co., N. C 75.3 1541 73.9 90.4 203.8 491,540 147 1,785 6.651 
Chattanooga 290.7 1626 83.5 92.0 198.4 442 603 1327 1,523 5.30! 
Ga. Portion (Walker Co.. Ga. 37.5 0209 10.2 | 11.0 12.4 54,737 0164 1,460 5.366 
Tenn. Portion (Hamilton Co., Tenn. 253.2 1417 73.3 | 80.9 186.0 387 , 866 1163 1,532 5,291 
Cheyenne (Laramie Co.. Wyo.) 5 2 1, 6 
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Better Homes and Garden 


NOW 5,000,000 COPIES MONTHLY 


your ey. 
f Bett 
the bou 
‘very a 
I lied qt 
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nth afte 
0 thot g 
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00k to 
yamily IDEA magazine 


ve uae 
“See 


BH&G invites men and women to share a houseful of buying ideas! 


ur eye over the table of contents in a typical and Gardens for ideas they can adopt in their family 
{ Better Homes and Gardens. The variety is living. During the year, a third of America—the 
tne boundaries apparently limitless. But under- top-spending, family-centered third—looks to BH&G 
very article, every picture, is a unifying motif. for ideas about things to make or to do or to buy. 
plied question that is always answered: ‘‘Do you Ideas seem to work harder in Better Homes and 
0 live better? Here’s how!”’ Gardens—and that goes for advertising ideas, too. 
uth afler month, nearly sixteen million men and Meredith of Des Moines ... America’s biggest 
1 thoughtfully and happily study Better Homes publisher of ideas for today’s living and tomorrow’s plans 


ere America shops for ideas that make sales 


Better Homes and Gardens 


WESTERN 
EDITION 


Now 925,000 copies 
delivered monthly 


A new rate base of 875,000 
(up 75,000) plus a 50,000 bonus! 


Less than a year old and already up from a rate base 
of 800,000—more than any service magazine—to a new 
high of 875,000. Deliveries of BH&G’s Western Edition 
—the regular national edition plus a regional advertis- 


ing and editorial section—are averaging 925,000 copies 
every month in the fast-growing Pacific and Mountain 
states, Alaska and Hawaii. 

BH&G’s famous idea power is built into every issue 
—the power that turns ideas into sales. Here’s power 
for national advertisers who want to boost their sales 
effort in the West, or for local advertisers, because to- 
day’s typical Western family—young, active, idea-hun- 
gry—responds eagerly to Better Homes and Gardens. 
For details, call your BH&G office. In Los Angeles, 
DU 5-3947. In San Francisco, YU 2-5079. 


Better Homes and Gardens Western Edition... 
where Westerners shop for ideas that make sales 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of ‘ “ange County Areas,” 


pages ~~ 749 


es 


AREA AND DEFINITION 


JM 


POPULATION 
ESTIMATES, 1/1/60 


EFFECTIVE BUYING INCOME 
ESTIMATES—1959 


El Paso (Ei Paso Co., Tex.).. 
215 Elkhart (Elkhart Co., Ind.).. 
216 Elmira (Chemung Co., N. Y.). 
Elyria, Ohio (See Lorain-Elyria) 
217 ‘Enid (Garfield Co., Okla.)........ 
50 Erie (Erie Co. Pa.)........... : 
218 Eugene (Lane Co. Ore.)........ 
Ind. Portion (Vanderburgh Co., Ind.) 
Ky. Portion (Henderson Co., Ky.)... 
52 Fall River-New Bedford (Bristol Co., Mass. 
218 Fargo (Cass Co. N.D.)...... 
Farrell, Pa. (See Sharon-Farrell-Sharpsville) 
Fayetteville (Cumberland Co., N. C. 


Flint (Genesee Co., Mich.).. 


222 Fond du Lac (Fond du Lac Co., Wisc.) 
223 Fort Lauderdale (Broward Co., Fla.) 
54 Fert Smith (Sebastian Co., Ark.) 
55 Fort Wayne (Alien Co., Ind.) 
56 Fort Worth (Johnson and Tarrant Cos., Tex. 
57 Fresno (Fresno Co., Cal.)... 
58 Gadsden (Etowah Co., Ala.) 
224 Gainesville (Alachua Co., Fla.). . 
225 Galesburg (Knox Co., Ill.).... 
58 Galveston (Galveston Co. Tex.)... .. 
60 Gary-Hammond-East Chicago (Lake and Porter Cos., Ind.) 
226 Gastonia (Gaston Co., N. C.) 
227 Grand Forks-East Grand Forks 
Minn. Portion (Polk Co., Minn.)...... 
N. D. Portion (Grand Forks Co., N. D.) 
81 Grand Rapids (Kent Ce., Mich.) 
228 Great Falls (Cascade Ce., Mont.) . 


© SM, 1960. 
JULY 10, 


1960 


221 Florence-Sheffield-Tuscumbia-Muscle Shoals (Colbert and Lauderdale Cos., Ala. 


Total | | sommes | Soumth | Popula- Net | Per 
(thou- | % of | holds | Units | tion Dollars | % of Per | House- 
sands) | U.S.A. | (thous.) | (thous.) | (thous.) | (add 000) | U.S.A. | Capita | hold 
Greater Chicago Consolidated Area (Cook, DuPage, Kane, Lake, McHenry, W | 
Il. Lake, Porter Cos., Ind.) 6,674.5 | 3.7855 | 2,046.2 | 2,289.8 | 6,010.7 | 16,259,265 | 4.8771 2,436 7,946 
32 Chicago (Cook, Du Page, Kane, Lake, McHenry and Will Cos., Iil.)... 6,117.9 | 3.4238 | 1,888.9 | 2,101.2 | 5,530.9 | 15,128,425 | 4.5379 | 2,473 | 8,022 
SF I ok ecnikcdnetubotaosbesécescadire AE RE e's 1,068.8 -5981 338.7 383.6 | 956.0 2,141,245 | .6422 2,003 | 6,322 
Ky. Portion (Campbell and Kenton Cos., Ky.) 219.7 .1228 68.4 70.5 173.9 367 ,099 -1101 | 1,671 5,367 
Ohio Portion (Hamilton Co., Ohio)... .. 849.1 -4752 270.3 313.0 782.1 1,774,146 | .5321 2,089 | 6 564 
207 Clarksburg (Harrison Co., W. Va.)... 76.8 -0430 21.7 24.4 36.3 126 ,061 .0387 1,641 5,809 
34 Cleveland (Cuyahoga and Lake Cos., Ohio) 1,785.5 -9993 537.5 637.8 | 1,640.9 | 4,144,597 | 1.2432 | 2,321 7,711 
Clifton, N. J. (See Paterson-Clifton-Passaic) 
208 Clinton (Clinton Co., lowa)........ 56.6 -0317 17.5 18.3 37.8 100,022  .0300 | 1,767 5,716 
208 Colorade Springs (Ei Paso Co., Colo.) 128.0 -0716 35.8 59.3 101.3 245,331 -0736 | 1,917 6,853 
36 Celumbia (Lexington and Richland Cos., S. C. 248.3 - 1300 58.1 84.3 158.0 332,601 .0998 | 1,340 | 5,725 
| ee 245.5 | .1374 86.8 | 104.3] 178.7 409,255 | .1228 | 1,667 | 7,205 
Ala. Pertion (Russell Co., Ala.) . . 46.5 -0260 11.6 12.3 27.9 60,371 | .0151 1,083 4,342 
Ga. Portion (Chattahoochee and Muscogee Cos., Ga). 198.0 1114 45.2 91.9 150.8 358 ,884 -1077 | 1,803 7,940 
37 Columbus (Franklin Co., Ohio). .... 668.2 .3740 198.5 241.2 597.3 | 1,486,049 | .4457 | 2,224 | 7,486 
38 Corpus Christi (Nueces Co., Tex.).... 250.0 .1399 66.6 74.9 218.3 397,240 -1191 | 1,589 | §,965 
210 Cumberland (Allegany Co. Mid.)..... 91.8 -0513 26.3 26.8 51.6 141,702 -0425 | 1,544 | 5,388 
39 Dallas (Col in, Dallas, Denton and Ellis Cos., Tex.) 1,066.4 -5867 324.5 363.5 967.8 | 2,009,542 -6027 1,884 | 6,193 
211 Danville (Vermilion Co., tll.).......... 99.7 .0558 31.8 33.1 55.6 198,212 .0594 1,988 6,233 
212 Danville (Pittsylvania Co., and Danville Independent City, Va.) 113.0 .0632 28.7 30.2 55.7 148 ,060 .0447 1,319 5,194 
40 Davenport-Reck Isiand-Moline. .... 279.7 | .1864| 85.9) 95.4) 226.2] 682,063 | .1746 | 2,081 | 6,776 
I. Pertion (Rock island Co. Iil.).. 158.2 -0890 48.9 63.6 | 127.0 347,817 .1043 2,185 7,113 
lowa Portion (Scott Co., lowa).... 120.5 .0674 37.0 41.8 | 99.2 234 , 236 -0703 | 1,944 
41 Dayton (Greene, Miami and Montgomery Cos., Ohio 683.2 3879 205.9 246.8 | 506.1 1,495 ,325 -4485 
213 Daytona Beach (Volusia Co., Fla.) 120.7 .0676 39.3 45.7 76.0 207,594 | .0622/ 1,720 5,282 
42 Decatur (Macon Ce., Ill.)......... 116.0 .0650 37.1 39.3 92.5 244 428 | .0733 2,107 | 6,588 
43 Denver (Adams, Araphoe, Boulder, Denver and Jefferson Cos., Colo.) ) 895.2 5011 279.2 315.1 756.9 | 1,861,579 | .5584 | 2,080 6,668 
44 Des Moines (Polk Co., lowa)....... 267.6 | .1498| 86.7| 97.7) 264.1 644,266 | -1632 | 2,084 | 6,278 
45 Detroit (Macomb, Oakland and Wayne Cos., Mich.). . 3,963.5 | 2.2181 | 1,135.1 | 1,279.5 | 3,372.2 8,618,873 | 2.5853 2,175 7,593 
46 Dubuque (Dubuque Co., lowa)...... 82.3 -0461 22.0 | 27.8 | 59.9 141,478 -0424 1,719 6,431 
47 Duluth-Superior................. 278.9 1561 85.8 93.8 208.0 497,704 | .1493 1,785 5,801 
Mina. Portion (St. Louis Ce., Minn.). . . 231.0 .1293 71.4 77.1 | 171.8 416 ,544 .1249 1,803 5,834 
Wisc. Portion (Douglas Co., Wisc.) 47.9 -0268 14.4 | 16.7 36.2 81,160 | .0244 1,694 | 5,636 
48 Durham (Durham Co., N. C.)... 118.5 | 0647} 29.9| 40.5) 95.7] 190,965 | .0573 | 1,653 | 6,387 
East Chicago, Ind. (See Gary-Hammond-East Chicago) | | 
East Grand Fork @ Minn. (See Grand Forks-East Grand Forks | | 
Easton, Pa. (See Allentown-Bethlehem-Easton) | 
Eau Claire (Chippewa and Eau Claire Cos., Wisc.) 111.6 0624 31.4 35.3 60.7 178,030 | .0534 


nD 
nN 
a 


128.2 | 250.3] 842,992 | .2528| 2,140 | 7,267 
56.8 146,667} .0440| 1,346 | 5,128 
41.1 129,120 | .0387| 1,712 | 5,978 

170.8 548,864 | .1646| 1,851 
62.7 111,912 | .0336 | 1,685 | 6,049 
| 169.6] 479,598 | .1439 | 2,092 | 6,745 
| 832.8 | 1,100,240} .3301| 1,798 | 5,293 
110.2 | 201.0] 669,563} .2009| 1,908 | 6,252 
| 76.8 145,316 a 1,450 | 5,343 
| we 112,366 | .0337| 1,430 | 5,704 
38.8 118,053 -0354 | 2,060 | 6,313 
42.2 | 123.3] 220,482 | .0661 | 1,748 | 5,911 
479.8 | 1,130,840 | .3392| 2,032 | 7,055 
71.7 183,185 | .0549| 1,399 | 5,518 
54.4 141,183 | .0422| 1,626 | 5,906 
1.6| 14.4 59,585 | .0178| 1,552 | 5,569 
40.0} 81,568 | .0244 | 1,685 | 6,179 
262.1 699,721 | 2000 | 2,003 6,558 
64.6! 145,810 | .0437 | 1,994 | 6,312 


304.3] 555,280 | .1666| 1,683 | 6,390 
59.5 204,012 | .0612| 2,014 | 6,436 
73.0 192,790 | .0578 | 1,957 | 6,342 
| 
43.2 83,667 0261 | 1,788 | 5,731 
191.1 466,478 | .1400| 1,970 | 6,770 
73.0 278,828 | .0837 | 1,837 | 5,845 
175.9 380,985 | .1142| 1,774 | 5,720 
154.9 335,399 | .1006| 1,869 | 5,979 
21.0 45,586 | .0136 | 1,325 | 4,342 
340.5 746,027 | .2237| 1,873 | 6,181 
49.5 127,735 | .0384| 1,784 | 6,324 


° § 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


AREA AND DEFINITION 


Green Bay (Brown Co., Wisc. 
Greensboro-High Point (Guilford Co., N. C 
Greenville (Greenville Co., S$. C. 

Greenville (Washington Co., Miss 

Gulfport, Miss. (See Biloxi-Guifport 

Fort Wayne (Allen Co., Ind. 

Hagerstown (Washington Co., Md. 
Hamilton-Middietown (Butler Co., Ohio 
Hammond, ind. (See Gary-Hammond-East Chicago 
Hampton, Va. (See Newpo-t News-Hampton 
Harlingen, Tex. (See Brownsviile-Harlingen-McAlien 
Harrisburg (Dauphin and Cumberland Cos., Pa 
Hartford-New Britain (Hartford Co., Conn. 
Hazleton, Pa. (See Wilkes-Barre-Hazieton 
High Point, N. C. (See Greensboro-High Point 
Holyoke, Mass. (See Springfield-Holyoke 
Hopewell, Va. (See Petersburg-Hopewell 
Honolulu (Honolulu Co., Hawaii 

Houston (Harris Co., Tex. 

Huntington-Ashiand 

Ky. Portion (Boyd Co., Ky 

Ohio Portion (Lawrence Co., Ohio 

W. Va. Portion (Cabell and Wayne Cos., W. Va 
Huntsville (Madison Co., Ala 


Hutchinson (Reno Co., Kans. 

Indianapolis (Marion Co., Ind 

Jackson (Jackson Co., Mich. 

Jackson (Hinds Co., Miss. 

Jacksonville (Duval Co., Fla. 

Jamestown (Chautauqua Co., N. Y 
Janesville, Wisc. (See Beloit- Janesville 
Johnson City, Tenn. (See Bristol- Johnson City-Kingsport 
Jersey City (Hudson Co., N. J. 

Johnstown (Cambria and Somerset Cos., Pa. 
Joplin (Jasper and Newton Cos., Mo. 
Kalamazoo (Kalamazoo Co., Mich 


Kankakee (Kankakee Co., Iii. 

Kansas City 

Kans. Portion (Johnson and Wyandotte Cos., Kans. 
Mo. Portion (Clay and Jackson Cos., Mo. 
Kennewick, Wash. (See Pasco-Kennewick-Richland 
Kenosha (Kenosha Co., Wisc. 

Kingsport, Tenn. (See Bristol-Johnson City-Kingsport 
Knoxville (Anderson, Blount and Knox Cos., Tenn. 
Kokomo (Howard Co., Ind. 

La Crosse (La Crosse Co., Wisc 

Lafayette (Tippecanoe Co., Ind. 

Lafayette (Lafayette Co., La 

Lake Charles (Calcasieu Parish, La. 

Lakeland (Polk Co., Fla.) 

Lancaster (Lancaster Co., Pa 


Lansing (Clinton, Eaton and Ingham Cos., Mich. 

Laredo (Webb Co., Tex. 

Las Vegas (Clark Co., Nev. 

Lawton (Comanche Co., Okla. 

Lebanon (Lebanon Co., Pa. 

Lewiston-Auburn (Androscoggin Co., Me. 

Lexington (Fayette Co., Ky. 

Lima (Allen Co., Ohio 

Lincoln (Lancaster Co., Nebr. 

Little Rock-North Little Rock (Pulaski Co., Ark. 

Long Beach, Cal. (See Los Angeles-Long Beach 
Longview (Gregg Co., Tex. 

Lorain-Elyria (Lorain Co., Ohio i“ 
Los Angeles-Long Beach (Los Angeles and Orange Cos., Cal. 
Louisville 

Ind. Portion (Clark and Floyd Cos., Ind. 

Ky. Portion (Jefferson Co., Ky. 

Lubbock (Lubbock Co., Tex. 


Lynchburg (Amherst and Campbell Cos., and Lynchburg Independent City, Va.). . 


McAllen, Tex. (See Brownsville, Harlingen-McAllen 
Macon (Bibb and Houston Cos., Ga. 


© SM, 1969. 
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By7p POPULATION 
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> of 


-0683 
- 1309 
1156 
0416 


1283 
-0523 
1049 


U.S.A. 


Cons. 
House- | Spend. 
holds Units 


(thous.) | (thous.) 
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Urbanized 


ESTIMATES—1959 
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937,973 
2,313,109 | 
409 ,546 
81,628 
79,163 
248 755 
128,209 | 


111,038 | 
1,516,230 
242,582 
258,168 | 
788,027 | 
286 ,612 


1,369,295 
427,531 | 
180,863 | 
322,008 | 


160,937 
2,298,408 

681,440 | 
1,616,968 | 


194,369 | 


565,919 | 
123,403 
128,797 
180,630 
106 ,537 
242,017 
298,601 | 
552,078 


615,846 | 
68,631 
290 422 
127,008 
153 ,995 
151,259 
203,476 | 
198,236 | 
297 ,382 | 
420 ,622 


124,655 | 
432,722 
15,318,459 | 
1,225,445 
191,126 
1,034,319 
325,913 
152,450 


mt 


SALES MANAGEMEN 


mey 10, 


Sth in AMERICA in FOOD ADVERTISING 


OR the year 1959 The Kansas 

City Star ranked 5th in Amer- 
ica in Food advertising. This is no 
new distinction. In each of the past 
seven years it has been in fifth 
position or better. 


The Star’s high rank in food 
advertising stamps Kansas City as 
one of the HOTTEST GROCERY 
MARKETS in the nation. It means 
Kansas City grocers are wide- 
awake, intensely competitive—ihe 
kind who latch onto newspaper-ad- 
vertised promotions and march 
them down the road to success. 


For big sales action in America’s 
18th largest market, schedule The 
Star! 


1960 


Leading Newspapers in Food Advertising 


(Retail Grocers, Groceries of Department Stores, General Groceries) 


1959 Linage 
6,314,451 
5,014,441 


. Miami Herald—M & $ 
. Chicago Daily News—E 
. Norfolk Virginian-Pilot 
and Portsmouth Star—M & § 4,764,447 
. Milwaukee Journal—E & $4,286,219 
. The Kansas City Star—M &E 4,240,679 
. Tampa Tribune—M & § 4,231,986 
. Salt Lake City Tribune—M & § 4,148,154 
. Toledo Blade—E & $ 4,130,626 
. Chicago Tribune—M & § 4,103,300 
. San Diego Union—M & § 4,101,227 
. N. Orleans Times-Picayune— 
M&S 


4,024,643 
3,986,909 
3,950,936 


. Houston Chronicle—E & $ 
. Washington Star—E & § 


14. 


15. 
16. 


17. 
18. 
19. 
20. 
21. 
22. 
23. 
24. 


25. 


1959 Linage 


Ft. Worth Star Telegram— 
E&S$ 3,936,746 


Seattle Times—E & § 3,894,622 
Minneapolis Star & Tribune— 
E&S$ a 3,882,345 
3,860,744 
3,812,462 
3,805,324 
3,726,107 
3,711,166 
3,696,295 
3,621,977 


Dallas Times Herald—E & § 
Denver Posi—E & §$ 

San Diego Tribune—E 
Washington Post—M & § 
Portland Oregonian—M & S$ 
Grand Rapids Press—E & § 
Houston Post—M & § 


St. Paul Pioneer 
Press & Dispatch—E & S$ 3,621,421 


St. Petersburg Times—M & §$ 3,594,131 


*This listing credits The Kansas City Star with the food linage carried in its morning and 
Sunday issues only. The Star’s total linage for morning, evening and Sunday is 5,000,553 lines. 


Compiled by Media Records 


THE KANSAS CITY STAR 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of ‘Metropolitan County Areas,” pages 745- 749 


POPULATION EFFECTIVE BUYING 
BYP ESTIMATES, 1/1/60 BYP ESTIMATES—1959 


AREA AND DEFINITION 


House- 
holds 
sands) U.S.A. | (thous.) 
Madison (Dane Co., Wise. 216.5 | .1211 61.2 | 
Manchester (Hillsborough Co., N. H. 168.2 | .0941 50.3 | 
Manitowoc-Two Rivers (Manitowoc Co., Wisc. ‘ 71.7 | .0401 20.8 
Mansfield (Richland Co., Ohio 111.0 .0622 32.8 
Marion (Grant Co., Ind.) 76.2 .0426 23.3 
Marion (Marion Co., Ohio) : 58.8 d | 18.1 
Mason City (Cerro Gordo Co., lowa : , 53.3 d | 16.7 
Memphis (Shelby Co., Tenn.) 590.0 | 
Meriden, Conn. (See New Haven-Waterbury-Meriden) | 

Meridian (Lauderdale Co., Miss. ; 66.5 81,146 
Miami (Dade Co., Fla. : ; 915.1 . x 1,923 ,074 
Michigan City (La Porte Co.. Ind. Seate 02.0; . d a a 161 ,473 
Middletown (Middlesex Co. Conn.) 3 82.1 181 ,404 
Middletown, Ohio (See Hamilton-Middletewn) 


1,015,759 


Midiand (Midiand Co., Tex. ‘ , 62.2 
Milwaukee (Milwaukee and Waukesha Cos., Wisc.)..... , 1,202.0 
Minneapolis-St. Paul (Anoka, Dakota, Hennepin, Ramsey and Washington Cos., | 
Minn.). . . : a 1,410.2 | 
Mobile (Mebile Co., Ala.) ‘ 282.5 
Modeste (Stanisiaus Co., Cal.) P 146.5 
Moline, til. (See Davenport-Rock Island-Moline) 
Monroe-West Monroe (Ouachita Parish, La.) ; ‘ 89.1 
Montgomery (Montgomery Co., Ala.) 
Muncie (Delaware Co., Ind.) 
Muscle Shoals, Ala. (See Florence- Sheffield-Tuscumbia-Musole Shoals) 
Muskegon-Muskegon Heights (Muskegon Co., Mich.)....... 
Muskegon Heights, Mich. (See Muskegon-Muskegon Heights) 
Nashville (Davidson Co., Tenn.) 
New Bedford, Mass. (See Fall River-New Bedford) 
New Britain, Conn. (See Hartford-New Britain) 
New Brunswick-Perth Amboy (Middlesex and Somerset Cos., N. J. sniens'aiskok ieee i. F J 391.4 | 1,093,283 
New Castle (Lawrence Co., Pa.) ; ‘ ; , d R . 65.2 203 , 257 
New Haven-Waterbury-Meriden (New Haven Co., Conn.) aes ae $ P a 560.1 | 1,515,883 
New London-Norwich (New London Co., Conn.) oa. Cee ‘ d s 97.6 397 ,056 
New Orleans (Jefferson, Orleans and St. Bernard Parish, La.)..... Sis u 757.6 | 1,454,882 
Greater New York Consolidated Area (Bronz, Kings, Nassau, New York, Queens, 
Richmond, Rockland, Suffolk, Westchester Cos., N. Y. Bergen, Essex, Hudson, 
Middlesex, Morris, Passaic, Somerset, Union Cos., N. J.) §,679,9 | 8.2155 472. ,884.6 |13,760.1 | $5,170,808 
New York (Bronx, Kings, Nassau, New York, Queens, Richmond, Rockland, Suffolk 
and Westchester Cos., N. Y.) <an wa ,628. 5.9482 | 3,268. 539. A 25,524 ,236 
Newark (Essex, Morris and Union Cos., N. J. mane ,719. -9624 | : . 568. 4,201 ,988 
Newark (Licking Co., Ohio . ; i -0491 ‘ x 160 ,261 
Newburgh (Orange Co., N. Y. sin 5 | .0088 | J A . 337 ,508 
Newport News-Hampton (Newport News and Hampton Independent Cities, ond | 


141,772 
2,487 ,983 


et: 


2,878,895 
428,116 
269, 152 


— 
— 


141 ,697 
265 ,069 
210,004 


ea 


256 ,252 


8 
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York Co., Va.) : i we . -1206 | 


367 , 588 


Norfolk-Portsmouth (Norfolk and Princess Anne Cos., Norfolk, South Norfolk, 
Pertsmouth and Virginia Beach Independent Cities, Va.) 
North Little Rock (See Little Rock-North Little Rock) 
Norwalk, Conn. (See Bridgeport-Stamford-Norwalk ) 
Norwich, Conn. (See New London-Norwich) 
Oakland, Cal. (See San Francisco-Oakland) 
Odessa (Ector Co., Tex.) 185,758 
Ogden (Weber Co., Utah) , juseyeuaen | A 0 189,119 
Oklahoma City (Cleveland and Oklahoma Cos., Okla.) all Ah | . r le 872,906 
Omaha. 853 ,887 
lowa Portion (Pottawattamie Co., lowa) 127 ,346 
Nebr. Portion (Douglas and Sarpy Cos., Nebr.) 726 ,541 
Ontario, Cal. (See San Bernardino-Riverside-Ontario | 
Orlando (Orange and Seminole Cos., Fla.) re . . 3 | y . §33 ,033 
Oshkosh (Winnebago Co., Wisc.) 195,675 
Owensboro (Daviess Co., Ky.) 95,360 
Oxnard, Cal. (See Ventura-Oxnard) 
Paducah (MeCracken Co., Ky.)... 
Panama City (Bay Co., Fla.) 105 ,887 
Parkersburg (Wood Co., W. Va.) 140,141 
Pasco-Kennewick-Richland (Benton and Franklin Cos., “Wash. ).. Secevsdedee . A é 8) . 199,471 
Passaic, N. J. (See Paterson-Clifton-Passaic) | | 
1116 Paterson-Clifton-Passaic (Bergen and Passaic Cos., N. J.) ..... 0.2.6.6... eee 185.4) . 9) e d 2,982,001 
117 Pensacola (Escambia and Santa Rosa Cos., Fla.)...... Wi. 3) ai . 318,602 
118 Peoria (Peoria and Tazewell Cos., Ill.) 640 ,902 
Perth Amboy, N. J. (See New Brunswick-Perth Amboy) 
269 Petersburg-Hopewell (Dinwiddie and Prince George Cos., Petersburg, Hopewell | 
_ Colonial Heights Independent Cities, Va.)... ' J J | 8 . 181 ,076 | 


© SM, 1960. 
758 


S28 ESR 


~~ ot ot ot 


N 
— 
N 


2 


85,510 


288 2 


n<- = 
= 


Just as your appetite is whetted by seeing this food, so are your 
customer’s buying appetites whetted by what you tell them on 
Meredith family stations. To sell your product or service to the 
influential, big-spending “family board of directors’’, use your local 
Meredith Station — ‘‘one of the family” in the vast area it serves. 


Meredith ramilef Stations 


KANSAS CITY KCMO KCMO-TV The Katz Agency 
SYRACUSE WHEN WHEN-TV The Katz Agency 
PHOENIX KPHO K?HO-TV The Katz Agency 
OMAHA wow WOW.-TV John Blair & Co. 

—Blair-TV 
TULSA KRMG John Blair & Co. 


Meredith Stations Are Affiliated With 
BETTER HOMES & GARDENS ® SUCCESSFUL FARMING Magazines 
JULY 10, 1960 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 745-749 


POPULATION EFFFCTIVE BUYING INCOM 
JM ESTIMATES, 1/1/60 ESTIMATES—1959 


AREA AND DEFINITION 


Cons. (Urbanized 
Total | House- | Spend. Net 
thou- . of holds Units Dollars ™% of Per 
sands U.S.A. | (thous.) thous.) | | ) (add 000) | U.S.A. | Capita 


N. J. Portion (Burlington, Camden and Gloucester Cos., N. J -3841 
Pa. Portion (Bucks, Chester, Delaware, Montgomery and Philadelphia Cos., Pa. 752. 2.1002 
Phoenix (Maricopa Co., Ariz. ‘ .3527 
Pittsburgh (Allegheny, Beaver, Washington and Westmoreland Cos., Pa. 
Pittsfield (Berkshire Co., Mass. 

Port Arthur, Tex. (See Beaumont-Port Arthur | 
Port Huron (St. Clair Co., Mich. 4 : . ’ 183 ,737 
Portland (Cumberland Co., Me. 322,612 
Portiand " d j 1,646,714 
Ore. Portion (Clackamas, Mul h and Wa ; 7 , 9 | . 1,492,981 
Wash. Portion (Clark Co., Wash. 153 ,733 
Portsmouth (Scioto Co., Ohio 153,976 
Portsmouth, Va. (See Norfolk-Portsmouth 
Poughkeepsie (Dutchess Co., N. Y i ‘ . y 324,760 
Providence (Bristol, Kent and Providence Cos., } Td 6 9 | , 1,351,420 
Provo (Utah Co., Utah 154,313 
Pueblo (Pueblo Co., Colo 193,271 
Quincy (Adams Co., tll 119,435 


1,417,860  .4253 
7,911,459 | 2.3730 
1,083,760 | .3251 
4,668 686 4004 

284,856 .0855 


Philadelphia 4,439.1 | 2.4843 | 1,274.5 | 1 519.3 3,578. 9,329,319 | 2.7983 
| 
} 
| 


Racine (Racine Co., Wisc. 

Raleigh (Wake Co., N. C.) 

Rapid City (Pennington Co., S. D 

Reading (Berks Co., Pa 

Reno (Washoe Co., Nev. 

Richland, Wash. (See Pasco-Kennewick-Richland 
Richmond (Chesterfield and Henrico Cos., Richmond Independent City, Va. ° . . . 754 ,051 
Richmond (Wayne Co., Ind. 138,896 
Riverside, Cal. (See San Bernardino-Riverside-Ontario) 
Roanoke (Roanoke Co., Roanoke Independent City, Va. : ‘ ; y . 278 ,646 
Rochester (Monroe Co., N. Y. 1,300,314 
Rochester (Olmsted Co., Minn 104 ,343 


279 ,649 
262,818 
91,890 
558 , 183 
207 ,494 


Rockford (Winnebago Co., lil. 

Rock Island, Ill. (See Davenport-Rock Island-Moline 
Rocky Mount (Edgecombe Co., N. C 

Rome, N. Y. (See Utica-Rome 

Sacramento (Sacramento Co., Cal . P : > 1,086 ,008 
Saginaw (Saginaw Co., Mich 352,815 
St. Cloud (Stearns Co., Minn 118,903 
St. Joseph, Mich. (See Benton Harbor-St. Joseph 
St. Joseph (Buchanan Co., Mo. 

St. Louis 4,274,416 
i. Portion (Madison and St. Clair Cos., Hil. : 923,728 
Me. Portion (Jefferson, St. Charles and St. Louis Cos., St. Louis City, Mo. 616. ‘ ‘ . 411. 3,350,688 
St. Paul, Minn. (See Minneapolis-St. Paul) 

St. Petersburg, Fla. (See Tampa-St. Petersburg 
Salem (Marion and Polk Cos., Ore j , , < 237 ,448 
Salt Lake City (Salt Lake Co., Utah. y d ’ . , 698 618 
San Angelo (Tom Green Co., Tex. ; y , . ¢ 126 ,898 


443 488 


138,760 


193,374 


San Antonio (Bexar Co., Tex. § : J ‘ : 988 ,900 
San Bernardino-Riverside-Ontario (Riverside and San Bernardino Cos., Cal.) ’ ’ : . . 1,438,416 
San Diego (San Diego Co., Cal. 2,106 045 
San Francisco-Oakland (Alameda, Contra Costa, Marin, San Francisco, San Mateo 
and Solano Cos., Cal. : r 6 904 885 
San Jose (Santa Clara Co., Cal . . : ‘ 7 1,308 ,244 
Sandusky (Erie Co., Ohio J 132,778 
Santa Barbara (Santa Barbara Co., Cal 4 , ‘ ‘ R 321 495 
Santa Rosa (Sonoma Co., Cal. 291 315 
Sarasota (Sarasota Co., Fla. 124,417 
Savannah (Chatham Co., Ga. 290,159 
Schenectady, N. Y. (See Albany-Schenectady-Troy 
Scranton (Lackawanna Co., Pa. é 404 138 
Seattle (King and Snohomish Cos., Wash. ,072. j . , 2,291,519 
Sharon-Farrell-Sharpsville (Mercer Co., Pa. . J . e . 227 ,822 
Sharpsville, Pa. (See Sharon-Farrell-Sharpsville 
Sheboygan (Sheboygan Co., Wisc.) q l . si . 164 ,883 
Sheffield, Ala. (See Florence-Sheffield-Tuscumbia-Muscle Shoals 
Shreveport (Bossier and Caddo Parishes, La. ’ ‘ a . 441,019 
Sioux City (Woodbury Co., lowa i F . : i 199 ,891 
Sioux Falls (Minnehaha Co., S. D. . d . : 154,615 
South Bend (St. Joseph Co., Ind. J 545,349 
Spartanburg (Spartanburg Co., S. C : j ; J ‘ 214,561 
Spokane (Spokane Co., Wash . : F . 578 498 
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JH POPULATION cw) EFFECTIVE BUYING INCOME 
ESTIMATES, 1/1/60 ESTIMATES—1959 
AREA AND DEFINITION -—* Te : 
Cons. Urbanized | | | 
Total | House- | Spend. | Popula- Net Per 
(thou- 1 holds Units tion Dollars % of | Per House- 
sands) ds (thous.) | (thous.) | (thous.) | (add 000) | U.S.A. Capita hold 
154 Springfield (Sangamon Co., Ill. nom aeee a 145.2 -0812 47.1 50.7 107.7 306 418 -0919 2,110 6,506 
155 Springfield-Holyoke (Hampden and Hampshire Cos., Mass. ; . 472.3 | .2643 136.2 169.1 418.2 1,015,329 .3045 | 2,150 | 7,455 
156. Springfield (Greene Co., Mo.) 127.5 .0714 42.3 46.0 113.8 223,113 .0670 1,750 5,275 
157 Springfield (Clark Co., Ohio). . ‘ 130.4 | .0730 39.6 45.2 96.1 255,891 .0767 | 1,962 6,462 
Stamford, Conn. (See Bridgeport-Siamford-Norwalk | 
158 Steubenville-Weirton. . . 171.4 | .0960 47.7 54.7 99.3 314,468 | .0944 | 1,835 | 6,593 
Ohio Portion (Jefferson Co., Ohio 105.4 | .0590 29.9 34.2 51.1 196 ,231 | -0589 | 1,862 | 6,563 
W. Va. Portion (Brooke and Hancock Cos., W. Va. 66.0 .0370 17.8 20.5 48.2 118,237 .0355 1,791 6,643 
158 Stockton (San Joaquin Co., Cal. 237.2 -1327 74.0 83.0 175.1 490 613 .1471 2,068 | 6,630 
Superior, Wisc. (See Duluth-Superior | 
160 Syracuse (Madison, Onondaga and Oswego Cos., N. Y. 547.6 3065 161.9 180.2 348.0 | 1,093,734 .3280 | 1,997 6,756 
161 Tacoma (Pierce Co., Wash.) 328.1 | .1837 97.9 132.2 207.7 608 ,404 1825 ,854 6,215 
288 Tallahassee (Leon Co., Fla.) 81.9 | .0458 20.0 30.3 54.2 ‘ : 
Tampa-St. Petersburg (Hillsborough and Pinellas Cos., Fla. 717.5 4016 236.8 258.2 616.7 1,283,871 3851 ,789 6,422 
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Temple (Bell Co., Tex.)... 109.1 0611 27.5 50.4 68.7 175,949 -0528 | 1,613 6,398 

163 Terre Haute (Vigo Co., Ind.) 106.9 0599 34.9 40.4 88.4 201,195 -0604 | 1,882 | 5,765 

290 Texarkana........ 102.4 0574 30.0 30.9 54.7 126 ,339 0379 | 1,234 | 4,211 
Ark. Portion (Miller Co., Ark.) 33.7 0189 9.7 10.3 20.2 41,395 | .0124 | 1,228 4,268 
Tex. Portion (Bowie Co., Tex. 68.7 0385 20.3 20.6 34.5 84,944 0255 | 1,236 4,184 

164 Toledo (Lucas Co., Ohio) 474.7 2656 144.7 168.4 429.2 1,105,190 3315 | 2,328 7,638 

165 Topeka (Shawnee Co., Kans.) 136.5 0763 44.5 52.0 132.5 269,726 | .0809 1,976 | 6,061 

166 Trenton (Mercer Co., N. J. 272.2 1524 73.5 92.7 229.4 611,119 | .1833 2,245 | 8,315 
Troy, N. Y. (See Albany-Schenectady-Troy } 

167 Tucson (Pima Co., Ariz. 265.1 1484 80.5 © 93.0 252.5 491,446 | .1474 1,854 | 6,105 

168 Tulsa (Creek and Tulsa Cos., Okla. 381.0 2123 120.5 128.4 307.9 726,875 | .2180 1,908 6,032 
Tuscumbia, Ala. (See Florence-Sheffield-Tuscumt ia-Muscle Shoals 

291 Tuscaloosa (Tuscaloosa Co.. Ala. 107.0 0599 25.5 33.6 63.7 135,810 | .0407 | 1,269 5,326 
Two Rivers, Wisc. (See Manitowoc-Two Rivers | | } 

292 Tyler (Smith Co., Tex.)....... ce 85.0 | .0476 | 24.6 27.0 56.6 123,325 | .0370 | 1,461 | 5,013 


Urbana, Ill. (See Champaign-Urbana 


| 

| | | 
Utica-Rome (Herkimer and Oneida Cos., N. Y. 312.$ 1751 92.3 94.6 216.6 581 ,935 -1745 | 1,860 | 6,305 
283 Ventura-Oxnard (Ventura Co., Cal. 180.2 1008 53.0 58.4 94.3 363,889 | .1091 | 2,019 6,866 
294 Vineland-Bridgeton (Cumberland Co., N. J 105.4 .0589 31.5 35.1 79.9 193,567 | .0581 1,836 | 6,145 
170 Waco (McLennan Co., Tex.) 149.1 0835 43.6 49.9 110.2 223,324 | .0670 | 1,498 | 5,122 
171 Washington. . 2,034.3 | 1.1385 576.2 734.5 | 1,566.8 4,722,837 | 1.4165 | 2,322 | 8,197 
District of Columbia Portion ( District of Columbia 830.0 4645 243.5 345.7 830.0 1,959,318 .5877 | 2,361 | 8,046 
Md. Portion (Montgomery and Prince Georges Cos., Md. 701.1 3924 190.1 214.3 468.8 | 1,586,475 .4758 | 2,263 8,345 

Va. Portion (Arlington and Fairfax Cos., Alexandria and Falls Church Independent | 
Cities, Va.)...... ‘ 503.2 .2816 142.6": 174.4 268.0 1,149,783 .3448 2,285 | 8,063 

Waterbury, Conn. (See New Haven-Waterbury-Meriden | 
172 Waterloo (Black Hawk Co., lowa 125.3 | .0702 38.0 44.8 103.9 243,719 -0731 1,945 | 6,414 
295 Watertown (Jefferson Co., N. Y. 88.2 | .0493 27.0 28.3 40.6 160,721 | .0482 | 1,822 | 5,953 
} 296 Wausau (Marathon Co., Wisc. oe 92.1 .0516 25.2 27.2 35.3 137,305 | .0412 1,491 5,449 

Weirton, W. Va. (See Steubenville-Weirton 

West Monroe, La. (See Monroe-West Monroe 
Y 173 West Palm Beach (Palm Beach Co., Fla. 229.7 -1286 79.0 85.7 119.5 424 ,360 .1273 1,847 5,372 
8 174 Wheeling. . 200.6 -1122 59.4 67.1 132.7 334,473 | .1004 1,667 | 5,631 
2 Ohio Portion (Belmont Co., Ohio 90.8 .0508 27.3 29.5 47.2 140,697 | .0422 | ,550 | 5,154 
" W. Va. Portion (Marshall and Ohio Cos., W. Va. 109.8 -0614 32.1 37.5 85.5 193,776 0582 1,765 6,037 
0 Wichita (Sedgwick Co., Kans.) 332.8 | .1862 | 109.4 116.4 | 289.4 652,954 | .1958 | 1,962 | 5,969 
7 176 Wichita Falls (Wichita Co., Tex. 133.1 0745 35.5 53.0 127.5 236,816 | .0710 1,779 6,671 
177 Wilkes-Barre-Hazleton (Luzerne Co., Pa 366.1 2048 102.7 112.0 315.7 589 ,590 -1768 | 1,610 5,741 
2 297 Williamsport (Lycoming Co., Pa. 107.4 0602 32.5 36.7 70.7 187,781 | .0564 1,748 5,778 
37 178 Wilmington... - 364.8 2041 104.9 120.2 255.9 917,894 | .2754 2,516 8,750 
05 Del. Portion (New Castle Co., Del. 307.3 1720 87.6 101.0 230.4 802,127 | .2406 | 2,610 | 9,157 
B3 N. J. Portion (Salem Co., N. J. 57.5 0321 17.3 19.1 25.5 115,767 .0348 2,013 6 692 
19 i 298 Wilmington (New Hanover Co., N. C. 76.6 0429 21.4 24.8 55.4 109 ,533 .0328 1,430 5,118 
30 179 Winston-Salem (Forsyth Co., N. C. 181.8 | .1018 49.6 59.6 123.4 298,956 | .0897 | 1,644 | 6,027 
83 180 Worcester (Worcester Co., Mass.) 589.5 3299 171.3 196.0 446.8 1,188,273 3564 2,016 6,937 
299 Yakima (Yakima Co., Wash. ae 152.5 -0854 47.1 47.4 73.0 232,515 -0697 1,525 4,937 
“ 181 York (York Co., Pa.) 237.0 1327 71.0 80.0 118.7 440 ,262 - 1320 1,858 6,201 
62 182 Y¥ (Mahoning and Trumbull Cos., Ohio 501.2 | .2806 141.9 | 162.8) 371.4 992,346 | .2977 | 1,980 | 6,993 
. 300 Zanesville (Muskingum Co., Ohio)... ‘ oa 80.0 0448 24.3 27.3 45.5 135,499 -0407 1,694 | 5,576 
0 PIO A, ee ye o 5 As : a FS as) Pers Sear 
- Total Standard Metropolitan Areas ‘ 110,499.5 61.8411 33,161.8 37,994.4 92,193.4 [232,253,843 69.6662 | 2,102 7,004 
6 

a Total Potential Metropolitan Areas x ..| 12,614.4 | 7.0600 3,632.2 | 4,181.8 7,569.0 | 21,558,148 | 6.4662 1,708 5,935 
- Total All Metropolitan Areas F ...-]123,113.9 68.9011 36,794.0 42,176.2 99,762.4 |253,811,991 7€.1324 2,062 6,898 
08 J. S$. Total : aa ; ‘ es bebieweus a 683. 3.0 100.0000 52,211.0 59,180.3 118.040.4 '333,381,285 100. 0000! _1,866 6,385 
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Summary of Data for Metropolitan County Areas—(Cont‘d) 


See explanation of “Metropolitan County Areas,” pages 745-749 


RETAIL SALES —@YD ESTIMATES, 1959 


Per Buy- Index } &) Furn.- 
Hsid. ing | i | House- 
Retail | Power | ity | Mdse. | Apparel | Appl. 
Sales | Index | Index | Activity | ($000) | ($000) ($000) ($000) 


Abilene, Tex. 132,257). 5,067] .0515| 103 25,572} 6,142) | 9,086) 7,253) 33,278) 
Akron, Ohio 667,985 . 4,324, .3084 107 167,490) §2,497) 479) 25,047) 124,438 
Albany, Ga. 78,816, . 4,777) .0311 | 16,436 3,986) 4,696; 14,256 
Albany-Schenectady-Troy, 
N. Y. 861,600 . 5,222) . | 207,969, 72,328) | 41,071; 139,203) 
Albuquerque, N. M. 357,611; . y . | 74,182} 24,745) 24,382| 77,993 
Alexandria, La. 104,308. ° é | 25,110 5,112) ,242) 5,970; 19,253 
Allentown-Bethlehem-Easton, | | 
Pa. 600,853' . é . | 43,388) . 37,203); 90,520 
Pa. portion 531,469, . d ° 33,971 79,102 
N. J. portion 69 384 11,418 
Altoona, Pa 140,777 26,019 
Amarillo, Tex. 240,795 57 ,937 
Anaconda, Mont. (See Butte | 
Anaconda 
Anderson, Ind 144 ,262 
Ann Arbor, Mich 203 ,090 
Anniston, Ala 85 054 
Appleton, Wisc. 120,853 
Asheville, N. C 166 , 147 
Ashland, Ky. (See Huntington- 
Ashland) 
Ashtabula, Ohio 
Atlanta, Ga 
Atlantic City, N. J 
Auburn, Me. (See Lewiston- 
Auburn 
Auburn, N. Y 
Augusta, Ga 
Ca. portion 
8. C. portion 
Austin, Tex 
Bakersfield, Cal 
Baltimore, Md. 
Bangor, Me 
Baton Rouge, La 
Battle Creek, Mich 
Bay City, Mich. 
Beaumont-Port Arthur, Tex. 
Bellingham, Wash. 
Beloit-Janesville, Wisc 
Benton Harbor-St. Joseph, 
Mich 
Bethlehem, Pa. (See Allen- 
town-Bethlehem-Easton 
Billings, Mont. 125 932 
Biloxi-Gulfport, Miss. 103 ,959 
Binghamton, N. Y. 256 496 
Birmingham, Ala. 710,774 
Bloomington, II. 107,397 
Boise, Idaho 220 429 
Boston, Mass. . 288 884 
Bremerton, Wash. 85,410 
Bridgeport-Stamford-Norwalk, 


23,044 
37,207 
16,138) 
21,128) 
25,695) 


20,375 
240,864 83,691| 
25 659 11,128 


14,731 8,718 
38,867 13,137 
28 673 11,063 
10,294 2,074 
41,930 19,682 
71,600 44,693 
295 ,806 90,198 
28 ,206 6,767 
61,630 24,947 
29,682 12,222 
20,020 11,641 
65,815 24,803 
13 ,000 7,633 
23,838 15,699 


37 ,259 , 21,869 


28 ,652 ‘ 12,274 
20,444 5,111 
48,623, m 14,072 
130 ,389 35,821 
14,028 ' 14,074, 
48, 268) 18,153 
593,712) J 192,376) 
13,322! 3 6,274) 
894 574 133 ,033 61,553) 
Bridgeton, N. J. (See Vine- 
land-Bridgeton 
Bristol- Johnson City-Kings- 
port, Tenn... 
Tenn. portion 
Va. portion 
Brockton, Mass. 
Brownsville-Harlingen-Mc- 
Allen, Tex. 
Buffalo, N. Y. 
Burlington, N.C 
Burlington, Vt. 
Butte-Anaconda, Mont. 
Canton, Ohio 
Casper, Wyo. 
Cedar Rapids, lowa 
Champaign-Urbana, III. 
Charleston, $. C. 
Charleston, W. Va. 
Charlotte, N.C. 
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30,955, 
24,017| 

6,938) 
16,797| 


29,239) 
95,645 
5,768 
5,999 
3,436 
33,438 
5,181 
18,542 
16 689 
11,617 
14,558 
23,670 
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THE 


VOICE 
FF AUTHORITY 


IN E Collectively, these awards mean that 


WBT’s 38 years of broadcasting have 


PI K D M O N I made it the trusted and authoritative 


radio voice of the multi billion-dollar 


Cc RO LIN ' S market in the Piedmont Carolinas. 


AWARD-WINNING > 216 600 
VOICE of , ? 


AUTHORITY é 2,216,600 consumers populate 
the 75-mile radius around 


in the 


Charlotte . . . a population 
PIEDMONT larger than the comparable 
CAROLINAS area served by Atlanta. 


CHARLOTTE 50,000 WATTS 


Jefferson Standard Broadcasting Company 
JULY 10, 1960 


Represented Nationally by CBS Radio Spot Sal: 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 745-749 


RETAIL SALES— JSM ESTIMATES, 1959 


Buy- Index Eating & | Furn.- 

ing Qual- of Drink. | General | House- | Auto- Gas | 
Power ity Sales Food Places Mdse. | Apparel Appl. motive | Stations 
index | Index Activity} ($000) | ($000) | ($000) ($000 ($000) | ($000) | ($000) 


Chattanooga, Tenn , ‘ ° .1495) 92 95,165, 17,871) 47,641, 19,635 604) 61,451) 

Ga. portion 4 ‘ , 0163 «78 7,334 951 1,394 2,479 

Tenn. portion ‘ “ 4 .1333 94 87 ,831 16,920 46 247 17,156 

Cheyenne, Wyo 4 3 ‘ 15,567 6,481) 6,432 5,683 , ’ ‘ 6,769) 2,94 


Chicago, Illinois-N orth 
| 
Indiana Standar | | 


olidated Area 1,684,420, 4.47 5.7331 4.5292 ) |e,119,752| 841,900|1,918,273| 687,021| 472,951|1,338,889, 560,529| 454,848] 50,0 
Chicago, tit 986, , , ‘ 932,284; 787,603/1,823, 639,930, 438,455) 1,237,355 ‘ 407,970) 326,448 
Cincinnati, Ohio 410, ; : : ,235| 133,185) . 84,945] 72,080] 218,158| ,662} 66,819) 49,429 
Ohio portion ,202, , ; ‘ 432; 25,635) : 7,035 9,013) 33,546) 

Ky. portion , d ; ,803) 107,550 , 77,910} 63,067} 184,612) 
Clarksburg, W. Va , 329} 3,910 ! 6,278, 4,185} 16,056) | 6,308) 


Cleveland, Ohio . ‘ é ‘ J 209 323 R 131 ,955 382,817) 143,653; 97,968 
Clinton, N. J. (See Paterson- | 


Clifton-Passaic 
Clinton, lowa 
Colorado Springs, Colo. 
Columbia, S$. C 
Columbus, Ga. 
Ga. portion 
Ala. portion 
Columbus, Ohio 
Corpus Christi, Tex 
Cumberland, Md 
Dallas, Tex 
Danville, Il. 
Danville, Va. 
Davenport-Rock Island- 
Moline, til. 
lil. portion 
lowa portion 
Dayton, Ohio 
Daytona Beach, Fla. 
Decatur, Ill. 
Denver, Colo. 
Des Moines, lowa 
Detroit, Mich. 
Dubuque, lowa 
Duluth-Superior, Minn 
Minn. portion 
Wisc. portion 
Durham, N. C. 
East Chicago, Ind. (See Gary- 
Hammond-East Chicago | | | | 
East Grand Forks, Minn. (See 
Grand Forks-East Grand 
Forks) 
Easton, Pa. (See Allentown- 
Bethichem-Easton 
Eau Claire, Wisc. 
El Paso, Tex. 
Elkhart, Ind. 
Eimira, N. Y. 
Elyria, Ohio (See Lorain- 
Elyria) 
Enid, Okle. 
Evie, Pa. 
Eugene, Ore. 
Evansville, Ind. 
Ky. portion 
Ind. portion 
Fall River-New Bedford, 
Mass. 
Fargo, N. D. 
Farrell, Pa. (See Sharon- 
Farrell-Sharpsville | | | 
Fayetteville, N. C. . o ‘ d 28 ,063 j : ‘ y ‘ 3,576 
Flint, Mich. J ‘ J : 111,789 19,759 
Florence-Sheffield-Tuscumbia- 
Muscle Shoals, Ala. 
Fond du Lac, Wisc 
Fort Lauderdale, Fla. 
Fort Smith, Ark. 
Fort Wayne, Ind. 
Fort Worth, Tex. 
Fresno, Cal. 


14,069 
31,063 
50,639 
33,947) 
32,212! 

1,735) 

175,241 
50,989) 
15,234) 


eowft wwe wwe & 


259, 266| 
76 690) 
925,415) 
14,656| 
49,025 
40 ,236| 
8,789) 
20,594) 

| 


2owwerteeee eee ew 


| 


14,571 
3,636 


4,018 
3,06 
17,448 
2,876 
10,33: 
29,899 
18 ,508 
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764 SALES MANAGEMEN-™ 


SEE FOR YOURSELF WHY ONE 
STATION DOES AROUND 80% OF THE 
LOCAL BUSINESS IN DES MOINES 


Most Watched Station... KRNT-TV! 
Central Most Believable Personalities . . . KRNT-TV! 


Surveys Study Most Believable Station . . . KRNT-TV! 


(Feb. 1960) : 
Ask Katz Most People Would Prefer KRNT-TV Personalities As Neighbors! 
for the Most People Vote KRNT-TV 
facts 


The Station Doing the Most to Promote Worthwhile 
Public Service Projects! 


Nielsen 
(Feb. 1960) 
Ask Katz 


ARB 
(Mar. 1960) 
Ask Katz 


Wonderful Ratings on KRNT-TV! 


The Points Where Your Distribution is Concentrated 


Wonderful Ratings on KRNT-TV! 
The Points Where the Points Count the Most for You. 


Ask Katz See for yourself the list of local accounts whose 
: about strategy is to use this station almost exclusively. It reads 
: Central lowa like who’s who in many classifications—Foods and Financial 
. Advertisers Institutions, to name a couple. 


See for yourself the new, tried and proved power concept of these companies 
of concentrating on one station. See for yourself how they use this station to get distri- 
bution and produce sales. The bold concept used by these companies discards the old 


strategy of a little here, a little there, a little some place else. Old strategy oftentimes results 
in a dissipation of efforts. 


See for yourself why KRNT-TV regularly carries around 80% of the local 
business. See for yourself that this station is a big enough sales tool to win your sales 
battle if it’s used in a big enough way. 


KARNT-TV 


DES MOINES 


A COWLES STATION 


PeLY 16, 8960 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 745-749 


Gadsden, Ala. 
Gainesville, Fla. 
Galesburg, Ili 
Galveston, Tex. 
Gary-Hammond-East 
Chicago, Ind. 

Gastonia, N. C. 

Grand Forks-East Grand 
Forks, N. D 

Minn. portion 

N. D. portion 

Grand Rapids, M ch. 

Great Falis, Mont. 

Green Bay, Wisc. 

Greensboro-High Point, N. C. 

Greenville, $. C. 

Greenville, Miss. 

Gulfport, Miss. (See Biloxi- 
Gulfport) 

Hagerstown, Md. 

Hamilton-Middietown, Ohio 

Hammond, Ind. (See Gary- 
Hammond-East Chicago 

Hampten, Va. (See Newport 
News-Hampton) 

Harlingen, Tex. (See Browns- 
ville-Harlingen-McAllen 

Harrisburg, Pa. 

Hartford-New Britain, Conn. 

Hazleton, Pa. (See Wilkes- 
Barre-Hazieton) 

High Point, N. C. (See 
Greensboro-High Point) 
Holyoke, Mass. (See Spring- 

fleld-Holyeke) 

Hopewell, Va. (See Peters- 
burg-Hopewell) 

Honolulu, Hawaii 

Houston, Tex. 

Huntington-Ashiand, W. Va. 

W. Va. portion 

Ky. portion 

Ohio portion 

Huntsville, Ala. 

Hutchinson, Kans 

Indianapolis, Ind 

Jackson, Mich. 

Jackson, Miss. 

Jacksonville, Fla. 

Jamestown, N. Y. 

Janesville, Wisc. (See 
Beloit- Janesville) 

Johnson City, Tenn. (See 
Bristol- Johnson City- 
Kingsport) 

Jersey City, N. J. 

Johnstown, Pa. 

Joplin, Mo. 

Kalamazoo, Mich. 

Kankakee, Ill. 

Kansas City, Mo. 

Kans. portion 

Mo. portion 

Kennewick, Wash (See Pasco- 
Kennewick-Richland 

Kenos a, Wisc. 

Kingsport, Tenn. (See Bristol- 
Johnson City-Kingsport) 

Knoxville, Tenn. 

Kokome, Ind. 

La Crosse, Wisc. 

Lafayette, Ind. 

Lafayette, La. 

Lake Charles, La. 

Lakeland, Fla. 
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101 ,473) 
232,111 


476,615 
1,626 , 062! 
289,371) 


| Held. 


Per Buy- | 
ing 
Retail | Power | 
Sales 
3,303) 
3,895) 
4,420 


0454) 


| Qual- 


ity 


Index | Index 


81 
82 
m1 
98 


| In 
| @ 
| Sales 
Activity 


74 


| Eating & | 


93,042) 
16,510) 
19,963) 
24,159) 
16 286 
35,392 
62,336 


Drink. 
Places 


| Furn.- 

General 
Mdse. | Apparel | 
$000) | 


Appl. 
) ($000) 


12,836 

7,161) 
10,397| 
—_ 
94,519) 
13,725 


8,855 
2,065 
6,790 
68 ,023 
15,251 
21,824 
96 ,625 
38,519 
8,192 


15,023 
27 ,250 


| 


| House- | 


Auto- 


| motive 


($000) 


17,793} 
15,498) 
15,546) 
21,272| 


101 ,534 
21,332 


18,243 

4,386 
13,857 
88,915 
22,490 
25,345 
54,378 
41,832 
12,903 


16,451 
36,764 


79,930 
47 ,756 
33,195 
37,798 
17,601 
263 ,349 
67 ,231 
196,118 


2 | Lumber | 


Drugs 
($000) | ($000) | ($000) 


Gas | Bidg. 
Stations | Hdwre. 


6,966 
6,479 
5,164 
12,926) 


7,064 
6,047 
8,494) 

10,159 


56 898) 
9,379 


46 ,873 
6,125 


7,914 
3,615) 
4,299 
37,812 
8,066 
9,389 
22,294 
18,254 
5,092 


23 ,282 

8,866 
14,416 
37,419 
11,313 
11,515 
16 ,332 
19,822 

7,765 


7,029 
17,516 


7,181 
18,028 


3,022 
2,797 
2,794 
7,365 


23,609 


18,480 
6,079 
4,855 
9,371 
3,611 

78,173 

16,377 

61,796 


3,796 


13,95! 
3,028 
2,793 
5,73 
2,82 
4,98: 
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RETAIL SALES— > ESTIMATES, 1959 
AREAS ~ Total “Per | Buy- |  —| Index| ~—*| Eating& | Furn.- | Lumber 
Retail | & | Hsid. | ing Qual- | of Dri | General | House- | Auto- | Gas Bidg. 
Sales | of | Retail | Power) it Sales | Food Places | Mdse. | Apparel | Appi. | motive | Stations | Hdwre. | 
($000) | U.S.A. | Sales | Index | Index | Activity ($000) ($000) ($000) ($000) ($000) ($000) | ( ) ($000) | 
81 Lancaster, Pa. 349,750} .1618| a3 108 | 108 70,950) 20,850) 46,710/ 15,672) 17,840 64,410) 21,095) 26,252 
82 Lansing, Mich. 399,455| 1847 1817) 107 | 108 86,201) 21,360 52,556) 18,023, 21,972) 78,831) 29,957 34,698 
83 Laredo, Tex. 59,051) .0273 0266) 66 | 68 12,470) 1,582) 10,137} 10,276} 2,481 7,524, 4,085| 4,269 
242 Las Vegas, Nev. 202,988} .0938 0863) 118 | 128 46,663) 17, 186) 18, 175| 16,097; 9,235] 42,235} 20,106} 8,449 
243 Lawton, Okia. 80,104) .0371 0391, 88 | 83 | 15,264, 4,866, 11,443/ 3,838, 6,065, 18,221| 5, 287| 8,547 
244 Lebanon, Pa. oe 110,719} 0512 .0481) 99 | 105 27 ,304| 6,533) 10,756) 6,450, 6,837| 23,708) 7,865, 6,910 
84 Lewiston-Auburn, Me... 105,959} .0489) 0465) 101 | 106 27,724) 4,803, 13,590, 7,319 3,385, 19,823 6.374 4,520 
85 Lexington, Ky. 185,428} .0858! .0703| 100 | 122 35,145, 10,354) 28,985, 15,311, 9,749) 30, 587| 11,590} 15,301 
86 Lima, Ohio. 137,104 .0634) 0604] 104 | 109 | 32,837] 8,311] 22,424, 5,994, 5,588) 23,642, 9,065 | 13,453 
87 Lincoln, Nebr................ 198,192) .0917 .0888) 107 110 ls 11,264! 41,037) 11,156 8,422 39,130) 14,413] 14,621| 
88 Little Rock-North Little 
Se 301,103). 1382) 1340, 92 | 96 65,467| 16,339] 51,158 15,867| — 65,201 22,503) 16.610 
Long Beach, Cal. (See Los I } | 
Angeles-Long Beach) | | 
245 Longview, Tex... .. 111,434) .0616) 0424, 104 | 126 24,442} 5,712} 10,773} 7,443} 6,210 21 /813| 7,739, 6,946) 
89 Lorain-Elyria, Ohio. . 230,782) 1067) 1206} 102 | 90 62,004) 17,017; 27,746} 11,037} 9,890} 41,876} 18,956) 20,126| 
90 Los Angeles-Long Beach, Cal..] 9,796,184 4.5306) 4.3982) 119 | 122 |2,271,874) 802,327/1,340,938| 683,112) 619,944|1,736,638| 713,379) 495,742 
91 Louisville, Ky........ 851,973) 3940) 3807 97 | 100 | 193,009) 69,136) 118,485) 53,156) 40,860) 163,253) 60,280 45, 141| 
91 Ind. portion....... 110,504) .0510) 0574 86 | 76 29,410| 7,204) ° 8,237) 5,693) 3,419, 22,327/ 14,000 7,805) 
91 Ky. portion ATES 741,469} .3430 3233} 99 | 105 | 163,509) 61,842) 110,248) 47,463| 37,441| 140,926) 46,289 37,336) 
92 Lubbock, Tex..... 247,880) .1145) .1028) 105 | 117 44,087, 10,865) 33,100) 15,674) 14,275| 55,162) 17,421| 32,406) 
93 — ey 119,360} .0582 0519) 83 | 89 27,802) 6,725) 17,955) 6,469) 5,586) 22,784) 9,990| 6,237 
McAllen, Tex. (See Browns- | | | | | } 
ville-Harlingen-McAllen) | | } } | 
94 Macon, Ga... 184,400 -0853| -0867| 87 | 85 40,876} 8,371| 27,784) 12,576, 10,356) 33,358| 15,769) 11,800) 
95 Madison, Wisc. 281,040) 1300) .1296) 107 | 107 53,263) 23,757; 41,512} 18,776] 12,941; 48,048) 17,451) 30,389) 
96 Manchester, N. H. | 239,939) .1110) .1013) 108 | 118 61,932) 11,731] 30,340) 17,550) 9,471 40,882) 13,747, 14,671| 
246 Manitowoc-Two Rivers, Wisc. 75,865] .0351 0369} 92 | 88 19,856) 6,758] 8,453] 3,837, 2,504 12,424) + 4,415| «8,939 
247 Mansfield, Ohio 151,302} .0700 .0675} 109 | 113 46,952 11,203} 19,630} 8,027, 6,485) 25,435] 10,648 9,615, 
248 Marion, Ind... . 86,281) .0400) -0385} 93 94 20,325, 6,043 8,255) 5,577) 4,588) 15,848; 7,605) 7,957 
249 Marion, Ohio...... 79,958} .0368) .0333| 101 | 112 17,695, 4,181/ 8,881) 3,248) 4,975) 10,804] 4,953} 6,406 
250 Mason City, lowa 78,985) fecad .0317| 106 | 123 14 064) 3,921| 6,851| 6,569, 5, 149) 15,987, 5,942, 8,991) 
97 Memphis, Tenn... 758.755) .3808) .3236} 98 | 106 | 161,624) 37,000/ 170,960) 45,282, 30,202! 144,106) 51,328| 34,081) 
Meriden, Conn. (See New | | | | | 
Haven-Waterbury-Meriden) | | | | | 
251 Meridian, Miss. 71, 48 .0332| 3,661] .0296| 80 89 15,487; 3,557) 9,121, 7,408} 3,941) 14,948) 5,946| 3,221 
98 Miami, Fla... .. 1,504,984) .6960) 5,346) 5906) 117 | 136 | 314,861 155,644) 179,004) 123,537) 82,334) 297,977/ 88.243] 79,440 
252 Michigan City, Ind. 114,866) .0531| 4,192} 0505] 98 | 103 ae 9,778) 10,715, 6,855) 3,622) 17,798] 12,800] 7,923) 
253 Middletown, Conn............ 101,728] .0470) 4,385] .0505| 110 | 102 6,506 9,908} 5,703} 4,492) 17,262) 7,609) 7,517 
Middletov'n, Ohio (See | | | | 
Hamilton-Middletown) | | | } | | 
254 Midland, Tex. 88,496} .0409/ 4,682) .0405| 116 | 118 22,001, 5,184) 6,929, 6,420, 5,580} 17,176, 8,034) 7,020) 
99 Milwaukee, Wisc............. 1,541,318} .7128) 4,326) .7215| 107 | 106 | 376,669) 143,809) 244,645) 100,314) 84,844) 252,080) 97,473) 73,136) 
100 Minneapolis-St. Paul, Minn....| 2,088,970) .9431) 4,803] .8727) 111 | 119 | 418,673) 149,015) 437, 687| 104,871) 99,322 354,509) 126,026) 142,502) 
101 Mobile, Ala. 322,178} .1490| 4,120] .1406) 94 75,982) 17,192 43,218) 23,879} 17,761) 59,412) 22,638] 26,092! 
255 Modesto, Cal. ; 246,941/ .1142| 5,451) .0911! 111 | 139 66,762} 14,325] ons) 11,843 9,734) aay wa 22,452} 
Moline, Ill. (See Davenport- j 
Rock Island-Moline) | | 
256 Monroe-West Monroe, La... 112,326} .0519} 4,371] .0468} 94 | 104 21,306) 5,521) 18,080, 7,885 5,702} 23,578, 8,611 9 ,557| 
102 Montgomery, Ala. 204,006} .0943/ 4,397 0868 94 | 102 39,964) 11,738) 32,902 16,664) 12,028) 38,103} 13,597) 9,722 
103 Muncie, Ind... . 128,826) .0595| 3,756} .0617| 100 97 32,288] 8,849| 16,020/ 6,045 6,860, 23,203} 9,488] 9,643 
Muscle Shoals, Ala. (See | | | | | 
Florence-Sheffield-Tus- | | 
cumbia-Muscle Shoals) | | | 
104 Muskegon-Muskegon | 
Heights, Mich.. ; 169 , 409 0783! 3,859] .0784) 95 95 45,433) 9,773] 23,293 6,810) 8,677) 33,430} 13,560) 12,963 
Muskegon Heights, Mich. (See | 
Muskegon-Muskegon | | | 
Heights) 
105 Nashville, Tenn... 511,640) .2366) 4,751] .2108} 99 | 111 | 124,620) 26,400) 989,883 mag 25,213| 90,375, 39,405) 26,986) 
New Bedford, Mass. (See Fall 
River-New Bedford) | | 
New Britain, Conn. (See 
Hartford-New Britain) } | 
259 New Brunswick-Perth } | | 
Amboy, N. J. 648,881) .3001) 4,560} .3100) 111 | 107 | 168,657) 60.787| 58,830| 47,693/ 36,704) 103,094) 45,307, 44,553) 
280 New Castle, Pa. 118,951) .0550) 3,813] .0591| 98 91 27,285 6.336] 22,694) 7,434) 5,741) 21,581) 8,485 6,715) 
107 New Haven-Waterbury- 
Meriden, Conn............. 868,985) .4010| 4,689] .4179} 119 | 114 | 224,376] 65,976) 90,723) 70,330) 54,766, 134,464) 51,388, 60,180) 
261 New London-Norwich, Conn 216,697} .1002) 4,151] .1096) 110 | 100 51,693 ‘3,811 21,038) 14,889 10,753} 35,982, 12,071, 15,351) 
108 New Orleans, La............. 1,035,875| .4781) 4,244] .4558} 97 | 102 | 268,861) 101,809) 199,109) a 58,274) 146,819 4.208 37,66 
Greater New York Con- | 
solidated Area 19,688,856) 9.1061| 4,408] 9.6498) 117 | 111 |6,011,447/8,186, nal 648,850|9,088 098) 1 ,182,783\9,008,506, 836,855, 754,246) 
110 New York, N, Y [14,388,296] 6.6547) 4,403] 7.0141) 118 | 112 |3,698,656|1,674,370|1,958,805| 1,686 ‘983, 842, 113)1,348, 026} 531,753) 475,163 
106 Newark, N. J.............5.. 2,414,298] 1.1166) 4,766] 1.1577} 120 | 116 | 570,794) 198, "665, 350.021 197,608, 159,308) 337, ‘10! 124,578 127,198 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” 
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7,338 


16 ,399 


18,397 
3,448 


29,520 
6,811 
40,013 


669,994 
411,784 
68,815 
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257 
258 
109 
aa 


See 


AREAS 


Newark, Ohio 

Newburgh, N. Y. 

Newport News-Hampton, Va 

Norfolk-Portsmouth, Va. 

North Little Rock, Ark. (See 
Little Rock-North Little 
Rock 

Norwalk, Conn. (See Bridge- 
port-Stamford-Norwalk 

Norwich, Conn. (See New 
London-Norwich 

Oakland, Cal. (See San 
Francisco-Oakland 

Odessa, Tex. 

Ogden, Utah 

Oklahoma City, Okla 

Omaha, Nebr. 

Nebr. portion 

lowa portion 

Ontario, Cal. (See San Ber- 
nardino-Riverside-Ontario 

Orlando, Fla. 

Oshkosh, Wisc. 

Owensboro, Ky 

Oxnard, Cal. (See Ventura- 
Oxnard 

Paducah, Ky 

Panama City, Fla 

Parkersburg, W. Va. 

Pasco-Kennewick-Richland, 
Wash. 

Passaic, N. J. (See Paterson- 
Clifton-Passaic 

Paterson-Clifton-Passaic, N. J. 

Pensacola, Fla. 

Peoria, Ill. 

Perth Amboy, N. J. (See New 
Brunswick-Perth Amboy 

Petersburg-Hopewell, Va. 

Philadelphia, Pa. 

N. J. portion 

Pa. portion 

Phoenix, Ariz. 

Pittsburgh, Pa 

Pittsfield, Mass 

Port Arthur, Tex. (See Beau- 
mont-Port Arthur) 

Port Huron, Mich. 

Portland, Me 

Portland, Ore. 

Ore. portion 

Wash. portion 

Portsmouth, Ohio 

Portsmouth, Va. (See Norfolk- 
Portsmouth) 

Poughkeepsie, N. Y. 

Providence, R. |. 

Provo, Utah 

Pueblo, Colo. 

Quincy, ti. 

Racine, Wisc. 

Raleigh, N. C. 

Rapid City, $. D 

Reading, Pa. 

Reno, Nev. 

Richland, Wash. (See Pasco- 
Kennewick-Richiand) 


Riverside, Cal. (See San Ber- 
nardino-Riverside-Ontario 

Roanoke, Va. 

Rochester, N. Y 

Rochester, Minn. 

Rockford, til. 
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, 129,234 
,040 ,730 


591,774 
87 ,496 


204 , 666 
760 439 
93,362 


280,945 . 


2. 


1.3 


0373 


-0331 
-0371 


Per 
Hsld. 
Retail 
Sales 


3,489 
4,530 
3,958 
3,507 


#% 


w 
or 
~ 
nN 


s 


— 
w 
w 
ao 
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RETAIL SALES— BY) ESTIMATES, 1959 


Buy- Index 
ing Qual- of 
Power ity Sales 
Index index | Activity 
-0470, 96 89 
-1036, 105 112 
.1103 91 86 
.3124 94 82 
-0585, 114 133 
-0582, 96 96 
.2683, 101 106 
.2593, 104 109 
.2207| 1107 114 
-0386 92 88 
.1748, 102 118 
-0608 98 101 
0329 «88 100 
-0291 91 103 
0347, 91 97 
.0437, 88 85 
-0551' 104 92 
-7993, 120 110 
1023, 89 92 
1834, 111 110 
-0536, 84 72 
2.6143, 105 96 
.3995, 104 95 
2.2148 105 97 
.3492, 99 110 
1.3519) 101 96 
-0828 106 104 
-0562, 96 96 
-1033, 105 120 
| .5004, 103 108 
-4550' 105 111 
-0454, 90 81 
-0480; 82 76 
-0971, 101 | 101 
.4033| 101 | 100 
0493, 80 | 75 
0586 92 | 88 
0368 99 | 104 
-0816, 108 108 
-0864, 93 101 
-0332) 102 132 
-1586, 104 98 
-0612) 129 145 
-2418 104 117 
0415 97 95 
0881 98 106 
-3660 112 107 
-0350 107 132 
-1275, 116 118 


Food 
($000 


22,755 
63 ,043 
54,847 
153 ,926 


32,336 
61,493 
276,410 
251,720) 
24,690, 


ie 


Eating & 
Drink. 
Places 
($000) 


5,170 
452,919) 
68,015 
384,904 
68 , 367) 
212,676 
11,785) 


General 
Mdse. 
($000) 


8 ,693 
20 326 
27,412 
76 ,598 


12,047 
14,971 
85 ,625 
81,438 
75,132 
6 ,306 


66 ,205 
23,140 
14,778 


j 
10,682) 
10,145 
16,640 


9,121| 


221,822 
26 ,868| 
57,114) 


32,858 
120,517 
11,088 
38 ,606 


Apparel 
$000) | 


4,225 


15,343 
14,483 
45 365 


131,111 
14,102 
19,397 


Furn.- 
House- 
Appl. 
($000) 


3,839 
11,155 
17 ,698 
35,649 


17,939) 
7,672| 


26,144 
4,378 


11,372 
36 378 
3,927 
14,221 


Auto- 
motive 
($000) 


Gas. | 
Stations 


9,222| 
15,245) 
73, 633| 
67,108) 
6,825 
8,482 


Summary of Data for Metropolitan County Areas—(Cont'd) 


47 ,395 
183,712 
62,319 
149,001 
9,590) 


4,958 
5,597 
23,529 
20 ,873 
17,612 
3,261 


15,023 
3,396 
2,725 


2,682 
2,686 
3,033 


5,078 


42,548 
8,173 
13,391 


3,359 
163,185 
21,000 
142,185 
35,765 
100,142 
5,238 


4,172 
7,122 
30,751 
26 ,939 
3,812 
2,851 


6 ,050 
32,543 
4,081 
4,101 
3,017 
5,526 
6,582 
3,308 
7,252 
11,856 


24,737 
2,510 


7,417 
26 371 
4,336 
10, 580 
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Tidewater, Va., is a metro area as rich in retail sales as, for 
example, Charlotte, Greensboro-High Point, and Durham com- 
bined . . . yet so compact you can sell more through fewer 
outlets, get better distribution of advertised merchandise, 
better coordinated wholesale and retail promotion, more sales 
per man-hour of merchandising effort, and more per ad dollar! 


TIDEWTAR is a better way to spell it—and sell it. For 
WTAR-TV has led in every audience survey ever made here; 
in metro area it has no duplication, and virtually no competi- 
tion from any outside station. 


WTAR-TV 


NORFOLK, VIRGINIA « CHANNEL 3 
10, 1960 


Represented by 


The Original Station Representative 


JULY 


Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of “Metropolitan County Areas,” pages 745-749 


RETAIL 
| | Index) | Eating & 
| Qual- | of Drink. 

Power ity Saies Food Places 
index | Index | Activity] ($000) ($000) 


Rock Island, lll. (See Daven- 
port-Riock Island-Moline 
Rocky Mount, N. C. : : i 3,936) 15,749 
Rome, N. Y. (See Utica-Rome | 
Sacramento, Cal. 73 " 2 58,628; 94,170 
Saginaw, Mich. a . J J | 14,560) 26,877 
St. Cloud, Minn. é j y d 6,554; 10,697 
St. Joseph, Mich. (See Benton | 
Harbor-St. Joseph | 
St. Joseph, Mo. ¥ = E* F 7,776; 17,067 
St. Louis, Mo. 527,105) 1. gg! 197,208} 408,773 
Ill. portion : a 43,193) 41,192 
Mo. portion 019,722) . d 154,015) 367,581 
St. Paul, Minn. (See 
Minneapolis-St. Pau!) 
St. Petersburg, Fla. (See 
Tampa-St. Petersburg 
Salem, Ore. i d 43,414 28,670 
Salt Lake City, Utah 368). < 108 , 269 82,623 
San Angelo, Tex. ‘ J d é 18,650 10,957 
San Antonio, Tex. ‘ é ° 170,722 118, 162 
San Bernardino-Riverside- 
Ontario, Cal. r d J 243,011 94 ,687 
San Diego, Cal. ,283, ‘ ’ 287 ,686 152,474 
San Francisco-Oakland, Cal. ,901 614) 1. ‘ 913,361 543,339 
San Jose, Cal. 645). ‘ 199,039 116,245 
Sandusky, Ohio . é p 21,253 8,504 
Santa Barbara, Cal. * P d 50,433 14,265 
Santa Rosa, Cal... ’ a d 51,952 21,334 
Sarasota, Fla. , J d 28 ,483 12,330 
Savannah, Ga. t d J 45 , 364 26,193 
Schenectady, N. Y. (See 
Albany-Schenectady-Troy) | 
Scranton, Pa..... ‘ ° . 39,957 
Seattle, Wash. é d d 300 , 960 
Sharon-F arrell-Sharpsville, Pa. , d d 15,013 
Sharpsville, Pa. (See Sharon- 
Farrell-Sharpsville) 
Sheboygan, Wisc. a3 d 4 d 20,508 
Sheffield, Ala. (See Florence- 
Sheffieid-Tuscumbia- 
Muscle Shoals) 
Shreveport, La. 332,071) . , 11,575 
Sioux City, lowa 157,236). 5,528 
Sioux Falls, $. D. 134,207, . 6,672 
South Bend, Ind. ; 293,928) . 11,003 
Spartanburg, S$. C. 125,643) . : c 6,212 
Spokane, Wash. 379,688| . ° 13,748 
Springfield, 11. 221,988) . ¢ 8,148 
Springfleld-Holyoke, Mass... 641,813) . : 24,474 
Springfield, Mo. 176,871; . d 8,580 
Springfield, Ohio 158,846) . J 5,260 
Stamford, Conn. (See Bridge- 
port-Stamford-Norwalk ) : 
Steubenville- Weirton, Ohio. 174,215) . d 5,402 
W. Va. portion 61,187) . F 1,885 
Ohio portion - 123,018) . ¢ 3,517 
Stockton, Cal... . - 4 ‘ : 10,335 
Superior, Wisc. (See Duluth- 
Superior) 
Syracuse, N. Y. " : ij 22,582 
Tacoma, Wash. ; ‘ 12,298 
Tallahassee, Fla. 
Tampa-St. Petersburg, Fla 
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Trenton, N. J... .. 

Troy, N. ¥. (See Albany- 
Schenectady-Troy) 

Tucson, Ariz. . | | | } _ 18,271 
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Summary of Data for Metropolitan County Areas—(Cont'd) 


See explanation of ‘ banana County fetes,” " pages ~~ 749 


RETAIL SALES— @¥g ESTIMATES, 1959 
AREAS Total | Per | Buy- Index | Eating & | PS ES | Lumber | 
Retail | % | Hsld.| ing | Qual- of Drink. | General | House- | Auto- Gas Bidg. | 
Sales of Retail | Power | ity Sales Food Places | Mdse. | Apparel Appl. | motive | Stations | Hdwre. | Drugs 
U.S.A. | Sales | Index | Index | Activity) ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) | ($000) 
168 Tulsa, Okla.......... 492,491) 2278) 4,087 2200) 103 | 107 | 112,514 28,538) 74,195] 30,688) 24,253| 103,238 41,219, 36,030, 18,722 
Tuscumbia, Ala. (See Florence- | } 
Sheffield-Tuscumbia- | 
Muscle Shoals) | 
291 Tuscaloosa, Ala... | 85,977] 038, 3,372] .0443| 74 | 66 | 22,000] 3,747} 9,852| 6,685] 5,302/ 16,935] 7,981, 3,938] 3,331 
Two Rivers, Wisc. (See | | 
Manitowoc-Two Rivers) } | 
ee REE 99,545| 0460} 4,047] .0418) 88 | 97 | 26,232] 2,671/ 8,956 9,505, 6,653, 19,298, 7,161/ 6,249) 3.873 
Urbana, Ill. (See Champaign- | | | 
Urbana) | 
168 Utica-Rome, N. Y... ..| 397,901) .1840) 4,311] .1775| 101 | 105 | 94,608) 30,687) 51,509] 24,876) 18,799] 67,363] 23,386] 24,548) 11,505 
293 Ventura-Oxnard, Cal...... 214,334) .0981| 4,044] .1044) 104 | 98 | 50,522) 15,364 maa 11,228} 11,244) 42,992| 16,891) 15,470} 7,512 
294 Vineland-Bridgeton, N.J......] 141,895) .0656| 4,505] .0605) 103 | 111 | 33,100) 7,140 14,387; 10,179, 9,250, 24,111/ 7,964) 10,365] 3,022 
170 Waco, Tex... .....[ 181,776)" .0840) 4,169] .0754) 90 | 101 | 40,670) 11,011] 27,058] 7,356, 9,601) 38,874) 12,917) 11,501} 6,058 
171 Washington, D.C.......... 2,825,881) 1.3069) 4,904] 1.3281| 117 | 115 | 658,888) 218,378] 410,278) 197,857) 151,042| 466,362) 181,256) 115,027| 138,800 
171 D.C. portion. . a 1,411,414) 6527) 5,796] .8868| 126 | 141 | 244,640) 133,454] 228,926 126,975| 96,191| 215,801] 67,905 36,631) 65,586 
171 Md. portion. . ...] 798,430} 3683) 4,200) .4271 109 | 94 | 258,756] 44,026] 95,059) 35,697) 25,827] 137,701] 64,328 47,511| 40,113 
171 Va. portion........ 616,047) .2849| 4,320] .3142) 112 | 101 | 155,492) 40,809! 86,293, 35,185! 29,024) 112,860) 49,023 30,885] 33,101 
Waterbury, Conn. (See New | | 
Haven-Waterbury-Meriden) | | | } 
172 Waterloo, towa -. 158,865) .0735| 4,181] .0726| 103 | 105 | 34,409) 9,461/ 21,884) 9,077/ 7,882| 29,755] 11,483 15,278) 4,748 
298 Watertown, N.Y........ 121,916) .0564) 4,515} 0608] 103 | 114 | 26,206 9,386 15,034) 8,513} 4,035} 21,288] 6,989] 8,296). 4,179 
206 Wausau, Wisc... . 94,514| .0437| 3,751] .0440) 85 | 85 | 19,754) 8,838! 12,080/ 3,628, 4,634) 22,542] 5,113) 8,894) 2,210 
Weirton, W. Va. (See 
Steubenville-Weirton } 
West Monroe, La. (See | 
Monroe-West Monroe 
173 West Palm Beach, Fla. 348,236] .1610| 4,408] .1377) 107 | 125 | 77,164) 28,443] 36,300, 24,471) 21,460) 64,126) 23,442) 25,137| 10.603 
174 Wheeling, W. Va. 214,825] .0991| 3,617] .1024) 91 | 88 | 55,012) 15,850) 31,770] 13,300) 12,933 34,790, 14,841] 13,970, 5,988 
W. Va. portion 139,204) .0642| 4,337] .0607} 98 | 105 | 30,915, 10,635] 27, 328} 10,572] 9,014) 22,133) 6,959] 7,636] 4,293 
Ohio portion 75,621| 0349} 2,770] .0417, 82 | 68 | 24,087} 5,215, 4,442) 2,728] 3,919] 12,687, 7,582] 6,334) 1,685 
175 Wichita, Kans. 454,234] 2101) 4,152] .1981/ 106 | 113 | 98,601) 25,193] 63,495, 26,328|23,050| 92,456) 36,643) 35,286] 17,249 
176 Wichita Falls, Tex. 175,385 .0812| 4,940] .0748| 100 | 108 | 32,580) 8,967 22,068 9,905, 7,453) 43,730] 12,660) 10,680 7,192 
177 Wilkes-Barre-Hazleton, Pa. 383,817) .1775| 3,737] .1827| 98 | 87 | 102,937| 27,905 884) 29,119] | 18,781) 87,775) 21,077| | 18,161| 8,890 
297 Williamsport, Pa....... 131,576, 0609} 4,048] .0585| 97 | 101 | 32,449) 8,567 161) 8,463, 7,049) 21,547) 8,410] 7,149) 3191 
178 Wilmington, Del. 497,683| .2302| 4.744] .2476| 121 | 113 | 112.790] 32.350] 65.285, 29.873 29,313] 81,874] 36,182] 28,884) 16,359 
178 Del. portion. . ..| 429,534] .1987| 4,903] .2143| 125 | 116 | 96,427) 27,906, 61,736) 26,906 26,087, 67,715 31,344 22,750 14,902 
178 N. J. section. .. 68,148} .0315| 3,939] .0833| 104 | 98 | 16,372) 4,453, 3,649] 2,967) 3,226) 13,858] 4,838, 4,134) 1,487 
298 Wilmington, N. C. 92,852) .0430| 4,339] .0378| 88 | 100 | 22,368) 65,194) 12,077} 5,344] 5,346 14,568) 7,520 5,114, 3,873 
| 179 Winston-Salem, N.C.........] 219,367] .1015| 4,423] .0957, 94 | 100 | 45,572) 11,236) 34,028, 16,651, 14,411| 41,123] 15,190) 13,943) 7,596 
180 Worcester, Mass. ...| 666,519) .3084) 3,801) .3367) 102 | 83 | 172,233] 48,899] 63,147| 46,452, 31,787| 101,980) 42,566, 44,051| 22,485 
299 Yakima, Wash .... 184,301 0853) 3,913] .0775) 91 | 100 | 42,041| 11,012) 23,716) 5,147, 8,519] 32,077] 14,172) 20,232] 6,088 
181 York, Pa...... 299,593, .1386| 4,220) .1341| 101 | 104 | 61,101] 16,605} 46,560) 18,783/ 22,972) 61,322] 17,678, 15,864, 5,412 
182 Youngstown, Ohio on .2907| 4,428] .2922) 104 | 104 | 162,425) 39,850] 107,154) 32,943, 30,860] 104,165] 47,587 39,352} 20,218 
300 Zanesville, Ohio 90,817| .0420 3,737] .0419) 94 | 94 | 22,413] 7,268) 8,804) 4,015, 6,963) 16,519] 6,057) 7,817| 2,853 
Total Standard Metropolitan Areas. .|148,544,107(67.3120| 4,380]67.3042| 109 | 109 |34,164162\11,721005|22,420820\9, 857 996|7,744, 038 23670800 8 206 642)7, 046 628|5,187,422 
‘ ian eRe SRY pi arcane 't |- aati tien ; 
: Total Potential Metropolitan Areas. |15,216,261| 7.0370) 4,189] 6.7861) 96 | 100 |3,823, 9511 ,008, 034)1,821,958) 895,121) 781,9102,822, 992)1, 138, 36011 ,287, 088 606,746 
: ea awe 2s eae, Miitancoed “weet Ra 
‘ Total All Metropolitan Areas. . 160,760,388 74.3490) 4,369 74.1808) 108 | 108  [37,688113|12,729039 24, 242485|10,753117/8,525,945 26, 493882|10 345002 9,204 484 5,694, 168 
; SESS A Pate! CRANES Gesvatl OE SRN en Mane, laneiaaate |. 
, U. S. Total ..« {216,221,217 1000000| 4,141] 1000000) 100 | 100 |50,399861/16,031482|29,328178|13, 280634] 10,775393 37 049815115,175872'15, 781623|7,345,288 
© SM, 1960. 
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Population Ranking of Metropolitan County Areas 


Estimates, 1/1/60, for ante in Descending te 


Estimates ‘oo — " 5 q Estimates 
AREA and STATE (thous) Rank AREA and STATE (thous) 


7U Huntington- Ashland Danville (Va.) 


Estimates Group Code 
AREA and STATE thous) Rank No. 


New York (N. Y 10,628.4 


Los Angeles-Long Beach ‘Cal 

Chicago (Il 

Philadelphia (Pa 

Detroit (Mich 

Boston (Mass 

San Francisco-Oakland (Cal 

Pittsburgh (Pa 

St. Louis (Mo 

Washington (D. C. 

Cleveland (Ohio 

Baltimore (Md 

Newark (N. J 

Minneapolis-St. Paul (Minn 

Buffalo (N. Y 

Houston (Tex. 

Milwaukee (Wisc 

Paterson-Clifton-Passaic (N. J 

Seattle (Wash. 

Cincinnati (Ohio 

Datias (Tex. 

Kansas City (Mo. 

San Diego (Cal. 

Atlanta (Ga. 

Miami (Fla 

Denver (Colo. 

Portland (Ore 

New Orleans (La 

San Bernardino-Riverside- 
Ontario (Cal. 

Tampa-St. Petersburg (Fla 

Providence (R. | 

Louisville (Ky. 

Dsyton (Ohio 

Indianapolis (Ind. 

| Albany-Schenectady-Troy 
N.Y. 


Columbus (Ohio) 

Hartford-New Britain (Conn 

San Antonio (Tex.) 

Jersey City (N. J. 

Birmingham (Ala. 

Bridgeport-Stamford-Norwalk 
Conn. 

Phoenix (Ariz. 

New Haven-Waterbury-Meriden 
Conn.) 

San Jose (Cal.) 

Fort Worth (Tex.) 

Norfolk-Portsmouth (Va 

Memphis (Tenn. 

Worcester (Mass 


Rochester (N. Y. 

Gary-Hammond-East Chicago 
ind.) 

Syracuse (N. Y.) 

Honolulu (Hawaii 

Akron (Ohio 

Youngstown (Ohio 

New Brunswick-Perth Amboy 
N. J 


Toledo (Ohio 
Allentown-Bethiehem-Easton 
Pa 


Oklahoma City (Okla 

Springfield-Holyoke (Mass 

Sacramento (Cal. 

Jacksonville (Fila 

Omaha (Nebr. 

Richmond (Va 

Fall River-New Bedford (Mass 

Flint (Mich. 

Tulsa (Okla. 

Nashville (Tenn. 

Salt Lake City (Utah 

Brownsville-Harlingen-McAllen 
Tex.) 

Knoxville (Tenn. 

Wilkes-Barre-Hazieton (Pa. 

Wilmington (Del 

Fresno (Cal. 

Grand Rapids (Mich 

Harrisburg (Pa. 

Wichita (Kans. 

Canton (Ohio 

E! Paso (Tex. 

Tacoma (Wash. 

Beaumont-Port Arthur (Tex 

Utica-Rome (N. Y 

Oriando (Fia.) 

Lansing (Mich. 

Fort Lauderdale (Fla 

Peoria (Ill. 

Spokane (Wash. 

Chattanooga (Tenn 

Johnstown (Pa 

Mobile (Ala. 

Davenport-Rock |siand-Moline 
lowa-tll. 

Duluth-Superior (Minn.-Wisc. 

Bakersfield (Cal 

Bristol- Johnson City-Kingsport 
Va.-Tenn. 

Charlotte (N. C. 

Trenton (N. J. 

Reading (Pa. 
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. Va.-Ky. 
Des Moines lowa 
Lancaster (Pa. 
Tucson (Ariz.) 
Shreveport (La.) 
we Rock-North Little Rock 


Albuquerque ( (N. M.) 
Charleston (W. Va. 
Corpus Christi (Tex. 
Columbia (S. C.) 
Augusta (Ga.) 
Scranton (Pa.) 
Columbus (Ga.) 
South Bend (Ind. 
Stockton (Cal.) 

Pa.) 
Erie (Pa. 
Greensboro-High Point (N. C.) 
Baton Rouge (La.) 
West Palm Beach (Fla. 
Fort Wayne (Ind.) 
Brockton (Mass. 
Madison (Wisc.) 


Newport News-Hampton | (Va.) bs 


Evansville (ind.) 
Austin (Tex.) 
Lorain-Elyria (Ohio 
Charleston (S. C. 
Binghamton (N. Y.) 
Greenville (S. C.) 
Pensacola (Fla.) 
Wheeling (W. Va. 
Rockford (1il.) 
Saginaw (Mich.) 


Hamilton-Middletown (Ohio). . . 


Lakeland (Fla. ) 

Savannah (Ga.) 
Winston-Salem (N. C. 
Ventura-Oxnard (Cal.) 
Macon (Ga.) 

New London-Norwich (Conn.) 
Newburgh (N. Y.) 

Portiand (Me. 

Lubbock (Tex.) 

Jackson (Miss.) 
Poughkeepsie (N. Y.) 
Steubenville-Weirton (Ohio- 


. Va.) 
Manchester (N. H.) 
Raleigh (N. C.) 
Montgomery (Ala.) 
Spartanburg (S. C.) 
Ann Arbor (Mich. 
Kalamazoo (Mich. 
Roanoke (Va.) 
Benton Harbor-St. antes 

(Mich.) 
Amarillo (Tex. 
Yakima (Wash.) 
Eugene (Ore.) 
Atlantic City (N. J. 
Jamestown (N. Y 
Waco (Tex.) 
Lincoln (Nebr. 
Salem (Ore.) 
Muskegon-Muskegon Heights 

(Mich.) 
Boise (Idaho). 
Modesto (Cal.) 
Santa Barbara (Cal. 
Springfield (1H. 
Santa Rosa (Cal.) 
Battie Creek (Mich.) 
Fayetteville (N. C.) 
Pittsfield (Mass.) 
Lake Charles (La. 
Asheville (N. C. 
Topeka (Kans.) 
Racine (Wisc.) 
Wichita Fails (Tex.) 
Jackson (Mich.) 
Gastonia (N. C.) 
Las Vegas (Nev.) 
Springfield (Ohio) 
Altoona (Pa.) 
Champaign-Urbana (III. 
Colorado Springs (Colo. 
Springfield (Mo.) 
Cedar Rapids (lowa) 
Galveston (Tex.) 


Anderson (Ind.). 
Green Bay (Wisc.) 


Rocky Mount 

Sheree Farrel Gharpovile | Pa.). 
Decatur (Ill.). . 

Biloxi-Gulfport (Miss. ) 


Alexandria (La.) 
Petersburg (Va.) 
Joplin (Mo.). 


anno 
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Beloit-Janesville (Wisc.) 
Eau Claire (Wisc.)..... 
Lynchburg (Va.). . . 
Oshkosh (Wisc.) 
Mansfie!d (Ohio). . 

Provo (Utah) 

Muncie (ind.) . 

Temple (Tex.). 


Florence-Sheffield-Tuscumbia- 


Muscle Shoals (Ala.) 

Ogden (Utah).. : 

Huntsville (Ala.) 

New Castle (Pa.).. 

Williamsport (Pa.) 

Bay City (Mich.). . 

Tuscaloosa (Ala.).. 

Sioux City (lowa) 

Terre Haute (ind.) 

Vineland-Bridgeton (N. J.) 

Port Huron (Mich.) 

Portsmouth (Ohio). . 

Lima (Ohio) 

St. Joseph (Mo.) 

Texarkana (Ark.-Tex.) 

Elkhart (Ind.) 

Gadsden (Ala.).. 

Danville (11. 

Kenosha (Wisc. 

Elmira (N. Y.). 

Appleton (Wisc.) 

Ashtabula (Ohio). . 

Anniston (Ala.) 

Pasco-Kennewick-Richland 
(Wash.) 

Hagerstown ( Md.) 

Kankakee (IIl.) 

Wausau (Wisc.). 

Michigan City (Ind.) 

Cumberland (Md.) 

Lafayette (ind.) 

Odessa (Tex.) 

Bloomington (Iil.) 

Sheboygan (Wisc.). . 

Abilene (Tex.) 

Parkersburg (W. Va.) ‘ 

Monroe-West Monroe (La.) 

Watertown (N. Y.).... 

Newark (Ohio)... 

Lebanon (Pa.) 


Grand Forks-East Grand Forks 


(N. D.-Minn.) 
Sioux Falls (S. D.). . 
Tyler (Tex.)....... 
Reno (Nev.).. 

St. Cloud (Minn.) 


Lewiston-Auburn (Me.)..... a 


Burlington (N. C.) 
Bremerton (Wash. 
Dubuque (lowa) 
Middletown (Conn.) 
Tallahassee (Fla. 
Zanesville (Ohio 
Lawton (Okla.). 
Butte-Anaconda (Mont. 
Billings (Mont.) 
Lafayette (La.).... 
Gainesville (Fla.) 


Wilmington (N. C.) 
Marion (ind.) 
Great Falls (Mont.) 
Fond du Lac (Wisc.) 
Bellingham (Wash.) 
Greenville (Miss.) 
Auburn (N. Y.).... 
San Angelo (Tex.) 
La Crosse (Wisc.) 
Longview (Tex.).. 
Laredo (Tex.) 


Manitowoc-Two Rivers (Wisc.).. 


Fargo (N. D.) 
Burlington (Vt.) 
Sandusky (Ohio)... 
Panama City (Fla.) 
Sarasota (Fla.) 
Owensboro (Ky.) 
Meridian (Miss.).. 
Fort Smith (Ark.) 
Quincy (Hl.). .. 
Kokomo (ind.).. 
Midiand (Tex.) 
Hutchinson (Kans.) 
Cheyenne (Wyo.) 
Marion (Ohio). . 
Rochester (Minn.) 
Albany (Ga.) 
Rapid City (S. D.) 
Galesburg (Iil.) 
Paducah (Ky.) 
Clinton (lowa) 
Mason City (lowa 
Enid (Okla.). 
Casper (Wyo.) 
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Total Above Metropolitan Areas 123, 
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DUSTRY IN ACTION... — 
IN THE GREENSBORO vie 
METROPOLITAN MARKET! ¥"": 


NEW SOUTH 


THE CITY.... ma 


@ ... which has over 1,000,000 people within a fifty mile radius! IN THE TOP 
@ ...which is one of the top distributing centers in the South! 20 
@ ... which is the center of the greatest manufacturing area in the South. RETAIL 


MARKETS 
THE METROPOLITAN MARKET... of THE 
.. which is the 95th best market in the nation in Total Retail Sales! _... AND IN THE 
@ ... which is the | 8th best market in the South in Total Retail Sales! TOP 
®@ ...which is the 2nd best market in the South and the 5th best in the 100 
nation in per family retail sales! 

OF THE 

Figures from Federal Reserve Bank of Richmond and e 
Sales Management Survey of Buying Power, 1980 Nation 


GREENSBORO, NORTH CAROLINA ® Re presente d Nationally by Jann & Kelle y Inc. 
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Households Ranking of Metropolitan County Areas 


oD Estimates, V1 60, for Nomber of HOUSEHOLDS, i in Descending Order 


Estimates ame Code Estimates — Code 
AREA and STATE _{theus. ) Rank be AREA and STATE Rank 


tee oe 


Estimates 
AREA and STATE (thous.) 
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New York (N, Y. 

Los Angeles-Long Beach (Cal.) 
Chicago (Ii 

Philadelphia (Pa. 

Detroit (Mich.) 

San Francisco-Oakiand (Cal. 


Johnstown (Pa.) = 
wae se 


Charlotte (N. C.) 
Trenton (N. J.) 
Shreveport (La.) 
South Bend (Ind.) 
Scranton (Pa.) 


0 ere 


Vineland-Bridgeton (N. J. 
Eau Claire (Wisc.). 


— 
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Fort Wayne (ind. 
York (Pa.).. 

Albuquerque (N. M.) ; 

Bristol-Johnson City-Kingsoor 
(Va.-Tenn.) 


SEESESEES SERS | 


Baltimore | Md.) 
Minneapolis-St. Paul (Minn.) 


Buffalo (N. Y) 

Paterson-Clifton-Passaic (N. J.). 

Seattie (Wash.) 

Houston (Tex.) 

Milwaukee (Wisc.) 

Kansas City (Mo 

Cincinnati (Ohio 

Dallas (Tex.) 

Portiand (Ore. 

San my A Cal. 

Miami (Fia.) 

Atlanta (Ga.) 

Denver (Colo.) 

New Orteans (La. 

San Bernardino-Riverside- 
Ontario (Cal.) 

Tampa-St. Petersburg (Fla. 

Indianapolis (Ind.) 

Providence (R. |. 

Louisville (Ky.) 

Albany-Schenectady-Troy 

Y.) 


(N. 

Dayton (Ohio) 

Columbus (Ohio 

Hartford (Conn.) 

Jersey City (N. J.) 

San Jose (Cal.) 

Fort Worth (Tex. 

Bridgeport-Stamford-Norwalk 
(Conn.) 

New Haven-Waterbury-Meriden 
(Conn.) 

Phoenix (Ariz.) 

Rochester (N. Y.) 

San Antonio (Tex. 

Birmingham (Ala. 

Worcester (Mass.) 

Memphis (Tenn.) 

Norfolk-Portsmouth (Va.) 

Syracuse (N. Y.) , 

Gary-Hammond-East Chicago 
(ind). 

Akron (Ohio) 

Oklahoma City (Okla.) 

Sacramento (Cal.) 

Toledo (Ohio) 

New Brunswick-Perth Amboy 
(N. 3.) 

Youngstown Ohio 

Allientown-Bethiehem-Easton 


(Pa. 
Springhietd-Holyeke (Mass.) 
Omaha (Nebr.) 
Jacksonville (Fia.) 
Fall River-New Bedford (Mass.) 
Tulsa (Okla.).. 
Honolulu (Hawaii 
Flint (Mich.) 
Richmond (Va.) 
Sait Lake City (Utah 
Wichita (Kans.) 
Nashville (Tenn.) 
Fresno (Cal.) 
Grand Rapids (Mich.) 


Beaumont-Port Arthur Tex 
Peoria (il.) 
Brownevilie-Harlingen-MecAlion 
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Brockton (Mass.) ‘ 
Charleston (W. Va.) 
Erie (Pa.) 

Corpus Christi (Tex.) 


Greensboro-High Point (N. C.). 


Lorain-Elyria (Ohio) 


Greenville = C.) 

Lakeland (Fia.) 

Newport ee | Va. 

Saginaw (Mich.) 

Pensacola (Fla.).. 

Savannah (Ga.) 

Hamilton-Middletown (Ohio 

Ventura-Oxnard (Cal.) 

Newburgh (N. Y.) 

New — (Conn.) 

Portiand (Mi 

Manchester w. H.) 

Winston-Salem (N. C.) 

Amarillo (Tex.) 

Lubbock (Tex.). 

Macon (Ga.) 

Benton Harbor-St. Joseph 
(Mich.) 

Kalamazoo (Mich.) 

Santa Rosa (Cal.). . 

Jackson (Miss.) 

5 ~* I (Ohio- 

Se wxaee : 


Eugene (Ore.) 
Jamestown (N. Y.) 
Santa Barbara (Cal. 
Atlantic City (N. J.) 
Lincoln (Nebr.) 
Yakima (Wash.) 
Springfield (1il.) 
Montgomery (Ala.) 
Poughkeepsie (N. Y.) 
Modesto (Cal.). 
Boise (Idaho) 
Salem (Ore.) 
weg 

u uskegon Heights 


Roanoke ‘inj 

Waco (Tex.). 

Ann Arbor (Mich.) . 
}werter-wy Rt ¢ G. ) 
Springfield 

Battle Creek (i (Mich: ) 
Pittsfield (Mass.). 

Las Vegas (Nev.) 
Raleigh (N. C.) : 
C ids (lowa) 


— (Mich. mig 
joona (Pa.). 
Waterton (lowa) oe 
Joplin (Mo.). . 
Galveston (Tex.) 
Decatur (Ill.) 
Asheville (N. > ‘ 
Lexington (Ky. 
Colorado Serine 
Wichita Falls ( 
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Biloxi-Gulfport (Miss. as 
Danville (Va.) 
Florence-Sheffield-Tuscumbia- 

Muscle Shoals (Ala.) 
Lynchbur; 


Reno “Nev 
Huntsville Chia) , 
Temple (Tex.). . 
Odessa (Tex.) 
Michigan City (Ine.). 
Sheboygan (Wisc.) 
Gadsden (Ala.). . 
Appleton (Wisc.) 
Newark (Ohio).. 
Bremerton (Wash.). 
Watertown (N. Y.) 
Butte-Anaconda (Mont.) 
Parkersburg (W. Va.). 
Sioux Falls (S. D.) 
Hagerstown (Md.) 
Cumberland (Md.) 
Abilene (Tex.). .. 
ae eg: (ind.) 
Monroe-West Monroe | pa.» 
Tuscaloosa (Ala.). 
Billings (Mont.). . 
Wausau (Wisc.) 
Anniston (Ala.) 
banon (Pa.) ; 
Bellingham (Wash.).... 
Tyler (Tex.) : 
Zanesville (Ohio) .. 
Grand Forks-East Grand Forks 
(N. D.-Minn.) 
Lewiston-Auburn (Me.) 
Kankakee (Ill.) 
Marion (ind.). 
Middletown (Conn.) 
Richmond (ind.) 
Great Falls (Mont.) 
Longview (Tex.) 
Sarasota (Fla.) 
Dubuque (lowa) 
Auburn (N. Y.) : 
Clarksburg (W. Va.).. 
Burlington (N. C.) 
Fond du Lac (Wisc.) 
San Angelo (Tex.) 
Wilmington (N. C.) 
Sandusky (Ohio) 
wincy (H.)...... 
reenville (Miss.).. ie 
La Crosse (Wisc.).. ‘ 
Manitowoc-Two Rivers (Wise. ).. 
Lafayette (La.) 
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(Ala... 
Little Rock- North Little Rock 
(Ark iy es 
Lancaster (Pa.) 
© SM, 1960. 
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FAMILIES IN A c r TON a > 
IN THE GREENSBORO 
METROPOLITAN MARKET! 


ranks in the nation... 
119 in number of families! 
117 in total income! 


IN THE TO 


20 
©) Deh in total retail sales! s akueil 
° OF THE 
ranks in the south... Soak 
“2 Alin in number of families! eon he 
Dis« in total income! 100. 
: OF THE 
ba. in total retail sales! Nation 
| “Greensboro News and R cord ™ 
le GREENSBORO, NORTH CAROLINA ® Represented National lly by Jann & Kelley, In , 
| OVER 100,000 CIRCULATION OVER 400,000 READERS i‘. 


Per Hshid. Retail Sales Ranking of Metropolitan County Areas 


€7D Estimates, 1959, for PER HOUSEHOLD RETAIL SALES, in Descending Order 


Estimates Group Code Estimates Grou 
AREA and STATE Rank No AREA and STATE Rank b- AREA and STATE 


Estimates Group 
Rank 


Fargo (N. D. 

Sarasota (Fla. 

Rochester Minn. 

Casper (Wyo 

Greensboro-High Point (N. C 

Fort Lauderdale (Fla. 

Modesto (Cal 

Fort Smith (Ark. 

Atlantic City (N. J 

Burlington (Vt 

Miami (Fla. 

Odessa (Tex 

Reno (Nev 

Albany-Schenectady-Troy 
N.Y 


Charlotte (N. C 
Richmond (Va. 
Lexington 


S@eneuvsew-— 


Oaanaqnwa 


Houston (Tex. 

Santa Rosa (Cal.) 
Tampa-St. Petersburg (Fla. 
Tallahassee (Fla.) 
Grand Rapids (Mich. 
Lansing (Mich.) 
Lafayette (Ind. 
Stockton (Cal.) 
Appleton (Wisc. 
Decatur (Il1.) 
Lewiston-Auburn (Me. 
Fond du Lac (Wisc. 
Youngstown (Ohio 
Lebanon (Pa.) 

Seattle (Wash.) 

San Diego (Cal.) 
Winston-Salem (N. C. 


baaeas: 
SIAReS 
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Louisville (Ky.) 

Austin (Tex.) 

Springfield (Ohio 

Eau Ciaire (Wisc. 

San Antonio (Tex.) 

San Bernardino-Riverside 
Ontario (Cal.) 

Greenville (S. C.) 

San Angelo (Tex. 


Birmingham (Ala.) 

Newport News-Hampton (Va.) 
Salem (Ore.)... . 

Lake Charies (La.). . 


oo 
—o— 
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Quincy (11.) 

St. Louis (Mo.). . 
Paducah (Ky.) 
Kenosha (Wisc.) 
Yakima (Wash.) 
Danville (1il.) 

Port Huron (Mich.) 
Clarksburg (W. Va.) 
Gainesville (Fla.) 
Worcester (Mass.) 
Joplin (Mo.)...... 
Portland (Ore.). .. 
Beaumont-Port Arthur (Tex.) 


Santa Barbara (Cal. 

Trenton (N. J. 

Rapid City (S. D 
Allentown-Bethiehem-Easton 


Galesburg (Ill.) 
Marion (Ohio) 
Los Angeles-Long Beach (Cal 
Panama City (Fla.) 
West Palm Beach (Fla. 
New York (N. Y. 
Montgomery (Ala. 
Lima (Ohio) 
Omaha (Nebr.) 

Middletown (Conn.) 
7 Racine (Wisc.) 
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‘a 
Bakersfield (Cal 
Abilene (Tex. 
Fresno (Cal.) 
Albuquerque (N. M 
Sacramento (Cal. 
Sioux Falls (S. D 
Lubbock (Tex 
Jackson (Miss. 
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Dayton (Ohio) : 
Monroe-West Monroe (La. 
Chattanooga (Tenn.) 
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Billings (Mont. 
Raleigh (N. C. 
Great Falls (Mont 
Hartford-New Britain Conn 
Wichita Falls (Tex 
Portiand (Me. 
Dallas (Tex. 
Washington (D. C 
Las Vegas (Nev. 
Atlanta (Ga. 
Boise (Idaho 
Longview (Tex. 
Cheyenne (Wyo. 
Cedar Rapids (lowa 
Amarillo (Tex.) 
Boston (Mass. 
Bridgeport-Stamford-Norwalk 
Conn.) 
Minneapolis-St. Paul (Minn 
Albany (Ga.) 
Manchester (N. H 
Colorado Springs (Colo. 
Newark (N. J.) 
Chicago (11.) 
Nashville (Tenn. 
Wilmington (Del.) 
Green Bay (Wisc 
Mason City (lowa 
Springfield (1 
Springfield-Holyoke (Mass 
Des Moines (lowa 
New Haven-Waterbury- 
Meriden (Conn. 
Midiand (Tex.) 
Dubuque (lowa 
Ann Arbor (Mich. 
Roanoke (Va. 
Grand Forks-East Grand Forks 
(N. D.-Minn, 
Sioux City (lowa) 
Kankakee (Ill. 
Fort Wayne (ind. 
Cleveland (Ohio) 
Denver (Colo, 
Bangor (Me.) 
Indianapolis (Ind. 
Columbus (Ohio 
Daytona Beach (Fla. 
Enid (Okla.) 
Lafayette (La.) 
Mansfield (Ohio 
Poughkeepsie (N. Y. 
Madison (Wisc. 
Salt Lake City (Utah)... 
Phoenix (Ariz.) 
Fayetteville (N. C. 
Shreveport (La. 
Lancaster (Pa.) 
San Jose (Cal.) 
Kalamazoo (Mich. 
~~ Brunswick-Perth Amboy 
(N, J.) 
Jacksonville (Fla. 
Baton Rouge (La. 
Ortando (Fila. 
La Crosse (Wisc. 
Rockford (Ill. 
Newburgh (N. Y. 
$t. Cloud (Minn. 
Kansas City (Mo. 
Asheville (N. C. 
Watertown (N. Y 
Memphis (Tenn. 
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San Francisco-Oakland (Cal. 
Elkhart (Ind.) 


Gary-Hammond-E.Chicago(Ind ) 


Canton (Ohio) ‘ 
Wilmington (N. C. a 
Paterson-Ciifton-Passaic (N. J. 
Milwaukee (Wisc.) > 
Detroit (Mich. 

Akron (Ohio) 


Sharon-Farrell-Sharpsviile (Pa.). 


Hamilton-Middletown (Ohio 
Utica-Rome (N. Y.).... 
Lakeland (Fia.) 
Peoria (lil. 
Syracuse (N. Y. 
Fort Worth (Tex.) 
Charleston (W. Va. 
Harrisburg (Pa.) 
Toledo (Ohio) 
New Orleans (La.) 
Beloit-Janesville (Wisc. 
Galveston (Tex.) 
Saginaw (Mich. 
Tueson (Ariz.) 
York (Pa.) 
Hutchinson (Kans. 
Elmira (N. Y.) 
Lynchburg (Va.) 
Brockton (Mass. 
Pensacola (Fla.) 
Rochester (N. Y.) 
Lawton (Okla.) 
Michigan City (ind.) 
Pittsfield (Mass.) 
Lincoln (Nebr.) 
Davenport-Rock Island 
Moline (lowa-ill. 
Erie (Pa.) 
Springfield (Mo.) 
Waterloo (lowa) 
Waco (Tex.) 
Cincinnati (Ohio) 
Jackson (Mich.) 
Oshkosh (Wisc. 
Wichita (Kans. 
New London-Norwich Conn. 
Battle Creek (Mich. 
Terre Haute (ind. 
Huntsville (Ala.) 
Binghamton (N. Y.) 
Owensboro (Ky.) 
Eugene (Ore.) 
Mobile (Ala.) 
Baltimore (Md. 
Oklahoma City (Okla. 
Columbia (S. C.) 


Burlington (N. C.) 

Tulsa (Okia.) 

Bristol-Johnson City-Kingsport 
Va.-Tenn.) 

South Bend (Ind.) 

Benton Harbor-St. Joseph 
(Mich.) . . 

Providence (R. 1.) . 

Philadelphia (Pa. 

Flint (Mich.) 

Pittsburgh (Pa.) 
den (Utah) 
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Muskegon-Muskegon Heights 
(Mich.). . . . : 
Little Rock-North Little Rock 


(Ark. 
Huntington-Ashland 
(W. Va.-Ky.).... 
Scranton (Pa.) 
Jamestown (N. Y.)..... 
Hagerstown (Md.) . 
Corpus Christi (Tex. 
New Castle (Pa.) 
Auburn (N. Y.) 
Savannah (Ga.) 
Bloomington (Ill.). . 
Richmond (ind.) 
Knoxville (Tenn.) 
Lorain-Elyria (Ohio 
Macon (Ga.) 
Muncie (ind.) 
Pueblo (Colo.) 
Pasco-Kennewick-Richland 
(Wash.)... 
Wausau (Wisc.) 
Sheboygan (Wisc. 
Wilkes-Barre-Hazleton (Pa. 
Bellingham (Wash.) 
Zanesville (Ohio 
Marion (ind.) 
Fall River-New Bedford (Mass. 
Anderson (ind.) 
Ashtabula (Ohio 
St. Joseph (Mo.) 
Altoona (Pa.). . 
Laredo (Tex.) 
Meridian (Miss.) 
Tacoma (Wash.) 
Steubenville-Weirton 
(Ohio-W. Va.) 
Manitowoc-Two Rivers (Wisc.). 
Duluth-Superior (Minn.-Wisc. 
Kokomo (ind.) 
Wheeling (W. Va. 
Evansville (ind.). . 
Johnstown (Pa.) 
Biloxi-Gulfport (Miss. 
Provo (Utah) 
Petersburg-Hopewell (Va. 
Texarkana (Tex.-Ark.) 
Norfolk-Portsmouth (Va.) 
Newark (Ohio) 
Jersey City (N. J.) 
Parkersburg (W. Va. 
Cumberland (Md.) 
Gastonia (N. C.) 
Alexandria (La.) 
Anniston (Ala.) 
Tuscaloosa (Ala.) 
Charleston (S. C.) 
Columbus (Ga.) 
Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.) 
Gadsden (Ala.).... 
Greenville (Miss.). 
Butte-Anaconda (Mont. 
Rocky Mount (N. C.) 
Temple (Tex.) 
Spartanburg (S. C.) 
Bremerton (Wash.) 
Portsmouth (Ohio) 
Brownsville-Harlingen-McAlien 
(Wem). .... 
Augusta (Ga.) 
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iliamsport (Pa. 
Bay City (Mich.) 
Tyler (Tex.) 
Ventura-Oxnard (Cal. 
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Champaign-Urbana «tll. Danville (Va.) 


Vineland-Bridgeton (N. J. 
Cirten (lowa 
© SM, 1960 
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SALES MANAGEMENT 


BUYERS IW ACTION. ee 
IN THE GREENSBORO BRENDES 


GREEN 


METROPOLITAN MARKET! = Gin 


In Per Family Sales GREENSBORO Ranks OF THE 


NEW SOUT 
Sp th IN THE NATION 


IN THE TOP ' 
. outranking Boston, 20 
Pittsburgh and Houston RETAIL 


°3 nd IN THE SOUTH ee 
South 


.outranking Atlanta, 
‘Miami and Louisville .... AND IN THE 


I IN THE CAROLINAS 10 


100 
...outranking Charlotte 
and Raleigh! 


rvey of Buying Power, 1960 


encoder ‘News “and R ecord _ 


GREENSBORO, NORTH CAROLINA ® Repri ally by Jann & Kelley, Inc 


| ; OVER ie 000 CIRCULATION — OVER 400,000 READERS 


yf 


Dollar Volume Ranking of acer County Areas 


) Estimates, 1959, for TOTAL ® wathtnias SALES, in Descending Order 


Estimates > eee Estimates Group Cede imate 
AREA and ‘STATE (add 000) Rank ’ AREA and STATE (add 000) Rank AREA and STATE fede 000) 


New York (N. Y.) Mobile (Ala.) . 

Los Angeles-Long Beach | Cal.) Reading (Pa.) | 320,513 

Chicago (Ill. se Duluth-Superior (Minn.-Wise. ).. 311,198 
Little Rock 


Philadelphia (Pa. 

Detroit (Mich.). . . 

Boston (Mass.). . 

San Francisco-Oakland (Cal.) 
Washington (D. C.) 
Pittsburgh (Pa. 

St. Louis (Me.) 

Cleveland (Ohio 

Newark (N. J. 
Minneapolis-St. Pau! (Minn.) 
Baltimore (Md. . 

Houston (Tex.) 

Buffalo (N. Y.) 

Seattle (Wash.) 

Dallas (Tex.) 
Paterson-Clifton-Passaic (N. J.) 
Kansas City (Mo.)... 
Milwaukee (Wisc.) 
Miami (Fia.) 
Cincinnadi (Ohio) 


Saeanoevesewn- 


Baton Rouge (La.). 
Huntington-Ashland 
(W. Va.-Ky.). . j 
Erie (Pa.).... ‘ okie 
Bristol- Johnson City-Kingsport 
(Va.-Tenn,) ° 
Brownsville-Harlingen-MeAlion 


FARRAR ER oe Re ORES SEE ES of 


Tampa-St. Petersburg | (Fia.) 
New Orleans (La.) 
ay mae ( me a ' ; ; 
Sen 6 ino~Fvers! 96 Manchester (N. H.)..... ae 
Ontario (Cal.) 976, Evansville (Ind.)..........-+.- 
Hartford-New Britain ( (Conn.).. ’ Newb 
Columbus (Ohio). ...... 
Dayton (Ohie) 
Brlaponert-Stanitord-siorwali 


Se282288288 
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Saginaw (Mich: se 
65 a why ~~ PS (Ohio) ; 
New Haven-Waterbury- 89 Lorain-Elyria (Ohio). . 
Meriden (Conn.) ‘ y Pensacola (Fla.) ’ 
Schenectady-Troy 64 Greenville ‘s. Cc.) ; 
Y.) ; . Newport er (va.). Me 
1 ; 


- 
_ 
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Texarkana (Tex.-Ark. 
RNR 
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San Jose (Cal.) 
Louisville (Ky.) 
Phoenix (Ariz.) 
Fort Worth (Tex.) 
Rochester (N. Y.) 
— Sy om _ : 
cramento (Cal.). . . “ , Wheeling (W. Va.) 
San Antonio _ ewe ‘ - Cal. 
sir nam (Ala. : Ventura: men ( ‘ee 
Hammond East Chicago 
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Tyler (Tex.) 
Petersburg-Hopewell Wa.) 
Fond du Lac (Wisc.).... 
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Newark Ohio) 
Wausau (Wisc.) . 
Florence-Sheffield-Tuscumbia- 
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Jersey City (N. . .? 
New Brunswick- Suis Amboy : Las Vegas (Nev.) . 
Benton Harbor-St. Joseph 

(Mich.) . wees 

Cedar Rapids (lowa. . 

Lincoln (Nebr.).. .. 

Eugene (Ore.). . 

Charleston (S. ¢.).. 

Columbus (Ga.). . 

Lexington (Ky.).. 

Macon (Ga.).. 

Yakima (Wash. . 

Topeka (Kans.). . 

Waco (Tex.) 
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Salt Lake City (Utah) 
Fort Lauderdale (Fla.) 
\ oe i 
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Wichita Falls (Tex.) 

Battle Creek (Mich.) 

Steubenville-Weirton 
(Ohio-W. Va.) ‘ 

Celerado Springs (Cole.). . 

ao — 


Mich.) . 
Asheville w. C.). 
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Wichita (Kan 
Fall Fiver Now eee (Mass.) 
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Sioux City (lowa).. 
aed Charles (La.) 
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Chattanooga (Tenn. 
Cerenpere Rock Tolond-NAeiine 


Albany (Ga.)...... 

Clinten (iowa) 

Gainesville (Fla.) 
Manitowec-Two Rivers (Wisc.).. 


Beaumont-Port Arthur (Tex.) 
Lancaster (Pa.) 
West Paim Beach (Fia.) 
Greensboro-High Point (N. C.). 
Tucson (Ariz.) 
Shreveport (La.) 

65 Fort Wayne (ind.).. 
Steckton (Cal.) 


. 1960 


Bangor (Me.).... = cah (Ky.).. 
Sharon-Farrell-Sharpsville (Pa.). Greenville 
Vineland-Bridgeton (N. J.).... Enid (Okia.).. 

Altoona (Pa.) Larede (Tex.).... : 
Fayetteville (N. C.) . ences | Sate 2 A a ae 
Elkhart (ind.) .. ; wr 4 ~ Total Above Metropolitan | Areas. 
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Total Retail Sales 
come easier in the 
GREENSBORO 

Metropolitan Market 


LEADS 24 LARGER and (81 other METROPOLITAN MARKETS! 


1959 Total 1959 Per. Fam. 
Families Total Retail Retail Over 1954* Total 
family 1/1/60 Metropolitan Sales Sales Gain Retail 
Rank (000) Market (000) Rank (000) Sales 
19 61.5 GREENSBORO, N. C. $344,778 95 $ 98,054 $5,606 
93 80.5 Tucson, Ariz. 339.976 96 135,770 4,223 GREENSBORO 
03 72.7 Shreveport, La. 332,071 97 85,341 4,568 
06 71.1 Ft. Wayne, Ind. 330,750 98 91,079 4,652 
00 74.0 Stockton, Calif. 329,083 99 70,071 4,447 
95 78.2 Mobile, Ala. 322,178 100 87,096 4,120 
92 80.7 Reading, Pa. 320,513 101 48 829 3,972 
88 85.9 Duluth-Superior, Minn.-Wis. 311,198 102 31,311 3,627 
% 78.1 Little Rock-N. Little Rock, Ark. 301,103 103 77,035. 3,855 
07 71.0 York, Pa. 299,593 104 60,341 4,220 


and 15 other Larger Metropolitan Markets, including Charleston and Huntington-Ashland, W. Va.-Ky.; Brockton, 
Vass; South Bend, Ind.; Baton Rouge, La.; Erie, Scranton and Johnstown, Pa.; Bristol-Johnson City, Tenn.; Browns- 
e-Harlingen-McAllen and Corpus Christi, Texas; Rockford, IIl.; Binghamton, N. Y.; Evansville, Ind. and Augusta, Ga. 


..» 2nd in the CAROLINAS’ METROPOLITAN MARKETS 20 
PS A A MR LL A A A A A ER OR 
1959 Total 1959 J Per R E T A I L 
fenlly VI/60. Metropoliten — =. —_—- oe MARKETS 
Rank (000) Market (000) Rank (000) Sales 
101 73.9 Charlotte, N. C. $385,812 82 $121,554 5,221 OF THE 
119 61.5 GREENSBORO, N. C. 344,778 95 98,054 5,606 Ss th 
124 57.5 Columbia, S. C. 238,747 131 48,704 4,109 
127 56.8 Greenville, S. C. 227,278 136 53,610 4,001 AND IN THE 
139 49.6 Winston-Salem, N. C. 219,367 141 63,973 4,423 li. 
170 41.0 Raleigh, N.C. 203,980 151 50,727 4,975 TOP 
(25 57.5 Charleston, S. C. 192,576 158 33,953 3,349 
183 36.8 Asheville, N. C. 166,147 176 46,854 4.515 100 
209 30.7. Fayetteville, N. C. 140,359 197 40,516 4,572 OF THE 
165 42.7 Spartanburg, S. C. 135,643 201 25,242 3,177 
216 29.9 Durham, N.C. 122833 213 20,545 4.108 Vation 
193 33.2 Gastonia, N. C. 112,798 227 28,923 3,398 
269 21.4 Wilmington, N. C. 95,852 258 17,022 4,339 
224 28.1. Rocky Mount, N. C. 90.550 262 7,026 3,222 
266 21.6 Burlington, N. C. 88,345 269 22,950 4,090 


‘. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1960. 
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one vent 675,000 RETAIL SALES in Greensboro ABC Retail Trading Area! 


Greensboro News and RK coord 


GREENSBORO, NORTH CAROLI? 


OVER 100,000 CIRCULATION OVE 400,000 READERS 


d Nationally by Jann & Ke Inc. 


Dollar Volume men of Metropolitan County Areas 


| Estimates, 999, ! for FOOD STORE SALES, in Descending Order 


Estimates ’ ee de Code Estimates 
AREA and STATE (add 000) Rank " AREA and STATE Ran No. AREA and STATE (add 000) 
"759 Stockton (Cal.)....... * "180 Sloux City (lowa).............. 
129 Reading (Pa.) . 72,026 27 aoe ¢ (ii,) . 
70 Huntington-Ashiand Reno (Nev.). 


(W. Va.-Ky.) RS cn a cicsgdne 
1497 Shreveport (Ua) Pew ~ ‘ 


819 Lancaster (Pa.) 
50 Erie (Pa.) 
Bristol-Johnson City- Kingsport | 
(Va.-Tenn.) 


New York (N. Y. 

Los Angeles-Long Beach (Cal.) 
Chicago (Ill 

Detroit (Mich. 

Philadelphia (Pa. 

Boston (Mass. 

San Francisco-Oakland (Cal. 
Pittsburgh (Pa 

Washington (D. C. 
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Elmira (N. Y.). 


St. Louis (Mo 

Cleveland (Ohio 

Newark (N. J 

Baltimore (Md. 
Minneapolis-St. Paul Minn. 
Buffalo (N. Y. 

Houston (Tex. 


Paterson-Clifton-Passaic (N. J.). 


Seattle (Wash. 

Milwaukee (Wisc. 

Cincinnati (Ohio 

Dalias (Tex. 

Kansas City (Mo. 

Miami (Fla. 

San Diego (Cal 

Portland (Ore 

Atlanta (Ga 

New Orleans (La. 

Denver (Colo 

San Bernardino-Riverside- 
Ontario (Cal 

Bridgeport-Stamford-Norwalk 
Conn. 

Hartford-New Britain (Conn 

New Haven-Waterbury- 
Meriden (Conn. 

Tampa-St. Petersburg (Fla 

Dayton (Ohio 

Albany-Schenectady- Troy 

Y.) 


Fort Wayne (ind.) 
Johnstown (Pa.) 

Modesto (Cal.) 

a Rock-North Little Rock 


Greensboro-High Point (N. C. 

Corpus Christi (Tex.) 

Rockford (Ill.) 

Brownsville-Harlingen- McAllen 
(Tex.) 

Newburgh | N. Y. 

Lakeland (Fla.) 

South Bend (ind.) 

Lorain-Elyria (Ohio 

Marchester (N. H.) 

Portland (Me.)... 

York (Pa.) 

Binghamton (N. Y.) 

Atlantic City (N. J. 

Baton Rouge (La.) 

Hamilton-Middletown (Ohio 

Evansville (ind.) 

Wheeling (W. Va.) 

Newport News-Hampton ( (Va. 

Kalamazoo (Mich. 

Saginaw (Mich. 

Madison (Wisc.) 

Greenville (S. C. 

Poughkeepsie (N. Y. 

Jackson (Miss.) 
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Midland (Tex.)....... 
Sarasota (Fla.)...... 
Terre Haute (ind.) 
Fayetteville (N. C.) 

St. Joseph (Mo.). . 


Michigan City (Ind.) 

Middletown (Conn.)..... 

Danville See ; 

Lebanon (Pa.). 

New Castle (Pa. ». 

Petersburg-Hopewell (Va. Wb a 

Butte-Anaconda (Mont.) . 

—e n (Wisc.) 

Tyler (Tex.) 

Watertown (N. Y.). 

Abilene (Tex.). . 

Bremerton (Wash.) 

Pasco-Kennewick- “Richland 
(Wash.). —< 

Biloxi- Gulfport ‘(Miss.). on 

Huntsville (Ala.).. . . 

Alexandria (La.) 

Cumberland (Md.) 

Longview (Tex.) A ; 

Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.) . : 
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Providence (R. |.) Santa Rosa (Cal.) ‘982 Sioux Falls (S. D.) 
Indianapolis (Ind. : Austin (Tex.) ’ Toxarkona (Tex. ~Ark.) 
San Jose (Cal ; New London-Norwich (Conn. ’ Lafayette (Ind.) R a 
Columbus Ohio ‘ Racine (Wisc.) ° 203 Burlington (Vt.).........-..-.- 
Louisville (Ky. ¥ Pensacola (Fla.) ’ Billings (Mont.) 
Gary-Hammond-East Chicago Ventura-Oxnard (Cal. 50, Hagerstown (Md.) 
. (Ind.) ’ Santa Barbara (Cal. ee ° Portsmouth (Ohio) . . 
ersey City (N. J. ‘ Augusta (Ga. ; Appleton (Wisc.) 
Rochester (N. Y. ° Springfield (1.) ’ Gadsden (Ala.) 
Phoenix (Ariz. Benton Harbor-St. Joseph Newark (Ohio) 
Fort Worth (Tex. ° (Mich.) . Bloomington | ti.) 
Worcester (Mass. . Charleston (S. C. f Kankakee (IIl.) 
San Antonio (Tex. . Jamestown (N. Y.) ° 300 Zanesville (Ohio) 
Sacramento (Cal. . Steubenville-Weirton Provo (Utah) 
New Brunswick-Perth Amboy (Ohio-W. Va.) ,04 298 Wilmington (N. C.) 
P (N. J.) , Boise (idaho) ’ Anniston (Ala.) . 
kron (Ohio ° Mansfield (Ohio ’ Tuscaloosa (Ala.). 
Syracuse (N. Y.). : Las Vegas (Nev.) . Bellingham (Wash.) 
Youngstown (Ohio ' Columbia (S. C. Great Falls (Mont.) 

Birmingham (Ala. ¢ Ann Arbor (Mich. Parkersburg (W. Va.) ores 
Sentnenate Hepel Cerrar ‘ } my A Tex.) Monroe-West Monroe (La.).... 
j- { . ' Eugene (Ore. ( ) 

Norfolk-Portsmouth (Va. e 56 Banle Creek (Mich. ee rc). Ss 
Toledo (Ohio) : Winston-Salem (N. C. Sandusky (Ohio) 
Allentown-Bethlehem-Easton Muskegon-Muskegon Heights Danville (Va.) 
(Mich.) Dubuque (lowa).. . 


2B 
ome 
Ss 


BSB8 
538 


BS 


22,755 
22,568 
22,502 
22,413 
22,407 
22,368 
22,089 
22,040 
21,976 
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Pa. 
Oklahoma City (Okla. 
Jacksonville (Fla. 
Richmond (Va.) 
Honolulu (Hawaii 
Fall River-New Bedford Mass. 
Nashville (Tenn.) 
Omaha (Nebr. 
Fresno (Cal.) 
Fort Lauderdale (Fla. 
Wilmington (Del) 
Tulsa (Okla. 
Flint (Mich.) 
Grand Rapids (Mich. 
Salt Lake City (Utah 
Canton (Ohio 
Wilkes-Barre-Hazieton Pa 
Wichita (Kans. 
Chattanooga (Tenn. 
Harrisburg (Pa. 
Utica-Rome (N. Y 
Beaumont-Port Arthur (Tex. 
Knoxville (Tenn. 
Tacoma (Wash. 
Bakersfield (Cal. 


Lansing ( (Mich. 

Spokane (Wash. 

Des Moines (lowa 

Brockton (Mass 

Tueson (Ariz. 

Duluth-Superior (Minn.-Wisc. 

Seranton (Pa. 

Davenport-Rock Island-Moline 
(lowa-til.) 

West Palm Beach (Fla. 

Mobile (Ala. 

Charlotte (N. C 
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Savannah (Ga. 
Roanoke (Va.) 
Pittsfield (Mass.) 
Cedar Rapids (lowa 
Raleigh (N. C.) 
Lubbock (Tex.) 

Salem (Ore.) 
Columbus (Ga.) 
Yakima (Wash.) 
Daytona Beach (Fla.) 
Macon (Ga.) 

Topeka (Kans.) 

Waco (Tex.) 
Montgomery (Ala. 
Amarillo (Tex. 
Springfield (Ohio) 
Anderson (ind.) 
Sharon-Farrell-Sharpsville (Pa. 
Lincoln (Nebr. 

Green Bay (Wisc. 
Jackson (Mich. 

Bangor (Me.) 

Decatur ((il. 

Lake Charles (La.) 
Asheville (N. C.) 
Lexington (Ky.) 

Wat lowa 
Oshkosh (Wisc. 
Vineland-Bridgeton | (N. J. 
Odessa (Tex.). ... 
Lima (Ohio) 
Beloit-Janesville (Wisc. 
Colorado Springs (Colo.) 
Wichita Falls (Tex.) 

Bay City (Mich.) 
Williamsport (Pa.) 

Port Huron (Mich.) 
Muncie (ind.) 

Altoona (Pa.) 
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Eau Claire (Wisc.) 

Fond du Lac (Wisc.). . 

Gainesville (Fla.)..... 

Marion (Iind.)... 

Rocky Mount (N. C. ). 

Auburn (N. Y.)...... 

La Crosse (Wisc.) 

Manitowoc-Two Rivers (Wisc.). 

Temple (Tex.). . ¥ 

Wausau (Wise.) .. 

Tallahassee (Fla.). . 

Richmond (Ind.) 

Fort Smith (Ark. 

Hutchinson (Kans.) 

Grand Forks-East Grand Forks | 
(N. D.-Minn.) 

San Angelo (Tex.) 


Panama City (Fla. 
Galesburg (1ll. 
St. Cloud (Minn.) 


Quiney (UL). . 
ster (Minn.) 
Rapid City (S. D.) 
Kokomo (ind.) 
Albany (Ga.)... 
Paducah (Ky.) 
Lafayette (La.) 
Cheyenne (Wyo.) 
Meridian (Miss.) 
— (Okla.) 
wma ) « 
nen the (Miss.) 
Mason City (lowa) 
Clinton (iowa)... 
Enid (Okla.) .. .. 
Laredo (Tex.)... 
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El Paso (Tex. 
Charleston (W. Va. 
Alluquerque N.M 


© SM, 1960. 


780 SALES MANAGEMEN1 


Springfield Mo.) 
Gastonia (N. C. 
_Spartanburg (8. C. 


7 “Total Above Metropolitan Areas 
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Food Store Sales 

come easier in the 

GREENSBORO 
Metropolitan Market 


LEADS 9 LARGER and (80 other METROPOLITAN MARKETS! 


1959 Food 1959 Per 
Families Food Store Store Over 1954* Family 

a wwe (oro) Rent (000} Seles GREENSBORO 
119 61.5 GREENSBORO, N. C. $65,024 III $16,643 $1,057 
115 65.9 Augusta, Ga. 49,809 142 — 2,020 756 
\16 64.7 Baton Rouge, La. 58.824 124 20,044 909 
113 66.6‘ Corpus Christi, Tex. 64,188 112 12,647 964 
118 62.0 Rockford, Ill. 64,047 113 22,072 | 033 
84 89.8 Brownsville-Hrlg.-McAllen, Tex 63,566 114 11,869 708 
(044 72.2 South Bend, Ind. 62,08 | 117 7,856 860 
(07 71.0 York, Pa. 61,101 121 13,220 86] 
117 62.1 Binghamton, N. Y. 59.550. 122 6,895 959 
114 66.6 Evansville, Ind. 55.929 126 9,015 840 

... 2nd in the CAROLINAS’ METROPOLITAN MARKETS 20 


RETAIL 


Families 1959 Food 1959 Per 


Family co Metropolitan = Pg —— Mere M A R K E f $ 
Rank Market (000) Rank (000) Sales 

101 73.9 Charlotte, N. C. $75,627 96 $32,026 $1,023 OF THE 
119 61.5 GREENSBORO, N. C. 65,024 il 16,643 | ,057 South 
127 56.8 Greenville, S. C. 53,006 132 13,719 933 

125 57.5 Charleston, S. C. 48,820 145 10,098 849 AND IN THE 
124 57.5 Columbia, S. C. 46.438 151 6,080 799 . 

139 49.6 Winston-Salem, N. C. 45.572 156 13,001 919 TOP 
170 41.0 Raleigh, N. C. 44,106 162 11,766 1,076 

183 36.8 Asheville, N. C. 35,348 182 9,230 961 100 
193 33.2 Gastonia, N. C. 31,635 198 9,052 953 OF THE 
165 42.7 Spartanburg, S. C. 31,539 199 4,308 739 , 
209 30.7 Fayetteville, N. C. 28.063 212 7371 914 Nation 
216 29.9 Durham, N. C. 27.792 216 6,459 929 

269 21.4 Wilmington, N. C. 22,368 25| 5.516 | ,045 

266 21.6 Burlington, N. C. 21.265 259 5,353 984 

224 28.1 Rocky Mount, N. C. 20,002 267 2,515 712 


‘U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1960. 


. » » $182,497,000 FOOD SALES in Greensboro ABC Retail Trading Area! 


Greensboro News and Kecord 


GREENSBORO, NORTH CAROLINA ® Represented Nationally by Jann & Kelley, ees 


OVER 100,000 CIRCULATION-— OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1959, for GN L. ets stem STORE SALES, in Descending ORDER 


Estimates rt Cod 
ao ane ad ee) AREA and STATE Rank No. AREA and STATE ‘ad 000) ig 


New York (N. Y 1, eS 


Chicago (Ill. 

Los Angeles-Long Beach (Cal. 
Philadelphia Pa 

Detroit (Mich 

Boston (Mass. 

San Francisco-Oakland (Cal. 
Pittsburgh (Pa. 
Minneapolis-St. Paul (Minn 
Cleveland (Ohio 
Washington (D. C. 

St. Louis (Mo. 

Kansas City (Mo. 
Baltimore (Md.) 

Newark (N. J. 

Atlanta (Ga. 

Seattle (Wash. 

Dallas (Tex. 

Milwaukee (Wisc. 


Seanevsewn-— 


= 
= 


Fort Lauderdale Fia.) 

Erie (Pa.) 

Reading (Pa.) 

Johnstown (Pa. 

Albuquerque (N. M. 

Mobile (Ala.) 

South Bend (ind. 

Baton Rouge (La.) 

Madison (Wisc.) 

Lincoln (Nebr.) 

Beaumont-Port Arthur (Tex. 

Scranton (Pa.) 

Tueson (Ariz.) 

Binghamton (N. Y. 

Shreveport (La.) 

Rockford (ill.) 

Greenville (S. C.) 

Bristol- Johnson City-Kingsport 
(Va.-Tenn.) 


Kankakee (Ill.) 
Las Vegas (Nev.) 
Sioux Falls (S. D.) 
Monroe-West Monroe (La.) 
Appleton (Wisc.) . 
es (Va.) 
Abilene (Tex.). . 
Lafayette (La.) 
Dubuque (lowa) 
St. Joseph (Mo.)..... 
Ann Arbor (Mich. 
Jamestown (N. Y.).. 
Danville (Va. 
Parkersburg (W. Va. 
Beloit-Janesville (Wisc. 
ingfield (Ohio). . 
Anderson (ind.).. . 
Muncie (ind.). . 


£8825 


Denver (Colo. 

Cincinnati (Ohio 

Buffalo (N. Y.) 

Houston (Tex. 
Paterson-Clifton-Passaic (N. J. 


West Paim Beach (Fia. 
Portland (Me.) 
Columbia (S. C.) 
Jackson (Miss. 
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Great Falls (Mont.) . 
Watertown (N. . ) , 


8 


Indianapolis (Ind. 

New Orleans (La. 

Portiand (Ore 

Miami (Fla. 

Memphis (Tenn. 

Fort Worth (Tex. 

Tampa-St. Petersburg (Fla. 

Columbus (Ohio 

San Diego (Cal. 

Dayton (Ohio 

Hartford-New Britain (Conn. 

or 4" -Schenectady-Troy 

aaenes R. 1 

Rochester (N. Y. 

Birmingham (Ala. 

Louisville (Ky.) 

San Antonio (Tex. 

San Jose (Cal.) 

Richmond (Va.) 

Akron (Ohio) 

Youngstown (Ohio 

Bridgeport-Stamtord-Norwalk 
(Conn.) 

Allentown-Bethlehem-Easton 


PEE 


Raleigh (N. C.) 
Winston-Salem (N. C.) 
Corpus Christi (Tex.) 
Stockton (Cal.) 
Evansville (ind.) 
Lubbock (Tex.). . 
Montgomery (Ala. 
Roanoke (Va.) 
Columbus (Ga. 


Brownsville-Harlingen-McAllen 


(Tex.) 
Wheeling (W. Va. 
Manchester (N. H. 
Amarillo (Tex. 
Boise (Idaho) 
Sioux City (lowa 
Lexington (Ky. 
Springfield (1. 
Brockton (Mass. 
Salem (Ore.) 
Asheville (N. C.) 
Macon (Ga.) 
Lorain-Elyria (Ohio 
Augusta (Ga.) 
Newport News-Hampton (Va. 
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Hagerstown (M 
= ‘Sharpevile Pa.). 


Huntsville ( Ala.) 

Fargo (N. D.).. : 

Provo (Utah) a 

Vineland-Bridgeton (N. J.)..... 

Santa Barbara (Cal.) 

Port Huron (Mich.) ' > 

Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.) 

Gastonia (N. C.) 

Texarkana (Tex.-Ark. 

Bay City (Mich.) 

La Crosse (Wisc.) 

Lewiston-Auburn (Me.) 

Biloxi-Gulfport (Miss.) 

Bloomington (Ill.) 

Portsmouth (Ohio) 

Gadsden (Ala.) 

Kenosha (Wisc. 

Sarasota (Fla.) 


Kalamazoo (Mich. a 
(Pa.) . sean_RAl Ohi , Wilmington (N. C. 
Greensboro-High Point (N. C. c me gaan Ohie , 296 Wausau Ga.) 
secon oa Sinan ie. ogee en) 
San Bernardine-Riverside- Pensacola (Fia.) 0 ingy (1) 
“Seat (Cal) Terre Haute (ind. pared tokla). 
Gury ~atgmenone-Gast Chicage : Sonnet on). Belingham, Wash 
(ind. um n 
Savannah (Ga.) 
nly med {Cal.) Steubenville-Weirton Clinton _ 
ew Haven-Waterbury- Ohio-W. Va. Rochester ( aa ) 
Nashville (Tenn). Decatur (I. San Angele (Tex) 
Phoenix (Ariz)... . " Anniston (Ala.) 
, Charleston (S. C.) 
Okiaheme Gy Gin Poughkeepsie WY Linge (Te. 
och tche Cy (tah)... ' Ventura-Oxnard (Cal. Michigan Cay (ind) 
Ounaie (Hebe) , Yakima (Wash. ) St Cleed (Minn). 
Norfolk-Portsmouth Va Y a Heights Paducah (Ky.).. 
. ’ (Mich. “ 
Ten Ore. “ie 083 Oshkosh (Wisc.) ee Va. 
Spokane (Wi Elmira (N. Y.) any (Ga. 
ane (Wash.) 72,334 Eugene (Ore.) ‘emple (Tex.) 
Charlotte (N. C.) . Modesto Cal.) 
Jacksonville (Fia.) New Castle (Pa 
Grand Rapids (Mich.) Eau Claire (Wisc) 
Orlando (Fla.) Lima (Ohio) ‘ 
Wilmington (Del. Wichita Falls (Tex. 
Fort Wayne (ind. Waterloo (lowa) 


Des Moines (lowa : 
. Champaign-Urbana (Il. 
Honolulu (Hawaii Green Bay (Wisc. 


Wichita (Kans. 
Jackson (Mich. 
Worcester (Mass. 
Harrisburg (Pa. Fayetteville (N. Cc. 
Fresno (Cal.) 
New Brunswick-Perth Amboy 
(N. J.) 
El Paso (Tex.) 
Peoria (Iil.) 
Wilkes-Barre-Hazieton (Pa.) 
Davenport-Rock Island-Moline 
(lowa-tll.) 
Charleston (W. Va.) 
Flint (Mich. 
Canton (Ohio) 
Lansing (Mich.) 
Tacoma (Wash.) 
Utica-Rome (N. Y 
Little Rock North Littie Rock 
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Panama City (Fla.) 

Laredo (Tex.) ‘ 
Ashtabula (Ohio) 
Middletown (Conn.) 
Tuscaloosa (Ala.) 
Hutchinson (Kans.) 
Kokomo (Ind.) 
Tallahassee (Fla.) 

Burli nm (N. C.) 
Pasco-Kennewick-Richland 
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(Wash.). .* 
Meridian (Miss.) 
Bremerton (Wash 
Tyler (Tex.) ; 
Zanesville (Ohio) 

Marion (Ohio) 
Grand Forks-East Grand Forks 

(N. D.-Minn.) 

Newark (Ohio 
Sandusky (Ohio) 
Manitowoc-Two Rivers ( Wisc.) 
Butte-Anaconda (Mont.) 
Marion (ind.) 

Casper (Wyo.) 
Greenville (Miss.) 
Richmond (Ind.) 

Rapid City (S. D.) 

Fond du Lac (Wisc. 
Auburn (N. Y.) 
Gainesville (Fla.) 
Midiand (Tex.) 

Mason City (lowa 
Cheyenne ( Wyo.) 
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New London-Norwich Conn. 
Lafayette (ind.) 

Cedar Rapids (lowa 
Colorado Springs (Cole. 
Sheboygan (Wisc.) 

Atlantic City ( 
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Lakeland ( 

Durham (N. C. 
Mansfield (Ohio 
Lake Charles (La. 
Danville (i.) 
Battle Creek (Mich. 
Daytona Beach ( Fla. 
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Duluth-S Superior ( Minn.-Wise.) 
Bakersfield (Cal.) 
Chattanooga (Tenn.) 
Lancaster (Pa.) 
S52 Fall River-New Bedford (Mass.) 
Yerk (Pa.).. 
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SALES MANAGEMENT 
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General Merchandise Sales 
come easier in the 


GREENSBORO 
Metropolitan Market 


LEADS 70 LARGER and 182 other METROPOLITAN MARKETS! 


1959 1959 
Families Gen. Mdse. Over 1954* Per Family 

3 1/1/60 Metropolitan Sales Gen. Mdse. Gain Gen. Mdse. 
Rank (000) Market (000) Sales Rank (000) Sales 
119 61.5 GREENSBORO, N. C. $96,625 48 $70,542 “— 
50 161.9 Syracuse, N. Y. 96,234 49 39,908 

55 144.7 eae Ohio 95,178 50 26,192 658 GREENSBORO 
29 243.8 San Bernardino, Calif. 94,687 5 | 40,766 388 
51 160.3 Gary-Hammond-E. Chicago, Ind. 94,519 52 39,726 590 
54 146.6 Sacramento, Calif. 94,170 53 46,535 642 
42 184.9 New Haven-Waterbury, Conn. 90,723 54 42,844 491 
69 107.7. Nashville, Tenn. 89,883 55 43,631 835 
43 182.8 Phoenix, Ariz. 86,715 56 42,97| 474 
53 148.1 Oklahoma City, Okla. 85,625 57 20,998 578 


- a 61 other Larger Metropolitan Markets, including Omaha, Neb.; Salt Lake City, Utah; Norfolk-Portsmouth, 

ville and Chattanooga, Tenn.; Tulsa, Okla.; Spokane and Tacoma, Wash.; Springfield-Holyoke, Worcester 

a Fall ’River- New Bedford, Mass.; Jacksonville, Orlande, Ft. Lauderdale, Fla.; Grand Rapids, Flint, Lansing, Mich., Wil- 

on, Del.; Ft. Wayne, South Bend, Ind.; Des Moines, lowa; Honolulu, Hawaii; Wichita, Kan.; HarrisbOrg, Wilkes- 

barr ai Bansiben, Lancaster, York, Erie, Reading, Johnstown, Pa.; Fresno, Bakersfield, Calif.; New Brunswick-Perth 

Amboy, Jersey City, Trenton, N. J.; El Paso, Tex.; Peoria, Davenport- Rock Island-Moline, la.-lll.; Charleston, Hunt- 

sgton-Ashland, W. Va.-Ky.; Canton, Ohio; Utica-Rome, N. Y.; Little Rock-N. Little Rock, Ark.; Duluth- Superior, Minn.- 
Nis, Albuquerque, N. M.; Mobile, Ala. and others. 


..» Ist in the CAROLINAS’ METROPOLITAN MARKETS 20 


-™ 1959 1959 Per 
Family 1/1/60. Metropolitan ee Retail MARKETS 
Rank (000) Market (000) Rank (000) Sales 
119 61.5 GREENSBORO, N.C. $96,625 48 $70,542 ‘$1,571 OF THE 
10l 73.9 Charlotte, N.C. 70,932 65 32,823 959 ) 
127 568 Greenville el 38519 114 12510 678 South 
124 57.5 Columbia, S. C. 34,666 118 14,311 597 
170 41.0 Raleigh, N. C. 34,049 120 11,994 830 _o +, ADT 
139 49.6 Winston-Salem, N. C. 34,028 121 12,147 686 TOP 
183 36.8 Asheville, N.C. 27,867 139 8,04} 757 
125 57.5 Charleston, §. C. 24.013 —«156 6,096 418 100 
209 30.7 Fayetteville, N. C. 21,662 173 8,381 706 OF THE 
165 42.7 Spartanburg, S. C. 20,147 187 7,357 472 
216 29.9 Durham, N. C. 19,744 189 6,004 660 Nation 
224 28.1 Rocky Mount, N. C. 15,749 219 2,812 560 
193 33.2 Gastonia, N. C. 13,725 236 6,801 413 
269 21.4. Wilmington, N. C. 12,077 247 4,370 564 
266 21.6 Burlington, N. C. 9,312 278 2,985 43) 


. S. Bureau of Census Figures 1954. All other figures Sa les Management Survey of Buying Power 1960. 


‘++ $15,904,000 GENERAL MERCHANDISE SALES in Greensboro ABC Retail Trading Area! 


greensboro News and Kecord 


REENSBORO, NORTH CAROLINA ® Retr Nationally by Jann & Kelley, Inc. 


OVER 100,000 CIRCULATION — OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1959, for APPAREL STORE SALES, in Descending Order 


AREA and STATE 


New York (N. Y.) 

Chicago (Il. 

Los Angeles-Long Beach (Cal. 

Philadelphia | Pa. 

Boston (Mass. 

Detroit (Mich.) 

San Francisco-Oakland (Cal. 

Washington (D. C 

Newark (N. J. 

Pittsburgh | Pa 

St. Louis (Mo. 

Cleveland (Ohio 

Paterson-Clifton-Passaic (N. J. 

Miami (Fla. 

Baltimore (Md. 

Buffalo (N. Y. 

Minneapolis-St. Paul (Minn. 

Milwaukee (Wisc. 

Houston (Tex. 

Kansas City (Mo. 

Dallas (Tex. 

Cincinnati (Ohio 

New Orleans (La. 

Atlanta (Ga.) 

San Diego (Cal.) 

Seattle (Wash. 

New Haven-Waterbury- 
Meriden (Conn. 

Providence (R. |. 

Bridgeport-Stamford-Norwalk 
(Conn. 

Jersey City (N. J. 

— -Schenectady-Troy 
N. 


mh Colo. 

Hartford-New Britain (Conn. 

Tampa-St. Petersburg (Fla 

Portland (Ore 

San Jose (Cal.) 

Louisville (Ky. 

Rochester (N. Y. 

Birmingham (Ala. 

New Brunswick-Perth Amboy 
(N. J.) 

Dayton (Ohio) 

Columbus (Ohio 


‘Gary-Hammond-East Chicago 


Ind.) 
Worcester (Mass.) 
Springfield-Holyoke (Mass.) 
Phoenix (Ariz. 
Norfolk-Portsmouth (Va. 
Memphis (Tenn.) 
San Bernardino-Riverside- 
Ontario (Cal.) 
Syracuse (N. Y. 
Oklahoma hay Ao Okla. 
San Antonio (Tex 
Jacksonville (Fla. 
Indianapolis (Ind.) 
Sacramento (Cal. 
Allertown-Bethlehem-Easton 
(Pa.).. 
Omaha (Nebr.) 
Honolulu (Hawaii 
Youngstown (Ohio 
Fort Lauderdale (Fla. 
Shreveport (La. 
Richmond (Va. 


Fall River-New Bedford (Mass. 


Toledo (Ohio 
Tulsa (Okla.) 

Fort Worth (Tex. 
Nashville (Tenn.) 
Wilmington (Del. 
Harrisburg (Pa.) 
Fresno (Cal. 
Wilkes-Barre-Hazieton (Pa. 
Flint (Mich.) 
Trenton (N. J.) 
Akron (Ohio) 

El Paso (Tex.) 
Wichita (Kans.) 
Des Moines (lowa 
Grand Rapids (Mich. 


Browneville-Harlingen-McAllen 


(Tex.) 
Utica-Rome (N. Y. 
Charlotte (N. C.) 
West Palm Beach (Fia.) 
Canton (Ohio) 
Mobile (Ala.) 
Atlantic City (N. J.) 
Evansville (Ind.) 
Beaumont-Port Arthur (Tex.) 
Tucson (Ariz.) 
Salt Lake City (Utah) 
Austin (Tex.) 
Orlando (Fia.) 


Duluth-Superior (Minn.-Wise.). 


Greensboro-High Point (N. C.). 

Albuquerque (N. M 

Amarillo (Tex.) 

Savannah (Ga.) 

Brockton (Mass. 

Baton Rouge (La.) 
Chattanooga (Tenn. 


» SM, 1960. 


Estimates — 
add 000) Ra 


53,156 
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Jackson ( (Miss. ) 
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AREA and STATE 


South Bend (ind.).. 
Peoria (Iil.) 


Davenport-Rock Island-Moline 


(lowa-tll.) 
Scranton (Pa.) 
Reading (Pa.) 
bo ag (Cal.) 

(Pa.) 
Madison Wisc. 
Huntington-Ashiand 

(W. Va.-Ky. 
Lansing (Mich. 

Fort Wayne (Ind. 
Santa Barbara (Cal. 
Rockford (Hl.) 
Manchester (N. H. 
Spokane (Wash. 
Charleston (W. Va. 
Columbia (S. C. 
Tacoma (Wash. 
Portland (Me. 

Cedar Rapids (lowa 
Montgomery (Ala.) 
Winston-Salem (N. C. 
Springfield (Ill.) 

Las Vegas (Nev.) 
Bakersfield (Cal.) 
Little Rock-North Little Rock 


CRED... cccccccsvececccccce 


Bristol-Johnson City-Kingsport 


ere 


Lubbock (Tex.) 
Lancaster (Pa.) 
Knoxville (Tenn. 
Binghamton (N. Y. 
Newburgh (N. Y. 
—. (Ky.) 


pwd. "vic ) 

New Seay Conn. 

Ann Arbor (Mi 

Augusta (Ga... 

Newport News-Hampton (Va. 

Charleston (S. C.) 

Roanoke (Va.) 

Pensacola (Fla.) 

Johnstown (Pa.) 

Lakeland (Fla.) 

Hamilton-Middletown (Ohio 

Wheeling (W. Va. 

Corpus Christi (Tex. 

Columbus (Ga.) 

Daytona Beach (Fla. 

Macon (Ga.) 

Raleigh (N. C. 

Pittsfield (Mass.) 

Jamestown (N. Y. 

Poughkeepsie (N. Y. 

Modesto (Cal.) 

Kalamazoo (Mich. 

Altoona (Pa.) 

Ventura-Oxnard (Cal. 

Lincoin (Nebr.) 

Topeka (Kans.) 

Lorain-Elyria (Ohio 

Odessa (Tex.) 

Colorado or (Colo. 

Greenville (S. 

Springfield (Mo.) 

Laredo (Tex.) 

Vineland-Bridgeton (N. J. 

Wichita Falls (Tex. 

Green Bay (Wisc. 

Battle Creek (Mich. 

Tyler (Tex.) 

Reno (Nev.) 

Ogden (Utah.) 

Sioux City (lowa) 

Abilene (Tex.) 

Waterloo (lowa) 

Elmira (N. Y.) 

Fargo (N. D.) 

Lake Charles (La.) 

Sharon-Farrell-Sharpsville (Pa. 

Santa Rosa (Cal.) 

Steubenville-Weirton 
(Ohio-W. Va.). . 

Racine (Wisc.) 


Springfield (Ohio). 
Asheville (N. C.) 
Bangor (Me.) ; 
Anniston (Ala.)..... 
Galveston (Tex.). . 
Mansfield (Ohio) 
Fayetteville (N. C.) 
Monroe-West Monroe (La.) 
Champaign-Urbana (Ill. 
Billings (Mont.) 

Beloit- Janesville (Wisc.) 
Durham (N. C.) 


Code 
No. 


AREA and STATE 


seccerzss=e 
ws _ o 
SSssZ8Sse888 


—_— 
_ 


Sa8333328 


Seeseees 22832 


poet 
uo 


0s es 00 00 
N88 


“ii “i Mi “i 09 09 69 00 69 Go CO GO oo CO OO co GO CO CO 
B82 
888888 


17 
194 
245 
260 
218 
251 
287 


170 


BR Sa_8 pasos 


Bay City (Mich.)..... 
Benton Harbor-St. Joseph 
(Mich.) . 


Longview (Tex.)...... 

New Castle (Pa.)......... ; 

Tallahassee (Fla.)............. 

Eugene (Ore.) e 

Meridian (Miss.).. 

are (Va.) 

Snartanburg (S. C.) 

Waco (Tex.). .. 

Lewiston-Auburn (Me. 

Sarasota (Fla.) 

Kenosha (Wisc.) 

Gadsden (Ala.) 

Butte-Anaconda (Mont.) 

| afavette (Ind.) 

Riloxi-Gulfoort (Miss.) 

Grand Forks-East Grand Forks 
(N, D.-Minn.)........ 

Michigan City (Ind.)..........- 

Anderson (Ind.)............++- 

Sioux City (S. D.) : 

Must econ-Muskegon Heights | 
(Mich.) 

Florence-Sheffeld-Tuscumbia- 
Muscle Shoals (Ala.). . 

Rurtinaton (N. C.) 

Rocky Mount (N. C.).. 

Gastonia (N. C.) 

Rochester (Minn.) 

Elkhart (Ind.)... 

Pueblo (Colo.). . . 

Lafavette (La.).. 

Tuscaloosa (Ala.) 

Hagerstown (Md.) 

Roise (Idaho)... . 

Mason City (lowa) 

Lynchbura (Va.) 

Apvleton (Wisc.) 

Lebanon (Pa.). . . 

Midland (Tex.). 

Clarksburg (W. Va.) 

Alexandria (La.). 

Huntsville (Ala.) oe 

Fond du Lac (Wisc.) ee 

Oshkosh (Wisc.). ee 

Kankakee (Ill). . ae 

Muncie (ind.).. 

Lima (Ohio). . 

Great Falls ( Mont.) 

Manville (11.) , 

Parkersbura (W. Va.) 

Cumberland (Md.) 

Texarkana (Tex.-Ark.) 

Middletown (Conn.).... 

Cheyenne (Wvo.) 

Port Huron (Mich.) 

Marion (ind.)....... 

Fort Smith (Ark.) 

Salem (Ore.).... 

Richmond (ind.).. .. 

Wilmington (N. C.)... 

Joplin (Mo.)..... ‘ 


Owensboro (Ky.)... 
Parama City (Fla.). 

St. Cloud (Minn.). . 
Rarid City (S. D.).. 
Albany (Ga.).... 
Gainesville (Fla.) 
Bellingham (Wash.).... 
San Araelo (Tex.)...... 


> Greenville (Miss.).... 


Portsmouth (Ohio). . . 
Danville (Va.). . 
Auburn (N. Y.).. 
Temole (Tex.) 
Sandusky (Ohio) 
Ashtabula (Ohio) 
Galesburg (Ill.)... 
Newark (Ohio) 
Dubuque (lowa) 

Enid ee... 

Provo (Utah) . 
Pasco-Kennewick- Richland 


Sheboygan (Wisc.) vs 
Clinton ;lowa) . 
Bremerton (Wash.).. 
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SALES MANAGEMENT 


Spokane 
Rock, Ar 


Apparel Store Sales 
come easier in the 
GREENSBORO 


Metropolitan Market 


LEADS 28 LARGER and 179 other METROPOLITAN MARKETS! 


1959 1959 Per 
amilies Apparel Apparel Over 1954* Family 

Family 1/1/60 Metropolitan Sales Sales Gain Apparel 

Rank (C000) Market (000) Rank (000) Sales 

119 61.5 GREENSBORO, N. C. $20,828 93 $10,373 $339 

116 64.7 Baton Rouge, La. 19,964 98 4.165 309 GREENSBORO 
90 83.5 Chattanooga, Tenn. 19,635 99 712 235 

108 70.9 Albuquerque, N. M. 20,740 94 7,357 293 GREEN 
110 70.2 Brockton, Mass. 20,596 97 6,619 293 

104 72.2 South Bend, Ind. 19,445 101 1,195 269 THUMB 
88 85.9 Davenport-Rock Isld.-Moline, la.-Ill. 19,352 103 3,393 225 

105 71.1 Scranton, Pa. 19,257 104 90 271 OF THE 
83 91.3 Peoria, Ill. 19,397 102 3,406 212 

92 80.7 Reading, Pa. 19,167 105 478 239 


NEW SOUTH 


=] 3 


. and 19 other Larger Metropolitan Markets, including York, Lancaster, Johnstown and Erie, Pa.; Stockton and 
Bakersfield, Calif.; Charleston and Huntington-Ashland, W. Va.-Ky.; Lansing, Mich.; Ft. Wayne, Ind.; Rockford, Ill.; 
Spokane and Tacoma, Wash.; Bristol-Johnson City and Knoxville, Tenn.; Binghamton, N. Y.; Little Rock-North Little 
Rock, Ark.; Augusta, Ga.; and Corpus Christi, Texas. 


. + 2nd in the CAROLINAS’ METROPOLITAN MARKETS 20 


Sy 8 a 2 nha 

amilies Appare Appare ver os sid. 

a Se ee (co) Sele MARKETS 
101 73.9 Charlotte, N. C. $24,528 8] $ 7,267 $331 Y OF THE 
119 61.5 GREENSBORO, N. C. 20,828 93 10,373 339 Sv tf 
124 57.5- Columbia, S.C. 17,008 117 2,795 293 
139 49.6 Winston-Salem, N. C. 16,651 122 3,188 336 AND IN THE 
125 57.5 Charleston, S. C. 14,472 140 1,365 252 ~e ° 
170 41.0 Raleigh, N. C. 12,366 5 2,155 302 TOP 
127 56.8 Greenville, S. C. 10.426 164 183 184 
183 36.8 Asheville, N. C. 8.317 191 2,201 226 100 
209 30.7 Fayetteville, N. C. 8,001 196 939 261 OF THE 
216 29.9 Durham, N. C. 7,745 201 584 259 
165 42.7 Spartanburg, S. C. 7,362 210 1,164 172 
266 21.6 Burlington, N. C. 6,787 225 2,544 314 
224 28.1 Rocky Mount, N. C. 6,747 226 678 240 
193. 33.2 Gastonia, N. C. 6.737 227 1,847 203 
269 21.4 Wilmington, N. C. 5,344 260 — 303 250 


"U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1960. 


» + » $49,749,000 APPAREL SALES in Greensboro ABC Retail Trading Area! 
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Greensboro News and Kecord 


; . GREENSBORO, NORTH CAROLINA ® Represented Nationally by Jann & Kelley, Inc 


OVER 100,000 CIRCULATION— OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 9m, for FURN.. “HOUSE. -APPLIANCE STORE SALES, in Descending Order 


Code Eetirantes Group Code Code 
No AREA and STATE — 000) Rank ‘ AREA and STATE nk AREA and STATE aod oon) 
New York (N. a 


Les Pam da By Beach (Cal) y Muncie (Ind.).. 

Coseags (8. Lebanon (Pa.) 

Detroit (Mich. 

Philadelphia (Pa. : 

San Ay eh Cal.) 

Boston (Mass.) : 

Newark(N. J.) 

Washington (D. C 

Pittsburgh (Pa. 

Cleverand (Ohio 

St. Louis (Mo. 

Paterson-Clifton-Passaic (N. J.). 

Minneapolis-St. Paul (Minn. 

Baltimore (Md. 

San Diego (Cal. 

Milwaukee (Wisc. 

Houston (Tex. 

Miami (Fla. 

Buffalo (N. Y. 

Seattle (Wash. 

Cincinnati (Ohio 

Dallas (Tex. 

Denver (Colo.) 

Kansas City (Mo. 

Tampa-St. Petersburg (Fla. 

New Orleans (La. 

San Bernardino-Riverside- 
Ontario (Cal.) 

New Haven-Waterbury- 
Meriden (Cenn.) 

Sacramento (Cal.) 

Indianapolis (Ind.) 

San Jose (Cal.) 

Hartford-New Britain (Conn.) 

Atlanta (Ga.) 

Phoenix (Ariz. 

Portiand (Ore.) 

Bridgeport- -Stamford-Norwalk 
(Conn.) 

Dayton (Ohio) 

Columbus Ohio 

Albany- -Schenectady-Troy 
(N. Y.) 

Louisville Wr 

Providence 1.) 


BuEEEE 
S888 


Baton Rouge (La.) . Satine 
ee Little Rock Sandusky (Ohi). 
Knoxville (Tenn.) 15487 —o ick- anne 
Charleston (W. Va.). 
Huntington-Ashland 
(W. Va.-Ky.) 
Hamiton-Middetown (Ohio) 
reensboro-High Point (N. C.). 
on Seene iy Lake Chariee (ba: 
a : Lafayette (ind.)... 
Elmira (N. Y.). .. 
Champaign-Urbana (IIl.) 
Longview (Tex.)...... 
Sioux Falls (S. D.) 
Portsmouth (Ohio) 
Evansville (ind.) veseee 198,380 — Aan 
Saginaw (Mich.) ; pada ia). 


annblly Pa.) ‘ Grand Forks-East C Grand Forks- 


(Minn. (N. D.-Minn.). . 
ones upeior Neen Wise.) ' Zanesville (Ohio)... 


Seotenalé (lit) LY Blow Clultport | (Miss) 
Springfield (W.)........ - 228 Gastonia (N.C). . 
Ann Arbor (Mich.)... .. Pu So jesaeh (Me) 
Johnstown (Pa.) o a 968 few Cant me serena 
Atlantic City (N. J.).... aS Emhert tind.) 

Monroe-West Monroe (La.) 
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McAllen (Tex.) 

— (Miss.) 

G ill Keay Dubuque (lowa) 
—s e ( ee ie: ot 

Cedar Rapids (lowa)........... 58 Gadsden (Ala.).. 


Joplin (Mo.).. 
seeraee). : Wilmington (N. C.). 


Jersey City (N. J.) . i 6 Amarillo (Tex.) stat bd: Hutchinson (Kans.) 
. Dl 11 ees 
Birmingham (Ala) Racine (Wisc.).... Talahassee (Fa) 
aie r+ Reanoke (Va.) pagstetesste: be Smith (Ark wanse 
New Brunswick-Perth Amboy : } am agg ag erases 
e. & ae Columbia (8. C.) me 
New eosin tare (Conn.)... 
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Rochester (N. Y.) 

Oklahoma City (Okla. 
Omaha (Nebr.) 
Norfolk-Portsmouth (Va.) 
Gary-Hammond-East Chicago 


(ind.) 
Springfield-Holyoke (Mass. 
Toledo (Ohio) 

Fort Lauderdale (Fla.) 
Worcester (Mass.) 
Jacksonville (Fla.) 
Youngstown (Ohio) 
Memphis (Tenn.) 
Antonio (Tex.) 
Syracuse (N. Y.) 
imington (Del.) 
Fort Worth (Tex.) 
Salt Lake City (Utah) 


Pak 
Maron (Ohi 


(Ga.).. ; ot f 0 
Colorado Springs (Cole. ‘* oo ay 


~~ BOF (Va.) . 


3838 


Augusta (Ga.) ; ; 
ce-Shefield-Tuscumbia- 

rvcaten (Mase)” ee aE Muscle Shoals (Ala.)..... 

Raleigh (N. C.) Re 286 Cum id.) 

Battle Creek ( Mich. ) Bs Panama City Fa. Ds. 

Lexington (Ky. eae Albany (Ga. 

7 (Ca =. weet Wausau (Wisc.) .. 


Waco (Tex.).......-.-...- 
ace Eh a (Ohio) 
Steubenville-Weirton 
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Gainesville (Fla.)............. 
Texarkana (Tex.-Ark.)......... 
Galesburg (Ill.)............... 
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Furn.-House.-Radio Sales 
come easier in the 
GREENSBORO 


Metropolitan Market 


LEADS {1 LARGER and 179 other METROPOLITAN MARKETS! 


1959 Furn.-House 1959 


Families Furn.-House Radio Store Over 1954* Per Family 

= he wa nm (000) ay 

119 61.5 GREENSBORO, N. C. $14,599 110 $2,664 $237 GREENSBORO 
115 65.9 Augusta, Ga. 10,179 ~—s-: 153 2,553 220 

88 85.9 Duluth-Superior, Minn.-Wis. 12,991 123 — 869 1 GREEN 

(06 71.1 FH Wayne, Ind. 14.470 111 1,790 203 

12 68.9 Erie, Pa. 13.605 117 248 197 THUMB 

114 66.6 Evansville, Ind. 13,390 I19 806 201 

05 71.1 Scranton, Pa. 13,295 122 —1,178 187 OFTHE 

98 76.2 Johnstown, Pa. 12,876 128 3,593 169 

17 62.1 Binghamton, N. Y. 12,683 130 2,049 204 NEW SOUTH 
13 66.6 Corpus Christi, Tex. 12,349 134 3,005 185 


and 2 other Larger Metropolitan Markets including Brownsville-Harlingen, McAllen, Texas and Brockton, Mass. 


...» 2nd in the CAROLINAS’ METROPOLITAN MARKETS 20 


hes. RETAIL 
1959 House. 1959 a Per 

Family Wie Metropolitan Redio Seles Selec ~— Retell M A R K E T 5 
Rank (000) Market (000) Rank (000) Sales 0 F TH E 
101 73.9 Charlotte, N. C. $18,515 95 $6,909 $250 
119 61.5 GREENSBORO, N. C. 14,599 110 2,664 237 South 
139 49.6 Winston-Salem, N. C. 14,411 112 5,168 291 
125 57.5 Charleston, S. C. 12,445 133 1,314 216 ....AND IN THE 
127 56.8 Greenville, S. C. 12,018 138 689 212 
[4 575 Columbia. S.C. 10,993 «147 3,678 189 TOP 
209 30.7 Fayetteville, N. C. 9,989 154 4,080 325 100 
170 41.0 Raleigh, N. C. 9,816 156 2,481 239 
183 36.8 Asheville, N. C. 7,825 187 2,204 213 OF THE 
216 29.9 Durham, N. C. 6,825 aS 228 ‘ 
165 42.7 Spartanburg, S. C. 6,727 205 131 158 Nation 
193 33.2 Gastonia, N. C. 5,866 227 1,108 177 
266 21.6 Burlington, N. C. 5,559 236 1,216 257 
269 21.4 Wilmington, N. C. 5.346 242 —1,610 250 
224 28.1 Rocky Mount, N. C. 3,402 2 6 = 121 


‘U.S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1960. 
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. » » $40,275,000 FURNITURE SALES in Greensboro ABC Retail Trading Area! 


| greensboro News and R ccord 


ENSBORO, NORTH CAROLINA ® Represented ationally by Jann & Kelle Inc. 


OVER 100,000 CIRCULATION — OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1959, for htesdilacteatecsinhte tartans & STORE ieatersoad in w Descending: Order 


Code Estimates Group Code r 
No. AREA and STATE add 000) Rank No. AREA and STATE Emus a 


Los Angeles-Long Beach (Cal.)..1, 
New York (N. Y. j 
Chicago (ttl 

Detroit (Mich. 

Philadelphia (Pa. 

San Francisco-Oakland ( Cal.) 
Boston ‘Mass. 


Stimate: 
AREA and STATE fadd 000) 


Bristol-Johnson reeiermanee ; 
: ‘Reno | 
(Va.-Tenn.) > ; . Huntsville (Ala.) 


Trenton (N. J.) 
Amarillo (Tex.) 
Wilkes-Barre-Hazleton (Pa.) 


—— (Cal.) : 
venport- -Rock Island- 
Washington (D. C. Moline (lowa-ill.). . 
Pittsburgh (Pa. A Lubbock (Tex.) 

St. Louis (Mo. : Greensboro-High Point (N. C.). 
Cleveland (Ohio) < Lakeland (Fla.) 
Minneapolis-St. Paul (Minn. 509 South Bend (ind.) é 
Newark (N. J. ° Huntington-Ashland 

Dallas (Tex.) ; (W. Va.-Ky.) 

Houston (Tex.) . Jackson (Miss.) ‘ 
aay . Charleston (W. Va.). 

4 ° 0 

ee Y, >orpus hay ah (Tex.) 

Kansas City (Mo. 
Denver (Colo. ) 
Milwaukee (Wisc. 

San Diego (Cal. 
Atlanta (Ga. 
Seattie (Wash 
Paterson-Clifton-Passaic (N. J.) 
Cincinnati (Ohio 
Tampa-St. Petersburg (Fla.) 
Portland (Ore. 
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Duluth-Superior (Minn.-Wise.).. 

Brownsville-Harlingen-McAllen 
(Tex.)... 

Binghamton (N. Y.) 

Boise (Idaho) 

Madison (Wisc.). . 

Pon seer (Pa.) 

: ford (1i.) 

Phoenix (Ariz.) 

Indianapolis (ind. Portlend (me. vet - 

Columbus (Ohio) wport 5 

San Bernardino-Riverside- = b - oCceeen (Wa). } 
Ontario (Cal.) Nohane Fede (1 : 

. Wichita Falls (Tex. ) 

wa ( f Ventura-Oxnard (Cal.). 

ee ome oe eve oy 

San Antonio (Tex.) seas deren (hal ) 

Hartford-New os Conn. Austin (Tex.) 

New Orleans | Greenville (S. C.). .. 

— oa ——— (Ohio). . 

San Jose (Cal.) Modeste (eal). REE a) 

Albom. Genenectady- Troy Winston-Salem (N.C.)..... ss 


(N. ° 9% M. : Cheyenne (Wyo.)...........-. 
Now Haven. Waterbury =a ). 4 pee 40, 882 Florence-Shefiid-Tuscumbia- 
aa -Stamford-Norwalk 


bamily 


Rank 
19 
115 
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Biloxi-Gulfport (Miss... 
Ashtabula (Ohi an 88 
Bay City (Mich.)............-. 
Lewiston-Auburn (Me.) ices d 104 
Prove (Utah). x 
Pasco-Kennewick-Richland 99 
= I 
|3 
12 
84 
17 
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Panama pad ee 


- 133,033 ) 
providence (Fi i) : ; EROS ’ Newark (Ohio). . 
Sacramento (Cal.) : 46 Montgomery (Ala.)........-... ‘ Grand Forks-East Grand Forks 


Birmingham (Ala.) 


: 2¥ - 130,389 7 
yracuse ( ) y ¢ 
Jacksonville a.) oom Harbor-St. comet 


Akron (Ohio) Ann Arbor (Mi 


Citanense, Bay (OW. Namitiee: Middletown (Ohta). 
Flint (Mich.) A G ; 
Youngstown (Ohio) 

Tulsa ( 

a Brunewick-Perth Amboy 


Middletown a) 


Midland (Tex.) 
Oshkosh (Wisc.). ... 
Hutchinson — ). 
Tuscaloosa (Ala. 
Zanesville (Ohio) 


seseseess 
ait ists is 4 


Fort ‘essere (Fla.) 
Richmond (Va.) 
Worcester (Mass. 

Dee tant Chicago 


8 


x. toa) Tallahassee (Fla.) 
Abilene (Tex.) Butte-Anaconda 
Daytona Beach Fla.) Eddins Anniston (Ala.) 
Yakima (Wash). ny) Ok elena 
may Mason City (lowa) 
Lake ——e (La.).. seees Marion (ind.) 
ar Fe Lafayette (Ind,)........----.-- 


Galesburg (Iil.) 
Gainesville (Fla.) 


Ora oe eeivel bieee 
Springfield: Hel Y e (Mass. 


Aieneewn-Bets jehem-Easion 
(Pa.) 
Nashville (Tenn.) 
Grand Rapids (Mich.) 
Harrisburg (Pa.) 
Wiimi (Del.) 
Jersey City (N. J.) 
Lansing (Mich.) 
Albuq’ (N. M.) 
El Paso (Tex.) 
Des Moines (lowa) 


Parkersburg (W. Va.) 
Petersburg-Honewel (Va.)..... 
Owensboro (Ky. 

Meridian Mie) 


- 


Sioux City (lowa 
Sharon-F. ire Sharpsvi (Pa.). 


8832283332 


Albany (Ga.) 
St. Cloud owe) 
Rock 
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SALES MANAGEMENT 


Automotive Store Sales 
come easier in the 
GREENSBORO 


Metropolitan Market 


LEADS {4 LARGER and 178 other METROPOLITAN MARKETS! 


Families palate Automoti 12) 1984" Fam 
Bifamily 1/1/60 Metropolitan Sales Sales “Gain pe 
Rank (000) Market (000) Rank (000) Sales 
119 61.5 GREENSBORO, N. C. $54,378 108 $14,981 $884 GREENSBORO 
115 65.9 Augusta, Ga. 38,867 145 — 209 590 
88 85.9 Duluth-Superior, Minn.-Wis. 49,025 118 527s 571 GREEN 
(04 72.2 South Bend, Ind. 52,988 110 5,877 734 
99 75.1 Huntington-Ashland, W.Va.Ky. 52.937 Ill 12.91 705 THUMB 
1! 69.5 Charleston, W. Va. 52,525 113 3,444 756 
13 66.6 Corpus Christi, Tex. 50,989 114 6,760 766 OF THE 
7 a ee a eee 49710 lt16 — 1,011 721 
, rownsville-Hrig.-McAllen, Tex. 48 658 119 11,921 54 
17 62.1 Binghamton, N. Y. 48,623 120 9,479 783 N EW so UTH 
Deh gr ata Metropolitan Markets, including Johnstown and Scranton, Pa.; Rockford, Ill.; Brockton, Mass. 
eh ee A A A | SS IN THE TOP 


..» 2nd in the CAROLINAS’ METROPOLITAN MARKETS ~ 20 


ee ee ee ee ee ee es 
1959 1959 Per RETAIL 
Family nae Metropolitan a — = ah M A 7 K E T S 
Rank (000) Market (000) Rank (000) Sales 
101 73.9 Charlotte, N. C. $69,784 83 $25,994 $945 OF THE 
119 61.5 GREENSBORO, N. C. 54,378 108 14,981 884 South 
124 57.5 Columbia, S. C. 50,639 115 10,515 872 
127 56.8 Greenville, S. C. 41,882 135 8,538 737 
139 49.6 Winston-Salem, N. C. 41,123 139 13,779 829 .. +. AND IN THE 
170 41.0 Raleigh, N. C. 39,816 142 10,138 971 TOP 
125 57.5 Charleston, S. C. 31,640 170 5,417 550 
209 30.7 Fayetteville, N. C. 30,42 I 176 8494 991 100 
165 42.7 Spartanburg, S. C. 27,624 189 6,135 647 OF THE 
183 36.8 Asheville, N. C. 25,695 194 9,157 725 
193. 33.2 Gastonia, N. C. 21,332 222 4,829 643 7 
216 29.9 Durham, N. C. 20,594 227 1,277 689 
266 21.6 Burlington, N. C. 19,345 236 6,644 896 
269 21.4 Wilmington, N. C. 14,568 284 2,830 681 
224 28.1 Rocky Mount, N. C. 14,209 286 — 232 506 


'U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1960. 


. » » $146,433,000 AUTOMOTIVE SALES in Greensboro ABC Retail Trading Area! 


Greensboro News and R ccord 


GREENSBORO; NORTH CAROLII 


3tional y by Jann & Ke ey 


OVER 100,000 CIRCULATION — OVER 400,000 READERS 


Code 
No 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 


AREA and STATE 


Los Angeles-Long Beach (Cal. 

New York (N. Y 

Chicago (til 

Detroit (Mich 

San Francisco-Oakland (Cal. 

Philadelphia (Pa 

Boston ‘Mass 

St. Louis (Mo. 

Washington (D. C 

Pittsburgh (Pa. 

Cleveland Ohio 

Minneapolis-St. Paul (Minn. 

Newark (N. J. 

Houston (Tex. 

Baltimore (Md. 

Dallas (Tex.) 

Seattle (Wash. 

San Bernardino-Riverside- 
Ontario (Cal. 

Buffalo (N. Y.) 


Paterson-Clifton-Passaic (N. J.). 


Milwaukee (Wisc. 

Atlanta (Ga.) 

Kansas City (Mo. 

San Diego (Cal. 

Miami (Fla. 

Denver (Colo. 

Cincinnati (Ohio 

Portiand (Ore. 

Tampa-St. Petersburg (Fla. 
Dayton (Ohio 

San Jose (Cal. 

Phoenix (Ariz. 

Indianapolis (Ind. 

Columbus (Ohio 

Louisville (Ky.) 
Hartford-New Britain (Conn. 
Gary-Hammond-East Chicago 


(ind.) 
Bridgeport-Stamford-Norwalk 


New Orleans (La.) 

Sacramento (Cal.) 

New Haven-Waterbury- 
Meriden (Conn. 

Memphis (Tenn. 

Providence (R. |. 

Akron (Ohio 

Albany-Schenectady-Troy 
{ . Y. 

San Antonio (Tex. 

Birmingham (Ala. 

Toledo (Ohio) 

Youngstown (Ohio) 

Oklahoma City (Okla.) 

— Brunswick-Perth Amboy 
(N. J.) 

Worcester (Mass.). . 

Bakersfield (Cal. 

Tulsa (Okla.) 

Omaha (Nebr.) 

Fresno (Cal.) 

Richmond (Va.) 


Nashville (Tenn. 
Syracuse (N. Y.) 
Rochester (N. Y.) 
Salt Lake City (Utah) 
Grand Rapids (Mich. 
jacksonville (Fla.) 
Flint (Mich.) 

Jersey City (N. J.) 
Soringfield-Holyoke (Mass.) 
Wichita (Kans.) 
Wilmington (Del. -) 


(Pa.) 
Norfolk-Portsmouth (Va.) 
Honolulu (Hawaii) 

Fort Lauderdale (Fia.) 
Knoxville (Tenn.) 


Easton 


Des Moines (lowa) 
Beaumont-Port Arthur (Tex.) 
(Pa.) 


Davenport- “Rock Istand-Moline 
(towa-til.) 

Tacoma (Wash 

Fall River-New Bedford | Mass 

Duluth-Superior (Minn.-Wisc. 

Shreveport (La. 

Stockton (Cal. 

West Paim YC (Fla.) 

Utica-Rome (N 

Bristol- Johnson Chay: Kingsport 
(Va.-Tenn.) 

Spokane (Wash. 

Mobile (Ala.) 

Baton Rouge 


Estimates 
add 000 
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oan 
Rank 


Seneagewn— 


Code 


1959, for GASOLING SERVICE il ‘SALES, 


in Descending Order 


AREA and STATE 
Little Rock-North Little Rock 
(Ark 


Fort Wayne (ind. 
Greensboro-High Point (N. C. 
Santa Barbara (Cal.) 
Columbia (S. C.) 

South Bend (ind. 

Trenton (N. J.) 

Lancaster (Pa. 
Wilkes-Barre-Hazieton (Pa.) 
Charleston (W. Va. 

Lakeland (Fia.) 


Rockford ( HL.) 

Brownsville-Harlingen-McAllen 
(Tex.) 

Lorain-Elyria (Ohio 

Johnstown (Pa.) 

Huntington-Ashland 

Va.-Ky. 

Austin (Tex.) 

Amarillo (Tex.) 

Springfield (11.) 

Greenville (S. C.) 

Evansville (ind.) 

Corpus Christi (Tex. 

El Paso (Tex.) 

York, Pa. 

Hamilton-Middletown (Ohio) 

Newport News-Hampton (Va.) 

Madison (Wisc.) 

Lubbeck (Tex.) 

Benton Harbor-St. Joseph 
(Mich.) 

Kalamazoo (Mich. 

Boise (idaho) 

Ann Arbor (Mich. 

Brockton (Mass. 

Ventura-Oxnard (Cal. 

Eugene (Ore.) 

Augusta (Ga.) 

Reading (Pa.) 

Battle Creek (Mich.) 

Jackson (Miss. 

Raleigh (N. C.) 

Macon (Ga.) 

Saginaw (Mich. 

Modesto (Cal. 

Topeka (Kans.) 

Savannah (Ga.) 

Binghamton (N. Y.).... 

Cedar Rapids (lowa)...... 

Portland (Me.) : ‘ 

Winston-Salem (N. C.).. 

Columbus (Ga.).... 

Wheeling (W. Va.) 

Colorado Springs wore) >. 

Pensacola (Fla.).... 

Lincotn (Nebr.) 

Roanoke (Va.)..... 

Charleston (S. C.) 

Yakima (Wash. ) 

Jamestown (N. Y.) 

Reno (Nev.). . 

Daytona Beach (Fla. 

Atlantic City (N. J.) 

Manchester (N. H.) 

Santa Rosa (Cal.) 

Montgom 

Musk’ 
(Mi 

Seranten | (Pa.)..... 

Springfierd (Mo.) 

Asheville (N. C.) 

Steubenville-Weirton 
(Ohio-W. Va.).... 

Newburgh (N. ¥) 

Gatveston (Tex.) 

Waco (Tex.)........... 

Salem (Ore.) ae 

Michigan City (ind). 

Jackson (Mich.) . 

Lake Charles (La.) 

Wichita Falls (Tex.) 

Joplin (Mo.) 

Odessa (Tex.) 

Decatur (tll.) 

a (N. Y.) 
New London-Norwich (Conn.) 

Racine (Wisc. 

Fayetteville (N. C.) 

Lexington (Ky.) 

Springfield (Ohio) 

Waterloo (lowa) 

Champaign-Urbana (lil.) 


Terre Haute (Ind. 

Elkhart (ind.) 
Beloit-Janesville (Wisc.) 
Sharon-F — (Pa.). 


Sioux Falls (S.D.).... 
Sioux City (lowa) 


r uskegon —- 


geen sy 
dd 000 k 


Code 
No. 


Cobreeh (Wes.) ... . 2. rcece 

Ashtabula (Ohio). ............ 

Green Bay (Wisc.) 

Gastonia (N. C.) 

Eau Claire (Wisc.). . . 

Lafayette (Ind.) ipiaanttre 

Port Huron (Mich.).... 

Bay City (Mich.)........ 

Ogden (Utah) 

Lima (Ohio) 

Petersburg-Hopewell | Va.) 

Tallahassee (Fla.)...... 

Durham (N. C.) 

Texarkana (Tex.-Ark.) 

Monroe-West ee (La.). 

Pueblo (Colo.) ail 

Alexandria (La.). . ; 

New Castle (Pa.)..... 

Portsmouth (Ohio) 

Williamsport (Pa.).......... 

Temple (Tex.).. . 

Sarasota (Fla.) 

Biloxi-Gulfport (Miss.) 

Cheyenne (Wyo.) 

Pasco-Kennewick- -Richland 
(Wash.) 

Great Fails (Mont.) 

Midiand (Tex.) 

Sheboygan Som ). 

Tuscaloosa (Ala 

Vineland aridgeten (N. J.)..... 

Newark (Ohio) 

Appleton (Wisc.) 

Grand oo. potcnate Forks 
(N. D.-Minn. ar 

Kenosha (Wise. Re oak 

Lebanon (Pa.) 

Dubuque (lowa) 

Longview (Tex.) 

Middletown (Conn. 

Marion (ind.).. 

Rapid City (S. D.) 

Kankakee (Ill.). . 

La Crosse (Wisc.)... 

Wilmington (N. C.).. 

St. Joseph (Mo.) 

Rocky Mount (N. C.). 

Panama City (Fla.). 

St. Cloud (Minn.). 

Richmond (ind.) 

Tyler (Tex.) 

Anniston ( (Ala.) 

Fargo (N. D.) 

Hagerstown (Md.)............ 

Fort Smith (Ark.) 

Huntsville (Ala.)...........-.. 

Burlington (N. C.) 

Watertown (N. Y.).......-.... 

Gadsden (Ala.) 

Zanesville (Ohio 

Hutchinson (Kans.)........... 

Sandusky — ef 


Bellingham (Wash.). peheseouas 
Gainesville (Fla.) 


Casper (Wyo 0.).. 

Lewiston-Auburn (Me 8.) 

Albany (Ga.) ; 

Rochester (Minn. ) 

Burlington (Vt.) 

Florence-Sheffield- Tuscumbia- 
Muscle Shoals (Ala.) 

Fond du Lac (Wisc.) 

Meridian (Miss.) 

Mason City (lowa) 

Parkersburg (W. Va.) 

Butte-Anaconda (Mont.)....... 

Bremerton (Wash.)............ 


Clinton (lowa) 
Kokomo (ind.) kas 
Clarksburg (W. Va.).. 
Galesburg (Ill.)....... 
Wausau (Wisc.) 
Greenville (Miss.)..... 


oS ee 

janitowoc-Two Rivers (Wise.).. 
Owensboro (Ky.).............. 
Laredo (Tex.).... “ were 
Auburn (N. Y.).. 
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© SM, 1960. 


790 


SALES MANAGEMENT 


Christi ¢ 


Gasoline Sales 
come easier in the 
GREENSBORO 


Metropolitan Market 


LEADS 18 LARGER and (82 other METROPOLITAN MARKETS! 


1959 


Families Gasoline 
Family 1/1/60 Metropolitan Sales 
Rank (000) Market (000) 
119 61.5 GREENSBORO, N. C. $22,294 
104 72.2 South Bend, Ind. 21,346 
» (02 73.5 Trenton, N. J. 21,335 
1 97 76.7 Lancaster, Pa. 21,095 
% 73 102.7 Wilkes-Barre-Hazleton, Pa. 21,077 
B ii! 69.5 Charleston, W. Va. 20,977 
112 68.9 Erie, Pa. 19,863 
118 62.0 Rockford, Ill. 19,732 


84 89.8 Brownsville-Hrlg.-McAllen, Tex. 19,097 
98 76.2 Johnstown, Pa. 18,794 


.and 9 other Larger Metropolitan Markets, including Huntington-Ashland, 
iB Christi and El Paso, Texas; York and Reading, Pa.; Brockton, Mass.; Augusta, Ga.; and Binghamton, N. Y. 


Gasoline 


Sales 
Rank 


100 
103 
104 
105 
106 
107 
110 
11 

112 
114 


W. Va. 


Ky.; 


1959 
Over 1954* 
Gain 
(000) 


$7,101 
§,012 
2,586 
5,335 
5,329 
6,003 
5,615 
7,515 
6,853 
3,594 


Evansville, Ind.: 


Corpus 


.. + 2nd in the CAROLINAS’ METROPOLITAN MARKETS 


Family 
Rank 


101 
119 
124 
127 
170 
139 
125 
183 
209 
165 
193 
216 
269 
224 
266 


1959 


Families Gasoline 
1/1/60 Metropolitan Sales 
(000) Market (000) 
73.9 Charlotte, N. C. $28,608 
61.5 GREENSBORO, N. C. 22,294 
57.5 Columbia, S. C. 21,430 
56.8 Greenville, S. C. 18,254 
41.0 Raleigh, N. C. 16,020 
49.6 Winston-Salem, N. C. 15,190 
57.5 Charleston, S. C. 14,176 
36.8 Asheville, N. C. 13,272 
30.7 Fayetteville, N. C. 11,713 
42.7 Spartanburg, S. C. 11,102 
33.2 Gastonia, N. C. 9,379 
29.9 Durham, N. C. 8,717 
21.4 Wilmington, N. C. 7,520 
28.1 Rocky Mount, N. C. 7,268 
21.6 Burlington, N. C. 6,993 


Gasoline 


251 
261 


1959 
Over 1954* 
Gain. 
(000) 


$8,426 
7,101 
5,038 
4,557 
5,221 
5,436 
3,300 
4,525 
3,647 
2,293 
3,330 
1,413 
2,831 
| 484 
1,590 


‘U. S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1960. 
ee ee ee Oe Oe 


. « » $64,273,000 GASOLINE SALES in Greensboro ABC Retail Trading Area! 


Per 
Hsld. 
Retail 
Sales 


$387 
363 
369 
321 


GREENSBORO 


IN THE TOP 
20 

RETAIL 
MARKETS 
OF THE 
South 
AND IN THE 
TOP 

100 

OF THE 


greensboro News and Record 


ORO, NORTH CAROI 


OVER 100,000 CIRCULATION — 5 400, 000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


Estimates 


le de 
AREA and STATE add 000) Rank . AREA and STATE le AREA and STATE add 000) 
Elkhart (Ind.).... 


New York (N. Y 


Los Angeles-Long Beach (Cal.).. 


Chic (i. 
Detroit (Mich. 
Philadelphia (Pa. 
Boston (Mass.) 
Washington (D. C 


West Palm Beach (Fla. 
Rockford (Hl.) 

Stockton (Cal.) 

Fort Wayne (ind.) 
Greensboro-High Point (N. C. 
Evansville (ind. 

Little Rock-North Little Rock 


Muncie (ind.). .. . 
Bay City (Mich.). 
Sarasota (Fia.). 
Rochester (Minn.) 
Bremerton (Wash.) 
Marion (ind.) 


San Francisco-Oakiand (Cal i 
Green Bay (Wisc. 
ae (Pa.) (N.J. é Decatur (Ill.) 
veland (Ohio) d Ka .) é Billings (Mont.) 
St. Louis (Mo.) ‘ 3 Watertown (N. Y. 


Senenewn- 


$3 
= 


Baltimore (Md.) 

Kansas City (Mo. 
Minneapolis-St. Pau! (Minn. 
Miami (Fla.) 


Austin (Tex.) 

Erie (Pa.) 

Santa Barbara (Cal. 
Wilkes-Barre-Hazieton (Pa. 


Altoona (Pa.) 
Port Huron (Mich. 
Abilene (Tex.) 


S2338e 


Mansfield (Ohio) 

Pueblo (Colo.) 

Provo (Utah) 

Bloomington (Ill.).... 

Sharon-Farrell-Sharpsville (Pa.). 

Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala.) . 

Clarksburg (W. Va.) 

Beloit-Janesville (Wisc.) 

Biloxi-Gulfport (Miss. 

Tyler (Tex. 4 

Wilmington (N. C.) 

Middletown (Conn.) 

Lima (Ohio) 


ee TS 


—_—— 


Newark (N. J.) A Jackson (Miss.) 

Houston (Tex.) ; Brownsville-Harlingen-McAllen 
Buffalo (N. Y.) , (Tex.) 

Dallas (Tex.). . ‘ Ann Arbor (Mich.) 

Denver (Colo.) : Saginaw (Mich.) 

Seattie (Wash.) , Brockton (Mass.) 

Milwaukee (Wisc. ° Lakeland (Fla.) 

Indianapolis (ind. § Springfield (Mo.) 

Cincinnati (Ohio ‘ Huntington-Ashland 

San Diego (Cal. ° 

Atlanta (Ga. ‘ 

Paterson-Clifton-Passaic (N. J.) : Atlantic City (N. J.) 

New Orleans (La. , Bristol- Johnson City-Kingsport 


Oo 


8 
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Louisville (Ky.) 

Tampa-St. Petersburg (Fla. 

Phoenix (Ariz.) 

Hartford-New Britain (Conn. 

Columbus (Ohio) 

Providence (R. I.) 

San Bernardino-Riverside- 
Oniarlo (Cal.) 

Portland (Ore. 

New Britain-Stamford-Norwalk 
(Conn.) 

San Jose (Cal. 

Fort Worth (Tex. 

New Haven-Waterbury- 
Meriden (Conn.) 

Dayton (Ohio) 

Sacramento (Cal.) 

Memphis (Tenn.) 

Rochester (N. Y.) 

Toledo (Ohio) 

Albany-Schenectady- Troy 
(N. Y.) ; 

Richmond (Va.) 

Springfield-Holyoke (Mass.) 

Birmingham (Ala.) 

Salt Lake City (Utah) 

Gary-Hammond-East Chicago 
(Ind.) 

Oklahoma City (Okla.) 

Syracuse (N. Y.) 
orcester (Mass.) 

San Antonio (Tex.) 

Akron (Ohio) 

Grand Rapids (Mich. 

Norfolk-Portsmouth (Va. 

Omaha (Nebr.) 

Jacksonville (Fla. 

Youngstown (Ohio) 

Flint (Mich.) 

Tulsa (Okla.) 

Fresno (Cal.) 

Jersey City (N. J.) 

New Brunswick-Perth Amboy 


(Va.-Tenn.) 
Corpus Christi (Tex.) 
Boise (Idaho) 
Greenville (S. C.) 
Las Vegas (Nev. 
Pensacola (Fla.) 


Binghamton (N. Y.) 

Newport News-Hampton | Va. 

Hamilton-Middletown (Ohio 

Scranton (Pa.) 

Winston-Salem (N. C. 

Lubbock (Tex.) 

Columbia (S. C.) 

Ventura-Oxnard (Cal. 

Benton Harbor-St. Joseph 
(Mich.) 

Roanoke (Va.) 

Galveston (Tex.) 

Charleston (S. C.) 

Muskegon-Muskegon Heights 
(Mich.). . . 

Gastonia (N. C. 

Reading (Pa.) ... 

Wichita Falls (Tex. 

Rortland (Me. 

Savannah (Ga.) 

Newburgh (N. Y.) 

Daytona Beach (Fla. 

Colorado Springs (Colo. 

Lexington (Ky.) 

Battle Creek (Mich. 

Lancaster (Pa.) 

Montgomery (Ala.) 

Cedar Rapids (lowa 

New London-Norwich (Conn. 

Lincoln (Nebr.) 

Lorain-Elyria (Ohio 

Jackson (Mich. 

Eugene (Ore.) 

Raleigh (N. C.) 

Sioux Falls (S. D. 

Topeka (Kans. 
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Kenosha (Wisc.) 
Fargo (N. D.).. 
Kankakee (IIl.) 
Longview (Tex.) i 
Fayetteville (N. C.) 
Monroe-West Monroe (La. 
Michigan City (ind.) 
Great Falls (Mont.) 
Huntsville (Ala.).... 
New Castle (Pa.) 
Oshkosh (Wisc.) : 
Petersburg-Hopewell (Va. 
Bangor (Me.)..... 
Tuscaloosa (Ala.) 
Bellingham (Wash.). . 
Rapid City (S. D.) 
Casper (Wyo.). . 
Enid (Okla.) 
Sandusky (Ohio) 
Hagerstown (Md.). . . 
Cumberland (Md.) 
Texarkana (Tex.-Ark. 
Williamsport (Pa.).. 
Dubuque (lowa) 
Burlington (N. C.) 
Fond du Lac (Wisc. 
Eau Claire (Wisc.) 
Parkersburg (W. Va.) 
Kokomo (Ind.) 
Vineland-Bridgeton (N. J) 
Gadsden (Ala.) 
Quincy (Il.) 

St. Cloud (Minn.) 
Alexandria (La. 
Appleton (Wisc.) 
Cheyenne (Wyo.) 
Ashtabula (Ohio) 
Anniston (Ala.) 

Fort Smith (Ark. 
Zanesville (Ohio 
Portsmouth (Ohio 
Elmira (N. Y.) 
Lafayette (La.) 

San Angelo (Tex.) 
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(N, J. . 
Fort Laiderdale (Fla. Y A ) 
Wichita (Kans.) 94 Mason (Ga) 
Allentown-Bethiehem-Easton St. Joseph (Mo.) 

(Pa.) Asheville (N. C. 
Nashville (Tenn. , 399 posed ae. 
Wilmington (Del. ‘ Johnstown (Pa. 
Tucson (Ariz.) ‘ Yakima (Wash. 
Honolulu (Hawaii) I Waco (Tex. 
Des Moines (lowa) : Poughkeepsie (N. Y. 
Orlando (Fla. : y Terre Haute (ind. 
Harrisburg (Pa.) * Wheeling (W. Va. 
Fall River-New Bedfora Mass. 3 Manchester (N. H. 
Canton (Ohio) Lafayette (Ind. 
Charlotte (N. C.) Salem (Ore. 
Knoxville (Tenn.) Ogden (Utah 
Sioux City (lowa 
Racine (Wisc. 
Jamestown (N. Y. 
York (Pa 


Gainesville (Fla. 
Galesburg (IIL) 
La Crosse (Wisc.) 
Grand Forks-East Grand Forks 
(N. D.-Minn.) 
Owensboro (Ky.) 
Newark (Ohio) 
Panama City (Fla. 
Paducah (Ky.) 
Butte-Anaconda (Mont. 
Temple (Tex.) 
Sheboygan (Wisc. 
Rocky Mount (N. C. 
Albany (Ga.) 
Mason City (lowa) 
Richmond (ind.) 
Danville (Va.) 
Hutchinson (Kans. 
Lebanon (Pa.) 
Marion (Ohio) 
Tallahassee (Fla.) 
Lawton (Okla. 
Wausau (Wisc.) 
Lewiston-Auburn (Me. 
Midiand (Tex.) 
Burlington (Vt.) 
Meridian (Miss. 
Green /ille (Miss. 
Laredo (Tex.) 
Manitowoc-Two Rivers (Wisc.). 
Clinton (lowa) 
Auburn (N. Y.) 
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Davenport-Rock Island-Moline 
(lowa-tHl,) 

Lansing (Mich.) 

Bakers teld (Cal.) 


Steubenville-Weirton 
(Ohio-W. Va. 

Springfield (Ohio 

Pittsfield (Mass. 

Spartanburg (S. C.) 

Durham (N. C.) 

Columbus (Ga.) 

Pasco-Kennewick-Fichland 
(Wash.) 

Danville (ill.) 
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South Bend (ind.) 
Duluth-Superior (Minn-Wisc. 
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Waterloo (lowa) 


792 SALES MANAGEMENT 


Drug Store Sales 
come easier in the 


GREENSBORO 
Metropolitan Market 


LEADS (6 LARGER and 180 other METROPOLITAN MARKETS! 


1959 1959 Per Fam. 
Families Drug Drug Over 1954* Drug 
m family 1/1/60 Metropolitan Sales Sales Gain Store 
BM Rank (000) Market (000) Rank (000) Sales 
#119 61.5 GREENSBORO, N. C. $10,327 104 $4,316 $168 
114 66.6 Evansville, Ind. 10,119 105 2,966 152 GREENSBORO 
96 78.1 Little Rock-N. Little. Rock, Ark. 9,863 106 2,515 126 GREEN 
(02 73.5 Trenton, N. J. 9.430 107 2,014 128 
12 68.9 Erie, Pa. 9112 It 2,87) 132 THUMB 
73 102.7 Wilkes-Barre-Hazleton, Pa. 8.890 113 2,269 87 
84 89.8 Brownsville-Hrlg.-McAllen, Tex. 8810 15 2,869 98 0 F TH F 
10 70.2 Brockton, Mass. 8,687 118 | 034 124 
B 99 75.1 Huntington-Ashland, W. Va.-Ky. 8524 121 2,185 114 NEW SOUTH 
B09 70.2 Bristol-J'nson City-Kgspt., Va.-Tenn. 8,371 124 3,615 119 


and 7 other Larger Metropolitan Markets, including Corpus Christi, Tex.; Binghamton, N. Y.; Scranton, Reading, 
Mm lancaster and Johnstown, Pa.; and Augusta, Ga. 


| 
| 
a i lle IN THE TOP 


... 2nd in the CAROLINAS’ METROPOLITAN MARKETS 20 


| 
| 


1959 1959 Per 


; yong ea "0 eee Se sles wean Real MARKETS 
im Rank 000 Market 000} an ales 
B10! 73.9 Charlotte, N. C. $14,044 7 ——a $189 OF THE 
119 61.5 GREENSBORO, N. C. 10,327 104 4,316 168 South 
127 56.8 Greenville, S. C. 8,235 127 2,998 145 
® 139 49.6 Winston-Salem, N. C. 7,596 136 3,559 153 
B 124 57.5 Columbia, S. C. 7,522 138 2,137 129 .» ++ AND IN THE 
#125 57.5 Charleston, S.C. 7,353 143 1,778 128 TOP 
| (93 33.2 Gastonia, N.C. 7,327 145 4,830 221. 100 
170 41.0 Raleigh, N. C. 6,582 163 2,597 tT) 
183 36.8 Asheville, N.C. 6,240 169 2,884 170 OF THE 
165 42.7 Spartanburg, S. C. 5,215 188 1,285 122 z 
216 29.9 Durham, N. C. 5,181 189 2,408 173 Vation 
269 21.4 Wilmington, N. C. 3,873 223 78) 18] 
209 30.7. Fayetteville, N. C. 3,576 230 | 373 116 
266 21.6 Burlington, N. C. 3,131 250 1,191 145 
224 28.1 Rocky Mount, N. C. 2,551 281 457 91 


».S. Bureau of Census Figures 1954. All other figures Sales Management Survey of Buying Power 1960. 
Se LS ee TS ON a a a a a a A a ee ee ee em ee 


. » » $24,788,000 DRUG SALES in Greensboro ABC Retail Trading Area! 


man Grecusboro News and Record 


GREENSBORO. NORTH CAROLINA ® Represented Nationally by Jann & Kelley, Inc. 


OVER 100,000 CIRCULATION— OVER 400,000 READERS 


Dollar Volume Ranking of Metropolitan County Areas 


@ Estimates, 1959, for EATING J AND GRENKING PLACES SALES. in Descending Order 


Estimates Group Code Estimates 
AREA and STATE (add 000) Rank ; AREA and STATE (add 000) Rank : AREA and STATE 
New York (N.Y. 1,676,370 Soringfild uu.) 20,717 03 
Angoles-Long Beach (Cal. 327 Pa)... 20,667 3S a: i 
Pueblo (Colo.) . 


0 (1.) 20,358 
Cheng (Pa.) 20,128 
San Francisco-Oakiand (Cal.) 

ch.) . . 


20,094 
19,901 
19,891 
19,825 
18,659 
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Elmira (N. Y.).. 
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icon (Ga.) 
Sharon-Farrell-‘Sharpsvile Pa.) 
crac 
reenville ( ; 
= Lorain‘ (Ohio) " Biloxi-Gulfport (Miss.) 
York (Pa 16. 4 Sandusky (Ohio)... . 
Hnagton- As _ Danvilis (ii) 
( -Ky y ye 
Greensboro-High Point (N. C.). : St. Joseph (Mo.) 
Baton Rouge (La.) leton (Wisc. 
Poughkeepsie (N. Y.) 
Daytona Beach (Fla.) 
ar Rock-North Little Rock Hoi J Le a ‘5. 
( 
4 Dubuque (lowa) 
Charle a oy: ) , 300 Zanesville (Ohio) 
Wheeling (W. Va.) 15,850 Bloomington (Iil.) 
} aay (Cal. 5 oeaaee ' (N. J.) 
Saginaw (hhich:) f Newark (Ohio) 
Madesto Cal) o Rochester (Minn.).... 
as HORNE tonchoune (Va) Rivers (Wisc.) 
(Tex.) A dane ge 
a Harbor-St. Joseph — 
) f dessa (Tex.). 
Ostie Chit aa Middletown (Conn. ) 
St. Cloud (Minn.) 
Le maa: .. 


Minneapolis-St. Paul (Minn.) 
Milwaukee (Wisc.) 
Buffalo (N. Y.) 
Cincinnati (Ohio) 
Seattle (Wash.) 
Paterson-Clfion-Passaic (N. J.) 
New Orleans (La.) 
San Di (Cal.) 
Kansas City (Mo.). . 
Houston (Tex.) 
Denver (Colo.) 
Dallas (Tex.) 
Portland (Ore.) 
Tampa-St. Petersburg (Fla.) 
Indianapolis (ind.) ‘ 
Columbus (Ohio) 
San Bernardino-Riverside- 

Ontario (Cal.) 

(Ga.) 

Dayton (Ohio) 
or \ ey 

(N. Y.) 


Jersey City (N. J.) 

Hartford-New Britain (Conn.) 

Louisville (Ky.). . 

Phoenix (Ariz.) . ' 

Honolulu (Hawaii) 

New ag a al 
Meriden (Conn.) . 

Providence (R. 1.) 

New Brunswick-Perth Amboy 
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Bellingham (Wash.) Piven 
Abilene (Tex.).... 
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Petersburg-Hopewell (Va. 
Provo (Utah) . 

Alexandria (La.) ws 
Bremerton (Wash.) 
Temple (Tex.).... 
Panama City (Fla.) 
Lawton (Okla.) . 

Clinton (Iowa) . . 
Lewiston-Auburn (Me.) 


nd 
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wh ok 
River-New Bedford (Mass. ) 
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60 
59 
58 
58 
54 
5&4 
53 
52 
50 
49 
48 
46, 
43, 
43 
42, 
4 
4 
40 
39 
38 
37 
37 
35 
M, 
34 
33 
33, 
32 
32 
31 
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Burlington (N. C.) 
Rocky Mount N. C.). 
Anniston (Ala.). . 
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Central Buyer 


As restaurant companies expand, they enter new 
areas of restaurant service. Restaurant executives 
must keep up to date on all phases of the commercial 
restaurant business in order to buy intelligently. 
American Restaurant, issued twice monthly, is the 
only magazine which provides the buying executives 
with current news involving all types of restaurants. 
This leadership has earned American Restaurant 6 
editorial awards in 7 years. 


Remember, American Restaurant’s 36.000 paid sub- 
scribers buy for 59,000 restaurants of diversified 
character. 


10, 1960 


In the restaurant industry the trend is toward 


table service 


cafeteria 


counter 


ai contract 


i ard + drive-in 
@ 


AMERICAN RESTAURANT 


The News A lagazine Jor Restaurant hecutives 


@ 


Patterson Publishing Co. 
5 South Wabash Avenue 


Chicago 3, Illinois 


Dollar Volume Ranking of Metropolitan County Areas 


Code 
No AREA and STATE 


Los Angoles-Long Beach (‘Cal 

New York (N.Y 

Chicago (til 

Detroit (Mich 

Philadelphia (Pa. 

Boston (Mass 

San Francisco-Oakland ‘Cal 

Pittsburgh (Pa 

Cleveland (Ohio 

Minneapolis-St. Paul (Minn 

St. Louis (Mo 

Newark (N. J 

Washington (D. C 

Houston (Tex 

Buffalo (N. Y 

Baltimore (Md 

Denver (Colo 

Kansas City (Mo 

Atlanta (Ga 

Seattle (Wash 

San Diego (Cal 

Paterson-Clifton-Passaic (N. J 

Dalias (Tex 

Miami (Fla 

Tampa-St. Petersburg (Fla 

San Bernardino-Riverside- 
Ontario (Cal 

Milwaukee (Wise 

Cincinnati (Ohio 

San Jose (Cal. 

Phoenix (Ariz 

Dayton (Ohio 

Bridgeport-Siamford-N orwalk 
Conn 

Portland (Or 

Columbus ‘Ohio 

Sacramento (Cal 

Fort Worth (Tex 

Indianapolis (ind 

New Haven-Waterbury (Conn. 

Fresno (Cal 

Akron (Ohio 

Omaha (Nebr 

Gary-Hammond-East Chicago 
Ind 

Hartford-New Britain (Conn. 

Louisville (Ky 

Bakersfield (Cal 

New Brunswick-Perth Amboy 

J 

Providence (R. | 

Worcester ‘Mass 

Syracuse ‘N. Y 

Oklahoma City (Okla. 

Orlando (Fla 

Youngstown (Ohio 

Rochester (N. Y 

Albany-Schenectady-Troy 


* 

Flint (Mich 

New Orleans (La 

Grand Rapids (Mich 

Springfield-Holyoke (Mass 

Salt Lake City (Utah 

Tulsa (Okla 

Birmingham (Ala 

Wichita (Kans 

Allentown-Bethiehem-Easton 
Pa 

Lansing (Mich 

Fort Lauderdale (Fla 

Memphis (Tenn 

San Antonio (Tex 

Canton (Ohio 

Toledo (Ohio 

Lubbock (Tex. 

Bristol-Johnson City-Kingsport 
Va.-Tenn 

Peoria (ill. 

Madison (Wisc 

Brownsville-Harlingen-McAllen 
Tex 

Harrisburg (Pa 

Des Moines (‘iowa 

Jacksonville (Fla 

Davenport-Rock |sland-Moline 
towa-ill 

Norfolk-Portsmouth (Va 

Nashville (Tenn 

Stockton (Cal 

Santa Barbara (Cal 

Wilmington (Del 

Lancaster (Pa. 

Mobile (Ala 

West Palm Beach (Fla 

Jersey City 

Baton Rouge La 

Tueson (Ariz. 

Beaumont-Port Arthur (Tex 

Rockford (1! 

Utica-Rome (N. Y 

Chattanooga (Tenn 

Albuquerque (N. M 

Charlotte (N. C 

Lakeland (Fla 

Fall River-New Bedford (Mass 

Shreveport (La. 


Estimates Group 
add 000) Rank 


Seonowneawn— 


Code 


No. 


Estimates Group 
AREA and STATE add 000) 
Grand Forks-East Grand Forks 
N. D.-Minn 
Spokane (Wash. 
South Bend (ind. 
Erie (Pa. 
Modesto (Cal. 
Saginaw (Nich. 
Kalamazoo (Mich. 
Richmond (Va. 
Benton Harbor-St. Joseph 
Mich. 
Knoxville (Tenn. 
Fargo (N. D. 
Yakima (Wash. 
Lorain-Elyria (Ohio 
Reading (Pa.) 
Corpus Christi (Tex. 
Greenville (S. C. 
Duluth-Superior Minn-Wisc 
Johnstown (Pa. 
Austin (Tex.) 
El Paso (Tex.) 
Trenton (N. J.) 
Santa Rosa (Cal. 
Cedar Rapids (lowa 
Fort Wayne (ind. 
Wilkes-Barre-Hazleton (Pa. 
Boise Ida‘) 
Hamilton-Middistown (Ohio 
Ann Arbor (Mich. 
Lake Charles (Li. 
Newburgh (N. Y_) 
Huntington-Ashland 
W. Va.-Ky. 
Springfield (Hi. 
Columbia (S. C.) 
Amarillo (Tex.) 
Brockton (Mass. 
Salem (Ore.) 
Champaig»-Urbana (Il. 
Springfield (Mo. 
Little Rock-North Little Rock 
Ark.) 
Colorado Springs (Colo. 
Greensboro-High Point (N. C 
Tacoma (Wash. 
Sioux Falls (S. D. 
York (Pa.) 
Boloit- lanesville (Wise 
Ventu a-Oxnard (Cal 
New London-Norwich (Cons 
Lexington (Ky. 
Waterloo (lowa 
Appleton (Wisc. 
Mane'vester (N. H. 
St. Cloud (Minn. 
Jackson (Miss. 
Lincoln (Nebr. 
Charleston (W. Va. 
Anderson (Ind. 
Springfield (Ohio 
Topeka (Kans. 
Racine (Wisc.) 
Jamesio vn (N. Y.) 
Bloomington (Il. 
Binghamton (N. Y. 
Wheeling (W. Va. 
Winston-Salem (N. C. 
Daytona Beach (Fla. 
Jackson (Mic. 
Sarasota (Fla “a 
Pasco-Kennewick-Ric tard 
(Was.). 
Sioux City (lowa 
Lima (Ohio) 
Poughkeepsie (N. Y 
Evansville (ind 
Raleigh (N. C. 
Augusta (Ga. 
Huntsville (Ala. 
Muskegon-Muskegon Heights 
(Mich. . 
Pensacola (Fla. 
Eau Claire (Wisc. 
Kankakee (Ill. 
Eugene (Ore. 
Savannah (Ga. 
Billings (Mont. 
Roanoke (Va. 
Rapid City (S. D. 
Battle Creek (Mich 
Elkhart (Ind.) 
Portland (Me. 
Steubenville-Weirton 
Ohio-W. Va. 
Ogden (Utah) 
Macon (Ga.) 
Bay City (Mich.) 
Charleston (S. C.) 
Green Bay (Wisc. 
Waco (Tex.) 
Fond du Lac (Wisc. 
a Hh.) 
ecatur (Ill. 
Great Falls (Mont. 
Port Huron (Mich. 
Danville Ill.) 


AREA and STATE 


Estimates 
(add 000) 


Atlantic City (N. J.) 
Sharon-Farrell-Sharpsville (Pa.). 
Rochester (Minn.) 
Joplin (Mo.) 
Wichita Falls (Tex. 
Ashtabula (Ohio) 
Asheville (N. C. 
Vineland-Bridgeton (N. J. 
Dubuque (lowa 
Galveston (Tex.) 
Lafayette (La. 
Spartanburg (S. C.) 
Clinton (lowa 
Abilene (Tex.) 
Oshkosh (Wisc. 
Sheboygan (Wisc. 
Montgomery (Ala. 
Kenosha (Wisc.) 
Muncie (Ind.) 
Mansfield (Ohio 
Pittsfield (Mass.) 
Monroe-West Monroe (La. 
Columbus (Ga.)..... 
Scranton (Pa.) 
St. Joseph (Mo.) 
Fort Smith (Ark. 
Mason City (lowa) 
Manitowoc-Two Rivers (Wisc.). 
Wausau (Wisc.).. 
Odessa (Tex.)... 
Auburn (N. Y.) 
Lafayette (Ind.) 
Terre Haute (ind. 
Enid (Okla.) 
Lawton (Okla.) 
Galesburg (Il. 
Las Vegas (Nev.) 
Hutchinson (Kans. 
Pueblo (Colo.) 
Watertown (N. Y. 
Durham (N. C.). 
Newark (Ohio) 
Marion (ind.) 
Michigan City (Ind.) 
Zanesville (Ohio) 
Greenville (Miss.) 
Petersburg-Hopewell (Va.) 
Newport News-Hampton (Va.) 
Bellingham (Wash. 
Middletown (Conn. 
Florence-Sheffield-Tuscumbia- 
Muscle Shoals (Ala. 
Rocky Mount (N. C.) 
Elmira (N. Y.) 
Hagerstown (Md.) 
Williamsport (Pa.) 
Gadsden (Ala.) 
Midland (Tex.) 
Albany (Ga.) 
Longview (Tex. 
Lebanon (Pa.) 
Temple (Tex.) 
Honolulu (Hawaii 
Cheyenne (Wyo.) 
Altoona (Pa. 
Bangor (Me.) 
Provo (Utah) 
Tallahassee (Fla.) 
New Castle (Pa.) 
Fayetteville (N. C.) 
Kokomo (ind.) 
Richmond (Ind.) 
Texarkana (Tex.-Ark. 
Marion (Ohio) 
La Crosse (Wisc.) 
Clarksburg (W. Va. 
Bremerton (Wash. 
Tyler (Tex.) 
Lynchburg (Va.) 
Cumberland (Md. 
Gastonia (N. C.) 
Sandusky (Ohio) 
Gainesville (Fla.) 
Owensboro (Ky.) 
Burlington (Vt.) 
San Angelo (Tex.) 
Parkersburg (W. Va. 
Alexandria (La. 
Burlington (N. C. 
Reno (Nev.) 
Casper (Wyo.).. . 
Danville (Va.) 
Wilmington (N. C.) 
Biloxi-Gulfport (Miss. ) 
Lewiston-Auburn (Me. 
Anniston (Ala.) . 
Laredo (Tex.).... 
Portsmouth (Ohio) 
Tuscaloosa (Ala.) 
Butte-Anaconda (Mont. 
Paducah (Ky.) 
Meridian (Miss.) 
Panama City (Fla.) 
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retail hardware stores was conducted in 1959 by National 
Analysts, Inc. Annual dollar volume for 1958 was obtained for 
nine basic merchandise classifications. Results show that in 1958, 
16,348 hardware stores (out of 40,742) had a gross annual 
volume ranging from $50,000 to, more than a million. These 
“Major Dealers” (40.1% of all hardware retailers) accounted 
for 76.8% of all hardware store sales. When dealers with vol- 
ume $30,000 to $49,999 are included, we see that 61.7% of 
all hardware retailers accounted for 89.7% of total sales. 

The following table presents a summary of sales by merchan- 
dise lines. It shows the amount in dollars and percent accounted 
for by dealers in each annual sales size group. 


RETAIL HARDWARE STORE SALES IN 1958 


IN NINE BASIC MERCHANDISE CLASSIFICATIONS 
(000’s removed) 


Deolers in 
Specific Gross Annual Sales Size Groups 


MAJOR 


Merchandise Under $50,000 to 
Classification 


$100,000 
$99,999 


Ail $30,000 to 
DEALERS $49,999 and Over 


Paint and $533,253 66,190 


How to make more sales in the National Hardware Market 
The “TARGET’’ for sales 


Most recent scientific survey of merchandise sales through 


28.2% 


44.7% 


78,925 162,781 225,357 388,138 
Sundries 100.0% 12.4% 14.8% 30.5% 42.3% 72.8% 
400,534 51,466 57,157 112,761 179,150 291,911 
Houseweores 
100.0% 


72.9% 


Compare Circulation 


The chart shown below illustrates the degree of leadership in 
circulation HARDWARE AGE maintains over the second pub- 
lication in its field. This leadership becomes more important 
when one realizes that only HARDWARE AGE has completely 
voluntary, prepaid circulation. 


TOTAL U. S. CIRCULATION 


Ne DEC JUNE Dec JUNE DEC Ju 
36 $7 57 58 58 59 
38,000 


HA.LEAD 
1,210 


HARDWARE AGE 


Second Magazine 


Hardware Age lead over the second national hardware 
reported for December 31, 1959, was as follows: 
Circulation among Hardware Wholesalers 
U. S. Coverage of Retail Hardware Stores 


magazine 


446 more 
2,008 more 


lLewn, Garden 


| 356,602 28,742 36,911 96,258 194,691 290,949 
and Farm 
Merchandise 100.0% 8.0% 10.4% 27.0% 54.6% 81.6% 
Plumbing, 
Water and 345,723 37,765 47,727 90,564 169,667 260,231 
Heati 
Saeseue 100.0% 10.9% 13.8% 26.2% 49.1% 75.3% 
and Supplies 
Builders’ 340,652 31,147 44,585 103,968 160,952 264,920 
Merdware 100.0% 9.1% 13.1% 30.5% 47.3% 77.8% 


Hend and 
Power Tools, 
Supplies 


244,601 
100.0% 


7.8% 


9.2% 


27.4% 


136,069 
55.6% 


203,045 
83.0% 


Selected 
Hardware 
Items 


188,497 
100.0% 


22,834 
12.1% 


21,312 
11.3% 


70,257 
37.3% 


74,094 
39.3% 


144,351 
76.6% 


Major 
Appliances 


180,649 
100.0% 


10,995 
6.1% 


24,368 
13.5% 


30,900 
17.1% 


114,386 
63.3% 


145,286 
80.4% 


HARDWARE AGE Covers the 
“Target” Market you can sell profitably 


Read all soles figures in millions of dollers. 


Sporting and 175,789 17,054 22,201 42,532 94,002 136,534 
ama 100.0% 9.7% 12.6% 24.2% 53.5% 77.7% 
2,766,300 | 285,248 | 355,687 | 776,997 1,348,368 2,125,365 
—— 100.0% 10.3% 12.9% 28.1% 48.7% 76.8% 
EE 
NOTE: 


Of all four national hardware magazines only HARDWARE 
AGE purposely concentrates its retail circulation among the 
“Major Dealer” group, $50,000 and over. Because HARD- 
WARE AGE maintains a continuing census of all retail hard- 
ware stores, each subscription received is checked to see that 
the store concerned carries a broad line of hardware merchan- 


dise and its gross annual sales volume qualifies it as a bona 
fide hardware store. 


Wholesaler Coverage 


More than 7,750 subscriptions to HARDWARE AGE are in 
the important hardware wholesale field. Subscribers include 
executives, buyers and salesmen in practically every general 
hardware wholesale house, plus more than 1,000 specialty 
wholesale houses or wholesalers of limited lines of merchandise. 
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Compare Editorial Service 


Hardware dealer's needs for current, accurate and helpful in- 
formation cover a variety of subjects—Store Management; Sales 
Training; Advertising, Promotion and Display; Market Data; 
Convention Reports. Only HARDWARE AGE provides all of 
this information .every-other-week, 26 times a year. In 1959 
HARDWARE AGE published more new product news items 
than the third magazine in the field which publishes such data 
as its primary editorial content! 


Advertising Leadership 
In 1959, HARDWARE AGE carried more pages of adver- 


tising in each of these merchandise classifications: 


HARDWARE! Mag. 

Classification AGE #2 #3 
Builders’ Hardware 361 256 55 
Farm, Garden and Lawn 653 391 116 
Hand and Power Tools 501 337 59 
Housewares 793 431 168 
Paint and Paint Sundries 232 119 31 
Plumbing Supplies 191 104 14 
Sport., Recreational Goods 200 155 31 
Store Equip. and Supplies 80 47 17 
Miscellaneous 83 71 9 
TOTAL PAGES 3094 1911 500 


Send for your free copy of the Hard- 
ware Age 1960 Advertising Planning 
Guide. It tells the whole story. 


More Eager Readers 


A Chilton @ _ Publication 


&® Member IN BP 


Chestnut and 56th Street 
Philadelphia 39, Pa. 
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Dollar Volume Ranking of Metropolitan County Areas 


Estimates, 1959, for Total Net Effective Buying Income i in in Dencending Order 


Estimates Group Code 
(add $000) Rank No. AREA and STATE. 


Estimates Group Code Estimates 


AREA and STATE (add $000) Rank No. AREA and STATE (add $000) Rank 


| 


New York (N. Y.) 

Los Angeles-Long Beach (Cal 

Chicago (lil) 

Philadelphia (Pa.) 

Detroit (Mich. 

San Francisco-Oakiand (Cal 

Boston (Mass.) 

Washington (D. C.) 

Pittsburgh (Pa.) 

St. Louis (Mo.) 

Newark (N. J.) 

Cleveland (Ohio) 

Baltimore (Md.) 

Paterson-Clifton-Passaic (N. J.) 

Minneapolis-St. Paul (Minn 

Buffalo (N. Y.) 

Milwaukee (Wisc.) 

Houston (Tex.) 

Kansas City (Mo.) 

Seattle (Wash.) 

Cincinnati (Ohio 

San Diego (Cal.) 

Dallas (Tex.) 

Miami (Fia.) 

Denver (Colo.) 

Atlanta (Ga.) 

Bridgeport-Stamford-Norwalk 
(Conn 

Hartford-New Britain (Conn 

Portiand (Ore 

indianapolis (Ind 

New Haven-Waterbury-Meriden 
(Conn 

Dayton (Ohio 

Columbus (Ohio 

New Orleans (La.) 

San Bernardino-Riverside 
Ontario (Cal. 

Albany-Schenectady-Troy 
(N.Y) 


Jersey City (N. J 

Providence (R. |.) 

San Jose (Cal.) 

Rochester (N. Y.) 

Tampa-St. Petersburg (Fla 

Louisville (Ky.) 

Worcester (Mass.) 

Gary-Hammond-East Chicago 
(Ind.) 

Toledo (Ohio 

Fort Worth (Tex.) 

Syracuse (N. Y 

New Brunswick-Perth Amboy 


(N. J.) 
Norfotk-Portsmouth (Va 
Sacramento (Cal.) 
Phoenix (Ariz 
Birmingham (Ala 
Akron (Ohio) 

Memphis (Tenn.) 
Springfield-Holyoke (Mass 
Youngstown (Ohio) 

San Antonio (Tex 

Honolulu (Hawaii 
Allentown-Bethiehem-Easton 


(Pa,) 
Wilmington (Del 
Oklahoma City (Okla. 
Omaha (Nebr 
Flint (Mich.) 
Jacksonville (Fila 
Richmond (Va. 
Fall River-New Bedford (Mass, 
Tulsa (Okla.) 
Grand Rapids (Mich 
Salt Lake City (Utah) 
Harrisburg ‘Pa 
Fresno (Cal.) 
Wichita (Kans.) 
Nashville (Tenn.) 
Peoria (ii.) 
Canton (Ohio) 
Lansing (Mich.) 
Trenton (N. J.) 
Tacoma (Wash.) 
Wilkes-Barre-Hazieton (Pa 
Davenport-Rock Island-Moline 

(lowa-til.) 
Utica-Rome (N. Y.) 
Spokane (Wash.) 
Knoxville (Tenn.) 
Bakersfield (Cal.) 
Reading (Pa.) 
E! Paso (Tex.) 
Lancaster (Pa.) 
Fort Lauderdale (Fla.) 
Beaumont-Port Arthur (Tex. 
South Bend (ind.) ove 
Des Moines (lowa 
Oriando (Fia.) 
Dututh-Superior (Minn.-Wisc. 
Charlotte (N. C.) 
Tueson (Ariz.) 
Stockton (Cal.) 
Fort Wayne (Ind. 
Albuquerque (N.M 
Erie (Pa. 


25,524,236 
18,318,459 
1 
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1, 
1,438,416 


1,422,216 
1,369,295 
1,351,420 
1,308,244 
1,300,314 
1,283,871 
1,225,445 
1,188,273 
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“Brockton ( Mass.). 
Charleston (W. Va.) 
Rockford (1l1.) 
Chattanooga (Tenn.) 
Madison (Wisc.) 
Shreveoort (La.) 

York (Pa 

Baton Rouge (La. 
Lorain-Elyria (Ohio 
Mobile (Ala.) 
Johnstown (Pa.) 
Binghamton (N. Y.) ; 
West Paim Beach (Fla.) 
Little Rock-North Little Rock 


(Ark. 
Huntington-Ashland 
(W. Va.-Ky.) 
Columbus (Ga.) 
Scranton (Pa.) 
Greensboro-High Point (N. C.). 
Brownsville- Harlingen-McAlion 
(Tex.) ‘ 
Corpus Christi (Tex.). 
New London-Norwich (Conn.). 
Augusta (Ga.) 
Evansville (ind.) 
Bristol- Johnson City-Kingsport 
(Va,-Tenn.) 
Hamilton-Middletown (Ohio) 
Newport News-Hampton (Va.) 
Ventura-Oxnard (Cal.) 
Saginaw (Mich.) 
Austin (Tex.) 
Newburgh (N, Y.) 
Wheeling (W. Va.) 
Columbia (S. C,) 
Manchester (N. H.) 
Lubbock (Tex.) 
Poughkeensie (N. Y.) 
Amarillo (Tex. 
Portland (Me.) 
Kalamazoo (Mich.) 
Santa Barbara (Cal.) 
Pensacola (Fla.) 
Ann Arbor (Mich.) 
Steubenville-Weirton (Ohio- 
Va.) 
Greenville (S. C,) 
Soringfield (1l,) 
Winston-Salem (N. C. 
Lakeland (Fia.) 
Lincoln (Nebr.) 
Atlantic City (N. J.) 
Santa Rosa (Cal.) 
Champaign-Urbana (II1.) 
Las Vegas (Nev.) 
Savannah (Ga.) 
Jamestown (N. Y.).. 
Pittsfield (Mass.) 
Benton Harbor-St. Joseph 
Mich.) 
Racine (Wisc.) 
Eugene (Ore.) 
Roanoke (Va.) 
Battie Creek (Mich.) 
Charleston (S. C.) 
Macon (Ga. 
Topeka (Kans.) 
Modesto (Cal.) 
Montgomery (Ala.) 
Raleigh (N. C.) 
Jackson (Miss.).. 


= Muskegon Heights 


(Mich.) 
Springfield (Ohio). 
Cedar Rapids (lowa) 
Boise (idaho). . 
Colorado Sorings (Colo.) 
Decatur (Ill.) 
Waterloo (lowa) 
Jackson (Mich.)... 
Lake Charles (La.) 
Salem (Ore.) 
Wichita Falls (Tex.) 
Anderson ( a ) 
Yakima (Wash. .). 
Sharon-Farrell-Sharpsville (Pa.) 
Mansfield (Ohio) 
Waco (Tex.) 
Springfield (Mo.) 
Beloit-Janesville (Wisc.) 
Galveston (Tex. 


Asheville (N. C.) 

Terre Haute (ind.) 

Sioux City (lowa) 

Pasco-Kennewick-Richiand 
(Wash.).. 


F, Lima (Ohio). 


Danville (11.). . 

Oshkosh (Wisc.) 

Kenosha (Wisc.) 

ag seo + oh (N. J). 


Bangor (Me.)... 
Bay City (Mich.). 
ssa (Tex.). 
Port Huron (Mich. we 
Gastonia (N.C.)..... 
Middletown (Conn.) . 
Ashtabula (Ohio) 
Petersburg (Va.). 
Joplin (Mo.)...... 
Lafayette (Ind.) 
Eau Claire Sy aa 
Temple (Tex.) 
Fayetteville (N. C.). 


Biloxi-Gul'port (Miss.)........- 


Appleton (Wisc.)........ 
Sheboygan (Wisc.). . 
Michigan City (ind.). 
Kankakee (Iil.).. . 
Watertown (N. Y.)........ 
Hagerstown (Md.)..... 
Newark (Ohio). 

Sioux Falls (S. D.)... 
Abilene (Tex.) 

Provo (Utah) 

Lebanon (Pa.) 


Lynchburg (Va.). . 


Lewiston-Auburn (Me. te 


Alexandria (La.). . 
Danville (Va.)....... 
Bremerton (Wash.) 


Florence-Sheffield-Tuscumbia- ’ 


Muscle Shoals (Ala.) 
Great Falls (Mont.) 
Gadsden (Ala.)..... 
Billings (Mont.). . . 
Butte-Anaconda (Mont.).. 
Midland (Tex.). . 
Cumberland (Md.) 


Monroe-West Monroe (La.)... . 


Dubuque (iowa) 

Grand Forks-East Grand Forks 
(N. D.-Minn.). . ‘ 

Parkersburg (W. Va.) 

Richmond (ind.) . 

Rocky Mount (N. C.) 

Wausau (Wisc.) 

Tuscaloosa (Ala.)... 

Zanesville (Ohio). . 

Auburn (N. Y.).... 

Sandusky (Ohio) 

Anniston (Ala.) 

Fond du Lac (Wisc.) 

La Crosse (Wisc.) 

Huntsville (Ala.) . 

Fargo (N. D.)..... 

Lawton (Okla.).... 

San Angelo (Tex.) 


Tallahassee (Fia.) 

Burlington (N. C.). 

Longview (Tex.) 

Sarasota (Fla.) 

Bellingham (Wash.) 

Kokomo (Ind.) 

Tyler (Tex.). . 
Manitowoc-Two Rivers (Wisc.). 


Hutchinson (Kans. ) 
Wilmington (N. C.) 
Lafayette (La.) 

Panama City (Fla.) 
Marion (Ohio)... .. 


Greenville (Miss.) 
Laredo (Tex.) 


Total Metropolitan Areas 


283, 811, 991 
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more people read than any other magazine 


| 


Over 17,000,000 ABC circulation 
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NEW YORK 16 , CHICAGO 11 - DETROIT 2 LOS ANGELES 5 


. SAN FRANCISCO 4 
60 Madison Avenue 1710 Tribune Tower New Center Building 3460 Wilshire Boulevard 


155 Montgomery Street 


JULY 10, 1960 


Per Household Income Ranking of Metropolitan County Areas 


Estimates, 1959, for PER HOUSES e — in Descending Sages 


Group e oe roup le 
AREA and STATE Estimates Rank . AREA and $1 STATE Estimates Rank > AREA and STATE 


G 
Estimates Rank 


B: idgeport-Stamford-Norwalk Canton (Ohio). 530 ' Michigan City (ind.). 5,893 203 
(Conn.) Manchester (N. H.) . Newark (Ohio) > 205 


Newport News-Haanpton (Va.) ‘ Port Huron (Mich. rs, 
New Castle (Pa.) ’ 102 Mason City (lowa) 


Springfield (11). 5 Manitowoc-Two Rivers (Wisc.). 
Trenton (N. J.) Norfolk-Portsmouth (Va.) Pensacola (Fla.) 


Newark (N. J Greensboro-High Point (N. C.).. Eugene (Ore. 

New Haven-Waterbury-Meriden Kenosha (Wisc.) pe? Meshegen Musiopon i —- 
(Conn. Beloit- Janesville (Wisc.). . . (Mich.) + 

Washington (D. C.) Springfield (Ohio) ‘ Austin (Tex.) ‘eS 

Paterson-Clifton-Passaic (N. J.) Petersburg (Va.) teed 266 Panama City (Fla.)... 

Chicago (Ill. 4 Rochester (Minn.) ain Clarksburg (W. Va.) : 

Honolulu (Hawaii Elkhart (Ind.) CR ge Duluth-Superior (Minn.-Wisc.) 

Middletown (Conn.) Dubuque (lowa) , ’ ee Louisville (Ky.) : 

New York (N. Y.) Brockton (Mass.) ’ , a Burlington (N. C.) 

San Francisco-Oakland (Cal.) Saginaw (Mich.) ; Benton eee St. — 
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Wilmington Del. 
Hartford-New Britain (Conn.) 
Champaign-Urbana (Ill) 
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Cleveland (Ohio) Waterloo (lowa) as ‘ (Mich 

Boston (Mass.) Raleigh (N. C.) .. 6,41 Sioux Falls (S. D.) 

— + eee Perth Amboy Temple (Tex.) Séenr . & Marion (Ohio) 
Charleston (W. Va.) ’ Williamsport (Pa.). 


Newburgh (N. Y.) < Terre Haute (ind.) 
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BEEP! 


Toledo. (Ohio 
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Now London-Norwich (Conn.) 


Detroit (Mich 
South Bend (ind.) 


El Paso (Tex.) 
Durham (N. C.). 


Wilkes-Barre-Hazileton (Pa.) 
Enid (Okla.). 
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Houston (Tex.) ,383 22 Columbia (S. C.)............4. 
Omaha (Nebr.) Evansville (Ind.). . . 
Roanoke (Va.) 208 Clinton (lowa)... 
Burlington (Vt.) Montgomery (Ala. ) 
Lima (Ohio) . Gainesville (Fla.) 
Elmira (N. Y.) ° Billings (Mont.) : 
Jackson (Mich.) , 220 Fayetteville (N. C.) 
Lewiston-Auburn (Me.) Scranton (Pa.) 

Salt Lake City (Utah) ‘ Eau Claire (Wisc.) 
Providence (R. 1.) ’ Portland (Ore.). . . 
Fargo (N. D.) ' Lexington (Ky.)... 
Cincinnati (Ohio) ° Quincy (I1.) 


Galesburg (Iil.) : ’ Wheeling (W. Va.) ates 
Great Falls (Mont.) a er 


Seattle (Wash.) Johnstown (Pa.) 
Utica-Rome (N. Y.) Knoxville (Tenn.) 


Lincoin (Nebr.) Hutchinson (Kans.) 
Des Moines (lowa) Altoona (Pa.).. . 
Tallahassee (Fla.)... Zanesville (Ohio). 
(Wash.).. Atlantic City (N. J.) Macon (Ga.).............+ 
Poughkeepsie (N. Y.) Fresno (Cal.) Orlando (Fia.). 
Lorain-Elyria (Ohio Green Bay (Wisc.) Albany (Ga.). 
Gary-Hammond-East Chicago Danville (ill.).... Asheville (N. C.) 

(Ind.) Portland (Me.) Gastonia (N. C.) 
Peoria (ill Tacoma (Wash.) Monroe-West Monroe (La. ). 


Las Vegas (Nev Sandusky (Ohio) 
Lafayette (ind York (Pa) . Seebthe (ale. ae 


Midland (Tex.) 

Columbus (Ohio) 
Springfieid-Holyoke (Mass.) 
Reno (Nev 

Sacramento (Cal. 

Ann Arbor (Mich.) 
Philadelphia (Pa.) 

Flint (Mich. 

Dayton (Ohio 

San Diego (Cal. 

Madison (Wisc 

Columbus (Ga 

Lancaster (Pa 

Jersey City (N. J. 
Rochester (N. Y. 

Rockford (It. 

Casper (Wyo.) 
Pasco-Kennewick-Richland 
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Youngstown (Ohio) 

Milwaukee (Wisc. 

Cheyenne (Wyo. 

Indianapolis (Ind. 

San Jose (Cal. 

Worcester (Mass.) 

Racine (Wisc. 

Buffalo (N. Y 

Reading (Pa. 

Mansfield (Ohio) 

Hamilton-Middletown (Ohio 

Los Angeles-Long Beach (Cal. 

Lansing (Mich 

Binghamton (N. Y 

Ventura-Oxnard (Cal 

Sharon-Farrell-Sharpsville (Pa. 

Akron (Ohio 

Colorado Springs (Colo 

Bakersfield (Cal.) 

Miami (Fla 

Pittsburgh (Pa 

Albany-Schenectady-Troy 
(N ) 


Allentown-Bethiehem-Easton 
Pp. 


a.) 
Pittsfield (Mass.) 


Dallas (Tex.) - 
Jacksonville (Fla.) 

Fall River-New Bedford ( Mass. ) 
Lebanon (Pa.) . ‘ 
Vineland-Bridgeton (N. J.) 
Lake Charles (La.). . 
Auburn (N. Y.) 

Muncie (ind.).... 

Kokomo (Ind.). . 

Tucson (Ariz.). : 
Ashtabula (Ohio) 

La Crosse (Wisc.) 
Spokane (Wash.).. 
Appleton (Wise.). . 

Bay City (Mich.) 
Shreveport (La.) 

Ogden (Utah 

Topeka (Kans.) 

Fort Smith (Ark. 

Cedar Rapids (iowa) 
Memphis (Tenn.) 
Anderson (Ind.) 
Sheboygan (Wisc.) 
Jamestown (N. Y.) 

Tulsa (Okla.) 


Penne 


AMHOHOAAHHDHH9HBMOHHHDHHDH HD 
ac-aw-— 3 


tt eth et ot ot 


g2223232322 


Mobile (Ala.) . 
Provo (Utah) 
Longview (Tex.) 
Bremerton (Wash.) 
Greenville (S. C.) 
Huntington-Ashland 
(W. Va.-Ky.). . . ‘ 
Wausau (Wisc.)..... 
Boise (Idaho) 
Marion (ind.).. 
Tampa-St. Petersburg ry. 
Jackson (Miss.)....... 
Cumberland (Md.) ‘ 
Lynchburg (Va.) _ 
Little Rock-North Little Rock 
Ark.) i 


Savannah ( Ga.). 

West Palm Beach (Fia.) 

Gadsden (Ala.) . 

Tuscaloosa (Ala.) 

Butte-Anaconda (Mont. 

Chattanooga (Tenn. : 

Bristol- Johnson City- icinpapert 
(Va.-Tenn.) 

Daytona Beach (Fla. ) 

Salem (Ore.) : 


eee 


Bangor (Me.) 
Hagerstown (Md.) 
Birmingham (Ala.) 


Lakeland (Fla.).. .. 
Springfield (Mo.) 
Parkersburg (W. Va.) 


Baton Rouge (La. 
Santa Barbara (Cal.) 
Minneapolis-St. Paul (Minn 
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Davenport-Rock Island-Moline 
(lewa-til.) 

Erie (Pa. 

Kankakee (Iil.) 

Syracuse (N. Y.) 

Baltimore (Md. 

Odessa (Tex. 

Fort Wayne (ind. 

Bloomington (Hil 

Albuquerque (N. M.) 

Wichita Falls (Tex.) 

Kansas City (Mo. 

Denver (Colo.) 

St. Louis (Mo 

Charlotte (N. C.) 


Winston-Salem (N. C.) 
Nashville (Tenn.) 

Santa Rosa (Cal.). 
Richmond (Ind.) 
Beaumont-Port Arthur (Tex.) 
Fort Lauderdale (Fia.) ; 
Fond du Lac (Wisc.).. 

St. Cloud (Minn.).... 
Wichita (Kans.). 

Oshkosh (Wisc.) . 
Corpus Christi (Tex.) 
Pueblo (Colo.) 

New Orleans (La.) 
Watertown (N. Y.) 
Modesto (Cal.) 


Anniston (Ala.) 

Danville (Va.) 

Lafayette (La.) Sa 

Florence-Sheffield- Tuscumbia- 
Muscle Shoals (Ala.) . 34 

Waco (Tex.)... ine 

Wilmington (N. C. ). 

Portsmouth (Ohio). . .. 

Rapid City (S. D.)....... 

Spartanburg (S. C.).... 

Tyler (Tex.). 

Bellingham (Wash.). . 

Rocky Mount (N. C.).. 

Yakima (Wash.).. 

Alexandria (La.) 


38288283 


Sioux City (lowa) 
Phoenix (Ariz.) 
Augusta (Ga.) 


Owensboro (Ky.)........-. 
8 
Joplin (Mo.) 

Paducah (Ky.). . 

Huntsville (Ala.). 

Erna Haringn-MeAlon 


Lawton (Okla.) 

Stockton (Cal.) 

Richmond (Va.) 

Kalamazoo (Mich.) 

Lubbock (Tex.) 

Atlanta (Ga.) 

Steubenville-Weirton (Ohio- 
. Va.) oil 

Decatur (Itl.) 

Battle Creek (Mich.).. 

Harrisburg (Pa.) 

Grand ids (Mich.) 

Amarillo (Tex.) 
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Galveston (Tex.). . 
Biloxi-Gulfport (Miss.) 
Grand Forks-East Grand Forks 
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Texarkana (Ark.-Tex.) 
Meridian (Miss.).............. 
Greenville (Miss.)............. 
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Oklahoma City (Okia.) 
Fort Werth ¢ ex.) 
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Average Above Metropolitan Areas... . 
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Punched cards have been zipping busily through 
the tabulating machines this past month, deliver- 
ing one of the most comprehensive pictures of 
National Geographic readers ever assembled. 
Findings show that The Geographic audience of 
over 2,300,000 families has become an even more 
lucrative market for advertisers — which is really 
saying something! 


Hundreds of new, impressive facts are emerging. 
Here’s a preview of just a few from the full story, 
shortly to be released for advertisers and their 
agencies throughout the nation: 


JULY 10, 


RETURNS 


from the National Geographic’s 
brand - new readership study ! 


INCOME- Median family earnings are now $8,702 
—up 20% from The Geographic’s last readership 
study! Almost 4 out of 10 now make $10,000-or- 
more a year. 


HOME OWNERSHIP — It stands at 82.4%, and 


the median value of homes owned is now $17,938. 


AUTOMOBILES — Car ownership has risen to 
95.1%, with 41.6% of these families now owning 
two or more cars. Furthermore, 51.3% say they plan 
to buy an automobile in the next two years. 


EDUCATION — More than 6 out of every 10 have 
gone to college — and, of these, more than a third 
continued with post-graduate studies. 


As in previous surveys, this study shows that nearly 
9 out of 10 member-subscribers regularly read the 
advertising pages— with a high proportion report- 
ing themselves induced to various direct action be- 
cause of this. There’s much, much more, of course. 
The complete results will be issued shortly. Watch 
for them. 


TIONAL GEOGRAPHIC MAGAZINE 


Washington 6, D. C. 


Summary of Population, Income Data by States and Sections 


POPULATION EFFECTIVE 
ESTIMATES, 1/1/60 BUYING INCOME— ESTIMATES, 1959 
SECTIONS Con- 

and sumer wi 
STATES House- Spend- | 
Total %, holds ing b %, $0-2,499 $2,500-3,999 | $4,000-6,999 $7,000-9,999 $10,0004&over 
(thou- of (thou- | Units ( of Per | Per P. % % % | & % % % % % 
sands) | U.S.A. | sands) | (thous. 000 U.S.A. Capita) Hsid. | C.S.U. _| Hsids. Inc. Hslds. Inc. | Hsids. Inc. | Hsids. Inc. | Hsids. 


NEW ENGLAND 
Connecticut 421. .3552| 707.7| 817. 876.9} 6,098,401) 1.8292 
Maine y .5137| 260.9, 309. 504.5] 1,531,398 .4593 
Massachusetts y . .8117 1 ,461.7|1,707. . -2110,718,539 3.2150 
New Hampshire . 3204 168.2 197. ’ ,035,215, .3105 
Rhode Island . 4775 249.8) 297. -2] 1,606,954, .4820 
Vermont . .2076 103. ; . 618,689  .1856 
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MIDDLE ATLANTIC 
New Je-sey J .3120 1,751.51, ‘ Bs .464 686 4.0389 
New York : -3608|5 085.75, 467.2 fl ,485 031 11. 
Pennsylvania ‘ .3813'3,270.4 3,773.7) 7, ‘ ,670 856 6. 


.0541 10107 .6 11234.0 26 693. ,620 573 21. 


EAST NORTH 
CENTRAL 
IMinois A p 6343/3 ,107.43,412. 646. ,724.709 6. 
Indiana : ’ -6162|1 ,424.2)1, . . . 726,501, 2. 
Michigan 065. -§138 2,337.1/2,588. : : 843,746 4. 
Ohio ; . .4279 2,898.53, : . ' 384,713) 5. 
Wisconsin $ 3 2195'1,151.4/1, . : . 045,638) 2. 


-4118) 10918. . . ’ .725, 307 22. 
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WEST NORTH 
CENTRAL 

lowa 
Kanses 
Minnesota 
Missouri 
Nebraska 
North Dakota 
South Dakota 
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SOUTH ATLANTIC 
Delaware 
District of Columbie 
Florida 
Georgia 
Maryland 
North Carolina 
South Carolina 
Virginia 
West Virginia 
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PACIFIC 
Alaska 
California 15, 


7 .1501| 2,267 10,601 
1 
Hawaii 2 
5 
9 


5,569.1 12,171 .3]34,069, .2194, 2,250) 6,950 
‘6 I, 3438) 1, 
'9872 


Oregon 1,815 . . 
1,050.7 1,711.5) 5,585,926) 1.6755 


Washington 2 ‘869 


2 
1 
5 
5 
1 


20 707.4 11.5891 6,623.4|7 ,569.4/15,337.7]44 593 046 13.3760 
TOTAL U.S.A. 178683.0 100 52211.059180.3 118061 .7/333381 285, 100 -866 6,385 5,633 5, ‘ A 10.6 -2 33.5 | 14.1 
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The Digest first details the 
GENERAL PICTURE 


How South Carolinians Live: Despite the same 
wage rate, the State has a much higher standard 
of living. Accelerated building progress has given 
the State excellent housing projects, additional 
number of schools, hospitals and churches. 


Diversity of Industries in South Carolina: 
A series of pertinent reprints, specific to the 
industrialist seeking facts on South Carolina, 
detail experiences of manufacturers who have 
moved to South Carolina, their findings on work- 
er pools, worker skills, worker attitude, and the 
99 per cent native-born worker composition. 


South Carolina—Its Cultural and Recrea- 
tional Aspects: The mountains and the Atlantic 
are a few hours apart. Fishing, swimming, hunt- 
ing, polo, colleges, churches, little theatre groups 
promote ample recreational and cultural variety 
to newcomers and natives. 


SPACE does not permit all the indices provided by South Carolina’s New Plant Site Digest Plan. Suffice it to 


South Carolina offers 
new Plant Site Digest Plan 


SOUTH CAROLINA’S Plant Site Digest Plan provides in 
complete confidence an instant panoramic view of the State 
as a whole and its resources in terms of the specific needs of 
a specific industrialist. With this Digest, the industrialist can 


at once appraise over-all advantages or disadvantages 
and then determine his needs for a study in depth by the 
State Development Board and/or his own engineers. 


The Digest then details the 


PICTURE IN PARTICULAR 
for your specific industry 


Power, Water, Transportation Facilities (air, 
rail, truck and ship) as related to plant sites avail- 
able and specific schedule of costs. 


Mineral and other Basic Resources are 
measured in specific terms of the inquirer’s need. 


Market Potential: Immediate market statistics 
of interest to the particular industry seeking 
plant location in South Carolina. 


South Carolina—Its Climate and the econ- 
omics of that climate in terms of a given industry. 


Wage Scales, Taxes, the stability of govern- 
ment’s cooperation policy in specific industries 
for the specific inquirer. 


a 


say, it offers in full confidence basic measurements with which the industrial business, service or 
manufacturer can determine his continued interest. 


For further information on South Carolina’s New Plant Site Digest . . . write or phone 


POplar 5-2912, W. W. Harper, Director, State Development Board, Box 927, Columbia, S. C. 
JULY 10, 1960 


803 


Summary of Retail Sales Data | by States and Sections 


RETAIL SALES— JM ESTIMATES, 1959 
SECTIONS 


SALES & 
AND ADVERTISING NINE STORE GROUPS (add 000) 
evATEs CONTROLS 


Per ~ | Index 
Hsid. | Buying of Sales 
| Retail | Power | Quality Produc- . General 


Gas 
Sales | Index Index Mdse. Stations 


NEW ENGLAND 
Connecticut 
Maine 
Massachusetts 
New Hampshire 
Rhode Island 


Vermont ‘475, ‘ 2003 4 53.427, 21,025 
= ee ede The seca Bence: ae 
3,335,967 947,952| 1,737,573| 900, 231| may 2,085,733 


MIDDLE ATLANTIC | 
New Jersey 844,011) 3. | 4, : 1,957,014) 698, 128! 911,642! 592,764, 460,392! 1,167,432| 470,353| 441,140 
New York 034, ‘ ’ : 5,542,500 2,275,604) 2,947,059, 2,051,675 1,177,617) 2,717,700 ‘ 978 , 386 
Pennsylvania . 156,880) 6. ° ‘ 3,196,286, 989, 384) 2,080,371, 851, o2t| 649,127; 2,177,418) 766,244) 716,060 


“}10.008 800| 3,963,176] 5,030,072| 3.496.480 2.287.198] 6,082,660 880) 2,220,842) 2,135,586 


EAST NORTH 
CENTRAL 
Ilinois 
indiana 
Michigan 
Ohio 
Wisconsin 


472, -538| 


10,615,502 3,578,398, 6,572, 756 2,532,772, 2,209, 7.707 202) 8,2 3,280,675| 3,578, var] 1, 1,604 ,329 


WEST NORTH 
CENTRAL 

lowa 
Kansas 
Minnesota 
Missouri 
Nebraska 
North Dakota 
South Dakota 


212,177; 354,497 ‘ 629,711) 287,031 556,360 ye 


159, 58,261) 
49,839 ,823| 184.817, 69, 299) 
“3,953,489, 1,222,298) 2,497,703) 972,758) 843, 146| 3,454,270| 1,509,994] 2,484, 228) "646,042 


a | abe sewe 


SOUTH ATLANTIC | 
Delaware ,209) . . ‘ A , R ° 33 067 
District of Columbia} 1,411, . | 6, - 5868 ; x 975) 96,191 
Florida : ; x | 4, > ; | ,968 
Georgia 848, : ‘ ‘ ; , ,490| 185,546 
Maryland 542, ; , . . é é 123) 147,929, 562, 810) 
North Carolina . , ‘ ge * d | 
South Carolina | | 
Virginia 


° 859 ° | . 2 
West Virginia ‘ é ‘ d | 417, "751 90, 986 273, 275) 325) 85. 738 298: 235 125, 727| 
i - | — | 


6,371,176 “1,740,717 3,926,371 1,672,076) 1, 419, 441 6, 139,998 998 2, 097,93 932 q ,843, 767| 


EAST SOUTH 
CENTRAL 
Alabama -801, ‘ ° : 2 ’ 125,200 aL 182,026; 151,497) 533,200 213,045 
Kentucky .732, ‘ | 3, : 558 152,186 
Mississippi ,620, : ‘ : | . | 101,930 ’ ° , 
Tennessee 477, 6085, 3, . 163,249, 848, 256, 182,475) 168, :782| 679,000) 281,464 478) 115, 850 


- — 


526,417, 1,483,124) 618,617| 517,661| 2,044,827, 833,826, 821,066) 369,774 


| 
WEST SOUTH | 
CENTRAL | | | 
Arkansas 681, ° | 3, . 80 ; 74,145| 189,994) 85,700 71,676} 347,153) 132,545). 168,728) 52,744 
Louisiana 171, 4668 : . « 222,814, 448,648) 210,940) 162,926) 575,172; 235,614 
Oklahoma 510, . ‘ . “ 147,027) 299,551) 135,762) 119,965) 515,698) 217,641 . ' 
Texas 456, a . . 608 477; 1,471,070) 643,170; 514,414) 2,360,668, 910,878)  909,1 402 ,675 


1 ,052,463| 2,409,263, 1,075,572| 968,981 3,798,601| 1,496,678 1,560,969| 661.532 


MOUNTAIN 
Arizona 
Colorado 
idaho 
Montana 
Nevada 
New Mexico 
Utah 
Wyoming 


131,530} 171,166) : 86,814, 317,786) 145,389 
207 


35,806, 37,952 '712| 19.629} 88,976| 


819,037, 647,305 1,033,115) 405,911, 407,891, 1,743,804) 758,667) 


r= aaaasses 
>| o=-woe-s2ees 
8 | 28828283 


PACIFIC 
Alaska 
California 
Hawaii 
Oregon 
Washington 


8 


48,142 29,566 32,705 10,181) 9,473 29,121) 12,440 
, 123,082) 1,826,732) 2,751,539) 1,256,031) 1,305,303) 3,795,743) 1,705,518 1, 

166 ,073 72,297) 81,077) 37 391) 29 505) 86 656 , 155 0, 
557,721 160,175) 303.107 97,334, 100,255, 459,695) 180,659 169,893) 
895,080 263,956) 560,773 175,155 581,485) 258,391, 266,092) 


28, 703,583 13.2750 6,790, 108 “2,382,726 3,728,201 “1,887,287 “1,619,691 “4,952,700 2,199, 163 “1,795,999 “1,027, 168 


TOTAL U.S.A 216,221,217, 100 1]100.0000 10 00 {50,399,861 16, 031 482 29,328, 178 13, 230,634|10, 775, 393 37,049,815 15,175,572 15,781,623, 7,345,288 


| S288 


2 | @ewwsse 


_ 
— 
= 


SM. 1960 


804 SALES MANAGEMENT 


is 


y 


MR. BRUNMARK KEEPS A WEATHER-EYE ON WESTERN MARKETING 


(with Sunset a barometer ) 


When Walter J. Brunmark calls Sunset Magazine “‘a pos- 
itive plus to all retailers,” he speaks from first-hand expe- 
rience. As vice president of The May Company, he directs 
the policies of seven May Company stores in Southern 
California, one of which, in downtown Los Angeles, is the 
largest single department store unit in the West. 


Mr. Brunmark and his merchandise managers look 
upon Sunset as a kind of market barometer. Because Sun- 
set both mirrors and influences the trends in Western Liv- 
ing, they study Sunset editorials and advertising as a 
guide to retail planning. 


Inside their stores, Mr. Brunmark and his managers 
see constant evidence that Westerners take action because 
of the ideas and advertising in Sunset Magazine. This is 
why they encourage their own suppliers to advertise in 
Sunset. “For consumer goods,” says Mr. Brunmark, “‘it 
is definitely the best magazine in the West.” 


THE MAGAZINE OF WESTERN LIVING 


JULY 10, 1960 


The May Company and Sunset have the same philoso- 
phy of catering to local interests. Each May Company 
store has its own merchandising themes, keyed to local 
needs and tastes. Sunset, in turn, serves the West and 
Hawaii with three separate zone editions, changing edi- 
torial content as much as 30% to suit local conditions. 

Since 1932, The May Company has enrolled nearly 
90,000 of its charge account customers as loyal Sunset 
subscribers. This same pattern of cooperation with Sunset 
takes place at 82 leading department stores and branches 
in Southern California and the West. 

The “positive plus” which Mr. Brunmark ascribes to 
Sunset derives from several factors: Sunset’s closer rela- 
tionship with its readers, its greater usefulness to Western 
families, the longer life and higher readership it gives to 
advertising. It adds up to a “Total Impact” which no 
other medium can give you in the Western market. 


LANE MAGAZINE COMPANY, MENLO PARK, CALIFORNIA 
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Sales Management “Survey of Buying Power,’ 


Total Spokane Market 
Retail Trading Zone 


Metropolitan Spokane 


Total Spokane Market 
Retail Trading Zone 
Metropolitan Spokane 
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POPULATION 


1,159,200 


685,400 


291,100 


APPAREL 


$56,250,000 


$32,780,000 


$17,364,000 


HOUSEHOLDS 


360,400 


212,800 


95,100 


HOUSEHOLD- 
FURNISHINGS- 
APPLIANCES 
$59,986,000 


$33,798,000 


$17,635,000 


May 10, 1960 


NET 
EFFECTIVE 
INCOME 


$2,118,727,000 


$1,315,099,000 


578,498,000 


AUTOMOTIVE 
$262,001,000 
$155,522,000 


$ 70,533,000 


RETAIL 
SALES 


$1,428,990,000 


$ 


$ 


$ 


$ 


$ 


847,233,000 


379,688,000 


GAS 
STATIONS 


110,381,000 


61,850,000 


23,077,000 


i 


ANALYSIS OF "1960 SURVEY OF BUYING 


FOOD 


$325,630,000 


$188, 962,000 


$ 85,839,000 


LUMBER 


BUILDING- 
HARDWARE 


$154, 155,000 


$ 90,442,000 


$ 23,060,000 


SALES MANAGEMENT 


GENERAL 
MERCHANDISE 


$174,852,000 


$116,594,000 


$ 72,334,000 


DRUGS 
$ 52,954,000 
$ 31,874,000 


$ 13,748,000 


POWER" MARKET DATA SHOWS: 


f the Pacific Northwest 


Markev IS 
AS BIG AS IT LOOKS! 


Here’s a market where your product is most likely to score sales success 

the billion dollar Spokane Market. Take a good look at it! Analysis of 

data from this issue of the Survey of Buying Power, again shows that the 

Spokane Market is 4 times as big as its metropolitan area in population, 
income and retail sales. And this is important to you! 


Because if you are responsible for sifting through stacks of market data 
to select a market, you'll find it helpful — and profitable — to know that 
the Spokane Market is ONE BIG EXCEPTION to the metropolitan area 
concept of market analysis. Surrounded on all sides by giant mountain 
ranges — completely cut off from outside advertising influence — it is an 
isolated and independent marketing unit, with more population than any but 
the top 14 metro areas. Spokane is the only standard metropolitan area 
serving this huge marketing area, and it’s 300 miles or more from cities 
of comparable size. 


\ thoroughly integrated, homogeneous marketing package, this big 
responsive sales area cannot be measured by the size of its metro area alone 
. . . but it can be sold easily and effectively with just one ““Newspaper-Buy” 
— The Spokesman-Review and Spokane Daily Chronicle. Together, these 
two big daily newspapers sell . 


approximately 5 out of 10 families in the FULL 36-county market 
7 out of 10 families throughout the Retail Trading Zone 
more than 9 out of 10 families in the Metropolitan Area 


9 OUT OF 10 SUBSCRIBERS DELIVERED AT HOME — 86.41% UN-duplicated 
THE SPOKESMAN-REVIEW 
SPOKANE DAILY CHRONICLE 


Advertising Representatives: Cresmer & Woodward, Inc. Sunday Spokesman-Review cares Metro Sunday comics and This Week magazine 
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ak ee 


Per 


SECTIONS 
AND 
STATES 


NEW ENGLAND 
Cennecticut 
Maine 
Massachusetts 
New Hampshire 
Rhode Island 
Vermont 


MIDDLE 
ATLANTIC 
New Jersey 
New York 
Pennsyivania 


EAST NORTH 
CENTRAL 
Nlinois 
indiana 
Michigan 
Ohio 
Wisconsin 


WEST NORTH 
CENTRAL 

lowa 
Kansas 
Minnesota 
Missouri 
Nebraska 
North Dakota 
South Dakota 


SOUTH ATLANTIC 
Delaware 
District of Columbia 
Florida 
Georgia 
Maryland 
North Carolina 
South Carolina 
Virginia 
West Virginia 


EAST SOUTH 
CENTRAL 
Alabama 
Kentucky 
Mississippi 
Tennessee 


WEST SOUTH 
CENTRAL 
Arkansas 
Louisiana 
Oklahoma 
Texas 


MOUNTAIN 
Arizona 
Colorado 
Idaho 
Montana 
Nevada 
New Mexico 
Utah 
Wyoming 


PACIFIC 
Alaska 
California 
Hawaii 
Oregon 
Washington 


AVERAGE U. S. A... 
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Capita and Per Household Sales by States and Sections 


- 


mt et at ta 


-_-=- 


PER CAPITA SALES, @YAP estimates—i9se 


Eating | Lum- | Eating | Lum- 

& | Gen- | Furn.- Gas ber- Total | & Gen- Furn.- | Gas ber- 

Drink.| eral | Ap- | House-| Auto- | Sta- | Bldg.- Retail | | Drink.| eral | Ap- | House-| Auto- | Sta- | Bldg.- 
Mdse. | parel | Appl. | motive tions | Hdwre.| Drug Sales | Food | Places Mdse. | parel | Appl. | Motive ons | Hdwre. Drug 
as | = — ee emma a — — = — re igh ' Se ee a ee | — 3 va 

| 
9 | 153 | 94 | 7 | 220 | 8 | 85 | 48 | 4,693 |1,187 | 329 | 524 | 320 | 254 | 752 | 200 | 201 | 163 
5) | 13 | 67 | 30 | 27 | o& | 7 30 | 4,193 [1/128 | 190 | 504 | 236 | 138 | 762 | 296 | 250 107 
107 | 195 | 93 | 5e | 1899 | 70 | 68 | 45 | 45590 |1,120 | 366 | 671 | $20 | 202 | soo | 2a | 233 54 
7 | 119 | 83 | 49 | 234 | 9 | 81 37 | 4.540 |1:218 | 237 | 406 | 282 | 168 | 798 | 305 | 276 | 125 
8 | 166 | 88 | 63 | 177 69 | 44 | 4,005 | 965 | 289 | 533 | 302 | 181 | 605 | 237 | 237 | 150 
56 | 144 | 87 | 46 | 2H 87 | 92 | 28 | 4:598 |1,149 | 199 | 516 | 203 | 167 | 865 | 311 | 332 | 100 
93 | 17 | # | So | 22 | 77 | «74 | 43 | 4,528 (1,190 | 321 | seo | 308 | 204 | 06 | 263 | 255 | 148 
118 | 154 | 100 | 78 | 197 | 79 | 75 | 36 | 4,478 [1,117 | 399 | 520 | 338 | 263 | 687 | 269 © 252 © 123 
136 | 176 | 123| 70 | 162 | 88 88 | 39 | 4,333 |1,090 | 447 | 579 | 403 | 231 | 534 | 194 | 192 | 127 
s7 | 182 | 75 | 67 | 191 67 | 63 | 35 | 4,023 | ‘977 | 303 | 636 | 280 | 198 | 666 | 234 | 219 | 122 
116 | 174 | 103 | 67 | 178 | 65 | 63 | 37 | 4,258 \1,058 | 392 | Ses | 346 | 226 | 600 | 220 | 211 | 125 
| | 
113 | 228 | 87 | 65 | 26 | 87 98 | 47 | 4,419 | 987 | 367 | 739 | 283 | 210 | oe7 | 281 | 318 | 151 
83 | 185 | 88 | 56 | 213 95 | 104 | 43 | 3.917 | 880 | 271 | 508 | 195 | 184 | 700 | 312 | 341 | 143 
aa | 163 | 66 | 61 | 229 94 | 92 | 49 | 4/169 |1,028 | 288 | 527 | 227 | 210 | 790 | 324 | 319 | 169 
9 | 17 | 6 60 | 213) 90 | 92 | 41 | 4,138 |1[009 | 321 | 591 | 204 | 200 | 713 | 303 | 306 | 138 
113 | 183 | 64 | 56 | 20 | 8 | 119 | 35 | 4,157 | ‘934 | 390 | 529 | 219 | 193 | 710 | 286 | 410 © 120 
a : Bik Fi Pl Beh Bl ed Pact Ber Sarath Ue 
os | 180 | 6 | 6 | 24 | 9 | 98 | 44 | 4,198 | 972 | 328 | ooo | 232 | 202 | 714 | 300 | 328, 147 
76 | 128 | 64 | 57 | 225 | 102 | 198 | 37 | 4,178 | 836 | 247 | 412 | 209 | 195 | 732 | 334 | 647 = 120 
6 | 115 | 55 | 56 | 254 | 109 | 161 42 | 3.855 | 852 | 195 | 367 | 176 | 178 | 810 | 347 | 483 © 135 
ss | 199 | 61 52 | 207 | 88 157 | 39 | 4,305 | 880 | 306 | 654 | 212 | 181 | 718 | 306 | 543 136 
go | 28 | 69 | 55 | 210 | 93 | 102 | 48 | 4,014 | 848 | 257 | 686 | 222 | 176 | 672 | 298 | 326 | 155 
85 | 136 4 ©59 | 58 | 235 | 106 | 194 | 39 | 4,152 | 797 | 277 | 446 | 192 | 190 | 770 | 347 | 635 | 127 
8 | 10 | 64 | 49 | 251 92 | 291 37 | 4.692 | 755 | 316 | 409 | 2389 | 182 | 934 342 |1,081 136 
72 | 10 | 53 | 43 | 224 | 100 | 231 ao | 4.170 | 779 | 252 | 382 | 186 | 180 | 782 | 350 | 805 | 139 
79 | 161 | 63 | 54 | 223 | 97 | 100 | 42 | 4,128 | 842 | 280 | 532 | 207 | 180 | 736 | 322 | 529 | 138 
e | 178 | 8 76 | 243 | 100 | 89 | 44 | 5,037 |1,056 | 290 | 616 | 280 | 261 | 838 | 346 | 307 153 
161 | 276 | 153 | 116 | 260 | 82 | 44 | 79 | 5.796 |1,005 | 548 | 940 | 521 | 395 | 886 | 279 | 150 269 
106 | 185 | 8 | 77 | 278 | 99 | 99 | 51 | 4.574 |1,022 | 353 | 518 | 285 | 254 | 926 | 331 | 330 | 169 
45 | 188 | 88 | 48 | 18 | 81 73 | 32 | 3.757 | 829 | 170 | 597 | 222 | 181 | 702 | 305 | 277 | 122 
94 | 168 | 61 | 47 | 179| 77 | 63 | 47 | 4091 |1,056 | 341 | 609 | 222 | 171 | 650 | 278 | 227 | 169 
40 | 142 | 85 | 47 | 178 | 75 | 73 | 2 | 3.813 | 830 | 162 | 581 | 226 | 192 | 719 | 305 | 299 | 120 
33 | 100 | 44 | 39 | 148 | 67 | 88 | 2 | 3,127 | 750 | 134 | 408 | 179 | 188 | 603 | 272 | 241 | 104 
so | (141 54} 48 | 183 | 81 59 | (37 859 | 917 | 229 | 844 | 210 | 186 | 709 | 313 | 229 | 143 
46 | 139 «50 | 44 | 82 «64 +) «48 «27 | 3.242 | 815 | 177 | 533 | 192 | 167 | S82 | 245 | 185 | 241 
7 | 11 | 64 | 54 | 197 | 8 | 7 | 38 | 3,995 | 914 | 250 | ses | 200 | 204 | 737 | 301 | 264 | 143 
| 
39 | 123 | 57 | 47 | 166 | 66 | 63 230 | 3,300 | 790 | 149 | 470 | 217 | 181 | 636 | 254 242 | 113 
87 | 110 | 50 | 42 | 166 | 66 73 | 33 | 3.288 | 794 | 209 | 406 | 183 | 184 | 610 | 243 | 269 | 121 
3 | «695 | 48 | 33 | 183 | «64 | 67 | 27 | 2:917 | 663 | 116 | 366 | 183 | 125 | 585 | 247 | 259 | 105 
4s | 183 | 61 | 47 | 199 | 7 | 7 | 32 | 3.612 | 853 | 170 | 569 | 190 | 175 | 705 | 292 | 261 | 120 
a4 | 1 | 52 | 43 | 177 | 70 | 6 | 31 | 3,335 | 788 | 165 | 465 | 194 | 162 | 641 | 262 | 288 116 
re oe ee ee 7 30 | 3,487 | 777 | 184 | 304 | 178 | 149 | 720 | 275 | 350 | 109 
71 | 43 | 67 183 | 75 78 | 36 | 3.706 | 874 | 260 | 524 | 246 | 190 | 72 | 275 | 286 | 131 
64 | (131 59 | 52 | 22 95 | 104 | 41 | 3.693 | 860 | 216 | 441 | 200 | 176 | 759 320 | 350 | 138 
62 | 180 | 66 | s2 | 241 93 | 93 | 41 | 4,105 | 932 | 218: 527 | 230 | 184 | 946 | 326 | 326 | 144 
62 | 42 | 63 | 81 | 22 | 88 | 92 | 30 | 3,914 | 896 | 219 501 | 224 | 181 | 790 | 311 | 325 | 138 
14 | (136 | «668 | 69 | 252 | 115 | «96 | So | 4,426 | 989 | 368 | 479 | 230 | 243 | 890 | 407 | 340 | (177 
93 | 198 | 57 | 63 | 262 | 103 | 128 | 86 | 4.427 | 913 | 312 | 661 | 191 | 212 | 877 | 343 | 419 | 188 
88 | 152 | 47 | 60 | 292 | 109 | 178 «647 | 4.738 | 985 | 308 | 529 | 162 | 210 |1,017 | 378 | 621 | 165 
120 121 64 49 266 104 172 41 4,198 | 890 387 388 204 156 | 855 333 553 130 
164 | 157 | 103'| 68 | 20 | 182 7 87 | 5.085 (1,129 | 490 | 499 | 327 | 217 | 922 579 | 247 | 276 
81 | (121 so | 52 | 24 | 110 | 90 | 38 | 4,332 | ‘goa | 312 | 464 | 225 | 201 | 945 | 424 | 344 | 146 
6 | 162 | 49 | #87 | 224 | 102 | 93 49 | 4127 | 885 | 242 | Sez | 178 | 209 | 816 | 372 | 339 | 178 
19 6116 | «63 | «GO | 272 | 148) «182283 «| 44.634 | 926 | 372 | 304 | 218 | 204 | 924 502 | 517 | 181 
9 | 183 | 60 | 6 | 258 | 112 120 So | 4,423 | 934 | 333 | 531 | 200 | 210 | 896 | 390 | 416 | 175 
} 

1944) (aa | 48 | 643 | 132, «86 | 48 | 642 | 3,906 |1,020 | 626 | eos | 216 | 201 | GI7 | 264 | 227 | 196 
121 | 182 | 8 | 86 | 251 | 113 | 88 | ‘83 | 4/529 |1,005 | 373 | 561 | 256 | 266 | 774 | 348 | 274 | 163 
125 | 140 | 6 | 81 | 150 | 73 14 | 2 | 3.971 |1\008 | 456 | 512 | 236 | 186 | 547 | 266 | 50 | 107 
a8 | 167 | 54 253 | 100 | 94 | 38 | 4.469 | 948 | 272 | 515 | 165 | 170 | 781 | 307 | 289 | 119 
o2 | 195 | 54 | 61 | 23 9 | 93 | 45 | 3,656 | 965 | 285 | 605 | 169 | 189 | G27 | 279 | 287 | 140 
14 | 189 | 75 | 78 | 2399 | 106) «687 | SO | 4,334 [1.025 | 355 | 563 | 235 | 245 | 748 | 332 | 271 | 155 
0 | 164 | 7 | 6 27 #868 88 41 | 4.141 | 965 | 307 | Se2 | 253 | 208 | 710 | 201 | 302 | 141 
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SALES MAN 


AGEMENT 


Ves, SI 


Make delivery 
promises confidently... 
ship the fast, 

direct way... DL 


Easiest way to win new customers... 

hold your present ones...is to make sure 
their orders are delivered ON TIME! 
That’s why so many sales managers rely on 
D-C—the carrier that will back up 

your delivery promises with fast, direct, 
safe service... FAST because D-C 

uses 2-man sleeper cabs that go all the way 
non-stop coast-to-coast... DIRECT 
because only D-C offers one-carrier, 
coast-to-coast service... SAFE because D-C ‘nile-saver’’ 
assumes One-carrier responsibility for ~ route 
your shipment all the way! Why not let D-C Ss 
relieve you of your shipping worries... 
help you make repeat sales! Always specify 
D-C...coast-to-coast choice for 
coast-to-coast service! 


You'll find us 
in the 
YELLOW PAGES 
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Abilene Reporter 
Rep: Texas Harte-Honks Newspapers, Inc. 
The Advertising Checking Bureau 
Akron Beacon Journal 
Rep: Story, Brooks & Finley 
Albany (N.Y.) Knickerbocker News 
Rep: Burke, Kuipers & Mahoney, Inc. 
The Albany (N.Y.) Times Union 
Rep: Hearst Advertising Service, Inc 
Alexandria (La.) Tewn Daily, Talk 
Rep: The John Budd Co 
Allentown Call-Chronicle 
Rep: Story, Brooks & Finley 
Alton (Ill) _ Pretanens 
Altoona Mirror 
Amarillo Globe News 
Rep: Texas Daily Press League, Inc 
American Agriculturist 384 
American Broadcasting Company 3rd Cover 
American Motors Corporation 
American Restaurant 
American Weeki 
The Amsterdam Evening Recorder 
Anderson Newspapers, Inc. 
Rep: Allen-Klapp Company 
Appleton Post-Crescent & Green Bay 
Press-Gazette 
Rep: Sawyer-Ferguson-Walker Company, Inc 
Architectural Forum 
Architectural Record 
Arizona Farmer Ranchman 
Arkansas Democrot 
Rep: The Branham Company 
Arkansos Gazette 
Rep: The John Budd Co 
Asbury Park Press 
Asheville Citizen & Times 
Rep: Ward-Griffith 
Atlanta Chamber of Commerce 
Atlanta Journal-Constitution 
Rep: Kelly Smith Co 
Atlantic City Press 
Rep: Scolaro, Meeker & Scott, Inc 
The Attleboro Sun 
Rep: Johnson, Kent, Gavin & Sinding, 
Auburn Citizen Advertiser 
Rep: Julius Mathews Special Agency 
Augusta (Ga.) Chronicle and Herald 
Rep: The Branham Company 
Avrora (lll.) Beacon-News 
Rep: West-Holliday Co., Inc 
Austin American 
Rep: Burke, Kuipers & Mahoney, Inc 
Baltimore News-Post 181 
Rep: Hearst Advertising Service Inc 
The Bangor News 178, 548 
Rep: Johnson, Kent, Gavin & Sinding 
Barre Times 
Rep: Julius Mathews Special Agency 
Baton Rouge State Times 
Rep: The John Budd Co 
Battle Creek Enquirer & News 
Rep: Sawyer, Ferguson, Walker Co 
The Bayonne Times 
Rep: Bogner and Martin 
Beaumont Enterprise 
Rep: The Branham Company 
Beaver County (Pa.) Times 
Rep: Bottinelli-Kimball, Inc 
Benton Harbor News Palladium 
A. Faulkner & Associates 
(N.J.) Evening Record 
Rep: Ward-Griffith Company, Inc 
The Bethlehem Globe-Times 310 
Rep: Gallagher-DeLisser, Inc 
Better Homes & Gardens 
The Biddeford Saco Journal 
Rep: Julius Mathews Special Agency 
The Binghomton Press 
Rep: Gannett Advertising Sales, Inc 
Birmingham Committee of 100 
Birmingham News-Post-Herald 
Reo: Kelly-Smith 
Rep: Scripps Howard Newspapers 
John Blair Company 
Bloomington Pantagraph 
Reo: Ward-Griffith Co., Inc 
Booth (Mich.) Newspapers 
The Boston Globe 
Rep: Million Market Newspapers, Inc 
The Boston Herald-Traveler 
Rep: Sawyer. Ferguson, Walker Co 
Rep: Hal Winter Co 
Alexandria (la) Daily Town Talk 
The Boston Record-American 
Rep: Hearst Advertising Service Inc 
Bridgeport Post-Telegram 
Rep: Moloney, Regan & Schmitt, Inc 
Bristol (Pa.) Daily Courier 
Rep: Bottinelli-Kimball, Inc 
The Bristol (Conn.) Press 
Rep: Gallagher DeLisser, Inc 
Buffalo Courier-Express 
Rep: Scolaro, Meeker & Scott 
Doyle & Howley 
Burqoyne Grocery & Drug index 
Burlington (N.C.) Chamber of C 
The Burlington (Vt.) Free Press 
Rep: Johnson, Kent, Govin, and Sinding, Inc 
CBS Redio Network 52-53 
CFCF-Radie (Montreal) 420, 443 
Rep: All Canada Radio & Television, Ltd. 
CFPL-Radio (London) 445 
Rep: All-Canada Radio 
Weed & Company 
CFPL-TV (London) 445 
Rep: All-Canada Television 
Weed & Company 
CMTL-TV (Sherbrooke) 426 


810 


752-753-754 
178 


CHRC Radio (Quebec) 
Rep: Jos. A. Hardy 
Young Canadian 
CJAD Radio (Montreal) 
Rep: Radio Times Sales 
Young Canadian Limited 
C-JOY Radio (Guelph, Ont.) 
Rep: Ontario Radio Sales 
Jos. A. Hardy Co., Ltd. 
Don Cooke, Inc. 
CKCV, Quebec 
Rep: Interprovincial Broadcast Sales Ltd. 
Ww Co. 
CKLW-TV (Detroit) 
Rep: Young Television Corp. 
cKRe Radio (Winnipeg) 
Rep: All Canada 
Weed & Co. 
CKRS Radio-TV (Jonquieres, Que.) 
Rep: Jos. A. Hardy & Co., Ltd. 
Young Canadian, Ltd. 
CKVR-TV (Barrie, Ont.) 
Rep: Paul Mulvihill 
Scharf Broadcast Sales 
Young Canadian 
California Farmer 
The Canton Repository 
Rep: Story, Brooks & Finley 
Cape Breton (Can.) Post 
Rep: W. F. L. Edwards & Co. 
DeClerque Shannon 
Capper-Harman-Slocum, Inc. 
Cedar Rapids Gazette 
Rep: Allen Klapp Co. 
Jann & Kelley, Inc 
Story Brooks & Finley 
Central Outdoor Advertising 
Champaign--Urbana (Ill.) Courier 
Rep: Jann & Kelley 
Charleston (W. Va.) Gazette-Mail 
Rep: Johnson, Kent, Gavin & Sinding 
Charleston (S$.C.) Evening Post News & 
Courier 317, 
Rep: The John Budd Company 
Charlotte News Observer 
Rep: The Katz Agencvy, Inc. 
Chester Times 
Rep: Ward-Griffith 
Chicago Daily News 
Rep: Sawyer-Ferguson-Walker Company 
The Hal Winter Company 
Chicago Sun-Times 
Rep: Sawyer-Ferguson-Walker Co. 
The Hal Winter Company 
Chicago Tribune 4th Cover 
Rep: Sawyer-Ferguson-Walker Co. 
The Hal Winter Company 
Chicago's American 
Chilton Company 
The Christian Science Monitor 
Cincinnati Enquirer 
Rep: Moloney, Regan & Schmitt, Inc. 
Claremont Daily Eagle 
Rep: Julius Mathews Special Agency 
The Cleveland Plain Dealer 
Rep: Cresmer & Woodward, Inc. 
The Cleveland Press 
Rep: Scripps-Howard Newspapers 
Colorado Rancher & Farmer 
The Columbia (S.C.) State-Record 
Rep: The Branham Co. 
Columbus (Ga.) Ledger and Enquirer 
Rep: The Branham Company 
The Columbus (Ohio) Dispatch 
Rep: O'Mara & Ormsbee, Inc. 
McAskill, Herman & Daley, Inc. 
Connellsville (Pa.) Daily Courier 
Rep: The Julius Mathews Special Agency, Inc. 
c lidated C pe 72 
Greater Los Angeles Group 
West-Holliday Co., Inc. 
Northern Illinois Group 
ep: West-Holliday Co., Inc 
San Diego Union-Tribune 
: West-Holliday Co., Inc. 
Springfield, Illinois Newspapers 
: West-Holliday Co., Inc. 
Corning Leader 
Rep: Julius Mathews Special Agency 
Corpus Christi Caller-Times 
Rep: Texas Harte-Hanks Newspapers 
Crosley Broadcasting Corporation 
The Dakota Farmer 
Dallas Chamber of C ce 
Dallas News 
Rep: Cresmer & Woodward, Inc. 
The Danville (Ill.) Commercial News 
Rep: Gannett Advertising Sales, Inc 
Davenport Times Democrat 
Rep: Jann & Kelley, Inc. 
Dayton Newspapers, inc. 
Rep: Sawyer, Ferguson, Walker Co 
Decatur Herald & Review 
Rep: Jann & Kelley 
The Delaware Stote News 
Rep: The Julius Mathews Special Agency, 
Denver Chicago Trucking Company 
Denver Post 
Rep: Moloney, Regan & Schmitt, 
Des Moines Register & Tribune 
Rep: Scolaro, Meeker & Scott 
Doyle & Hawley 
Detroit Free Press 
Rep: Story, Brooks & Finley 
Geor Molloy 
The Detroit News 
Rep: The Leonard Co. 
Detroit Times 
Rep: Hearst Advertising Service Inc. 


John Donnelly Outdoor Advertising 
118, 182, 190, 312, 
Dubuque T raph Herald ‘ ; 
Rep: Allen Klapp Co. 
Jann & Kelley, Inc. 
Story, Brooks & Finley 
Duluth Herald & News Tribune 218, 572 
Rep: Ridder-Johns, Inc. 
Duluth Superior Television . 5 219 
Durham Herald Sun ts 263 
Rep: The Katz Agency 
East St. Louis (Ill.) Journal 580 
Rep: St. Lovis & Ill. Interurban Market Group 
Easton (Pa.) — Express 650 
Rep: Kelly-Smith Company 
Eau Claire Leader & Daily Telegram 704 
Rep: Northwest Daily Press Assn. 
Shannon & Associates 
Elgin (I11.) Courier-News 
Rep: West-Holliday Co., Inc. 
Elizabeth Daily Journal 
Rep: Story, Brooks & Finley, Inc. 
Elkhart Truth 
Rep: Johnson, Kent, Gavin & Sinding, Inc. 
The Elmira Star Gazette 
Rep: Gannett Advertising Sales, Inc. 
El Paso Herald-Post 
Rep: Texas Daily Press League, Inc.-- 
Scripps-Howard Newspapers 
Elyria Chronicle Telegram 
Rep: Julius Mathews Special Agency 
Erie Times 306, 
Rep: Katz Agency, Inc. 
Eugene Register-Guard 294 
Rep: Sawyer, Ferguson, Walker Co. 
Evansville Courier & Press 150 
Rep: Scripps-Howard Newspapers 
Everywoman’s Family Circle WW 
Fargo Forum 271 
Rep: Kelly-Smith Company 
Farm Journal 392, 393 
The Farmer 384-385, 389 
Farmer-Stockman 291, 384-385 
Fast Foods 737 
First 3 Markets Group 25 
Florida Grower & Rancher 384-385 
Florida Times-Union 500 
Rep: The Katz Agency 
Fond du Lac Commonwealth Reporter 371 
Rep: E. A. Faulkner & Associates 
Fort Lauderdale News 
Rep: Ward-Griffith Co., Inc. : 
Fort Smith Times Record-Southwest 
American 
Rep: Arkansas Dailies, Inc. 
Fort Wayne Newspapers, Inc. 
Rep: Allen-Klapp Company 
Fort Worth Chamber of C 
Fort Worth Star-Telegram 
Foster & Kleiser 


Gastonia Gazette 
Rep: Burke, Kuipers & Mahoney, Inc. 
General Outdoor Advertising 
542, 546, 573, 578, 584, 635, 639, 669 
Georgia Group 125 
Rep: The Branham Company 
Gloversville Leader Herald 604 
Rep: Julius Mathews Special Agency 
Greenfield (Mass.) Recorder Gazette 554 
Rep: Burke, Kuipers & Mahoney, Inc. 
Greensboro News-Record 773, 775, 777, 779, 
781, 783, 785, 787, 789, 791, 793, 2nd Cover 
Rep: Jann & Kelley 
Greenville ($.C.) News-Piedmont 663 
Rep: Ward-Griffith Co., Inc. 
Grit 18 
Rep: Scolaro, Meeker & Scott, Inc. 
Doyle & Hawley, Inc. 
Hagerstown Herald-Mail 
Rep: Burke, Kuipers & Mahoney, Inc. 
Halifax Chronicle-Herald 
Rep: Ward-Griffith & Co., Inc. 
The Hamilton (Ont.) Spectator 
Rep: Cresmer & Woodward Inc. 
Hammond Times & Gary Post-Tribune 
Rep: Burke, Kuipers & Mahoney, inc. 
Hardware Age 
The Hartford Courant 
Rep: Moloney, Regan & Schmitt 
The Hartford Times 
* Rep: Gannett Advertising Sales, Inc. 
The Herkimer Telegram 
Rep: Julius Mathews Special Agency 
The Holyoke Transcript Telegram 
Rep: Julius Mathews Special Agency 
The Honolulu Advertiser 
Rep: The Katz Agency, Inc. 
Honolulu Star-Bulletin 
Rep: O'Mara & Ormsbee, !nc. 
The Schuyler Hopper Co. 
The Houston Post 
Rep: Moloney, Regan & Schmitt 
Huntington (W. Va.) Chamber of C 
Huron Daily Plainsman 
Rep: Johnson, Kent, Gavin & Sinding 
Idaho Falls Post-Register 
Rep: Ward-Griffith 
idaho Farmer 
Mlinois State Journal-Register 
Rep: West-Holliday Co., Inc. 
Indianapolis Star & News 
Rep: Kelly-Smith Company 
Rep: Scripps-Howard Newspapers 
lowa Daily Rane Association 152, 153, 156 
lowa Three 152 
Rep: Allen-Klapp Co. 
Jann & Kelley, Inc. 
Story, Brooks & Finley 
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Rep: The Katz Agency, Inc. 


Jackson (Miss.) Clarion Ledger & Daily Times 223 


Jackson (Miss.) State Times 222 
Rep: Burke, Kuipers & Mahoney, Inc. 
Jacksonville C ittee of 100 116 
Jamestown Post-Journal 601 
Janesville Daily Gazette 375 
Johnstown Tribune Democrat 305 
Joliet Herald-News 137 
Rep: West-Holliday Co., Inc 
KATV-TV (Little Rock, Ark.) 476 
KBIG Radio (Hollywood, Cal.) 84 
ep: Weed Radio Corporation 
KBOR Radio (Brownsville, Tex.) 686 
Rep: Hil F. Best Co. 
KCBD-TV (Lubbock, Tex.) 349 
Rep: Paul H. Raymer Co. 
KCMO-Radio (Kansas City, Mo.) 228, 759 
Rep: The Katz Agency 
KCMO-TV (Kansas City, Mo.) 228, 759 
Rep: The Katz Agency 
KCTV-TV (San Angelo, Tex.) 346 
The Hartford Courant 493, 495 
Clyde Melville Co. 
KDAL-TV (Duluth, Minn.) 219 
KDKA-TV (Pittsburgh, Pa.) 313 
Rep: TVAR 
KDUB-TV (Lubbock, Tex.) 342 
Rep: The Branham Company 
KELO Radio & TV (Sioux Falls, $.D.) 666 
Rep: H. R 
Wayne Evans & Assoc. 
KERO TV (Bakersfield, Cal.) 81 
Rep: Edward Petry & Co., Inc. 
KFDM-TV (Beaumont, Tex.) 341 
Rep: Peters Griffin Woodward, Inc. 
KFMB-TV (San Diego, Cal.) 483 
Rep: Edward Petry & Co., Inc. 
KFMB Radio (San Diego, Cal.) 91 
Rep: Edward Petry & Co., Inc. 
KGBT Radio & TV (Harlingen, Tex.) 686 
Rep: Richard O'Connell 
Southern Clarke Brown 
Venard, Rintoul & McConnell 
KGGM-TV (Albuquerque, N.M.) 249 
Rep: The Branham Company 
KIMA-TV (Yakima, Wash.) 701 
Rep: Moore & Associates 
Young Television Corp. 
KLIF (Dallas, Tex.) 332 
Rep: John Blair & Co. 
KMA (Shenandoah, lowa) 156 
Rep: Edward Petry & Co 
KMOX-TV (St. Louis, Mo.) 582 
Rep: CBS-TV Spot Sales 
KMSO-TV (Missoula, Mont.) 233 
Rep: Forjoe-TV, Inc. 
KMTV-TV (Omaha, Neb.) 238 
Rep: Edward Petry & Co., Inc. 
KNOE-TV (Monroe, La.) 546 
Rep: H-R Television, Inc. 
KNXT (Los Angeles, Cal.) 479 
Rep: CBS-TV Spot Sales 
KOA Radio & TV (Denver, Colo.) 100 
Rep: Henry |. Christal Co.—Radio 
NBC Spot Sales—TV 
KOAT-TV (Albuquerque, N.M.) 247 
KOLN-TV (Lincoln, Nebr.) 237 
Rep: Avery-Knodel, Inc 
KOSA-TV (Odessa, Tex.) 678 
Rep: The Bolling Co., Inc. 
KPHO-Radio & TV (Phoenix, Ariz.) 759 
Rep: The Katz Agency 
KPOP (Los Angeles, Cal.) 2 
KPQ-Radio (Wenatchee, Wash.) 362 
Rep: Art Moore & Associates 
Weed & Company 
KRIO Radio (McAllen, Tex.) 686 
Rep: Headley Reed Co. 
KRGV Radio & TV (Weslaco, Tex.) 686 
Rep: Paul H. Raymer Co., Inc. 
KRIS-TV (Corpus Christi, Tex.) 343 
Rep: Peters, Griffin, Woodward, Inc. 
KRMG (Tulsa, Okla.) 759 
Rep: John Blair & Company 
KRNT Radio-TV (Des Moines, lowa) 765 
Rep: The Katz Agency, Inc. 
KROC Radio-TV (Rochester, Minn.) 216, 570 
Rep: The Meeker Co., Inc 
KSD Radio (St. Louis, Mo.) 230 
Rep: NBC Spot Sales 
KSD-TV (St. Louis, Mo.) 230 
Rep: NBC Spot Sales 
KSTP-TV (Minneapolis, Minn.) 215 
Rep: Edward Petry & Co., Inc. 
KTBC-TV (Auston, Tex.) 346 
Rep: Paul H. Raymer Company 
KTBS-TV (Shreveport, La.) 545 
KTIV-TV (Sioux City, towa) 158 
Rep: George P. Hollingbery Company 
Harry S. Hyett Co. 
The Soderlund Co. 
KTRK-TV (Houston, Tex.) 338 
ep: George P. Hollingbery Co. 
KTUL-TV (Tulsa, Okla.) 641 
Rep: Avery-Knodel, Inc. 
KTVH-TV (Wichita, Kans.) 163 
KTVI-TV (St. Louis, Mo.) 581 
Rep: Blair-TV 
KTVU (Oakland, Cal.) 92 
Rep: H-R Television, Inc. 
KVOO Radio (Tulsa, Okla.) 640 
KVOO-TV (Tulsa, Okla.) 292 
Rep: Blair Television Associates 
KVTV-TV (Sioux City, lowa) 534 
Rep: The Katz Agency 
KWFT (Wichita Falls, Tex.) 347 
Rep: H-R 
KWTV-TV (Oklahoma City, Okla.) 638 


Rep: Edward Petry & Co., Inc. 
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KYW (Cleveland, Ohio) |. 629 
Rep: AM Radio Sales Co. 

KYW-TV (Cleveland, Ohio) 276 

KZTV-TV (Corpus Christi, Tex.) 348 


‘ Rep: The Branham Company 


iP Pp 618 
Rep: Johnson, Kent, Gavin & Sinding, Inc. 
The Kansas City Star 757 
Rep: The Leonard Co. 
West Holliday Co., Inc. 
Kansas Farmer 


161, 384-385 

Kenosha News 706 
Rep: Jann & Kelley 

Keystone Broadcasting System, Inc. 387 

Kittaning (Pa.) Daily Leader Times 301 
Rep: Julius Mathews Special Agency, Inc. 

The Knoxville News-Sentinel 324 
Rep: Scripps-Howard Newspapers 

la Crosse Tribune 372 
Rep: Jann & Kelley, Inc. 

la Patrie 416, 44) 
Rep: Ralph R. Mulligan 

la Presse 421-422-423 
Rep: DeClerque-Shannon 

S. L. Rees 

la Voix De L’Est 424 
Rep: William J. Flynn 
Rep: Leading French Newspapers 

Lancaster (Pa.) Newspapers, Inc. 307 

lawrence Eagle Tribune 553 
Rep: Ward Griffith 

LeBulletin des Agriculteurs 419 

le Droit (Ottawa) 427 
Rep: Leading French Newspapers 

Leading French Dailies 417 

le Petit Journal 418 

le Soleil 425 

Lebanon News 308 
Rep: Story, Brooks & Finley 

Levittown (N.J.) Times 243 
Rep: Bottinelli-Kimball, Inc. 

Lewiston Sun-Evening Telegram 177 

Lexington (Ky.) Herald-Leader 166 
Rep: The Katz Agency 

Lincoln Journal Star 588 
Rep: Jann & Kelley, Inc. 

Lindsay-Schaub Newspapers, Inc. 526 
Rep: Jann & Kelley, Inc. 

Little Falls Times 606 
Rep: Julius Mathews Special Agency 

Living For Young Homemakers 73) 

Locally Edited Gravure Magazine 741 

The London Free Press 428 

Long Beach Press-Telegram 85 
Rep: Ridder-Johns, Inc. 

Longview News 679 

Los Angeles Herald-Express 87 
Rep: Moloney, Regan & Schmitt, Inc 

The Los Angeles Times 83 
Rep: Cresmer and Woodward 

Lovisville Courier-Journal & Times 541 
Rep: The Branham Company 

Lubbock Avalanche Journal 681 
Rep: Texas Daily Press League, Inc. 

Lubbock Chamber of C ce 350 

Lynchburg News & Daily Advance 693 
Rep: Ward-Griffith Co., Inc. 

Lynn Daily Item 185 
Rep: Johnson, Kent, Gavin & Sinding, Inc 

Maclean-Hunter Publishing Co. Ltd. 399 
Rep: Duncan A. Scott & Co. 

Macon Chamber of C ce , 510 

Macon Telegraph and News 125 
Rep: The Branham Company 

Madison Newspapers, Inc. 370 
Rep: Jann & Kelley, Inc. 

Manchester (Conn.) Herald 104 
Rep: Julius Mathews Special Agency 

Market Statistics 227 

Marlboro Enterprise & Hudson Sun 186 
Rep: Julius Mathews Special Agency 

Mason City Globe Gazette $32 


Rep: Jann & Kelley, Inc. 
Rep: Northwest Daily Press Assn. 


McCall's Magazine 58-59 

McClatchy Broadcasting Company 89 
Rep: Paul H. Raymer Co. 

McClatchy Newspapers 485 
Rep: O'Mara & Ormsbee 

Memphis Light Div. 326 

Memphis Publishing Company 327 
Rep: Scripps-Howard Newspapers 

Meredith Radio & TV 759 
Rep: The Katz Agency 

John Blair & Co. 

The Meriden Record Journal 106 
Rep: Johnson, Kent, Gavin & Sinding, Inc. 

The Meridian Star 223 
Rep: Shannon & Associates, Inc. 

Metro Sunday Newspapers 799 

The Miami Herald 117, 500 


Rep: Story, Brooks & Finley, Inc. 
The Miami News 498 
Rep: Sawyer-Ferguson-Walker 


Michigan Farmer 384-385 

The Middletown (Conn.) Press 106, 495 
Rep: Julius Mathews Special Agency 

Midwest Farm Paper Unit 389 

The Milford (Mass.) Daily News 188 
Rep: Julius Mathews Special Agency 

The Milwaukee Journal 707 
Rep: Million Market Newspapers, Inc. 

Minneapolis Star & Tribune 213 


Rep: Scolaro, Meeker & Scott 
Doyle & Hawley 
Mississippi Publishers Corporation 223 

Rep: The Katz Agency, Inc. 
Mississippi River Five Group 


580 
Missouri Ruralist 229, 384-385 


Mitchell Daily Republic 321, 667 
Rep: Johnson, Kent, Gavin & Sinding 

The Mobile Press Register 7) 
Rep: The John Budd Company 

Moline Dispatch 139 
Rep: Allen-Klapp Co. 

Monroe News-Star 174 


Rep: The Branham Company 
Modern Tire Dealer 
Montana Farmer-Stockman 
The Montgomery Advertiser-Journal 
Rep: Kelly-Smith Company 
Monterey Peninsula Herald 86 
Rep: Doyle & Hawley 


733 
384-385 
472 


The Montreal Gazette 420 
Rep: Cresmer & Woodward Inc. 

Montreal-Matin 442 

The Montreal Star 409 
Rep: O'Mara and Ormsbee Inc. 

Mountain Newspaper Research Institute 101 

Muncie Star & Press 529 
Rep: Kelly-Smith Co., Inc. 

Naegle Outdoor Advertising Company 231 

Nashville Banner-Tennessean 323 
Rep: The Branham Company 

Nashua Telegraph 241 
Rep: Julius Mathews Special Agency 

The National Geographic Magazine 801 


National Register Publishing Co. 

Nebraska Farmer 

The New Bedford Standard Times 
Rep: Story, Brooks & Finley, Inc. 


66 
384-385, 386 
561 


New Britain Herald 104 
Rep: Story, Brooks & Finley, Inc. 

The New Brunswick Home News 597 

New England Homestead 384-385 

New Haven Register 107 
Rep: Cresmer & Woodward 

New Kensington Dispatch 654 
Rep: Bottinelli-Kimball, Inc. 

The New London Day 108 
Rep: Johnson, Kent, Gavin & Sinding, Inc. 

The New Orleans Times-Picayune 175 


Rep: Jann & Kelley, Inc. 


New York Herald Tribune 62-63 
Rep: McAskill, Herman & Daley, Inc 
Allin Associates 
New York News 743 
The New York Times 255 
The New Yorker 49 
The Newburgh Beacon News 612 
Rep: Gannett Advertising Sales, Inc 
The Newport (R.1.) Daily News 314 
Rep: Julius Mathews Special Agency, Inc 
Newport News (Va.) Press & 
Times Herald 356, 696 
Rep: Sawyer, Ferguson, Walker Co 
Norfolk Virginian-Pilot & Ledger-Star 359 
Rep: John Budd Company 
Northampton (Mass.) Hampshire Gazette 555 
Rep: Julius Mathews Special Agency, Inc 
Northern Virginia Sun 692 
Northwest Daily Press Association 212 
Norwich Bulletin 494 
Rep: Julius Mathews Special Agency, Inc 
Oakland Trbune 79 
Rep: Cresmer & Woodward 
Ogden Standard-Examiner 352 
Rep: The Katz Agency, Inc 
Ohio Farmer 384-385 
Oklahoman & Times 289 
Reo: The Katz Agency 
Omcha World-Herald 587 
Rep: O'Mara & Ormsbee, Inc. 
Ontario (Cal.) Daily Report 90 
Rep: Ward-Griffith Co. 
Oregon Farmer 384-385 
The Oregon Journal 295 
Rep: O'Mara & Ormsbee 
F. A. Bartlett 
The Oregonian 643 
Rep: Moloney, Regan & Schmitt 
Orlando Sentinel-Star 504 
Rep: The Branham Company 
Oshkosh Daily Northwestern 374 
Rep: Johnson, Kent, Gavin & Sinding, Inc 
The Ottawa Citizen 427 
Rep: Cresmer & Woodward, Inc. 
The Ottawa Journal 444 
DeClerque-Shannon-U.S.A 
Our Sunday Visitor-Register 739 
Outdoor Advertising, Inc. 57 
Outdoor Life 713 
Owensboro Messenger & Enquirer 167 
Pacific Outdoor Advertising 82, 481 
Pacific Press Limited 435 
Rep: Cresmer & Woodward, Inc 
Harry H. Packer Company 688 
The Paducah Sun-Democrat 540 
Rep: Burke, Kuipers & Mahoney 
Palm Beach Post & Times 119 
Rep: John H. Perry Associates 
Parade Publications 41 
Pasad Ind d Star-News 480 
Rep: Ridder-Johns, Inc. 
Passaic Herald News 595 
Paterson Evening News 246 
Rep: Story, Brooks & Finley, Inc. 
Pawtucket Times 314, 658 


Rep: Story, Brooks & Finley, Inc. 
Peninsula Newspapers Incorporated 94 
Rep: Doyle & Hawley 


Pennsylvania Farmer 384-385 

Pensacola News-Journal 505 
Rep: John H. Perry Associates 

Peoria Journal Star 138 
Rep: O’Mara & Ormsbee, Inc. 

John H. Perry Associates 115 

Peters, Griffin, Woodward, Inc. 747 


Petersburg Progress-index & Hopewell News 355 


Rep: Johnson, Kent, Gavin & Sinding, Inc 

Philadelphia Evening & Sunday Bulletin 653 
Rep: Million Market Newspapers, Inc. 

Philadelphia Inquirer 311 
Rep: Fitzpatrick Associates 

Philadelphia Surburban Newspapers 652 
Rep: Ralph Mulligan 

Gerald B. MacDonald 

Phoenix Republic & Gazette 73 
Rep: Kelly-Smith Company 

Photo Journal 44) 

Pittsburgh Post-Gazette 645 
Rep: Moloney, Regon & Schmitt, Inc 

The Pittsburgh Press 299 
Re Scripps-Howard Newspapers 

Pittsfield Berkshire Eagle 183 
Rep: Julius Mathews Special Agency 

The Plainfield Courier News 596 
Rep: Gannett Advertising Sales, Inc 

Plastics Technology 744 

The Pontiac Press 200, 564 
Rep: Scolaro, Meeker & Scott 

The Port Arthur News 337 
Rep: Burke, Kuipers & Mahoney, Inc 

Portland (Maine) Newspapers 549 
Rep: Julius Mathews Special Agency 

Poughkeepsie New Yorker 602 


Rep: Scolaro, Meeker & Scott, Inc 
Doyle & Hawley 
Prairie Farmer 384-385, 389 
Premium Practice 65 


Providence Journal Bulletin 315, 556, 657 
Rep: McAskill, Herman & Daley 
Ward-Griffith Co., Inc 
Quincy (1l.) Herald Whig 129, 580 


Rep: The John Budd Company 

Rep: St. Lovis & Ill. Interurban Marketgroup 
The Racine Journal-Times & Sunday Bulletin 373 

Rep: Allen-Klapp Company 


Radio Nord Inc. 416 
Railway Express Agency 7 
Raleigh News & Observer 266 


Rep: The Branham Company 
Reader's Digest 


35-36-37-38 
Reader's Digest Ass'n 412 


Remington Ran 5 
Richmond (Ind.) Palladium-ltem 531 
Richmond (Va.) Times Dispatch & 
News Leader 695 
Rep: Sawyer-Ferguson-Walker Co 
Rio Grande Valley Group Newspapers 348 


Rep: Texas Daily Press League 
Lower Rio Grande Valley Group of Texas 686 


Riverside Press & Enterprise ” 
Rep: Doyle & Hawley, Inc. 

Roanoke Times & World-News 697 
Rep: Sowyer-Ferguson-Walker Co 

Rochester (Minn.) Post-Bulletin 216, 571 


Rep: John Budd Company 
Rep: Northwest Daily Press Assn 


The Rochester (N.Y.) Times Union 607 
Rep: Gannett Advertising Sales, Inc 
Rock Island Argus 139 


Rep: Allen-Klapp Co. 
Rockford Morning Star & Register Republic 
141, 


524 
Rocky Mount Telegram 622 
Rep: Ward-Griffith Co., Inc 
Rome (N.Y.) Daily Sentinel 608 
The Rotarian Magazine x 
Rowley Publications (Ohio) 272, 627 
Rep: Julius Mathews Special Agency, Inc 
The Royal Oak Daily Tribune 201 
Rep: Julius Mathews Special Agency, Inc. 
The Rutland Herald 690 
Rep: Julius Mathews Special Agency 
Rural New Yorker 384-385 
St. Joseph (Mo.) News Press & Gazette 577 
Rep: Kelly-Smith Co. 
St. Lewis Globe Democrat 583 
St. Lovis Post Dispatch 580 
Rep: Million Market Newspapers, Inc 
Rep: St. Lovis & Ill. Interurban Marketgroup 
St. Paul Dispatch-Pioneer Press 2 
Rep: Ridder-Johns, Inc 
St. Petersburg Times 505 
Rep: The Branham Co. 
Salisbury (N.C.) Post 623 
Rep: Ward-Griffith Co., Inc 
San Bernardino Sun Telegram ‘ ” 
Rep: Cresmer & Woodward, Inc 
Sanborn Map Co. 455-462 
San Francisco Chronicle 482 
Rep: Sowyer, Ferguson, Walker Co 
San Francisco Examiner 93 
Rep: Hearst Advertising Service Inc 
San Jose Mercury-News 95 
Rep: Ridder-Johns, Inc 
San Mateo Times 484 
Rep: Ward-Griffth Co., Inc 
Santa Ano Register 88 
Rep: John W. Cullen Co 
West-Holliday Co., Inc. 
Sente Barbara News-Press 04 
Rep: Cresmer & Woodward, Inc 
Senta Rosa Press Democrat 486 
Rep: Ward-Griffith Co., Inc. 
Schenectady Gazette 258 
Rep: The Katz Agency, Inc. 
The Scranton Times 307, 648 


Rep: Sawyer- Ferguson Walker Company, Inc. 
The Scrantonian Tribune 
Rep: Ward-Griffith Co., Inc. 


sus s Howard Newspapers 715 
eattle Post-Intell gencer 700 
Rep: Hearst Advertising Service 

Seattle Times, The 363 
Rep; O'Mara & Ormsbee, Inc. 

812 


Seventeen Magazine 729 
The Sharon Herald 309 
Rep: Gallagher-DelLisser, Inc. 
The Shreveport Times-Journal 71 
Rep: The Branham Company 
™ Sioux City Journal Tribune 160 
Rep: —_ & Kelley 
The South Bend Tribune 148 
Rep: hm Brooks & Finley, Inc. 
South Carolina State Development Board 803 
Sovth Dakota Triple Market Group , 667 
Rep: Johnson, Kent, Gavin & Sinding, Inc. 
The Southam Newspapers VW 
Rep: Cresmer & Woodward, Inc 
Southern Iilinoisan 580 
Southern Planter 384-385 
Rep: St. Lovis & Ill. Interurban Marketgroup 
Speidel Broadcasting Corporation 3 
Rep: Bob Dore Associates 
Dora- Clayton Agency 
Sp Review-Daily 
Chronicle 806-807 
Rep: Cresmer & Woodward, Inc. 
Springfield (Mass.) Newspapers 554 
The Stamford Advocate 490 
Rep: Julius Mathews Special Agency 
State and Local Farm Papers 385 
Stockton Record 92 
Rep: Cresmer & Woodward 
Storer Broadcasting Co. 2 
Successful Farming 391 
Sudbury Star 430 
Rep: The Thompson Newspapers 
Johnson, Kent, Gavin & Sinding, Inc. 
Sunbury Daily ltem 651 
Rep: Julius Mathews Special Agency 
Sunset Magazine 805 
Syracuse Newspapers 609 
Rep: Moloney, Regan & Schmitt 
Tacoma News Tribune 365 
Rep: Sawyer-Ferguson-Walker 
Tampa Chamb oc ce 502 
The Tampa Tribune 509 
Rep: Sawyer-Ferguson-Walker Co. 
The Tarentum (Pa.) News 654 
Rep: Bottinelli-Kimball, Inc 
Taunton Daily Gazette 185 
Rep: Julius Mathews Special Agency, Inc. 
Terre Haute Tribune-Star 150 
Rep: E. A. Faulkner & Associates 
Texas Daily Press League, Inc. 331 
Texas Harte-Hanks Newspapers 1 
J. Walter Thompson Company Limited 401 
This Week Magazine 33 
The Toledo Blade 281 
Rep: Moloney, Regan & Schmitt, Inc. 
Top Ten Brands 723 
Rep: Cresmer & Woodward 
Kelly-Smith Co. 
Moloney, Regan & Schmitt 
Story, Brooks & Finley 
Topeka Daily Capital & State Journal 538 
Rep: Jann & Kelley, Inc. 
Toronto Globe & Mail 43 
The Toronto Daily Star 449-450 
Rep: Ward-Griffith Co., Inc. 
The Star (Toronto) Weekly 407 
Rep: Werd-Griffith Co., Inc. 
The Toronto Telegram 448 
Rep: Lorne G. Main 
O'Mara & Ormsbee, Inc. 
McAskill, Herman & Daley, Inc 
Tom McGill 
The Torrington (Conn.) Register 492 
Rep: Julius Mathews Special Agency 
Trenton Times 593, 655 
Reo: Sawyer-Ferquson-Walker Co. 
Tri-Cities (Ala.) Publishing Company . 471 
Rep: The John Budd Co 
The Troy Record 256, 611 
Tucson Newspapers, Inc. 72 
Rep: Cresmer & Woodward, Inc. 
Tulsa World Tribune 293 
Rep: The Branham Company 
United Air Lines 1 
UTAH FARMER 384-385 
The Utica Observer 610 
Rep: Gannett Advertising Sales, Inc. 
Ventura Star-Free Press 486 
Rep: West-Holliday Co., Inc. 
Vermont Allied Dailies 691 
Victoria Times-Daily Colonist 453 
Rep: F-P Publications, Ltd. 
DeClerque-Shannon 
Vogue 13 
WAGA-TV (Atlanta) 2 
WAVE-TV (Lovwisville, Ky.) 169 
Rep: NBC Spot Sales 
WBAP-TV (Fort Worth, Tex.) 345 
Rep: Peters, Griffin, Woodward, Inc 
WBBM-TV (Chicago, III.) 520 
WBIG-Radio (Greensboro, N.C.) 264 
WBNS-Radio (Columbus, Ohio) 278 
Rep: John Blair & Co. 
WBNS-TV (Columbus, Ohio) 631 
Reo: Blair-TV 
WBOC (Salisbury, Md.) 552 
Rep: Burn Smith Co. 
WBRZ-TV (Baton Rouge, La.) 176 
Rep: Hollingbery 
WBT (Charlotte, N.C.) 763 
WBTW (Florence, §$.C.) 719 
Rep: CBS-TV Spot Sales 
WBZ-Radio (Boston, Mass.) 188 
Rep: A. M. Radio Sales Co. 
wedu. TV (Philadelphia, Pa.) 652 
cBs- Spot Sales 
wess: TV (New York, N.Y.) 614 


Rep: CBS-TV Spot Sales 


at ° py my Minn.) 221 
ees Ty Spot Sale: 

weeo.tv es *Minn.) 210-211 
Peters, Griffin, Woodward, Inc. 

wcia-ry (Champaign, i.) 526 
George Hollingbery Co. 

wernry (Miami, Fic.) 506 

WCLO (Janesville, Wisc.) 375 

Rep: Everett-McKinney, Inc. 

= TV (Portland, Me.) 547 
: Weed Television Corp. 

WDAF Radio & TV (Kansas City, Mo.) 579 


Rep: Harrington, Righter & Parsons, Inc. 
Henry |. Christal Company, Inc. 


WDAY-TV (Fargo, N.D.) 269 
Rep: Peters, Griffin, Woodward, 4 

WDBJ-TV (Roanoke, Va.) 698 

WDBO & WDBO-TV (Orlando, Fla.) 504 


Rep: John Blair & Co. 
Blair TV Associates 


WDIA (Memphis, Tenn.) 670 
Rep: The Bolling Co. 

WDNC (Durham, N.C.) 268 

WDSM-TV (Duluth, Minn.) 219 

WESH-TV (Orlando, Fia.) 506 
Rep: Avery-Knodel, Inc. 

WFAA Radio (Dallas, Tex.) 675 
Rep: Edward Petry Co. 

WFAA-TV (Dallas, Tex.) 676 
Rep: Edward Petry Co. 

WFBC-TV (Greenville, $.C.) 662 

WFBM-TV (indianapolis, Ind.) 145 
Rep: The Katz Agency 

WFGA-TV (Jacksonville, Fla.) 501 
Rep: Peters, Griffin, Woodward, 

WFLA-TV (Tampa, Fla.) 508 
Rep: Blair-TV 

WFMY-TV (Greensboro, N.C.) 264, 620 
Rep: Harrington, Righter and Parsons, Inc. 

WFRV-TV (Green Bay, Wisc.) 377 
Rep: Headley-Reed 

WGAL-TV (Lancaster, Pa.) 649 


Rep: The Meeker Company, Inc. 


WGBS (Miami, Fla.) 2 
WGN Radio & TV (Chicago, Ill.) 135 
Rep: Edward Petry & Co., Inc. 
WGR Radio & TV (Buffalo, N.Y.) 603 
Rep: Edward Petry & Company-AM-TV 
bay Radio (Louisville, Ky), 543 
Rep: Henry |. Christal Co., Inc 
WHBF & WHBF-TV (Rock Island, Wh) 139 
“a (Boston, Mass.) é 557 
John Blair & Compan 
wee. TV & WVET-TV echestes, N.Y.) 605 
Rep: The Bolling Co., Inc. 
Everett-McKinney, Inc. 
WHEN-Radio & TV (Syracuse, N.Y.) 759 
Rep: The Katz Agency 
WHEB Radio (Benton Harbor, Mich.) 192 
Rep: Everett-McKinney 
Michigan Spot Sales 
WHLI (Hempstead, L.!., N.Y.) 606 
Rep: Gill-Perna 
WHO-Radio (Des Moines, lowa) 155 
Rep: Peters, Griffin, Woodward, Inc. 
WIBA-Radio (Madison, Wisc.) 705 
Reo: Avery-Knodel, Inc. 
WIBG (Philadelphia) 2 
WIBW Radio & TV (Topeka, Kans.) 537 
Rep: Avery-Knodel, Inc. 
WICC (Fairfield, Conn.) 254 
Rep: Adam Young, Inc. 


Kettell-Carter, Inc. 
WICH (Norwich, Conn.) 109 
Rep: Everett-McKinney 
Foster & Creed 


-— Radio (Lansing, Mich.) 195 
Rep: Venard, Rintoul & McConnell 
WILX-TV (Jackson, Miss.) 196 


Rep: Venard, Rintoul & McConnell 
WINA (Charlottesville, Va.) 
Rep: Dora-Clayton Agency 


— (Columbia, S.C.) 664 
Rep: Peters, Griffin, Woodward, Inc. 

WISC-TV (Madison, Wisc.) 140, 371 
Rep: Peters, Griffin, Woodward 

WIST Radio (Charlotte, N.C.) 624 
Rep: Peters, Griffin, Woodward, Inc. 

WITI-TV (Milwaukee, Wisc.) 2 

WJAC-TV (Johnstown, Pa.) 304 
Rep: Harrington, Righter and Parsons, Inc. 

WSJAR-TV (Providence, R.!.) 659 
Rep: Edward Petry & Co., Inc. 

WJBK-TV (Detroit, Mich.) 2, 204 

Luckoff & Vereen 

waee hg vee met 7% -) 197 
Rep: Avery-Knode ne. 

WJIM-TV ’ ne Mich.) 208 
Rep: Blair 

WR (Detroit, Mich.) 207 
Rep: Henry |. Christal Co. 

WJW-TV (Cleveland, Ohio) 2, 630 
Reo: The Katz Agency 

WKBN Radio & TV (Youngstown, Ohio) 282 
Rep: Paul H. Raymer Co. 

WKBT-TV (La Crosse, Wisc.) 706 
Rep: H-R Television, Inc. 

WKNX Radio & TV (Saginaw, Mich.) 565 

WKOW Radio & TV (Madison, Wisc.) 709 
Rep: Headley-Reed Co. 

WKZO-TV (Kalamazoo, Mich.) 197 
Rep: Avery-Knodel, Inc. 

WLAC-TV (Nashville, Tenn.) 671 

WLBT-TV (Jackson, Mich.) 574 
Rep: Hollingbery 

WLOS-TV (Asheville) 617 
Rep: Peters, Griffin, Woodward, Inc. 

WMCT-TV (Memphis, Tenn.) 328 
Rep: Blair-TV 
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WNAC (Boston, Mass.) 190 
Rep: H-R Representatives, Inc. 


= Radio (Yankton, N.D.) 320 
The Katz Agency 
WNEG-TV (Chicago, it.) 518-519 
WNEM-TV (Saginaw, Mich.) 194 
Rep: Gtwend Petry & Co., Inc. 
WOAI-TV (San Antonio, Tex.) 673 
Rep: Edward Petry & Co., Inc. 
WOC & WOC-TV (Davenport, iowa) 159 
Rep: Peters, Griffin, Woodward, Inc. 
WOIC (Columbia, S.C.) 319 
WOR (New York, N. Y.) 591, 594, 608, 
612, 651 
WOW Radio (Omaha, Nebr.) 235, 759 
Rep: John Blair & Company 
WOW-TV (Omaha, Nebr.) 235, 759 
Rep: Blair-TV, Inc. 
WPAL (Charleston, S.C.) 319 
WPON (Pontiac, Mich.) 200, 564 
Rep: Venard, Rintoul & McConnell, Inc 
WPRO-TV (Providence, R.!.) 661 
Rep: Blair-TV 
WRAL-TV (Raleigh, N.C.) 267 
Rep: H-R, Inc. 
WRBL & WRBL-TV (Columbus, Ga.) 122 
Rep: George P. Hollingbery Company 
WREX-TV (Rockford, III.) 524 
Rep: H-R Television, Inc. 
WRJIN (Racine, Wisc.) 373 
Rep: The Walker Co. 
WROC-TV (Rochester, N.Y.) 615 
Rep: Edward Petry & Co., Inc. 
WROK Radio (Rockford, Ill.) 141 
Rep: H-R Representatives, Inc. 
WSBT-TV (South Bend, Ind.) 149 
Rep: Paul H. Raymer, Inc. 
WSPD-TV (Toledo, Ohio) 2, 280 
Rep: The Katz Agency 
wt Radio (Toledo, Ohio) 2, 633 
: The Katz Agency 
wsty. "TV (Steubenville, Ohio) 367 


Rep: Avery-Knodel, Inc 


WSUN & WSUN-TV (St. Petersburg, Fla.) 508 
Rep: Venard, Rintoul & McConnell 
James S. Ayers 


WTAE-TV (Pittsburgh, Pa.) 298 
Rep: The Katz Agency 

WTAG Radio (Worcester, Mass.) 558 
Rep: The Henry |. Christal Co., Inc. 

WTAR Radio & TV (Norfolk, Va.) 361, 769 
Rep: Edward Petry & Co., Inc. 

WTHI-TV (Terre Haute, Ind.) 151 
Rep: Bolling Co. 

WTIC Radio (Hartford, Conn.) WW 


WTIC-TV (Hartford, Conn.) 
Rep: Harrington, Righter & Parsons 


ee TV (Meridian, a 575 
ep: Headley- Reed C 
wiv. TV (Miami, fey 499 
Rep: Peters, Griffin, Woodward, Inc. 
WTVR (Richmond Va.) 694 
WTVT (Tampa, Fla.) 503 
Rep: The Katz a. 
WW5-Radio & TV (Detroit, Mich.) 567 
Rep: Peters, Griffin, Woodward, Inc. 
WWTV (Cadillac, Mich.) 206 
Rep: Avery-Knodel, Inc. 
WWVA (Wheeling, W. Va.) 2, 703 
Rep: John Blair 
WXYZ Radio & TV (Detroit, Mich.) 568 
Rep: John Blair & Co.—Blair-TV 
Rep: Burke, Kuipers & Mahoney, Inc 
WYNN (Florence, S.C.) 319 
Waco Tribune-Herald 337 
The Wall Street Journal 16 
Wallace’s Farmer & lowa Homestead 
384-385, 389 
Walker & Co. 203 
The Waltham News Tribune 186 


Rep: Johnson, Kent, Gavin & Sinding, Inc. 
Washington Farmer 
The Washington Post & Times Herald 497 
Rep: Sawyer, Ferguson, Walker Co 
Allin Associates 
The Hal Winter Co. 
Grant Webb Co 


Waterbury Republican 109, 494 
Rep: Ward-Griffith Company, Inc. 
Waterloo Courier 152 


Rep: Allen Klapp Co. 
Jann & Kelley, Inc. 
Story Brooks & Finley 
Watertown Public Opinion 321, 667 
Rep: Johnson, Kent, Gavin & Sinding 
Rep: Northwest Daily Press Assn. 


Yne Waukegan News-Sun 130 
Rep: Burke, Kuipers & Mahoney, Inc 

Wausau Daily Record-Herald 372 
Rep: Burke, Kuipers & Mahoney, Inc 

Waynesboro News-Virginian 693 
Rep: Johnson, Kent, Gavin & Sinding, Inc 

Weekly Newspaper Representatives 61 

Weekly Star Farmer 165 

bag -eegy Ye ig 405 


O’Mara & Ormsbee, Inc. 
The’ West Chester (Pa.) Daily Local News 646 
The Julius Mathews Special Agency, Inc 
Warllecte (N.Y.) Group Newspapers 61 
Rep: Kelly-Smith Co. 

Western Pennsylvania Hometown Dailies 302 
The Westerly Sun 658 
Rep. The Julius Mathews Special Agency, Inc. 

The Wichita Eagle 
Rep: O'Mara & Ormsbee 


Wichita Falls Times & Record News 329 
Rep: The Katz Agency, Inc. 

The Wilmington (Del.) News-Journal 112 
Rep: Story, Brooks & Finley 

The Wilmington (N.C.) Star-News 622 
Rep: The Branham Company 

Wisconsin Agriculturist 384-385, 389 

Wallace Witmer Co. 40 

The Woonsocket Call 656 
Rep: Johnson, Kent, Gavin & Sinding, Inc 

The Worcester Telegram & Gazette 189, 560 


Rep: Moloney, Regan & Schmitt, Inc 
Young & Rubicam, Inc. 31 
Youngstown Vindicator 283 
Rep: Kelly-Smith Company 


Market and Media Data Available 


Additional information about these newspapers and stations 


advertising in the Survey may be obtained from the following 
firms of representatives. 


THE ALLEN-KLAPP CO. 
Anderson Bulletin-Herald, Cedar Rapids Go 
zette, Dubuque Telegraph Herald, Ft. Wayne 
Journal-Gazette & News-Sentinel, The lowe 
Three, Moline Dispatch, Racine Journal-Times, 
Rock Island Argus, Waterloo Courier. 

ALLIN ASSOCIATES 
New _ Herald Tribune, Washington Post & 
Times rald. 

ARKANSAS. DAILIES, INC. 
Fort Smith Times Record 


BOGNER & MARTIN 
The Bayonne Times. 

BOOTH NEWSPAPERS, INC. 
Ann Arbor News, Bay City Times, Flint Journal, 
Grand Rapids Press, Jackson Citizen Patriot, 
Kalamazoo Gazette, Muskegon Chronicle, Sag 
patch, Tarentum News. 

BOTTINELLI-KIMBALL, INC. 
Beaver County (Pa.) Times, Bristol (Pa.) Daily 
Courier, Levittown Times, New Kensington Dis 
patch, Torentum News. 

THE BRANHAM CO. 
Arkansas Democrat, Augusta (Ga.) Chronicle 
Herald, Beaumont Enterprise & Journal, Colum- 
bia State-Record, Columbus (Ga.) Ledger & 
Enquirer, The Georgia Group, Louisville Cour- 
ier-Journal & Times, Macon News & Telegraph, 
Monroe News-Star & World, Nashville Tennes- 
sean & Banner, Orlando Sentinel-Star, Raleigh 
News & Observer-Times, St. Petersburg Times, 
Shreveport Journal & Times, Tulsa World & 
Tribune, Wilmington (N.C.) Star-News. 

THE JOHN BUDD CO. 
Alexandria Town Talk, Arkansas Gazette, Ba- 
ton Rouge State Times & Advocate, Charleston 
S.C.) Post, News & Courier, Florence Times, 
Mobile Press Register, Norfolk Ledger-Dispatch 
& Star Virginian Pilot, Quincy Herald-Whig, 
a (Minn.) Post-Bulletin, Tri-Cities Daily 
(Ala.) 

BURKE, KUIPERS & MAHONEY, INC. 
Albany (N.Y.) Knickerbocker-News, Austin 
American-Statesman, Gastonia Gazette, Green- 
field Recorder Gazette, Hagerstown Herald- 
Mail, Hammond Times, Jackson State Times, 
Paducah Sun Democrat, Port Arthur News, 
Waco News-Tribune & Times-Herald, Waukegan 
News-Sun, Wausau Record-Herald. 

CRESMER & WOODWARD, INC. 
Cleveland Plain Dealer, Dallas News, The 
Hamilton Spectator, Los Angeles Times, Mon- 
treal Gazette, New Haven Register & Journal- 
Courier, Oakland Tribune, Ottawa Citizen, 
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Pacific Press Ltd., San Bernardino Sun Tele 
gram, Santa Borbara News-Press, Southam 
Newspapers, Spokane Chronicle & Spokesman- 
Review, Stockton Record, Top Ten Brands, 
Tucson Nwspapers. 

JOHN W. CULLEN CO. 
Santa Ana Register. 

DE CLERQUE-SHANNON 
Cape Breton Post, LaPresse, Ottawa Journal, 
Vermont Allied Dailies. , 

DOYLE & HAWLEY 
Buffalo Courier-Express, Des Moines Register & 
Tribune, Grit Pub. Co., Minneapolis Star 
Tribune, Monterey Peninsula Herold, Peninsula 
Newspapers, Inc., Riverside Press & Enterprise, 
Pougkeepsie New Yorker. 

W. F. L. EDWARDS & CO. 

Cape Breton Post. 

E. A. FAULKNER & ASSOCIATES 
Benton Harbor News Palladium, Fond du Lac 
Comomnwealth Reporter, St. Joseph Herald 
Press, Terre Haute Star & Tribune. 

FITZPATRICK ASSO“IATES 
Philadelphia Inquirer. 

WILLIAM J. FLYNN, LTD. 

La Voix de L’Est. 

GALLAGHER-DeLISSER, INC 
Bethlehem Globe-Times, Bristol Press, Sharon 
Herald. 

GANNETT ADVERTISING SALES, INC. 
Binghamton Press, Danville (ill.) Commercial- 
News, Elmira Star-Gazette-Advertiser & Tele 
gram, Hartford Times, Newburgh-Beacon News, 
Plainfield Courier-News, Rochester Democrat & 
Chronicle, Times-Union, Utica Observer-Dis 
patch, Utica Press. 

HEARST ADVERTISING SERVICE, INC. 

Albany. (N.Y.) Times Union, Baltimore News 
Post & Sunday American, Bosfon Record-Amer 
can, Detroit Times, San Francisco Examiner, 
Seattle Post-Intelligencer. 

IOWA DAILY PRESS ASSOCIATION 

JANN & KELLEY, INC. 

Cecar Rapids Gazette, Champaign-Urbana 
Courier, Davenport Times & Democrat, Decatur 
Herald Review, Dubuque Telegraph-Herald, 
Greensboro News & Record, lowa Three, Ken- 
osha News, La Crosse Tribune, Lincoln Journal 
& Star, Lindsay-Schavb Newspapers, Inc., 
Madison Capital Times & Wisconsin State 
Journal, Mason City Globe Gazette, New Or- 
leans Times-Picayune, Sioux City Journal & 
Journal-Tribune, Topeka Capital & State Jour- 
nal, Waterloo Courier. 


JOHNSON, KENT, GAVIN & SINDING, INC 
Attleboro Sun, Bangor News, Burlington (Vt 
Free Press, Charleston (W. Va.) Gazette & 
Mail, Elkhart Truth, The Hopewell (Va.) News, 
Huron Daily Plainsman, Kannapolis Indepen 
dent, Lynn ttem, Meriden (Conn.) Record 
Journal, Mitchell Daily Republic, New London 
Day, Oshkosh Northwestern, Petersburg-Hope 
well Progress-Index & News, Sudburg (Ont.) 
Star, South Dakota Triple Market Group, Wal 
tham News-Tribune, Watertown Public Opinion, 
Waynesboro News Virginian, Woonsocket Call 

THE KATZ AGENCY, INC. 

Charlotte News-Observer, Durham Herald-Sun 
Erie Times & News, Florida Times Union, 
Honolulu Advertiser, Jackson (Miss.) Clarion 
— er & Daily News, Lexington (Ky.) Herald 

sale Ogden Standard-Examiner, Oklahoman 
& nly Schenectady Gazette, Wichita Falls 
Record-News & Times. 


KELLY-SMITH CO., INC. 
Atlanta Constitution-Journal, Birmingham News 
& Post-Herald, Easton Express, Fargo Forum 
& Daily News, Indianapolis Star & News, 
Montgomery Advertiser Journal, Muncie Star 
& Press, Phoenix Republic & Gazette, St. 
Joseph News-Press & Gazette, Top Ten Brands, 
Westchester Group Newspapers, Youngstown 
Vindicator. 


LEADING FRENCH NEWSPAPERS 
La Tribune, (Sherbrooke) La Voix de L’Est, 
Granby) Le Droit, (Ottawa) Le Novvelliste, 
(Trois-Rivieres,) Le Solid & L’Evenement-Jour 
nal, (Quebec). 

THE LEONARD CO. 
Kansas City Star. 


McASKILL, HERMAN & DALEY, INC. 
Columbus (Ohio) Dispatch, New York Herald 
Tribune, Providence Journal Bulletin, Toronto 
Telegram. 


JULIUS MATHEWS SPECIAL AGENCY, INC. 
Auburn Citizen-Advertiser, Barre Times-Argus, 
Biddeford Journal, Claremont Eagle, Connells- 
ville Daily Courier, Corning Leader, The Dela- 
ware State News, Elyria Chronicle-Telegram, 
Gloversville-Johnstown Leader-Herald, Herkimer 
Telegram, Holyoke Transcript- Telegram, Kittan 
ning Simpsons’ Leader Times, Little Falls Times, 
Manchester Herald, Marlboro Enterprise, Mid- 
dletown Press, Milford News, Nashua Tele 
graph, Newport (R.I.) News, Northampton 
Gazette, Norwich Bulletin-Record, Pittsfield 
Berkshire Eagle, Portland (Me.) Press Herald 
Express, Rowley Northeast Ohio Group, Royal 
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Oak Tribune, Rutland Herald, Stamford Advo 

cate, Taunton Gazette, Torrington Register, Sun- 
bury Dail Item, West Chester Local News, 
Westerly Sun. 

MILLION MARKET NEWSPAPERS, INC. 
The Boston Globe, Milwaukee Journal, Philo 
delphia Evening Bulletin, St. Lovis Post Dis- 
patch 

MOLONEY, REGAN & SCHMITT, INC. 
Bridgeport Post Telegram, Cincinnati Enquirer, 
Denver Post, Hartford Courant, Houston Post, 
los Angeles Herald-Express, Pittsburgh Post- 
Gazette, Portland Oreganian, Syracuse Herald- 
Journal-American & Post-Standard, Toledo 
Blade & Times, Top Ten Brands 

RALPH R&R. MULLIGAN 
La Patrie, Philadelphia Suburban Newspapers 

NORTHWEST DAILY PRESS ASSN 
Eau Claire leader & Telegram, Mason City 
Glebe Gazette, Mitchell Daily Republic, Roch 
ester (Minn.) Post-Bulletin, Wotertown Public 
Opinion 

O'MARA & ORMSBEE, INC. 
Columbus Dispatch, Fresno Bee, Honolulu Star 
Bulletin, McClatchy Newspapers, Modesto Bee, 
The Montreal Star, Omaha World-Herald, Pe 
oria Journal Star, Portland Oregon Journal, 
Sacramento Bee, Seattle Times, Toronto Tele 
gram, Weekend/Perspectives, Wichita Eagle, 
Worcester Telegram 

JOHN H. PERRY ASSOCIATES 
All Flordia Megazine, De Land Sun-News, Lees 
burg Commercial, Mariana Floridian, Mel 
bourne Daily Times, Ocala Star-Banner, The 
Palm Beach Post & Times, Palatka Daily News, 
Panama City News-Herald, Pensacola News 
Journa 

RIDDER-JOHNS, INC 
Duluth Herald & News-Tribune, Long Beach 
Independent & Press-Telegram, Pasadena In 
dependent Star-News, St. Paul Dispatch & 
Pioneer Press, San Jose Mercury & News 

ST. LOUIS AND ILLINOIS INTERURBIA 
MARKET GROUP 
Alton Telegraph, East St. Louis (Ill.) Journal, 
Quincy Herald Whig, St. Lovis Post-Dispatch, 
Southern Iliniosan 

SAW YER-FERGUSON-WALKER CO. 
Appleton Post-Crescent, Battle Creek Enquirer 

News, Chicago Tribune, Boston Herald 

Traveler, Chicago Daily News, Chicago Sun 
Tmes, Dayton News & Journal-Herald, Eugene 
Register-Guard, Miami News, Newport News 
Press & Times Herald, Richmond News Leader 
& Times-Dispatch, Roanoke Times & World- 
News, Son Francisco Chronicle. Scranton Times, 
Tacoma News Tribune, Tampa Tribune-Times 
Trenton Times-Advertiser, Washington Post. 

SCOLARO, MEEKER & SCOTT 
Atlantic City Press, Buffalo Courier-Express, 
Des Moines Register & Tribune, Grit Publishing 
Co., Minneapolis Star & Tribune, Pontiac Press, 
Poughkeepsie New Yorker. 

SCRIPPS-HOWARD NEWSPAPERS 
Albuquerque Tribune, Birmingham Post-Herald, 
Cincinnati Post & Times Star, Cleveland Press, 
Columbus (O.) Citizen, Dener Rocky Mt. News, 


El Paso Herald-Post, Evansille Press, Fort 
Worth Press, Houston Press, Indianapolis 
Times, Knoxville News-Sentinel, Memphis 


Press-Scimitar—Commercial Appeal, New York 
World Telegram & The Sun, Pittsburgh Press, 
San Francisco News, Washington News 
SHANNON & ASSOCIATES, INC 
av Claire Leader & Telegram, Meridian Star 
STORY, BROOKS & FINLEY, INC. 
Akron Beacon Journal, Allentown Call & Chron 
icle, Canton Repository, Cedar Rapids Gazette, 
Detroit Free Press, Dubuque Telegraph Herald, 
Elizabeth Daily Journal, The lowa Three, Le 
banon News, Miami Herald, New Bedford 
Standard-Times, New Britain Herald, Paterson 
Evening News, Pawtucket Times, South Bend 
Tribune, Top Ten Brands, Waterloo Courier, 
Wilmington Journal & News 
TEXAS DAILY PRESS LEAGUE INC. 
Amarilo Globe-Times & News, El Paso Herald 
Post & Times, Lubbock Avalanche & Journal, 
Rio Grande Valley Group. 
S. L. Rees Lo Presse 
TEXAS HARTE-HANKS NEWSPAPER 


Abilene Reporter-News, Big Spring Herald 
Corpus Christi Called-Times, Denison Herald, 
Greenville Herald-Banner, Marshall News 


Messinger, Paris News, San Angelo Standard 
Times, Snyder News 
THE THOMSON NEWSPAPERS, LTD. 
The Sudbury Daily Sto 
WARD-GRIFFITH CO., INC 
Ashville Citizen & Times, Bergen (NJ.) Evening 
Record Bloomington Pantograph Chester Times, 
Fort Lauderdale News, Greenville News & 
Piedmont, The Halifax Chronicle-Herald & 
Mail Star, Ideho Fall Post-Register, Lawrence 
Eagle Tribune, Lynchburg News & Advance, 
Ontario Daily Report, Providence Bulletin & 
Journal, Rocky Mount Telegram, Salisbury Post, 
Son Mateo Times, Santa Rosa Press Democrat, 
The Scranton Tribune, Toronto Daily Star, Ltd., 
Toronto Star Weekly, Waterbury Republican. 
GRANT WEBB CO. 
Washington Post & Times Herald 
WEST-HOLLIDAY CO., INC 
Copley Greater los Angeles Group, Copley 
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Northern Iilinois Group, Copley San Die 
Union-Tribune, Copley Springfeld Ilinets 
Group, Kansas Cit Star, Santa Ana Register, 
Ventura Star-Free Press. 
THE HAL WINTER CO. 

Boston Herald Traveler, Chicago Daily News, 
Chicago Sun-Times, Chicago Tribune, Washing- 
ton Post & Times-Herald. 


REPRESENTATIVES 
RADIO & TELEVISION 


AVERY-KNODEL, INC. 

KATV (Little Rock), KOLN-TV (Lincoln), KTUL- 
TV (Tulsa), WESH-TV (Orlando), WIBA (Madi- 
son), WIBW (Topeka), WKZO-TV, WJEF (Kala- 
mazoo), WSTV-TV (Steubenville), WWwTv 
Cadillac). 

AM RADIO SALES CO. 

KYW (Cleveland), WBZ (Boston). 

JAMES S. AYERS 

WSUN & WSUN-TV (St. Petersburg). 

HiL F. BEST CO. 

KBOR (Brownsville). 

JOHN BLAIR & CO. 

“KEEL (Shreveport), KFH (Wichita), KFRE (Fres- 
no), KFWB (Los Angeles), KFYR (Bismarck), 
KGO (San Francisco), KGW (Portland, Ore.), 
KILT (Houston), KING (Seattle), KLIF (Dallas), 
KOMA (Oklahoma City), KOY (Phoenix), KRMG 
Tulsa), KTLM (Denver), KTSA (San Antonio), 
KXOK (St. Louis, Mo.) WABC (New York), 
WAKY (Louisville), WBBF (Rochester, N.Y.), 
WBNF (Binghamton), WBNS (Columbus, Ohio), 
WCPO (Cincinnati), WDBO (Orlando), WDGY 
(Minneapolis), WDSU (New Orleans), WFBR 
Baltimore), WFIL (Philadelphia), WFLA (Tam- 
pa), WGH (Norfolk), WHB (Kansas City, Mo.), 
WHDH Boston), WHK (Cleveland), WIBC 
Indianapolis), WLS (Chicago), WMBR (Jack- 
sonville), WMC (Memphis), WNDR (Syracuse), 
WNOX (Knoxville), WOW (Omaha), WPRO 
(Providence), WQAM (Miami), WSM (Nash- 
ville), WTRY (Albany, N.Y.), WWDC (Wash- 
ington), WWSW (Pittsburgh), WWVA (Wheel- 
ing), WXYZ (Detroit). 

BLAIR-TV ASSOCIATES, INC. 
KTV! (St. Lowis, Mo.), KVOO-TV (Tulsa), 
WBNS.-TV (Columbus, Ohio), WDBO-TV (Or- 
lando), WFLA-TV (Tampa-St. Petersburg), 
WJIM-TV (Lansing), WMCT (Menphis), WOW- 


TV (Omaha), WPRO-TV (Providence), WXYZ- 
TV (Detroit). 
THE BOLLING CO., INC. 

KOSA (Odessa), WDIA (Memphis), WTHI-TV 


(Terre F osaren y WHEC TV & WVET-TV (Roches- 
ter, N.Y.). 
THE BRANHAM CO. 
KDUB-TV (Lubbock), KGGM-TV 
KZTV (Corpus a 
BURN-SMITH CO., INC. 
wBoc & weac. TV (Salisbury, Md.) 
CBS RADIO SPOT SALES 
WCCO Radio (Minneapolis). 
CBS TELEVISION SPOT SALES 


(Albuquerque), 


KMOX-TV (St. Louis, Mo.), KNXT (Los An 
geles) WBT & WBTV (Charlotte), WBTW 
(Florence, 5S.C.), WCAU-TV_ (Philadelphia), 


WCBS-TV (New York). 

HENRY |. CHRISTAL CO., INC. 

KOA Radio & TV (Denver), WDAF Radio & 
TV (Kansas City, Mo.), WJR (Detroit), WHAS 
(Louisville), WTAG (Worcester). 

DORA-CLAYTON AGENCY, INC. 

WINA (Charlottesville) 

EVERETT McKINNEY, INC. 

WCLO (Janesville), WHEC (Rochester,, N. Y. 
WHEC AM & TV (Rochester, N.Y.), WHEB 
Benton Harbor), WICH (Norwich, Conn.) 5 

FORJOE & CO., INC. 
KMSO-TV (Missoula). 

FOSTER & CREED, INC. 

WICH (Norwich, Conn.) 

GILL-PERNA, INC. 

WHLI (Hempstead, N.Y.). 

H-R REPRESENTATIVES, INC 
KELO-TV (Sioux Falls, S.D.), 
roe), KTVU (Oakland, Cal.), KWFT (Wichita 
Falls), WKBT (la Crosse), WNAC (Boston), 
WRAL-TV (Raleigh), WREX-TV (Rockford), 
WROK (Rockford). 

HARRINGTON, RIGHTER & PARSONS, INC. 
WDAF Radio & TV (Kansas City, Mo.), WFMY- 
TV (Greensboro), WJAC-TV (Johnstown), WTIC- 
TV (Hartford). 

HEADLEY REED CO. 

KRIO (McAllen), KTRK-TV (Houston), WBOC 
& WBOC-TV (Salisbury, Md.), WERV-TV 
Green Bay), WKOW Radio & TV (Madison), 
WTOK-TV (Meridian). 

GEORGE P. HOLLINGBERY CO. 

KTIV (Sioux City), WBIG (Greensboro), WBRZ- 

TV (Baton Rouge), WCIA (Champaign), WLBT- 

TV (Jackson, Mich.), WRBL-TV (Columbus, Ga.). 
HARRY S. HYETT CO. 

KTIV-TV (Sioux City). 


KNOE-TV (Mon- 


THE KATZ AGENCY INC. 
KCMO & KCMO-TV 


Moines), KTBS-TV (Shreveport, La. 
(Sioux City), WFBM-TV (Indianapolis), 
& WHEN-TV (Syracuse), WJW-TV (C sveland), 
WLAC-TV (Nashville), WNAX (Yankton), WSPD 
& WSPD-TV (Toledo), WTAE = (Pittsburgh), 
WTVT (Tampa-St. Petersburg). 
gage are INC. 
WICC (Fairfield). 
ener & WAYBURN 
JBK-TV (Detroit). 
an MEEKER COMPANY, INC. 
KROC Radio & TV (Rochester, Minn.), WGAL- 
TV (Lancaster). 
CLYDE MELVILLE CO. 
KCTV-TV (San Angelo). 


MICHIGAN SPOT SALES, INC. 
WHBEF (Benton Harbor). 


ART MOORE & ASSOCIATES, INC. 
KIMA-TV (Yakima), KPQ (Wenatchee). 
NBC SPOT SALES 
KOA-TV (Denver), KSD & KSD-TV (St. Louis), 
WAVE-TV (Louisville), WCKT-TV (Miami). 
——, GRIFFIN, WOODWARD, INC. 

BAK-TV (Bakersfield), KBOI! & KBOI-TV 
teeles), KFDM & KFDM-TV (Beaumont), KENS 
& KENS-TV (San Antonio), KGMB-KHBC-KGMB- 
TV (Honolulu), KHOW-KBTV (Denver), KIRO & 
KIR-TV (Seattle), KMBC, KMBC-TV, KFRM 
(Kansas City), KPLR-TV (St. Louis), KPOP-KTLA 
(Los Angeles), KRON-TV (San Francisco), KRYS- 
KRIS-TV (Corpus Christi), (Houston), 
WBAP & WBAP-TV (Ft. Worth), WCBM (Boalti- 
more), WCCO-TV (Minneapolis), WCHS-WPLH 
(Huntington), WCSC & WCSC-TV (Charleston), 
WDAY & WDAY-TV (Fargo), WDBJ & WDBJ-TV 
(Roanoke), WDRC (Hartford), WOSM & WDSM- 
TV (Duluth), WDZ (Decatur), WFGA-TV (Jack- 
sonville), WHIM (Providence), WHO & WHO- 
TV (Des Moines), WIRE (Indianapolis), WIS & 
WIS-TV (Columbia), WISC-TV (Madison), WIST 
(Charlotte), WLOS WLOS-TV_ (Asheville), 
WMBD & WMBD-TV (Peoria), WOC & WOC-TV 
(Davenport), WPIX (New York), WPTF 
(Raleigh), WRVA (Richmond), WSFA-TV (Mont- 
gomery), WSIX & WSIX-TV (Nashville), WTTG 
(Washington), WTVJ (Miami), WWJ-WWJ-TV 
(Detroit), XEAK (San on ‘ 

EDWARD PETRY & CO., 
KERO-TV Gcherchcld). © Cems Radio (San 
Diego), KFMB-TV (San Diego), KMA (Shenan- 
doah), KMTV-TV VOmaho). KSTP-TV (Minne- 
apolis), KWTV (Oklahoma City), WFAA & 
WFAA-TV (Dallas), WGN Radio & TV (Chi- 
cago), WGR Radin & TV (Buffalo), WJAR-TV 
(Providence), WNEM-TV (Saginaw), WOAI-TV 
(San Antonio), WROC-TV (Rochester), WTAR 
(Norfolk). 

PAUL RAYMER CO., 
KBEE (Modesto), KCED- TV (Lubbock), KERN 
(Bakersfield), KFBK (Sacramento), KMJ (Fresno), 


(Kansas City, Mo.), 


KOH (Reno), KRGV Radio & TV (Weslaco), 
KTBC-TV (Austin), McClatchy Broadcasting 
Company, WKBN_ (Youngstown), WSBT-TV 


(South Bend). 

THE SODERLUND CO. 
KTIV-TV (Sioux Ctiy). 

TvAR INC. 

“KDKA- TV (Pittsburgh), KGBT-AM & TV (Har- 
lingen), KYW-TV (Cleveland). 

VENARD, RINTOUL & McCONNELL, INC. 
KCTV-TV (San Anaelo), WILS (Lansing), WILX- 
TV (Jackson), WPON (Pontiac), WSUN-WSUN- 
TV (St. Petersburg). 

ADAM YOUNG, INC. 

WICC (Fairfield). 

YOUNG TELEVISION CORP. , 

CKLW (Detroit), KIMA-TV (Yokima). 

WALKER-RAWALT CO., INC 
WRJN (Racine). 

WAYNE-EVANS & ASSOC. 

KELO-TV (Sioux Falls). 

WEED & CO. (U.S.) 

CFPL Radio & TV (London), CKCV (Quebec), 
CKRC (Winnipeg), KBIG (Los Angeles), KPQ 
(Wenatchee), WCSH-TV (Portland,Me.). 

CANADIAN REPRESENTATIVES 

ALL-CANADA RADIO & TELEVISION, LTD. 
CFCF Radio (Montreal), FPL Radio & TV 
(London), CKRC oa 

JOS. A. HARDY & CO., CA 
CHRC (Quebec), C- JOY UGootshye CKRS Radio & 
TV (Jonquiere). 

INTERPROVINCIAL BROADCAST SALES LTD. 


an.) 
CKCV (Quebec). 
ONTARIO RADIO SALES 
C-JOY (Guelph). 
PAUL MULVIHILL 
CKVR-TV (Barrie). 
RADIO TIME SALES 
CJAD (Montreal). 
SCHARF BROADCAST SALES 
CKVR-TV (Barrie). 
YOUNG CANADIAN, LTD. (U.S.) 
CHRC (Quebec), CJAD (Montreal), CKRS Radio 
& TV (Jonquiere), CKVR-TV (Barrie). 


SALES MANAGEMENT 


Dial Turning: 
a popular 
American sport 


(OR HOW THE PUBLIC EXPRESSED ITS VIEWING PREFERENCES IN THE 750s) 


Average 
Share of 
Audience 
'53-'59 


SOURCE: t SUNDAY 8-10:30 P.M. NIELSEN MULTI-NETWORK MARKETS, DEC. 1953-1958. NIELSEN 24 MARKETS, DEC. 1, 1959. 


Obviously no one is told what to watch in this country. Instead of arm- 
twisting, we go in for dial-twisting. It is this broad freedom of choice, as it 
naturally evolved in the ’50s, which makes the graph above worth noting. 
This graph shows at a glance how consistent has been ABC’s gain in average 
share of audiencet over the peak viewing periods of seven Decembers. 


ABC TELEVISION 


Also. on the hit parade in 1959: 


@ 56,237,000 lines of advertising—an a 


@ 30,000,000 lines more tha 
@ A gain of 6,000,000 lines—12 


@ A greater gain than that of all other Ct 


combined 


@ An all-time high in advertising of departmer 
furniture and household stores, food stores 
real estate, hotels and resorts, put 


and transportation 


®@® An all-time high in newspaper 


gain over 1958 


@ U.S. leadership i 


§ 


IN 1960, THE CHICAGO TRIBUNE CAN SELL MORE.GOODS 
AND SERVICES FOR YOU THAN ANY OTHER MEDIUM IN 
MID AMERICA. PLAN TO MAKE IT YOUR BASIC BUY. 


